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Research and Data

Top 25 U.S. Newspapers for March 2013

AAM's semiannual newspaper Snapshot report (formerly known as FAS-FAX) covers top-line cwrculation and audience figures from October 2012 through
March 2013. Data for approximately 700 U.S. and Canadian new spapers is- available via AAM’s database, the Media Intelligence Center.

Key Statistics

Daily circulation for the 593 U.S. newspapers reporting comparablk averages for the March 2013 and March 2012 periods decreased 0.7 percent. Sunday
circulation for the 519 newspapers reporting comparable data was down 1.4 percent.

Newspapers may include digital editions — tablet or smartphone apps, PDF replicas, metered or restricted-access websites, or e-reader editions — in their
total circulation. Digital editions now account for 19.3 percent of U.S. daily newspapers’ total average circulation, up from 14.2 percent in March 2012.

Branded editions, which are newspaper-owned products such as commuter, comumunity, alternative-language or Sunday-Select type newspapers, may also
be mcluded in total circulation. Branded editions account for 5.1 percent of U.S. newspapers’ total average circulation, up from 4.5 percent in March 2012,

Changes to Comparative Data

Since the adoption of current reporting standards in 2010, publishers have modified their subscription types, incorporated branded editions and embraced
digital platforms in lieu of print distribution on certain week days. Due to the many ways that newspapers now distribute and market their content --

nchding year-over-year changes at individual papers -- AAM cautions against drawing too many direct comparisons of the data in the Snapshot report.

In March, the AAM board granted an exception to allow a group of newspapers to exclude reporting a five-day average in this Snapshot file due to a
reduction in their print distribution frequency. These newspapers are noted in the report with this message:

Due 10 print frequency reduction, per the AAM board, tide is exempr from 5 day average. As a result, only coinparative data is shown for Sunday (if
applicable).

The AAM board recently considered these trends and gave i
July, five-day averages will be optional for the next newspaper Snapshot report in the fall. The Snapshot report will continue to show circulation metrics for

al approval to climinate the five-day average requirement. If this is given final approval in

each day newspapers with circulation over 50,000 are published i print or digital
Top 25 Lists

Below are a few charts pulled from the report: the top 25 Sunday and weekday U.S. newspapers by circulation and the top 25 U.S. newspapers with digital

editions.
Alliance for
Audited Media
Average Circulation at the Top 25 U.S. Sunday Newspapers
Preliminary figures filed with AAM. Subject to audit.
Total Total
Average Branded  Total Average Circulation
Circulation Editions
Total’ Excluding Print & As of As of Percent
Newspaper Name . Print Digital Branded Digital 03/31/13 03/31/12 Change
NEW YORK TIMES 1,254,506 1,067,923 2,322,429 2,322,429 2,003,247 15.9%
www.auditedmedia.comynews/research-and-dataftop- 25-us-newspapers-for-march-2013.aspx 15

CR002563



/814

www.auditedmedia.commews/r esear ch-and-dataltop-25-us-newspapers-for-march-2013.aspx

HOUSTON CHRONICLE

LOS ANGELES TIMES

WASHINGTON POST

CHICAGO TRIBUNE

DETROIT FREE PRESS

SAN JOSE MERCURY NEWS

DALLAS MORNING NEWS

NEW YORK DAILY NEWS

\

ATLANTA JOURNAL-
CONSTITUTION

DENVER POST

MINNEAPOLIS STAR TRIBUNE

PHOENIX REPUBLIC

PHILADELPHIA INQUIRER

CLEVELAND PLAIN DEALER

NEWSDAY

NEWARK STAR-LEDGER

SAN DIEGO UNION-TRIBUNE

CHICAGO SUN-TIMES

TAMPA BAY TIMES

BOSTON GLOBE

ORANGE COUNTY REGISTER

SAN ANTONIO EXPRESS-NEWS

NEW YOK POST

SEATTLE TIMES

Alliance for Audited Media Top 25 U.S. Newspapers for March 2013

412,329

775,641

639,966

706,840

416,986
180,357
293,383

431,519

342,744
363,655
461,696
450,471

362,752

301,806
324,18
288,431
290,115
180,519
383,693
309,771
285,794
230,628
249,567

276,274

90,369
178,369
31,135
74,484
6,055
38,993
66,164

156,386

7,231

165,612

97,065
134,510
143,609

20,099

74,784

18,729

72,681

9,883

14,634

104,333

45,089

502,698 539,6971
954,010

671,101 166,913
781,324

423,041 285,073
269,350 433,057
359,547 338,170
587,905 56,974
349,975 294,312
529,267 97,608
515,078 64,793
455,718 86,556
458,165 19,148
398,871 59,967
458,692

432,040

310,214 99,582
255,503 150,791
402,422

382,452

295,677 20,997
245,262 111,139
353,900

321,363 15,000

. Alliance for

Audlited Media

1,042,389
954,010
338,014
781,324
708,114
702,407
697,717

644,879

644,287
626,875
579,871

542,274

477,313

458,338
458,692
432,040
409,796
406,094
402,422
382,452
376,674
356,401
353,900

336,363

Average Circulation at the Top 25 U.S. Daily Nevwspapers

1,106,379

952,762

719,301

779,440

668,332

690,177

702,348

58,696

402,602

595,361

544,186

538,579

517,311

440,968

495,416

413,472

364,454

434,572

432,202

365,512

385,283

353,572

434,392

346,589

-5.8%
0.1%
16.5%
0.2%
6.0%
1.8%
-0.7%

-2.1%

60.0%
5.3%
6.6%
0.7%

-1.7%

4.1%
-7.4%
) 4.5%
12.4%
-6.6%
-6.9%
4.6%
-22%
0.8%
-18.5%

-3.0%

2/5
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Preliminary figures filed with AAM. Subject to audit.

Total Total
Average Branded  Total Average Circulation

Circulation  Editions

Total Excluding Print & As of As of Percent
Newspaper Name Print Digital Branded Digital 03/31/13 03/31112 Change
WALL STREET JOURNAL 1,480,725 898,102 2,378,827 2,378,827 2,118,315 12.3%
NEW YORK TIMES 731,395 1,133,923 1,865,318 1,865,318 1,586,757 17.6%
USA TODAY 1,424,406 249,900 1,674,306 ) 1,674,306 1,817;446 -7.9%
LOS ANGELES flMES 432,873 177,720 610,593 43,275 653,868 616,575 6.0%
NEW YORK DAILY NEWS 360,459 . 155,706 516,165 516,165 579,636 -11.0%
NEW YORK POST 299,950 200,571 500,521 500,521 555,327 -9.9%
WASHINGTON POST 431,149 42,313 473,462 1,305 474,767 507,615 -6.5%
CHICAGO SUN-TIMES 184,801 717,660 262,461 208,087 470,548 421,780 11.6%
DENVER POST 213,830 192,805 406,635 10,041 416,676 401,120 3.9%
CHICAGO TRIBUNE 368,145 46,785 414,930 414,930 414,590 0.1%
DALLAS MORNING NEWS 190,613 05,912 256,525 152,740 409,265 405,349 1.0%
NEWSDAY . 265,782 111,962 377,744 371,744 397,973 -5.1%
HOUSTON CHRONICLE 231,233 102,341 333,574 26,677 360,251 346,129 4.1%
ORANGE COUNTY REGISTER 159,411 15,466 174,877 181,288 356,165 280,812 26.8%
NEWARK STAR-LEDGER 180,271 160,507 340,778 340,778 278,940 22.2%
TAMPA BAY TIMES 241,020 17,099 258,119 82,141 340,260 ) 299,497 13.6%
CLEVELAND PLAIN DEALER 216,122 95,483 311,605 311,605 286,405 8.83%
PHILADELPHIA INQUIRER 184,827 67,958 4252,785 54,046 306,831 325,289 -5.7%
MINNEAPOLIS STAR TRIBUNE 227,694 73,651 301,345 301,345 300,330 0.3%
PHOENIX REPUBLIC V 285,927 7,048 292,975 665 293,640 321,600 -8.7%
HONOLULU STAR-ADVERTISER 125,726 68,993 194,719 73,525 268,244 © 209,915 27.8%
LAS VEGAS REVIEW-JOURNAL 126,293 15,996 142,289 109,758 252,047 259,247 -2.8%
SAN DIEGO UNION-TRIBUNE 192,782 21,569 214,351 36,327 250,678 230,578 8.7%
BOSTON GLOBE 172,048~ 73,524 245,572 245,572 225,482 8.9%
vaMaudtedme(ﬁa.com’news/research—and~data/top25us-nem§papers-for-mrch2013.aspx R - ¥5
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ATLANTA JOURNAL- .
CONSTITUTION 149,523 6,704 156,227 74,867 231,094 174,251 32.6%
4
E‘ .\ Alliance for
L Audited Media
Top 25 U.S. Daily Newspaper Digital Editions
Preliminary figures filed with AAM. Subject to audit.
Total Average
Circulation as of

Newspuper Name Digital Replica Digital Nonreplica  Total Digital 03/31/13

NEW YORK TIMES 36,456 1,097,467 1,133,923 1,805,318
WALL STREET JOURNAL : 898,102 898,102 2,378,827
USA TODAY : 121,368 128,532 249,900 - 1,674,306
NEW YORK POST 1,559 199,012 200,571 500,521
DENVER POST V . 51,927 140,878 192,805 416,676
LOS ANGELES TIMES 36,802 140,918 177,720 653,868
NEWARK STAR-LEDGER 23,419 137,088 160,507 340,778
NEW YORK DAILY NEWS . 26,626 129,080 155,706 516,165
NEWSDAY 111,962 111,962 377,744
HOUSTON CHRONICLE v 79,395 22,946 102,341 360,251
LOS ANGELES INVESTORS BUSINESS DAILY 45,288 51,418 96,706 157,161
CLEVELAND PLAIN DEALCR 15,424 80,059 95,483 311,605
ST. PAUL PIONEER PRESS 60,499 17,601 84,100 208,280
DETROIT FREE PRESS 81,511 1,786 83,297 R 209,652
CHICAGO SUN-TIMES 28,798 48,862 77,660 470,548
MINNEAPOLIS STAR TRIBUNE 49,593 24,058 73,651 301,345
BOSTON GLOBE 13,390 60,134 73,524 245,572
HONOLULU STAR-ADVERTISER 16,149 52,844 68,993 268,244

R 9
PHILADELPHIA INQUIRER 41,803 26,155 67,958 306,831
www.auditedmedia.com/news/research-and-dataftop-25-us-newspapers-for-march-2013.aspx 4/5
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DALLAS MORNING NEWS

SAN FRANCISCQ CHRONICLE

'
SALT LAKE CITY DESERET NEWS
RIVERSIDE CO. PRESS-ENTERPRISE

CHICAGO TRIBUNE

MIAMI HERALD

www.auditedmedia.com/news/research-and-dataltop-25-us-newspapers-for-march-2013.aspx

Alliance for Audited Media Top 25 U.S. Newspapers for March 2013

65,912

33,672

11,995

36,556

20,541

42,150

27,698

44,760

13,250

26,244

3,949

65,912

61,370

56,755

49,806

46,785

46,099

409,265

218,987

103,190

137,581

414,930

142,130

55
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Research and Data

Top 25 U.S. Newspapers for September 2012

The FAS-FAX report incudes top-line cxculation data for all newspaper members for the six months ending Sept. 30, 2012. Newspapers participating in
Audience-FAX have additional print and enline readership and website activity data included in the report.

Key Stafistics

Daily circulation for the 613 U.S. newspapers reporting comparabk multiday averages decreased 0.2 percent. Circulation for the 528 newspapers reporting
comparable Sunday data increased 0.6 percent. On average, digital circulation now accounts for 15.3 percent of newspapers’ total circulation mix, up from
9.8 percent in September 2011. Digital circulation may be tablet or smartphone apps, PDF replicas, metered or restricted-access websites, or e-reader
editions. Branded editions, newspaper-owned products such as commuter, community, akernative-language or Sunday-Select type newspapers, makc up 5.6
percent of newspapers” totat average circulation, up from 4.2 percent in September 201 L

Today’s report only includcs top-lne information on circulation categories like digital and branded editions. More in-depth information, such as digital
distribution platforms, will be available as newspapers’ publisher’s statements are released. ABC members may also subscribe to the eFAS-FAX analyzer
tool. ’

What’s Included in the Report

ABC rules allow newspapers more flexibility to develop publishing plans ta cater to their markets and report these expanded platforms to ABC. As a refresher
about what's included in average circulation:

= Paid/verified circulation. Paid circulation includes copies purchased by an individual recipient or a specialized distribution channel (such as
business/traveler). Verified circulation includes copies such as third-party and copies distributed to schools and newspaper employees.

+ Branded editions are editions of the new spaper that are published at least weekly, have a different name than the member newspaper, but are labeled to
include the word “edition.” Branded editions may include commuter, community or akternative-language newspapers.

» Digital editions are distinguished between replica and nonreplica, which both need to have restricted access. Replica editions must have the same
edilorial, fayeut and ROP advertising as the print version. Nonreplica editions must maintain the print version’s basic identity, although its editorial and
advertising content may differ.

This is also the first FAS-FAX report to include total consumer accounts, which represent unduplicated subscriber accounts. It's important to note that this
figure does not include newsstand sales or verified circulation (except requested home delivery). Because newspapers have various publishing plans, it is
important to understand the different categories on the report and how those programs may impact a newspaper's overall circulation. Due to the many ways
that newspapers now distribute and market their content — metered paywalls, mobile apps, bundled subscriptions, branded cditions — ABC cautions against
drawing too many direct comparisons of the data in the FAS-FAX report.

Below are a few charts pulled from the report: the top 25 Sunday and weekday U.S. newspapers by circulation and the top 25 U.S. newspapers with digital
editions. '

Average Circulation at the Top 25 U.S. Daily Newspapers

Preliminary Figures as Filed with the Audit Bureau of Circulations — Subject to Audit

, Total Total Excluding Total Branded Total Average Total Average %
Newspaper Name Print ., L. . . .
. Digital . Branded Editions Editions Circulation as of 9/30/12 Circulation as of 9/_30/11 Change
WALL STREET 1,499,204 794,594 2,293,798 2,293,798 2,096,169 9.4%
JOURNAL ,499, - 1293, 2,295, ,096, 4%
USA TODAY 1,627,526 86,307 1,713,833 . 1,715,833 1,784,242 -3.9%
NEW YORK TIMES 717,513 896,352 1,613,865 1,613,865 1,150,589 40.3%
LOS ANGELES
454,498 151,577 606,075 35,294 641,369 572,998 11.9%
TIMES
3
www.auditedmedia.com/news/research-and-dataftop- 25-us-newspapers-for- september-2012.aspx 1/4
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NEW YORK DAILY 383,835 146,605 530,440 5,435 335873 605,677 o -1L5%
NEWS
AN JOSE MERCUR
N CURY 124,588 43,318 167,906 362,093 529,999 527,568 0.5%
NEWS
NEW YORK POST 344,755 178,113 522,868 522,868 512,067 2.1%
WASHINGTON POST 434,693 27,535 462,228 462,228 507,465 -8.9%
CHICAGO SUN-
oSS 192,360 70,932 263,292 169,163 432,435 389,352 11.1%
TIMES
DENVER POST 226,118 176,446 402,564 10,105 412,669 353,115 16.9%
CHICAGO TRIBUNE 388,848 23,112 411,960 411,960 425,370 -32%
DALLAS MORNIN - .
0 G 192,345 64,788 257,133 152,997 410,130 409,642 0.1%
NEWS
NEWSDAY 278,369 114,620 392,989 392,989 404,542 -2.9%
HOUSTON .
234,483 91,331 325,814 325,814 369,710 -11.9%
CHRONICLE e %
)
TAMPA BAY TIMES 218,334 13,610 231,944 81,059 313,003 240,024 30.4%
NEWARK STAR-
LEDGER 184,474 127,430 311,904 311,904 210,586 48.1%
MINNEAPOLIS STAR 234,475 65,802 300,277 300,277 298,147 0.7%
B s s e B .
TRIBUNE ’ ‘
PHILADELPHIA 193,729 43,224 236,953 59,474 296,427 331,132 10.5%
INQUIRER AT 723 : s : s
CLEVELAND PLAIN ' '
219,509 73,630 293,139 293,139 243,299 20.5%
DEALER ” . )
ORANGE TY
COUN 160,578 15,273 175,851 109,237 285,088 270,809 5.3%
REGISTER
ARIZONA REPUBLIC 274,783 839 275,622 275,622 292,838 -5.9%
LAS VEGAS o
129,36 13,412 142,775 109,399 252,174 213,07 18.3%
REVIEW.JOURNAL 203 ¢ s %
BOSTON GLOBE 180,919 49,432 230,351 230,351 205,939 11.9%
OREGONIAN 209,083 17,323 226,406 2,193 228,399 242,784 -5.8%
HONOLULU STAR- ’
125,72 32 155,654 69,31 224,973 178,082 26.3%
ADVERTISER 299 : 9319 :
Average Circulation at the Top 25 U.S. Sunday Newspapers
Preliminary Figures as Filed with the Audit Bureau of Circulations - Subiject to Audit
Té 1 Av
. Total Total Excluding otal Tota A.\erage Total A.veragc %
Newspaper Name Print .. L. Brauded Circulation as of Circulation as of
Digital  Branded Editions . Change
Editions 9/30/12 9/30/11
NEW YORK TIMES 1,250,077 850,816 2,100,893 . 2.100.893 1,645,152 21.7%
HOUSTON
411,751 71,514 483,265 587,025 1.070.290 911,564 17.4%
CHRONICLE ’
LOS ANGELES TIMES 809,176 153,016 962,192 ) 962,192 905,920 6.2%
CHICAGO TRIBUNE 733,981 32,580 766,561 766,561 781,128 -1.9%
ALLAS MORNING :
P 0 296,466 64,774 361,240 339,409 700,649 : 374,653 87.0%
NEWS
www.auditedmedia.com/news/research-and-dataftop- 25- us-newspapers-for-september-2012.aspx 24
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DETROIT FREE PRESS 435,996 6,032 442,028

WASHINGTON POST 651,428 23,323 674,751

NEW YORK DAILY
460,255 146,289 606,544
NEWS d 6,289 606,
SAN JOSE MERCURY
NEWS 185,349 22813 208,162
DENVER POST 388,374 149,097 537,471
" ATLANTA X L
A JOURNAL- 10989 3851 354840
CONSTITUTION

MINNEAPOLIS STAR

476,573 42,172 518,745
TRIBUNE

ARIZONA REPUBLIC 433,663 807 434,470

NEWSDAY 341,845 129,817 471,662
PHILADELPHIA 385,880 59,661 d445,54]
INQUIRER
CLEVELAND PLAIN

. 315,978 73,162 389,140
DEALER

W AR-
NEWARK STAR 300,076 114,662 414,738
LEDGER
NEW YORK POST 270,526 163,517 434,043

CHICAGO SUN-TIMES 186,182 71,200 257,382

ORANGE COUN

B 294,640 7,236 301,876
REGISTER
TAMPA BAY TIMES ~ 366,703 12,672 379,375
BOSTON GLOBE 323,345 49,196 372,541

SAN DIEGO UNION-

272,957 877 281,728
TRIBUNE

SEATTLE TIMES 288,292 26,190 314,482

SAN ANTONIO

226,281 9 235,874
EXPRESS-NEWS 6. 593

252,200

49,103

443,175

66,713

231,453

59,912

49,086

23,018

60,223

27,536

151,295

35,671

69,954

29,398

103,591

694,228

674,751

635,647

651,337
604,184

586,293

ST8.657

483,556

471,662

463.559
149,363

442,274

434,043

408,677

387,547

351,682
343,880

339,465

639,350

846,019

667,638

602,566

538,133

410,022

543,633

472,200

476,723

482,457

403,945

333,601

379,673

400,506

397,764

403,229

360,186

368,723

333,937

344,120

8.6%

-20.2%

-1.8%

8.1%

12.3%

43.0%

6.4%

2.4%

-1.1%

-2.9%

11.2%

32.6%

14.3%

2.0%

-2.6%

-5.9%

3.4%

-4.6%

3.0%

-1.4%

" Top 25 U.S. Daily Newspapers with Digital Editions

Preliminary Figurcs as Filed with the Audit Bureau of Circulations — Subject to Audit

Newspaper Name Digifal
Replica

NEW YORK TIMES 13,089
WALL STREET JOURNAL
NEW YORK POST 28,659
DENVER POST 44,116
LOS ANGELES TIMES 23,992
NEW YORK DAILY NEWS 29,072
NEWARK STAR-LEDGER 15,892
NEWSDAY
LOS ANGELES INVESTORS BUSINESS 46,075

DAILY

Digital Nonreplica Total Digital Total Average Circulation as of 9/30/12

883,263
794,594
149,454
132,330
127,585
117,533
111,538

114,620

51,696

§96.352
794.594
178.113
176.346
151.577
146.605
127,430

114,620

97.771

www_auditedmedia.com/news/resear ch-and-dataftop- 25-us-news papers-for-september-2012.aspx

1,613,865
2,293,798
522,868
412,669
641,369
535,875
311,904
392,989

156,767

34
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HOUSTON CIIRONICLE 69,595
USA TODAY 69,006.
DETROIT FREE PRESS 82,863
CLEVELAND PLAIN DEALER 10,106
CHICAGO SUN-TIMES 20,207
ST. PAUL PIONEER PRESS 55,788
MINNEAPOLIS STAR TRIBUNE 47,222
DALLAS MORNING NEWS 64,788
SAN FRANCISCO CHRONICLE 27,931
BOSTON GLOBE 9,028

SALT LAKE CITY DESERET NEWS 14,882
SAN JOSE MERCURY NEWS 35,061
PHILADELPHIA INQUIRER 25,572
DETROIT NEWS 39,992
RIVERSIDE €O. PRESS-ENTERPRISE 30,351
MILWAUKEE JOURNAL SENTINEL 38,499

www.auditedmedia. com/news/r esearch-and-dataltop-25-us-newspapers-for-september-2012.aspx

Alliance for Audited Media Top 25 U.S. Newspapers for September 2012

21,736
17,301
1,941

63,524
50,725
11,372

18,580

28,119
40,404
32,829
8,257
17,652
347

9,506

91,331
$6,307
84,804
73,630
70,932
67,160
65,302
64,758
56,050
49,432
47,71
43,318
43224
40,339
39.857

38,499

325,814
1,713,833
215,401
293,139
432,455
195,333
300,277
410,130
212,550
230,351
91,639
529,999
296,427
121,492
1‘26,585

207,066

44
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Research and Data

Top 25 U.S. Newspapers for September 2011

This FAS-FAX report includes top-lLine circulation data for all newspaper members for the six months ending September 30, 2011. Newspapers participating I
in Audience-FAX have additional print and online readership and website activity data included in the report.

Today’s FAS-FAX report reflects the U.S. ncwspaper rule changes that went into effect last October. This FAS-FAX report, therefore, has new and
redefined categories of circulation. And as a reminder, ABC recommends not making direct comparisons of September 2011 data to prior audit periods.

Below are a few charts pulled from the FAS-FAX and Audicnce-FAX report: the top 25 Sunday and weekday U.S. newspapers by circulation and the top 25

U.S. newspapers with digital editions.

Average Circulation at the Top 25 U.S. Daily Newspapers

Preliminary Figures as Filed with the Audit Bureau of Circulations — Subject to Audit

State Newspaper Name

NY WALL STREET JOURNAL
DC USA TODAY

NY NEW YORK TIMES

NY NEW YORK DAILY NEWS
CA LOS ANGELES TIMES

CA SAN JOSE MERCURY NEWS
NY NEW YORK POST

DC WASHINGTON POST

L CHICAGO TRIBUNE

X DALLAS MORNING NEWS
NY NEWSDAY

L CHICAG( SUN-TIMES

X HOUSTON CHRONICLE

co DENVER POST

PA PHILADELPHIA INQUIRER
MN STAR-TRIBUNE

AZ ARIZONA REPUBLIC

CA ORANGE COUNTY REGISTER
OH CLEVELAND PLAIN DEALER
WA SEATTLE TIMES

ww.auditedmedia.cominews/resear ch- and-dataltop- 25-us-newspapers-for- september- 2011.aspx

For the Six Months Ending 9/30/11

Total
Circulation
Excluding
Branded
Editions

2,096,169
1,784,242
1,650,589
601,097
572,998
184,018
512,067
507,465
425,370
255,613

404,542

236,371
328,813
343,180
260,375
298,147
292,838
172,942
243,299

242,814

Total
Branded
Editions

4,580

343,550

154,029

152,982
40,897
9,935

70,759

97.867

Total
Average
Circulation

2,096,169
1,784,242
1,150,589
605,677
572,998
527,568
512,067
507,465
425,370
409,642

404,542

389,353
369,710
353,115
331,134
298,147
292,838
270,809
243,299

242 814

173
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OR
FL
MI

CA

CA
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X
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X
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NJ
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Alliance for Audited Media Top 25 U.S. Newspapers for September 2011

OREGONIAN

ST. PETERSBURG TIMES
DETROIT FREE PRESS (¢}
SAN FRANCISCO CHRONICLE

SAN DIEGO UNION-TRIBUNE

242,784
240,024
234,579
220,515

219,347

Average Circulation at the Top 25 US. Sunday Newspapers

For the Six Months Ending 9/30/11

Preliminary Figures as Fild with the Audit Bureau of Circulations — Subject to Audit

Newspaper Name

NEW YORK TIMES

HOUSTON CHRONICLE

LOS ANGELES TIMES
WASHINGTON POST
CHICAGO TRIBUNE

NEW YORK DAILY NEWS
DETROIT FREE PRESS ()
SAN JOSE MERCURY NEWS
STAR TRIBUNE

DENVER POST
PHILADELPHIA INQUIRER
NEWSDAY

ARIZONA REPUBLIC
ATLANTA JOURNAL-CONSTITUTION
CLEVELAND PLAIN-DEALER
ST. PETERSBURG TIMES
CHICAGO SUN-TIMES
ORANGE COUNTY REGISTER
NEW YORK POST

DALLAS MORNING NEWS
BOSTON GLOBE

SAN ANTONIO EXPRESS-NEWS
SEATTLE TIMES

NEWARK STAR-LEDGER

ST. LOUIS POST-DISPATCH

Total Cireculation
Excluding
Branded Editions

1,645,152
519,155
905,920
726,990
781,128
666,892
487,953

219,252

518,095
495,172
482,457
476,723
472,200
410,022
344,089
403,229
233,445
283,997
379,673
362,134
360,186
246,742
333,937
333,601

332,825

Top 25 U.S. Daily Newspapers with Digital Editions

For Ihe Six Months Ending 9/30/11

Preliminary Figures as Filed with the Audit Bureau of Circulations — Subject to Audit

www.auditedmedia.comynews/resear ch-and-datattop-25-us- newspaper s-for-september-2011.aspx

Digital

242,734
240,024
234,579
220,515

219,347

Total
Branded
Editions

Total
Average
Circulation
1,645,152
392,409 911,564
905,920
119,029 846,019
781,128
746 667,638
151,397 639,350

383,314 602,566

25,538 543,633

42,961 538,133
482,457
476,723
472,200
410,022
59,856 403,945
403,229
167,061 400,506
113,767 397,764
379,673
12,519 374,653
360,186
97,378 344,120
333,937
333,601

332,825

Digital Total
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State
NY
NY
NY
NY
MI

co

NY

TX
DC

CA

S

CA
CA
FL

PA

MO

nc
OH
NY

WA

www.auditedmedia.conmynews/research-and-dataltop-25-us-newspaper s-for-september-2011.aspx

Alliance for Audited Media Top 25 U.S. Newspapers for September 2011

Newspaper Name

WALL STREET JOURNAL
NEW YORK TIMES

NEW YORK DAILY NEWS
NEWSDAY

DETROIT FREE PRESS

DENVER POST

NEW YORK POST

HOUSTON CHRONICLE

~ USATODAY

STAR TRIBUNE

INVESTORS BUSINESS DAILY
DETROIT NEWS

ST. PAUL PIONEER PRESS
DALLAS MORNING NEWS
SAN FRANEISCO CHRONICLE
LOS ANGELES TIMES

MIAMI HERALD
PHILADELPHIA INQUIRER
SAN JOSE MERCURY NEWS
KANSAS CITY STAR

SALT LAKE CITY TRIBUNE
WASHINGTON POST
TOLEDO BLADE

WOMENS WEAR DAILY

SEATTLE TIMES

Replica  Nonreplica

18,107
29,255
1,103

94,657

37,297
11,188
68,004
33,324
42,829
45,999
48,698
48,505
45,922
29,359
21,823
14,682
22,754
34,353
31,426
29,561
16,899
26,959

26,080

24212

537.469
361,896
136,186
111,383

1,782

47,007
59,678
1,711
19,072
8,054
3,048

336

11,311
16,332
2,581
13,138
1,312
n7
316

10,256

1,662

Digital
537,469
380,003
165,441
1 12,486

96,439

34,304
70,866
69,715
52,396
50,883
49,047
49,034
48,505
45,922
41,770
38,155
37,263
35,892
35,665
32,143
30,377
27,155
26,959
26,080

25,874

33
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Research and Data

Top 25 U.S. Newspapers for March 2011

This FAS-FAX report includes top-line circulation data for all newspaper members for the six months ending March 31, 2011. Newspapers participating
in Audience-FAX have additional print and onlinc scadership and website activity data meluded in the report.

Today’s FAS-FAX report is the first to reflect the U.S. newspaper ruke changes that went into affect last October. For more than two years, newspaper
publishers and buyers worked to build a new framework for the qualification and reporting of newspaper media. The October 2010 rule changes had three
major coniponents:

o Adoption of a new paid/verified circulation reporting model
& Creation of the branded editions category of circulation

+ Comprehensive reporting of replica and nonreplica digital editions

. This FAS-FAX report, therefore. has new and redefined categories of circulation. And as a reminder, ABC recommends not making direct comparisons of
March 2011 data to prior audit periods. '

Below arc a few charts pulled from the FAS-FAX and Audience-FAX report: the top 25 Sunday and weekday U.S. newspapers by circulation, the top 25
U.S. newspapers with digital editions and the top 25 priat and online U.S. audience gainers by DMA.

Average Circulation at the Top 25 U.S. Sunday Newspapers
Pretiminary Figures s Flled with the Audil Bureau 01 Gl fons ~ Subject 1o Audit
- Susdiay Feaguanty, As of V31111
Totai Circulation Total Total
Excluding Branded| Branded | Average
State |Newspapar Nams Editions Ediilons § Circuistion
NY_|NEW YORK TIMES 1339.4€2] 1.339,452}
CA [LOSANGELESTMES ] 93¢.369 942.£89
D¢ WASHINGTON POST 751413 _ 101,248 852,861
IL_JCHICAGQ TRIBUNE 780,601 780,601
CA_|SAN¥ JOSE-MERCURY NEWS 236.570f 400.129) 636.903
M1 |DETRONT FREE PRESS {8) 480.343] 133,683 14,228
TX_|HOUSTON CHRONICLE 512.142] 75842 537,984
NY [NEW YORK DANLY NEWS 584,659 584,658}
CO JOENVER POST 483,157}  36.641 519.538
M+ |STAR TRIBUNE 496.039] _ 20.095] 516,134
AZ_|ARIZONA REPUBLIC 515,764 511764
PA_IPHILADELPHIA INQUIRER 488,287 488,287
FL_|ST. PETERSBURG TIMES 420,048 429,048
1L |CHICAGO SUN-TIMES 250.208] 170.5¢5]  421.453]
OH_|CLEVELAND PLAIN DEALER 302683 60318 403,003
GA_|ATUANTA JOURNAL-CONSTITUTION i 201.215) 391,815]
TX_|DALLAS HIORNING NEWS 362,960 12431 375,900
NY_[NEWSDAY 362.221 362,221
MO _|ST.LOUIS POST-DISPATCH 360.450 350,450
MA_{BOSTON GLOBE 356,652 356,652
NY_|NEW YORK POST 355,784 355,784
Wa_|SEATILE TIMES 26,901 3“’-9&'
MO ‘SALT)MORE SUN 343,552 343,652
W) JNEWARK STARLEDGER 337,414 337.416)
WI_|MILWAUKEE JOURNAL SENTINEL 333,209] 333.999)
www.auditedmedia.convnews/research- and- dataftop- 25- us-news papers-for-march-2011.aspx 173
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Average Circutation at the Top 25 U.5. Daily Newspapers
Prefiminary Figures. as Filed with the Audil Buresu of G — Subjeci to Audit
AVG M (AF) Freguarnty, As of 381114
Totat Circuimian Totel Total
Excluding Branded] Branded Avérage
State | Nowspaper Name Editions Edlikons | Clegulation

NY WAL STREET JOURNAL 2,417,706 2.1442.796
DG _[usA TODAY 1.829 99| 1,828,009
NY _INEW YORK FIMES 216911 21691
CA [LOS ANGELES TIMES 605,243 805.243
CA__[SAN JOSE MERCURY NEWS 207539 370.126] 577,665
OC _IP/ASHINGTON POST 550824 550.821)
NY - INEW YORK DAILY NEWS 530,924 530,924
NY [NEW YORK POST 522,874 52274,
IL__[CHICAGO TRIBUNE 437,205 437,205
I |CHICAGO SUN-TIMES 251.108]  168.299 4194807,
TX  |DALLAS MORNING NEWS 251.510] 183,441 404951
TX  |HOUSTON CHRONICLE. 323,298 40.726] 364,724
PA [PHLAGELPHIA SNCUIRER #6532 17428 343710
A2 (ABZONA REPUBLIC 33747 337,170,
CO JDENVER POST 324,971 324.920
NY [NEWSDAY 298,759 298759
NN |STAR TRIBUNE 296.605 296,605
FL_|ST. PETERSBURG TIMES 215492 11249 292445
OR [OREGONIAN 260,248} 260,248
OH  [GLEVELAND PLAN DEALER 254.372] 254,372
WA ISEATTLE TINES 253.7423 253.042)
A |DETROIT FREE PRESS (e} 246,159, 246,169
CA  [8aN FRANZISCO CHRONICLE 235,359, 23339
NJ_|MEWARK STARLEDGER 229255 220.255
kA |BOSTON GLOBE 219.214 219.214

Top 25 U.S. Newspapers with Digital Editions
Preliminary Figures as Filed with the Audit Bureau of Girculations
Sutiact to Audit
As of 3731411 - AVG M (M-F) Frequency
SAr [Publicaion tlams Hrpllca | Nondplica | Tofal Gignai

Y WAL STREET JOURHAL 504,734 504,73
W IDETROIT #REE PRCSS {g) 104,755 AL 106208
WY |NEW YORK TIVES AToT8 §3.A 00570
GO _|DERVER POST 30,616 usasi 35252
NY ['EWS 31,000 24 54681
1% |CHROMOLE i soassl L TG
CA_ |5AN JOSE MERGURY NEWS msse' B 51406
41 |DETROUT MEV/S (0} F0,475) . 50,754,
TR |ST. PAUL PIONEER PRESS 0211 0211
TA {LOC MVGELES RS ERES L
CA_{INVESTORS BUSIEES DALY (eI 2857 5571
fadad ]MIH&'GAPOUS STAR THIBLIE 351 1, 44,715
i ’z.um,» TERALD — Kip G 43.45_731
LA JSAN FRENCISCO CHRONICLE 38,7521 3537 47789
TC_[USA TODAY 74,578 754 20247
Y NOW YORK ROST 18,030] 2.2 33,222
56 N 30728 & 38,137
TP QOMVERCAL APPEAL 36,703 { B0}

¥, |PHIADELPHIA PEOUIRGR 79381 <z} 3562,
10 _ [KARGAS CITYSIAR 3 W ASS)
Ur SALT LAKE TRIGLEE. K 31,582
TX  [CALLAS MORNING NEWS - 73581
WA |SEATTLE VTIMES EET 29238
i JTARDA TRIGONE 2132
OH_ | TOLEDO BLAGE * 78 864

www.auditedmedia.com/news/research-and-dataitop- 25~ us-newspapers-for-march-2011.aspx
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» Top 25 U.S. Daity Newspaper Print and Online Audience Gainers by OMA
Prefiminary Figures as Filed with the Audit Buresu of Circulations - Subject to Avdit

Past T Omye Priatl3d Daye Oming
Nel Combined Auvd.

As of 31111 Ac of 38110 | & Change
3E05368 2429210 4641%)
1.260.063)  1.117,139] 12.78%

938,653 832,357 12.77%)
114.369) 102,820 13.22%)
712,034 648,432 981%
213,841 196.809] 7.56%}
012,735 048,961 751%]
494,206] 461725 7.05%
201,152] 190,09 584%]
552.906] 526,559 462%]
288.758) 276,154 4.57%)
271,085 259377 4579

2530592 2433716 406%]
1648077 1.596.594 322%)

-~ 1.278,063] 1238849 3A6%)
2,583,001 2.504.622, 3.12%
896.515] 869,579 3.10%)
751,030 733,405 240%

834.773 615,704 1.84%
209.633 206324 1.60%)
4985590 4715228 1.49%
2114621] 2,066,993 130%
218311 218,155] 0.76%)
261.027] 259,681 0.44%)
1317.932] 1313573 0.33%;
]
!
1
ww.auditedmedia.cominews/research-and-data/top-25-us-newspapers-for-march-2011.aspx 3
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Rescarch and Data

Top 25 U.S. Newspapers for September 2010

The FAS-FAX report includes top-lise circulation data for all newspaper members. Audience-FAX data, such as print and online readership and website

activity data, is incorporated in the FAS-FAX report for participating newspapers.

Bclow are a few charts pulicd from the FAS-FAX and Audicnce-FAX report, including the top 25 weckday and Sunday newspapers by circulation and the

top 25 print and onfine audience gainers by DMA.

www.auditedmedia.convnews/research- and-dataftop-25-us-newspapers-for-september-2010.aspx

i e )

T g

Average Daily Circutation at the Top 25 U.S. Dally Newspapers |
1 Prelimingry Fiquits At Filod vikh the Audit Bureeu of Ciscutagans — Subjsctio Audit
I Toto! Paid Circulation
Stake __THewspapertiome Frequency As of 83010
oy logale STREEY sousstaL AYG 12 (1) 2081,52]
BC_lusaTopay AYG M NE) 12059
I HEVIYORK TMES AVG Wlta) arsen)
CA_ 108 AGELES TMES AVE M BLE] 00,2191
DS WASHIGTON POST AVG 1 idF) £16.345
"y ;f{?c' YORK OALY HEWS AVE 12 hF) 212 524
W Y YGRK COST RS W s41508
CA_|SAH JOSE MERCURY LEWS AVG M 1) 71533
& [EHeAGH TREUHE AVG 1 (1) 431558
X BDUSTON CHROMICLE ek 100! ECER |
Sh4  LADELPHIA BOUIRER AVGM-J’) 32281,
Y ENSDAY AV M IF) 3w 48
CC_DEHVER POST AVG ¥ R 3r2.853
W REOM: REPUBIIC avGmpen w373
M7 ATSEEAROLES STAR TRIBUNE RVG # 047} 297.378
T5 IDALLAS MORIEHE 1S Pl 3 L) a9
ani JCLEVELAND BLAN DEALER 245 W) 252699
Ven SCATILE TWES AVG WO 261,697]
L iCHnasO SUNTHES G W AE) 207¢7!
i OETRON FREE PPESS j¢) 295 ¥ () 245325
fjer TES AVE 1 4T) e
o7 losecouian AVG 20 AF) 21078
: ¢4 &N DEGO RIORTRIGIRE. AVE 14 (MFy 22761
Ch 548 FRANCISED CHROMICLE £FG M M) 7E3508:
st vsARK STARLEDGER AIGHMD 23 0371

=

S

2
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Average Circulation et the Top 25 U.S. Sunday Newspapers
Pyeiimindry Figures as Flled with the Audki Bureau of Cleculations - Subjeci to Audit
: i_ l Tatol Pald Clrculaton
Siate Hevrsp hpor Hame  Frequeity | As ol 93010
1Y HEW VOIK THEES s 1352358
CA_{LOS AHGELES THES s 2111/
& loorano remes: S 74807
DL IWASHRIGTON POST St 264 665
We_ REW YORK QALY HEY S|
CA 19401 JOSE MERCURY HEWS SUH
™ 1 STOM CHROMICLE {7) sun
It AMEAPOHS STAR TRIBUIE S
14 IDETROM FREE PRESS (1) fe} sutt
PA R ADEL FHIA BGUIRER SUH
Co _[BEVERPOSE s
AF JARIZOMA REPUBLIC s
GA |3TLATA JOURNAL COUSTITUTION s
FL_I5T PETERSOURG TMED U
Hy pEWSDEY s
T DN LAS MORNING HEVS M) Sur 1
Na_ {B0ST0N GLOBE sun
10 137 LCARS POST.HISPATCH sun
OH_JCLEVELAND PLASI DEALER 1) st
T heEyr e STARLEDGER SuMl
YA [SEATILE THES pal
Wy l#ew YoRK POST SU 39
VA MAWAUREE JOURNAL SEINEL SN man §
MO IBALTMORE SUK it Tﬁ %
or losEcosa S 232,801

4 7op 25 0.5, Daily Newspaper Print and Oniine Audience Gainers by DMA

Nevady Fiquies a3 | #ed with 1he Parc Buesy

41 Cunutafidad — 5 10 Ml

Fast7 Days Printr30 Days Osiine
State Newspaper Name Net Combined Aud.
A3.91 330110 | As o1 2730008 | % Change
€T _[GREEHMOH THE (Dl sis0es| 96112
Ut (DE SERET MORISNG NEWS [DMAY 557 €23 436 173 14870
o |sTasroRu £OvOCATE oy el wsrapn]  vam

HGTON HEIGHTS DARY HERALD {DMA);

%,
B8] 822 180} 9,82%

A FIMEAPTIS STAR TRIBIHE (DieA)

FL___ INAPLES DALY NEWS (D) 78430 mozs| s
VA NECRERNPAOT HDih) 79_3&5] 744508 126%)
™ IALIS T AMERIC AN STATESHAN ([LHAY 807 049; 847 184! TOT|
W nSBURY PR PRESE 01 vugel  ssaeve] el
FL___|SRADENTONIERALD O} M
WG |RAEIGHNEWS & OBSERVER (DHA) e L
LA __INEW OHIEANS THIES.PICAYUNE 1DNMA] smgse| e ;
FL___[ELMUEVO HERALD (DR wopu|  aarzeg
HC  WHSTOWSALEN JOURNAL 104 wesw]  ysnasy

ok loHossoTRBUNE OWs) 3sa5973] 3389819
hisd ITERRIE SSEAN f0MA) 949,041 9
Th_ {FORT \YORTH STAR TELEGRIVA (DMA] 1IBIN
oY CONHETCUT POST (DMAL
FL ISt PETERSBURS THES (W)

.t ksaAND RAPIDS PRESS (s
PA_ INARRISBURG FATRIOT.NEWS (DMA) 283
BC  IASHEVILLE CTUENTMES (@I sesw|_ e 2w

1835935 1,793 774 2%

NY __ LALBANY THAES UNION [OHRS) 506,075 05T 3m)
B lomoanpo sErThiz [OMA) 12em20) 12427 188%

HEAVARY STARLEDGER (Di8)

www.auditedmedia.comynews/research-and-data/top-25- us-newspapers-for-seplember-2010.2spx

T ’ .

