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o apart from jts logical basis in the around the n‘!y. at whieh, at an
Wish ¢0 save labor; for example, in one of the day or night, costomers

lnnovation, in service & several dozen locstions.
what it called Citin Chase Manhatean began offering auto.
tere &t various dtes mared service lage January,)

¥ time Ilbyicmmnmi;memnu’anof
might the vending-machine principle sug-

of the olden jokes ia ayr Popular depogit or withdraw money, transfer geges 5 certain eerieness, the fugges.
mythology the impotent rage of the money from ane account 1o snather, tion is well founded, On approach

user frustrated

by such 2 machine's And obtain relevant information aboyt 4 typical Citicard Center outside of

malfunctioning —jtg intractable ree qheiy dccounts without dealing with normal banking hours, & yser firm in-

fusal to do whay it
and, indeed, hay

is intended 1o do, any human being. By October 31, serts his or her plamic Citicard in 2
promised to dowis 1980, there were four hundred and slog in the wall next 1o an outer door
generally regarded not with the e sixty-sight such machines operating at 10 ynlock i, Having gained

entrance

pathy or j ignation that might reas two hundred and thirty sites, wich o the interior Area~=usually the vestj.

sonably be expected but, rather, with ¢ight hundred and seventy thousand
malicious humor, Perye

against the
machine principle h

tended ¢p Sonsumer banki

Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920
Opposer NOR Ex, 501

buleohbmkbnmhoﬁce—.mcmr

™aly, we ine customery vsing them for more than is face to face with the banking
voluntarily side wich the machine six million transactions 5 month, machine, which oCCupies

The vending- Among these being cash withdrawals vestibule walls, T4, machine’s mosgt
besn ex- &t 4 average rate of over two thoy. Prominent feature f , cathode-ray
Ag—the sand dollars for every minute of tube similar to the pi
daily or weekly function of depositing  every day and night of the rear, weeks  small television e, and

near it are »
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keyboard of twelve buttons, 4 slor into foction—wmgpn obeisance 1o the ald joke: the cwm:f Inte ut night; lesy than two

* which the Citicard can be fitted, and

th
other slots, for making deposits and TEMPORARILY OUT OF SERVICE. have taken place bttweep midnight ang

withdrawals and gewting receipty, At
i hine

Havm; started the mac by insert. dificulty the user may pick up & “Cigj. million doliary 5 year in cash is being
ing his card in the proper slot, and phone™ mounted beside the screen and  withdrawn between those hours,
having pushed o button 1o chooge com-  discuss the problem with 4 peql person,
munication in ejther English or wheo may or may not be able to golye it. robbery, Citibank officials believe,
Spanish, the user finds a dise  Whep 2] §oes well, though, he deals the i

Played on the screen, In English, i entirely with the mastey computer ¢ woney-handling arouses in many peo.
reads: : which all Citicard Banking Centers Pleatall hours and jn all seasons—any.

ANKS mwired,tndheémnaubnnch i«yproba&ymtnnnchlbombein
;’.fnmm”t mrm thae, sometime between Sand 6 robbed as aboye bei; cheated, or nof
WITH ME STEP BY y7pp, PM. 1o sometime betweeq 8 and 9 knowing whar to do next, or showing

YOU MAKE A MisT ":‘: ON A-M., i8 occupied by no ope g¢ all—not ignorance and Perhaps losing money by
“CLEAR " Irvou'cllti,zrnox%m even a night watchman, . doing something wrong, T allay this
MIND AS WE GO, pRESS Thp The obvious weakness of twenty. anxiety, thoge in c. ¢ of the Citicard
START OVER* 3UTTON four-hour fully automateq urban Bankinngunmhapoimof “walk.
WHEN I L1, banking—the one thae a layman to the ing” esch new customer through the
NOW »USH TH1s TTON s i

BEGIN,

To - mention of jt—is
Having pushed the button, which is thieves, armed or unarmed N
indicated by ap arow, the user 5 pear ghe cash-dispensing gite o night the manager of all the centers i an-
asked by the sereen Whether he wany and fystematically, perhaps violently, hatean from Forty-secand Street souh,
to withdraw cash, make # deposit or 2 relieve the bank ugers of their with. 528, “Once they've been through jc
payment, make 5 transfer between gay. drawals slmost o4 soon a3 they have tnddomh,‘dx.ey’neaentim;rbocm.”

ings and checking accounts, be in- mage

On
formed of his wanee or given oc!m Citibank officialy have thernse;

{The levtering on ¢he screen can be  fore he Citicard Banking Cenger Pro~ card Banking Cenger Patrons tha: |

*een only head-on; looked 3 from an  ject wag begun, James D, Farley, who made recently, simply by inquiring

angle, the sereen appears to be hlank, Was, and js, a Citibank eXeCULive vicee amon my friends and acqua; o3
2, : 3

from reading oyer * user's shoulder, ) fmoney machines were ‘100 ¢Xpensive, everyone likes them, j¢ appears, but
If, say, thesum chooses to withdraw %00 prone to vandalism, ang o0 imper-  almase SYeryone reacts to them in a
cash, the screen asks whether it is ¢o be tonal.” Evidently, Farley changed his Suriously personal ang emotional way,
withdrawn from 5 checking or a save mind or was overruled in the itibank Thase who dislike them spezk not g9
ings account; satisfieq oa;‘ that poine, it deliber e 4
inguires what sum i 10 withdrawn, shead with slectronic bank;, 1 3ta and lack of hymap contiact as of mal.
l‘:?givuthemerlcbokcofhm:u g:nofmmthan an i
various sumy Up to million doliary, Today, those i sions of the familiay complaint of the
*Wo hundred dollary, (If he wanes ¢o charge of the centers insist that while person who kicks or Punches a defec.
withdraw more than that, the who}, in setual practice there Iuve.beeu afew tive vending maching, Those who like

»

0 push indicari

Process can b repeated.) After the robber;

user has punched ope his “pergonal ID customery in the vicinity of the centers, schedule makey gy difficult 1o bank dup-

code” on the keyboardwmg private such

Aumber not recorded on his Citicard. major problem, Aq all events, Customers erable warmth of how much easier
his money, in bills, is almog im- have clearly Been cz.:0iys about using ¢hejr lives have been made by hay
T

mediately “spewed out of 3

biect is inclined m:nn‘f up at first Process of dealing with the screen, byt
the

all cimes, if chere 35 any kind of 6 A, Even %0, something like sixteen

e7 problem than the rigk of

grest
ltn;ullzed anxiety thag AUtomated

anger that tons, lnd %0 on before tl]owing him ¢o

that wenty-fourshour who 3ppen (o use the centers, Not

ations leading ¢o the decision to  much of confusion, danger g night,

ies of Citicard Bankmg Center them, etpecially People whose waork
robberies have pot become 5 Ing Bermal hours, speak with consid.

Access t0 2 bank 4 all hours, For

moynted above the screen, whereupop |
the screen agkq whether or not pe
Wants a printed record of the transae.
tion, and, if he does, it emerges from
€ receipt slot,

ong the other Messages that the
screen can give, as eccasion demandy,
are;

them, the centery have simply elimj.
nated one of the many minor annoy-

M WORKING ONIT,

JUST & MOMENT, PLEASE, :
I'M soRRy, ) COULBN"T DO Y.
WOULD yoy LIKE ME TO

TRY AGAIN?

OOPS! YOU PRESSED TOO (MANY)

(FEW)KEYS. PLEASE TRY AGAIN, ‘
And, of €ourse—by way of acknowl.
edgment of the machinery's imper.

-._...,_..*——“...-...-—\ T L

B et S

the same Citibank branch or at some

© other bank, Apparendy, they like deal-
ing with ¢he Mmachine instead, Thar
conclusion is sypporreq by the finding
— of my that hardly” any of the
Users—those i favor, thase against,
or those with pm; feelings—seem
. l‘ to object to the impersonality of
"Jv‘ the machine, or even to consider
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‘ i r30nal, and its mew cne are the wildest of Citibank’s share of the profits, Prob- '
g-:p:;:ccfn‘:rlfryhgey tend - misnomers, because New York City is ably the most mggomm of thcle'n the i
© speak of it 11 2 sort of oaly the historical and continuing ite ggmh,d&;ggtm:! L’T&‘J"g‘;

the institution’s beadquarters and ' which Cij cr w
l’iuk:.p:;;“;m: h:;’t”;;: : & rather small part of its operations, hnvin'x made a ‘m%or factor in Uzgted
Most find less demanding It might more accurately be calld  Stater banking in 1961, At that time,
to deal with than a human Worldbank. As of October 314, when interest Fates were just begin-
bank teller, Citibank and outside the United States Citicorp ning the long rise that in December
its competitors, through maintained nearly thl'rm:iel:n(ndnd mh‘;’ ti!:mht: m mr leve;:

ed banki offices in nj coun com- ttracti

::iilx;ti::m‘u‘:z it :ypun,n‘ pared to fewer than eight hundred of  new demand dfpoiﬂ,_qr checking lc;
inadvertently exploring o fices in the United s;;:gu). Some si :;::r:uf; ;3: ;;in m;uohn:l‘ :‘um :3

dimension of that five per cent of its | pre-tax profits lending, ;
;:;ou;?‘u:: littleeex- of dmmm nine hundred million dollary “’m’ (23 they seill are) :orbldden u::
lored psychological re- & year come from overseas operations, mﬁmd on demand Wt:,l
fatiomhip-—the one be- 2nd it is the proprietor of about half “‘hlﬂdwh wi "ige
tween peopls and money, themnmbnachuofallUniud amounts of money on hand were jr,.

States banks combined. ‘This position creasingly reluctant o forgo collecting

THE basking-center 4 the most ublquitous of world banks iﬂ“'gt on it. (Tluhwgnmmf;on-

idea and the manner derives in part from a long-stand }’35‘;. ng-dccounts law dates rom
of jts realization are char. propensity of Citibank’s 1o GT‘H s “itmd PWPO:‘ x to help
acteristic of Citibank as a overseas, dating back to the First  banks by.rth;l\:mhz them - dm.
whole. Citibank srives to World War; its well-esablished posi-  ty “;,’:’“‘f“;‘ e for posit
be, and to a marked extent ﬁonouforei‘nwilwomofdu :‘h"d a8 :’P‘"‘ Mythw
is, the quintessential world slements that enabled it to derjve max- co:; piu?:?p‘;dcm{a?inwgﬁ m:
for s, o il VLTSI D e
hattan and Chemical Bank tional corporations that took place  fuch E?{mk l': “mif‘nmw of deposic
emphasize persona) contact over the past two decades. Another  that . !;: tim ing in ‘h“::
with the depositor in their tlement has been the Tessive, some-~ ?:"ﬂﬂ m:;;; 5 ep;:u.‘onw ic!
advertisements, Citihank times abrasive leadersh of Walter B, lm‘““* o Pﬂd" m,‘l m;; nt:
SRR EEY el e e
it. In the licle world of Citibank, Wriston has 4 fundamen- ore & stated date, but he mllnl]

%, i euch 2 worid talist faith in the free market, an oyt- his certificate to s else. In of-

may be described as litdle, Citibank 15 spoken aversion 1o government inter. enabled
identifiable as the coalest of characters, vention in banh’n; matters, and a fm'éb;n.k::b:; ::.y in hug?:u‘::
sveryone agrees that it is the widespresd reputation for such "t tather than just wait for it to come in.
most ingenious and imaginative of pecessarily bankerly qualities and hab-
banks, .iti!‘?”mh;?m?'_" its 43 2 strang streak of in ,  This they have been ener ically do-
than a bank, because since | 8 Citi- aundmcywcanalpadeamde ing ever since. The new itibank syy.
bank has been wholly owned by a blic, and a fondnesy for wisecrack- tem was quickly sdopted by other
holding company created explicitly for € €0 the press, When Wristan as. banks, and ‘within a fi years nego-
the purpose of owning it and now tumed the chairmanships, in 1970, iibte certificates of deposit had becomne
called Citicorp. (The sorporate sub- g Rockefeller, of Chase, was BN the major domestic source of funds for
terfuge of gerting themselves nomi. erally considered the leading Unjred all the bigg i
nally owned by paper holding com- States banker; today, nobody doubes

panies has been used since the late that Wriston is. (For a time, s month . "
funeteen-tixties by practically all the o ¥ 0 be wat thoughe ¢ be Pres. _ In Petrospect, the negotiabie-ceng

larges: United States banks; Citibank, ident-elect Ronald R“im:; leading cate~of-deposit device seems obvious
e Tre

ther than revolutionary; the wonder
characteristically, was the frst ANONE  Choice for Secretary of ¢ ra 3
them to take the step. The reason for but according o transition sources Lo g,ﬁmc"mfn‘g thought of it before.

. ¢ Innoy. logk
the subterfuge is thar banks in ‘h“?’ Was dropped because of conflictmof- ok, Suens
selves are not allowed to ENgAZE 1D nierest problems arising our of pis :‘;:f ;;:L?rﬁgm m C.i‘t;:’
Certain non-banking financial busi connection with Citicorp.) In 197), bank’s chief “historian Hareld van B,
nesses, such as mortgage brokerage, Citibank decisively passed Chage in Cleveland, paints ou, banki s basi-
while b;nl:-holdmi companies, i1~ deposits, and it hay greatly incressed cally juse accepting deposity a.‘nd mak-
logically, are.) Both of the VTR s edge since then, Among the world’s Ing loans, and for cenryries there has
nhames were formally conferred in the banks, it is now second in depasits D no major change in the handl
middle ainetsen-seveaies, when whay 4uly to the Clifornia-besed Bark of maney. Bankings "
bad prmoudybcmtheﬂqt National /0 o0 suringly ‘insists, jy oy rather simple
City Corpol'lﬁo!l becams Citicorp and Domestically, Citibank is known game at bottom,”) Perhy

What bad previously deen the Fim  pove an for its innovations—technj. 10 one had thought of C,D.s was that
mﬁond City Bank became what i eally ingricars, functionally useful de- American banking pag i

been called informally for years— vices to improve the complex plumbing doldrums in the
Actually, both the bank’s old name =
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and early fiRties, what with an often
listless domestic economy, with inter-
national trade hobbled by the Cold
War, and with the banks themselves
short on imagination because of 1 De-
pression-induced disinclination of
bright young talent to enter the field of
banking. Alf that changed dramatical-
ly in the sixties and seventies, when
became expansion~minded, often
excessively 50, and hot-eyed
men and women rly flocked to
them in search of excitement, fortune,

mdumnmalldc‘ruo{fm.
Throughout this period, Citibank

usually its competitors the
way, both in aggressive ion and
in technicsl innovation. The day in

1968 when Citibank became the first
major American hh’o’lkd'w call into
being a one-bank ing compan
was, in the opinion of lou‘u lﬂhﬂﬁ!
ties, the mos important day in United
States banking history. As with the
negotiable certificate of deposit, the
lead was quickly followed by practical-
ly all the competition; for better or
worse, the era of stodginess and yl-
traconservatism in United States bank-
ing ended almost overnight—replaced
the now flourishing era of aggres-
ve, expansion-minded commercial
g

Yet another Citibank plumbing im«
provement—the foating prime rate~-
was introduced late in 1971, The
prime rate is the interest rate at which
abmklmdsmueymiumnlimy
auent corporate customers; to a
marked extent, the prime rate of the
biggest banks at any given time repre-

sents the nation’s basic bank lendin
fate, and any changes in it are eagerly
watched by economists and investors,
In recent years, the siock market has
developed a fairly consistent habit of
reacting briskly to it—rising when it
F“ down, falling when it goes up.
or years, sach bank made its periodic
prime-rate changes through commit-
tess acting—arbitrarily, it appeared—
in closed meetings. A great deal of
mystery surrounded

the process, and public

critics of banks, such

a3 consumer advocates

and congressmen, had

Jong since taken o ac-

cusing the banky of

fattening themselves

At the expense of the

public whenever they

raised the prime race

quarter of & point, By

* firse, the fload

1970, prime-rate
changes st the big
banks constituted a
financial-world soap
opera, and one in
which the banks were
by no mesns looked
upon by the public as
the herces. Citibank’s
answer was to ty to
take the prime rate out
of the area of policy
satirely, by instituting
& systems of making
any changes in it an

automatic response to changes in the
rates in other financial markets rather
than & matter of committee discretion,
Henceforth, the bank anncunced, it
prime rate would bear s close relation-
ship to the market-determined interent
rate for “commercial *—ethat s,
the unsecured 1.0.U.s of major corpe-
rations. 1f rates on commercial paper
moved up or down a certain amount,
0 would Citibank’s prime rate; if not,
not. (Several years later, the basis for
prime-rate changes at Citibank was
itself changed from commercial paper
to nin«y-s.y certificates of deposit,
but the principle remained intact.) At
~prime-rate system
provaked derisive laughter in segments
of the banking world, as any innova-
tion is apt to do in that world, but
before long other imby mimu back~
handedly honoring it gning em-~
ployees w0 caknh‘u when the market
figures were such that Citibank was

about to change its prime rate and then
bes Ciu’ba‘n‘k to the punch.
usly, the floating prime rate is

a characteristic innovation of Cisi-
bank: it represents an attempt to end
the s0ap opera, and the attendant eriti~
cism of banks, by making the secting of
the prime rate almost as free from hu-
man intervention as the operation of 2
Citicard Banking Center. In practics,
though, human intervention and the
30ap opera are not entirely climinated,
beeause Citibank sometimes deviates
from its own sutomatic formula, usu~
ally under government pressure, It did
s0, for example, in the suruma of
1979, when the prime rate at all major
banks rose above fifteen per cent——s
figure that by traditional mandards
bordersd on the usurious. The rate
went to twenty per cent early in 1980
and even higher at the end of the pear,
At the end of October, when Citibank,
following its formula, raised its prime
rate a quarter of a im,izﬁftesnmd
a quarter per cent, Henry Reuss, Demo-
crat of Wisconsin and the chairman of
the House Banking Committee, pub-

licly denounced the move, nying that
out of concern for the national econ-
omy and compassion for borrowers the
bank should have held the rate down,
even in violation of ies formula, Chais.
man Wriston immediately retoreed
that political pressure to keep interest
rates down might well subvert the
government's own efforts to conero]
infladon. T'he very next day, however,
Citibank seemed 1o capitulate, an.
nouncing chat it would net raise the
rate ag:fn that week, no matrer what
the formula called for; and the follow-

ing week, when Citibank did raise the
rate, o fifteen and & half per cent, it
didnnatim"vhmthcformuh

P
i
%E HH
,\;; gg
i

y Lant June,
Edward L. Palmer, chairman of Citi-
bank’s executive committee and one
of the principal inventors of the fogt-
ingprimsnn,uidthuuamuhof
wructural change in the banking busi-
ness the prime rate had become an
outdated concept.) To non-bankers,
and probably to many nan-Citibank
bankers, there is something reassur-
in}g, even faindy endearing, in seeing
Citibank’s march toward cold, imper-
sonal perfection thus frustrated, and
Reuss made 10 look like the citizen
who kicks the vending machine 30
ha;d and effectively that J:‘ v: him
at lesst part of his money quite
different sort of iseue, and one less
inclined to make Citibank appear lova-
ble, was involved in a more recent
innovation——the introduction, in Sep-
tember of 1979, of an advisory service
for customers wishing to invest in fine
art or antigues. {One other American
bank, the Unjted States Trust Com-
pany of New York, had previously be-
gun advising a handful of jus clients on
investment in art, but as far as the
major commaercial banks were con-
cerned art collecting was something
their top executives could indulge in
on their own time and with their own
money.) Under the Citibank program,
investment clients willing to commit at
least half a million doBlars, in cash or
works of art, or both, may now have
that “portfolio” managed b Citibank,
with the advice of Sotheby Parke Ber-
net, the auction house. Purchases and
sales are made on & purely commereial
basis, just as if the portfolio sonsined
of stocks, bonds, or rea) estate. For
this service, the investor annually pays
Citibank one-half of one per cent of
the market value of the portfolio. Un-

-

CITI 0002492

OPP001492



Citibank, where the pravailing view s ﬁb;?:kmtimi b]xlny, h';“‘;’mc':':f

that the definition of someone worth officials insist the bank has

til recendy, the annua] fee WA tWO per  of g*tting 1 loan is someone likely to ::::' &n:hm: as ;h“mdz of defaul;
cent—a fee that happens to be €on-  meet the interest Payments and ¢ pe. on & loas to a poor country, but in the
siderably siffer than that ordinarily P8y the principa] on tume. Multina. case of Zairs, for they
charged on a portiolio of securities or  tianaly generally measyre up to thae this claim only because C tibank has
real estate, Randard 5o well thag they can 8% peen will gotiate payment l

As s0on a3 the program was an. relatively low ingerest Fates, 50 that jt schedules rather thag declare ch Toans
nounced, two ions about it aroge B comparatively hard for a bank 2 to be in default, The Bank's offieials
in the minds 01 many in the fields of make money lending to them; how. are quick to emphasizg that its Joan
both banking and are, First, wouldn't ever, to balance that factor, in mulg. of million dollars or s
Sotheby Parke Bernet—which get4 no  natjany) lending comparatively fow mis s mmj drop in its eighteens
fee for its advisory services to Citibank  bank officials can hangle o compara~ billion~dollar buckes of
clients, and profits from the arrange- tively large volume of business, and in or even in its eight <billion-dolla.
ment only through commissians g the  addition to Joans multinationals rely bucket of ] less dev
transactions it makes on the clients’  on banks for 3 wide range of fnancia] tries; a5 Wriston pointed out & couple
behalfebe tempted to take sdvantage  geryices. The upshot js that Citibank of #ven if Citibank Jost o1i
of its role as adviger by palming of on derives abour one-fifth of all jog profits years ago, p

the Citibank clients top nany works of  from multinationals, %‘ai:: h““‘“”‘""‘“ 14 be bf'.';lypz‘:gg_'; b
lndutoflnmimenmfy?&cond, In th!cuocfwhutln wbuizhadtawﬁuolnamultof
warholmiamymebe buﬁnmrefunmulmdev the fag olduPumC«nualin
traded like stock certificates, wich countries, both the risks and the poten. 1970, when Cicis K was caugh with
freely 3dmitted —indeed, obligatory— 1y profies are greaer, In general, 5 mpn'thm ixty million dollus’ worth
disregard for artissic values! To'the hany can make about one per cent 5 of Penn C‘:’“y on its
ﬁm,&cbcby’nnplhuhﬂhhuud Yoar more on a loan to guch 4 paper bands,

0 Tepresenting both bupers and sellers thanon 4 Joan 1o 5 multinational, It iy q'g T h::" o in m:‘j‘f‘:;
in transactions, and %es no conflict i gne expectation of such profits thas ; m"&" interest o
ofimerut.Tothcucond,Pdmrmt cmm;.mﬁ,,mhm bout for Mppens, i
long ago gave & Citjbank king of com=  deepty involved in what is known 25 an” , bu": t ‘;‘.WMY»
ment. “I find [the art-advitory ser- [ % ending; its top executives heage T n 399 h": ’dA
vice] is an effort that hag little down- chearfully affrm tha s p lending is m‘;‘zﬁlmn,

side 1isk,” he said, withous batting apn strictly business, never philanthropy, world, Vmom:lw w“'d.;{““d the

eye. (No wonder; Citibank makey about
sighty million doflars s from . \
OVERSEAS, where the big profits LS),C, Yoans, or sboye freen per tach jtem of interna-
are, Citibank has for years been  oeng of all jug profite.) Nor, Ciei. . tanal news for its im.
known not s much for its ori%mity bank officigly insist, does Citibank mediate or lor{ger-
a8 for jts sheer ubiquiry, In Aby habi,  frnanee the deficits of POOT countries; term effect on Citjbank
for example, it hag two branches of jes rather, its loans often create the def. OPerationy; every three
OWn and 2 share in three branches of icits, by adding large sums o ¢he debe @onths, such “teams
Grindla‘ys Bank, Led., a London. | side of national sheets, Ac. fystematically any)
based Citibank affiliae, In Brunei, it tually, the recipiengs of most of the 81l the nearly one
has a branch at Bandar Serj Begawan bank’s L.D.C, loans are not 20 hundreq countrieq
and another g¢ Kuala Belait, In poor; shout eighty Per cent of these where the bank does
uam, it has a branch 5 Asma; in " Joans are to Countries sanding ar business and mak,
abon, ane at Libreville, In reland, o Upper edge of the category, recommendations on
it has branches ar Cork and Dublin; in such as Mexicq, Taiwas, Indonesis, whether commitmenes
Panama, four at Panama City and one and Venezuels, of which some, though should be expanded of
each at Balboz, Colén, and David; in industrially backward, are gilric \ reduced in each of

Peru, two st Lima, In Pakistan, it s 3¢ others are on thy verge of be- them. Wriston hag
branches 3 Karachi, Lahore, and

Rawalpindi, and jrs affliate, Gringd. i“w:::":;:’d "’d"‘:’!' ‘gf ;:;dopcd. chips in every game in town, Recently,

) 4  countries or o paﬂuc.all?' unfriend] arsen the question of whether
:‘:;J:'M;' i‘;‘t‘;‘m.’:;’:‘“’” ::n ones, the situation i riskier, Citibank Citibank and other huge United Stqres o
on Ci would be an never te.  GtPosits h:v.'c been naticnalized in Are tending t9 moye beyond

i i a some countries " example, in Al banking into foreign. icy-makinge—
ment; in fact, the sun is dw:g-”t;" Emm in 1923); in others, Citibank or, to ‘put it an.,fh.fd w:‘;, to mﬁ"
as been forced o withdraw from beyond Parﬁcipgﬁn‘ in all the games
one somewhere elge. some of ey operations becauge of o tampering wich the rules. In
The bulk of the overseas business T¢3trictions impoged by .tht _loc,l November of 1979, President Carter.
consists of Joans 1o corporations, many 3°v;;g?fm (for example, in Nigeria  f3ceq with an Iranjsy, threat 1o with-
of which conducy operations in various 0 ! % and in o frw cases has  draw Irans depotis from oy United
Dations—the multinationals, The ex- n.ndlhom'; o rhich interess or prin=  States banks throughout the world,
‘€0t to which such corporations oughe cxpai f‘"‘; n ’;"d on schedule. A 3uddenly froze thoge depasits, both in
10 be egged on with louns oy other. MUC ’.ﬂzt: : $%3mple of the lage ginys. the United Statesang elsewhere, where.
Wise has been 5 topic for heated eco- 1100 is Zaire, whic, ojihe past few 2pon some United Spageq banks, led by
nomic and political debate, but not a1 4TS, 88 2 resul of political turmoil ’ T
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"Citibank and quickly followeq by 10 but never beyand the limit of that Even in the pagt o years, when
Chase, Bankesrs qu, and Manufac. nation’s law. Needless 1o tay, this re- the value of the dojlyy and the leve] of
turers Hanover, immediately took over K’I does not silence the critics, and last United States sconomic inflyence
enough of the frozen deposits to offsey arch American church upt, led iround the world have bog, been de-
their outstanding syndicsted Joans to by the National Couneq] Churches, clining, Citibank ha been able to in-
Iran, which ran into billions of dol-  announced that they were withdrany crease fts profits abroad, In ¢he fifties

lars. In the case of a half-billion-do]. m tixty-four million dollars in pay-  and early sixties, the years of g

lar Joan for which Chage was the and checking accounts from Citi- erican economic imperium, an
agent, the Iranians tried to  bank on thchnfound that American bank shroad wag
Pay the current interest due on their the bank’s policies made In the comfortable position

but were unable 10 do 30 because it “a fu)). ged partner of having on hand what
of the United States freeze, In the l of South African apart- everyone wanted angd a0
view of Business Weed, Citibank, in heid.” . ‘“‘iﬁ'mw had though
seizing the Iranian deposits—and jn Similarly, in Chils, wherq : of e ollars. Now the re.
doing s0 withour majoriy spproval of |  Citibank has ;P'“{“_ for vere it true; almost every.
its partner banks, both domestic and | years—in ]9 2, it was one has dollars and many
foreign, in the lending syndicate of | by the governmen of would rather have some.
which It was the head—“completely : Salvador Allende thing else. This feat of wend

to
of lending o ol comventional methods eI is asvets, bot it resumed wperacions perdy oy Ciiank bus been pouint
of lending common theoughout the tn: e o, 1975, tollowiag o ende's panly
tes, al bankin, em ., , the T, Vi3 Deen accused of suppan.
1:12; ﬁ!:nmdaﬁ::: for :yn"m,mws“ ing, through loans, the current righe. ready in placs (and being wel) pre«
l:nding." Cidhnk, of course, sees the int ugime. which has npemdly Etm pared to lend Mjﬂl! in dollars but in
differenty, contending that the  $hown 1o have resorteg o polideal im~  almomt any currency they might be
atcer of Iranian Put Iran tech.  prisonment and torture, :f‘h' the  wanted) and pardy, Cidbank oficialy
mf{many, although minval“unnrily. in de. bank stands on economic teria, ine caintain, because thejr people around
fsult on the loans, Citibank, and lminosdmdhm to Chile are to be the world are 2 Evea the
hase uk\ven. contends that, :‘v:un the  cut off,

default, it had not just tha right but an )

: h : thanehusdmypnmdymdhnk; MM-AHIW"‘MMW

s its st to
Shligatian to iy X Euldery ol b e gy poins . price of gold—cradivmnaly okt
h T:‘P"“.M.ﬁmhh"’“'"n‘:”n out that it did business with the Jefris of money in many parts of the world,
the courts of various nations, and, of T, lt' with b ie leane :l?d ?'rm‘l;?;im‘t?t?“{]m
© laymuen umanistic ¢ 1o cxin, o

muru.hul:«onﬂyhmameidpm ha,mkyMkmw States “lhr-—hu‘bm: auctuatin,
of the mtmdo?t'mr the Aﬂ"‘“ﬂ seemm callous and srrogant, even wildly on the internationa; margety,
M::S" i is Citibank’s offei thouhprindpuinammnr. goiugfrmbdwtwbhunduddonm

P m&hax’i’n' bank official Bu: ga,Cltihn&mnply.hnbby an ounce in l978toahigh of around :
poﬁtion t o.:l overseas operations their aarare eught to sdhere to iy tight Aundred and seventy-fve dollary |
);d "'i-‘x‘ﬂ""‘i; L‘:"'::‘;?g" ‘“’: professionalism—an innate charsc- 5 yeyy 380, and sometimes fucruating
siderations. :; oy 2 W't teristic of theiry, by the way, that j umnchnlhunduddollminuinﬂe
srnment instead G & tanl mk::ha? surely part of the reason affection- dxy. These Eyrations caused o
owmé OXM “9‘1};' v et k'.“ cra Americans since the days of Proghets to see portenes of disaneroy,
man, (3. hca?m._ The pr g % Andrew ackson hanmld«!mr?ud world infation, of world depression
exended beyon, pohusﬂ ‘0'”‘] 8 hem with a partienlar homi ity, and of the collapse of the existin ine
tions 1o moral ones, which, 108 large  fected in the face chat this COUNtTY'S  ternational maonetary order. Mean.
extent, Cigaba]nk similarly insisty b::‘ fystem of government bank ¢ ion while, Citibank’s overseas deposit
M[:j ity 451';} t bas, for *mi’l{; i "5 by far the most complex and strip- levels and incerest rates were not dis.
gﬂ ‘mb‘; i, "ﬂf with m“i nited g°0t impoeed by any country, At the cernibly affected, ang Costanzo, whe
S?‘:;Af? ) for mkn;\; . 0308 in very least, it mugt be acknowledged i 1oy policy chief for overseas activin

u g:a and thereby helping P hat Citibank is faced with o modern tey, g able not Jan, 250 to refer
”?ﬂd‘e : ‘“'hl‘“"“ﬂ. overnment'’y Paradox: in a time when unprece~  lofrily o the gold marie
rac. E?Iw"’i B answering d'“"” “‘t:' dented world trade and unprecedented  vapte—y gy commodity market thay
tism, Citibap dmthin: to fdﬂ" on the business across national barders have doesn’t affect the basics.” If ¢he €co.
;amiliar argume. mSo d: A‘;‘ : "‘:’“l"g done much 1o increase world avence  nomic geery thould turn oy ¢ be
3 investments in South Afriea w, ind, many suthorities believe, 10 alle- right, of course, Cicibanity attitude

not ily advance the cause of viste world

iad lity. Rath kes ; ‘iate world poverty, surely 3 persua- would change,
nand on the ll:i;i: olpu':; pito&siou:l‘: Bve case can be made 'b?' bankers In the exigting situation, however,
! with their banking Citibank simply applied its apirie of ine

o h ht to push on
\sm. As a bank, Citibank s, ity sole ::d‘ leave the poli .
: " political and moral ques- novation to the i

o sl i . e i on sl e e ing
. . chilly rectitude 1o discerned and in the rocess
cienee Zﬁdﬁmﬁ Ko 28 g ark's el v feblic  more banking g 1o Apiof oo
) I - popularity by devi from it deter- it became the firg m, 1
South Affica 10 oppose apartheid, up i sl 1200t s e poasible, b aene o Stae tq gold
an amoral world money machine. certificates— with 5 minimum denomi.
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considered the bogy 'me for tap-

ment. He made his mone-cold.deaq Menagement obs. Those on the list

. h to National O it Whose names ‘were underlined in golq
:::::In :if u:"d:m % f;:o :: ;ff:'::" ‘i: l;&f‘“’ ty Bank, as i¢ Kﬁ:’ the ones mogt favored of a'n, like
hen an invesor bups  ceriens, In 1980, Coieorp recruiters iner. AU ben pdbem in the sngels boak
Citibaak buys the sy of gold nec.  viewed about fifteen thousang college ‘.:n‘ $oPle on :’ ¢ .';" and
soary o cover the certificats, and  and business-schoo] Sractaces around  pecially those marke ?mbu o
it, in London Zurich, w’Wﬂ- the world and hired ore than & thoy-  W7® 10X supposed to know " put they
mingian, Delamennr2orich, free for  34nd of them. (The interviewery 1o ey, 3a83ged 0 fnd our. (Ben Ad-
b m’ym, o ,thm t 8 feeis ot all fullecime recroiters; every yer, C;:‘ urr:;d through vision; at
bank e November of 1960, Cie  ach of th compuny’s b Joung  means.) The coforhecymobly surer
became the firn major bank to  has at least one high-potential 'youn ¢ans.) The colorec 18t was
offer investors certificates Tepresenting  €Xecutive drop his regular duties an ";P'w 2, Vhile back by a new list
silver, pend that year exclusively in recrujr.  ©f Ppotential replacegaem,: for the
S, for his paricular phase of the holder of sach of Cldcarp's hundred

£ Clicorp doss get many of the  business) Armong o on's - % o,10p Jobe those on this li were
I e on its paysel, By Iuring W for talented officer can.  Foundly ”referud 10 21 “corparate
does 30 by offeri th-emthlm'biiiv didates ‘“5"""“"’““‘?"*&\‘10‘9‘ Fecperty.” Again, frope who were
m%;nmnu and rapid  portunities for assignment overseas—.  COTPOrate properry wooe hot sup-

o nndbyuin; over half of 4] iticorp 1 mwhoz.bmmm.mmof
and evaluation methods that are prac. “"9"‘ sbroad “t 0y given time—and the co:;:::;on ';; ]:dquim :;:12 o:,'
ical to the point of . Its  its reputation or granting rapid pro. : .
mla::u promopomtion pm fu  motions. One of every four officer- "m’g o Wb:h‘.:mﬁmnzn' o
banking speracions, are based on afa-  Jevel employees is promaged Sveryyear, P ofcers say that the term g

i ® has been official}
i ief in ion, with  2nd the average agy of the Policy 3t¢ property - y
Citicorp claims, on persuasive evie of the comp&ncy‘l top officers, hovers board ‘;;: time, and twm 2
dem.tobuuriczmeriwuqimh. around fifry, Chief o8 the wall between riston’s

among the deter. .
spauer of promotions, In contrast 1o  rents to *pplicants s Citicorp’s well. 47 Palmer's offices, disereetly covered

i i : : it might be
the Jong-establ American bank- deserved repuration for firing a sig. 31 47y time when 4 Kanned
ing tndgtioa al”h:;odom :anvﬂyin- mificant percentage of m‘oﬁccg- by Pgi‘;‘ eyes, m"’" s ”Wn?d o be
Suenced by family ang old-schoal con- candidace Sloyees within their firne g . "’mcm e s
nections, n this macter, chief ex. *W years of service, : d lticg .
Wtiltluhctthco!iufwr Once - hired fuch an employee ;3 Sringent, promotion is such o
-cnm'wm, przf thained in 2 pars; of the Ntﬂ’fmcrit.thnh an impor.

in 3 particular Aspect

William 1, . ‘ hmmn-hndm. and account mag. :”‘mz’mhmuﬂn}zﬁfd’:
Committee Chajrman Palmer, and *Ement, sy, or systems and dare il complacency, Ptedles
Vice-Chairman Costanzo—two have Proc » OF monty markets, The aking world eurride
certifiably pulled themselves up by £""" of the training period varies someties my that selfedoubn has »
their bootstraps, Costanzo, the son of according 10 the f» and the em. "Ml ﬂﬁ;‘l‘u the W.Ch@;it:nhr s
an Uliterate lmmigufu ¢oal miner in a‘;{?,‘ aptitude. In the rate Cmam enly, b Jarg, m
Birmmahanceied b wey through PV DB o the vice. [Tuendy, then zes for faws in
Birmingham-Southern Colle and o iden Al level—there is 3 eyt Citbany Cibantery o frws i
won a scholarship to the U in ecol  50n procedure twice 3 year, in which ¢ find them, seize upon the with
of Virginia for g{adu;le‘wor’k o econ pn the employee and his o her :{ﬂ” umm;) leim&me e
Homics, Spenm:, " Wm'ton ! eords, supervisor 811 out a sor of Feport card r:cuutiom are 4 r%nél false, and
“c:u}" off 2 dire farm in Colorada on the employee’s Progress in ac. others mp cm“-“’;’ tr\g(}'} In
driving race cars and breaking horses; quiring skilly, Ernployer hang rapervi,  Others :z,:,do Gionsain. ot In
he came here and became resident of 80t do their reparting separately, and bankers cer 102 by "
the bank.” Of himself, ""?"’f“;‘- then meet 10 compare results, in what Chsi Wi "’X’ bank’
*“1 came out of a litle town in ' must often be 2 rather chilling session, Tan Wriston, s the '

consin, came in here stone-cold dead To top that off, at fesse once a year living symbal, is 5 fayorise target. His

with nothing going for me.” Iy maybe ok executive—in this \ economie predtcnom-:um-
i S g e e, o e
dramatie, Pushes the point a bic hard receives from his supervi- s ’md deasly meies eely
bere. The linde town in Wisconsin sr 2 performance sppraisal, f" T dl. o&ym :g-);
was Appleton, where his father, the caleulated 15 Jer higy know h ¢ et oF vyzn ¢
historian and educator Henry M, 8 categorically a5 possible il e:?fomm, "
riston, was president of Lawrence whether o not he iy yvaluod often wj 9;vron‘, or ex-
College—he later became president of by Citicorp, and, it so, how ample, in ¥ iﬂ he aaid, < s
Brown University and & leader of the much, :m convinced inflation is go. §
Es;}em mah!whmem:—-md Walter At the higher levels, - ng to l‘mdsnu&ve‘:' ,dvcr'y 7
riston, after graduation from Wes. Praisals are’ more baroqre ::mk ‘::DY" - ont = |
leyan, in 1941, went almest immedi« 2nd more secret, Uncil & few roalivs r:ﬁ:.-.e o{ 25*8:?3 5 ,

ately into a job‘u'igi! the Seate Depan- yesrs ago, top Management
i maintained a color-coded
list of the two or three hundred people ;

come down, The question is how
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much snd when.” (In 1980, inflation
and record-high, wildly rising oi}
prices are, along with unemployment,
the nation’s chief economic headaches,
but, of course, Wriston can hold that
the returns are nog all in yet, and that,
mareover, he never said he Was infals
lible.) In 1974, 4 wave of Schadys,-
Jreude swept the Neve York financial
community when Wiriston's Rame,
along with & number of names promj.
nent in business or entertainment, gp-
red on the investor list of the
ﬁ“msm Production Cempany, of
Tulsa~man oil-drilling promotion that
had turned out to be $ paricularly
blatant fraud and had i’nnminioudy
FM bankrupt the c{’mous autumn,
he rumor was that riston had been
%0 unwary ag to invest over two hup.
dred thoussnd doilars of his own
momyinﬂome-Suhmdhadlemit
all, thereby putting himself, in the
matter of investment
Chtegory with Andy fams, Lisg
Minnelli, and Jack » (Wriston
sdmits that he invested in Home.
but says he avoided losing any
money, by selling out in
o] e, S
cuted at incervaly of various shory-
comingg—for sxample, of having
Shylock o their y
ew York, in the city’s periodic
i th

(Citibank contends that it has done
its best 10 elp the dl{ avoid bank.
TUpteY; concerning the [974.7¢ crisis,
its contention }s partly borne oyt
by 2 1977 staff report of the Securities
and Exchan F:;miuion which
thows Ciu’hani'to have been one of the
less disloyal loca) citizens amon

major New York banks at that time,

Again, in January of 1976 ghe Wash-
ington Post caused o shudder in fnan-
cial circles when j reparted that
Citibank, along with Chass, was on 2
secret list of *prohlem® banks

by the United Srates Comptroller of
the Cumncy, 2 2 result of 4y,
adequate’ capital at both banks and
sharp increases in anets of ques.
tionable valye,” (The day the Pose';
Tepart was published, the Comptroller
himself, James E. Semith, stated thae
the Pos hag misinterpreted some
“routine bank~examiner's reports,” de.
Died “emphatically and unequivocally”
that his office looked upan Citi~
bank and Chase as “problem™ banks,
and added that, in act, he econsid.
ered both of the “healthy and
Prosperous.” So Ciribank apparently
won that round hands down.) Ye

again, in 1978 David Edwards, a fore
mer Citibank yee whase job had
been that of 5 fnrﬂ:;n-exchange trader
in Europe, sued Citibank for fourteen
million dollars on the ground that he
had besn weongfully discharged, ang
accused Citibank of habitually ¢on-
ducting jis fareign-exchange trading
transactions in violation of the ex-
change-contral and tax laws of severa]
European countries, Afrer 3n investi-
jation of the matter had been con-

ucted, Wriston noted in & memoran-
dum 0 all Citibank oficers, “Lawsy
and regulations are now 80 prolix that
Arguments can be made Pro and con
abouulmonemyuﬁcn taken in our
society. In such sircumstances, it pe-

r tion, or o

'I;j NewEka St'.lu
rejected Edward’y claims
against Citibank, bys mean-
while the Justice Depart-
ment i

began an inmngni«.
of the foreign-exchange _

tradin opmtsi;::.of .

major United
Apparenty as 3 result of Fg.
wards’ complainte-an in.
‘ vmig:don that it has since drogod‘
The biggen broadside against Cig;.
hmkhremtnmwunepmbya
Ralph Nader study group, pan of

which was ijssued in 1971 and the
whole l:f ‘kvhich w:;pu‘lgim_bc:n in 3974
25 3 book entjtled ¢ itibank,” b
David Leinsdoc "Erre,

orf and E
Yers, and otherwise com .
students, college graduates who were
not law students, and college under.
graduates, approached Clribapg in June
of 1970, After consideration, Citibank

ton explained the magter later by say-
ing, “Nader ., , brought us the happy
Bews that he had selpeted Citibank for
A study. Now, what do yoq do aboye
Something fike that! \f&c perceived
that [Noﬁer] had a lot of eredibilicy
I ¢ young men and women in
this organization, that if we 1old him
0 go peddle his T3, these youn
People would say tﬁ:f. the muagemcu’
of the hmk’didn 't in fact have tnough

-confidence in the WAy we were trying

to treat people. So we invited him in,

We codperateq,” Over the next few
months, the task force conducted more

four hundred interviews, fifry-
three with Citibank e and the rest
wi{.h others, and

A Imountolf
OM every corporate oficer that
know, and [ know qQuite 2 few,” he
told Gilbert Kaptan, of o magazine
Institutional Investor, in 1975, “1y
and he:r that I'¢

ktai]
g:t:y:dc ‘Xmenc:zdwy riston
in

having sarvived both the terviews
lnd.m&t of betrayal for
having granted them, the Nader roup
injumofwﬂl‘elmdapnl nary
report in mj Aman_g
1 many sccusy were that Citi

routinely won most of i lawsuits by
detauit, by ar things so thae
the defendants didn’, know they were
being sued; that ; wamen and
few blacks in high positions; that
paid low salaries to low-leve] em.
mug; that customer service at gy

hes way 3 and that ity codper
ation with the ek force had been
“very limited.,” Within » few days of
the

i

plicd in & stateman; calling it “a paing.
takingly detailed and wide-ranging
study which iy unfortunately on
serious misconceptions about the bank.
ing system’s Proper role and a fright
ening itm about other people’s
¢thics™ and then making & point-by.

int refutation. To an interviewer
f'::m Newrday, Wriston said thae the
task-force members “were very bright
and worked like the devi]” but that the
Tepent was an inferior product, show.
ing that Nader was spreading himself
teo thin: “Nader is sort of & Tanchise
operation, like fried chicken. He's ng
the same qualitycontre) problem that
anyone else has” ite his air of pa.
ternal benevolence, riston hardened
his heart. That October, when the
Nader group said that it now wanted
to conduct a major stdy of Citibank’s
trust activities, which had been ig-
nored in the imni repory, he
rescinded the o ~door policy, send.
ing a memo 1o ep::ry one of Cgt'ibmk’s
thirty-seven thousand toiployees
around the world Rotifying them that
Citibank was turnin down the Nader

OUP’s request for gnlm’ interviews,
ghc Nader people went ahead with
the study, mostly on the basis of our.
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side sources, When the book “Citi-
bank” came out in 1974, it was found
to include, along with the 1971
preliminary report, s long section ac-
cusing Citibank of being involved
in a variety of highly improper con-
flicts of interest in its administration
of trust and pension funds. Once
sgain, Citibank reacted quickly and
strongly. A few months later, it
brought out a ninety-two-pa pere
bound book of its own-“gme;mk,
Nader, and the Facts”—with & ref-
ace in which 2 high Citibank al
ealled the Leinsdorf-Etra book “a sus.
tained march from p:eq;t::
dicial assumptions to p
termined conclusions,” and
declared, in an unmistakably
aggrieved tane, “Our domi-
nant feeling is that we were
ill-used.” There followed a
chapter-by-chapter response
to tﬁ book, along with sup-
porting docurmentation.

