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LOS ANGELES, CALIFORNIA; TUESDAY, JULY 3, 2012

10:02 A.M.

--00o0--

MS. MC DANIEL: This is the testimonial deposition
of Ms. Beverly Halcon, H-a-l-c-o-n, in Opposition
No. 91200084, between Lifetech Resources, LLC, and
MySkin, Inc.
My name is Karen McDaniel with the firm of
Merchant & Gould. And I represent Opposer Lifetech

Resources.

BEVERLY HALCON,
having been first duly administered
an oath, was examined and testified

as follows:

EXAMINATION
BY MS. MC DANIEL:
Q Good morning.
A Good morning.
Q Would you state your name for the record,

please.
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Beverly Halcon.
And what 1is your residential address?
29212 Quincy Street, Castaic, California.

And by whom are you employed?

- O T © B

Lifetech Resources, LLC.
MS. MC DANIEL: Can you mark that, please.
(Whereupon Opposer's Exhibit 1
was marked for identification.)
BY MS. MC DANIEL:

Q Ms. Halcon, I'm showing you now what the
reporter has marked as Opposer's Exhibit 1, which is the
Notice of Testimonial Deposition of Beverly Halcon.

Do you see that document?

A Yes, I do.

Q And are you testifying today in response to
this Notice of Testimonial Deposition?

A Yes, I am.

Q Okay. Thank you.

Would you summarize your educational
background for the record, please.

A I have an Associate of Arts degree from
Antelope Valley College in Lancaster, California. And I
had attended law school at La Verne for a year and a
half.

Q And approximately when did you obtain your

8
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Associate of Arts degree?

A Late 1980's.

Q And what is that degree in?

A Business.

Q What is your current occupation?

A Vice president of Lifetech Resources.

0 And how long have you been employed by
Lifetech?

A I've been employed by Lifetech since around

November of 1992.

Q So more than 20 years?

A Yes.

0 And what is your current title?

A Vice president.

Q And for how long have you held that

position?

A Since 2006.

Q And prior to being vice president, did you
hold any other titles?

A I was director of operations.

Q And during approximately which years were
you director of operations?

A Approximately 1999 to 2006.

Q And since that time, you've been vice

president?
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A Yes.

Q Prior to the time that you were director of
operations, did you hold any titles at Lifetech?

A No. We really didn't have titles then.

Q Would you describe generally for the record

your current areas of responsibility.

A I handle branded products. I deal with
vetting distributors, marketing for the branded side. I
work with some of the retailers, my sales staff. I

oversee the contract manufacturing side of the business.
I work with the customers in handling problems or any
issues that arise.

Q And are you familiar with a company called

Market America?

A Yes, I am.
Q Who are they?
A They are a direct-selling company that is

our customer.

Q And which side of the business do they fall
on, the branded side or the contract manufacturing side?

A The contract manufacturing side.

Q And which products is Market America
involved in in connection with Lifetech?

A Skin care products. We sell to them

SKINTELLIGENCE, Timeless Prescription and VitaShield

10
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lines.

Q Is Market America a customer of Lifetech
for these products?

A Yes, they are a customer.

Q Is there anything in terms of exclusivity
of Market America related to the SKINTELLIGENCE line?

A Yes. Market America is the exclusive
distributor of the SKINTELLIGENCE product line.

Q And how long has Market America been the
exclusive distributor for the SKINTELLIGENCE product
line?

A Since about 1990 when Richard started
Lifetech Resources.

0 When you refer to "Richard," to whom are

you referring?

A The owner of the company Richard Carieri.
Q Would you spell his last name, please.

A C-a-r-i-e-r-i.

Q Thank you.

So for as long as you have been with

Lifetech, Market America has been the exclusive

distributor for the SKINTELLIGENCE product line; is that

correct?
A That is correct.

Q Are you familiar with Lifetech's

11
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SKINTELLIGENCE trademark?

A Yes, I am.

Q Is that one of the company's trademarks?

A One of Lifetech's trademarks, yes.

Q And what is your understanding of what that

mark is used in connection with?

A With skin care products, cosmetics.

Q And specifically with the SKINTELLIGENCE
product line?

A Yes.

Q Do you have an understanding of what
products are included within the SKINTELLIGENCE product
line?

A Yes, I do.

Q Would you describe for the record generally
what those are?

A There are six products sold under the
SKINTELLIGENCE line. And they're sold in kits. There's
a large kit and a small travel kit that they sell.

And they're sold through Market America,
who sells through distributors that go -- that sell
through spas and salons, doctor's offices, some small
stores, online -- distributors can have online sales.
And they utilize some skin care analysis that will

determine people's skin types to help them sell the

12
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products and determine what their skin regimens are.

Q So can the SKINTELLIGENCE product line be
used with multiple skin types?

A Yes, it can.

Q Would you describe an example of a skin
type for which it could be used.

A For example, for dry skin, the products
could be used -- you could use a ~-- the Hydra Derm
cleanser that would be used because it contains
moisturizing ingredients. Or in addition you can use a
normalizer. That would be your second step that would
be used. It contains, like, three moisturizers and
possibly a serum that would work for anti-aging towards
wrinkles.

Q So a given consumer could have a particular
skin care regimen using these SKINTELLIGENCE product
lines, depending on what their skin condition was?

A Yes, they would.

Q How long has the mark "SKINTELLIGENCE" been
used by your company Lifetech Resources?

A It's been used since around 1990, since we
started.

MS. MC DANIEL: Can we mark this document, please.

(Whereupon Opposer's Exhibit 2

was marked for identification.)

13
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BY MS. MC DANIEL:

Q I'm showing you now what the reporter has
marked as deposition Exhibit 2. Could you identify this
document.

A It's from the Trademark Office. It shows
the mark SKINTELLIGENCE, registration No. 1783801, with
the registrant as Richard Carieri.

Q And is Richard Carieri the president of
Lifetech that you referred to earlier?

A Yes. Richard is the CEO/President of
Lifetech Resources, the owner.

Q And when was the Lifetech SKINTELLIGENCE
mark registered?

A July 27, 1993.

(Whereupon Opposer's Exhibit 3
was marked for identification.)
BY M5. MC DANIEL:

0 I'm showing you now what the reporter has

marked as deposition Exhibit 3.

Have you seen this document before?

A Yes, I have.
Q Would you describe generally what it is.
A This is for the SKINTELLIGENCE mark,

registration No. 1783801. That shows the owner of

record as Lifetech Resources, LLC.

14
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Q And is it your understanding that Lifetech
Resources is the current owner of the SKINTELLIGENCE
mark registered as registration No. 178380172

A Yes, it 1is.

Q And what is Lifetech Resources, LLC's

address as reflected in this document?

A 9540 Cozycroft Avenue, Chatsworth,
California.
Q And is that indeed the principal place of

business of Lifetech Resources?

A Yes, 1t is.

Q Okay.

Besides the United States Trademark
registration, does Lifetech have the mark SKINTELLIGENCE
registered, or is it seeking to register that mark in
other countries?

A Yes, it is.

Q And where does Lifetech have registrations
or is pursuing registrations of the mark SKINTELLIGENCE
outside the United States?

A In Canada, Australia, Philippines,

Hong Kong, China, the EU, and Taiwan. Did I say
"Taiwan"? Taiwan. I think I covered them.
Q I'd like to now turn back to further

discussion about Market America.

15




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

You mentioned that this Market America 1is a
direct selling company; correct?

A Correct.

Q And that they are involved in the exclusive
distribution for SKINTELLIGENCE products?

A Correct.

Q And are those products manufactured by
Lifetech exclusively for Market America?

A Yes. They are.

Q And what 1is your understanding of then how
Market America gets those products out into the market?
By what mechanisms do they use?

A Market America sells the products to
distributors who then sell to consumers. And they sell
through spas, salons, doctor's offices, stores, online,
URLs through their website.

Q Does Market America distribute products
besides the SKINTELLIGENCE brand products?

A Yes. They do.

Q Could you provide some examples of some
other products that they distribute?

A They distribute some other skin care lines.
They distribute body care. They distribute automobile
products. They distribute cards, hair extensions,

clothes, a multitude of different products.

16
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Q Okay. Thank you.
Let's mark this one next.
(Whereupon Opposer's Exhibit 4
was marked for identification.)
BY MS. MC DANIEL:
Q I'm showing you now what the court reporter
has marked as deposition Exhibit 4.

Have you seen this document before?

A Yes. I have.

Q Could you describe it, please.

A It is a Top 500 List of Internet Retailers.
Q And does Market America appear in

connection with this document Exhibit 4°?

A Yes. They do.

Q And where do they appear?

A They are listed as No. 70.

0 And is there a particular page -- if we

look at the bottom right-hand corner, there are some
numbers.
Is there a particular page number that
you're looking at?
A LTO00134.
o) And what 1is your understanding as to what
it means that Market America is listed as No. 70 on the

top 500 list represented in Exhibit 47

17
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A My understanding is that out of 500,

they're No. 70. That they're chosen by -- is it okay to
read?

Q Go ahead, if there's something --

A Yes.

"The Top 500 Ranks Business to Consumer
retailers in the U.S. and Canada based on
online sales, including retail chains,
cataloguers, web-only merchants, brand
manufacturers and digital content sellers.”
Q Is it your understanding that Exhibit 4 is
ranking then the top 500 Online or Internet sellers?
A Absolutely.
Q And 1s it your understanding that of the
top 500, Market America appears as No. 70 on the list?
A Yes. That is my understanding.
MS. MC DANIEL: Let's mark this, please.
(Whereupon Opposer's Exhibit 5
was marked for identification.)
BY MS. MC DANIEL:
o) I'm showing you now what has been marked as
deposition Exhibit 5.
Are you able to identify this document?

A These are copies from the PowerLine, the

magazine for the Market America distributor. This is

18
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produced, I believe, by Market America for their
distributors that will talk about their products and
what is happening with Market America.

Q Are there any examples of the
SKINTELLIGENCE brand line of products in this document,
Exhibit 57

A Yes. There are.

Q Could you identify a page or two where the
SKINTELLIGENCE products appear?

A Sure. This is on page LT000175, LTO000176,
LT000178, LTO00183, LTO000189, LT000190, LTOOO191.

Q Thank you.

I'd like you to turn your attention,
please, back to deposition Exhibit 1.

Now, is it your understanding that there is
a dispute between your company, Lifetech Resources, and

MySkin, Inc., over MySkin's attempt to register the mark

SKINTELLIGENCE?
A Yes. It is.
0 And how did Lifetech first become aware of

the facts that give rise to this dispute?

A Our customer Market America contacted us to
let us know that they had seen that this mark was
being -- trying to get a registration for it. And that

they felt that there would be likelihood of confusion in

19
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the marketplace.
Okay. Let's mark --
(Whereupon Opposer's Exhibit 6
was marked for identification.)
BY MS. MC DANIEL:

Q I'm showing you now what's been marked as
deposition Exhibit 6.

Are you able to identify this document?

A Yes. This is the SKINTELLIGENCE list of
the products.

Q And are these products available through
Market America?

A Yes. They are.

Q And is what 1is represented in Exhibit 6 a
complete listing of all the products that are available
through Market America under the SKINTELLIGENCE brand?

A Yes. These are the products that are sold
through the SKINTELLIGENCE line.

0 And would you describe generally what types
of product are available under the SKINTELLIGENCE mark?

A Yes. There are six individual products as
well as into -- they put them into a five-piece set, a
kit and a travel kit.

Q And are all of these products related to

skin care?
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A Yes, these are all related to skin care.
Q Do you have an opinion as to whether the
mark SKINTELLIGENCE is well known in connection with the

goods represented on deposition Exhibit 67

A Yes, I do.

Q And what is that opinion?

A I think that the SKINTELLIGENCE mark 1is
very well known. The products are very well known.

Q And what are the bases for your opinion in

that regard?

A Market America has been around for over
20 years. The products have been sold for over
20 years. They have increased their business to go
international.

They're sold in stores, in retailers, as
well as online, in multiple places online. They have
several marketing tools that they use to do skin
analysis for people. They have brochures, catalogues
that they use.

Market America is known as one of the top
70 out of 500 -- the top list of the online retailers,
and they're continually growing.

Q And what level of effort would you
characterize Market America as having in connection with

marketing the SKINTELLIGENCE products?
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A They put a lot of marketing dollars behind
it. They do trade shows. They do training all over the
world for these products.

Q And has that been true over the entire
tenure that you have had with Lifetech?

A Absolutely. From the start of my
employment with Lifetech until now, they still
continually put marketing dollars behind it.

Q So that's over an approximately 20-year
period that you have seen this?

A Yes.

Q Who decides how to distribute the

SKINTELLIGENCE 1line? Is that Lifetech or Market

America?
A Market America.
0 And what channels or mechanisms does Market

America use to distribute the SKINTELLIGENCE products?

A They use -- they go through distributors
that sell through the spas, stores, doctor's offices,
salons, online through websites, catalogues.

Q And if we were to refer to things like spas
and salons and doctor's offices as "brick and mortar" on
the one hand, and you also mentioned "online," I
believe, as well --

A Correct.
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Q —-- which of those mechanisms are the
SKINTELLIGENCE -- is the SKINTELLIGENCE line primarily
marketed through -- online or brick and mortar?

A Online.

Q And what is your basis for saying that?

A From looking at -- when you look online,
you can see how they're prominent as well as most people
have an online website nowadays that they sell. They
may in their stores, but also sell online.

Market America has their own website as
well as having it several times under Motives Market
America -- Motives Cosmetics, I believe, Market America
as well as they have, I believe, "shop.com."

Q So did I understand you to say that even of
those brick and mortar locations that some of those
locations may also have an online presence?

A Absolutely.

MS. MC DANIEL: Let's mark this, please.

(Whereupon Opposer's Exhibit 7

was marked for identification.)

BY MS. MC DANIEL:

0 I'm showing you now what has been marked as
deposition Exhibit 7.

Are you able to identify this document?

A Yes, I can.
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Q

A

And what is contained on Exhibit 7°?

This is a list of websites that are a small

sampling of where SKINTELLIGENCE is sold or marketed.

Q

contained

A

And who prepared the information that's
in deposition Exhibit 77

My co-worker Brittnia Cavins prepared it

under my request to provide a couple of -- just a small

sampling of approximately 10 websites that -- where the

products are sold.

Q

So Exhibit 7 was created under your

supervision and control?

A

Q

Yes.

And the person who did it, you said, was

Ms. Cavins?

OIS O

Ms. Cavins
Exhibit 77
A
show -- re
websites,

Q

Yes. Brittnia Cavins.

Would you spell her last name, please.
C-a-v-i-n-s.

Thank you.

And what instructions did you provide

with to assemble the information in

To just give me a few websites that would
flect the SKINTELLIGENCE products on the
whether they're sold, marketed.

Could you name a couple websites that are
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listed on Exhibit 7.

A Marketamerica.com, shop.com, amazon.com,
marketlifechange.com, nutritonix.com,
goinghealthtoday.com.

Q And is it your understanding that the list
contained in Exhibit 7 is or is not exhaustive?

A It is -- this is not exhaustive. There's

too many to print out for me to be able to provide them

all.
Q So Exhibit 7 is just a few --
A Just a few.
Q -- locations where the -- where Market

America sells or distributes SKINTELLIGENCE brand
products that are manufactured by Lifetech?
A Yes. It is just a few.
MS. MC DANIEL: Let's mark this, please.
(Whereupon Opposer's Exhibit 8
was marked for identification.)
BY MS. MC DANIEL:
Q I'm showing you now what the reporter has
marked as deposition Exhibit 8.

Have you seen this document before?

A Yes. I have.
Q Would you describe what 1is contained in
Exhibit 8.
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A This is some of the Market America -- this
is from their marketamerica.com website that lists
the -- some of the SKINTELLIGENCE products with their
marketing information, primary benefits, key
ingredients, what makes the product unique, frequently
asked questions about the products.

It also contains the SKINTELLIGENCE being
sold on ebay.com with the marketing. And it lists
several of the SKINTELLIGENCE products.

Q Does the information in Exhibit 8 fairly
and accurately portray information about the
SKINTELLIGENCE product line?

A Yes, it does.

MS. MC DANIEL: Let's mark this one next.

(Whereupon Opposer's Exhibit 9

was marked for identification.)

BY MS. MC DANIEL:

Q I'm showing you now what the reporter has

marked as deposition Exhibit 9.

Are you able to identify this document?

A Yes, I am.
Q And what is it, please?
A Skin Type Training is the title of the

document that is used by Market America for training

with their distributors to help them determine what type
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of skin types people have, how do determine what skin
care products to use and what regimen to use.

Q And does the information in Exhibit 9
fairly and accurately portray the SKINTELLIGENCE product
line?

A Yes. It talks about the SKINTELLIGENCE.
Yes, it does.

Q Have you seen this document in use by

Market America?

A Yes. I have seen it in use before.
o] And when?
A At trade shows when they have some talks

where they try to interact with the cosmetics and the
skin care to bring them together.

Q And have you seen this document in use by
Market America more than once?

A Yes. I have.

Q And is it your understanding that the --
that the information in Exhibit 9 is produced and kept
by Market America in the ordinary course of their
business?

A That's my understanding.

0 And would you describe a little further,
please, the information that you were relating with

respect to skin care training. Could you provide some
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examples or elaborate on the information that's
contained in Exhibit 9.

A Well, it talks about -- to explain for the
distributor to understand what is skin typing. Skin
type -- oily, normal, dry, combination. It talks about
telling them what to ask for. People like activities --
exercise, swimming, reading, what the regimen 1is.

It says -- once you have the skin type, it
then goes into and asks for concerns, what the
distributor would ask the customer, whether they
dehydrated, if the pores break out, skin concerns. The
lifestyle that a person would feel that -- you know, if
they're outdoors, if they're an indoor person, what kind
of activities so that then they can determine kind of a
regimen and what kind of products would fit for that
consumer.

Q Would you say that the document is
generally directed to an analysis of skin care
conditions and types?

A Yes. It is for an analysis for skin care
conditions and types.

MS. MC DANIEL: Let's mark this, please.

(Whereupon Opposer's Exhibit 10

was marked for identification.)

/17
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BY MS. MC DANIEL:

Q I'm showing you now what the reporter has
marked as deposition Exhibit 10.

Are you able to identify what is contained
within this exhibit?

A Yes. This is on the "Featured Products" of
Market America, which mentions the SKINTELLIGENCE. This
is on the beautyxoxo.com website.

Q Are you reading from a particular page or
referring to a particular page there?

A Yes. It's page LT000141. And then it has
the Market America blog website, "Great Skin with
SKINTELLIGENCE" on page LT000143. And on the
marketamericascience.com website where it talks about

who Market America is on LT000146. And the --

Q I'm sorry. May I just stop you there.
A Uh-huh.
Q Is there a mention on the page you just

referred to as to how many customers Market America has?
A 3 million customers -- "With more than

3 million customers and 180,000 independent Distributors

worldwide."

Q Thank you.

A And this talks on the
motivescosmetics.marketamerica.com on page LT000147. It
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shows the "Skin Care Analysis, Take Your Free Analysis"”
for the skin care lines. It shows the promotional free
shipping on LT000148.

On shop.com it shows the sweepstakes, the
marketing that they've provided for LT000149 and
products that you can purchase on shop.com.

Q And is SKINTELLIGENCE represented in
connection with shop.com?

A Yes, it 1is.

Q And is there a particular page that you
referred to in providing that answer?

A On page LT000150.

0 Thank you.

Let's mark this one, please.

(Whereupon Opposer's Exhibit 11

was marked for identification.)

BY MS. MC DANIEL:
Q And I'm showing you now what the reporter
has marked as deposition Exhibit 11.

Are you able to identify this document?

A Yes, I am.
0 And what is it, please?
A This is a brochure called "The Intelligent

Guide to Healthy Skin" that Lifetech had developed for

Market America for a trade show.
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0 Does it relate to the SKINTELLIGENCE line?

A Yes, it does. It talks about the
SKINTELLIGENCE line and explains different information
about skin and determining what kind of skin type you
have, like an analysis.

And then it talks about what each product
covers, what products can be used for different skin
care -- different skin care types. This covers the
SKINTELLIGENCE and the VitaShield line.

Q And could you give an example of a
particular skin care regimen that Exhibit 11 discusses?

A For example, with dry skin, lacks
sufficient moisture, you would go to the Ultimate Skin
Care System on LT000157. You can see that the Hydra
Derm Deep Cleansing Emulsion softens and hydrates the
skin, contains moisturizers. And you would use the
SKINTELLIGENCE Normalizer which has three moisturizers
to hydrate and soften the skin. And you could alsc use,
on the next page LT000158, SKINTELLIGENCE Cellular
Perfecting Skin, which has super hydration to skin
cells.

Q Does the information in Exhibit 11 fairly
and accurately portray information about the
SKINTELLIGENCE product line and its application?

A Yes, it does.
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Q And is the information contained in
Exhibit 11 produced and kept in the course of Lifetech's
business?

A Yes, it is.

Q And you had indicated that Lifetech had
developed the material in Exhibit 11; is that correct?

A That is correct.

Q Thank you.

Mark this one.

(Whereupon Opposer's Exhibit 12

was marked for identification.)
BY MS. MC DANIEL:

0 I'd like to direct your attention now to
what the reporter has mark as Exhibit 12.

Are you able to identify this document?

A Yes.
Q And what 1is it, please?
A It is a Skin Care Analysis. "Welcome to

the Skin Care Analysis from the
motivescosmetics.marketamerica.com website."

Q Is it your understanding that this is
information that is sponsored or distributed/presented
by Market America?

A Yes. It is.

Q And is it available online?
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A Yes, it is.

Q And how do you know that?

A Because I had one of my employees take the
survey, the analysis -- Marisa Leroy.

Q And approximately when did Ms. Leroy take

this analysis?

A On June 1, 2012.

Q And are you referring to a particular page
when you make that statement?

A Yes. On page LT000096 it shows at the
bottom "6/1." And LT000107 shows that
mleroy@lifetechresources.com completed it.

Q So the information in Exhibit 12 was
available online on June 1, 20127

A Yes, it was.

Q Would you describe generally what
information is portrayed within Exhibit 127

A The consumer is to go through the
questionnaire and answer things such as your sex, your
age, your ethnicity, the texture -- what you feel the
texture of your skin is, a couple questions about your
skin condition, do you smoke, do you have blemishes, do
you have clogged pores.

You put the information in, and the system

then analyzes, based on your responses, and then
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provides you a recommendation of what products to use in
your skin care regimen.
Q And is there a place within Exhibit 12

where the recommendations you've just referred to are

provided?
A Yes, there is.
Q Is there a particular page number you're

looking at?

A LT000105 is the recommended products.

Q Are there any SKINTELLIGENCE products
listed here?

A Yes. The SKINTELLIGENCE Skin Perfecting
Complex is recommended for Marisa.

Q So describe your understanding of what
these recommended products on page LT000105 represents?

A It represents what this skin care analysis
software believes that is good for Marisa's skin, based
on her answers to them from their gquestionnaire that
they provided.

Q And, again, this was an online
questionnaire?

A It is an online questionnaire, yes.

Q Thank you.

MS. MC DANIEL: We're going to move to a highly

confidential portion.
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(Whereupon a discussion

was held off the record.)

MS. MC DANIEL: I'd like to ask the court reporter

to now create a separate highly confidential transcript.

And we are going to leave the main transcript now and go

into the highly confidential transcript,

like in a separate bound transcript.

which I would

And the documents that we discuss and all

of the testimony that the witness provides in this

section are considered highly confidential by Lifetech

under the protective order that's active in this matter.

* k ok ok Kk
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--000--
(Confidential section, pages 36 -

43 bound under separate cover.)

BY MS. MC DANIEL:

Q Ms. Halcon, I'd like to turn now to a
discussion about your understanding of the applicant for
the mark SKINTELLIGENCE, MySkin, the applicant in the
matter that brings us here today.

Have you reviewed certain materials of

MySkin?
A Yes, I have.
Q And would you describe generally what types

of materials you've reviewed?

A Documents that have been brought on the
record; documents that have been provided to the
Trademark Department, Trademark Office; and documents
that I looked online for and that I have requested of my
co-workers to look for.

MS. MC DANIEL: Let's mark this one, please.

(Whereupon Opposer's Exhibit 14
was marked for identification.)
BY MS. MC DANIEL:
Q I'm showing you now what the reporter has

just marked as deposition Exhibit 14, and ask you
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whether you can identify this document.

A Yes, I can.

Q You've seen this document previously?
A Yes, I have.

Q And would you describe generally your

understanding of the information contained in this
document.

A This is the Trademark Application for the
mark SKINTELLIGENCE by MySkin.

Q MySkin being the applicant for the mark
SKINTELLIGENCE that is in dispute in this particular
case?

A Yes; correct.

Q And what does Exhibit 14 reveal that MySkin
is seeking to register the mark SKINTELLIGENCE for?

A My understanding is that it is for an
online analysis that would look at people's skin
characteristics and provide recommendations for skin
care products for these consumers.

Q And is it your understanding that MySkin
seeks to offer what you just described under the mark
SKINTELLIGENCE?

A Yes, that is my understanding.

MS. MC DANIEL: Let's mark this one.

/17
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(Whereupon Opposer's Exhibit 15
was marked for identification.)
BY MS. MC DANIEL:
Q And I'm showing you now what the reporter
has just marked as deposition Exhibit 15.

Are you able to identify this document?

A Yes, I am.
Q And what is it, please.
A It is "To: MySkin, Inc." from the United

States Patent and Trademark Office for the
SKINTELLIGENCE mark. It says, "Section 2(d) Refusal -
Likelihood of Confusion."”

Q And what is your understanding with the --
what is your understanding as to which mark the examiner
found a likelihood of confusion with MySkin's attempt to
register SKINTELLIGENCE?

A The confusion is with the SKINTELLIGENCE
mark registered by the owner Lifetech Resources,
registration No. 1783801.

Q And are you referring to a particular page
of Exhibit 157?

A Yes, LT000588.

Q And is the Lifetech Resources referred to
as the owner of the previously registered SKINTELLIGENCE

mark -- is that the company for whom you work?
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A Yes, it is.
Q And is their address depicted in

Exhibit 157

A Yes, it is.
Q And what is the address that is shown?
A 9540 Cozycroft Avenue, Chatsworth,

California.

Q And is that the address for the Lifetech
Resources for whom you work?

A Yes, it is.

Q And I'd like to draw your attention in
Exhibit 15 on page LT000588.

Do you see a registration number listed for

the particular SKINTELLIGENCE mark where the examiner

found a likelihood of confusion?

A Yes.

Q And what is that registration number?

A 1783801.

Q And referring you now back to the
previously marked exhibit -- deposition Exhibit 3, does

the SKINTELLIGENCE registered mark registration number
in Exhibit 15 match the SKINTELLIGENCE registration
number owned by Lifetech Resources as shown in
Exhibit 37

A Yes, it does.
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Q Thank you.
MS. MC DANIEL: Let's mark this one, please.
(Whereupon Opposer's Exhibit 16
was marked for identification.)
BY MS. MC DANIEL:
Q All right. 1I'm showing you now what the
reporter has marked as deposition Exhibit 16.
Are you able to identify the materials

contained in this exhibit?

A Yes, I am.
Q And what are they, please?
A It is a trademark for MySkin by MySkin and

a trademark for MySkin for skin care and cosmetic
products and another trademark for MySkin by MySkin.

Q And is the MySkin being referred to in
Exhibit 16 the same company who is the applicant in the
trademark opposition matter involved -- or in the
present action?

A Yes, it is, MySkin, Inc.

Q And MySkin, Inc., is it shown in both
documents to be located in Jersey City, New Jersey?

A Yes. It shows the town Jersey City,
New Jersey.

Q And what are you matching up, which

exhibits and which information are you looking to?
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A On Exhibit 1, who it was to. And then on
Exhibit 16, the registration information.

Q And in Exhibit 16 is there a particular
page number you're referring to?

A LT000001 and then LT000004.

Q What other information besides these
trademark reports is shown in Exhibit 167

A It shows the trademarks, and it shows a

picture of a skin care product.

0 Are you referring to a particular page?
A Yes, LT000006 and LTO00007.
Q Based on the information contained in

Exhibit 16, do you draw any conclusions as to whether
MySkin, the applicant in this case for the
SKINTELLIGENCE mark, does or has ever sold skin care
products?

A Yes. The logo on the label is the same as

the trademark, the trademark MySkin on page LTO000003.

Q And the logo is depicted on which page?

A It's on page -3 and page -6 on the actual
product.

Q And is there any information in the

trademark registration for MySkin that would cause you
to conclude that the company may have sold products?

A "For: Skin-" -- it says,
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"For: Skincare and Cosmetics Products,
Namely, Skin Cleansers, Skin Toners, Skin
Moisturizers, Non-Medicated Skin Serums,
Sunscreen Creams, Eye Liner, Eye Shadow,
Foundation, Blush, Mascara, Lipstick, Lip
Gloss, and Cover Stick Makeup."
Q And are you able to identify what type of
skin care product is shown in connection with
Exhibit 167

A This one says, "Prevent," which would
probably be a treatment product.

0 Thank you.

Let's mark this, please.

(Whereupon Opposer's Exhibit 17

was marked for identification.)
BY MS. MC DANIEL:

Q I'm going to show you now what the reporter
has just marked as deposition Exhibit 17. And I will
represent to you that this exhibit is a part of the
materials that applicant MySkin provided to us in

connection with this case.

Have you seen this document before?

A Yes, I have.
Q And would you identify it, please.
A It is titled "SKINTELLIGENCE" on the front
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page. And it says, "Improved Online (or Web-Based)
Skincare Product and Regimen Recommendation Search
Engine System." And then it proceeds to tell about the
system, I guess.

Q From the review of that document, would you
describe for the record generally your understanding of
how MySkin is seeking to use the mark SKINTELLIGENCE?

A My understanding is that they provide a
questionnaire online that asks the consumer what the
assessment 1s of their skin, to ask different questions
such as like gender, ethnicity, how old they are. They
ask them questions as to what skin -- your skin type,
what kind of skin -- do they feel they have oily, dry,
combination, normal.

They then ask other questions as far as

what other skin conditions do you experience, other

additional questions about them, the consumer. And
then -- and skin concerns the consumer might have, and
lifestyle the consumer may have. It appears to do an

analysis of that information and then provides a
recommendation of products for the consumer.

Q Now, I'd like to draw your attention back
to a previously marked exhibit, Exhibit 12, which you
indicated was a skin care analysis provided or sponsored

by Market America.
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Do you have Exhibit 12 now before you?

A Yes, I do.

Q And you also have Exhibit 17 before you?

A Yes, I do.

Q Can you confirm that Exhibit 12 is provided

or sponsored by Market America?

A Yes, it 1is.

Q And Exhibit 17, I have represented to you,
is provided or sponsored by applicant MySkin in this
case.

A Yes. And it says, "MySkin SKINTELLIGENCE."

Q Would you please compare the information
provided in the two documents and describe any
similarities you see between the information depicted in
Exhibit 12 and the information depicted in Exhibit 17.

A They're both assessments or analysis of the
skin. They talk about the online skin assessment. They
mention what happens, like, to -- they tell the
consumer -- both of them tell the consumer to answer the
questions that, at the end -- what happens after that
products will be recommended to them.

They go into starting the analysis. They
ask similar questions or the same questions. They ask
male/female, ethnicity questions. They ask age of the

consumer. They go into how would you describe your
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skin.

They ask the same as -- MYSKIN asks skin
type and how does your skin react to products. Market
America's goes into other things like other questions
about the skin, about the consumer's skin and what they
think.

And MySkin then goes into other skin
concerns, talks about what kind of concerns a person
might have with their skin -- acne, blemishes, the same
as Market America's. It talks -- then goes into where
it talks about the lifestyle which Market America asks
some questions on their form also. Do you take
medication, the same as MySkin asks.

Then they get into recommending the
products. They then describe what products are good.
Both of them -- their last page is recommending
different products for the consumer.

Q And is it your understanding that both of

these skin care assessment tools are available online?

A Yes. Both are available online.
Q And I believe you just testified that in
addition to being a -- would you consider these to be

questionnaires?
A Yes. I would view them to be

questionnaires.
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Q

And in both cases are the questionnaires

designed to be completed by the consumer of the skin

care products?

A

Q
analysis?

A

Q

offer similar

A

Q

provide -- or

Yes.

And do both systems relate to skin type

Yes, they do.

And you pointed out a number of questions.

Would you conclude that both questionnaires
types of questions?

Yes, they do.

And I believe you also testified that both

the output is a recommendation on skin

care products.

A
products.

Q

that you have

Yes. The outcome is recommended skin care

Thank you. You may move those aside now.
So having reviewed all of the information

looked at in this case and knowing what

you know about Lifetech's SKINTELLIGENCE brand, do you

have an opinion on whether Lifetech's SKINTELLIGENCE

mark is likely to cause confusion with MySkin's

SKINTELLIGENCE mark should they be allowed to register

it?

Yes, I do.
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Q And what is your opinion in that regard?

A I believe that there would be likelihood of
confusion.

Q And what are your bases for that opinion?

A My opinion is based on the length of time
that SKINTELLIGENCE has been in the marketplace, for
over 20 years, based on the -- Market America how large
they are as a company, and their consumer base is over
3 million consumers, that they have a significant
retailer base on the online retail marketplace, that
they invest the advertising dollars behind the product
to get it out to the public, and it is widely well known
for that, that they both are skin care products.

Q Do both have something to do with skin care
analysis?

A Yes. They both have a skin care analysis
that determines what -- what -- taking questionnaires,
from having consumers answer questionnaires that at the
ultimate end is to recommend products for the consumer.
And the fact that Market America is, out of the top 500
retailers, online retailers, is number 70. So they have
a large presence online.

Q And did you find information on the record
that MySkin also has or seeks an online presence with

respect to the mark SKINTELLIGENCE?
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A Yes.

0 And how do the two marks compare, the one
that your company owns and one that MySkin is seeking to
register, the marks themselves?

A They are exactly the same.

Q Is that something that you took into
consideration in your opinion that there would be
likelihood of confusion?

A Yes, I did.

Q And do both marks relate to either skin
care products or analysis tools relating to skin care
that might result in the recommendation of a product?

A Yes, they do.

Q And is that something that you took into
consideration in formulating your opinion of the
likelihood of confusion?

A Yes, I did.

Q Now, in the course of your employment, are
you ever exposed to your company Lifetech's efforts to
police its trademarks?

A Yes, I am.

Q And, generally, who at the company or
outside of the company gets involved in those efforts?

A We have outside counsel, and we have inside

counsel.
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Q And what is your understanding of what
those counsel do with respect to assisting Lifetech in
enforcing its trademarks?

A We have sent out cease and desist letters
to companies as well as being involved in a lawsuit with
a company called Skintelligent Therapeutics. And we had
won the case where the owner had to change his product
name from Skintelligent Therapeutics because it was
found to be a likelihood of confusion.

Q And that's an example of one of the
successful policing efforts that Lifetech undertook with
respect to its SKINTELLIGENCE line?

A Yes, it is.

Q Are Lifetech's efforts in policing and
enforcing its rights in this mark ongoing?

A Yes, they are.

Q And has that been true throughout your
tenure with the company?

A Yes, it has.

MS. MC DANIEL: Let's mark that, please.

(Whereupon Opposer's Exhibit 18
was marked for identification.)
BY MS. MC DANIEL:
Q I'd like to show you now what the reporter

has just marked as deposition Exhibit 18 and ask if you
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can identify this document, please.

A This is a product called "SKINTELLIGENCE
Clever Cleanser for Normal to Combination Skin" by
Talika that is being sold online.

Q And through what location online is this --
is or was this particular product offered?

A Through myskin.com.

Q And is it your understanding that that's a
website of the applicant in this case?

A Yes, it is, from my understanding.

Q And the SKINTELLIGENCE product that's
offered on Exhibit 18 you mentioned is offered by
Talika. That's spelled, T-a-l-i-k-a.

Do you have an understanding of who Talika
is?

A My understanding is they are a company
located in France.

Q And has Lifetech had any contact either
directly or indirectly through its attorneys with
representatives of Talika?

A Yes, we have.

Q And what is your understanding of the
nature of that contact?