2228234 2.11083 1at%|
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Resecarch and Data

Top 25 U.S. Consumer Magazines for June 2013
AAM's semiannual periodical Snapshot report includes top-line print and digital circulation data for all consumer magazine members for the first half of 2013,
Below are some highlights {from-the report.

Key Stats

For the 390 U.S. consumer magazines reporting comparable paid and verified numbers, total paid and verified circulation was down approximately 1 percent.
Paid subscriptions were down 0.1 percent, and single-copy sales decreased by approximately 10 percent.

Digital cditions continue to be a small but growing portion of magazines’ total circulation mix, nearly doubling year-over-year. For the first half of 2013,
magazines reported a total average of 10.2 million digital replica editions (paid, verified and analyzed nonpaid), or 3.3 percent of total circulation. This
compares with 5.4 million digital editions, or 1.7 percent of total circulation, in the first half of 2012

Top Lists

Below are a few- charts pullzd from the report — the top 25 U.S. consumer magazines by total paid and verified circulation, single-copy sales, digital replica
editions and the top 10 magazines by analyzed nonpaid circulation.

= Alliance for
& Audited Medla

“Top 25 U.S. Consumer Magazines by Paid & Verified Circulation
As filed with AAM. Subject to audit.

Total Paid Total Paid

Publication Name & Verified 6/302013 & Verified 63012012 1o o™t Chanee

AARP THE MAGAZINE 21,931,184 22,528,478 7 2.7% -

AARP BULLETIN 21,701,445 22,283,411 -2.6%

GAME INFORMER MAGAZINE 7,829,179 8,169,524 -4.2%

BETTER HOMES AND GARDENS ) 7,624,505 7,617,038 0.1%

READER'S DIGEST ' . 5,241,484 5,571,117 -6.0%

GOOD HOUSEKEEPING 4,396,795 4,346,757 1.2%

FAMILY CIRCLE 4,014,881 4,100,977 2.1%

NATIONAL GEOGRAPHIC 4,001,937 4,232,205 -5.4%

PEOPLE 3,542,185 3,563.035 -0.6%

WOMAN'S DAY 3,394,754 3,449,692 -1.6%

TIME-THE WEEKLY NEWSMAGAZINE ' 3,301,056 3.276.822 0.7%

LADIES' HOME JOURNAL ' 3,229,809 3,205,302 0.8%

TASTE OF HOME 3,207,340 3,231,697 -0.8% A )
SPORTS ILLUSTRATED 3,065,507 3,204,945 -4.4%

COSMOPOLITAN 3,017,987 3,017,834 0.0%

PREVENTION 2.884.542 2.930.730 -1.6%

www.auditedmedia.comvnews/resear ch-and-data/tap-25-us-consumer-mag azines-for-june- 2013 aspx 1/4
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Alliance for Audited Media Top 25 U.S. Consumer Magazines for June 2013

]

SOUTHERN LIVING N 2,824,751
AAA LIVING 2,439,193
0O, THE OPRAH MAGAZINE 2,417,589
GLAMOUR 2,300,854
PARENTING 2,245,062
AMERICAN LEGION MAGAZINE 2,232,287
REDBOOK 2,229,809
FAMILYFUN MAGAZINE 2,130,223
ESPN THE MAGAZINE 2,128,345
Alliance for
Audited Media

2,841,331 -0.6%
2,459,090 -0.8%
2,444,934 -1.1%
2,374,201 -3.1%

© 2,232,588 0.6%
2,284,729 23%
2,222,177 0.3%
1,985,827 7.3%
2,132,897 0.2%

Top 25 U.S, Consumer Magazines by Single-Copy Sales

As filed with AAM. Subject to audit.

Publication Name Single-Copy Sales 6/30/2013 Single-Copy Sales 6/30/2012 Percent Change
WOMAN'S WORLD 1,103,996 1,149,242 -3.9%
COSMOPOLITAN 1,028,892 1,351,738 -23.9%
FIRST FOR WOMEN 1,004,422 1,024,889 -2.0%
PEOPLE 828,590 939,554 -11.8%
IN TOUCH WEEKLY 521,315 560,585 -7.0%
US WEEKLY 477,208 572,874‘ -16.7%
FOOD NETWORK MAGAZINE 448,734 400,254 12.1%
FAMILY CIRCLE 447,073 567,632 -21.2%
WOMAN'S DAY 443,746 360,365 23.1%
IN STYLE 441,514 544875 -19.0%
NATIONAL ENQUIRER 405,834 457,404 -11.3%
PEOPLE STYLEWATCH 385,760 460,295 -16.2%
REAL SIMPLE 352,438 372,795 -5.5%
'MEN'S HEALTH 347,412‘ 391,400 -11.2%
O, THE OPRAH MAGAZINE 346,799 448,649 -22.7%
GOOD BOUSEKEEPING 339,270 318,623 6.5%
STAR MAGAZINE 334,526 379,425 -11.8%
ALL YOU 320,045 394,967 ->19.()%
GLAMOUR 301,014 422,868 -28.8%
WOMEN'S HEALTH 300,790 299,107 0.6%
HGTV MAGAZINE 294,478 318,685 -1.6%
WEIGHT WATCHERS 282,762 326,078 -13.3%
LIF E>& STYLE WEEKLY 271,504 343,038 -20.9%
VOGUE 269,740 300,955 -10.4%
VANITY FAIR 252,651 283,938 -11.0%

MMN.audi!edmedia.comlnews/research—md-data/top—ZS—us—consumer-nagaziné-ior-junéﬁ‘l 3.aspx
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PREVENTION 221,192 219,983

Alliance for
Audited Media

Top 25 U.S. Consumer Magazines by Digital Replica Circulation
As filed with AAM. Subject to audit.

GAME INFORMER MAGAZINE 2,974,512
READER'S DIGEST 292,285
COSMOPOLITAN 246,815
TASTE OF HOME 215,658
MAXIM 211,429
NATIONAL GEOGRAPHIC 180,288
WORKING MOTIIER ' 163,539
PODER HISPANIC 137,717
OK! WEEKLY 135,709
STAR MAGAZINE 117,554
MEN'S HEALTH 109,935
WIRED 102,450
ESPN THE MAGAZINE 101,325
POPULAR SCIENCE 100,470
0, THE OPRAH MAGAZINE 99,412
GQ GENTLEMEN'S QUARTERLY 99,185
US WEEKLY 92,600
PARENTING 92,348
FOOD NETWORK MAGAZINE 91,491
NYLON 79,616
NEW YORKER 78,511
VANITY FAIR : 75,293
MARTHA STEWART LIVING 73,713
WEBMD MAGAZINE 73,568
PEOPLE 73,181

<1 Alfiance for
- Audited Media

Top 10 U.S. Consumer Magazines by Analyzed Noupaid Circulation
As filed with AAM. Subject 1o audit.

Publication Name Total Analyzed Nonpaid Total Analyzed Nonpaid

6/30/13 6/30/2012
THE COSTCO 8,648,866 8,631,275
CONNECTION

www.auditedmedia.convnews/resear ch-and-dataftop-25-us-consumer-mag azines-for-june-2013.aspx

0.5%

Percent
Change

0.2%
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WEBMD MAGAZINE
SER PADRES
AMERICAN BABY
COMIDA Y FAMILIA
COMPETITOR
FAMILY MAGAZINE
FIT PREGNANCY
SER PADRES ESPERA

24/7 MAGAZINE
Accessing the Report

Alliance for Audited Media Top 25 U.S. Consumer Magazines for June 2013

1,478,569
857,744
550,000
508,876
504,766
502,275
452,333
410.030

401,497

1.335.852
858.975
389,118
502,397
508,776
501.542
444,192
410.685

419.429

10.7%

-01%

41.3%

1.3%

-0.8%

0.1%

1.8%

-0.2%

-4.3%

The fult Snapshot report, which contains data on more than 500 U.S. and Canadian consumer magazines. is available in AAM ™5 Media [niglligenye

Center. AAM members will need their user name and password to access the report. More information about the report is availabke here.

www.auditedmedia.convnews/research-and-datafiop- 25- us-consumer-mag azines-for-june-2013.aspx

CR002583

4/4



11914 Top 25 U.S. Consumer Magazines for December 2012
% Alliance for
Audited Media -

btnbtn tn tn

Rescarch and Data

Top 25 U.S. Consumer Magazines for December 2012

AAM's semiannual Snapshot (formerly known as FAS-FAX) report for U.S. consumer magazines inchides top-line circulation data for all magazine members
for the second half of 2012.

Key Statistics ’

For the second half of 2012, 289 magazines reported more than 7.9 million digital replica editions (paid, verified and analyzed nonpaid) or 2.4 percent of the
total industry average circulation. The number of average digital magazine copies sold has more than doubled compared with the second haif of 2011 when
245 magaznes reported approxamately 3.2 million average digital replica copies (less than 1 percent of the tolal industry average circulation). Nearly 65
percent of magazines that filed this period have digital replica editions as part of total circulation.

Total paid and verified circulation for the 402 U.S. titles reporting year-over-year comparable data decreased 0.3 percent. Paid subscriptions werc up 0.7
percent, and single-copy sales decreased 8.2 percent.

Accessing the Report

The full Smapshot report containing data on more than 500 U.S. and Canadian consumer magazines is available in AAM’s Media Intelligence Center. AAM
members will need their user nane and password to access the report. This blog contams siep-by-step directions for accessing the report in AAM's new
database.

Top Lists
Below are a few charls pulled from the report — the top 25 U.S. consumer magazines by total paid and verified circulation, single-copy sales, digital replica
editions and the top 10 magazines by analyzed nonpaid circulation. Historical charts and data are also available.

I

Top 25 U.S. Consumer Magazines by Total Paid and Verified Circulation .
Preliminary Figures uas filed with the Alliance for Audited Media — Subject to Audit

-\ Alliance for
t3 Audited Media

. Total Paid & Verified Total Paid & Verified
‘Publication Name 12/31/12 12731111 Percent Change
~ AARP the Magazine 22,721,661 22,407,421 1.4%
AARP Bullctin . 22,403,427 22,171,-632 . LO0%
Game Informer Magazine 7,864,326 7.514,460 4.7%
Better Homes and Gardens . 7,621,456 7,617,844 0.0%
Rcader’s Digest 5,527,183 5,560,046 -0.6%
Good Housekeeping 4,354,740 4,341,426 0.3%
Family Circle 4,143,942 3,872,671 7.0%
National Geographic 4,125,152 4,480,788 -1.9%
People 3,637,633 3,569,811 1.9%
Woman's Day 3,374,479 : 3,886,853 . -13.2%
Time - The Weekly New smagazine 3,281,175 3,298,390 -0.5%
Taste of Home 3,268,549 3,230,514 1.2%
Ladies' Home Journal ' 3,230,450 3,232,354 -0.1%
wm.audilednﬁ&‘a,cﬁﬁ;/‘ﬁé;&s/researct}and-datallop—Z&u&cmsmner-magazines-fa'—decentner~2012.aspx o 1/4
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Sports Luusiratea 3,114,000 3,118,100 “U.17
Cosmopolitan 3,023,884 3,040,013 -0.5%
Prevention ) 2,921,618 2,874,117 1.7%
Southern Living 2,867,235 2,865,845 0.0%
Maxim 2,543,563 2,507,318 1.4%
AAA Living - 2,455,280 2,471,160 -0.6%
0, The Oprah Magazine 2,439,747 2,380,782 2.5%
Glamour 2,324,170 ] 2,353,863 -1.3%
American Legion Magazine 2,268,015 2,303,613 -1.5%
Parenting 2,232,707 2,231,783 0.0%
Redbook i 2,214,603 2,224,418 -0.4%
ESPN the Magazine 2,142,937 2,109,547 1.6%

% Aliiance for
v Audited Mecdlia

Top 25 U.S. Consumer Magazines by Single-Copy Sales
Preliminary Figures as filed with the Alliance for Audited Media - Subject to Audit

Publication Name Single-Copy Sales 12/31/12 Single-Copy Sales 12/31/11 Percent Change

Cosmopolim‘\ 1,190,669 1,460,982 -18.5%
Waoman's World 1,143,985 1,166,962 -2.0%
First for Women 989,144 1,010,763 -2.1
Pcople 971,668 1,106,244 -12.2%
Family Circle . 636,363 523,173 21.6%
Lindy's Football Annuals 609,557 ) 539,739 12.9%
In Touch Weekly 536,030 629,331 -14.8%
In Style 528,418 561,630 ‘ -5.9%
US Weekly 528,027 618,491 -14.6%
Food Network Magazine 483,773 T . 438,354 10.4%
People Stylewatch 455,276 496,187 -8.2%
National Enquirer 441,680 472,731 -6.6%
Woman's Day 426,304 372,567 14.4%
" 0, The Oprah Magazine 415,928 413,363 0.6%
Glamour 401,692 469,544 -14.5%
Men's Health ’ 358,822 387,701 -1.4%
Real Simple 349,132 358,930 -2.7% '
Star Magazine 345,565 437,199 -21.0%
All You 344,968 528,241 -34.7%
Vogue 335,006 348,850 -4.0%
HGTV Magazine 310,690 N/A® N/A
Vauity, Fair 310,170 323,946 -4.3%
Life & Style Weekly 306,352 ) 378,758 ’ -19.1%
Qoventasn na 102 174 141 R Y.L
www.auditedmedia.cominews/research-and-dataltop-25-us-consumer-mag azines-for-december-2012.aspx 2/4
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NIETICTReN Ve SPEVIe) vy “u.Tse

Women's Health 296,770 271,813 9.2%

*Denotes time period prior to AAM membership

” Alliance for
L\ Audited Medie

Top 25 U.S. Cousumer Magazines by Digital Replica Circulation
Preliminary Figures as filed with the Alfiance for Audited Media ~ Subject to Audit

GAME INFORMER MAGAZINE 2,305,816
MAXIM ’ 259,529
COSMOPOLITAN : i 254,751
' NATIONAL GEOGRAPHIC 160,077
PODER HISPANIC 149,838
READER'S DIGEST 147,149
TASTE OF HOME 103,961
POPULAR SCIENCE 98,389
ESPN THE MAGAZINE . : 92,197
OK! WEEKLY A . ‘88,347
PARENTING 87,253
MEN'S HEALTH : 85,842
O, THE OPRAH MAGAZINE 84,632
WIRED 84,118
US WEEKLY 81,611
NYLON ' 71,469
GQ-GENTLEMEN'S QUARTERLY 74,806
FOOD NETWORK MAGAZINE 67,727
WOMEN'S HEALTH 66,555
STAR MAGAZINE : 59,903 .
NEW YORKER 55,471
ESQUIRE ) . 57,795
MARTHA STEWART LIVING 56,068
GLAMOUR 53,794
VANITY FAIR 53,735

” \ Aliance for
\i ‘audited Media

. Top 10 Consumer Magazines by Analyzed Nonpaid Circulation
Preliminary Figures Filed with AAM — Subject to Audit

. Total Analyzed Nonpaid Total Analyzed Nonpaid ]
Publication Name . 12/31/12 12/31/11 Percent Change
AAA Tourbooks 13,271,135 12,723,513 4.3%
www.auditedmedia.com/news/resear ch-and-dataftop- 25-us-consumer-mag azines-for-decermber-2012.aspx 34
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1 NE LOSTCO LONNECTION
WebMD Magazine

Where Magazine

Ser Padres

Competitor
Comida y Familia
Family Magazine
Ready, Set, Grow

Fit Pregnancy

*Denates time period prior o AAM membership

Top 25 U.S. Consumer Magazines for December 2012

8,033,514
1,325,908
1,272,094
858,494
508,880
504,754
502,346

500,866

450,622

8,590,433
1,238,319
1,252,269
N/A*
496,728
607,371
501,375
500,932

443,603

v.i%
1.1%
1.6%
‘N/A
2.4%
-16.9%
0.2%
0.0%

1.6%

4/4
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Research and Data

Top 25 U.S. Consumer Magazines for June 2012

The FAS-FAX report includes top-line circulation data for all magazine members for the first half of 2012.

Key Statistics

Although digital cditions have previously been included in the topline paid and verified circulation number, this is the first report that breaks out a standalone
digital replica column. For this period, 258 U.S. magazines reported more than 5.4 million digital replica editions (paid, verified and analyzed nonpaid). This
accounts for approximately 1.7 percent of the total circulation. Digital replica magazincs more than doubled from the first half of 2011 when 232 magazines
reported approximately 2 million digital repiica copies or less than 1 percent of the total industry.

Total paid and verified circulation for the 395 U.S. titles reporting year-over-year comparable data decreased 0.1 percent. Paid subscriptions were up 1.1
pereent, and single-copy salcs decreased 9.6 percent.

Top 25 Lists ,
Below are a few charts pulled from the report — the top 25 U.S. consumer magazines by total paid and verified circulation, single-copy sales and digital
replica editions.

Top 25 U.S. Consumer Magazines by Total Paid & Verified Circulation

Preliminary Figures as filed with the Audit Bureau of Circulations — Subject to Audit

Total Paid & Total Paid &
Publication Verified . Ver'it?ed Change
6 months ending 6 months ending
6/30/2012 6/30/11

AARP THE MAGAZINE i2,528,478 22,395,670 0.6%
AARP BULLETIN 22,283,41i 22,236,76f 0.2%
GAME INFORMER MAGAZINE 8,169,524 5,954,884 37.2%
BETTER HOMES AND GARDENS 7,617,038 7,648,900 -0.4%
READER’S DIGEST 5,571,117 5,653,440 -1.3%
GOOD HOUSEKEEPING 4,346,757 4,336,711 0.2%
NATIONAL GEOGRAPHIC 4,232,205 4,445,603 -4.8%
FAMILY CIRCLE ~ ~ 4,100,977 3,816,958 7.4%
PEOPLE 3,563,035 3,556,753 0.2%
WOMAN’S DAY 3,449,692 3,863,710 - -10.7%
TIME-THE WEEKLY NEWSMAGAZINE 3,276,822 3,376,226 -2.9%
TASTE OF HOME 3,231,697 3,235,718 -0. i%
LADIES' HOME JOURNAL 3,205,302 3,267,239 -1.9%
SPORTS ILLUSTRATED - 3,204,945 3,207,861 -0.1%

i COSMOPOLITAN 3,017,834 3,032,211 -0.5%

l‘ PREVENTION 2,930,730 2,903,417 0.9%
SOUTHERN LIVING 2,841,331 2,830,179 0.4%

1 www.auditedmedia.cominews/research-and-dataltop-25-us-consumer-mag azines-for-june-2012.aspx ’ 173
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AAA VIA

MAXIM

AAA LIVING

O, THE OPRAH MAGAZINE
GLAMOUR

AMERICAN LEGION MAGAZINE
PARENTING

REDBOOK

Publication

COSMOPOLITAN
WOMAN'S WORLD

FIRST FOR WOMEN

PEOPLE

US WEEKLY

FAMILY CIRCLE

IN TOUCH WEEKLY
INSTYLE

PEOPLE STYLEWATCH
NATIONAL ENQUIRER

0, THE OPRAH MAGAZINE
GLAMOUR

FOOD NETWORK MAGAZINE,
ALL YOU

MEN’S HEALTH

STAR MAGAZINE

REAL SIMPLE

WOMAN'S DAY

LIFE & STYLE WEEKLY
WEIGHT WATCHERS
GOOD HOUSEKEEPING
VOGUE

WOMEN'S HEALTH
VANITY FAIR

SEVENTEEN

Subject to Audit

Single-Copy Sales
6 months ending 6/30/12

1,351,738
1,149,242

1,024,889

939,554

572,875
567,632
560,585
544,875
460,295
457,404
448,649
422,368
400,254
394,967
391,400
319,425
372,795
360,365
343,038
325,950
318,623
300,955
299,107
283,938

267,368

2,590,421
2,518,827
2,459,089
2,444,934
2,374,291
2,284,729
2,232,588

2,222,177

Top 25 U.S. Consumer Magazines by Single-Copy Sales

Preliminary Figures as filed with the Audit Bureau of Circulations

1,599,305
1,193,927

1,094,056

1,153,774

646,685
525,358
646,646
570,272
504,504
502,904
546,164
453,707
339,854
444,815
431,792
442,131
380,721
339,350
334,700
449,805
339,528
360,400
315,075
349,566

295,530

www.auditedmedia.comnews/research- and-data/top-25-us-cansumer-mag azines-for-june-2012.aspx

Alliance for Audited Media Top 25 U.S. Consumer Magazines for June 2012

2,732,291
2,530,440
2,477,127
2,461,464
2,304,136
2,323,308

2,227,350

2,211,659

Single-Copy Sales
6 months ending 6/30/11

-5.2%
-0.5%
-0.7%
-0.7%
3.0%

-1.7%
0.2%

0.5%

Change

-15.5%
-3.7%

-6.3%

-18.6%

-11.4%
8.0%
-13.3%
-4.5%
-8.8%
-9.0%
-17.9%
-6.8%
17.8%
-11.2%
-9.4%
-14.2%
2.1%
6.2%
2.5%
-27.5%
-6.2%
-16.5%
-5.1%
-18.8%
-9.5%

23
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Publication

GAME INFORMER MAGAZINE
MAXIM

COSMOPOLITAN

PODER HISPANIC

NATIONAL GEOGRAPHIC
POPULAR SCIENCE

0, THE OPRAH MAGAZINE
ESPN THE MAGAZINE
NYLON

PARENTING

WIRED

. US WEEKLY

GQ-GENTLEMEN’S QUARTERLY
MEN’S HEALTH

WOMEN'S HEALTH
ELECTRONIC HOUSE

OK! WEEKLY

MARTHA STEWART LIVING
POPULAR PHOTOGRAPHY
POPULAR MECHANICS
READER'S DIGEST

FOOD NETWORK MAGAZINE
NEW YORKER

ESQUIRE

PLAYBOY

Alliance for Audited Media Top 25 U.S. Consumer Magazines for June 2012
Top 25 U.S. Consumer Magazines by Digital Replica Circulation

Preliminary Figures as fied with the Audit Bureau of Circulations

Subject to Audit

www.auditedmedia.canvnews/research-and-dataftop- 25-us-consumer-magazines-for-june-2012.aspx

Digital Replica
Circulation as

of 6/30/12
1,218,634
284,824
185,673
170,368
134,656
93,037
81,259
75,600
75,184
74,790
68,776
61,106
60,031
59,536
51,403
50,098
48,739
48,098
45,907
45,253
44,904
4417
44,439
43,895

43,352

n
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Research and Data

Top 25 U.S. Consumer Magazines for December 2011

The FAS-FAX report iacludes top-line circulation data for all magazine members for the second half of 2011.

Below are two charts pulled from the report — the top 25 U.S. consumer magazines by total paid and verified circulation and by single-copy sales.

Top 25 U.S. Consumer Magazines by Total Paid & Verified Circulation

Preliminary Figures as filed with the Audit Bureau of Circulations — Subject to Audit

Publication

AARP THE MAGAZINE

AARP BULLETIN

BETTER HOMES AND GARDENS
GAME INFORMER MAGAZINE

~ READER’S DIGEST

NATIONAL GEOGRAPHIC
GOOD HOUSEKEEPING
WOMAN’S DAY

FAMILY CIRCLE

- PEQPLE

TIME-THE WEEKLY NEWSMAGAZINE
LADIES® HOME JOURNAL

TASTE OF HOME

SPORTS ILLUSTRATED

COSMOPOLITAN

PREVENTION

SOUTHERN LIVING

MAXIM

AAA LIVING

O, THE OPRAH MAGAZINE
GLAMOUR

AMERICAN LEGION MAGAZINE
PARENTING

REDBOOK

SMITHSONIAN

Total Paid & Verified Total Paid & Verified

6 months ending
1273111

22,407,421
22,171,632
7,617,844
7,514,460
5,560,046
4,480,788
4,341,426
3,886,853
3,872,671
3,569,811
3,298,390
3,232,354

3,230,514

3,178,760

3,040,013

2,874,117

2,865,845

2,507,318
2,471,160
2,380,782
2,353,863
2,303,613
2,231,783
2,224,418

2,113,637

6 months ending
12/31/10

23,748,475
23,574,132
7,677,497
5,073,003
5,533,037
4,453,024
4,418,398
3,895,813
3,841,651
3,602,006
3,314,946
3,837,286

3,253,392

3,174,355

2,905,659

2,900,365
2,846,757
2,528,569
2,469,836
2,506,037
2,307,714
2,306,231
2,237,158
2,232,476

2,044,406

% Change

-5.65%
-5.95%
-0.78%
48.13%
0.49%
-0.27%
-1.74%
-0.23%
0.81%
-0.89%
-0.50%
-15.76%

-0.70%

0.14%

4.62%

-0.90%
0.67%
-0.84%
0.05%
-5.00%
2.00%
-0.11%
-0.24%
-0.36%

3.39

12
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Top 25 Consumer Magazines by Single-Copy Sales

Preliminary Figures as filed with the Audit Burcau of Circulations — Subject to Audit

Publication

COSMOPOLITAN

WOMAN’S WORLD

PEOPLE

FIRST FOR WOMEN

IN TOUCH WEEKLY

US WEEKLY

IN STYLE

LINDY'S FOOTBALL ANNUALS
ALL YOU

FAMILY CIRCLE

PEOPLE STYLEWATCH

NATIONAL ENQUIRER
GLAMOUR

FOOD NETWORK MAGAZINE
STAR MAGAZINE

O, THE OPRAH MAGAZINE
MEN’S HEALTH

LIFE & STYLE WEEKLY
WOMAN'S DAY

REAL S‘lMPLE

VOGUE

WEIGHI WATCHERS

GOOD HOUSEKEEPING

" SEVENTEEN

VANITY FAIR

Single-Copy Sales
6 months ending
12731711

1,460,982
1,166,962
1,106,244
1,010,763
629,331
618,491
561,630
539,739
528,241
523,173

496,187

472,731
469,544

438,354

437,199

413,363

387,701

378,758

372,567

358,930

348,850

- 335,249
325,351

324,741

323,946

Single-Copy Sales
6 months ending
12/31/30

% Change

1,566,658
1,273,019
1,257,536
1,129,967
639,365
683,485
654,800
531,292
459,812
603,504

549,912

533,308
521,213
376,761
496,395
608,212
399,283
411,012
396,299
395,344
369,489
368,912
382,273
343,742

405,605

-6.75%
-8.33%
-12.03%
-10.55%
-8.71%
9.51%
-14.23%.
1.59%
14.88%
-13.31%

-9.77%

-11.36%
-9.91%
16.35%

-11.93%

-32.04%
-2.90%
-7.85%
-5.99%
-9.21%
-5.59%
-9.12%

-14.89%
-5.53%

-20.13%

22
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Research and Data

Top 25 U.5. Consumer Magazines for June 2011

The FAS-FAX report includes top-lin circulation data for all magazine members.

Below are two charts pulled from the report — the top 25 U.S. consumer magazines by total paid and verified circulation and by single-copy sales.

Top 25 Consumer Magazines by Total Paid & Verified Circulation

Prelininary Figures as filed with the Audit Burcau of Circulations

Subject to Audit
Publication Total Paid & Verified
6 months ending 6/30/11

AARP THE MAGAZINE . 22,395,670

AARP BULLETIN \ 22,236,761

BE1TER HOMES AND GARDENS v 7,648,900

GAME INFORMER MAGAZINE 5,954,884

READER'S DIGEST 5,653,440

NATIONAL GEOGRAPHIC . 4,445,603

GOQD HOUSEKEEPING 4,336,711

WOMAN’S DAY ' 3,863,710

FAMILY CIRCLE ' . 3,816,958

PEOPLE 3,556,753

TIME-THE WEEKLY NEWSMAGAZINE 3,376,226

LADIES’ HOME JOURNAL 3,267,239

TASTE OF HOME 3,235,718

SPORTS ILLUSTRATED 3,207,861
COSMOPOLITAN 3,032,211
PREVENTION 2,903,417

SpUTHERN LIVING ) . 2,830,179

MAXIM 2,530,440

AAA LIVING N 2,471,127

0, THE OPRAH MAGAZINE ' 2,461,464

AMERICAN LEGION MAGAZINE - 2,323,308

GLAMOUR 2,304,146
PARENTING . ) ' ©2,227,351

PENRNNY 7911 K<0

www.auditedmedia.com/news/resear ch-and-dataltop-25-us-consumer-mag azines-for-june-2011.aspx 12
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FAMILYFUN 2,128,351

Top 25 Consumer Magazines by Single-Copy Sales

Preliminary Figures as filed with the Audit Bureau of Circulations

Subject to Audit

Single-Copy Sales

Publication 6 months ending 6/30/11
COSMOPOLITAN 1,599,305
WOMAN'S WORLD _ 1,193,927
PEOPLE 1,153,774
FIRST ‘ 1,094,056
US WEEKLY ) : 646,685
IN TOUCH WEEKLY 646,646
IN STYLE 570,272
O, THE OPRAH MAGAZINE . 546,164
FAMILY CIRCLE 525,358
PEOPLE STYLEWATCH 504,504
NATIONAL ENQUIRER 502,904
GLAMOUR 453,707
WEIGHT WATCHERS 449,805
ALL YOU 444815
STAR MAGAZINE : ) 442,131
MEN’S HEALTH ' 431,792
REAL SIMPLE 380,721
VOGUE v 360,400
VANITY FAIR 349,566
FOOD NETWORK MAGAZINE 339,854
GOOD HOUSEKEEPING 339,528
WOMAN’S DAY 339,350
LIFE & STYLE WEEKLY 334,700
WOMEN'S HEALTH 315,075
SEVENTEEN 295,530
www.auditedmedia.comnews/research-and-dataftop-25-us-consumer-mag azines-for-june-2011.aspx 22
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Research and Data

e

Top 25 U.S. Consumer Magazines for December 2010

ALidit Bureau of Circulations

Top 25 U.S. Consumer Magazines
by Paid & Verified Circulation

Preliminary Figures as filed with the Audit Bureau of Girculations

Subject to Audit
Total Paid & Verified
Paibliczti 6 months ending 1231710
AARP THE MAGAZINE ~ 23748475
AARP BULLETIN 23.574.132
BETTER HOMES AND GARDENS 7677497
READER'S DIGEST 5,533,037
GAME INFORMER MAGAZINE 5,073,003
NATIONAL GEQGRAPHIC 4.493.024
GOOD HOUSEKEEPRING 4.418.398
WOMAN'S DAY 3,805814
FAMILY CIRCLE 3.841,651
LADIES' HOME JOURNAL 3,837,266
PEOQPLE ] 3.602.006
TIME-THE WEEKLY NEWSMAGAZINE 3,314,946
TASTE OF HOME 3,253,392
SPORTS ILLUSTRATED 3.174,358
COSMOFPOLITAN 2,905,659
PREVENTION 2,900,369
SQUTHERN LIVING 846.757
AAA VIA .740.435
MAXIM 528,569
O, THE OPRAH MAGAZINE 506,037
AAA LIVING 2,469,830
IGLAMOUR 2.307,714
AMERICAN LEGION MAGAZINE 2.306,231
PARENTING 2,237,158
REDBOOK 2,232,476

The FAS-FAX report includes top-line circulation data for all magazine members. Below are two chaits pulled from the report — the top 25 U.S. consumer
magazines by total paid and verificd circulation and by single-copy sales. ’

12
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Alliance for Audited Media Top 25 U.S. Consumer Magazines for December 2010

5

Audit Bureau of Circulations

Top 25 Consumer Magazines
by Single-Copy Sales

Pfeliminary Figures as filed with the Audit Bureau of Circulations
) Subject to Audit

Singte-Copy Sales

Publication 6 months ending 12/3)/10
COSMOPOLITAN 1,566,858
WOMAN'S WORLD 1,274,881
PEQPLE 1,267,836
FIRST 1,128,867
IN TOUCH WEEKLY 668,365
US WEEKLY 683.485
INSTYLE. 654.800
Q, THE OPRAH MAGAZINE 608.212
FAMILY CIRCLE 603.504
PEOPLE STYLEWATCH 549.912
NATIONAL ENQUIRER 533,308
LINDY'S FOOTBALL ANNUALS 531,292
GLAMOUR 521,213
STAR MAGAZINE 498,335
ALL YOU 456,437
LIFE 8 STYLE WEEKLY 411012
VANITY FAIR 405,605
MEN'S HEALTH 399.283
WOMAN'S DAY 396,299 |,
REAL SIMPLE 395,44
GOOD HOUSEKEEPING 382,273
FOOD NETWORK MAGAZINE 376.761
VOGUE 369.489
WEIGHT WATCHERS 368,912
OK! WEEKLY 344,176

www.auditedmedia.com/news/research-and-dataftop-25-us-consumer-mag azines-for-december-2010.aspx
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o warm war:r ‘while nurturing" Fands work nty :mhmg :
B Lo 5 " muscles. T am’ only part.right. Ixmdc a ml; which is léss a
: : mentxon—aﬁcr I takc a last snp of champagnc—-—that Im on my way to ' 7 omb, thian 1 coffin-shaped Jacuszi, 1 am peltéd with

\® painful jets of od itha G
’C(S of pn:sunz WIICY with 2 Lerman woman at L
weekend at Canyon Rahich; the one in the Berkshires. Of thc three women. . 0 A rE ruming the presure dows she cxplins . ©
* in my klatsch“around the hor§ d’oeuvres table, two-have recently retumed and - © 1o me that the-strengih of the jets is weasured in :
. som:(hmg called BAR, on a scale of one to.ten. My
) 1mmedu1tcly take to dlshmg up advice. Laurie, an acroblcs junkie, tells me that " comfort level s a meastey two-and-1-half, her next clen, -
i - weekend is nothmg at Canyon Ranch. T need at least five days to begin | to’
K experience all the exercise classes alone. Jane eyes my cigarette and insists I pay

‘_she tells me, 2 man—can withstand 2 mighty 9 1/2. Most ..
: women, [ am humilitated 10 heam, measure in at between” . . B
four and five. These jets, she tells me, provide a decper | e a
massage than the Swedish vnnnry No luddmg fam 3

water wimp. C -
* Polarity. This is a sort of kiying on of hands, in my casc -

C T it to Marcxa, the “smoking shrink” who weaned her off the evil weed on her

You look fmzv.lcd. Laurie informs
Now I'm driving up the Taconic Parkway, well amnlly
my boytriend is, while 1 devour the reams of literature that

" have been sent to me about the ranch. So much to do; so
: Tittle time. A puinful process of climination begins: First to

_ go are the things | can do anytime: the classes—from step
class to yoga | can take ar my Jocal gym and mroc card

 reading? T've been imeaning 1o, visit the Spiritualisc on my

. comer do for ages. Next, arc the things I don®t have time
to pursues watercolor puinting and something for couples

cafled "The Art of Relating,” which we would need a few .

_weeks for, at least. | notice 3 class called simply."Puwcr,”
described as 2 t.h.l“Lng‘iug workout for the experienced
stepper.” My ¢go is ulérted to the challenge; [ make a note

.our hunger more than our gusto. Fecling
somewhat underfed, we rush to our first -

last ranch vxsxt But what I'm concemcd about as thcy wax poctxc about the

actmiry {filling our pockets with fruit easily

swiped from a nblewcpnssonourwzyw!) ’

One thing [ don' gz( 2 helluva lot of in

my urban cxistence is fresh inouanin air. So.
next thing we know we are scrambling up a - |
mountainside with 3 pack of fcllow cieytollk.

Much buffing and pufﬁng‘l:\l:_r {We're in
shape but the air’s thin up here.) we stop ata
stippled hemlock glade to marvel at a deep

gulch formed, so our guide: explains, by a .
. Ll.\ual finger that clawed through the

ten th d or so years ago.

to mysclf to sign up. My program is beginning to take
shiape: [ decide on s owo-pronged approach. First T am
g to treat myselt 0 the huxury so absent.in my noamal
“life. Then 1 will do something boringly practical. .
As for luxury, there are so naay options that my mind
" is awhirl with pessibilitics, They seer o Bl inco two
categories: those which improve only the body (glycolic
skin treatmens, Parisian body polnh Lazartigue hair
treatments) and those that also pay tribute to the spirit
(craniosacral therapy, reiki, shiatsu). I choose one of cach,
hydrotherapy and someching called polarity. As for
practicality I could chose a bone density evaluation, but I
can't sce. what carthly good it would do me. 1 could also
undertake 4 test of my lung health called spirometry, but [
don't want to know. Even though I pride myself on
knowing the autritive value of foods, 1 know from my
daily muffin intake that I have clearly gone by thc

What ciin 1 say? We.ase duly hummbled.

We've been here less than 18 hours when
this complete stranger says, out of aowhere,
*You look 30 nclaxed.” We are dmgyeing our
tlip Hops along a mile, or so ic scems, of
green carpered corndor and I am in some

sort of meditative state. The fact thas it takes

so long to get from one pluce to another
contributes t a general slowing down, and a
feeling of , well, unfrazzledness in our cocoon
of pampered privelege. | can't waic 1o tell my
friend Launie.

My movements arc getting slower and
mare deliberate, as if ¥'m stoned on some
benign drug, Swimming laps in the pool puts
me into a state of welcome exhaustion which
is d d by breathing in cucalyptus

- numitional wayside and am in dlre need of
counseling.
By the time 1 scrrle on my program; we have arrived (in

under three hours) at the sprawling estate that once.

belonged to a turn of the century industrialist and whose

character has remained intact even while extensive

modern spa facilities have been added.

Despite our best intentions to risc carly, we crawd out of
bied just in time .. Phewd .7 10 still get breakfast. Scated at

the end of the dining room, we.order amelettes which
arzive looking rther albino—made with egg whices, it

206

vapors in the Inhalation Room. Though it's
time to go to “Power" class, [ apt-to collapse
on 1 cushioned chaise by the pool
overlooking a pine-ringed meadow and 2
bluc-tinged Beckshire ridge beyond. This is
the spa’s best kept secret; during my stay
there are always a clutch of vacant chaise
longues, waiting far me 1o read or nap on.
Hydrocherapy: I have no idea what it is,
but-envision myself immersed in 2 womb of
;

those of 2 gentle young woman, in order to connect your
body’s dr.ctnl::l charges (or something like that, anyway). ©
n gave me such a scnse nfwcll -being |

ion to he over.
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crivities scheduh.

from home bg/ww :u'nvmg.so that

you h:w: Y gond |dta of whax¢‘

c.\bu' to launi h (h:u mummb e

2. protein and tits caely in che d:

aver mmlu.r section of the

e room where there are

sprouts, miscuna and whale grain

I e

Is you could ever want. This
gound, d W you vt cwmigh
2 of it (which we da), filling. During -
: aur fiest diner we kindly sharé our

Fimight bave had 16 wait 2 fow.

N . minutes for a table had we not
s o come o her rescue. Qur generosity
' pays oft. Since she's been here a few
days, she knows the ropes. ‘We can
order as many helpings as we want,
and though the waitstalF defaults to
giving you skim milk and sugarless
jam, they stock fac and sugar in the
kitchen, Wa're gerti
oo, Since all foods are fabled with

un educ

on,

calorie and fat counts, where we
would have piled on slabs of
pink salmon, we discover its
stratospheric it count and refrain.
And we're learning 1o cat two-
thirds of our caloties before
evening. We are lirerally vegging
P out as we figuratively veg out.

Beingg, peactically spoonfed three

healthtul meals a day where che
biggest decision is whether to have
lohsger or pasta {ne contest) is
- . enough 1w chill “out he most

208"

crouning boards faden with all the

table. with @ single woniaa whe

. ancd wrong (mmlh rhe l.mu) Just some of her :dvncc
._'ln)_‘ur wane calcium (soy is 3 great source); stock up on
at scven helpings of fruit -
bles per dday. Oh yes, and no more muffins.
mu5 nmmmmm n:q“l.mry between

4=

53

7.4

confirmed steessahalic. Uﬁtbrrﬁml:ly, you ‘cant stay-at
. ‘Canyon Ranch forever. Living feds like birth: | an being
- expetled Guelly from the. womb and buck into the harsh
" world. I wonder, do th:ycv:r have to hire bouncers to throw .
. people bodily out? As awe dnv:, regrentully, away ] 1 reafize 1 .

never (OQL the Power ¢ My cgo went on v:n:.mnn tao. 0 .