To the Nader r'a eredit, it
included Citibank’s 1971 response to
the preliminary report as an appendix
to “Citibank,” To Citibank’s credit,
throughout the mwnh ter Wristan
res humanly~~with exasperation
and at times with

enlightenment—the characteristic dra~
ma of the early nineteen-seventies,
with youth pitted against marusi s €0
thusissm againee e'xpemm, b:l’lc:
Um against pragmatism, and, sym
caﬂ;,‘childm"::ahm parents. As
for substantive matters, whether the
Nader-group charges were true- or
false, they seem now-~as is s0 often
the case in intergenerational debates
=to have been mostly the wrong
harges,

¢
A RECENT accomplishment for
which Cititorp has won vimull_y
universal acclaim—and the one that i3
now the company’s second most visible
manifestation in New York City {after

the Citicard banking machines)—is $

Citicorp Center, the fifty-nine=sta
office tower, begun in. 1975 and
dedicated in October of 1977, that

stands on the block bounded by Lex.
ingten and Third Avenues Fifyy-
third and Fifty-fourth Streews. Citi-

corp Center immediately became not (S

only one of the most nriking features
of the city’s skyline but also one of the
most gratifying public facilities in the
midtown srea,

¥y with doing muc,

As Ada Louise Huxtable, of the
Times, has written, Citibank’s record
A8 3 “consumer of architecture” is
“admirable, if somewhat uneven,”
Through most of the nineteenth cen-
tury, Citibank (or, to be precise, the
prior institution from which Citbank
arase after & series of mergers) occu-
&ed 8 building on the north side of

all Sum n 189‘;)3 a‘bougbt the
imposin ding at all—on the
outh tii‘le—whogc most striking fea-
ture was, and is, its monumental fron~
ul row of twelve Ionic columns. It
served as the United States Custom
House from 1863 until 1907, when the
Bureau of Custems moved to Bowl;
Green. Citibank engaged MeKim,
Mesd & White, the celebeated archi-
tectural firm, to remodel §§ Wall;
among the ¢ that the architects
made was to redesign the great
a‘round»loor room along the lines of

e Pantheon, in Rome, snd to up
another frontal colonnade, one
composed of calumns with Corinthisn
capitals, sbove the original one. The
intimidating result, an ¢pitome of
pnv»mo:::: Ané‘eriun 'ba:k architec-
ture, served as Citibank's esdquarters
from 1908 (an adjacent fifty.§
office tower was added in 930) uni
mwhmitmdwigsfmn’ t

per_hesdquarters, at ark
Avenve. The landmark st 55 Wan bas
recently been rehabilieated
again, after a fashion. In the
huge, domed old main bank-
ing room, Citibank has in-
Citicard banking ma-
chines and a shiny )
tellers’ counter complete
with computers—an ar-
rangement giving something
of the impression of a
Howard Johnson's set up in
the Pantheon,

It is parhaps curious thae
when Citibank made its big
maove uptown it did not anempe to
compete with its traditiona) rival,
Chase, which at that time was putting
up Chase Manhattan Plaza, the enor-
mous and architecturally fairly ambi.
tious complex just north of Wiil
treet that has %enm.lly been credited

to keep the financial
community from abandoning the Wall
Street area, Instead, 399 Park is, as
Mrs. Huxeable says, noted chiely for
“a Park Avenus address and speculs-
tor-level architeerural mediacrity,”
me Citicorp employees say that
under energy-shortage canditions it is
also Jess than satisfactory from a prac-
tical point of view~—toa hot in summer

and too cold in winter.) Iy may have
been with some thought of recoy ing
its architectural reputation that Ciie
corp undertook to bujld Citicorp
Center, which from the first was
plannied not as o for the
tompany~—that remains at 399
Park~—but s overfiow office Pace, a

real-estate investment, and a show-
* place,

Citicorp Center, which is entirely
d.ewid of radical srchitectural innova.
oy unlike “otmr.b’;ildm o
respects, any ing in
New York Cir{; although some bu‘:ld-
ings in other North American cities,
hotsbly including City and
Montreal, approsch it in mood and

here. Ity most ing fea-

ture is its wed ped addition 1w
the skyline, the ding's top hundred
and thirty feet having been gliced
of diagonally to form a south-facing
area of finished metal Covering

an acre. Moreaver, the skin of the

ing~its so-called curuin wall,

part
the other trees in the
pasing. s
passin, even
&n.d,i:muﬁ;ht,hm
tain

seen from the east bud;le; dawn—as
o 5y that the ing would
'.";low in the darkt.ait noon
on a beight winter day, it
floods otherwise shady f.ex-

ington Avenue

i aperlgmt.
Ve as to mirror
by moonlight;

at cers

Yy when it is

s im-

mediate south with refected

wnlight 50 srong that i

seems to carry warmth,

Morceover, the refectiveness

of the surface is engagingly

unpredictable: from some

angles Citicorp Center may

appear stark white against a

mastly blue sky, while from

others it matches the sky,

The effect of these phenomena on peo-

ple who are in the hadit of raising

their eyes above dead level as they

walk the city streets has been to cal]

forth such adjectives s “alive” and
“companionable” and “dreamlike.”

The body of Citicorp Center rests

on four huge stildike piers, each near-

ly nine stories high, which are placed

at the midpoint of esch face; they

frame an enclosed contral core, con-

taining elevators, fire stairs, and the

like fmmeéiml to the east of the

high-rise part of the building is the

M‘a’rlm, which is its public area and in

som¢ ways its chief glory, Here res.

taurants and shops uﬁin food, flow-

ers, and books surround an atrium,
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of sevaral pe. skyscraper complexcs  ing the naw St Pater’s, one can’y hel

now under ca"::truttionmmw build- du‘nﬂng how our view of the fitness o?
ined on three sides by ficus trees, ings for International Business M. things has changed now thy, it seems
#here Citicorp mounts te entertain. chines, American Telephone & Tele. Ratural to seq 2 hoyse of God & the
nent, ranging from Rma:myce brass ¥:ph. and Philip Morris, and the  fort of & temply of money,
Tusic to Circus aces and magic shows, TYmp tower building—wil} in. Many other PFOpertY owners aroungd
it 2 rate of about one event a day. The €orporate public space in the formof a  the bock resisted selling choir zlcm.a
wtrium foor iy below street level; at 8lasseenclosed park, 5 public arcade, or  bachelor who liked hiy towp ouse, &
Areet level, 3 wide balcony furround- o4 erior sculpture garden, Ay Ciyi- canny boutique 9perator, a delicateggen
g and overlooking the atrium con- has started ;

¢ Ughen
Ains—along with more Shopt-—tables banking, 3o Citicorp seems t0 have castomer of all proved 1o b, Medical
and chairs at which Dothing is served, ! ®ared one in Eant Side Manhattan ~ Chambers, Inc., then of 138.1 44 East
When no event is in progress in the archi

:
§
i
g
s

’
-3
5

atrium, there are tables on its oor, If Citic Center Is something of 5 . ;
t00.) Food and drink may be carried to triumph .o.gheduny and in‘ﬁ‘um " s
d;ee..qu,tithetfromthfmmﬂt temu-_mdumomdmmwhm And, on top of that, learned jn the
facilities or from outside, in paper comidnvdinthcmuxtolciﬁbank’c ours of the negotiations that the
:bh“" but there arfe“x;o waiters to make Teputation as a hargh) itive, prospective buyer way Citicorp, Even.

m'm and d‘m‘m' A'ueo:dﬁ mﬁmu arrog;:t citizen of the g:lly. three and o pgf yerrs afeer

L world whe iy thought had firge tha
cony level i cccupied entirely by Conr mbcngmzomm" defcient in thoge wouldn't sel, the impasge oo (D7
;uu, the British hﬂlﬂl:lm and qualitiepe Was & triumph not easily kene-by 5

1
:
i
]

got
uninitiated eye, al} that space seems 1o block in the nation had  chose to sell out—Citicorp stock,
,,,"':,":;’d"  The assembling was worth sround thirty dallars 4 shaes ..
rental income on the part of Citihank, ished, beginning in September  the time the doctors moved out, for
e d;?gg,b’.m"gmﬁmof mhdnnar‘lmbofbitnockin

3, the parklike space, the Julien J. » working on Citie Medical Chambers,

gresnery, the nnthmteuinf tables, corp’s Behalf in elaborately preserved At length, in July of 1973, Citicorp
shopy seling of secrecy s long as r#08s00t 0 Was able 10 announce thy it would
1 busy, cheertul, and relaxed place.. infiate ily the prices of the build Citicorp Center, The chosen
-and, perhaps mose remarkable in many parcels Invaived by Jetting alip architect—Hugh Seubhing & Asso-
Yne-to-five busingss srting, one that the name of the notoriously afuent  ciates, of Cambridge, Massachuserss,
emaing bugy, cheerful, and relsxed dimmmcbqpmdtbed‘d,& Bnntbnhadmbdmduigmda
Peter’s Lutheran Church, Manhattan skyscraper, although Stub.

hops and restaurangs in the Marke i at Lexin bins and his firm were well known for
mmnwddnal:mmm- Xt.;t.mﬁrmm mhbuﬂdinpnth!‘d«alkmrve
auram.Rocbouxof - Street, entered into a con- m«wmmcmayu.
lon, staps apen al) night, dominium agreement brary of Medicine, : the Harvarg
~oming to the Market of with Citicorp, and its old Modkd&bool—cmupwith;plm
| Weekdsy midevening, bullding was rased and that included the ancmaloys sloping
then there may be re '8t RO netcost to  roof, Ag originally conceived, this was
i 1Xty people sirting o §t. Peter's, with & modern Doty 88 most New Yorkers seem 1o
he tables of circulating strucrure, made of gran-  believe, an Accommodation for » sajyr.
mong them—and many ite and shaped Jike 2 energy plant. Rather, behing the slope
f those at the tables may modified cube, The pew  were 1o b luxury apartments, This
0t be eating or drinkin Peter’s is a ate  part of the plan was so0q ihandoned,
ut simply Fesding or building and iy buik 1o specifications  however, chiefly because it way found
alking— visitor has the nqums by the church suthorities, yet the zoning incentives that woyld
teling of being in one of it is architecrurally integrated with the make the 5

dpanmenu xQﬂomictﬂ%&an
he few indoor sommercial settings in rest of Citicorp Center; indeed, under sible could no¢ be obesined. Then,
he city where buginess hours do noq

reement 5t, Peter's gai .withduoﬂboymumdtboemr

tholly ses the rhythm of life, where :?;,;fm ;ng;,it,_.f:,: ‘gh.n:nmz‘ crixis, eame the nation of using tﬁ
ommercial exigencies are somewhat building Citicorp would put up for jt-  slope as & eollectar of solar energy.
1 abeyance, whete'nhxation or or- Lt T e Bew church, which includes Under the sponsorthip of the Nationa)
nary human fdmom' may be pur. 3 chape] detigned by Loise Nevelson, Sclence Foundatian, 4 t4am consisting
h : is an appealingly modese yet handsome  of representatives of Citicorp, Cop.

r the display of pryny, Apparendy, and self-assured building, standing  solidated Edison, and the Massachy.
icorp Center's awrium winl be lees of dignified and st ease 5,,,5‘ the huge setts Inmitute of Technology was put
R anomaly within 4 few years than it legs of a gianc, The medieval ca-  together to study the matter. Afeer
NOW; at present, Citibank’s compet;~ thedral, of cuuse, towered over the about a year, the team reported thae 4
Chemica| Bank, is planning to pu squat places of commerce in s town, solar-energy plant using the slope 1o
Pa three-siary glass enclosure over and even ninemmh«enmry Wall  the fullest extent, and providing abour
i plazé in tront of 277 Park Avenye, Street was more or less dominated by five per cent of the building’s tnergy

‘here hemical plans to move joy . inity Church. 4 would yield s poor .
adquartery nex September, and each the spire of Trinity Church Admire needs, return

CITI 0002498

- OPP001498



clear that in the design of Cincorp 57

vestment. Bankers can seldom coug. . made 2 Jegy self-aspureq institution
Jn’f::. that particular outeome, and :::m ;‘.’:‘g"‘m’“’*n ‘:‘d pr }’f::’ ien- B €0 forget about thg gy, o1 period.
Citicorp thereupon abandoned—for $ider human vajues, 1o nevug‘t ::';‘; EPRINg 1o 1921, the hankry domi-
the moment, at least—the idea of che motive, i m':'wn' * to W:vide nant force (first o President, later 34
solar plant, Meanwhile, though, the free, pleasam indoor sinxin pro: s Shairman) wag Charles E, Mitchel], 5
building design had been changed 5o hoos City where ho. dy m‘ fpace in florid supersalesman knguwn 0 ecoe
that the face of the dope—which hag 98¢ ¥ exigs. :
wrned from south to wen whe:; Crrxum; “3s founded in 1817 o,  hardest to conven big-time American

3; 33:’:;‘;“’;'; m"”‘“‘"mm ' the City Bank of Ne York, the
#un is most of the time; and south, of m’&';"';’:‘m oAs provp of | dan afiliate called the Nagjory City
course, is the way it now faces, redy o recained not jug i m Company, which s allowed, a4 comn.
mtoakupmcrgyiinoluwchmlogy utalsoiupﬁm‘pﬂ';d itors ang  Mercial Per % were not, 10 5))
improves in con-effectiveness anq borrowers, Tos deuir \:1?:?&0 - Hocks and bonds, (Te Glass-Steagy))
Citicorp changes its mind, Indeed, eral public were Sy Fuy  Banking Actof Taas forbade commer.
pver the past two years, 2 new team Monful. 16 68 mgjor eagere]  cial bunks so-aeh ;TPOTte securities
bas restudied the whale qf:'i""’ but Moses T‘;ylor. a ninmenth-ccnmry by any 8082 prohibition thar
with no definite resulty so far, . - b M : lnc)u. d

Citicorp Center has 2 couple of :dmwwh;ﬂ interens in iiliates.) Mitchell wag gt head not

~=served .
o repres that 11 unigue i local sy o omgird P from 1856 umil hig :’,f"{,";:",f,"-"‘”‘éf;‘én““ buc al-

. N tiona} l

aoffice buildings, One i 5 “tuned mags death, in 1882, and in the process be made the latter his specia) Preserv.

"—a great block of concrete fucceeded in simultaneguy) L e '_
weighing foor hundir, e paiieed  the bank and in waing o) fnance 1S m“,ff" bighgora 903 s of hun
sentrally near the top of the bulding, - personal empire, Foltuy periodof et dozens of cities and poadog
and mounted on g yae complex of relative stagnation under Percy R, on to prodigies of Nnmuuh" by
computerscontrolled hydraulic Lifrgm Pyne, Taylor’s fnein-law, the Na. .,,,,,,,,,,,,gmmd other m‘?d, the
which reduces the towar’s rway ia high tional City Bank of New o' (ait N onad City Company pushed imer
winds by forty per cent, (There ¢ was called afrer 1865) roge rapidly to the hands of the publicylllmmln' ner of
two n_i_md mass dampers in the Haf:- ; g;cm the biggest bank in the Ut;:};d securities
cock Tower in Bastan, insalleq *, Staves during the Presidency (1891. American socky g
the same Teasan, ) Another er-ﬁﬂt; 1909) of James Stillman, a former cote "paid for, at the m"h:,ﬁ:?:dpu)ﬁﬁomg
for New Yorke—nor quite 3 first, since | 19 merchant, who came to be con- City y salesme by withdraw.
3 similar system wag uged in the Cities sidered, along wich J. Pierpont Mor. ing their tang fy

» fromNm'anal
&m«hunain,,mrm&m.fwa gmwmhr.moﬂh City Bank, and isues of fore;
ey e By yuns ago—iy S0 Seorge F. bankers of his boz;thul:tnnmedmbem:{;g

Unit con-  time, Sriliman WS named chairman of worthless .
5ists of two passenger cabs avached in o, board in 1909 anq remained in Coarly (The Nationa) ity

that Com
; y . PANY may have made Mare money
Piggyback fashion, one o floor sbove Post until his deaeh, in 1918, (The ul i ; "

ths, “her. An cbrious dissdvanage of Fih boss at Citibank i more oten 171 .I?,‘,,’,}“c‘}:;";m‘”  eaies than
this Arrangement is thag pmmm than not the chajeman, occasionally though the bank was continuing 1

the presidens, Currene Chairmaen xpand v
B0 0 even-numbered flogry 404 3t the Wrigen, although universally ac. :lwoad )“&?‘:m r:: g‘; l:::" ,,::,‘:

nreet level to go 4o odd-numbered knowledged to be the speaks of .

floors {numor‘s connect the two Pruidmt‘ Spencera“mybo;'mr.”) It :;::jff .?.,:,,TS};"” umyuﬂ,tf
levels); another j4 that cabs ometimes  way during Stillman's Jag years thae ticed it & fopm of ‘Mﬂmﬁpn ritd
Rap when no one i getting in or our, the National City permitted by the product of the “factory” &
because someone js BeMing in or out of ¢he Federal Reserve Ace of 1913 0 P pieces of Paper to be sold for
the attached cab above gr below, Op open foreign branches, undertook the money, Although nop; of these actiyi.
the other hand, Citicorp engineers in. 3gBrestive overseas expantion that ties were mepf A the time, they were
#ist that the fystem makes for smoother served it 30 well hajf o century lacer, subject to gro. public “;é,;,;.? £
riding, and also makes possible E:? In 1914, National ; . » P8

g
3
2
F

£

trips at peak traffc periods. Not inej. first oversegs branch of any nationally Mite h{I ‘sﬁu the prices of of

deatally, jt allows forty cabs 1o pyn in [ chartered United States bank, in dropped
twenty shafts, :h;n providing for mare Buenos :\imh Thie fgxn‘:wing Year, it
rentable space. In RNy case, re opened branches jn i de Janeiro, 2 g s

riders of’?Ciximrp Center e!cvﬁ:: ! Monuvidao, Sio Paylo, and Havana; fg?qh"’” Svings. Indeed, titer che
$¢¢m (0 have few complajnes, ‘and overseas Xpansion proceeded so ;

Obvioudy, the md masy damper rapidly thereafer that hpr(he end of ST 10 be Md;" thought of 4 one of
and the double-deck tlevators are jp. the nineteen-twentiey ational Ciry bring it aboys In 1933, he
novations fully consonane with Citi-  way ¢he Proprietor of about nine out of ﬁe‘:‘by the Sc;:au ) and
bank’s recognized banking styje—fy. every ten United Sepeps bank branches rency CM““.‘ investigation ur;
Juristic, efficiens, 2 bit coolly inimi. sbroad, Fock-exchange praccicens p L b
dating. Yer the over-all building— I, the ewensies, Nationa] City's ag. under Mf thp:t ar 23 head a?‘:h
Particularly jts exterior and its public gresyive #tyle probably reached its apo- Nationgl City Ban k"w the Natiom;
area-—does not Suggest that artitude a 8¢ and its setivipies during that de- City Company (the liguidation of (e
all. Racher, jus imenities seem to make cade gave rise 1o subsequen: oppro- o

B ium go scathing thae jt might have
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latter began the following year); and
he was subsequently indicted for per-
sonal-income-tax fraud, only to be ac-
quitted of the criminal charge. A few
years later, he reached a eivil set-
tlernent with the tax collectors. Never-
theless, Mitchell’s reputation as one
who had helped bring on the crash
dogged the bank for years afterward.
aving limped through the thirties,
surviving both public obloquy and the
savage and repeated bank panics of
that time, National City entered the
postwar period as something of
sleeping giant, its name sullied
but its financial position sound and its
world network of branches lar y in-
tact and open for business. In 1955, »
merger with the staid old First Na-
tional Bank of New York, once
George F. Baker's bank, strengthened
bothrqa:s reputation for mpccn‘:;;ﬂky
and its corporate-lending operations,
and resulted in a name change to the
First National City Bank of New
Yark. (The title has since been edited
twice—to First National City Bank in
1962, and 1o plain Citibank in 1976.)
The man whom students of the bank-
ing scene, both inside and cutside Citi-
bank, generally credit with having
done most to reawaken the sleeping
giant is George 8. Moore. A product
of Mark Twains town, Hannjba),
Missouri, Moore joined the Farmens
Losn & Trun pany—sgon to
become part of National Cley Bank
through a merger—in 1927, immed;~
ately after he gradusted from the
Sheffield Scientific Schaol, at Yale, and
only a short time before the Wall
Street crash inaugurated the long era
when the banking world was ana-
thema to promising young graduates,
Curiomly,w in view‘ of Mzoo‘r:’s great
influence on Citibank, he never became
its undisputed boss. He was chief of jes
foreign operations from 1957 wnell
1!;59', during the chairmanship of
oward Sh and the presi of
James Still::zp:::d Rockefeller (ndeg’::ynd-
son of James Stillman and a second
cousin of Nelson, David, ete., who
liked to call himself “the poor Rock-
efeller”). Moore was president from
1959 until 1967, under the chairman.
ship of Rockefeller; and when he
became chairman, in 1967, less than
three years before he would reach re-
tirement age, he was passed over for
the job of chief executive officer, or
ultimate boss, in faver of Wriston,
who became president at that time,
Nevertheless, many hold that Moore
~=whom Cleveland, Citibank’s histo-
rign, described as a seemingly impul-

sive genius with unusual animal energy

A rare, intuitive grasp of situz-
tions~~did more than anyone tise to
creste the new Chibank: the cold, daz-
zling, inventive world money ma-
thine. It was Moore, along with
Wriston, who was chiefly responsible
for reactivating the foreign business
and launching &t on a new wave of ex-
pansion, for setting up the fesred snd
admired recruitment-development ap-
paratus, and for taking the perhaps
somewhat Mischell-like leap into do-
mestic non-banking business at the end
of the nineteen-sixties. Willard C.
Rappleye, i]r., a thoughtful bank.
watcher of long standing who is now
editor of the magazine Financier, says
of Citibank’s recent and current lead~
ers, “Remarkable 3¢ Wriston Is, it was
the personality of the institution that
produced Wristan, not vice versa, And
one of thost who did mast to create the
personalicy was Moore.”

An astonishing feature of that per-
sonality is the fact that Citibank now
seams quite content to include every-

in its past as a part of its present,
Another bank might smoothly change
the subject at the mention of, sy,
Mitchell’s name, but not Citibank.
Cleveland 10]d me recently that he
considers the standard version of
Mitchell's activities w be “rather gro-
tesque,” arguing that “the facts as we
know them™ are that Mitchell was per-
sonally honest, and even acted with a
certain nobllity after che 1929 crash,
when he lost a fortune tr{i.ng to support
the bank's sagging stac by buying it
with his own money. As
sees it, Mitchell’s “tragedy” Hes in the
fact that he was “an entrepreneur whe
was right for a certain period, the nine-

JANUARY 5, 198
tean-twenties, and who unfortunately
lived into another peried, the nine-
teen-thirties, whert things were the
exact opposite.” Bome Citibankers even
insist, in good Citibank style, that
their institution has always been more
fearless, inventive, and aggressive than
other banks, more inclined to play the
toughest game possible by dint of
remaining just within the existing
rules; and that, accordingly, the insti-
tution in Mitchel’s time and the ingt;-
tution now should be thought of not in
terms of contrast and self-reformation
but, rather, to some extent in terms of
continuity.

WANT ING to experience one of
Wriston's famous interviews, 1
asked the authorities at Citbank to
arrange one for me, and while 1 was
wa for this to happen I looked at
a sheaf of clippings reporting on his
Previous sessions with representatives
ofthepmméntramcriptsofmme
of his speeches. Among the themes he
had on in the speeches were
the effectiveness of the free market, the
damage done to it by government in.
terference, the waste caused by the
diversion of human resources from
“productive work™ 10 “government
buresucracy,” and the social benevo-
lence of the multinationa) corporation,
which, rpuhng;'n London in 1976,
he called “our instrument for as-
suring the most efficient, most thri
use of the world’s resources.” In Chi.
cago in 1977, he wld the American
College of Trial Lawyers, “The great
bulk of our population has to ignore
the law completely in order to sur-
vive. ... It is a fair bet that tveryone
in this room is presently in violation of
some statute.” (As a step toward a
remedy, he suggested a constitutional
smendment limiting the congressional
Se86I0Nn 10 %iX or seven months.) In
New York City in 1979, he remarked
to the American Society of Newspaper
Editors, “The press . . . stands up for
the First Amendment. But it often
remains silent, or sometimes even

with approval, the steady in-
ringement of virtually any right that
does not involve free speech.” early,
Wriston is not afraid of bearding lions
in their dens.

In the interviews, I found him just
a3 contentious and just as provocative,
though much more inclined toward
banter, In one of them, conducted in
1975, he was asked for 2 comment on
the remark of another Citibank officer,
quoted in & Fortune article, that
“Wriston walks around with a needle
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< that is six inches long.” He gaid, «] half without taking any telephone calls g0 Feason you ean’t have apn innovative
Bot a lewwer from a tailor whe said he'd or feceiving any other visitors, He was bureaucracy i JOU put out the wopg
read the anticle, he's £9t 2 better nee- poy wearing a Citibank tie, and during  that fame and fortune come from rock-
dle and could he make my suits?” (For my visit he made only & few remarks ing the boat,.,, itibank is p; hiy
that interview, Wriston wore a Citi-  that cogld be considered Wisecracks, decentralized. New ideas rise up from

version of the €Ompass rose-—woven whatever olge may be said—a mog iy the gray fannel suj;, 1 don™ say jt's
in.} “If yoy regulate an industry jon Unusual chief executive of # mammoth  easy to sell g new idea aroungd here~1}
enough and hard enough, its fate js banking institution, have as hard 3 time doing it as anyone
bankruptcy,” he pronounced in 2 1973 o, electronic banking: “The Ciyi- else—but if you're persistent it can be
interview., In an interview in 1970, he carq Center experience Surprises ev. dope.”
said, “Every hank has a distinctive eryone, It Was expected that the ‘noy’ On his redecessors and Citibank
Personality of its own, different from generation Would like them, and that history: “‘TPM founders of (he bank
the rest;” the 1ollowing ear, he senior citizens woulda’e, used it to fingnce their own
$aid to anather interviewer, "%'hert is Everybody Iikes them, and the enterprises, By today’s valye
2 myth of economic power [of banks) machines work. The ‘down’ System, they would 5]) belong
thae is just 5 mﬁyth, and I don't believe [out-of-mvice] rate i3 less in the slammer,» Wriston
that you will fing it a pervasive feel. than one per ceny, We invest- Went on to say thar the man
ing among the young People of the ed an enormous amount of who changed the bank's chas.
country.” (His Jater ¢Xperience with money in the centers, ang acter in the direction of re-
the Nader task force may have some- we're happy with them, . ‘e sponsibility ¢q depositors was
what altered his view on that point,) The credit card gnd electronic bank. James Stillman . fo, his time and
In 1975, he responded to the question ing make regional constraints on place, 2 remarkable mgp, » Of Charles
“What do you do for funi™ py saying, banking an anachronism, The whole Mitchell, Wriston said, “He reflected
“l play tennis 5 couple of times o System of governmens constraints on the society in which he lived. He was 4 !
week, and my wife and I run atree banking activity Is crumbling at ¢he Promoter and 5 Salesman, and an hop.
farm at our Place up in the country, I edges, |, , Storing and transferring est map, You can question his judg-
Am 2 carpenter, electrician, Plumber, fynds electroni Y i a3 importane 5 ment, but he wag acquitted of the
backhoe operater, front-end.loader op=  historical development ag the substitu- charge of ray fraud, and pe paid back
¢ratar, and chain-saw operator.” On  tion of Paper money for specie, and in 10 Morgan’ every dime he had bor.
more than one occasion, he declared hiadnight this wil} be rec, R Towed 10 syppory Nationa} City stack
. that if he weren'; 4 banker what he On the international political power by buying jr.» Nevertheless, Wriston
would most Jike 10 be was & pews. of banks, or g absence: Ag evidence said, Mitche]] left the bank jn ‘such a
pa . that the weakeyt national governmens condition that jtg “integrity” hag 1o be
ventually, my day came, ] found has more power than the irongest restored, and this was done chiefly by
2t 4 circular desk in his office, internationa) bank, Wriston cited the James Perkins, Gordon Rentschler,
at 399 Park Avenve. Now 5iXty-0n¢  fact that if he parks his oWn car ille- and Howaed Sheperd, during the
and - scheduled 5 remain the boss of gally outside his Apartnent he pays , Depression and in subsequent years,
Citibank upef] his retiremens date, in fine, while if s Unjted Nationg delegate when “people who worked for banks
1984, he is 3 ) man with a gj by from the most abjectly powerlesy of were afraid to say whay they did al}
pointed face and an €asy manner, gut- tountries commits the same offense he day,”
ed at the desk along with him wag & doesn’t, Wriston went on, “We bank. O George Moore, Wriston said,
Citibank Public-relations Man, and ers have 1o mage oUr voice heard “George and 1 walkey 2 lot of mileg
ing on top of it was 8 portable ¢he marketplace. As o the Iranjan gi;- together. He has one of the fastes
tape recorder thay the public-relations uation, seizing the as3ets owed to ye financial minds of hiy time. His ad. |
™man insisted op having there— 1as 8 businees transaction which, in- ministrative skills are not 50 great ag ;
because, he explained, Citibank off. cidentally, furnishes 3 pension for his financial skin,, He also hag he ;
cers’ remarks 1o ghe press are often lawyers for the next hundred years or sales ability 1o make 2 lot of thip
useful in the hani’s interna} training g0, ‘A3 for Citibank acting Jike happen at” Citibank. He hired four
Programs. (Because of 5 persons} government, that'y 4 complete myth, times 25 many people as anyone said
Predilection, I don’ NE¢ 2 tape slthough some dayz you Play Walter we'd need—and eventually we peeded
recorder when interviewing People; Mty and Wish it were trye that many times four. I Jearned , lot
accardingly, the quorations that follow  Qp Citibank management: “We from George, and just possibly it wag
Tepresent reconstryctions from my have produced oyr '0p Management vice VErsi, 00.” Wriston named
notes. I don especially like 1o 4, from within oy erganization, whije Lewis B, Cuyler, whe was Citibank’s
‘aped, either, and ) hadn’t happeneg other banks haye one outside——Mos. director of personnel relations from
0 me often before } began dealing gan for Henry Afexandcr, Manufac. 1947 until his retiremeny, iy 1965, as
vith Citibank, ) Although the 93y of turers Hanover tor Gabrisl Hauge, the map who in the postwar er,
he interview ysq one of crisls in the and 50 on, The principal top-manage~ “persuaded people op Campuses tha;
anking worldem Chage had just raised mene function here ig 10 figure out 2 banks Wweren't » place to go to die,»
S prime rate 1o 4 record-breaking strategic direction, in collegial consul- Citicorp Center ang Maximizing
vel, and most of the other m3jor tation, Then you have to get Up some profits; wA Place doesn’t have o be
inks, including Chiibank, were to %ol sort of valye SYsiem, 30 everyone ugly to be profitable, Hugh Seubbing
W guit within hours—Wriston knows what ¢q ¢ » Wanted the top the Wway it 8. Asg 1o the
lked with me for about an hour and On corporate bureaucracy: “There’s atrium, the concept was 1o integrate
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the building with the sireet. Could we
use this block to enhance the city of
New Yark? That was the concept; all
the talk sbout Citibank wanting to
have a building higher than the
Chase's is a lot of nonsense. . . . ] be-
lieve in the urban society, The preat
ideas have come out of cities,” fin-—
quired whether Citicorp had sacrificed

ing s0 much space to the atrium,
W‘ristoa replied, “Check me on this,
but I think Citicorp Center has the
maximum office space allowed under
the zoning laws.” | subsequently did
check with Arthur E. Driscll, viu‘;
ident for corporate real estate, an
::”mld me that Wriston had been
right—and that, moreover, the pres-
tge thac che strivm and other features
brought the building had enabled Citi.
corp to charge higher reats than it
would have been able to commangd
without them. So in the end Citicorp
did wot sacrifice profiability to other
considerations in the building of Citis
corp Center. One must conclude that
the institution’s reputation for faithtul-
Ress t0 the proft motive remaing un-
blemished, and that any rumors that
Citicorp Center indicates more than a
mere dalliance whhiotbcr values, such
asbeauty and human afe ip.
On Zonnmim: O?:c oiiqth,:fi::::h
tive festures of Wriston's office is a2

ish merchant snd financier Sir
Thomas Gresham, who is remembered
for “Gresham’s law” that “had money
drives out good.” Cammdng on
Gresham, “’riaon said, “I think jt's a
good thing for finanee ministers 10
remember gh law, It stil] works,”

g living sconomisis, he sin-
glhd out as among his favorites the
Nobel laureate Milton Friedman;

potential profit from rentals by devots |-

portrait of the sixteenth-century Brit. |

George J. Stigler (“the best on the
price of government’s hand an the
sconamy”); Nobel laureate Friedrich
! é vonpﬁsagck (;‘brinitm”); and
*Qeorge P. Shulez, former Secretary of
Labor“md of the Treasury and now
president of the Bechg] Group (“the
finest pragmatic economist around”™),
By and large, of course, in the world
o economics this group represents 4
conservative pantheon,

On his father, Henry M. Wrigon,

who died in 1978, at the age of tighty.
sight: “Father’s interest ﬁ educatin
his children was uill strong in bis[
tighties, The week before he died, he
was still resding my speeches in ad.
vance and explalgins my deficiences in
grammar and logic.

On whether or not he is an “intel»

THE NEW YORKER

lectual,” a5 he is often said to be: “]
don't know what that means. ] know &
lot of people who tel] me they are

whether or not he js 5 * ory,”
which he is sometimes said 1o be: “1
don’t accept that description. I'm »
liberalethat word has been depreci-
ated, like the United States dollar, I
believe that the most importnt thing
in our society is human freedom.
That's the core ides that 1 was
brought up on. Individual liberty is
the most important thing we have in
this country, .., A controlled econs)
omy usually §ous with a lack of politi- |
cal freedom.’ ite the government’
controls on free enterprise which:
Wriston constantly deplores, he feels
that “no society in history has ever
had the freedom that people in this
country enjoy,"
On curn?t values: “Values are
topsysturvy. It les the mind—mthe
transfer of pm,:zf' i i

dents have 2 mixed dormitory, men
ﬁvgo:ndmﬂo:lgandwmnontho-‘
next t around w

abou':whetmhzmemde

18 being honest, When ] was in cal-

lege, it was different, W were conw
cernsd about persanal values. I believe

n his greatest failure as chief ex-
ecutive of Citibank: “In hindsight,
maybe we should have been unique and
realized sooner that New Yeork Ciey
was in trouble, Eas]

York senators. 1 failed to their

attention, or anyone sise’s, ou can
AR argument that that wag o

failure, and maybe accurately.”

On the accomplishment at Citibank
that he is proudest of: “Welve got 2
management team, a group of
around the world who work together as
;mm.ldidn'zdoic.butlhad:

init.Anhlmdohda,thnz“svhatl

makes a difference,” — o#N Brooks

.
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Citibank
1812-1970

: (ﬁhbank,1812—1970 ulhelncstconnmehenm\e
- h:smry of a major American bank yet producec.

itis also the first study to reveal in detail the
activities of a leading bank in the dynamic years
afterWorld War l. Because Citibank has been
close to the center of our banking system for more
than a century and a half; its story is more than
3 hrstoryof an individual enterprise. It provides
invaluablé insights on the evolution of American
banking and American business, The authors
have skillfully placed the critical decisions of strat-
egy, policy, and operations within the broader
economic and institutional context.

The authors analyze in precise and dramatic
ways the transformation of the bank jrom a per-
sonally run o a professionalty managed enter-
prise. a change that was central to the growth of
managerial capitalism. Particularly poignant is the
description of the frustrated hopes of Frank A,

- Vanderlip, Citibank’s first modern salaried execu-
tive, 1o reap entrepreneurial rewards comparable
to those of his predecessor and menior. lame
Stillman.

This book was written from within; both
authors are executives at Citibank. and Thomas
Huertas is a trained economic historian. Execu-
tives will find in their descriptions of the nature of
tcontinued on back flap) ’
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Editor’s Introduction

houses and then in the 19205 diversified into still other financial activities,
After surviving the trauma of the Depression and meeting the challenge of
World War II, the bank again became an innovatog ir; banking procedures

and cormmercial banking within the United States; to appreciate the na-
ture of competition between banks for the business resulting from these
functions; and to follow the close and constantly changing relationships
of the bank with state and federal agencies, which from the beginning de-
fined and enforced regulations that set limits on the activities and oper-
ations of American banks.

In addition this book describes and analyzes in precise and dramatie
ways the transformation of the bank from a personally run to 3 profes-
sionally managed enterprise. Few other business or economic histories ex-
plain so well this transformation, which was central to the evolution of
modern managerial capitalism, The adjustments required at all levels by
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vi Editar’s Introduction

this essential transformation are carefully described, Particularly reveal-
ing, for example; is the description of the frustrated hopes of Frank A.
Vanderlip, the bank's first modern salaried executive, to reap entrepre-
neurial rewards comparable to those of his predecessor and mentor, fJames
Stillman. _

The authors are successful in illuminating these fundamental changes in
American financial and business institutions because they perform so well
the tasks of the business historian: they describe and evaluate the deci-
sions that shape the destiny of the enterprise in terms of the situation—the
issues, problems, and alternatives—facing the senior decision makers at
the time when action was taken. The reader sees how the personalities, bi-
ases, and talents of these executives affected the bank’s responses to the
constantly changing external environment. Nothing was foreordained.
With different actors the story would have been different.

The book is a landmark for still another reason. It is a scholarly study
written from within the corporation itself. The authors and their staff
work for the bank: Both authors are experienced barnk executives, and
Thomas Huertas is also a trained economic historian. Together with their
staff they share a knowledge of banking; business, and economics. As in-
siders they know the business as few outsidets can: Each step of their work
and each page of the manuscript was reviewed by a comumittee of outside
specialists—Professors Vincent Carosso of. New York University and
Richard Sylla of North Carolina State University in banking history,
Anna Schwartz of the National Bureau of Economic Research in mone.
tary history, Shnleyingmnoftheunivmyofhchwcrineco-
nomic histery, and myself in business history. The close relationship be-
m«nﬂ:eauﬂmuandkhemembersofﬂ\ecomnﬁuupmﬁdeda
significant learning experience for all involved, and one that certainly
strengthened the final product. Such an approach to the writing of a com-
pany history permits its executives to understand better their present situ-
ation. Thus Citibank itself will reap rich rewards from its enlightened atti-
tute toward its own past. At the same time this history provides
information and insights otherwise not available to scholars or the general
public about major developments in American business and financial his-
tory.

In its comprehensive scope and its skill in illuminating the nature of
choice and change in a large bank, Citibank, 1812-1970, sets a standard
for all future works on this vital industry.

Alfred D. Chandler, Jr.

CITI 0001844

OPP001480



Foreword

History is the story of people, the organizations they create, and how
those institutions cope with the constantly changing challenges of society.
All of Amnerica’s institutions were newly minted in the aftermath of jts rev-
clution against the most powerful nation in the world. The founding fa-
thers broke with the current economic dogma and turned away from the
mercantilist system that was so pervasive in Europe, opting instead for a
market-oriented economy. Such an open economy requires financial in-
stitutions that can grow and adapt to the requirements of a dynamic
country.

Citibank became one of those financial institutions, Indeed, Citibank is
one of the few private institutions that have survived since 1812, through
wars and panics, through good times and bad, while steadily building and
maintaining a position of leadership at home and abroad. Located in what
has turned out to be the financial center of our country, Citibank has been
involved in one way or another, in one degree or another, with almost all
ofthe major events in our country’s history. And, in a larger sense, it is ac-
curate to say that very few significant events occurring in the world do not
have an impact on some of the bank’s customers and therefore on its busi-
ness. Like all institutions that flourish over time, the bank was and is driven
by its customers’ needs. These requirements are never static, New technol-
ogies, ranging from the steam engine to the microchip, produce new busi-
nesses and destroy others. As industries rise and fall, many new compan-
ies arise, prosper, and then decline as their products become obsolete or
they fail to adapt to changing markets and value systems. Of the hundred
largest companies in 1900, many that were leaders in that year no longer
exist today. In the financial services business, of the original fifty-two
banks that founded the New York Clearing House Association in 1853,
twenty-two had disappeared entirely by 1910.

vii
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viil A Foreword

Not only are Citibank’s customers changing, but so are the needs of
each generation of customers. Governments at home and abroad contin-
ually alter the ways in which they finance their nations’ development.
Many countries, our own included, have changed from international
debtors to international creditors and back again. That cycle will be re-
peated in the future. Old colonial empires have disintegrated, and new
countries have appeared at such an astonishing rate that there are now al-
most two hundred nations in various stages of development; each has its
own culture and its own financial requirements. New and varying meth-
ods of capital inance appear almost daily as old instruments are found to
be no longer equal to the task. As economic development proceeds, con-
sumers constitute a growing and more demanding sector of many econo-
mies around the world.

The revolution caused by the convergence of computers with telecom-
munications has moved the global marketplace from yesterday’s rhetoric
to today's reality. The effect of this revolution on the world of trade and fi-
nance is profound, and its consequences are still unfolding. We know that
it will continue to call forth new responses to opportunities that are still
hidden in the future. )

'Walter B. Wriston
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Introduction

This book is a case study of a consistently successful business enterprise,
Citibank. Founded in 1812, it emerged in the 1890s as the largest bank in
the United States. It has remained at or near the top of the financial ser-
vices industry ever since. :

Lasting success in business is rare. A firm rises to prominence by ex-
ploiting an attractive opportunity. But success provokes competition and
induces new firms to enter the industry, eroding the initial advantage. In
addition, the firm's market may stop growing, or the political climate may
deteriorate. Activities once tolerated or applauded may later be perceived
as improper or antisocial, provoking regulation that limits the firm's prof-
itability and growth. Each of these factors tends to push the firm back to-
ward the industry norm. :

To succeed in the face of such eventualities, the firm must have a strate-
gy that keeps old markets profitable and points the way to new ones. It
must carry out the strategy in 2 manner that maintains the firm’s legitima-
cy in the eyes of its principal constituencies—owners, employees, custom-
ers, regulatory authorities, and the general public. The firm'’s profits must
be seen by each of the constituencies as a just reward for its effort.

The qualities that enable a firm to thrive decade after decade may be
called entrepreneurship. Yet a modern business enterprise with its com-
Plex internal division of labor and its hierarchical structure, with owner-
ship separated from management, can easily become rigid, bureaucratic,
complacent. Incentives may weaken, or managers may direct them to
their personal ends. To remain successful, the firm must learn how to in-
duce managers to behave as entrepreneurs, not for their own account, but
for the firm’s. In short, it must institutionalize entrepreneurship. As Citi-
bank’s former chairman, Walter B. Wriston, put it, “there is no reason
why you can't have an innovative bureaucracy if you put out the word
that fame and fortune come from rocking the boat. "
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2 Gitibank, 1812-1970

Choosing and executing winning strategies over a long period of time
both form and reflect an institution’s character, that is, its values, its tradi-
tions, its established ways of seeing problems and opportunities and of re-
sponding to themn. That character comes from the firm's leaders, particu-
larly the leaders in its formative years. Their values become its values,
their policies its traditions, The corporation cannot escape the conse-
quences of this inherited culture, with its particular combination of
strengths and weaknesses. Knowledge of the firm’s history is therefore of
practical value to the executive. To know the history is to understand the
kind of things the firm is likely to be able to do well and what it might best
avoid trying to do or be,

Knowledge of the firm's history in its environment is also valuable to
the executive because history is vicarious experience. Major business
problems are hardy perennials; they recur in patterns and sequences that
are recognizable to the imagination trained by the study of relevant histo-
ry. Business history is also a story of encounters with the unexpected. Po-
litical turning points, wars, revolutions, nationalizations, and shifts in
public sentiment about business have happened often before and will hap-
pen again. So, too, will periods of unusual good feeling, prosperity, ex-
pansion. Knowledge of the firm’s history teaches the executive to be wary
of the assumption that tomorrow will be like today. It opens his mind to
the probability of the unexpected. “History must be our deliverer,” Lord
Acton wrote, “nat only from the undue influence of other times, but from
the undue influence of our own, from the tyranny of the environment and
from the pressure of the air we breathe.” Business history, then, is a re-
source for strategic planning. Executives who know history will be better
able to make it.

For society at large, business history serves a wider purpose. It deepens
understanding of the modern corporation, the dominant form of nongov-
ernmental organization in our seciety. It explains how the political and
economic environment influences the firin and how the firm influences so-

ciety. Inthese respects, a case history of Citibank is of considerable inter- .

est. Banking has always played a central role in the economy, and Citi-
bank has played a leading role in banking. Size has been only one measure
of its leadership; all through its history the bank has been a pioneer. It has
been first, or close to it, in adopting the innovations that have shaped
modern banking. It has figured prominently in the political process deter-
mining the regulation of the financial system.

The elements of banking have not changed since Citibank opened its
doors in 1812. Banking was then, as it is now, primarily the business of
managing risk. Banks are intermediaries; they bring together savers and
investors, They buy assets suited to the preference of investors and sell lia-
bilities suited to the preferences of savers. In doing so, banks make eco-
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Inﬁoducﬁon 3

nomic life more calculable and predictable both for savers and for inves-
tors. For rendering this service they eam a profit. A

Banking takes three main forms, which differ in the legal liability and
attendant financial risk the bank assumes. In investment banking, the
bank is a wholesaler or retailer of financial claimis, [t acquires securities
from the investor for resale to the saver. The bank bears the financial risk,
until the securities are sold; thereafter, the saver bears the risk of loss and
reaps the reward. In trust banking the bank agrees to administer and in-
vest the saver's funds, assuming a trustee’s special legal responsibility in
return for a management fee, which may vary with the performance of the
client’s portfolio. In deposit or commercial banking, the bank acquires
claims on investors for its own account and issues its own liabilities or de-
posits to savers. In important respects such as liquidity, yield, risk, and
maturity, the liabilities issued differ from the claims or assets acquired.
Thus, a commercial bank does not merely trade in financial claims or
manage them for a client. [t transforms them, assuming for its own ac-
count the risk involved. .

To do any of these kinds of banking profitably, a bank needs detailed
information about the preféerences and financial condition of its clients as
well as a knowledge of general financial conditions. Once acquired, this
information can be used repeatedly, thereby spreading the cost of acquir-
ing it over many services and allowing them to be sold more cheaply.
There is, accordingly, a tendency to combine the three kinds of banking
inte a single institution. A bank that does so wifl also be able to serve cus-
tomers in ways maore specialized banks cannot. Because a fully integrated
banking firm offers a wider range of services, it can take a more disinter-
ested view of the relative merits of each service from the customer’s stand-
point and can offer him sound financial advice along with the means of
following it. '

Commercial banks also differ from other banks and financial instity-
tions in that they issue liabilities—demand deposits and, until 1935, bank
notes—which are used as means of payment. The service of providing a
means of payment invelves the commercial bank in 2 business distinct
from and subordinate to the business of managing risk. We may call it the
transactions business: the business of executing payments from one party
to another. The bank is compensated for this service by explicit fees or
through deposits for which it pays a lower than market rate of interest. In
previding this service the bank generates information about a customer's
financial condition, information that is useful in assessing his cred-
itworthiness and in selling him other financial services. The bank’s cost of
producing transactions is accordingly a joint cost, and the bank realizes
economies by combining its two kinds of business—risk management and
transactions—in a single organization.
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4 Citibank, 1812-1970

Because they are in the transactions business commercial banks are sub-
ject to a special regulatory regime; bank notes and demand depaosits are
money, and governments have always regulateéd the creation of money. In
fact, regulation affects nearly every aspect of a commercial bank’s activ-
ity. Historically in the United States, regulations have determined where a
bank could operate, what services it could offer, to whom it could offer
them, and at what price. Further, regulation has not been static. It has
changed over time, especially in response to the major financial crises of
1837, 1907, and 1929-33. The resulting rules have reflected a:compromise
among the banks and their constituencies, each seeking to promote its
own self-interest.? E )

Regulation therefore looms large in the determination of a bank's strate-
gy. It sets limits on the choices open to the firm and its competitors, limits
that an aggressive bank inevitably seeks to test and to remove. Thus, a
certain amount of political activity has always been part and parcel of the
business of banking. Like firms in other industries, particularly other reg-
ulated industries, banks have fought for competitive advantages in the
political as well as the economic marketplace. :

Within the changing limits of its franchise, Citibank has evolved from a
small mercantile bank to one of the world's leading financial institutions.
This is in large part a reflection of the bank's emerging internal culture. At
the core of that culture is the institution’s view of itself and of the proper
scope of its business. First defined by the bank's early leaders, this self-
perception was succinctly expressed by George S. Moore, the bank's presi-
dent from 1959 to 1967 and its chairman from 1967 to 1970: “If it's finan-
cial, we do it.”* From this central idea there Sowed a strategy of providing
comprehensive financial service, a decentralized structure to carry it out,
and an aggressive, innovative style.
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Citibank sits on top in bank call center survey
Becky Yerak

In a Wystery-shopping Survey of 15 banks' call centers, Citibank and Bank of Amer-
ica were among those who did the best job handling inquiries about opening ac-
counts or applying for loans, while Washington Mutual and JPMorgan Chase were
among the most passive,

On average, banks asked for the business of the caller 43 pércent of the time, and
thanked them for calling 71 percent of the time.

High achieverg included Atlanta-based SunTrust, which asked for callersg' business
89 percent of the time and thanked them for calling 96 percent of the time.

Middling performers in the Survey included Fifth Third and National city.

O'Connor & Associates, a Ponte Vedra Beach, Fla., research firm, conducts the sur-
vey of national and regional banks twice a year, monitoring each institution 100
times over 3¢ days. Mystery shoppers complete a 24-question, Yes-or-no form in
seven areas of service, including Customer rapport, professionalism and product
knowledge .

A bank with one of the lowest Scores points out that the study measured call cen-
ters' effectiveness in trying to sell products, pot necessarily in serving custom-
ers' needs.

‘Consumers interested in our products tend to come into our branches where bankerg
are trained to find the ¥ight product to meet their needs,» a Chase spokeswoman
said. "Qur call center workforce iz more focused on resolving issues or addressing
the needs of existing customers who might call in,

HOT WHEELS: Would the owner of the 1992 Oldsmobile Cutlass please keep an eye on
the vehicle?

