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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Trademark Application
Serial No. 85/058,676

for the mark LADY HA HA
X
ATE MY HEART INC,, :
Oppbser,
Opposition No. 91198919
-against-
RULE 66, LLC,
Applicant. :
X

ATE MY HEART INC.’S MOTION FOR SUMMARY JUDGMENT
AND MEMORANDUM OF LAW IN SUPPORT THEREOF

Pursuant to 37 C.F.R. § 2.127 and Fed R. Civ. P. 56, Opposer Ate My Heart Inc.
(“AMH?”), by its attorneys, Pryor Cashman LLP, hereby moves for summary judgment to sustain
the Opposition brought agéinst Applicant Rule 66, LLC (“Applicant”) and to refuse registration
of Applicant’s pending application for the mark LADY HA HA in Class 25 (the “Mark”), United
States Trademark Application Serial No. 85/058,676 (the “Application”).

In support of this motion, Applicant relies on this memorandum of law, the
accompanying Declaration of Troy Carter (“Carter Decl.”) and th¢ Exhibits attached thereto.

PRELIMINARY STATEMENT

Lady Gaga is an internationally renowned recording artist and performer, as well as a
fashion icon. Lady Gaga’s impact was felt from the moment she burst onto the music scene.
Lady Gaga has sold 23 million albums and 64 million singles and has won several major awards,

including Grammys. She has been featured in countless magazines and has been named to Time



Magazines list of 100 most influential people in the world. Lady Gaga, through her company Ate
My Heart, Inc. (““AMH”), owns federal registrations for the trademark LADY GAGA® and has
used these marks to, among other things, market and sell apparel and fashion accessories.
Because of AMH’s extraordinary efforts to promote and advertise its LADY GAGA®
trademarks, those marks have become famous and serve to designate AMH as the sole source of
the products featuring the marks.

Applicant’s Mark LADY HA HA is a blatant attempt to trade off of AMH’s valuable
LADY GAGA® brand and trademarks. Indeed, Applicant selected a Mark made famous by
Lady Gaga and AMH, changed one letter, and then applied to register the Mark with an avowed
intent to compete in the same class, presumably through the same channels of trade and at the
same price points as AMH. The difference between the parties’ marks is so insignificant that the
average consumer may not even notice it. The slight difference between the two marks is even
more imperceptible when the word marks are spoken. Under the circumstances, confusion is not
ohly likely, it is virtually guaranteed. As a matter of undisputed fact and well settled law, AMH
is entitled to summary judgment sustaining the opposition and refusing registration of
Applicant’s pending application.

STATEMENT OF UNDISPUTED FACTS

As Applicant has admitted in its Answer to the Notice of Opposition, “Opposer is a well-
known famous personality.” See Applicant’s Answer Paragraph 1. In fact, Lady Gaga has
already enjoyed a lifetime of achievements since she embarked on her professional music career
in the mid-2000s. In 2008, Lady Gaga catapulted to fame from the moment her debut single,
"Just Dance," from her full-length album debut, “The Fame,” was released. "Just Dance" was

already a massive club hit by the time it debuted on the Billboard Hot 100 and reached number



one by January 2009. See Carter Decl 8. Lady Gaga’s follow-up single, "Poker Face," topped
singles charts across the board while two additional tracks, "LoveGame" and "Paparrazi,” also
broke the Top Ten. Id. Lady Gaga’s album, “The Fame Monster,” was released in November
2009 and contained the singles "Bad Romance," “Telephone” and “Alejandro”— all of which
reached the Top Ten. Id. Lady Gaga’s most recent album, “Born This Way,” debuted atop the
US Billboard 200 chart and has sold over 8 million copies worldwide. Id. The single “Born This
Way” debuted at Number 1 on the Billboard Hot 100 and became the fastest selling single in
Itunes history. /d.

Lady Gaga has sold more than 23 million albums and 64 million singles worldwide. See
Carter Decl | 8. Time Magazine included Lady Gaga in its annual Time 100 list of the most
influential people in the world and Forbes identified her as one of the 100 Most Powerful and
Influential celebrities in the world. Forbes also placed Lady Gaga at number seven on their
annual list of the World's 100 Most Powerful Women. Id. at 9.

Not surprisingly, Lady Gaga has received industry accolades, including but not limited to:
Grammy Awards for Best Female Pop Vocal Performance in 2010 for “Bad Romance,” Best Pop
Vocal Album in 2010 for The Fame Monster, Best Electronic/Dance Album in 2009 for The
Fame, and Best Dance Recording in 2009 for “Poker Face.” See Carter Decl { 10. Lady Gaga
recently received three Grammy nominations including nominations for Album of the Year and
Best Pop Vocal for “Born This Way” and Best Pop Solo Performance for the single “You and 1.”
Id. To date, Lady Gaga has e@ed 5 Grammy awards and 15 nominations. Id. In addition, she
has won 13 MTV Video Music Awards, 2 People’s Choice Awards, 5 World Music Awards and
4 International Dance Music Awards, just to name a few. Id.

Lady Gaga has received substantial amounts of publicity for her cutting-edge and fashion-



forward attire. Her unique vision consistently pushes the envelope and has both inspired others
and spurned widespread dialog about her outfits. See Carter Decl | 11.

Through her dominance in the music industry, including her sold-out concerts and
platinum selling albums, her international public and media appearances, notorious outfits and
the solicited and unsolicited publicity she has received, Lady Gaga has acquired substantial
secondary meaning in her famous name such that the public has come to associate the trademark
LADY GAGA® solely with LADY GAGA®, the performer. She maintains an “official”
website accessible via www.ladygaga.com.