A We have sent a cease and desist letter to

them to no longer sell their SKINTELLIGENCE line on

58




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

websites here in the United States to enforce our mark.
MS. MC DANIEL: Let's mark this, please.
(Whereupon Opposer's Exhibit 19
was marked for identification.)
BY MS. MC DANIEL:

Q I'd 1like to show you now what the reporter
has just marked as deposition Exhibit 19 and ask if you
can identify that document.

A This is a document from what I believe 1is
the attorneys from Talika to our attorney law firm,
Merchant & Gould.

Q And what course of action is described in
Exhibit 197

A This is to -- from them to confirm that
their client do not sell anymore to the online
retailers, distribute the product Talika SKINTELLIGENCE.

Q Does Exhibit 19 indicate whether the
product is still being provided to these distributors?

A This says they already ceased to send these
products to these web distributors.

Q So do you have an understanding as to
whether Talika has now ceased and desisted from
providing its SKINTELLIGENCE products to online
retailers in the United States?

A My understanding is they have stopped
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selling to them.
Q And is it your understanding that they have

taken this action in response to Lifetech's demand that

they stop -- that they cease those actions?
A That is my understanding, yes.
Q Thank you.

We'll take a short break.

(Whereupon a recess was taken.)

MS. MC DANIEL: Thank you, Ms. Halcon. I don't
have any further questions for you today.

THE WITNESS: Thank you.

MS. MC DANIEL: And the witness will read and sign
the transcript.

(Whereupon a discussion

was held off the record.)

MS. MC DANIEL: Further to the question of reading
and signing, we relieve the reporter of her duties;

And the reporter will send the witness a
transcript to be delivered by July 10th;

The witness will have until July 13th to
read and make any corrections to the transcript under
penalty of perjury.

(Whereupon at 11:35 A.M., the

deposition of Beverly Halcon was

concluded.)
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PENALTY OF PERJURY

I hereby declare I am the deponent in the
within matter; that I have read the foregoing
deposition and know the contents thereof, and I declare
that the same is true of my knowledge except as to the
matters which are therein stated upon my information
or belief; and as to those matters I believe it to be
true.

I declare.under penalty of perjury that the
foregoing is true and correct.

Executed on the Jl:%i day of Joly '
7

2012 _, at ClhaXkswort, , California.

B siede ) Holeon
7

Stave of LavPmia W/l t ness)

CWE “*3@ Los ANGRRS

Suosenoed and Swornio befdre me on via T doy of _duly

(o), 202 (Yeov), ‘oo Bexexiy Noleon , proved 4o
e on e
©os\S of SG“SYQGNWWXENWM&WQQ,*b\oeﬁﬂﬂe—$EXSOFGﬁs¢x“>ownxwad

DANNAYE ROBINSON

Commission # 1946283

Notary Public - California E
Los Angeles County =

My Comm. Expires Jui 31, 2016 61
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REPORTER'S CERTIFICATE

I, Joanne Hokyo, Certified Shorthand Reporter
No. 9169, in and for the State of California, do hereby
certify:

That prior to being examined, BEVERLY HALCON,
the witness named in the foregoing deposition, was by
me duly administered an oath to testify the truth, the
whole truth, and nothing but the truth;

That said deposition was taken before me
at the time and place therein set forth, and was taken
down by me in shorthand and thereafter reduced to
computerized transcription under my direction and
supervision;

That the dismantling of the transcript will
void the Reporter's Certificate.

I further certify that I am neither counsel
for, nor related to, any party to said action, nor in
any way interested in the outcome thereof.

In witness whereof, I have hereunto subscribed
my name this 6th day of July, 2012.

TN
/X e
e e

!

Certff"d Shorthand Reporter
For thq State of California
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EXHIBIT 1



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Lifetech Resources, LLC, g Opposition No. 91200084
Opposer, ; Mark: SKINTELLIGENCE
V. ; Serial No.: 77/960706
MySkin, Inc., % Filing Date: March 17, 2010
Applicant. ; Published: Feb. 1, 2011
)

NOTICE OF TESTIMONIAL DEPOSITION OF BEVERLY HALCON

TO:  Rajiv Ranjan

MySkin Inc.

123 Town Square Place, Suite #324

Jersey City, NJ 07310

PLEASE TAKE NOTICE that at the offices of Towle, Denison, Smith & Maniscalco,
LLP, 10866 Wilshire Boulevard, Suite 600, Los Angeles, California 90024, on July 3, 2012, at
10:00 a.m., Opposer, Lifetech Resources, LLC, will take the testimonial deposition of Beverly
Halcon, Vice President at Lifetech Resources, whose address is 9540 Cozycroft Avenue,
Chatsworth, California 91311, in connection with the above-captioned matter.

The testimonial deposition will take place upon oral examination pursuant to Rules 26
and 30 of the Federal Rules of Civil Procedure before an officer duly authorized by law to
administer oaths and record testimony. The testimony will be recorded by stenographic means
and may be videotaped. The testimonial deposition will continue until completed or
adiourned. Counsel for Applicant is invited to attend and cross-examine the witness at the
time and place designated.

exumr_)

FOR IDENTIFICATION
PAGE OF PAGES

JOAI HOKYO, C3R
oare_ - Pyl
WITNREA:




Date: June 14, 2012

LIFETECH RESOURCES, LLC

By its Attorneys,

s/Karen McDaniel

Karen McDaniel

Danielle I. Mattessich
MERCHANT & GOULD P.C.
3200 IDS Center

80 South Eighth Street
Minneapolis, MN 55402-2215
(612) 332-5300

e



CERTIFICATE OF SERVICE

I hereby certify that a true and correct copy of the foregoing NOTICE OF TESTIMONIAL
DEPOSITION OF BEVERLY HALCON was served upon MySkin, Inc. by email and First Class

Mail on this 14th day of June, 2012, addressed to:

Rajiv Ranjan

MySkin Inc.

123 Town Square Place, Suite #324
Jersey City, NJ 07310

Email: rajiv@myskininc.com

s/Rachel Markham
Rachel Markham
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UNITED STATES DEPARTMENT OF COMMERCE

Patent and Trad wk Office
ASSISTANT COMMIS»+JINER FOR TRADEMARKS
2900 Crystal Drive .

Arlington, VA 22202-3513

REGISTRATION NO. 1783801  SERIAL NO. 74/341429 PAPER NO.
MAILING DATE: Sep 14, 1999

MARK: SKINTELLIGENCE

REGISTRANT: CARIERI, RICHARD A.

N T T e e PRESS: TMPRU e ioarn o0
CHRISTIE PARKER & HALE LLP T e o whi neton,
PO BOX 7068 : Aftidavit-Renswal Examiner's name,

Mark all correspondence to the

PASADENA CA 91109"7068 aztdention of “PRU” using the above
5. :eg;:!srz'ﬂon No,

RECEIPT IS ACKNOWLEDGED OF THE SUBMITTED REQUEST UNDER:
SECTION 8 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.161-2.166.
SECTION 15 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.167-2.168,

YOUR REQUEST FULFILLS THE STATUTORY REQUIREMENTS AND HAS BEEN ACCEPTED,

CATHERINE R HILL
AFFIDAVIT-RENEWAL EXAMINER
TRADEMARK EXAMINING OPERATION
(703) 308-8500 EXT. 136

e EXHIBIT z
POR MF’C TION
PMai_#L PAGES

WITNESS: :
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03-08-1999

" U.8. Pannt 8 TMOf/TM Ma ReptDt. #22

TRADEMARK
Docket No. 34183/GTL/L328

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED DECLARATION UNDER SECTIONS 8 AND 15
) : OF THE TRADEMARK ACT OF 1946

Mark TN SKINTELLIGENCE 1 hereby canify thae his comespondence I being
' ) deposited with the U.S. Postal Servics s first class
Registration No. \ 1,783,801 mail in as envelope addrossed %0 Assistand
: Commissioner for T: ks, 2900 Crystad Drive,

Registered : July 27, 1993 Adington, VA 22202 35130“.

Date of Deposi: LLLL

/l/ 1!4( 2 aY

Class(es) : 3

ASSISTANT COMMISSIONER FOR TRADEMARKS:

1, the undersigned, an individual registrant, residing at 21642 Marilla Street,
Chatsworth, California 91311 declare that I own the above-identified registration, as shown
by records in the"t.S. Patent and Trademark Office; that the mark shown therein has been in
continuous use i:i\nte%te commerce for at least five consecutive years from the date of the
registration to the present on or in connection with goods identified in the registration as
foHoWMOSMETICS; NAMELY, SKIN CLEANSER PREPARATIONS, SKIN FRESHENER
PREPARATIONS, SKIN MOISTURIZER, TONING LOTION, EMOLLIENT CREAM, TONING
MASK, SHAVING CLEANSER PREPARATIONS, EYE TONING GEL, FACE MAKEUP
BODY SI—iAMPOO, HAIR SHAMPOO, HAIR CONDITIONER; that said mark is still in use in
interstate commerce as evidenced by the attached specimen showing the mark as currently
used; that there has been no final decision adverse to registrant's claim of ownership of said
mark for such goods, or to its right to register the same or maintain it on the register; and that

~ there is no procesding involving any of said rights pending and not disposed of either in the

Patent and Trademark Office or in the courts.

POWER OF ATTORNEY
Applicant hereby appoints the following members of the Bar and attorneys of the law
firm Christie, Parker & Hale, LLP, with full power of substitution and revocation, to transact

all business in the Patent and Trademark Office in connection with this Registration:

R. W. Johnston Theodore A. Pianko Daniel M. Cavanagh .
D. Bruce Prout Edward R. Schwartz Gary J. Nelson
Hayden A. Carney John D. Carpenter Kathleen M. Olster

03/28/1939 JHARLEY 00000016 1783801

01 FLz374 TSN A e -1-
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Docket No. 34183/GTIL/L328

Richard J. Ward, Jr. David A. Plumley Josephine Lim
Russell R. Palmer, Jr. Wesley W. Monroe Monte M. F. Cooper
LeRoy T. Rahn o Grant T. Langton Joel A. Kauth

Richard D. Seibel 1){( - Syed A. Hasan Albert J. Harnois
Walter G. Maxwell Constantine Marantidis Patrick Y. Ikehara
William P. Christie - John W. Eldredge Mark Garscia

David A. Dillard Marilyn R. Khorsandi Peter J. Reitan
Thomas J. Daly Craig A. Gelfound Raymond R. Tabandeh
Vincent G. Gioia . Gregory S. Lampert Phuong-Quan Hoang

The authority under this Power of Attorney of each person named abO\;e shall
automatically terminate and be revoked upon such person ceasing to be a member or associate
of or of counsel to that law firm,

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, Post
Office Box 7068, Pasadena, CA 91109-7068.

DECLARATION
I, the undersigned, declare further that all statements made herein of my own
knowledge are true and that all statements made on information and belief are believed to be
true; and further that these statements were made with the knowledge that willful false
statements and the like so made are punishable by fine or imprisonment, or both, under
Section 1001 of Title 18 of the United States Code and that such willful false statements may

jeopardize the validity of the aforesaid registration.

Date Feb. «25;, /??? By ﬂW ﬁ/é GAcenq
\ Richard A. Carieri

GTL/mac

MAC PAS173626.1-*-2/28/99 3:52 pm.

9.
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03-08-1999

U.B. Patont & TMOfe!T™ Mail ReptDt. #22 TRADEMARK
Doclket No. 34183/GTL/L328

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
DECLARATION OF CONTINUED USE TRANSMITTAL

I hereby camfy that this correspondence is being deposited with the U.S. Postal Service as first
class mail in an envelope addressed to Assistant Commissioner for Trademarks, 2900 Crystal
Drive, Arlington, VA 22202-3513 on March 3, 1999.

-Box POST REG FEE ! March 3, 1999
Assistant Commissioner for Trademarks
2900 Crystal Drive .
Arlington, Virginia 22202-3513
Comimissioner:
Enclosed for filing are:

1. A Sections 8 and 15 Combined Declaration of Continued Use (including power of
attorney) for the following registration:

Mark : SKINTELLIGENCE
Registration No. : 1,783,801

Registered : July 27, 1993
Class(es) : 3 -

Registrant . Richard A. Carieri

2. One specimen of the mark as used for each class.

3. Our check for the statutory fee of $200.

Any deficiency in or overpayment of fees for this transaction should be charged or credited to
Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy-of this letter is enclosed.

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, CA 91109-7068.
Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

s LA

Gzan{ T. Langton
626/795-9900

GTL/mac

MAC PAS174738.1-*.3/3/99 9:00 am
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CHRISTIE, PARKER & HALE, Ly
Lateyers

PosT Orsict Bux 7068
Pasapexa, Catnogyia 91109-7068

Docket No. ¢

Mark

Reg. No.
Class(es)
Applicant

Specimens

34183/GTL/L.328
SKINTELLIGENCE

1,783,801
3
Richard A, Carieri

1
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UNITED STATES JARTMENT OF COMMERCE
Patent and Trademark Office

ASSISTANT SECRETARY AND COMMISSIONER
OF PATENTS AND TRADEMARKS
Washington, D.C. 20231

2, 1993

NOTICE OF PUBLICATION UNDER 12(a)

1. Serial No.: 2. Mark:
74/341,429 SKINTELLIGENCE

3. Applicant: . 4, Publication Date:
CARIERI, RICHARD A. MAY. L4, 1993

The mark of the application identified appears to be entitled to registration. The
mark will, in accordance with Section 12{a} of the Trademark Act of 1846, as
amended, be published in the Official Gazette on the date indicated above for the
purpose of opposition by any person who helieves he will be damaged by the
registration of the mark. If no opposition is filed within the time specified by
Section 13(a) of the Statute or by rules 2.101 or 2.102 of the Trademark Rules,
the Commissioner of Patents and Trademarks may issue a certificate of
registration.

Copies of the trademark portion of the Official Gazette containing the publication
of the mark may be obtained at $16.00 each for domestic orders, or at $20.00
each for foreign orders from:

The Superintendent of Documents
U.S. Government Printing Office
Washington,D.C. 20402

By direction of the Commissioner.

LTO00409




Anthony 0. Cormier
23161 Ventura Boulevard, Suite 102
Woodland Hills, CA 91364

THPG I
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UNITED S'I'A"I’ES DEPARTMENT OF COMMERCE
Patent and Trademark Office

PAPER NO.

ADDRESS

COMMISSIONER OF PATENTS
AND TRADEMARKS
Washington, D.C, 20231

‘The addsess of all correspondence
not contrining foc payments
should inclnde the words “Box 5.*

Please furmish the follnwmg

in all correspondence:

1. Your tlephane mumber and
ZIP code,

2. Mailing dats of this action.

3. Exsnoning Annmoy‘s nons
and Law Office numbez.

TRADEMARK INTERVIEW AND AMENDMENT RECORD

Sah Snith [0 WVWWWM
%:EEES:QIONEI%I:SVIEW INTERV) &DAT?E g {Q! ? |

CALL RECORP- =

nol & ot o

1. [ PRIORITY ACTION: To camply with stated application requircments, Applicant or Applicant’s attomey has two months from the above
mailing date for this case to be given priority as an amended case. If Applicant or Applicunt's attorney does not respond within two months,
a proper response must still be made within SCX MONTHS from the mailing date in order to avoid ABANDONMENT,

2. X| EXAMINER’S AMENDMENT: In accordance with the authorization granted by the above Applicant or attorney, the application has been
amended as indicated below. No response is necessary unless there is an objection to the amendment.

3, [} The Examining Attomey has searched the Office records and has found ne similar registered or pending marks which would bar registration
under Trademark Act Section 2(d), 15 U.S.C. Section 1052 (d) (1986).

9 The wo\fd e "&(@W:@ deangar' s amerded To
vm\g c,maer @lﬁr’)omoy\b

¢ wurzir\% hoar r o thon 1§, dimepded 10
“hair condrtiong”

Ib%ﬁ S /QA ;703) 0107 %22
mmmu emu \JU\ W rm LAW OFFICE PHONE M 9*56

NAME
FORM PTO-1398 (REV. 9-89) U.S. DEPARTMENT OF COMMERCE-Patent and Trademark Oflice

LTO00411




UNITED STATES DEPARTMENT OF COMMERCE
Patent and Trademark Office

ares Ok
PAPERNO. A
SERIAL NO. APPLICANT ‘T /4,.
747341429 CARIERL. RICHARD A. . ‘ . )
MARK ADDRESS
) COMMISSIONER OF PATENTS
SETINTEL L TEENCE : . AND TRADEMARKS
ADDRESS ACTION NO. Wastington, D.C. 20231
Arthony 0. Cormiar @1 Tho address of all comrespondence
23161 Venbura Boulevard, Suibe 102 nok conmalsing feopayments
Woodland Hillz, CA 91364 A WAILING DATE shontd nclude (e words "Box ¥
DA ID/IT Pl il
inall
REF. NO. :Ym:?:;:;;n::nb«md
ZIP coda,
g. %‘hﬂmgdn; of thix action.
. Examining Attozn
FORM PTO-1525 (5-90) U.S. DEPT. OF COMM. PAT. & TM OFFICE and Law Office n:_’f;:,"’“
:l'HADEMARK INTERVIEW AND AMENDMENT RECORD
EXAMINING ATTORNEY PERSON CALLED/INTERVIEWED
Lins A~ [0 APPLICANT
Jertbroy b.Sm i Onthony O.Cormier S arromes

(M PERSONA(. INTERVIEW lNTERVI WDATE ! AREA %PDE Tl;:fLEPHONE NUMBER
: /

TELEPHONE CALL q q A | -H924

CALL RECORP ( O_g: QN

1. [ PRIORITY ACTI& : To comply with stated application requi Applicant or Applicant’s attorney has two months from the above
mailing date for this case to be given priority as an amended case If Apphcant or Applicant's attomey does not respond within two months,
a proper response must still be made within SIX MONTHS from the mailing date in order to avoid ABANDONMENT.

Z.M EXAMINER'S AMENDMENT: In accordance with the authorization granted by the above Applicant or aitomney, the application has been
amended as indicated below. No response is necessary unless theze is an objection to the amendment.

3. LA} The Examining Attorney has hed the Office records and has found no similar registered or pending marks which would bar registration
under Trademark Act Section 2(d), 15 U.S.C. Section 1052 (d) (1986).

o The applieart s o eitren of Hhe United Stortes

‘%z Worina “skin cleanser™ 1s amend: H@ "skin
clegyserpreparations”

Uiy S frechener' s apmorded o "Skintreshener”
DTS

i, [~ AR
- p ]’H‘\/ \S}/m H/\ LAW OFFICE PHONE M 22 65

FOAM PTO-1398 (REV. 9-89) U.S, DEPARTMENT OF COMMERCE-Patent and Trademark Offico
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H o, 013126
U.S. Department of Commerce ¢ )
patent and Trademark Office -+ < FUSAL - —~r 7
o.;....;... D.C. 20231 - MARK:
I : . :
= 0% oy - g5 .NOTT j INCOMPLETE APPLICATION
H \‘?)'5 nnligint’'s Nams A A LLHLE o o 2 MM_}

.'-..7{’;: ‘,, “;"\r esSs & ',4 . Wit - Ml . ’_ /Y‘_.-
~ DPH Gl el , [z s a
) . S 7 3
‘WMvdm%mMsthWmmmmmmmm
mﬂmmmbegivmaﬁlingdmkamnl.mmmmb&gmm&ehnﬁwwmmmmﬂmhmﬁm
paidinmshoxmhninedfesfcu:vualappliaﬁomwguhumm!mﬂzmmgmmdaﬁlhgdmhmmddw@ﬁmwidbyd:ed'.
If a charge to a deposit account was anthorized, the account will be credited appropriately. -

*+4FOR COMPLETE EXPLANATION, SEE BELOW AND REVERSE***

1.[] APPLICANT NAME/ADDRESS - The xpplicant has not provided & name and/or comrespoadence address. Rule 2.21¢a)1). Rule 2.21
is printed on revene. . .

2.1] DRAWINGS - The drawing roquirements have not beca met. Rale 221(4)3). Rule 2.52, which concems drawing requiresents,is

.

[ ] No drawing was submitied. The Office does not prepare drawing.

[ ] The drawing beading is incompicte. A complete heading contains: applicant’s name, spplicant’s mailing address, the date of first
useofthemkmywheuﬂhm(ﬂﬂzwwmhhdmmhm),udﬂngwchwmmdmdin
the application (or a bypical item if a mumber are recited). If the xpplication based on Section 44(d), the priority filing date of the
relevant foreign application st be included on the drawing,

[ ] Mark must be in black and white only. /5 -

[ } No mxk on drawing "

[ } The mark in special fosrn drawing msy not exceed 4 inches by 4 inches

3. 1] GOGDS/SERVICES-The goods o services in ennnection with which the mark isused, o s intended fo be used, bave not been identified.
Rule 221(2)4). . ,.

4. {] SPECIMEN - The requirements for at least one specimen bas not been met. (For applications based on use in commeroe tinder Section
@), Rule 221(a)5XG)- :

5.[] BASIS FOR FILING - The applican has failed to establish a basis for filing. Rule 221(a)(5) Lists four bases upon which a trademark
or sarvice mark application may be filed, at least one 6f which mmet be met. :

[ ] Under Section I (a) of the Trademark Act, the applicant must supply the date of first use of the mark in commerce,

{ ] Under Section 44(c) of the Trademark act, the applicant must supply a claim of bona fids intent to use the mark in commerce
a certification or certified copy of the foreign registration on which the apphication is based. .

{ '} Undex Section 44(d) of the Trademmk Act, the applicant must supply a claim of bona fide intent to use the mark in comrerse
& claim of the benefit of prior foreign application. The claim should include the date of filing and foreign country where it was
filed. Under Section 44 (d), applicant roust file its application to register in the United States within six months of the date it filed
its application 1o register in the foreign country. '

[ ] Under Section 1(b) of the Act, applicant must supply a claim of a boua fide intent to use the mark in commerce.

6] ﬂl;g;’ERBASIS-AnAppﬁmmmb&mthﬁmmMéuﬁml(a)[mchemunmx] a0d Section 1(b) [intent to use].
(d).

7)@ FEES - The applicant did not subamit the proper filing fee. A filing fec of $ ’“ﬁpudmismquimd.kulslﬁ(a)mdul(a)m.
. _[ '} No fee was submitted.
R ’ An insufficient fee was submitted.
[ ) An vasigned check was submitted.

8. [] SIGNATURE - The application is unsigned. Ruke 221(aX6).

703-308-2024

YL 1g0e <oz L R TI TP
- L B .

LTO00414




mw-mmm&@.mum

@ MmmmwMumqumfumﬁwmlﬂimdmsnmmmdmngMM received:
(1) Name of the applicant: - o
@ Ammcandadd:mﬂ:wﬁdmmmicaﬁommhedhwed; |
6)] Ad!zwingoﬂlnmatmght:obengiﬂndmbsmﬁaﬂymeﬁngan&emqm 5 of section 2.52;
@) An identification of goods or services; -
(5) Abavsforfiling: . - .
() A dare of first use of the mark in
section 1(3) of the Act, or
(i) Ac!aimafabonaﬁdcinmﬁmmmdnm?ntinmmdlwﬁﬁnﬁm
oo which the application i i i

4

j i im of the beoefit of a prior foreign application filed in
accordance with section 44(d) of the Act, or | .
ﬁv)Achimofabomﬁdehmﬁmtoutbema&inmhnlmﬁaﬁmmduuﬁm 1(b) of the Act;
©® AVﬁmﬂ&mmmﬂmmmm@)wwuqﬁm

(7) The required filing fe for at least one clzss of goods o services. Cormpliance with oe or more the nules relating o the elements
Spedﬁedabonnnybemhadbefuednwﬁaﬁmhfmﬂhm(b)mﬁlﬁxgdmofmcappﬁmﬁmismcdmmwﬁnh
all of the elements set forth mmmw&&hmnMEhPmdeMkm

© lfthcpapusmdfeembuﬂnaqammﬁgﬁp&nnﬁyﬂdhmﬁ@mﬁﬁhmmddﬁs

Rule 2.56 - Specimens,

Rule 257 - Facsimilex.

(@ Whm.Mmhm&dmgofaﬁﬂm&m»hmd;qwhmduﬂgmeumtmdﬂgoods.ortbe
: nanre of the mark, specimens as above stated cams:: be farnished, ﬂnucopinofnﬂublep!mWhmoﬂumpmbh
Rptﬁductiﬂn.ﬂotto:xmad“[limhsdlﬁ:nt) wide and 11 inches 279 cm) long,anddw'iyandlcgiblyshowingd)emaxk
andaﬂmane::medinwnmcﬁmduewhh.shaﬂheﬁnnixhed.
o Ampmmdt:imihwhidmmdyamwxﬂnofdzhwhgmmwmlywimMmulwil!notbc considered to
beafﬁmﬂedcpicdngﬂ:nu'x awmahmmumummm setvices,
Ruie 2.58 - Specimens or facsimiles in the case of a service mark.

@ lnﬂncaseofmicemh,spedmafacshﬁhxspa’ﬁedinwaimalﬁmdlﬂ.oﬁhamkuuwdinﬂnsakwadvﬂﬁﬁng
ofth‘mmﬂnnkﬁmmwmimnsibkm&ﬂzmdhmﬂa&mmhwhicnixisuwd.inwhichevun
mmhamptmzaﬁonmtzbk toﬂnCommisximmbembqﬁmd.

@) h!ﬁcmseofwvﬁxmhmmdinninmduwnmfmxhxugﬁom tape recordings will be accepted,
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117341429

N THE UNITED STATES PATENT AND TRADEMARK OFFICE
APPLICATION FOR TRADEMARK REGISTRATION

TRADEMARK/SERVICE-MARK Mark: SKINTELLIGENCE

APPLICATION, PRINCIPAL AND DESIGN
REGISTER, WITH DECLARATION International Code:

THE COMMISSIONER OF PATENTS AND TRADEMARKS:
PLICANT NAME: RICHARD A. CARIERI O US. cibics—

APPLICANT BUSINESS ADDRESS: 21822 Lassen Street, Suite "LV
Chatsworth, California 91311

GOODS AND/OR SERVICES : COSMETICS, namely skin cleanser,
skin freshener, skin moisturizer,
toning 1lotion, emollient cream,
toning mask, shaving cleanser, eye
toning gen, face make up, body

shampoo, hair shanpoo, hair
conditioner. <
O\ . The applicant iskRICHARD A. CARIERI‘ whose address isY_21822
_ < cr
qu Lassen Street, Suite "L:& [Chatsworth& E:alifornia 913111

The above-identified applicant has adopted and is using the

trademark shown in the accompanying drawingﬁ for- the following

' % goods: L'EOSMETICS, namely jskin cleanserX s;gizhsfreshener skin
Cﬂ%} moisturizer, toning lotion, emollient cream, toning mask, shaving
KCP?;) cleanser,j\eye toning gel, face makeup body shampoo, hair shampoo,
hair conditioggnd requests said mark be registered in the United

States Patent and Trademark Office on the Principal Register

established by the Act of July 1946.

i The trademark was first used on the goods on May 19, 1990,

C:\SHELL\MISCDOCS\LIFE92TA.03#
09.11.92...09:20
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S

was first used on the goods in interstate commerce on May 19, 1990

and that mark is still in use.

The mark is used by applying it to containers for the goods
and three specimens showing the mark as actually used are presented

herewith.

C:\SHELL\MISCDOCS\LIFE92TA.03#
09.11.92...09:20
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DECLARATION

The undersigned being hereby warned that willful faise
statements and the 1iké so made are punishable by fine or
imprisonment, or both, under 18 d.s.c. 1001, and that such willful
false statements may jeopardize the validity of the application or
any resulting registration, declares that he/she is properly
authorized to execute this application on behalf of the applicant:
he/she believes the applicant +to be the owner of the
trademark/service mark sought to be registered, or, if the
application is being filed under 15 U.S.C. 1051(b), he/she believes
applicant to be entitled to use such mark in commerce; to the best
of his/her knowledge and belief no other person, firm, corporation,
or association has the right to use the above identified mark in
commerce, either in the identical form thereof or in such near
resemblance theretc as to be likely, when used on or in connection
with the goods/services of such other person, to cause cohfusion,
or to cause mistake or to deceive; and that all statements made of
his/her own knowledge are true and all statements made on

information and belief are believed to be true.

f-1y-7+- ,N;;~£7d>62@&bu;—.

DATE RICHARD A. CARIERI

C\SHELL\MISCDOCS\LIFEQ2TA. 034
09.11.92...09:20
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- : APPOINTMENT OF REPRESENTATIVE

‘Applicant,EtiICHARD A, CARIERI] hereby appoints ANTHONY O.
CORMIER, a member of the california State Bar, his attorney to
prosecute this application to register, to transact all business in
the Patent and Trademark Office in connection therewith, and to
‘receive the Certificate ©of Registration. Address all
correspondence relative thereto to the law firm of E\NTHONY 0.
OA’ CORMIE@ [2:;;.61 VENTURA BOULEVARD, SUITE 102, WOODLAND HILLS,

CALIFORNIA 91364} Telephone: (818) 348=5220.
2244929

RICHARD A. CARIERI

C:\SHELL\MISCDOCS\LIFEQ2TA.03#
09.11.92...09:20
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CANCELLED

INT. GL.
: ' RICHARD A. CARIERI ____;25___*_,
PRIOR US CL.
21822 Lassen Street, Suite "L" 5 1,82
Chatsworth, California 91311 l
DATE OF FIRST USE : December 5, 1990
GOODS OR SERVICES ¢ COSMETICS, namely skin cleanser, skin
: ' ‘freshener, skin moisturizer, toning

lotion, emollient cream, toning mask,
shaving cleanser, eye toning gel, face
make up, body shampoo, hair shampoo, hair
conditioner :

SKINTELLIGENCE

ANTHONY O. CORMIER
Attorney at Law
23161 Ventura Boulevard
Suite 102
Woodland Hills, California 91364

/ 78340/
C:\SHELL\MISCDOCS\LIFE92TA.03#

09.11.92...09:20 PUBLISHED-
NAY 0°4 1993
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03-08-1399

U.5. Patent & TMOte/TM Mail Rept Dt $22 rPRADEMARK
Docket No. 34183/GTL/L328

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
DECLARATION OF CONTINUED USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service as first
class matl in an envelope addressed to Assistant Commissioner for Trademnarks, 2900 Crystal
Drive, Arlington, VA 22202-3513 on March 3, 1999.

Box POST REG FEE March 3, 1999
Assistant Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3513

Commissioner:
Enclosed for filing are:

1. A Sections 8 and 15 Combined Declaration of Continued Use (including power of
attorney) for the following registration:

Mark : SKINTELLIGENCE
Registration No. : 1,783,801

Registered : July 27, 1993
Class(es) : 3

Registrant : Richard A. Carieri

2. One specimen of the mark as used for each class.

3. Our check for the statutory fee of $200.

Any deficiency in or overpayment of fees for this transaction should be charged or credited to
Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, CA 91109-7068.

Respectfully submitted,
CHRISTIE, PARKER & HALE, ILLP

o L TS ,QAL\

GrantT. Langton
626/795- 9900

GTL/mac

MAC PAS174738.1-"-3/3/99 9:00 am
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AMENDMENT WORK SHEET

Narmet

Karon E. Seldon oic; 12

Date: ER f‘({é Serial No.: -

INSTRUCTIONS:  Tocenify amedmencs the REA Clerk should cheek the "AMENDED” column. The Text Editor should check "ENTERED" after the

amendment has been enered,

RETAIN IN FILE,

"SCREEN |AMENDED

ENTERED AMEMOED TO:

MK

Mark: Word —3  DrawingCode T3 New Drawing: Yes T No 3

Date Reg. Amended:

PY

)M

T Entity Type

7T ey =5 Cizership/SEe Al InE.
of Statement: :

“ritity Statement

oing Bu.shessAs(DBA)'of'(AKA)or(\'A) Statement:

CD

Attomey Name:

Correspondence:

Address [}

Name [_]
DocketNo.: [ -

| Domestic Representative:

CL

Certification Statement:

Date of First Use:

/
//'
C /

e of First Use in Commerce:

AC

; Name/Portrait Description Statement:

TR

1 Transiation of Words in Mark Statement:

TF

Section 2(f): [_]Entire Mark

CdinPan

[Iiimiation Statement

PR

FN

%% |Prior U.S. Registrations: Registration Nos.:

Fiing Dat'a:

Regstration Date:

ﬁﬁ Reg. Exp. Date:

[¥% {Renewed: Foreign Reg. No.:

Renewal Date:

Renewed: Foreign Reg. Exp. Date:

L | Priority Claimed: Section 44(d):

1 cersify that al} corrections have been entered in d

with the abive i cdons end text cditing guidelines.

™ LAY

Texx Editor

I

Al previous versions absoless. Wiz

initial Box it No Amendments ase requirsd. \

T H o “ 4
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PUBLICATION/REGISTRATION REVIEW WORK sryéa/

Reviewer__Karon E. Seldon  or: 12 pae: 31472 /.
ety al infornation i the databose: matched the information s the le nd no corrections wee required £ _////_u.
INSTRUCTIONS:  [fthe information in the detabese does not matrh the information in the file the reviewer should heck/the ERROR colum /
After correction (text ediding), the EDITED colurmn should be checked. ,aénm IN FILE WRA®P.
SCRAEEN ERROR EDITED ERRCA FOURD Dllllllﬂ REVIEW REQUIAING AIIE”D“HT OF:
: Drawing Code: [}
MK _ _
Amended Register: [_] Date Register Amended: [__]
£t] Prime Classification '
Active[ ] . Inactive[] Class Status Date:
:5 ¢l interational Class: Add ] Delete (] Reciassify [J
cL §§ust:mmE3 ___Delete [} Redlassify [_J
% DaeofFirstUsamCormwrce
4 %] Usa in Another Form: Prime Class [
fa's] Goods and Services . '
¢%| Certification Statement;
cD , Corespondence: [T 1Name [ InerSt. Address (1 CnyISt/Cmry 3 2Zp
’ DocketNumber; 3
- Fe#{ Domestic Representative:
AC . ’ @ Concurrent Use Statemsnt:
» Description of Mark Statement:
MM
LR Umgmdsmp&\gsmamem‘
_ ¥ #| Name/Portrait Description Consent Statement;
- TR v # | Translation of Words in Mark Statement: - _ C
TF ‘v¥| Section2(f): [ Entire Mark CJinPart [ Limtation Statement
Foreign Entry Number: )
¥1 Foreign Application No.: ) FiEing Date:
FN %| Foreign Registration No.. Registration Date:
% %] Foreign Heg Daio: -
iswi Renewed: Foreign Reg. No.: Renewal Date:
: : Reg. Exp. Date
+%| Priorty Clamed: Section 44(d):
PR : | Prior US. Registrations:  Regstration Nos.:
xa| Assignment or Name Change '
iev| Applicant: ] Name
Py - L] Emity Type
£ Cltizanshup/Stateoflnc
%1 Composed of Statement:
- oa! Doing Business As (DBA) or (AKA) or (TA) Statement;
| Address: (] inter [:ICtty ] State/Co. Clzp
Other:
1 cerify chat all comertions have been enteres in eccordance with the above insauctons and texc editing guidelines.
- A:lpm_kmm#uo@h:ll/lﬂ?l. - B o . ~ Tent Editor . oo L, Dme
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TRADEMARK APPLICATION SERiZL;NO;

U.S. DEPARTMENT OF COMMERCE
PATENT AND TRADEMARK OFFICE
FEE RECORD SHEET

" L080.KJ 01707/93 74341429 . S 0361 210.00 CK

PT0-1555
(5/87)

/341429
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TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED RENEWAL APPLICATION
AND DECLARATION OF USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service
as first class mail in an envelope addressed to Commissioner for Trademarks, 2900
Crystal Drive, Arlington, VA 22202-3514 on May 12, 2003.

Richard J. Ward, Jr.

Box POST REG FEE May 12, 2003
Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3514

Commissioner:

Enclosed for filing are:

1. A combined renewal application and declaration of use for the following registration:

Mark ¢  SKINTELLIGENCE

Reg. No. ¢ 1,783,801
Registered : July 27, 1993
Class(es) : 3

Registrant : Richard A. Carieri
2.  One specimen of the mark as used.
3. A check for $500.00 for the filing fee.
Any deficiency in or overpayment of fees for this transaction should be charged or credited to

Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.

LTO00427



Registration No. 1,783,801
Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, California 91109-7068.

Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

oy Sl d OUAG

Richard J. Ward/ Jr. ol
626/795-9900

RJIW/clb

CLB PAS504170.1-*-5/12/08 2:31 PM
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POST REGISTRATION REVIEW WORKSHEET

Name:

I certify afl laformation in the b

Date

in the file and se.corrections were required.

Reg.No:__/ 743501 |

ERROR solama. After corvection {lext ed!

INSTRUCTIONS: 1f the information in the datsbase doés wot match the Information ia the fliz, the reviewershould check tha
the EDITED column sheui be checked. RETAIN IN FILE

iScreen | Error rror found during review requiring amendment of: i
AM. |Mark: Word Drawing Code_______ New Drawing: Yes No ]
AM “{Mark Type:
MK AM |Register:
AM | Amended Register: Date Register Amended:
CL | Prime Classificaton:
CL CL |Class Status Active Inactive Class Slatus Date:
CL |Intemational Class: Add Deleta Reclassify.
CL . {U8. Class: Add Celate Reclassify_
GS /Goods and Services:
_ Y01/ | Deleted Goods ['] . . .~ LessGoods(()):. =" -
1% AT | Attomey Name: .
cD P 7160 | Comespondence: Name__ L~ St. Address___L-City/SUCntry_2~Zip__ &~
DR { Domestic Representative:
AC 'AD | Amended/Registration Statement:
'BO' | Certification of Comrection Statement:
PY30{ Registrant: — . Name
PY:. . Entity Type
[PY: ____Citizenship/State of Inc.
PY Address. Inter. City. State/Co Zp.
EN | Entity Statement: '
CO | Composad of Statement:
DB. | Doing Business As (DBA) or (AKA) or (TA) Statement
PY NC30
PY |Registrant Name
PY " Enfity Type
RY-. Cltizenship/State of Inc.
PY: | Address Inter, City. State/Co Zip.
EN. -
CO.
DB
NC
99 .
OTHER:
)
[ [/ ;
REMARK: VI TN N
N e B4 1D
1 certify that all corvections have been d in nccordance with the above fgstr /‘1 and lmurl* faldeilwer,
TEXT EDITOR DATE J
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o -'Pseupo w\m (PM) _SKLM_LMIELLLGENCF

com/rge SHEET FOR PSEUDO MARKS AND DES!GN-_ c -
SEARCH cooss :

':.?:.'SERIAL NUMBER 74— 5"‘“ | 4’29

DESIGN SE ARCH cboets) ’(wn'iéo) moe- |

ot e

~ Verify worg mark ________

" vVenly mark drawing code

. ‘D’MPYO 1562
’ 87
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LAW OFFICE: (-4 m: Y or SERALNO: I 4 3&! ’%l?
TRADEMARK APPLICATION FILE DATA WORKSHEET - "
CLASSDATA ] L
" 1. INTERNATIONAL CLASS 963 .
2 COLLECTVE TMorSM T s |1 8 ! ST §
3. FEEPAD W ~ v N Y N Y N
4. PRIORUS CLASS(ES) 051 051
5. 15T USE DATE 88 19 1350
6. 15T USE IN COMM DATE 05 15 1590
7. IN ANOTHER FORM CODE 1 2 |1 2 . 2 2
8. IN ANOTHER FORM STATEMENT | AF CODEINMARGNTEXTN| |
9. GOODS/SERVCES (GS NTERNATIONAL CLASS N MARGIN TEXT |
10. CERTIFICATION STATEMENT | cSINMARGN, TECTN| | ‘
.. FOREIGN DATA
1. PRIORITY CLAMED Y Ny N Y N oY N
2. COUNTRY CODE
3. FOREIGN APPLICATION
4 FOREIGN FILING DATE
5, FOREIGN REG # i
6. FOREIGN REG DATE '

7. FOREIGN EXPIRATION DATE

8. RENEWAL # DATE

9. RENEWALREGDATE # -

10. RENEWAL EXPIRATION DATE

~ NOTES TO DATA ENTRY PERSONNEL
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Latest Status Info Page 1 of 3

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2012-07-02 15:02:22 ET

Serial Number: 74341429 Assignment Information Trademark Document Retrieval
Registration Number: 1783801

Mark (words only): SKINTELLIGENCE

Standard Character claim: No

Current Statﬁs: The registration has been renewed.

Date of Status: 2003-07-30

Filing Date: 1992-12-21
e DT _/
PAGE l FIgATI

Transformed into a National Application: No of, PAGES
OATE JOA”NE. NE 0, C8R 2

Registration Date: 1993-07-27 WITNESS: : ﬁ\*

Register: Principal

Law Office Assigned: LAW OFFICE 12

If you are the applicant or applicant's attorney and have questions about this file, please contact

the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 40S -Scanning On Demand

Date In Location: 2007-09-25

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. LIFETECH RESOURCES, LLC

Address:

LIFETECH RESOURCES, LLC

9540 COZYCROFT AVENUE
CHATSWORTH, CA 91311

United States

Legal Entity Type: Limited Liability Company
State or Country Where Organized: California

GOODS AND/OR SERVICES

International Class: 003
Class Status: Active

http://tarr.uspto.gov/servlet/tarr7regser=serial&entry=74341429 07/02/2012



Latest Status Info Page 2 of 3

cosmetics; namely, skin cleanser preparations, skin freshener preparations, skin moisturizer, toning
lotion, emollient cream, toning mask, shaving cleanser preparations, eye toning gel, face makeup body
shampoo, hair shampoo, hair conditioner

Basis: 1(a)

First Use Date: 1990-05-19

First Use in Commerce Date: 1990-05-19

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

USPTO Reference Number: A0023669

International Registration Number: 1072359

International Registration Date: 2011-03-11

Original Filing Date with USPTO: 2011-03-11

International Registration Status: Application For IR Registered By 1B
Date of International Registration Status: 2011-04-21

International Registration Renewal Date: 2021-03-11

Irregularity Reply by Date: (DATE NOT AVAILABLE)

Madrid History:

04-21-2011 - 20:47:00 - Application For IR Registered By IB
03-14-2011 - 21:07:28 - IR Certified And Sent To IB
03-14-2011 - 12:30:41 - Manually Certified

03-11-2011 - 20:16:19 - New Application For IR Received

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document
Retrieval" shown near the top of this page.

2010-03-17 - Automatic Update Of Assignment Of Ownership
2007-09-25 - Case File In TICRS

2006-10-09 - Review Of Correspondence Complete
2005-03-07 - PAPER RECEIVED

2003-07-30 - First renewal 10 year

2003-07-30 - Section 8 (10-year) accepted/ Section 9 granted
2003-05-15 - Combined Section 8 (10-year)/Section 9 filed

2003-05-15 - PAPER RECEIVED

-V

%

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=74341429 07/02/2012



Latest Status Info

1999-08-13 - Section 8 (6-year) accepted & Section 15 acknowledged
1999-03-08 - Section 8 (6-year) and Section 15 Filed

1993-07-27 - Registered - Principal Register

1993-05-04 - Published for opposition

1993-04-02 - Notice of publication

1993-03-11 - Approved for Pub - Principal Register (Initial exam)
1993-03-10 - Examiner's amendment mailed

1993-03-05 - Assigned To Examiner

Page 3 of 3

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
RICHARD J. WARD, JR.

Correspondent

RICHARD J. WARD, JR.
CHRISTIE PARKER & HALE LLP
PO BOX 7068

PASADENA CA 91109-7068

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=74341429

2- 7

07/02/2012
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" The Top 500 List - Internet Retailer#Market-America#Market-America#Market-America... Page 1 of 21

Search the Top 500 List

How are companies selected?

The Top 500 ranks business-to-consumer retailers in the U.S, and Canada, based on online sales,
including retail chains, catalogers, web-only merchants, brand manufacturers and digital content
sellers. The Top 500 research team gathers information about retailers from a variety of sources,
especially the merchants themselves. If you would like to be considered for inclusion, please contact
the Top 500 research team.

What's included in the profile?

Rankings are based on full-year online sales. Other data includes: past years’ sales, growth rate,
monthly visits, monthly unique visitors, conversion rates, average ticket, total SKUs, top executives,
vendor providers of technology and services in 25 categories, web site performance, search marketing
and e-mail marketing data, and more,

; B e
a5 s iae 20 o bttt v aR b

X m.\-..-uwnvmvwb-

WMF—' -Alv. Brory ot e loM
Soe SN 4 rarm Ve m: w».,..-... ]

How are companies selected?

You may download an individual company profile for $15.00 each-and receive them immediately as a
PDF. Order as many as you wish.

¢ 1-100
+ 101 -200 wm ﬁ
= 201 - 300
* 301 - 400 Pmc C:%vo PAGES
+ 401 - 500 et "
wimvase DL EAT
Rank
http://ww.intemetretailer.com/top500/profiles/Market- America/ 6/1/2012

LTO00120



" The Top 500 List - Internet Retailer#Market-America#Market-America#Market-America... Page 2 of 21

Company Name
Category

PDF Profile
Expand

1

Amazon.com Inc.

Mass Merchant

$15.00 Buy
Expand

2

Staples Inc.
Office Supplies
$15.00 Buy
Expand

3

Apple Inc.

Computers / Electronics
$15.00 Buy

Expand

4

Walmart.com

Mass Merchant

$15.00 Buy
Expand

http://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012

LT000121



" The Top 500 List - Internet Retailer#fMarket-America#Market-America#Market-America... Page 3 of 21

Computers / Electronics
$15.00 Buy

Expand

6

Office Depot Inc.

Office Supplies

Liberty Interactive Corp.
Mass Merchant

$15.00 Buy

Expand

8

Sears Holdings Corp.
Mass Merchant

$15.00 Buy

Expand

9

Netflix Inc.

Books / Music / Videos
$15.00 Buy

Expand
10

CDW Corp.

Computers / Electronics

http://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012
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" The Top 500 List - Internet Retailer#Market-America#Market-America#Market-America... Page 4 of 21

$15.00 Buy

Expand

11

Best Buy Co.
Computers / Electronics
$15.00 Buy

Expand

12

OfficeMax lnc,

Office Supplies

$15.00 Buy

Expand

13

Newegg Inc.
Computers / Electronics
$15.00 Buy

Expand
14

Macy's Inc.
Mass Merchant
$15.00 Buy
Expand

15

W.W. Grainger Inc.

Hardware / Home Improvement

$15.00 Buy

http://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012
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" The Top 500 List - Internet Retailer##Market-America#Market-America#Market-America... Page 5 of 21

Expand

16

Sony Electronics Inc.
Computers / Electronics
$15.00 Buy

Expand

17

Costco Wholesale Corp.

Mass Merchant

Expand

18

L.L. Bean Inc.
Apparel / Accessories
$15.00 Buy

Expand

19

Victoria's Secret Direct & Bath and Body Works

Apparel / Accessories
$15.00 Buy

Expand -

20

J.C. Penney Co. Inc.

Mass Merchant

$15.00 Buy
Expand

http://www.internetretailer.com/top500/profiles/Market-America/

6/1/2012
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21
ne & Home Office Store
Computers / Electronics
$15.00 Buy
Expand
22
Gap Inc, Direct
Apparel / Accessories
$15.00 Buy
Expand
23

Target Corp.
Mass Merchant
$15.00 Buy
Expand

24

Williams-Sonoma Inc.

Housewares / Home Furnishings
$15.00 Buy

Expand

25

Systemax Inc.

Computers / Electronics

$15.00 Buy

Expand
26

http://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012
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" The Top 500 List - Internet Retailer#Market-America#Market-America#Market-America... Page 7 of 21

HSN Inc.
Mass Merchant
$15.00 Buy
Expand

27

QOverstock.com Inc.

Mass Merchant

15.00 Buy
Expand
28

Koh!'s Corp.
Mass Merchant

$15.00 Buy
Expand

29

Toys 'R’ Us Inc.
Toys / Hobbies
$15.00 Buy
Expand

30

Amwa

Health / Beauty
$15.00 Buy
Expand

31

Nordstrom Inc.

http://www.internetretailer.com/top500/profiles/Market-America/

6/1/2012
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" The Top 500 List - Internet Retailer#fMarket-America#Market-America#Market-America... Page 8 of 21

Apparel / Accessories
$15.00 Buy

Expand
32

BarnesandNoble.com Inc.
Books / Music / Videos

15.00 B

-

Expand
33

Walgreen Co,
Food / Drug

15. u

Expand
34

Redcats USA

Apparel / Accessories
$15.00 Buy

Expand

35

Vistaprint NV

Office Supplies
$15.00 Buy

Expand
36

Buy.com Inc.

Mass Merchant

http://www.internetretailer.com/top500/profiles/Market- America/ 6/1/2012
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$15.00 Buy

Expand
37

Avon Products Inc.

Health / Beauty
$15.00 Buy

Expand
38

Salks Direct

Apparel / Accessories
$15.00 Buy

Expand

39

PC Connection Inc.

Computers / Electronics

$15.00 Buy

Expand
40

Symantec Corp.

Computers / Electronics

$15.00 Bu

Expand
41

Neiman Marcus Group Inc.. The

Apparel / Accessories

$15.00 Bu

http://www.internetretailer.com/top500/profiles/Market- America/ : 6/1/2012
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Expand

°® 42

Home Depot Inc., The
Hardware / Home Improvement
$15.00 Buy

Expand

43

Cabela's Inc.

Sporting Goods

Expand
44

Musician's Friend Inc.

Specialty / Non-apparel
$15.00 Buy

Expand
45

@ Abercrombie & Fitch Co.

Apparel / Accessories

$15.00 Buy
® Expand
46

Fanatics Inc.

® Apparel / Accessories
$15.60 Buy

Expand

hitp://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012
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47

Lowe's Cos. Inc.
Hardware / Home Improvement
$15.00 Buy

Expand

48

Urban Qutfitters Inc.
Apparel / Accessories
$15.00 Buy

Expand

49

Gilt Groupe

Apparel / Accessories
$15.00 Buy

Expand

50

Wayfair LLC
Housewares / Home Furnishings
$15.00 Buy

Expand

51

1-800-Flowers.com Inc,

Flowers / Gifts

$15.00 Bu
Expand
52

http://www.internetretailer.com/ top 500/profiles/Market-America/ 6/1/2012
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" The Top 500 List - Internet Retailer#Market- America#Market-America#Market-Ameri... Page 12 of 21

Peapod LLC

Food / Drug

$15.00 Buy

Expand

53

Shutterfly Inc.
Specialty / Non-apparel
$15.00 Buy

Expand
54

Foot Locker Inc.
Apparel / Accessories
$15.00 Buy

Expand

55

GameStop Corp.
Toys / Hobbies
$15.00 Buy

Expand

56

J. Crew Group Inc,

Apparel / Accessories

$15.00 Buy
Expand

57

PC Mall Inc.

http://wwiw.internetretailer.com/top500/profiles/Market-America/ 6/1/2012
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The Top 500 List - Internet Retailer#Market-America#Market-America#Market-Ameri... Page 13 of 21

Computers / Electronics

$15.00 Buy

Expand -
58

Estee Lauder Cos. Inc., The

Health / Beauty

Expand

59

Crate and Barrel

Housewares / Home Furnishings
$15.00 Buy

Expand

60

Ancestry.com Inc.

Specialty / Non-apparel

$15.00 Buy

Expand

61

Weight Watchers International Ing,
Food / Drug

$15.00 Buy

Expand

62

YOOX Group

Apparel / Accessories

http://www.internetretailer.com/top500/profiles/Market- America/ 6/1/2012
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The Top 500 List - Internet Retailer#fMarket-America#Market-America#Market-Ameri... Page 14 of 21

$15.00 Buy

Expand
63

Scholastic Inc.

Books / Music / Videos
$15.00 Buy

Expand

64

Recreational Equipment Inc.
Sporting Goods

$15.00 Buy

Expand
65

American Eagle OQutfitters Inc.

Apparel / Accessories

$15.00 Buy

Expand
66
Zones

Office Supplies

$15.00 Buy

Expand -
67

Follett Higher Education Group
Books/ Music / Videos

$15.00 Buy

http://www.internetretailer.com/top5 00/profiles/Market- America/

6/1/2012
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The Top 500 List - Internet Retailer#Market-America#Market-America#Market-Ameri... Page 15 0of 21

Expand
68
Deluxe Corp.
Office Supplies
$15.00 Buy
Expand
69
Ralph Lauren Media LL.C
Apparel / Accessories
$15.00 Buy
Expand
70
Market America
Mass Merchant
$15.00 Buy
Expand
A better c-commerce platform begins with the bigger picture
February 10, 2012, 10:10 AM
Recent - Web merchants expect a bigger ROI on their tech spending in 2012
Headlines: December 27,2011, 11:53 AM
Market America completes the heavy lifting of integrating Shop.com
September 19, 2011, 5:24 PM
Press
Releases: intern rketing Leader Uses Automated Data Mastering To Drive Pri 1
Selection To Millions Of Online Items
November 20, 2009, 12:00 AM
http://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012
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The Top 500 List - Internet Retailer#Market-America#Market-America#Market-Ameri... Page 16 of 21

Internet Marketing Leader Selecis Silver Creek Systems To Boost Online Search

Performance
December 19, 2008, 12:00 AM

MARKET AMERICA PARTNERS WITH ALTURA INTERNATIONAL TO

CREATE ENDLESS SHOPPING EXPERIENCE

November 18, 2003, 12:00 AM

71
Blue Nile Inc.
Jewelry

Nike Inc.

Apparel / Accessories
$15.00 Buy

Expand

73

Chico's FAS Inc.
Apparel / Accessories
$15.00 Buy

Expand

74

Microsoft Corp.
Computers / Electronics
$15.00 Buy

Expand

75

1-800 Contacts Inc.

http://www.internetretailer.com/top500/profiles/Market- America/

6/1/2012
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The Top 500 List - Internet Retailer#Market-America#Market-America#Market-Ameri... Page 17 of 21

Health / Beauty

$15.00 Buy

Expand

76

u.s. Aufo Parts Network

Automotive Parts / Accessories

Expand
77

Oriental Trading Co. Ing,

Specialty / Non-apparel
5.00 Bu

Expand

78

FID Group Inc.

Flowers / Gifts

$15.00 Buy

Expand

79

Disney Shopping Inc.

Specialty / Non-apparel

$15.00 Buy

Expand

80

FreshDirect LI.C

Food / Drug

http://www.internetretailer.com/top500/profiles/Market- America/

6/1/2012
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$15.00 Buy

Expand

81

Build.com Inc.
Hardware / Home Improvement
$15.00 Buy

82

Bluestem Brands Inc.
Apparel / Accessories
$15.00 Buy

Expand

83

Green Mountain Coffee Roasters Inc.

Food / Drug
$15.00 Buy
Expand

84
RueLalz.com
Mass Merchant
$15.00 Buy
Expand

85

Hayneedle Ine.
Mass Merchant
$15.00 Buy

http://www.internetretailer.com/top500/profiles/Market-America/

6/1/2012
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The Top 500 List - Internet Retailer#Market-America#Market-America#Market-Ameri...

Expand -

86

Vitacost.com Inc,
Health / Beauty
$15.00 Buy
Expand

87

Net-a-Porter LLC

Apparel / Accessories

$15.00 Buy

Expand
88

CVS Caremark Corp.

Food/ Drug
$15.00 Buy
Expand

89

Northern Tool + Equipment Co.

Hardware / Home Improvement

$15.00 Buy
Expand
90

Shoebuy.com lnc.

Apparel / Accessories

$15.00 Buy

Expand

http://www.internetretailer.com/top500/profiles/Market-America/

Page 19 of 21

6/1/2012
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91

ShopNBC.com

Mass Merchant

$15.00 Buy

Expand

92

Ann Inc.

Apparel / Accessories
$15.00 Buy

Expand

93

Nutrisystern Inc.
Food / Drug

$15.00 Buy

Expand

94

Sierra Trading Post Inc.
Apparel / Accessories
$15.00 Buy

Expand

95

Bass Pro Qutdoor Online LL.C

Sporting Goods
$15.00 Buy

Expand
96

http://www.internetretailer.com/top500/profiles/Market-America/ 6/1/2012

LTO000139




The Top 500 List - Internet Retailer#Market-America#Market-America#Market-Ameri... Page 21 of 21

Army & Air Force Exchange Service

Mass Merchant

$15.00 Buy

Expand

97

Edible Amangements International LLC
Food / Drug

$15.00 Buy

Expand

o8

Eddie Bauer LL.C

Apparel / Accessories
$15.00 Buy

Expand

99

Orchard Brands Corp.

Apparel / Accessories

$15.00 Buy

Expand

100

Hudson's Bay
Apparel / Accessories
$15.00 Buy

Expand

http://www.internetretailer.com/topS00/profiles/Market-America/

6/112012
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Alpha 24 Triple Revitalizing
Complex: The Ultimate
Skin-Care Product

Alpha 24 Triple Revitalizing
Complex combines cutting-edge
skin-care technology with a balance of
natural ingredients. Let’s take a look
at what makes Alpha 24 so special.

Alpha Hydroxy Acids

Some of the most exciting players
in the skin-care arena are Alpha
Hydroxy Acids (AHAS), a class of
e Lmds about which much has

sugar can
AHAs ha
ture md

ever, this process slows down and the
skin cells begin to form a dry, dull,

dead outer crust. Fine lines get deeper,

discolorations darken, and blockages
build up, making our skin look older.
AHAs help speed up the natural
sloughing process by freeing cells
from the “glue” that holds them
together, revealing layers of moist,
fresh cells underneath. When dead

where they flake off. As we age, how-

and fissures that can lead tg
so skin is mote taut, softer,
more glowing, less disco]or

Suh Pro’fecﬂon

The sun emits many different
types of radiation, but the ultraviolet
wavelengths—UVA and UVB—cause
the most skin damage, including pre-
mature aging and skin cancer. UVB
rays affect mostly the epidermis and
will tan and burn you. UVA doesn’t
burn or tan, but it penetrates into the
dermis (the skin’s lower layer) caus-

14 February 1996 PowEeRLINE

ing damage at a much deeper level.

Solar radiation does its dirty work
two ways: it suppresses your body’s
immune system and generates free
radicals. Free radicals are highly reac-
tive, destructive chemicals that accel-
erate the breakdown of skin cells,
causing wrinkles, lines, cancers, and
discolorations. This skin damage can
be prevented by using good sun-
screens daily.

Alpha 24 contains two highly
effective sun blocks: Benzophenone-3
blocks UVA radiation, and Octyl
Methoxycinnamate blocks UVB.
Alpha 24 contains no PABA and is
rated at SPF-8. This means that an

average person wearing an applica-
tion of Alpha 24 will take ei
longer to burn than waj
without it.

2

Moisturization

The Alpha 24 formf}

Alpha 24 cm;tams
itamin E, two nu

skin maintenance and repair mecha-
nisms. Many skin scientists believe
that vitamin A palmitate and AHAs
have many of the same positive effects
as Retin A. The results take longer, but
they are produced without drug-relat-
ed side effects.

Vitamin E improves circulation
and tissue repair, promotes heal-
ing, reduces scarring from blem-
ishes, prevents age spots, and

Market America

LTO00175




-a €nthances your skin’s immune

o
i

% Yresponse.

Natural Extracts

The plant extracts of comirey root,

cucumber, chamomile, ginseng, and
St. John's wort provide a wide variety
of soothing, calming, decongesting,
oil-controlling, and cell-normalizing
ingredients to this formulation. They
also contain small amounts of mois-
turizing ingredients, tface minerals,
amino acids, and other nutrients that
skin cells need.

: Mcrkeﬁng Alpha 24. .

tlus product I:veryone can use and
benefit from Alplia 24. When you sce

. thexesults ont your own skin you can

share your story enthusiastically.
: Amblher exeellent way to mer-

5, protective sunscreens and
¢ moisturizers—everything
expect to find in the ultimate
{gkin-care product.

Market America

Pt A

i X

PowerLing February 1996
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Introducing OPC-3 Tri

ple

Serum” For The Face

Combine With Skintelligence®
‘and VitaShield™for Terrific

Results!

erc’s an importanc skin are update and
H clarifzcation of our wonderful Skintelli-

gence” and VieShield™ product lines
and haw they work synergistcally to make our
skin vibrant and healthy fur an entire liferime.

Think of this as a propgran that addresses all
aspects of your skin’s needs from the main-
tenance of clean, healthy skin, w skin
repair, with the ability to counteract %
the abuse of day o day living and b‘:?
the constant bombardiment of fiee S
racdicals. It helps your skin restore its
youthful appearance and sepairing,
damaged tissue.

The maintenance phasc of our skin
care program begins with Skintelli-
gence® and. its five-step skin care
process. These products are de-
signed to cleanse, normalize
and balance all skin types with
moisture, nourishment and natural extracts. This
will help your skin hold its natural moisture by
balancing skin moisture and increasing hydra-
tion.

The skin repair phase relates to our Vita-
Shield™ Vitamin C Intensive Treatment and the
VitaShield™ Vitamin C and E Liposome
Intensive Moisturizer. These two products focus
on skin repair with a maximum dosage of vira-

Market America

" wShield OPC-3 Triple Serum™,

min Cin addition to ather musiens carsied deep
inty your skin via ting microscopic particles
called liposomes. As we spe and continue 1o ex-
pose outselves to the dumage from ultraviolee
rays and other free radical rerrorises, our skin
loses its resiliency because less collagen is pro-

duced. The collagen (ramework weak-

The Vira-Shield™ Intensive
Teeaument and Mutsturizer

[ combination interacts with the
® collagen framewaork o stinubae
the synthesis of collagen and help
repair skin restliencys

E‘LL / 61{{\ ens and the skin loses its lasticity.
7

Market Americas unique Vi-

deliveri ng OPC and coenzyme Qy topically to
the face, in addition to super ingredient Beta-
Glucan, Tocottienols and an army of powerful
natural extracts to treat damaged tissues caused
by the daily exposure to free radicals. You are well
aware of the wonderful effect OPC-3 and coen-
zyme Q¢ have on your body. when taken as a
nutritional supplement. Well, imagine those
same ingredients applied copically and carried
deep into the epidermis and dermis through the
Lipoplex™ system, tiny nutrient carriers known

as  liposomes  applied  direcdy 10 the
effecred areas of the skin. "The liposomes deliver
the musients and addiional andoxidanes for a
slow release for 2 maximurm absorption and
crearment benefits,

TFyoi plan 1o use all the above skin care prod-
ucts, you would begin with your Skintelligence®
Hydra Derm Deep Cleansing Emulsion, pH
Skin Nornwatizer and Celhalar Perfecting Com-
plex, followed by the QPC-3 Triple Serum For
“Fhe Face, then the VitaShield™ Intensive Mois-
surizer and fnally the VieShield” Vivamin ClIn-
ensive Treatment, What a Binastic o of skin

‘ a1y U producs ev
Finally, the skin weatment v l T A " clusively distrib-
phase is revealed through uted by Market

Cellular Repair Therapy

America. If you
have not ordered
your VitaShield OPC-3 Triple Serum™, do so to-
day along with its product support flyer. We
bope this helps clarify how these wonderful
products work synergistically.

VitaShield OPC-3 Triple Serum™

Code Product Dist, Su?q. BV
Cost  Refall
1252 40-Day Treatment $70.00 $98.00 65

(Four 10-Day Vials)
459  Support Flyer $5.00
(Package of 20)

PowerLine ¢4 March/April 1999 17
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Hair comes Iy alt styles, colors, toxtures and hitknessss, and each

.. type demands 8 gentle touch to promote iuster amd hesithy-fonking
 hair. Neglecting yous halr o using the wrong products can wreak

" Hiavos on your gcalp’ dnd geks, ‘drying and gamaging them, hu!
proper care can resbilt in full vibrant and hrzauﬁfuﬂ hah

bath vigihle and fmism g. To maintain !mamm, dean skin for v a!s\tu Loma, you have
o protect yourself.




1 DISTRIBUTED BY: ' : N
| marketamerica 4

Built on Product, Powered by People.

Market America, Inc.

ke P.O. Box 35364
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because if's your + . @¥

PURE Nz20™ Water Filtration System
Tre PusDne Watar Filtvation fing Fas a new name and
& ngsy ‘ook. Get orisp, clear water with PURE Ha0,

" TIMELESS |

PRESCRIPTION” [ -
Bl . Timeless Prescription PrevaDerm”
ANTHAGING SKINCARE: : Say guotoys to embarrassing o'ervshes with Tim=less Prescoption Pravaderm. Dur scientists tave
reformuatae the preduct ip incuds quaclesterones that belp atlack s'dn blemshes from a imuitifag -
wted approash resuttmg molear healing-lcaking sem.”

Anii-Blamis fa*
VeBlemish Formu 1252 §39.95

q ml“‘?ﬂun:m T ool

Skintelligence® Oxygen Plus

Oplimeze skin healn oy wrotecling sganst fres radical damage &t
Swntelicants Groguet Fus Furmu'a Wit ngredients demnansiratsd
tr proneate healty hear bupoton, Seindeligente Qayonn Py
Formyawores vl e sody e naturs w3 20ms o promete

Pexllng st

5101 $25.00

inté!ﬁgence* :

sk

Ultimate Aloe™ with Pomegranate

The U hmate Aoz line continues to grow with the addtion of ney
Litmats Mloe Fomegrerate, Corbining 1he sarme (rusted incretien®s
vath e Cooeg Lenents of camagrarsta, U lirale Aoe prinoles
G130700E DRENN 20T TUPDLMS 8 163 7, MMu™e Sy8tsr

1267 $24.95

Alga avz leble in Hutraldetne

“2evhile 824,55
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.L The secret is out: Nature did not grace the majority of us with
e 2 perfectly smooth and even-toned complexion. If you're like

or fine lines.

Fortunately, putting your best face forward can often be as simple

the average Sally or Joe, you've got at least one skin menace
that troubles you ~ whether it be wrinkles, acne, discoloration

as finding the right product to address your individual needs.

Skin Sin: ‘
Caking on the makeup -
Who hasn't had an unsightly blemish

at one point or another (and usually at
inopportune times!) Facial blemishes

are among the most common adult

skin afflictions, and can be triggered by
everything from poor diet, to bacteria in
pores and hormone shifts.

Attempting to cover pimples and
acne with heavy foundations and
concealers provides a temporary fix,
but can often exacerbate the problem
even more by irritating skin and clogging
pores.

Skin Solution:

Come Clean

Find a multi-step skincare regimen that
cleanses, exfoliates and soothes instead.
Gentle cleansers, like those found in the
Timeless Prescription™ 3-Step Acne Kit,
help rid skin of dirt and impurities without
overdrying. Also, look for a product that
provides long-lasting protection with
time-released active ingredients like
benzoy! peroxide. if you feel the need to
conceal until you heal, use cosmetics
that are noncomedogenic.

Skin Sin:

Freeze or Burn

Enjoying the crisp winter winds as they
flush your cheeks or lying out to bask
in the first warm rays of summer sun
may seem lilke a great way to enjoy
seasonal weather- But the truth is that
exposing your skin to the elementscan
speed cellular damage, causing dryness,
flaking, burning and increased potential
for fine lines and dark spots.

Skin Solution:
Find Your Balance

Skin is a living system and requires a
proper balance of moisturs, nutrients
and protectants in order to look its best.
Nourishing your skin is a two-part deal.
You've got to hydrate your skin from the
inside and the surface. Find a lightweight
moisturizer like Skinteligence® Daily
Moisture Enhancer or Vitashield® Vitarnin
C&E Liposome Intensive Moisturizer—
that matches your skin type (oity, dry or
combination) and apply generously. Also
consider adding a greaseless sunscreen
for all-day SPF protection.

b ow % om ¥ 8w

Skin Sin: ‘

Risky Business

Some people still remain deluded by

the old adage “pain is beauty” in their
continuous battle against visible signs of
aging. However, there are still a few of
us who (rightfully) cringe at the thought
of being pricked, “petri-ed” and pulled”™"
in the name of aesthetics. Skip the high
cost and discomfort of office procedures
where possible.

Skin Solution:

No Pain, Just Gain

Thanks to the latest advances in
cosmeceutical science, it is now possible
to give skin a youthful, rejuvenated look
from the comfort of your own bathroom.
Products like Pentaxyl® and Cellular
Laboralories Ae-Birth Serum and De-
Aging Crésrie combine potent clinical
and botanical ingredients to help boost
skin’s elasticity and cellular regeneration
— decreasing the appearance of
wrinkles, age-spots and sagging. Over-
the-counter cosmetic treatments can

promote visible and drarnatic results, §
without so much as a wince! Z
g

2

marketaie 20 7
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conlenits

04

13
14

16
17
18

22
24
25
26
28

30

32

ISOTONIX"

Mocha¥onix™ | Custom Cocktad

GENE SNP™

NUTRI-PHYSICAL®

Advanced Level 90* | Awake* | Bliss*
Curcumin Extreme™ | Feminine™
Glucosatrin® | immune™ | M2Ce | Vitaming™

MIGHT-A-MINS’
TLS* SHAPE UP™

TRANSITIONS™

Rastelli Foods | In the Zone Delivery

HEART HEALTH™
NUTRICLEAN®

ULTIMATE ALOE™

Comptete Greens®

TORCH™

PRIME™

Cognitin™

CELLULAR LABORATORIES®

TIMELESS PRESCRIPTION®

CigarShieid®

66

36 |

38
40
42
44

64

68
72
74
76
76

77

VITASHIELD'

Pentaxyi® | Matriskin™

SKINTELLIGENCE®
ROYAL SPA”
FIXX™

MOTIVES'

Mine* l Yours™

PETHEALTH™

AUTOWORKS™

Friction Free 3000™
SNAP™
GLOBALCARE"
PUREH20"
LOREN JEWELS

STEALTH
RADAR SHIELD”?

ma WebCenters* | ma® News

ma™ Capital Resources | ma* PrintCenter
ma* Chatterbox™ | ma® Mobile

ma* MyWorld™

- that we mayresolve any outstanding ssues.

For more information about the products

in this catalog, visit your Shop Consultant's
Web Portal. There you will find detailed
information and references that testify 10 the
quality and effectiveness of each product
sold by Market America.

The product descriptions used in this catalog. .. ..

have been approved for US, use only. They
are applicable only to US, products and must
not be used to describe Canadian products
and avalilability.
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Market America is committed to its
customers’ satisfaction, including seeing that
our customers receive their orders in a timely
manner. You should receive your order * -
within three to five days. By placing your
orders online, it speeds up the processing and
delivery of your order. It's quick, easy and secute.

If you are experiencing a delay in receiving
your order, please feel free to contact Market
America at tellus@marketamerica.com so

Thank you for your continued patronage.
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@, twitter.com/marketamerica

L. TO00189



SR e e

BT i

WHY SKINTELLIGENCE®?

Skintelligence is an all-inclusive botanical skincare
line with natural extracts that soothe skin, giving the

PP PERFECT FOR THOSE WHO ARE

BEYOND NEEDING ACNE CARE BUT ARE

NOT YET CONCERNED WITH AGING.

e

-~

appearance of a healthy, vibrant tone. Skintelligence
provides alpha-hydroxy acids to promote healthy
skin cell regeneration. Plant-derived extracts like
lemongrass and lavender help soothe skin naturally.
Other brands claim they contain natural ingredients,
butare harsh on-the skin. Because of its natural
properties, Skintelligence is great for even the most
. sensitive skin, offering ingredients that are mild, yet

effective. Creamy and light, Skintelligence is the most

valuable botanical skin care around.

REVITALIZE AND PROTECT

A NATURALLY CLEAN FACE

Try this! 3
Use the Skintelligence®
Travel Kit when on the road

i forthe same quality product
in a convenient travel size.

FiRM THINGS UP

1] ‘Skintelligence® Alpha 24™ Triple

Revitalizing Complex with Sunscreen
{am)

- Promotes skin clarity, tone and texture with
gentle cetlufar turnover

-« Improves abllity to retain moisture, keeping

skin'soft and hydrated .
« Reduces ol and maintains clearer
_complexion and eventone __
« Normal to dry skin, follow/with Daily
Moisture Enhancer

afl.oz. 1275 | $39.95 | 3] eoc

3 8 marketamerica.com - -

* 2| Skintelligence® Hydra Derm Deep

(leansing Emulsion*® (a.m./p.m.)