© 2008 Thomson Reuters/West. No Claim to Orig. US Gov. Works,

Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920
Opposer NOR Ex. 503
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The study examines data from the National Crime Information Center and determines
the vehicle make, model and model year reported stolen the most in 2003,

Rounding out the top 10 in Illinois: 1991 Tovota Camxy; 1995 Chevrolet van; 1992
Ford Taurus; 1994 Dodge Caravan; 2004 Chevrolet Cavalier; 198s Chevrolet Caprice;
1990 Buick Le Sabre; 1991 Honda Civic; and 2000 Dodge Intrepiq.

Nationally, 1,235,226 vehicles were reported stolen in 2005, 2,625 fewer than in
2004,

The Midwest, however, reported a 0.4 percent uptick in vehicle thefts, to 225,519,

Using the FBI's average valuation of $6,173 Per stolen vehicle, about $7.s billion
in vehicles were lost in 2005,

Private said it has entered into an agreement with a group of commerciazl and
private bankers to establish the institution, which will be called PrivateBank-Xan-
sas City. It's the second expansion in recent menths by Private, which caters to

more affluent customers. In August, it announced plans to enter the Atlanta mar-
ket .

noted that Private ig active in lending to private businesses and is also Erying
to capture more wealth-management business, Private is well-positioned to enterx
one new market a year, primarily in middle America and the Sun Belt, he said.
Private also has operations in St. Louis, Milwaukee and Detroit, and is expanding
in the Chicago market.

byerak@tribune.com
COLUMN: INSIDE FINANCIAL SERVICES
=~~~ INDEX REFERENCES -~--

COMPANY: WASHINGTON MUTUAL INC; GENERAL MOTORS CORP; WASHINGTON MUTUAL; SUNTRUST
BANKS INC; PRIVATEBANCORP INC; MIDWEST; WILLIAM BLAIR AND €O LLC
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_AMERICA’S GREATEST BANE IS ONE HUNDRED YEARS oLD ]
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Chairman Ceorge S. Moore put
Citibank into a holding company.

]
T FINANCE

in a sweeping reorganization, thé nation’s third largest
bank forms a holding company tHat will enable itto ~ i:
diversify. But critics are pressing: for federal controls

If a systems designel“iwerc to sit
down und plan- a civilization from
scratch, he might very well dump all
financial functions inte one species
of giant service corporation, and
then get on with designing other
ségments of the economy., .
But without any such master plin-
ncr, the splintered U. S, financial in.
dustrv has evolved over two cen-
turies into an unimaginable varietv

of companijes for every congeivable

service, However much.men have,

dreamed of creating one, there has
never -heen a total-service Bnancial
institubien, .

The nation’s most  progressive
commercial  bankers, though,
now going to try. This year, 50 banks
have turned themselves into one-

hank helding  companies—vehicles |

that skirt federal restrictions on hank
diversification and open the way for
bankers to venture into entirely new
husinesses. More bankd will soon
follow suit. Indeed. the movement

toward holding companies is the
most daring enterprise that the hunk-

78  Finance

" other segments of the finan

are

Why Citibank is more than a bank

.

1

ling world has ever uedprtaken.
¢ li-ieadin;; the trend. Becduge bank-
i ers wield enormoys econamic might
' al com.
tmunity and the financial regulators
care watching the trend very, - care-
Hully, The questions: thcyf_Jrc pon-
i dering dre intriguing oncd:

» Will hank cquities soonlbecone
valatile growth stocks with thwering
| price-carnings  ratios—espdaially as
i mare banks shift from the aver-the-
~counter- market to listings | on the
¢ New York Stock Exchange?

* With all their financial

muscle,

. Swill banks ruin other budsinesses

! competitively? i
* Docs  banking's  free-wheeling
i style today presage an - economic
i disaster, as it did in the late 1920s?

Though numceraus banks hre join-
{ ing the trend. no single b'mhkris being
| watched more closely than| the-in:
i novative and aggressive giknt that
; has taken over the leadership of the
i new movement—First National City
*Corp. of New York. Under Chair-
 man George S, Maare, 83, jagd Presi.

" Citigroup, Ine. v. Capital
City Bank Group, Inc.,
Opp. No. 91177415
Citigroup Ex. 24

Vice-Chairman Thomas R. Wilen

sees “services” key to the future

Vimﬁchaitman J. Howard Laeri
laid plans for reorganization.

B

»
i
‘
H
{
'
t
.

dent Walter B. Wriston, 49, Citiban}
it ereating the concepts and setting
the styles that other banks will egu
late for years to come.

" “What we want to do,” sa
Yoore, “is -to supply cvery uscl
financial service anywhere in th
free world that we are permitted h
law and we can perform at a profit.
. Raiders’ heyday? Onc‘b,anll: hol
ing companies will certainly giv
headaches to stodgier, old-fashione
bank managements, For one thing,
old-line bankers are likely to be le
in the lirch by the competition, F
another, banks that don’t avail the
stlves of ohvious growth oppol
nities will attract attention from ou
siders,

the next fad among conglomera
operators, aho are currently picki
up finance companies. “All the raid-
ers are sniffing around banks now,
says a mutual fund manager. Davill
Rockefeller, when asked whether
was still the largest stockholder i
Chase Manhattan, of which he

Business Week Novemnber 18, lssr
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president, reccnt)yi‘cju‘rpped: ‘T dow't
ﬁnuw.._ 1 haven't Jooked in the idst
our. : :

Bank with a flair *

Citibank Wasa't the first ope-ba
holding company; Union Barkorp
Los Angeles holds that titlef Nor
it the higgest: San Franciscdfs
of Amertca has also transfo
self inta a one-bank holdi
pany. Chum; which still hasy't gohe
the holding eompany route, Hsted b
the Big Boprd three  years| befdre
Citibunk di(;.l ) '

Citibank bas ahwiys showp 1 dis-

is
hk
¢

3
13

.Eurodollar CD to tap the pm)g of
dollars on deposit im-fareign hajiks.
This sort of imagination has nhde

‘Ciribank highly profitable: Its angual

carnifigs growth has averaged §0%

. ower the past five years, against!the

industry average of 8%. In 19867,

» Citibank carned $4.22 per shared up

tinet flair for doing things differenlly

through all jts long, history, Fheulgh
its present fornt was creatdd by a
merger of First Nuational Bdnk ahd
Natiooal City Bank in 1933, ts
o back tg 1812 and to founder
olonel Samuel Osgood, st
U, 8. Postivaster General, '8,
when most commercial berks ldnt
anly to elite corporations. Gitibahk
made its first installinent jodns ahd
literally invented rgtail bagking
business imdst bank€ are in fodauy
Pioneer. in 1961, Citibapk p
neered the negotiable certiffcate
depogit—an ;instrument. that|reve
tionized banking by allowing barks
to compete ifor funds in the morley
market. And, ‘the high cos§ of
money forced banks te seekihigh
yielding loans and investments, T
years ago, Citibank origingted the

7.1% over 1966. Ninc-month chrn-
ings this year are running 4%
ahead of the 1967 pace, - i
Internationally, Citibank was ione
of the first hanks to spreud out ojer-
seas. For all its sige ($18.7-billioh in
assets and SI3.7-billion in deposfts),
it is stil) only third in the U.S. ihe-
hind Bank of America and Chase.
But when it cones 1o infernatipnal
hanking, First National City is sce-
ordd to uhsulutely no ane. /

Citibank also hay kept stretching
the limits of vrthodex banking agtive.

ity. It is an equipiment lessor! Ithas
its own travelers cheok, Tt still hag ity
own bank credit card hut is shifting
to the nationwide "Master Charge
system, \When the stock market; be-
gan to lure deposit moncy away a
few years ago, Citihank bronght aut
its own mutual fund (though taday
the fund is snarled in litigation and
cun’t take any new money),

New frontiers. Now the question
is, where next? Citibank doesn’t in-
tend just to devise a new banking
service ar a new kind .of lpah,
Clearly. the onc-bank helding com-

pany is a praduct of the expanding

definition of just what banking an

.

the services related to banking aye.
Indeed, Citihank managers  fram
Moore and Wriston on duwa spe
much of their tine fnding startli
new sways torsce their busineas.
Aok the ideas that pop up
their convérsations: “Our job s sl
ing sirplane tickuts to Caire instehd
of hills of exchange™: or, “our job
is to help people spend mopey, dot

ki - <

in

ta save it.”

Way-out services
Traditionadl  multibabk  holdi

companies have beensaround for e
years as-a deviee to circumvent lu
against branching in kone stat
One-hank versions have heen araud
toa, but they de not come under ¢
1936 - Bank “Holding Company
{which puts multibank compa
under the jurisdiction of the Fedoeral
Rescrves Boa’rrl). because heretofdre
they have been inerely: nonbankipg
ventires—corporations, Jabeor uni
~that happeaed to own a bank,
Citibank, of course, remains under
regulation, hut its new parent, Fifst
Natioftal City Corp., is frae to move |
into insurance, for instabce, or into
the brokerage or underwriting buksie.
ness, or cven auto rental. Tn theory,?
it could go into nonfinpncial schve
ices—retailing, and manufacturing—
though, like most of its rivals, it in-
sists it won't do that, ‘
" But if Citibank’s aim isn't exactly
to get -out of banking,.it ‘most crr-
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‘Shocking...
the way
- Bodine treats
- wound stators

* We do it for your own good

A good, stiffl jolt of high veltage does wonders
far the reliability you enjoy in Bodine induc-
tion motors. Wound stators get the treatment
~~called surge testing: This tells us things
about stater wire, ‘windings and insulation
that ordinary inspection techniques cannot.

It’s just one of many quality’ cantrols
Badine employs in breeding the best in
fractional horsepawer moters to drive the
best in quality products—Ilike yaurs.

Doesn't your product deserve motors of
such quality? . . . we mean motors which can
give you consistent, reliable performance
ang satisfied customers,

Write for Bulletin 8.

Bodine Electric Company, 2520 West Bradley
Place, Chicago, Hlinois 40618

BODINE
ors!

v Fee o e 4
vtead ng praiducn

;G- A, Costanzo's averseas divisjon is
Harger than any other bank’s, R

-

itainly intends to fashion a;;xl‘w Kind.

l’of hank. “The president of .4 -hank,”
Ilsays- Wriston, “always had ko have
i

“[the ability to lend a buck and get it

hack. He had ta know how |to read
ithe fine print. There'’s & nédd:for i
Jdifferent kind of bank manqgement
itoday . . . good administratérs who

ldoi't necedssarily read the ! print
.- 1*081 who' deal in d con-
icepls.”™ Other managers at [Citibank
:also have heen bending ear of
ssecurities analysts and othef bankers
‘ahout thearies of how a haplf shoukl
operate, "
Muiti-bank concept, Asi frart of
‘Citibaok’s. new look, Vice’Chairman

J. Howard Laceri has been reprganiz-
‘ing the hank into five, feparate
“banks” based on the sertides they
sprovide rather than on regional divi-
'sions, Cgneeivably, one day, these

“hunks"Could be split off pnder the -

‘wew holding company, struktyre:

. ® The “corporate bank’] which
had been divided among pegional
vieo-presidents, will opcrate as a sin-
wle division dealing with big busi-
ness mationwide, and headqpartered
in New York, This invelvek much
shifting of peaple om practically

‘every corporate account in the hank,”

“und sinee much of this husiness is
hased on personal relationships built
up over the vears, making the moves
-without losing the business is au
wextremely ticklish job, i

. ' The “commercial bank™ will go
after the busincss of small forpora-
tions—one
areas. This division will prohablv
:include branch offices in New York
‘City business arcas such as Seventh
.Avenue, the Main Street of the fash-
Jdon and garment industry.

» The-"retail bhank,” consisting of

¥

d e ot e

'3\0 bank’s trust departiment. Finalli

" ieans to spread out more overseas

Kzstallment and mortgage lending

of *Citibank's- ¢ weaker'

-
gve branch offices for dealing witl
he public, will give branch man
qgers more anthority over brancl
dctivities and loans. A weakness o
gitibank's former organieation wal
hat branch managers- und Toan offf
qers alf had to-report back to diffeid
dnt bosses at the bank's Park Ave
headquarters, Decenkra[izcc? control
in this area, Citibank feels, will allow
branches to move faster on oppo
tunities in their neighborhoads ot
towns. 3
" There will also

be a division fof -

here will. be a division for the bank'
far-flung international operations.

; Global role. Citibank, of coursd
glready ‘has cut guite a swath in in
ernational banking. In 1855, it had
33 branches or offices {including.

gices of affiliates) in 23 countries

Nowadays, it has 264 offices i
5 countries. This includes 17
branches, one representative officol
and three military banking facilitie
it either owns or has an interest §
anks in such places g: Canads
Honduras, Moroceo, and nther Afrd
ean countries. It ‘also operates thd
First National City Overseas Invest]
ment Corp., based in New Yorkl

which does e uitﬁ investing abroad
: Mostly, Citibank operations abragd
favolve Rnancing international tracé
and providing capital to the hig
multinational corporations, Neow i

“The first phase,” says Executivg
Vice-President G. A. Costanzo, head
of the “overseas bank,” “that of put
ting branches along the trade routce
of the world, is reaching maturity]
We now look te penetrate domestid
markets.” :

At retail, Citibank-alrcady is trv}
ing to go into retail banking abroadl
It has a 50% intcrest in FNCRB-Wal}
tons Corp., Ltd., one of Australia’
leading %ance companics, and ar
$8% interest in National City. F¢
pancial Trust, Lid., which dncy ai

business in Britain. Argentina rd
eently allowed it to go inte the ped
sonal finance business there. Izi

* Citibank also has set up a su
sidiary in Belgium to sell internal
tional hond issues to foreign in
estors and a subsidiary in Switz
erland that provides investment a
visory services.

" For all it5 expertise in intern
tional fnance, Citibank can stub it}
toe. and badly. A most spectaculal
e¢xample came in 1965, when a for
¢ign exchange trader in Brussels g
too deeply involved dealing in steri
ing~far beyond the bank's own tradl
jng limits. That cost the bank

staggering $8-million after-tax los
Stiﬁ.gas CgOStanzo puts it, “We¢ don
R Business Week November 16, 196
R
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L just do things like that very lofter.”

~ has a black, loosc-leaf, bindck fll d

' .

Like pther banks, First Natioral
City has been siower than industrial
corporations to adopt moderls main-
agement technignes. Five years ado,
it had no longsterm plan for grow,
let alone a way of talling how muth
its services cost to plrform. | |

“Citibank,” sa!ys, “ohe alyst,
“doesn’t exactly lead the bdnks fn
bnowing one’s” ovn costs, [-Irvi
Trust is ahcad of them betiond |:
donbt and probably Bankers: Trujt.
toa,” Cot

Crash program

Lately, Citibank has heen in ia
crash program to set up budgetigg
and planning thre hont all: Tevd)s
of the bank and to dew op 4
agement information s¥stend'
keeps track of costs and ravenu s~
of every service—down to how mudh
profit each individunl gencr}:cs.

This new approath to prdfit has,
allowed the bank ¢ a]ter.?m kin

age-old attitude toward empgloyeds.
“Bank employees age nat echnomiic
slaves,” .says' Robeft W, Feaglds,
senior vice-president for personn
“We've replaced cradle-to-griive s
aurity with plénty of incentiveito
ahead.” Every superbisor in t} ¢

g
»

with photographs bf his sftho
nates, assessinents of their abilitids,
where they’ve traveled, what |
projects they've completed, a
positions they might qualify
three,- and five years hence, The
black books. enable
match the job wit
where in the world.” P
Indeed, Citibank finds it [Bas o
give its people ffee rein he a
single manager can’t passibly hate
all the -cxpertise that's nec(] d o
Fy
it

keep innovations fdwing int Jevely
arca_the bank is in. “The pribide
of General Motors doesn't. Have }o
know how to fix a fat.” as \ iristgn
puts it—bat he has to knew sqmease
wha docs. Wristan says that le ard
Moore spend two-thirds of thdir tinhe
on personnel problems. :

“Young men today gren’t \&rrl -

abaut maney.” says Moore, “Thovte
worricd about the problems .of the
world. And we téll them banking fis
the best place for them o he. W
deal directly with the world's-prob-
lems, the balance of payments{ urbdn
problems, economic growth); trage
and ecconomic developments.”

That sort of pitch goes aves beali-
tifully at the Ivy League s¢hodls
where Citibank rebrults mos ihe‘ -
ily. One year, it hired more grvard
Busingss. School graduates thin a

e

that Avco Lycoming is 'expandixjig.:

" facilities—are but a few
" industry has invested nearl

other single company: Thd: OHd-
School-Tie-ism runs deéep, buli there

Business Wiek Novémb 16, 1988 E

% |

-on the very machineg they’

Wordisout - = s

with applicants.
When Aveo Lycomix;g first built }ts éhar!e’ston, South Carg

i

And already they’re swamped

lina plant they hired 2000 trained applicants in two years. |
Now that Aveo is expanding, they need 2000 more skilled
technicians, = . b
In South Carolina, that's the last thing Avco has 6 warry
abaut. They've already been barraged with applicants. | ' ;
Industrial manpower inSouth Carolina is not only available,
but abundant. One of thé many reasons for this skilled' han}
power supply is our free Technical Training Program.’ o
We set up special schoo 8, trair men and women in advance
be using, and deliver them to yout
door on opening day. You gan operate at peak capacity at qxjcei.
Not pnly will your stagt-up losses be practicalmnon-kq:is
tent, but losses due to laborstrife will

"y

age work time lost due to qkrikes of only.01 per cent. Whic
explains why our wdrker:,productivity is 14 to 25 per cent
higher than the national a erage. =
“The abundange of skill¢d factory workers, tax laws that aré
highly favorable to newlyllocated companies, a rnodern,,pro-~
gressive school system, abd the state’s endless recreationa
f the compelling reasons why U.§,
inthe pastdecade. -~ " ! o A
So if you're considering a new plant site, wouldn’t South
Carolina be a move in the right.ﬂirection? '

. .
i

For more information
of doing business about the advantages
in South Caralina, write:
J. D. Little, Jr., Director, State Development Board,
Dept. 46-A, Box 92 7, Columbia, 8.C. 29202‘

Finance ‘83
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, too. We haveithe firjesf -
labor relations record of jall Southern states, witharn,qv{exl-

3 billion dollars within.our bordery .




Tommmauspesnn
e

'
This mauu:'rmml (s neither an offer (o sell nor o sotictiarion ym et 10 buy any of thete Secdelsies,
This offering is made saly by she Prospecus,

1

October 3!; 1258

: ssi 475,000 Shares o i

{
~ H

COMPUTER CORPORATION |

Common Stock
(%1 Par Value)

Price 817.00 Per Share - : §

4 i

Copies of the Prospecius mov ke obrained in any Siate from aaly surh of the undersignid
may legally offer theie Secutitiey in compliance with the securities ket of 1wk Siarte,

i

4

[ 4

i

3

GLORE FORGaN, WM. R. $TAATS ne, g
EASTMAN DILLON, UNION SECURITIES i Co.

A Y .

HorzuLovwen & WEERS.HEMPMIILL, NOYES

BrLyTit & Co., Inc.

£l ST&M»: & WEBSTER SECURITIES CORroRATION . WiniTE, WeLp & Co.

3
T

BANQUE DE BRUXELLES S.4. BANQUE NATIONALE DE § ARIS

CREDIT COMMERCIAL DE FRANCE S.A,

J. HENRY SCHRODER Wace
© Libeited )

«

K

L4
! The agrecment of mergor hc(\:'c'en
i . , ’ '
f Owens-Illinois, Inc.
) i . and
1 :
i\ Lily-Tulip Cup Corporation
k ' ; Dies ]wmn_)r cllective h
] : .
!
, .

The undeesicacd initied the Hrorasaatim aved oerd ws fnaneinl edyiser 10
Evora-tBincas, tar o the AP Iateons,

LAZARD FRERES & Co.

Nevemnlos 7, 1904

= -‘.%-—'—"-——m.-...—';-. PR

»

- tion and now hires

2 a

Robert L. Hoguet runs trust bank
& controversial mutual fund.

and

arc some unusual variations, Tho
hank once sent one of jts page boys—|
Thomas R, Wilcox—to Princeton; hd
is now a viee-chairman.
Lowering the bars. At the othen
end of the ladder, w}}x,en it f{m?(! it
wasn't gettin enough people from .
ghetto aﬁas. %itibunk tﬁ:e\E -ouab Foed ’.%
quirements for a high schoo! cducas «
ople who nevey
finished the sevent grade. The pro:
portion of minority group memg«'rs
on _the bank's payroll jumped  from
127% to 212% in the past  twyl
vears and continues to climb, | :
Besides setting up a iob-training
program for Spanis -spraking o
plovees, Citibank has joined ¢am
munity organizations to work with
ghetto youth, and it recently npeneq
a training school for hard-core un
employed in lower Manhattan,

A matter of economics

f banks can do so much just a
hanks, why should they want te burg
into one-bank holding companids?

Simple cconomics is what shake
u_big metropolitan bank like ' Firs} :
National City eager to diversify, Citi |
bank's assets are not plant ang :
caquipment but other peaple’s money
Perhaps 75% of Citihank's incom
comes from “dealing in its debts"-]
that is, the orthodox hanking activ
ity of borrowing money from de
wasitors, relending it, and profitin
ir«)m the spread in interest rates.

Competition. Not only is ther
little growth left in that activity, hu
other people’s monev can be dovn
right cuprivious. Banks wmust com!
pete for money not merely  with
other financial institutions—savings
and loan associations and mutig

Business Woek Novembar 16, 196§
-

H
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* Intef-American Development Bank :
&

T ——

retee L8 OMr e o yne g ankoe, ey Lk 0500 10 duy Rere sxusmen,
Fhe ofice u wode waiy by the Praapeciva .

$70.000,000 ' :

Year Bonds of 1968, due November 1, 1993

grincoput amvnnt, 55,500,008 is Mring vffived by ihe Bonk
HireLtIy to 8 Jurwegn cenrsBi bunkj L

Price 99.50%

ples acEeucd interes) tromn November 1, 1948
rrr————————

Frocircint oA be abtised lom ww o8the ariev o wadere i
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Biyth & Co.. Inc.

"1 Chase Manhatian Bask, N.A.
-} Chemicat Bunk New York Truat Comnpany
oy f s b Trust Comgp
.\iorgan_ Stanley & Ceo.

| The First National Bank

- i 2

The Nurthera Teust Company

Discount Corpoeation
o il Hew ¥ik
a0, Wi, R, Seaaes Inc.

Glore h;j
i .. !
- || Hidder, Peabody & Co. »
1Y Paine, Webber, Jackson & Curtin
1 Smith. Burney & Co.
9 Tncusaaeniok
White, Weld & Co.

Vet pmiboe 4, flnd,

+ Lazerd Fiéres & Co.

First National Ciry Bank
Newm ¥ork

Dilion, Read & Co. [nc.
Continental Illinois National Bank
4 Trucs Comsany nf CRichse

Drexel Hurriman Ripley
' tacwtyerased
Goldman, Sachs & Co.
Lach, Rpwades & Co.

Stane & Webster Sucusities Cargaration
Dna'wmn & Co.
araaeird

Lehmen Brothers

Morgan Guﬁ:nly'&ust Camntcny l :
Bankers Trust Comgany
Bank of America H
LE X TR
Kuhn, Loch & Co.
Mellan Natisoal Bank
Mt TYOet Crinmas

Crocker-Citizens Navans!l Bank
Eastan Dillon, Union Securities 8 Co,
Haornklower & Weeks-Hempbill, Nhyes
Mesrilt Lynch, Plerce, Fenner & Sith

mesrpnnad;

Salomon Brothers & n.f,m
{ Co.

Wertheim
Paribas Corporation

i

There are a lof of good sites up
here, and CN knows them coast-
a-coast. Whether it's a plant or a
varghouse site, Canadian National
the best possible source of all
he information you need. Weknow
ow areas differ with regard to
\ ptility rates, fapour resaurces, raw
aterials, etc, And CN site loca-
fion specialists across the country
re available for expert advice. Our
ervice is completély objective,
ompletely canfidential, ;
When it comes td locating “in
anada, find out what CN can do
T you. b

“Finance

~ Let Cérpada’s Iarg@t railwa&
put your business
on Canada’s map.

B

For information on full range of
sefvices available, write to:

R. B. Themas _

Manager 4
Industrial Development:
Canadian National Railways
Room 258, 630 Fifth Avenue

New York, N.Y., 10620 .
Site location— : -
another specialized service of
Canadian National, .

B 3

u\l Canadian
I3

National
Railways

* from the banks and right into the

" into retail banking they can miake ’

- ical restrictions on branching, func-

" ture” under the 1958 Bank Holding

‘heen hamgered by regulat

suvings banks~but also with a whole
range of money market instruments.

Smart corporate cash managoers
tend to keep their demand deposit
balances at a minimum in order 1o
play the shifting vields of bank
time deposits, Treasury bills, com.
mercial paper, and repurchasc agree.
ruents. Banks are limited by Fegeral
Reserve regulation as to what they
can pay for moncy; so when interest
rates go up, funds simply flow away

maoncey - market,
When a bank does lose deposits '
it has to start turning away custom-
ers that want to borrow moncy. Thy
ix what happeaed during the credi
vrameh of {gﬁﬁ;and it taught bank-
ers a lesson. Even when things don't
set! that bad, the competition for :
funds: adds 1o the bank's expenses
znd thus squeezes the bank’s spread.
Ome answer has been for banks to q
wush  into new  fields—into  retail
vanking and into credit cards. In
this way, the Banks have tapped new
sources of funds from Fur(ﬁer down
the ‘economic ‘ladder—and by going

lnans at higher rates. 1
Restrictions,. As for putting its as-
sets to other uses, banks have long
ors. The

thrust of bank regulation is'to pro- *
tect depositors and control banks’
power to create credit. Thus, the
e¢mphasis since the blesk years of
bank failures in the 1930s has heen
on restriction: There are geograph-

tional restrictions barring entry to
other businesses, and fnancial re- '
strictions on. the amount of loan -
money cut in relation to capital.
Even where bankers contend that
legislation is permissive—allowing
them to acquire companies of “a
financial, fiduciary or insurance na-

Company Act—~the regulators have
kept tight rein,

The Federal Reserve is partic.
ularly nervous about where one-hank
holding companies might lcad. When
Congress convenes next -year, the
Fed is expected to propose legista-
vidn hringing the new creatures un-
der some kind of control. The hank-
crs have already formed a lobhy
group to Bght, and it promises to be
3 titanic battle.

What's intriguing is that the banks
may find numerous industrial giants
on their side. H the Fed can get jur-
isdiction over the parent of a bank !
subsidiary, it may find itself regulat.
ing all manner of diversified corpo-
rations. For example, Xerox Corp. is ’
acquiring CIT Financial Corp., which |
in turn owns a bank., Will the Fed i
regulate Xerox? End o

Business Week November 16, 1968
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Weihingide Pess Parelan Sarvis

CAJRO=The most inten-
sive search for ol in the

in Egypt, and optimism is
= high attor

%,

N Y peaducing agmall
oil, suthlus ¥ince thé ‘3?

7 el
- Egypt tas.

it a production
%, miflion barre

RIh

lor

T AR B0,
about 100,000 would be

= (T
ropegn ailmen here say it
is provable that Exypt can
meat that goal and perhaps
LEVeR surpaxs i,

While this witl umdaeubled-
v be, bencficisl for the
COUBUY'S: woeful eronomy,
it hardly represents =
bosanzs  that wil] bring
igpt the level of riches
enjoyed by ity Arab peigh-
burs.

One  millivce  barrels s
stifihtly lesg than the nermat
daity productien of, say, Abu
Bhabi, which has only 233,000
‘pouple, - a3 agdinat Tgypl's
8 million. 1t is lesx than

"pal..

-

ooy caised. from the sale
e Egyptian  oif  abread
would o to Egypt becouss
Abo loternational companios
prospecling here are work-

imism Runs High
gypt's Oil Search
m.ﬁm%yw.'“

19 ton, ihe lure of potentisl o4
. g

T
——gentive ..for -E

Wi e PO

At
- Tl O a0t ChBIC ., Usek-signad

mént of the oil :wm;‘}’ A

a8
Continéntal,: ;- ~ |
c-Rlchfield, Standard
ornln, and companies

fram _ - West Ger-
many, laly, the Natherfands
-atd Bragil L

merican
bk,

economic significance. The  Attant
governmant s of

_asm _bids soon from, poten:
T ual prospeciors lo explors
arcas of the Slnal Peninsiia
that Egypt does not now Many of them are Baly
-eonirol. - . T boginding ihe actdal drilling

e
In the Mediterranc.
the” WEatefn desdry

it boen

from™ lsractt accups” - have B,
0¥,

sirong i the Quit
o.go. -
whalever is needed to et
bark the rest of the Sinal.
A decision in 1972 to solicit
new exploration by foreign
comparies  hag im-
plemonted  with  upsususl
spced, Thirly exploration 55 'sen  mitfion in
mc‘qmeul;s m‘:’_"“ﬁ"“ N sonreh
yessong RO the-Libysn  poare hoic copeesens
" frontier (o the Red San hava, here uy ey ““‘:‘lﬁm
heen siuned i tho AL hgve made much  eenmrn
# manths. | ments untess they had some
cYou ean imagine the reasen tu think Radwan is *
.effart (o get J0 agreements vight, v
in 29 months,” seid 15 Dipi ¢ sojrces quute
Hadwan prowdly. ileisagree  Deiroleum Minister itiilal
menls manager for Egyptlan 5 saying that QYpt can

Generasl Petroleum Cu. a1 produce & raflfion barreis
partner in eves p ¥,

T
ax & t of Suer.
"o tried forFeurs 1o - e
interest the companies byt
never could because of fanry
of war and lsck of investor
confidence” Radwan said,

The vil companies have
agreed to spend 3% much

v

than a.
n “signature bonuses™ for
‘the  privilege were such

purrent . mu&oral.iul" are
analyted ovar the nest two
years,

T require them fo put up all
¢ .. the ¢apilal costs of explora-
! lion but allow them o ro.
1 cover that money, plus open
ating expenses and 2 profit.
Petroleum Ministor \bmed
E; Alilalhas said that

W
o
. . T VB Prens Ttk aatins
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- .
Name Change to Gitibank
Becomes Officinl Toduy
tram pows Dhausghes N I
p~——NEW YORKFeb,28-=:\t ot Monday, g g
bank,"™ ot #Fiest National City Bank.™
The nation's -sccond. argesl commercial bank .

{0 Cltikanic
and said, the new pame will be appearing at alt
its bank branches in.103 counlries ever the next
18 months, The bank's president, William, 1.
Spencer, said the change cama bacause over s
4 164year Nilory customers prefurred to call the -

o -#PAS yow'vs been sﬁying,,lbe name is Citibank,"
- Spencer sid in a letter 10 the bank'g customers,
as City Bank

[~ "CitiBanK wis Incorpdtaled in 1612
The name was

-

of New York under m&chtrm b e
* changed to Natipnal City Bank n it tagk # fed.
eral charter in 1868, ) . .
In 1955.after absorbing several other falrty
- utde —banks ~durtig ~ie=iSay  NIvTY." Cifibiank

e CITI 0002382
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Retail banking—the job that
got John Reed the top job at
Citicorp—is rapidly becoming
the only job that matters at the
nation's largest commercial
bank. W by Robert E. Norton

e

o
=

<
ceisl

{TICORP, that 30-foot python among

U.S. banking companies, is midway

through a substantial slan.shedding.

The pluperfect money center bank is
moiling into a mass merchandiser of financial
services. [n the first quarter of 1987, con-
sumer business accounted for 59% of Citi's
$2.8-billion revenues, up from less than 30%
ten years ago when Chief Executive John S.
Reed, then an executive vice president, was
betting his future on consumer banking, For
the past five years consumer revenues have
been growing 30% a year, three times as fast
as the wholesale banking side, which lends to
corporations and govermments. If the trend
continues, virtually all Citicorp's reveaues
will come from consumer banking within 15
years.

The “individual bank,” as Citi calls its con-
sumer operations. has grown bigger than any
other U.S, bank save BankAmerica. One of
every five families in the U.5. does business
with Citicorp. Already the biggest purveyor
of bank cards and student loans, Citicorp last
yedr became the biggest originator of resi
dential mortgages, lending $13 billion. The
dollars charged on the company’s Visa. Din-
ers Club, and MasterCards amount to 1.41%
of total U.S. retail sales.

“Citicorp is the only money center bark
with a big position in regional retail consumer
banking, and it's not being given any credit
for it,” says fohn B. Nefl, portfolic manager
of the Windsor Fund. Neff began buying Citi-
corp stock about two years ago and now
holds six milion shares, 4.4% of the total. But
Wall Street in general either hasn't noticed
the degree to which Citi has coiled itself

Richard $. Braddock, ubo runs consumer
banking at Citicorp, relies on henienants who
learned their trade, as he did. ot Ceneral Foods,
sefling everything but bank scevices.

AHOIOGRARS BY 0 MONA LY
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Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920

Opposer NOR Ex. 507

OPP004562



1g—the job that
:d the top job at
rapidly becoming
1at matters at the
:est commercial
Robert E. Norton

1t 30-foet python among
compariies, is midway
bstantial skin-shedding.
2t money center bank is
nerchandiser of financial
t quarter of 1987, con-
wated for 59% of Citi's
, up from less than 30%
Chief Executive John S.
ive vice president, was
conswumer banking. For
nSUmer revenues have
sear, three times as fast
ing side, which lends to
ernments. If the trend
df Citicorp's revenues
‘mer banking withis 15

k," as Citi calls its con-
grown bigger than any
BankAmerica. One aof
he 11.S. does business
“e biggest purveyor
toans, Citicorp last
£ oniginator of resi-
ding $13 billion, The
company’s Visa, Din-
ards amount to 1.41%
8.
¥ moaey center bank
glonal retail consumer
eing given any credit
=, portfolio manager
‘eff began buying Citi-
years ago and now
4.4% of the total, But
either hasn't naticed
Jiti has coiled itself

S
, who runs cansumer
an Kewlenants who
d, al General Foods,
% services.

[P

2 ot e

around the consumer or i 100 warried about
the bank’s share of Third World debt to care.
At its recent price of $55 2 share, the stock
was trading at an ynenthusiastic eight times
earnings, a litde higher than the multiples of
most other maney center banks but well be-
low those of (ast-growing regional banks,

Bt is the consumer business profitable?
At long last yes, bul still nowhere near as
profitable as Citicorp has been promising.
The consumer bank’s retum on assets for
the first quarter of this year was a mediocre
0.56%. Citi claims its return would actually
be a much higher 0.72% if accounting rules
did not force it to set aside too many re-
serves for potential losses on cansumer
loans. Even s0, 0.72% is still below Citicorp's
own target of 2 0.80% return on assets and
considerably less than the 1% rate of return
many banks achieve. The additions to re-
serves—wihich are charged against ogrent
earmings—are based on actual losses in
recent years. Citibankers expect consumer
loan losses (o decline over the next couple
of years, and if they are correet, repocted
retuens should move up seartly.

Meanwhile, the raw profits generated by
the consumer bank are noteworthy. In 1980
Citicorp exceutives told 7 skeptical financial
commurity that they aimed for corporate
profits of §1 billion 1 year by the mid-1980s,
with $200 million coming from consumer
hanking. At the time, total profits were about
§544 nullion and the consumer business was
losing meney. They have made good their
boast: Citicorp passed the $1-billion mark
lagt year, with the consumer business con-
tributing sbout $351 million.

Citicorp’s ambitions (ot the consumer
bank remain gargantuan. By its measura of
the proper loss reserves, Citicorp's consum.
er bank earncd $462 million last year, and
Richard 5. Braddock, the smooth 45-year-cid
who runs the individual bank, says ik will be
earning $1 billion within several years. Brad-
dock chooges his words with the care that
befits the man who was in charge of the cred-
it card business back in the fate 1970s, when
it was reeling from the back-to-back debacies
of enormous bad debts and a spike in interest
rates that put the bank's cost of funds well
above the interest it was permitted by law to
charge customers an uapaid balances. That
was an experience he kikens to “being shot

dead twice.” Thus riddled, Braddock is leery
of promising more than he can deliver, and he
insists the $1-billion estimate is conserva-
tive. Twa consumer businesses—credit
cards and Citibank's New York City branch
system—are each eaming maore than $100
milion now, and Braddock courts several
others—interstate and international banki

¢ . kRPORATE PERFORMANCE

WOWS THE CONSUMER

uary the bank has had to raise the interest on
same of its certificates of deposit by 30%,
which finally set off a rate war last month,
And when Citicorp reaches across state lines
for customers, some very powerful regional
banks stand ready to rap its knuckles.
Citicorp's prescient push into consumer
banking has put it well ahead of the competi-

domestic and loreign private basking, mort-
gage lending, and insurance—that he says
will reach that mark within five to seven
years.

UT MAINTAINING that 30%-a

year growth in revenues while

boosting retumn on assets is z daunt-

ing assignment. The spread be-
tween Citi’s cost of (unds and the interegt it
charges its credit card customers, for exam-
ple, has been enormous, sthough credit cacd
laans are only 20% of the bank's total con-
sumer loan portiolio. Now rising short-term
interest rates are pushing up the bank’s cost
of funds and narrowing the spread. Competi-
tive pressuce could squeeze the spread from
the other side as well by forcing Citi to re-
duce its charges on unpaid balances, Other
big New York City banks have also discov.
ered the consymer, making it more costly for
Citicorp to uwrease market share. Since Jan.

tion in mastering the art on a targe scale, Says
Edward E. Purash, a Waskington, D.C., bank
consultant: “A couple of things set them
apart. They've had the resources to play the
long game, and they've recognized what alt
bankers need to recognize—that consumer
financial services are sold, not bought.”
Citicorp's consumer bankers are old
hands at selting things that need to be sold,
from ersatz orange juice to dog food for ag-
ing canines. Braddock spent nine years at
General Foods before joining Citicorp in
1973. He was the product manager for
Tang, the powdered drink whose sales
soared along with the Apollo astronauts
who carried it into orbit. Two of Brad-
dock's chie{ lieutenants are also Geperal
Foods ajums, and another began his career
as # computer systems analyst. Says Brad-
dock: “All our recruiting starts from the
view that we are a different business from
4 traditional bank. The skills required to

Pel-Yuan Chia may be the only New York banker who calfs loan losses @ cost of goads sold,

MAE 8 10R7 TORIUNG 49
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Quick pit stops

for cash are the idea behind this Citistation, which will test whether suburban

America reafly needs more places to bank. The first one is scheduled for Florida this fall.

use them for more than half their banking
transactions, about double the industry aver-
age. Citicorp began investing in ATM tech-
nology a decade before many of its peers, [t
bought a California engineecing and saftware
company called Transaction Technology Inc.
in 1971 and created a mock bank buried in
the basement of a New York office building.
The sole function of this facility, dubbed “the
lab,”" is to test new products and services. By
1977, when Citicorp was ready to deploy its
ATMs on a large scale, the machine it used
was TTI's sixth-generation prototype. The
first five were designed, built, tested in the
lab, and serapped.

Questioning and observing customers in
the lab helped Citicorp solve such mundape
design problems as how high the machine's
keyboasd should te and how hard the but-
tons should be to press. The abject, accord-
ing to Lawrence Weiss, chief of the
consumer bank's development division and
another marketing man (Hungry Jack pan-
cake mix at Pillsbury, Cycle dog food at Gen-
eral Foods), was to be sure the machine did
not intimidate customers. Most ATMs com-
municate brusquely with their users, com-
manding them to INSERT CARD NOW. But
Citicorp researchers {ound that this type of
message, while popular with the technicians
who designed the machines, [rightened away
all but the most gadget-prone depositors.
What customers warmed to was 3 (riendly
ieller, a woman teller. People prefer female
tellers, says Weiss, and they want one whois
“always cheerful, competent, happy in her
job, and ready to blame herself for any prob-
jem.” The machine was programmed with
the syntax of this paragon, christened Suzy
by the researchers. To this day, Suzy's chip-
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pet “May 1 help you with something eise?”
flickers across the cathode screen.
Competitors grudgingly admit that these
ten-year-old ATMs are still better than any
others on the market, But they aren't good
enough for Citicorp. The bank is replacing
them with 2 new model that has vastly great-
et capabilities but is just as easy to operate.
ft looks like the older machine but has a Yarg-
er, touch-sensitive screen that displays im-
ages in full color and replaces real buttons
with pressure-sensitive ones, The new ma-
chines will soon display the image of an over-
size typewriter keyboard on the screenm,
enabling a customer to write a complaint or
enter an address change. Three of the new

12 Rovenues
e biltione of daliass

1

] Citicorp
totel

&

Citicorp
“individual”
hank

Citibank, Consumerbank
The retail business is growing three times faster
than lending to companies and counires.

.-

j3 ATMs take up the same space a5 two of the

g old, and when the changeover is complete

Later this year, Citicorp will have 1,000 in the
New York City area,

Braddock and his beutenants are Uying to
duplicate their New York success all over the
cauntry. No doubt they hear in their heads
Sinatra singing: “If [ can make it there, I'tf
make it anywhere ... That isn't possible,
they have concluded, unless Citicorp has a
physical presence virtually everywhere. So
even in a world of prohibitions on interstate
banking, the bank that never sleeps keeps
finding ways to stay awake in unlikely locales.

HANKS TO THE CARNAGE ia the

thrift industry, Citicorp has been able

to buy failed savings and loan associa-

tons in other states. Citicorp Savings
of linois, formerly known as First Federal
of Chicago, tumed a profit last year, just two
years after it moved to the Citi. Iis 60
branches constitute the fargest network of
any Chicago financial institution. In recent
months Citicorp Savings has opened half of
all the new checking accounts in the cty. In
1982 Citi bought an S&L in Oakland, Califor-
nia, and (wo years later one in Miami; both
are just breaking even now. To give the Cali-
fornia S&L more muscle, Citicarp plans to
add S0 branches to the existing 90, and fur-
ther expansions are likely soon. Braddock
predicts that the three S&Ls will collectively
earn $100 million a year by 1992,

As interstate barviers continue to fall—so
far six states allow New York banks to do-
business, and 11 more will welcome them in
the near futute—Citicorp's boardinghouse
reach i3 kely to get longer. But strong re-
gional banks are not likely to let the Cit slick-
er eat their lunch. Indeed, Braddock
considers the regionals to be his most seri-
ous competitors. “As in any other consumer
market, there will be national and interna.
tonal players who have good share pesi-
tions, but they certainly won't erase the local
campetition,” he says.

Citicorp will have to count on its selling and
technological expertise to gain an edge. One
current experiment offers a hint about what
that edge may look like. The folks in Ci-
corp's lab have concluded that suburban
America, having used up all the intersec-
tions of Main and Elm, still doesa't have
enough places to bank. Behold the Citista-
lion, a new creation (actually a re-creation of
the familiar gas station) that will enable Mr.
and Ms. Suburbia to bank on the off ramp.
Citistations will have from three to ten lanes.
Only one wil be manned for techngphobes
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with flesh-and-bood Suzys; the others will he
equipped with ATM3 that rise and fall to the
height of the customer's car window.

H Citistations don’t click, they will be can-
ceted {aster than Chia's deadbeats. "'Failures
are part of the landscape if you're trying to
change things and grow,”* says Braddock. And
when you sre trying to break into a new mar-
ket, some of the falures can be messier than
aothers. For examgple, $100 million of the indi-
vidual bank's $1-billicn loan losses last year
came from mobile home loans, most of them
in Texas. At one point the bank owned 4,700
mobile homes it had foreclosed on. Bankers
trying to break into a new market tend to grab
business by cutting interest rates or going af-
ter riskier borrowers. Says an unfazed Wil-
{iam ]. Heron, wha runs the consumer bank's
U.S. operations: "Our guys in Texas werea't
sure which ta do, so they did both.”

O REACH HIS GOAL of §1 billien in

earnings by 1992, Braddock is count-

ing on extending his reach internation-

ally as well. The consumer bank has
more than 1,000 offices in 40 countries, and
the overseas business produced more than
$160 million in profits last year. New addi-
tions included a small British life insurance
company and nine new branches in Argeatina.
Yes, Argentina. Lending pesos to the focals is
solidly profitable despite the problems that
the country has paying interest on its interna-
tional debts on time. Private banking is anoth-
er candidate for that $100-million club. This,
the latest craze among banks and brokerages,
is a frustratingly fuzzy category. InCiti's case
it means serving the whims of people who
borrow 50 much or deposit so much chat they
generate at least $5,000 a year in revenues.
Citicorp atready has more than 50,000 such
clients and figures there are another four mi-
lion or five million of them around the world.
The U.S. mortgage business should hit the
$100-million mark this year.

Citicorp's stockholders are hoping that ail
this good news will ultimately translate into
equally happy tidings far them. The compa-
ny's total retum to investors over the past
ten years is 10.9%, making it No. 73 among
the 100 largest commercial barks in the U.5.
But doa't expect the stock to zoom right
awsy. Eleven years 3go, i 2 memo to suboz-
dinates, John Reed mav have put his finger
an the reason Citicorp still isn't getung any
respect. "It should be pretty clear,” Reed
wrote, “that we are creating . . . 3 fundamen-
tally new business."” And Wall Street always
frets that pioneers do all the learaing for the
henefit of their competitors. ) a
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COMPANIES TO WATCH

Pain Supnrasston Labs tnc.

M Some of America’s canniest investors have bought Targe
stakes in this company and the three that follow. Greenmailer
Saul Steinberg discovered Pain Suppression Labs after the fa-
ther of one of his associates found a cure for his migraines
using the company's patented device. Last December, Stein-
berg paid $2.5 million for 8.3% of the New Jersey manufactur-
er at $1.25 a share, with an option o purchase another 7.1% at
$2, just above its current price, Pain Suppression’s gizmo
emits a slight current that spreads across and under the skin
and seems to stop pain signals from reaching the brain. Sup-
port for management's claims could come by early 1988, when y;!
Abbott Labs completes a double-blind study of Pain Suppres- ﬁ%-. o
sion’s product. Fiscal 1987 revenues were a pittance, $2.1 mil- <2 VP%
bon, and losses sbeut $1.1 million. But the by-prescription- &
only machine costs a mere $50 to make, according to one A headache killer?
security analyst, and retails for $650 to $800. And the compa-
oy has more than enough cash to finance growth for the next three years, according to new
President Jack Donovan. A former migraine sufferer himself. Donovan explains how he was
cured: “1 got a divorce. Effective but much more expensive than our product.”

intertan inc.

8 In February three bargain-hunting money management outfits quietly scooped up 27% of
the common stock of Tandy Corp.'s international division, which had been spun off to the
public on January 2. The Baupost Group took 8.17% for $8.3 million, Harris Associates
bosght 13.7% for $13.2 million, and Mutual Shares paid $5.1 million for 5% of the Fort Worth
company's shares. Tandy gave its overseas counterpart of the Radie Shack retail chain to
sharetiokiers. management intact, because its computer and electronics stores in Europe
were losing money. But the Australian and Canadian divisions, which account for 68% of
Intertan’s revenues, average 9% net profit margins. [n the quarter ended March 31, sales
rose to $133 million, and profits were $1.8 million, up 751% [rom a year before. Intertan
common sells at about the company’s book value per share, $15.90; erstwhile pareat Tandy,
by comparison, currently sells at almost 2% times book.

CHt ndustrios Inc.

M Neison Peltz and Peter May, who with acquisitions built Triangle Industries into a $2.7-
billion-a-year enterprise, now intend ta construct another company out of the bankrupt Cen-
tral Railroad of New Jersey. The partners have aiready folded two companses into CH that
earned $3.6 million in 1986 selling $179 million of vending and coin changing machines. But
CJL still needs to swallow a big fish with fat earnings i iU's to exploit a 390-milion tax-loss
carryforward. The plan: Buy a leading manufacturiag company in a stable market with com-
petent management and good cash flow. CJI has raised around $325 million to finance the
deal. But the money is aot burning a hole in Peliz and May's pockels quite yet. Says May: “It
took us threa years to find the companies for Triangle. We are patient.”

Tosco Corp.