: up fast. wuh‘hlluw,"

‘the nurby Rgd Lwn lnn unnl
- all hours, you' ll wmt to. fulluw »
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Z""Cariyon' -Rahcih |

CAA spa for the body and soul

‘By ]oyce Saenz Harns
: wyw:usrqmmuuomn;m_

" LENOX, Mass. — Tell a Texan, .~

- “I'm going to Canyon Ranch,” and
the usual response is: “Lucky you!
Just don’t melt out there in ;

" Tucson.” :
. However, itis entirely possxble :

to go to Canyon Ranch, enjoy all the
“earthly delights ot' that famous spa

" mansion that is 4 replica of Louis

XV's Petit Trianon at Versailles. For °
those who love the cooler.climes of X

" New England, this is the perfect

. PHOTOS: COURTESY OF CANYON RANCH

! Bicycling is among the sports oftered..

escape t‘mm lhe Sunbelt's endless

 summer.

Canyon ‘Ranch i the Berkshizes

" opened in 1989, In November, Condé
*, Nast Traveler magazine rated it the
". top “destination spa” in its Top 100

Readers' Choice Awards for the -
" second straight year. -~ "
While Canyon Ranchin 'l‘ucson

* has the aura of a Western summer
.camp, attracting such celebs as

- And don't worry  about snow

i Because each section of the New -
. England ¢ .

| “glass-walled walkways, winter

. vxsnors needn’t even set foot

isc ted by

“outside unless they
‘wanttogo
crosscountry skiing,
or snowshoeing.

It's natural to say
“spa” and !
“pampering"” in the .
same breath: And

" Canyon Ranch in the
Berkshires certainly
offers atl the Sisley
facials, Swedish
massages and French
manicures anyone
could want.— as well

-of “spa cuisine,” .-

" low-fat.but luscious
enough to induce
nndue guiit.”

But, its luxurious
trappings aside, “We

“teach people to make

healthy choices,”
says chairman and
CEO Mel Zuckerman, -
67, who with his wife,
Enid, founded
Tucson’s Canyon
Ranch in 1979.

“The Zuckerm ns’
philosophy is geared

. exercise,saysittook himalittle = ..

' got to be emotionally and .
, spiritually whole, also.”
- as a bountiful nrray .

. understands this goal. The .

_ answer questiops: Program L.
“coordinators hefp plan daily RS

tnward building not only bet‘ler
"bodies but healthier souls. Mr.

“Zuckerman, who atageS0- .-
" discovered the virtues of dlet and

longer to find that vital
mind-body-spirit connection. ~
. “Ithought that physical fitness
was the answer,” he says. “But I still
didn't feel like a complete person. I
needed a balance in my life.- S
“To have true balance, you've o

So, while Canyon Ranch features .
aerobics classes, heated pools, free-- . < -

'weights and workout macbines

aplenty, clients shouldn't assume
that this place is simply about N

" .exercise and self-denial. With

offerings from tai chi and

acupunctiire to hyphotherapy and

yoga, Canyon Ranch is serious . L A
_about its spiritual mission. ~ - © - - . I RN
" Staff members go to great R . DR

lengths to make sure a new arrival = .-

staff-to-guest ratio is nearly 3to1,
and someone always is availableto -
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A fltness class practlces body bar strength

You ve. really got to-

There is

“schedilein’ meals’ and resttime - ° .
rather than frantically overdomg it

with nonstop classes. .

: And let it be clear: You don ’t

* want to miss any of your-meals. -

. Canyon Ranch’s whne-tablecloth

- .- dining rooms overlook therolling -

the effect unt11 about

o= Mel Zuckerman

L stay five or even 10 days. - woodsy lawns (and crank open

.* “Through March 27 a four: -nights - -
“? weekday package staTts at $930 per‘ o

- . person. Nightly rates (iti the . i~

;. $300-$400 range) also are avmlable

.- " butinclude nospaor. health, -

" - services. And those services;are

-1awns of Bellefontaine Mansion. It’s
a traditional, formal Setting — but
guests regularly appear in shorts,

jeans and exercise wear, and no one
- feels compelled to dress for dinner.

’ Menus change daily, but. certain .

-recurring dishes are obvious -
favorites among the guests, with -

. the gazpacho and the low-fat

. browniedessert garnering " .-.:

particular raves, While everytlung Meanwhne ‘whenever guests

is "good" for you, the food also-.. . aren’t busy with their “spaand -
tastes great and is presented with: - - sports”or “health and healmg"

impeccable four-star style. Only the routines, they can relaxin.-. ;.

appomtments on time, of course,.
‘toa glass of wine with dinner,-
‘you're out of luck; ‘No liquor-is

_drive into the nearby town of
Lenox fora “forbidden” treat,:

_coffee (asa )ava-admcted guest beautiful surroundings.
"' from Seattle noted with. - =~ Landscaped lawns and gardens
disappointment) was not ag encourage unhurried wajks, and
flavorful as might be expected ina . : Adirondack chairs invitean:
_dining room of this caliber. . | afternoon nap in the sun. The
Canyon Ranch’s cozy informality ' mansion’s elegant library offers

" books, some new, some a century
* 0ld, anid videotapey may be:

. means that there really aren’tthat
many house rules to remember.
You're expected tG show up for your

¢

~afterall, why guests come: her

" and smoking is allowed only in very
limited outdcor areas. If yow’re used

-...served, penod. (But, if you. walk or

n and have that catharsxs themmd
_becomes open 1 to what its rea
‘potential is. Very few people:
.-scratch the snrface of that

borrowed free ot‘@mrge Canyon

~ Ranét’s ‘guiest rooms are spacxous

" ‘comfortable and nicely appomted,
. with windows that look out onx fhe

include sp spa and health services

Bemdes Mel Zuckerman says,

- you can’t aclneve the intended’
" benefits of Canyon Ranch in a mere )

24-hour. stopover .
: “You ve really got to stay ﬁve or
even 10 days;” Mr. Zuckerman says.

“There is a whole physical and

.-emotional catharsis that takes .
~place, biit you don’t get the eft‘ect
- ontil about the fifthday. =~

{-“For those who give it more ﬁme

potential” - .7 )
-, Butif Mr. Zuckerman has his: ;,

.. way, more people will do just that,
by way of Canyon Ranch. o

‘For more information on Canyon :

‘ :Ranchﬁall woomwog
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Asbury Pack Press Suiday, fan. 7. 1996 _F3

ew Year's ruoluuon makers
. take note: I found the perfect
place to jurmp-start a health-

anced lifestyle — not just there but
also at home, wheré you face !he m;-
gest challenges. * .. ¥ .

Owners Mel and Enid Zuckmnan
have assembied an extraordinarily {al-. .
ented support team to held guests:
leam how to energue and h:al lhexr

lnd

érgy practices based oa chi, or univer-
sal energy, which form the basis of
Far Eastern mediciné. -
7" After my three-day visit in: late No-
vembet, I believe. Condle Nast Trav- :
eler Magazine "Was tight on target
when‘tg:veCmwaznch in the -7\
Berkshires the 1995 readers’ choice
. award for “Best Spa” in America.
. Yes, itn expensivesBut if you take
full ‘advantage of its resources, cut- |’
“ting-edge information and instruction,
. themvamentwﬂlpzyoﬂ [P
"My visit .actually began 3 week |
carly, when { received a 57-page guide
book Listing options and activities plus
. the gentle suggestion that [ think
- about” exactly. what 1 wanted to :.
achieve dnmgmysﬁy . A
. [Mlne:d!odez.lvuhsuessand_
.. tediscover the joy-of play? Set realis:
_L\cwughlgozjsandaaqmrcmol:m R
-+ achieve them? Connect with my inner
~" " self through spiritual-awareness activ-
* 7 ities? Enhance my health and lonigev-
ity? Indulge:in nonstructured relaxa-
uonandpamp:nru treatments?
At first reading, the answer was'all
oftheabove. ' - o . .o
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lasses, . be pre-booked, s

- Can- you may mxss out on word-of-miouth,
" “on-the-spot ; {recommendations ;-from
-(dlow ‘ranchiers about unfamiliar tech
niques suich as reiki and cnmosauzl
ge, which

menu with mteresnng appenzen. en-

trees: and: desserts, rcprated about” food beh:vm 'wn.h Jill Hop-

.- kins,' who suggested ‘that 1 create 2
bas)_(et_ﬁﬂed with alterative things to

ety
motdormYo\lanﬂwnukudvm- )
!ageuﬂheenureﬁmday'spmm, :al

ways lively.. -

'CRO01848



T ‘Amto my life.

" Loving Relationships”

. doa as much. as possible, deciding to”

FrompageF3 oo

“anger, 'frus&:rtiun, “Ioneliness or anxi-

tapes, a crossword puzzle and somey:

poetry. She also advised that I make 2. ‘wejghts with ease. During the day, I

" list of things I enjoy doing and sched-
ouleat least two per week in order to -
" build mor ‘¢hildlike pleasure *'and jOY

) Durmg the noon lunch-and—learn
- -session in-the demonstratmn kitchen;:
= I'saw how Chef Ruby adds crunch and

color to low fat cookmg She yrepared

spent the ¢ eyening beginning a 12- part
: video' series’ called “Hidden Keys to
by - Gary .
Smalley, usmg the VCR machme m'
" myroom. .

;I was puttmg pressure on myself to

.+ forgo my original goal of going home -
" .- physically rested. 1.wanted to take full -
- advantage of the mnch asan’ unportant

) 'leammg resource

" On Wednesday mormng, I felt so

&y Items mlg,ht include books, audio. - into  the intermediaté_exercise. ses-

- tostada with roasted "corn-salsa and N

: Adays aﬁer mdulgmg, ventmg or over-

As lf my day wasn't. full enough, I:

--on osteoporosis by Dr. Stephanie Bel--
_ing,” then relaxed with :several ~of.

y aatchthe445pm.busbacktoMan

erled. :

energlzed that I moved- comfortably

sions and used a pair of 5-pound{.

learned more about weight training,
metabohsm, fitness “walking "and-
. proper back care. The lunch-and-learn
_deémonstration  featured vegetarian

/tuna w1th mango pmeapple chutney

After the fai chi class I had a relax-*
mg massage as -my_second health
servxce, then an extra consultatxou on_

reactmg, my chorces w111 become._
c]earerandwrser._ o C

n Thursday, I began to slow down '
i lmed more weight-training exer--
Gses, attenided an outstanding lecture

: Smalley’s tapes’ until it was time to - {

hattan and then head home. -

: I was physrcally ired from so much
activity — but Venomously_venli_ght'-
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smokmg is pemutted in publlc areas

GE‘I’11NG THERE. By Bus: Bonanza'Bus Company leaves from Port o
Authonty Termmal at 41st Street and :1ghth Avenue, Ne York SR
"“The tnp to downtown Lenox, Mass takes four hours- one-way and ‘
-costs $54 round trip; telephone 1- 800-556-3815 ' -
By Car; Take the New Jersey Tump1ke North to Exxt 11 Follow the
Garden State Parkway North to the end. Continue north ou New :
York State Thruway (I-87) to Exit 21A Take I-90 East, whlch
becomes the Massachusetts Tumpxke, to Ex1t 2.F ollow Route 20
West for about four miles. Tum left onto Route 183 South and' dnve
- about one rmle Tum left onto Route- 7A South Canyou Ranch isa® 3
half mile on the leﬁ. o

- INFO: 1800-742 9000
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Chﬂl Out L m Hot Water

Niother: and Daughter o

spent their all on their. first home: a

:grand apartment that neéds npew' -’

flcors. My little girl needs rest and
renewal and, come to think of it, so

.do I. I've beea working hard, too, .
: andlmoldenoughtobehermoth—"l

My daughter and I like each ather
znd—though we're many miles
apart—we get along’ beautifully on
the telephane. We've both been sav-
ing_up-for a vacation (me, money;
she; days) so I make her an offer: a
fourday package for two at a luxury

Qumon'lsth:sagrmtlduor
wbat?

" Answer: No whats about lt A spa-
. ghetti-weigh (code for mother-and-
daughter spa getaway) is taflor-made
to reinforce intergenerational rela-
tiodships—that is, to smooth out the
worry wrinkles and to oil joints that

- sometimes rub the wrong way. Can-

you Ranch, in the Berkshire moun-
tains of Massachusefts, lies about
haifway between my daughter’s Bos-
ton residence and my place near
New York City. We reserved for late

Octaber, two, days after the rates

went down for winter, -
- “Don’t forget to ask for your se-

nior discount,” my daughter remind--

ed me. She also proposed to pay for
our extra beauty services, such as
. SeeSPAE5Coll .

long dlstance. stressed gut. Quarter-
Iy reports loom, headhunters have

. nabbed her top assistant and, heavi- .
ést, she and her hushand' have just, -.
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Ameron Post - = Smay, AucisT 25,1996 E5°

- - . TmWas
’ + i ; N j . Lo .
major rritant but our attempts to im- - think T sit in the Jacuzi for 4 few

L

classes a day, doing all the things I -
) . . wanted to do but couldn’t or shouldn't.
) . 1t didn’t feel so bad to skip the heavy
A ) R  shuff as long as Bess was loving it and -
— B —— " petting our monéy’s worth. 3
Weight room of bot tub? Tai chi or 've got a strap for you over
. 8PA, From E1 tenmas? Step class or 3 swim? Whatever  here.” T pulled in beside ber and in sync.
= you decide, you've got to num because  we followed the instructor.’ Wee
the Parisian Body Polish, promisiog 2 everything starts on the hour. “You've *  strapped our feet and pulled out legyto -
e S CEsiied el ey g ik
pea 3 ut how ber toget . the past, my ki | hude fn ial Adviser You Can Trus). In- . ;
comghfokeep my mouth Sk, | off my back? | was ou my backalready.  the back seat rather. than be Seen in .s"udwhﬁthcﬁeevidm“&)m . mg&d—w:ﬂiﬂﬂ-a
= We were sweating side by side, press-  the car with their (ughf) mother. - - ; "> We'd seen all the same movies and We g4t have mumﬂn' e b
Any 5pa, T'm sure, would serve, bat ing our beffies to the floor, ankie an. Any bealth resart seems ke a 1atu-" tpicked out the same cassette—a g t gﬂ me II'WI‘IL hW"
- Canym Ranch sesmed made to pro- * kuee, pulling hard, L ral, but a hoxury spa compounds the -~ Woody Alien that we'd both bappened - ing across tended lawn in bagey
. pute mother-daughter compatibdity, At mch peither Bess nor | criticized phoria,-Canyon Ranch advertised.a ; "gg i irs & i we sweats; loose shorts, oversize T-ghirts, ;
1t's 0 enormous—aix gyms, plenty of the other’s bad food choives, The memu  three-to-one staff-to-guest ratic, and at
Tawn and lobby, 2 bulletin board full of  chose for us. Bess created a bevex- . Jeast two of those three turned out to
* activities that make a Ben & Jerry's fia- age—¥: cranbenry pnce, % Permer—
or st (pardon the inappropriate meta-  -that | bad to appland. She admired my - 8
phor) ook ke easy pickings. Two worr-  TeSTait i eating caly balf my soup lterature and
2 whole § conversation .

called “philistive” (How to Find @ Fi e, discover musdes that might—¥# -

en could spend day without © didn’t Hee it). ‘pced > .
‘meeting, let alone getting an ane znoth- agreeably on past aod future made me feel ke King Lear in the
s nexves. By the time they reune in " iy with ol
their big, two-basin, two-dauble-bed  Swedish for Bess, shiatsu for *to heip me over the Cmdd:nmmnﬂ
room, they're too tired to start a fight. me, Bakanced Herhal Wrap for Bess, Re- that ordeal, we both recognized that
Bess, my daughter, got up 3t 6:30 flexnlogy for me. (I don't really believe : 2

a.m. for the 60-Minute Asr- that pressure on the foot telegraphs

obic Walk. I hugged my mattress, hus- - bappy -

" very kemels of oother-daughter dis- . terry cloth shoukder. ;
amt;jﬁpuppednﬂ.Wh:t’nhe g say, panting a

i =

'Rolaine Hochstein is a short-story

Canyon Ranch in the Berkshires  facials, and “Health & Healing. ~ ~
(165 Kembe St., Lencx, Mass. Services," such as medical and .
C1240, 18007269500 offers . nutton consutation. Ask aout '
packages of theee, four, five or seven - special programs and deals. .
. pights fanging from $1,160 t0 $3.250 P K
double occupancy, during GETTING TRERE: Canyon Ranch is

per person, :
‘ Ihe peak season (late June through located in Lenox, Mass., sbout 60 & . . -
Iate October, except Sept. 2.26, when miles north of Hartford and 60 miles” :
all packages wil be discovnted 20 east of Albany, N.Y. The spa provides
i ' i bont from

sccommodations, meads, use of all the Albany and Hartford aports.,
“reont facilities, fitness classes, sports - USAIr offers nanstop service to both
oS Shoe " from Washi .

- activities, recipe . and - T .
fther amenities. Dependingan the _ <" Balimore and is cumentty quoting . N I ol KRR

, guests can choose from "< round-trip fares of $134 to 3240t Tz : Coe e
*Spa & Sports Services® such as * Abany, $152 to $196 to Hartford. Al PR,

. private tennis lessons and . -fares have restr




: Marriott's- |
%-Inn, Scottsdal
TAZ; Cambndge Beaches,
Somerset, Bermuda;

Lodge at Cordillera,.
Edwards, CO. *

Canynn Hanch in the BBlkShll’ES lcnnx MA 300 725 99“0 X ,workout usmg Cross- country ski poles for upper—body ex-: .

My winter-worn body. (and mind)-desperately needed-an- ercise; puffing our way. “through:the beautifully kept 1o 7
“ overhaul. Too many days of ‘hibernation and too many -~ = - 'grounds in. the early-mormng mist, we tried to. keep up - -

nights-of comfort food had’ taken their toll. So, with my o " “with-Jan, our 75- year-old Czechoslovaklan guide; who . 1 7

‘j'dldn t even break asweal. : . RS
Canvon-Ranch. Whether you plan o pummeling yourself - While my husband treated hlmself to a mud bath and B
into shape: (1 dxd) or pampermg yourself into seremty (he Slsley facial, I'took a “bélow’ the belt” class, visions of ° ~
did), this place is spa nirvana.. = L X -7 bikinis and shorts’ ‘dancing im my head. He returned to our T
~ .. The choice of daily. classes and: activities is. dlzzymg, N lookmg rosy and’ refreshed; 1, ‘well; old and battered.
< as is the vast selection-of body " treatments, safon ser- - : . But after a seaweed treatment and Swedish massage,:l:sat - o
" vices, and. spmtual awareness and nutrition programs.. . , - downtoa scrumpnous low-cal dinnier feeling as’ though l L

“ We opled for an. hour-]ong;Pole Hlkc, a fdntasnc aerohxc: R could take on the world——and the summer. . .- L I
. AN - . : —Karen ]ohnston L

hushand draggmg his feet behind me; 1 headed for

CR001 869
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ne- of lhc can:lmal mles in lee is

people becaise we will undoubt-
edly fail at'some, Succeed at few,
aiid lose a part of ourselves ifi the process.

The professionals at Canyon Ranch in the’ o
- *Berkshires know this. Their goal is sim- .

ply to make a hedllhy dm'erence in pcople §

n Ranch 1n Lenox is nol a mnch
least in cnnvenucml terms. It'isn't a fat
farm, or a pamper palace, either. Instead;
it is a comprehensive lifestyle and fitness _
resort modeled after the first Canyon Ranch
built 20 years ago in Tucson, Ariz. by a

yon Ranch; located in the historic Belle--
~ fontaine estate in the Berkshires; is only 7
_-years old, but has become phenomenally
“successful in that short time. It was rated’
 the country’s No. 1 Spa by readers of Conde

-Nast Travcler m'l;,AZlne in 1991 1994 and . '

;1995 .
Many of the Lénox fac:lxty $ gueszs-,
choose to spend their annual vacations here,

 deciding that for about the ‘same amount )
“of money,. lhey d rather spend less fi

fiot to try to be all things to’ail ..

‘man desperate to turn his life atound:Can-" '

e focus. is on autaining — and

i "physlcal wzll bemg

29

traveling and more time really enjoying -

themselves at a world-class resort. A 48%-
_return rate and a 75% occupancy rate sug-

gest that Canyon Ranch is nor a once-in-

a-lifetime experience.” -

A Healthy Vacation?
At Canyon Ranch, the air is fresh and

_clear Wooded pathways beckon. Lush

suiroundings soothe the eye-as a sense of
New England tradition and charm envel-
ops you.

The Lenox facility rests on 120 acres
of meadow, field, and forest, which makes

" it perfect for hiking, strolling or cross-coun-

try skiing. The marble-columncd Bellefon-
taine, built in 1897 and modeled after a
Louis XIV palace, is one of the Berkshires’ .
great estates. The elegant idnsion, now
housing a tuxurious dining room, medical
and behavioral consultation areas; and a
restored library; is part of everyone's Can-

_ yon Ranch stay. Other buildings include .

an ulramodem 100,000-square-foot fitness

,cumplex and ‘a 120-room New England-

style inn with VCRs in all roorns, fice mowg
and a demonslrauon kuchen Thefe, gue

CR001 884



~gan leam how to make the same healthy .
'-’gourmet cuisine served threé times a day -
"~ in the-dining rooms. Each building is con- -
- nected by a glass-enclosed. walkway, mak-
_ ing a 'chase-the-blues wintér visit' just as’
mu(,h funas one in wanner months

s expenence for people who are facmn some
. kmd of transmon m lhexr hve

Multi- Purpose Resort R
' “Peoplc who.come-to Canyon Ranch
feel safe, nurtured, andsupported,” explains. -
Joanna Roche,” communications director. -
" “We’ve had corporate executives come here
for retreats, .families for vacition, couples’

on honeymoon, and people just interested
in taking off a few pounds Or getting some
well-earned rest. It is.also a wonderful

busmess sessions. The average slay is.four™ -
days, and- runs about $1 000 $1 200 for the .~
.basics. -

Guests select what they Want to do dur- '

ing their visit. A minimum three-day’ ‘stay

comes with three professional services: one -

health and healing service, and two spa/
sport services.. That means you can Jeamn

-how to play racquetball from a pro, have
a shiatsu’ or Swedish massage and try an -
acupuncture treatment, in addition to a host-

of other activities. Private consultations for

. stress management, smokmg CCSS&UOH or

other behavioral issues are also offered,

- “The whole thrust of the medical as- .

pect is on preventlon > says Roche! “We'

are holistic in our approach.— body, mind, -

and spirit. Guests can learn about natural

. healing remedies and ways to improve mental

~teenece or cone with siress. But some-

times 2 busmcss person who has been 16.1(]-
“ing a'stressful life just wants'a complcle
) physxcal or; fora woman, i bone density -

nulnuomsls acupuncturists, exercise phvsn
" “ologists, movement therapists, and behav-
o 1oral‘counselors Both Eastern and West-
- ern héaling techniques are integral 10 Can-~

. outdoor tennis; squash and racquetball courts,

mansion’s: formal gardens and estate are
open to- guests for walkmg Joggmg, hlk—-
. Yeay

‘for its guests Cariybn:Ranch has a.lso done”
- wonders for tie regxon s economy. It turns- -

* ing supplies, and equipment purchases. Gumts*,“.
-$600,000-at local gift shops. There is also

. $125,000 a year in local gasoline purchases,

- resort’s boutique.

" makes a-total impact on Lenox and the lo- U

- cal economy: of about-$28 million a year,
‘and, she says, that number is growing.

" The staff includes physxums murses

yon Ranch’s body- mmd-spmt philosophy. :
The -spa’ compiex. houses’ indoor and- -

and swimming pools, an indoor running *
wrack, and exercise rooms. More than-30 = - o

fitness classes each day are offered, in-. -~ 1 .

cluding “boxercise,” Tai- Chi, basketball.’-’vl el o
yoga, swimming, and weight training. The- -~ = ... =

in $800,000 a year in.room otccupancy taxés -
and. spends $15,000,000 on food, operat-

spend an.estimated $400,000 at localTes-
taurants during their stay, and another

and $1.5 million in sales recelpts at the”

Rochie: éstimates’ that Canyon Ranch

“But the most satisfying thing about-

"Canyon Ranch — ang I'feel it every. day -

when I walk througti the halls and iisten
10 people — is that we are making a posi-

tive difference in people’slives. & ——-:

~CR001885



Lenox health resort offers :
' ﬁtness relaxatlon and '

athy Gonup dame fmm Columbla '
-"Md., “to get back'on track™to lose } -

welght she had recently put on. *

Jerry and Rocky Cullinane came to

“de’stress” from the hassles of their South
arolina-real estate businiess. Boston
. native Vic.Coodman was at_t'racted by the'
“Stop Smoking” program.’ s
T'went to Canyon Ranch Sp 2 ir
Mass. tokfulﬁll a longtime dream ofbemg*,

A 4  Thecgncept of what con
¥

EN‘“‘ stitutes a spa hasbeen rede- -

R : : - fined over the years: Not very : -
S “long ago, spns either were considered “fat
-farms,” tholight of as synonymous with
: "herbal wraps and beauty treatmerits, o
., feared as akind offitness boot camp. Now,
. many spas — or more appropriately, health
resorts — incorporate. features of all these

limited focus of the *
: pasttoatotal.
* lifestyle approach
. encompassing mind,
body and spirit.

-lavish dinnef, Canyon Ranch-style:’

the glass-entlosed connecting walkways..
and work off enough calories to jnstxfy a.

- And.served in style it is! The surpris-
ingly enticing menu lists calories rather

* than pncea I smiled every time the server

THE' GREAT LAWN: The120-acre reSortis nes— “
Yed inv rolhng fields and woods that wrap~

around the Bellefontaine-Mansion buiit in 1897
as a rephca of Louis XV s Versallles chateau. "

you could mmply spend t.he day traversmg

 aloné gave me'so many ups on breathing, .

Stockbndge plngued by a famnly hnstory or-
. back problems, came away from her pnvatz
session much relieved. “The pasture class

standing, lower back isSues and 5o many.
other things I've never thought about that
Tm no longer womed about stoopingin my

% - dinner —not -
" because I.was hun-
gry, but because of

being able to eat
- such variety and :

. active clientele, but many- people come. Just
T, torelax and "veg out” — and the relaxed -
*.atmosphere at the Ranch allows you to do
. so without guilt. The food borderson . *
_gourmet, but with all the healthful attrib- .
utes necessary.to make it almost impossible
" to gain weight — unless, of course, you
" . order several entrees per mea.l whxch
. guests are free todo. . :
* It's difficult to resist the more than 50
-_aerobic, strengthening and fexibility. .~
: " options available each day. This “menu of .
. opportunity” — as described by Mel Zucker-
> man, Canyon Ranch creator —-permits
. guests to discover a “Special Personal. -
- " Adventure;” the Rsnch s own definition of

"SPA T B
- . * To keep guests from becoming over-
¢.. .. . . - whelmed by the choices — from step to-

* tennis and racquetball, volleyball and bas-
"~ ketball, circuit training, weights, treadmill,
Stairmasters, yoga — a personal coordina-

“ sonal goals and objectives. Dependingon .
" the length'of stay, severa! 'pfof&sional B
' health, personal or spurm services are ~
included, :
. The beautiful 120 acre resort is nestled
“in-rolling fields.and woods-that wrap- .

" 1897 as a'replica of Louis XV's Versailles -
** chateau-So extensive is the complex that

B youdreallyrather S
. not know;ust how - .|,

. Keepinmind a i
- casual tone pervades
-all of the Ranch. You ™~
. can wear sweats'and .
.. sneskers and still
. feel slightly over-
" dressed for dinner.

* fitness and a healthy -

- water to funk.aerobics, hiking and biking, -!

. .of the Canyon Ranch
_philosophy. The'.

tor helps plan your program, based on per-

" _around the Bellefontaine Mansion built in *

- True, the exten-- TN > " quantity of food with
sive exercise pro- . - T :
arama ot Caryon - .MORNING TREK: Guests take a brisk g&‘:gva:eﬁﬁ;{ .

* ‘Ranch draw a rea- mormng walk on the ranch gmunds - fudge sundae (frozen.*
- sonably fit.and ~yogurt with what

. cetamly tasted like chocolate sauce on top, -
" - for a total of 125 calories) without remorse.
_ - 'To get a firsthand look at how the food is .
“made; check out a cook and learn class in
the Demo Kitchen.

Unless, of course,

much tofuisinthe. =},
Maryland Crab Cakes.

The emphasison -

lifestyle is only part *:

the excitement of - -

*. camaraderie, the educational lectures —

.. back-om,

‘men and women, heavy and thin; singlés
and couples, fitness fanatics and'exercise -
novices. Whether you come to lose wexght :

“de-stress,” work out or just to relax, you'r
going to feel pampered, mwgomted and
unwﬂlmg toleave. - :. .07
*-As you're dragged lnckmg and screammg
to the car, you'll probably promise yourself :
that you owe it to your body and your psy-. -
.che to return at least once a year to get revi
talized. And if you should tireof all the. -~
. .exercise programs, the nutritious food, the -

there’s alwnys a massage or fnual tofall .

N YOU eo "
. ., Gotting 'I'Inn E
Interstate 495° Sou'.h .
to Route 2 West. Fol-- - ~
Tow Route 2 West ~
until you cometo.
Williamstown,
where you will pick.
up Route 7 South.- .
- Follow Route 7. -
South into Lenox’ -
Center. At monu-- ~
ment in Lenox-Cen- -
ter, bear left, then. N . !
. take a right onto: S
Route 7A (also . ’ "‘

e

underlying concept is
that you must take

¢ care of both the inside and outsxde ofa per-- -

son and the inside must change first. The

" tranquil Berkshires provide a perfect set-
ting for lectures on such topics as stress
. management, nutrition and metabo]lsm

and healing life’s hurts:” .

= Individual consultations with profes- L
- sional and knowledgeable staff members
: also can’ be an'anged Sue Sllverman uf

WINTER RETREAT Cross—country ki-. - known as Kemble R
- ingis avallable dunng winter spa visits. Street). Canyon L

“ mately onequarter mile.on left.
Information:

: through March 19, 1997, start at $1,255 per

. . charge and tax; for a 4-night/5-day package,

. . $2,588 for a T-night/8-day stay. For more .
information; call 800-326-7080. '

" ., who lives in Gaithersburg, Md. .-

Ranchiis approxi- -, BREN

: Ratesat Canyon Ranch Sl ..

person, double occupancy, including service

Fyllis.Hockman is a free-lance writer

CRO01900



Spa of the

Month Rntmg
T System' ¥

FORR L ’ : - : ' IR .._Categones i
- .BY LAMBETH _ ‘ . o are rated
- HOCHWALD . ' {7}, onasung
; ' % o scale—one

o . : m&nsyoure
. There s 10 hand holdxng at ) + Ibetter off staymg,

" ~."" Canyon Ranch. The S ik WA | ome five is our
- staffers at this New =~ =~ B : ; B |way of saying .
.England-style retreat are - : “i |"pack y your bags
. glad to guide you to your j-' ‘ ; o o fmmew
o goals-—whethertheyre ' - R

ot gardens does have its share of celebrities ——.'mcludmg‘lohn Travolta;
s 7. ¢ whose Visit to the spa. coincided w1th mine. But even the most famous
i . -guests choose th15 spa because they know they ll be Ieﬁ alone here

With Canyon Ra.nch's full array of sports mcludmg cross—country sknng )
on the glorious 200-acre-property in the winter and canoeing and hiking SRS
.in the warmer months, there's somethmg for everyone, including the 2
man in your life. The only trouble is choosing what to do first, since you
.can opt to attend daily presentatlons by fitness, nutrition, and medical -
.- i experts, or try one of more than 40 classes offered each day: You.can
" even be a couch potato for the aﬂemoon wrth a book or v1deo from the
" lending library. ' - :

Canyon Ranch is a spa in the truest sense of the word oﬁ‘enng such

-services as complete medical evaluations with physmrans behavioral and
stress management counselmg, and weight management. If you'd like,
you can try acupuncture, a Chinese herbal consultation, or something as
basic as leamning about your sleep disorders — 1f you can fit them into - Do .
youralreadybusyday S o R L e

"7 HomeArts: Spa of. the’ M'or._lth_ - _
Canyon Ranch (October ,._1'997)1' S o

L 20f5 1072397 $24PM.

CR001917
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""" HoméArs: $pa of the Month — Canyor Ranch (October 1997) -
- 'CLASSES/ACTIVITIES: '

- The most rejuvenating way to-get your - ER

. walks.-Not only will you really get to see the
terrain of the cbuntry lanes surrounding the
. spa, bt you-can also prck one of three ~ +s-. .
' fitness levels based on the gradé and pace '
“that stiits you. The instructors are’perky and
‘make the walks fun, with tips on boosting - : : : _
- heart rate and advice on how to ‘handle: the steep chmbs Also try Sunnse Ta1 J i whxch e

: sculhng

- working out, so sign up'early. The boxercrse classes draw a crowd, and the spa s spinhing

" activities have additional fees (for. example pnvate sculhng lessons are $95. and lcayakmg S '
. is $45). Youll also ﬁnd dally yoga, tai chi, squash, tennis, and stretching classes, perfect - " -
: aﬁer a long lnke

' ';‘ffThe sernmars were varied:on my weekend"at‘the Ranch Ma.ny of' them‘were eared ,to a-
. jifshOhtly older ‘gréup; . with topics ranging | from® coping’ with: chromc paml o_hvmg longer to
- -preventing; osteoporosis. But the lunch-and {earn-demonstrations — as. well as.such
-evening features as landscaping desrgns for floral artists, hterary Lénox, ballroom dancmg,
" and nightly films in the card room— appeal to everyone If you want less: ‘structire, you -

.the. ultra—qualnt town of Lenox S

engine rolling is to take the spa's moming S o

combmes walklng w1th stretchmg For even more of a challenge you can s1gn up for -

~e

With at least four classes every hour it's hard to, choose And thisis'a crowd that loves

and aqua aerobics classes are-other popular workouts. Keep in mind that soine of the.~

can.take-a dip in the spa's indoor or outdoor pool or. srgn outa mountam brke and zip 1nto

‘ You really won't, feel depnved here: You 1 mstantly know from the menu how many fat.

grams and calories are stowed in each food item. you choose, but you'll be surprised- how S
full you feel. The meals are elegantly served with plenty of options for every tastebud.
While alcohol is prohibited and there's no alternative to the spa menu, you can request salt -
for your entrée, milk for your coffée and butter for. your whole-grain roll and no one will

' raise an gyebrow. In exchange for alcohol, you'll find sparkling apple cider, chilled tomato

juice, and cranbeny spritzers while you wait to.be seated. You can have séconds of ~
anythmg you choose but you’ll feel so ﬁJeled it's hkely you won't crave another helpmg

Some of my personal favontes were potato crusted salmon with shallot dijon sauce,
Maryland: crabcakes with jicama cole slaw, and.polenta-crusted seabass with corn salsa.
For breakfast, you'll feel full after three bites. of the alpine muesli. If not, you can stroll
over to the breakfast bar stocked with assorted muffins and cold cereals. There's always a
salad bar with lunch — the salad dressings tasted like the real thing. The biggest surprise

is the hot ﬁldge sauce to go with desserts (which are plentrful as well) Return vrsltors

v

10/23/97 5:24 PM
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_-_".:opt to “sit at the captam s table where there are datly speakers (1nclud1ng some talkmg
o ',_about acupuncture exercrse physmlogy,

The 1
. - the stay so much 'more comfortable The rooms offer soﬁ comfortable quilts and abundant
. '_'blankets (even in late summer) top-of the line soaps and shampoos arid plush towels.
* “:You can pop a video:into your in-room’ VCR or smk mto a cozy armcharr and read a book )
e 'from the lendmg hbrary i _«‘.-‘ EERR N i , '

': ‘rooms are amazingly-quiet.) The best part? It's almost unnecessary to pack sundries since -

_‘,thong sandals razors, robes and sunscreens

' v“'you ve entered an 6asis. This isn't-a New Age .
“'though. It's more of an authentxc European spa,
- with luxurious jacuzzis, steam rooms, and saunas

~ as well as unhurried-staffers who greet you -

treat you like royalty — even 1f you re not

. hltp:(/homA

édni/ddp!h/héallhldlt/akpal’l hm -

and nutntlon 1ssues whlle I was there)

20 guest rooms at the spa a are srmple and elegant The detmls agam are’ what make ;.'

Durmg the evenmg, you'll hear cnckets from your room through wmdows that open up to -
the scenic property and- night air. (Wluch is:about the only noise you'll here, since the . -

you'll find aimost everything in your. room or in the spa, mcludmg blow dryers and rubber

dot. spa you'll feel hke

emporium replete with candles and drumbeats,

warmnly; know how to pronounce your name, and

' The spa is spotless ‘and qulte plam The treatments while abundant ernphasxze domg the °~

basics perfectly instead of offering a host of the latest and most ‘trendy treatments. Several
guests did rave about.their "heavenly” 45-minute Austrian Mud Therapy treatments. The
mineral-rich European Moor mud is brushed on and allowed to penetrate into the skin
while your face and feet are- massaged. Others enjoyed the spa's polarity treatment. One

‘ friend told me that while she was being rocked from side to side her attendant told her that. -
her body - was a meadow and that she had 20 streams ﬂowmg through it. She felt mcredrbly
g energrzed aﬂerwards R : : . S .

‘You'll find Swedish massage, sports massage and shratsu massage here as well L had one

of the best essential oil facials I'vé ever had, mostly because the esthetician was attuned to
my skin and spent some extra time talking about skin issues before plunging in. -

OVERALL:

1023097 524 PM
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__:It s the attentton to ’detaxls thathtmpre_ssed me most about Canyon Ranch F rom the

" fruit) to walks through the spectacular gardens to juice bars wherever you turn, this was.
~ an exceptional place to recharge. While the guests tend to keep to themselves you w111 see": ORI
- some chatting before classes staft or while waiting for meals Tt'sa down—to earth © ° oL
environment where all sorts of activities are just within reach. And, on the off chance that o
. you want to get away from all the self-i tmprovement you can always take a quick )aunt
- -into town and catch seasonal»performances at’ such famous arts venues as] acob's Ptllow

( and Tanglewood ;

. 1"’6"

ey

. Canyon Ranch, 165 Kemble Street, Lenox, Massachusetts 01240 (800) 742:9000. A

o N .‘ - three-night weekday package (Sun., Mon.; “Tues. arrival) is $99O ‘perperson (not mcludmg’

¢ @7 . “an.18 percent servrce.charge) ‘dfd includes-all meals ,(giatuities airport transfers, exercises -

 classes, and seminars. This paclsage-also mcludes a $90 allowance for health. and healing "

* services. and two spa & sports services. Canyon Ranch offers many(dtﬁ'erent packages and
" pnces adjust dependmg on the season.” ... < R Lk :

s

: Photographs counesy Canyon Ranch

Spa of the Month for September SoHo Sanctuarv New York, NY _
Spa of the Month for August: Saddlebrook Resort, Tampa, Florida .
Spa of the \/Ionth for July Rancho La Puerta, Tecate Mexxco P

10/23/97 5:24 PM

D Sofs ) ‘ R , IR T o : \
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. heard of the name enough times that | am sufficiently intrigued when |

arrive. Condé Nast Traveler magazine has repeatedly rated Canyon Ranch

as one of the: top spas in the world, and other articles I've read depict the spa as if it
‘were in a category of its own.

But | know how writers can exaggerate, and | am determined not to be one of them.

Besides, if the truth be told, | am not that excited about spas. any more. Too many

of them have jumped on the bandwagon in the hopes we won't notice they really aren’t

2/Drciace 19a9’
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. Above: Working out in
~the poot.

"Right: A group of in-

" mates escapes on skis.

hour, 1 ain not exac[lv eress Free but [ do feel-

more invigorated..

“At dinner, my first meal at the Ranch expe-
rience mild disappointment, fo]lowed by a pang
of-fear: e\ervthmv looks fat free, tastes fat free,.
_and the pomons are small. It doesn't help that

v

other people in the dining room are talking.

about the food, too. “Tomorrow'l'm having real

food. I'can hardly wait,” [.overhear a woman say.

Someho\\ it all looks like play food,” her friend
says. "The things that are missing are salt, butter,

chocolate chips, and cake.” she says, and then |

reaches for another piece of bread. I try to recall
how far the closest town is, the nearest restaurant.
I'm-soon to tind, though, that what I'm expe-

“tiencing is simply withdrawals from months of
fattening foods. The Rdnchis sericus about get-~

ting people back on track foodwise; and they
have a series of nutrition and behavioral health
experts to help make it happen. I get a consulta:

j uon from -a-health’ educator on food Habits and

21 MResS *Novewmser/DECEMBER 1599

learn that [ should be visualizing myself moving

-calmly and eating slowly when in a restaurant or
_other place where I might be tempted to overeat.

I'm told that if I eat while in a stressful state my
body stores ‘more fat cells. Even though 1 don't
have a sericus weighit problem, this is stuff I
need to-know.