AMH’s Trademarks

Lady Gaga, through her company Ate My Heart, Iﬁc., owns federally registered
trademarks for LADY GAGA® (Reg. Nos. 3960468 in classes 9, 16, 25, 35, 38 and 41 for a
variety of goods and services including apparel and accessories, online chat rooms, posters and
paper items, musical sound and video recordings, ring tones, and a website; 3695038 in Class 41
for, inter alia, live musical performances and 3695129 in Class 25 for apparel items) as well as
several pending applications covering a wide variety of goods and services including, but not
limited to, jewelry, musical sound recordings, video recordings, online chat rooms, fragrances,
cosmetics, candles, posters, songbooks and pens (collectively the “LADY GAGA®
Trademarks™). See Carter Decl. ] 3.

All of the LADY GAGA® Trademarks are valid and subsisting. Moreover, AMH owns
registrations for its LADY GAGA® Trademarks in multiple countries throughout the world.
AMH’s Continuous Use of its LADY GAGA® Trademarks on Clothing

Since at least June 2008, AMH has continuously used its LADY GAGA® Trademarks on

clothing and accessories. AMH also promotes its LADY GAGA® Trademarks through the use of
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the Internet and on Lady Gaga’s musical concert tours. Because of its efforts, as well as the
popularity of Lady Gaga herself, retail sales of goods bearing the LADY GAGA® Trademarks
have been overwhelming.

To ensure the strength of its brand, AMH vigilantly protects its LADY GAGA®
Trademarks. See Carter Decl J 14. It vigorously opposes all trademark applications — such as
Applicant’s Application - that it believes will infringe upon its prior rights in its LADY GAGA®
Trademarks. Id. In addition, AMH regularly instructs its counsel to send cease and desist letters
to all distributors of infringing products or to persons or entities attempting to use a mark that is
confusingly similar to the LADY GAGA® Trademarks. Id. When necessary, AMH institutes
litigation to enforce its rights in the LADY GAGA® Trademarks. /Id.

Applicant’s Application to Register the Mark

On June 9, 2010, Applicant filed Application Serial No. 85/058,676 to register the Mark
LADY HA HA with the United States Patent and Trademark Office (“USPTO”) for “apparel,
namely, t-shirts, shirts, shorts, pants, sweatshirts, sweatpants, jackets, hats, visors, shoes, sandals,b
underwear, socks, and belts” in International Class 25. AMH became aware of Applicant’s Mark
after it was filed through a watch-notice company it retains to assist it in policing the LADY
GAGA® Trademarks. Then counsel for AMH sent Applicant a cease and desist letter.
Applicant refused to withdraw its Application for the Mark.

Applicant’s Mark published for Opposition in the Official Gazette on November 9, 2010.
The items listed in Applicant’s sworn intent to use application are identical or related to items
that AMH sells through its LADY GAGA® brand. Accordingly, AMH commenced an
opposition proceeding, which was filed with the USPTO on March 9, 2011.

This case is ripe for summary judgment because there are no material issues of fact in



dispute and the undisputed facts show that as a matter of well settled law Applicant’s LADY HA
HA Mark and AMH’s LADY GAGA® Trademarks are confusingly similar. It is undisputéd that
the LADY GAGA® Trademarks are valid and subsisting. It is undisputed that AMH has priority
of right over Applicant. And, it is undisputed that the difference between AMH’s trademarks and
Applicant’s Mark consists of one letter change. It is also clear from Applicant’s sworn responses
to AMH’s Interrogatories, that it intends to sell the exact same type of goods (clothing) that
AMH sells under its LADY GAGA® Trademarks. See Carter Decl ] 16.

Given Applicant’s intention to use a virtually identical mark on identical types of goods
that, because there are no limitations stated in Applicant’s application for the Mark, are presumed
to travel in the same channels of trade as goods bearing AMH’s famous LADY GAGA®
Trademarks and be sold at a similar price point as goods sold under the AMH’s LADY GAGA®
Traderﬁarks, there can be no question that consumers are likely to be confused or deceived into
believing that Applicant’s goods emanate from or otherwise are associated with AMH. The
resulting confusion and dilution will irreparably harm AMH’s acquired goodwill and reputation
in the marketplace and otherwise will damage AMH’s business interests.

Accordingly, the Board should grant summary judgment in favor of AMH and refu‘se
Applicant’s application to register the mark LADY HA HA. Indeed, justice requires that
summary judgment be granted so that AMH does not have to incur the unnecessary delay and
expense of trial in a case where the material facts are undisputed and AMH so clearly is entitled

to judgment as a matter of law.



ARGUMENT

L. The Standard For Summary Judgment

Summary judgment is proper where “there is no genuine issue as to any material fact, and
[where] the movant party is entitled to a judgment as a matter of law.” Fed. R. Civ. P. 56(c); see
also T.B.M.P. § 528.01. Where a motion for summary judgment is made and supported in
accordance with Rule 56, it is incumbent on the non-moving party to proffer countering evidence
sufficient to demonstrate the existence of a genuine dispute as to a material fact. A dispute is
genuine only if, on the entirety of the record, a reasonable jury could resolve a factual matter in .
favor of the non-movant. See Sweats Fashions, Inc. v. Pannill Knitting Co., 833 F.2d 1560, 1562
(Fed. Cir. 1987).

The purpose of a summary judgment motion is to promote judicial economy; namely, to
avoid an unnecessary trial where more evidence than already is available could not reasonably be
expected to change the result in the case. See University Book Store v. University of Wisconsin
Bd. of Regents, 33 U.S.P.Q.2d 1385 (T.T.A.B. 1994); see also T.B.M.P. § 528.01. Thus, as a
general rule, the resolution of Board proceedings by means of summary judgment is to be
encouraged (Id.; see also Sweats Fashions, 833 F.2d at 1562 (“summary judgment may no longer
be regarded as a disfavored procedural shortcut”)), and the Board should grant summary
judgment where a full trial is “unnecessary because the essential facts necessary to decision of
the issue can be adequately developed by less costly procedures, as contemplated by the FRCP
rules here involved, with a net benefit to society.” Exxon Corp. v. National Foodline Corp., 579
F.2d 1244, 1246 (C.C.P.A. 1978) (quoted in Pure Gold, Inc. v. Syntex (U.S.A.), Inc., 739 F.2d

624, 626 (Fed. Cir. 1984)).