® Last December, when the Tisch family bought $27.5 mallion of Tosco debentures. which
are convertible into 8.8% of the common stock, Wall Street reconsidered its fow opinion of
the independent oil refines. Misadventures in oit shate and refining overcapacity tnthe U3,
almost pushed the company into bankruptcy in early 1986. No fonger mucking about in shale,
the streamlined company ovms and operates a modern refinery in Aven, California, that
makes unleaded gasoline. Its latest quarterly resuits show $11.2 muilion of nel income com-
pared with a2 $101-million loss a year before. — Brett fluval Fromson
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PR 1OV LARG G wOMMERCIAL BANKING COMPANIES

[RaNK  company ASSETS! DEPOSITS LOANS! NETiNcOmME
s 1993 $ FHOUSANDS § THOUSANDS RANK 3 THOUSANDS RAMK $ THOLS ANDS Tarx
1 I Citicorp (MNew York) 196,124,000 114,669,000 ¥ 129,206,000 1 1,058,000 | -
2 2 | BenkAmaerica Corp. (Son Fronciscal 104,189,000 82,205,000 2 71,783,000 2 (518,0001 100
3 3 Chate Manhattan Corp. [New York} 94,765,815 66,002,844 3 65,154,782 3 585,343 3 .
4 5 J.P. Morgan & Co, {New York) 76,039,000 42,960,000 5 33,783,000 9 872,500 3
5 4 Manufacturers Hanover Corp. (New York} 74,397,389 45,544,277 4 55,264,518 4 azz,is9 7 -
& 7 Sacurity Pacific Carp. (Los Angeles) 62,606,000 38,408,000 8 43,586,000 ] 385,900 é
7 4 Chemical New York Corp, 60,564,123 39,054,910 7 38,756,475 é 402,431 5
g 8 Bankers Trust New York Corp. 56,419,945 29,535,520 10 28,610,057 10 427,912 4
¢ 9 First intarsiate Bancorp flos Angeles} 55,421,236 39,457,006 4 33,987,675 8 337,914 8
10 13 Wells Farge & Co. [Son Francisco) 44,577,100 32,992,800 14 36,037,100 7 273,500 3
10 First Chicago Coarp. 39,147 ,9%6 27,024,943 1 24,825,398 H 276,202 9 ”
12 N Matlon Bank Carp. (Pittsburgh) 34,499,370 21,647,152 13 23,034,755 13 183,253 18
13 M Bank of Basten Corp. - 34,045,409 21,724,988 12 23,624,992 12 232,764 14
14 12 Continental Hifinols Corp. {Chicago} 32,809,000 160,032,000 lé ‘20,207,000 14 165,200 20
s 15 First Bank System (Minneopolis) 18,012,000 16,261,000 2 14,640,000 19 102,900 15
16 23 NCNB Corp. (Charlatte, N.C § 17,472,434 16,519,318 15 15,528,982 18 198,748 14
1r R First Union Corp. [Charotte, NC) 26,820,240 17,003,549 21 13,799,947 e, 174,347 10
18 24 SunTrust Banks (Atloata) 26,165,455 21,184,007 14 16,642,080 16 245118 2
19 16 Marine Midiand Banks {(Buffalo and New York)* 24,789,596 17,418,418 20 18,420,839 15 144,944 7
0 2 Irving Bank Corp. (MNew York)] 24,232,501 15,327,955 4 13,793,148 23 128,107 30
21 1 Bank of Mew England Corp. [Bostoa) 22,472,935 17,676,987 18 15,965,000 17 171,803 19
22 6 PNC Financial Corp (Pitishorgh] 22,196,930 14,315,977 28 12,397,404 29 237,382 13
21 18 MCarp Dallast 21,887,000 17,492,000 19 14,560,000 20 (82,000) %
4 21 Noewest Carp. {Mineeapolis) 2¥,539,400 14,099,800 0 13,033,900 26 121,7q0 32
25 3 NBD Bancerp (Detroit} 21,176,031 15,011,323 26 13,151,318 32 145,808 26 i
26 17 RepublicBank Corp. {Dallos) 20,944,300 15,997,462 23 14,482,029 2 53,969 63
7 v Bank of Naw York Ca. 20,708,850 15,112,049 25 13,569,292 25 155,218 U
28 34 Barnett Banks of Flarida {Jackscavifle} 20,228,949 17,726,767 7 13,692,167 24 157,498 22
9 2 Texas Commarce Bancithares {Houston} 19,192,000 14,139,000 » 12,696,000 7 20,000 kvl
30 35 Citizens & Southarn Geergia Corp. (Atlanra) 18,757,473 14,026,053 3 11,572,829 3t 155,848 23
N * First Wachovia Corp. (Winston-Salem, N.C.) 18,689,850 13,780,612 kY4 11,583,289 ki) 193,780 1
Iz 9 taterFirst Carp. (Dallas) 17,986,000 14,878,000 7 12,565,000 28 {326,500} 98
33 32 Republic New York Carp. 17,444,897 10,797,347 34 4,260,435 72 135,560 28
34 First Fidelity Bancarp, (Newark, N J) 15,170,304 12,054,723 3 8,938,839 37 119,543 3
35 46 Sovran Financial Corp. (Nocfolk, Va) 14,252,156 11,610,599 34 2,797,520 13 147,956 5
J& 38 CoreStates Financiol Corp (Philadeiphia) 14,595 402 10,636,974 38 9,610,801 34 ‘ 1236011 31
v Naotienat City Corp, (Clavelgnd) 14,107,259 10,427,356 Kid 8,956,440 34 134,953 %
38 5 Hartfard Natioaal Corp. 13,879,294 10,778,917 37 8,108,087 19 114,000 34 7___:
39 0 First City Bancorp. of Taxas {Houston} 13,601,179 11,045,079 35 9,576,847 35 (401,962} 79 I
40 40 Banc One Corp. (Colwnbus, Ohic) N 12,481,767 10,198,497 40 8,403,864 18 164,738 21
41 3 | Southeost Banking Corp. (Miomi T | 12,468,984 9,555,874 4 7,375,027 4i 86,522 40 )
42 41 | Midlantic Banks (Edison, M) ' 11,873,756 9,033,834 43 7,885,236 40 12,795 35 )
43 45 Fidelcor (Phiadelphio) 11,391,725 9,026,105 44 6,442,936 49 92,267 37 -
44 49 | MNosstar Bancorp [Albany, MY ) 11,132,015 9,009,416 45 6,529,659 48 104,830 % -
45 44 National Westminster Bank USA (New York]* 11,089,016 8,784,311 46 7,251,452 42 47,673 54 ) _
46 S7 AmeriTrust Corp. (Clevelond) 11,068,113 7,972,168 49 7,201,689 43 69,480 ¥ .
47 4 | Valley Natienal Carp. (Phoenix} ' 10,715,497 9,106,694 42 7,373,378 44 83222 &
4855 | Shawmut Corp. Boston} ' 10,697,446 7,751,252 0 §,762,034 47 78,642 a4
49 48 Harris Bankeorp {Chicago}! 10,277,701 7,600,616 52 5,702,788 55 68,167 53 .
50 45 | Comarica [Detroil) 9,982,511 8,310,549 47 5,783,776  S4 61,911 % .
** Reflects on exsraordiney creddt of at least 10%; see xh".paam § Dividends paid on mandatary radeemable preferred stock swb- ? Met of unearned discouat ond faon boss rserce. Fure inchades
siony of “net income and ™ eurmrugsp«ahorc oA page 122 wacted from net income. feate financing.
t Averoge for the yeor; see the reterence 1o “employees” on ' As of December 31, 1984. All comporves on the list must have ? Figure s for Son Banks

more than BOX of their assets in charterad commerciol barking * Comparty 1§ §2% owred by Hangkong & Shangba: Barking Corp.
1 e;iec's 90 exiraordinory chorge of otleast W%, see the explong-  instittions, Mo 27 amang lost yeor's Largest Internahiono! Banks).
tions of “ret income’’ and “eamings per share” on page 727,
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"KHOLDERS EMPLOYEES NET INCOME EARNINGS PER SHARE FYOTAL RETURN TO INVESTORS
¥ AS PERCENT 1976 84 1996 197686
OF EQUITY GROWTH RATE AVERAGE
QUSANDS  RANK NUMEBER  RANK PERCENT  RANK P804 [32 AVRY \e248/4 PERCERT  RANK PERCENT  RANK PERCEMNT  Rarm
160,000 t 88,500 1 1168 63 714 732 A 8.31 &6 12.39 38 10.89 79
138,000 4 73,468 2 — 3.74) (2.68) 2.4% e (6.40) 82 (1.80) 88
180,310 3 47,48C 3 13.6§ 40 6.63 6.39 t.at 13.83 ) 4.75 &0 16.58 b4
130,000 2 14,510 14 17.0 & 4.74 1.%0 1.26 1417 b4 32.73 7 17.15 ]
766,354 3 30,316 10.0 77 7.99 8.38 4.82 318 76 2.62 46 9.4} 80
475,000 7 35,095 13.1§ 4 4.86 4.35 1.24 14.6% 25 13.14 35 20.36 44
119,854 é 20,993 8 12.9 49 7.57 7.33 2.84 10.20 55 {1.78} 75 16.60 63
721,300 9 11,069 2 15.7 5 501 5.39 116 t7.83 12 27.43 12 24.39 i4
759,749 8 38, 410f & 12.3 56 719 6.84 .45 11.35 45 287 45 1615 66
142,700 1F 21,500 7 1.7 62 5.03 415 1.58 12.28 40 65.04 ? 20.60 43
347,377 0 13,884 17 1.8 L1 4.70 2.84 2.67 5.82 75 1.38 &7 8.5% 81
818,982 i3 19,800 [ 9.5§ 81 6.20 7.3 3.27 6.6% 7% 11.3% 4 13.06 76
749,309 14 20,000 k4 13.2 46 3.6% 5.64 0.80 16.55 14 33.50 & 22.43 7
048,000 12 9,477 i 8.1 85 Q.60 0.53** 3.54 {16.50} 87 {45.37) a8 {11.21) 92
417,000 17 9970t 26 14.3 » 3.42 2.84 1.06 12,37 ;4 23.93 5 14.50 72
308,864 20 12,107 20 152§ =22 2.53 2.30 0.6Q 15.48 3 {1.92) i) t18.79 52
602,479 15 19,266 12 7.3 3 2.53 2.16 0.61 15.25 22 15.10 Fal 27.34 4
507,858 16 19,7110 H 16.3 12 1.86 1.67 0.31? 19.48 9 7.46 54 20.79 42
368,730 19 12,031¢ 21 10.6 74 719 6.06 1.04 21.33 5 25.28 14 22.64 2
052,347 k] 10,200 25 12.2 58 6.83 G104 2.43 10.86 51 8.31 51 10.28 45
152,163 6 14,827 15 14.9 285 3.52 3.5t Q.80 15.97 19 14.97 kEl 25.16 10
389,970 18 9,328¢ 30 17.1 3 4.44 3.8 1.24¢ 13.43 0 21.84 19 20.98 a9
146,000 27 8,472 as —_ (2.21) 3.02 1.50 e (46.96) 89 2.81 87 o
3,500 Al 15,526 14 93 82 3.64 .20 2.6% 336 79 22.%7 18 6.43 82 ~
007 25 11,038 3 12.6 52 .87 3.20 1.43 10,44 9 1313 36 21.34 % Z
,221,320 »n 8,008 37 44 91 1.65 472 2.26 (3.08) 83 (39.28) B4 5.00 85 ~
.052,519 30 2,304 3t 14.8 27 4,97 4.26 1.84 10,47 52 18.69 23 20.10 44 Z
035,762 kYl 16,902 13 15.2 20 291 2465 048 19.67 8 7.08 (3 25.88 7 ol
160,000 24 8,2981 34 1.7 92 0.61 1.62 1.47 {9.61) 85 0.96 58 7.4 83
091,336 29 13,319 18 14.3 30 2.63 2.38 Q.50 18.06 10 23.22 1 16.61 42
177,429 23 12,887 19 14.5 10 3.59 a5t 1.20° 14,53 44 9.85 47 17275 86
844,000 38 8,636 34 — (4.86) 0.9 1.51 — {54.31} 92 (8.56) 90
,136.034 8 2,850 k24 11.9§ &0 4.44 3.98 1.18 1419 26 73.91 ] 30.50 2
890,397 35 9,800 i3 134 41 4,12 .58 1.43 14017 47 18.91 rs 20.86 40
864,335 37 10,961 24 171 4 3.48 .50 1.22 11.07 50 8.49 50 21.82 33
978,877 33 7,716 19 12.6 51 2.94 605 1.20 9.33 58 15.48 26 23.49 (33
680,190 36 2013 ) a2 ' 15.3 134 3.44 3.03 1.5 8.57 63 44.49 4 15.54 70
761,462 42 7,500 A1 15.0 23 290 2.77 0.65 16.15 7 10.97 41 23 21
560,959 % 2,612 40 —_— (12.70y 075 172 _— (73.49) 3 (10.43) 2
Q60,359 34 2,945 27 17.2 \ 2 2.29 2.01 0.62 13.96 28 070 79 22.37 8
666,21;47 44 6,800 45 13.0 48 3.00 2.27 Q.74 ¥5.02 23 6.94 52 18.23 54
&69,672 45 7,394 43 168 7 5.58 482 0.82 20.94 é (5.14) 80 24.96 12
694,364 43 5,681 35 13.3 45 2.95 3.98 1.38 11.13 48 16.18 25 16.54 63
763,864 41 8,679 13 13.7§ ¥ 2.87 2.54 1.39 7.5 33 {4.70) 79 18.96 st
621,044 S0 4644 &8 0.9 0 A NA  NA — — —
828,200 39 5811 52 0.7 72 4.28 4.30 2.29 6.47 A 10.44 42 15.41 71
592,518 51 7371 44 14.1 32 4.97 4,60 1.39 13.62 a2 {3.89) 78 15,83 48
633,691 A7 6,729 45 124 55 5.07 517 1.05 17.02 13 13.27 a3 25.64 8
689 749 44 4,893 64 9.9 78 10.22 8.63 5.08 7.24 70 o —_—
559,458 58 5,877 52 1.1 49 5.45 4.85 190 6.592 72 10.09 44 15.63 &%
i for CBT * Whally owned by National Westminsier Bark [INo. ¢ among las!

54 for Pittsburgh Notonat

e is for Wachovia.

yror's Lorgest internationol Barkil.
* Wholly awned by o sbsidiary of Bark of Montreol {Na. 3
amang kst year's Lorgest tnternational Bk}
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"HE 100 LARGEST COMMERCIAL BANKING COMPANIES

MNET INCOME

WNK COMPANY ASSETSY DEPOSITS LOANS?

88 1988 { THOUSAMDS § IHGUSALOS RANK 3 THOUSANGS [YY3 1 THOUSANDS Ranx
sy 47 Boatmen's Bancsharss (1. Lovis) 9,919,003 7,472,492 53 5,036,488 &1 78,052 7 "
57 47 Unian Bancarp fos Angeles)® 9,901,273 7,744,176 51 6,918,061 44 48,329 72 -
53 42 Altied Bancshares {Houston) 9,863,648 8,103,275 48 6,227,850 51 (17,593) 9@
54 56 Maryland National Carp. {Boltinore) 9,513,341 6,350,913 42 7,000,274 43 91,756 k.
58 51 U.5. Bancorp (Portland, Ore] 2,491,354 5,762,464 &9 5,474,646 58 77,165 W
56 58 Signet Banking Carp. (Richmond}" 9,471,494 6,644,928 60 5,894,157 53 86,277 o
s7 54 | United Virginia Bankshares Richmond) 9,412,574 6,896,462 57 6,422,051 50 81,927 45 “g:l
sa 52 Rainier Barncarp. (Seotife] 9,216,090 6,630,999 41 6,152,312 52 70,023 5%
59 59 Morthern Yrust Corp. {Chicagol 2,090,107 6,207,109 44 3,924,590 25 52,290 68 v
o0 61 KayCoep {Albany, M.Y] 9,072,750 7,390,942 54 5,458,138 59 82,190 44 —=k
a1 50 | Society Corp. {Clevelond) 9,060,948 7,327,481 55 5,514,160 57 84122 41 B!
62 63 Maaufactyrers Natianal Carp. {Detroit) 8,110,207 6,159,383 45 4,681,938 &d 6G,009 59 a
63 93 | United Jersey Banks (Princeton} 8,023,961 6,672,853 59 4,987,595 62 71,505 &9 5%
64 79 First of America Bank Corp. (Kolomazoo, Mich} 7,869,918 6,927,313 54 4,589,557 65 52,904 84 -
65 7! Huntington Baneshares {Columbus, Ohio) 7. 717918 5,952,839 56 4,797,545 43 64,671 8 .
66 &0 Michigan Natianal Corp. (Farmington Hifls, Mich.} 7,672,215 6,759,164 58 5,692,315 56 52,220 69
&7 70 BayBanks (Boston} 7,627,668 6,348,201 63 5,180,258 &0 58,452 &0 F
68 74 first American BEankshares (Washington, D.C} 7,200,709 5917510 &7 4,307,889 &9 41,100 %
69 &7 State Streat Boston Corp. 7,189,818 5,269,5%6 72 2,127,135 100 71,395 5 .~
70 68 Fiest Wisconsin Carp. {Mitwaukes} 7,090,197 5,666,901 70 4,285,972 70 52,694 &7
7y 73 flarida National Banks of Florida {lacksonwille} 6,876,822 5,816,445 48 4,39%,127 66 34,389 & .
72 2 Meridian Bancorp {Reading, Pol 6,801,113 5,453,125 71 4,266,467 71 69,100 52
¥3 & European American Bancorp (Mew York)? 6,744,465 4,539,410 80 3,968,490 74 21,123 91
74 64 Marcontile Boncarp, (St Lous) 6,586,179 5,057,652 76 4,357,432 67 55,264 &1
75 76 Riggs Mational Corp. (Washington, D.C) 6,253,388 4,988,877 7?7 2,801,988 9t 35,6423 84 =
76 88 Marshall & listey Corp. {Milwakae) 6,000,935 4,331,820 88 2,830,441 93 55,018 &2
77 77 Califarnia First Bank {Son Francisca)!? 5,995,907 5,260,106 73 4,183,472 73 10,733 87 %
78 &7 Texas American Bancshares Fort Worlh) 5,985,740 5,152,193 25 4,313,836 68 {115,¥59)+ 97
7o & Fiest Amacican Cacp. {Nashwille) 5,980,777 4,676,966 79 3,501,289 8t 53,294 45 A
a0 42 AmSouth Boncerp. (Birminghom, Alo] 5,942,706 4,449,827 83 3,818,702 i 41,012 57
a1 90 Dominion Bankshares {Roanoke, Va) 5,920,662 4,460,769 82 3,899,528 76 47,420 74 I
82 75 First Pennsylvania Corp. (Fhilodeiphia) 5,487,589 3,990,942 20 3,403,071 79 16,625 81
83 78 | Bonk of Tokya Trust {New York]* 5,874,302 5,168,657 74 2,790,918 95 30,356 88 kS
84 83 Centerre Bancorp. (St. Lowis) 5,664,526 3,983,641 1 2,844,316 32 30,128 8?
as 95 Old Kent Financiot Corp. {Geand Ropids, Mich} 5,582,274 4,863,209 78 3,075,818 87 60,585 58 ;r
as 8t First Tennessee National Corp. (Memphis} 5,555,707 4,230,695 87 3,145,320 85 47,446 73
ar 91 First Marylaad Bancarp (Baltimore} 5,487,202 3,906,087 24 31,725,441 78 36,054 82 i
88 . First National RBoncorp (Boltimara) 5,487,202 3,206,087 5 3,491,947 a2 36,084 a3
89 3% Continental Bancarp Philadelphia} 5,311,046 4,508,373 a1 3,539,007 60 14,739 85 j
90 8s Cammerce &enﬂhargs {Kamnsas City, M;;.i N 5,993,452 4,441,591 B4 2,695,130 77 39,178 80 -
91 100 Eirst Kantucky National Corp. (Loviswille) 5,128,486 3,657,002 98 2,940,260 90 50,061 /0 .__J
97 %4 tndiana National Corp. {indianapolis] 5,106,296 3,815,917 %6 3,166,236 B4 43,008 78
3 8 SouthTrust Carp. {Birminghom, Ala) 5,101,073 3,973,842 72 2,981,01% &8 53,737 &4 4__;‘]
94 80 First Sacurity Coarp, (Salt Lake City) 5,079,578 3,913,672 23 3,335,765 83 5,093 93 B
95 92 Banecrp Hawaii (Honalulu] 5,060,018 4,342,847 85 2,784,395 k3 46,188 76 S

g6 e first Florida Banks {Tompa} 4,645,177 4,043,714 a? 2,793,667 ¢4 47,152 75 -

97 84 United Ranks of Calorada (Denver] 4,836,872 3,705,554 97 1,583,582 79 22,606 0 J
98 94 Louisiuna Boncsharas {Baton Rouge} 4,740,502 4,046,520 a8 2,658,363 98 {6,318) 94
99 %7 Sauth Caraling Mationat Corp. {Columbial 4,740,286 3,127,023 9% 3,077,590 86 43,78 7

100 . Citizans Fidelity {Lovisville, Ky} 4,737,125 3,294,600 100 2,964,923 89 48,925 4l

TOTALS 1,937,1081,118 1,346,715,13%6 1,218,950,175 10,954,844

» Mol onlost yea's lut
* * Reflects on extraondingry eredit of ot leosr lO'{-; 100 the explang-
ot of “net income and “rarnings per thare” 00 poge 722,
{ Average for the year. see the eeference to “smplorees” on poge
222,
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§ Dividends paid on mandotory redeemable prefersed sock wb-
rroctad feom nof income.

 Wholly awned by Standard Chartered Baok (No. 54 amang lont
yeor's koegent Commmrciol Banking Companies Outside the U.S}

4 iame changed from Bonk of Yingiia July 14, 1984

11 Figure is for Ameicon Bank & Trust,

* yWhally owned by six Eurapean banks, oft of which wera rorked
tast yeor on FORTUNE's list of the Lorgest International Borks.

g is 77% awned by Bock of Tokya (Na. 21 among last
yoor's Lorgest international Banks)

1 Whotly owned by Sork of Tokyo.

————————
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F.c SERVICE 500

MWKHOLDERS' EMPLOYEES NET INCOME EARNINGS PER SHARE TOTAL RETURN TO INVESTORS
Yy AS PERCENT 1976-86 1786 197686
OF EQUITY GROWTH RATE AVERAGE
AQUSAMDS  RANK RUMSER  RANK PERCENT  RANK 1177783 199573 19Y4/% PERCENT  RANK PERCENT RANK PERCENT  RANK
621,108 49 5,600 56 12.6 53 4.00 4.40 1.30 11.94 42 0.3 7 21.43 15
775,668 40 4,539 70 6.2 89 M.A, N.A, N.A, —— e —
613,158 52 3,350 87 — (0.42) 295 Q.62 — (40.98) & 12.04 78
541,729 59 7,497 42 16.5§ 8 4.99 4.1 1.12 16.11 18 14.52 3 19.70 49
633,104 48 5,448 58 12,2 57 2.56 2.22 L1 873 82 20.14 2} 13.52 75
517,415 60 6,145 51 16.4 H 3.53 3.05 0.50 21.46 4 10.07 45 2N 25
564,781 55 6,273 49 14.5 28 2.92 2.65 0.64 16.38 15 29.09 0 25.79 2
559,691 57 5,693 54 2.5 54 3.4 3.26 1.44 9.00 &1 (r.04) 73 18.04 55
496,043 43 4,895 63 10.5 75 3.24 2.07 1.82 396 74 42.15 5 16.78 41
618,514 51 7,990 38 13.3 44 2.93 2.61 1.15 .79 56 {9.91) 83 22.91 2
568,917 54 6,151 50 14.8 26 3.4 3000 '1.54 8.34 45 7 53 19.24 S0
450,917 70 4,413 72 13.3 43 527 4.63 1.98 10.30 54 (0.3} ral 21.84 2
510,208 &2 5,346 42 i4.0 kx] 2.37 217 0.69 12,16 41 3.22 64 22.82 b
517,096 41 6,341 48 102§ 74 5.47 519 .67 12.62 3 0.72 6% 14,32 16
470,995 65 4,855 &5 137 38 2.65 242 081 12.56 37 .42 42 21.86 7
462,157 68 6,500 47 1.3 45 3.5¢ 2.64 2.62 3.2 80 6.13 58 12.6% 73
420,370 72 5,565 57 14.0 34 4.10 3.81 0.90 16.34 14 23.03 17 25.03 1
418,522 23 4,383 73 9.8 80 MN.A. N.A. N.A, — — .
392,364 76 5,352 41 18.2 1 1.97 1.60 0.1¢9 26.43 2 14.99 0 36.24 i
466,806 44 5,373 40 113 66 2.53 210 0.76 12.7% 35 12.91 kY 23.06 2
430,571 71 4,739 7 7.8§ & 1.30 1.56 0.45 10 49 {12.64) 84 19.85 48
494,944 64 §5.4t4 59 140 35 2.48 2.34 1.00" 9.47 57 15.10 28 25.%0 4
359,747 78 3,261 92 59 20 NLA. MN.A, N.A. — — — o2
58,904 4% 4,572 69 1.0 59 3.57 3.49 1.69 7.74 48 2N S5 LR %] &7 =3
43,4338 84 1,989 99 10.7 7t 2.65 2.59 1.1t %.07 59 (+.77) 74 21.2Q kY zZ
351,915 79 4,808 &4 15.6 1% 2.95 2.66 t.02 11.20 44 9.68 48 23.41 % 5
T an08 94 3,942 a 2.9 79 2.61 2.26 1.79 3.86 78 3.40 83 18.45 53 Z
257,183 100 3,022 94 o {10.41)*" 2.40 2.2 - {49.48) 21 1.97 85 O
397,579 74 3,580 84 13.4 42 2.79 252 043 20.47 7 1528 v 2.2 30
385,428 77 4,325 74 158 4 .13 277 1.04 11.63 43 20.63 0 19.89 47
340,243 a3 4,068 78 13.9 34 2.0 1.86 Q90 a3 67 11.55 3% 17.34 ki d
463,813 67 3,616 84 7.9 86 a.687* 0.35** 174 (9.07y 84 4.35 41 §3.22} 8y
327,800 88 458 W00 2.3 83 N.A. N.A. MN.A. — . ———
336,825 84 3,58) 85 4.9 84 3.90 3.53 3.08 2.3¢ 82 9.36 49 13.03 77
393,844 75 3,560 88 15.4 18 2,71 2.55 0.76 1356 33 (274} 27 17.63 57
395,818 9% 4,182 74 15.5 A4 341 2.7% 0.65 17,97 3] 17 .54 1 24.85 13
319,620 ?1 4,077 7? 1.3 & 2.64 2.23 .13 2.05 50 4.85 59 20.82 41
319,630 92 4017 80 1t.2 &8 2.68 MN.A. NA. — — —
326,901 8? 30007 %% 10.6 73 3.15 4.65 2.14 3.92 77 29,23 ? 21.75 34
343,856 82 3,997 33y 11.4 B4 375 3.61 1.68 8.56 44 319 34 17.58 %8
303,495 Eai 4,474 7Y 16.5 9 2.3 2.08 0.64 13.62 31 18,40 24 2212 N
333,957 85 2,97 2% 12.9 0 3.49 135 0.07 47.4% | 10.23 43 23.84 18
350,684 a1 3,‘700 83 13.8 37 2% 1.99 070 12.50 18 26.62 1 X] 22.21 9
351,219 80 4,313 75 Cvs 23 Q.41 1.56 2.15 {(15.27) 86 8.04 52 5.65 84
303,908 97 3,281 90 15.2 2t 5.07** 431 1.49 13.02 34 45.23 3 21.09 38
315,845 3 35138 87 14.9 24 2.97 304 035 23.72 3 (5.37) a3 29.82 3
328,987 87 1,239 23 4.9 88 1.9% 31.47 1.47 2.87 a1 (23.69} 85 13,63 74
319,833 20 3,277 91 — {0.28) 1.20 0.66 e (49.12} 20 o
308,652 25 4,131 77 14.2 al 2.05 1.48 0.52 14,78 24 9.9 44 24.34 15
03,635 8 72,2041 98 16.1 1 2.54 2.92 .58 15.90 % 19.26 8 26.18 5
7,423 1,011,636
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THE 50 LARGEST D® RSIFIED FINANCI/ ~ COMPANIES

TANK COMPANY ASSETS REVENVES? NEY iIHCOME STOCKHOLDERS!
EQUITY
1984 1989 $ THOUSANOS 5 THOUSANDS  RANK § IMOUSANDS  RANK $ THOUSARDS  #ANK
] | Federal Nat'l Mortgage Ass™a (Washington, 0.} 100,406,000 10,540,000 5 183,000 25 1,593,000 13 T
2 2 | Amarican Express (Mew York) 99,476,000 14,852,000 4 1,250,000 ) 5,726,000 v
[ 3 - Satomen {New York]? 78,164,000 6,789,000 10 516,000 7 3,454,000 6
a 3 Aetna Life & Casualty (Hortford) 66,829,900 20,482,900 | 1,043,100 2 5,697,200 2
5 4 Marriit Lyach [New York) 53,013,471 9,606,349 7 454,349 8 2,875,514 8 i
[ 6 CIGNA (Philadeiphia) 50,015,800 17,064,100 2 817,300+ 3 4,875,000 3
7 5 | First Boston New York) 48,618,206 1,309,765 13 180,555 % 958780 B
8 7 Travelers Coep. {(Hoctford} 46,299,600 16,046,600 3 545,800 5 4,705,800 5 :
9 - Maorgan Stanley Group {New York) 29,190,361 2,463,484 24 201,250 23 797,571 25 T
19 8 Baear Stearns Cos, [New York)* 26,939,440 1,188,951 35 89,474 35 651,435 kb
1% 9 €.F. Huttan Group (New York) 25,921,257 3,504,9271 16 {90,286) 49 733,484 28
v2 1l American Internationat Group (New York] 21,022,868 9,704,119 ] 795,827 4 4,867,797 .
13 10 Loaws {New York} 19,024,309 8,625,988 8 545,503 & 2,916,624 7
14 02 Student Lean Marketiag Ass'a (Washington, 0.C} 18,232,063 1,376,785 32 144,559 29 654,805 30 )
15 18 Lincoln National {Fort Wayne] 16,243,828 5,998,713 12 284,392 12 2,196,594 12
16 1] Transamerica {San Fronciscol 16,181,783 7,119,688 9 267,541 4 2,304,362 it
17 14 Paine Webbker Group [New Yock)* 14,725,750 2,384,720 25 71,599 37 631,365 kx|
18 16 Continental {New York} 13,623,225 6,002,273 2] 449,632 9 2,550,894 9
19 . Househotd International (Prospect Heights, HLJ¢ 13,204,600 3,825,4001 4 208,600F 2 1,161,600 21
0 21 Fleet Financiat Graup {Providerce, R.L} ¥1,690,346 1,207,513 34 136,744 10 770,654 2%
21 V7 Kamger {Long Grove, H) 9,735,091 3,329,897 17 204,110 24 1,423,530 18
22 9 Fireman's Fund tNavato, Calif ) 9,178,000 3,699,000 is 228,000 18 1,540,000 16
23 20 USF&G {Baltimora} 8,935,993 4,336,783 3 296,330 2] 1,576,161 4
24 3 Genaral Ra {Stamford, Cona ] 8,676,400 3,175,200 2 318,700 0 2,413,100 10
15 22 $t. Paut Cos. 7,637,082 3,181,587 il 217,114 20 1,440,565 17
26 24 Americon Finaaciol [Cincnnat 7,325,962 3,190,212 20 178,65G 8 191,259 45
27 i8 Beneficial (Wikmington, Del) 7,274,200 1,659,200 2 (Y71,600)* SO 716,400 Vi
28 25 Chubi {Warren, N.1) 7,226,748 3,208,761 19 267 941 13 1,575,531 15
29 % Relionce Group Holdings (New Yack) 6,078,522 3,225,749 18 62,9911 39 441,058 4
o 30 Combined lnternational {Chicagol 5,904,802 1,805,626 7 247,249 15 1,142,005 2
31 28 SAFECQ (Seatils} 5,781,799 2,518,977 23 228,687 17 1,299,690 0
ax Hamae Group (New York) 5,681,000 2,193,700 26 178,700 ¥ 812,800 24
33 42 Integrated Resaurces (Naw York] 5,134,648 832,879 40 18,0481 45 505,711 33 .
34 X9 DCNY {New York) 4,667,972 273,368 49 24,612 43 110,045 48
s . BarclaysAmaricanCorp. (Charlotte, NC) 4,147,990 479,608 44 22,691 44 537,420 7
36 3 Farmers Group {Los Angeles) 3,196,834 1,119,912 38 113,470 2t 1,198,294 19
37 R GEICQ (Washington, D.C) 2,715,291 1,429,863 0 217,742 19 623,997 34
s 13 Old Republic International {Chicagol 2,628,300 1,143,500 37 67,7001 38 426,700 42
39 37 Sauthmark {Dallas)’ 3\ 2,516,027 534,41% 43 24,289 B 7831 7
40 35 Ohio Casyalty (Homiten} : 2,475,192 1,415 268 at 102,714 3 406,002 £ _
41 40 Lomas & Nettieton Financial Dallas)’ » 2,454,689 376,424 47 54,462 40 335,880 43
42 M Alexander & Alexandsr Services {New Yok 2,428,600 1,068,200 32 43,200 41 324,400 44
43 3% Security Capital (New Yok} 2,306,70% »2,77,6]6 48 {8,935 4d 59,226 &)
44 18 Manover Insurance Cos. [Worcester, Mass.} 1,691,002 1,162,115 % 26,962 12 448,486 0
;5 44 Cincinnatl Financial ] » 1,852,717 775,804 4l 93,471 34 580,174 3%
446 43 United States Leasing Internationat (Son Froncisco) 1,525,783 434,060 46 19,303 42 276,917 46
47 U Alleghany (Mew York] 1,515,635 623,414 42 79,465 36 497,241 39
48 A9 Marsh & Mclennan Cos. {New York] 1,476,600 1,804,100 28 243,200 16 638,700 32
49 45 Frank B, Hall {Briorcliff Manor, N.Y.) 1,255,685 438,392 45 {22,432 48 101,600 49
50 48 Southtand Financial {irving, Tex} 1,151,191 58,803 50 (16,330) & 183,173 4
TOTALS 903,493,703 199,665,731 11,712,426 73,213,665
» Bt on last yeor's st 1 Averoge for the year; ics the rotacence to “employees” on tracted from et ncome.
§ Includes serles from dhscontinved opesations of at least 107%- page 172. * Fotod oasets shown o of Decamber 31, 1965, valess otherwisa it
=+ Rellacts on extraocdinary credit of at least 10%; soe the axplona- 1 Reflects on axtroordinary charge of at least 10%, sca the explano- od. Only assets of consolidated subsidiories are ncluded. Holding
tiomm of “net income” and ~camings per shore” oA poge 777, sioes of “net income " and “earmings per shars” on page 217. componies in commerciat banksng; savings: o e,
§ Dividands poid on mandatory redesmcble preferrad ok b helth, and accident wrance are fited here only when ossett ot
204 FORTUNE JUNE 8, 1987 s buinetis cpresan sk hon B0, o he compory' 21914
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THE SERVICE 500

EMPLOYEES NET INCOME EARNINGS PER SHARE TOTAL RETURN YO INVESTORS
AS PERCENT 1976.86 s 197686
OF £QUITY GROWTH RATE AVERAGE
PERCEMNT RAME HUMBER RARHC 1984/ E9a5/8 19147% PERCEIT RANK FERCENT TANK FERCENT RANK
2,300 44 1.5 41 249 051 262 (0.51] 33 58.39 3 13.22 37
78,747 ¥ 2.8 8 555 358 135 i5.18 10 .31 23 15.41 31
7,800 29 14.9 b 3145 378 097 13.55 18 (10.59) 38 22.81 3
45,100 4 18.3 Y] 9.12%+ 332 265 1337 19 10.24 22 1583 30
47,900 3 15.8 26 430 236 150 11.07 24 845 25 1518 13
50,056 2 16.1§ 23 2.92°+(1077) 425 8.84 2 1078 I 8.02 0
4,493 39 18.8 1 514 429 1.26 15.08 11 (178 35 10.81 3
33,353 & 1.6 40 5.09 4.18 1.43 12.06 23 2.75) 36 15,38 kY3
5,332 3% 25.2 4 842 NA.  NA. — J —
$,650 35 V3.7 34 111 NA. NA, e 14,99 15 ——
18,910 11 — (2.90) 163 127 — 11.04 20 24.60 1]
28,000 7 16.4 21 490 275 083 19.46 6 1574 13 20.47 18
22,950 8 18.7 13 649 7.13 094 21.48 1 8.51 24 31.23 5
984 48 22.1 4 3.08 245 NA. e 79.64 1 —
14,003 8 130 W 612 489 1E8 12.83 22 (3.96) 17 16.51 7
14,600 16 116 B 3.57 215 174 7.45 bl 13 3 1499 34
12,050 2t na & 251 136 1.4 8.21 28 14.37 18 23.97 12
17,000 13 17.3§ 17 7.42 w01 201 13.92 16 0.56 34 1325 3%
21,400 9 171§ 18 4.48f 365 187 455 3 17.74 it 16,16 28
8,410 7 17.7 15 516 467 1.14 16.25 8 18.03 10 26.73 10
i 17,000 14 14.1 37 340 189 093 13.84 17 476 30 21.98 X
12,7060 20 4.6 30 345 HN.A. NA. e 14,76 16 —
9,000f 24 18.8 12 4.43 (1.8  1.56 11.0% 25 .96 2% 1695 25 X
2,332 4 136 35 322 290 1,43 8.42 27 11.69 19 18.82 19 Z
10,178 22 15.1 28 4.75¢% 235 125 14.28 15 435 31 13.44 35 >
44,300 5 521§ % MN.A,  NA.  HNA. — — — Z
6,800 32 — (8.30)** 3.82 452 — 18.56 9 1554 2 Q
9,600 2 7.0 19 705 191 208 12,98 20 1057 2! 18.56 21 r:?',.
8,500 26 14.3 3t 0.501 MN.A. NA. — i —
14,500 17 21.7 9 7.40 548 225 12,64 21 595 ¥ 21.24 7
8,792 15 17.6 14 679 474 172 14.70 12 18.92 8 1802 22
7800 28 22.0 7 4.59%° (5.19) MN.A —_ (14.29) 41 —
3,168 42 3.6 45 (1.73)] 204 0.19** — 2.1 40 34.98 ?
354 50 22.4 5 614 589 110 18.75 7 25.39 5 19.82 1
3,214 41 4.2 44 NA. MNA. NA —_ — e
15,506 15 15.3 k4 309 277 080 14.47 14 16.23 12 1686 %
5894 1 34.9 3 12,61 9.25  {(1.50) —— 14.52 v 32.57 3
4,700 W 13.9§ 133 1551 1.20f 2.94 1.89 32 (21.40) 43 18.48 20
13,500 19 125 38 139 151 A — 124 3 22.50 14
5,700 24 17,0 20 454 195 1.0 1614 9 15.62 14 17.55 2
3,740 40 16.2 2 129 2.8) 0.50 29.61 2 23.51 7 29.14 7
18,000f 12 13.3 36 1.05 (0.19) 126 {1.94) 34 (17.91) 42 a.27 kK
1,135 &7 e (1.82)  1.74** (230 - (57.95) 44 6.87 41
4603 18 21.6 0 9.41*+ 2.37  1.52 20.02 4 24.41 6 27.77 9
1,600 46 16.1 4 408 3.64 094 20.56 3 618 28 28.93 8
1,750 45 10.6 43 397 139 198 720 30 5.39 F3d 17.47 24
7000 10 160 25 12.36 1331 201 19.92 5 70.88 2 .97 4
T 9975 16 28,1 2 330 223 085 1449 13 5314 4 21.52 16
7,000 31 — (1.92) (130 1.67 e (47.71} 45 0.35 42
7801 49 — ©.97) (0.44) 079 — (33.83) 44 LAY 38
708,459

ol revewes during the year, inckuding ony camalidated non-fi-
ond

* Company was Mo, | among last yeor's Lorgest
o Phibra-Sal Nome chonged

nancicl cevenes from mondacturing, rataiting, ek,

brom discontinued operations. when published. All companiss on
the list must have derived mora thon $0% of their revonuet from fi

mancial businesses ond have ¢ publicly raded stock.

Dwversihied Seevice
May 7, 1986,

* Figuees ore for fiscal yeor saded Aprd 30,1986,
¥ Figuees are lor Fiscol yeor ended September 30,1984

‘ CM wat Mg, 11 among lost yeor's Largest Retaifing
Comparnies.
! Figures are for fiscal year ended he X1, 1984
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THE 50 LARGES 1 SAVINGS INST. UTIONS

‘RﬁNK COMPANY ASSETS DERQSITS LOANS? NET INCOME -
8o 1083 $ THOUSAMOS L THOUSANDS R4 §THOUSANOS  EANK $TROUSANGS  dane
1 1 Financial Corp, of America (Irvine, Cakif) 33,952,994 16,919,388 3 11,650,998 é 95,349 s
2 3 Graot Westarn Financlal Corp, (Beverly Hills, Calif) 27,630,183 18,130,530 2 21,979,955 i 300,784 ?
3 2 H. F. Ahmanson (Los Angales) 27,592,294 21,687,190 ] 18,480,570 2 303,604 1
4 4 | Calfed (Los Angeles} 21,552,900 15,486,500 P 15,912,600 3 164,400 5
s 5 Maritar Financial Group (Philadelphio}® 18,447,272 12,676,160 s 15,515,724 4 22,9204+ M
6 6 | GLENFED {Glendole, Cofit ! 16,387,444 11,640,817 ) 13,140,320 5 88,295* 11
7 0 Great American First Savings Bank {San Diego) 13,064,815 8,877,414 7 8,877,743 7 93,745 10
3 7 Golden Wast Fi { Corp. (Oaklond) 12,435,350 7,698,523 9 7,986,964 9 183,808 4
¢ 0 Gibrattar Finaaciot Corp. (Bevecly Hills, Colit) 12,248,615 6,001,205 4 4,773,050 16 49,0771 ¢
10 9 Home Federal Savings & Loan Ass'n (Son Diego) 12,074,620 8,562,059 8 1,232,040 49 103,358 7
11 8 First Federal of Michigan (Detroit} 11,271,916 5,047 912 18 4,778,940 18 73,0233 12
12 it CityFed Finoncial Corp. {Paim Beach, Fla} 10,718,053 5,857,240 16 7,022,032 3] 37,524 3
13 ¥ Columbia Savings & Loan Ass'n {Bevery Hills, Calif) 10,222,652 5,192,585 17 1,817,752 41 193,526 3
14 14 Crosiland Savings (New York| 10,095,697 6,876,465 n 8,251,452 8 o232+ 8
s 15 Coast Sovings & Loan Ass'n {Los Angeles) 9,715,362 5,931,130 1S 5,508,974 4 50,377 i
16 13 Imperial Corp. of America (Son Diego) 9,597,240 6,063,147 13 5,783,466 13 50,340 17
17 = Empire of America Federal Savings {Buffolo} 9,095,241 7,353.7%9 H 6,803,587 1t 46,638 14
18 . Dime Sovings Bonk of Naw Yark (Gorden City) 8,366,595 6,691,224 12 6,355,896 12 130,612+ %
19 . TCF Banking & Savings {Minneapolis} 6,517,650 3,405,961 24 2,735,217 28 21,401 38
20 19 United Financial Group |Houston) 6,464,869 3,101,427 30 1,660,699 43 {36,250) 48
n n Cealrust Savings Bank (Miom) 4,142,788 3,400,244 25 3,385,492 n 55,906+ 15
22 20 Wasteen Savings & Loan Ass'n (Phoenix} 5,547,105 3,813,425 2! 2,995,312 24 30,173 rZ
23 18 Carteret Savings & Loan Ass’n (Morristown, NI} 5,537,547 4,165,887 12 4,536,160 17 46,091* 20
24 23 Homestead Financiol Corp. [Burbngome, Calif | 5,492,180 2,538,164 3% 1,831,453 AU 29.445F 25
285 U Washington Mutval Savings Bank (Seattle} 5,392,597 1,293,149 27 2,739,297 28 70,654 13
26 28 Atlantic Financial Federat (Bala Cyawyd, Paj* 3,208,146 3,842,627 20 4,158,606 18 16,451 43
27 21 Florida Federat SAL Ass’n {51, Petersburg)® 5,192,036 3,431,526 23 3,404,993 20 {65,461}
28 33 American Capital Carp. (Miomi} 5,099,749 3,390,684 % 2,649,704 30 8,683 44
29 2 Northeast Savings (Hartford)’ 5,075,023 3,186,573 8 3,970,037 19 37,804 22
30 25 American Continental Corp. {Phoenn} 4575121 2,811,375 3 987,827 0 24,3331 2?
n 3 Financial Corp. of Sante Borbara ({Calif) 4,557,952 2,005,237 47 1,377,903 47 19,088 )
2 v Pecpatyual Savings Boank (Alexondria, Va }* 4,349,333 3,105,930 i 2,335,991 kY] 20,629 19
33 0 Howard Savings Bank (Nework, N1} 4,294,392 3,704,461 22 1,741,612 7 24,049 30
34 32 Pacific First Financial Corp. (Tocoma) 4,097,164 2,096,648 dd 2,354,255 33 23,469 31
35 e Amaerifirst Federat SAL Ass'n {Miomi}* 4,082,464 2,827,009 32 3,390,630 21 {47,842)F 49
36 P Oid Stone Corp, (Provelence) 3,876,453 2,490,056 34 3,251,940 23 29,051 2%
7 " American Savings Bank (New York) 3,833,200 2,943,771 k3l 2,961,894 25 40,570** N
38 Westarn Capital lnvestaient Corp, {Denvert 3,563,611 2,354,489 40 2,199,554 34 {7,169} 46
39 - Seomen’s Corp. (Mew York) 3,315,777 1,418,300 38 1,477 546 46 26,757 28
40 38 Farm & Homae Savings Ass'n {MNevoda, MaJ\ 3,301,007 2,599,606 35 2,550,254 K] 739 W7
41 34 | Chadel Holding Corp, (Glendale, Calit) 3,273,977 2,400,294 39 2,847,889 2 29,030 77
47 41 Commerciol Faderal ‘Cn rp. (Omoha)? 3,067 981 1,666,218 49 1,679,500 44 17,325 41
43 47 | Far Wes! Finoncial (Newport Beach, Calif) 3,030,281 2,119,008 43 2023591 38 | 23158 %
44 A4 Sacisty for Savings (Hortford) 2,948,366 2,228,376 41 2,030,258 k7 23,036 133
45 ¥ Guarantee Financial Corp. of Calif, {Fresno) 2,874,138 2,167,143 42 2,161,025 35 8,042 45
46 Apple Bonk for Savings (New York) 2,699,331V 2,451,764 3 1,969,196 ¥ 22,487*% 35
47 46 First Columhia Financial Corp, {Englewood, Colo J* 2,694,460 1,650,724 50 1,246,752 48 (14,254) 47
40 48 Great Lakas Fed. SAL Ass'n (Ann Acbor, Mich} 2,691,390 1,698,117 48 1,799,013 4?2 22,234 34 .
49 45 Valley andorql S&L Ass’n {Von Nuys, Calif) 2,661 651 2,067,108 44 2,178,572 kL) 17,033 42
50 40 Amaerican S&L Ass'n ql_ Florida {Muami* 2,600,032 2,094,064 45 1,507,881 45 50,242* 18
. TOTALS 408,549,504 254,393,459 245,283,223 2,696,133
a Mat on last year's list.  Reflects an axtraocdinory chorge of ot least 10%; see the axplona- ' As of Decermber 31, 1984, Al companies an the kst mest have de-
* ¢ Reflects on extroordinary credit of at leost 10%,; see the expiong- sions of “net income’ and “eamings per share” on page 227, cived more thon BO% of thair assers from chartered theilt insting.
tiom of “oel income’” ond *“camings per thore” or: page 222. § Dividends pard on mondatory redeernable preferred stock wb- nons ond haws a publicly raded stock.
t ;;;Qge for the yoar; see the reference 10 “employees” on poge trocted fromnet income, H mdﬁm discount and laan loss resecve. Figure mcludes
206 FORTUNE JUNE 8. 1987 ’ :;:‘r: a ; mrg company for Philadeiphia Savings Fund Soi-
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THZ SERVICZ 500