« Thoroughly dissolves makeup and
impurities, while hydrating skin
- Soothing and calming on the skin

8fl.oz. 1015 | $14.50 | ] 29¢-

3| Skintelligence® Facial Firming
Masque (Use twice a week)

- Rernoves deep impurities while
firming and toning the skin

- Ingredients target dirt and
impurities, soothing the skin

- Temporarily firms skin and
smoothes fine lines

4.0z, 1015 | $20.95 | izl azc

* Paraben Free

1
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SUPPCRT YOUR YOUTHFUL
COMPLEXION

4 Skintelligence® Cellular Perfecting Complex
(a.m./p.m.)

- Provides superior hydration while binding
moisture to the skin

- Reduces the appearance of fine lines and wrinkles

- Supports skin tone, efasticity and strength, and
helps 10 reverse environmental stress

» Follow with mwoisturizer

1.0z 1014] $3295 | ] e6¢
HEALTHY HYDRATION

5] Skintelligence® Daily Moisture Enhancer
{a.m./p.m.)
+ Hydrates skin, holding five times its waight
in water
« Protects skin from environmental stress
+ Moisturizes, soothes and conditions the skin

4fl.oz. 101352295 | 3] 46¢
GET BALANCED

6| Skintelligence® pH Skin Normalizer

(a.m./p.m.)

« Helps maintain proper pH level in the skin

- Promotes normal cellular turnover for clearer,
healthy skin

- Conditions and hydrates

- Use after cleanser, before Celiular Perfecting
Complex or moisturizer

8fl.oz. 1012} $14.50 | B3] 20¢
HAVE IT ALL

Skintelligence® 5-Piece Set wui pictured)

- Complete skincare regimen

+ Includes: Hydra Derm Deep Cleansing Emulsion,
pH Skin Normalizer, Faciat Firming Masque, Celluler
Perfecting Complex and Daily Moisture Enhancer

1200 | $99.95 | [ $2.00

NEVER LEAVE HOME WITHOUT IT

Ultimate Aloe® Gel (vor pictured)

« Contains enzymes, amino acids,
vitamins and minerals

« Helps relieve sunburn, dry skin, insect
bites, irritations and minor scrapes

40z 1070} $17.50 | [ 3s¢

Skintelligence® Travel Kit (ot pictured)

- Travel sizes last for one 10 two weeks

- Includes: Hydra Dermn Deep Cleansing
Emulsion, pH skin Normalizer, Alpha 24 Triple
Revitalizing Complex, Cellular Pesfecting
Complex and Daily Moisture Enhancer

12601 | $29.95 | 3] 60¢

skintelligence’ 39
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Market America
Skintelligence
List of Products

o Skintelligence® Hydra Derm Deep Cleansing Emulsion
e Skintelligence® Facial Firming Masque

» Skintelligence® pH Skin Normalizer

e Skintelligence® Skin Perfecting Complex

» Skintelligence® Daily Moisture Enhancer

e Skintelligence® Alpha 24™ Triple Revitalizing Complex

Skintelligence® Five-Piece Set
e 8o0z. Hydra Derm Deep-Cleansing Emulsion
e 8oz. pH Skin Normalizer
e 4o0z. Daily Moisture Enhancer
e 10z. Skin Perfecting Complex
¢ 4oz. Facial Firming Masque

Skintelligence® Travel Kit
e 20z. Hydra Derm Deep Cleansing Emulsion
¢ 10z. Daily Moisture Enhancer
e 20z. pH Skin Normalizer
e 1oz. Alpha 24 Triple Revitalizing Complex

e 250z Skin Perfecting Complex

LTO00078
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Market America
Skintelligence Products
List of websites

www.marketamerica.com
www.shop.com
www.amazon.com
www.marketlifechange.com
www.nutritonix.com
www.buyisotonicvitamins.com
www.goinghealthtoday.com
www.beso.com/skintelligence
www.shopzilla.com
www.isotonicsolutions.net

EXHIBIT ﬂ

FOR IDENTIFICATION
PA@E__L___OF__‘___PAGES
HOKYO, C9R
pATE_ | -2 w |-
WITNESS . .
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Skintelligence® Facial Firming Masque | Motives® Cosmetics Page 1 of 2

Skintelligence® Facial Firming Masque

Facial Firming Masque - Single Bottle (4 11, oz.}
$20.95
$0,42 Cashback

Primary Benefits of Skinteiligence® Faciai Firming Masque:

« Deep cleanses the pores and removes sebaceous “pore-clogging” fmpurities IDENTI

- Tightens and tones the skin PAGE

« Reduces the appearance of fine tines and wrinkles

« Smoothes skin and leaves it feeling as soft as a baby’s skin TF uOANNB?(Vo, OBR
- Easy ta use; takes only 2 minutes "

Key ingredients Found in Skintelligence® Facial Firming Masque:

Afoe barbadensis (Aloe Vera) Leaf Extract
Rich In enzymes, aminp acids, vitamins, minerals and natural ptant compounds, atoe vera helps to keep the skin mofsturized, maintain normal, heaithy blood
circutation, and soothes and rejuvenates the skin, leaving it smooth and firm.

Gerandum Extract
In addition to its cleansing action, geranium helps to maintain the balance between dry and oily skin. Geranium extract also helps to soothe irritated skin, teaving your
skin feeling invigorated.

Lavanduia ansustifalie (Lavender) Ofl
Lavendar extracts are good saurces of antfoxidant phenolic acids and fi ids that give | der antioxidant and soothing benefits for the skin. These benefits help
cleanse and protect the skin, while also helping to fmprove skin tone, balance the skin and promote heatthy skin cell growth,

Humslus lupulus (Hops) Extract
Hops extracts contain a number of flavonaid antioxidant compounds, including hohumol, isoxanthoh t, quercetin and rutin. These naturat plant compounds have
been reported to support the skin’s extracellular matrix and, thus, help maintain the skin's natural firrmess and etasticity.

Cymbopogon Schoenanthus {(Lemongrass) Extract
Acts as a soothing, sidn-conditioning agent. Derived from the aromatic lemongrass plant, lemongrass extracts have natural properties that help to cteanse and protect
your skin. Additionally, lemongrass helps to maintain the skin's normat oil balance.

Hamarmelis virginlana (Witch Hazel) Extract
Witch hazel is » natural cleansing agent that helps to sanitize and invigorate your skin, Additionally, witch hazel can heip support your skin’s naturat barrier function to
control water loss and keep your skin hydrated.

What Makes SkinteRigence® Facial Firming Masque Unique?

All it takes fs 12 minutes for tighter, toned and smoother-laoking skin! The Skinteltigence Factal Firming Masque promotes clirculation and tmproved skin texture and
can help to temporarity reduce the visual effects of aging, stress and the eavironment. With this firming mask, you get a deep clean to remove extra oft and dirt from
the pores while the naturat ingredients, such as aloe teaf extract and tavender oil, help to soothe any irritated skin,

Frequently asked questians about Skinteliigence® Faclal Firming Masque:

How dg | use Skinteliigence Faclal Firming Masque?
After cleansing with Skintelligence Hydra Derm Deep-Cleansing Emulsion, apply with fingertips evenly across your face tn a circular moticn. Allow to dry for 12 to 14
Ji or until que is completely dry and tight. Do not move face or tatk during that time. Rinse with warm water. Pat dry.

How often do ! use Skinteiligence Faclal Firming Masque?
For optimal results, use the Skintelligence Facial Firming Masque one to two times per week. We recemmend using this product at ntght after a warm bath or shawer to
apen up pores far a deep clean and ultra hydration,

Wha is this product intended for?
Skintelligence Facial Firming Masque works for dry, ofly, normal, sensitive or combination skin.

When should | notice results frem Skintelligence Facial Firming Masque?
Immediatety after rinsing, skin feels softer and looks more radiant.

Is this product tested on animals?
No, Skintelligence products are not tested on animals,

Yaur Shop Consultant is: Market America lnshmo | & Linktoth page

http://www .marketamerica.com/product-2205/skintelligence-facial-firming-masque.htm 6/1/2012
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Skintelligence™ Five-Piece Set. Available in salons and spas. NEW IN BOX!! | eBay

%‘ Welconme! Sign In of register

1
! CATEGORIS  : ELECTRONCS ; FASKION | DALY OEALS |

H : ARG St B e e

@ Bach tn search rasufs ¢ Health & Boduky > Skin Cars > Anli-Aging Products

skintelligence™ Five-Plece Set. Avaflable in salons and spas. NEW IN BOX1t

Hem condition:
Time teft.

Sterting bidt.

Postage:

Delivery.
Payments:
Relums:

ol one hiko this

You're in safe hands when dw!wwo
" you shop On 8By Protection

l Description “ Postage and paysnents l

20 08h (2¢ Mar, 2012 01:33:53 GHY)

Us $175.00 [obids )
approximately £110.38

- _l; : i)
Enter LIS $175.00 o mera

[ addtewisnin] [TAddto warch an

Read item description or contect seller for
detals. Sea more sarvices | Sea 2 detalts
em location; Oatasio, Canada

Post to: worldwide

Varies

Pyt | Soe payment tnformarion

Retums gccepted | Read datalls

Fiodoumore s

[} smevnuver Protacion @

Page 1 of3

Find avtore »

Add towaich fist

cindyz$ (554 Wy )
100% Posilive Feedback

Save this saller
Seoother items

Ad Feedback | AJChoicO &

Shae: RE} & | Print | Report Rem

Sefler assumes all responsibitity for this ksling.

i Item specifics

! Condiion:  New: A brand-new, unused, unopensd, undamaged item (inchuding Brard:
. handmade

Item pumber; 270937090463

iems). Saa the seler's flisting ... Read more

{  Fom: Feca cleanser, tonar, croam, sensn and mask
1 Gonder: Unizex

[T, - s e e oe = e s

Skintetigence™
Torget Arer  Face
Slza: Fuil Sze

http://www.ebay.co.uk/itm/Skintelligence-Five-Piece-Set-Available-salons-and-spas-NEW... 3/21/2012
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® Skintelligence™ Five-Piece Set. Available in salons and spas. NEW IN BOX!! | eBay Page 2 of 3

Skintelligence™ Five-Piece Set

Skintelligence® S-Piese Set - Single Full size bottles: ph Skin Nonmalizer, Duily Moisturizer Enhancer, Hydra Denm Deep Cleansing Emulsion, Facial Firming Masque, C

Pesfecting Complex. Brand new with box as seen on piciure.

YOU WILL BE ASTONISHED BY THE RESULTS, IT REALLY DOES WDRK! TAKE ADVANTAGE OF THIS GREAT OFFER. AVAJLABLE AT FINE SALONS
SPAS AT A MUCH HIGHER PRICE!!

Primary Benefits of Skintelligence® 5-Piece Set:

Hypa-pliergenic
Campletely sanitary
Fragrance free

e s e 00000

No mineral ail, lanoiin or wax

Reduces the appearance af visible signs af aging

No animal by-products; na ankmal testing

What Makes 5kinteiligence® 5-Plece Set Unique?

. Skintelligence 5-Piece Set is the perfect way an individuai can care for beautiful skin to last a hifetime, Every day, ane should implement 3 basic skin care regimen
fast, effective and affardable. Each set Includes an 8 ounce Nydra Derm Deep-Cleansing Emulsion, an 8 aunce pH Skan Normalizer, 2 4 aunce Dafly Moisture Enhar
one ounce Cellular Perfecting Camplex. The set also mciudes a 4 ounce Faclal Flrming Masque to gently tighten and tane your factal skin.

Application of the Skinteliigance® S-Plece Set:
Step Dne: Cleanse your skin with the Hydra Derm Deep Cleansing Emulsion.

Step Two: 8atance and refresh your skin using pH Skin Normalizer.

Cantans special antiaxidants to protect against free radical damage
Cantains an aroma thempy blend af essential ails and herbs

Step Three: Reduce the appearance of fine hnes with Cellular Perfecting Complex.
. Step Four: Maisturize and pmtect your skin with the Daily Moisture Enancer, Note: You can follow this regimen both morning and evening. This basic system wor

undey makeup.

Step Five: Twice per week, spend 12 minutes pampering yourself while removing Impurities fram deep within your skin. Use the Facial Firming Masque to tempora
the effects of time, Stress; and the environment.

l Questmns and answers about this item

. ! No mlms or answus hnve been nnsled about thie ltem

; Ask a guestion

aach o seamh rosults

See what other people are watching

Syt leat, S

100% PURE Organic
Moroccan ARGAN D...

. £0.99

See suggestions

RETINDL VITAMIN A
OIL SERUM ANTL...

£4.90

See suggestions

Strongest Anti Wiinkle
Serum

£11.99
Free PRP

See suggestions

ARGAN OfL. (100%
Pure and Drgenic)...

£5.95

See suggastions

Retumn o top

Feedbbtk on QI SUPGLIIONS

ELEMIS SET. PRD
GOLLAGEN EYE...

E56.76

See suggestions

hitp://www.ebay.co.uk/itm/Skintelligence-Five-Piece-Set-Available-salons-and-spas-NEW... 3/21/2012
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“Skintelligence® Alpha 24 | Motives® Cosmetics by Loren Ridinger Page 1 of 2

Skintelligence® Alpha 24™ Triple Revitalizing Complex

Alpha 24 - Single {4-02./1 18-ml. Bottle)
$39.95

Primary Benefits of Skinteltigence® Alpha 24 Triple Revitalizing Complex:

« Reduces the appearance of fine fines and wrinkies
+ Enhances your skin's ability to retain moisture
« ¥mproves the softness of your skin

- Reduces the appearance of skin discoloration

Key Ingredients Found in Skintetiigonce® Alpha 24 Triple Revitalizing Complex:

Mixed Fruit Aclds
Fruits contain naturat acids known as alpha-hydroxy acids. These alpha-hydroxy acids are natural exfoliants that help dead skin cetls. Alpha-tiydroxy acids atso
help mofsturize and rejuvenate the skin,

Chamemito Extract
Chamomile is well known for 1ts antioxidant and soothing properties. The properties of chamomile help to cleanse and protect, catm and soothe yeur skin.

Cemfrey Extract
Comfrey extract hetps protect and comfort your skin, Comfrey extracts are also sources of r vitamins and minerats to hetp nourish your skin,

St. Jehn's Wert Extract

St. John’s Wart extracts are rich in fi {ds, tannins and other antioxidant polyphenols, The antioxidant properties of St. John's Wort help to protect and soothe
your skin,

Ginseng Extract

Made from the root of the Panax Ginseng ptant and possesses skin-soothing benefits. Ginseng root extracts are rich in naturat antioxidant and soothing components ltke
saponins and ginsenosides. Studies have reported that ginseng extracts can help protect the skin from photaging, soothe dry and irritated skin, and support healthy skin
collagen. These benefits help keep the skin looking soft, smooth and more youthfut,

Hyaturontc Actd
Hyaturonic acid is naturally present in our skin, but the ameunt decreases as we get oider. including hyaturonic acid In your regular cosmetic routine hetps to keep your
skin hydrated and supple, and helps reduce thie appearance of fine lines and wrinkles.

Yitamins A
Vitamin A is a fat-soluble vitamdn that is partof a family of compounds, including retinol, retinal, retinyl palmitate and beta-carotene, Yitamin A helps to support
healthy skin and improve the contour of dry, rough skin. it is absorbed throughout the skin, helping it to remain soft, suppte and improve its water barrier propertfes.

Vitamin E

Vitamin E is a family of related compounds called tocopherols and tocotrienols. The vitamin E family is well known for fts antioxidant capabilities, protecting the skin
by neutralizing oxidative free radicals, Additionally, vitamin € moisturizes and soothes the skin, and enhances skin smoothness. These actions help give your skin a
healthy and more youthful appearance,

What Makos Skintelitgence® Alpha 24 Tripte Revitalizing Complex Unique?

Skintelligence Alpha 24 Tripte Revitatizing Complex is a scientifically-formulated product with an alpha hydroxy, triple-revitalizing complex that helps protect against
the visible signs of aging. it promotes the normat emergence of younger, heatthier-looking skin cells to the surface, Alphs 24 offers age-combative free radicat
neutralizers. This product works well with all siin types, and has a time reteased formulation and delivers results,

Alpha 24 is a scientifically-formutated skincare product that has a powerfut combination of invigorating Alpha-hydroxy Aclds (AHAs). AHAs work by penetrating the
upper, dead layers of the epidermis and gently exfoliating your skin.

Frequentty Asked Questians about Skintelligence® Alpha 24 Triple Revitaitzing Complex:

How should § use Skintefligence Alpha 24 Triple Revitaiizing Complext?
Use this resurfacing lotion as a moisturizer or skin t top te and matntain clear, healthy skin.

When sheuld i use Skinteliigence Alpha 24 Tripie Revitatizing Complex?
Use this product ence a day in the marnings. We recommend not using this product more than twice a day, as it could irritate the skin due to the AHAs that help to
exfoliate the skin,

Who should use Skinteliigence Alpha 24 Triple Revitalizing Cemplex?
This produet works welt with all skin types.

When should | ses resuits? .
Suintelligense.Alnha M.Trple Bewtatiring Complen.hasa dime reteased formulation that delivers results within (our to six weeks.

http:/Awww.marketamerica.com/product-2202/skintelligence-alpha-24-triple_revitalizing_co... 6/1/2012
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‘Skintelligence® Alpha 24 | Motives® Cosmetics by Loren Ridinger Page 2 of 2

How do alpha hydroxy acids affect the skin?

Alpha Hydroxy Acids (AMAs) are naturally-occurring substances found in grapes, citrus fruits, sugar cane and sour milk. AHAs work by penetrating the upper, dead layers
of the epidermis. The AHAs then loosen the chemical bonds of keratin (a structural protein produced by the skin) to support skin strength, Alpha 24 uses an advanced
blend of three AHAs from sugar cane (glycolic acid), citrus fruits and apples. There is a total of 9.6% AHAs in a bottie of Alpha 24,

You' Shep Consurnt is: hiarker Anwnica | &3 Share | 28 Lk to this page

http://www.marketamerica.com/product-2202/skintelligence—alpha-24-triple_revitalizing_co... 6/1/2012
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Skintelligence® — Daily Moisture Enhancer | Motives® Cosmetics Page 1 of 2

Skintelligence® Daily Moisture Enhancer

Daily Moisture Enhancer - Single {4-ez./$18-m). Bottla}
$22.95
$0.46 Cashback

Primary Benefits of Skintaliigence® Daily Molsture Enhancer:

« Carries five times Its weight {n water to hydrate skin cells
« Plumps up sin cells ¥ eliminate the appearance of fine tinas
« Centatns antiexidants to combat the effects of free radicals

« Protects the skin from premature aging
- Works great under makeup
» Leaves skin smooth and conditioned

Key Ingredients Feund in Skintelligence® Dally Moisture Enhancer:

Dandelion Extract
Dandetion extracts contain a number of antioxidant and polyphenglic ¢ ds, including tuteolin. The compounds have been reported to protect against puidative
stresses, SUpPort normal antiexicant enzyme status and have soothing properties.

Bee Pollen Extract
Bee polten contains a variety of vitamins, minerats and amino aclds. Additionally, bee pollen extracts centain a number of antioxidant compounds. Together, these
components make bee pollen extract an effective protector and nourishment for your skin,

Bladderwrack Extract
Made from seaweed, it centains trace minerals, amino acids and other vital nutrlents, Blgdderwrack extract has skin softening properties, promotes healthy btood
circulations, and helps to balance and remineralize the skin.

Ginseng Extract
Made from the root of the Panax Ginseng plant and possesses skin-soothing benefits. Ginseng extracts can help protect the skin from photaging, soothe dry and
irritatad skin, and support healthy skin collagen.

Horsatail Extract
Horsetait extract is rich in saponins, flavonoids and plant-based sitica. These natural plant compounds help to support healthy skin circulation and connective tissues,
making your skin feel smoather, firmer and invigorated.

Aloe Extract
Aloe vera comes from the leaf of the aloe plant. Aloe vera heips to keep the skin moisturized and rejuvenates the skin, leaving it looking smooth and firm.

Avocado 04
Avocado oft is a natural oil that is easily absorbed by the skin and transported deep into the tissue. its wonderful hydrating properties make it ideal for dry, sun
damaged, or mature skin,

Hydrotyzed Mucopoiysaccharides
A complex of proteins and amino acids derived from plant extracts that moisturizes and lubricates the skin by binding moisture to the cells. These lubricating
moisturizers can help maintain the skin’s collagen, elasticity, flexibility, and texture.

Ergocaiciferoi (Vitamin D)
An important fat-soluble, antioxidant vitamin that promotes healthy skin.

Allantain
Allantoin has anti-microbial and anti-irritant properties, which help to clean, protect and soothe your skin,

Geranium Extract
In addition to ivs cleansing action, geranium heips to maintain the balance between dry and oity skin, supports healthy circulation in the skin, and catms irritated skin,
teaving your skin (eeling invigorated.

Lavendar Ol
Lavendar extracts are good sources of phenolic acids and flavonoids that give lavender antioxidant and soothing benefits. These benefits help cleanse and protect the |
skin, white also helping to support normat skin tone and balance, and promore healthy skin celt growth, |

What Makes Skinteliigence® Baily Moisture Enhancer Unique?

Sxintelligence Daily Moisture Enhancer fs a unique emulsion formula that protects and re-moisturizes the inner tissues to give your skin a smooth, firm and youthful-
looking appearance. The formula is non-oily, naturally fragrant, pH balanced and may be applied under makeup. Skintettigence Daity Moisture Enhancer nounshes the
skin with natural ingredients, including ginseng extract which helps soothe dry and irritated skin, and aloe extract helps keep your skin moisturized.

S-Diativ-ihateb Enh.
Behty e g

2
You: Shop Consurantis: Market Amertca | &3 Share | @ Lok 1o hia e

http://www.marketamerica.com/product-2204/skintelligence-daily-moisture-enhancer htm 6/1/2012
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‘Skintelligence® — Daily Moisture Enhancer | Motives® Cosmetics Page 2 of 2

How do ) use Skinteltigence Dally Molsture Enbancer?
Apply a generous amount all over the face and neck in an upward motion,

How often shoukd § use Skintelligence Dafly Moisture Enhancer?
For best results, use twice daily - once in the morning and once at night,

Where does Skintelligence Daily Moisture Enhancer fall iInto my skincare regimen? .
start by cleansing with Skintelligence Hydea Derm Deep-Cleansing Emulsion and then apply Skintetiigence pH Skin Normatizer. Follow with Skinteltigence Daily Moisture
Enhancer for a perfectly smooth and moisturized feet.

Who can use Skintelligence Dally Moisture Enhancer?
Skintelligence Daily Moisture Enhancer is ideat for normal, oily and sensitive skin types.

Was this product animal tested?
No, Skintelligence Daily Moisture Enhancer was not tested on animals.

Your Shap Conuitant is: Market America | Sheie | 4 L0k b this pupy

http://www.marketamerica.com/product-2204/skintelligence-daily-moisture-enhancer.htm 6/112012
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Skintelligence Hydra Derm Decp Cleansfng Emulsion - Single Bottle (8 oz ) Page 1 of 1

Skintetligence® Hydra Derm Deep Cleansing Emuision

Cleansing Emulsion - Single Bottle (8 02.}
$14,50

$0.29 Cashback

Primary Benefits ef Skintelligence® Hydra Derm Deep Cleansing Emulsien:

«» Loosens and cleans away dirt, makeup and ails

. Gentie fermula that effectively cleanses witheut stripping the skin of natural pretective agents
- Water seluble; will not clog pores

. Fartified with aloe vera, chamemile and lavender te soothe skin while it cleans

Key ingredients Found in Skintelligence® Hydra Derm Drep Cleansing Emulsien:

Aloe Vera
Aloe vera comes from the leaf of the aloe plant. Aloe vera helps to keep the skin moisturized and rejuvenates the skin, leaving it looking smwaoth and firm,

Altantein
Allantoin has anti-irritant properties, which help to clean, protect and soothe your skin.

Chamemite Extract
Chomorile Is wall known for its antioxidant and scothing properties, Chamomile helps to cteanse ond protect, calm and soothe your skin.

tavendar Extract
Lavendar hos colming benefits for the skin, These benefits help cleanse and protect the skin, while olso helping to support nermal skin tone and balance, and promote
healthy skin cell growth.

Geranfum Extract
In addition to its cleansing action, geranfum helps to maintain the balance between dry and olly skin, supports healthy circulotion in the skin, and cotms skin, leaving
your skin feeling invigorated.

What Makes Skintelligence® Hydra Deym Deep Ci § Emuision Unique?

skinteitigence Hydra Derm Deep Cleansing Emulsion is a water-activated, deep cleansing emulsion that penetrates beneath the skin’s surface te loasen and dissolve
dirt, makeup and oft, Formutated with gentle, natural ingredients like aloe vers, chamomile extract and tavender extract, Skintettigence Hydra Deim Deep Cleansing
Emikston soothes the skin as it cleanses without clogging pores.

Frequently Asked Questiens abeut Skintelligence® Rydra Derm Deep Cleansing Emuiston:

Whe shou'd use Skintelllgence Hydra Derm Deep Cleansing Emulsion?
This cleansing system 15 ideal for those with skin that is prone to breakouts, acne and excess oit, However, it is a good cleanser for those with "normal” skin types, too.

if | have sensitive skin, can i use this product?
Yes, this product is non-irritating, gentle and effective.

Some cleansers leave my skin fesling dirty and/er oily. Does that hoppen with Skintelfigence Hydra Derm Deep Cleansing?
No, this product will teave skin feeting clean without drying it out, as it is meant to hydrate and melisturize your skin,

Why s using a cleanser important?
Cleansing is one of the most fmportant things you can do for your skin on o daily basfs. it helps to remove Impurities, unclog pores, prevents breakouts and dirt and oit
bufidup, and promotes brighter, healthier-ooking skin.

is Skintelligenca Hydra Derm Deep Cleansing Emuision tested on animals?
No, this product is not tested on animals.

Yaur Shop Consuitant is' Mutket Anaracn 1B snare § & Lk W this page

http://www.marketamerica.com/index.cfm?action=shopping.wpGoShopProducts&skulD=1...  6/1/2012
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Skintelligence® pH Skin Normalizer | Motives® Cosmetics Page 1 of 2

Skintelligence® pH Skin Normatizer

pH Skin Normatizer - Single (8-02./237-ml, Bottle)
$14,50

$0.29 Cashback

Primary Benefits of Skinteliigence® pH Skin Normahizer:

- Exfotiates dead skin cells, and remaves traces of dirt and makeup
« Conditions skin after cleansing

- Assists your skin in maintaining a normal pH

« Will not clog pores

« Alcohol free

Key ingredients Found in Skintelligenco® pH Skin Hormalizer:

Horsetal Extract
Horsetail extract is rich in saponins, flavonoids and plant-based silica, These natural ptant compounds hetp to support heaithy skin ¢ircutation and connective tissues,
making your skin feel smoother, firmer and invigorated.

Catendula Extroct
Calendula extracts are derived from pot marigolds, and have antloxidant and soothing properties. The properties of calendula help to calm and soothe irritated skin, as
well as help the skin maintain a softer, smoother appearance.

Lemongrass Extract
Derived from the aromatic lemongrass plant, lemongrass extracts help to clearse and protect your skin, Additionally, lemongrass has great properties that help
maintain the skin®s normat oil balance.

Cherry Bark Extroct
Cherry bark extract comes from the bark of the wild cherry tree and fs reported to have moisturizing and conditioning benefits for the skin, helping to make your skin
feel smoothes and more toned.

Ciove Extract

Extracts from the flower bud of the clove plant have anticxidant and antiseptic properties that help to cleanse the skin and maintain a healthy, balanced skin
condition.

Bee Pollen Extract

Bee pollen contains a variety of vitamins, minerals and amino acids. Additionally, bee pollen extracts contain a number of antioxidant compounds. Together, these
components make bee polten extracts a wonderful way to rejuvenate and nourish your skin,

What Makes Skinteiligence® pH Skin Nermalizer Unique?

Proper pH batance is essential for your skin to pesform its primary function as a barrier. Under normal conditions, the surface of human skin is acidic with a pH ~5. This
tow pH value is maintained in several different ways, including through the production of free fatty acids during cell mawration, and secretion of fatty acids and lactic
acid in sweat. This acidic pH helps to protect the skin against micro-organisms ang to maintain the skin’s natural barrier function. Skintelligence pH Skin Normatizer
assists your skin in maintaining a normal pH level and promotes your skin's natural ability to resist the effects of pollution and other environmental conditions.

Forrmnated and pH-b ed with some \ extracts, Skintefligence pH Skin Normatizer promotes clean, smooth, balanced and mofsturized skin. This atcohol-free
formula exfoliates dead skin cells and removes traces of dirt, makeup and other impurities which clog pores. Additionally, Skintelligence pH Skin Normalizer supports
elasticity and an even skin tone,

Freq ty Asked Questions about Skinteiligence® pH Skin Normaitzer:

How do | use Skintelligence pN Skin Normalizer?
Spray over cleansed face and neck and allow to dry.

How often should | use Skintelligence ptf Skin Normalizer?
For best results, use twice daily — once in the morning and once at night.

15 Skinteltigence pH Skin Nermalizer for afl skin types?
Yes, Skintelligence pH Nosmalizer can be used for all skin types; however, it s ideal for normal to oily skin types.

Puring what part of my skincare regimen should | use Skinteltigence pH Skin Normatizer?
Use Skintelligance pH Skin Normalizer after cleansing with Skintetligence Hydra Denm Deep Cleansing Emulsion, Follow with Skintelligence Skin Perfecting Complex for
skin hydration or Skintelligence Alpha 24 Triple Revitalizing Complex for exfoliation,

Is Skinteiligence pH Skin Normalizer tested on animats?
No, Skintelligence products are not tested on animals.

Your Shop Corsuilaat is: Mafke: Aniiza !n Snara | g# Link 1o 1his page

http://www.marketamerica,com/product-2208/skintelligence-ph-skin-normalizer.htm 6/1/2012
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Skintelligence® Skin Perfection Complex | Motives® Cosmetics Page 1 of2

Skintelligence® Skin Perfecting Comptex

Skin Perfecting Complex - Single Bottle (1 fl, o2.)
$32.95

$0.08 Cashback

Primary Benefits of Skintelligence® Skin Perfecting Complex:

+ Provides super hydration to skin cetls — mucopolysaccharides act as tiny blotters that attach to cells and bind moisture
. Significantly reduces the appearance of fine lines, wrinkles and cther visible signs of aging

- Promates the normal repair of skin cells
. Contains sodium hyaluronate 1o promote normal healing

Key ingredients Found in Skinteltigencc® Skin Perfecting Camplex:

Nayad
Helps reduce the appearance of wrinkles, promctes normal skin thickness and color, and regduces roughness and dryness.

Sodium Hyaluronate
A vital moisturizer and (ubricant present in the Interstitfal spaces between the epfdermal cells. Helps to promote the normal repatr of skin cells. Promotes elasticity,
flexibility and tone to the skin.

Hydrotyzed Mucopolysaccharides

A'complex of proteins and amino acids derived from the hydrolysfs of plant extracts — the essential constituents of every lfving cell, Moistunzes and tubricates the skin
by acting as tiny "blotters” which bind moisture to the cells, The presence of these lubricating moisturizers works to maintain the skin's collagen, resulting in the
malntenance of elasticity, flexibility and texture. :

iniferine (Antioxidants)

A group of vitamins, minerals, and enzymes that heip protect our bodies from the formation of free radicals. The way in which free radicals are normally kept in check
is by the action of free radical scavengers {antioxidants) that are naturally manufactured by our bodies in the form of enzymes and low molecuiar weight sulhydryl
compaunds, which perform vital functions, These antioxidants neutralize the frae radicats. Iniferine is imported from France and considered one of the most effective
biends of antioxidants, formulated exclusively for use In skincCare products,

NaPCA (lactic 2cid)
1t 1s highly water-absorbing and at high humidity dissclves in its own water of hydration. Application of this compound to the skin as a humectant increases skin
softness.

Alantoin
Nitrogen-containing onganic compounds found in many plants, and has the ability to promote the growth of healthy tissue and support normal heating.

Dapdelion Extract
Made from the teaf and the root. Used as a skin refresher and rich in vitamins A and C.

Carrot Extract
Has antioxidant properties and is nich in vitamin A and beta-carotene.

Lemon Grass Extract
Distitled from the leaves of temon grasses, Used in the preparation of cosmetics and perfumes for its fragrance.

Viofet Extract
Violet biossoms have been primarily used for natural coloring and fragrances.

What Makes Skintetiigence® Skin Perfecting Complex Unique?

Just a drop of Skintelligence Skin Perfecting Complex is all you need to hydrate your skin cells and promote smoother-tooking skin. Designed with proteins and amino
acids that mofsturize and lubricate the skin, Skintelligence Skin Perfecting Complex contributes to softer, healthier-looking skin. This special formuta fs rich in naturat
extracts, such as dandelion, cammot, lemon grass and violet, which work together to refresh and enrich the skin with essential vitamins. Skinteiligence Skin Perfecting
Complex also helps promote the normal repair of skin cells and enables them to retain mofsture for tonger periods, resulting in more youthful-looking skin.

Frequently Asked Questions about Skintelligence® Skin Perfecting Complex:

How 60 1 use Skintelligence SKin Perfecting Compiex?
Apply a few drops to fingertip and apply where needed around eyes, face and neck.

How often should | use Skinteiligence Skin Perfecting Complex?

For best resuits, make this a part of your daily skincare regimen and use twice dally - once in the marning and once at night.
Who shouid usé Skinteiligence Skin Per
Your Shop Consutantis: Makn Amariey | B Shere - 9 Lank o this page

fecting Camplex?
plligence Skin Perfe

2en ie

http:/fwww.marketamerica.com/product-2203/skintelligence-ski n-perfecting-complex.htm 6/1/2012
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SKIN CARE 101 AGENDA

. Your Skin

a. Epidermis
b. Dermis
c. Subcutaneous Layer

. Aging of Skin

a. Main causes of skin damage
b. The aging process

. The Skin Care Conhsumer

a. Who She is

b. Understanding the Basic 3 Skin Care Consumers
1) Occasional
2) Preventative
3) Reversal

. Skin Types (Handout on downloads Skin Typing)

a. Why we skin type
b. How to skin type
¢. Conclusion '

. MA Skin Care Systems

Cellular Laboratories

Skintelligence

VitaShield

Timeless Prescription

Timeless Prescription — Acne Care

f. Specialty Products ~ Matriskin & Pentaxyl

capTo

. Skin Care Regimen

a. Cleanse & Exfoliate
1) Cellular Labs De-Aging Facial Cleanser
2) Skintelligence Hydra Derm Deep Cleansing Emulsion
3) Timeless Prescription Facial Exfoliating Cleanser
4) Timeless Prescription Renewing Acne Cleanser
b. Deep Cleansing/Exfoliation & Special Needs
1) Cellular Labs De-Aging Lifting Facial Masque
2) Skintelligence Facial Firming Masque
3) Timeless Prescription Advanced Hydroxy Facial Peel &
Neutralizer
4) Timeless Prescription F.A.C.E. Pads
c. Tone & Normalize
1) Celiular Labs De-Aging Toner
2) Skintelligence Ph Skin Normalizer

11.05.10
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3) Timeless Prescription MDI Firming Activator
4) Timeless Prescription Refreshing Acne Toner

d. Treat & Nourish

e,

1) MATRISKIN Collagen MP Serum
2) Cellular Labs Re-Birth Serum
3) Skintelligence Cellular Perfecting Complex
4) Timeless Prescription Cell Renewal Coilagen Builder with
MDI Complex
5) VitaShield OPC-3 Triple Serum
6) Pentaxyl
7) Timeless Prescription Simplexion
Moisturize & Protect
1) Cellular Labs De-Aging Eye Créme
2) VitaShield Intensive Eye Firming Treatment
3) Cellular Labs De-Aging Day Créme with SPF 20
4) Cellular Labs De-Aging Créme
5) Skintelligence Alpha 24 Triple Revitalizing Complex
6) Skintelligence Daily Moisture Enhancer
7) Timeless Prescription Face Firming Moisturizer with MDI
Complex
8) Timeless Prescription Repairing Acne Lotion
9) VitaShield C & E Kit
10) Motives Welghtless Moisturizer

7. Cellular Laboratories Sunscreen & UV Damage
8. Cellular Laboratories Body Care
9. Timeless Prescription Special Care

10.

11.

12,

13.