Based on these principles, AMH is entitled to summary judgment refusing the
Applicant’s registration because it is not and cannot be disputed that Applicant’s Mark LADY
HA HA: (a) is confusingly similar to AMH’s famous LADY GAGA® Trademarks; and (b) will
admittedly be used in connection with the same goods as those sold under AMH’s LADY
GAGA® Trademarks. Accordingly, because there are no limitations stated in Applicant’s
application for the Mark, goods bearing Applicant’s Mark are presumed to travel in the same
channels of trade as goods bearing AMH’s famous LADY GAGA® Trademarks and be sold at a
similar price point as goods sold under the AMH’s LADY GAGA® Trademarks. There is no
question that Applicant’s Application is likely to cause consumer confusion, thereby damaging
AMH’s and Lady Gaga’s positive reputation with the public and trade and the goodwill it
established in its trademarks.

IL. AMH’s LADY GAGA® Trademarks Have
Priority Over Applicant’s LADY HA HA Mark

There can be no disputing that AMH has priority of right over Applicant. As set forth
above, as well as in its trademark registration for the LADY GAGA Trademarks, AMH had been
using its LADY GAGA® Trademarks for years before Applicant its application. AMH currently
owns various Federal trademark registrations encompassing its LADY GAGA® Trademarks.
See Carter Decl | 3. These registrations are prima facie evidence of the marks’ validity, and of
AMH’s ownership and exclusive right to use them. 15 U.S.C. § 1057(b).

Conversely, Applicant has admitted in its discovery that it has not yet used its LADY HA
HA mark in commerce. Thus, AMH’s LADY GAGA® Tradema;rks clearly have priority over

Applicant’s LADY HA HA Mark.



A. Applicant Adopted its Mark In Bad Faith

The LADY GAGA® name and brand is famous as a result of Lady Gaga’s extensive use,

unparalleled publicity and world renown. There is no doubt that even the most rudimentary

search of the internet would have led Applicant to Lady Gaga and the products offered for sale

under the LADY GAGA® Trademarks. See Carter Decl | 18. Moreover, if Applicant had

conducted a search of the USPTO’s trademark database, it certainly would have come across

AMH’s numerous registrations for LADY GAGA®.

B. Applicant’s Mark Is Likely To Cause Confusion

It is well-settled that in order to determine if there is a likelihood of confusion between

two marks, the following thirteen factors are considered:

1.

2.

The fame of the prior mark (sales, advertising, length of use).

The similarity or dissimilarity and nature of the goods or services described in
an application or registration in connection with which a prior mark is in use.

The similarity or dissimilarity of established, likely-to-continue trade
channels.

The similarity or dissimilarity of the marks in their entireties as to appearance,
sound, connotation and commercial impression.

The conditions under which and buyers to whom sales are made, i.e.
“impulse” vs. careful, sophisticated purchasing.

The number and nature of similar marks in use on similar goods.
The nature and extent of any actual confusion.

The length of time during and conditions under which there has been
concurrent use without evidence of actual confusion.

The variety of goods on which a mark is or is not used (house mark, “family”
mark, product mark).

10. The market interface between applicant and the owner of a prior mark.



11. The extent to which applicant has a right to exclude others from use of its
mark on its goods.

12. The extent of potential confusion, i.e., whether de minimis or substantial.
13. Any other established fact probative of the effect of use.
See In re E.I. DuPont de Nemours & Co., 476 F.2d 1357 (C.C.P.A. 1973). The weight these
elements should be given varies depending upon the facts of a particular case. Id.

A determination of likelihood of confusion is a question of law based on finding of
relevant underlying facts. See In re Majestic Distilling Co., 315 F.3d 1311 (Fed. Cir. 2003). See
also Specialty Brands, Inc. v. Coffee Bean Distribs. Inc., 748 F.2d 669, 671 (Fed. Cir. 1984)
(“[TIhe issue of likelihood of confusion is the ultimate conclusion of law to be decided by the
court.”); Sweats Fashions, Inc. v. Pannill Knitting Co., 4 U.S.P.Q.2d 1793 (Fed. Cir. 1987)
(holding that in the Federal Circuit, the issue of likely confusion is one of law, not fact, on
summary judgment). Here, the relevant facts are undisputed because as they are based upon both
the admissions of Applicant in its interrogatories and the sworn identification of goods in its
Application. Consideration of the relevant DuPont factors compels the conclusion that
Applicant’s Mark LADY HA HA is likely to cause confusion with AMH’s LADY GAGA®
Trademarks.

1. The LADY GAGA® Trademarks are Famous and Strong

The strength of a particular mark is measured by its distinctiveness in the mind and
perception of the relevant consumer. See The Sports Auth., Inc. v. Prime Hospitality Corp., 89
F.3d 955, 960-61 (2d Cir. 1996); 2 J. Thomas McCarthy, McCarthy’s on Trademarks and
Unfair Competition, § 11:85 at 11-150.2 (4th ed. 2009). If a trademark is determined to be

strong, the mark will enjoy a wide latitude of legal protection since “the stronger the mark, the
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more likely it is that encroachment on it will produce confusion.” 2 McCarthy, supra at § 11:73
at 11-135. A trademark’s strength is measured by two factors: the degree to which it is
inherently distinctive and the degree to which it is distinctive in the marketplace.

a. The LADY GAGA® Trademarks are Inherently Distinctive

The degree of a mark’s inherent distinctiveness is usually determined by its placement in
one of four categories: arbitrary or fanciful; suggestive; descriptive; or generic. See Abercrombie
& Fitch Co. v. Hunting World, Inc., 537 F.2d 4, 9 (2d Cir. 1976). Arbitrary, fanciful and
suggestive marks are inherently distinctive and thus are protectible upon commercial use without
a showing of secondary meaning. See Two Pesos, Inc. v. Taco Cabana, Inc., 505 U.S. 763, 768
(1992).