SCKHOLDERS” EMPLOYEES HET INCOME EARNINGS PER SHARE TOTAL RETURN TO INVESTORS -
¥y AS PERCENT 197688 1988 197486
OF EQUITY GROWTH RATE AVERAGE
HOUSANDS  RANK NUMBER  RANK PERCENT  RanK 198474 198574 (192953 PERCENT  RANK PERCENT  RANK PENCENT  RANK
313,893 6 5,900 5 30.4 5 2.25 r.01+* 0.12 208.52 3 (25.00) 3 24.45 5
598,811 2 11,909 1 18.8 19 7.02 5.02 2.20 1230 8 3797 10 15.04 n
677,418 i 10,162 2 181 i) 322 263 .00 12.40 7 34.18 1] 20.09 r
168,900 3 6,800 4 140 8 7.03 6.02 N.A. — 24.53 16 ——
7071 4 5,662 6 2.4 44 .65 1.84 N.A. — {11.94} 32 e
753,817 [} 5318 7 1.7 34 411 2,64 N.A, — 40.87 8 —_—
545,094 10 3,394 u 17.2 23 4.18 2.43 MN.A, — 19.74 12 e
651,170 7 2,612 14 20.2 7 5.89 5.14 0.9 20.29 3 13.02 2 26.10 3
331,100 15 2418 15 14.8 7 2,661 2.4 .23 8.00 9 2.57 26 7.20 13
801,069 § 3,640 9 12.9 30 4.87 3.53 N.A. o 00.00 27 —
361,622 13 2,14 19 20.2 14 6.58 m N.A. —_— 43.56 4 —
354,956 i 6,870 3 785 42 1.57 .60 MNA. — {0.43) 28 —
499,728 il 830 43 38.7 ? 5.40 3.95 N.A. — 5.9% 5 27.37 2
643,327 8 2,629 13 1.6 45 6.34%* N.A, H.A. — 14.41 21 R
399,249 12 vIN 25 Ly X N 3.84 1.63 H.A. — — —
226,313 24 3,000 12 22.2 K] 3.55 {(1.16) 2198 v.77 13 3418 12 3.60 i5
218,240 7 3,840 8 0.5 4 4.24** N.A. N.A, —— —— o
564,559 ? 3,500 10 23.t 12 N.A. N.A. N.A. e P —
211,792 8 1,800 H 1o 37 3.00 MN.A. N.A, — . —
77,013 48 712 47 —— (4.53) {0.5Q0) 0.92 — {73.08} 39 e
196,807 18 1,802 23 4.8 18 7.84* 810 MN.A, — e e
127,984 39 1,978 21 23.6 1 1.60 2,32 Q.0% 6£5.51 ] 47.49 5 33.32 ]
260,762 22 1,700 2% 17.7 2 A21%* 2,73 N.A. —_— {15.38) 34 s w
118,067 40 926 40 24.9 19 2.51 1.63 0.13 34.640 2 25.69 15 e );.
2,309 2t 1,460 k1] 259 9 7.1 1.93 N.A. — 104.66 ¥ — <
184,595 31 1,698 7 8.8 39 139 3.80 NA. — {3.43) » —n z
224,882 25 1,686 24 —_ 699 0.22 N.A. — (27.86) krd — O
103,623 43 2,200 20 8.4 40 0.55 847 {197} R (42.59) 38 16.04 10 N
222,195 26 1,656 0 17.0 24 7.07 {2.08] MA, — {6.38) 30 —
129,591 38 1,355 33 7.5 8 818 2N N.A, e 10.51% 23 24.96 4
38,45} 49 810 44 49.4 i A6 0.83 1.81 5.74 10 21.13 7 4.79 14
256,059 23 1,402 32 65§ 4 1.20 1.47 MN.A. — — —
304,116 7 2,250 18 7.9 41 1.75 1.43 N.A. - 8.27 24 —
207,352 % 13061 34 1.3 35 314 (1.31) NA. —_ 42.22 7 —
104,466 47 2,373 16 e NA. NA. N.A, —n — —
184,527 32 2,300 157 % Y32 3.07 2.3 3.69 1 26.29 14 18.82 8
291,380 19 1,038 7 13.9 9 631 N.A, N.A. e — —
286,098 A 1,956 b2 Reind ©0rn 207 M.A. — {11.38} 3t R
85,765 47 458 50 n.a2 3 1.892° N.A. N.A. B —_ ——
202,497 w0 14 44 107 \ 3% 3.07 1.95 NA, — — e
148,243 ) 34 688 48 12.6 16 8.43 773 H.A. e 49.82 4 —
99,418 & 978 38 1742 316 292 MA. — 40356 9 =
142,657 37 750 45 16.2 25 kX1 1.63 0.47 20.41 5 {14.38) 33 15.19 ?
‘378,730 Rk} 1,187 35 12.9 3t 2,18 .37 N.A. . — o
’ 86,419 45 1,696 28 9.3 8 1.3 2.22 1.03 2.4} 12 0.8 8 15.59 12
176,584 34 %39 3% 132.7 3?2 4.90*" N.A, N.A, 50.36 3 —
22,0466 0 419 A9 — (5.69) (2.34) N.A. — {20.48) 35 —
111,817 40 8472 41 192.9 15 5.67 N v N.A. - 16.31 20 —
42,069 47 1171 34 19.3§ 17 . 5.51 3. H.A. il 28.45 13 bt
150,552 35 832 42 29.4§ [ A.31%* (.76} 065 25.20 4 82.86 ? 22.79 4
14,354 135,838

s a1 0 hakding company for Glendale Federal Savings &

0 Agociation Uecembser 1), 1984,
wes ore for fiscol yeor snded June 30, 1984
wes ora for fiscal year snded September 30, 1984,

? Eignret ara for Fiscol yeor ended March 31,1986,
S Figures are for fiscal yoor ended October 31,1984,
? Figures are for fiscol yeor ended February 78,1986,
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iHE 50 LARGEST LIFF 'TNSURANCE COMP*NIES

NX | comPany ASSETS! PREMIUM AMD NET INVESTMENY -
ANNUITY (NCOME? INCOME
1986 1088 3 THOUSANDS § THOUSAMNDS  RANK $ THOUSANGS  RANK
1 1 Pevdential of Amarica (Newark)* 103,317,115 17,380,277 1 6,221,946 2
2 2 Metropofitan Life (Mew York)* 81,581,350 12,148,965 ? 6,705,678 I
3 K| Equitable Life Assurance [New York)* 48,577,698 5,500,913 4 2,733,134 5
4 4 Aetno Life {Hortford) 42,957,155 13,506,887 1 3,130,175 3
5 5 New York Life* 29,793,627 3,477,186 7 2,412,632 é& -
6 8 Teachers Insurance & Annuity {New York) 27,887,103 2,654,607 13 2,778,127 4
7 6 John Hancock Mutual Life (Boston}* 27,113,497 4,173,912 5 1,406,348 10
8 7 Travelers Hariford) 27,210,137 4,023,926 é 2,371,822 7 -
9 9 Connecticut General Life {Bloomfield)® 24,806,504 2,869,639 . 11 1,544,123 8
1o 10 Northwastern Mutval Lifa (Milwoukee)* 20,187,343 2,934,270 9 1,439,008 9 -
| R Mascachusatts Mutual Life (Springfiekd)” 18,027,848 2,487,019 id 1,338,391 12 -
12 12 Principat Mutual Life (Des Moines)* ¢ 16,993,647 3,112,712 8 t,391,709 B
3 N X New England Mutual Life [Boston}* 12,827,256 2,769,876 12 1,019,988 13 -
14 14 Mutual of New York* 11,248,982 2,197,790 15 723,087 6 -
15 19 Exacutive Life (Los Angeles) 9,870,910 1,615,782 2 800,593 5 h
t6 15 Mutual Beneflt Life (Newark]* 9,837,863 1,634,881 19 891,052 14 -
17 & Connecticut Mutyal Life {Hartford)* 8,934,017 1,763,712 17 645,224 18 -
a 17 State Farm Lifs (Bloomington, I} 7,485,062 1,224,966 2 657,372 1 N
o 18 108 tife {Minmecpolis}*! 7,301,941 1,213,298 Nn 580,540 19 -
20 21 Variable Annyity Life (Houston) 6,614,424 1,004,512 36 562,186 B -
21 Nationwide Life {Columbus, Ohio) 6,444,987 1,013,129 35 386,565 4
22 % Adtaa Life & Annuity {Hartford) 5,610,053 984,995 7 312,460 0 -
23 24 Coatinental Assurance {Chicago}” 5,601,469 1,489,613 25 178,575 49 "
25 Pacific Mutyal Life (Newport Beach, Calif }* 5,515,535 1,457,421 2% 438,057 R "
+ 30 New York Life & Annuity {Wilmington, Del) 5,481,656 1,489,552 24 483,44¢ 21 -
26 23 Southwestern Life (Daflos} 5,435,187 1,218,966 30 181,840 48 -
w7 22 Lineoln Nationai Life (Fort Woyne}®? 5,232,026 1,512,424 2 305,032 k] -
| Lincoln National Peasian (fort Wayne} 5,105,816 1,372,401 28 278,253 49 -
9 ¥ Equitable Variable Lide (New Yok 5,073,363 1,501,921 23 340,508 2% B
30 7 Phoenix Mutual Life (Hartford)* 4,719,181 757,021 40 212,479 2 -
3 38 Transamerica Life & Anavity (Los Angeles}* 4,651,502 2,931,496 10 412,221 bl -
32 & Provident Natianal Assurance {Chaltarcoga) 4,159,248 1,627,262 ) 382,869 25
33 3 MNeorthwestern National Life (Minneapolis}'® 4,146,790 1,041,104 k) 192,621 47 )
s 28 Transamerica Occidental Life (Los Angeles)* 4,070,794 1,453,708 27 299,289 k2] B
385 1 UNUM Life (Portlond, Me )* 3,924,249 635,083 4% 335,201 27 -
36 35 State Mutual of America (Worcester, Mass.}* 1,892,135 1,142,833 13 314,773 28 h
37 3 Penn Mutuat Life [Phiodelphal® 3,841,006 391,569 4? 279,515 ¥ -
a8 49 Alistate Life (Nocthbeook, 1B} 3,789,407 1,895,041 i6 279,908 38 :
9 ¥ Genaral Americon Life (St. Louis}* 3,778,836 1,208,038 3 308,30 31 -
40 42 | Guardicn of Amarica New York)* v 3,691,576 1,654,433 18 289759 35 ;
4% 44 Minnesata Mutyal Life (51, Poul}* 3,608823 797,151 39 280,12Y a7
42 44 Mutual of Amaerica Life (New York)* 3,435,530 421,085 46 256,796 42 "
43 40 Franklin Lite (Springhield, 111)Y 3,433,524 448,038 44 192,198 kL h
44 45 Kemper Invastars Life {Chicogo)™ 3,398,707 485,854 43 261,401 41 -
45 4] Natienat Life {Mantpelier, V1}* 3;390,588 488,2737 ,‘? 215,425 44
46 34 Wastern & Southern Life (Cincionati}* 3,365,027 422,088 45 206,436 46 )
47 32 Amarican Generol Life & Accident {Noshville) 3,362,303 410,285 A7 287,759 3% )
48 4} Amarican Natienal (Galveston, Tex ) 3,247,643 394,026 48 215,518 43 B
49 - Natignat Investors Life {Litde Rock, Ack ) 3,226,474 1982 50 148,989 50 '
Y. Home Life (New York] * 3,064,892 897,967 38 210,775 45
TOTALS 470,371,944 116,242,018 48,069,449

Oate for all companies ore colculated on the statutory excmntiog

baasis cocuead by siate inwronca regulatory autharites
« Mot on dast year s ist,
* Inckcates o swtuad compony,
! Asof December 21, 1985,

18 FORTUINE JINE 81987

? tnchudes premiom ncorw from Kile, ncaident, and heolihpolicies,
anemitiey, and contributions 10 depotst Gornistration funds.

3 Aftgr dividends to polcyholders and Fedarnl income taxes, exclod-

g capéital goim ond losses. Figures in parentheses indicote o loys.
* Face volue of ol life policies, inchadng varioble e insuronce, o1
of December 31, 1985,

¥ Chonge between December 31, 1985, and Decamber 31, 1986,

* lnchdes home office, Fald force, and full-teme agems,

7 Wholly awned by Aetna tife & Cosualty (No. 4 on Diversified Fi-
nancil list)

* Whally gwned by Trovelers Corp. (No. 8 on Diversifiad Finoncuof
fist).
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T\1E SERVICE 500

NEY GAIN LIFE INSURANCE {MCREASE IN LIFE - EMPLOYEES®
FROM OPERATIONS' {N FORCE* INSURANCE (N FORCE?
AU TIAL SO

§ IHOUSANOS RAHK RAKK § THOUSANDS  RANK $ THOUSANOS RAME PERCENT  RANK MUMBER  RANK
107,946 2 601,393,802 i 41,427,635 3 7.4 30 42,399 1
236,179 3 519,414,564 2 36,614,861 ? 7.6 F3 35,900 2
332,215 [ 291,198,413 3 3,375,770 2 1.2 40 25,000 4
223,676 3 213,119,304 4 $,230,534 n 2.5 39 25,719 3
121,740 5 186,796,438 5 7,912,400 13 4.4 37 18,294 8
182,154 5 17,265,995 41 1,993,430 31 131 18 2,780 38
203,433 4 166,532,325 6 7,559,115 15 48 6 18,306 7

238,744 2 151,256,243 9 7,111,499 7 49 15 N.A.
359,364 } 120,849,090 1 6,907,952 18 6.1 U 12,537 10
14,873 ¥4 137,078,662 19 16,036,149 5 13.3 17 7,895 77
84,458 7 76,601,093 14 7,963,531 12 11.6 2 8,518 16
64,568 & 72,195,424 15 6,414,580 19 9.8 24 9,723 12
6,518 5 59,358,851 20 7,172,977 15 13.8 1% 9,010 7}
{53,512 24 §7 472,692 22 6,054,684 20 1.8 21 9,188 13
4,969 21 45,453,517 7 10,482,307 ¢ 30.0 4 800 a4
47,024 ] 55,626,916 24 4,866 43 9.6 25 4,128 b4
39,664 47,738,871 25 2,870,590 v 6.4 32 21,680 s
105,411 7 105,964,178 12 13,157,411 6 14.2 14 18,364 6
39,181 14 18,578,247 a0 1,973,686 32 11.9 20 6,165 2
13,522 9 3,242 4 {422) 45 o 1,220 42
46,520 13 18,924,656 » 2,114,162 30 12.6 19 7,377 19
(16,932) bz} 22,267,006 7 4,036,719 24 221 7 12,477 1.

81,745 ? 69,090 49 8,877 42 e N.A.
7,606 14 30,696,149 30 3,743 14 139 15 2,830 kY
& 21,665 18 39,135,289 28 9,620,681 1" 32.6 2 18,294 9
36,587 16 46,446,561 2% (15,806,420} 49 —_ 5,286 22
124,387 3 157,006,399 8 27,063,767 3 20.8 9 3,046 33
36,663 15 106,566 47 {400,817) 48 — 1,640 40

- {137,934) 25 56,418,018 px} 11,876,258 8 26.4 5 N.A,
6,265 16 65,462,000 1] 3,779,210 25 — 3,566 »
97N 23 395,658 45 {104,146} 47 e 1,226 i
12,836 20 N.A. N.A. —_— 74 46
50,447 )] 58,603,595 2% 7,769,267 14 153 12 2,945 35
{5,238} n 164,501,845 7 27,357 40 20.0 i0 4,991 23
(12128 = 22 4,725,015 42 15,622 4t 0.4 41 395 8
3,438 18 35,559,130 % 5,222,270 23 17.2 1} 4,497 2
19,499 " 23,968,365 k7] 995,744 36 4.3 18 2763 B
47,181 12 67,651,097 7 12,599,704 7 22.9 6 2952 34
8,590 13 84,645,379 13 23,710,684 4 8.9 1 3,478 Vil
(9,601} 2t 65,782,964 18 11,681,741 9 1.6 8 4930 M
6,135 17 70,129,657 16 5,609,320 . 21 8.7 27 3,812 0
3,019 2 2,474,175 4 210,265 %9 93 % 877 44
93,863 8 23,416,533 33 1,751,570 3 8.} 28 4,219 %
22,367 17 1,001,060 44 235,079 38 10.7 3 200 45
{37,297} bz 22,953,418 34 2,533,796 2 18.1 13 3630 N
24,309 ] 27,034,276 3 2,678,377 23 1.0 23 6195 0
199,494 4 22,453,861 3 1,346,957 35 64 N 8,534 15
67,522 0 22,885,374 35 1,423,630 Kz 5.6 31 7,599 13
(440,67 3) 26 134,775 4 (13,587) 46 - 85 &
3,287 12 21,762,968 18 984,750 ¥ — 2,874 %

2,800,032 4,101,406,552 311,239,257 422,156

* Whatly gwned by CIGNA (Na. § on Diuerified Financiat k] 4t holly owed by Lincoln National (Na. 15 on Diversified Finon- v m::l;sm by Amerscon Bronds (Mo, 68 on the FORTUINE 500

1% Name chonged trom Bonkers Life July 1, 1984.

"' Whelly owned by Amencan Exprest No. 2 on Orveruified Finan-

cial liss)
11 Wholly gwned by Loews (Mo, 13 on Diveryifred Fingoacial list}

el hst),

gt

* N chonged from Union Mul
s Wholly awned by Seors Rosba!

14 Wholly gwned by Teorsamerica {

ol Lile November 17, 1786.
¥ {Ma. | on Retading fist),

M. 16 o Divertified Financiol

& \holly crweed by Kempee (N0, 21 on Divensified Fingoceal kst
" Campany is both sock (64% of avsar) ond mutuol {36%].
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AdVCrﬁSiﬂg Phxhp H. Dougherty

Travel
Checks,

Citi-Style

RP has renamed Its trave
eler checks and will begin a

record-breaking ad cam in
hopes of winning a bigger muk::ﬁn

or cor ey
What used & be First Natkil
Travelers Chechy

and the com-

will b:';m ) than $10
y tore
mlim in hope of ge more of the
$31 billicn business now
American Express Travelers Checka.
Although Citicorp won't have Karl
Malden to [nattll fear of loss into view.
ers, Ity television comunercials (by
Dayle Dane Bemnbach) will sell sama of
;he beaam?t that Am':gu;x Express
a3 been offering of company
;mdtm eass of refund in the event of
oss.
“We want to
change,” said I
president, director of marketing, of
Citicorp Services. '"But more (mpor.
tant, we want to take advantage of the
substance and resources of Clticorp —
the world's largest financial institution
— that stand behind the check; its
many locations and refund services. "
She was about to preview tha three
30-second commercials at the agency
along with Marvin Hon!g and John Pic-
cato, the creative men who did them,
and J. Wiliam Wardell, the manags.

ment supervisor.
.

The commercials break this Sunda
on the 11 P.M. news oh tha NBC.
Network and In a long Hst of mar-

t acrosy the name

ne
Eamm. {ng and will be aimed at reach-
g the higher-income and ?mmmml
people who travel abroad lor business
and pleasure,

In addition to news-type shows, pri-
mariy :ud c%enﬁon ccrvmd &e, the :;1-
vertig A &
e o I
Ma , America* on the ABC.TV
Network. : ’

There will also be soms '"roadbiock-
ing** with spots qm the 11 o'cloek news
shows of the three network stations in
the top 50 markets. About 73 percent of
the budget i3 going into television,

Cltcorp Travelers Checks. which
have been around for 73 years, have re-
Sdvartising during the last five yoers.
advertls e ve years.
Most of the promotion has been in the
trade press directed at the benking
community. And that group s not bel
negiacted now; adverts is sch
uled to a in 18 natl and 13 re-
‘jmumu dgu:ill‘lm in newspapers

[Y

in 13 cities aa well a8 in The Wall Street
Journa] and in & substantial Ust of
nugl:inea. The publications will [n.
clude in.flight magazines, the news
weekiles, business publicatons, MNa-
tional Geographic, Sclentific Amert.
can, Smithsonian and the Zift-Davis
Network. .

Mr. Wardell estimates that Ameri-
can Express has about 50 percent of the
market. Citicorp Travelers Checks
claims sacond plece, with roughly 13

s¢ Thorne, vice .

Wi W /‘,4..«:;,\4_:5

L reem # bl

- ’ %
cucorerg &

M S Wi e

Rl - Y N

Sections of a grint ad for Citicorp’s
renamed traveler’s checks. '

vrcent. And here comes a new entry,
isa.

‘Dancer Fitzgerald Adds

Saluto Entree Account

Dancer Fltzgerald Sample has ac.
quired still more business {rom Gen-
eral Mills, one of its biggest clients,
This time {t's the Saluto Com, A
makers of Saluto Pizza and No
entrees, All are frozan items that are
currently m into national distri.
bution, Advertising billings should be

wmiilion

around $4 .

This makes the third plece of new
business for the in the last four
and a half weeks, gthers were Bail '
toundammww. !

D.F.S, won the Saluto iness ip

competition with D'Arcy-MacManus &
Masius, which was the pizea ad.
vertsing, and Campbell-Mithun, a sub-
sidiary of Ted Bates & Company, which

}

was handling the entrees.

SelectaVision to Burnett

Th:ie Leo B\:’mm Com‘m?‘yh,gmuw
ga's largest ad agency, dolng
the advertising for the SelectaVision
videodisk player that RCA Consumer
Electronics plans to introduce sarly
next year. Burnett has been working on
the nstional advertising for RCA's tele-
vision and viden cassette recorder
products for the last four years.

Celebrity Defectors
To Anheuser-Busch | |

With the kind of pleasure that mj
be axpected from a intel
gence agency off a defected *
:py. Anheuser.-Busch yesterday intro-
uced three former tastimonial givers
for Miller Lite who have come over o
. tadothe same for {ts Natural Light.
Mickey Mantle from baseball,.Joe
Frazier from boxing and Nick Buonl.
contt trom football appeared at a news
conference, 3 that they didn'tdo it
htlmomonuy 3% lmmvor. i
n any event, they'll be showing upin
Nntuﬂr Light spots with some |
other athletes, Norm Crosby, the t
comic, and Raymond J. (“Youcancall
me Ray') Johnson Jr. The agency is |
D'Arcy-MacManus & Masius,
What ls the maximum penalty for
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The world's
largest and most
powerful
banking
organization has
revolutionized
the industry,
prodding
regulators

and pushing
competitors
toward new
opportunities
and new risks.

Walter 8. Wriston,
chairman ami chief
executive officer

of Citicorp, in his office.
“Whether pou think i1's
8ood or bad, we've chungad
the environment. " he says.

e New Fork Times Magarine a5 0,

THE GING
WORLD.

By Robert A, Bonneti
TANDING TALL IN HI$ CORNER CFFICE,

floor, Walter B. Wriston, chairman of Clticorp,
offered this comment on Ris 13 yoars in the job:
“Whether you think it's 800 Or bad, we've
changed the environmsnt ' It was & large
clalm, modestiy stated, and it was indisputable

¥ money
and served as exemplars of American thrikt and probity.
Today, the major mmmmwmmmpmﬁu
and hawk their wares unashamediy. They are run by ambi.
Hous, aggressive businessmen. And mare than any man, the
Citicorp chairman — an unabashad

capitalism - is responsible for that change,

Yt umisonlypnnolunmrynlhow'»\mnmm
“ehangad the suvironmeny ™ As chief axecutive officer, he has
ais6 moided the firm tnto the worid's lnrgest and most power.
ful banking & holding compeny made up of Citi.
bark plus & Variety of ventires from finance compantes 1o
credit-card operstions, Citicorp's 1082 assets of $130 biftion
would have paid haif of thay yoar's defense budget, He has
whrist his bank into the marker, , 8% &
umewhmmebmkmsmuymgmgn rid of retail accounts
or 16 serve only wealthy individog)s, And, perhaps raost impor-
tnt of &l he hag smashed through boundaries of jaw and
tradition that placsd Umits on what a bank could do,

The Wriston vision of the rale of Citicorp represents nothing
1656 than & revolution in the way banks operate. He sees Citi.
COrp as ons of a b of f § super —intluding
the Hkes of Prudentisl-Bache and Merrill Lynch — that will be
able w0 handie virwally sny transaction, These Riants, com.

ng with % by means of i terminais
in the home, will sell stocks and bondds and insurance and even
permit & customer o 8hop for food and clothing without mov.
ing from his chaiy,

In fwet, Wriston hay Birsady pushed Citicorp well Along that
path. Spending hundreds of tnilltons of dollars on new technolo-
&Y, tie has made Citicorp & pionser in 2utomated banking ma.
chines and i intersctive home computers. He has widened the
horizons of his bank 10 HCOmpass insurance and by
services. And hie has actually set up Citdeorp to compete with §
tommercial comparies in data-processing and commumca—?
Hons, with a side venture or twg in publishing and the hote! %
business. At along the way, he has stirred & hornet's newt of v
CORLPOVersy,

Robere 4. Beanett covers Banking for The Times g
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On Aug. 3. 1984, Wristop will reach the bank's mandatory re-
uvement age of 85 In mast mejor corporations, & chairman
about 1o depart seeks Lo have a publicty anvinted successor in
piace at teast a year ahead of ume; it makes for a smooth
trapsiton. The unconventional Wriston, typically, has taken a
differemt tack. Last year, when his closest associate, William
i Spencer, retirsd as president and chief operating ofticer,
Wrigton had a natural apportunity 1o mdicate Wis choice. In.
2tead, he promoted the threr men who have heen considered
the most likely candidates. He made them vice chairmen,
gave thew identical salaries and bonuses — $560,842 last vear
— and fet it be known that his successar would probably,

The teading candid for
the tog ob at Citicorp
{from left). ThomasC.
Theobald, #. handies cor-
porate and goveérnmant
clients: Hans H. Anger-
muetier, 58, hrects lobby.
ing efforts; John S. Reed,
4, specratizes in the con.
surner market and tech-
nolagy.

The Citicorp
management
system gives
SUPErVISOrs a
remarkable
degree of
autonomy —
and turns them
loose on their
competitors,
inside and
outside

the bank.

though not necessarily, be chosen from their ranks. The sctual
be

i Tiot exp W st Just before Wris.
on’s retiremnent.
The job tn CHITIES AN & 56t of pportunities

amd chores. The chairman is consulted by the White House on
national economic policy. He rules an empire of 5 000 people
2,437 olfices in 95 nations, a1l Hnked by a remarkable and re.
marksbly expensive conunumcations network. His pay 18
$1.137,383, highest i the banking indusiry.

And the outcome of the high-pressure horse race will aimost
certainly make a difference. Will Citicorp, post-Wriston, von.
11ns 1o be the b of the banking industry, prodding rags.

lators and pushing competitors toward new opportunities and
risks? Or will the new chairman take & more cautious and con-
cilistory approach?

A3 the months pass, the aaswers are sought more and more
in the persons and track records of tw three main comenders:
sThomas C. Theobald, 48 years of age, quietly governs the
bank s biggest profit machine, the departments devoted to cor-
porate clients snd govarnments ranging from the powers of
Western Europe to the financially crippled countries of the
third wortd,

WJohn 5. Reed, a 44-yearold engineer, has masierminded the
banl's invasion of the onsumer market and its hard-nosed ap-
proach which shunts low-balance customers 10 bAnKIng ma.
chines and gives high-balance customers a chance at teliers
and otficers,

& Hans H Angermuelier, & European-born lawyer. ig an affa.
ble SBvear-old who commands the company's tough, contyo-
verstil lobbying efforts,

Meanwhile, Walter Wriston pursues his course, refusing to
tip his hand, maintaimng control oncil the {ast poseidle mo.
ment. He I3 a man of uncormmen inteflect with a sense of mis-
300, an enteeprensur whi takes the long view. Yot be and his
basik have few Iriends in the industry. Normally reticent bani-
218 talk openly about Citicerp’s “srrogance. ™

Murisl Siebert, former New York State Superintendent of
Banks and now head of her own discount brokersge firm, of-
fers this comment: “When you're extremely aggressive
vou're going 1o step on o few wes. People might réspent vou,
but they won’t love you. "

[

The chairman of Clicorp hes & strong sense of himsel! thet
ix rooted in famuly — » grandmother who traveled out to Colo-
radi in a covered wagon, a father who was # noted historian
and president of Brown University. A sense of history was nur-

tured at Wesleyan Unjversity ang at the Fletcher Schogl of
Law and Diplomacy st Tufts Universiiy. He 5 5 big man, § foet

4 inches tall, with a deep voice w mateh, and he speaks Slowly,
deliberntely

The world, he sad, i85 i the mudst of & grest transformaiion
comparable to these of the Renaissance and the industrizl
Re 1. Rapid techoological advances, especisily in -
nance and communications, sre drantically reducing the work
foree in hesvy industry. Meamwvhile, demand grows for more
soplugticated workers i such service mdustries as finance
and communications. THstindTions betwess hustnesses nre
becoming biurred,

tn such an simosphace, he said, banking must have broader
goals. Bankers must consider al! of the financial needs of their
CUSIOmers, not just deposits and withdrawals, The movement
of money today simply requires some split-second elecironic
imstructions o shift funds from one sccount to another. That,
Wriston decided, makes banking part of the commaunications
business.

“"When a customer asks you to do something.*' he said, “ei-
ther you timt 4 way to do it or you iose & customer. ™ And who i3
the jon? Wriston Morgan Guar-

anty, which has a consistentiy better profit performance than
Citicorp. (Morgan, however, caters sxclusively to large corpo.
rations and governments and & reletive bandful of weslthy in.
dividuals, while Citicorp alms at everyupe, rich and poor
ailke.} Otherwise, Wriston sees his competition as being Mer.
rill Lynch, the A Telephone and Telegraph Company,
Sears, buck & Company, Pr i-Bache and the Ameri-
can Express Cornpany. They are the companies that march to
the same drummer: Watch Prudential-Bache trying to buy a
smadl bank in Adanta or Merrili Lynch pursuing s sevings.
and-loae association in New Jersey. ‘I get up in the mOrning. "
Wristan said, “and turn on ‘Good Moming America’ and ses
Sears ads. You have (0 be crazy not to percelve that these peo-
ple hive 8 tremendous franchise on the American peopie.

For years he has warmed his tellow bankers that they were in
dungar of becoming l0th-century dinossurs, destroyed by
thése nonbanking predators. He urged big pears to join {n bat.
thing for changes in laws that were enacted, originally, 16 pro.
fect bankers but wers now making them uncompetitive The
law restricting the amount of interest banks pay on consumer

i for le, had § the Institutions a source of
cheap maney. The prohibition agalnst interstate banking had
kept banks across the country safe from the incursions of the
handful of giant, would-be national banks. Such laws, he
argusd, hed tw go.

RISTON'S WARNINGS WERE
preity much gnored until the earty
1950's. That was when money-market
mutpal funds, which had bees intro.
duced & few years sariier by securities
firms, suddendy came into their own
The money funds were not Hmited in te
interest they could pay. nor were they
bound by geography. A toli-free tele.
phone number made it possible for them
o win custwomers from all over the country. When short-terns
interest rates started (0 soar, the money funds were able to
pay up to 17 percent while Federnl law kept 1he banks w 54
percent on savings accounts. The funds drew billions of dollars
out of te burdting system,

Once the bunldng industry recogrized the truth of Wristan's
warnings, other bankers swung intoe his corner and the procass
of legisietive changs began 1o hest up. In tags, as of last Dec
i4, banks were sllowed 1o compets directly with the maney.
market funds by offering Governmni-insured money-market
zecounts, on which 8 bank could pay any amount af interest it
wished. Since then, the money-market rccounts have soared
above $350 billion, while the assets of money market funds
hawve plummeted.

The attempts to find loopholes in existing laws snd regula.
tions, by both banks and nonbanks, have resched such a pass
that Donald T. Regan, Secretary of the Treasury, and Paul A
Volcker, chairman of the Federal Reserve Board, recentiy
catled for a hreathing space untii Congress hus & chance 1o de.
cide just how dercgulstion should come abow

Through the years, Wriston has been putting s bapk into
rew fields, some uimost unimaginable for a banking organizs.
won, Last smnth Citieorp openad & hotel st conterence center
w North Rye, N.Y ., with 276 guest rooms; enty 40 perceat of the
cemtet’s business will come from Citicorp. The bank siso sells
the publications produced by Jts economics department ane
even went inta publishing, tuening saf books sbout basdang
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Wriston has used techmtogy as a key wedge into new busi-
nesses. His face lights up with a grin when he describes the
spread of technology through the bank . even to the g
ters uffice, where robiry move through the corridors, Stopping
nteach desk to deliver the maf]

Citicorp detarmined (o turn out #s own, tatlor-made equip-
ment far the iransmiseion of voice and datas, making the bank
independent ol such common carriers as relephone
and Western Undon. The pany designed and prod its
own internal telephone system, for example, and taid its own
fiber-optic transmission cables under the streets of New Yark,
Just last year, Citicorp be the first #§ i 10
purchase ius own transponder on a apace satellite — and the
Iiegt bank ty apply (o the Federal Communications Commis.
siom for fie for ve br g it more than
dozen metropalitan areas around the oonry.

Along with 3 Wstorical perspective and a taste for technolo.
8y, Wriston birought to his job s ardent devotion 1 fre enter.
prise. He is convinced thut the fatrest and most efficiant way to
intrease general prosperity is by giving fres rein to market
forces. A good trisnd, admirer and sometime tensiis parner of
Milion Frisdman, the conservative economist, Wriston is one
of the strongest business backers of President Reagan's pali.
cies, ¥ was and wm a big supporter of atiacking budgetary
probigms on the spending sides,”” he said, *'1 was and am a sup-
porter of modﬁntnmdumldymmuymmh. Twas and am
& supporier of decontrol of off prices and the dereguiation of in.
dustrins.

Wristor and Ronaid Reagan met years ago, when the banker
was chairman of the Business Countit — it % made up of cur.
rerit and oneume heads of TEAHOr AMSNICA COMPATILS »ow bt
the two men were not close. When the Reagan campaign for
the Prestdency began, Wriston became PRre of & group of ad.
sisers fnd by George Shultz. “"Over o long weekend in Los A
geles,” Wriston recalled, “'we put forth our recommendations
M cconomic poticy.” When Shultz hecame Secretary of State,

i i v —
Mmﬂ.-/ M&* S

the President calied upon Wriston 1y take over as chalrman of
what 18 now called the Prosident’s Ecanomic Policy Advisory
Board. “We meet four 1o five times & year.” Wriston said,
“and we age on call. Usually the President spends 35 roinutes
to an hossr with us at the coaclusion and we articulite pur oon.
sensus. In the tast two vears, he has called me three oy Tour
timey
3

Walter Wriston's econotyne philosepliy shows up in Caticorp
operations, He way conviniced, tor =xampiz, thal the policies
sdopted by the Feders! Reserve Sysiem late fn 1979 would
bring down soaring interest rates Though Wriston insists
there was 0g directive from the op, the bank's meney manag-
ers all-butunintmbusly bet on falling interest rates — and
whes short-term rates rose instead of falling, Clicorp suffered
major losses. AL several Cittcorp executives say. the idex that

High-tech banking : Left, a
Citicorp sateliite-
transnission dish in New
Jersey. Above, technicians
at New York headquarters
monitor the woridwide
commurnications network

THE nEw VOB TIAES MAGATING ‘A& 5 98]
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The bunk s Purk Avenue
mn office. Citibunk
custormers, especially those
with low halances, ure
increastingly encowraged

I use mmochines

rather than teflers.

The world, says
Citicorp’s
Wriston, is in
the midstof a
revolutionary
transformation.
Distinctions
between
husinesses

are becoming
blurred,

the Reagan policies would work had become an institutional
artiche of faith.

Wriston's devition to the ideals of competition and entrepre-
veurship fit well with the bank's traditional tmage. And they
served himn well when he became Citicorp's president and chief
exocutive officer in 1967, The nation’s lesding bunkers were
dissatisfied; their counterparts in other industries were guid-

keep an eye on all the bank's managers, but one group gets
special attention - thuse making up what the bank calls its
Corporate Property. It consists of some 75 inanagers who were
recognized early as having top leadership potentiat. On the ex-
ecutive fleor, focked away trom prying eyes, sits a large boasd
on which are displayed the photos and biographies of the cur-
rent crop of peopie making up Corporate Property, Once
picked, they are watched and moved caretully from job to job
to give them maximum scope and responsibility. Their photos
remain on the board just so fong as they live up to expecta-
11ons.

Citlcorp places great emphasis, these days, on wards like
“wwamwork,” and thiat applies 1o the men at the top — the
chairman, the thres main candidates for his job and Paut J
Colling, who was naoned last year to head a cluster of functions
including government bond trading and the economics depart.
ment. Theobald, one of those candidates, described the atmos-
phere in these terms: *“The five of us are tn a small space. We
run in and out of each vither's offices. You don’t nead formai
meetings if the people have substantial knowledge of what
they re talling about. We've all worked together = long time. ™

Yet Citicorp remains, at heart, the tough, competitive place
it has always heen — even as it seeks to soften its image. The
three candidates on the 15th floor, for example, are going to be-
have like tesmmates, no matter how they may feel privately
about each other, because that is one of the factors un which
they wilt be judged

Behind his desk, an oval slab of green marble on g chrome
pedestal, Thomas Theobald feaned back in his chair, hands
ciasped behind head. He (5 tall, lean and 46 years of age, and he
rides herd on the so-calied Institutional Bank. His piece of the
Citicorp pie — the corporate and government clients — pro-
duces the Hon's share of company profits. In fact, all by itgelt,
the Institutional Bank yields larger earnings than thuse of sny
other banking organization in the country

‘Theobald has been with the bank since 1960, after graduating
from Holy Cross College and the Harvard Graduate School of
Business Administration. He is o cabinetmaker by avocation,
married, 35 he put it, o a “Rose Kennedy mother of four
kids.” As to the race for the top: “Compesing for that job
might represent only § percent of 8 person’s environtment. ™

Yet it is evident that be wants the job. His problem has been
the need to demonstrate his abitity dramaticaily in 8 part of
the bank that was al ranning ly. Theobaid fesls he

ing their companies into ever larger enterprises, ing up
the value of the company stock and reaping huge salaries for
their efforts. The bankers were at the bottom of the corpoTate
totem pole on ali three counts. It was time for a change, time
for a tough new breed of entrepreneurial banker.

Wriston built 4 management system that gave supervisors a
remarkable degree of autonomy — a “meritocracy,” he called
il — and turped them lovse on their competitors, iuside and
auiside the bank. No manager, for instance, ix required to use
the bank’s own tormmunications network, {n spite of the many
taillions of dotlars spemt to develop 8. Communications is
viewed a5 A separate profit center that is expected o “sel]" its
services to other profit centers within Citicorp by providing
cheaper and batter service than autside suppliers could.

Until & fow vears ago, every officer was expected w produce
quick results — 50 quick that he or she would be promoted
within nine months or & year of taking a job. Failing that, the
employee was expected to look for work elsewhere, The atmos-
phere was supercharged, intended for the discovery and nur.
ture of superstars, and Citicorp had o trouble attracting the
best and brightest of coliege graduates. ' We louked for people
wha were very, very motivated,” said Rick Roesch. head of
personnel.

Yet the enireprencurisl philosophy sometimes produced

tal chaos, officers, for exampie, never
stayed in place long enotigh to develop close warking relation.
ships with corporate treasurers or other imnportant banks. And
uniess the bank kept growing, there would be 1 room for these
upwardly striving dynamos.

Of course, Citicorp did grow mightily, ite assets soating
from 526 bitlion in 1970 1w $130 billion jast year (see chart, page
14, But even Citicorp began 10 reatize thut growth without
comparable profitability way . Today, 5
spend as much as five years in a post without being considered
inechipse

The 28 seror exccutives who make up the Polivy Committes

hag } that,; f;e claims, for exnrx;p!e. o have rede-
fined corporate banking.
Then) lawins  that inational corporations with

thousands of employees and hundreds of facilities around the
world have accounts in hundreds of banks and must pertorm
1 ds of ) ial ¢ every day. In years past,
Citicorp would work for such a client on a piecemeal basis, but
Theobald changed that. Today, Citicorp i in pursuit of a total
relationship.

tising its highly sophisticated electrunic capacity and its un-
matched network of branches around the world, the bank en.
sbies the treasurer of 5 multinational corporation 10 keep
track day by day of its giobal finances and move its money
anywhere int the world via Citibank-supplied computer termi.
nals,

Theobald presides over Citicorp’s international lending. It
ameunted (0 $68 bilton last year, more than 68 percent of ali
the bank's lending. It can be # luctative business.

Citicorp's $25 billion n “iocal currency” loous, for example,
are made by the bank's overseas branches and subsidiaries
withan foreigm lands. These loans are made using local depos.
its and therefore do not rep) a toreign. ge risk, In
many third world countries, such as Brazif, the bank can
charge interest rates that are far higher than the rates it must
pay for its own funds. Brazil accounted for more than s fifth of
Citicorp's wtal earnings lust year, even though only aboot ¢
percent of the company s total asseds were in that country

Yet international fending can have its problems. At year and
Citicorp had whout $43 bithion of dellar<esominated loans to
Bragil, which - like a number of Latin American countries 1o
which Citicorp has made huge loans — is having serious trou-
bles meeting its payments. The bank is confident that over the
iong run it will coliect, but not everyone is so sure, and that has
raised questions about Citicorp’s future. Muny analysts be
Hieve that Citicorp's stock price would be much higher but for
the banit's heavy dependence on foreign earnings.
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BARKING’S Big FIVE Rated in terms of assets, Citicorp far outstripped its competitors in the past 12 years,

0.9 bil. .
$64.0 bl '
1982
$25.7 b $20.8bil, | $24.7 bil. $12.9 bil. - $12.1 bil,
1970 1970 | ST | 1970 | S 197¢ | 1970
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Citicorp BankAmerica Chase Manhattan Manufacharers Hanover J.P Morgan

It was partly because of that public uneasiness that Walter neer with & master's degree from the Massachusetts Institute  While its sheer size is stog.
Wriston determined, almost o decade ago, to increase the size of of Technology, Reed has spent mugt of his I8 years at Citibank gering, Citicorp has lugged
Citleorp's domestic business. The more be jooked, the more he making waves. benind Morgan Guaranty i
came to the conclusion that there wag only one piece of the do- When he arrived, the bank had oo overall budget, and his profitability —largely be-
Mestic market that was lerge snough 1o make a significant it first major chore was to belp pave the way tor whathe calls “a  cause Morgan has limited
paeton Citicorp's prospects, He set his cap for the consumer, budget-minded environment.” As be put it: “1 ran the place  irseiftn only the largest

very aggressively. A Jot of poople left. [ was considered tough  corporate, government g
N KEW GARDENS, & MIDDLE-INCOME NEIGHBOR. and unylelding.” All of which, combined with a sometimes  individual clients.
hood in Queens, Citicorp's bank of tomorrow stands open  abrupt manner, won him few friends. "Wriston used to speak
for business. Its roof wag leaking a hit during a recent  tame about 18, Reed said,
rainy-day visit, but the busilding was a vast improvement During the early years of his relgn over the Individual Bank,
on the usuail drab brapch affice. The customer enters past  Read's popularity smong his fellow sxecutives dipped even
triuem, An Oriental rug hangs on & far  lower. Losses in his bailiwick reachied hundreds of miiiions of
wail and two slate-blue couches tace eachotherona slate-  dollars, resu) g in the red of annusl b . Last
blue carpet atop a floor of genuine slate, But there Arend  yedr, the bank says, the consumer side made money (it de-
human tellers in sight, just automatic teller machines, clined to say how much) and according to Reed, his personal
H the customer keeps walking uround carners, he will stock has been turned around, too. I vou deal with me one-on-
comenpen & counter supervised by humans. One section, labeled one,” he said. “I'm too relaxed, and | consider myself a push.
"Special Services,” is where such items as travelers checks and  gqver
maney orders are for sale. Another part is labeled “CitiEx. Stitl, that is not the first word that Springs tv competitors'
press” and s reserved for those who maintain at jeast 20000 minds when they speak of Reed, in particular, and Clticorp‘s
Citibank accounts. & Separate area, labeted “Priority Serv.  consumer APEralions In general, When losses on the Danlcs
wes, ™ s available for customers who keep at least $25,000 on de. consumer loans rose sharply in 1978 and 1980, Citicorp re-
#08it. Those with less than $5,000 in the bank must use the ma.  couped by invading the moriguge business, traditionally the

chines for such routine transactions as g dep and ¥ of the sevings and savings-and-loay banks. {Since

withdrawais or switching funds from one account 1o another home is the last thing a family wants 1o lose, pavments on
‘Lhe thenry is that human teflers will be retratned 8 salesmen  MOrigage loans are relatively dependable.)

of financial "' products’” w.g {avorite Wriston word such a5 in- The invasion came Just ae these thrift institusions were resl.

dividual retirement aceounts and discount brokerage services.  ing trom high interest rates. The vast mafority were losing
" Priority” customers will be able to calf upon their own “ac.  Money and hundreds were on the brink of falure Citicorp took
count officer” for financial errands and advice, that moment to push what it <alls its “shelter” portictio, which

Thie new division of labor between man and machine, being  CONSiats of first and secand mortgages and joans on homes ang
tested at & number of branches, 15 & key elsment of the bank- e e Aparunenis and condominiums. The bank's do-
consumer strategy, which is transtorming the look of . meestic “shelter™ portfolio spared from $3.1 bifkion ini 1878 to
Here, as sisewhere, Citicorp is an industry pioneer, willing rg 393 billion in 1982 — this during & period when the housing
risk hundreds of millions of doliars n bope of movirig aheas of arket suffered one of its worst declies.
the pack. The man who stands 10 win the most— or 106 the most jricorp'a wurn o antomated tellers has earned its competi.
~ In that process is John Reed, the vice chalrman who muns whae (078’ Brudging respect and imitation. The machines are far
i€ known at Citieorp as the Individual Bank and aiso supervises TOT¢ Drofitable than their human counterparts . machines
technological research and development. [Lro:;sl:g“t’; m:éx:t;ln and siready handie three times as many
u,«?;i %’:‘,ﬁf&fj@j‘;‘fﬁg‘&‘?ﬁm mg 3:;‘”;‘5‘ m;g:%h Many New Yorkers have taken quickly to the machines,
and Read has 2 modern turn of phrase, 1 am & changs agent,”  Which ure widely scattered throughout the metropoitan area.
P was saylng, “and change is disruptive.” A 44.yeariq engl. % Of their biggest attructions is that they can be used day o

night, inspiration for the slogan “The Citi Never Sleeps.” Yet

the machines have also stirred deep resentment MONE S0ME  Left: The bank’s London

penple who view a8 # “deh g way o affice. Citicorp comprises

delivering banking services, There was also objection to the 59,000 peopie in 2,437 offices

discr against ® with small balances. In fact,  in9s nations, all linked by §
Citicorp hag recently besn restoring teller sarviee 8t some 4 remarkably expensive ]
branches where it had been excissd, communications network.

Today New York, tomorrow the world. In effsct, that's Yohn
Reed's goai for Citicorp, and one mejor means 10 that end is
the plastic card, The bank already has its share of plastic. itis
biitting the country with its own MagterCard and Viss credit
cards. It has bought out Both Diner's Chub and Carte Blanche,
ihe travel-and-expense cards, It has the Cittbenk card, which

bies a 1o use the banking h What Reed
envisions, though, is 8 single plece of plastic thet embodies the
financial potential of all the other cards and — the joker in the
deck - can be used anywhera in the country,

The uitimate financia! tooi, though, is HomeBase, & system
that allows customers to do most of thelr tinancial chores from
home, including the pening of add &N update
on existing aceounts snd o credil-card balances, payment of
bills and & chance to keep up on financial news HomeBase's

W YORL TIMES mAGALNE mAt 2 e 18
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The pick of pockets.
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Toshina’s new KT-W51 sterec cassette player < traly & small wonder
s steren headphones collapse, 45 wner pack plays ANV store and 1
Fas two stereo headphone acks, autostop and soft touch controls =
Ars even biier adhvancement s the RP-SS, which plays FM gl
swereo through collapsibie headphones st et Bvecaroa

Whieh wall yous pick. for your pocxet? TOSH ' BA

Tratadan b it 83 Boad Rt Sanor b g0

several hundred pioneering
customers are lnked o the
bank by & combination of per-
sonal computers and televi

ston sets. They pay $10 & |

manth for the service. The

bank foreseey the day, Reed .
says, when such 8 system will |
sdeliver the news, buy airiing |

rickets, gel theater listings, ™

Last year Congress passed
& taw that specifically probitb.

ited bank holding companies ;
Trom engaging in most facets |

of the insurance business
Two months ago Citicorp an.
nounced its plans (o acyuire &
{tny bank in South Dakola as
& way of antaring the insur.
ance businesk, The theory is

Ask Walter
Wriston what his
main goal as
Citicorp chairman
has been, and

he'll come up with
the same answer
every time: profits.