11.05.10

a.

a. Prevaderm
b.

Anti-Blemish Lotion

Skin Nutrition

Key products to feature in Skin Care Clinic
The Business of Skin Care

Action Plan

Skin Care Clinics

Booking & Recruiting from Clinics

Q&A

FIll out Evaluation Forms

LT000110
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What is skin typing?

Since everyone'’s skin is unique, by asking a few key questions, Skin
Typing is an easy way to uncover and address the present needs,
concerns and lifestyle of the customer. As the current needs,
concerns and lifestyle of the client are fully understood, it allows you
to customize a skin care regimen with products for anyone and
everyone.

Skin Typing helps you to build a continuing relationship with your
customer since it is important to remember the needs of the
customer will change with the seasons and your recommendations
may need adjustments throughout the year for their best results.

Key Elements of Skin Typing:
SKIN TYPE CARD

e Use your skin type card to guide you with your customer in
what you need to know:

o Skin Type - Oily, Normal, Dry, Combination
o Skin Concerns - Wrinkles, Aging, Acne, Breakouts

o Lifestyle - Work in an office, Active, OQutdoors, Sun
Exposure, Stay Indoors, Busy with family

o Activities - Exercise, Swimming, Reading, etc.

o Redimen - Is your customer familiar with using a skin
care system? What are they currently using? Are they
new to proper skin care regimens? Are they open to
more education on their skin?

11.05.10
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SKIN CARE SYSTEMS & REGIMENS

» Each system is designed to be personalized and customized
for each client.

Q-1: At the present time is your skin?
Skin Type-

o Dry to Very Dry- uncomfortable, feels tight needs moisture
and prevent loss of further moisture, special care products
are important to this skin type.

o Sensitive - can be experienced with both dry and oily skins,
skin is reactionary to some ingredients and products.

o Qily- needs oil control and sometimes experiences
breakouts, this customer may feel that skin feels unclean,
even after cleansing; wants to clear, clean and balance skin
(normalize it), may be using too many harsh products ‘to
control oil’.

o Oily in Areas- has issues with excess oil in areas of the face
(often forehead, nose and chin).

o Acne or prone to breakouts - consistent with clogged
pores, blackheads, whiteheads, pimples, clusters.

o Normal- balanced with moisture and oil in most areas, no
excessive issues, is usually content with skin and just
wants to maintain the balance.

11.05.10
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o Combination- some areas that are normal and some that
are oily (ie. T-zone) or normal in some areas and dry (ie.
cheeks)in other areas, conditions may change with the
seasons and environment.

Q-2: What are your skin concerns?

Skin Concerns-

Dehydration- dryness, loss of water due to environment or
condition due to lack of moisture replacement, cause skin to
feel dry, taught and uncomfortable often noticed as multiple
fine, dry lines around eyes and mouth.

Visible pores and breakouts- pores seem to be more
pronounced or enlarged and prone to clogging. Break-outs are
different from acne usually noted monthly or occasional
blemish or may have a few blemishes in oil prone areas.

Exposure to UV rays and environmental factors- sun (UVA and
UVB), wind, cold and heat, smoking, tanning beds, chemicals,

excess minerals and pollutants (unfiltered water), etc. causing
breakdown of healthy skin resulting in dryness, premature
wrinkles, loss of elasticity, sensitivity.

Loss of elasticity - loss of firmness, sagging

Skin discoloration- loss of clarity, spotty, patchy

» Skin thinning - loss of density, skin looks like parchment-see

through, more prone to environmental damage.

LT000113
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o Fine lines and wrinkles — aging skin, dryness, loss of moisture
barrier, environmental damage and breakdown causing fine
lines and wrinkles on eyes, face, around mouth, neck.

o Maintaining skin - keeping skin condition at present level,
comfortable, moist, fresh.

o Other concerns ~ harmonal changes, medical conditions,
rosacea, eczema, etc.

Q-3: What is your lifestyle?
Lifestyle -

o Office environment (UVA rays/free radicals)

o Outdoors environment-active exposure to sun(UvB & UVC
rays and environmental damage)

¢ Combination of Indoor and Outdoor environment- has both
indoor or office environment with exposure to UVA rays and
free radicals and outdoor exposure either due to work, sport
or activity has UVB and UVC exposure

o Busy- Have ndt spent much time on skin

o Busy- Willing to spend a little more time for skin

-Q-4: What activities do you participate in on a regular basis?
Activities -

o Exercise-_Indoor skin is absorbing free radicals due to
sweat and toxins from others (gym).

11.05.10
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o EXercise- Outside skin is more likely to suffer
environmental damage.

o Swimming- Skin is likely to become dehydrated from
chlorine and other chemicals.

o No exercise- Skin can become dehydrated from no activity:
sweat glands stimulate oil production and therefore help
skin stay balanced. Sweat also releases toxins from the
skin and helps the body rid itself of unwanted impurities.

Q-5: Currently I'use:
Regimen-
o Current Skin Care-

o Soap- Skin looks patchy and dehydrated in areas

o Would like more_information/education on_how to care
for skin.

Selling Skin Care by a Regimen:

» A 3 - 7 step skin care system that gives the best results for
the individual

» Skin products within one system that work synergistically
together and deliver optimal results

» Prescribed and personal to each client’s skin type

e Maintains loyalty

11.05.10
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Skin is Unique:

4

Defined by genes, DNA, hormones, climate, diet, and level
of physical activity

Skin Types range from oily to dry, normal to combination

Everyone is to be ‘skin typed’ and prescribed a regimen
personal to their needs

Normal skin is balanced with natural sebum (oil), lipids,
and moisture that maintains a healthy, smooth, and radiant
appearance

When skin is out of balance, it is more likely to be dry and
dehydrated, it may be more prone to breakouts, have
changes in texture and signs of aging appear

How to Skin Type:

11.05.10

Using the skin type card analyze and discuss skin condition
at the present time

Recommend products that address their needs and
concerns and personalize it for them

Demonstrate proper use of each product and follow up on
their skin purchases, customer service is key

Send them announcements when new products are
launched which they would love also

Ask for referrals

LT000116
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Market America Skin Care Products by Systems

Skintelligence:

Advanced botanical skin care for all skin types and all ages. This
line of products is for anyone who has the desire for a more
botanically based product and not necessarily concerned with
anti-aging regimens. Excellent to balance, hydrate and
moisturize. Easy to use and simple skin care.

Timeless Prescription:

Basic Anti-aging skin care products and basic acne 3 step
program. Advanced special care products to exfoliate, clarify and
improve texture of the skin. The customer for Timeless
Prescription is noticing some signs of aging and/or may be
concerned with blemishes and acne.

VitaShield:

Special Care products, containing active ingredients designed to
target specific concerns and areas of the skin. Added into the
basic skin care regimen will enhance the skin dramatically.

Cellular Laboratories:

Advanced cosmeceuticals for normal and balanced skin ~ very
dry and dehydrated skin types along with anyone who is
concermed with the signs of aging. Cosmeceutical grade
ingredients assist in preventing and reversing the appearance of
aging skin. Will correct, repair and maintain healthy balance and
younger looking skin.

11.05.10
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Advan technol nd exclusive care produ for all skin

types and all ages

Matriskin: US exclusive to Market America

This incredible serum can be used by everyone. It visibly
reduces the appearance of fine lines and wrinkles. Advanced
patented peptide technology proven to increase skin’s firmness.
Used daily it promotes your own collagen production, which
leads to the revitalization of the skin. Dramatically decreases
acne redness and irritation in as little as 3 days and wiil
dramatically improve the texture of the skin. Consistent use with
our skin care regimens will improve the balance and overall
appearance for all.

PENTAXYL: Intense therapy for skin

This advanced treatment is your last step before moisturizing
and sealing the skin. It helps stimulate collagen synthesis and
supports the cellular matrix for improved strength in the skin.
Reduces the appearance of wrinkles, scars, stretch marks, and
softens deep lines formed over time. Helps improve skin’s
thickness and maintains healthy color and glow.

11.05.10
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Skin Care 101 Training

DATE (mandatory): ______ LOCATION (mandatory):

TRAINER'S NAME (mandatory):

Ratings: Please rate your Skin Care 101 training experience on a scaleof 1 - 10
10 = excellent / 7 - 9 = good/great / 4 - 6 = average / 1 ~ 3 = below average/poor

1. The Trainer was prepared, organized and had a complete display of our
skin care for the class.

2, The Trainer was able to explain the theory and structure of the skin and
how aging and environmental damage affects the skin.

3. The Trainer covered the topics of the Skin Care Consumer and Skin
Typing in the class.

4. The Trainer had complete knowledge of our MA Skin Care Systems.

5. Skin Care Regimens: The trainer covered all of the proper steps of caring
for the skin: a) Cleanse & Exfoliate b) Deep Cleansing & Special needs ¢)
Tone & Normalize d) Treat & Nourish e) Moisturize & Protect

6. The Trainer understood and explained Cellular Labs Sunscreen, UV
Damage, Body Care and Timeless Special Care

7. The Trainer taught the Business of Skin Care: Action Plan & Basic
overview of Clinics

8. The Trainer was able to communicate well; easlly Interacted with the
class and took the time to answer all questions

9. Rate the Trainer's presentation
How many students were in attendance?
How many assistants did the Trainer/Trainers have?

What did you like most about the class?

what would you change about the class?

Suggestions to improve the trainer’s presentation skills:

Optional:
NAME ID NUMBER
Please Return To: Market America
Motives Department
1302 Pleasant Ridge Rd
Greensboro, NC 27409
11.05.10
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' Featured Products | BeautyXOXO.com Page 1 of 2

FEATURED PRODUCTS

Motives® by Loren Ridinger®

Market America Senior Vice President Loren Ridinger set out to create 8 luxurious
cosmetics line that would appeal to the masses. What she created has become a
phenomenon.

Motives® by Loren Ridinger is the award-winning cosmetics line defined by its creator ~ a
trendsetter that has changed the facs of the beauty industry. Simple to use and sexy 1o

wear, Motives cosmetics provide you with an amazing color payofl, a flawless fock, and a
luxurious feel and finish. With the trendiest colors and industry-leading ingredients ta give

your eyes, cheeks. lips, face and nails a beautiful fook and feel, Motives Cosmetics - like
Loren Ridinger — is changing the face of cosmetics.

Fixx™ by Loren Ridinger®

Successful. Sexy. Sophisticated. Fixx personal care products are sojution-oriented
products created for man, coveted by women. Enhance your appearance and style with
superior products with specialized ingredients that help refine and style your look,
including Argan Oil, one of the rarest and most sought-after ingredi in the c«

indusiry: Glycerin, which helps maintain moisture and can help act as an anti-aging
element in Fixx products; and Stinging Nettle, to stmulate hair growth. Fixx is instant
therapy for your hair and skin. Quality ingredlents. Remarkable results. Approach each
day head-on with a crisp new look and a sleek new you, What would you like to Fixx?

Skintelligence®

Skintelligence is an all-inclusive bolanical skin care line with natural extracts that socthe
skin, giving the appearance of healthy, vibrant skin. Skintelligence provides alpha-hydroxy
acids 1o akd in skin cell regeneration. Plant-derived extracts like lemangrass and lavender
help soothe skin naturally. Other brands claim they contain natural ingredients, but are
harsh on the skin. Because of its natural properties, Skintelligenca is great for even the
most sensitive skin. affering ingredients that are mild, yet effective. Skintelligence is the
most valuable botanical skin care around!

Cellular Laboratories®

Cellular Laboratories is 8 revolutionary anti-aging skin care line designed to support your
skin on the ceflular level, not just mask the signs of aging. Cellular Laboratories is
designed using cutting edge, clinically tested, and proven ingredients like Renovage® and
Lumiskin® to help you look as yourng as you feel. Celjular Laboratories has a product for
every need. from cleansing and purifying the skin to toning to renewing, protecting and
hydrating the skin. While other anti-aging skin care lines only focus on hydrating the skin,
Cellular Laboratories goes beyond hydration, giving you instant results you can see and
feel. Reslore, renew, rebirth - Cellular Laboratories.

Matriskin™

Exclusively distributed in the United States by Market America, Matriskin MP Collagen
Serum helps improve skin's luminosity and firmness in as litle as 30 days. See dramatic
improvement in ceep turrows, wrinkies and fine lines while enhancing skin color, tone and
elasticity. Formulated with advanced peptide technology, Matriskin MP Collagen Serum is
proven to increase skin firmness and promote collagen production, leading to skin
revitalization. Matriskin can aiso help those suffering from acne and rosacea reduce

http://beautyxoxo.com/featured-products/ 6/1/2012
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and infl tion. With ingredi formulated specifically to plump, hydrate and
luminate skin, Matriskin MP Serum is the key to vibrant, radiant skin at any aget

Timeless Prescription®
Timeless Prescriplion goes beyond basic skin care to offer advanced anti-aging and acne
prevention to meet all your skin care needs.

This line of products works as a total system to help minimize the signs of aging. Timeless
Prescription utilizes a systematic process to skin care by cleansing, toning and protecting
the skin, then nourishing, revilalizing and renewing its appearance. Repair minor skin
damage from old blemishes and prevent new ones from occurring with this revolutionary
line of products. Be ageless with Timeless Prescription.

Pentaxyk®

Beautiful skin should last a lifetime —~ wilh Pentaxyl, it can. Pentaxyl is a facelift in a bottle,
working to provide smoother skin by stimulating collagen production and moisture
retention. Formulated with cutting-edge ingredients, including Matrixyl® Complex,
Argireline®, Palmitoy! Oligopeptide and Hydrolyzed Wheat Protein. Pentaxy! diminishes
the appearance of stretch marks and wrinkles, improves visible discolorations, hydrates
and improves texture and tone of the skin. Unlike some anti-aging creams that are thick
and heavily perfumed, Pentaxyl is a lightweight and fresh scented lotion. Pentaxyl can be
used anywhere on the body, not just the face, like most anti-aging creams and serums.
Pentaxy! - an al-in-one beauty wonder treatment for radiant, youthfuldooking skin.

2 UHGUGHTS OFL FEATUREN PRGDUTTS'

Py

i
gi» : Bornie Beecy
) on February 6, 2012 ot 5:46 om suid’

Do any of your Mineral Make-ups ot the Make-Up
Setting Spray contain any type of tree nut oils such as
Almond, Walnut, Macademia Nut as a moisturizer or
for fragrance? if so Is there is another product that |
could use that does not contain any amount of these
oils? | am highly allergic and need to know betore
trying any of your products.

)
b
%, jamesm
v
an Febrnuary 7. 2042 at 347 pm sad-

Bannie: Thanks for your question. While our
mineral blushes do contain some oils and
extracts, they do not include tree nut oils. As for
the Motives 10 Years Younger Makeup Setting
Spray, we are continuing to look into that for
you. Hope this helps with your decisions!

http://beautyxoxo.com/featured-products/

Page 2 of 2
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MA Blog: Great Skin with Skintelligence

| | Share Report Abuse Next Blog»

Page 1 0of 3

Create Blog Sign In

s/12/2008

Great Skin with Skintelligence

Beauty is in the eye of the beholder.
The right skin-care makes you one of the
beholders. So if you weren’t born with
great skin, don’t despair. We know
genetics plays a large part here, but
¢ bhaving imperfect skin doesn’t mean you
: can’t dramatically improve your skin’s
appearance by caring for it well.One of
my favorite skin-care products | recommend is the Skintelligence
Line. This superior botanical skin-care line addresses the two main
reasons for aging - stress and the environment. it’s an easy five-
step treatment for the individual who doesn’t have time for an
intense regiment.

My sister atways struggled with her acne prone
skin. She started using the Skintelligence Line

and 1n six weeks or less the results were

fabulous. After months had past, | noticed she
had a certain glow about her skin; | questioned
her about the glow. She smiled and said, youre
not using the Cellular Perfecting Complex in the 'L
Skintelligence-tine, and she was right, 1 wasn’t.}
started using the Cellular Perfecting Complex. Two weeks later, a
Motives Consultant asked me about my skin’s glow, because she
used the Skintelligence Line, of course, I smiled and said, you're
prabably not using the Celtular Perfecting Complex, and she wasn’t.

http://marketamericablog.blogspot.com/2008/05/great-skin-with-skintelligence.html

SUBSCRIBE VIA RSS

Subscribe to maBlog

FOLLOW US ON TWITTER

RECENT BLOG COMMENTS

On Jan 21 DeeDee commented on
win 2 vip seat upgrades

} recently signed up as a Distributor
and very...(mare}

On Jan 20 jennycaus commented on
win 2 vip seat upgrades

Make yaur dreams come true! Go
Miamil We are...(mare}

On Jan 20 smartcarol commented on
win 2 vip seat upgrades

We have 2 as right now. We'll enjay
this...{more)

On Jan 20 Jhdairy commented an
win 2 vip seat upgrades

Attending with a graup of 4, locking
forward to...(more)

On Jan 20 Dad23 commented on win
2 vip seat upgrades

1 too will be flying from Hawaii. |
have one. .. (more}

6/1/2012
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MA Blog: Great Skin with Skintelligence

The moral of this story, once
you have purchased the
Skintelligence Line make sure
you use everything.

Written by Barbara Johnson

POSTED BY JENNIFER B AT 3:50 PM

7 COMMENTS:

Tony Bowling said...

Mrs. "B, You rock and your beautifut!! Thanks for sharing.
Blessings, Tony Bowling

MAY 13, 2008 12:18 PM

Anonymaous said...
Hey Barbara, Thanks for sharing this great beauty tip.
MAY 13, 2008 1:23 PM ’

Anonymous said...

Thanks Barbara, thanks for sharing.
Johnny Yuan

MAY 13, 2008 1:29 PM

oustin € mitchell said...

| agree with Tony 110%! You are beautiful and | appreciate your
post.

Dustin Craig Mitchell
Team Saint Louis

MAY 15, 2008 1:01 AM

Mary Hayes said...

Thank you Barbara for the tip. | am meeting with a young waman
today and she mentioned to me the issues with her acne. | can not
onty now talk to her about Skintetligence but | can show her your

Page2 of 3
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MA Blog: Great Skin with Skintelligence

blog as a testimonial that it works and you need it all to make it
work! Thanks for the “on time” information.

Mary Hayes
Leesburg, VA

~MAY 15, 2008 8:33 AM

Stella Gomez said...

B. Johnson,

Thank you for all the great information on better skin care. | am
currently using several products & my skin is fabutos. All my family
& friends keep telling me how great my skin looks. Thanks for all
your tips and most of all sharing is caring and you do it so well.

Stella Gomez

Ohana Group

Region 2

Upper Martboro, MD

MAY 15, 2008 1D:27 AM

FashionDiva said...

HiMs. B,

Thanks for the reminder that we should be using all the products in
the Skintelligence line if we want optimal performance. | want to
look like you when | am your age!

Michele Toler

Ohana Group

Philadelphia

MAY 21, 2008 10:26 AM
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Market America Science Information

Home >

Who We Are

Market America, Inc. is a dynamic and innovative product brokerage and internet marketing
company that speciatizes-in One-to-One Marketing.

With more than 3 million customers and 180,000 Independent Distributors worldwide, Market
America has generated over $3.4 billion in accumulated retail sales, Headquartered in
Greensboro, North Carotina, the company employs more than 550 people globally — including
operations in the United States, Canada, Australia, Taiwan, Hong Kong and the Philippines,

The company markets a wide variety of high quality, market-driven products and services through
a system of Independent Distributors and UnFranchise® Owners. With a perfected, standardized
and uniform structure, the UnFranchise Business Development System combines the strengths of
franchising with the power of One-to-One Marketing. The result — a stable and profitable
business, allowing any individual to achieve financial independence and time freedom.

Each UnFranchise Owner manages an organization of Shop Consultants who provide products and
services to the end consumer. Each Shop Consultant maintains a one-on-one relationship with a
small portfolio of customers. Through this relationship, the company surveys the customer to find
out what product and services they want and need. The company then uses this data to identify
manufacturers who create the desired products. Not only does the company know what products
people want, but also knows exactly which customer wants them.

By simply supplying people with the products they want and need, Market America is pioneering
the new distribution model of the future — and it is all facilitated through the ease of the Internet
combined with the power of people. Market America is the One-to-One Marketing pioneer and
leader. Market America is to One-to-One marketing what Microsoft is to computerization and
McDonald’s is to franchising,

Page 1 of 1

Site Presenied By Market America | €3 Share | £ Link to this page

http://www.marketamericascience.com/index.cfin?action=services.sc WhoWeAre
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Anti Aging Skin Care Makeup | Motives Cosmetics Page 1 of 2

mMotives:

for lala Cait: 1jtems $3895

Search ' r(;l

SHOWYOUR ~_ ¥
CONFIDENT SIDE
molives 4 -

3
try\wonriiongy 8

A beapteut ook SIATLs ‘wilh grear skin, Motlyes by Loren Nidinger

offers suuerive skin cre BpGOfS 10r everyonasi 3 Step Aene Cate Ant-Aging Cleanser
System

Calvang betanicals make Skintelligense the gurfedt thaice [ those
whu went simple yet ¢ffecdve thin care basics. It 15 also a great ling
W itrofuce tn younger chentele wig have not expiored the wend of
Skin care, yet have the dissire for nealthy skin. The calieloeg <
lavender makes Uus Hoe £ joy 10 use.
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Marnskin Coflagen MP Serum, inr the fins 4 st i the Usiited Treatinen)
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senim Whet visibly reduces the 1008 o} ine and wrinkicog, heiris
TNIAIST ACne find ravitallsr 1ho skin, This 15 & IN0SC ave produst for
6 touking 1o ingrove the ook of their skin,

any

For beawtdin skin from within, use Isotone GPC-3 Beauty Blend.
d Nt SuPRORs i heaithy camplexias whle
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appeacance of fine hoas and wrinkies with ag antioxigant defense
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Get shar

Rat UiGvex from withie with Skin Care fmm Motives.
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- - terer ot
Siie prasintes by €3 Sram 1 /A Lok lo thay oage Motivesi Cosmetics
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Contest & Sweepstakes Entry at SHOP.COM - Pagelofl

o]

Country: M3 & ¢} - take SROP your romepage Sign In | My Account | My Trends | Melp

~y W
SHOP.COM
powered by marketainere ot
HOP IT ALL. ' CLOTHES ' HEALTH & NUTRITION r ELECTRONICS HOME sror{?j BEAUTY | TRAVEL | BRANDS . STORES .

! Your Shop Consultant Is SHOP.COM

Yours oy Loren Molives for La ta Contests Hot Deals Trand Shop Lese Weight

.

Search [All Departments ] T - CART: 0 item $41.00

Enter to Win our June 2012
FATHER'S DAY
SWEEPSTAKES -

Starting June we're giving away $310
in exclusive products for Dad =
'to one lucky winner.

i

Sweepstares ends /3072012

i enter here

To ensura your security, you must have an account to enter our sweepstakes. If you do not have an account, please create one below. By signing up fir an account, you
agree to recelve SHOP.COM special offers and emails. Limit {1) entry per person, per day. Must be 18 years of age or older.

Email Aadress
Do you have a SHOP.COM or Market America account?

@ No

“3 Yes, enter password

1f you are a returning customer, enter your password here.
1f you are 2 new customer, leave this field empty,

Click the Submit button below to enter our sweepstakes and receive news and exclusive offers :
from SHOP.COM. ;

L submit €
* !
1 3 new passward or foryat your password ) i
4 :

NO PURCHASE NECESSARY. Void where prehibited by law. Open only to legal residents of the United States. Void in Puerto Rico. Other restrictions apply. Click here
for complete rules and details.

Flease see our Privacy Policy,

SHOP.COM is 3 somparison shopping site that makes onhine shopping easy by affering over 2,000 stores on just one site by shopping with ane easy checkout using our OneCart,
or by linking off our site and shepping from one of our partner stares. Shappers can also save money by searching hot deals and coupans, free shipping deals, shopping the sale
pag2, and more. Please note that prices and product into are provided by our merchants and/or third party sources. Motity SHOP.COM if you see any pricing ar oreduct

nacouraces.
Clathes / Health & Nutrition / Electronics / Home Store / Beauty / Trend Shop / Gene SNP DNA Analysis
Mercnant Login / ShopComp, / The Shopping Vine / Top /Brands / Site Map / UK / Privacy Policy / LIE1 / Subscribe to Deals / Contact Us / About Us

© 1997-2012 SHOP MA, INC. All other designated trademarks, copyrights and brands are the property of therr respective owners. {1v007.4)

https://www.shop.com/211-sweepstakes.xhtm!?tkr=m00193 6/1/2012
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Check out Skin Care Products Trend at The Trend Shop

Country: ¥E & 4 -

SHOP«COM"

owered by marketsrrerea®

Make SHOP your homepzaqe  Share: B

a—i
[+, ]

Page 1 of 2

Sgn in | My Account | My Trends | Help

; SHOP IT ALL . CLOTHES ; HEALTH & NUTRITION * ELECTRONICS | HOME STORE | BEAUTY | TRAVEL | BRANDS | STORES

3 Yeur Shop Consultant 1y SHOP.COM

Search [Trend Shop

“FREE SHIPPING THIS MONTH ONLY

Shop

Categories
Clothing
Accessorles
Shoes
Jewelry
Beauty
Home Store

Featured Brands

Adidas

Calvin Kiein

Crocs

DKNY

Guess

Jessica Simpson

Lucky Brand Jeans

Marc Jacobs’

Michae! Kors

Nike :
Nine West :
Ralph Lauren

Newest Trends
YCNOTLLC Computer Store

trent, cure Or prevent any disease.

Skintelligenced Daily
Moisture Enhancer

ClearShield® Maximum
Protection and Hydration

"
X
2
3
r:’,‘%%
s

frmowemerd

NiceGifts $10.95 - $19.95 $22.95

By KAREN & K2 vproso.a0 K2 40.46

- . Cashback Cashback
CiearShield Skintelligence®

}‘1
: Wbl Seodetatis Q  ndNR
School Supplies :

8y Tawny W vitaShield® Intensive Eye

Firming Treatment Aging Day Creme SPF 20

it e

Back To School:
Backpacks
By Shop.com T
- $41.95 $65.00
g K 0.8 Eil 5130
- Cashback Cashback

VitaShield™ Cellular Laboratoiies®

http://www.shop.com/trends/ul-62819-Skin+Care+Products

Seo detaits Q

Cellutar Lahoratories® De-

Yours by Loren Motives for Lo ta Contests Hot Deals Trend Shop LosC waight

CART: 0 item $0.00

Skin Care Products
by Demse N

QAdd comment 4|

Summer Time - Take Care of Your Skin.

e . Sl A 54 8% I
These statements have not been evaluated by the Food and Drug Administratian. This product(s) is not intended to diagnase,

Vitashield Vitapun C
Intensive Treatment

Skirnethnencess pH Skin
Narmaleer

T

4$14.50 $68.25
KD 50.29 K3 s1.37
Cashback Cashback

Skinrelligence® VitaShietd ™

il € Seedetats Q. Hidwds  Seedetis Q

Cellular LaboratoriesE
Value Kit

$119.95

Kl 52.90
Cashback

Celiutar Laboratories®

6/1/2012
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Check out Skin Care Products Trend at The Trend Shop

Brew Crew
By Rachel G

#h
LY s

See More Trends»

sefghe seedes Q fpenx

Poputar Searches
Chaise Lounge

3 Piece Bistro Patlo Set
Torchlere Glass Lamp
Shade

A®

Qutdoor Chaise Lounge
Cushions

tancome

Patio Umbrella Lights
24th & Ocean Swimwear
Maxine Sarong Swimsuits
Lace Dress

Vera Bradley Pink

Vera Bradley Pink Priscilla
Pink

Memory Foam

Mens Underwear

Baby Phat Pumps

Adidas Men’s Sneakers
Pool Solar

Jeffrey Campbel! Flats
Outdoor Chaise Cushions
Underwear

SHOP.COM 15 3 comparison shopping site that makes online shoppmyg easy by offering over 2,GU0 stores on just one site by shopping with
ar by linking off cur site 3nd shapping from one of cyc partner stores. Shoppers can also save money by searching hot deals and coupens,

Seo details Q

i ik

Page 2 of 2

Seo gutots Q

one easy checkaut using our OneCart,
free shipping desals, shopping the sale

poge, and more. Please note that prices and product «nfo are provided by our merchants and/or third party sources. Notify SHOP.COM if you see any oricing ar product

INBCCUrpoIes.

Ciothes / Mealth & Nutrition / Electronics / Home Store / Beauty / Trend Shop / Gene SNP DNA Analysls

Merchant Login / ShepCompanion / The Shopping Vine / Top Searches / Brands / Site Map / UK / Privacy Policy / [Z33/ Subscribe to Deals / Contact Us / About Us

© 1997-2012 SHOP MA, INC. All other designated trademarks, copyrights and brands are the property of their respective owners. (Iv007.4}

http://www.shop.com/trends/ul-62819-Skin+Care+Products
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_ SKIN FACTS

- PROTECTION: Your skin

~..covers 1510 20 feet of surface.. -
‘area, weighs between -

. 6-10 pounds and protects

- your entire being from: the:
- . -outside environment. -

**+ THERMOREGULATION:

- 'Skin helps maintain a

- . consistent internal tem- _
- perature o
¢ SENSATION: Skin trans-v._} :
. ‘mits to your brain. pain,
- pleasure, temperature,
~ - position and touch. -

‘'« REPRODUCTION: . -

Skin - synthesizes ‘and
- secretes chemicals (phero-

. ... -mones) that may attract
- 'members of the oppdsite
Csex. :
.';' IMMUNI’I‘Y Skln is your'

body’s  first defense

. against outside invaders.

.» EXCRETION: Skin is one "
- ofthe organs responsible
. for your -body’s waste

§ 63 million people will suffer
B from skin damage due to

H harmful UV rays of the sun

§ and melanoma has become
& the #1 cancer in women

A word about
Pores...

here is a lot of talk about B
ores in skin care yet few peo- §
B ple really know what pores §
B arc. To sct the record straight,
@ a pore is an opening in the §
R skin's surface that contains a §
g liny hair. Beneath the pore is @
@ an oil gland which lubricates §
§ the skin. The tiny hair brings |
i oil (o the skin’s surface, help- |
M ing to maintain moisture,

B Pore size is determined by §
g hoervedity and can only be tem-
o porarily shrunk with certain §
8 preparalions. »

Beautiful skin
within reach. ..

Beautiful skin can be achieved at any
age. The first step on the road to
healthy, vibrant skin is education.

Most people take their skin for granted until that first fine line reveals itself.
Skintelligence and VitaShield Skin Care Products combine scientifically-proven,
all-natural ingredients with leading technology to assist your skin’s innate abil-
ity to renew and repair. Now healthy, glowing, vibrant skin — with maintained
clarity, elasticity, and softness — can last a lifetime.

A typical day in the
life of your skin

t any moment of any day your skin is
Ahard at work. Your epidermis prevents

water loss from the body and fights off
the attack of free radicals from pollutants in
the environment. The top layer of the epider-
mis, Acid Mantle, naturally exfoliates, while
in the layer below, Squamous Cell Layer,
new cells age, dry and flatten to replenish the
acid mantle. Further below that is the
Basal Layer where cells divide and
form. Throughout the 3 layers of the
epidermis are the Langerhans cells
which work within the immune
system to fight off disease.
Melanocyte cells are also found
throughout the epidermis and are
responsible for producing melani
which prevents harmful UV rays
from penetrating deeper into th
skin's more vulnerable layers.

While the epidermis is battling
it out with the environment,
the second major layer of skin,.
the Dermis, forms the princi-
ple mass of the skin and is

SKINTELLIGENCE & VITASHIELD
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.other things). The subcutis also

the framework for the epidermis. Within the <
dermis layer is collagen (the structural stee
of the skin), elastin and reticulin — these
elements lend support to the skin. The
dermis also contains water, nerve
elements and fibers, blood vessels, hair
follicles, sweat glands, oil glands and
lymph vessels producing natural skin

oils that travel to the surface of your
skin locking in its natural moisture.

But wait, the work day isn’t over yet.
‘The under-most layer of your skin is
the Subcutaneous (Subcutis)
Layer. This is the fatty layer beneath
your skin giving your face something
very crucial...its shape. [f people tell
you, “You look like your mother..."
you can respond, "yes, that's due to
my subcutis..." (along with a few

serves as-a cushion and an energy
storage site. The messages are sent fro
the subcutis to the dermis, stimulating
dular, muscular and nervous responses crucial to
maintaining healthy skin. Meanwhile, it provides
insulation to your body and a protective layer for your
bones.

The next time you look in the mirror...”

the body and plays quite a miraculous and integral role in keeping us alive.

Providing a barrier to the environment, it hinders bacteria and other pollutants
from entering our bodies. As a sensory organ, our skin regu-
lates body temperature and transmits sensa-
tions such as pain, heat and
pleasure 24
hours aday.
As an insula- B
tor, it keeps
us warm,
protects our
structure ...
and gives us
our visage in
the world.

R emember this when giving yourself the once over...skin is the largest organ of

enl.“Lanigerhans cells are‘.?
untl lhmughoul all.3 epidermal .
i Th .

sweat and oil glands
blood vessels; lymph
ssels and nerve endings.

Gi s‘your face its shape

Serv asa cushxon and
energy site,

e Provides insulation and
. bone protection.

The Intelligent Guide to Healthy Skin
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SKIN TYPE
AND WHERE
YOU FIT IN

Your skin is unique! .

Defined by hormones, cli-
mate, diet, and your:level
of physical activity, your
skin can vary in type.

Skintelligence and VitaShield
are designed to normalize

" all skin' types by moisturiz-

ing, nourishing and revitaliz-
ing your skin. Skintelligence
and VitaShield help skin
hold its own natural mois-

‘ture by creating a balance

for your skin-and- increas-

ing hydration.

' FOUR BASIC.

SK[NTYPES L
_OILY— This skin type
-gctually lacks moisture in |

keeping cells plump and |
hydrated. Oil glands over-
compensate for deficit of
moisture. Therefore, using '
alcohol products that dry °
"out the skin: does not cor-
" rect the problem and some- .
times, further aggravates it.

COMBINATION— Like

. the majority of people, your

skin may consist of a combi-
nation of hoth oily (fore-
head) and dry (cheeks)
zones. E

NORMAL— A perfect bal-
ance of oil and moisture. -

DRY— Lacks sufficient oil
and moisture. Dry skin can
sometimes becomes flaky
and rough and may: con-
tribute to fine lines: and
wrinkles.

12

The Most Beautiful
Face in the World...
s yours!

Take a moment to really look at your face.
You and your face have been through a lot
together, and it’s time you started treating

this very deserving friend well.

Get with the Program!

he Skintelligence skin
Tcare system is a gentle,

effective, comprehen-
sive :kin therapy program
designed to enhance and
maintain the vitality of
healthy skin while helping to
repair damaged or aging skin.

Skintelligence skin care
provides a defensive shield of
antioxidant protection against
free radicals. Through the use
of cutting-edge technology
combined with the finest
ingredients, herbal extracts,
sunscreens, aromatherapy,
antioxidants and other essen-
tial nutrients, Skintelligence
is able to counteract the
effects of aging and environ-
mental pollutants. The
result: beautiful, fresh
skin that is vibrant,
smooth and youthful.

VITASHTIELD
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The Basics

Your skin is a complex, vital organ affected by various factors, i.e. your hor-
mones, seasonal changes, climate, iliness, diet, fatigue and stress. All of these
factors affect levels of oils (sebum) and moisture under the skin's surface.

When the skin type is considered normal, oil and moisture are in balance. The
skin is being replenished and has a moist, healthy, soft feel. When out of balance
it will either appear dry and blotchy and most likely, more sensitive to irritation
and prone to wrinkles. On the other end of the spectrum, oily skin is prone to
breakouts and acne which can result in scarring. Skintelligence products are
designed to normalize and balance all skin types and keep your skin clean,
hydrated and healthy.

The pH Factor

The top layer of skin on your
face (acid mantle) is typically
mildly acidic (averaging
between 5.5 and 6.5). Using
bar soaps can disrupt your
skin’s natural ecology and acid
mantle. Although soaps vary,
most are highly alkaline (11-13
pH range) and strip the skin of
its natural oils upsetting the

pH balance leaving skin feel- O ACID 7 ALKALINE 14
ing dry or tight. ——

Skintelligence and VitaShield p" scALE
are developed to maintain, treat and repair your skin and the results are pro-
found. Beautiful, glowing skin. A system that fits your unique lifestyle as well as
your individual needs. Get ready to start on your journey to unfolding your best
complexion with eleven remarkable products bringing your skin to its most radiant,
youthful state.