AMH’s LADY GAGA® Trademarks by their very nature command the highest degree of
protection from infringement because they are arbitrary word marks. Lois Sportswear, U. S'.A.,
Inc. v. Levi Strauss & Co., 799 F.2d 867, 871 (2d Cir. 1986) (“registered trademarks . . . should
be afforded the utmost protection”, and arbitrary marks are “entitled to a liberal application of
[trademark] law”). An arbitrary mark is a mark “that does not directly describe the qualities of a
product to which it applies...” Clinique Labs., Inc. v. Dep Corp., 945 E. Supp. 547, 551
(S.D.N.Y. 1996) (finding CLINIQUE to be an arbitrary mark with regard to cosmetics).

AMH’s LADY GAGA® Trademarks are undeniably arbitrary in that the phrase “LADY
GAGA” in and of itself, has no connection to clothing and accessories, or indeed to any other
consumer products. It is only when such words are coupled with the famous performef, Lady
Gaga and/or her music, performances, goods and services, that these arbitrary marks become
meaningful to consumers. See Chips ‘N Twigs, Inc. v. Chip-Chip, Ltd., 414 F. Supp. 1003, 1016

(E.D. Pa. 1976) (holding that the “CHIPS” family of trademarks is completely arbitrary and
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fanciful as applied to wearing apparel).

If a mark is arbitrary, no proof of its secondary meaning is required. Abercrombie &
Fitch, 537 F.2d at 9-11. Nevertheless, courts may consider the actual use of such marks in the
marketplace as further evidence of their strength. See Lexington Mgmt. Corp. v. Lexington
Capital Partners, 10 F. Supp. 2d 271, 280 (S.D.N.Y. 1998) (“Although the holder of an arbitrary
mark has no obligation to prove ‘secondary meaning,” such evidence is nonetheless indicative of
a mark’s strength”). Such evidence includes t}le amount and manner of advertising the marks
receive, the amount of unsolicited publicity they receive, the volume of sales achieved by the
goods which bear them, the length, exclusivity and manner of use, attempts to plagiarize the
marks, and the level of quality control maintained. See Guess? v. Mai-Tai Boutique, 7
U.S.P.Q.2d 1387, 1389 (S.D.N.Y. 1988) (evaluating sales of plaintiff’s products and finding that
the success of those products “both reinforces and demonstrates the strength of the mark™);
Money Station, Inc. v. Cash Station, Inc., 38 U.S.P.Q.2d 1150 (Fed. Cir. 1995) (examining the
success of sales and the goodwill generated by those sales and finding that these factors support
opposer’s assertion that its mark is strong).

b. The LADY GAGA® Trademarks are Famous

Fame of an opposer's mark or marks plays a "dominant role in the process of balancing
the DuPont factors," See Recot, Inc. v. Becton, 54 U.S.P.Q.2d 1894 (Fed. Cir. 2000). “Famous
marks thus enjoy a wide latitude of legal protection." Id. This is true as famous marks are more
likely to be remembered and associated in the public mind than a weaker mark, and are thus more
attractive as targets for would-be copyists. Id. Indeed, "[a] strong mark ... casts a long shadow
which competitors must avoid." Kenner Parker Toys, Inc. v. Rose Art Indus., Inc., 963 F.2d 350,

353 (Fed. Cir. 1992). A famous mark is one "with extensive public recognition and renown." Id.
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The mark LADY GAGA® is world renown. Even Applicant admitted in its Answer to
the Notice of Opposition that “Opposer is a well-known famous personality.” See Applicant’s
Answer, Paragraph 1. In fact, Lady Gaga is one of the most famous celebrities and performers in
the world and has received countless pages of unsolicited publicity, and she has made an
extraordinary number of public and live musical appearances. See Carter Decl | 8-12. There is
no question that AMH and Lady Gaga have expended enormous amounts of money protecting
the LADY GAGA® Trademarks — instituting a myriad of oppositions worldwide and sending out
~ asignificant number of cease and desist letters. Id. { 14. Not only are the LADY GAGA®
Trademarks commercially strong as a result of Opposer’s use and promotion in commerce - they
are incredibly famous. See Giant Food, Inc. v. Nation’s Foodservice, Inc., 218 U.S.P.Q. 390,
394 (1983) (evaluating the media exposure, length of use, sales and manner of use to find that
“opposer’s marks have acquired considerable fame, which weights in its favor in determining
likelihood of confusion). The fame of the LADY GAGA® Trademarks increases the likelihood
that consumers will believe that Applicant’s Mark is in some way affiliated with AMH. See
Century 21 Real Estate Corp. v. Century Life of Am., 23 U.S.P.Q.2d 1698, 1701 (Fed. Cir. 1992)
(holding that the “fame of CENTURY 21 increases the likelihood of confusion with applicant’s
mark [CENTURY LIFE OF AMERICA]”); Kenner Parker Toys, Inc., 963 F.2d at 353 (“The
fame of a trademark may affect the likelihood purchasers will be confused inasmuch as less care
may be taken in purchasing a product under a famous name.”).

Here, AMH’s extensive advertising and promotion of the products bearing the LADY
GAGA® Trademarks have caused consumers to identify the mark with AMH and the high-
quality goods and services that b;:ar the LADY GAGA® mark. Thus, consumers will tend to

exercise less care and purchase products (such as Applicant’s) that carry a virtually identical
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mark, beljeving that these products are associated with AMH. This is especially true where, as
here, Applicant’s Mark differs by a mere letter, will be used in connection with the same goods
sold by AMH in the same or similar channels of trade to overlapping consumers. As such,
AMH’s LADY GAGA® Trademarks deserve a “wide latitude of legal protection.” Id. at 352.