Announcing summer inVermont,
and a p ere lovers can
it all to themselves.
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that Cltcorp, by doing its in-
surance bsiness through a
state-chartered bank, would
be able o circumvent the new
Federal law

The South Dakots purchase
rexquires approval by the Fed-

. wral Reserve Board, and the

Fed bas traditonally frowned
apon such wouid-be invasions
of the insurance field. But the
back-doar approach s vin-
tage Citicorp, both us o its
ingenuity and its boldness. It
has worked very well in the
past. For two decades (i
corp has been (rying w strip
away the layers of regulation
The campaign 18 at the heart
of Walter Wriston’s plans for
Citleorp a8 linancial super-
market, and the man who
runs the campaige is Hans
Angermustlar

Citleorp’s  chief  tobbyist
was leaning forward across
hig desk, one recent after.
noon, talking about his mis
sien. The message [ would
Bhe woconvey.” he sud, s
that we sre ot satisfied o be
A croarare of our envirmm.
ment. The words were mili-
tant, but the manner wis
e8sy ~ mmuch-bitten finger.

| nails were the only stgns of

stress.
Angermueller i popular
{ Continaed on Page 317
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CITICORP

Continued from Poge 20

-
4 guiel day in the foreign-exchange trading

room at Cltibank,

Because of New York's usury laws,
the bank soon found it was paying
more for its money than it was
recelving on its consumer loans.
Losses were mounting into the
hundreds of millions of dollars.

among his oolleagues. One
described hiot as & “texidy
bear.'” a friendly man with.
Ul grea! pretensions.
Though 2 painter himself
{colortul murals of Europesn
{andscapes cover the walls of
s home}, ke made no claims
to expertise whan a visitor
suggesied that the prints on
his office walls might be titho
griphs, “Don't ask me,” he
said with & grin. “"They're
from the bank's eollection,

At the age of 58, Anger.
mueller is considerably older
ihien his competftors for the
chairman's post, and he is not
B traditional banker. He has
never made & loan or taken a
depogit. His two graduate de-
grees from Harvard Univer.
sity are in engineering and
taw, and he wes & partner {n
ihe bank's ouiside law firm
when he was wooed over by
Wriston fust 10 vears ngo

Angermmuelier's hagic strai.
ogy a5 a lobhyint 5 to find the
weakest link in the regulatory
o legislative chain 3 his of.
forts with Comgress fail, he
will often focus on changing
lawy in idividusl  states,
therehy bringing pressure on
The whole system

| ling the moncy supply and

in 1978, when the Federal
i Reserve Doard shifted the
E focus of us policy to control.

away from CONCENtIRYng on
interest  rates, the  rates
began to somr. Because of
New York's usury jaws —
protibiting  banks  from
charging more than 12 e
£ent on most foans and 18 per-
cent on most credit-card hal.
anges — Citicorp soon found
that it was paying more for
its money than the rate of in.
{torest it was recmving oo its
consumer loans The bank's
losses i this ares were
mounting into the hundreds of

Untilnow the [ench hane shared Cognac
but kept Amagnac for themsel

\ @t { {[ VINGNAL

millions of dodlars,
Angermueller and his team
hisd been lobbying the New
York State Legsisture for
years w sliminate the usury
taws, but o no aveil Then H
Citieorp found an obacure law |
that seid that a Federally
chartered bank would be |
bound onty by the usury laws
of the gtates in which it oper.
ated.  Angermuelier  glso
kuew that the Faderai laws
that restrict interstate bank-

tegislation that specifically
{ Continued on Puge 46}
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i dng do not apply f & state has | ;

Castro’s new “Omni*” convertible. .,
convert 10 & mort comfortabie bed sheping two. wg $1230 sale $889
Posh pastel velvets or imported tapestries and crewels, colorful prints,
sitks, chintz, bright-hued sailcloths, bold and subdued plaids, denims,
and corduroys galore — over {000 smashing fabric selections from
here and abroad. Multiply 1.000 fabrics by 10 different sizes and over
100 Castro sofa designs and vou have over 1,000,000 wavs o spark 2
dull room. Come in during our Memorial 3ay Sale and save!
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weloomes  erary by aut-of-
sinte banks

S¢  Angermueller looked
around and settied on South
Dakota. His agents wined and
dined the state’s political
leaders, promising that
South Dakota changed its
faws w allow Citicorp to es-
tablish 8 Federaily chartered
bank there, and if it removed
ali its usury laws, Citicorp
would switch mast of its
credit-card processing opera-
tons from Huntingum, LI,
w Sioux Fals. For a state
with s0 small a population,
the 2.5 fobs involved in the
move would make a big dif-
ference. ln the meantime,
Citicorp was increasing s
pressure on the New York
State Legisiuture to elimini-
rate (s usury laws — threat-
ening the 10ss of those jobs.

Sputh Dakots bought the
Citicorp package. And even.
wally Mew York voted (0
drogs (LS W Usury laws, mak-
mg & major contribution to
the suung rise in Citicorp's
waynings in recent months.
Bt Cittoorp kept its promise
we South Dakota and shifted
the jobe to Sioux Falis.

Since then, Angermueller
Hus been pursiing his goals in
Californin, Florida, Maine

and severai other states.

Ask Walter Wriston what
ms man gosl as Clticorp
chairman has been, and he’ll
comme up with the same an-
swer every thme: profits. Citt
corp’s earnings during 1982
represented @ marked ime
provement, up about 35 per.
cent from the previous yesr,
but between 1978 and 1881
egrnings rose by onty about 8
percent  annually,  barely
enough to keep up with infla-
tion

Some of Wriston's critics
say that the bank’s do-it-your-
self plunge inte technology
played & role in that record,
Wriston, however, insists that
the bank invested heavily

CITICORP

Continued from Page 37

Computerized check clearing o Cittbank. The bank is betting or iechnology to boost profits.

banking setip. ¢.itiban

ay hargeted CORSRMBr MOrRel.

i
:

wake over the marketplace,
{forcing smalles companies to
the wall, wielding economic
power heyond contred.

Citicorp and its supporters,
by and large, rest their case
on the free market as the fair-
et and most reasonable arbi-
er. They sxy that the growth
of finsncial supermarikets
will actuaily increase the
competition  for  services,
bringing prices down.

Wriston and  his  aldes
project 8 rosy future for the
bank, but what direction witl
# take? The outgoing chair
man has a great influence on
the chwice of his successor,
but the actual decision rests
with the other 26 members of
the board of directors. They
inciude Clifton €. Garvin dr.,
chairman and chief executive
officer of twe Exxon Corpora-
tioss; John W. Ranley, chair-
man and chiefl executive offi-
ver of the Monsanto Compa-
ny. and James H. Evans,
chatriman and chief executive
officer of te Unton Pacific
Corporation.

Evans recently said he ex-
pected the new cheirman to
»casry on the policies and
traditions™ of the Wriston
era, and that same theme s
echoed by the three mmjor
candidates. It is & given of
their candidacy. Yet some
are more ciearly i the Wris-
ton mold than others

In the banking community,
John Reed i3 viewed as most
{ikely to echo his mentor sl
things, to maintain the “per-
maneit  revolutinn’  within
Cricorp. Thomas Theobald is
sean as being as tough and &g-
gressive as Wriston but jess
abrasive and less doctrinaire
politically. Hans Angermiell-
er, the nonhanker, would
tikedy be a more passive Jead.
ar, an ardent supporter of (he
bank's decantralized struc-
ture, leaving the two younger
men to run their own shows.

The choice is sure 1o make a
difterence, a5 Waiter Wriston
himselt would be the first o
agree. He has & strong ap-

oot because we wanted 10 | T4 customer ises his in-home co

play Pac Map” bws 85 &

practical,  dollars-and-cents | and tax laws of other nations,

maiter The Securities and Exchange
One aspect of the bank's ef. | Commission decided not to

fort o ine profitability | pr the bank, ignoring

hies been an emphasis on (ax-
saving measures. [t has, for
example, moved some of s
sperations 1o Delaware from
New York to take advantage
of Delaware's lower @ax rate,
(ther efforis o save laxes
ot the bank in troobie. A for-
mer employee, David Ed.
wards, charged that Citicerp
between 1973 and 1980 had cir-

cumvenied and, al times, vio.
the {oreign-exchange |

tated

%

the recommendations of its
enforcement  division. Citi.
corp seid its practices were
basically proper.’” But the
House Energy and Com-
merce Committee’s Subcom-
mittee on Oversight snd in-
vastigations opened hearings
on the matter last fall, and
Wriston has heen asked 2 tes-
tify next month,

Citeorp™s  aggressive  ax.
pansion inte new flelds has

anlagonized many competi.
wrs. Hs efforts w obtain mi-
crowave broadeasiing -
censes, for exampie, have
peen bitterly contesied by
SUME COMIMOR Carriers,
Wriston's prescriptions for
the financie] industry heve
also
Some critics, for exampls,
contend that the dropping of
Governmint vestrainta on the
interest paid on consumer
deposits has had negative so-
cial effects, When the cost of
anracting i

spurred  controversy.

crensed the [nterest rates
they charged on loans, partic-
wisrly w small businesses
and to individuals, They also
increased the fees they
charged on 8 broad range of
services from credit cands o
checking acoounts. The affect
has been to make banking far
more costly, and less avail
able, o people with smali bei-
ances.

There % aiso  comern
widced by critics that, in the
tong term, the af
glant fi ! arkeis

rose, the banks in turn ine

SUPEr:
. envisionsd by Wriston will |

ot ion for the human fac.
tor. In his office, one recent
afiernoons, Wriston  turned
trom talk of technology and
expansion to speak of bank-
ing basics. “The nuts and
boits of lending money.”’ he
said, “is gesting it back. And
that  will  depesxis  upon
human  judgment.” He
paused 8 rmomaent, then went
on. At the end of the dey,
there's 8 Joan officer sitting
there.” It seemed an apt
image of ultimate responsi-
bitity for & man nesring the
end of his corparate day atop
Cincorp. @
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Living Richly at Citibank Means There’s More to Life Than Money
by Bob Kapler
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When the creative types at Fallon Minneapolis were handed a nine-figure check to tumn Citibank into a
household name, they were asked to target the vast middle class-some 91 million Americans. Citibank
specifically wanted its commercials and ad copy to reflect the same sets of beliefs and core values as
those held by the common wage earner .

So it might seem strange that Fallon contacted filmmaker Errol Morris, best known for his acclaimed
documentary, "The Thin Blue Line," a scorching account of murder and police malfeasance that led to
the exoneration of a wrongly accused man. Morris was not exactly the kind of director you’d expect to be
intrinsically involved in turning a financial institution into the next Nike.

But then Citibank is not your garden-variety global brand, and the last three years have been anything
but ordinary, even by Citi standards.

Back in 1998, not long after Citicorp’s merger withTravelers Insurance , Citigroup chairman and
¢o-CEO John Reed blithely announced that Citibank was shooting for the one billion-customer mark by
2010. While that remains an elusive goal-credit card holders, the largest consumer base, number around
90 million-Citigroup is enjoying salad days in the new millennium, thanks to its biggest and most visible
child, Citibank .

It’s been a helluva ride. After the merger, Citibank entered a rocky period that culminated with Reed’s
retirement, leaving Sanford I. Weill aJone at the helm of what is now a $900 billion financial aircraft
carrier, the largest banking company in the nation (with J.P. Morgan Chase and Bank of America plying
its wake).

Restructuring of the new Citigroup involved hiring some fresh marketing blood to help veterans such as
Anne MacDonald put a whole new face on the bank. This led to bold measures: A nationwide search
caused Citi to dump Young & Rubicam, the venerable New York ad agency it had used for years.

“We began to really look at how to create a tighter bond with customers and strengthen the Citi brand,"
says MacDonald, head of global marketing. "But (first) we needed to do some serious work in getting
our products, employees and services up to where we wanted them to be, which is always what you need
to do first."

Last summer, after a four-month pitch that involved seven contenders, Fallon Minneapolis was named as
Citi’s new agency. New York-based Pentagram was tapped to redesign the logo. The central criteria was
consistency-that product and service ads be "vacuumed up into the message we're delivering in brand,”

Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920 HUINIANT 1127
Opposer NOR Ex. 510 OPP00472=
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says David Lubars, president of Fallon.

Anne Bologna, director of account planning at Fallon, says the Citi team "got their marketing act
together in a big way and became very serious about being considered a global brand-similar to Nike or
Sony-and not just a successful bank."

That may be the biggest understatement of the year. The bank committed to a $100 million
campaign-reportedly more than half the amount the bank spent over the past five years combined-to
promote its brand, branch network and credit card company. It also marks the bank’s first major
marketing blitz since its "The Citi Never Sleeps” campaign-spots which ended in the early "90s.

In January, Citibank launched its new ad campaign to complement its rebranding effort, tapping into the
middle-class zeitgeist with TV spots and print materials that position the bank as a life partner-a
dramatic departure from the "Who needs marketing?" posture for which it had become known. If
Citibank were going to become a global brand, then it would have to speak to the millions of consumers
who could make such an ambition reality.

With Travelers, Salomon Smith Barney and, most recently, European American Bank, under its new
umbrella-like logo, all signs point to Sandy Weill making Citibank the McDonald’s of banking on a
global scale.

“There’s a great deal more thoughtfulness about what they’re doing these days, and things are being
hooked more tightly to the business," says Lee Spirer, vp of financial services practice at Mainspring.
“Not that they’ve stopped experimenting or trying to move quickly, but they know why they’re doing
things now."

Despite recent growing pains, the company is still keen on trying out new technology, a lesson learned
from the success of its once-derided investment in an ATM infrastructure more than 15 years ago. In
June, rival Chase boasted that it would bring Yodlee’s account aggregation technology to on-line
customers in the fall. A month later, Citibank had the service up and running on its MyCiti.com site.
The latest blow to newly merged J.P. Morgan Chase was Citigroup’s purchase of EAB from Dutch giant
ABN Amro, etfectively doubling Citibank ’s core footprint in the metropolitan New York area to 180
branches and creating assets to take its other 190 branches even further afield.

All of this good fortune is somehow reflected in its new campaign, summed up in the tagline, "Live
richly."” The slogan, like the ad campaign itself, speaks to making Citibank a partner in a consumer’s
quest to achieve life goals. Primarily, it appeals to a desire for balance in life and is based on the belief
that, in these we’re-up-we’re-down times, regular people seek not riches but to "live richly,” finding more
time for family and self-gratifying pursuits while achieving financial security.

The "balance-seeker" was discovered by comparing off-the-shelf marketing data against in-house
research of Citi’s customer base. "In the 1990s, you're watching *"Who Wants to Be a Millionaire,” or it’s
hanging over your head that you should be a 28-year-old dot-com superstar. But for most of the country
and the world, that’s not part of their reality," says Fallon’s Lubars.

"There’s a guy who is 51 years old, makes like $59,000 a year and has a wife and two children, and he
feels guilty and bad. Why? What’s wrong with that? We’re just trying to say nothing is wrong with that."

The spots come in three flavors, one for brand-building, a second to promote Citi’s credit card business

and a third to highlight the financial advice available through Citibank ’s branch network. Each set of
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ads has a different director: Morris handled branding, David Deneen did credit cards, and Craig Gillespi
took on branch-based financial advice.

For the brand spots, Morris literally pulled non-actors off the streets of America, and the ads nearly glow
with warmth and humility.

In one spot, a dad-sized arm swings an adorable toddler who is just out of focus. "Count your blessings”
reads the screen text. "There’s more tolife than money. Live richly.” A cute teenage girl makes faces.
"Investments mature. You don’t have to." A gray-bearded hackey sack playeshares the frame with "If
time is money, splurge.” A young guy sings while strumming a ukulele. "There are very few songs
inspired by market indexes." A grandpa plays a mirror-cracking version of "Home on the Range" on a
trombone with the text "Dirty, rotien, filthy, stinking happy." He breaks into laughter.

The funny credit spots absurdly depict power overkill, such as a building demolition company destroying
most of a city because "we had some extra explosives, we thought, "Why not?’ " The message: "Spend
wisely, seek balance, live richly."

A hilarious financial adviser spot has a budget-conscious dad-to-be confiding to a nurse "We’re actually
okay, if you want to clock out." In another, a father does everything to keep his teenage son awake at
night, even letting a squirrel loose in his room, to ensure that he doesn’t do too well on his SAT. "If he
goes Ivy League, we’re toast.”

The print ads present images of the good life , with a friendly bromide or two about "balance” being "an
endgame thing" and maintaining "dollars and sense.” The common thread is the new crescent logo,
which borrows from the Travelers umbrella logo but also conjures a rising sun.

Does the $100 million campaign work? The early consensus seems to be, ’Yes.” "The intent goes to
achieving life goals, not necessarily even financial," Spirer says. "Reaching out to different people,
putting the bank in a partnership position may be something that allows ( Citibank ) to play in an up or
down market. So it could turn out to be a great thing dunng this down period.”

Paul Jamieson, an analyst with Gomez Advisors, says Citibank ’s "soft positioning" as a "lifelong
companion” makes the bank relevant to a consumer, no matter what life phase they might be in. “What
they’re really speaking to is what consumers desire these days, which has less to do with saving money
and more to do with saving time. They’re saying: *Concentrate on the things that makdife rewarding;
we’ll take care of the complicated stuff.” It’s a great message," he says.

In one sense, the metamorphosis of Citibank into a mega-brand has been in the game plan since the
Travelers merger. Citicorp was so confident that convergence was in the cards for the banking industry
that it obtained a waiver from federal rules that maintained walls between the vartous financial services.
That waiver allowed Citi to establish a financial holding company even as it lobbied for legislation to
tear down those walls. The result of its efforts, and those of other large U.S. banking interests, was the
Gramm-Leach-Bliley Act of 1999.

The act permits a bank to also own companies that sell or underwrite securities, insurance and mutual
funds. Aside from establishing a financial holding company, all the subsidiaries must be well-capitalized
and well- managed. With brand names such as Travelers and Salomon Smith Barney in its stable, and
EAB and Associates Capital assets feeding its core businesses- banking and credit cards, respectively-
Citibank easily meets that requirement and stands to become the biggest beneficiary of the act.
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That Citi’s new ad campaign addresses consumers life goals and not the bank’s technological prowess is
no surprise. Sandy Weill never saw banking as a technology game, but rather a business and marketing
one that can be enhanced by technology, says Avivah Litan, a senior analyst with GartnerGroup.

The campaign is indicative of Citi’s desire to use targeted marketing to help the bank capitalize on
opportunities fostered by deregulation and communicate its breadth of offerings and channels. Litan
attributes much of the bank’s success with its recent Web initiatives, for example, to " very intelligent
marketing activities.”

Says Litan: "They’ve been very wise in consumer outreach campaigns."Citibank analyzed its customer
database to identify the Web-savvy upwardly mobile types who would most likely use its Direct Access
service and then sent them e-mails enabling one-step enrollment. At last count, some 3 million users had
signed up to control their credit accounts from the convenience of their home PCs. "I know from
monitoring the industry that their adoption (rate) is better than anyone else’s in that area,” Litan says.

With a major expansion overseas continuing at full bore in Europe, Asia Pacific and South America, it’s
clear where Citibank is heading, says Spirer. The EAB deal and the new branding are designed to "put
Citibank right smack into the consumer space, and they’re really the only banking institution with name
brand products across banking, brokerage and insurance.”

Jamieson concurs: "The one billion customer goal is somewhat downplayed today because it was a Reed
initiative, but the determination to make Citibank an international financial services company is as
strong, if not stronger."

Getting average Joes to buy into its "Live richly" campaign could bring Citibank that much closer to its
goal. Copyright ¢ 2001 Thomson Financial. All Rights Reserved.

Format o Print/Save

Copyright @ 2000 Dow Jones & Company, Inc. All Rights Reserved.
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Fourth-quarter profit at Citigroup neatly doubled on the strength of its credit card business and lower litigation
costs.

The results, released vesterday. included a $242 million after-tax charge for loan and (rading losses tied to
Parmalat.

*Our results were a record even with dealing quickly with Parmalat and with some pretty important investments in
growth." said Charles O. Prince, chief executive of Citigroup. the nation's largest financial services company. ina
conference call with analysts. "We have very good momentum going into 2004."

Mr. Prince. who succeeded Sanford 1. Weill as chief executive in October, said the company would look to make
niche acquisitions this vear and sell divisions that were not crucial to its overall profits. Mr. Weill remains chairman.

Citigroup reported net income of $4.76 billion for the quarter, or 91 cents a share, up 96 percent from $2.43
billion, or 47 cents a share. in the same period a vear earlier. The figures reflect a $1.3 billion after-tax charge the
company took in 2002, fargely to cover regulatory scttlements and lawsuits tied to analyst conflicts. Excluding that
charge. earnings rose 27 percent. the company said.

Revenue for the quarter rose 13 percent. to $20.2 biltion. the bank said. Citigroup also announced a 14 percent
dividend increase, to 40 cents a share.

Citigroup earned nearly $18 billion fast year, more money than any other United States company has reported or is
expected to camn, according to Thomson First Call.

Expenses at the bank rose 4.4 percent from the third quarter. outpacing the rise in revenue. The increase was
noteworthy, analysts said, because Mr. Weill was known for being obsessive about cutting costs.
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"There appears to be a change in attitude toward expenses.” said Richard Bove, an analyst with Hoefer & Amett, an
independent research firm. But some of that. he said, could be explained by the improved business environment. as
stronger revenue allowed Citigreup to spend more on technology and other areas.

"We are entering more of a growth environment. so at this point making these mvestments is appropriate.” said
Todd S. Thomson, Citigroup's chiel financial officer, in an interview vesterday.

Citigroup benefited from acquisitions it made last year in its credit card business. where profits rose 23 percent. 10
$1.14 billion. The company completed its acquisition of the Sears card portfolio in November. on the heels of is
purchase of the Home Depot credit card portfolio in July.

Consumer finance profits fell 17 percent from a vear earlier. as Citigroup continued to suffer from losses in Japan.
Profits in consumer banking increased 24 percent, helped by its acquisition of Golden State Bancorp. completed in
2002, and continued strength in mortgages.

Still. profits could slow in mortgages this vear, with pending financings down 40 percent from the third quarter, Mr.
Thomson fold analysts.

Profits at Citigroup's corporate lending and investment banking division were $1.28 billion for the quarter, in
contrast to a loss of $326 million a vear ago, reflecting the charge taken by the company to cover the analyst
investigation. Revenue from stock offerings was up 42 percent from the prior quarter, but demand for advice on mergers
and other transactions remained weak. down 9 percent.

The bank said it had been owed as much as $689 million by Parmalat. but after taking write-downs and reserves on
that amount its exposure is now $317 million.

Mr. Prince said the merger between J.P. Morgan and Bank One. announced last week. "validates our business
model." The two banks said that the combination would result in a company, like Citigroup, with strong consumer and
corporate banking businesses. Still. Mr. Prince added. "we're bigger and have a more diversified earnings base.” The
two banks would still lack a substantial presence overseas unlike Citigroup, analysts have said.

The company remains interested in expanding its consumer banking business. Mr. Thomson said. Citigroup sull
lags behind Bank of America in this area, and would rank behind the combined J.P. Morgan and Bank One. in banking
deposits. according to SNL Financial. a research firm.

Citigroup shares fell 21 cents. to $49.29.
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In the credit card world, it pays (o be persistent.

American Express. which fought for vears for the right to sign deals with United States banks that issue cards on
the Visa and MasterCard networks. said late yesterday that it had won a contract with Citigroup. the biggest credit card
company in the world.

The deal comes a month after MBNA. the third-biggest credit card company in the United States. introduced its
first American Express card. and two months after the final blow was dealt to the exclusionary rules that had kept
American Express away from banks.

"This demonstrates how leading banks that could not partner with us because of the illegal barriers that were in
place see a value in a partnership and a refationship with American Express.” Kenneth I. Chenault. the chairman and
chief executive of American Express. said in an interview vesterday.

In October, the Supreme Court decided not 1o hear an appeal from MasterCard Inc, and Visa U.S. A._ the United
States arm of Visa International, 1o a federal court decision that struck down those organization's rules forbidding their
members to work with other brands, like American Express and Discover.

The cards, which will show both the Citibank and American Express brands, will be introduced in late 2005. The
companies did not disclose the financial terms of their agreement.

Credit card industry specialists had surmised that a deal between American Express and Citibank was immuminent.
In November, American Express filed a lawsuit against Visa, MasterCard and eight major banks seeking monetary
damages for the business it said it lost as a result of the defunct rules. Notably absent from the list of banks were MBNA

and Citigroup.
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Mr. Chenault said that similar deals were still possible with the companies American Express is suing, which
include J.P. Morgan Chase. Capital One. Bank of America and Wells Fargo. "The fact that compensation is owed to us
for past misconduct should not stop banks from entering into partnerships with us and doing the right thing for their
customers and their shareholders.” he said.

While the deal with MBNA was scen as a coup, MBNA positions itsell as a back-seat brand (o the companies and
organizations for which it sells credit cards. Citibank. on the other hand. is a marquee name.

With those two lenders in ifs corner, American Express now has entrec to companics ghat control at least a quarter
of the United States credit card market. analysts estimate. Citibank and MBNA will both continue to issue the Visa and
MasterCard brands. but for the first time American Express cards will be in a good position fo steal major markel share
from them. industry specialists say.

David Robertson, the president of The Nilson Report. a card industry newsletter, predicted that banks of all sizes
would line up behind American Express because "there's no down side at all to testing a new brand.”

Given that Citibank and MBNA are predominantly aligned with MasterCard. that company is more likely to be
hurt more than Visa, Mr. Robertson said.

MasterCard issued a statement saving. "Given the competitive nature of the payments industry. this kind of
experimentation is (o be expected. The real test will be how much traction these programs get over (he long term.”

Citibank. for its part. has long expressed broader yearnings in the credit card business than Visa and MasterCard
permitted. In 1999. under the leadership of John S. Reed, who was then the chief exccutive. Citibank defected from the
Visa U.S.A. board and tilted its primary weight in card-issuing toward MasterCard. which promised it lower
membership fees and certain other freedoms. like the potential ability to move the MasterCard name to the back of the
card.

In 2000. during the Justice Department's antitrust trial against Visa and MasterCard. David W. Nelms. the chief
executive of the Discover Financial Services division of Morgan Stanley. testified that Mr. Reed had approached him
about the possibility of teaming up to buy MasterCard outright. More recently. Discover has said it wants network deals
with banks along the lines of the ones American Express has signed. It has not announced any partners.

Industry analysts said it would be hard to top what American Express has done.

“If American Express had envisioned a Big Bang theory. Citibank and MBNA would have been part of the Big
Bang theory." said John Grund. a partner at a credit card consulting firm. First Annapolis.

Mr. Chenault indicated that he felt some sense of vindication.

*The associations said vears ago, if the bylaws came dow, banks in fact would not want to work wi th American
Express." he said. "Obviously, we thought that was ludicrous then. and I think this clearly demonstrates that banks
strongly see the value of working with American Express and issuing on our network."
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Citigroup Inc.. the nation's largest financial institution, said Thursday it was buying the $6.6 billion credit card
portfolios of Federated Department Stores Inc. and May Department Stores Inc. and will manage them jointly with

Federated.

Citigroup will pay an 11.5 percent premiun - or about $760 million - for the portfolios, which together have some
17 million aclive accounts.

Citigroup has been building its credit card business through acquisitions in recent years, including the 2003
purchases of the portfolios of Sears, Roebuck & Co. and The Home Depot Inc. There are few major private-label
portfolios left on the market, which has pushed up acquisition costs.

The deal is expected to close in the third quarter. Citigroup said in its announcement.

Even before the latest transaction, New Yeork-based Citigroup had the nation's largest card pertfolio with some 140
million accounts worldwide.

Federated brings both private-label cardholders as well as Visa-branded cardholders who shop at its Macy's,
Bloomingdale's and other department stores.

Citigroup shares fell a penny to close at $47.71 in Thursday trading on the New York Stock Exchange. while
Federated shares advanced 65 cents, or nearly 1 percent. to $68.35 on the Big Board.

Steven J. Freiberg. chairman and chief executive officer of Citi Cards NA. told The Associated Press that the deal
"continues to immprove our leadership position in private-label cards.”
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He said that credit card partnerships lave becen profitable for both pasties because the retailers are compensated for
issuing new cards, while the bank's earnings are boosted by higher card transaction volumes as well as ingerest and fees
that are collected.

According (o the announcement. Citigrougp mitially will acquire abou( $3.2 billion in receivables managed directly
by Federaled. A portion of those proceeds will be used to pay off about $1.2 bitlion of outstanding asset-backed
securities.

An additional $1.2 billion of Federated's receivables currently held by General Electric Capital Corp. will be
transferred (o Citigroup in May 2006, the announcement said.

Following Federated's merger with May, which is scheduled for completion in the third quarter, Citigroup will
acquire May's $2.2 billion credit card portfolio. That portion of the deal is to be completed within 12 months of the
Federated-May closing.

In a separate statement, Federated said # expects after-tax proceeds of about $4.5 billion from the sale, whicl it
plans to use to fund its $11 billion buyvout of May or repay acquisition-related debt and other debt.

The agreement provides for future payments based on credit sales and other performance metrics of the portfolio,
Federated added.

Federated said its Financial, Administrative and Credit Services division in Cincinnati will continue
customer-service functions and that no job cuts are expected because of the transaction.

Federated's chairman, president and chief executive officer, Terrv J. Lundgren, said in a statement that the new
alliance will help "enhance our relationships with our very best customers, while also buikding on our success in the
credit business by capitalizing on Citigroup's great expertise and commitment to the credit business.”

AP Business Writer Eileen Powell in New York contributed to this report

On the Net:

www citigroup com

www fds.com
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Citigroup Inc. is easing some nules on its consumer credit card accounts. the financial services company said
Thursday.

New York-based Citigroup is ending "universal default” on all Citi-branded consumer credit cards, effective
immediately, the company said. Universal default, a common practice among credit card issuers. is when the company
increases a consumers' inlerest rate when that consumer is late paying other creditors’ bills.

Also. Citigroup sad it would eliminate its "anytime for any reason” rate increases, which allow the company (o
raisc interest rates and change terms at any time and for any reason. another common practice among card issuers.
Citigroup said the policy is effective immediately for new customers and will go into effect for current customers by
April

Thanks to the changes. interest rates and lees will increase only if the customer pays Citigroup late, exceeds the
credit limit or pays with a check that bounces. If the card's interest rate is tied to the prime rate, the rate will change to
parallel changes in the prime rate, said Samuel Wang, a spokesman with Citigroup. Also. under the new policy, the
card's terms may change when the card expires, generally after two vears, he said.

Citigroup said the changes were part of its ongoing efforts to "put our customers first.”

*We're committed to building better relationships with our customers. and at the end of the day that's mutuaily
beneficial,” Wang said.

Citigroup is not alone in making consumer-{riendly changes. said Travis Plunkett, legislative director with the
Consumer Federation of America.
*About three weeks ago, Chase announced they would no longer (engage in) the often-criticized practice known as
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double-cycle billing," he said. where a company applies mterest charges on a two-month period, rather than a
onc-month period. Under that practice. "people receive interest charges on the balances they've already paid off "
Plunkett said about JPMorgan Chase & Co.'s banking unit.

Plunkett applauds Citigroup's and Chase's announced changes, but pointed out that they "are nol occurning in a
vacaumn,"

Congressional hearings addressing credit card industry practices "signal that Congress is getling scrious about
abuses in the credit card industry.” he said.

*Credit card issuers are announcing unilateral changes in their practices that have been criticized because they are
now fearful that Congress will legislate in this area and they don't want that to happen,” Plunkett said.

Changes like Citigroup's are unlikely to change the way that consumers shop for credit cards. Plunkett said. noting
that most consumers choose credit cards based on upfront fees and interest rates. while Citigroup's new terms affect
late pavments and other terms that don't necessarily occur regularly.

But "it's important that consumers have options that they can turn to for what I'll call cleaner cards." Plunkett said.

If other companies don't follow Citigroup's lead and Congress doesn't act, Plunkett noted. consumers will still face
universal default and other onerous policies in the marketplace.
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Citigroup Inc.'s new cobranded card with the online travel bookingcompany Expedia Inc. targets consumers who
are not loyal to any one airline or hotel brand and shop for bargains online.

Holders of the Citi PremierPass/Expedia.com card, which was launched Friday, can get points on some
Expedia.com transactions and also reccive mileage points on any airline travel.

Terry O'Neil. the exccutive vice president of Citi Cards, said Thursday that the card would have a "mass market”
appeal and a "broader reach” than the existing cobrand aiding, cruise. car rental, and hotel cards, which he said are not
relevant to some consumers.

Many consumers. especially vounger ones who came of age during thelnternet era, shop for bargain airfares and
travel packages online.

Mr. O'Neil said the new card would appeal to price-sensitive consumers who do not fly frequently. Its accelerated
point accumulation also offers a change from other products in the market, he said.

Cobranded airline cards will remain relevant in the marketplace. however, because they appeal to many frequent
fliers who are loyal to certain brands. Mr. O'Neil said. For instance. holders of the A Advantage card. which Citi and
American Airlines have been offering for almost 20 vears, are very loval customers. he said. "For consumers that have
an affinity or a lovalty to a specific airline, there is no reason for them to carry any other card than that airline
cobranded credit card.”
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At the introduction of the Citj PremierPass/Expedia.com card Thursday in New York at the American Natural
History Muscum. Citi and Expedia officials said the card builds on the relationship that Expedia started with Citi last
year when it joined the roster of merchants in Citi's ThankYou Network rewards program. In that program. consamers
signing up for Citi banking products are rewarded with points redeemable at the merchants.

Paul Brown, the president of Expedia's partner services group and Expedia North America. said that more than a
miltion Thank You Networkcustomers have redeemed points with his company.

“It las far exceeded our expectations.” Mr. Brown said in an interview.

Expedia, of Bellevue, Wash., has learned that many consumers do not want to be tied to a particular merchant for
rewards, he said.

Expedia also operates Web sites in several foreign countries, a travel advisory Web site in China and owns
hotels.com and hotwire com.

The rewards for its new product with Citi, however, are available only in U.S. doilar-denominated transactions
through the flagship expedia.com.

Citi PremierPass / Expedia.com cardholders who choose the card with no annual fee get two points for some
Expedia transactions and one extra point when they book a package; one point for every three milesflown: one point per
dollar for all other purchases; and $50 credit for the first eligible Expedia purchase.

Consumers who choose the card with a $75 annual fee benefit from the same category of rewards, but it is richer -
they receive one point for every mile flown; two points for purchases at supermarkets, drugstores. gas stations.
commuting, and parking merchants; and $100 credit for the first eligible Expedia purchase.

Mr. Brown said "there is not tremendous variation” in pricing between competing issuers. but Expedia chose Citi
because of its global reach and the two companies’ existing relationship from the ThankYou network.

(c) 2007 American Banker and SourceMedia. Inc. All Rights Reserved. http://www.americanbanker.cony
http://iwww sourcemedia.com/
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Citigroup Inc. has landed the largest contract to date to issue government travel cards.

The 10-vear deal with the Department of Defense, announced Tuesday. will help Citi sustain its role as the lead
issuer in the General Services Administration's Smart Pay 2 program, where last vear it had a 40% share of a $26.5
billion annual market. The new cards will be issued at the end of November.

In the fiscal year that ended Sept. 30. the Department of Defense had 1.2 million cardholders and accounted for
62% of government travel spending. Citi estimated that the department will spend $40 billion through Citi-issued cards
during the life of the new contract.

Paul Simpson, the head of public sector and health care markets for Citi's global transaction services division,
would not provide a revenue estimmate for the program, but he said the deal is a "very large program for us, and it will be
a great growth opportunity "

JPMorgan Chase & Co. announced a similar deal this month with the Department of the Interior for 88.000 cards
and said the deal would generate $660 million in transactions a year. The Department of Transportation. which made
$130 million of related transactions in 2006, has ordered 39,00) cards from JP Morgan Chase.

*The Department of Defense has to be one of the biggest and most lucrative [users] of the Smart Pay cards.” said
Nancy Atkinson, a senior analvst at Aite Group LLC in Boston. "It's a great opportunity for Citi."

Mr. Simpson said Citi won the contract in part because of its experience working with multiple agencies in the
predecessor Smart Pay | program, which will expire in November. That "experience-tested protocol ... is a huge value."

Under that 10-vear program. Citi had contracts for the Department of Veterans Affairs and the Departmient of the
Navy. Citi also has contracts with several "cabinet-level” offices. Mr. Simpson said.
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Citi's relationships with many airlines, hotels, and other ravel companies, as well as its economies of scale as a
global banking company, gave it a competitive advantage when bidding., Mr. Simpson said. "Given any one of these
programs. obviously economics and cost is a driver. ... Clearly. we are able to bring a very economic package to the
table that would include rebates.”

Issuers are required to rebate (o the government a portion of the merchant fees they collect through the program.
The government and participating card companies "negotiate for a very high rebate," Ms. Atkinson said. "It's really

revenue sharing."

With the exception of the Navy. Bank of America Corp. previously issued cards to the Department of Defense
tlrough the program. B of A said last year that the economics of the Smaxt Pay 2 program were "not viable."

Mr. Simpson said Citi had several "other wins" in the Smart Pay 2 bidding process. though he would not discuss
them.

General Electric Co.'s GE Capital Financial Inc. and U.S. Bancorp also participate in the program.

Before joining Citi to fill the newly created position in December, Mr. Simpson managed the Smart Pay program at
JPMorgan Chase. He said he joined Citi in part because of its "huge focus on the public sector.”

Citi's global transaction services division. which oversees the New York company's participation in the Smart Pay
programs. has enjoyed robust growth for the past several years, helping to offset the woes at the investment banking
division. Last vear the transaction division earned $7 billion of revenue, and so far it has issued 2.1 million corporate
cards.

hitp://www .americanbanker.cony http://www sourcemedia.com/
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HEADLINE: CITI'S GLOBAL BRANDED CARDS UNIT POSTS $6 MILLION PROFIT
BODY:

Citing its efforts to reduce credit losses. Citigroup Inc. today reported a $6 million profit for its branded credit
card business for the third quarter ended Sept. 30. The business lost $117 million during the same period last year.

The net charge-off rate for Citi credit cards in all regions was 10.29% of average managed loans. up 390 basis
points from 6.39% a vear ago. Citi had 54.6 million open card accounts at the end of September. down 10.6% from 61.1
million a vear carlier. Purchase volume during the quarter on Citi cards was $65.5 billion, down 13.2% {rom $75.5
billion a vear ago. Average managed loans were $112.7 billion, down 4.8% from $118.4 billion. Regionally. in Latin
America the net credit card charge-off rate was 18.05%. down 168 basis points from 19.73%. North America's
charge-off rate was 10.15%, up 425 basis points from 5.9%. In the Europe, Middle East and Africa region. the net
charge-off rate was 7.43%, up 498 basis points from 2.45%. The net charge-off rate in Citi's Asia region was 5.93%. up
230 basis points from 3.63% a year ago. At the end of September, Citi had 100.5 million open accounts tied to its
nonbranded credit cards issued with retail partners in North America through its Citi Holdings division. That is down
13.1% from 115.6 million accounts a year carlier. The net charge-off rate on those cards was 13.3%. up 460 basis points
from 8.7%. Companywide, Citi reported net income of $101 million. which compares with a$2.8 billion loss a year ago.
John Gerspach, Citi chief financial officer, told analysts in a conference call today that Citi is making efforts to
“reposition” its branded cards and those offered with retail partners, including removing high-risk customers from those
card portfolios.

URL: bttp://www cardline.com/
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HEADLINE: Citi Bolsters Commercial Card Features.
Technology.
Bref article

BYLINE: Johnson. Andrew

BODY:
Bvline: Andrew Johnson

Citigroup Inc. on Monday unveiled commercial card features aimed at giving companies more control over
meeting and event spending,

The Citi Meeting Card's capabilitics include a declining balance function that deducts the amount of credit
available on specific accounts as purchascs are made.

Instead of resetting a card batance when a payment is made, the balance continues to decrease as a commercial
cardholder makes purchases for specific events.

*The balance would continue to come down each month, and only the amount left from the original allocation
could be used by the meetingplanner." Paul Horn, global product manager for commercial cards at Citi, said inan
inferview. The feature had been available to U.S. commercial customers for several years but has since been rolled out
toall commercial customers globally, he said.

The Citi card's new features also let commercial customers generate virtual-card accounts in real time for specific
projects and events. and can integrate with clients' meetings management software.

"We know this is a very large purchasing category and one more often than not that doesn't have a lot of visibility
and control.” Horn said.
Citigroup Inc. v. Citiair, |
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The New York banking company had been working to develop commercial card features for the last couple of
years, "but the downtum in the economy and the pullback in spending on meetings and events” prompted Citi to speed
up its deployment, he said.

With spending in these categories increasing again, "the (ime secms riglt for us to launch into market with our new
global solution,” Horn said.
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Aug. 24. 2010 (American Banking and Market News delivered by Newstex)

Macys (NYSE: M) has entered into an agreement with American Express Co. (NYSE: AXP) on a new credit card.
which will be issued by Citibank (NYSE :C). the retailer announced Thursday.

The new Macys Amencan Express card will replace certain Macys Visa cards, According to a statement from Macys,
cardholders will receive benefits in its retail outlets as well as special offers on out-of-store dining. ravel and retail. The
credit card will be issued by Citibank (NYSE :C). which also issues Macys store credit card,

To celebrate the Iaunch of the new card. cardholders will be able to receive double rewards through the end of the vear
on all purchases at gas stations. grocery stores and drugstores.

Macys. Inc. (Macys) is a retail organization operating retail stores and Internet Websites under two brands (Macys and
Bloomingdales) that sell a range of merchandise. includi ng mens, womens and childrens apparel and accessories,
cosmetics. home furnishings and other consumer goods in 45 states, the District of Cohimbia, Guam and Puerto Rico.
As of January 30, 2010, the Companys operations were conducted through four retail operating divisions: Macys,
macys.com, Bloomingdales and bloomingdales.com.

Shares of Macys fell by 3.67% on Monday ending the day at $20.20. The stock has a 52 week range of $14.61 to
$25.25. Macys has a market cap of $8.53 billion and there are currently 422.2 million outstanding shares of Macys
common stock.

This article (Macys (NYSE: M) to Offer Citibank (NYSE: C) American Express (NYSE: AXP) Credit Card) was
originally developed by and is property of American Banking News. Checkout American Banking News for up-to-date
banking news and peer to peer lending news.
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NOTES: The views expressed on blogs distributed by Newstex and its re-distributors ("Blogs on Demand&") are solely
the author's and not necessarily the views of Newstex or its re-distributors. Posts from such authors are provided "AS
1S*. with no warrantics. and confer no rights. The material and information provided in Blogs on Demand® are for
general information only and should not. in any respect. be relied on as professional advice. No content on such Blogs
on Demand® is "read and approved" before it is posted. Accordingly. neither Newstex nor its re-distributors make any
claims. promises or guarantees about the accuracy. completeness. or adequacy of the information contained therein or
linked to from such blogs. nor take responsibility for any aspect of such blog content. All content on Blogs on
Demand® shall be construed as author-based content and commentary. Accordingly. no warranties or other guarantees
will be offered as to the quality of the opinions, commentary or anything else offered on such Blogs on Demand®:
Reader's comments reflect their individual opinion and their publication within Blogs on Demand® shall not infer or
connote an endorsement by Newstex or its re-distributors of such reader's comments or views. Newstex and its
re-distributors expressly reserve the right to delete posts and comments at its and their sole discretion.
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BODY:
Citing increased international growth. Citigroup Inc. on April 18 reported an $864 million profit for its

Citi-branded credit card operation for the first quarter ended March 31, up 397% from $174 million during the sanc
period a year carlicr,

Revenue. however. decreased 7%. 1o $4 billion from $4.3 billion.

Overall purchase volume for Citi-branded cards during the quarter was $64.9 billion, up 8% from $60.1 billion a
vear carlier. The total number of cards in circulation increased 0.8%, to 51.7 million from 51.3 million.

The charge-off rate across all regions at the end of March was 6.73%. down 323 basis points from 9.96% a vear
earlier.

Consumer net credit losses were down both domestically and internationally "on both a dollar and rate basis in the
first quarter," John Gerspach, Citi chief financial officer. said duning a conference call with analysts to discuss the
quarter's earnings.

In North America, Citi-branded cards generated income of $460 million, a significam change from a $150 million
loss a vear earlier, while revenue decreased 16%, to $2.1 billion from $2.5 billion. Purchase volume increased 0.3%. to
$36.3 billion from $36.2 bitlion. Citi had 21.1 million open credit card accounts at the end of March, down 3.2% from
21.8 million a vear earlier. The charge-off rate in North America was 7.42%. down 323 basis points from 10.67%.

The Latin America region generated income of $179 million. up 34.6% from $133 million. The region's revenue
increased 9.2%. to $961 from $880 million. Purchase volume was $9.1 billion, up 24.7% from $7.3 billion. Citi had
12.7 million open accounts in Latin America at the end of the quarter. up 5% from 12.1 million a year earlier. The
charge-off rate in the region was 9.2%. down 48] basis points from 14.01%.
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In Asia, Citi-branded cards generated income of $180 miltion. up 13.9% from $138 million. while revenues
increased 9.4%, to $748 million from $684 million. Purchase volume was $17.2 bitlion. up 18.6% from $14.5 billion.
Citi had 15 .4 million cards in circulation in Asia at the end of March. up 4.1% from 14.8 million a vear earlier. The
charge-off rate in Asia was 3.01%. down 152 basis points from 4.53%.

"India continued to show the most significant improvement in net credit losses, while in Latin American net credit
losses also improved driven y Citi's Mexico portfolio." Gerspach noted.

Mexico represents 40% of both Citi's annual revenue and the company's revenue stream in Latin American cards.
he added.

Citi's Europe, Middle East and Africa unit generated income of $45 million. up 36.4% from $33 million. while
revenue decreased 2.2%, to $179 million from $183 million. Purchase volume rose 9.5%. to $2.3 billion from $2.1
billion. Citi had 2.5 million open card accounts in the region af the end of March. down 3.8% from 2.6 million a vear
carlier. The charge-off rate on cards in the region was 3.64%. down 335 basis points from 6.99%.

Citi Holdings' revenue from retail partner cards during the quarter was $1.74 billion. down 21 3% from $2.21
billion. Purchase volume was $16.3 billion. down 12.8% from $18.7 billion. Citi had 86.5 million open private-label
retail card accounts at the end of March. down 9% from 95.1 million a year earlier. The charge-off rate on retail partner
cards was 10.29%. down 343 basis points from 13.72%.

Citi as a company reported first quarter net income of $3 billion. down 31.8% from $4.4 billion during the same
period last year. Revenues totaled $19.8 billion. down 22% from $235.4 biltion.

URL: http://www . cardline.com/
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Citibank brought its credit and check card rewards program to Facebook on Tuesday hoping to expand user
interest by allowing customers to pool points among their social network friends.

"We want to be the world's best digital bank." said Ralph Andretta. head of loyalty programs at Citibank. "I you
look al our competitors, we can all gel you on an airplane, we can all get you a gift card. we can all gel vou
merchandise, but what we've done here is give you an opportunity to do something different with your points.”

The company launched an application that allows customers to pool points on Facebook and redecm them for
bigger rewards, such as flights and televisions. The bank already has been doing this through its website, but believes
Facebook is the best way 1o motivate customers.

"We [ound no better place to do that than on Facebook.” Mr. Andretta said. "Our custoniers spend a lot of line
online on Facebook. So we thought it was a perfect way to reach our card members on their terms.”

Rewards programs for credit and checking cards have become extremely competitive in recent years,

"There is such a proliferation of rewards cards now that there is often competition among issuers just to be the one
card in the customer's wallet that gets used." said Greg McBride. senior financial analyst at Bankrate.com. "Consumers
might have two or three different rewards cards. So issuers are continually competing with each other, even among their
existing customers. to be the card that's used first."

Citibank's new rewards program trics to set itself apart with a "collective nature” that encourages "point sharing."
Mr. McBride said. The goal is to wrestle more existing customer "engagement" away from other banks and also draw in
new customers.
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“The value of our program is not just our rewards. but how you can redeem those rewards.” Mr. Andretta said.

Banks pay a cost to give customers eredit and checking cards. So having customiers who never nse their accounts is
expensive.

“The whole idea of rewards programs is they want customers to use the cards," Mr. McBride said. "It's similar o
the 'no loitering’ signs in front of shopping centers. They want you to do onic of two things - come in the store and buy
something, or get lost."