[ see-a physiologist who recommends I
stretch- my muscles after a workout, that I get
aerobic exercise five days a week, and that | add
more variety to my workout. She teaches me the
quai and lunge, and how to lift weights for my
biceps and triceps muscles.

From the thinty fitness class options per day, 1
choose an aqua-aerobics class -and work some

- extra flab off in the pool, kicking and jumping

to rock music along with twenty-five other
swimmers, all of theim women. | begin to feel
inspired to take care of my body, amongst the
camaraderie. of my  fellow spa-goers and the
obvious caring of the staff. .
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healing and wellness take place if you are properly mformed
about exercise, nutrition,, and:stress management

The staff ‘and the educauon and support they provide, is the
most important thing the Ranch has to offer. The staff-to-guest
ratio is three to one, and among the professionals thé Ranch
employs are physmans nurses, psycholog\sts aestheticians, and

" acupuncturists, all with a vast, knowledge of their subjects. I find
“this to be true time and again-as I complete my program there.
~. The majority of my treatriients at the Ranch. deal with my -
inner self, since it is my goal'to remember my experience here
- beyond three days. The elderly woman who guides me through:
110 minttes of movi emem/bodeork is not on]y knowledgeable
"about the human body and the emotions that get stored there,
- she is incredibly caring and'mtuuwe The bodywork involves
_lying on a table while varjous’ parts of my body are touched;
massaged, and rocked. I'm asked to describehow I'm feeling at
~every moment, and someho'w my. practitioner knows when 1o ask
and where to touch to get a'résponse.

Although this therapy is.touted in the Ranch’s brochure as
helpful in releasmg tension for those with arthritis or asthma; |
find it to be a cathartic, personal experierice,”one-in which old”
‘emotions come up and get exploted, pushed through, possibly let

- go. T hug her when | leave, feehng asifi'm leawng my mental bag- -
- gage behind.
Other treatments are equally unforgettable I take an Inner
_Journey,” designed to get me in touch with a 'rich reservoir of
memories, images, feelings,. a'nd messages.” My practitioner has
a Ph.D. and is extremely knowledgeable in the field of hyp-
-notherapv, as well as psychology. I'm told that'a past life may or
may not appear dunng thls Session, and am surpnsed to find
that one indeed does appear After I have coine out of the hyp-
nosis, my practitioner is careful to not place too much empha-
_sis.on whether or not past lives are real, and concentrates
instead on why these parucular images came up for me now, in
this life.

My favorite body Lreatmem is Euphona, vhxc_h mdudes a
* Swiss shotver, body wrap, aromatherapv scalp massage; ‘body mask, body scrub, and immersion in a hydrotwub.
It lasts 100 minutes, and by the time it is over| am so refaxed [ go to my room and sleep for three hours.

{ know 1'will remember miy time here when I go home. [ am relaxed, which the average spa can make happen,
but I am also spiritvally renewed. The Ranch seems to work hard to avoid turning off people who are suspicious
of anvthmg ‘new-agey,” instead emphmzmo the practicality and educational aspects of their services.
Underneath the surface, however, spiritual revelations do occur. They just.don’t make a big fuss over therm;
which is refreshing. it's telling that the word “spa” does not turn up in their literature. They call themselves a
“health resort,” and as such, they truly stand.alone. IkeS
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ive years ago, the women in my family

started a summer ritual of health, weight

loss, rejuvenation and bonding. After

reading and hearing about Canyon Ranch,

we knew we must experience what julia
Roberts, Cindy Crawford, Donna Karan and count-
less others rave about.

Upon our arrival at the airport in Hartford, Con-
necticut we were welcomed by a warm and friendly
staff member wha whisked us on an hour-long drive
through the serene mountains of wildflowers that
blazed the roads to the majestic entrance of Canyon
Ranch and the breathtaking grand Bellefontaine
mansion, which was built in 1897 as a replica of the
Petite Trianon, Louis XV's Versailles chateau. We
were immediately disappointed to tearn that this
was not our private suite, but the luxurious dining

began our day with a lively walk. Groups separated
into levels of walking speed.and though we felt that
we could accomplish a brisk five-mile jaunt in one
hour, what lay ahead in those curvy and sometimes
steep hills pushed us back with the slower walkers.
After enjoying a savory breakfast with delicious
choices that included sweet:potato waffles with
maple syrup, our day’s activities varied from rigorous
exercise classes of Aerobic Circuit Training, Cardio
Box and Spinning, to Meditation, Restorative Yoga
and Chi Gong. Some members of our group alsa took
in specialized classes such as Pilates, Energy Flex and
Heart Smart. Qutdoor activities were abundant,
from hiking—overlooking the famous century-oid
towns—to sculling the Great Lakes of the Berkshires.
We rewarded ourselves each afternoon and evening
with different glistening body treatments. From

Qutdoor activities were abundant, from hiking
to sculling the Great Lakes of the Berkshires.

room and home to a grand library with many cozy
lounges in which to enjoy the tranquility of Massa-
chusetts’ Berkshire mountains.

Eager to trade our Gucci city gear for sweat-
pants and natural no-fuss hairdos,' we dashed to our
well-appointed suites to begin a week of bliss. Our
party consisted of seven women and took over two
double suites. Our next stop was the Heaith & Fit-
ness Assessment Center, where we were given a light

-health evaluation before working with 2 staff mem-

ber to map out a week’s program specifically
designed for our individual goals. By ten p.m. we
were exhausted but exhilarated about what lay
ahead in the next few days.

Alarms blared at 6:30 a.m. the following morn-
ing. Approximately 50 other guests met us and we

November 1999

deep-tissue massages and herbal wraps, to cran-
iosacral and neuromuscular thecapy, even spa regu-
lars could succumb 10 the Sisley facials and geﬁ!le
hands of the experienced therapists. Each evening,
following meals crafted for a true gourmand, a differ-
ent lecture was given about physiological well-being.

it's easy to appreciate all that the Berkshires
offer. Known across the country for legendary the-
ater—in August, Gwyneth Paltrow appeared in As
You Like It at the Williams Town Theater, a stone’s
throw from the resort—and summer music at Tan-
glewood, the Berkshires summer cultural series and
concert series, coupled with Canyon Ranch’s non-
stop schedule provide more extracurricular activities
than you could crowd into one week.

In addition to the exhilarating classes, there are

L Tre d'ay‘sgctw.i(ies vary f m ngoreus training dasses to
meditation andmas<ace. Guests also can tak
bout

The Ranch ofers a perfect vacation fo;
d friemds who enjoy bording rituals thatinciude
. vialiness and réjuvenation: "

motivational fectures. So, while my mother and t
feasted on a scrumptious lunch of sweet-potato soup
and a duck-breast wrap with scallions and a red-cur-
rant glaze, we listened to Canyon Ranch co-founder

Mel Zuckerman,

in middle age, Mel Zuckerman's highly stressful
career and sedentary lifestyie caught up with him.
First, Mel's father was diagnosed"wilh lung cancer
and died within a few months. Then, a visit to his

own doctor aterted the S0-year-old accountant and .

land developer to the fact that he had the body of a
71 year old. Remembering his father’s words, “if I'd
only quit smoking and taken better care of myself,”
Mel took off to the Oaks Spa in Ojai, California.
Aithough he only intended to stay one week, he
hung around longer and managed to loose 28
pounds. By the third week he could run over a mile in
only 11 minutes. That was his "Aha” moment. This
year, Met celebrates his ninth anniversary at Canyon
Ranch in the Berkshires and his 20th year with the
original Canyon Ranch in Tucson, Arizona.

The goal of 2 resort like the Canyon Ranch is to
teach us how moderate our lifestyles. Though | doubt
we will all cook every night, using the fabulous organ-
ic foods we were treated to, we've become more
enlightened about living life to its fullest and never
having to look back and say, *If only.”

Get lost: Call 800-742-2000 or log on to the web-
site www.canyomranch.com. 2%

Ocean Drive 367
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hether it’s a spiritual journey or a respite in the lap
of luxury, a spa getaway can help banish post-holiday
blues and jump-start New Year’s resolutions. You
may need more than just a massage to unwind in the after-
math of the holidays, so here are five one- to three-day trips
to help you de-stress. Choose from holistic pampering at
Canyon Ranch, meditation at a yoga center in the
Berkshires, beauty treatments in Manhattan, a sybaritc
post-gambling retreat in eastern Connecticut, or seaweed
wraps on the Jersey shore. Whatever you do; leave the cell
phone, pager and laptop at home and come back glowing
and renewed.

Back at the Ranch _ _

If you don't have a week to spend in Arizona’ saguaro-
studded Canyon Ranch Health Resort, try the celebrated
facilities and mountain views of its cousin, Canyon Ranch
in the Berkshires. Because glass-enclosed walkways connect
the 120-room inn, the 100,000-square-foot spa and the
dining rooms in the Versailles-inspired DBellefontaine
Mansion, winter presents no obstacles to having a wonder-
ful tme. i o :

This ultra-luxurious resort, frequently voted the best
spa in America in Condé Nast Traveler reader polls, occupies
120 wooded acres of a fabulous 1897 Victorian estate in
Massachusetts. In addition to renowned spa treatments and
meditation, youw'll find about 40 daily fitness classes, cross-
country skitng on the premises and downhill skiing near-
by, plus indoor swimming, jogging and racquet sports.

Weight-loss programs, once a primary focus of Canyon
Ranch, remain, but the resort’s emphasis has shifted toward
developing an overall plan for healthy living, including
smoking cessation and sound therapy programs.
‘Additionally, the staff-to-guest ratio of three-to-one
ensures that someone will always be available to assist
you on your journey toward inuer enlightenment-or to
the dining room for a. second helping of pumpkin
créme brillée.

Canyon Ranch in the Berkshires Health Resort is located ot
165 Kemble Street, Lenox, Massachusetts; (413) 637-4100 or
(800) 742-9000. A three-night wintertime package, based on
double occupancy, ranges from $930 to §1,410 per person. Visit

wuap camyonranch.com _for more information.

A N D R E W C oL L1 N S
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A walk around the parking lot at the Canyon Ranch in ‘

the village of Lenox, which is in the heart of the Berkshire
mountains, quickly tells visitors that this Spa caters to
clients who are more than a little well-heeled. Mercedes
Benzes. Audis, BMWSs and Jaguars nuzzle one another,
cheek-by-jowl, with nary a family run-about in sight.
"We cater 1o the top earners in American society,” says
Joanna.Roche, the Spa’s ‘communications director. "We're
talking about folk who are worth a million dollars or
more." )
The clients may be worth a million bucks, but they're all
" ages - from 20-something dot.com executives suffering
from stress, to greying two-career babyboomers tussling
with weight problems. What they all have in common,
apart from having a few dollars to spare, s that one way
or another, they're trying to get off the bandwagon for a
while and learn how to follow a more healthy lifestyle.
Not surprisingly, this is precisely how the Canyon
Ranch got started in the first place. Its owners, Mel and
Enid Zuckerman, who opened the Canyon Ranch in the
Berkshires' sister Spa, The Canyon Ranch in Tucson,
Arizona, way back in 1979, got into the wellness business
because they themselves were having health problems.
Like many of his clients, Mel was a high-achieving
businessman, but he was overweight and had a slew of
health problems, including asthma, high blood pressure,
ulcers and diverticulitis, brought about by his high-stress,
sedentary lifestyle. After his father, a heavy smoker, died
from cancer, Mel was shocked into doing something

Spa Life Magazine Spring 2001

about his own health and in the process, educating other
people. The Canyon Ranch was born. The Arizona Spa .
proved so successful that the Zuckermans opened a
second Canyon Ranch in 1989. That Spa was followed by
the Canyon Ranch SpaClub at the Venetian Resort and
Casino in Las Vegas in 1999. Plans are also afoot for two,
five-star ‘Spa’ cruise ships.

The Zuckermans opened the Berkshires Spa because
many of their East Coast clients wanted to be able to
enjoy the ‘Canyon Ranch Experience’ closer to home.
Forty per cent of guests come from the New York area,
while 20% originate from Boston. That experience — a
formula which combines medical assessments, for those
who want it, exercise, diel, outdoor activities and
pampering — is at the heart of the Zuckerman's success.

Canyon Ranch in the Berkshires, which is surrounded
by 120 acres of wooded land, offers a comprehensive
sports program — hiking, biking, canoeing, snowshoeing,
kayaking and the like — as well as a variety of activities .
such as yoga, tai chi and meditation, which are aimed at
heightening spiritual awareness.

Just reading the daunting list of activities — an aerobic
walk, weight room introduction, exercise physiology,
wake-up/warm-up stretch, fit over 50, low impact
aerobics, kickboxing, tarot readings, ‘aqua shape’ in the
indoor pool and total yoga — all this before lunchtime —
was enough to drive me straight into the arms of the
nearest therapist. Suzanne was a petite woman with
cropped black hair, who looked as if she couldn't lift a

Page 21
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Fhose...concel ned about health ploblem can get a physical examination
-and fitness assessment at the Health and Healing Centre...

but once she got me on the massage table, she
pummelled me into submission, pressing down on my aching

cather,

muscles. until llmy unlocked, one by one, wnh alarming

clicks and clacks. -

Allcnwmds I sat around, relaxing, in'a uled w.u(lnu FOOm

which had a whirlpool bath at one end. A group of sweating

women with towels draped around their necks, were swilling
~ bottled water and comparing their experiences in the exercise

classes. " The weight program was rough.” said one. "} was

woing (o do stretch as well, but now I'm too tired,” remarked ’

another, with a huge sigh. Enveloped in my ethereal, post-
massage maze, } felt very smug, just loaling on a lounger.
Spa-goers can, of course, do as little, or as much, as they
want. The choice of program is up to them. People who come
10 the Canyon Ranch are motivated by difterent things. Those
who are concerped about health problems can get a physical
examination and lithess assessment at the Health and Healing
Centre, which is on the second floor of the Spa. The clinic has
state-of-the-art_equipment, including bone-density scanuers
used for diagnosing osteoporosis. The medical stalf includes
four physicians and scverak-nurses, exercise physielogists and
acupuncturists. Spa-goers who have food aliergies or who are

concermed about their diet can consult a nutritionist who will-

design a custom-made program which they can continue o
Tollow after they go home. As well, the Spa menus identify
the fat and fibre content of dishes along with the number of
calories, so that guests can control their (vod intake. The chef,
Ruby Goodnoff, also runs *health food’ cooking classes in the
demonstration kilchen.

The dining-room, like the Spa complex and the I26-romuv

hotel, is decorated with sculptures and original art. Al the
buildings are connected by walkways so you dun't have 10 go
outside unless you want . Guests are issued a map, which is
just as well. The place is huge. The décor at the Canyon
Ranch is ‘rustic modern’, with restful colours — pale peach
walls, fieldstone fireplaces and grey-green carpeting.

The heart of the Canyon Ranch is the stunning Bellefontaine

Mansion, a classical building. with arched windows and an
imposing pillared {acade. The oofis ringed by a balustrade.,
capped by Grecian urns. Built in” 1897, Bellefontaine is a
replica of Louis X1V's Petit Trianon. Tts bandsome, elegant
style harkens back to America's ‘Gilded Age’, when then, as

_now, well-heeled city folks came to the Berkshires to escape

their busy lives and recharge their batteries. .

On site:

« Hiking and ski trails.

» Swimming pool.

« Gymnastum.

« Tennis, squash and racquethall courts.

Nearby: .

= Historic village of Lenox. ]

« Tanglewood, sinmmer home of the LT
Boston Symphony Orchestra.

«* Jacob's Pillow Dance Festival, Lee.

» Norman Rockwell Museum, Stockbridge.

* Hancock Shaker Village, Pittsfield.

Location:

Canyon Ranch in the Berkshires is 150 miles (241 km)
from New York City and 130 miles (209 km) from Boston.
The Ranch provides complimentary van transportation
rom and to Albany train station, Albany airport and
Bradley International Airport, Hartford, CT.

Travel Planner

Canyon Ranch

165 Kemble Street

iLenox, MA, USA 01240

Res: 800-326-7080 or 300-742-3000)
Tel: 413-637-4100

Fax: 413-637-0057

Web: www.canyonranch.com
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Mel and Enid Zuckerman...

got.into the wellness business
because they themselves were
having health problems.
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For the Fitness Freak- Canyon Ranch

The Wellness Buff's Dream
A getaway to the Canyon Ranch Spa is meant for the health-conscious

A. J. DOWNEY

iding in the hills of western Massachusetts is an exclusive

health resort and spa called Canyon Ranch (from $2,560 for
three nights, which also includes all meals, most activities, and credit
towards services; canyonranch.com/lenox) where guests conquer all
Xinds of personal goals. This Berkshires bootcamp takes its mantra
“The Power of Possibility” very seriously, whether it's dropping
pounds or getting pampered, finding religion or rekindling
relationships, or even just perfecting a Downward Dog. There's a
reason why A-listers (Meryl Streep, Alec Baldwin, Eva Longoria) flock
to Canyon Ranch outposts to recharge—and it probably has
everything to do with their superior fitness facilities, uber-healthy
cateries, nearly 24/7 activities, and on-site wellness experts.

Getting there: United, US Airways, and JetBlue offer direct flights,
starting at $169, from Charlotte to Boston. From there, rent a car fora
two-hour drive west.

Guests explore the Lenox campus—a charming inn, sprawling spa complex, and the historic Bellefontaine mansion,

which are all linked by a glass-enclosed walkway—like life-long students of tness. Take to the indoor or outdoor
tennis courts, or maybe the miles of trails lined in mesmerizing New England foliage, then refuel with gourmet food of
modest calories and portions at Canyon Ranch's restaurant, café, or demo kitchen. (When it comes to dining attire,
ditch the blazers for hoodies and lululemon gear and tote gym bags instead of purses.) The menus, which are stripped
of salt, trans-fats, alcohol, and other toxins or temptations, are scemingly designed by a crew of Healthy Fairy
Godmothers making it foolproof to make good choices.

Proceed with a steady rotation of stretching, hiking, biking, jogging, and canoeing, then rinse and repeat. Throwina
spa scrub or massage to reward ydr hard work and leave feeling sore—but curdously limber. And maybe youTl fee]‘a
bit lighter, too, if only in the mind. ) ) i

http://www.charlottemagazine.com/Charlotte-Magazine/September-201 1/Personal-... 5/15/2012
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Canyon Ranch Lenox - Find The Best Canyon Ranch Massachusetts Off Page 1 of 2

Talk to an expert: 1 -877-283-9774

login  Register | Why Reqister?

Home Find a Hotel Destinations Special Offers About Us Contact Us

Canyon Ranch, located in Lenox, Massachusetts Qs | IOV

Lenox, Massachusetts, United States

Check-n:

Wed. May 16,2012 [31] Room(sf 1]
CheckOutfSat May 15,2012 [3t] Guestisf2 ] GetRates

North America Luxury Hotels United States Luxury Hplels Lenox Luxury Hotels Canyon Ranch, located in Lenox, Massachusetts

Description Hotel Facts Photos Location VIP Bonus Special Offers l Complimentary Amenities
Canyon Ranch, located in Lenox, Massachusetts

The stunning Berkshire Mountains and classic New England setting add to the captivating charm Com_ limenta

of Canyon Ranch, Lenox, Massachusetts. Parkmg

Gourmet cooking and the highest nutritional standards are the foundation of every menu item.
Because a Ranch stay includes afl meals, you won't find prices listed. Instead, we list more
important information - the nutritional content of every selection. The range of selections will
please and surprise you, from lobster to lamb chops, chowders, pizza, vegetarian specialties -

even hot fudge sundaes and cheesecake. Register or Log in to unveil complimentary
amenities and added value
Why Register?
There's lots to do at Canyon Ranch in the Berkshires Health Resort. You'l find an extraordinary
range of classes and activities - more than 40 each day - for all fitness levels. Outdoor sports
include aerobic walks, biking, canoeing, hiking, kayaking and skiing, to name a few. We offer Join Free Login
tennis, squésh, racquetbail, lwo swimming pdols with aqua aerobics and agua workouts,
basketball, boxercise and much more. :
Canyon Ranch, Lenox, Massachusetts offers a wide variety of spiriual awareness classes
and private consultations that Induce relaxation, promote health and increase vitality. Health &
Healing classes and services include Food & Nutrition; Medical Services; Behavioral Health
Services; Exercise Physiology and Movement Therapy. We provide a broad range of Health &
Healing experts as well. Spa Services include Massage & Bodywork and Skin Care & Beauty
Services. You'll chaose from an enticing array of treats and treatments. They're the perfect
complement to your active days here and will help you feel and look your absolute best.
Hotel Search
r i Search

http://www.luxuryhotelexperts.com/property.phpZhotel_ID=398 5/15/2012
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Canyon Ranch in the Berkshires, Lenox, Mass. Page 1 of 2

Get a customized package that works best for youwrs.

X,

Trave:

Abaut.com. Spas .

Canyon Ranch in the Berkshires Free Spas Newsletter!
About.com Rating Ba the first o write a review Enter amal address SignUp
By Anitra Brown, About.com Guide Discuss in my forum

The first day home from Canyon Ranch Lenox, I racked up a $104 bill at the heaith food store on
flaxseed oil, cashew butter, green tea and vitamins. There's been some backsliding - a few hot
fudge sundaes - but overall I got what I went for: healthier eating hablts and an exercise program
that suits me.

Not that 1 knew that's why I was going But a 4-page health & lifestyle questionnaire that came In
the mail (along with a 54-page guide to services) closed with the question, "What life changes
would you like to address while at Canyon Ranch?” Hmm, now that you mention It, I've been
fifteen pounds overweight for three years, and my energy flags in the afternoon.

Consistently rated one of the country’s finest destination spas, Canyon Ranch in the Berkshires
outside Lenox, Ma, is a sprawling complex constructed around an 1890 Italianate mansion. Like
its sister spa in Tucson, its mission is to help people change their lives through good nutrition,
consistent exercise, and conscious relaxation (otherwise known as meditation or prayer).

“You don’t need to come to Canyon Ranch for a pedicure,” asserts Sue Cowan, hotel director.
“What really makes up special is our heaith and healing services.”

Many people go there to address a specific health issue ~ chronic pain or heart disease, for
instance. With five M.D.s as well as behaviorial heaith therapists, nutritionists, exercise
physiologists, physical therapists, etc., health problems are addressed in a holistic manner.

Potential problems are identified and corrected before you actual ly get sick. If you're already
healthy, it's a great place to reinforce your good habits and make some improvements, I ex ercise
regularly, but in a private session I confessed to the exercise physiologist that I hated my
strength-training program. He designed a program using 2 physio-ball that works three muscle
groups at once, so I can get it over with in fifteen minutes.

At Canyon Ranch, there is a staggering number of ways to spend your time. Some people head
out in the morning for long hikes or canoeing, but I kept to the complex, trying tai chi, Argentine
tango, and Thai massage. I had my aura photographed, learned meditation techniques and went
to as many lectures as I couid on subjects like preventing bone loss, healthy snacking,
homeopathic medicine and stress reduction.

After three days of eating beautifully prepared, healthy food without drinking any alcohol, I feit
terrific and had lost two pounds. That was my Canyon Ranch, but while I was running from room
to room, notebook in hand, absorbing as much information as possible, others were parked out on
the lawn, faces turned to the sun, doing absolutely nothing. You couldn't drag them to 2 lecture.

In the dining room you learn ways to incorporate some of the suggestions you hear about in the
lectures. The salad bar has bowls of sunflower and ground flax seeds for tossing over your
greens, and signs ask that you be mindful of portion size. All the menu listings have calories, fiber
grams, and protein grams. And there are so many appetizing choices, including desserts, that you
realize you don‘t have to be deprived to eat well.

No alcohol is served, something I found very annoying the first night. By the third night, when 1
realized what three days of clean living could feel like, 1 was grateful. Canyon Ranch’s outstanding
service, staff and programming is expensive to provide and it will cost you.

All you want to do is relax by a pool and get a massage, there are less expensive ways to do it.
But if you want activities and programming, no one does it better, and for extensive health and
healing services, it's one of a kind.

To maximize the experience, sleep in Lenox the night before check-in, and arrive at 8 a.m. in the
morning. Just stash your luggage with the bellman and live out of a spa locker til check-in. The
same goes at the other end of the trip. It also takes a half-day just to get oriented - to take the
tour, study the weekly newsletter and meet with your program coordinator and nurse to develop
a strategy and focus for your stay.

http://spas.about.com/cs/spareviews/ft/CRLenox.htm 5/17/2012
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L ~ CANYONRANCH.

The %{M/.’:f Possibilitys

Accolades
‘ ‘, 1990 — 2013
PLEASE NOTE R " o

¢ Canyon Ranch is an 11—‘time'win.ner of the Coridé Nast Traveler Best Destination Spa Award
¢ Travel + Leisure Best Spa Award —43 times

+ In 2013, American Airlines Celebrated L/wng magazme Readers Choice Platlnum List named all three
Canyon Ranch propertles Top us. Spas .

- & Luxury SpaF/nder Readers Poll Best’ Brand 22 hmes
. Health Magazme named Canyon Ranch Healthnest Spa in' America

¢ Spa Magazlne 15 time award winner o . -

Lo~

- ACCOLADES APPEAR IN ALPHABE TICAL ORDER

,,A&E CABLE: NETWORK S Sy .
. Top Ten Spa & Retreat Experlences 2000 E - T : '
e Canyon Ranch named Best Wellness Spa

ABOUTSPASCOM . - R T T

" Top Spa Picks —2005 i ! ’ ' S
. .. Canyon Ranch in Tucson named Top Destmatlon Spa 1 place Lo

ST "~ e Canyon. Ranch in Lenox named Top Destmatlon Spa 2 place : Lk

ALLUREMAGAZINE . = iie o 0l
) Top Ten US Spas ~ 2007 : o N T :
. Canyon Ranch in Tucson ' ' L

>

AMERICAN AIRLINES CELEBRATED LIVING MAGAZINE
' Readers’ Choice Platinum List, Top U.S. Spas — 2013 L
« Canyon Ranch in Tucson; 3" place : o T ST
"« Canyon Ranch Hotel & Spa in Mlaml Beach; 6 place o o
. Canyon Ranch in Lenox tled for 13 place - T S

Readers Choice Platlnum Llst Platmum Hotels 2013~ ’ ’ :
. Canyon Ranch Hotel & Spa in Miami Beach tied for 15™ in the Malnland u.s. Category :

. .-‘ Readers Chmce Platmum List - 2012 -
' . Canyon Ranch in Tucson named Top Spa in the U.S. for ninth. consecutlve year
+ Canyon Ranch Hotel & Spa in Miami Beach; 6" place ’ .

Readers Chonce Platinum List, Top US Spas ~ 2011 . )
_+ Canyon Ranch in Tucson; 1 place - . o O >

Readers’ Choice Platmum List, Top US Spas — 2010
+.Canyon Ranch in Tucson; 15‘ place
-+-Canyon Ranch in Lenox 7" place .

Readers’ Chorce Platmum List, Top US Spas 2009
. Canyon Ranch in Tucson; 1° place h

CR001270



Canyon.Ranch —'Honors and Distinctions.
Page 2

Readers’ Choice Platlnum List, Top us Spas 2008
¢ Canyon Ranch in Tucson 1* place

Readers’ Choice Platinum List — 2007
+ Canyon Ranch in Tucson named Favorite US Spa

- . e
" Readers’ Choice Awards - 2006
+ Canyon Ranch in' Tucson né@med Favorite US Spa

Readers’ Choice Platlnum List — 2005 .
+ Canyon Ranch in Tucson named Favorite US Spa .
¢ Canyon Ranch in Lenox was named an Editors’ Pick for Top ‘Spa -

: keaders’ Choice Platinum List — 2004
-« Canyon Ranch in Tucson voted Favorite US Spa -

AMERICANSPAMAGAZINE oL e T
Professionals’ Choice, Awards 2013 Ll ' I P T A
" & Canyon Ranch in Tucson honoréd as Favorite’ Health and F|tness Spa o e e SO
"¢ GCanyon Ranch honored as Favorite Cruise Spa onboard Queen: Mary2 - - e ’
.-+ Canyon Ranch in Tucson honored as a Favorite Destlnatlon Spa :
+ Canyon Ranch honored as Favorite Spa-Cuisine .
¢ Canyon Ranch honored as a Favorite Spa Treatment Menu (multrple Iocatlons)

Professnonals Ch0|ce Awards 2012 -
+ & Canyoh Ranch (multrple locations) named Favorlte Health & Frtness Spa o - =
+ Canyon Ranch Brand honored as a Favorite Mumple Location Spa . R s e e
+ Canyon Ranch Tucson honored in the Favonte Spa Cuisine and Favorite Destmatlon Spa categones ) T
. Canyon Ranch SpaCIub onboard Cunard’s Queen Mary 2 honored asa Favonte Crurse Spa R T

: Professronals _Choice Awards ~ 2011 S : C ' e e
Cesel . - e Canyon Ranch SpaClub aboard Queen Mary 2 honored wrth Favorite Cruise Shlp Spa L IR T
o + Canyon Ranch in Tucson named Favdrite Heaith and Fitness Spa S
+ Canyon Ranch SpaClub at The Venetian and the Palazzo named Favorite Selectron of Retall Offenngs o
"ata Spa
+ Canyon Ranch named Favorite Spa Cuisine. (Mumple Locatrons)
+ Canyon Ranch in Tucson honored as Favorite Destlnatlon Spa,*-

Professionals’ Chorce Awards— 2010 -
+ Canyon Ranch was honored with Favorite Spa Treatment Menu (Multlple Locatlons) -

R : ¢ Canyon Ranch ih Tucson named Favorite Health, Fitness Spa, and Favonte Destlnatlon Spa ) -t
" R Caniyon Ranch SpaClub at Sea named Favorite- Cruise Spa - B Loy - <
L. Canyon Ranch named Favonte Multaple Location Spa e T '. R ' o

‘ Profess:onals Choice Awards - 2009 UL
.4 Canyon-Ranch named Favorite Spa Treatment Menu (Multrple Locatrons)

o ‘-": o + Canyon Ranch named Favorite Multiple Location Spa * -+ | o ', LT o _ '-;_v A

+ Canyon Ranch ‘SpaCiub at Sea received Favorite Cruise Spa_

« Canyon.Ranch SpaCIub at The Venetian and The Palazzo named Favorlte Selectlon of Retall Offerings -
ata Spa . ) L _ _ e

" Professionals’ Chmce Awards - 2008
. Canyon Ranch named Favorite Destination Spa (Multiple Locatlons) : :
 Canyon Ranch named Favorite Health and Fitness Program at a Spa (Muiltiple Locations)
+ Canyon Ranch was honored W|th Favonte Spa Cursrne (Muluple Locations)
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Professionals’ Choice Awards — 2007
+ Canyon Ranch in Tucson and Lenox honored in the following categories; Favorite Selection of Retail
Offerings at a Spa, Favorite Spa Cuisine, Favorite Health and Fitness Program at a Spa, Favorlte Spa
- Treatnient Menu, Favorite Multiple Location Spa and Favorite Destlnatlon Spa.
M ‘Canyon Ranch SpaCIub honored with Favonte Cruise Spa

~

Professionals’ Choice Awards 2006 )
’ ¢ Canyon Ranch in Tucson and Lenox voted Best Destination Spa

CASINO PLA YER MAGAZINE
Best of Gaming Issue — 2013
e Canyon Ranch SpaClub at The Venetian and The Palazzo voted a Best Health Spa; 3" place

Best of Gammg Issue — 2011 : )
* Canyon Ranch SpaCIub at The Veneuan and The Palazzo voted a Best Health Spa; 2™ place- o

.Best of Gamlng Issue — 2010 . ’ e E ‘4 o
K Canyon Ranch SpaClub at The- Venetlan and The Palazzo voted a Best Health Spa 2" place R
e,
Best of Gaming Issue — 2009 RS
- Canyon Ranch SpaClub at The Venetian and The Palazzo voted a Best Health Spa; 2" place

Best of Gaming Issue — 2008 - )
“e Canyon Ranch SpaCIub at The Venetlan and The Palazzo voted a Best Health Spa; 2™ place,’ '

'jBest of Gammg Issue —2007 o - e ! T
- ¢.Canyon Ranch SpaClub at The Venetlan voted a Best Health Spa 2“d place LT S
"Best of Gammg Issue — 2006 ° I ) & IR
- . Canyon Ranch SpaClub at The Venetlan voted Best Health Spa )
’ . G . Vi
Best of Gamlng Issue — 2005 o T Cos e o v
‘ . Canyon Ranch SpaClub at The Venetian.voted a Best Health Spa 2™ place s

: ,Best of Gammg Issue — 2004 ’ o
Kl Canyon Ranch SpaClub atThe Venetlan voted Best Health Spa o ‘

,_Best of Gaming Issue — 2003 .
- e.Canyon Ranch SpaClub at The Venetlan voted Best Spa

'Best of Gammg Issue — 2002
. Canyon Ranch SpaClub at The Venehan voted Best Spa ’

" Best of Gammg Issue 2001
. Canyon Ranch SpaClub at The Venetlan voted Best Spa

CHANCE MAGAZINE
The Best of Las Vegas — 5™ Annual Golden Spade Awards — 2001
. Canyon Ranch SpaClub at The Venetian named Best Spa
CONDE NAST TRAVELER )
CANYON RANCH IS A 11-TIME WINNER-OF THE CONDE NAST TRAVELER BEST DESTINATION SPA AWARD
Reader’s Spa Poll of the Top 270 Spas in North America, the Canbbean Hawaii and at sea— 2013
+ Canyon Ranch in Lenox named a Top Five Destination Spa; s" place
+ Canyon Ranch Hotel & Spa in Miami Beach-named a Top 100 US Resort Spa; 83™ place R
+ Canyon Ranch SpaClub onboard the Cunard’s Queen Mary 2 named a Top 25 Cruise Ship Spa; 5"
place
« Canyon Ranch SpaClub onboard the Oceania’s Nautica named a Top 25 Cruise Ship Spa 11" place
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Reader's Spa Poll of the Top 270 Spas in North Amerlca the Canbbean and Hawau -2012 -
¢ Canyon Ranch Hotel & Spa i m Miami Beach; 51 place
« Canyon Ranch in Tucson; 94" place
¢ Canyon Ranch SpaClub onboard Oceania’s Regatta and Nautlca ships placed 10" and 22
. Canyon Ranch SpaClub onboard Cunard's Queen Mary 2; 12 place - :

“Best in the World” 2011 Readers Choice Awards, Top 150 Resorts — 2011
+ Canyon Ranch in Lenox; 60" place
+ Canyon Ranchii in Tucson; 127 place

Top '250 Spas Readers’ Poll = 2011
¢ Canyon Ranch in Lenox; 50" place
¢ Canyon'Ranch in Tucson; 72 _place

Top 240 Spas Readers' Poll—2010 . ’ 7 ’ T N o
+ Canyon Ranch in Tucson: 39" place . et T : < S

" Readers’Choice Awards — 2009 : _
~ ¢ Canyon Ranch in Lenox named Best Destination Spa -
 Cariyon Ranch in Tucson; 5" place

Readers’ Choice Gold List — 2009 o L S
+ Canyon Ranch in Lenox - ’ : o

Readers Choice Awards - 2008
+ Canyon Ranch in Tucson named a Best Destmatlon Spa; 2" place
. Canyon Ranch in Lenox 3° place

" Readers’ Choice Awards — 2007
+.Canyon Ranch in Lenox named a Best Destrnatlon Spa 4" place
+ Canyon Ranch in Tucson; 7™ place . -
. Canyon Ranch SpaClub onboard Cunard’s Queen Mary-2 named Best Crurse Line Spas 2" place

v S 'l--_

Readers’ Choice Awards 2006 )
¢ Canyon Ranch in Lenox named a Besl Destination Spa 2 place
+ Canyon Ranch in Tucson ranked 3" place for Destination Spas . B
. # Received a perfect score of 100 in the Location/ Settings category X - IR

Readers’ Choice Awards — 2005
. Canyon Ranch in Lenox named Best Destination Spa
.+ Received a perfect score of 100 for Treatments and for Programs/ Facrlrlles
+ Canyan-Ranch in Tucson named a Best Destrnatlon Spa 3" Iace Ce

Readers Choice Awards 2004
+ Canyon Ranch in Tucson named a Best Destination Spa 2 place
+ Canyon Ranch in Lenox named a Best Destination Spa; 3" place
+ Canyon Ranch received a perfect score of 100 in the Staff/ Service category

.Readers Choice Awards — 2003
: + Canyon Ranch in Lenox named a Top Destination Spa; 1 place
¢ Canyon Ranch in Tucson named a Top Destination Spa; 4 place

Readers’ Choice Awards — 2002 ’ - e .
+ Canyon Ranch in.Lenox was named a Top Destination Spa 1% place - : -
+ Canyon Ranch in Tucson ‘named a Top Destination Spa; 4" place

Readers’ Chotce Awards — 2001
+ Canyon Ranch in Lenox named a Top | Destlnatlon Spa; 2™ place
+ Canyon Ranch in Tucson; 5" place
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Readers Choice Awards 2000 - ‘ .
¢ Canyon Ranch'in Lenox named aTop. Destlnatlon Spa 2"d place
L . ¢ Canyon Ranch in Tucson; 5™ place . . e e ST
ER + Canyon Ranch SpaCIub Las Vegas 8" place - ) S e

"~Readers ChOIce Awards — 1998 L . o ) S TN
" :4 Canyon Ranch in Lenox named Best spa oL ,'.‘ T et e e R
¢ Canyon | Ranch in Tucson; 2™ place -. : 7 el ST A R R '
.. Spa of the Decade.Hall of Fare Award presented to Enld and Mel Zuckerman

‘ Readers Chonce Awards 1997 S 'Z . v , R ’
« Canyon Ranch named Best Spa Award® " s e Tl T
- Readers’ Choice Awards 1995 S R : 7 ; . -
e o Canyon Ranch named Best Spa Award T P oo 4 s . o
) Readers ChorceAwards 1994 S LT 1 " e G R
. Canyon Ranch named Best Spa Award"'."'_ Lo s e T e e e R

Readers Chou:e Awards-=.1992 )
¢ Canyon Ranch named Best Spa Award

Readers ‘Choice Awards - 19017 <5

R « 0 Canyon Ranch named Best Spa Award T

T Flrst Annual Readers Chmce.Awards = 1990 i
R R Canyon Ranch named. Best‘Spa Award.

) R v "‘. T s
CONDE NAST TRAVELLER (UK) R :f“fv"_
S Readers Travel Awards 2013 e

BN Readers Ch0|ce Awards 2004 . . PR PR P R
S e Canyon Ranch in. Tucson named a Favome Overseas Desunauon Spa 3 place s T e T e

': Readers Chouce Awards 2003, ; :
e Canyon Ranch in Lenox named a Top F|ve Overseas Destlnahon Spa

) Readers Travel Awards 2002 ," N ' N : 5
R “ . Canyon Ranch in Lenox named a Favonte Overseas Destlnahon Spa 3"’ place

= L " . -

"Readers Travel Awards - 2000 -
e Canyon Ranch in Lenox was named a Favonte Overseas Deshnatlon Spa

. . PR

. __Readers Choice Awards - 1998 ST : - 2 o,
e Canyon Ranch in- Tucson named a Top Flve Favonte Overseas Spas

COOKING LIGHTMAGAZINE = .3 SRR W -
Trallblazmg Chef Awards = 2013« . B o ) : Lo R i
Sl Canyon Ranch Hotel & Spa Mlamu Beach Executlve Chef Gnovannl Arlas honored W|th the Healthy Chef

Award ] . ) . ) - e T R
. ) . . c'_‘ N ) -» 'v ] . ,. ) R - . I > S }: L ‘ ";
DEPARTURES S R R ORI
" Readers’ Favorite Awards — 2004 St oL T i I o
‘¢ Canyon Ranch in Lenox honored as a Favorite’ Destmatlon Spa Lt
QCanyon Ranch in Tucson; 4™ place: -~ - oo RTINS : = ;
. Readers’ Favorlte Awards 2003 L
* Canyon Ranch in Lenox honored as Best Luxury Resort
) §
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, FODOR S TRAVEL - . . T o
. First Annual Choice Gold Awards - 2010 : :
. Canyon Ranch in Tucson recognized as a Best Resort or Destmatlon Spa in‘the U.S.

FORBES TRA VEL GUIDE (FORMERLY MoBIL TRAVEL GUIDE) L
America’s Best Hotel & Resorts Spas - 2013 ‘
¢ Canyon Ranch SpaClub at The Venetian and The Palazzo glven Four-Star Rating -

Amerlca s Best Hotel & Resort Spas — 2012
e Canyon Ranch SpaClub at The Venetian and The Palazzo glven Four—Star Ratlng

: Amenca s Best Hotel & Resort Spas 2010 ,
' . Canyon Ranch SpaClub at The Venetlan and The Palazzo glven Four—Star Ratlngi'

-America’ s Best Hotel & Resort Spas -2009 ’ il -
. Canyon Ranch SpaCIub at The Venetuan and The Palazzo glven Four-Star Ratlng :

I_\merlca s Best Hotel & Resort Spas 2008 } C A
+ Canyon Ranch SpaClub ‘at The Venehan and The Palazzo given Four—Star Ratmg

Amerlca s Best Hotel & Resort Spas - 2007
. ¢ Canyon Ranch SpaClub at The Venetian given Four-Star Ratmg
* Canyon Ranch SpaClub at Gaylord Palms glven Four Star.Rating

-

Amerlca s Best Hotel & Resort Spas —2006 . -
.. ¢ Canyon Ranch SpaCIub at The Venetian giveri Four-Star Ratmg .
. Canyon Ranch SpaClub at Gaylord Palms given Four-Star Ratmg

" 'America’s Best Hotel & Resort Spas ~2005.°
Canyon Ranch SpaClub at The Venetian given Four-Star Ratlng
4 Canyon Ranch SpaCiub at Gaylord Palms given Four- Slar Ratmg

o

Arnerlca s Best Hotel & Resort Spas 2004
"« Canyon Ranch SpaClub at The Venetian given Four—Star Ratlng o
e Canyon Ranch SpaCIub at Gaylord Palms glven Four-Star Ratmg )

‘ GOURMETMAGAZINE o R S TRCNE
. ‘Annual Hotel Awards — 2000 . Lo R
0 Canyon Ranch in Tucson honored as Best Spa R ) .