In fact, because the fame of a trademark can affect the likelihood their consumers will be
confused, potential competitors must be vigilant when approaching a famous mark. See Recot,
Inc, 54 U.S.P.Q.2d at 1897. For example, in Recot, Inc., the owner of six federal registrations for
the mark FRITO-LLAY for a variety of snack foods, opposed the registration of FIDO LAY for
edible dog treats. Recot sold its FRITO-LAY products in nationwide supermarkets, grocery
stores, mass merchandisers and Vendiﬁg machines, whereas M.C. Becton sold FIDO LAY
products in pet food stores and supermarkets in Birmingham, Alabama. The Board found that
there was no likelihood of confusion between the marks primarily because the goods were so
different. Because the nature of the goods was different, the Board did not treat the fame of
Recot’s trademarks as an important factor in the likelihood of confusion analysis.

On appeal however, the Federal Circuit reversed the Board’s decision and held that “[t]he
Board erred when it limited the weight accorded to the fame of the FRITO-LAY mark.” Id. at
1897. The Court noted that famous marks deserve more protection because they are more likely
to be remembered and associated in the minds of a consumer and thus the fame of a mark is a
“dominant factor in the likelihood of confusion analysis.” Id. at 1898.

As stated above, the fame and strength of the LADY GAGA® Trademarks have been
established because of Lady Gaga and AMH’s extensive sales, advertisement and promotion of

goods and services bearing those marks. As a result, AMH enjoys an excellent reputation among
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the trade and the public. Because the LADY GAGA® Trademarks are famous and strong, they
are deserving of the utmost protection from confusingly similar marks, such as that of Applicant.
Cumulatively, the distinctiveness of the LADY GAGA® Trademarks, the widespread
publicity that they have received, and the strong association in the minds of the purchasing public
between the LADY GAGA® Trademarks and the goods and services which bear them,
demonstrate the superior strength of AMH’s marks. The first DuPont factor, therefore, weighs
heavily in favor of AMH.
2. Similarity of Products
Alleged differences in the design of Applicant’s goods, the manner in which Applicant
may market and sell them, and the class of purchasers targeted by Applicant cannot be
considered unless they are inherent in the nature of the goods themselves or are expressly set
forth in the application. Tuxedo Monopoly, Inc. v. General Mills Fun Group, 209 U.S P.Q. 986,
988 (C.C.P.A. 1981). As a matter of law, the analysis of the similarity of the parties’ goods is
confined to the four corners of their respective applications and registrations.
The authority is legion that the question of registrability of an applicant’s mark
must be decided on the basis of the identification of goods set forth in the
application regardless of what the record may reveal as to the particular nature of
an applicant’s goods, the particular channels of trade, or the class of purchasers to
which sales of the goods are directed.
Octocom Sys., Inc. v. Houston Computers Svs, Inc., 918 F.2d 937, 942 (Fed. Cir. 1990). The
description must be construed most favorably to AMH as the prior user. Tuxedo Monopoly, Inc.,
209 U.S P.Q. at 988.
Based on the application, AMH’s and Applicant’s goods are indisputably identical.

Applicant has an intent to use its mark with the same exact goods on which AMH uses its

incontestable LADY GAGA® Trademarks. Applicant’s Application identifies its goods as
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“apparel, namely, t-shirts, shirts, shorts, pants, sweatshirts, sweatpants, jackets, hats, visors,
shoes, sandals, underwear, socks, and belts”. AMH’s registrations and application contains
similar and overlapping apparel items including: “clothing for women, men and children,
namely, t-shirts, sweatshirts, pullovers, tank tops, vests, shorts and dresses; fashion accessories,
namely, hats, headbands, wristbands, bandanas (Reg. No. 3695129); and tank tops, t-shirts,
jackets, hooded sweatshirts; headwear (Reg. No. 3960468). See Carter Decl {{ 3, 16.

There is no genuine issue of material fact present here since the parties’ goods are
obviously and, as a legal matter identical. See e.g., Centraz Indus. Inc. v. Spartan Chem. Co., 77
U.S.P.Q.2d 1698 (T.T.A.B. 2006) (ISHINE for floor finishing preparations and ICE SHINE for
floor finishing products). To the extent that the goods listed in the respective descriptions are the
same, it is presumed that the parties’ goods will be sold in the same channels of trade and to the
same relevant purchasers. See Genesco, Inc. v. Martz, 66 U.S.P.Q.2d 1260, 1268 (T.T.A.B.
2003); In re Smith and Mehaffey, 31 U.S.P.Q.2d 1531, 1532 (T.T.A.B. 1994).

Moreover, where the goods of two particular marks are competitive with each other, less
proof is required to determine whether a likelihood of confusion would be possible between the
two. See Banff Ltd. v. Federated Dep’t Stores, 841 F.2d 486, 492 (2d Cir. 1988). Indeed, if the
products are similar, the possibility of a likelihood of confusion increases. Id. Because
Applicant’s proposed goods are of the same type as those sold by AMH under its famous LADY
GAGA® Trademarks, the potential for confusion is high.

3. Similarity of Channels of Trade

Another factor that increases the likelihood that Applicant’s Mark will be confused with
the LADY GAGA® Trademarks is the fact that Applicant’s proposed goods will travel in the

same channels of trade as AMH’s products. As stated above, because the parties’ goods are
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identical as a matter of law, they must be presumed to travel in the same channels of trade. See
In re Smith and Mehaffey, 31 U.S.P.Q.2d at 1532. See also Centraz Indus. Inc., 77 U.S.P.Q.2d at
1700 (“In the absence of any limitation in the parties’ identifications of goods, we must presume
that the goods move through all reasonable trade channels for such goods to all usual classes of
consumers for such goods.”). Therefore, there is no genuine issue of material fact that
Applicant’s use of its Mark, which is confusingly similar to the LADY GAGA® Trademarks, on
goods that are the same as those sold by AMH under the LADY GAGA® Trademarks, in
channels of trade that are the same as those employed by AMH, will likely cause consumers to
believe that AMH makes, sells, sponsors, authorizes Applicant’s proposed goods, or that
Applicant is in some way affiliated with AMH when no such affiliation exists.