A Skin-Deep Overview

A comprehensive skin care program is best understood when categorized as follows:

MAINTENANCE: 7he foundation of a daily skin care program.
Skintelligence products cleanse, exfoliate and replenish essential

elements.

TREATMENT: Prolect your skin from stress, pollution and fatigue.
VitaShield skin care products improve cell hydration while reducing
Jine lines and wrinkles.

REPAIR: Repair damaged cells and promote new cell growth with
VitaShield OPC-3 Triple Serum.

AND THEN
SOME...

The Intelligent Guide to Healthy Skin

As you'l discover, Skintelli-
gence and VitaShield are
among the finest, scientifical-
ly developed skin care prod-
ucts available, Here are just a
few extras that really help us
shine.

ANIMAL
FREE TESTING—

With respect for all living
things and the earth they
inhabit, Skintelligence and
VitaShield take great pride
in the fact that none of our
products contain any ani-
mal by-products, and all are
dermatologically tested on
humans, not animals.

FRAGRANCE
FREE—
Fragrance is the most com-
mon allergen in skin care
products. Specific ingredi-
ents are not required to be
listed on the label. Most
labels simply read “fra-
grance.” Commonly, there
are about 200 fragrance
ingredients, and no real way
of identifying how many and
which ones are included in
any particular product.
Reactions can range from
slight to severe, including
rashes, headaches, dizzi-
ness, coughing and vomit-
ing. All the amazing scents
you'll find in Skintelligence
products are derived from the
all natural, soothing, aromatic
herbs, lavender and gerani-
um. All Skintelligence prod-

ucts are “fragrance” free.

LTO00156

13




AROMA-
THERAPY

..Would a rose by

any- other -name

not smell as sweet?

_For nearly two thousand.

years, aromatherapy has

been the basis in European .
. and Far Eastern beauty.
" Aromatherapy is - the

process of extracting
essenﬁal oils from plants,
flowers and herbs. It can

help to relax facial muscle

tension caused by stress
and anxiety, as well as calm

" your mind, lift you_r::“spir_it}

and energize your body.

We include two key
aromatic oils in- our
Skintelligence products for
a crisp, relaxing skin care

. experience.

LAVENDER EXTRACT:

_ Known for it's tranquiliz-
* ing, tension relieving prop-

erties as well as its lovely
scent.

GERANIUM EXTRACT:
Possesses anti-fungal and
anti-bacterial properties and
is used as a natural scent.

The Ultimate Skin
Care System

You have in your grasp a powerful skin care program.
Well maintained, healthy, glowing skin is a reflection
of good internal health and leads to a flourishing
self-image. You are now on your way.

Step 1: Skintelligence Hydra Derm
Deep Cleansing Emulsion

This water soluble, gentle, all-natural cleanser removes bacte-
ria, make-up, debris and environmental pollutants leaving your
skin feeling fresh and silky. By removing the outer layer of
dead cells, it gently starts the moisturizing process peretrating
beneath the skin’s surface cleansing the pores and allewing
your skin to breathe naturally. Containing no waxes or fillers
and being completely water soluble, it will not clog pores.
» Thoroughly cleanses the skin allowing it to
breathe naturally.
» Will not strip skin — gentle and effective.
» Water soluble - will not clog pores.
* Contains moisturizers to soften and hydrate the skin.
* Fortified with special relaxing and soothing herbs: Aloe
Vera, Chamomile and Lavender.
 Excellent for shaving for men and women: non-drying,
non-irritating, and provides the closest shave possible.
o Large 8 oz. size - long lasting, economical. ¢

Step 2: Skintelligence pH Skin
Normalizer

Removes residue and final traces of dirt, make-up and other
impurities which clog pores. Skintelligence pH Skin
Normalizer helps exfoliate dead and dull-looking skin cells,
restores and conditions skin after cleansing while it nor-
malizes and protects the pH balance of your skin.

o Exfoliates dead and dull-looking skin cells.

* Restores and conditions skin after cleansing —
normalizes pH of skin to protect from bacteria —
causing infection.

 Contains three effective moisturizers to hydrate and

soften skin: Sodium Lactate, Hydrolyzed

Mucopolysaccharides, and Butylene Glycol.

* Makes a great hair conditioner after shampooing.

* Completely water-soluble - will not clog pores.

* Alcohol Free.

SKINTELLIGENCE & VITASHIELD
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retain

« Significantly reduces the appearance of
fine lines, wrinkles.and other visible signs of aging.

* Helps repair skin cells damaged by the

UVA rays of the sun.

» Provides super hydration to skin
cells - mucopolysaccharides act
as tiny blotters that attach to

cells and bind moisture.

» Contains sodium hyaluronate -

same ingredient used by eye

surgeons to help prevent scar

tissue from forming after
delicate eye surgery.

¢ Contains Beta-1, 3 D-Gluc‘%
which stimulates
Langerhans cells for gr:
protection against bact
and infection.

¢ Quickens the metabolic;
of skin resulting in an *
increased amount of th
molecules that give skil
tone, elasticity and strength.

» Handy dropper applicator is
both practical and sanitary.

Step 3: Skintelligence Cellular

Perfecting Complex
This power-packed complex helps repair damaged skin
cells and helps prevent future cell damage from free rad-
ical exposure from occurring. Cellular Perfecting
Complex is formulated with Sodium Hyaluronate, which
helps repair skin cells damaged by exposure to UV rays.
Hydrolyzed Mucopolysaccharides cling to the cells to

Nayad®, patented Beta-1, 3 D-Glucan complex, activates
the skin's natural immune system to help repair colla-
gen loss and significantly reduce wrinkles—up to 57%!
For maximum results use daily, morning and evening.
Apply a few drops of Cellular Perfecting Complex to a
fingertip and massage into skin paying particular atten-
tion to the eye area.

. Here ‘are some of the,
lamcal mgredlents used’
Aa"d’-*if,

moisture for greater resiliency and elasticity.

mulateé blood cu'culatlon -

ALENDULA EXTRACT — -
oothes inflammation. It
upports the skm and con-
tive -tissues. Contains
aponins, which are gentle
leansers. Promotes the

continued

>

The Intelligent

Guide to Healthy Skin Is
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BOTANICALS

(continued)

CARROT EXTRACT .—
Antioxidant properties rich
in Vitamin ‘A ‘and Beta
Carotene.

CHAMOMILE EXTRACT —
Contains anti-inflammato-
ry,-antispasmodic, antibac-
terial and calming proper-
ties. Contains azulene
which promotes the regen-
eration of .skin cells.
Soothes the skin.

CLOVE. EXTRACT —

- Considered to:be one of the
- .most-‘powerful germicidal

agents in the herb kingdom.

CONEFLOWER

(ECHINACEA) EXTRACT—
Inhibits hyaluronidase in
the body. Hyaluronidase

-slows down the regenera-
tion of hyaluronic acid. It is

also a powerful immune
system enhancer. -

CUCUMBER EXTRACT—
Helps to smooth, tighten
and refresh tired, sagging
skin. It contains a group of
tetracyclic  triterpenes,
commonly referred to as
bitter principles curcurbits,

which bave antioxidant

activity. It has a cooling,
demulcent and tonic effect
on the skin and is credited
with moisture binding,
moisture regulating, sooth-
ing, and anti-inflammatory
capabilities. Traditionally
known to aid in diminish-
ing dark circles.

>

MAINTENANCE: fhe foundation of a daily skin care program

Step 4: Skintelligence Alpha*
Triple Revitalizing Complex

Alpha* is a scientifically formulated skin care product
that has a powerful combination of corrective Alpha-
hydroxy Acids (AHAs). These are naturally-occurring
substances found in grapes, citrus fruits, sugar cane
and sour milk. AHAs work by penetrating the upper,
dead layers of the epidermis. The AHAs then loosen
the chemical bonds of keratin (a structural protein pro-
duced by the skin) to strengthen skin. Alpha® uses an
advanced blend of three AHAs from sugar cane (glycol-
ic acid), citrus fruits, and apples. Alpha® contains 7%
AHAs.

Ten reasons why you should use Alpha* Triple

Revitalizing Complex:

s Reduces the appearance of fine lines and wrinkles.

* Increases skin clarity. Skin looks brighter, fresher,
and more luminous.

» Enhances skin elasticity.

Enhances your skin's ability to retain its own moisture for

extended periods of time.

Improves the softness of your skin.

Improves the smoothness of your skin.

Reduces skin discoloration.

Improves skin tone.

Reduces excessively oily skin condition.

Helps prevent blemishes and pimples.

L]

[ ]
*
.
*
.
.

hydrate” the cells.
of fine lines.

available anywhere.

the skin.

skin aging.

* Works great under make-up.
o With 7 natural plant extracts and antioxidants,
it helps eliminate the signs of premature

7
E]
1

Step 5: Skintelligence Daily
Moisture Enhancer

This fragrance-free unique moisturizer acts as a bar-
rier between your skin and the elements while it
lubricates and softens fine lines and protects skin

from harmful environmental pollutants.
* Carries five times its weight in water to "super-

¢ Plumps up skin cells - eliminates the appearance

= Contains the most effective moisturizers

 Contains special European (Iniferine) antioxi-
dants to combat the effects of free radicals.

* Protects the skin from the environment and stress,
which are two main causes of premature aging of

The proper use of these products can

16
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- Step 6: Skintelligence Facial

Firming Masque

The final step to healthy, radiant skin is the Facial

Firming Masque — a breakthrough in masque technolo-

gy. The Skintelligence® Facial Firming Masque tightens

and tones your facial skin while helping to remove impu-

rities from deep within your skin in just twelve minutes!

This facial masque will improve circulation and skin tex-

ture and can help erase the effects of time, stress, and

the environment. Use this wonderful product two - three

times a week.

¢ Deep cleanses the pores and removes sebaceous
“pore-clogging" impurities.

* Tightens and tones the skin.

» Temporarily "erases” fine lines from the face.

* Soothes skin and leaves it feeling as soft as a

. baby's skin.

¢ Easy to use — use two-three times a week —

‘takes only 12 minutes.

Step 7: Skintelligence SuperTan Self Tanning Lotion

Modern Science now allows us to have the opportunity to achieve a golden glow

without harmful exposure to the sun. SuperTan Self Tanning Lotion works with

the natural proteins in the outermost layer of the skin to develop a natural-looking

tan within 1-2 hours.

* Uses a sugar-derived, FDA-approved ingredient called dihydroxyacetone (DHA) to
achieve a safe, natural golden tan without sun exposure.

» Works with the natural proteins in the outermost layer of
the skin to develop a natural-looking tan.

» Color begins to develop within 1 to 2 hours.

» Formulated with natural tri-alpha hydroxy fruit acids for a
smooth even tan and more natural-looking tan.

» Contains broad-spectrum SPF 8 sunscreens to protect
against harmful UVA/UVB radiation: PABA-free formula.

+ Contains antioxidants for protection and against free radical
damage.

¢ Moisturizing base hydrates and softens the skin while the
tanning agents provide a safe, natural-looking tan.

* Tan fades gradually, just like a sun-induced tan.

¢ Maintains a tan year-round without harmful sun exposure.

* Produces a fast, safe "as needed” tan within a few hours.

« Eliminates the pale look at the beginning of bathing suit season.

« Evens out tan lines from bathing suit straps.

e Fast drying so you can dress sooner. P

o Will not wash off, sweat off or rub off. §._

¢ Pleasant, natural fragrance.

dramatically change your skin and your life. .

The Intelligent Guide to Healthy Skin y

BOTANICALS

(continued)

DANDELION EXTRACT —
A high nutrient food that
assists in the healing of
skin eruptions, including
acne and blisters. Used as
a skin refresher. Rich in
Vitamin A and Vitamin C.

GERANIUM EXTRACT —
Possesses anti-fungal, anti-
bacterial properties and is
used as a natural scent.

GINSENG EXTRACT —
Made from the root of the
Ginseng plant and possess-
es skin soothing proper-
ties. Scavenges free-radi-
cals and helps skin combat
environmental stressors.

GOLDENSEAL EXTRACT —
Made from the root of the
Goldenseal plant, Golden-
seal contains antiseptic and
antibiotic properties. Works
synergistically and enhanc-
es the potency of others.
Effective treatment for
cracks in the skin.

GOUTU KOLA (Hydroco
KO (Hydrocotyl)

Strengthens skin, promotes con-
nective tissue vascularization and
increases collagen synthesis.

HORSETAIL EXTRACT —
Possesses antibiotic properties.
Studies have shown it increases
the metabolic raté of the body by
feeding the system through the
skin, thus improving circulation.

WITCH HAZEL—
Contains strong astringent
action and is an anti-inflam-
matory agent. Used in the
cleansing and toning of the
skin and helps prevent oil
build-up on the skin tissues.
Creat skin refresher.

Continued >
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When Using Skintelligence Products Only: When Combining Skintelligence and VitaShield:

\@W’;{&Eﬁr}_@@? VRS oty
HEEMEREOER

M: 0 R N1 N G
STEP1  Skintelligence Hydra Derm Deep Cleansing Emulsion STEP1  Skintelligence Hydra Derm Deep Cleansing Emulsion

STEP 2__ Skintelligence pH Skin Normalizer STEP 2 __ Skintelligence pH Skin Normalizer

STEP 3 _Skintelligence Cellular Perfecting Complex STEP3  Skintelligence Cellular Perfecting Complex

STEP 4  Skintelligence Alpha™ Triple Revitalizing Complex STEP4  Skintelligence Alpha™ Triple Revitalizing Complex
' STEP5  Skintelligence Daily Moisture Enhancer STEP 5  VitaShield OPC-3 Triple Serum

. R I STEP 6 VitaShield Vitamin C & E Intensive Moisturizer
_\'R?"’,_.Q“ *‘)”-, 2% “.'_"“?K’ J'“.St AT ¥ 5
T“ggf sﬁa&w&%ﬁ& bK

- STEP1 Skintelligence Hydra Derm Deep Cleansing Emulsion UGB VOE N ITT NS G
STEP2  Skintelligence pH Skin Normalizer STEP1  Skintelligence Hydra Derm Deep Cleansing Emulsion
STEP 3  Skintelligence Cellular Perfecting Complex STEP 2  Skintelligence pH Skin Normalizer
STEP4  Skintelligence Daily Moisture Enhancer STEP3  Skintelligence Cellular Perfecting Complex

STEP4  VitaShield Vitamin C & E Intensive Moisturizer OR
Skintelligence Daily Moisture Enhancer

STEPS5  VitaShield Vitamin C Intensive Treatment

perTan Self Tanning Lotion
s, use on freshly cleansed skin(after:step 1.and 2).

Beginning!

Your skin's health and fitness is as vitally
important as any other organ of your body
yet by many, skin can be the most neglect- 3
ed part of your overall health. Whenyou 3

take care of your skin, you take care of 3
your body, when you take care of your body °

you benefit both mind and soul.

Put the Skintelligence and VitaShield —
Maintenance, Treatment and Repair
Programs in use today. You will reap the
benefits of healthy, glowing skin along
with the confidence of having a face you
are proud of.

It’s time to make a change for the better
with scientifically-proven Skintelligence
and VitaShield breakthrough products.

i —

The Intelligent Guide ¢/QEENENINENNNEI
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"Skin Care Analysis | Motives Cosmetics Page 1 of 1

Sian In'Reauetar | usAs Cinda

MO \/’< A

Can: Qitems

Search I . ‘5‘

WELCOME TO THE

SKIN CARE ANALYSIS

The Skin Cane Y to a serles of qusstions sbout ene, skin lype and skin concerns,
helping you di snidest slun ,' MMI tha beauty of your skin everyday.

= )Jaka tha Skin Cate AShiHS now)
+ Skin Care Anptysis EAGS

Disclaimer; The products recommended by the Skin Care Analysis may not be avaiable for sale in Canada. The results generated from your snswers to this survey
are for egucational end informatonal punposes only, and are rrot meant ta replace the advice of a Health Care Professianar.

Loren Ridginger
Motives® Cosmeties

Raad her blog a1 wysw,mylashioncents,.com

N :
71" wes Portar | MA MyWord | Soarch tha ma network for [AL & Tools =] Srop niow |

WR UK | W AUS | B TWN | B HKG | TP |
Comact Us | Tesms Of Use | Prvacy Polley |

copynght 2011 Market Amerion A rights reserved

Sde presented by: Market Aqrica | €3 Share | & Link 1o this page

http://motivescosmetics.marketamerica.com/index.cfm?action=services.csSCAHome 6/1/2012
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‘Skin Care Analysis FAQs | Motives Cosmetics Page 1 of 1

Cart: Guems

Search r'""——-

SKIN CARE ANALYSIS FAQs

1. Why should | take the Skin Care Analysis?

Tha skin case products you use ghouidnt be based on 3 wish and a hope; thny shouid hie chosan basod on

fectors that affact your skin. Eveluating respenses aboud your skin health and e Skin Care Angly
will customize & skin cate regimen Mot matches your spocific noeds for hesithy akin care.

2. How often should | take the Skin Care Analysis?

Ve recommend you taks the Skin Cara Analysis 8s the Saasons changs. Skin Is a fiving organ that constanty
chsnges In texture, tone nd heeith. tn order 1o susisin @ heaithy appearance end siun funcon, your skin care
rogimen shoukd be updated 10 Metch your curmeat kin care needs.

3. Do I need to purchase all of the products recommended on my
Skin Care Analysis?

1t is recammanded that you start with the basics of cleanser, toner, snd molsturizer sciggastad by the Skin Cam
Analysis. The basic products ar® » great start and can be buik upon bated on which skin concaens you wotild
ka to address.

D The product ded by the SKin Care Analysis mey n6t be avaiable fer saie in Canada. The results ganerated from your answers to this survey
are for educations! end infor 1 purpases onty, and are nok meant to repiace the advice of a Health Care Prefessional.
Losen Rigingas
Motives® Cosmetics
Read her blog &t vavw. MyIRZNigNeeIE.com
i,
¥ 3} won pone | ma wavong | Soorch the ma netvork for {Auiomotive & 10015 X shosrion]

UK | B aus | ETWN | 3 G | BBPHL |
contact Us | Terms OfUse | Privacy Policy |

copyright 2811 Market Arearica, AR rghts reservad

- _Dick 1 Vi

Site pensented by: Makat amecica | &3 Share | 2 Link 1o thig pane

http://motivescosmetics.marketamerica.com/ index.cfm?action=services.csSCAFAQ 6/1/2012
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Motives Cosmetics by Loren Ridinger _ Page 1 of 1

.ls.ig!!ml Usas Canady

Cart: 9 tems

S "

SKIN CARE ANALYSIS

Directions for Completing the Skin Care Analysis

The Skin Care Analysis shouk] teke 15 minutes to compiate and bs d s ately as ible. Da not

skip quastions, as this mly lead ta irsid reauits. If you would Bke 1o revive Pravious answers, y'oumay use the
"Dack” bulton On Your trowser.

The Skin Care Anglysis may be compistad as meny times as yousike. itis ded thet you compiels the
Skin Cars Analysis as the Soasons chang® to ensure your skin Carg regmen malchas your cument individual
neods.

Disclaimer: Tha products recommended by the Skin Care Analysis mey not be avallable for sate in Canada. The results gensrated from your answers to this survay
are foreducational and informational purposes only, 8nd are nct meant to feplace the advice of a Health Care Profassional.

Luren Ridinger
Motives® Cosmalics

Ruad har blog ot www myfasteogeents.com

[ Search the ma network for | A ive & Tools {#X Shop Now |

Contact Us | Terms Of Use | Privacy Palicy |
copynght 201 Market Amesica. AN rights reserved

site preserted by: SUE HINES 63 snare | g Link to this pege

http://motivescosmetics.marketamerica.com/ index.cfm?action=services.csSCAStart 6/1/2012
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Motives Cosmetics by Loren Ridinger Page 1 of 2

Your Account | g0 Qut USAs Caonts

Cart: 0 jtoms

Svaruhr——————@

GENERAL INFORMATION

1. Sex (Gender].

2 Femste
£ vem

2. Ags.

O 1830 ¢
O 3150
£2 51 eng oMder

3. Ethnicity?

¢ african American

€ Asian, Pecific 1slander of Native American
2 Hispanic

. Causasian

4 diner

4. What attribute s most imp %0 you when ing 8 fne?

& Deliver Moisture

@ Cloar up Acnio

© Revitaize

€ Recucs Appesrance of Linaa/Wrinkles

5. How wowd you dascribe your skin?

& Nomad :
oy .
% ouy/Combinaion ;
£ ncne !
£ Reaciive/Sensitive :

Discialmer: The products recommended by the Skin Care Analysis may not be available for sale in Canaxia. The resulis generated from your answers 1o this survey
aro for pducati and Informetional purpasea only, and ase not meant to repiace the advice of a Heaith Care Professional.

A

Loren Ridinger
Motives® Cosmatics

Read her biug at www. myfastioncents.com

o
" web porat | mamywond | Search the ma network for [Automativa & Tools . Izl snop Now

1 Fe Si-tiaed-vh Bedey-}
CoMuot-tin- 1-Frreney Y1

£ A Link to this poge . Amari .
St presentad by: SUE PINES (D snare | 2 Linkto this £2011 Madket . Al ights reserved

http://motivescosmetics.marketamerica.com/index.cfm?action=services.csSCAQuesﬁonnairc 6/1/2012
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‘Motives Cosmetics by Loren Ridinger Page 2 of 2

Site prosantod by: SUE MINES | E¥ Gnare | @ Link fo this page

http://motivescosmetics.marketamerica.com/index.cfm7action=services csSCAQuestionnaire  6/1/2012
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Motives Cosmetics by Loren Ridinger Page 1 of 1

X Yous Account | Sign Ow | UsA e
Mmohves

Search [—-‘—"“@

. mieroy g .com) You havo $0.00 ﬂ Earm more cashback! lnvite your friends

TEXTURE

1. IS your face saft and smooth to the 1ouch?
2 Yes
¥} No

2. How woukd you tescribe the skin en yew body?

© oy

£ Flakey/Rough Taxture
£ Lass of Finmness

© Noma

Previaus  Hext

e
Diaclaimer: The products r ded by tha Skin Care Analysis may not be avahabie for sale in Canada. The results generaled from yeur angwers to this survey
are for educatiane) and informational purp only. and are not meant to replace tha advice of 3 Health Care Professionan.

Loren Ridinger
Motives® Cesmelics

Read her biog at wwey.ondashioncents .cain

e . grsmirss .
et Tl web Pons) | MA Myword Search the ma eotwork for [A ive & Tools Shop Now |

Contact Us | Terms Of Use | Pvcy Pulicy |
copyright 2011 Markel America, AH rights reserved

Site presented by: SUE HINES 163 Sham | 27 Linkto s onae

http://motivescosmetics.marketamerica.com/index.cfm?action=services.csSCAQuestionnaire ~ 6/1/2012
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o SKIN CONDITION |

‘Motives Cosmetics by Loren Ridinger Page 1 of 2

Your Account | Sign Qut USA~ Canndp

Carr 9 ltems

e —

1. How much wates de you drnk daily? i

2} None
D 1-8ozglass
r16-320z

2, How soan after you wash your fece do you notice oft whara you wanl to tiot your sidn?

. & Naver

B Within a fow hours
£ asmoon

3. Dnes your face feei tight?
“: Yes
[
R 4. De youl have siretch marks?
. © Yas
O no
5. Do you heve dogged potes?
€ vas
TN
6. Do yeu tave blamishas?
. & Yes

7 No
7. Do you smoka?

& ves
[

8. Do you consuma cafieina or icohoi?

P ves
o L SN

| 9. Do you take madication?

2 ves
2 N

10. Do you use tsnning beds?

£ Yes
D No

. 11. Do you spend a lot of fime outdoors?

ste presard By Sk funiEE TEY&Rare T Liokro i p

http://motivescosmetics. marketamerica.com/index.cfm?action=services.csSCAQuestionnaire ~ 6/1/2012
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‘Motives Cosmetics by Loren Ridinger Page 2 of 2

Disciaimer: The products recommended by the Skin Care Analysis may not be available for saie in Canada. The results generated from your answersto this survey
are for xnal and informatt purposes only, and are not meant to reprace the advice of a Health Care Professional.

Loren Ridonger
Motives® Cosmetics

Read hes biog at www.mylaghioncents.com

% A e
f'a@i:fiﬂ | wenPona | ma Mywend | Sasvch the ma mtwork for [Automotive 8 Tools lf Shop Now |

Contact Us | Terms Qf Use | Pavacy Polioy |
copyright 2011 Market Amorica. Al fighis rescivod

1 Coeh 1 Vobslate

Site gresentea by: SUEHNES 1EVehara | Link 13 ihis oage

http://motivescosmetics.marketamerica.com/index.cﬁn?action=services.csSCAQuestionnaire 6/12012
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Page 1 of |

: Cart: O dems

SR Smmm—

ANTI-AGING

1. Are you concemsd wilh Anti-Aging?

€2 Yos, 1 want lo prevent the signs of aging
& Yes, | am contaensed with anti-aging fines | ourrentry have.
¢ O o

& Dryness

@ Durk Cirdles
# Puftiness

& LinasWrinkies
® ThinDeficate

3. Do you wear sunscresn regulany?

8 Drovious
;

X,

2, WAVCH Of these CoNNTIoN 8yS GUNCEms are you most concemed with?

ore for educatiens! and if tional purp

Diaclaimer: The products recommended by the Skin Care Analysis may net be avaitsbie for sale in Canada, The resuils g ted from ybur ar to this survey
! only, and are not meant to replace the advice of a Hestih Care Professianal.
Lorsn Rikfingar
Motivas® Casmetcs
Read her biog at www.myfashionganty.com
Seweh the ma network for AL ive & Tosls e[ Shop Haw |

[ Wb Porta | MA MyWond |

Conteci Lis | Terms OF Use | Pdvacy Poricy |
copydght 2011 Matket Amurice, Al ights reserved

[ Your Account | Sign Qut | UsA Soned)

Site preserted by SUE HINES | K3 Shoss | 2 Link o ihis page

http://motivescosmetics.marketamerica.com/index.cfim?action=services.csSCAQuestionnaire ~ 6/1/2012
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Motives Cosmetics by Loren Ridinger

Z
RECOMMENDED

adtitionan products oF continue with your current regimen if dasired

PRODUCTS

Resutts rom the Skin Care Analysis aro based an an aversl bost fit dorived from yeus #nSwors te this
quostionnalre. Piease aote that in addition to the Tecommended products hetow, you may chaoss to take

18 Strongly n W Optonal.

Add to Cart

Order this vatue kit which includes yeur cleansar, lonsr, molsturizer.

1 You bave now compieted your Skin Care Analysis. Wo would ke to
H offer you 8 5kin Care Valus Kit to gt you startod with the basics of
} your SKin care regimon,

Ceilular Laboraterigs® Skin Cars Vakue Kit

W $11985 m.”cuhback

Quiek infa

\

Also aelect ems you want individually -

4 il ratoriec® De-Aging Facial Cleanser (20am], botiie)

msaee ERso.74 Cashback
Quick info

Coliylar Laboratodes® De-Aging Toner
w5250 EBks1,05 cashvack
Quick Infe

utar Laporatories® De-Aging Moisturiz) remo with Sunsereel 2
msssoo B30 Cashback
Guick info

Skintell Ki Cempiex
msazes EBgose cashback
Quick nfo

Cakuine Labarstaries® Do-Aging hifting Facial Masqua: Pack of §
w7350 Fs1.47 Cashback
Quick into

Page 1 of 2

@ A e e A 7 B $3

Site présorted by: SUE HINES : K Srare | 2 Link 1o this page

hitp://motivescosmetics.marketamerica.com/index.cfm?action=services.csSCAResultsStand... 6/1/2012
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Motives Cosmetics by Loren Ridinger Page2 of 2

Caliutar | sboratories® Ba-Aging Sunscreen Bread Spectrum SPF 50¢
ase200 E3ko.8a cashoack
Quick inta

Matcaxin™ Colsgen MP Sorum
wsi5750 [ERs.15 Cashback
Quick Infa

Molkg 10 Yeurs Yaun, ke 8y
ws2ess TERs0.60 Caanback

Quick Info

D Thie products recor ded by the Skin Care Analysis may not be availshie for sale in Canada. The results generated from your answers 10 this survcy
are for educationat and informatienal purp only, and are net maant 10 replace the advice of a Haalth Case Professional.

She pmsoited by: SUE MINES 163 Snare | P Link i thes page

http://motivescosmetics. marketamerica.com/index.cfm?action=services.csSCAResultsStand... 6/1/2012
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Marisa Leroy
® From: marketamerica@marketamerica.com
Sent: Friday, June 01, 2012 2:23 PM
To: Marisa Leroy
Subject: Complete your Market America Registration

e
| marketame r.'ca Market America Home | Contact Us
| Bullt on Product. Rowered by Pecple.
|
|
L 4
Hey there mleroy@lifetechresources.com!
® We hope you had fun taking the Skin Care Analysis.
Now that you have viewed your results, click below to register, purchase, and earn
Cashback!
If you have any questions, or need some assistance, your Shop Consultant John w
° Hines is standing by to help! You can give them a call at 949-285-7155.

Market America's ma™ Cashback program is the only way to shop - it's quick, it's

easy, it's free and it pays!

‘ [3l Cashback

. . By fuidoning this link you agree 10 Terms and condtitons st lorth by Market America,

marketamerica

o Built on Product. Powered by People.
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P70 Form 1478 {Rev %2006}
ONB Ho. 0651-09009 (Exp 12/312011)

Trademark/Service Mark Application, Principal Register

Serial Number: 77960706
Filing Date: 03/17/2010

The table below presents the data as entered.

Sad- oz

Ei{-i—AI“NUMBER —‘MMM“?;&(.);&- ‘‘‘‘‘‘‘
MARK INFORMATION
*MARK SKINTELLIGENCE
STANDARD CHARACTERS YES
USPTO-GENERATED TMAGE YES
LITERAL ELEMENT SKINTELLIGENCE
The mark consists of standard characters,
MARK STATEMENT without claim to any particular font, style,
size, or color.
REGISTER Principal
APPLICANT INFORMATION
*QOWNER OF MARK MYSKIN, INC.
INTERNAL ADDRESS SUITE 308
*STREET 55 RIVER DRIVE SOUTH
*CITY JERSEY CITY
*STATE . New Jersey
(Required for U.S. applicants)
*COUNTRY United States
(Reaquird for U3, appicants nly) 07310
PHONE +1 201 467 4891
FAX 866-514-7001
EMAIL ADDRESS legal@myskininc.com
AUTHORIZED TO COMMUNICATE VIA EMAIL | Yes
LEGAL ENTITY INFORMATION
FOR Dmgw 10N
F"“35—-1—-—-0’=;c_ﬂl__mar-:s
oate_T] - o
WITNESS:;
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TYPE corporation |
STATE/COUNTRY OF INCORPORATION New Jersey
GOODS AND/OR SERVICES AND BASIS INFORMATION
INTERNATIONAL CLASS 009

Communications software for connecting to
standalone and networked computers
consisting of grouping and recommendation
algorithms for grouping people based on skin
characteristics and providing
recommendations for skin care products;
Computer hardware and peripheral devices
and computer software for data
communication and translating and
transmitting data sold therewith; Computer
hardware and software, for use with medical
patient monitoring equipiment, for receiving,
processing, transmitting and displaying data;
Computer software and hardware for
grouping people having similar
characteristics and recommending products
and regimens; Computer programs for
categorizing persons into various skin
profiles and recommending products and
regimens for skin care; Computer software
for controlling and managing patient medical
information; Computer software for use in
managing medical records and patient
information and for medical practice
management; Computer software for the
medical field, namely, for scheduling,
registration, workflow, processing, reporting,
and billing; Computer software for
organizing and viewing digital images and
photographs; Computer software for
transmitting, distributing, disseminating,
receiving, and displaying of medical images
and medical documents over local area
networks, wide area networks, and global
computer networks; Computer software for
grouping people based on skin characteristics
and recommending skin care products and
regimens; Portable and handheld digital
electronic devices for recording, organizing,
transmitting, manipulating, and reviewing
text, data, image, and audio files; Remote
control telemetering machines aud apparatus;
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*IDENTIFICATION

Electronic communications systems
comprised of computer hardware and
software for the transmission of data between
two points; Optical communications systems
comprised of optical and electronic hardware
and computer software for the transmission of
data between two points; Communication
software for providing access to the Internet;
Computer search engine software; Computer
software for application and database
integration; Computer sofiware for creating
searchable databases of information and data;
Computer software for wireless content
delivery; Computer softwarc platforms for
grouping people based on skin characteristics
and recommending products and regimens for
skin care; Computer software that provides
web-based access to applications and services
through a web operating system or portal
interface; Interactive computer kiosks
comprising computers, computer hardware,
computer peripherals, and computer operating
software, for use in grouping people based on
skin characteristics and recommendation of
products and regimens for skin care; Medical
software for grouping people based on skin
characteristics and recommendation of
products and regimens for skin care;
Computer software for the collection, editing,
organizing, modifying, book marking,
transmission, storage and sharing of data and
information; Computer hardware and
computer software programs for the
integration of text, audio, graphics, still
images and moving pictures into an
interactive delivery for multimedia
applications; Computer software for the
databasing, visualization, manipulation,
virtual reality immersion and integration of
geographic information with on-line member
communities; Database management software
for grouping and retrieving information about
groups of people who have similar skin
characteristics for recommendation of
products and regimens for skin care;
Graphical user interface software,

FILING BASIS

SECTION 1(b)

CORRESPONDENCE INFORMATION

LTO00596




NAME MYSKIN INC
FIRM NAME MYSKIN, INC.
INTERNAL ADDRESS SUITE 308
STREET 55 RIVER DRIVE SOUTH
CITY JERSEY CITY
STATE New Jersey
COUNTRY United States
ZIP/POSTAL CODE 07310

PHONE +1 201 467 4891
FAX 866-514-7001
EMAIL ADDRESS legal@myskininc.com
AUTHORIZED TO COMMUNICATE VIA EMAIL | Yes

FEE INFORMATION

NUMBER OF CLASSES 1

FEE PER CLASS 325

“TOTAL FEE DUE 325

*TOTAL FEE PAID 325
SIGNATURE INFORMATION

SIGNATURE /RAJIV RANJAN/
SIGNATORY'S NAME RAJIV RANJAN
SIGNATORY'S POSITION DIRECTOR - IP
DATE SIGNED 03/17/2010
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PTOQ Form 1478 (Rev 8/2006)
OB Mo, 08510002 {Exp 12/31/2011)

Trademark/Service Mark Application, Principal Register

Serial Number: 77960706
Filing Date: 03/17/2010

To the Commissioner for Trademarks:

MARK: SKINTELLIGENCE (Standard Characters, see mark)
The literal element of the mark consists of SKINTELLIGENCE.
The mark consists of standard characters, without claim to any particular font, style, size, or color.