: HEALTHCARE TRAVELER MAGAZINE
: . Travelers’ Choice Award — 2004 - ) .
e Canyon Ranch SpaClub at. The Venetlan voted Favorlte Spa ’

‘HEALTH MAGAZINE ' B

America’s Most Slimming Vacatlons 2011

. Canyon Ranch Hotel & Spa in Miami Beach named a Top 10 Most Shmmlng Vacatuon,

Amenca s Healthiest Spas — 2008
. Canyon Ranch named Healthlest Spa in America

HOME AND GARDENS (UK EDITION)
Best Spas in the World - 2001 - .
. Canyon Ranch in Tucson named one of the five Best Spas in the World )

o

CR001275



Canyon Ranch Honors and Dlstlnctlons

‘LAS VEGAS REVIEW JOURNAL
25 Years of “Best of Las Vegas” Readers’ Poll — 2007
+ Canyon Ranch SpaClub at The Venetian voted Best Spa

25 Years of “Best of Las Vegas” Readers’ Poll — 2006
e Canyon Ranch SpaClub at The Venetian voted Best Spa

Best of Las Vegas Online Readers’ Poll - 2005
. Canyon Ranch SpaCIub voted. Best Day Spa

" Best of Las Vegas Readers Poll - 2004 .
+ Canyon Ranch SpaClub voted- Best Spa/ Beauty Salon -

Best of Las Vegas Readers PoII - 2002 A
o+ Canyon Ranch SpaCIub voted Best Spa/ Beauty Salon

Best of Las Vegas Readers’ Poll — 2001
+ Canyon Ranch SpaClub voted Best Spa/ Beauty Salon »

LUXE REPORT Co ' ot -
. Travel Consultants Awards = 1999 - L Lo - c
. Canyon Ranch in Tucson named Most Popular Deshnatlon Spa o )

NEVADA MAGAZINE -~~~ = -
" Best of Nevada Readers’ Awards 2013 )
R Canyon Ranch SpaCIub at The Venetlan and The Palazzo named Best Hotel Spa
NEW YORK MAGAZ!NE R ‘. P s E
' .Best of List—2000 . T SR '
c e Canyon Ranch SpaClub at The Venetlan honored WIth Best Spa in Las Vegas

- ~RECOMMEND MAGAZINE RV
' Readers’ Choice Awards — 2013 : .
e Canyon Ranch Best Hotel/ Resort in the Spa Category

Readers Choice Awards 2001
¢ Canyon Ranch named Best Spa

ROBB REPORT MAGAZINE -
First Annual Readers’ Chonce Awards 2009
* Canyon Ranch in Tucson named Favorite Spa

SELF MAGAZINE
- Spa Awards - 2003 . : ;
' i3 Canyon Ranch SpaCIub at The Venet|an named Best Hotel Spa-',;'

Spa Awards — 2000 - : .
" " ¢ Canyon Ranch.in Tucson and- Lenox named Best Spas for Breakmg Bad Hablts

wl . > V_a

" SHAPE MAGAZINE I . -
. " Healthy Travel Awards - 2006 - T :
. Canyon Ranch in Tucson and Lenox named a Premier Wellness Getaway

Readers’ Choice Awards — 2003 . :
"« Canyon Ranch in Tucson and Lenox named Favorite Destination Spas :

Favorite Fitness Retreats - 2001 - -
_ & Canyon Ranch in Lenox named Best Destination Spa
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Best Weight-Loss Spas 2000
- 3 Canyon Ranch in Tucson and Lenox 5" place L

‘Seven Best Fltness Day Spas — 2000 :
e Canyon Ranch SpaClub named a Best Frtness Day spa 31 place

Readers Chorce Awards 2000 .
+ Canyon Ranch named Favonte Spa

SMART MONEY

Best of 2003 List —2003: S o ) PP S
0Canyon Ranch Tucson .named. BestSpa ' . R Cas L

SPA MAGAZINE L - Lo AR UL
! Sllver Sage Readers Chou:e Awards -.200 - o o o ’ s - 5. Lot s
+ Canyon Ranch in Tucson received honorable mentions in Best Destmatron Spa Domestrc category I
and | Best Medical/Wellness Spa category ..
e Canyon Ranch in Lenox received honorable mention in Best Medlcal/WeIIness Spa category : .
+ Canyon Ranch SpaClub at The Venetian and The Palazzo recelved honorable mentlons in the Best L
- Spa for Cuisine and Best Las Vegas Spa category - o . - e ) A
. ’Sllver Sagde Readers’ Choice Awards - 2010 : - BRI
-+ Canyon Ranch in Lenox honored in the categories of Favorite Spas for Cuisine, Favonte Spas for
e Traveling Solo, Favorite Medical/Weliness Spas.- -and Favorite Destlnatron Spas-US S L
+ Canyon Ranch in Tucson honored'in the categories of Favorite Spas for Cuisine, Favorite Spas for i
Traveling Solo; Favorite Medical/Wellness Spas, and Favorite Destination Spas-US coe
“e Canyon Ranch Hotel & Spa in Miami Beach honored as Favorite Resort + Hotel Spas- -Southeast
" ¢ Canyon, Ranch SpaCIub at The Venetian and The Palazzo honored in Favonte Spas for Cursme and
Favorite'Resort + Hotel Spas Las Vegas categorles . - -

"._Silver Sage Readers Choice Awards - 2009 ) ) S : )
S + Canyon Ranch Hotel & Spa |n Miami Beach ‘honored i in Favorrte ResortlHoteI Spa - South & Southeast R
oLt category - =
o K2 Canyon Ranch in- Tucson honored a Favorite- MedrcaINVeIIness Spa honored ln Favonte Destrnatron o
Spa and Favorite Spa for Traveling Solo categories -
+ Canyon Ranch-SpaClub at The Venetian and The Palazzo honored Favorlte Spa for Cuisine and ) _ U
Favorite. Eco/Green Spa; honored in Favorrte Resort /Hotel Spa — Contrnental u.s. category STt

' Srlver Sage Readers’ Chmce Awards - 2008 . )
"~ e Canyon.Ranch in Tucson honored a Favorite Destination Spa and Favonte Medrcal Wellness Spa- - L

T e Canyon Ranch SpaClub at The Venetian and The Palazzo and Canyon Ranch. Tucson placed 1s|and * oo
-2rdin Favorite Spa for Cuisine {respectively) o -
+ Canyon Ranch SpaClub on-board Queen Mary 2 honored in Favgrite Crurse Lrne Spa category
+ Canyon Ranch SpaClub at The. Venetlan and The Palazzo honored in Favonte Resort/ Hote| Spa -
Contrnental us. _category . . : :

’ Flrst Annual Silver Sage Readers’ Chorce Awards 2007 ’ -
+ Canyon Ranch SpaClub onboard Queen Mary 2 honored in Best Crurse Shrp Spa category : .
¢ Canyon Ranch SpaClub at The Venetian honored in Best Resort + Hotel Spa —Continental us category N
N .« Canyon Ranch in Tucson honored in four of nine categorles mctudmg Destrnatlon Spa, Medrcal Spa o
Spa for Cuisine and Spa for Travelrng Solo

SPAFINDER INC (FORMERLY LUXURY SPAFINDER MAGAZINE)
Readers’ Choice Awards — 2013 : ‘ . . )
. Canyon Ranch Hotel & Spa, Miami Beach was honored wrth Best Beach Spa ’ E L e
+ Canyor Ranch honored with Best for Goirig Solo, Best for Healthy Spa Cuisine, Best for Welght Loss R C
Best Medical Spa, and Favorite Spa for Fitness :
+ Canyon Ranch SpaClub at The Venetian and The Palazzo honored Best for Men
+ Canyon Ranch Hotel & Spa, Miami Beach honored with Best Beach Spa
«+ Canyon Ranch SpaClub onboard Oceania honored a Best Spa on a Cruise Ship
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Readers’ Choice Awards — 2012 i

¢ Canyon Ranch honored in Best Spa Brand category

# Canyon Ranch SpaClub onboard Oceania honored in Best on.a Cruise Ship category

+ Canyon Ranch SpaClub at The Venetlan and The Palazzo honored in Best Casrno Hotel Spa and Best
for Men categones

+ Canyon Ranch in Tucson honored in the following categorres Best for Gomg Solo Best Medical Spa
Best for Yoga, Best for Fitness and Best Health Spa Cuisine

¢ Canyon Ranch i in Lenox honored in the following categorles Best for Fitness and Best Health Spa
Cuisine :

+ Canyon Ranch Hotel & Spa in Miami Beach honored in the followrng categones Best for LGBT Best
Beach Spa, Best for Fltness and Best Health Spa Cmsme

s

Readers Choice Awards - 2011

+ Canyon Ranch honored in Best Spa Brand category

+ Canyon Ranch Hotel & Spa in Miami Beach honored in Best for Pilates category

» Canyon Ranch SpaClub at Sea (Cunard) honored.in Best Spa on a Cruise Ship category = ..

+ Canyon Ranch SpaClub at The Venetian and The Palazzo honored in Best Casino Hotel Spa category

¢ Canyon Ranch in Tucson honored in the following categories: Best for Cooklng Classes Best Cuisine;
Best Medical Spa Program; Best for Men and Best for Yoga .

"« Canyon Ranch in Lenox honored in the following categories: Best for Cookmg Classes Best Cursme
' Best Medlcal Spa Program; Best for Pilates and Besl for Yoga.

.

Readers’ Choice Awards — 2010
+ Crystal Award — Canyon Ranch in Tucson honored as Favonte Spa in'North. Amenca
¢ Canyon Ranch honored in Best Spa Brand category i ’
-+ Canyon Ranch Hotel & Spa in Miami Beach honored in Best Medlcal Program category
» Canyon Ranch SpaClub at Sea honored in Best Spa-on a Cruise ‘Ship category } .
. + Canyon Ranch SpaClub at The Venetian and The Pa!azzo honored in Best Casmo Hotel Spa and Best '
- - Fitness Program categories ) : C
~ '« Canyon Ranch in Tucson honered in the foIIowmg categorles Best for Gomg Solo; Best F|tness w
Program; Best for Cookmg Classes Best Cunsme Best for Hlklng, Best Medlcal Program; and Best for -
~ Yoga
+ Canyon Ranch in Lenox honored in the following categories: Best Fitness Program ‘Best for Cooklng
- Classes; Best Cuisine; and Best Medical Program

Readers Choice Awards — 2009 . o : -

¢ Crystal Award ~ Canyon Ranch in Tucson. honored as Favonte Spa in North America.

. Ganyon Ranch honored in Best Spa Brand category .

+ Canyon Ranch Hotel & Spa in Miami Beach hénored in Best Medical Program category }

«+ Canyon Ranch SpaClub at Sea honored in Best Spa on a Cruise Ship category

+ Canyon Ranch SpaClub at The Venetian and The Palazzo honored in Best Casino Hotel Spa and Best
Fitness Program categories .

« Canyon Ranch in Tucson honored in the following categories: Best for Gorng Solo; Best Fitness
Program; Best for Cookmg Classes; Best Cmsme Best for kalng, Best Medical Program and Best for
Yoga coo ‘

) Canyon Ranch in Lenox honored in the foIIowmg categories: Best Fitness Program ‘Best for Cookrng
Classes Best Cuisine; and Best Medlcal Program - .

Readers Choice'Awards — 2008

¢ Canyon Ranch in Tucson honored a Favorite Spain the Umted States

+ Canyon Ranch honored a Best Spa Brand . :

+ Canyon Ranch SpaClub at The Venetian and The Palazzo honored as a top 10 Best Casrno Hotel Spa

* » Canyon Ranch in Lenox honored in the top 10 in seven categories
...+ Canyon Ranch in Tucson honored in the top 10 in six categories

CR001278



Canyon Ranch — Honors and Distinctions
Page 10

Readers Choice Awards — 2007
+ Canyon Ranch founders Mel and Enid Zuckerman awarded the Vlsmnary Award
¢ Canyon Ranch honored a Best Spa Brand
. ¢ Canyon Ranch in Tucson and Lenox honored with Best Medical Spa Program .
+ Canyon Ranch SpaClub at The Venetian horiored - Best Casino Hotel Spa.
. Can‘yon Ranch in Tucson and Lenox horiored in the top 10 in seven categories

Readers’ Choice Awards — 2006
) + Canyon Ranch in Tucson and Lenox honored as Best Medical Spa Program
+ Canyon Ranch honored with Best Brand
+ Canyon Ranch SpaClub at the Venetian honored Best Casino Hotel Spa )
. Canyon Ranchin Tucson and Lenox honored in the top 10 in 11 categories . -

"Readers Chorce Awards = 2005

. Canyon Ranch in Tucson honored as Favonte Spa in North Amerlca and Favorlte Large Spa

- # Canyon Ranch in Tucson and Lenox hon_ored in the Top. 10'in nine categories

ASpa Consumer Website Picks — 2004 :
¢ Canyon Ranch in Lenox honored as the Most Requested North 'Amierican Spa Destination
y ' _ + Canyon Ranch-in Tucson honored as 2nd Most Request North American Spa Destmatron

" Readers’ Choice Awards 2004 : B
« Canyon Ranch in Tucson honored in the top 10 in eight categories -
. ¢:Canyon Ranch in Lénox honored in the top’ 90 in eight Categories
+ Canyon Ranch SpaClub honored Best Casino-Hotel Spa
+ Canyon Ranch honored asa Best Hotel Spa ' S

' Readers Chorce Awards 2003 : s
* Canyon Ranch in Tucson and Lenox honored in the top 10in all categones

" Readers’ Choice Awards 2002 :
" .- .e Canyon Ranch in Tucson honored in the top 10in 17 categones
+ Canyon Ranch in Lenox honored in the! top 10in 16 categorles . I
o no e Canyon Ranch in-Tucson honored as Best Mega -Spa g S Lo

' THE IMPROPER BOSTONIAN S RS
" ."" Boston’s Best'— 2001 o - : S
3 Canyon Ranch in Lenox awarded Best Destlnatlon Spa

TRA VEL + LEISURE MAGAZINE‘ :
World's Best Awards Readers’ Survey 2012
. Canyon Ranch Hotel & Spa’in Mraml Beach 7‘h place

e " . World s Best Awards Readers’ Survey 2011
C e Canyon Ranch in Lenox; 8" place _
- ¢ Canyon Ranch Hotel & Spa in Miami; 9" place .

World s Best Awards’ Readers Survey 2010
+ Canyon Ranch i in Lenox; 4" place
-« Canyon Ranch in Tucson; 5" place !
+ Canyon Ranch Hotel & Spa in.Miami Beach 9"‘ place

‘World's Best Awards Readers’ Survey - 2009
¢ Canyon Ranch in Lenox placed, 4" place
 Canyon Ranch in.Tucson; 7" place

“It List" Editors’ Choice Awards — 2009
+ Canyon Ranch Miamr Beach named one of the 45 Best New Hote|sr
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World’'s Best Awards Readers’ Survey 2008
+ Canyon Ranchin Lenox; 6" place e
«+ Canyon Ranch in Tucson; 7" place :

Worlds’ Best Awards Readers’ Survey — 2007
« Canyon Ranch in Tucson; 5" place

World's Best Awards Readers’ Survey 2006
: .- ¢ Canyon Ranch in Tucson; 5" place

World’s Best Aw'ards Readers’ Survey —2005
# Canyon Ranch in Tucson; 6" place

“World’s Best Awards Readers’ Survey —2004 R o
0Canyon Ranch in Tucson 4 place . N DY

World's Best Awards Readers’ Survey 2003 :
_¢ Canyon Ranch in Tucson; 3% place
~# Canyon Ranch in Lenox; 4" place’

World’s Best Awards Readers’ Survey - 2002 .. e e _ . . ke
+ Canyon Ranch in Tucson named a World's Best Spa 2 place' 7 S ",
+ Canyon Ranch in Lenox; 4" place ! R

Readers Poll: World's Best Service — 2002 - . )
- -# Canyon-Ranch in Tucson named Top Spa for Sérvice .~ - o T R
K Canyon Ranch in Lenox; 6" place T

Readers’ Poll: World's Best Food 2001
K Canyon Ranch.in Tucson named Top Spa for Food in the us

. World’s Best Awards Readers’ Survey 2001 S . A;'
- ¢ Canyon Ranch in Tucson named World’s Best Spa . ~
- ¢ Canyon Ranch in Lenox; 3" place

: World s Best Awards Readers’ Survey - 2000 ‘ -oF
’ + Canyon Ranch in Tucson named World’s Best Spa s e o
.+ Canyon Ranch'in Lenox; 4" place ) .- o : o L

* World's Best Awards Readers’ Survey — 1999
. # Canyon Ranch in Tucson named World's Best Spa -
-+ Canyon Ranch in Lefiox; 3" place - '

Speclals Readers’ Spa Survey — 1998
¢ Canyon Ranch in Tucson, named World's Best Spa ‘
R e Canyon Ranch in Lenox; 3" place . ) O

World’s Best Awards Readers Survey 1998 : S
) Canyon Ranch in Tucson and Lenox named a top 12 Favorite American Spa . ik . . )

‘e

‘ ,VIRTUOSO TRAVEL NETWORK
| e “Best of the Best” Hotel Awards — 2011 |
K Canyon Ranch Hotel & Spa in Miami Beach named Best Spa

Travel Consultant Awards — 2004 o ’ ' oL ..
X Canyon Ranch in Tucson named Most Popular Destination Spa- :

~ Travel Consultant Awards - 2002 .
. Canyon Ranch in Tucson named Most Popular Destmatlon Spa

CR001280



Canyon Ranch - Honors and D/stlnctlons
P age 12

Travel Consultant Awards — 2000 -- ) :
+ Canyon Ranbh in Tucson named Most Popular Destination Spa

Travel Consultant Awards — 1999 . :
+ Canyon Ranch in Tucson named Most Popular Destlnatlon Spa

WHAT'S ON MA GAZINE :
Visitor's Choice Awards = 2005 :
+ Canyon Ranch SpaCIub named Favorite Hotel Spa/ Health Club

Visitor's Chmce Awards 2002
. Canyon Ranch SpaClub named Favonte Spa/ Health Club

WORLD TRAVEL AWARDS -
. Global Travel Industry Awards — 2008 } :
¢ Canyon Ranch in Lenox named Massachusetts s Leadmg Spa Resort”

.o

Global Travel Industry ‘Awards = 2007 . Lo C co o
¢ Canyon Ranch in Lenox named Massachusetts s Leadmg Spa Resort

Global Travel Industry Awards ~ 2006 LE

. Canyon Ranch in Lenox named Massachusetts S Leadmg Spa Resort

. Global Travel Industry Awards — 2005 . . ’ : : :
+ Canyon Ranch SpaClub at The Venetian named Southwest Leadlng Spa Resort .
T Canyon Ranch in Lenox named New England s Leadlng Spa Resort -

) . . A-"

ZAGAT T ) “ )
Top US Hotels, Resorts & Spas — 2007 B
. Canyon Ranch in Tucson named as one of- the Top Ten' Destlnanon Spas in the US
. & Canyon Ranch in. Lenox named as one of the Top Ten Destination Spas in the US

Top US Hotels, Resorts & Spas - 2005 L
- ¢ Canyon Ranch in Tucson named as one of the Top Five Destmatlon Spas in the us
+ Canyon Ranch in Lenox named as one of the Top. Five Destination Spas in the US
+ Canyon Ranch SpaClub at The Venetian named Noteworthy Hotet Spa
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mxd-post war.
that's; come ‘of age . in the: '90 -tho

:young enough-toseck out: the-adven-’,
“ture of travel,_but experienced and- sophxsn :
“cated enough to: dcmand L"le best- fmm thei
desnnanon market: ..

hostels in the "60s. ’Ibday, they. perise-the list

. ings.of “Simall Hotels of the World" and look af

- what's' offéred at-a luxuiry:spa like Arizona’

Boulders or the opulence of:San Francisco'
Huntingtori Hotel. Théy pursue the specxal
- ambiance-of a-*Preferred Hotel" like the Bel:
"Air, in’ Los Angelés, or. the: Halekulani, in-
i Honolulu, and: understand and’ appreciate the: .,
-traditional ‘refinement of a Peninsula, Ritz
_Carlton'or the Four Seasans. They don't “stay” -
‘at a hotel, they “experience” the celebtauon of -

’ clc,,ance at alwury-property. .

- The following is a sampling.of. but fraction

of North America's luxury and deluxe proper- |

-ties—all of which fulfill the promise of special
extravagance and pollsh this surprisingly -
SIS S0 km;,

tay. in ("lsnas, suites.and: f)|1\'nl(.,
um:cottages: and- devour gourmet délicacies

“that. leave. thern: miraculously lighter. The:
" Berkshire: version 6f Canyon Ranch brings

your. clients inm a restaurant that is 3 replica.
of: Petit Trianon® of; Louis XIV:fame, ;a. luxury
devatee ifthere ever was one: The facility has
a complex: system of.rates and speials, from
Sundiy to Wednesday for. $235 nightly; 7-

“night packages. from $1,820; to. fre¢ rounds of. :

- golFand senior specials. (800) 792:8000
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" Best™. reader survey3Robb - Report

. asked subscribers.— who the riiaga-
2ine dascribes as havmg “the kind.
of. kmwledge that comes from. ex-

bemchampagne»and cigar, ‘t
se travel: re]al:ed resuhs

RESTAURANT The

" hso: gemng rave- rzwews. S Ritz- " ’\1; ion onTurlleCreek, Dallas

n, .Hvatt ‘and Four Seasons . "Other gourmel weats: Spaga. i
Hills: Wil-, Los Angeles] Bouley in New York

-City,. Le Béc-Fin in Philadelphia, . 5

e and :Le- erque in New’ York City.
The magazme notes that.the high-
. est concentration of votes.went 10

restaurants in New York Clty, lhen
los Angela ‘and Boston.

‘Other.. lasx-trackers' Porsche 911
rcedes- Benz SLGOO Dodge

'BEST 'SPORT unur{ VEHICLE:. oo rants, arsizable number went
Jezp Grand Cherokee: " _to- two Boston restauran's Olives,.

X ‘Among the many votes for other )

Both Conde™ Nast .and’ Robb
Report “readers -.rated. the-
Serkshires”, Canyon Hanch a;

's.at The Peninsula;.
tong Kong;~ side jan, Bray-»
on-Thame: sngland.” (But ~ the
aunliy wilhe the -most”
“best” ms‘luurlmls was Fi

nomiate ”

"CR001284



Rt great ‘relreals anvo

_Bag_}'{l‘ucson Ariz.,’ anaxl:enox
a larriott k. I

", Resort;, Golf ‘Club & Spa.j €

" dale; Ariz; and Two Bunch Palms,
Desert Hot Springs, Califs (The"
magazine notes-that top priority for

. - most volers was the variety of treat:
ments,, folloued by cu1sme .

An lmportant number of readcrs
- voted *for the. Trianon’ Palace’ at':
“,~Versailles, France;’ Baden:Baden _

in Germany and La Prairie in Mon-

- treux, Switzerland, as. not;xh!o avers,
seas spa retreals. - - g '
- BEST SPORT TO PLAY: CnckeL :

_hot-air - ballooning, competititve

. runnmg, .1cl~<kung_und 'trnb,shooli
ing. .

. BEST VACATION DFSTINI\TION
" No clear .wumcr Iwm Sbul. most
: 7nr|ch l.on-'
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hen it com&s to spas you know what you hke ln :
 the ﬁve years wc ve ranked:them;, Canyon Ranch in,
* the Berkshires has led twice; mcludmg thiis year’s ERs
. ﬁrst—place ﬁmsh stter-spa Canyon Ranch.in Tucson has also
*. won' twice. What does Canyon Ranch-do right?. Well, the.”
 Berkshires spa has thie high scores for Staff/Programs and Lo-
' canon/Atmosphere It-comes in second behind The Green- ) :
. house,’in- Arlmgton Texas, for Rooms/Facnlmes (86:2% vs.
- 7 92.9%); and its score.for Cuisine is third; behind The’ Grecn-
house (89.3%) and Tucson’s Canyon Ranch (84:7%)..
: Thcrc is perhaps some new competition on the honzon Al
though the Skylonda Fitness Retreat in Woodside,, Cahforma
- did not -receive enough- voles to quahfy for rankmg, “the }
'. readers:who: graded it gave the-spaa: perfect 100% tor both
Rooms/Facxhucs and’ Locauon/Atmosphere -

'CR001286



33 BaurauLac, Zurich 860!

.o 39. MountKenya Safari Clb, Nanyuk1 Kenya 860 1'_
- 41, thz-Carlton Buckhead Atlama 859 o ’
- 3 Meadowood 'St. Helena, Callf 85.8"

il »'42. ThePhoenmnn Scottsda}e 85 8 I

':42.wndshf 858 = - _

-46. Maui 85 6 *

" 48. Hotel Cipriani;. Venice 852 & -

.-.-Hong Kong 837 @
- .66 ScottsdalePnncess, .
-~ Soottsdale 83.7-2 -

2 ,Qym Ranch m the
; CEs 'Berksmres,

Seatt!e’ $36d - S
:70. Hotel BeL-Air;, - - =07 -
os Angeles 83.6 8 -

70. The Oriental, .
Smgapore 836 H

73 Plaza-Athenee,' )

W'lliamsburg lnn, Wllhamsburg, Va. 82 3 I IR
89.[25an£, Acapulco 82.2° 1. B IR A
90 Four Seasons, New York City. 82.1 @&~ - - -~

91. Four Seasons, Newport Beach, Calif.. 82.0 @ ,
92 Hyatt Regency, Kauai 81917 . i G
93. Auberge duSoleil, Rutherford, Calif. 81. g1
,{;'93 “The Lodge; Pcbble Beacti, Calif. 818 1
-’93, Resort at Longboat Key Club,
:Longboat Key, Fla. 81.8 & i
96. Hyatt Regency, Beaver Creek Co]o 81 7 .
‘-'96 Stouffer, Wailea Beach; Maui 81.7. 2 B
98, Bermuda §1.6 - ’

45, Rllz—Carlton, Palm Beach Fla 85 7 I

47.Four Seasons, Chicago 855 B

48. Stein Eriksen Lodge, :Park City, Ukah 85 21

50. Royal Viking Line 85:1 ..."_. S l.. 198
51. D|5ney’s Grand: Floruﬁan - : '4 'A S T 98. Holland America 81 6 -
Lake Buena szta, Fla, 850 r e '_ ',; L 98 Westin-Resort, Ixtapa, Mexico 81.6 2°

'Nole Candidates aré rated in various categones, rank is: determmed by tbe percentage of readers rating the candidate “excellent” or very

" good” The btghext score. pamble is. 100% See page 307 for an explanahon of tlze poll s metbodology
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» Lenox »'Selectmen note S
,Canyon Ranch is: best -spa;

 is the counfry’s s best spa.’ It has gotten tlus
deslgnauon for the second time-in five
years, noted: the Lenox Selectmen -at lbelr‘
last meelmg .The. facility ranked high- m'

,wmdow of opportumty" by askmg 1o state.:

10 ‘declare a,0ne-year: moratorium on. curb

“cuts in theéRoute. 7/20~carridor. This
would give | the town time_lo dev'elop a-zon-
-ing plan...; -
. - The: sclectmcn’ also desngnalcd. the Sun-
days of Dec::4; 11, and.18-as preholiday
-opening’ dates’ for local’ package stores.
Stores may. scll llquor on. these: dalm from .

rcpresemauve of the: Lenox
School : PTO. told. the-selectmen; that’ th
steady increasc in: fund rai .

fair-at: Lilac Park dunng the last thrce Mc-

me d' j‘eloped last#ycar- :
n Laboulﬁendlus [alrs fro

locking 'ou:“mc PTO. The p'm"'mngm told:
- its juncd.craﬁ fai durmg the -fall Appl'

“the road as ‘@ town:road. The sclcctmén )
‘promised. the road would be gradcd before:.

any’ “other” wwn m ‘its’ system.(Some towns i

use. an allemauvc dlspatch system- :

"CROG1288



original- Canyon * Rancli
was fotifided. 16 years ago.by Mel.
ZuckermaxL The Berkshires facili-

“CRO01290



. Clasﬂﬁed / D3
" Jumble /D5 -

By Lewis o Cuyler ) you'’,;-miost “sophistit en!

% Beshire Eagié Sulf - : d 1 travel seérvices in the" worl¢ The-
zine. said, desmbmg the award.

“In -the five years that we have®

* ranked. them, Canyon Ranch in

.the Berkshires has led twice, in-

- * LENOX — The readers of Conde
. Nast Travéler, a monthly ‘maga-
‘zine with a circulation of 892484,

have chosen | ch in the
Berkshires a! best spa in the duding thxs year's first place fin-
United States. - ish”

At the same time; lhey chose xu
parent spa m Tucson, Arlz. as*

. port " and car rental companies, cam original Canyén Ranch

" readers gave Canyon Ranch’ )ngh ‘part of the magazine'’s’ sevem.h “; founded in‘ 1979 by Mel and !‘m
scores for staff and programs md annual Readers! Choice Poll, Zuckerman
for lomunn. . which it. calls “the larg

v T ’ ' o CR001291



PGRSCHE BGXSFER » MGM GMND .« CIGAR DINNERS

JUNE 1995 FOR THE AFEFLUENT

Seventh Annual

MARTHA'S
VINEYARD

LUXURY SEDAN
SHOOT-OUT

$6.95 US. $8.00 CDN-
| 06>

091284481751 i1 3
DISTRIBUTED INTERNATIONALLY
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that follow some. “bcsts
have met readers expecta— : All in all we beheve 0ur

to thc top agam thrs year suwey prov1des an cxcellent '

p'go__ving ,thcir" pfc‘-c_minencc R snapshot of the Kpaury. mdus-

}ommg them are “new. uyatthls point in time, andis

- “bests such as those in: the the dcﬁruuve hsungonwtms
sport unhty and ‘the resrau— ncw what s strll hor

* rant categories, which. reﬂ.cct_~ : b
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2

onvonTurtle:Creek inD
las, rated best hotel in the. United
States Ra_tz—Carlbon, 88 the best

Cahforma, a8 best: 8pa;’ and ThH

y .
%e ‘world.: He: added that,ual-
" tho
) to that overbuilding,. deuls
harder ‘th

it’s been a buyer’s market

the bumnual Zagat gui
umg trend in the

Halekulam ‘Honoluha (-
Windsor Court, New Orleana
Ritz-Carlton Buckhead, Atlanta
Four Seasons, Chicago

- Fdlir-Seasons,. Manhatﬁulx.

Four Seasons, Boston .
‘Ritiz-Car, ton,.San Francxsco
Peningda Beverly Hillsy Los
eles . .
o resorts
,' ] Pomt, Saranac Lake, N. Y

P Cresk, Dallds:
"Bel Air, Los Angeles . *. - !

-Pteferred Hotels, : Fairmont Ho-

;Leadmg Hotela of the World

"In the. “Best Overall” category, ;
besides ‘the _above,. :
Seasons, - Small: .Euxury- Hote

tels, Intercontmental Loews, and

ine survey, Sm apore :
a out.on-top, followed’
by Swissdir. Airlines were rated -
on-comfort, service, on-txme per-
formance;. and. food. - :
The-:Zagat. "'U. S Hotels

.Resorts & pas book is’ $19 95. £

" CR001294




Here 14 of the best spas in the woﬂd Stateof-the-art -
nd ri ch in.tradition; these renowned retreats have earned. reputatrons for
.- doing: what they do—from intensive fitness:to'al¥-out pampem ng .
everyth1 ng in between—extreme]y weH You may have to book far 1n advance or

"CR001296



800-726-9900 G - among the converted.. - ="+ 0 - her memoirs here) yet Lhere seems to...
‘Whether it’s. rest and relaxauon,.' 7 The Japanese -gardens;, the 51mple~ be “rather lovely, unforced bondlng
pushmg your physwal hmlls, ormed- . rooms. conrected b ‘"1ong wooden ‘
ical'or spiritual. attennon'you “are; porches, ‘and' the surroundmg Tush:’
seeking,.‘Canyon. Ranch;.an all- vegetable gardens and” quiet-moun-:

. “inclusive spa that’s heaven.on earth . tains seem- deslgned for max1mum
‘has-the answer. Fitness, does’ take - ‘calm: Trainérs, manicurists,massage was qulckly granted My exercnse N

< precedence here,. though with hik- theraplsts, and: facialists. all.found. “;schedule; was: gauged to. be quite de-- -
. ing, biking, one- to four-mile- walks,. -~ something positive to say, regardless _ manding, but it could' as- well have

I,‘ ~and an array of classes éach day, not: - of unwilling’ muscles, dry. cuncles, ~been designed lo ‘be relaxing. -

“to: mention tennis, racquetball, even  and dehydrated skin. - 7 +" Intheevening there are talks: and
fap danc ing, to ‘choose from. Nothmg Sunply put Golden Door mlght workshops . Normally I went to > -
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scrubbe‘d arhis Although each’ menu y
if’ you re not'trying 10.lose weight:) -

mcludes hght‘ seléctions,. such-as
seafdod risotto.and gnlled chxcken
salad; I did have a few ‘homemade

by-—whxchesnll boasts. a strict ‘dress

.codé—had slowed. But. I didn’t.

‘mind. After ‘three days Jof old-

fashxoned Tuxury, -sippinga cup of af- -
ternoon tea-and’trotting around the. -
. -cherry blossoms in.a horse-drawn car—v .

nage seemed perfecLly natural: °

L.ture over the mdoor pool’ that ex-
: 'chocolate truffles : By the second day-
* my southern drawl had resurfaced,”
- and my pace through.the main lob-

‘because the women here, under. ex-.

St. George, UT; 800-237 -1068 . ..
- T'was dmazed. that’ anyone: could
_come to t}us red-rock ‘mecca. and not

v -—Elz.zabeth Schulte '7

Maybe it's the large.lattice struc- -
plains the spa’s name, Or perhaps it’s:

pert care, bloom like. hothouse flow-.
ers. In any case, when'I left, _skin’

. gleaming and nails-done, I felt l]ke a.
“.rich: lady Even nestled snugly in.
"coach. v

v, —Gale Hansen
Green. Valley Spa & Tennis Resort,

800-443-7565 " :
’ No one said I had: to wake up for'a
,6 00_A.M. yoga:class; )
nd cranky, I rolled’ out of bed and:
: (hrew on some . workout: clothes. After
.3 brisk, walk through fragrant gardens ... *

to one of six gyms, I opened the door .. -

'to a large studiofeaturing a crackling .-
fire-and wiridows ovedookmg the side

“ of 4 mountain. A 'serene- lookmg:'
s woman sat in the center of the room, - '
“drms stretched gracefully above .t
her.head.,qCQmple.tely l;a:nsﬁxed S AT

but 1 did. Dazed .

CBAZAAR JULYL1995 °
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QURTESY OF THE GREENHOUSE SPA.

quleEY OF THE F}REENBRIER )

PHOTOGRAPIHS, CLOCKWISE FROM FAR LEFT: COURTESY OF RANCHO LA PUEATA; COURTESY OF




Lancaster
Beauty Farm §

y hat they were hoastmg
ny nmes each had re-.

C r_ in" my room has a
dlgltal temperature gauge. There are
.great pyramids of towels at every.
_turn (God- forbid anyone’s thighs
~‘should touch- damp terry cloth). Both -
“ sparkling and ‘still waters are pou.red
‘at mealtime- (God forbid. .anyone’s :
lxps ‘should ‘touch tap).’ ‘An- open bar -
1is set out all- day, offering raspberry"
.i¢ed tea, p each juice diluted with"
spring water, and. crudités. A sign :
that lists ‘calorie’ ‘counts for. every -
- grape. and asparagus ‘stalk should
keep you in check.:
~.The sybarmc treatments offer
every posstble attack or fat,’ short of

"The: 1dea is to hire a: tar or board;
" frain (or helicopter) at. Heathrow an

" head: south past Stonehenge, almost

< all th' ‘way to the sea. ~ There you w111
"find. a ‘charming estate with expan-

' sive gardens, serious food and wme,_'
mdoor tennis courts, and:an 1mpres-’,

“sive’ spa.facility. You will feel'like :
you are visiting the- rambling country

.home of ‘an. exceedmgly wealthy, very

chstant relatwe FER

At every turn; thlngs that once'
seemed clichés- of English country *

" life take on.new importance. For ex-
ample there are the quite useful
Welhngton boots lined: up at the

" entryway, which can be borrowed“.

for ‘& walk to thc sea; and the rooms

Bntam is to start at- Chewton Glen.*

-ish-baths, exercise classeS' and yes,
top—notch beauty serv1ces, 'you wont

passwe _exercise device that syn—
chronizes lymphanc massage with: BN
“your cardiac rhythm. The amblence, .
however, -is"quite a far cry; from. Star ‘
"Trek, with chalet-style: architecture::
“setin qmntessentrally Swiss gardensr )
“and the: deceptively low-cal meals-
- served up with-an equally dehcxous s

France' 212-529-8484 s
' Domaine is about as classtc as.a spa
can be: Originally- the Hotel. Royal
burlt in 1909, the spa ‘has. been > 136:

P ERZAAR JULY 1995
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PHOTOGRAPHS, FROM FAR LEFT: COURTESY OF LANCASTER BEAUTY FARM; COURTESY OF DOMAINE DU KOYAL CLUB EVIAN
COURTESY OF CLINIQUE LA PRAIRIE; COURTESY OF TERME D MONTECATINi; COURTESY OF LANCASTER BEAUTY-FARM. ~3j-izg




g

deer huntmg,,‘

he Tuscan counn'ysu:] :
Terme di Montecatml Montecatln

* For those seekmg Montecatini pampermg ‘at; home,”
Prmcess Marcella Borghese ‘has: bottled” the spa. Her Terme
i. Montecatini products are: based‘ on the' mmeral content of

CR001300



xamond ine yeat Sucr:ﬂ:jul >
Meelmgs Pmnacle. mne years, and Ace, four years

Memngr & Conventions Gold Key and Gold Tee elghl

" years; Succesvful Meetings Pmnacle eight ye;us. Golf

Amenca & Best. four ye:rs In.mmnrt Con[erem:e Planner

Premium Circle; thrée years; Association -‘Meetings Inner

- Ciréle, two years: Meeting News Planner’s Choice, one .

year; Corporate Meetings & Incznlwc: P:nrago ’

years, and Golden Links, one ycar
- Westward. Look Rcwn AAA Frmr~D|lm0nd Awnrd

Forly»nlne sleeplng rooms overlook the golt
course; There also are 1, 982 square feetof .

Meeting space.of 42;! 000 square feet is surrcunded

487; eepmg looms

CR001301



Shangn -labas no precrse address yet worldly travelers’
y ull only ask them So

. How. to read the listings: The revrews contam,dlrec
) quotes and paraphrased comments from readers They :
“describe the personahty of the Sub]CCt but.do not sup-
plya comprehensrve accounting of:its facilities. The' -
‘'scores’ represen approval ranngs——specxﬁcally, the:

) rections to no fewer. than’ 500°of the: very ‘best. hotels,
* ‘Tesorts, spas; ‘and cruise lines on the planet. To earn a
place on this ehte road map;, each of the 500 survived a':
‘rigorous review’ ‘process.. Our reporters Spent two-
_months interviewing; some 5, 000: Condé Nast. Traveler, percentage of readers rankmg the subject as - excellent”'

readers by phone drscussmg with them the fine pomts_ ‘or *very good v (Entnes marked with' an * dxd not re= - ;
‘of the ﬁnest places- they, have visited ‘within, the :past” cerve the ‘minimum- number of readér responses nece £

three yéars, These mterv1ews ylelded detailed’and: dis- - “sary to quahfy for mclusron in: the Readers ‘Choice.poll

: ‘cnmmatmg character sketches that were then mamedf_ in-our November 1994 1ssue) In- terms of ‘scale:. .

~to ratlngs drawn from the magazme s annual Readers 90s Unsurpassed SOS—Nearly flawless 7()s Supenor ) ',,'

CROG1303
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RESORTS@CRUISE LINES

@ ‘ B R N " o A - l_( e

CITIES*ISLANDS*HOTELS H
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|

o ' ' © 7 CRo01307

.




' uzye‘ nes: wm appm abgve. 24 percent- WS, -1
_engl‘b ear. Of z‘/yeRm_ 5{5__C/902€€_ Anard On the allowzng pagey.