For consumers. the new program will make redeeming points for high-end items much simpler. Instead of giving
up because it scems impossible to store up enough points for a big reward. (hey now can put them to good use. "It
removes the frustzation of having too few points." Mr. Andretia said.

This could mean fewer "stagnant points” that customers don't use. Mr. McBride explained. "Somebody that has
accumulated some but not enough for a meaningful redemption may opt o pool those with someone else.” he added.
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Conswmers yearning (o track and analyze their credit card spending o the smallest degree with graphs. comparisons
with past months and even with their peers are in luck.

Citigroup Inc. on Tuesday announced an upgrade to its online banking application for Apple Inc.'s iPad that
includes what Citi says is the first such robust iPad credit card accouni-analysis application.

Building on the iPad online-banking app Citi introduced in July, the latest version touts a departure from a
ledger-style display by providing users with the option to create customizable graphs and charts and extending those
functions to 20 million Citj credit card customers. (The app is not compatible with Citi's private-label retail partner
cards, a Cifi representative says.)

Other app improvements include the ability to see both the front and back sides of check images and a platform for
users to send articles and information from within the app to friends through social media and email.

*Cjti cardholders can now use the iPad to analyze their spending habits and compare spending and financial goals
with customizable graphs and charts.” Tracey Weber, Citi's head of Internet and mobile banking for North America
consumer banking. said in a press release.

It comes as no surprise that credit card-analysis tools are joining the parade of interactive options for consumers.
analysts say.

"An iPad application is supplemental to all the other 'touch points' a consumer has to manage their credit card and
banking relationships.” says Madeline Aufseeser. a senior analyst with Aite Group. "1 fully expect all the major
institutions to be able to support all the various communication devices that are on the market."
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Once again, Citigroup, Inc. (C) and American Airlines (also known as AA), a subsidiary of AMR Corporation

(AAMRQ) tied up to launch a new travel benefit card - theCitiBusiness/ AAdvantage World MasterCard. The card
would help small business owners save money and get maximum benefits from travel spending.

Card Benefits

The new travel card provides a lot of benefits to the cardholders. Firstly. the holders will get credited with two
miles on every $1 purchase in American Airlines under the AAdvantage program. This is also valid for certain specific
business transactions related to office supply, telecommunications and car rental services.

The AAdvantage program is a popular loyalty program that enables fliers to redeem the earned miles for flights all
across the globe as well as take advantage of perks like flight upgrades, vacation packages and hotel accommodations.

Cardholders are entitled to a 5% AAdvantage mileage bonus on purchases made in the initial year. provided the
membership is renewed. Moreover. allowing priority boarding to the cardholder along with four other companions on
the same reservation saves a lot of time while traveling.

Cardholders can save a lot of money as the first checked baggage is free for primary members along with four
other companions. on the same reservation. Cardholders are entitled to a 25% discount on all the in-flight purchases
made with the CitiBusiness AAdvantage World MasterCard.

The cardholders will also receive 30.000 American Airlines AAdvantage miles on making purchases worth $1.000
or more within the first three months. An annual fee is waived for the first vear for new members. Other advantages
include complimentary concierge service. dedicated business card customer service and no limit or expiration on miles
carned.

Similar Offerings
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Earlier this vear, Citi and American Airlines introduced an improved version of Citi Platinum Sclect/AAdvantage
card. having similar benefits as the latest Citi business card.

A few days back, Bank of America Corporation (BAC) issued travel cards catering to the needs of frequent
travelers. The advantages of these cards included absence of foreign transaction fees. no expiry date on points earned,
1o blackout dates. complimentary concierge service and a bonus each vear on the fotal purchases exclusively enjoyed
by the members having multiple accounts with BofA or its affiliates.

Conclusion
From Citi s point of view, the new card will enable it to further strengthen its grip over the credit card market.
Likewise. for American Airlines, this card is a mode to serve relentlessly to its loyal customer base and a way o

enhance its position as a rewarding and consumer-friendly airline.

Citi currently retains its Zacks #3 Rank. which translates into a short-term Hold rating. Considering the
fundamentals, we also maintain our long-term Neutral recommendation on the stock.

Read the fuil analyst report on "C"
Read the full analyst report on "AAMRQ"
Read the full analyst report on "BAC"

Zacks Investment Research
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Cl’:ib';‘;k'gnmfe n 9 rade and £ nd Family: "Citi" Funds Available on

New Cititrade Online Brokerage
New York, NY — Citigroup announced today the Platform
introduction of two online services: Cititrade, a
new discount, standalone online investment service for the quality conscious investor: and
Citipank Oniine, an enhanced Internet banking service recently rated number one in online
banking by Gomez. ‘

"We believe consumers will appreciate and value the superior capabilities we are
offering through Cititrade and Citibank Online," said Robert Willumstad, Vice Chairman of
Citigroup 's Global Consumer Group. "The introduction of these two Citigroup services
further demonstrates our commitment to a multi-tier strategy of delivering products to
customers through whatever channel they prefer," he added.

Cititrade - Direct brokerage for the quality conscious investor

Cititrade, at www.mycititrade.com, is a new discount, direct brokerage service for
the quality conscious investor from Citicorp Investment Services. Cititrade is designed to
deliver superior service by combining "high tech with high touch.” Its state-of-the-art
trading operation is powered by a wide range of products and services from Citigroup's
investment and consumer businesses, enabling Cititrade to offer fast, accurate order
executions. Customer service support for trading and information is available 24/7 through
the Cititrade Client Service Center.

Cititrade's featured offerings include research by internationally recognized Salomon
Smith Barney analysts, prompt and reliable order processing systems, an award-winning
online bill payment service and proprietary interactive financial and planning tools.
Cititrade provides investors with the means to make informed investment decisions on
their own.

With Cititrade, investors can buy and sell stocks, including after-hours trading,
options, mutual funds, bonds, Certificates of Depaosit, Unit investment Trusts and
Travelers annuity products. In addition, 8SB Citi Asset Management is introducing a new
line of index funds as part of Cititrade's offering. Customers can invest online or through
the 24/7 Cititrade Client Service Center. Each Cititrade customer’s personal information is
protected by the use of user names and passwords and 128-bit encryption in addition to
other security and privacy features. Cititrade provides a range of support services to make
online investing easier:

* Access to an experienced and qualified Cititrade Client Service Representative,
through the 24/7 Client Service Center

e Advanced search tools to help customers select stocks, options, mutual funds and
bonds that meet their specified criteria

¢ Simplified tax preparation with full gain/loss reporting, the ability to select specific
shares from tax lots when trading online, and integration with the nation's leading
tax preparation software

* Ability to customize and aggregate multiple accounts within a household and to set
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different levels of access for designated household members.

Customers may also open a Cititrade CitiOne(SM) account, a central asset account
with insured bank deposits or money market funds with sweep features. CitiOne offers
checking and a debit card, Intermet bill payment and access to a broad spectrum of
specialized services.

For more information, consumers may visit mycititrade.com and register online to be
a guest for two months.

Citibank Online - An award-winning service for the branch-based banking and
investment customer Citibank Online (www.citibankoniine.com) is a compiete financial
management center with exclusive special consumer offers and superior functionality. Last
week, the service was rated number one amang online banks by Gomez. Citibank Online
features the best of Citibank 's award-winning Direct Access online service - with free bill
payment, ability to see all accounts in one piace and access to Citibank products and
services - plus the ability to customize the home page and access more financial tools.

Customers may also access the bank through bricks and mortar financial centers, ATMs
and telephone customer service.

According to the Gomez Fall 2000 Internet Banks Scorecard, Citibank Online is "a
robust site full of financial products and services, consistent customer service, a broad
selaction of personal finance tools and educational information and free bill payment.
Citibank Online is beginning to make the financial supermarket concept a reality.” Citibank
Oniline was ranked number one Overall among online banking services and the number
one site in the Borrower and One-Stop Shopper customer profites.

With Citibank Online, customers can customize their home page with top news
stories and set up quick links to favorite websites. The service has enhanced research
capabilities covering money basics, insurance planning, home ownership, education
planning and credit and borrowing in addition to a host of other financial planning tools.

The Help Desk allows customers to access online Customer Service, download
forms or set up Direct Deposit. Citibank Online Customer Service is available
around-the-clock, seven days a week.

The site will also make available Smart Deals, special offers developed with
customers' needs in mind, Best of all, Citibank Online is still free, offered as partof a
Citibanking consumer account relationship.

Citibank currently has approximately 500,000 online banking cusiomers in the
United States. Diract Access users in Nevada are the first customers to be migrated to the
new service, and Citibank Online will roll-out across the U.S. over the coming months.

Cititrade and Citibank Online may also be accessed af the new Citi Center available
across several America Online brands, including the AOL service (AQL keywords: Citi,
Cititrade and Citibank Online), CompuServe, Netscape.com and AOL Digital City. These
America Online brands also feature other Citigroup online services as well as AOL Quick
Cash, an e-mail based person-to-person payment system powered by Citigroup's c2it.

Securities transactions are through Citicorp Investment Services, member
NASD/SIPC. Cititrade(R) is a registered service mark of Citicorp, a member of Citigroup.
CitiOne(SM) and the Cititrade logo are service marks of Citicorp.

Direct Access was voted Best Online Service Offered by a Major Bank in a survey
conducted among 4,000 of Worth Magazine readers, September 2000, a publication of
Capital Publishing Limited Partnerships and voted Forbes Favorite in online banking by

Forbes magazine, 9/13/99, a publication of Forbes, Inc. CITI 0008985
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Citigroup (NYSE:C), the premier global financial services company, provides some 100 million consumers,
corporations, governments and institutions in 100 countries with a broad range of financial products and
services, including consumer banking and credit, corporate and investment banking, insurance, securities
brokerage and asset management. The 1998 merger of Citicorp and Travelers Group brought together
such brand names as Citibank , Travelers, Salomon Smith Bamey, CitiFinancial, and Primerica under
Citigroup’s trademark red umbrella. Additional information may be found at: www.citigroup.com.
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FOR IMMEDIATE RELEASE
January 23, 2002

Citibank Introduces New Debit Card Earning American Airlines AAdvantage® Miles
Launch includes A One Million AAdvantage Mile Grand Prize Sweepstakes

New York — Citibank announced the introduction of the Citibank AAdvantage Debit Card, which
will allow users 1o receive American Airlines AAdvantage miles for ail debit card signature-
required purchases, as well as Internet, phone, mall order and point-of-sale debit card
purchases when “credit” is selected. The card is available to new and existing Citibank checking
account customers and will also function as a Citibank ATM card. The card may be used at any
of the more than 22 million locations where MasterCard is accepted.

The cards are the first translucent debit cards in the U.S. The Basic Citibank AAdvantage Debit
Card has an annual fee of $25.00, earns 1 AAdvantage mile for every $2.00 spent on qualified
purchases and allows users to earn up to 60,000 AAdvantage miles per calendar year. The
Premium Citibank AAdvantage Debit Card has an annual fee of $65.00, earns 1 AAdvantage
mile for every $1.00 spent and affords users the ability to eam up to 100,000 AAdvantage miles
per calendar year through qualifying purchases. Cash withdrawal and PIN-based transactions
do not earn mileage.

“As the variety of payment options continues to expand, we want to offer customers products
that add value to their purchasing behavior. We have a long and successful relationship with the
American Airlines AAdvantage program. This allows us to offer our customers who prefer using
a debit card the benefils of eamning miles with their purchases,” said Maura Markus, President of
Citibanking North America.

"Consumers have told us again and again that earning miles is an incentive they value most.
And, now with the new Citibank AAdvantage Debit Card, they can earmn AAdvantage miles on
purchases made every day," said Ed French, President of the AAdvantage Marketing Programs.
“We're also pleased to work with Citibank on this initiative, which complements the family of
Citibank AAdvantage products.”

The taunch of the new card is being supported with promotions including a One Million
AAdvantage Miles award to the Grand Prize winner in an online sweepstakes. Beginning
February 1st, further sweepstakes information may be found at: www.sweepstakes.citi.com.

Marketing programs will include print and radio advertising, in-branch merchandising, direct mai,
street leve| marketing and incentives.

New customers will receive up to 10,000 AAdvantage miles for opening a Citibank checking
account with a Citibank AAdvantage Debit Card. Existing customers can receive either 2,000 or
4,000 bonus AAdvantage miles respectively for converting to either a Basic Citibank '
AAdvantage Debit Card or a Premium Citibank AAdvantage Debit Card. The debit feature debits
customer checking accounts for purchases and transactions,

Citibank premiered its American Airlines AAdvantage credit card in the U.S. in 1987. It is now
available in 18 countries, The new Citibank AAdvantage Debit Card is available beginning the
week of January 21, 2002,

information concerning the Citibank AAdvantage Debit Card may be found at

Citigroup, Inc. v. Capital
www.citibankonline.com. group, p

City Bank Group, Inc.,
Opp. No. 91177415
### Citigroup Ex. 34

About Citibank
Citibank is a member of Citigroup (NYSE: C), the preeminent global financial services company with some

CITI 0009168
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190 million customer accounts in more than 100 countries, which provides cansumers, corporations,
governments and institutions with a broad range of financial products and services, including consumer
banking and credit, corporate and investment banking, insurance, securities brokerage, and asset
management. Major brand namas under Citigroup's trademark red umbrella include Citibank, CitiFinancial,
Primerica, Smith Barney, Banamex, and Travelers. Additional information may be found at:
www.citigroup.com.

About American Airlines AAdvantage Travel Awards

American Airlines’ AAdvantage Travel Awards Program - the first and largest of its kind - began in 1981
with 283,000 members and has grown to more than 45 million members worldwide. The AAdvantage
program has more U.S. fliers than any other frequent traveler program, and it provides more opportunities
to redeem miles than any other program. Additional information may be found at: www.aadvantage.com.

CITI 0009169
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Copyright 2004 Business Wire. Inc.
Business Wire

March 22, 2004 Monday
DISTRIBUTION: Business Editors
LENGTH: 497 words

HEADLINE: Citi Cards Web Site Ranked #1 by Watchfire GomezPro; Citi Cards Site Top-Ranked for Fifth
Consecutive Period

DATELINE: NEW YORK, March 22. 2004

BODY:

The Citi Cards website. www citicards.com, has again scored the #1 position in the QI 2004 Credit Card
Scorecard published by Watchfire GomezPro. the benchmarking and website assessment services business unit of
Watchfire Corporation. This is the fifth consecutive period the Citi Cards website has achieved the top spot. Watchfire
GomezPro ranks the top Internet credit card sites bi-annually. Citi Cards also received the highest score in the Customer
Confidence and Relationship Services categories.

"The #1 Watchfire GomezPro ranking in the Credit Card Scorecard is another manifestation of Citi's lcadership
role in financial services and on the Internet.” said Amy Radin. EVP of Citi Cards e-Business. "We are very focused on
addressing customers' concerns about security and identity theft and have developed such tools as Virtual Account
Numbers to enable safe shopping online. Additionally, we are aiming 1o help our Hispanic customer base by adding
Spanish-language information to our website and have improved overall customer convenience by adding account
nickname capability and last login datc and time. "

In addition {o ranking #1 Overall and for Customer Confidence and Relationship Services in the Q1 2004 Credit
Card Scorecard, the Citi Cards website also ranked in the top five in the Ease Of Use and On-Site Resources categories.
Internet sites are ranked on the comprehensive Watchfire GomezPro Scorecard that tracks products amd services offered
by major credit card issuers. The Watchfire GomezPro Scorecard is available at www.gomez.com.

Watchfire GomezPro Industry Scorccards measure the quality of online financial services offerings with a
predominant focus on the Easc Of Use. Customer Confidence. On-Site Resources and Relationship Scrvices arcas.
Watchfire GomezPro works with companies that strategically depend on the effectiveness of their Internet channel to
increase revenues and decrease expenses.

About Citi

Citi is part of Citigroup (NYSE:C). the preeminent global financial services company which has some 200 million

Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920
Opposer NOR Ex. 528
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FOR IMMEDIATE RELEASE
Citigroup Inc. (NYSE: C)
March 29, 2006

U.S.: Citibank Expands Distribution and Customer Reach with internet Bank

New York — Citibank today significantly expanded its retail distribution capability with the launch of Citibank Direct, an online
bank that offers consumers located anywhere in the United States quick and convenient access 1o all of Citibank's products and
services. With real-time decision-making and identification verification, consumers anywhere can now open an account in less
than 10 minutes. The new offering is yet another example of Citibank's tradition of innovation. It is also part of Citibank's broader
effort to enhance its distribution, giving customers access to financial services through any channel they want, no matter where
they are. In addition to Citibank Direct, Citibank plans to open 100 new branches in 2006 and launch Citi Mobile, a mobile phone
banking service, later this year.

"We are thrilled to launch Citibank Direct, 2 major part of our commitment to ensure that customers can reach us anywhere, any
time, and in any way that they want to do business with us,” said Catherine Palmieri, Managing Director, Citibank.com. “Now
consumers inside and outside our branch network can quickly and easily become Citibank customers and take advantage of our
award-winning online banking and superior products and services, such as our robust money movement capability, instant
account opening, and soon Citi Mobite.”

Unlike other Internet banks, Citibank Direct now offers customers a compiete banking relationship, with all the products and
services to meet their needs. In addition to some of the market's best rates on savings products, it offers checking accounts,
debit and credit cards, and access to Citibank's more than 800 branches and 3,100 ATMs. Customers can also check balances,
pay bills, transfer money, and open new accounts - all with a click of a mouse.

Already, 40% of the customers who open accounts on Citibank.com, Citibank’s award-winning online banking platform, live
outside of the bank’s branch network areas. Through its Internet bank, Citibank hopes to reach many more customers looking
for superior products and seeking to bank oniine.

“With all Citibank has to offer, we betieve that Citibank Direct will be by far the best Internet bank in the market,” said Ray
Quinlan, President & CEO of Retail Distribution North America for Citigroup. “By opening branches, offering a nationwide
Internet bank, and providing innovative services such as ThankYou Network and PayPass, Citibank is responding to consumer
demand for greater ease and convenience through alternative distribution channels.”

#R#

Citibank

Citibank is a member of Citigroup, the leading global financial services company that has some 200 million customer accounts and does
pusiness in more than 100 countries, providing consumers, carporations, govemnments and institutions with a broad range of financial products
and services, including consumer banking and credit, corporate and investment banking, securities brokerage, and wealth management. Major
brand names under Citigroup's trademark red umbrella include Citibank. CiliFinancial, Primerica, Smith Barney and Banamex. Additional
information may be found at: www citigroup.com.

Citigroup Inc. v. Citiair, LL.C
Opp. No. 91201920
Opposer NOR Ex. 530

Citigroup, Inc. v. Capital
City Bank Group, Inc.,
Opp. No. 91177415
Citigroup Ex. 41

http://www.citigroup.com/citigroup/press/2006/data/060329¢ htm CITI 0009092 6/6/2008
OPP001455



g

Page 3

| exisNexis’

FOCUS - 2 of 70 DOCUMENTS

Copyright 2006 PR Newswire Association LLC.
All Rights Reserved.
PR Newswire US

October 3. 2006 Thursday 12:05 PM GMT
LENGTH: 910 words

HEADLINE: Citi(R) Expands Citi(R) / AAdvantage(R) Card Private Pass(R) Program With Exclusive
Cardimember-Only Experiences and Access.

Offers Exclusive Concerts Performed by Acrosmith. Dave Matthews, Mary J. Blige, and Tony Bennett to Introduce
Enhanced Program

DATELINE: NEW YORK Oct. 5

BODY:

NEW YORK, Oct. 5 /PRNewswire/ -- Citi(R) / AAdvantage(R) credit cardmembers have a lot 1o be excited about.
Today, Citi introduces the enhanced Citi(R) / AAdvantage(R) Card Private Pass Program with a cardmember- only
concert series. The series, "Traveling Through Life.” will feature Aerosmith, Dave Matthews. Mary J. Blige. and Tony
Bennett. The enhanced program. set to launch October 9th, features a new website, http://www privatepass.citi.com/ .
providing cardmembers access to exclusive events and experiences.

The "Traveling Through Life" concert series line-up is as follows:

Artist Location Date
Dave Matthews and guitarist Wiltern Theater Monday,
Tim Reynolds* Los Angeles, CA Cceober 30

*Funds ralsed by the event will
go to benefit the Bama Works
Youth Initiative which focuses
on empowering high school
students to participate in the
process of philanthropy through
the hands on selection and
execution of various community
projects. Bama Works Youth
Initiative projects will center
Citigroup Inc. v. Citiair, LLC

Opp. No. 91201920
Opposer NOR Ex. 531

OPP009179
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Citi(R) Expands Citi(R) / AAdvantage(R) Card Private Pass(R) Program With Exclusive Cardmember-Only
Experiences and Access: Offers Exclusive Concerts Performed by Aerosmith, Dave Matthews. Mary J. Bl

on community youth programs

including arts, sports and

education

Mary J. Blige Chicago Theatre Thursday,
Chicago, IL November 9

Tony Bennett Bass Performance Hall Sunday,
Fort Worth, TX November 12

Aerosmith Beacon Theatre Sunday,

(performing accustically) New York, NY December 3

The ground-breaking concert series provides Citi(R) / AAdvantage(R) cardmembers a chance to connect with A-list
artists in a way they may have never experienced before, and can't experience anywhere else. During each
performance, the artist will perform hand-selected songs at intimate venues. taking fans on a live musical journey.

With music ranging from rock, pop. hip hop and soul. the concert series represents both the universal appeal of
modemn music and the diversity of Citi(R) / AAdvantage(R) cardmembers throughout the country. The private concens
are a way of rewarding cardmembers with a visceral. inspirational experience right before the holiday season.

Tickets go onsale to Citi(R) / AAdvantage(R) cardmembers exclusively on Monday, October 9th at 9 am. EDT. on
http.//www privatcpass.citi.com/ . Cardmembers who purchase tickets and their guests are given a complimentary gift
at the end of the show. Select cardmembers may also have the opportunity to meet and greet the artist backstage and
win signed memorabilia.

"“The "Traveling Through Life' concert series signifies the launch of Citi Cards' enhanced Private Pass program and
our continued commitment to expand experiential marketing efforts.” said Terry O'Neil, Executive Vice President, Citi
Cards. "Branded entertainment events. like the 'Traveling Through Life’ concert series, are a powerful and engaging
way for us to nol only bring special opportunities to our cardmembers but Lo also surprise and delight them. We
understand that. for our cardmembers. using their card isn't just about reaching their destination but also enjoving the
Jjourney along the way. Bringing these types of special experiences to our cardmembers is another way for Citi to
rewazd our customers and thank them for their business.”

"We know that Citi(R) / AAdvantage(R) cardmembers have enjoved the full line of benefits that American and Citi
have been able to offer through the years.” said Kurt Stache, President of American's AAdvantage(R) Program. "The
Private Pass program will give cardmembers what they value -- an exclusive opportunity to experience a set of great
artists up close and personal.”

The new Private Pass website will offer Citi(R) / AAdvantage(R) cardmembers exciting features such as: VIP
parking, private entrance to venues, priority/early seating, backstage access. artist meet-and-greet. available nightclub
and comedy club access, and guaraniced golf course access.

Cardmembers will also have the ability to select from a wide variety of categories including golf. museum and
gallery, restaurants, nightclub, wine and vineyard. retail, sporting events, wine tastings. and theater.

The Citi(R) / AAdvantage(R) card represents a 19 year relationship between Citi and American Airlines. For more

information or to apply for a Citi(R) / AAdvantage(R) card. visit http:/Awww citicards com/aadvantage . For more
information on American's AAdvantage(R) program. visit hitp//www aa com/aadvantage .

OPP009180
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Citi(R) Expands Citi(R) / AAdvantage(R) Card Private Pass(R) Program With Exclusive Cardmember-Only
Experiences and Access: Offers Exclusive Concerts Performed by Acrosmith, Dave Matthews, Mary J. Bli

About Citi

Citi 1s 2 member of Citigroup (NYSE:C). Citigroup, the leading global financial services company. has some 200
miltion customer accounts and does business in mere than 100 countries, providing consumers. corposations.
govermments and institutions with a broad range of financial products and services. including consumer banking and
credit, corporate and investient banking, securities brokerage, and wealth management. Major brand names under
Citigroup's trademark red umbrella include Citibank, CitiFinancial. Primerica. Smith Barney and Banamex. Additional
information mayv be found at http://www citigroup.cony/ .

CONTACT: Tami Gross. TMGpr. +1-212-750-5755: Sam Wang Citigroup
+1-212-339-0499

Web site:  http//www privatepass.citi.con/
http://www . citigroup.cony/
hittp:/Awww citicards.com/aadvantage
hittp:/Awvww.aa.com/aadvantage

SOURCE Citi

URL: http://Awww proewswire.com

LOAD-DATE: October 6. 2006
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Copyright 2007 PR Newswire Association LLC.
All Rights Reserved.
PR Newswire US

June 4. 2007 Monday 6:54 PM GMT
LENGTH: 1047 words

HEADLINE: American Airlines and Citi Cards Celebrate 20-Year Relationship;
One of the Longest-Running, Co-Branded Credit Cards Celebrates a Milestone With Card Member Rewards, While
Also Benefiting National Non-Profit Organizations

DATELINE; NEW YORK June 4
BODY:

NEW YORK, June 4+ /PRNewswirc/ -- Citi Cards and American Airlines -- two industry-leading companics
known for delivening first-class products and service to millions of loval cuslomers -- are proud to announce 20 years of
success as they celebrate the anniversary of the Citi(R) / AAdvantage(R) credit card, a card that allows customers to
carn Amencan Airlines AAdvantage(R) miles for purchases. Citi(R) / AAdvantage(R) credit cardmembers have a
chance to join in the celebration with a variety of exciting promotions and activities, while also raising AAdvantage
miles for American Airlines- supported organizations, including Susan G. Komen for the Cure, Cysiic Fibrosis
Foundation, and a children's charnty.

The industry-leading Citi(R) / AAdvantage(R) credit card was among the first of its kind when it debuted in 1987.
The co-branded credit card program has since grown to include millions of foval customers and is one of the most
dynamic and unique card programs in the industry.

*Amenican and Citi lunched the Citi(R) / AAdvantage(R) credit card just six years after American launched the
AAdvantage program -- the airline industry's first loyalty program. Giving our passengers the first opportunity to eam
AAdvantage miles through a co-branded credit card helped American set a new standard for our industry." said Kurt
Stache. President of AAdvantage Marketing Programs. "For 20 vears AAdvantage members have carned valuable
benefits through this strategic relationship.”

Terry O'Neil. Executive Vice President of Citi Cards, said, "We are proud 1o have pioneered a program with
American Airlines AAdvantage that gives consumers an easy and valuable path to accessing their dreams. This unique
relationship has provided us the opportunity 1o create a truly innovative offering for consumers that has remained
relevant and at the forefront of the industry for the past 20 vears. We remain committed to building upon our
relationship with American Airlines and creating increased value and exclusive opportunilics for our customers. We
look forward to continuing cur strong, long-standing relationship with American Airlines for many more years to
come."

Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920
Opposer NOR Ex. 532

OPP008933
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Amnerican Airlines and Citi Cards Celebrate 20-Year Relationship; One of the Longest-Running. Co-Branded Credit
Cards Celebrates a Milestone With Card Member Rewards. While Also Benefiting National Non

To mark the anmiversary. the two companies have lined up a variety of promotions and special offers designed to
reward consumers,

Experience Auction

Beginning June 8. Citi(R) / AAdvantage(R) Credit Cardmembers can log on to hitp://www privalepass.citi.conv
or http://www.aa.conv20 . to bid on 20 different high-value, lfe-enriching experiences. including:

* Trip of a lifetime on American Airlines Cruises
* Lifetime AAdvantage Gold(R) Elite Status{l)
* Super screen outdoor theater
* Box Suites at the American Airlines Center for a Dallas Mavericks or
Dallas Stars game or the American Airlines Arena for a Miami Heat game

Of these items. 10 experiences are available for bidding via Citi(R) / AAdvantage(R) credit card, and 10 are
available for bidding with American Airlines AAdvantage miles. Citi(R) / AAdvantage(R) credit cardmembers can
begin bidding on Fridav. June 8. A portion of the AAdvantage mileage collected will be split among Susan G. Komen
for the Cure, Cystic Fibrosis Foundation, and a children's charity.

AAdvantage MileSAAver{(SM) Award Discount

Citi(R) / AAdvantage(R) Credit Cardmembers will reap additional anniversary benefits with a 20 percent discount
on MileSAAver{SM) awards booked between June 1-30 for travel on American Airlines between Aug. 22-Nov. 16,
2007 within the continental U.S.. Mexico, Caribbean, Hawaii and Canadian destinations. Cardmembers can access the
discount codes and additional information at http:/Avww.aa.comn/20 or http://www . privatepass.citi.com/ . In addition.
consumers who sign up for the Citi(R) / AAdvantage(R) credit card during the anniversary promotion from June 1-Sept.
30. can earn up to 40.000 AAdvantage bonus miles. Tenns and restrictions on eamning such miles can be found at
http:/Awww citicards.comy/ . To apply for a CHi(R) / AAdvantage(R) credit card, consumers can call 1-800-FLY -4444
orvisit http://www giticards.conv .

{1) AAdvantage Gold(R) status is non-transferable and wili be valid for the lifetime of the AAdvantage Gold(R)
program. For complete A Advantage(R) program details. visit http://www.aa.com/aadvantage .

About American Airlines

American Airlines is the world's largest airline. Ainerican, American Eagle and the AmericanConnection(R}
aitlines serve 230 cities in over 40 countries with more than 4,000 daily flights. The combined network fleet numbers
more than 1,000 aircraft. American's award-winning Web site, AA.com, provides users with easy access to check and
book [ares. plus personalized news, information and (ravel offers. American Airlines is a founding member of the
oneworld(R) Alliance. which brings together some of the best and biggest names in the airline business. enabling them
to offer their customers more services and benefits than any airline can provide on its own. Together, its members serve
more than 700 destinations in over 144 countries and territories. American Airlines, Inc. and American Eagle Airlines,
Inc. are subsidiaries of AMR Corporation. AmericanAirlines. American Eagle, AmericanConnection, AA.com and
AAdvantage are registered trademarks of American Airlines. Inc. (NYSE:AMR).

About Citi

Citi. the leading global financial services company, has some 200 million customer accounts and does business in
more than 100 countries. providing consumers. corporations. governments and institutions with a broad range of
financial products and services. including consumer banking and credit, corporate and investment banking, securities
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brokerage. and wealth management. Major brand names under Citi's trademark red arc include Citibank,
CitiFinancial, Primerica. Citi Smith Barney and Banamex. Additional information may be found at
http:/Awww citigroup.com/ or hitp://www citi.com/ .

CONTACT: Tami Gross-McCasthy. +1-212-750-5735, Tamii TMGpr.com . lor Citi:
or Samuel Wang of Citi. +1-212-559-0499. wangs/@giti.com ; or Billy Sanez of
American Airlines, +1-817-967-1577. corp.commiaa.com

Web site: http:/www. privatepass. giti. comy/
http:/Awww . aa.com/20
http://www.aa.cony/aadvantage
http:/fwww giticards.com/
http://www citigroup.com/
littp:/Awww giti.com/

SOURCE Citi
URL: http:/~Avww prnewswire.com
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Citi. the leading global financial services company. announced the launch of its new national advertising campaign
for Citi Cards, the world's largest provider of credit cards. The first television commercial of the new US Cards
campaign aired on Sunday. October 28, 2007.

The national campaign is an extension of Citi's global brand campaign "Let's Get it Done” that launched in May
2007. The US Cards advertisements make strong use of Citi's svinbolic red arc, a visual metaphor for connecling
human aspirations (o realities. Both TV and print ads illustrate how Citi Cards enable people 0 create the stories of
their lives by providing the financial power to fund life experiences. The first spot features a father and son who
celebrate the father's 60th birthday by using a Citi Card 1o travel together to the land of their ancestors.

s ny

"This new campaign adds further dimension to Citi's global brand campaign. It's designed to provide a strong
communications platform to support our best in class credit card products.” said Lisa Caputo. Chief Marketing Officer

for Citi.

Publicis New York developed the campaign idea that centers around the question "What's your story?" and created
new television commercials and print advertising thiat aim to connect conswners and Citi Cards on an emotional level.

*We want consumers 10 associate the benefits of their life experiences, of creating their own life stories. of realizing
their dreams with the use of their Citi Card.” said Vik Atal, Chief Executive Officer, Citj Cards. "We are also providing
our customers with enhanced tools and communications to make their financial life easier to manage. from our color
statements to antomatic alerts, and clearer credit card disclosures.”

*If you think about it, your credit card statement tells a story about the experiences in vour life. So. the campaign
asks the question "What's vour story?" and aims to communicate that a Citi Card is integral to the answer." said Rob
Feakins. President. Publicis New York and Chief Creative Officer. Publicis and Publicis Dialog NY.

TV advertising will run nationally on network and cable programs such as NFL, ABC College Football, ESPN.
Citigroup Inc. v. Citiair, LLC
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Grey's Anatomy, CSI, Heroes and Dancing with the Stars. Print advertising will ran nationally in publications like
ESPN the Magazine. Sports Hlustrated. People. Time. US News. Vogue and kn Style.

About Citf

Citi. the leading global financial services company, has some 200 million customer accounts and does business in
mere than 100 countries, providing consumers, corporations, governments and institutions with a broad range of
financial products and services. including consumer banking and credit. corporate and investment banking, secutities
brokerage. and wealth management. Citi's major brand names include Citibauk, CitiFinancial, Primerica, Citi Smith
Bamey and Banamex. Additional information may be found atwww gitigroup.comorwww ¢iti com.

About Publicis

Publicis USA is. a unit of Publicis Worldwide. the original advertising network of Paris-based Publicis Groupe
S.A.. one of the world's leading communications companies. Publicis USA clients include Amana, BMW. Citi. The
Coca-Cola Company. Denny's. Gariier, GlaxoSmithKline. H-P. Jenn-Air. KitchenAid. Lancome. Maytag. Nestlé,
Pernod-Ricard (MKI), Procter & Gamble, Ross. sanofi-aventis. Terminix. T-Mobile. VAULT and Whirlpool. For more
information. please go towww publicis-usa com.

CONTACT: Media:

Mark Rodgers. 212-559-1719

or

Publicis

Deborah Zdobinski. 212-279-5548
Deborah.zdobinskic@publicis-usa.com

URL: bttp://www.businesswire.com

LOAD-DATE: Qctober 30, 2007
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For Immediate Release
Cigroup Inc. (NYSE: )

January 07, 2010

Citi Named Best Cash Management Bank by FinanceAsia

Hong Kong ~ Citi's Global Transachon Services has been named the Best Cash
Management Bank in Asia for 2000 by FinanceAsia. 2000 marks the sixth consecutive year
Cit has won this prestigious award and the 12th out of 13 years where the edifors of
FinanceAsia have recognized Cili‘'s leadership in this regionat business

According to the editors of Financefsia, Cit's cash managerment business in Asia
ditterentiated tself in 2008 through fs unmatched regional footpeint, its dverse product
sue and unrivaled integrated solutions. Addibonally, the publication praised Citi's abuiity to
jead the market in product innovation, provide local and regionsl solutions and the closer
ntegraton of cash ranagement and trade functions

Anthony Nappi, Managing Director. Region Head of Global Transaction Services. Asa
Pacific, Citi, said "Against challenging rarket canditions our cash management business in
Asia Pactfic continues to thrive on all major metrics. YW are exirernely proud o retam this
prestigious award and will continue to provide our chients with unmatched cash
rmanagement solutions in Asia Pacific through ongoing investment in product, technolegy
and people "

in 2009, Citi's cash management business in Asia Pacific continued to sweep major
industry polis and awards. This year alone, Citi was named the Best Overall Cash
Management Bank as voted by carporates and tinancial institutions in Asiamoney’s Cash
Managerment Poll, the Best Cash Management Bank in Asia Pacific by Euromoney and the
Best Bank for Liquidity Management in Asia by Globad Finance.

Citi

CHf, e leading globat hinantia sendces company, has approxiinately 200 medion customer
accounts and does business in mare than 140 countries. Through Citicorp and Citl Holdings, Tt
peovides consumers, corporations, governments and institutions with a broad range of financial
prodiucts and seraces, inckaling consumer banking and credit, corporate and svestrment banking,
securities brokerage, trarsaction services, and wealth mamagement Additional information may be
found at wwyCitigroup.com or wwy.Citi com

Clobal Transachon Services

Giobal Transacton Services, a dnision of Cit's insttutionst Clents Gioup, offers mntegrated cash
management, trice, and securites and fund seraces to mutinatianal corporations, financial
institutions and public sector organizations amund the world With a nework that spans more than
100 courtries, Cit's Glabe| Transachon Senvices supports over 85,000 clients. As of the therd
quarter of 2009, it hekd on average 5314 bilion in lubdity batances and $19 8 Filich in assets under
custody.
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City has been chosen as the best bank in Asia for 2009 by Financedsia magazine. one of

s . . The Citi& News app for
Asia’s leading monthly finance magazines. Citi also picked up the award for best WPad. Aneh, interactwe app
commerciat bank in Asia and best cash management bank m Asia Pacrfic. The awards ate that delivers the latest Cifj
chosen by the editors of FinanceAsia. News

in the aditorial to announce the results, Finance Asia magazine, said. "inoportantly Citi is
continuing to invest in key markets in the region and its consumer franchise is well
entrenched and in addition to its sirong comercial presence, Citi rebounded on the
nvestrment bank front too, raising more than US $120bn for clients in Asia Paciic in 2009 1t
= the go-to bank for many chients in the sagion

Citr has won the best bank award nine times m the last decade fiom Financedsia,

The editorial also played up Ciir's local presencs across the 18 courdries i which it
supports clients in Asia Pacific “in many of the countries in which it operates Citi
penchmarks dself against the local competrors as foreign counterparts are just not on the
same playng field,” said the eddors of FinanceAsia

in the last 12 months Gt has continved 10 invest in Agia, underlining the bank's
commitment to the fegion despite a challenging globad financial environment. Examples
meclude the launch of a rural lending company i Ching, the start of retail banking services
in Vietham and the roli out of mubie banking services across many countries in Asia.

"“This region is a priorty foe Citi globalty. 1 would like to thank our clients across the region
that place their trust in Cdi, continually mcreasng our custorner value propostion andg
exceeding their expectabons s what helps Citi receive these welcome aceolades.” said
Stephen Bird, CEQ fos Citi in Asa Pacific.

"W are delighted to have been chosen again as the Best Bank in Asia We wilt continue to
nvest across the region 1o grow owr businesses and suppont our clients. This award
acknowledges the tremendous effart putin by our colleagues over the last year and we
would ke to thank Fnanceasia for this recognibon,” said Sharish Apte, CEC for Cti Asia
Pacific

Citi alsa picked up best commeicial bank best cash managerment bank in Asia Pacific. Citi
also earned best mid cap deal, best sovergign bond and best deals in Australia, Hong
Kong, ndia_Indonesia and South Korea in the December end of year awards In the
Country asards from FingnceAsia, Citi was named best foreign commeicial bank in
Auslialia, Hong Kong, India, Indonesia, Phitppnes., Singapore, South Korea, Sri Lanka,
Taiwan and Thailandg

ot

i, the leading global financial senices company, e approximately 200 miion cusiomer
accounts arct does business in more than 140 countries. Through Clacorp and Ci Holdings, G
ProMdes CONSUMErs, COrpaations, governments and ingiutions with a broad range of firancial
produc s and servces, including corsumer Danking and credil, corporate and investment. tanking,
seturties brakerage. wansaction services, and wealth nt Adddtional nan ray be
found Bt e CIEROUR O OF v Ciff Com

http-/www citigroup . comveiti/news/20 K 10011 2b.htm
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Citi today announced that it has been ranked as the number one Corporate bank card issuer in the U S. by The
Nilson Report. The ranking, based on transaction volume. places Citi well ahead of its nearest competitors.

"We have continued to make great strides in the U.S. corporate card market." said Hubert JP Jolly, Citi's Global
Head of Commercial Cards. "Even during the recent downturn. we continued to win business and have seen a
substantial increase in the number of transactions flowing through our systems.”

With a host of online. customizable, reporting tools and integrated solutions, Citi Commercial Cards offer clients a
comprehensive package that takes program and report management to a higher level. providing a superior quality
business intelligence engine --supporting the need for consolidated data and card-level administration and information.
Citi's commcrcial card programs increase control and transparency, offering greater visibility into what and where
organizations are spending.

"We are pleased to be recognized as the largest U.S. Corporate bank card issuer.” added Amol Gupte. Citi's North
America Head of Treasurv & Trade Solutions. "We consistently win new business by ensuring that clients and their
needs are the focus of evervthing that we do."

Citi Commercial Cards, is a unit of the Global Transaction Services business with issnance capabilities in over %0
countries and an extensive proprietary network of over 30 countries. The business has long been considered a
pre-eminent commercial cards provider to large and multi-national organizations both in the U.S. and globally. Neary
500 multinational corporations use its commercial cards programs at the core of their expense management strategy.
making Citi a premicr card issuer in terms of (echnology. innovation and volume.

About Citj Global Transaction Services

Global Transaction Services. a division of Citi's Institutional Clients Group, offers integrated cash management,
trade, and securities and fund services to multinational corporations, financial institutions and public sector
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organizations around the world. With a network that spans more than 100 countries. Citi's Global Transaction Services
supports over 65,000 clients. As of the second quarter of 2010. it held $320 billion in liabifity balances and $11.3
trillion in assets under custody.

About Citi

Citi, the leading global financial services company. has approximately 200 million customer accounts and does
business in more than 160 countries and jurisdictions. Through Citicerp and Citi Holdings. Citi provides consumers.
corporations. governments and institutions with a broad range of financial products and services. including consumer
banking and credit, corporate and investment banking, securities brokerage, transaction services, and wealth
management. Additional information may be found at www gitigroup.com or www.citi. com .

CONTACT: Media:

Citi

Nina Das, 212-816-9267
nina.dasiiciti.com

URL: hitp://www businesswire.com

LOAD-DATE: August 11, 2010
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HEADLINE: Citi Cards and American Airlines Introduce New Elite Traveler Credit Card with Expanded Suite of
Co-Branded Product Offerings:

The Citi ExecutiveSM / AAdvantage® World Elite TMMasterCard® OffersPremium Amenities, Services and
Experiences,As Well As Exclusive Mileage-Earning Opportunities

DATELINE: NEW YORK
BODY:

Just in time for the busy air travel scason, Citi Cards (NYSE:C)and American Airlines (NYSE: AMR) announce
today a new addition (o the 24-vearCiti® / AAdvantage® credit card portfolio that has served millions of cardimembers
with its products and service. The €iti ExecutiveSM / AAdvantage® World Elite TM MasterCard® will deliver
exclusive elite-level travel services and experiences to American's flyers.

The Citi ExecutiveSM / AAdvantage(R) World EliteTM MasterCard(R) offers premium amenities. services and
experiences. as well as exclusive mileage-earning opportunities. (Photo: Business Wire)

“The new Citi ExecutiveSM / A Advantage® card is adirect reflection of the benelits frequent flvers are secking in
a rewards card and underscores the commitment of Citi and American Airlines to enhancing our customers'
experiences.” said Terry O'Neil, Execulive Vice President, Citi Cards. *With premium travel benefits, accelerated
AAdvantage® miles-caring opportunities and enhanced convenience. theCiti ExecutiveSM / AAdvantage® card
unlocks exclusive access to elite-level benefits cardmembers can't get with any other credit card.”

The Citi ExecutiveSM/ AAdvantage®World EliteTMMasterCard ®provides a new class of cardmember privileges.
including;

. Admirals Club® membership privileges;

. Ne foreign transaction fees on purchases;

. Enhanced Airport Experience;

. Waived baggage charge for first domestic checked bag;
. Expert Concierge Service.

Citigroup Inc. v. Citiair, LLC
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In addition. the new card offers a once per vear AAdvantage® Elite Qualifyingmileage-carning opportunity. based
on annual card spend. to put cardmembers on the fast track 10 American Airlines AAdvantage® clite status
menibership. Later this year. Citi plans to introduce the Citi ExecutiveSM/ A Advantage® card with EMV chip card
functionahity to provide cardinembers with the ability to use a technology that is increasingly important when making
credit card purchases abroad.

"The new Citi ExecutiveSM / AAdvantage® card offers unprecedented airline benefits (hat allow cardmembers to
travel in comfort and style." said Maya Leibman. President - AAdvantage Loyalty Program. “Moving through the
airport more quickly. relaxing at the Admirals Club® and earning AAdvantage® Elite Qualifving Miles are Jjust & few
of the many fantastic perks this new card provides.”

Citi ExecutiveSM / AAdvantage® World Elite TMMasterCard® Details:

. Admirals Club® Membership privileges for cardmember and immediate family or up (o two traveling
guests (o enjoy the comfort. convenience and service of a private lounge with complimentary drinks and
light snacks. WiFi. and a suite of business services - at over 40 worldwide locations

. 10.000 AAdvantage® Elite Qualifying Miles (EQMs) after he first $40.000 in eligible net purchases
made on the card within a calendar vear

. No forcign transaction fees on purchases

. Enhanced airport experience including priority check-in. airport screening and boarding privileges.
regardless of the class of service of the cardmember's ticket

. Two American Airlines AAdvantage® miles per $1 spent on eligible purchases made with vour Citi

ExecutiveSM / AAdvantage® World EliteTM MasterCard® credit card for items billed by American
Airlines as merchant of record

. Waived baggage charge for first domestic checked bag for cardmember and ap to eight companion(s)
traveling under the same itinerary

. Expent Concierge Service: Top-tier customer service representatives available 24-hours a day to assist
with dinner reservations. travel arrangements. gift purchases and more

. No mileage cap on miles earned through purchases made with the card

. EMV chip card functionality to enable purchases abroad at EMV chip-cnabled merchants, planned
infroduction in 2011

. Access to Liti's Private Pass Program. providing cardmember opportunities such as presale events and
VIP experiences

. Free tools such as email and text alerts. billing due date oplion and automatic payments (o help with
account management

. Extended Warranty on purchases

. Complimentary Travel Services: Automatic Travel Accident Insurance. Travel and Emergency
Assistance Services. Auto Rental Insurance, Trip Cancellation/Trip Interruption Coverage

. Comprelensive fraud and theft protection including: Fraud Early Waming, $0 Liability for wnautherized
purchases, Citi® dentity Theft Solutions, and The Lost Wallet® Service

. $430 annual fee

For more infermation about the Citi ExecutiveSM / AAdvantage® World Elite TM MasterCard®, please visit
citiexecutiveaadvantage.citi com .

About CHI® / AAdvantage®
The industry-leading Citi® / AAdvantage® credit card was among the first of its kind when it debuted in 1987,
The co-brandled credit card program has since grown to include millions of loyal customers and is one of the most

dynamic and unique card programs in the industry. Citi and American Airline's suite of co-branded mileage rewards
cards include: Citi® Gold / AAdvantage® World MasterCard®. Citi® Platinum Select® / AAdvamage® World
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MasterCard®. Citi® Gold / AAdvantage® Visa Signature®card. Citi® Platinum Select® / AAdvanta ge® Visa
Signature® card, Citi® / AAdvantage® American Express® card, Citi® SelectSM / AAdvantage® Ainerican
Express® card. Citi® ExecutiveSM / A Advantage® World EliteTM MasterCard®. CitiBusiness® / A Advanta gek:
MasterCard®, CitiBusiness® / AAdvantage® Visa® card and Citibank® / AAdvantage® Debit Card. To apply for the
Citi ExecutiveSM / AAdvantage® Card. visit citiexecutiveaadvantage.citi.com .

About Citi

Citi. the Ieading global financial services company. has approximately 200 million customer accounts and does
business in more than 160 countries and jurisdictions. Citi provides consumers. corporations, governments and
institutions with a broad range of financial products and services. including consumer banking and credit. corporate and
investment banking. securities brokerage. transaction services. and wealth mana gement. Additional information may be
found at www citigroup.com .