The applicant, MYSKIN, INC., a corporation of New Jersey, having an address of

SUITE 308,

55 RIVER DRIVE SOUTH

JERSEY CITY, New Jersey 07310

United States
requests registration of the trademark/service mark identified above in the United States Patent and
Trademark Office on the Principal Register established by the Act of July 5, 1946 (15 U.S.C. Section 1051
et seq.), as amended, for the following:

International Class 009: Communications software for connecting to standalone and networked
computers consisting of grouping and recommendation algorithms for grouping people based on skin
characteristics and providing recommendations for skin care products; Computer hardware and peripheral
devices and computer software for data communication and translating and transmitting data sold
therewith; Computer hardware and software, for use with medical patient monitoring equipment, for
receiving, processing, transmitting and displaying data; Computer software and hardware for grouping
people having similar characteristics and recommending products and regimens; Computer programs for
categorizing persons into various skin profiles and recommending products and regimens for skin care;
Computer software for controlling and managing patient medical information; Computer software for use
in managing medical records and patient information and for medical practice management; Computer
software for the medical field, namely, for scheduling, registration, workflow, processing, reporting, and
billing; Computer software for organizing and viewing digital images and photographs; Computer
software for transmitting, distributing, disseminating, receiving, and displaying of medical images and
medical documents over local area networks, wide area networks, and global computer networks;
Computer software for grouping people based on skin characteristics and recommending skin care
products and regimens; Portable and handheld digital electronic devices for recording, organizing,
transmitting, manipulating, and reviewing text, data, image, and audio files; Remote control telemetering
machines and apparatus; Electronic communications systems comprised of computer hardware and
software for the transmission of data between two points; Optical communications systems comprised of
optical and electronic hardware and computer software for the transmission of data between two points;
Communication software for providing access to the Internet; Computer search engine software;
Computer software for application and database integration; Computer software for creating searchable
databases of information and data; Computer software for wireless content delivery; Computer software
platforms for grouping people based on skin characteristics and recommending products and regimens for
skin care; Computer software that provides web-based access to applications and services through a web
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operating system or portal interface; Interactive computer kiosks comprising computers computer
hardware, computer peripherals, and computer operating software, for use in grouping people based on
skin characteristics and recommendation of products and regimens for skin care; Medical software for
grouping people based on skin characteristics and recommendation of products and regimens for skin care;
Computer software for the collection, editing, organizing, modifying, book marking, transmission, storage
and sharing of data and information; Computer hardware and computer software programs for the
integration of text, audio, graphics, still images and moving pictures into an interactive delivery for
multimedia applications; Computer software for the databasing, visualization, manipulation, virtual reality
immersion and integration of geographic information with on-line member communities; Database
management software for grouping and retrieving information about groups of people who have similar
skin characteristics for recommendation of products and regimens for skin care; Graphical user interface
software.

Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

The applicant's current Correspondence Information:
MYSKIN, INC.
MYSKIN, INC.

SUITE 308
55 RIVER DRIVE SOUTH

JERSEY CITY, New Jersey 07310
+1 201 467 4891(phone)
866-514-7001(fax)
legal@myskininc.com (authorized)

A fee payment in the amount of $325 has been submitted with the application, representing payment for 1
class(es).

Declaration

The undersigned, being hereby warned that willful false statements and the like so made are punishable by
fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements, and
the like, may jeopardize the validity of the application or any resulting registration, declares that he/she is
properly authorized to execute this application on behalf of the applicant; he/she believes the applicant to
be the owner of the trademark/service mark sought to be registered, or, if the application is being filed
under 15 U.S.C. Scction 1051(b), he/she believes applicant to be entitled to use such mark in commerce;
to the best of his/her knowledge and belief no other person, firm, corporation, or association has the right
to use the mark in commerce, either in the identical form thereof or in such near resemblance thereto as to
be likely, when used on or in connection with the goods/services of such other person, to cause confusion,
or to cause mistake, or to deceive; and that all statements made of his/her own knowledge are true; and
that all statements made on information and belief are believed to be true.

Signature: /RAJIV RANJAN/ Date Signed: 03/17/2010
Signatory's Name: RAJIV RANJAN
Signatory's Position: DIRECTOR - IP
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RAM Sale Number: 7545
RAM Accounting Date: 03/17/2010

Serial Number: 77960706

Internet Transmission Date: Wed Mar 17 01:52:14 EDT 2010
TEAS Stamp: USPTO/BAS-59.161.82.148-2010031701521449
5527-77960706-46078¢8d5d38ae15feacf7bcel
817de83-CC-7545-20100317013104913284
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To: MYSKIN, INC. (legal@myskininc.com)

Subject: U.S. TRADEMARK APPLICATION NO. 77960706 - SKINTELLIGENCE
-N/A

Sent: 5/20/2010 8:08:59 AM

Sent As: ECOM107@USPTO.GOV

Attachments: Attachment- |
Attachment - 2

UNITED STATES PATENT AND TRADEMARK OFFICE

SERIAL NO: 77960706

MARK: SKINTELLIGENCE

*77960706*

CORRESPONDENT ADDRESS:
MYSKIN, INC. RESPOND TO THIS ACTION:
MYSKIN, INC. http://www.uspto.cov/teas/eTEASpageD.htm
55 RIVER DR S APT 308
JERSEY CITY, NJ 07310-2731 GENERAL TRADEMARK INFORMATION:
http://www.uspto.gov/main/trademarks.htm
APPLICANT: MYSKIN, INC.

CORRESPONDENT’S REFERENCE/DOCKET
NO:
N/A
CORRESPONDENT E-MAIL ADDRESS:
legal@myskininc.com

OFFICE ACTION

TO AVOID ABANDONMENT, THE OFFICE MUST RECEIVE A PROPER RESPONSE TO THIS
OFFICE ACTION WITHIN 6 MONTHS OF THE ISSUE/MAILING DATE.

ISSUE/MAILING DATE: 5/20/2010

The referenced application has been reviewed by the assigned trademark examining attorney. Applicant
must respond timely and completely to the issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a),
2.65(a); TMEP §§711, 718.03.

SECTION 2(d) REFUSAL — LIKELTHOOD OF CONFUSION
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Registration of the applied-for mark is refused because of a likelihood of confusion with the mark in U.S.
Registration No. 1783801. Trademark Act Section 2(d), 15 U.S.C. §1052(d); see TMEP §§1207.01 ef seg.
See the enclosed registration.

Trademark Act Section 2(d) bars registration of an applied-for mark that so resembles a registered mark
that it is likely that a potential consumer would be confused or mistaken or deceived as to the source of the
goods of the applicant and registrant. See 15 U.S.C. §1052(d). The courtinInre E. I du Pont de
Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (C.C.P.A. 1973) listed the principal factors to be
considered when determining whether there is a likelihood of confusion under Section 2(d). See TMEP
§1207.01. However, not all of the factors are necessarily relevant or of equal weight, and any one factor
may be dominant in a given case, depending upon the evidence of record. In re Majestic Distilling Co.,
315 F.3d 1311, 1315, 65 USPQ2d 1201, 1204 (Fed. Cir. 2003); see In re E. I. du Pont, 476 F.2d at 1361-
62, 177 USPQ at 567.

In this case, the following factors are the most relevant: similarity of the marks, similarity of the goods,
and similarity of trade channels of the goods. See In re Opus One, Inc., 60 USPQ2d 1812 (TTAB 2001);
In re Dakin’s Miniatures Inc. , 59 USPQ24d 1593 (TTAB 1999); In re Azteca Rest. Enters., Inc., 50
USPQ2d 1209 (TTAB 1999); TMEP §§1207.01 et seq.

COMPARISON OF THE MARKS

In a likelihood of confusion determination, the marks are compared for similarities in their appearance,
sound, meaning or connotation and commercial impression. In re E. I. du Pont de Nemours & Co., 476
F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973); TMEP §1207.01(b). Similarity in any one of
these elements may be sufficient to find a likelihood of confusion. [ re White Swan Ltd., 8 USPQ2d

1534, 1535 (TTAB 1988); In re Lamson Oil Co., 6 USPQ2d 1041, 1043 (TTAB 1987); see TMEP
§1207.01(b).

Applicant’s mark is SKINTELLIGENCE. Registrant’s mark is SKINTELLIGENCE. The marks are
identical in sound, appearance, and meaning.

Accordingly, the marks create the same overall commercial impression.
COMPARISON OF THE GOODS

The goods of the parties need not be identical or directly competitive to find a likelihood of confusion.
See Safety-Kleen Corp. v. Dresser Indus., Inc., 518 F.2d 1399, 1404, 186 USPQ 476, 430 (C.C.P.A.
1975); TMEP §1207.01(a)(i). Rather, it is sufficient that the goods are related in some manner and/or the
conditions surrounding their marketing are such that they would be encountered by the same purchasers
under circumstances that would give rise to the mistaken belief that the goods come from a common
source. In re Total Quality Group, Inc., 51 USPQ2d 1474, 1476 (TTAB 1999); TMEP §1207.01(a)(i);
see, e.g., On-line Careline Inc. v. Am. Online Inc., 229 F.3d 1080, 1086-87, 56 USPQ2d 1471, 1475-76
(Fed. Cir. 2000); In re Martin’s Famous Pastry Shoppe, Inc. , 748 F.2d 1565, 1566-68, 223 USPQ 1289,
1290 (Fed. Cir. 1984).

Applicant’s goods are “Communications software for connecting to standalone and networked computers
consisting of grouping and recommendation algorithms for grouping people based on skin characteristics
and providing recommendations for skin care products; Computer hardware and peripheral devices
and computer software for data communication and translating and transmitting data sold therewith;
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Computer hardware and software, for use with medical patient monitoring equipment, for receiving,
processing, transmitting and displaying data; Computer software and hardware for grouping people having
similar characteristics and recommending products and regimens; Computer programs for categorizing
persons into various skin profiles and recommending products and regimens for skin care; Computer
software for controlling and managing patient medical information; Computer software for use in
managing medical records and patient information and for medical practice management; Computer
software for the medical field, namely, for scheduling, registration, workflow, processing, reporting, and
billing; Computer software for organizing and viewing digital images and photographs; Computer
software for transmitting, distributing, disseminating, receiving, and displaying of medical images and
medical documents over local area networks, wide area networks, and global computer networks;
Computer software for grouping people based on skin characteristics and recommending skin care
products and regimens; Portable and handheld digital electronic devices for recording, organizing,
transmitting, manipulating, and reviewing text, data, image, and audio files; Remote control telemetering
machines and apparatus; Electronic communications systems comprised of computer hardware and
software for the transmission of data between two points; Optical communications systems comprised of
optical and electronic hardware and computer software for the transmission of data between two points;
Communication software for providing access to the Internet; Computer search engine software;
Computer software for application and database integration; Computer software for creating searchable
databases of information and data; Computer software for wireless content delivery; Computer software
platforms for grouping people based on skin characteristics and recommending preducts and regimens
for skin care; Computer software that provides web-based access to applications and services through a
web operating system or portal interface; Interactive computer kiosks comprising computers, computer
hardware, computer peripherals, and computer operating software, for use in grouping people based on
skin characteristics and recommendation of products and regimens for skin care; Medical software for
grouping people based on skin characteristics and recommendation of products and regimens for skin
care; Computer software for the collection, editing, organizing, modifying, book marking, transmission,
storage and sharing of data and information; Computer hardware and computer software programs for the
integration of text, audio, graphics, still images and moving pictures into an interactive delivery for
multimedia applications; Computer software for the databasing, visualization, manipulation, virtual reality
immersion and integration of geographic information with on-line member communities; Database
management software for grouping and retrieving information about groups of people who have similar
skin characteristics for recommendation of products and regimens for skin care; Graphical user
interface software.” Registrant’s goods are “cosmetics; namely, skin cleanser preparations, skin

freshener preparations, skin moisturizer, toning lotion, emollient cream, toning mask, shaving cleanser
preparations, eye toning gel, face makeup body shampoo, hair shampoo, hair conditioner.”

Consumers are likely to believe that applicant’s goods arc used in conjunction with registrant’s skin care
products.

The overriding concern is not only to prevent buyer confusion as to the source of the goods, but to protect
the registrant from adverse commercial impact due to use of a similar mark by a newcomer. See In re
Shell Qil Co., 992 F.2d 1204, 1208, 26 USPQ2d 1687, 1690 (Fed. Cir. 1993). Therefore, any doubt
regarding a likelihood of confusion determination is resolved in favor of the registrant. TMEP
§1207.01(d)(i); see Hewlett-Packard Co. v. Packard Press, Inc., 281 F.3d 1261, 1265, 62 USPQ2d 1001,
1003 (Fed. Cir. 2002); In re Hyper Shoppes (Ohio), Inc., 837 F.2d 463, 464-65, 6 USPQ2d 1025, 1025
(Fed. Cir. 1988).

Accordingly, the examining attorney refuses registration.
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Although applicant’s mark has been refused registration applicant may respond to the refusal(s) by
submitting evidence and arguments in support of registration.

Applicant may wish to hire an attorney to assist in prosecuting this application because of the legal

technicalities involved. The Office, however, cannot aid in the selection of an attorney. 37 CF.R. §2.11. A

pplicant may wish to consult a local telephone directory for a listing of attorneys specializing in trademark
or intellectual property law, or seek guidance from a local bar association attorney-referral service.

/Steven W. Jackson/
/Steven W. Jackson/
Trademark Attorney
Law Office 107
Phone: 571-272-9409
Fax: 571-273-9107

RESPOND TO THIS ACTION: Applicant should file a response to this Office action online using the
form at http://www.uspto.gov/teas/eTEASpageD.htm, waiting 48-72 hours if applicant received
notification of the Office action via e-mail. For fechnical assistance with the form, please e-mail
TEAS@uspto.gov. For questions about the Office action itself, please contact the assigned examining
attorney. Do not respond to this Office action by e-mail; the USPTO does not accept e-mailed .
responses.

If responding by paper mail, please include the following information: the application serial number, the
mark, the filing date and the name, title/position, telephone number and e-mail address of the person
signing the response. Please use the following address: Commissioner for Trademarks, P.O. Box 1451,
Alexandria, VA 22313-1451.

STATUS CHECK: Check the status of the application at least once every six months from the initial
filing date using the USPTO Trademark Applications and Registrations Retrieval (TARR) online system
at hitp://tarr.uspto.gov. When conducting an online status check, print and maintain a copy of the

completc TARR screen. If the status of your application has not changed for more than six months, please

contact the assigned examining attorney.
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Print: May 17, 2010 74341428

DESIGN MARK

Serial Number
743414290

Status
REGISTERED AND RENEWED

Word Mark
S8KINTELLIGENCE

Standard Character Mark
No

Registration Number
1783801

Date Registered
1993/07/27

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{1) TYPED DRAWING

Owner
LIFETECH RESOURCES, LLC LIMITED LIABILITY COMPANY CALIFORNIA 9540
COZYCROFT AVENUE CHATSWORTH CALIFORNIA 91311

Goods/Services

Class Status -- ACTIVE. IC 003. US 051 052. G & S: cosmetics;
namely, skin cleanser preparations, skin freshener preparations, skin
molgturlizer, toning lotion, emollient cream, tonlng mask, shaving
cleanser preparations, eye toning gel, face makeup body shampoo, hair
shampoo, hair conditioner. First Use: 1890/05/19. First Use In
Commerce: 1930/05/19.

Filing Date
1982/12/21

Examining Attorney
SMITH, JEFFREY

Attomey of Record
RICHARD J. WARD, JR.

A-

LTO00588




SKINTELLIGENCE
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States of Ameyy,

Wnited States Patent and Trademark Office ‘?

Reg. No. 3,934,844
Registered Mar. 22,2011

Int. Cls.: 9 and 10

TRADEMARK
PRINCIPAL REGISTER

Divector of the United States Pateat and Inedemierk Office

MY SKIN

MY SKIN, INC (DELAWARE CORPORATION)
SUITE 308

55 RIVER DRIVE SOUTH

JERSEY CITY, NJ 07310

FOR: COMPUTER PROGRAMS FOR CATEGORIZING PERSONS INTO VARIOUS SKIN
PROFILES; COMPUTER SOFTWARE FOR CONTROLLING ANSB"MANAGING PATIENT
MEDICAL INFORMATION; COMPUTER SOFTWARE FOR USE IN MB®NAGING MEDICAL
RECORDS AND PATIENT INFORMATION AND FOR MEDICAL PRACTICE MANAGEMENT,
COMPUTER SOFTWARE FOR THE MEDICAL FIELD, NAMELY, FOR SCHEDULING, RE-
GISTRATION, WORKFLOW, PROCESSING, REPORTING, AND BILLING;, COMPUTER
SOFTWARE FOR ORGANIZING AND VIEWING DIGITAL IMAGES AND PHOTOGRAPIIS;
COMPUTER SOFTWARE FOR TRANSMITTING, DISTRIBUTING, DISSEMINATING, RE-
CEIVING, AND DISPLAYING OF MEDICAL IMAGES AND MEDICAL DOCUMENTS OVER
LOCAL AREA NETWORKS, WIDE AREA NETWORKS, AND GLOBAL COMPUTER NET-
WORKS;, COMPUTER SOFTWARE FOR RECOMMENDING CUSTOMIZED SKIN CARE
PRODUCTS ANDREGIMENS BASED ON DIAGNOSIS OF SKIN CONDITION; ELECTRONIC
APPARATUS, NAMELY, STAND ALONE DISPLAYS FOR MEDICAL IMAGES; LABORAT-
ORY EQUIPMENT, NAMELY, SPECTROSCOPES; MEDICAL SOFTWARE FOR TRACKING
THE EFFECTIVENESS OF VARIOUS SKIN CARE PRODUCTS AND REGIMENS; PHOTO-
GRAPHIC CAMERAS; PORTABLE AND HANDHELD DIGITAL ELECTRONIC DEVICES
FOR RECORDING, ORGANIZING, TRANSMITTING, MANIPULATING, AND REVIEWING
TEXT, DATA,IMAGE,AND AUDIO FILLES; PORTABLE DETECTION AND IDENTITFICATION
INSTRUMENTS USING LIGHT SOURCES AND LIGHT DETECTORS FOR DETECTING
AND IDENTIFYING CHEMICAL AND BIOLOGICAL SUBSTANCES NOT FOR MEDICAL
PURPOSES; REMOTE CONTROL TELEMETERING MACHINES AND APPARATUS;
SCANNER FOR CAPTURING IMAGES FOR ANALYSIS FOR USE IN THE LIFE SCIENCE
RESEARCH FIELD; SCIENTIFIC AND TECHNICAL APPARATUS, NAMELY, OPTICAL
MIRRORS; SCIENTIFIC APPARATUS, NAMELY, SPECTROMETERS AND PARTS AND
FITTINGS THEREFOR; SOFTWARE FOR PROCESSING DIGITAL IMAGES OF THE ANA-
TOMY FOR DIAGNOSIS AND TREATMENT, SPECTROGRAPH APPARATUS; APPARATUS
FOR MEASURING BIOMATERIAL SURFACE CHARACTERISTICS; APPARAIUS FOR
MEASURING METALLIC AND NON METALLIC SURFACES, IN CLASS 9 (U.S. CLS. 21,
23,26, 36 AND 38).

FIRST USE 6-28-2009; IN COMMERCE 6-28-2009.

FOR: APPARATUS FOR CLINICAL DIAGNOSIS; ELECTROMAGNETIC MEDICAL DIA-
GNOSTIC IMAGING APPARATUS; MEDICAL IMAGE PROCESSORS; MEDICAL APPAR-
ATUSFOR DIAGNOSIS OF SKIN CONDITIONS COMPRISED OF SKIN IMAGING, PICTURE
ARCHIVING AND COMMUNICATION SYSTEM; APPARATUS FOR CLINICAL DIAGNOSIS
Or SKIN CONDITIONS COMPRISING COMPUTER SYSTEMS DISPLAYING IMAGES OF
THE SKIN; MEDICAL INSTRUMENTS FOR USE IN NON-INVASIVE VIEWING BENEATH
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Reg. No. 3,934,844 THE SURFACE OF THE SKIN AND DIAGNOSIS OF HEALTHY AND DISEASED SKIN;
KIN CARE ANALYZERS AND LIGHT THERAPY EQUIPMENT, NAMELY, A BLACK-
LIGIIT BLUE LAMP UNIT FOR USE IN IDENTIFICATION OF A VARIETY OF SKIN CON-
DITIONS; SURGICAL INSTRUMENTS AND APPARATUS; TELEMETRY DEVICES FOR
MEDICAL APPLICATIONS, UV LAMPS FOR MEDICAL APPLICATIONS, IN CLASS 10
(U.S. CLS. 26, 39 AND 44),
FIRST USE 6-28-2009, IN COMMERCE 6-28-2009.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NO. 3,214,849,
SN 77-548,973, FILED 8-18-2008.

AMEEN IMAM, EXAMINING ATTORNEY

Page: 2 / RN # 3,934,844
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Int. Cl.: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51 and 52

Reg. No. 3,214,849
United States Patent and Trademark Office  Registered Mar. 6, 2007
TRADEMARK
PRINCIPAL REGISTER

CANTER, PATRICIA (UNITED STATES INDIVI-
DUAL)

4185 DIXIE CANYON AVENUE
SHERMAN OAKS, CA 91423

FOR: SKINCARE AND COSMETICS PRODUCTS,
NAMELY, SKIN CLEANSERS, SKIN TONERS, SKIN
MOISTURIZERS, NON-MEDICATED SKIN SER-
UMS, SUNSCREEN CREAMS, EYE LINER, EYE
SHADOW, FOUNDATION, BLUSH, MASCARA, LIP-

STICX, LIP GLOSS, AND COVER STICK. MAKEUP,
IN CLASS 3 (US. CLS. 1, 4, 6, 50, 51 AND 52).

FIRST USE 9-21-2000; IN COMMERCE 9-21-2000.
SER. NO. 78-659,690, FILED 6-28-2005.

DAYNA BROWNE, EXAMINING ATTORNEY

LTO00003



\ited States of gmer

Wnited States Patent and Trabemark Office ‘?

MY SKIN

Reg. No. 3,729,757 MYSKIN, INC (DELAWARE CORPORATION)
ReglsteredDec 22 2009 SUITE 308

JERSEY CITY, NI 07310

Int. ClL.: 35 rOR: ADVERTISING BY TRANSMISSION OF ON-LINE PUBLICITY FOR THIRD PARTIES

THROUGH ELECTRONIC COMMUNICATIONS NETWORKS; ADVERTISING CONSULTA-
TION; ADVERTISING RELATING TO PHARMACEUTICAL PRODUCTS AND IN-VIVO

SERVICE MARK 1\AGING PRODUCTS; ADVERTISING SERVICES, NAMELY, PROMOTING AND MARKET-
PRINCIPAL REGISTER mG THE GOODS AND SERVICES OF OTHERS THROUGHALL PUBLIC COMMUNICATION

Dircetor of the United Sttes Putent and Trsdeimek Office

MEANS; ADVERTISING SERVICES, NAMELY, PROVIDING INFORMATION AS TO THE
AVAILABILITY OF SKIN DIAGNOSTIC SYSTEMS, APPARATUSES AND DEVICES, AND
SKIN CARE PRODUCTS AND SERVICTES FOR RENT OR PURCHASE; ADVERTISING VIA
ELECTRONIC MEDIA AND SPECIFICALLY THE INTERNET; ADVICEAND INFORMATION
ABOUT CUSTOMER SERVICES AND PRODUCT MANAGEMENT AND PRICES ON INTER-
NET SITES IN CONNECTION WiTH PURCHASES MADE OVER THE INTERNET, ARRAN-
GING OF MANAGED CARE CONTRACTUAL SERVICES IN THE FIELDS OF DIAGNOSTIC
IMAGING, HOME HEALTH CARE, DURABLE MEDICAL EQUIPMENT, SPECIALTY
PHARMACY, AND DIAGNOSTIC LAB SERVICES; ASSET MANAGEMENT SERVICES,
NAMELY, REPORTING ON SERVICE HISTORIES, UTILIZATION OF THE MEDICAL AS-
SETS, END OF PRODUCT LIFE INFORMATION AND REPLACEMENT COSTS ALL RE-
LATED TO MEDICAL DIAGNOSTIC, CLINICAL AND BIOMEDICAL EQUIPMENT; BUSI-
NESS CONSULTATION IN THE FIELD OF SKIN CARE, SKIN CARE ANALYSIS AND SKIN
CARE PRODUCTS; BUSINESS MANAGEMENT AND CONSULTATION IN THE FIELD OF
SKIN CARE PRODUCTS AND SKIN CARE DIAGNOSTIC APPARATUS; BUSINESS MAN-
AGEMENT AND CONSULTING SERVICES FOR THE HEALTH CARE INDUSTRY, NAMELY,
CUSTOMER SERVICE, ACCOUNTING SERVICES, AND WEB-BASED ADVERTISING AND
MARKETING SERVICES; COMPUTERIZED ON-LINE ORDERING SERVICES IN THE FIELD
OF SKIN CARE PRODUCTS AND SKIN CARE DIAGNOSTIC APPARATUS; COMPUTERIZED
ON-LINE RETAIL STORE SERVICES IN THE FIELD OF SKIN CARE, SKIN IMAGING, AND
SKIN ANALYSIS; MANAGEMENT AND BUSINESS CONSULTING SERVICES IN THE
FIELD OF SKIN CARE PRODUCTS AND SKIN CARE DIAGNOSTIC APPARATUS; ON-LINE
ADVERTISING AND MARKETING SERVICES; ON-LINE SERVICES, NAMELY, ORDERING
AND INVENTORY MONITORING FOR SKIN CARE PRODUCTS AND SERVICES;
PROVIDING A WEB SITE FEATURING PRODUCT RATINGS OF THE CONSUMER GOODS
AND SERVICES OF OTHERS IN THE FIELD OF SKIN CARE; PROVIDING AN INTERNEL-
BASED DATABASE OF PATIENT MEDICAL INFORMATION DESIGNED TO FACILITATE
PATIENT-AUTHORIZED, HIPAA-COMPLIANT SHARING AND MAINTENANCE OF PA-
TIENT MEDICAL INFORMATION AMONGST A PATIENTS DOCTORS SUCH THAT THIS
INFORMATION CAN BE DIRECTLY INSERTED INTO THE DOCTOR'S MEDICAL REPORTS
AS A MEANS OF INCREASING MEDICAL RECORD GENERATION EFFICIENCY AND
ACCURACY; PROVIDING AN ON-LINE COMPUTER DATABASE FEATURING TRADE
INFORMATION IN THE FIELD OF SKIN CARE PRODUCTS AND SERVICES; PROVIDING
CONSUMER INFORMATION IN THE FIELD OF SKIN CARE PRODUCTS, SERVICES AND
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Reg. No. 3,729,757 REGIMENS; PROVIDING CONSUMER SKIN CARE PRODUCT RECOMMENDATIONS;
PROVISION OF INFORMATION AND ADVICE TO CONSUMERS REGARDING THE SELEC-
TION OF PRODUCTS AND ITEMS TO BE PURCHASED VIA A SKIN CARE PRODUCT EF-
FECTIVENESS TRACKING SYSTEM, IN CLASS 35 (U.S. CLS. 100, 101 AND 102).
FIRST USE 3-27-2009; IN COMMERCE 3-27-2009.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF US. REG. NO. 3,214,849.
SN 77-625,173, FILED 12-3-2008.

JENNIFER HETU, EXAMINING ATTORNEY

Page: 2 /RN # 3,729,757
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1 AboutUs

So what is mySkin? A refreshing New Way to find Effective Skincare Products
that Work for You

"mySkin helps men and women across all age groups, ethnicities and skin
concerns find the right skincare product from almost all brandstThe portal’s
Skintelligence™ an improved online (or web-based) skine‘%r p{gduct and

regimen recommendation search engine system is fun, glamoro %nd worthy, as

it performs unbiased, scientific-led skincare analysis, pro y categorization,
searching and assessment of skin twin based % lre product

recommendations."”

mySkin's portal (mySkin.com) hosts a plethora of Web-based™(or online) and mobile

application suite. The portal offers, inter ali roved online (or web-based)

P

skincare product and regimen recommen gine system.

¢

mySkin’s Skintelligence™ is ant prghﬂ et(of web-based) skincare product and
regimen recommendation sea el engine leste gissyour unbiased source for product

(@@subsequent to) imaging, analyzing, profiling,
manufacturers — adyv 1 o erwise. It is powered by science and community
‘ S‘E;p"!!'i“elIigence""l refers to an algorithm that determines

an online (or web-based) skincare recommendation search

ongmySkin's portal, is superior vis-a-vis those previously added by a
Skin’s myBeautyShelf®, an online (or web-based) virtual beauty shelf
Q¥ service, also hosted on mySkin’s portal, so that the comparison drives an
improved skin care product and regimen recommendation. It is the ultimate source for
your skincare needs, offering you unbiased skincare advice, skin twin, product and
routine recommendations thereof. More importantly, it images and analyzes skin and
finds the right products for you based on your skin profile! Still, more importantly, it finds
and connects you to your skin twins. Your skin twin is someone who has a similar skin
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profile as you. mySkin's approach is based on the idea that when someone is just like
you, a product that works for her (or him) is very likely to work for you too. The mySkin
community is about sharing skincare regimens, finding your skin twin, seeing what
works or doesn't work for others and sharing your skin routine on their portal and on
Twitter & Facebook. There is a neat feature that lets you create your skin profile, list

products and your routine. Many beauty and skincare blogs are includge on mySkin’s

portal. No more trying getting turned off by billboards with French mo cgsomeone
tell them that the weather in France is different from most places in the US’?), by not-

so-knowledgeable salespeople trying to push their brand (I oncesaw one working at a

“‘Recommendations,” "myProducts”%‘d "8 ; s a right windowpane under the
“Recommendations” sub-meny e %s ecommendations,” “myProducts”

\‘%?%ng "Recommendations" tab a user is
allowed to hover the mouse Qigpointer) over one or more icons of recommended
products. While hover of a given recommended product a callout
corresponding to theagive Arec ended product pops up providing information in

connection vﬁh tREEa] Mecommended product. Skintelligence™ is associated with

etween the given recommended product’s product name (or legally
nd name or a trademark) and the output of mySkin's improved
recommendation search engine.

Still further, in the right windowpane the user is provided with a facility to access the
output of a comparative analysis of each of the one or more products added by the user
to mySkin’'s myProducts (or myBeautyShelf®, an online virtual beauty shelf

management service hosted on mySkin’s portal) vis-a-vis each of the one or more

A




products recommended by mySkin’'s Recommendation (or Just Like Me (or JLM)®, an
online or web-based recommendation search engine).

Reiterating again, Skintelligence™ refers to an algorithm that determines whether a
skin care product and regimen recommendation acquired through mySkin's online (or
web-based) recommendation search engine, hosted on mySkin’s portal, ijs superior vis-
a-vis those previously added by a given user in mySkin's myBeautyShe ‘
web-based) beauty shelf, also hosted on mySkin's portal, so that (&
an improved skin care product and regimen recommendation. In #at way, more

‘an online (or

pakison drives

effective products, selected by a deep science-based taxonomi ification system

implemented by the aforementioned algorithm, which wouggli are identified.
These identified products are further refined by applyj xperiences of users

with skin kike the given user using mySkin's J or JLM)® and the

comparison with myProducts on mySkin's myB S gg is is what mySkin calls
as Skintelligence™.

mySkin’s Skintelligence™ refi involves implementation of the

0 t
{l ne Artificial Neural Networks (ANN)
2ptio thm is backed by mySkin's valuable IP
portfolio. mySkin hadhfiled rovisional and non-provisional utility patent
applications with USP d plications with Receiving Office (RO) US. Further,

aforementioned algorithm tha

and fuzzy logic. The afore

mySkin has filed f the PCT applications with various jurisdictions, such
as CHINA, § \ REA, SOUTH AFRICA, INDIA, MEXICO, AUSTRALIA,
INDONSERL AEN e Following is a list in-part of the patent applications filed by

‘ | IPO, EPO and other jurisdictions.

EP2099363A2 2009-09-16

SYSTEM, DEVICE AND  Myskin, Inc. (55 River Drive  2008-01-
METHOD FOR DERMAL  South, 308, Jersey City, NJ 07
IMAGING 07310, US)




EP2243077A1 EP 2010-10-27 SYSTEM AND METHOD  Myskin, Inc. (55 River Drive  2009-01-
FOR  ANALYSIS OF South, 308, Jersey City, N0 07
LIGHT-MATTER 07310, US)
INTERACTION BASED ON
SPECTRAL
CONVOLUTION
EP2389573A2 EP 2011-11-30 SKIN ANALYSIS  Myskin, Inc. (55 River Drive ~ 2010-01-
METHODS South 308, Jersey City, NJ 20
US20110301441 USAPP 2011-12-08 ANALYTIC METHODS OF 2011-02-
TISSUE EVALUATION 28
WO0/2008/086311A2 WIPO 2008-07-17 SYSTEM, DEVICE T (55 River  2008-01-
METHOD FOR_DEM South, #308Jersey 07
I N), 07310, US);
BANDIC, Jadran
(Kopaonicka 21, Pancevo,
YU-26000, YU); KORUGA,
Djuro (Vojvode Vlahovica
’ 21Dj, Belgrade, YU-11152,
YU); MEHENDALE, Rahul
(55 River - Drive South,
#308Jersey  City, NJ,
07310, us);
MARINKOVICH, Sava (55
River Drive South,
#308Chicago, IL, IL, US)
WO0/2008/086311A3 2008-07-17 SYSTEM, DEVICE AND MYSKIN, INC. (55 River 2008-01-
METHOD FOR DERMAL Drive South, #308Jersey 07

IMAGING

City, NJ, 07310, US);

BANDIC, Jadran’

(Kopaonicka 21, Pancevo,
YU-26000, YU); KORUGA,
Djuro (Vojvode Viahovica
21Dj, Belgrade, YU-11152,
YU), MEHENDALE, Rahul
(55 River Drive South,
#308Jersey  City, NJ,
07310, us);
MARINKOVICH, Sava (55
River  Drive South,
#308Chicago, IL, IL, US)




WO0/2009/089292A1 WIPO

2009-07-16

SYSTEM AND METHOD
FOR  ANALYSIS OF
LIGHT-MATTER
INTERACTION BASED ON
SPECTRAL
CONVOLUTION

MYSKIN, INC. (55 River
Drive South, #308Jersey
City, NJ, 07310, US);
KORUGA, Djuro (Vojvode
Viahovica 21dj, Belgrade,
11152, RS); TOMIC,

Alexandar (Omladinski

Brigada, Br. 97/44Belgrade,

WO0/2010/093503A2 WIPO

2010-08-19

W0/2010/093503A3 WIPO

N

SKIN ANALYSIS
METHODS

MARINKOVICH, Sava
(2939  West  Ardmore
Avenue,  Chicago, IL,
60659, US); KORUGA,
Djuro (Vojvode Vlahovica
21Dj, Belgrade, 11152, RS)

2009-01-

07

20

2010-01-

ANALYSIS

MYSKIN, INC. (55 River
Drive South, #308Jersey
City, NJ, 07310, US);
BANDIC, Jadran
(Kopaonicka 21, Pancevo,
26000, RS); MEHENDALE,
Rahul (55 River Drive
South, #308Jersey City, NJ,
07310, us),

MARINKOVICH, Sava

(2939  West Ardmore
Avenue,  Chicago, IL,
60659, US); KORUGA,
Djuro (Vojvode Vlahovica
210j, Belgrade, 11152, RS)

2010-01-

20

W0/2010/093503A9 WIPO

2010-08-19

SKIN ANALYSIS
METHODS

MYSKIN, INC. (55 River
Drive South, #308Jersey
City, NJ, 07310, US),
BANDIC, Jadran
(Kopaonicka 21, Pancevo,
26000, RS); MEHENDALE,
Rahut (55 River Drive

2010-01-

20




South, #308Jersey City, NJ,
07310, us);
MARINKOVICH, Sava
(2939  West  Ardmore
Avenue,  Chicago, L,
60659, US); KORUGA,
Djuro (Vojvode Viahovica
21Dj, Belgrade, 11152, RS)

WO/2011/106792A2 WIPO 2011-09-01 ANALYTIC METHODS OF  MYSKIN, River  2011-02-
TISSUE EVALUATION ite 28
310,
Jadran

RS);
KOVICH, Sava (55
River Drive South, Suite
308Jersey City, NJ, 07310,
US); MEHENDALE, Rahul
(55 River Drive South, Suite
308Jersey City, NJ, 07310,
us)

WO0I2011/106792A3 WIPO MYSKIN, INC. (55 River 2011-02-

Drive South, Suite 28
308Jersey City, NJ, 07310,
US); BANDIC, Jadran
(Kapaonicka 21, Pancevo,
seribia, 26000, RS);
KORUGA, Djuro (Vojvode
Viahovica, 21 DjBelgrade,
serbia, 11152,  RS),
MARINKOVICH, Sava (55
River. Drive South, Suite
308Jersey City, NJ, 07310,
US);, MEHENDALE, Rahul
(55 River Drive South, Suite
308Jersey City, NJ, 07310,
us)

Specifically, the aforementioned algorithm is supported by European Patent Application
No. EP2243077 “SYSTEM AND METHOD FOR ANALYSIS OF LIGHT-MATTER
INTERACTION BASED ON SPECTRAL CONVOLUTION" by Koruga, Djuro et. Al.
assigned to mySkin, Inc.; European Patent Application No. EP2389573 “SKIN
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ANALYSIS METHODS” assigned to mySkin, Inc.; United States Patent Application No.
US20110301441 “ANALYTIC METHODS OF TISSUE EVALUATION” assigned to
mySkin, Inc.; WIPO Patent Application No. WO/2008/086311A2 “SYSTEM, DEVICE
AND METHOD FOR DERMAL IMAGING” assigned to mySkin, Inc.; WIPO Patent
Application No. WO/2009/089292 “SYSTEM AND METHOD FOR ANALYSIS OF
LIGHT-MATTER INTERACTION BASED ON SPECTRAL CONVOLUTI@ " assigned to
mySkin, Inc.; WIPO Patent Application No. WO0/2010/093503 %@NALYSIS
METHODS” assigned to mySkin, Inc.; WIPO Patent” $Application No
WO/2011/106792A2 “ANALYTIC METHODS OF TISSUE EVALUAELION” assigned to
mySkin, Inc. and European Patent Application No. EP209933~ TEM, DEVICE

60 years of combined resea Xpert i
cosmetic pharmacologists. On [ »ca.