Jﬂbfmbm recogmze cmd rewam’ a Jmndard af excelleme that crosses: -

undarzey mz;m tmn/el ¢ erzence; from New Orleam 10 ch /eok 1‘0‘."_ 5:"'
b I g ’73 , ; g

_an¢Nwmma'
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50 (:Iandge Sy
,50. Dlsney sG
50. Maui 86 l *

Lgnd'on 86.1 B

3. thz-Carlton, Aspen 92 7 b
Q The Regent Hong Kong 91 9

55. G'and Wallea, Maui. 85 9 I’
85. 'Ihe Regent, ydney 85 9 @

" RER >

“20. Hatel de Pans, Monte Carlo 89.6 "
21, Mansion on antle Creek,Dallas 89.5 H
. 22.The Greenbner, White Sulfur Spnngs

83.Las Brisas, Add
83. Ritz-Carlton; Ka -
C-83. thz-Carlton Kempmski Montreal

. .86, Fonr Seasons Phllaglelphia 8398
- 86.PeninsulaBeverly Hills 839 @
88. FourSeasonsT ront
,’88. Hyatt RegencyKaua 3.8 I
- 90. Quail Lodge, Carmc], Calif: 83
- :91. Peninsula New. York 83.6 @ -

- 92.FourSeasons Olymplc, Scattle 83 5 B

./ 36.Ritz:Cariton, Rancho, Mirage; C{ilnf 87.1
. 38. Kowloon Shangn-La, HongKong 87 0l

Mass. 86.7=& . .7 e
© 42. Inn at Little Washmgton, Washmgton Va. 86 7 I ] o ' 92. Omini Hotel at Charleston Place, Charleston S C. 83 5 H )
42. Ritz-Cariton, I.aguna nguel Dana Pomnt, - - ‘; R - Salishan Lodge, Gleneden Beach, Orc 83 5 I : '
. Calif. 8672 - “o .7 95. Hotel BekAir, Los Adgcles, 8338 . R
45.Four Seasons Washmgton,D c. 86 6 ﬁ R - ' 96. San Ysidro Ranch Santa Barbara 83 l X ..
" 45.GoldenerHirsch, Salzburg 866 @~ . .- 0 © 7 96.Sydney 831l e - B
. 47.CanyenRanch, Tucson 865 ~ ~ - . . .- .. .  98.SanFrancisco 830 R
".. 47.Ventanalnn,BigSur;Calif. 865 - . .7 . . " 99.Caneel Bay, St-John 8291 [P A
49. FourSeasonsVancouver 864H T '99. Hotel Impenal Vlcnna 829E :

: Note Candzdares are: rated in various categones rank is determmed by the, percentage of readers ratmg the candzdale exceIlen -
. ver 4 good -7 Ize hzghest posszble scoreis | 00 0 ( 1 00”/ ) See page 296 for further explanatmn of lhe poIl smethodology ;

-'.!;"

: ;Espa"- " :J\jif[ nd ,"‘

K»ey't_o‘symholsf 'A'I ""30"_ . E hotel . ’c'ruiseline: >

" NOVEMBER 995" -
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for Locatlon/Atmosphere ’
(84 1) and PeaksatTelIunde for

terms ‘of Cuxsxne however
“spa”is still shiort for.™ spa.rtan as’ rcstau:ants slowly struggle
- up from their fat-farm, rabblt-food roots. The average rating -

~for Cmsme is 66. 9; markedly lower than most other spa-cate--

gory averages 77.4 for Staff/Program, 76.3 for Locatlon/At—
mosphere and 69 4for Rooms/F acxlmes =

CR001310



i plZce ‘§‘e’¢':'ond"iii'th

ing.. Canyon Ranch in the Berlkshires, which

placed first in- 1991 and 1994, and Canyon Ranch m Tucson won'in 1990

and again'in- 1992. Iy
Canyon Ranch employs xnore than 450 Be_rkshlre County re51dents in,

CR001311



Nast Traveler s rea.ders chmce awards' po]l pub-

o iy
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'elegant accommodatlons ot ca txvatmg cuisine,, breathtakmg vxews

C:myon R.mch

Tucson
— Lncsonr

r I.osc ‘weigh, get. ﬁ[ feel gmtmd
X > have fun is the: credo of chis popular
hxdc:way for somie 225 of che rich.
“and famous as well as some of the
not:so-rich and famos. Enjoy walks.
in the Santa Catalina foochills,
aerobic workours, tennis, total
; maésngc oc a swim in the indoor
pool or'in one of the three heated "™
“outdoor pools. A. one-wcek stay.
“includes evéryching from talkson’ " -
food choices and. prepatation toan. ..
ever-chicerful ambiance. Three dlay, | -
three Har T and two actificial grss
e coum all with hghts N

CR001313



- agents’ thrwe on. mformatlo
be;t dea{ ona weekend getaway WIth

BEST HEALTH SPA NORTH AMERICA S
* "Gold: Canyon Ranch, Tucson, Arizona. S;lver ‘La Costa,
-.Carlsbud, Cdlifornia.: Branze: The Colden Door San Mar-

CRO01314



e'mhy soulh\\ estern tones,” The staff “encourage

mslead ofprcssure you but may feave; you want-
bll more supervision and follow-through.”
guodnz: and sparsc but spotlss

e lughlpmlngc 520 749-9000, ﬁur~775} . :
8 4082333&3%9 .0 88 ) 413—637—4100[ 00, fes
: o) ‘o 79.6 8 894 %sz.
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NEW YORK - -

DAVID BARTON GYM
The sensual steam room
heré can't be beat: lights
hat go from green to blue:
to ochre and clouds and-

‘clouds ‘of aromathérap:

- Piers; this place js also.
progrcssuve Try the”
sage d trois—wo’
'masscurs four hands,

- Sk Hnl!: 212 335-'5780
A(-U/\ -

AT THE DE LAV()
JOK; !he decor is pretty-

couches and’ mwcls 50 .
bhndmgly white it faels hke

except for the penthouse

" views of the beach and. lhe .
* -and famous head to thls

Atlanuc “The dreamscape |

feel like they’re day- -

tripping 1o a more pesceful *
* planet. Price: Day packages;

" $135-$260. Address:
. 1685 Caulfins Ave. Phane:
- 305-673-0353. - ;
DETROIT - -
TAMARA INQ'I 1TuT
“DE DBEAUTE: .
. A vast, 40-room'spa”

.where people in Motor City-

+ g0 not just for a tune-

‘ambience makes visitors®

* Almost every. appomlmcm
ere begins witha,

—ceremonial footbath. The

spa has also perfécted

-the simultaneous® -
acial, mamcure -and

doesn t have ail day -

LOS ANGELES
AIDA THIBIANT. .

When the nccd for skm
care strikes,. the rich |

beauty palace, where. . "

.. the temptations inciude

milk baths, 16 kinds -

of facials, and addictive . ;
liydrotherapy body ', . ;
 treatments. Valet parking

) " lets high-profile chcnls

Michelle Pfelffer

. profile exits. Price: Day. .

package, $450. Mdnss: "

" 449 Noeth Cafion r.,

scalp treatments are

done with stateof the-art’ |-

dcsen where chems can
exercise theif heans out
mid- lhe humongous cacl :

: thc pnnccss set.. Thcre arc

. fourstaff members’. -+~

for each guest— plemy'of
:pampering for clients like

 Barbra Streisund and Laura )

Box 463077, n'sen'ndmn.
Phone: 800—424-0777
MEXICO-

’ -‘Nothing elaborate here,

- but there is s perb- .4
lOOﬂSlstemly
mix.of
“people, dnd channmg

- saccomumodations that are

K !
a welcome:brzak from;

" generic Spa Land: Price:

‘ One week, $1, £55,

“and up. Mdus: Tecate,,
Baja Calfornia; . & !
_Phone: 800:443:7665.

‘CR001316



Classified /D3
Jumhle/DS

: By Lewis (‘. Wyl:r B
- Badkibin Daghe Bafl -
" LENOX — The readers of Onnde
< Xast Traveler, 2 monthly maga- *
" rige with a cireulation of 832484, -
" haye chosen Canyon Raneh in the
Berkshires ulhebestspﬂn!he
United Statey. < - - s
" At the umeume. lheychosehs The md
parent spa in 'Nesm. Am. dozenu.of lﬂ}}v oaleg
second best. - ) AP

(hg twa hiealth and-fitness ¥ behind - the  development,” ey “lares an-abundance of historl
uuy of hulmy # wat Ut:u ‘emn; their develo . and_culturel activities as well

you- 5, you

zine daid, fdescribing mmwd'

“In theﬁveyunﬂu!wehm‘
Canyon;Rand

in- . than yon -, fitness classes plug hiking an
* Ranch in the M'h’f' won the - biking programs, lenss, raequet: |

- mlvmdmm_llnlm Is "balljogging, wimming, and sed

- .N““‘ WUHWPI“ sonal outdosr gports like canoeing”

of Cunyon “Raich gueits fro -

: . mund the ‘world who- repogni
1 mmgmg the importanee of Laking time

:‘"‘W pled u“mt:‘ “from their héctic schedules (0 1

spending* 94 ony lx and n,;uvemu nd menrp.

CRO01317



5 3 z

'From Palm Deserr to Palm Beach from Sedo

ot

v

Every resort then' had‘ro prov1de somethmg‘specxal : b

St v -

-elegant accommodarlons or caprrvatmg cursme brearhrakmg Views :

: Canyon Ranch: | g -
Tucson
Telephane: §00-327-9090 )
_ Lose weigh, gec fic, feel greatand .

bave fun is the credo of this popular:

.+ hideatdy for some 225 of the rich

_and famous 45 well as some of the-

_not-so-tich and famous. Enjoy- walks'

in the Santa Cacalina foochills, . '
. acmblc,.workou(s, tennis, total !

" massage or a swim in che indoor’ -
pool, or in one of the three heated '_ -
. ‘outdoor pools. A one-week scay. .

. .' includes everything. from talks on

[ood choices:and preparation to an
. ever-cheerful ambiance. Three clay,.
. . -, three Har. Tru and two amﬁcnl grnss
ST 'courts,all with. llgh(s e

" GRO01318°
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P

Grand. v Ab en. This new edition of the
Gold List is all of thar, naming the world’s ton 500 ho-
, C e . :
tels. resorts, spas. and crwise fnes. The bar is set hich:
It's tough tomake the vrade. Selection begins with nom-
inations from the 353000 readers who vore i onr Read-
ers’ Choice poll. Thar's th md. Then the Gassip:

ur reporters spend three months interviewing readers
on their 1 1 expericnces away from home (o these
thousands of discriminating travelers, many
And for spice we nkle afew value judgments around
{rot in quotest from anether corps of picky ravelers,
aur ow corresmandents, Teall adis e to :
our owncorresponcens. jrall adds up ro the most

fying travel vou can find anvwher

JEER=IPISTRGAFeT
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way you've been trealmg your skin. ”’Staﬂ’ wﬂlr

“plan’every minute of your stay, mcludmg each
: and every calorie,” or wnll ‘encourage you to* ‘put

: togethera program to. it your goals.” Diningis. .’

“healthy and. surpnsmgly tasty ”; and, herbal tea

8920 Gsa.z 083.2990.3 ¢

-Canyon'Rand'a in the Berlishires, Leiox’
’ﬁlose who believe:"thinnessis next-to godliness™

413-637-4100 fax~0057 6‘

CRO001320




» 4.Mandarin Orientai, Hong Korig 92,08
\ 8. Ritx-CarIu , Chicago 91.6 @ i

Sl W'ndmr 387 ;

13 FourSasomOlympl:.Smule 38 48
23.Grand Wailea Resort, Maui 38.4 2

K.ﬂitx-(aﬂm.San Francisco 88.2 ! S

** 26.KowloonShangri-La, Hong Kong 87.8 -

:26.5hangri-La Hotel, Bangkok 87.88- | - ;
28. Bayerischer Hof, Munich:37.7@ St
* 78. Hotel du Cap-Eden-Roc, Capd’ Anubs 87 7 I
8. Shangri-La Hotel, Singapore 87.7 8
31.Four Seasons, New York'87.6 8-,
an. OmntzlSmgapm.Smplpore 87.6 H N
- 33, l!u-(arltnn. Naples. Florida 87. 'y pag
- 33 Villad'Este, Ceriobbio. ftaly’ 3741
15 Four Suum. Los Angeles 871 &

37 Four Seasois Resort;: B:l18631 B
L Mu—&rlmn.b{ﬂhﬂ.Mam 868 L -
]9 Hotel Le Bristol, Paris 86.5.®:
39:The Laneshorough, Londan 865 I
NMMnmSﬂs865~"‘ o
.39. Ritz-Lariton; Laguna Niguel, C.Ihfoﬂ'lll 36 5 I
43, Chariestan Place, Charleston 8608 -
44, TheBoulders, Curefree, Arizona 35.9 '
. 44, Orchid atMaunaLani, Blglsl.md 3591
46, Grand Lide, Jamaica 85.8 L- -
! 46.Royal Orchid Sheraton, Bangkok 8538 ]
48. Villa Gipriani, Asolo, ltaly 85:3 @
49.Theﬁmnbﬂev.WhueSulphurSpnng: WVa 857
" 50.Giragan Palace Hotel Kempinski, [stanbul 85.5
” '%0.6rand Hotel Vilfa Serbeiloni, Bellugio. lu\ly 85 5
SlFourSezsong Ph«ladclphu 85 3@

% Gredt Barrier Reef 85.3
SZ.Rlu-Caman C.mcun 8

65:Ritz-Cariton, Philadeiphia 84.4'8"

67, lASII'!llIl!! Positano. Italy‘34:3 X

T, ualekulm.oéhu 340"
74 Hotel linperial, Vienna 34.0 @

M
71.Carlyie Hotel, NewYork 8338
5.

nu; Py .qan.

80. Ritz-Cariton, Sydney 83.7 l .
80.San Francisco 83.7 P

-." 40. Willard inter-Continental, Washmg!on. DC, 8378
.- 83.1sland Shangri-L3. Hong Kong 83.6.@

! 84. Four Seasons Resort, Nevis 83.5 L'~

-35.Hatel deCrillon, Paris 333 M-

85. Hotel Hermitage, Mon(eCarIo-SJ 3L
'85.5¢. Regis Hotel, New York 83.3@. . -

| 88.Conrad International, Hong Kong 812m

88.MaunaKea Beach Hotef, Big Isiand 83.2 L
88.Meadowood; St: Helena, California 833 2
88 Peninsuila; Beverly Hills §3.2.8 - - .
* 92 Sonnenalp, Vail 83.1 £
3.Canyon Ranchin the Mshim,jinon
Massachusetts 83.0 = .,

_ 94.Campton Place Hotel, San anCISu) 87 98

94. Hyatt Regency, Singapore 8'7 9@
96.Dorchestar Hotel, London-81.8 a
96.Hct¢| Bauraulac, Zurich 828

96.Regent;Singapore 3288 - -
99: Hatel de Paris, Monte Cario $26L

mg:pnrehrhna 326+

~ CR001321



:ties and rchmes become that thxsv‘year we dmde the oatégofy i
two: ‘Spa Resorts, which oﬁ"er a spa program and-a.full range:
N of resort . 'cﬂmes and if you w11] “classic?, Spas whxch focus

the highest of any spa in any category—stunmngly high-—but’s
is'the Grand Wailea’s 97.8 forthesame, followed by thie Lodgeat
Cordlllera, at Edwards,: olorado (91 5) The ‘Lodge at
Cordxllera achxeves two other w.tcgory—hlgh scom For ROOMS -

) ANast Traveler subscnbers recclvcd the “Poll of Con-~'_~
sumer “Attitudes”, with. their March 1997 issue. Of
$36,929 responses; the ﬁxst 30,081: that conformed to the geo-
- graphic distribution of our readership were tabulated by Mark
. Clements Research, Inc. Readers were asked to judge. individual
- airlines, hotels:and so on, as*“excellent,” “

" field. Final percentages quoted in these 1997 Readers’ Choice- -
votts that a candxdate recexved in t.he followmg mtegonm

| Cities Sl e A‘:.QPeople/Fnu\dllness

very'good,” “good R
-} “fair,” or “poor” in a variety of categories. A minimum number . .
-] of responses were rcqulred for a candidate to qualify to win in its-.

. Awards were compiled using the “excellent”'and “very good” /-

23 FpodIRe.sﬁumns v
0 Loauon/Envlronmentv

0LoaﬁonlSemng :
®Rooms . .. -
_ODnetICulsme

- OFooi:IIRe's"numnts‘ _
_® StafffService e
ospapmgmmlhcdmes R

OEnwronmendAmbxence . Actvides/Fun- X : Qod\eracuwueslﬁalmﬁ
" @ People/Friendliness - 7. @Lodging/Dining ‘ "'_’ E"C“'SWAM&" _ ‘ o
OCultura.Iennchment P ",:QBezcha_, Lot : - )
" ' #Res@urancs: . v Carrentzlcompames
eFunfEnergy .~ . .~ Airines. _ #Service/Courtesy * . : S
N LT ORoutesISchedulmg - . e Reliability of fleet - o & Food/Restaurants: - -
- istands - 7 ¢ Voo ePuncmaliy - - f‘VOSpeedofd\eck-mlcheck-outj .- ® Locadion/Environment’ -
| eEnvironmentuScenery.” < _-‘«'!'A\OComforrlSeNicé 'ORate.s L Ll e Acivides/Facilides
i Tage o .,.' - Aluls K I‘."l‘l:'l_‘i g'ng‘b»w« ‘™ |c|!, a €1 K I-e i

- e
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The Golden Door and the
Grand Wailea often win
the top spot in our polls,

but none has performed
better over the last
decade than Zanyon
flanch. Bath the original
property in Arizona and
its sister spa in Massa-
chusetts were founded
by Mcl and Enid Zucker-
man. “Hiness, disease,
personal well-being, and
even the aging process
are movre a matter of
choice than chance,” say '§
the Zuckermans. They

. have revolutionized the
American spa.




WIAY 19

ur second annual hotel poll elicited responses from-

thousands of subscribers who took the time to let us

SRR
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.,4. The thz-Curlion; Noples ' .
! (Nuples FL) (800) 241-3333 o

SCUBA/SNORKELING
Caneel Bay (St. John, U.S. Vlrgm
slonds) {800) 928-8889

2. Hyatt Regency Grand Caymon’

Seven Mile Beach; Grand Coymim,

tish West lndles) {800) 233- 1234

. Mauna Kea ‘Beach Hotel (Koholo
Coast, Big Island, HI) (800) 8826060
Kona Village’ Resor' (B lsland, HI) - -

_(Sonoma CA) (800) 862- 4945
2. Canyon Ranch gTucson, AZ)
(800) 7269900

3 The Greenbrier (White Sulphur
Sp 'ngs, WY) {800) 624-6070
La Costa Resort and Spa
-arlsbad, CA) {800) 854-5000, -

ilec

Coast, Big Island, Hl) {800} 882—6060
-3, The Greenbrler (Whne Sulphur

serl Spnngs Resorf

‘AJ (800) 331-3! 12 1) (800) 888‘4]00

SKI|NG/WINTER SPORTS " HIDEAWAY/ESCAPE *

Litle Wushmglon (Wushmglon,
e du

GOURMET / MAY 1998

'CR001325



Top hotels, resorts, spas, and Rise linesin Europe;
Asia, the Americas, Australia, Africd, and the Pacific

USA 3398 N B
Foreign/Canedn 34.50 .

Canyon Ranch, Tucson 5
99349759 081.3183.5584.5 83.8"

" ..~{ncredible flora and fauna” and the-“amazing .

colors of. the desert sunset™ win this Arizona’s

" highest score for Location. It's “the pexfe‘ct place
to rejuvenate body and soul.” The spa “sets the

- standard for spas‘everywhere,” with a statl-to-

- guest ratio of three to one. Rooms are ‘ﬁnc. not
plush,” but in these environs, who stays ln_doors?
180 roorns, $2,550-~84.744 per person for founqghu:

" 520-749-9000. fax 7755:6. .

. Canyon Ranch in the Berkshires, Lenox
- 8924 272,1®80.1 O84.5SR5.583.0 -

A “charming New England town full of antique
stores™ is the site of this. |20-acre estate-cum-spa
modeled after 1 French chateau. “It's certainly
notspartan living atall™: Rooms ure “typical lux-
ury hotel.™ Y ou'll “teel fike a million ™ after “exer-
cising in a gorgeous setting.” “Excellent massages
and facials™ are your reward, as is fare that's
“downright wonderfui.” ’ T
120rvoms. 3840-51.030 per person  Jor three nights:
413-637-4100, fax -DUST: .

i~
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‘Spa trek

After much purification, perspiration. and pummelhng at scme.

of the best spas on the planet, Sarah Stacey boldly glows

il OR YEARS, spas have been a val-
ued health treatment. But while

used regularly, today the puritanical need

constant reassurancc that spending time

and money on oneself is worthwhile.
GP and spa consultant Dr’ Susan

Horsewood-Lee says: ‘I am happy to{'rec—'“

ommend that my patientslose other addic-
tions and gef, addicted to spas instead. We

all assume wellness doesn't deserve atten- -
tion, then realise we’ve: pushed .ourselves’

* beyond the limit. That’s the time.to pause,
_relax, detox. &’e ‘can- begin to get ridof a
number of “lifestyle toxins” in just a week.’

Différent ‘spas, different specialities —
if you're into bracing mountain air, try
Leukerbad, a small town 90 minutes from
Geneva by car: Every day, three million
gallons of water gush from the thermal

" springs at 38°C. There are public and pri-

vate spas here. My favourite is the four-star

Maison Blanche, with its‘indoor and

outdoor pools. Before breakfast from an

extensive buffet, you can get zapped by
warm-water jets in the outdoor thermal

pool as snowflakes flutter around you:

Leukerbad is good for anyone wnh arthri-

in the 18th and 19th centuries -
Bath and Cheltenham were

The Helianthal Institut de ‘!‘halaSSo-

" therapie is an elegant hotel. with spectac- -

ular ocean views, near St-Jean-de-Luz in
the south-west of France. Af the compul-
sory meédical check-up, guests are pre-
scribed a programme of sovins (cures)

" based on the purified heated water that is

pumped in from the bay. Expect to be mas-
saged by underwater jets, soaked in algae
baths and plunged into the’ionisation pool.
There are exercise classes, a gym and, near-
by, six golf courses. Food is low-calorie
nouveile : ciiisine;” non-slimmers can pick
from the gourmet menu. Try the delights of

* St-Jean-de-Luz — for instance; the delicious

macaroons at Maison Adam. .
Helianthal Institut de Thalassotherapie, place M Ravel

469, 64504 St-Jean-de-Luz. France (00 33 559 5151

51). Doubles from €53 a night, singles from £43
{excluding treatments). One-day programmes £17-£48

If you have a family or a lively partner
after some 4ction, make straight for Hills
Health & Guest Ramch, set in rolling

" Canadian ranchland. It combines all the

fun_of a dude ranch (in summer, riding,
hiking, mountain-biking and canoeing; in
winter, cross-country skiing, snowboarding
and skating) with health treatments. The
emphasis is- on fun and entertainment:
] summer, hay—wagon ndes out 10 Willie's

FEBRUARY 1998 £2.70

low-calorie options. Among the spa treat-

" ments on offer are a de-toxifying full body

Glacial Clay Pack (which uses cxir enn,ly
cold clay).

Hills Health & Guest Ranch, Box 26, 108 Mile Ranch,
Briush Columbia VOK 2Z0O (00 1 250 7915225,

fax: 00 1 250 7916384). Doubles from £51 a night.
singles from £31 (exctuding treatments)

Canyon Ranch Health Resort in the
Arizona desert is the last word in luxury,

with 250 guests and 800 statf, nine gyms
and four swimming pools (three outdoor
and one indoor). New Age treatments are
combined with a mainstream programme.
For the self-indulgent there’s a body ex-
foliant of crushed pearls. The resort has
won the US Condé Nast Traveler Readers’
Choice Award for Best Spa three times.

.Canyon Ranch, 8600 East Rockcliff Road, Tucson,

Arizona 85715 (00 1 520 7499000). A four-night
package costs £994 sharing a double room, £1, 218
fora single room. Includes a selection of therapies,
meals and airport.transfers

Heading eastwards, two hours’ drive south
of Bangkok, there’s Chiva-Som Inter-
national Health Resort, 2 complex of
teak pavilions in private grounds in the
royal resort of Hua Hin. There’s beach t'ai
chi, yoga and aerobics. Dr Horsewood-Lee
recommends the detox programme and

_the' traditional Thai massage. The food

fuses European and Thai, with produce
from the resort’s organic farm.

Chiva-Som Intermational Health Resort, 73 Petchkasem
Road, Hua Hin, 771100 Thailand (00 66 32 536536; fax:
00 66 32 511154). Doubles from £242 a night, singles
from £182. Includes selected treatments.

CR001327
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Robb hepoﬂ .

- Robb Report s 10th Annual B e S '

ofth

ere is a blueprint for being the
best: Offer a product or service
that has uncomprdmising stan-
dards and hire the best people 10

work with you. Allow your team -

to be creative and freethinking .
while keeping it sharply focused
on achieving your vision. Manage your people with care,

- your finances with heavy doses of reality, and your assets

- with an eye to the future. Eschew volume in‘production

for quality control. Market your product or service to
those who can appreciate the finest things in life. Be dili-
gent in maintaining your company's integrity. Obsess
over details. Cloak your company in a tradition of main-
taining the highest standards from day one.

And pray, because the bluepnnl isn't fail- safe. It

" requires « great idea, great people, great management,
- and the ability to overcome great odds. That's what

being lhe best of the best is all about—and that's what al}

" of the companies and people in the 50 citegories that fol-

low share. They are oulslandmg companies with -out-
standing products and services that meet the highest
standards imaginable. They are among the undisputed

- expents in their fields and the most hardworking.

The selections for our 10th annual “Best of the Best”

reflect that diligence. This year the winners and the -

rankings [or the top ﬁ:ve products, companies, and ser-
vices in each category have been chosen by Robb
Report's expent stafl of editors and contributors, who
research and report on these areas. Our contributing
writers and edilors only received ballots for their fields of
expertise. Returned ballots were carefully considered,
with some votes discarded if they did not meet our stan-
dards. Many of our experts were asked to qualify the
- ranking of each of their votes. Then they were consid-
ered again by our staff to'ensure quality control

That’s why we can say, ‘uncquivocally, that this repre-
sents the hest “Best of the Best” Robb Report has ever
 produced. We had a clear vision, let the most knowledge-

able people do the job, demanded the highest standards, - '

and obsessed over the details. It was a lot of hard work.

But then again, when is producing the best of the best - -

* anything less?

The definitive list’

of the compinies,
products, and services
that epitomize class .

and redefine the

term huxury.

". Best Spa )
- L GBIden_Dom:. .
Lf. Jolla, Calif
ealth
MM

Tucson, Ariz.

-_Canyon Ranch in the Berkshlres
Lenox, Mass.

3. Givenchy Hotel & Spa,
Palm Springs, Calif.
4. ira at Doral,
iami, Fla.
5. Rancho La Puerta,
. Baja California, Mexico
The Golden Door opens to a combina-

tion of proven techniques in ¢ Wlua.lly
unmaiched umbxencc

CR001328
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mreaders’

“the places yo

ho"te1s reserts’.spas,-CItles :
lslandsacruuses.awhnesaoutfutte/rs

!
/

-
-~

N

Display unt:l Gctaber 5,199

13quwaldas
54,50 cariada 13.50

666 1L
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'For the fourth year in a row, you'

LT best butithe World’s Best, we sent out tens ofthouséndé-oféﬁrv_eYs%and h_'e. respojn_s‘ies Wéie
- all over the map, literally. YankelbvicAh' Partners Inc., the research and polling group, tallied the
: results (rhethodolo'gy',.pége 277); to make yo‘urrlife éasier, we've ‘added contact -'info'rr'na"'gi_oh. for .
... allthe winners (page 262). So without further ado, here they are: the best—the World’s Best. .

T ' ' CRO001331




ES AND ABROAD

e
Y

E

SPAS INTHE UNITED STAT

.- onto thelbody.

service. Choose between five spemalty baths—Moor Mud Mme
" Jin addition to the circuit’s steam sauna;loofah-scru ‘

" stanes to “open the body's energy centers” and melt away'tensmn.

.. rs 8. 2 5 . af . e e e '__ .f-
the truth is in the treatments
These are the 10 spas around the world whose programs scored
the highest—along with descriptions of their specialties.

“Fouf Seasons Resort Bali at Jimbaran Bay 86.7.
The beachfront spa specializes in marine-based therapies; the RainShower
elixir program begins with a sea-salt scrub, followed by a rainfall rinse, 3 mas-
sage, and a lavender-and-fresh-flower bath {for singles and couples).

2. Amandari, Bali 86.3
The ultimate room service: the two-hour in-suite Mandi Rempah Mas-
sage includes an aromatherapy massage followed by a fufur kierbal scrub;
chents are then slathered in yogurt prior to a spu:e and orchid- f|IIed
bath under the stars.

3. The Oriental, Bangkok 85.9
The Body Glow is the stuff of spa legend—21 herbs from the hills of
northern Thailand are blended according to a secret recipe, then rubbed

Hyon; aiich Mealth fzrsort Tu'
Id in the recently built Aquatic Center s 91-degre€ pool, the relaxmg-
Watsi ses' ons are a combmahon ofshlatsu YOga, and dance movements

and Sou! Rejuvenator treg‘tmentA deep hssue massage is follo', d

« revitalizing Jurlique facial and a gentle exfoliation. *

6. Grand Wallea Resort, Hotel & Spa, Maun

watevfall nnse .

-and Sw:ss Jgt shower.

7 - Four Seasons Resort Hualalal, Hawaii ‘. 836

Derived from traditional Hawaiian massage, the tomi Hoolauses heated .

8. Four Seasons Resort Bali at Sayan . : ’ 83.6
The Lulur Saya'n; based on an ancient J.avan_e‘sv: bridal ritual, progresses
from an exfoliating herbal scrub to a milk- and ylang-ylang bath, finish-
ing with a hydrating rubdown using flower-infused lotion.

9. The Phoenician, Scottsdale, Arizona 83.4
The therapists here Help clients choose a Kachina Aromather'apy blend to
enhance strength and induce calm; the gentle massage includes light cra-

nial work to restore resilience.

10. Hotel Ritz, Paris . 8285
Beauty at Paris’s Hotei Ritz means caviar, of course. The three-hour mois-
turizing pmgram includes liberal doses of sevruga.and beluga (for the
face, not the stomach), after an exfoliating mask and massage.

more hotels and resorts have.added spa facilities, we've separated out the true destination spas.

CR001332



~ .47 The Goldex Door,

ROBB REPORT :
_ ACTON, MA .
. MONTHLY 90,000
JUNE. 1999

I1th Annual Best qf the Best <.Leis_'ufé Travel

7{lwnnyRosons C .
" 1. Bora Bora Lagoon Resort,
Bora Bora . o
2. Mauna Kea, Hawaii . o . : .
3. Amanpuri, Thailand .- . = - . L <
“4.Las Ventanas_-:il Paraiso, i oY s ‘

Los Cabos, Mexico =~ S ‘ v '

i l The Onental Spa, Bangkok, ’ :
" Thailand . A
.* 2. Banyan Tree Phuket, S -
" Thailand PR ;

" 3. Chiva-Som International .- . S

"Health Resort, Thailand . . e :

'Eséond.ido,VCalif. : * ‘
-5 Canyon Ranch, Tucson, Ariz. - -

cﬁué. U.nes :
: :VlfSilvers'ea Cruises

2. Crystal Cruises -

3. Seabourn Cruise Lines -
* 4. Cunard Séé Goddesses line' -

Sail-inl:ommunitles — L . “a -
LSanDiego - - . SRR
2 Newport,RI ' T e
'3. Seattle _ - .
4. San Francisco ~ 0 - R, B

5. Auckland, New Zealand

'.' Marinas .

. I Atlantis,-Bahamas " :A' o
" 2. Port Vauban, France -~ PR
3.Porto Cervo, Italy‘

4. Raffles, Singapore
5. Adnural’s Cove, Malaysla .
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| _From space-age fitness to stellar pampering, these 1IN
PR e refreats are ushering in a new 1 of mind-body wellness.

YOU CAN GET A DECENT MASSAGE at pretty much any

Y spa. But finding a spa with state-of-the-art fitness — now there's the real rub. You ‘
} couid close your eyes, wish upon a spa (sp , spa bright, first spa | see

) tonight) and hope you land on a star. as opposed to, say. a cakle-telev

O <.icilite. OF you could dc what smart women ywhere intent on maxi

Ml {heir vorkout dollars have done for the past 19 years. You could listen to us.

: In Shape's continued quest to get you to the best ia

Ml from fly-by-nighters that crash, burn and leave huge crz

f steadfast planets that burn bright and true. revolving around predictable (but
never boring) orbits, ‘

B This story is about our nine favorite fitness planets — from destination spas ke

. S SR the Canvon Ranches (aka the tvin suns of the spa universe) and Rancho Lz Puerta,
. I B the proverbial North Star, to resort spas fike Ojai Valley Inn & Spa and The Spa at the

i Cloisters. We've afso included the two diagnostic spas for you sta ers looking to
> major lifestyle changes. (And to prove our telescopes are ever pointed skyward
Y C se've even coversd Nemacehn Woodlands Resort & Spa, the
-0 most promising ¢ i pe.) From
' B scuside retreats to desert oases, structured programs to do-your-own-things. cach

spa’s a shining star offering all the peints of light you'lt need (see "How to Choose a
Star Spa”) to make your fitness wishes come true.

. . Iy A o
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"1. OJAI VALLEY INN &
SPA, OJAL CALIF.

The Magic Is in the Valley
This historic Spanish style
resort has been setting stan-
dards of clegancc since the
1920s. Guest rooms have
. Frcplaces, sofas, writing
desks, marble bathtooms
with Jacuzzi tubs and
secluded balconies that_
open’ onto views of the
soaring Sierra Madre; while
the lavish grounds house a-
championship golf ‘course,
" a tennis center, an 8§00-acre
equestrian ranch with sta-
bles, and trails that wind'
through live oak trees hang-
‘ing‘ with. Spanish moss and
into the adjacent Los
- Padres National Forest.
‘With the completion of a
~31;000-square-foot Mind/

Body Center and fitness.

" center in 1997, Ojai’s
" proven it’s not content to
rest on its laurels — or let
~ you rest on yours. Stroll the
~-herb-scented labyrinth into
“the center of yourself, do
tai chi. on the lawn, enjoy -
Aqua Toning in the new
outdoor pool or a workout
on_Tectrix virtdal-reality
. bikes in the jampacked, :

. high-tech fitniess center.
Not that everything's new
-at Ojai. Native Americans
. long have considered the
‘Ojai Valley: sacied, and
many of the spas programs
fevolve around these age-old .
- rituals. Head for the Kuyam,
an updated Chumash Indi-.
an sweat lodge, where you'll
be coated with ‘cleansing
mud and herbs, then lay
“back and-inhale lemon
grass-infused steam. Or grab
bim for Petals, an oil mas-
sage ' ending with love affir-
mations under a shower of .
rose petals. :
Details: From $5l8 per
'night, double occupancy.
Includes lodging, fitness .
activities-and two treat-
ments per day per person.

SHAPE October 1999

. cactus- splked Arizona
- desert, or-the Berkshlres,

" With i up to 40 fitness classes

'_vevcrythmg from, gyms.and - °
'kaCQuetBall‘courts to yoga :

esoteric oﬁcrmgs as qi gong,
‘an"ancient breathmg prac—

_ tredtments:like Euphotia; ‘a

. 100-minuté
. rclaxmg treatment. .

. R:mch bench press the high-

of Amcnca “The spa offers

Meals are extra, Call (888)
SPA-OJAI or (805) 646-

5511 in Canada; or visit

Native Americans
‘consider the Ojai

w2ww.ajairemn.wm. \/al Iey Sac red and
RA;‘;:ESSANYON many of the Spa S

TUCSON, ARIZ., AND
THE BERKSHIRES, MASS
Twin Suns of Fitness
-Whether you choose Tuc- -
son, a- sage-scrubbcd retreat
of -adobe casitas in the

programs revolve
around these |
age-oldrituals. -

Versailles-like sprawl of
manicufed lawns, gardens
“and fountams built around .
an 1897 mansion, choice is
the byword at Canyon
Ranch, the gold standard of
spas in the United States. |

:a dayin football-field-sized
fitness complexes housing* "

domes, the-options here are-
.endless' — and you set the"
pace. ; Pcdal your butt. off in

a Spmnmg class, take gluded e

hikes-or select from such

tice. Then bhss out 'with spa
total body
- Instructors’ at—Canyon

est, credentlals, while many
.of the chefs ‘hail from the’?
esteeimed Culmary Institute -

'iote courses ‘than your local :
community college, if the
entertaining “Stir-Fry Mad-
ness” cooking class doesn't
serve up a smile, the “Heal-
ing Heartache Through
Humor" workshop-will: For
major changes, enroll in -
Shape’s own Body Positive
workshops, or the Tucson |
campus’ Life Enhancement
Progfam, which includes a
medical and fitness evalua-
tion/testing, mind-body.
seminars, nutritional make-
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overs — everything except a
yumnmy new boyfriend.
Details: Canyon Ranch in

the Berkshires: from $1,820 -

per person, double occu-.
pancy for four nights;
Canyon Ranch Tucson:
from $1,860 for four-night
minimum stay. Includes

meals, lodging, all activities

"and a selection of health.
and spa services. Call (800) -
742-9000 or visit www.

canyonranch.com.

3 RANCHO LA PUERTA
TECATE, MEXICO.

North Star of the Spa .
Galaxy

- In 1940, Edmond and Deb-
orah Szekely founded North’
“America’s first fitness camp,

a BYOT (bring your own

tent). retreat nestled in the -

high desert and ringed by
purple mountains. Guests
cime to commune with
nature sans-electricity. and
runnmg water while learni-

ing what were then.consid-*

ered avant-garde fitness
practices: yoga and guided
meditation, plus low-fat
vegetarian | cuisine (which

guests helped plant and pick

.when not milking the cows).

“Today, you can Jeave your
tent at home: The rancho’s
expanded into a 3,000-acre

" - Mexican villa offering luxu- '

ry digs (fireplaces, balconies,.

_tile floors) plus every imiag-
- inable fitness amenity:

sparkling pools, tehnis
courts, several indoor gyms

. plus three open-air gyms

with wood floors and

‘mountain views. The fitness’

focuses on the Great Out-
doors: interpretive, hiking
and climbing through-sage-
brush flats to Mount Ku-
chumaa, long considered
sacred to Native Americans.

"With a holy hill -at ies’

doorstep, Rancho’s mind-
body program is nothing if

not inspired. Enjoy the. -

L1312

Medicine Wheel and Spiral
Dancing workshops, which

build heart muscles while .

expanding your chakra, or
The Inner Journey, a guided
meditarion. While the Ran-
cho still grows its own, it’s
come a long way from camp
chow. Rancho’s longtime
chef, Bill Wavrin, remains a
legend in his own lunch
time, plucking stuff from
the back 40 (and yes, you
can stéll help pick) for use in
gourmet. fare like sweet
potato soufflés and chilled
melon soups. He'll even

~ share the recipes, also avail-

able in the spa’s own cook-
book. Despite the buzz of
activities,  the Rancho
remains a laid-back place

~whete que serd serd is the

modus operandi. Hike all

day or spend it horizontal in

a hammock — 7o problema.
But better book early. Only

‘the bell tower in San Juan

Capistrano has 4 hlghet

[Teturn rate.
_ Details: From $1, 645 per

person, double occupancy
for one-week minimum stay
Saturday to Saturday, In-

* cludes meals, lodging and all .
fitness classes and programs.
" Spa treatments extra.’ Call-

(800) 443-7565 or visit

www.rancholapuerta.com,

. COOPER WELLNESS
PROGRAM AT COOPER
AEROBICS CENTER,

‘DALLAS’

Guiding Light

" Don’t: be fooled by thc

serene woodland setting
complete with duck pond.
Cooper is a get-serious pro-
gram for long-term healthy
living, complete with a
40,000 square foot state-of-
the-art fimess facility. Based

.on a complete fitness/
- medical assessment or

(optional) thorough medical
evaluation, a team of physi-

cians, nutritionists and exer-’

Yaur spa offers the foHoWing points of light:

* A holistic health philosophy based on the best and

latest fitness information.

* A preview interview/application (so you and the staff
can customize your ﬂtness program before you

arrive).

‘ * Experienced fitness professionals certified for the
activities they teach (step, kickboxing, Pilates, etc.).

+ Customized services and a high staff-to-guest ratio.

* The best and latest fitness equipment and programs.

# Low-fat spa cuisine (at feast 1,800 calories daily).
nutrition workshops/counseling, cooking demos, etc.

% Licensed, certified mind/body professionals.

¥ Lots of outdoor fitness options.

* Spa treatments (to m'otivate and inspire you).
% Post-spa follow-up and take-home materials.

% A _h'igh return rate (50-75 percent).

cise technologists prescribes -
a fitness-plan that’s a perfect -

fit. The staff’s guiding light
is Kenneth H. Cooper,
M.D., M.PH., the “Father
of Aerobics” himself. Count
on cooking classes and'lec-
turés on things healthy —
including Motivation &
Goal Setting, Managing

Stress and Understandmg'

Antioxidants — plus exer-
cise sessions applying state-
of-the art ‘equipment and

techniques. After sweating

the books and gym, opt for
a massage, contouring sea-
weed wrap, facialor pedi-
cure ar the center's Mediter-
ranean-stylé Day Spa. Then
there’s that lighted tennis
court! You'll earn your rest

at the on-site Guest Lodgc,

a colonnaded mansion fea-
turing private balconies.

Details: From $2,095 for 4-
Day Wellness Retreat,
including meals. Lodging

and medical exam extra..

Call (800) 444-5192 or
(972) 386-4777; or visit
www. wopcraerabirs com.