Abouwt American Airlines

American Airlines, American Eagle and AmericanConnection® serve 250 cities in 50 countries with. on average.
more than 3.600 daily flights. The combined network fleet numbers more than 900 aircraft. American's award-winning
website, AA.com®:. provides users with easy access to check and book fares, plus personalized news, information and
travel offers. American Airlines is a founding member of theoneworld® Alliance. which brings together some of the
best and biggest names in the airline business, enabling them (o offer their customers more services and benefits than
any airline can provide on its own. Together, ils members serve approximately 900 destinations with more than 9.000
daily fligls to 143 countries and territories. American Airlines, Inc. and American Eagle Airlines, Inc. are subsidiaries
of AMR Corporation. AmericanAirlines. American Eagle, AmericanConnection, AA.com. and AAdvantage are
trademarks of American Airfines, Inc. (NYSE: AMR) Facebook: www facebook com/A Advanta ge Twitter:
www.twitter.coni/A Advantage (Twitter handle @A Advantage.)

Photos/Multimedia Gatlery Available: http://www . businesswire.com/cgi-bin/mmg.cgi?eid=6796122 & lang=en

CONTACT: Citi

Emily Colling, 2§2-559-0499
Emily collins@rgiti,.com

Qr

American Airlines

Stacey Frantz, 817-967-1577
Corporate Communications
Fort Worth, Texas
wediarclations@aa.com

URL: btitp: /www businesswire.com

GRAPHIC: The Citi ExccutiveSM / AAdvantage(R) World Elite TM MasterCard(R) offers premium amenities,
services and experiences. as well as exclusive mileage-earning opportunities. (Photo: Business Wire)
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HEADLINE: Citi Named Best Global Treasury and Cash Management Provider by Global Finance Magazine:
Wins Eight Additional Awards Recognizing Continued Leadership in Regions and Categories. including Best
Purchasing Card Provider

DATELINE: NEW YORK
BODY:

Global Finance magazine has ranked Citi the number onc Treasury and Cash Management provider. For the tenth
consecutive vear. Citi has ranked as the top global provider in the industry. Citi was also named best Treasury and Cash
Management provider in Latin America for the fourth consecutive year.

Each vear. Global Finance editors - with input from indusiry analysts. corporate executives and technology experts
- sclect the best providers of treasury and cash management services. A variety of subjective and objective criteria are
used for choosing the winners, Factors considered included: profitability. market share and reach. customer service.
compelitive pricing, product innovation and the extent to which treasury and cash management banks have successfully
differentiated themselves from their competitors around core treasury and cash management service provisioit.

In addition to the Global and Regional win. Citi was also ranked number one in the following categories:

. Best Bank for Liquidity Management - Latin America

. Best Bank for Risk Management - Africa. Asia. Latin America. Middle East

. Best Bank for Pavinents and Collections - Latin America

. Best Treasury Management Systems & Services Providers - Citi for Best Purchasing Card Program

"The global business environment continues to be challenging so it is important that as we deliver new solutions.
we ensure that what we're delivering is strategically relevant to our clients' business priorities and operating models.
while also ensuring our existing platforms remain world class and meet the daily needs of our clients,” said Naveed
Sultan, Global Head of Treasury and Trade Solutions with Citi's Global Transaction Services. "Our teams around the
globe work hard to deliver on this promise and we are pleased to once again be recognized as the best treasury and cash
management provider globally.”
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For the first time. Citi was recognized for its innovative Purchasing Card solution. Citi's suite of B2B card
solutions leverages the industry's largest global issuing footprint. Citi lis rapidly expanded around the globe while
providing clients with the consistent business experience that only a common unified technology platform and lack of
reliarce on bank pariners can provide. As a result, Citi clients around the world benefit from consistent customer
service. functionality. reporting, and new innovative products.

In addition to its suite of Purchasing Card solutions, Citi's Commercial Card portfolio includes its award-winning
Virtual Card Accounts sofution, Travel & Entertaimnent cards. Project. Meeting and Fleet Card capabilities as well as
Buyer [nitiated Payment Cards.

*Citi is very pleased to have won the Purchasing Card award." added Naveed Sultan. "We have worked hard to
build the infrastructure necessary to support our global clients and their objectives. This award validates our long-held
strategy of providing the largest proprietary global networlk in the industry in order to provide clients with increased
flexibility and cost efficiencies.”

Global Transaction Services. a division of Citi's Institutional Clients Group. offers integrated cash management.
trade. and securities and fund services 1o multinational corporations, financial institutions and public sector
organizations around the world. With a network that spans more than 93 countrics. Citi's Global Transaction Services
supports over 63.000 clients. As of the fourth quarter of 2011, it held on average $368 billion m liability balances and
$12.5 tritlion in assets wnder custody.

About Citi:

Citi. the leading global financial services company, has approximately 200 million customer accounts and does
business in more than 166 countries and jurisdictions. Citi provides consumers. corporations. governments and
institutions with a broad range of financial products and services, including consumer banking and credit. corporate and
investment banking. securities brokerage, transaction services, and wealth management.

Additional information may be found at www citigroup.com | Twitter: @ Citi | YouTube: www youtube.com/Citi |
Blog: http://uew citi.com | LinkedIn: www linkedin.com/company /citi

CONTACT: Citi

New York:

Nina Das, 212-816-9267
nina.dasiciti.com

URL: http:Awww.businesswire.com

LOAD-DATE: March 16. 2012
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HEADLINE: Citi Launches Program Audit Tool for Commercial Card Clients
DATELINE: NEW YORK

BODY:

Citi's Commercial Cards launches (he Program Audit Tool (PAT). an innovative web-based card activity
monitoring application. The new tool focuses on program management, program compliance and optimization: helping
to protect organizations against fraud and card misuse by identifving out-of-program transactions.

Available globally in most markets, the inclusion of PAT within Citi's suite of Conunercial Card program
management lools shows Citi's commitment to providing capabilitics that help ensure the integrity of card programs as
regulatory and other requirements continue to rapidly evolve. PAT allows clients to actively manage how their Citi
Commercial Cards are being used around the globe. by creating parameters to rle sets that identifv which card
transactions are outside internal policy guidelings.

"Citi's Program Auwdit Tool provides clients with vet another resource to protect their programs from fraud or card
mususe.” said Manish Kohli. Citi's Global Head of Commercial Cards. "PAT allows clients 1o not only proactively
identify when cards are being misused, but also to establish internal controls and auditing processes that drive program
compliance.”

PAT goes beyond the traditional transaction flagging capabilities of commercial card reporting programs by
automating the evaluation and audit process. saving time and resource costs associated with extensive manual program
review. Card program reviewers using PAT will be immediately directed to pre-flagged transactions falling outside the
defined program parameters in order to decide if any action is necessary.

A distinctive feature of PAT is the use of a role-based workflow. A hierarchical workflow controls users' access (o
different parts of the audit process and helps to ensure accountability. integrity and efficiency. Additionally, the tool is
built into Citi's proprietary reporting system and is easily accessible via a link within Citi's web-based, global program
management tool, CitiManager®. PAT comes with a unified interface. entitlement and workflow for case of use by
program administrators.

Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920
Opposer NOR Ex. 539
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One set of rules allows clients to restrict the type of merchant — either by merchant category code or by the actual
merchant mame -- cardholders can use. When a cardholder makes a purchase at any of the restricted merclants, the built
in workflow will engage the level of hierarchy necessary (o escalate or approve the non-compliant (ransaction.

PAT also includes a variety of pre-packaged reports that provide msight into key financial data and program
information. The reposts come wilh drilldown capabilities (hat allow users to delve deep into (ransaction and account
details as required. Program administrators can use PAT to oplimize program resources and streamline program
compliance monitoring and reporting. The unique combination of capabilities of the Program Audit Tool allows clients
to automate both internal and external audit procedures.

Citi Commercial Cards. with proprietary issuance capabilities i 100 countries including local-currency programs
in 63 countries, has long been considered a leading commercial card provider to large and multi-national organizations
globally. Citi Commercial Cards' products form the core of the expense management strategies for nearly 300
multinational corporations. making Citi a prenser card issuer in tenns of technology. innovation amd volume. For more
information regarding any of Citi's innovative global solutions, please visit citimanager.com.

Global Transaction Services, a division of Citi's Institutional Clients Group, offers integrated cash management.
trade. and securities and fund services to multinational corporations, financial institutions and public sector
organizations around the world. With a network that spans more than 95 countrics. Citi's Global Transaction Services
supports over 63,000 clieats. As of the fourth quarter of 2011, it held on average $368 billion in hiability balances and
$12.5 tritlion in assets under custody.

About Citi

Citi. the leading global bank, has approximately 200 million customer accounts and does business in more than 160
countries and jurisdictions. Citi provides consumers, corporations, governments and institutions with a broad range of
financial products and services. including consumer banking and credit. corporate and investment banking. securitics
brokerage. (ransaction services, and wealth management.

Additional information may be found at www gitigroup.com | Twitter: @ Citi | YouTube: www.youtube.com/eiti |
Blog: http:/fmew.¢iti.com | Facebook: www .facebook.com/giti | LinkedIn: www. linkedin.com/company/citi

CONTACT: Citi

New York:

Nina Das. 2§2-816-9267
nina.dasi@¢iti.com

URL: http:/Awww businesswire.com

LOAD-DATE: March 22. 2012
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HEADLINE: Citi Wins 2012 Celent Model Bank Award.
Citi Commercial Cards Recognized for Excellence in Infrastructure and Architecture

DATELINE: NEW YORK
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Citi Commercial Cards has won the 2012 Celent Model Bank award for excellence in infrastructuse and
architecture. The award recognizes Citi Commercial Cards' business strategy (o deploy a standardized core processing
system across all regions to provide global products and services.

The award, which seeks to answer the question "What would it look like for a bank to do everything right with
today's technology?" is awarded annually as recognition of a bank's effective use of (echnology (o improve performance
and meet market demands.

Citi Commercial Cards’ single. unified processing platform aims to drive a consistent experience for cardholders
and program administrators regardless of the country in which they are based. As Citi's clients continug to expand
infernationally. this proprietary operating environment offers a unified global platform that facilitates truly global card
programs.

*Qur clients have operations throughout the world," said Naveed Sultan. Citi's Global Head of Treasury and Trade
Solutions. "It is our goal to provide the consistency of experience that they require in order to more efficiently manage
their businesses. The standardized platform strategy of our Commercial cards business is another enabler of our
aspiration 10 be the world's digital bank "

“Innovation leveraging technology is a core part of our culture and we are extreniely pleased to have been
recognized as a Celent Model Bank." added Manish Kohli, Global Head of Citi Commercial Cards. "Our platform
migration strategy has been a complex, substantial undertaking and our continued roll-out exemplifies Citi's ongoing
commitment to innovation, standardization of client experience. and our focus on meeting our clients' needs as they
expand their Commercial Cards programs globally."

Every new commercial card country expansion leverages the same proprictary infrastructure, providing a
Citigroup Inc. v. Citiair, LLC
Opp. No. 91201920
Opposer NOR Ex. 540
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sophisticated vet configurable solution into all new territories. Citi has rapidly expanded its geographic footprint and
now offers local currency issuing capability in 65 countries around the globe. New launches over the past two vears
include:

. Bulgaria

. Egvpt

. Greece

. Israel

. Kenya

. Luxembourg

. New Zealand

. Nigeria

. Pakistan

. South Africa

. United Arab Enurates

The pace of implementation of Citi Commercial Cards’ unified platform strategy has continued to gather speed and
plans for further expansion are in the advanced stages of execution.

"Celent is pleased to present this award to Citi Commercial Cards." said Bob Meara. Senior Analyst with Celent's
Banking Group. "Among the many excellent nominations this vear, Citi's globally unified processing platform
exemplified a best practice.”

Citi Comunercial Cards. with proprietary issuance capabilities in 100 countries including local<currency programs
in 65 countries. has long been considered a leading commercial card provider to large and multi-national organizations
globally. Citi Commercial Cards' products form the core of the expense management strategies for nearly 300
imultinational corporations, making Citi a premier card issuer in terms of technology, innovation and volume. For more
infermation regarding any of Citi's innovative global solutions. please visit www citimanager.com .

Citi Transaction Services. a division of Citi's Institutional Clients Group, offers integrated cash management, trade.
and securities and fund services to multinational corporations. financial institutions and public sector organizations
around the world. With a network that spans more than 93 countries. Citi Transaction Services supports aver 65,000
clients. As of the first quarter of 2012. it held on average $377 billion in liability balances and $13 trillion in assets
under custody.

Abouwt CHti

Citi. the leading global bank. has approximately 200 million customer accounts and does business in more than 160
countries and jurisdictions. Citi provides consumers, corporations. govermments and institutions with a broad range of

financial products and services. including consumer banking and credit, corporate and investment banking, securities
brokerage, transaclion services, and wealth management.

Additional information may be found at www citigroup.com | Twitter: @@Citi | YouTube: www youtube.conv/citi |
Blog: http://new ¢iti.com | Facebook: www facebook.com/eith | ELinkedIn: www linkedin.comycompany/citi

CONTACT: Citi
Nina Das, 212-816-9267
nina dasidciti.com

URL: hitp://www businesswire.com

OPP008002
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Credit Cards | Home Loan | Depostts | Investments - Citibank Singapore

Citibank Singapore
Home Personal Banking Citigold Citigold Private Client
200YEARSCItI
Home Credit Cards Ready Credit Deposits investments insurance

Enjoy 30% discount on

single trip plans now.

d by Citi.

Loearn toie

Credit Cards

Page 1 of 2

About Us  Contact Us Search ow site £

Commercial Bank

Morigages Loans

Downptosg
Services
&\ Citi Mobile App!

tombor et
Member
Promtion,

Electronc
Statements

Gut additionat 3%
cash back now.

Banking
Conyenience in
London

Ready Credit Deposits Investments & Insurance  Mortgages & Loans
Receive S10 Chibank Ready Credit Get higher interest N My Deontat Care Membar Gt Member
Cit Rebate with SmartCash, il with Citibank Step-Up Y Enjoy upto SSL500 Pramotion
Citibank One Bitl. gm'; %‘;700»' morth . interest Account “. A for Dertal Coverage s
ras.
Lo Wy Dy Mo m m Lowmr o imre: “‘@ s 3%: m L parn Mot m LGarn e ‘ ﬁ‘“‘
A credit card that offers you The fastest, most fliexible Get miore with savings Get 1elns on yeur Avanety of teans for all your
the best deals credit line in town accounts & time deposits nvestments needs
» Get a Credit Card 3 Apply for Ready Credit » Dpen w Savings Account » Lustormme your Portdohs » Apply tor Home Loar
» Gramat Pleasures » Opt for Paylie instaiment Loan 3 Opena 8% Tone Depost ¥ Citibank Brokerage » ALO Losn
http.//www citibank.com.sg/ 8/11/2012
OPP012147
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Credit Cards | Home Loan | Deposits | Investments - Citibank Singapore

» Redeem Rewdrd Poyds » Redesrn Reward Pomts » Cormohdate yous bdls

» Promotions + Promotions » Fromaotions

ohuposs Dpms w Utwppnge Crphires v {rwipes SRS v

nts.

L st quatits volt L

fhet

General Information

rMobile Banking Banking with us Fers & rates Security Education
Scanto
downioad

Citi Mobile on

your mobiie phone

Be empowered and manage your
finances wheneves and wherever you
are with your mobile phone

Experience Citi Mobile Today!
Learn More

Cgroup com Fgdipund Vol s v

http://www citibank .com sg/

Securty

Page2 of 2

» insurance Education y Exqusty investiment Financog

¥ Promotisns » Prometions

Chuomsse ppmnre Chrnsmw Dubions -

CIT1 200. MANY FIRSTS.
Celebrate with us and win.

Useful Links

Arnnoung ernents NSO Toots

Popular

important Notice:

Card securnly has always been gur priovty and to further enhance it we
have added an overseas usage de-activation feature on our ATMDebit
Cards for ATM cash withdrawals and Debit Card transachons overseas
Chok hete to find oul more

System Maintenance

There will be system maintenance for Citibank Online on Sunday. 12
August 2012 batween 3am 587 to Sam SST Please expect intermittent
delays white accessing Citbrank Online functions during this period
Should you require any assistance, please contact our 24-Hour CittPhone
Banking at (B5) 6225 5225 We apoiogise for any inconvenience caused

Locahons Terms & Condihons Privacy Careers

Sitemap

8/11/2012
OPP012148



Credit Cards In Singapore | Master Card | Credit Card Benefits | Credit Cards - Cinbank Singapore Page 1 of 2

Citibank Singapore About Us  Contact Us

Search our ste 5]

Home Personat Banking Citigold Citigold Private Client Commercial Bank

citibank

Home Credit Cards Ready Credit Oeposilts investmants insurance fortgages Loans Services

Credit Cards e o ity e

» View Credit Card Types redit Cards
» Card Activation Guide N

» Apply for a Card Now CEIID

-

Get additional 5%
cash back now!

» Card Benefits
» Compare Credit Cards

» Manage my Credit Card Wave to sarn. Powered by Citl,
» Additional Services Cnonse ond
» Credit Card Promotions
Bag the best deals.
» All Citibank Promotions My Credit Card Benefits Manage my Credit Card Enjoy up to
» Banking With Us » Do Plepsiuies » Citibank Bupilementary 509 off with aur
» PIN lssuance X e fahutous shopping
" e » Citiank Wi Larg treats

+ Application Forms Privieges » Cutibani Upgrade wats
» Update my Details o TANGE Hebale » et L umit Inerease Lt More

= O Rebate v Dok Dash
Useful Links o it Fawards alance Transfer
Online Tools
‘] t | wew vew all
Fees arx Rates
{Ple ! M .
Please Seieet =l The most rewarding cards in town! Choose a category of cards

Mouseover on cards to Learn More or Apply for Card

http://www citibank com sg/geb/credit_cards/creditcard. htm?eOfferC ode=SGTNCC 8/11/2012

OPP011422
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Credit Cards In Singapore | Master Card | Credit Card Benefits | Credit Cards - C itibank Singapore

£ Rowards 8% Casniebate 7 Mies 5 Student & Business

Citibaryk Rewards {itibank Clear Citibank Poragon
Visa/MasterCard Platinumn Card

You may need...
s Fouat Payment Plan

» Crad Stuetd

» UPF subrmssion

Citigroup com Felwmpd Wk mnes w Securty Locations

http:/Awww citibank com.sg/geb/credit cards/crediteard htm?eOfferCode=SGTNCC

Page 2 of 2

Spread the word.
Powered by CR.

LoaIr g

Terms & Conditions Privacy Careers Suemap

8/11/2012
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Credit And Cards | Credit Card Promotions | Credit Cards With Rewards | Credit Cards | Citi Rewards Card - Citibank Singapore

Citibank Singapore

About Us
Home Personal Banking Citigoid Citigold Private Client Commercial Bank
citibank
Home Credit Cards Ready Credit Deposits investments ingsurance Maortgages Loans Services
Credit Cards titiek

w e Cradit Card Types
v Rewards

Citibank Revards Uard
Citibank Clear Platinum Card

Citibank Paragon WORLD
MasterCard

Citibank Platinum Card
» Cash Rebate
» Miles
» Student
» Business
» Card Activation Guide

» Apply for a Card Now

» Card Benefits

» Compare Credit Cards
> Manage my Credit Card
» Additional Services

» Credit Card Promotions

5 All Citibank Promotions
» Banking With Us

Citibank Rewards Card

PP
k:,;‘:“‘"’%, ﬁ

With 10x rewards, your shopping gets you the most rewards locally and overseas, all year
long

Top 3 reasons to get a Citibank Rewards Card

1 Enjoy 10x Rewards (851 spend = Cit $10) whenever
you shop for shoes, bags or ciothing of at department
stores. locally & overseas

2 Redeem for absolutely anything instantly

2 Earn up to 10% Citi Rebate at over 500 locations
istandwide

http:/feww.citibank.com sg/geb/credit_cards/ce_citirewards.htm?eOfferC 0de=SGCCRLNAV

Contact Us

Page 1 of 3

Search our sie 3

Enjoy 30%
discount on
singie trip
plans now.

Apply tare

Greater

savings on
your holiday ;
with Citi
Rewards. j

Lo 2 o

8/11/2012
OPP(11847
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Credit And Cards | Credit Card Promotions | Credit Cards With Rewards | Credit Cards | Citi Rewards Card - Citibank Singapore

> PIN issuance
» Application Forms
» Update my Details

Useful Links

Onfire Tools

?Please Select ;J
FeesandRates .
Plesseseiect  x]

“Apply Now'
(Applicable to Singaporeans
and PRs only}

Promations  Benefes  Features  How (G Apfiy Prwilenes

Citibank Rewards Card

Dazzling deals whatever you do

» induige yourself with dining privileges at over 1,000 locations 1slandwide

- Enjoy exclusive deals and further shopping privileges with 6% rebate at TANGS,
all year round

* Go further with 10% discount on fuel purchases any Esso staton’
' Ofter valid untit furher notice. T&Cs apply

» Enjoy e on a global scale with Citibank World Privileges Get the best local
deals. savings & benefits at the best restaurants, goif courses, boutiques &
hotelg, anywhere in the world

Lifestyie Benefits

Enjoy the ultimate in personalized services with our 24-hour Citibank Services
Simply call our concierge at 6238 7777 and we'll provide you with almost anything
you need

Citibank Rewards WORLD MasterCard

« Enjoy Complgnertary Travel Insirance when you charge your travel tickets 10
Citibank Rewards WORLD MasterCord

» Be showered with exclusive dimng privileges, complimentary access to
prestigious golf courses, speciat discourits and offers on aiffares, hotels, beauly &
spa, plus many more with exclusive benefits on your Gitinank Rewards WORL 0
MasterCard

http://www citibank.com sg/acb/credit_cardsfee citirewards.htm?eQfferCode=SGCCRLNAV

Page 2 of 3

8/11/2012
OPP011848



Credit And Cards | Credit Card Promotions | Credit Cards With Rewards | Credit Cards | Citi Rewards Card - Citibank Singapore

Citibank Rewards Visa Signature Card

= Enjoy Complimentary Travel Insurance when you charge your travel tickets to

Citibank Rewards Visa Signature Card

» Your Citibank Rewaras Vas Signature Card comes with a range of lfestyle
benefits and priviteges. exclusive for Visa Signature customers

Apply Naw

(Applicable to Singaporeans
and PRs only}

Chck here to view Cardmember's Agresment

Catigroup com e \Wakmes w Seourity Lovatons

http://www _citibank.com.sg/gcb/credit_cards/ce citirewards. htm?7eOfferCode=SGCCRLNAV

Terms & Conditons

Privacy

Page 3 of 3

Careers Stemay

8/11/2012
OPP011849



Credit Cards With Rewards | Redeem Rewards | Reward Points - Citibank Singapore

Citibank Singapore

Home

citibank

Home Credit Cards

Credit Cards

, View Credit Card Types

, Card Activation Guide

» Apply for a Card Now fOttar]

 Cart Banebls
Citi Rebate
it Rewads
Citibank World Privileges
Esso Petrol Discount
Gourmet Pleasures
TANGS Rebate
0% instaliment Plan

» Compare Credit Cards
» Manage my Credit Card
, Additional Services

5 Credit Card Promotions

5 Al Citibank Promotions
» Baniing With Us

4+ PIN issuance

4 Application Forms

hnp‘.//www.citibank.com sg/geb/

personal Banking

Ready Credit

Citigold Citigold Priv ate

Deposits investments

Citi Rewards

indulge in anything you fike and whenevery

insyrance

About Us Contact Us

Client Commercial Bank

Loans

HoTtgages

ou want, with Citt Rewards Simply enjoy the

xury of choice that our program has to offer:

« instant Git Rewards - Hassie-tree redemption and Pay with yout citt Doliars!

« Redesm Absotutely Anything - Lse yout Cit Doltars to offset your purchases

+ Extensive Citi Rewards catalogue - Over 250 rewards choices featured. selected with

yourt preferences and relevance in mind

Redesm your Git Rewards \nstantly when y
information

ou travel overseas! Click bere for more

\ou can now redeem your Rewards easily without the need for yout Credit Card PIN
Simply select Express Login from the “Log On° aptions at the 1op nght of the gereen

credit_cards/ce }wdsﬁ_redeem.htm?eOfferCode=SGCRBLNAV

Services

page 1 of 3

Search our ste &

&

Greater

Missing out on ofters?

Apply for @
Credy Card
Now

£) Learn More

8/11/2012
oPP011878
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Credit Cards With Rewards | Redeem Rewards | Reward Points - Citibank Singapore Page 2 of 3

» Update my Details

pystam Cii Redesm ADsoiutely Citi Reswargs How 1o
\ . ey FAG
Rewards Aryihing Catalugue Redesm
Useful Links
Online Tools You can redeem your rewards online of via AVR or via our CitiPhone Banking. To
[PeaseSetect ] find out how many Citt Doltars you have eamad. just check your monthly statement
Fees and Rates of account, fog in or call our 24-Hour CiiPhone self-service banking at (65) 6225-
| Please Select R 5225 Please note that vouchers issued are nesther refundable nor exchangeable
for another Reward, cash or Citi Dollars. A service fee of $10 per voucher will be
charged for the replacement of Rewards vouchers Terms & conditions apply
2 convenient redemption methods:
For Online Redemptions,
[,
i Simply tog in with your card number & pin
« SELECT “Credgit Card Services”
« CLICK "Rewards Redemption”
= NEW! You can also redeem your rewards easily without the need for
your Credit Card PIN Simply select Express Login from the Log On
options at the top right of the screen
For Phone {AVR) Redemption,
ol
et
K Simply fog in with your card numbet & pin
= Calt our 24 Hour CitiPhone Banking st 6225-5225
« ENTER your 7-digit NRIC of 16-digit Visa/MasterCard Number
= PRESS & for Rewards
» PRESS 2 for Rewards and Redemption
= PRESS 110 redeem rewards
= PRESS 1 and enter the 8-digit Rewards code {Please do not enter
the hirst 2 characters of the 8-character rewards code), tollowed by #
key
= ENTER the number of vouchers you would ke to redeem, followed
by # key
= PRESS 1 to confirm your redemption
hitp://www citibank.com sg/gcb/eredit_cards/cc rwds redeem htm?eOfferCode=SGCRBLNAY 8/11/2012

OPP(011878



Credit Cards With Rewards | Redeem Rewards | Reward Points - Citibank Singapore Page 3 of 3

if you require the assistance of owr CitiPhone Officer, a nominal fee of 600 Citi
Dollars per reward will be charged

Chek hare for Terms and Conditions

Cibgroup com Faaigd Virbeiey Securty Locations Terms & Conditions Privacy Careers Sitemap

hitp://www citibank com sg/gcb/credit cards/cc rwds redeem htm?eOfferCode=SGCRBLNAV 8/11/2012

OPP(011880



Credit Card | Miles Credit Card | Travel Credit Card | Credit Cards | Citi PremierMiles Card - Citibank Singapore Page 1 of 6

Citibank Singapore About Us Contact s Search o site 0

Home Personal Banking Citigold Citigold Private Client Commercial Bank

citibank

Home Credit Cards Ready Credit Deposits investments insurance Mortgages Loans Services Lop

Credit Cards ey

5

arecse > {LTnaTR e

ank PremierMiles Card

« View Dredt Card Types C't b
» Rewards
» Cash Rebate

w Miiges

Cibank PremerMies Card

» Student
» Business
» Card Activation Guide - Citibank Ready Credit
» Apply for a Card Now Get cash rebate
Take fiight into a warld of freedom  Citibank PremierMiles Card has been designed for you. & more when you

» Card Benefits offering the widest network of aiffines. the most freedom to redeem your miles and best of transact oniinet
» Compare Credit Cards all, Citi Miles never expire!
» Manage my Credit Card (2] .o 1o

Top 3 reasons to get a Citibank PremierMiles Card

» Additional Services
1 Earn 2 Citi Miles with every $$1 overseas spend.
Earn 1.2 Cit Miles with $31 spent jocally, 10,000

bonus Cit Miles upon renewal

» Credit Card Promotions

» Ali CRibank Promotions
» Banking With Us 2 Largest redemption options with 50 aihnes instant

» PIN Issuance N 0 VISA redemption at local and overseas meichants

» Application Forms
» Update my Details

3 Your Citi Miles never expire!

hitp:/fwww citibank.com.sg/geb/eredit_cards/ce_xx_pm. htm?eOfferCode= SGCPMLNAYV 8/11/2012
OPP012610
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Credit Card | Miles Credit Card | Travel Credit Card | Credit Cards | Citi PremierMiles Card - Citibank Singapore Page 2 of 6

Useful Links TR oA W 1
Apply Now
OnineTools i &
[Please Select ~1
Feesand Rates @ o Foaturss  Premier Access  Benefils  How loADDlY  Visa pavWave
i Piease Select _'_]
Earn Miles on Your Everyday Spending.
« Earn 2 Citi Miles with every $31 overseas spend Earn 12 Citi Miles with every
$$1 tocal spend (No minimum spend required, No rebate cap)
« Citi Miles never expue
« 10,000 Cit Miles upon renewal
With a faster earming rate, You will always go on @ tnp with your Citibank
PremierMiles Card!
Local Spend
St g ety EISTR el (R o
$700 5800 $1,500 $1,200
Total Monthly Spend = $4,200
x1.2
Citi Miles earned every month = 5,040 Citi Miles®
http://www citibank.com sg/geb/credit_cardsice xx pm htm?eOfferCode=SGCPMLNAYV 8/11/2012

OPP012611



Credit Card | Miles Credit Card | Travel Credit Card | Credit Cards | Citi PremierMiles Card - Citibank Singapore Page 3 of 6

Overseas Spend

#

R :
aﬁ?ig + % —

bunfor T s
st,ooo $1,500 $500

Totat Monthly Spend = $3,000
xe

Citi Miles earned for per month = 6,000 Citi Miles’

Your Annual Citi Miles

i

60,480 12,000 , 10,000 82,480

This means you'th earn 82 480 Cith Mites” — encugh to redesm one
free economy round-trip am ticket 1o London |, of two ITee eConomy
round-tripg air tickets to Shanghat,

hitp //www citibank com sg/gcb/credit_cards/ce_xx_pm htm?eOfferCode=SGCPMLNAYV 8/11/2012
OPP(012612



Credit Card | Miles Credit Card | Travel Credit Card | Credit Cards | Citi PremierMiles Card - Citibank Singapore

Where is your next travel destination?

Find out how many mites and how your spend to get you there Try it now!

w Choose your destination

Piegse click oo your sestination fo caltwate the totat miles reguired ang
vour monitity spend

Find out key attraction in your dream destination. Brought to you by Lonely Planet!

True flexibility and total freedom in redemption.

http:/Awww citibank com sg/geb/eredit cards/ce xx_pm.htm?eOfferCode=SGCPMLNAV

Page 4 of 6

8/11/2012
OPP012613



Credit Card | Miles Credit Card | Travel Credit Card | Credit Cards | Citi PremierMiles Card - Citibank Singapore Page 5 of 6

True flexibility and total freedom in
redemption.
Enjoy true freedom with your miles, Here's how:

Cash rebates on any travel reiated purchase
2,000 Citi Mitez = $20 value®

Cafl owr 24-Hour CitiPhone Banking at
B2EG-ET 2T tor redemplion

o T

Choose from a wide range of more than 50
airlines from the participating Frequent Fiyer
Programmes (FFPY

Call Citibank PremierMiles Service at 6225 2727
or Click here to make your redemption.

.

Use Citi Miles at travel retated merchants to offset
spending immediately

- You can enjoy Cross borger instant redemption at
the participating merchants in Bali ang Bangkok!

Find out instant redemption merchants,
Prease visit CH Rewards.

http://www citibank.com sg/geb/credit_cards/ce xx_pm htm?eOfferCode=SGCPMLNAV 8/11/2012
OPP012614



Credit Card | Miles Credit Card | Travel Credit Card | Credit Cards | Citi PremierMiles Card - Citibank Singapore Page 6 of 6

Contact me i%’

RO Submit Dnfine Appfication [l

(Applicable to Singaporeans
and PRs only)

Chek nere to view the Cardmember Agreement

Important Notes

Careers Sitemap

Citigroup com Beimm] Vel w Security Locations Terms & Conditions Povacy

8/11/2012

http://www citibank.com sg/gcb/eredit_cards/ce_xx_pm htm7eOfferCode=SGCPMLNAYV
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apply for a new account
| Choose one American Alrlines A Advantage® bonus mites’
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See more from Citi &
Link to corporate and smak
business services, Citigroup
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romen & G0 8
why Choose Citi? Convenience Rewards
Because we offer an Manage your money as sou choose. Ger rewards for your everyday
unparalieled range of products Cuy MobiieSM banking.
and services—oniine and off Onhine Statements narkYou's Network
Inter Institutior Transfers Citibank® 2 akdvantage® Detat
Card
wire Transfers
Moridwide ATM Network
Zustomer Service 24,7 Security

Titpare £ espano Enjoy peace of mind when you
bank at Citi
Jniine Fraug Frotechion
Tiee 1D Theft Sotutions

SR foentityMortor®

Citigroup, Inc. v. Capital
City Bank Group, Inc.,
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Banki ng Rates
Banking the way it should be. Featured Praducts
Products apy Imerest
Citibank offers a wide range of checking, savings,
) ) ot MOGE, LITh T 2.65% 2.62% Meopw
¢D and retirement products — and all come with
many free services including onfine banking, it e Tl Eoonant 2.25% 2.23% &
convenient account access, and 24/7 support. e U 3.25% 3.20% Bt
B Lt L
PR Open any account
Direct Deposit it o Citibank Forget the fess. ot can FIHE i no fime.
- tirme st the Lank meat ook tmen iw, Ww oifer e A §REE Online B Payns nt
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QOur Products

Highlights:

ez 5 o Barn 2.65% Y when
you make two online bill payments each calendar
month

E L — Lock in a competitive 3.25% 5V

with 3 9-month CD.

e Crecwoy Pie®mepr s nie - For €8sy access
to cash when you need it, apply for a credit line
that also provides overdraft protection. Find out
in minutes if you're approved.

You're looking for:

e Jnegwng Aclnats € NlLent

You're a...

° Zavings & Mo

< 4 o S 3 # sarr e
L3 g T PR
° B ok . Security
Your accounts are protected with advanced
iHeblas espafiol? Visita = -0 technologies and services including 128-bit
encryption and online fraud protection.
Qur Services
Security Access
« PE g “ TEom A
il W @ PO S e
° s e o
: « -
< PEE oL e
Support
© -
o
1
Already a customer?
2 e A S R SRR INUEE L T LA ]
g Still have questions”
PR Open an account a
Cali us at 1-800-374-9700.
Text Telephone (TTY) 1-800-788-0002
Se oy oLmer ol ey o ~ &
< Diec & w B
Se Map COGACLMS  LABEIS  ADSMLLS  RECUIDy  RLwAN
gl na  fers nose orm s &= 3 < v oE
CuE B sl T [t =i B o e O o

Why choose Citibank?

Access

You get easy access to your accounts—online, by
phone, and through our worldwide network of ATMs
and branches. =& & o

Control

Get cash when you need it with a variable-rate
credit line or a fixed-rate personal loan. Apply online
and find out in mimutes (f you're approved. =o

Convenience

You can do almost everything you need to
online—pay bills, make transfers, view your balance,
see your statement, and more.
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Online Banking

Online, there are no lines.

Citibank Oniine lets you take care of business
without visiting a branch — you can pay bills, view
account activity, make transfers, send wires, and
use a wide variety of self-service options.

EJ swgr o to your account
Not a customer? Open an account

Cealn ebuut @ prodult D osere

Choose one

Award-winning online banking®

with Online Banking, you can do just about
everything you need to do without ever visiting a
branch or calling

o - i« o — Make payments to
v»rtual!y anyone in the U.$. anytime.

o =ong Loregss mEe e — Have account
updates dehvered to your cell phone or g-matl.

£ ¢ - Receive your monthly

statement onhine mstead of by mail

o soe oages — View and print checks
you've written that have cleared.

< el gT b RLETE

6 E.rengiog rar €14 sEroC2s — Move money within

the U.S. or abroad and to Citi or non-Citi
accounts.

o Latewer U craut v riectne — Protects you
against unauthorized transfers in your deposit
3CCOUnts.

o &7 cuSLDT R SUppeT Calt grsend us &
message online.

Manage your finances 24/7

&3 sign on to your account
Not a customer? Open an account

werme

Meip Tontact Us

Spen oh stoount

[Choose one

Your Key to Getting Started

New to online banking?
Activate your account online
s e 1 L

Already using online banking?
Take advantage of our great services

P T PPN

Stitl have questions”

Call us at 1-800-374-9700
Text Telephone (TTY) 1-800-788-0002

CITI 0010721
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Checking at-a-glance

Citibank has an account to suit
your style.

In checking as in life, needs vary. That's why
Citibark offers a variety of checking accounts,

each with its own unigue nenefits and balance
requirements

B3 Get help choosing the night account
& compare checking accounts

Citibank® EZ Checking

™ Click to compare

Canvenient and flexible, this
checking account comes with ail
the bells and whistles you need.

Fr:E of montily fees if
you use direct deposit OR
make two monthly bill
payments OF maintain &
41,500 combined avera.:
balance*

°

n Open an Account

n Get Details

Citigold®
r Click to compare

premier treatment all around.
Enjoy priority service, preferred
rates, and exclusive savings and
rewards.

» Premier account
reiationship

. $100,000 combined
average balance?
M Open an Account

Get Details

The Citibank Account

™ Click to compare

A full-service package that has a
modest minfmum and offers the
aption to add Interest Checking.

. BREE of mophly fees if
you maintain a $6,000
comshined average
balance!

. Interest Checi g option
Open an Account

EJ Get Details

Citibank Access Account

[™ Click to compare

It includes everything except
paper checks, so its great if you
pay bills and do ail your banking
online.

. Monthly maintenance fee
walved with Direct Deposit

« Mo minimum balance

Open an Account
£} Get Details

My ClTE\l

Uirect Oeposit
fram Cdibank

tune st the bz . mesns muie
firre for tiwe THiDCy ¥Ou ey

Citibank Everything
Counts®

™ Click to compare

Lirk alt your Citi accounts and
make everything count towards
more services and rewards.

« FREE of monthly fees if
you maintain a $30,000
combined average
balancet

includes Interest Checking

o

Open an Account

£3 Get Detais

Basic Checking

[ Click to compare

Take advantage of all the basic
services for 3 low, fixed monthly
fee.

. Low fixed monthly fee

. No minimum balance

Open an Account
£} Get Detais

Stitt nave guestions”?

€ 3

O - TR

BIRELE PR

W et hgregrment

BT -SRVES Y Ty
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Ulimate Money Account
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Ultimate Money Account

it pays to pay your bills online

The Uttimate Money Account offers a 2.65% Annual
Percentage Yield when you use our FREE Online

Bill Payment service.

Open an Ultimate Money Account

What you get

°

©

2.65% Annual Percentage
vield! (APY or Rate)
Laotses cupto
$100,000
Waived monthly maintenance
and per-check fees if opened
online with EZ Checking?

Rewards

3

Pane st i - Thig
product counts as one of the
three progucts or services
required to help you earn
ThankYou Points.?

Additional perks

°

@

No minimum balance required
Free onhne statements

o e
P - e R
£ ©
& &
€ S R
2 R
e F
%
a8 HElE
Ll L EE
o [
i I
5 <

The Citibank”
ultimate money account

2.65%

FOIC nsured
No minimum batance

How it works Need help deciding?

The Ultimate Money Accourt is o Call 1-877-624-9600
only available online or by
phone — you can't apply for it
in a Financial Center,

Did you know...

<

To apply for an Ultimate Money The easiest way t¢ make

Accounit, you must have or open deposits is to use Citibank's

an EZ Checking account or free [orar o

another eligible checking Transrers service to move

account ? money nto your Ultimate
Money Account from a

To receive the 2.65% Rate, all non-Citt account.

vou need to do is make af leact
two online bitl payments
each calendar month from
your linked checking account in
a qualifying refationship
package. !

°

The Uitimate Money Account
can help you avoid bouncing
checks if you sign up for
Lafer, .ooanc overdraft
protection.

s Your Ultimate Maney Account
Apply oniline in 10 minutes o balance may be linked to
less! contribyte to mnimum
batance requirements of other
Citibank accounts.

Othe: ways o apply

[ I
[T e < e L o Fo
e GAE & R
< b 3 : oo iy R
€ ! * g © woRt w
e G e
o [ w0 5
& E 3 @ z i >
3 e &
% El & e € [ =
. o f g
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Ultimate Savings
Account

The name says it all.

The Ultimate Savings Account lets you earn a
2.25% Annual Percentage Yield — no checking
account or minimum balance required.

: B Open an Ultimate Savings Account

What you get How it works
& 2.25% APyl The Ultimate Savings Account is
e it aigur oupto only available onitne or by

3106‘060 phone - you can't apply for it in
a Fnancial Center

Appty ontine in 10 minutes or

. eyt

The Citibank
ultimate savings account

% FBIC ingyred
apy | Mo minimum balance
L Ne checking renuired

Need help deciding?
o Cail 1-877-695-9400.

Did you know...

e You can transfer money from

Additional perks

tess.
¢ Ng checking account required

¢ No minimum batance

° No monthly maintenance fee?

» Open an Ultimate Savings Account

€ =
e s Freq e e
™ 7 0 nE G [
e e e 7o
B %
ey 2 ¥
© P & ~
fid [ 38 e
Oiner gcr 0

your accounts at other
financial firms into your
Ultimate Savings Account
using Citibank's free '«

T e wlee

@

if you have a checking
account, the Ultimate Savings
Account can provide overdraft
protection if you apply for

catery Treds
Jther ways 1C apply
s iE €
woowd « &
€ W e oo
®oE 28 ooe Ko - #
e z6 ie e e ¢ i i
€ e a0 o =l
B
C £ g o
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IRAs & IRA Rollovers
. et
Live today. Plan for tomorrow. L, ;

Whether retirement is far off or around the corner,
Citi can help meet your needs with IRAs. You can
choose a no-fee IRA from Citibank with FDIC
insured choices,’ or you can choose a Smith
Barney IRAZ with a wide array of investment
products and services {0 select from.

B3 sian on ta contribute to an existing IRA

Citibank IRAs

Citibank offers a variety of FDIC-insured (A
options

¢ Certificates of Deposus
+ Money market accounts

Get free

Next-Day Transfers
between your Citi and
non-Citi accounts
from Citibank

ot Detable

Smith Barney IRAs
want information sbout Smith Bamey 1RAs?

s Visit your focal Loribenk S0 E s
¢ Information is alsg avatlabie at ~+ e e w7

Investments: o Not FDIC Insured
) = No Bank Guarantee
Get Details o May Lose Vale
K o @ e
i I
it = - oY B Bioe
. a o ; e e
-
Le i LBED 8 TEEIY L00LL s FITavi Y POy
- o s I’ o v DR E:3 B ks
o8 oooeTores i @ PR Wer site g ey sl wroow GEB website ool ngie
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Certificates of Deposit (CD)

Who said there are no guarantees
in life?

Some things in tife are a sure thing. Like a Citibank
CD, which offers a guaranteed—and highly
competitive—interest rate. You also get a wide
range of terms, from 3 months ta & years

Apply Now'
What you get Need help deciding?
o Competitive rates o Call us at 1-500-374-9500.
Term Annual Percentage Yield1 Interest rate Did you know
3-month 2.20% 2.18% B
) © You can set up alerts that
6-month 2.00% 1.98% Weprhor notify you viz ¢ L i ¢ -
9-manth 3.25% 3.20% AT = & as your CD nears
maturity.
i-year 2.00% 1.98% & et
2-year 3.25% 3.20% &=,
3-year 3.50% 3.44% Pazphor
4-year 3.80% 3.73% W
5-year 4.00% 3.92% [
e v oaneres o up to $100,000
s A Citibank® Banking Card $0 you can actess your account
information online, by phone and at ATMs
Rewards
o “oxoao .5 wracs - This product counts as one of the three
qualifying products or services required to help you earn ThankYou
Points.2
How it works
s A minimum opening deposit of $500 is required for CDs opened
online.
« Interest is paid monthly or at maturity for ail CDs with terms of one
year or 1ess.
o Interest is paid monthly for all CDs with terms greater than one year.
« CDs renew automatically at matunty for the same term at the rate n
effect at the time. If you don’t want to renew, you have e =
sracs o eron 10 l@t us know online, by phone or in writing.
Apply now! Other ways 1c apply

Call 1-800-374-9500
Text Telephone {TTY) 1-800-788-0002
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Getting started in a new country can have its chafienges. We can
help make your transition easier by starting the process of
setting up your accounts before you leave, giving you less to
take care of when you arrive.

Access your Citibank
account here.

g d e
Kited “ates

United Fingam

| Which country you're currently in Go |

Upites Kangdom

Jarsey Ultshore ;

Explore Centers.

Have Questions?
to reach us.

Your gateway to Asia.

1

) T r——
1 Feel at home
in your new
country, right
from the start.

can help you
successfully manage your finances during your
international assignment with a full range of
financial services and worldwide reach including:

Convenent funds transfers woridwide

Easy access to your money through destination-
country bank accounts

Access to destination-country credit cards

and loans, backed by your home country

credit history

An extensive range of financial solutions to meet
your needs

°

©

Fony

°

©

spbed Diugtey

A |\ h a1\ yOUT §UCCESS
depends on the global mobility
of your most vaivable assets,
make the move with Citibank
to
make everyone's transkion
smoother and smarter

important Information

By using this website, hosted in the United States, you agree to certain Terms & Conditions, accessible below, governed by all applicable US Federat and
State laws, which Citibank may modify at any time. Please read the Terms & Canditions carefully.

Banking and borrowing products and services, including credit card products and services, are made available in iocal jurisdictions, subject to local legal
and business requirements, through various subsidiary companies of Citigroup Inc. and/or affilates of Citibank, N.A,

Deposit liabilities of Citigroup Inc. subsidianes or affiliates are payable solely at and by the respective subsidiary or affiliate concerned, and are subject to
iocal-country laws anc requirements (including any governmental actions, orders, decrees and regulations} and 1o the exclusive jurisdiction of the
countries where those subsidiaries or affiiates are located.

This website is not intended for distribution to, or use by, any person in any country where such distribution or use wouid be subject to or contrary to
iocal law or regulation,
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* slobal Executive Banking
[}

This website 1§ for informational purposes only and does not constitute an offer to sell to any person, oy & soficitation of an offer to buy from any
person, any security or financial product referenced herein, except where such an offer is explicitly made in conformance with applicable iaw anc any
applhcable prospectus requirements.

Not ait of our accounts, products and services as well as pricing are available in all Jurisdictions or to alt customers. Also your country of citizenship,
domicie o7 residence may have laws, rules and regulations that govern or affect your application for and use of our accounts, products and services,
ncluding laws, rules and reguiations regarging taxes, exchange or capital control.

citi

WLgrOuR.om o CAVEaTE Sl frrli e
Citigroup.com is a source of information about i Uk, CAVEALS aid ;J..J' Hras,
Citigroup and its family of companies. Copyright © 2007 Citigroup Inc.
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Citibank Home Equity

Line of Credit
Got big plans?

Your dream project starts with a home equity line
of credit. With loans ranging from $10,000 to
$1.000,000 and a great rate, you can do a lot more

than just renovate your home.

BB Apply for & Home Equity Line of Credit

What you get

Lowrates

* Variable rate as low as Prime
minus 0.26% (currently
4.74% variable APR),

Flexible financing

e Loans range from $10,000 to
$1,000,000

o Withdraw funds as you need
them.

Rewards
o finlw - every
month if you have 8 home
equity fine and at least two
other qualifying products or
services?,

How It Works

To qualify for the lowest rate,
you must:

o Use Citibank Auto Deduct (an
automated monthly debit
from a Citibank deposit
account) for repayment

¢ Meet minimum line amount

requirements

Utilize at least $25,000 of the

line at account opening

¢ Meet certain cu
conditions, credit
qualifications, and
documentation requirements.

-

Ko application fees, points or
closing costs.”

The interest you pay is
potentially 100% tax
deductible.?

You have the flexibility to take
advantage of present rates, and
the security of opting for a fixed
rate and fixed monthly
payments on available
balances.>

Costs

* 450 annual fee {not
applicable if property is
located in Texas)

Need help deciding?

¢ Use ~me ot credil el Lo
estimate the amount you may
qualify for

« Call 1-877-362-9100.

Did you know...

¢ If you prefer a fixed rate and
fixed monthly payments,
consider a ‘ore £ty

¢ 1f you don't have enough
equity for a home equity line,
consider 8 “ersong .uan.

¢ Home Equity lines and loans
may contribute toward the
combined average balance
required to avoid banking
fees.

Other ways tc apply

Call 1-877-362-9100

¢ w are affe R 1 at
£ o 12 ., e
x I ol &
w6 e oy D @ R & sE o & ERNVE
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