4. Similarity of the Marks

The parties’ marks are confusingly similar in the three independently dispositive
categories of sight, sound and commercial impression. For example: the parties’ marks differ by
only one letter — “gaga” to “ha ha” - which does little, if anything, to distinguish the overall
appearance or sound of the two marks. Insofar as the parties’ marks are virtually identical, and
will be used in connection with the same products in the same channels of trade, there can be no
doubt that confusion is likely to occur.

Marks are compared for their overall commercial impression in order to determine
whether two marks are similar and therefore likely to be confused. See In re E.I. DuPont de
Nemours & Co., 476 F.2d 1357. The focus is on the recollection of the average purchaser who
normally retains a general rather than a specific impression of trademarks. See Sealed Air Corp.
v. Scott Paper Co., 190 U.S.P.Q. 106, 108 (T.T.A.B. 1975). The test is not whether the marks

can be distinguished when subjected to a side-by-side comparison, but rather whether the marks
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are sufficiently similar in terms of their overall commercial impressions that confusion as to the
source of the goods offered under the respective marks is likely to result. See Gilmar S.p.A. v.
BBC Ice Cream, LLC, 2010 T.T.A.B. LEXIS 49, at *15 (T.T.A.B. Jan. 25, 2010).

Moreover, “[w]lhen marks would appear on virtually identical goods or services, the
degree of similarity necessary to support a conclusion of likely confusion declines.” Century 21
Real Estate Corp., 23 U.S.P.Q.2d at 1701. See also Humana, Inc. v. Humanomics, Inc., 3
U.S.P.Q.2d 1696, 1700 (T.T.A.B. 1987) ([“It is a] well-established principle that where goods or
services are identical and travel through the same channels of trade to th¢ same class of end
users, the degree of similarity of marks is less than that otherwise required...”); In re Concordia
Int’l Forwarding Corp., 222 U.S.P.Q. 355, 356 (T.T.A.B. 1983) (“[I]f goods or services are
identical or nearly so, confusion may be likely if they are sold or offered for sale under marks
which have a lesser degree of similarity.”).

Applicant’s Mark LADY HA HA is identical to AMH’s famous LADY GAGA®
trademark, save for one letter. This alteration of the “G” in AMH’s LADY GAGA® Trademark
to the next letter in the alphabet, “H,” does nothing to reduce consumer confusion. In fact,
confusion has been found between marks with the same and/or greater differentiations than are
present here, especially when those marks were used on the same or similar types of goods. See
e.g., Interstate Brands Corp. v. McKee Foods Corp., 53 U.S.P.Q.2d 1910 (T.T.A.B. 2000) (YO
YOS for snack cakes found confusing similar to HO HOS for snack cakes); Centraz Indus. Inc.,
77 U.S.P.Q.2d 1698 (ISHINE for floor finishing preparations found confusingly similar based
upon similarity in sound to ICE SHINE for floor finishing products); GTFM v. Stephanie Seems,
2009 TTAB Lexis 580 (September 11, 2009) (JUBU found confusingly similar to FUBU for

apparel); TBC Corp. v. Holsa, Inc., 126 F.3d 1470 (Fed. Cir. 1997) (GRAND SLAM for motor
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vehicle tires found confusingly similar to GRAND AM for tires); KOS Pharms., Inc. v. Andrx
Corp., 70 U.S.P.Q.2d 1874 (3d Cir. 2004) (ADVICOR and ALTOCOR confusingly similar when
both used for prescription cholesterol reducing drugs); Kimberly-Clark Corp. v. H. Douglas
Enters., Ltd., 774 F.2d 1144 (Fed. Cir. 1985) (DOUGIESonund confusingly similar to
HUGGIES when both are used in connection with disposable diapers); Kenner-Parker Toys, Inc.
v. Rose Art Indus., Inc., 963 F.2d 350 (Fed. Cir. 1992) (FUN DOUGH and PLAY-DOH, both for
compound clay, confusingly similar).

This case is similar to Interlego AG v. Abrams/ Gentile Entertainment Inc., 63
U.S.P.Q.2d 1862 (T.T.A.B. 2002), where applicant sought to register the mark MEGO for toy
action figures, vehicles and dolls and was opposed by the owner of the mark LEGO, which was
registered in connection with a wide variety of toys. As is the case here, the LEGO marks had
priority over applicant’s MEGO mark. The Board noted that the fundamental inquiry in a
likelihood of confusion analysis is the similarity of the parties’ marks and goods.

The Board in Inferlego found that a likelihood of confusion existed between the parties’
marks. First, the Board deemed the parties goods “legally identical.” With respect to the visual
and phonetic comparison of the parties’ marks, the Board ruled that the marks are “extremely
similar.” In so holding, the Board explained that “[o]bviously, the marks LEGO and MEGO are
extremely similar in that they differ simply by one letter. We believe that many adults would not
notice this very minor difference in the two marks.” Id. at 1863.

Similarly, in Centraz Indus. Inc., 77 U.S.P.Q.2d 1698, the Board evaluated whether
applicant’s mark ISHINE for floor finishing preparations would likely be confused with
registrant’s ICE SHINE brand of floor finishing products. First the Board noted that the “two

key considerations [in a likelihood of confusion analysis] are the similarities or dissimilarities
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between the marks ... and goods.” Id. at 1699. The Board then found that the parties goods are
legally identical and, because the identifications were broadly stated, that the goods would travel
in the same channels of trade to the same purchasers.

In determining that a likelihood of confusion existed between the parties’ marks, the
Board focused on the phonetic similarities. The Board found that the marks sound alike even if
pronounced correctly — especially sincé “the goods may be ordered by phone or recommended by
word of mouth.” Id. at 1701. See also In re National Cycle Serv. Inc., 194 U.S.P.Q. 97, 99
(T.T.A.B. 1976) (finding DOTSON and DATSUN confusingly similar when used in connection
with the same goods and noting that “[t]here is no such thing as a ‘correct’ way of pronouncing
trademarks.”); Eveready Battery Co., Inc. v. Green Planet Inc., 91 USPQ2D 1511 (sustaining
Opposer’s opposition and finding that “it certainly is reasonable to pronounce SCHICK in a very
similar manner to SLICK.”); Krim-Ko Corp. v. Coca-Cola Co., 390 F.2d 728 (CCPA 1968)
(VEEP and BEEP confusingly similar); ConAgra Foods RDM, Inc. v. Candwich Food Corp.,
2008 TTAB Lexis 603 (July 17, 2008) (CANDWICH held confusingly similar to MANWICH).