-~— Amy Allison

5 MIRAVAL

TUCSON, ARIZ..
Sun-Kissed QOasis -
White adobe-style casitas
sparkle in the sun; waterfalls

—~C.

and reflecting ponds flow
past towering saguaro cac-
tuses in meditation gardens.
“Life in Balance”

is the_

theme here and everything, .

from the fitness to the pam-

pering, espouses the Zen

concept of mindfulness.
This can mean balanc-

‘ing atop a 25-foot pole
strapped to a harness before -

taking the Quantum Leap,

" aimed at building trust and
.overcoming fear, or improv-

ing energy circulation via
the Zero Balancing treat-
ment. Or get “balanced” by’
a horse who's smarter than
Mr. Ed. As you groom him

during Equine Experience,
he responds with behavior
that.sheds light on your
true nature. 2
Other balancmg acts §
_inclide guided meditative §
hikes and trail rides into the @&
" fugged foothills of the Santa

Catalina Mountains; cus- §

tomized fitness programs in

fitness instructors, nutri-
tionists or golf pros.
Afterward, quiet your
soul with a hot-stone mas-
sage, sand painting or
Native American story-
(continued on page 142)
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with a six-lane lap pool, and §
personal consultations with -
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Spa Worlds

(continued from page 112)

telling, then savor low-fat spa cuisine

(papaya and ricotta-cheese pancakes;

grape leaves stuffed with grilled salmon

and sea scallops) served in two elegant -
restairants overlooking the star- .

spangled desert:

_ Detalls; From $275 per mght, double’
occupancy. Includes meals, lodging,
activities and one treatment. Call

(800) 825-4000 or visit www.miraval
resort.com. )

: 6 BIRDWING SPA,
}~- LITCHFIELD, MINN. S
" The New Mother Nature Takes Over
" Birdwing is 2 nature lovers feast: 300 :
- +acres ablaze with fall color and brown
¢ beavers by the waters of Star Lake on‘a
: mlgranon route. of white pelicans. Set-

tle in and you'll be snug as an irides-
cent dragonfly in the vintage red barn.

" All 14 rooms are country fresh, many ~
~ with Iake views, Screeching owls- pro-

vide your wake-up call while the own-

s, Richard and Elisabeth Carlson, a

registered nurse, along with the fitness
and pampering staff (the majority of

whom have been here for yeats), pro-

vide customized service.
Fitness programs revolve around the

“* outdoors and change with the seasons.

Spring ihrough fall, you cin canoe/
kayak or swim'in the lake, enjoy guid-

" ed picnic hikes through falling leaves
.or cycle the region’s beautiful back
‘roads, then drop by the spa for a talk
on herbs or enjoy treatments like the -
Algae Body Wrap, reminiscent of the
-Jake weed out your back door. In win-
ter, when Jack Frost blankets the -
region with tons of snow, you can

enjoy ice skating, Nordic skxmg and
snowshoeing across frozen lakes and 12

* miles of groomed trails.

As for the fare, it doesn’t get any
fresher (you're in the Corn Belt,
remember?). A.registered dietitian
works to design a personalized menu
based on color-balanced spa cuisine.

- Every meal includes four — green

spinach, orange chicken, red potatoes,

" and a yellow-lemon parfait for dessert,

for example. The body treatments are
equally earthy: 2 Punfymg Herbal

Wrap of rosemary, ginger root and:

eucalyptus or aromatherapy with
(continued on page 145)
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Spa Worlds

(continued  from page 142)

juniper or geranium. Or celebrate the
new millennium with a Champagne
Facial. Cheers!

Details: From $1,200 per person, , dou-

" ble occupancy for a ﬂvc—dq Ultimate

Birdwing Spa Escape. Includes meals,

lodging, a daily treatment, unlimited

classes. Call (320) 693-6064 or visit

www. birdwingspa.com. .

. THE NEXT LEVEL SPA,

THE PEAKS AT TELLURIDE, COLO; .

Lifts You Up Where You Belong
As the name implies, The Next Level
Spa aims to_elevate you. to new fitness

heights — beginning with the altitude: -

Perched at 9,000 feet beneath gun-

metal mountains, the o.m. (operating -

mantra) here could be “climb every
mountain” as nearly everything

. (including you) goes up- up-up. Not.
for nothing is your cushy “spa room”.

equipped with foot massagers, scent

diffusers and soothing bath salts.
Hike out the back door to the Judd

Wiebe Trail, a spiraling, chff hanging

' quad burner that begins at 10,000 feet;
take your bike on the town chairlift for =

‘a high-altitude spin that makes the . -

" earthbound versions look tame; brave

white-water rafting, horseback riding

" or rock climbing; perfect your $wing
(golf, tennis) or your cast (fly fishing); .

tackle. the snowbound slopes by ski,
snowshoe or snowboard; or perfect
your figure eight on the lake.

Inside the fitness center, Next

Level’s Climbing Clinics will rope you-

" into the thrills of rock climbing and
prepare you for a gasp-invoking.
scramble to the top of 14,000-foot
Mount Wilson. Or learn to maximize -

your moves through Cardio Coach-
ing. A fitness expert places sensors on
your body and interprets the readings
as you exercise.

Even the spas mind-body programs
aim to levitate you to another astral
plane. Enjoy sunrise yoga.in 2 win-

dow-walled studio; take a Native

American-inspired vision quest; .zone

in with Zen golf or Alpine Stretch and -

Meditation Hikes with qi gong.

You'll feel like a natural woman after

spa treatments like La'Stone, a massage

_using heated river rocks. Or enjoy
" steamy scented soaks in a' Narive

" SHAPE October 1999
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American Kiva, Alpine Aromathefapy'
Massage, and Exfohauon with pine-

scented clay.
While there are plenty of starry-eyed
options (astrology workshops, etc.),
the spas core program revolves around
no-nonsense programs and seminars
-(Eating. Healthy in a Restauranit, etc.)
aimed at keeping you at that next level
. long after you leave. Who sez what
goes up must come down?
Details: From $2,048 pcr person, dou-

ble occutpancy for a minimum four-

night stay. Includes all meals, three'spa

treatments per person, unlimited fit-

shops Call (800) SPA-KIVA or visit
www.grandbay.com.

. SEA |sLA'ND SPA
THE CLOISTER, SEA ISLAND, GA.
Grand Dame of Fitness

Sea scrubs and leisurely beach strolls
_ are what you'd expect at this grand old
seaside resort in southern Georgia; set -

amid rolling green lawns and.mani-
cured gardens. Bur thats just the frost-
ing on the tea cakes. Imagine hiking,
cycling and gaﬂopmg along windswept

beaches, canoeing through a sea of

wavmg grass, kayaking aquamarine .

ness classes, and cht Level Work-

Spa Worlds -
(camxmzed ﬁom page 145)

‘waves, and pedahng to nostalglc beach

towns with old-time boardwalks,. his-
“toric lighthouses and quaint cottages.”

- (mansions to the rest of us) that look
.like they're on loan from’ The Great
Gatsb_)a Or settle into a cabana on the

- resort’s sugary sands for a day. of .-

unhumed beach bummmg/aeroblcxz-
. ing and" water. sports, from swimming
and snorkeling to scuba diving;

As’ for structured fitness, Sea Isle

offets some of the best facilities and .

programs south of the Mason-Dixon

-line: Each guest is assngned a spa.

. concierge to match fitness interests
with goals and receives a binder of per-

~sonally desxgned information — from -
a quick-count calotie sheet to stretch-°

. ing diagrams for at-home workouts —
to take ‘with her. And the fitness
opnons are endless. Learn-scuba or
tennis,” take Pilates, enjoy tai ‘chi on thc

_sands or “get OUT,” a workout usmg

" elements on the beach
.. When it comes to pampermg, those
Southerneis really know how to spoil a

girl. Enjoy a personalized aroma--

therapy scssnon seaside Joumalmg,

one-on-one writing:therapy course
dcsxgned to release the sea currents

within you; or go' swimming in the, .

open sea with' dolphms

Sea Island may-be the’ only spa on’

earth offcxmg world-renowned skeet

: shootmg, S0 as long as you're here, why
not fire away? A total (and civilized — °
you shoot at clay disks, not birds):

“blast, itsan mcredeIy creative way to
‘relieve stress. .

': Details: From $1,825 per person dou-

bie occupancy for five-night'minimurm
Signature Spa Experience.. Includes

‘meals, Jodging, use of all facilicies and .
“classes, wellness lectures and a raft of

spa_treatments. Call (800) ‘SEA-:

ISLAND or visit www. szatshnd com.

' 9 DUKE. DIET & FITNESS .
- CENTER AT DUKE UNIVERSITY

MEDICAL CENTER, DURHAM, N.C.

Designed for ‘Home Runs *
Housed in 2 modern- building set -

beneath towering trees (guest lodging

_ is in_homey houses with porches),

Duke feels more like a college- campus

than 4 medical resort. Catering to .

those seeking a serious fithess make-

(mrmnu:d on page 148)".

over, lt promotes a ﬂO nonsense

approach to getting — and staymg ke

Durham” ball field of Hollywood
movie fame, Duke covers ‘all the bases:
exercise, nutrition, psychology and
medical testing. Up-to-date diagnostic

. ools customize a goal-oriented, reality-
-groundcd regimen for everyone. The - - -
programs stiong medical component -

plus its fully credentialed staff boost its

. credibility to darn near the stratos-
'phere Round ott your schedule:of
excrcise, lectures and personal and- .
group counselmg with let—your hair- -

down evening and weekend activities,

in shape. Like the nearby “Bull’ :

from line dancing to cheenng sports -

events. So those healthy habits plckcd

up at the center don’t high-tail it orice”

you're home, -an :optional Aftercare

" Program offers 2 motivational newslet
"terand phone sessions.

“Details: From $3,895 for one-week :
program, includes meals and-all resting
‘and activities. Call (800) 235-3853 or .
- (919) 660- 6712 or vxslt wwwdﬁ@mc .
—AA

duke.edu.

Sara Hare is 4 San Francisco Bay
area-based free-lance writer. -~

'
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51 hotels, 2B resorts, B

I. Four Seasons Jimbaran Bay, Bali 94.1 T
2. Ritz-Carlton, Millenia, Singupore 93.38
3. Amankila, Bali 93.08
3_Crystal Cruises 93.0 &=
3. Hayman Island Resort, Great Barrier Reef 93.0
6. The Peninsula, Hong Kong 92.38@
7. Hotel Ritz, Paris 92.68
8. Hotel de Crillon, Paris 92.4 8
8. Mount Nelson Hotel, Cape Town 9248
10. Gidleigh Park, Chagford, England 91 .88
10. Grand Hyatt, Bali 91.8
12. Four Seasons Sayan, Bali 91.3 ]
13. The Point, Upper Saranac Lake, N.Y. 912l
14. Cliveden, Taplow, England 90.8 @
15. Amandari, Bali 90.78
16. Yilla Gallici, Aix-en-Provence 90. 6B
17, Chewton Glen, New Milton, England 90.4 @
18. Manele Bay, Lapai 90.2 I
19. The Oriental, Bangkok 90.1 8
19. Silversea 90.1 an
21, Amanusa. Bali 90.08
22. Le Montreux Palace, Montreusx, Switzerland 89.6 W :
. 23.Seabourn 9.5 '
24. Ritz-Carlton, St. Thomas 89.1 T
* 25. Boyer Les Crayéres, Reims, France 89.08
2S. Thornbury Castle, near Bristol, England 89.0
27. Hotel du Cap-Eden-Roc, Cap d’Antibes 88.7 L
28. Ritz-Carlton, Palm Beach, Fla..88.6 I
29. Miraval, Life in Balance, Catalina, Ariz. 88.4 =
30. Aerie Resort, Vancouver Island, B.C. 88.2 [+
30. Las Mananitas, Cuernavaca, Mexico 88.28&
32. Lodge at Koele, Lanai 83.1 T
33. Canyon Ranch in the Berkshires, Lenox, Mass. 88.0 %
33. Ritz-Carlton (A Four Seasons Hotel), Chicago 88.0 &

35. Sheraton Mirage Gold Coast, Main Beach, Australia 87.71

36. Lodge at Skylonda, Woodside, Calif. 87.62

36. Ritz-Carlton, Amelia Island, Fia. 87.6 L

38. Jalousie Plantation, St. Lucia’ §7.5 1.

39. Ciragan Palace Hotel Kempinski, Istanbul 87.48@

39. Ritz-Carlton, Naples, Fla. 87.4 1.

41. Amanpuri, Phuket; Thailand 87.3 &

41. Mala Mala Game Reserve, Kruger Nat’l. Park,
South Africa 87.3 L ’

41. Ritz-Carlton, Laguna Niguel, Calif. 87.3 T

44, Glencagles Hotel, Auchterarder. Scotland 87.2

44. Huka Lodge, Taupo, New Zealand 8728

46. Buckland Manor, Buckland, England 87.08

_46. Little Dix Bay, Virgin Gorda 87.0 .

48. Grand Lido Sans Souci, Jamaica 86.9 L

49. Four Seasons Resort, Nevis 86.8 T

49. The Regent, Hong Kong-86.8 &

51. The Greenbrier, White Sulphur Spnngs. W.Va, 86.7 I

eruisz lines, 3 spes, I mon

uments, 1 city, i island

52. Four Seasons, New York 86.5@

52. Four Seasons Hotel, The Ritz, Lisbon 86.5 8

52. Hotel Imperial, Vienna 36.5

55. Four Seasons Maui at Wailea, Maui 864 I

55. La Réserve de Beaulieu, Beaulicu-sur-Mer, France 86.4 8
57. Goldener Hirsch, Salzburg 36.3 W

57. Mauna Lani Bay, Big Island 86.3 I

57. Villa d’Este, Cernobbio, Italy 86.3 1

60. Four Seasons Hualalai, Big Islund 86.1 T

60. Palace Hotel, Sun City. South Africa 86.! T

- 62. Blantyre, Lenox, Mass. 36.08

62. Lapas Rios, Puerto Jimenez, C osta Rica 86.08 -

62. Maui 36.0 %

62. Plaza Athénée, Paris 86.08

66. Las Yentanas al Paraiso, Los Cabos, Mexico.85.9 T

66. Radisson Seven Seas 85.9 o

68. Blackberry Farm, Walland, Tenn. 85.7 W

68. Hotel Ritz, Madnd 85.78

70. Dromoland Castle, County Clare, Irefand 85. 6 I

70. Windstar Cruises 35.6 an

72. Hotel Sacher Salzburg Osterreichlscher Hol
Salzburg 85.5@

72. The Phoenicjan, Scottsdale 85.5 T N

74. Ritz-Carlton, Sydney 8548 ’

75. Four Seasons, Mila 85.3@

75. Halekulani, Oahu 85.3 T

" 75.Sandals, St. Lucia-85.3

78. Ritz-Carlton, Huntington, Pisadena ‘8528

78.Sydney 8524k

80. The Cloister; Sea Island, Ga. 85.1 I

81. Bali Hiiton International 35.0 T '

81. Hotel Arts, Barcelona 85.08

81. Oberoi Lombok, Indonesia 85.08

84. Terra-cotta Army, Xi'an, China 84.9T

- 85.1Le Chiteau du Domaine St-Martin, Vence, France $4.8 B

86. Post Ranch Inn, Big Sur 34.78

87. Inn at Spanish Bay, Pebble Beach, Calif. 846 T -

88. Domaine des Hauts de Loire, Onmm—cn-Toummc,
France 84.58 :

88. La Samanna, St. Martin 84.5 T

88. Little Palm Istand, Little Torch Key, Fla. . 34.58 N

91. Four Seasons, Chicago 8448

91. Keswick Hall, Keswick, Va. 84.48

91. Ritz-Cariton, Kapalua, Maui 84. 4T

94. Ephesus Turkey 84.30

94. Grand Wailea Resort, Hotel & Spa, Mdux 84 3 =

94, Machu Picchy, Perv 3431

94. Tu Tu'Tun Lodge, Gold Beach, Ore. 34.30

. 98. Rancho.La Puerta, Tecate, Mexico 84.2%

99. Inn at Perry Cabin, St. Michaels, Md. 84.1 8
99. Princeville Hotel, Kauai 34.1 T
99. Ritz-Carlton, Hong Kong 84.1 8

Note: Candidates ave rated in appropriate categories; rark is determined by the percentage of readersrating the ca widate “excellenit” o5
“very good ona varlely of criteria. The highest possible score is 100 (100 percent ). For details, see* Methodology,” page 240

Key to symbols

I resort B hotel -« cruiseline

* island

n monument. = spa ity
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Tl S ESSENTIAL. GUIDE. TO. THE
REGION: FROM APPLE’ ORCHARDS
TO ZEN HIDEAWAYS ;

SPAS END RETREATS. 0. .7
'Canyon Ranch in the Berkshires 165 Kemble St., Lenox; 800/742 9000 or 413/637 4100 rfax 413/

637-0057; doubles from $1,204 per person for a three-night minimum stay. This outpost: ‘of Tucson’s,
renowned health and-fitness resort opened in 1989.and provides all the treatments and services. -

you 'd expect At the-héartof the 120-acre: estate is Bellefontame a grand 1897 " cottage ‘modeled

" after Versailles’s Petit. Tnanon C g S Y
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USA TODAY

WASHINGTON, DC .
FRI/SAT/SUN  2,380,03
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THE

SATURDAY

‘ vt,':ARIZON‘A April 29, 2000
_REPUBLIC SECTION D
‘ VTOURISM NOTEBOOK

‘Péter Corbett

‘Canyon Ranch

Canyon Ranch in 'I\1cson
‘| was named the best spa
| Gourmet magazine's May is
| sue, which features the fif

" annual Rooms at the Top
hotel awards. -

about their favorite hotels. i

Mauna Kea Beach Hotel onn
the Big Island in Hawaii was™
rated the best beach hotel.::

St. Regis as the best cxty.

4 hotel. - ) o
Miraval in Tucson was:

rated second in the best-spa~
category. -

; The Phoenician' was fourth*

| Phoenician was also rated”
fifth best hotel for tennis. )

 Airfares bush cact

ks spa honored .

| Readers picked New York’s- .

and the Boulders in Carefree.”
was fifth in the rankings of:
best hotels for golf. The- : °
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ON MY OWN TERMS. NO INANE FITNESS

ezzg ODAY. WHAT MY GRANDMOTH- -
er used to call the fat farm has evolved

into a popular, even glamorous, desti- -
nation. A realm of heaith and beauty,
. : " marketed asboth an antidote to stress

and a spnnzboard to achievement. the spa has cap-

tured our national xmagmauon~ﬁnal]y, an experi- - -

ence designed not only to lift carés from our shoul- .
ders but to make those shoulders stronger. These
mysteries were revealed to me—just’one in the
stream of pilgrims on an increasingly well-trodden
path—in Arlmglon Texas, at The Greenhouse, a
classicinthe destmauon—spa genre.
_ “Thenumber of people visiting spas & arew by sixteen
" percent in the year that ended in Tune 1999, according
" 1o the International Spa Association (ISPA): That
" means Spas now average 33,000 visits peryear. To s.n-
* isfy this vast clientele, spas now exist pracn‘cally

everywhere and come int a number of flavors and . -

packages—there afe day spas, where you can spend -
an hour or four: destination spas, whete you can
, spend a week or two.or three; resort spas, where you
can lone or exfoliate between presentation meetings
*." or rounds of golf. Business is healthy, particularly for -
day and résort spas’ In southern Florida, for instance,:
spas have an average operating profit of twenty -five,

" percént. The managing dm:ctor of anew luxury hotel’

in Coconut Grove reponedly expects the spa there to

bring in at least one million dollars a year in revenue

and enhancement of our eccupancy rate.” i

) I approached ray first § serious spa expenence (a

. -whole-week; ladies.only):with both excitement and

) dread—excitement thiat perhapsl really-would:be -

* able to relax and get a sense of control over my life; -
“and dread that 1would bé bored out of my mind and

" climbing the walls. There were big vases Ful] of frésh -
‘flowers evexywhere, and the pldce was Iovely inare-

*_ assuringly frayed and shabby way-—sort of oil-

~ boom opulencé gone to seed. ( Mv visit took place
“before the spa’s:recent. multlrmlhon doliar face-

“lift—a happy coincidence from my point of” view,
. since there was no razzle-dazzle todistractme.) -

" - -Ata destination spa, you are parented; the respon—'
51b1hty for your 1mprovement is lifted from-you and .
exércised by the'spa, which tells you ‘what todo. when. .|

and how much; what to ‘eat, when, dnd bow much.In '
taking care-of vou, the spd retums you to the experi- -
ence of childhood. Plans for my ﬁrst day included
ehoosm«' what [ would eat for the week, getting
checked out by the nurse (did I want the 1,200-. 1.500-,
“or 1,800-calorie- a-day diet?), and having my fat.
measured with calipers-by a fitness instructor. The *
childlike docility of the medical patiént segued into’
~thechildlike state of the pnvileoed—'i'oflz}/ me as baby
princéss. ] was thiilled with my room- in the way that I
used 1o be thrilled to walk around in my mother’s high
heels: It was big and pink and white and beige, and
there were roses and fresh fruitand tall wmdows with
heavy sikk dxapes and a lush bed with lots of pxllows .
But the first.night at dinnex; I felt as though i bad
somehow ended up at the table for the bride’s parents’
friends. These were women from all over the counuy
) \\uh w hum i hdd nothing .1eo[1mmon Firstof all. by

APRIL Zomact

request we were all dressed up (anxiety); second.
some serious gemstonés were on display (anxiety—
allright, envy); and third, one of my companions was
aggressively singing the praises of Dan Quayle (anxi-
ety/disbelief). We all ended up just marveling at the’
caloric sleight of hand being practiced on our plates. .
All right, I decided, the only way I'm going to enjoy
this is on my own terms. No inane fithess classes, yes -

. toall pampering treatments, swirm and exercise on my
- own, stay in my room as much as possible and work
«(my theory was thatif I couild get things done, Iwould
* feel much more relaxed). To a certain extent, this cus-

tomizing was good: I could make phone calls as I

- niceded to, I could read, I could work, I didn’t have to "
think about the'depth of Dan Quayle’s family values,
;Idldn t have toforce myself tobe chatty. T

| had started-out feelmg that getting naked and
gcmn g patted rubbed, and ,stroked was going to bea -

ppretty good daily activity, but after my third facial in

as many days, Ifelt as though I'would attack anyone

- whotried to get near my face again. Days 3 and4 were

really my low—T hadn’t had the chutzpah (unlike |
some) 10 ask that a chocolate cake be made for me to
eatinmyroomiateat night, Thadn't finished my work,

T was bored out of my mind, I hated all the books I

had brou ght,] didn’t want to go shopping in some ex-
pensive store, 1 missed my kids,-and 1 didn’t feel par-
ticulaily relaxed. Ididnt want to talk about food.- )

That's-when the turnaround started. Perhdps ina h

:versmn of the: Stockholm syndrome, I had no chioice - -
“but to surrender to the experience. By now the uals
< ‘around the table- at mealtime (ditto the {fabulous fe “
‘male staﬂ) were ‘a known quantity; and who xhe_y‘

were outside thi§ compound becaime increasingly ir-
wlevant. Théy were okay, I was startmz to reahza All .

“we ever really talked about was tood and 1 came to .

understand  while getting a ‘manicure, that the
woman who 1dm1red the former vice presxdent (pret-

- .ty, sexy, forty-five-ish) had- _]USI been dumped by her ™ -
+husband of twerity-seven years—on the occasion of

the' birth of their first grandchild—for a woman half

- her age. And who cared if most of the girls I was -

mckma Jokes with were in their sevennes andeight-
1es'7 We had all been equalized in"our stretchy poly- -




. ;. -out,shower, and sharopoo. .

ester black leotards and shorts or our:terry robes:-

Now treatments and mealtimes were the occasi onfor
dish {and 1 don’t mean the one on the table); we
would just shoot the bull as if we'd all been getting

our hair done at the same salon for the last ten years .

or had-joined the same quilting bee. Through the

‘chat—about everything from sex to money to
" shoes—those old female values of connection and
continuity came to the fore. The spa delivered an oc-
..casion for intimacy and community—or at least-a
" passable facsimile of same. More relaxing than any .-
‘of the.exercises, or even the massages or the -

acupuncture or the Watsu, was this experience of
community. I could have easily spent more time with.

- this band of women. We had integrated. Iwas sold..
Today, spas are democratic and equal-opportuni-
. ty: Pleasure and seif-improvement and connectionto '
" other human beings are within everyone’s grasp. The
" socioeconomic demographics of spas has broadened.

(the status of The Greenhouse’s clientele notwrth-

standing). Presumably, this.is happemng in inverse . . °
** propoition to participants’ increasingly toned waist-

lines: One-quarter of those going to spas make less
than thirty-five-grand a year: And over the last five

< years or so, the percentage-of male visitors has in-

creased significantly, as has the number of boomers
andGen-Xers. . ", . - r
The spa has already become the place to go wrth

., your mother or sister or husbahd or son to share °

downtime, to bond-over pampering mdulgencm, to.
re-créate intimate experiences ffom childhood-— .

~ ‘sleepovers, cocoa in.front of the fire, playing with
" makeup. Boundaries are broken down, and you re- .

alize that yourbody is the same as all the other puffy,

- flushed, sweaty, and swathed bodies around you, - - '

_And childhood nself is where the spa industry..,
sees its future. ISPA calls the attendance of children.

" a“hot new trend,” and.- mark- -my words itwon't be

long before we're ‘bringing our pets with'us as well
for a stimulating eucalyptus rub after a joint work-
- Alison Humes

THE ONV NIENT

TOP 40 SPAS.

The-story behind the munbers starts here. The reports ™

beloiv were distilled from hundreds of phone inter-

- views with respondents to our spa pollwho have visited

the property within the last two years. The listings fall
inlo two separate calegories: resort spas and destina-

twn spas. Resort spas are deﬁned as those wheré the ..
faczlztv isn't the only game,in town—golfing, ten- . .
nis, and other activities are potentially as much of a ._

“ draw as the spa itself. Destination spas, by contrast,
“are dedicated 1o encouraging ( and yes, sometimes-
bullying) guests to follow particular healih and fitness

- regimens. Rates for resort spa properties, which we've

listedfirst, are for double occupah'cy during the month

of April; for destination spas, we've listed all-iniclusive .
rates per. person and cited minimum-stay requzre- ’

ments where mandatory.
RESORTSPAS
IFol.lr Resort H "'B'g" d’-

27850772 @98.7 ©93.7 ©86.1 ©93.7 ®81.0 33.3

At first you see “beautiful wooden buildings built into
the side of a mountain and in the distancea shmmermg
blue pool.” The architecture of the place “adds to the

- environment instead of drstracnng from. it”; the two-*
 story bungalows blénd inat this “prime >location on the
“Pacific Ocean.” “The spa ismoreabout pampering than .

it is about losing werght,” though that’s certainly possi-

. bleif youi use the gym facilities that are housed in ama- - ’

“hogany and teak' pavilion which opens o the breezes
The resort spaoffers “authentic Hawaiian experiences;”

. -inchuding a prayerful massage that’s conducted outside, .

behind - bamboo- screens-and ‘among: gardens
, whirlpools, and cold plunge pools.” Besides.its “phe-
nomenal surroundmgs, the Hualalai has “atténtive

semoe—whrch is not surprising for & Four Seasons™: It -

ranked h.lahCSt among both resort and destiation spas

" for SERVICE (“Every staff person sees you conting and’,

calls you by name”). Popular forms of exercise are ten-

. nis, golf (the resort has an 18-hole Jack Nicklaus signa-
ture course); mountain biking; spinning classes, water ™.

- aerobics, and lolling in one of three oceanfront swim-
1ning pools, including “a dreamy invisible-edge. pool

. with its own whirlpool.” The rooms are “beautifully

i umrshed and large windows letina lot of light and the

- great views.” “Bathrooms with marble sinks are $pa-

cious and luxurious,” and most of the downstairs
rooms have an additional shower outdoors.
$450~$650 743 roomis; 888 340-5662.

2 Gr:md Wailea Re‘or‘ Hotel & Spa, Mau|
—"83.3 ©79.6 ©91.7 $833 070.3 0829 @815 51 6

" The paint has jusi dried on a $10 million renovation’

. that enlarged kitchens, refurnished rooms, expanded

the fitness area, and added a juice bar. The “modern -

- ‘yet old-world spa area” is on the lower floor of this
eight-story burldmg, which has ceiling, murals, large
Botero sculpture& and Doric columns (“I had the feel-
ing I was in ancient Greece”l ‘Whether vou want to

- lose weight or build muscle. the staff will railor your.
daily activities to meet youf goals, hence the Grand-

Wailea's winning score among resort spas for Spa Pro-

Z¢pa Program/Facilities ‘QTréatments
‘ - Stocation/Setting SRooms
" PDietjCuisine OService ©Other Activities verail

KEY
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Lodge atKaele * - ‘
Four Seasomnotel

MiravalLifé inBalanee -
 Feeling flush? The Presidentiat .~
Suite has. ;500 square feet and. .
*like most rooms, terfacota®
" floors, high ceilings, and a fire- -

" place for chilly nights.

e " e
. 755 C'ahz'orlRar{chin!he .

Golden Doo‘r;

Berkshires
739 The Greenhouse
48.8 Rancho La Puerta

. to those at its namesake Arizona and Massachusetts. "

8. Sandals Royal Bahami
£68.4 @789 889.5 $76.3 ¥60.5 O78.9 8763 75.8
At this “sprawling” couples-only resort right on*

_ Cable Beach, the decor is tropical British colonial,
with marble floors and “touches of bright pink and = .
white.” “Seven pools dominate the property,” and the

spa itself, “heavy with Roman columns and foun-
tains,” offersa range of massages facials, and wraps'
The fitness center “has top-floor ocean views” and:

I . “basic equipment but not a whole'lot of classes” In -
. 1998, Sandals added a new 200-room building that’s "

“more modern-in.design than the original.” New

Resort & Spa,‘The Bahamas

rooms have balconies, great for massages, although- ‘

" many guests opt for treatments in the open-air ca-

3, ]

banas. Don’t miss the resort’s mpressxve private is-
Jand with an cutdoor bar”: It’s just “a quick boat ride
away over the electric-blue water,” and treatments will
be offered there this year.

- $945-81,050 per person for three mght: all-inclusive;
406 rooms; ' 800-726- 3257 h

10. Manele Bay Hotel Lanai

'-“‘62496473947@8870!“108270714 735 : :
The resort is'set atop a bluff overlooking Hulopoe
-Bay,a marine preserve where “dolphins play and

% ° whales frequently swim by.” Once, this area was.cov-

mal” and “laying on & lounge chair next to Bono” is

B commonplaa ‘There’s always exercise happemng m'.;

the David Barton gym on the first floor, but it’s the

-penthouse Agua spa where most guests go “to'take: a:
" ~‘break from the glamour » With-“360-degree views”
and “serene white-and-blue modérn decor,” the at .

mosphere is “relaxed and somewhat dreamhke

~ #The spa doesn’t offer a widé variety of treatments, .

but the staff are ¢ professmnal—pnvacy is the rule.”

swimsuit.”

- 5335-3485; 208 rooins; 8()0 )U-)O()]

- 8 Canyon Ranch SpaClub at The ‘Ienettan, Lm Vegas ’

569.2074.4 3812 5923 671.8 0714 ©71.8 75.3

. .This Vegas all-suite resort rezcreates >1xteemh-cemurv
= Vemce—oondolas and all—right on Thé Strip. *You
- can walk evérywhere from this central location,” shop.

on the'Grand Canal, or take yoga in the fourth-floor
spa. Canvon Ranch’s first day spa is on a grandiose

- scale=-63,000 square feet of treatment rooms, exercise™,

space; a-café, and a 40-foor rock:climbing wall: It
offérs many activities and."quality treatments™ similar

Jocations. but “if you are expecting the same experi-

* ence. vou might be disappointed.” The staff. while

“trained well” are “a Iittle less friendly.” Since every
room is a suite and has both a bedroom area and a sit-

ting room, many guests rave that the rooms are “the -
. biggest in Las Vegas.” Starting this spring, the spa. wnll

offer hikes in netrby Red Rock Canyon.

$109-5399; 3,036 suites: F2-414-4100. <

Cllquot at noon by t the pool. seems completely nor-
.- Mediterranean-style building packed with authentic
“Asian antiques.” At the moment, the spa is on ‘the
first fldor of the main building and includes a gym
. (recently outfitted with new equipment) and several
.- massage fooms, but the Manele Bay plans to break:
: ground for a new spa bulldmg in which both the

. $350-5630; 249 rooms; 800- 321—4666 -

* 1. Green’ Valley Spa & Tennis 'iesort, St. George. Utah

i2 l.oage at Koe!e Lanal V.

ered with. pineapples; .now it is the backdrop for .

“beautifully Jandscaped gardens” and “a very private

treatment and the exercise options wxll be greatly ex-

overlooking the sea,

£69.6 9783 ©73.9 ©69.6 B39 OT3.9 ©60.9 T311
“QOut-in the country,” on a red-rock plateau, the loczl-

tion is “quite beautiful and serene.” Most guest rooms

face the pool, and all-have fireplaces, a-private patio,
and “every standard amenity.” *

proved 1o be a bonus for some: “It was small—that’s

whyl likedit:” “The tenms facility is excellent,” but be

wammed: Some walks are “pretty rugged and difficult
for people who are afraid of heights.” Overall, the re-

_sortis “‘more spmtuallv based than activity based.”
- .3400—5500 per person for three mahts. all—mclmne 33

rooms; 800—737 1068 .

'

==54306I4@953°92I 9899&9060811 72

-“This is where you go to ot see people-and to get

‘“You would never
. know- that such tasty food could be so low-cal.” The !
. -service is “friendly and polite,” while treatments (in-
-.cluding wraps and water therapy) are generally “very
- good” "__ %] wanted to have my. masseur canonized. "
‘The “range of programs is a bit limited,” but this

27 R i+

‘panded. Highly recommended a candlelit dinner ;-
*; with “old-world service” on-the restauram ] porch
There's even a patio fog a rarity-on seemingly ‘any-"
thing:-goes South Beach: nude sunbathing. (Note:.
" The spa isopen.to women andamen at separate times.). .
Agua gets top marks for FooD—guests agree thatr’
“delicious and inventive™ Blue Door meals are “too .
good to miss for the sake of a diet” (try the. roasted: ":
- Jamb chops with a mozzarella crust). New: The Blue

Sea restaurant in the lobby serves what seems like a -
low-calorie option—a vanety of sushi=until “you -,
eat 50 much you- dont wam to chmb back into your'

away from the hustle and bustle.” 1t has its own golf

course, putting green, and-stables. but “the small gym ©

is really basic.” The L'odge has a masseuse on staif but

“shares spa facilities with it§ sister resort, the Manele

Bay, a 25-minute.ride down Lanaihale Mountain.

High marks are given to the surrounding -gardens, :

which are” Jre‘uh aklnalox walks—vou smell ’"eAuU-

TOAINDEN
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GRA‘M/FAClLlTlES..(Il s also in this category lhat t‘heA .
Grand Wailea gets credit for bringing cultural authen-

ticity to the workout room: The spa recently hired a =

local Kupu-Hula, or hula-master, to 1each the sacred- -
dance to guests.) Water treatments dominate, includ-

e ing five different mineral baths. Outdoors, the water

‘ activities include scuba diving, snorkeéling, kayaking,
and windsurfing. Children especially enjoy the :
“amusement park-like pool, built on multiple lévels,
with severalslides” and the water elevator. Most of the’
five restaurants have spa menus, though even the regu-
“-lar fare offers’ “many healthy choices” and "the ﬁsh 1S

especially excellent.”
5390—5575 780rooms 8008886100

e 3, Las Ventanas al Paraiso, Los Cabos, Mexico”
D © 2776 073.5895.9 $93.9 ©87.8 089.8 ©65.3 801
. Your most strenuous pursuit might just be swingingin .
5. ahammock-under a thatched canopy, orstrollmz over.
; - . to the beach, infinity pool,‘or
T ‘cactus gardens; or request-
B " ing something from the large’
staff who are “ready to meet
- any need,” whether it’s for a
.~ shiatsu massage or a spritz of .
_..Evian. Although only two.
- * -years old; the resortissuch a
.7 - . hit with ghests who make if. .
" . to thetip of Baja California
. . and want some pampefing’
" - ¢ that-Las Ventanas has al-
. ready added more treatment _ 3
.-+~ rooms—now.there areeight
<. .inall. (Still, the spa directof
siiggests reserving serviees*
" .. weeks in advance.) Spa spe- - -
cialties are from all over the
¢lobe, .inchuding Ayurvedic
. massage.and the new Ja-
* .. vanese Lulur'Royal Treat-»
e ‘ment. “Spacious quarters”
decorated in “colonial Mexi-
_.co.style” rated- -tops among
" all spas for Rooms: Most have a ﬁrep]ace and private
- patio with 2-“beautiful view of the ocean. " Call a day
- in advance and you'can have both meals and miassages

~. . Tesort’s cuisine “much improved although very expen-
sive,” Extra-spa activities include tennis and 18 holes’
of golf on the Jack Nicklaus smnature course o
3523—3/5(), 61 sunes, 888-767 3966“ Lo

4! T‘le Greenbner, White Sulphur Sprmgs. WY¥a.-
£76.8 ©72.6 ©91.3 ©79.3 B804 O86.3 ©86.9 7.1 -
" Now in its 222nd year, this resort is set in the hills, sur-
*.. rounded by “acres and acres of ‘beautiful property
and forests.” (“Some of the trees on the. grounds' ar'e .
labeled.”) The most- requested treatment-in. the ™
~ maculately clean spa™ is the eponymous Gr eenbner a
. soak in the nearby White Sulphur Springs followed
"'.._by.a sauna or steam bath. a-brisk shower, and an
" hour-long rubdown. (In 2001. the spa will expand to
. include more treatment rooms and some *quigt .
areds * for postmassage; for.now, the:range of treat-.
mem> is*'somewhat limited.”) ‘Exercise-class choices
are "not o\erwhelmmu —mostly just aerobics. ~\nd
- there’s an mdoqr pool suitable for swimming laps.
" " Qutside the spa, guests 2o horseback riding and take
carriage rides And the draw for many guiests doesn 't

APRE ooy

AS THOUGH l WOULD ATTACK ANYONE

Vclass.” “Extremely professional and polite staff™.

" made doughnuts ini the morning and end with cookies

Er93 @793 3966@776055 2@707 774

in your room or on the beach. Recent guests found the .
'mountain perch-above the ¢anyon town of Tellunde

. also horseback riding, hiking, and tai chi. The Peaks

- and treatments are “what you.would expect from that _

“*North American Indian=inspired ceremony «.alled

- ~70567506932en7®9s507500705
At this.renovated South Beach resort. gue;ts are

exténd much past the lmks “The golfing is world-

maintain rooms that are “colorful and cheerful.” Di- . -
eters, beware: “The meals start with delicious home-.: .

at mght.” The quirkiest spa feature: an expansive un-,
‘derground bunker originally meant to house mem—
bers of the U.S. Congressin case of nuclear attack:
$486 $636 643 rooms; 800 852 5440: :

5. Centre for Well Bemg at The Phoem:lan. Scottsdale, ;
Arlz. o :
E119 O78.7 €9919 csu.s ons mu en.s 7. s
“The major draw is the golf” at this “upscale southt
western- style resort “nicely built into the surround--*
ing hills and buttes.” The course runs through the:
property, and many of the villas look out onto it
*Rooms in theback and the'1,500-square-foot fithess °
area havc v1ews of nearby Camelback Méuntain: The
- . - spa facility includes treat--
3 ¥ ment rooms, sauna, steam -
“room, and Swnss showers 1ts

only, SO "dont return too :

late in the evening from day-
~ trips.” For both tennis play- :

ers and golfers, the resort of-
- fers unique sports-specific
“programs -such as -Golf
"-.Power; ifi which pros use
meditation; body alignment,
“and video analy51s to coach
players The cuisine mcludes .
- a spa menu, but “the.ice- -
- creamn shop and dfternoon
' teas are too temptmg ” One;,
guest suggestsmakinganap- -
~ pointmeént in-advance with
~ the nutritionist: to keep you
-.ontrack. A R
$475—$675 654 rooms 800— ;
§ - 388- 8234. . :

& Wyndham Peaks Resort and Golden Door Spa.
Telluride, Colo.~

“You.can see for miles'and miles and miles” from this

Every season brings a reason 1o visit, including winter _
spow (“It’s.truly ‘a ski-in/ski-out resort”)-and autumn
Jeaves (“looks like the whole vaileyis on fire”). There’s °

opened its Golden Door Spa more than.a year ago,

classic name.” Serious spagoers book the Next Level |
Spa for goal-oriented, specialized health- and fitness-
related programs that include 24-hour access to spa fa-
cilities like the sauna pool, and gym. (Next Level
rooms even include a foot-massaging device and an
afomatherapy unit.) The day begins'at 7 a.m. with a -

“Waking to Oneness’ * and ends with a gift that relates -
to the acuv ities you've planned for the next d.a.v
§245-843 5() 174 roonis; 800-/89-_7_7_’0

7 Aguaat che Betara, Miami Beach -

~;ransported into anotherreality “in which ~drinking
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Destinaz

Fﬁur_-Seest;_yS.Hqtel;..,

: NeW'York-. .

" Golden Door
The staff-to-guestratio.is 4: 1.

The.ACreenho‘use

nnn-.'FS»bnjxls‘ .