Qhgreatest products, skincare news, and blogs all

4

can you realistiéa \

could fﬁ% open

} a

better dec!slons In today’s oversaturated beauty market of more than 70,000 cleansers,
creams, lotions, serums...dare we go on? There’s a constant parade of promises and

conflicting claims. How do you know what works best for you? Whose advice do you
trust?
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Enter mySkin. We can't fill your actual shelf but we can offer you a virtual one—stocked
with the most effective products just for your skin. It's an efficient way to go about
finding skincare that really works for your skin, along with insight into your skincare
questions. This gives you more time to do all those things you've wanted to do like
skydiving, or writing the next Oscar-winning screenplay (after all, perfect skin does go
hand-in-hand with Red Carpet).

Whether you're a woman, a man, a teenager, a busy mom, any. o ‘cares about
your skin, mySkin can help you.

2 The Problem: How to find Quality, Reliable Skin Care
and Advice? ’

nalysish Assessment

what'’s chic or in vogue, so recommendations frerf atologist pushing his own line
of products, or from advertisements promofih est trend aren’'t necessarily the
best for your skin. And advice fro% goad fread or a friendly sales clerk probably

doesn’t consider important thjp ' dr skin type or your family history.

[ sainients and product advancements? Do you have a skin
ighttinformation or advice? What if you could ask 20 women with

gt a chance to peer into their medicine cabinets? Imagine how fabulous
get insight into products that are actually working. Could this even be
possible? Well... mySkin does just that. Finally, a friend and an advisor to help find that

elusive glow! Goodbye wrinkles, acne, age spots and concerns. Hello beautiful skin!
3 Why mySkin’s Skintelligence™?

So why make key purchases based on biased or unreliable sources?



THE SOLUTION: Skintelligence™ — Unbiased Skin Care Advice to find what works
for your skin through usage and implementation of mySkin®’s Skintelligence™
an improved online (or web-based) skincare product and regimen
recommendation search engine system, Just Like Me (or JLM)® an online (or
web-based) skincare recommendation search engine, myBeautyShelf® an online
(or web-based) virtual beauty shelf management service and SkinTwin® an
integrated skincare imaging, analysis plus online (or web‘-'%sed) skincare
profiling, categorization and skin twin based skincare prodlﬁecommendation

A3

search engine system.

Skintelligence™ allows you to capture or acquire your s g&f@d analyze the

same using the same using the skin imaging and analysis stb yst"‘ . More specifically,

|s and specialists, Skintelligence™ utilizes scientific

algorlthms to offer you unblased product recommendatlons

Skintelligence™ helps men and women across all age groups, ethnicities and skin
concerns find the right skincare product from almost all brands. The portal’'s
SkinTwin®, Just Like Me (or JLM)®, my Beauty Shelf®, Skin-O-Meter®,
mySkin®, Transdermal™, Skinscan™, Dermograph™ and Skintel™ online (or web-
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based) and mobile applications are fun, glamorous and worthy, as it gives unbiased,

scientific-led skincare product recommendations.

Skintelligence™ - Improved Online (or Web-Based) Skincare Product and
Regimen Recommendation Search Engine System

Skintelligence™ offers an integrated skincare imaging, analysis plus(@e (or web-
based) skincare profiling and skin twin based skincare product rec fme&J%ien search
engine system for imaging, analyzing, profiling, categorization of s -l%pl s searching
and assessment of skin twins and skin twins based skincare prodfiektecommendations

thereof. Skintelligence™ facilitates skin health measuremeStIi‘énceT"' assists

friendly and simple. mySkin's system is handy and can
oh the face as well as across the body.

n~n®: Taking a look at the products used by your skin twin will give
a of what you should be buying as well. A SkinTwin® is a person whose
similar to yours, so what works for your twin, works for you too! You could
ask, share and talk to your twin and other users about products, routines or concerns-

making you an empowered skincare user and leveraging from real people like you:)



5 Skintelligence™ - Modus Operandi and Outputs — How and What you get?

When you answer a series of questions about your skin and your lifestyle, mySkin’s
Skintelligence™ and Just Like Me(or JLM)® proprietary technology returns a highly
customized combination of products at various price points that are right for you and
your skin twins. You can easily purchase these products, or save the recommendations,
along with any purchases, on your My Beauty Shelf®. ‘

mySkin has developed Skintelligence™ and Just Like Me (or JLE ¥32 combined
approach that facilitates you in imaging your skin, analyzing youSkir
skin image, creating (or managing) your skin profile com;!)n

‘ based on your

€ imaging and
analytical information thereof and grouping you and your skit

profiles similar to yours.

The skincare product recommec@‘ : eo by scientific algorithms that
arapeterSlikesgenetics, age, ethnicity, skin tone,
Jusers patent-pending methodology called

Just Like Me (or JL)®, wi ccount product experiences and outcomes

Meet Your S@ﬂ 5 @ king¥a look at the products used by your skin twin will give
tFshould be buying as well. A SkinTwin® is a person whose

SkinTwin® ells you what works after learning about your skin. Skin and how products
work on your skin is a function of genetics, lifestyle, diet, environment, stress, etc. After
answering a few questions on the site, the site’s scientific algorithms sift through more
than 150K skincare and beauty products to recommend the ‘correct’ products for your
skin profile.

Ntk



Skintelligence™ brings clarity to the confusion users’ face with what product would
work best for their skin. The skincare recommendations are driven from real people’s
experiences too. The scientific algorithm (Just Like Me (orJLM)® feature) tells you
what a person very similar to you; your SkinTwin® is using for better looking skin. Isn't

it true that we believe more in our friend’s recommendation than a store sales person?

5.1 Skintelligence™ - An Apex Level Breakdown of the Impgoge:xnlme (or
Web-Based) Skincare Product and Regimen Recommendation Search

Engine System — Modus Operandi or How?

e Capture or Acquire — Capture or acquire your skin image u
analysis subsystem thereof;

performing at least one of inputting or f v > online questionnaire, both

tRereof for, by and of people like you (or twins) in light of

routme recommendations for you based on what works or

e Get Free skincare profiling, skin twins and skincare recommendations for what
would work for your, and /or have worked for your skin twins, skin from over 150,000
skincare products across all brands and all retailers;

e The improved online (or web-based) skincare product and regimen recommendation

search engine system, called Skintelligence™, and the integrated skincare
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imaging, analysis plus online (or web-based) skincare profiling and skin twin based
skincare product recommendation search engine system, called SkinTwin®, are
powered by patent pending technology developed by leading dermatologists, plastic
surgeons and cosmetic pharmacologists;

o Start by telling Skintelligence™ characteristics that define your skin: genetics,
lifestyle, diet, skin concerns (like acne, eczema, anti aging)t, These help

Skintelligence™ to pick out the perfect skincare regimen and p at work for

your, and /or have worked for your skin twins;

Tell Skintelligence™ about your skin type, which reflects hov

jour skin generally

factors. Try to match as closely as possible; §

e Answer a few confidential ques%ns o). ligalgorithm develop your unique
skin profile and recommendatr?)g We 'k ! ecommend products that work best

for your skin, but also take‘?f i preferences;

eios line steps that actually work for people with skin just like
Lhogest, unbiased recommendation; and

Caution: discriminate! We favor the best product for your skin as backed by real
users’ experiences and real science! Not all skincare products are created equal — and
they definitely are not created equal for your unique skin!

t

A\
/\ P



5.2 Skintelligence™ - Outputs or Outcomes or What you get?

Find products that work for you, meet your skin twins and relax in unbiased skincare
advice. Find products that work for you;

Analyze your skin, find what products and routines work for you, and connect with
your skin twins;

Receive science-led recommendations and learn how many of ygh
currently using a product, through usage of 8kinte||igencemk@q.win® <Kin
assessment;

Subsequent to your skin assessment you will notice the nu 46N some products
which displays how many of your skin twins are using tl'\\ﬁ?
ebsite!

What happens after? You will notice some changes,

square; and .
. SkinTwin® 5 SomPESpIeta
number on ‘aI-} '- are indicates how similar you are to that person.
Know .» oﬁle, products and routines.
il i looking at users you will notice a percentage. That
[ %isplaying how similar that user is to you. People above 90%
d your skin twins, pay most attention to them; and
nded Products - Keep an eye for green squares with numbers
/fien browsing products. The number displays how many people, similar to
u, use that pfoduct. Higher the number, better the product might be for you.
Personalized and unbiased science-generated user-supported product
recommendations;

Free personalized skin assessment report;

A-\e
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e One stop shop to search oodles of retailers to find you skincare products that work
for you and your skin twins, at the best prices;

e Community of users Just Like You — Just Like Me (or JLM)® community allows you
to connect with your SkinTwin® and ask questions you're too embarrassed to ask

your roommate;

» World's top beauty and skincare news — connect to and read your faﬁe bloggers
and learn of the latest breaking skin care news and tips on mySkifysib Q%and

e World’s first personalized search, where a search for any skin e@gcern, brand or

product is powered by your unique skin profile created£alidy managed using

Skintelligence™ and SkinTwin®.

d . Iiestyle, mySKkin's

zed combination of

When you answer a series of questions about your
proprietary technology Skintelligence™ returns a€
products at various price points that are right f pardythose that will work for you,
A pUtebases, on your Virtual Shelf, i.e. my
Beauty Shelf®. We also developed) Jus! IReTMG (o JLM)® — an approach that offers

256 hﬁrked for people with skin profiles

23

n: Skintelligence™ takes skin image analysis, profiling, grouping
based skincare product recommendations to a whole new level. Our
acked by' facts, not guesses. We've developed highly sophisticated
algorithms that analyze variables like genetics, lifestyle, health and the environment, to

name a few, for deeper insight on how products work on different skin.

Research backed: Skintelligence™ is a powerful technology platform with years of

research behind it. Our team includes more than 50 physicians, PhDs and technologists
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who help build the complex algorithms and facilitate the recommendations. Plus, we've
interviewed hundreds of people like you to understand your needs and problems.

6 Skintelligence™ - The Underlying Concept

Start with a panel of experts; add information different skin types and concerns and over
135,000 products; design an algorithm to consider environmental faétors, genetics,
ingredients, and additional consumer reviews of products; invite & er\%and watch
the site grow — and the algorithm continuously improve. Just as the V“;O power of Web
2.0 sites like Facebook continuously make your world smaller

sftfiey grow, providing

you with more custom recommendations as more informatioa 'Ible, that's the

way Skintelligence™ works. Best of all, Skintelligenge™ remains completely

unbiased to a fault, even refusing to accept ads fro fkthe .@Ey (And no, for the
record, this is not a pay-per-post or an advertiseret N,

The concept is to start with a large databd$ and a team of experts to
assign the products into differen ! . datioh groups based on a large number of

factors including skin type andgs i@ wrinkles, acne or rosacea. Then,

Not only oes Skin'telligence“" enable users to get customized skin care product
recommendations from a panel of established experts based on their skin type or
ailment or a number of other factors, but it also gives users the ability to connect with
other users with the same skin type or ailment. What has worked for them? What

hasn't worked for them? Through this experience, there have been users who have

Y\~ \%




gotten ideas to use — or not to use — products that mainstream knowledge would have
advised against.

7 How is Skintelligence™ different?

7.1 Skintelligence™ - Skincare Analysis, Profiling, Grouping, Connecting w/
Skin Twins and Unbiased Skincare Recommendation

First and foremost, we strive to be as unbiased as possible. Not

don’t make or sell products, promote products on our site, or ta}ie dvertising from
skincare manufacturers. Our mission is to provide you with the iR

ation and tools to

help you make better decisions, while we remain indepen (

we utilize a unique approach. Skintelligence™ tak;iilimé‘

grouping, networking w/ skin twins and skincare pré

eutral. Secondly,
analysis, profiling,

endations to a whole

ac!e ’facts instead of guesses.

Many variables affect skin health and ‘os(-

new level. A more meaningful one. Imagine adv G
. — genetics, lifestyle, health
ma ﬂ%fr aghe f inding your “SkinTwin® —

someone with that same pro % e STBlno B AT Works for him/her. Utilizing scientific
principles and highly sophisticated % ESkintelligence™ and SkinTwin®

analyzes these variables fq

conditions, and environment, to na

SCII T S|g t on how products work on different skin.

€ked by years of research. We're also doing something we think

understapagyour needs and problems. Many of you say how overwhelmed you are with
the thousands of products and claims in the beauty industry. Navigating the world of
skincare shouldn’t be so complicated. We want to make it easier for you. So we did. So
come in and explore your new mySkin Community. Discover all the great features we

have in store for you. We're here to help you be happy in your skin.

k/‘/\Cf\



7.2 Skintelligence™ has Revolutionized the Online Skin Care Market

mySkin’s Skintelligence™ is changing awareness, consideration and purchase
patterns in the $40 billion global skin care market. Think: Amazon + Pandora (for skin

care) = mySkin.com.

mySkin's Skintelligence™ displays 150,000 products and multiple fdgtors for each

product. These are updated and categorized within more than 700.di g% in= §'s,kin types.
When you enter your skin concern in the search box, the recommendq&) engine finds

the precise products that work for you, for your concern.

skincare profiling and skin twin basg@ski ’ srecommendation search engine

system? Believe us. We’re not n @K ‘aybetalittle. But it's for a good reason. In

itions and Skin Concerns). The rest are optional (Medical & Family History,
Lifestyle, Product Needs, BMI). But the more you tell us about yourself, the more we
can fine-tune our recommendations for you.

Do you sell my information to third parties? A thousand times no. We don't sell any

personally identifiable information to any third parties (or any parties, for that matter).



What you tell us remains strictly with us. We appreciate the trust you've given that we’'ll
keep your information confidential.

9 mySkin's Portal’s — Skintelligence™ - Overall Information Management

9.1 mySkin’s Portal’s — Skintelligence™ - What Information it Collects?

At mySkin, discretion is our guiding principle. We know that you caréabout how your

personal information is used, and we take your concern very seriods! A,

Skintelligence™ collects information in order to provide you wi ; fe, smooth, and
customized experience. In general, Skintelligence™ collec o

personal information that you provide to help Skintelhece- ai r outputs and

Rin lligence“" collects contact information so
icatefwith you about the services you wish to use.

your online experience both personal and rewarding,
@ background information about you and vyour skin.
rs you the option of providing additional information about

d product preferences if you desire more precise product

Surveys and contests: If you choose to participate in a survey or contest, we may
request contact and demographic information. If a third party is hosting the survey or
contest, we will not share your personal information without your express permission.

2\
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Invite-A-Friend, Email this Product to a Friend: You may choose to use our referral
service to tell a friend about our site. If so, we will request your friend’s name and email
address.

Public spaces: Please be aware that any information you choose to post on forums,
blogs, or product reviews is public, and others can access and collect tis information.

We encourage you to exercise discretion.

9.1.2 mySkin’s Portal’s — Skintelligence™ - What Information;igllects from
Visitors? ‘ '

Log Files: Like many websites, mySkin’s portal automatica rijformation about

site traffic (such as Internet Protocol addresses) and xﬁm o mySkin’s portal

and, inter alia, Skintelligence™ use this informaion Vze trends, track movement

around the site, and gather demographic data. xmﬂ Jformation, Skintelligence™
can perform skincare image analysis, p. ‘ e ping and skin twin based and

personal skincare recommendations possib f- to ’ nhance your customized experience.

efficient. mySkin's portal and€ I3, Skintelligence™ uses both session cookies to
snisl!

help you navigate - i ent cookies to make return visits easier (for

al and, infer alia, Skintelligence™ uses clear gifs, tiny
ilar in function to cookies, to help track the effectiveness of our
amunication (for example, by letting us know which emails you have

9.1.3 mySkin’s Portal’s - Skintelligence™ - How it Uses Your Information?

Skintelligence™ collects information about your skin, physical characteristics, and
skincare concerns and preferences in order to match you with people who are just like

you. This enables us to identify the products and services that will work best for you.

-7




We do not rent or sell your personal information, including your contact information, to
anyone, and we will only share it under the following circumstances:

mySkin staff: mySkin staff and authorized consultants may have access to your
personal information as part of their normal duties.

Compliance with the law: We may disclose your personal information wi§en required by
law or if we believe that disclosure is necessary to protect the legal 'g”EE goRkmySkin or
its employees.

Authorized service providers: We may share your personal iw‘%o“r l.lhén with certain
EEViCH

authorized service providers we engage to perform s'!‘iﬁ'c“ viceS intended to

enhance your online experience. These service providegs,atedprofiibited from using this

information for any other purpose.

Advertising partners: The ads appearing on our webSitecare’delivered by our advertising

partners, who may use cookies an@ea ’_"1: arget their ads more effectively.

We may share website usag'ﬂf 1a q our partners, but not personal

inf dichiojee a: #0 whether you wish to share this information. We will never provide
yourremai s to a third party without your express permission.

10 Addendum Product Related Terminology
As used in general, the term “blidget” is a blend of blog and widget.

As used in general, the term “blog” refers to a blend of the term web log is a type of

website or part of a website supposed to be updated with new content from time to time.

\4/¢3




Blogs are usually maintained by an individual with regular entries of commentary,
descriptions of events, or other material such as graphics or video. Entries are
commonly displayed in reverse-chronological order. Blog can also be used as a verb,

meaning to maintain or add content to a blog.

As used in computing, the term “web widget’ refers to a software widget for the web.
Web widget is a small application that can be installed and executed i 0%a web page
by an end user. They are derived from the idea of code reuse.¢®t ': ms used to
describe web widgets include: portlet, gadget, badge, module, webjit, capsule, snippet,
mini and flake. Widgets are typically created in DHTML, JavaScri\' Adobe Flash.

Recommender systems, recommendation systems, <r%c!o endation engines,
recommendation frameworks, recommendation platfgrinsforssit Ui recommender form

etc.) or social elements (e.g. peogl
the user.

characteristics, and s : Jicffine 'rating’ or 'preference’ that a user would give to
an item they had nog :

S SERPS, or "search engine results pages”, or hits. The information may
consist of web pages, images, information and other types of files. Some search
engines also mine data available in databases or open directories. Unlike web
directories, which are maintained only by human editors, search engines also operate
algorithmically, or a mixture of algorithm and human input and maintain real-time
information by running an algorithm on a web crawler.



Collaborative filtering (CF) is the process of filtering for information or patterns using
techniques involving collaboration among multiple agents, viewpoints, data sources, etc.
Applications of collaborative filtering typically involve very large data sets. Collaborative
filtering methods have been applied to many different kinds of data including sensing
and monitoring data - such as in mineral exploration, environmental sensing over large
areas or multiple sensors; financial data - such as financial service jastitutions that
integrate many financial sources; or in electronic commerce and web' %@plications

where the focus is on user data, etc. The remainder of this discussior® focuses on

%

pproaches may

collaborative filtering for user data, although some of the method
apply to the other major applications as well.

Collaborative filtering is a method of making automatic,predictiof Itenng) about the
interests of a user by collecting preferences or t

a3 maerma ion from many users

(collaborating). The underlying assumption of thef€Rappreach’is that those who agreed

in the past tend to agree again in the futuge ple, a collaborative filtering or
recommendation system for telv@‘bn V ) predictions about which
television show a user should likex of that user's tastes (likes or
dislikes). Note that these pr&‘ fificdto the user, but use information

gleaned from many users. TRISTHIICISMTO m the simpler approach of giving an average

offinterest, for example based on its number of votes.

Item Recommendation — Recommend things based on the item itself; and

Hybrid Recommendation — A combination of the three approaches above.
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Ratings and Reviews

What are these stars for? In this case, seeing stars is a good thing. The stars are
Overall Effectiveness ratings. Not how popular a product is, or how much you like the
product. The more stars, the more effective the product has proven to be.

Why are the stars in different colors? Things would be boring withjust one color,
right? We’re anything but boring. Blue stars are your Just Like Me (0r®JEM)® ratings —
the average rating from people who are just like you, i.e. Skinﬁ%&. Orange stars
are your own ratings of products.

How do | rate a product? Anytime you see stars, you cangate

your mouse over the stars, your rating will show up O e ber the Blue stars

What is myShelf? Think of it as your very own virtual beauty shelf. It's like your beauty
shelf at home, only better. myShelf is comprised of 3 sections, each with their own
functions. Here’s the skinny:

- Recommendations: Instant access to personalized product recommendations

organized by skincare routine steps. See what cleansers, toners, moisturizers,

V17

45



treatments, protectants, exfoliants, masks, tanners, shavers, and bath products
are recommended to improve your skincare routines. Looking for a new
moisturizer? Log-in and see what mySkin recommends to make smarter skincare

purchases.

« myProducts: See and manage skincare products you own. It's exhilarating to
see a virtual translation of your real-life beauty shelf. Adjust rai

VA

you use, add new products, and remove ones you're no lofiger tising and have

v A 4
fun doing it! \

. myRoutines: We know you don't use the same produt

everyday. So, we've created a way to reflect how Qislo ancare in the real

world really works. Have fun by creating and g 'ganiZIngkyo

for products

ir very own routines

Why do | need to create mySheﬂ('i e. at products | use)? Creating a
myShelf opens the door to pe’ris nali ecommendations from people just like you.
The more you tell us about the . seteor have used, and your experiences

How do | make agchange onfnyShelf? The same way you would move things around
when rearrangi @tuaiaishelf (minus the hands-on, of course).

o) a"e‘ ations dynamically change when we find more effective
%g. Want to include a product you used? Follow the link on myHome
ducts tab and click “Add Products”.

Want to save a recommendation for a future purchase? Just drag it over to your

wishlist on the footer bar.

Don’t want to see a product altogether? Roll over it, click Remove, and it's gone.

Since this shelf has no limits, add as many products as you wish.

V7



| didn’t find my product. Can you add it to myShelf? Of course! We're always
updating our database with the latest and greatest. Please fill out this form. We’ll scour
the world for your requested item. When we locate it, we'll send you an email when it's
on your myShelf.

| submitted a product that isn’t in your database. How long will it take to see it on

myShelf? We know you're excited, but be patient with us. The process\typically takes

it

1-3 days. However, if we’re running into problems verifying your gsedu might take
longer. Try include as much information as possible — brand, product "ame, and a link

where you can find it, it'll help us verify the product faster!



11 Downloadable or Retrievable Applications & Widgets Backed by mySkin® &
SkinTwin™

mySkin® Blog Channel Web Widget (or Mobile Widget or Blidget) Blidget

Copy and paste the HTML bolow to inchido
LUnGE: bildget on your webpage:

<div id="bilidgetparent”></divs>’
<script
CYPe="TaRXL/ )AVAICK AP

oo Arces"hetpi//uvv.myskin. com
. mlLovatyMakaupx /Scripes/blidget iframe.3=">
Malkeup LEooke fas Asian </sgripe>
es

Sun din "t
i Azien Bamiios, this = for youl
Totol Reauty 2hows ug 12 mn[wgup

4 cYeN.
targer, taue jashma ern s musti 12
: Stumng Maheup Looks tor Asian
Evex .

o ““T',!.Z‘.‘-: HIPRRA TN p
GEFBUOBET . ABOUT

SCREENSHOT OF mySkin® ONLINE (QSIEEB A3 F D) SKIN PROFILING AND
SKINCARE RECOMMENDATI WEB WIDGET (OR MOBILE
WIDGET OR BLIDGET) F SO SEND, ACCESS AND /OR
RECEIVE UP-TO-DATE POST JURITE BLOGS IN mySkin® BLOG

\/\/Aé/



12 Downloadable or Retrievable Applications & Widgets Backed by mySkin®,
Skintelligence™ & SkinTwin®

Description

Scientific skincare profiling an

&roduct advice on what skin care

products works best for you sNg@ptwins based on your skin profile backed by

real people’s experieneg

Get FREE skincare
products) wo?
150,0 Ki

i

in ecommendations for what (i.e. recommended skincare
) r, and /or have worked for your skin twins, skin from over
across all brands and all retailers. The integrated skincare
online (or web-based) skincare proﬁling, categorization and skfn
mendation search engine system, called SkinTwin™, is powered by
patent patent pending technology developed by leading dermatologists, plastic
surgeons and cosmetic pharmocologists.



Access & Implement My Beauty Shelf®, Just Like Me (or JLM)®, Skin-

O-Meter®, Skintelligence™ and SkinTwin® on mobile through mySkin
Lite

mysn Lo

i Bilr 56 a0 iniymism syphaisen by (e, 1ok

ek 2w B Tt S itots mumepwra) of shincay sy 4
prraMY sommmnne S Droerr,

! wa.mg&-unnmmmmm

S (hat TMCS PAROIp SonT wrgeat a8 1530 poer s1sal

ont). A mind oA vl yWiatrlbia ™ 4p o
i #Y ey SR Ty STAREE 3 Yo HiET,
Alami Wk pervensdinR wesmatniabans met b pes
Chrk Mk yegubislp b stw SRR 0
TTmewn s pour pobutt. S b b PR Gl res
TS Nt ETaTs:

PAGE EXCERPTED (OR CAPTURED) FROM mySkin™ Lite APPLICATION OF
mySkin™ APPLICATION SUITE

O O

- l \-V

SNAPSHOTS EXCERPTED (OR CAPTURED) FROM mySkin™ Lite APPLICATION
OF mySKin™ APPLICATION SUITE

VAV

4%
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13 Downloadable or Retrievable Applications & Backed by mySkin®, Skin-O-
Meter®, Skintelligence™ and SkinTwin®

mySkin.com Announces Beauty4Me: An Interactive Facebook Application

Baautydhile ia an intsractive Facebook application lrom the innovation rooma of mySkin.com The app
£mpowers a skincare shopper fo make an educaled decision on what products o uoe, by providing
personalired advice,

Jerseycm NS PEWEH) Apol 5, 2010 - Jusd in time k-
nyShin com announces the release of ds intaractive ghincare

wmm

Consumers today have hundreds of thousands.of skincare procucts to
chouasa from, yet they don't know wivich ones ackally work for Sheir skin, A
Facebook-based personalized, unbiated, and scientific skincars advisor
can assist hem in making product choloss based on thieir idividual skin
profiie. This easa in decision-making smpowers tham to be amant;
-confident shoppers, uitimately achieving great looking skin.

With the Beauty4de® app, the user answers 3 few questions about his!
mmvnnmanmaﬁnmthmshbﬁwmimﬂhubeem L
the screen with skin conceis. The app addresses skin concems sichas B
acne, dank ciccles, drynass, fion knes, olliness, and fedness. On feeding in IR
this data, 12 USEr 3903 the products That woukd work best for his/ her skin
-concern and profde,

The product recommendations via this app mpmmdby a!gonﬂmsﬂ:aluu!yznonesskm
profile on multiple pararietins ke ganetics, age, sthnicity, skin e, -and Elestyle: More importantty, ihe
algorithins usa 3 patent-pending mathodology cafted 'Just Like Ma™™ which takes it acoount product
experiences and outcomes of real people with simar skin profias.

AMe Interactive Facebook Application
ENT BROCHURE

A AT



Company Profile

The company was founded by Dr. Bandic, a plastic surgeon and board member of the
International Dermoscopy Society; Dr. Koruga, a biophysicist; Sava Marinkovich, who
was with GE Healthcare International leading Technology Marketing for digital services

in hospitals across EMEA; and Rahul Mehendale, an innovation strategist and serial

entrepreneur. The website was launched in June 2009.

mySkin’s key advisors include Geraldine Laybourne, Harald Stoizi eEE&r

Prairie, Frank Sui, founder of the Mitchell Madison Group and Di€Rogetta Ciraldo M.D.
Dermatology, CEO of Cosmedical Technologies. '

vide on their( genetics, diet, lifestyle, location and personal

Jey ’o‘ a skin profile. The user's experience with their existing products

producty help users achieve various goals like acne treatment, wrinkle reduction,
anti aging, sun protection, cellulite, etc.

The company remains unbiased by not taking advertising from skincare manufacturers.
It does not push or endorse any product, and only scientifically serves

recommendations on what could be most effective for the user’s skin profile. The site

\/\’60



also enables consumers to learn which retailers carry that product to have the
convenience of online purchase. The site is also a beauty social community for like
minded consumers with similar skin profiles to connect with each other, ask questions,
compare purchases, track their product usage and skin performance over time, read
beauty blogs, and gain access to specials and discounts.

mySkin’s portal’s — Skintelligence™ - Improved RecommendationsS%f% em
‘

mySkin offers a skin health measuring system for skincare professiongls. his system

assists aestheticians and skin care consultants with scientificallyialyzing their clients’

on

skin and helping clients identify products that would work best foRtREIF ugique skin type.

mySkin measures important characteristics of skin at the acggleveFand at various
‘@ one’s skin health.

dermal layers of the skin to provide an accurate 2 e
Various variables that the system measures inc udmﬁm

gland activity, inflammation, redness, aging ro‘hens% poge blockage and whiteheads
and blackheads, amongst others. %e }'an;; ISBEIWwith a proprietary light based
isi

ii m. It has been designed to be user

hydration, sebum level,

imaging technology that uses the@lisi % S
friendly and simple. mySkin’s ‘systerr agdg apdgean be used for applications on the
face as well as across the body,
Controversy
mySkin.com@ % the social commerce space which leverages users’
social grap i cew-ﬂgmmerce. Due to the overwhelming popularity of social

yspace and Facebook, a debate has begun around the degree to

skin profiles, and encourages users to share their product usage with the community.

mySkin remains unbiased by not taking any advertising from skincare manufacturers. It
does not push or endorse any product, and only scientifically serves recommendations
on what could be most effective for the user's skin profile. The site also enables

s



consumers to learn which retailers carry that product to have the convenience of online

purchase.

The site has a community for consumers to read beauty blogs, ask questions, interact

with other members on skincare issues, and gain access to specials and discounts.

mySkin's portal’s, Skintelligence™ ailows you to analyze your skin, finddwhat products
and routines work for you, and connect with your skin twing S‘j%%ﬁ,eally, the
Skintelligence™ offers a completely different type of skincare experjg\ e where you

can find products that work for you, meet your skin twins and rela@ifRunbiased skincare

advice. More specifically, the Skintelligence™ and SkinTwin®2&dllows you to meet
your skin twins instead of reading generic advice and lis t eone with your
exact skin profile and the same goals and concerns a ﬁ' ore specifically, the

Further, the Skintelligence™ allo gtoRbuild vvv'r skin routine and share it with
fie, Skintelligence™ and SkinTwin®
helps you to find specific routin ] Yo ikin twins skin concerns and help

friends, dermatologists, experts, i
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a video as well. Make a skincare routine video on You Tube and upload it to the site. As
your video plays, you'll get the product details of your routine too giving you detailed
information on the ingredients, ratings, reviews and where to buy!

Meet Your SkinTwin®: Taking a look at the products used by your skin twin will give
you a clear idea of what you should be buying as well. A SkinTwin® is a person whose
skin is very similar to yours, so what works for your twin, works for You could
ask, share and talk to your twin and other users about products, in concerns-

making you an empowered skincare user and leveraging from real ple like you:)

(Source mySkin Blog)

mySkin.com is a website devoted entirely to skincare. Wh iff out this site is
kin twin. What is a
skin twin, you ask? Your skin twin is someone @&o ilar skin profile as you.

that it offers unbiased skincare advice and connects

Their mission is to bring clar & sMcare and to provide you with the
information and tools to help yo oerslons, while remaining independent
and neutral. With over 70,0 ,creams, lotions & potions, how do you know

what works best for y

The mySki
seeing what

t sharing skincare regimens, finding your skin twin,
work for others and sharing your skin routine on their site

and on IT'& Facebook. There is a neat feature that lets you create your

S file, cts and your routine. Many beauty and skincare blogs are included

on P3e. I'm excited they chose to include my fun beauty blog!
I've p ySkin Buzz Blidget on the right side of my blog to see up-to-date Buzz
posts. (Excerpted from http:/biondetxgoddess.blogspot.com/2011/06/discover-myskin-

community.html)
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TALIKA - Skintelligence Clever Cleanser For Normal to Combination Skin - Product Details

L ] in
m¥SK|n nbiased advice

Products Users Ask

Feedback |

TALIKA

skintelligence, a 3-steps program that helps the skin maintain its capability to
adapt to its environment and deliver modulated answers to protect itself. Al
Talika Skintelligence product contain the following ingredients: Glistin&#174;, an
active sequence of amino acid known as a powerful NEURODEFENDER , who
optimizes the environment of nerve cells and protect them from degeneration.
1st benefits of Skintelligence&#174;: a dramatic increase in nervous cells life
expectancy. VENUCEANE&trade; helps the skin regulate its responses to the
environment. Tests shows that it: - inhibits exagerated ROS (Reactive oxygen
species = ions or very small molecules that include oxygen ions, free radicals,
and peroxides, both inorganic and organic) . During times of environmental
stress (such as for example, UV or heat exposure) ROS levels can increase
dramatically, which can result in significant damage to cell structures; - protects
against lipoperoxidation and DNA damage from UVA irradiation; - is a source of
heat stable enzymes with antioxidant protection against free radicals (better
protection than Vitamine E); - protects the skin's natural detoxifying enzymes. In
other words, a cosmetic active aimed at cutaneous protection, based on the
concept of Intelligent adaptive responses. Benefits of Skintelligenced#174;
Moisture maintenance: - The skin under extreme conditions undergoes
significant water loss. Skintelligence8#174; stops the dehydration phenomenon.
Skin integrity & Protection of cell structures: With aging, the skin structure loses
organization and cohesion. Skintelligenced#174; help ensure the continued
strength of the Stratum Corneum. Prevents the visible signs of photo-ageing:
Skintelligence&#174; help decrease the visible signs of skin ageing : spots,
wrinkles, imperfections. Directions: Lather &quot;Clever Cleanser&quot; with

Concerns Routines Articles

Skintelligence Clever
Cleanser For Normal
to Combination Skin

Add to wishlist ],

Product Stats

. 0 Users
Average Rating: F whe e g e (from all mySkin members) ‘ 0 Reviews
= 0 Routines
Scent {?) NorTe ‘ er, heavy 1 Stores
Texture (?) Very Thin very Thick 0 Comments
Rinsability (?) Very Easy Very Hard
Irritation (?) None cime  Excessive —
T Tweet Start skin analysis - fearn more
!
) ‘50 : Read all user reviews (0)
HUke
 Send’
Description Specifications
The 1st step of Skintelligence8#174; 3 steps program, &quot;clever Type Cleanser
cleanser&quot; for normal to combination skins softly removes the impurities and Format: Lotion
soothes. The TALIKA laboratories, experts in specific treatments, have created Routine Step Cleanse
Functions: Oil Control Anti-Aging Anti-

Inflammatory Anti-Wrinkle
Lightening Protection

Ingredients
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Dear Madam,

Re_— LIFETECH RESOURCES, LLC / TALIKA America LLC

(O/Ref, 1101138/404 — CBC/MM = Y/Ref, 16284.0003USAA)

JOANNS )
PR osa\.%
WITNESS: 3 __}‘l’“

= _Infrinpement of

We refer to our fax dated May 2™, 2012.

We confirm our client do not sell anymore to the online retallers distributcrs the products
“TALIKA SKINTELLIGENCE”.

They already ceased to send these products to these web distributors.
- We hope this information wlil be useful for your client.

Would you please send us your comments on your proposal for European L nion where our
client’s trade mark TALIKA SKINTELLIGENCE is registered ?

Very Truly Yours,

C OY:IR MMARD

LTO00603
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