Here, the parties’ marks LADY HA HA and LADY GAGA® have the same overall
commercial impression. Both begin with the term “lady” and end with a repeated sequence of a
consonant and an “a,” thereby creating two marks that are substantially similar in sight and in
sound. See Interstate Brands Corp, 53 U.S.P.Q.2d at 1913 (finding “[b]oth marks are highly
similar in sound, since YO-YOS rhymes with HOHOS” and that “[s]imilarity in ... sound alone

may be sufficient to support a finding of likelihood of confusion.”). Combine these factors with
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the fact that the parties’ similar marks will be used on or in connection with the same exact goods
and sold to the same consumers, and a finding of likelihood of confusion is inescapable.1

S. Whether Consumers Will Purchase
Goods on Impulse or After Careful Consideration

The fact that Applicant intends to sell the exact same goods through the exact same
channels of trade using a substantially similar trademark to the LADY GAGA® Trademarks
demonstrates that consumers will be confused regardless of whether they are impulse purchasers
or careful purchasers. See Banff, Ltd., 841 F.2d at 492. However, if the predicted purchasers of
Applicant’s products carrying the Mark are compared to the purchasers of the products carrying
the LADY GAGA® Trademarks, there is no genuine issue of material fact that a likelihood of
confusion will result. As stated above, because the LADY GAGA® Trademarks are famous
consumers are likely to exercise less care in purchasing prodpcts carrying a mark similar to the
LADY GAGA® Trademarks. Kenner Parker Toys, Inc., 963 F.2d at 353 (“The fame of a
trademark may affect the likelihood purchasers will be confused inasmuch as less care may be
taken in purchasing a product under a famous name.”). Because of AMH’s substantial efforts to
promote, advertise and market products carrying the LADY GAGA® Trademarks, coupled with
the enormous success of the sales of those products, consumers associate the LADY GAGA®
Trademarks on clothing exclusively with AMH. Indeed, consumers seek out products carrying
the LADY GAGA® Trademarks because they rely on the celebrated reputation of Lady Gaga and

the anticipated high quality of the goods and services that bear her name. Therefore, if Applicant

! AMH submits that the Board’s analysis can effectively conclude at this juncture. It is well-established that while

the DuPont analysis takes into consideration all factors for which there is record evidence, it may “focus on
dispositive factors, such as similarity of the marks and relatedness of the goods.” Han Beauty, Inc. v . Alberto-
Culver Co., 236 F.3d 1333, 57 U.S.P.Q.2d 1557, 1559 (Fed. Cir. 2001). In this case, the irrefutable evidence
makes clear that the similarity of the marks, the relatedness of the goods, the channels of trade in which they will
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were permitted to use its substantially similar Mark on the exact same goods, and sell those
goods in the same channels of trade as the LADY GAGA® Trademarks, consumers will
purchase Applicant’s goods thinking those goods were affiliated with AMH.
6. The Number and Nature of Similar Marks in Use on Similar Goods
There is no evidence of third party use in the record. Thus, this factor favors AMH.

7. The Nature and Extent of Any Actual Confusion and
Length of Concurrent Use Without Evidence of Actual Confusion

Applicant has not yet used the Mark in commerce; thus, there can be no evidence of
actual consumer confusion. These factors are not applicable.

8. The Variety of Goods on Which
the LADY GAGA® Trademarks Are Used

AMH uses the LADY GAGA® Trademarks on a variety of clothing and accessories.
vHowever, in addition to these items, AMH also uses its LADY GAGA® Trademarks on
numerous other goods and services such as musical sound records, audio visual recordings, live
musical performances, printed matter and pens, on-line chat rooms, online journals, among other
goods and services. See Carter Decl. 3. AMH’s wide-spread use of the LADY GAGA®
Trademarks increases the likelihood that consumers will associate Applicant’s Mark with AMH.

Thus, this factor favors AMH.
9. Market Interface Between Applicant and AMH

This factor addresses whether (1) Applicant and AMH have entered into a consent
agreement that would permit Applicant to register or use the LADY GAGA® Trademarks, (2)
Applicant and AMH have agreed to limit each other’s use in order to avoid confusion, (3) the

parties have assigned the registered marks from one to the other and (4) AMH is guilty of laches

travel and the class of consumers to whom they will be marketed overwhelmingly favor a finding of likelihood of
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and estoppel. See DuPont, 476 F.2d at 1361. This factor is relevant to the likelihood of
confusion analysis because if AMH had permitted Applicant to use and register its Mark or had
entered into an agreement designed to avoid confusion with Applicant, it would be difficult for
AMH to now argue that confusion is likely to occur, after agreeing that it would not. See
DuPont, 476 F.2d at 1362-63.

It is undisputed that AMH has not: (i) consented or otherwise agreed to Applicant’s use of
the Mark; (ii) licensed or assigned to Applicant the right to use any of the LADY GAGA®
Trademarks; and/or (iii) sat on its rights with respect to Applicant. Here, Applicant alleged in its
discovery responses that it has not yet used its Mark in commerce and AMH timely filed this
Opposition after Applicant’s Mark was published. Thus, AMH is not guilty of laches or
estoppel. Indeed, AMH has been aggressive (and successful) in policing the marketplace to
immediately stop infringing third-party uses. This factor favors AMH.

10. The Extent to Which Applicant has a Right
to Exclude Others from Use of Their Mark

There is no evidence in the record that would suggest that Applicant has the right to
exclude others from the use of its Mark. Indeed, because Applicant has admitted that it has not
yet used the Mark, Applicant has no trademark rights and thus no right to exclude others.