~ful fragrances from every corner.” Large rooms are .
: “lovely, witti.a Jot of wood.” If yourroom faces the -
*. front, “expect incredible sunsets.” The chef special-.
- izes in “delicious game.” It’s only a 15-minute walk '

_ into town, where you can have a nice breakfast with -
. thelocals.”

$375-8550; 1 02 rooms; 800 -321 —4666

13. four Seasons Resort News C L ~.:
587@667@910@907976098276760 72.

Most guests travel from St. Kitts to get to this * un—'{
spoiled Caribbéan hideaway,” where your_ﬁrstv
.~ glimpse is of “low-lying cottages shielded by palms™
"-and set against “the stunning bacKdrop of volcanic.
.. Nevis Peak.” Although the workout area has “most
- of theequipment you need.” the.only treatment avail- :

able is massage; offered in the fitness center or the

' guest Tooms. Overall “tHe staff are wonderful,” and -,
- pay “special attention to details; like a cold towel for |
- your face” at the pool or the private beach. The cui-
© - sineis “fresh and up to par,” and youcan order pool-,

side. “Life is slow-paced,” but golf and tennis are
available. Unfortunately, the resort closed for recon-
struction in' November after substanual damage

* from Hurricane Lenny.- .
C losed until October; 196 rooms; 800 332-344 2

‘I4 Amangam jackson Hole. Wyo. o

262.1 €69.0 93.1:$86.2065.5 079. 18759 727

“The site of the first North American’ Amanresort was

chosen for its vista, overlooking the Grand Tetons
and the Snake River Mountains. “I had an awe-in-
spiring view from both my wraparound deck and my

bathtub.” The sports and treatment area,-called the-

Health Center, has a 400-square-foot gym that’s

“pretty basic” and'a.“small but good selection of -

treatments,” including facials, massage, body wraps,
manicures, and pedicures. “Unigue and adventurous

-activities” range from dogsledding to animal safaris

{or swimming in the heated outdoor infinity pool).
Skiers enjoy a private lounge at the Jackson Hole
Mountain Resort at Teton Village. And as at the
other Amanresorts, “all you have to do is ask and it

" happens.” The food in The Gnn “has 1mproved qulte
-a bit recently.”

5500—3700 405u1tes 877.734-7333. -

i4 Hyatt Regency Kauai Resort & Spa, Kaual

 267.8 ©65.0 ©98.3 $79.4 0722 O80. 0873927

This resort on the island’s south shore * m:ght not

" have the most swimmable beach—it’s a little too

rocky”—but.there’s “a beautiful man-made lagoon,.

“with plunge pools surrounded by lush tropical green-.
ery.” The bnght. light, and in some areas open-air
Anara spa” has 25,000 square feet of treatment.’
‘rooms and exercise areas and “a respectable selection

of offerings,” including Pohaku LaStone Therapy (a

-new Hawaiian hot rock massage). The Kupono Cafe

serves healthy, “decem spa cuisine.” The grounds are
so “huge and exotic” that most guesis leave them

only to take the helicopter ride over the * watertall on’

Fantasy Island.” “Rooms are spacious,” and some
have views of ‘locals diving from chﬂs into the ocean

“below.”,

53?)—5,76.7 60.. rooms; 800-742- 173J

- 16, Sunnenalp Resort of Yail

- $565-8763; 208 rooms; 800-553-1717. - -

“S65.8 0622 ©71.8 S83.3 ©73.0 ©83.8 ©T3. 97
" "8385-5650; 539 rooms; 800-843-9905....

Y8, thz-(arlton, Kapalua,Mau g 3 v
- 258.5064.6993.9C3:0 0381 2OB4GH TS

“20.Ritz-Cariton; RanchoMirage, Calif. "

. $370-8952; 286 rooms; 800-732-4752:
15, Kenwood |nn&Spa, Kenwood: Cali..: 8
254507278854 $86.40T7.3 048, zOsa véog"

$295-8425, 12 rooms; 707- 833 1793 ; :

17 The Boulders, Carefree Anz

2617 065.6D95.2583.5O73. 7073906947'1 i.

18.The Orchid at Mauna lzm, Big Island '

$295-. 5495 548roam: 800-741-3333. e

263.6064.859.9983.0075.0084. 058070 7
53/5—5475 240 rooms; 760-321 8282
pig Rllz-('zrlton, Palm Bez:h fla. .

=713 166158u|¢a750718083 3849 706 :

$395-8745,; 270room.y S561-533-6000:

'22. Meadowood Napa Valley; St. Helena, Glif. -

£54.3067.0 ©90.4983.0077.7 ©78.7 ©68.1 70 4.
$360-3685, 85 rooms; 800-458-8080:.

23.Four Seasons Resort Aviara, Carlsbiad, Galif. .. .
£543066.70876C83.30T3.3083.8C67670.1 -,
$365-8475; 331 rooms; 760-603-6888; :
24.The Cloister, Sea Island, Ga,
£60.0060.0991.7081.7 0767 O81 707&3 706"

26.Beilagio, Las Vegas - ; . e
—6559593@55103350739075 10732491 BT
$129-3529; 3,044 rooms; 702-693- 7444 :

" 26.Golden Door Spaat Las Casitas Vlllage. Wyndham Ei Con- )
. quistador Resort & Country Club, Las Croabas, Puerto R)co

265.1 ©63.5 990.5979.4 B65.1 ©66.7 ©81.0 69.7
$275-8595: 918 rooms; 300-468-3228.

28. Ritz-Cariton, Amelia Island, Fla. L
£60.0 ©60.9 $88.2 ©81.3 @81, soaueussn
5269—5339 449 rooms; 904-277-1100. -

29. Four Seasons Resort and Club, Dallas atlas Colinas, Tex

" Z69.1 063.2 D63.2080.9 070.6 0824 ©69.1 68.9

$305-8395; 357 vooms; 972-71§-0700.

30. Vail Cascade Resort e
—~u706306352070407040704074 t 68.7

$259-5479; .’91 rooms; 800-420-2424.

DESTi NAT!ON.; S PAS

i Golden Door; Escondido, Calif.
£388.4 ©83.7 390.7 ©81.4 ®88.4 ©93.0 37.6

“From the moment 1 got off the plane, I didn’t havc to

think™ at this “lu‘(unous summer camp” that takes
top honors among destination spas for SERVICE and
DieT/Cuisine. The meals and activities are-cus-
tomized according to an individual’s fitness level and
goals: And since sweats and robes are provided. ! ‘the.
only thing you need to pack isa palr of ‘sneakers.”

The “wondcrful oversize rooms” are Japanese
inn-style minimalist bungalows, some with patios.

. “Every morning, the staff bring fresh flowers, a fan
printed with your daily activities, and vegetable -

broth” (Vit tastes fabulous and is a great energy boost-
er™). Set on a wooded hillside—=in a forest of oak.
pine, and sage” *__the spa is less than an hour from San
Diego but gives “the feeling of complete seclusion.”

The spa’s “infamous crack-of-dawn hikes” ' are aug-
mented this year by new activities, mdudmg fencing,
cardio-boxing, and kayaking on a nearby pond.
With a four-to-one staff-to-guest ratio. “all your
needs and then some are fulfilled,’

-,n.w.@u-»,.a-‘u.‘- ot e i

*which iswhyale-

N3 24600679 0906 3792751 B8l | @679 713 gion of loval guests say they return once or twice a

87.1  Canyon Ranch in the. S 240. T40); 88 suites; 070—476-3636. vear. "As soon as vou arrive. You get to check vour
" Berkshires . ’ ’ ‘

83.9 Miraval Life inBalance

32.8. - Rancho La Puerta - CONDEN
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jewelry, your name, and your attitude at the door.”
35,375 for seven nights; 39 rooms; 800-424-0777.

2. Canyen Ranch in'the Bevkshires, Lenox, Mass.

£89.3 ©85.7 ©91.2 $75.5 084.4 OBY1 85.6

T arrived late at pight and grouchy, but the staff’s
siiles and patience made me feel relaxed and well
.'taken care of.” A quick drive from quaint New En-

recently invested $6 million in remodeling rooms and
.- adding lounges. What hasn’t cliinged is the “friendli-

to educate the guest in exercise; diet, and skin care.”
Activities; treatments, and lectures are “idéal fora:

'jazz aerobics, and cross-country sknng inwinter, “they

- hand cooking options to remember back home™and
flavor-enhancing tips like replacing the contents of
" salt shakers with Mrs. Dash. The meals are “consis-

~and they’lf gladly bring i to you.” -
- 9000:

" 3. Miraval Lifé in Balan'cé, Catalina, Ariz.."

2821 ©85.7 ®91.1'G83.9 ©80.4 0839 845
Clusters of roomy casita-style suites are surrounded by
“blooming flowers, acres of desert, and the Santa

. ffom Tucson. The focus is on achieving spmtua] aware-

" sess, or “mindfulness,” and developing “a greater
‘health consciousness”~skills that can be employed
long after guests bave lefi thé spa. Durinig the high sea-
son, October through June, “it can be difficult to get

options’

ment class involving horses: “You work with them so
intensely, grooming and walking but not riding them,”

tions with your thoughts.” The body treatments are

gland towns in the Berkshires, this destination spa has-
ness of the staff” and the “extremes they go to in order'

. -wide range of ages, male and female.” This spa earns.:
the highest score among both-destination and resort - *
- spas for TREATMENTS. It offers éverything from tradi- *
~'tional massage to reiki (“She barely touched me, but I.--
7 feltmyenergy clear, and I'left invigorated”): And from. -
the popular kick- boxmg class and yoga to bike rides,’

have a way of making exercise fun.” Weekday"
Junchtime cooking lessons ‘give guests lots of “first-

= tently excellent,” and although there’s no sait or butter. -
" on the table, “‘all the food is-flavored so well, it doesn’t.
‘matter.” Still want that butter? “You just have to ask -

. $1,100-31,330 for lhree nights; 127 rooms; 800 742- -

- Catalma Mountains™ at this sprawling retreat 30 miles -

. your first-choice activities,” but there’s “a wide range of -
*- desert hikes, trail ndes, water aerobics, golf,
and tennis. (Tip: Sign the waiting list and show upon -
" time.) The most talked-about activity is an empower- -

that some say “you are able to contro} the horse’s ac-

trendsetters: Hot-stone massage started here four *

years ago, and now it’s a staple of resort and day spas
across. the country. Buffet-style meals mean “great
choices” but also “make it more challenging to lose
weight.” “My husband was very happy with the food.”
3395—5870 106 rooms; 800 -232- 3969

,‘4 Ranchn La Puerta. Tecate, Mexlco e
- '290.6 063.8 9953 $68.3O78.1082.8 807 )
* Many describe this property’s mountain locale, which

scored highest among destination spas. for Loca-

- TION/SEi'nNG as-a-“magical place” surrounded by

“the most breathtaking flowers and:landscaping.”
This spa, considered the oldest in. North-America,
started out with-guests domg ‘calisthenics to an oid

- Victrola and pitching their own.tents: Sixty years later,

it scores highest in SPA PROGRAM/FACILITIES, since it

“offers “a huge variety and choice of activitiés and exer-

cise programs,” from African dance to: Pilates. Guests
forgo tents today for “rustic bu; comfortablg casitas.”

‘ The property has: grown to 3,000-acres; with hiking

trails throughout. Everyone eats in the dining room, in
n “atmosphere that’s authentic and homey.” The veg-

etarian menu, whichi includesfish; is a trailblazer for

what’s called “clean food?” {organic, in spa pariance).

Overall; it receives mixed reviews (the chief complaint

is that it’s bland): “Everythmg)s organically grown,
and the herbs you see in the gardens-are the same ones
that end up in your potatoes" A week here i very in-
expensive for what you get.” ;
$1,850-32,040 for seven mghts 86 conages' 800-443-
7565

.

5. C’anyon Ranch Heaith Resort,j:cson -

L 2821 080.2890.3 ©633 O77.2082.1:800.
. Asat theCanyon Ranch in the'Berkshires, ‘service and

education are top-notch,” and bring results: “My
lifestyle completely changed after a few visits.” The
original Canyon Ranch, itattracts couples, women, and
mother-daughter duos. The spa is in a desert scattered
with flowers and cactus (“Sign up for the desert hikes
when younafrive, they book quickly”). And its “state-of-
the-art facilitie§ ' —like the new $1.4'million Aquatic
Center with six pools—offer “a multitudé of treatment
choices,” from shiatsu to hydromassage. “They even
have an underwater treadmill, which is great for in-

juries.” “You leave refreshed and more knowledgeable - ;
.about your body,” and maybe having bought “the book

with the Ranch’s healthy but delictous recipes.”
$1.860~83,210 for /our mghls 185 rooms; 800-742-
9000.

6. The Greenhouse, Arlmgton, Tex.
269.6 O71.9 609 $73.9 O739 0913 739.
$3.500-53.725 for three nights; 39 rooms (women onlv)

. 817-640-4000.

7. Merv Griffin’s Resort Hotel & Givenchy Spa, Paim Sprmgs,
Calif.
S70.9 ©72.10802 G640 OT33 O76.7 729

2903350 per room, not all-inclusive. with a nwo-night mini-
mumonweekends; 104 rooms; 800-276-5000.
8. Lodge at Skylonda, Woodside, Calif.
£57.1 9643 83930679073 5 oun £9.5

9, Two Bunch Paims Resort & Spa, Desert Hot Springs, Caiif.
24602 O71.3 073.9 $50.0 0602 ©68.2 45.0 :

* $1735-8623 per room, notall-inclusive, witha two-night nrini-

munt; 45 rooms: 760-329-8791.
10. Hilton Head Health Institute, Hilton Head Island, §.C.

| 245.8 ©52.6 ©78.9 ©63.2 @579 ©63.4 34.5

52 793-52.695 jor seveu nights: $0 viiias: S00-292-2440.

o g,
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" activities, such as. golf, iennis, and skun

- suit ofphyswal and psychologtcai well:.

_Top 40 Spas

-Spagoers’ confessions begin below, in a se-

ries of reports. mclu(hng compments from
hundreds of lelephone interviews. Reporter '
Shari Mycek qsked a discerning crowd of
subscribers a battery dof questions designed
to flesh out the evaluations in our Top 40 list
of resort and destination spas. We define re-

sort spas as self- contamed vacation com- . - T
-plexes herein the spa program and faczlz—

ties are a part of .a. broader _ranige of

Destination spas, in“contrast, are- more S,
gle—mmded dedrcaled as {hey are fo the pu

bemg ‘Rates for resort spa properties, which' - .
we've listed first;.are for. double occupantcy.
during the month of Aprzl for destination

“spas, we've grven peér-person a/l—mcluatve_
rates, citing minintsim- stay. requzrements -
‘where mandatory

KEY ®Loca on’ GRooms ODlet/Cmsme

»Résort Spas

‘ 13, Canyon Ranch SpaClub at’ The Venetlan, T

LasWIegas

 eins o9l 6730069807| 48730065| 753 o B :
D, $129-8399; 3,03 suites; 702 4144100 :

1heverxeuanwm e L i

- offered. at a. spa.”

Dest'iina_tion ,s,,pa,s,_f .,

2. Canyon Ranch in the Berkshlres,

Lenox, Mass.

$92.1 973.0 079.4 07946873 %90 5 83 6’

A turn-of-the-century’ brick-and- marblc
mansion in the Berkshxres modeled on Louis-

" XV’s Pétit Trianon'in Versailles, gives thisspa -

high marks for LOCATION. And predeter-

_mined regimens aimed at smokmg cessation
and “optimal.aging” help edrn a Spa Pro- .
- GRAM score that’s the highest among destina- . .

tion spas. “T had no foCus wheri { arrived but

* soon found myself on an Eastern: path——tal o
chi; yoga, meditation.” New treatments in- !
. c]ude parafango, a monstunzmg applmatmn
~+ of paraffin-and sea mud, and the Javanese
“Lulur Ritual, 100 minutes of-body scrub and -
"massage. “The restaurant menu lists the fiber, °
" calorie, and fat content of everything—butif - -
. you Wam-é suridae for desscrt “you can have

'S.‘Canyon Ranch Heaith Resoht,.fhtsoh:':‘.
© .. ©90.7068.2 0757 086.0 ©83.2 285.0°81.5 -

“I live in the Southwest- and have a lot 6f_

~spa choices, but for me; Canyon Ranch is .

it--s0 many placcs to walk and be close to

_ mature.” It gets high marks for SERVICE; - -
as well: “T had to charige my reservations:
* twice afid then was late for one.of:- my . -
treatments, but. the staff were inder- " -

fstandmg and didn’t even cut my’ massage

. time short.” The eclectic program includes . )
" biofeedback, “which is a new oné 1o see .
Executlvc Chef Scon

o cludmg Thai-green ¢urry crusted lobster an
- _wnh tropxcal dipping sauce, lamb steaks o
'.wnh pomegrandlc moldsses sauce dnd

. " Sefvice; 1 Treatments; and Spa
-+ seventh: Othler Activities: Sco

o Scoring The mdependent ﬂrm of Mark: Clemenrs Research, |nc asked 4500 readers o rate 224‘
- nd the Carlbbean that they had ws;ted in the; past
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e e
Spa Name Game |

'asv . Golder Door, _ B
. o “Escondido, Calif. ) unches to NN
Lo . )y Palomino SN

Canyon Ranch Health
Resortl‘ﬁltson : ledve hourly, .
ut don't misKSEEE
i } the Tast boa (N
BIB M val LufemBaIan:e, S S L . . N © 7 home. Top: L.
('ztzlma,lnz. LT : ‘ Lo A < : -~ Casitas -

-, . N ’,;_Kv.;on_t-jr‘;,‘_'

’ LasCasntasVlIlage and s . . - . . g
“GoldenDoorSpa, .~ " . - ) i - S B )

Las Croabas, Puerto Rico C - e s : v 7 ) o .

‘& Golden Door Spa, .
212 7 Yelluride; Colo. - :
81_ l‘ Ojai Yalley Iin &Spa, T

DFII. Calif.
. s - I.oulse, Alberta =~ 7
R o 804 Centre for Well-Being - '
' _- at The Phoenician, - -
- . _Stqt_bdale
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ARIZONA REPUBLIC
 PHOENIX, AZ
SATURDAY ° 365,979 ',
-“NOV 18 2000

HOTEL GUIDE

M1ra¥a91 n ’fgcson is the na-

. “'tion’s top-rated spa-in the-

- newly released Zagat Survey -

guide. .
- Tucson and Phoemx also

’ ranked first and second, reé- . -

spectxvely, in the overall rank- -
ing. by.city for hotels and -
resorts.. Orlando, San Dlego

- and Honolulu munded out the

' § top five.

. .Zagat Survey, whxch pub- i
. lishes restaurant guides: for 45
’ ma_|or U.S. markets, also.

- surveys 20 000 frequent t,rav,f

" elers for its hotel, resortand . ¢ ..
 pagmde .

» - hotel for: 1ts New York Cuy

' . property

Four Seasons Hualalal Re-
‘sort on Hawan s Big Island
© was the top resort.

Tha Phoenician was 'ranked )

" <ninth among resorts, and its
" spa was rated seventh in the
.- .hotel spa category. The spa at
_+:the Bouﬁlers Resort was thlrd
. -inthat category. -~ -
* " Canyon Ranch.in Tucson

_was fourth 2 among stand -alone o :

spas E
“New York had the hxghest
-average hoteél costs by city’ at

~* '$261.35 per-night.

Phoenix was 10th.at -

- ,$206 54; and Tucson was i14th

“at $197.70.

Zagat Survey parncxpants N

evaluated 1,650 hotels and red

- Féuf' S%aiu_tn_s was selected
-the top hotel chain. The -~
" - Toronto-based luxury hotel

o, -

“ brand alse had the top-rated - .. -

i sorts; 184 spas and 73 hote{_j :

i chams L
—— N
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kingof
‘the "OteL
'spa rea]m

‘By Jonathan J. H|guera .
ARZONADALYSTAR 7

" Tucsors destination hotels-
.and resorts scored the highest.
average among all U.S. markets

in the prestigious Zagat Survey,
giving the city bragging rights
as tops in the natmn for quality.
I

in the 2001 edition of Zagat’s
“Top U.S. Hotels, Resorts and
‘Spas,” aiready in some stores.
_'The: ratings are based on re-
. “sponses from 19,600 travelers,

more. than 900 of them travel‘

professionals.

In addition to the highest av-

arage score, the Tucson area
placed two lodgings atop the list
of stand-alone spas — Miraval

in nearby Catalina at No.1 and_

Canyon atNo
“I can't say I'm surpnsed that
Tucson COmEs across so strong,”

» _said Kimberly Sundt, a spokes- -

woman at ‘Loews Ventana
Canyon Resort, which rated

46th among hotel resorts. "I

The results w1]l be pubhshed

TUESDAY NOVEMBER 21, 2000

- you'look at trends thh Spas; '
wellness, healthy : living ‘and: .-

what ‘our guests are looKing for-
- experiences — Tucson'is able '

tooffer that in a lot of different: -

ways.”:
'I‘ucson resorts averaged i
. 23.45 rating oiit of 30 to sectire’

the :‘top “-spot, . followed by~ -
Phoenix at - 22.97, Orlando .at- -
22.75, San. Diego' at.22:68 and -
Hoholulu at :22.42,-The xatmgs;

were based on rooms, service,’

dining and public facilities.- -
The high score, confirmed the

expenence of Tucson visitor

Lonnie Pattemon. Pattemn,
‘visiting with’ his famlly from &
Otis; Colo,, last. week, liked =~
- everything “about. s
. golf trip to. Tucson — including - .
“ the hotel where they stayed. .
“The people ‘were -friendly,
the rooms were good-sized; well--
-kept = we'd trash them, leave

-for ‘the: day come back, they

“were clean. And that's good be- "

" cduse we had stuff to do,” said
Patterson, 44, who. visited here .
-with " his father; brother- and’
their wives. ‘ :

“1 think the hotels them are

first class,” said Tim Zagat; -
founder and cochairman of the . -
Zagat Survey. “It has a’lot of |

wonderful * places ‘that: have-

great physical facilities... It’

something a city should tou
Tucson’s ranking: bumped

Phoenix-area resorts from the - -
‘" top spot it secured in 1997. B
The ranking. comes ata time Y

the family’s

when tourism and hotel officials

here are reeling from the defeat
of Proposition 400.on the Nov. 7
ballot., The - mmatxve -would

. have ralsed more roney for
tounsm marketing by ‘increas- -

ing taxes on rental cars'. a.nd ho-

- tel stays..

The Zagat rankmg oﬁ”ers some

consolation; | -said. . Jenathan -
‘Walker, president of the "Metro- .

politan. Tucson .Convention &

., Visitors ~Bureaw;, -which' is -
. charged with lu.rmgtounsts ‘and
‘. conventions tothecxty s
 “We definitely use these sorts
‘of rankings in our. marketihg
. “and advertising, parncularly to
- the leisure  market,” 'Walker
+.~-said. “It really. says this. is a.

quality destination.” - .~

* - Miraval’; officials . atmbuted R
their top rating to their empha-

sis on pampering and a philoso-

. phvy‘of "living in the moment.”

~“Things they learn here they

~:can apply in everyday life, said

Katie Martin, the spa’s director
of marKeting and-sales. = -

.. Earlier this year, Miraval was N
"’ also named the top-spa destina-
tion resort by readers of Condé ° .

Naste Travéler magazine.

" “There’s a lot of people who' :
", had been there’ and. obviously

loved it,” said Zagat,.who ac-
knowledged that he had rot.

" heard of. Miraval . untit this

year. ' .
- With its -top "rank, Mu‘aval

" knocked off Golden Door, a spa

in- Esondido, Calif, that had
held the top perch 'since Zagat:

- -began surveyingspas. ° -

“People seemed to like that it

".was especially peaceful on the
. one hand and the food was so
“'fresh and good that they forgot

they were at a spa,” said Zagat.
The Zagat Survey assessed
1,650 hotels and resaorts, 184 spas

_and 73 hotel chains andlists 800
“of the highest-rated properties

.in its new guide. The average
double-occupancy -room rate at
those 1,650 hotels was $221 per
night, up -more than 20 pércent

~“from three years ago.

Loews: Ventana Caliyonre—

° sort scored h)ghest among Tuc-

"' son properties in thé hotel re:
sort.citegory. The Lodge: at
Ventana Canyon and the Ari- .

¢ zond Inn were ranked48th and

Soﬂlmmesmanresons catego;

ry.”

’ Sundt of ‘Loews - Ventana

‘Canyon’ cred;ted the area’s
* mountain’ and ‘desert environ-

ment with the strong reviews.

“It's not-something you can
create,” she said. “It's some-

. " thing we're lucky to have. as
. part of our back yard:”

" -Other resorts such as Westin

La Paloma, Hacienda del Sol .

and Sheraton El Conguistador,

- reteived favorable ratings but

. " are-not among .those, llsted m
- the guide.

. “It reflects the quality we have

here,” said John Fuller, general’

manager of the Sheraton El Con-

- quistador Resort and Country.

Club and president of the South-
ern Arizonia Lodging and Resort
Association. “It's a rather

" unique market. People come

here for the beautiful -scenery
and desert. . . . There really isn't
a bad resort to pick from.”
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Can a fmucky gourmand who' hates to gamb|e»‘and‘ban’t'stand R

' crowds possibly find happiness in the loudest, craziest, most gansh city

in Amerlca7 Gael Greene says you can bet-on it.

LAS-VEGAS? MOT? I felt it was _‘iuét a shade whimsical whet my boss dispatched me to determine

whether readers of my ilk (a spoiled, self-indulgent, orally tivated, congenitally paranoid New Yorker)

wint 1o ;.. need to . . . ought to take a bite of the new, Aew Las Vegas. Not the bring-the-family Las Ve- §

2as but the luxury-resort (f fuhgeddabout-the- gambling) as that might acfually tempt our fancy. Sor-

ry, I'm too tight to gamble. Isn't it enough 1 gamble n_'\' digestive equilibrium every night to protect
yours? T write for sensualists and sybarites, not for masochistic dreamers. ¢ Vegas. I love it. Love the

sleaze, the ghitz, the cheese. Twas born for this marble-bidet-and-high-tech pampering. Born to wallow

in the old-style breakfast buffets. Love both *Mystére” and “O. haunting works by Cirque du Soleil. Love

g the theme parks. Love the Liberace Museum and the view from my aerie up Las Vegas Boulevard with

" CR001361



CerUS maximus: From left, the dlmng room at the Bellaglos Le Cirque; Cirqu ‘/de Soleil's “0” at
the MGM Mirage; the Bellagno facade; below, toro tartare-with cavnar at the Hard Rock" s Nobu

DKNY Armani Exchange, Dior, Judith -

Lieber. I buy a pink straw hat and then
follow the crowd past FAO Schwarz to

--catch the on-the-hour-every-hour fire,

lightning, and drama as Atlantis rises
. out of a fountain in front of the Cheese-
cake:Factory while animatronic gods

struggle for power. It's a must. The two'

of us scope out the eclectic mall crowd at
lunch in the terrace café of Spago as the
- Forum sky goes from afternoon bright to
sunset pink and twilight, then back to
dawn, while we share a Puckian pizza, a

_decent Caesar, a much too.$weet Chinese-

chicken salad, and an irresistible al-
mond- butter—crunch tart and then' ‘best
‘ever” brownie sundae..

. WE'VE MOVED CLOSER TO THE EQUATOR

" now, to.the Mandalay Bay Resort, with
. its vast Coral Reef Lounge and man-

- made jungle; hulked at the southern ex--
tremity of Vegas civilization. It’s too big

(3,800 rooms), too far from mid-Strip,

where I'd want to be if I had just four or:

_ five days to skim the créam off this town.
Still, the eleven acres of Mandalay Beach
‘are an engineering marvel, with sand
beach and four pools, including one that

makes waves up to eight feet high. (It
had to be turned down because it had

. sent surfing guests erashing into its con-

crete lip.) Mandalay also has a hotel
within a hotel: The Four Seasons (424
rooms), its decorous lobby tacked onto
Mandalay’s hip and its five floors of seri-
ously deluxe, contentedly styleless rooms
“stashed in the tower. Charlie Palmer
Steak is confidently clubby. And the Ve-

Food photograph by Fran Gealer/Beate Works."

randah’s tastefully tallored buffet isa
breakfast hangout for local deal-makers. °

No casino. No gambling. No tumult. No
pheromones

Of course, just steps away, beyond an’

unmarked door, is Mandalay Bay’s
younger, party-animal crowd at Tratto-

ria del Lupo (Wolfgang does Italy);

China Grill; Red Square, with its ice
bar; and a mating mosh at RumJungle

(exotic dtinks, Trader Vic-ish nibbles, .

spottily dreéssed girls who dance over-
head). Worth the hike for foodies is
L.A’s Border Grill (chiles rellenos, que:
sadillas, griddled tacos). I keep hearing
raves for Auréole too, but our one visit

¢ is astrikeout. As advertised; the room is’

smashmg, very. Mission Impossible. But

‘the night we’re there, the kitchen runs
" on automatic pﬂot and our waiter, un-
_bearably suave, glides in and out look-

: EQT/HOTEL The Bellagio; the
enetian.. .

BEST STANDARD ROOM

he Venetian . ‘
BEST MEAL Nobu at the Hard
ock; the Renoir at the MGM
njage, Napa at the R|o, Prime
and Le Cirque at the Bellagio
BEST SHOPPING Caesars Forum
5 hoppes‘ the Via Bellagio at the
ellaglo, Desert Passage on the
Ktrip (702-866-0703)

BEST BUFFET BREAKFAST Le Vil-
age at the Paris; Garden Court .
Buffet at Main Street Station
BEST PASTRY Lenétre at the Paris;
alio at the Bellagio

EST POOL Mandalay Bay, the

BEST. SPA Ca\n/yon Ranch SpaClub
at the Venetian ~
BEST SHOW Cirque du Solell'
'Mysteére” and “0" at the MGM
irage (800-392-1999 or 702-796-
- D999; tickets for “Mystére” are

" $68, for “O" $90 and $100); “Dan-
y. Gans The Man of Many Vonces
bt the’ MGM Mirage (tlckets are.
67. 50) Lo
BEST RIDE The Big Shot Drop
from atop the Sttatosphere Las
Vegas tower (if your heart can
ake it; 800-99-TOWER; admis-
nis-$6) - . :
EST. SPECTACLE The Bellaglo s
ancing Waters; ‘the Fountain of
the Gods Show at Caesars Forum;
) asquerade inthe Sky at the Rio

all-free) - .
EST VIEW The bllmp nde over
“Yhe-Strip, provided by Las Vegas
Air Ship (www.vegas.com or 702-
546-2888; tickets start at $179,
ickup in North Las Vegas) .
EST MUSEUM The Liberace Mu-
eum.(702-798-5595); Madame
“[Tussaud's Celebrity Encounter
-{702-990-3530)
EST EXCURSION Champagne
icnic in the Grand Canyon, pro-
ided by Heli USA Airways’ VIP
Pegasus Tour (702-736-8787;
+ fickets are $299, including van

. pickup at your hotel); the drive to
ed Rock Canyon (for driving di-
ections, call 702-363-1921 or
: ake Gray Line tours, 702-384-

- 11234; admission is $5 per vehicle)

WWW.NEWYORKMAG.COM 47
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THE TOP SPAS IN THE UNITED STATES AND ABROAD | WORLD’S BEST .

Miraval Life in ééiqnce.

$ Car;yon Ranch Health Resort, Tucson 84.0
* L . Miraval Life in Balance, Catalina, Arizona - 83.8

5 . Gotden Door, Escondido, California " . 83.2

n . Canyon Ranch in the Berkshires, Lenox, Massachusetts 81.6

S . The Greenhouse, Arlington, Texas ) 80.6

- . Ten Thousand Waves, Santa Fe -80.4

= Two Bunch Palms, Desert Hot Springs, California 78.6

jm] Cal-a-Vie, Vista, California - | 783

w . Givenchy Hotel & Spa, Palm Springs, California 771

E_ 10, Lodge at Skylonda, Woodside, California E 75.4

z

7 o IO v :

: 1. Four Seasons Resort Hualalai, Hawaii E 84.8

" - 2. The Greenbrier, White Sulphur Springs, West Virginia

3 3. The Phoenician, Scottsdale

. 4 Grand Wailea Resort, Hotel & Spa, Maui

.C_) 5. Hyatt Regency Kauai Resort & Spa

w ‘6. Fisher Island Club Spa Internazianale, Florida

E 7. American Clulg; Kohler, Wisconsin

8. SealIsland Spa at the Cloister, Georgia
9. Ojai Valley Inn & Spa, California
10." The Homestead, Hot Springs, Virginia

THE TOP 10 SPAS ABROAD

i '"ﬁancho La Puerta, Tecate, Me:\(ico ’ 84.5-

. Clinique La Prairie, Clarens-Montreux, Switzerland ’ 83.0
. Hotel Terme di Saturnia, Saturnia, italy o 80;3
Les Thermes Marins de Monte Carlo . .75.9
.- La'Source, Grenada - R Co 75.5 -
.. Domaine disRoyal Club Evian, France Sl 758
Sofitel Thalassa, Quiberon, France ’ 74.3°
Hotel Les Sources des Alpe.'s. Léukerbad, Switzerland . 73.9

Les Prés d’Eugénie-les-Bains, Eugénie-les-Bains, France  73.9
10. Monsummano Terme, italy . ' 71.8.

The Oriental, Bangkok g 90.4

c1.

2. Amandari, Bali o ' B 88.9
‘3. Four Seasons Resort Bali at limBayan Bay =~ 86.9 .
4. Ritz-Carlton, Bali R - 86.4
5. Mandarin Oriental, Hong Kong ] o 885
6. Four Seasons Resort Bali at Sayan ’ 83.8

7. Méotel Ritz, Paris e . 82.4
8. BrennersPark-Hotel & Spa, Germany - 82.1
9. Banyan Tree, Phuket, Thailand . 81.9

10. Chateau Lake Louise, Lake Louise, Alberta 80.0

To hetp you plan your travels, we've included contactin-
formation for alt of the World’s Best winners and Editors’
Picks. The World's Best Address Book begins on page 262.

ithony Amos, Opposite: Anthony Amos.
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WOODLAND HILLS, CA
NONTHLY 923,000 :
APRIL 2000
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FITNESS

NEW YORK, NY
MONTHLY 775,000
MAY 2000

| prev ntwe medlcme nutrmon stress management
spmtual awareness and’ many rejun enatmg body

"742 9000 or
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ae ‘Ambleme Spamsh colonial s(yle
;- clubhouse and ultra‘modern spa in’ the
- ;hea:t 1 the Sonoran Desert,. with-

. lowering saguaro cacti, mesgquite and

" rabbits sét-against 4 backdrop of the ..

HOME STYLE SPAS

». Pamper yourself at home with _
.. our DIY spa plan. Plus recipes
- _and iips, from the top spas °

CANYON RANCH
IISA .

B Focus A complete
Pl schooling in well-*
_being, promoting " :
health by focusing‘on_-

g lifestyle. Classes,
" workshops, lectures -~ -
and private -
consultations. *

Breokfusl‘ e

"CANYON RANCH AlPINE MUESH
" Serves 2

5g (% oz) uncooked oats .
"50ml (2fl oz). skimmed mllk
25ml (1fl oz} very low-fat plam
yoghurt™ .

'50ml; (2ft oz) orange jume
25g (1ozl ground hazelnuts
1'tbsp honey . . :
‘smalKapple -
peach and 1 aprj
nely chopped

Santa Catalina mounitains. Bungalow
.accommodatior blends unobtruswely mto
thie, >, magnificent surroundm\gs
Accommoduhon Pri%acy- guaranleed g

= Clientele About 200 guests,; mcludmg

semi- detached bungalows, suxtes and
. coltages Direct-dial telephone radlo, TV
-and 'VCR. Bathoomis-are spaciousiand
E luxunous with robes-and -hajrdryers.

. Christian”Slater and Oprah Wmfrey,
. singles and couples, fitness. aﬁcmnados
" and novices. | overheard bizarre .
. conversations on -why a pet llama needed
" Prozac and the benefits of bemg a
“pesce/pollo/ovo-vegetarian’, but’
.. ‘generally there’s.a spiritiof down- tov arth
camaraderie. Many guests return. -~
_Dress code Easy- gomgcasual
Food Delicious, imaginative, and healthi
] southwestem-style cuisine..The’choicefis
between'a: ‘balanced selectign’feiii

treatment as the definitive body pO]lSh
" Beauty tréatments mclude aloe-algae or -

Fitness Before exercising, guests are
asséssed by qualified tedical staff. There
are aerobic and strength-training roofns,” -
“seven gymnasiums “a:squash coust; three’

freeze masks and in- depth or hposomal» S
’: facials. The glycolic ‘anti-ageing’. skm v
¥ treatment.is predxc}ably popular. -

K24

- includes- sweet-potato waffles, and
cholesterol-friendly (yolk-free) omelettes.
" . Lunch and dinner dishes include orient:
.. noodle salad, sea bass with piquant bell
* pepper sauce or maple Dijon chicken.
“+.The emphasxs is'on complex-.”
‘carbohydrates and fibre; pastais fresh]y
prepared. Desserts such as chocolate
‘mocha mousse make an impressive ﬁnale
Treatments With more than 50 mass’tge
therapists, it’s surprising how scarce
appointments often are (especially from
4-7pm). Forward planning is essential, as *
you will need treatments after a hard day ™
“ of activity. Outdoor afternoon massage is.
a good option. My Swedish massage was -
deep as requested, relieving my aching
muscles. Other therapies include
reflexology and Shiatsu. Herbal wraps,

hydromassage and mud treatments are -
excellent. Locker room .talk voted the salt.

5 racquetball courts;. hlkmg a.nd bkag
d

ina and' steam rooms Jacuzzxs and 7

Spiritually-based classés such'z

- and yoga are consistent with.the ‘holistic

approach Specialists in sports- medlcme,
women’s health and cardiology. give
.consultations with the emphasis on

: preventative medicihe:and fitness® - °
Results 1 surprised ‘myself by hiking .-
daily and cyclmg for. the first time-in 15
~ years. Not only is ‘this 2 wonderful ° :
- rholiday but many guests say it has .
changed their lives.

Rating Feel-good factor*****

"' Pampering k% % % Healthy :

f, eatingk k kA k k Fitnessk kk k&

Treatmentskxk x4k

‘ DR MICHELLE KOHN
Canyon Ranch, 8600 East Rockliff Rd,
Tucson, Arizona 85715, USA, tel (001) 520 '

- 749 9000. From £152 a night full- board

* sharing, including use of spa, classes and
lectures. A seven-night package costs
from £1,293. Treatments from £22fora
herbal wrap to £57 for hypnotherapy. '

ivate sunbathihg areas, three outdoor B
pools, one indoor pool, and. eight outdoor
tenms courts Over 40 fitness: classes are -

BRIAN NICE

e
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OU WALK INTO THE LOBBY and your heart sinks. You have just trav-
eled halfway around the world ... and find you’ve picked the wrong
hotel. We hate that, too. Which is why we’ve done everytﬁing we éoiﬂdi
to make sure that our hotel poll won't lead you astray. We b.eg'c;n bytrack— |
ing down our best-traveled readers and grilling them >about their fz?yoi’i’té :
places. Then we asked the network of 5,000 luxury- . :
travel specialists called Virtuoso-to share their expertise
with us. In the end, though, there’s no substitute for personal expe-
rience, so we sent a different GOURMET editor to each winning
hotel. The result is the most opinionated poil we’ve ever pub-

lished; we even threw in-a few of our own favorite places along

the way. One warning: If you're like us, checking out won’t be easy.
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PHOTOGRAPHS: FRICK BYERS
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IN THE FOOTHILLS of the Santa Catalina Mountains, Canyon
Ranch sits on 70 beautiful acres that guests share with wild
rabbits, hummingbirds, and the occasional javelina. Spa-goers
take invigorating mountain hikes and are rewarded with
spectacular views of the cacti-covered desert. They cycle in
Sabino Canyon and choose from more than'40 exercise class-
es. Some guests simply give themselves over to pampering
and beauty treatments and learn the benefits of a hot-stone
massage over, say, a seaweed wrap.

And what about dinner? Gone are the days of celery sticks
and consommé. Scott Uehlein, Canyon Ranch chef for the
past year and a half, has brought the cuisine into a new di-

we giso love

Shambhala Tiwks @ o Carcos, BritishWest Fdses

WHEN IT OPENED two. vears ago, Parrot Cay resort won raves for
its straightforward. timeless Caribbean look and sand-in-vour-
shoes lixury. Now the hotel has added a spa. Shambhala, next
door, in three beachside bungalows with the same gorgeous

ocean views. The spa emphasizes a holistic approach

/—
=

-

‘/" Gty //

and earmenrs. (87

in addizion to a full range of

‘\

GCURMET : MAY 200C

and ol‘}'ers voga classes und personal iraining

Asian end European massages
£

mension. After a vigorous set of tennis, an hour of walleyball,
or a 12-mile trek, who wouldn’t feel that broiled Iobster tail
with saffron caper rice, followed by homemade (low-fat) ice
cream with (low-fat) hot fudge sauce, is well deserved?
Now celebrating its 20th year, Canyon Ranch infuses its
guests with a sense of well-being—of mind, body, and spirit.
(And, of course, there’s the food.) No wonder so many keep on
coming back. (800) 742-9000 R
2. Miraval Tucson, AZ (800) 825-4000
3. Brenner’s Park Baden-Baden, Germany (011-49-7221) 9000
4. Rancho La Puerta Baja, Mexico (800) 443-7565

. 5. Golden Door Escondido, CA (800) 424-0777
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