11.  Extent of Potential Confusion

Given AMH’s vast sales and its substantial investment in advertising and promotion, as
well as the endless popularity of Lady Gaga, there is little doubt that if Applicant’s Mark is
permitted to register, consumers are likely to be confused as to the origin, sponsorship or

affiliation of any goods sold by Applicant and will likely associate Applicant’s goods with AMH.

confusion.
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Consumers have come to recognize AMH’s LADY GAGA® Trademarks and expect that the
goods and services carrying the LADY GAGA® Trademarks will be of high quality. Anything
short of the high standards AMH and Lady Gaga have set with respect to the manufacture and
distribution of its goods and services will injure both AMH and Lady Gaga’s reputation with the
public and in the trade.

In addition, AMH will lose the value of its investments in the significant amount of
advertising and promotion it has expended over the years as well as all of its efforts to create and
establish its LADY GAGA® brand of clothing. Moreover, if Applicant’s Mark is permitted to
register, AMH’s LADY GAGA® Trademarks will lose their distinctiveness and AMH and Lady
Gaga will be hampered in any future efforts to protect against other potential infringers. Thus,
AMH will be greatly damaged from this confusion.

CONCLUSION

A balancing of the DuPont factors clearly demonstrates that if Applicant’s Mark is
permitted to register, a likelihood of confusion will exist between Applicant’s Mark LADY HA
HA and the LADY GAGA® Trademarks. The law is clear that any doubts about likelihood of
confusion must be resolved in favor of the senior user who has established valuable rights in its
trademarks. See, e.g., McGraw-Edison Co. v. Walt Disney Prods., 229 U.S.P.Q. 355, 358 (7th
Cir. 1986) (noting that a party “who adopts a mark similar to another already established in the
marketplace does so at his peril....All doubts must be resolved against him.”) (internal quotations
omitted). Thus, in this case, all doubts should be resolved in favor of AMH.

Based on the evidence in the record, there is no question that a likelihood of confusion
exists between Applicant’s Mark and the LADY GAGA® Trademarks. Because of this;, no

reasonable fact-finder could resolve this matter in favor of Applicant. Thus, AMH is entitled to
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judgment as a matter of law. See, e.g., Texas Dept of Transp. v. Tucker, 2010 WL 667940
(T.T.A.B. Feb. 5, 2010) (summary judgment based upon likelihood of confusion); Pioneer
Family Brands, Inc. v. Tropical Snowball, Inc., 2010 WL 667939 (T.T.A.B. Feb. 1, 2010)
(summary judgment based upon likelihood of confusion); Boucheron Holding v. Second Wind
Consulting, Inc., 2009 WL 4075378 (T.T.A.B. Nov. 9, 2009); Bongrain Int’l (American) Corp. v.
Mogquet, Ltd., 230 U.S.P.Q. 626 (T.T.A.B. 1986) (summary judgment granted for opposer on
issue of likelihood of confusion; ALOUETTE for wine held likely to cause confusion with
ALOUETTE for cheese); National Football League v. Jasper Alliance Corp., 16 U.S.P.Q.2d
1212 (T.T.A.B. 1990) (summary judgmeht granted for opposer; finding that defendant's proposed
registration of SUPER BOWL for greeting cards is clearly likely to cause confusion with the
SUPER BOWL mark owned by the NFL); Hornblower & Weeks Inc. v. Hornblower & Weeks
Inc., 60 U.S.P.Q.2d 1733 (T.T.A.B. 2001) (summary judgment for opposer on issues of priority
and likelihood of confusion). |

For the reasons discussed above and in the Declaration of Troy Carter submitted in
support of this motion, AMH’s motion for summary judgment refusing registration of the
Applicant’s Mark should be granted.
Dated: January 10, 2012 PRYOR CASHMAN LLP

I ——

Bre{é D.VRose /

Nicole E. Kaplan

Philippe Zylberg

Attorneys for AMH

7 Times Square

New York, New York 10036-6569
(212) 421-4100
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CERTIFICATE OF SERVICE BY FEDEX -

I hereby certify that true and correct copies of Opposer’s MOTION FOR SUMMARY
JUDGMENT AND MEMORANDUM OF LAW IN SUPPORT THEREOF and
DECLARATION OF TROY CARTER are being sent by Fedex and addressed to applicant, on
January 10, 2012 at the following address:

Pollie Gautsch
G&A Legal, APC

2033 San Elijo Ave # 201
Cardiff, CA 92007-1726

o s

Moira Shine

CERTIFICATE OF FILING BY ESTTA

I hereby certify that on January 10, 2012, Opposer’s MOTION FOR SUMMARY
JUDGMENT AND MEMORANDUM OF LAW IN SUPPORT THEREOF and

DECLARATION OF TROY CARTER were filed electronically via ESTTA.

“[MeveFae

Moira Shine




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Trademark Application
Serial No. 85/058,676

for the mark LADY HA HA
.................................................. X
ATE MY HEART INC., :
Opposer,
Opposition No. 91198919
-against-
RULE 66, LLC,
Applicant. :
e e e X
Troy Carter declares that:
1. I am a manager of Opposer Ate My Heart Inc. (*AMH” or “Company”), owner of

the LADY GAGA® trademarks, and am directly involved with, inter alia, the day to day
operations of the Company. I have personal knowledge of all of the facts and circumstances set
forth herein and I submit this declaration in support of AMH’s Motion for Summary Judgment
seeking to prevent the registration of the Mark LADY HA HA (the “Mark™), owned by
Applicant Rule 66, LL.C (“Applicant™).

Preliminary Statement

2. AMH has brought this Opposition Proceeding (the “Opposition™) in order to
prevent Applicant’s registration of the mark LADY HA HA (the “Mark”) for “apparel, namely,
t-shirts, shirts, shorts, pants, sweatshirts, sweatpants, jackets, hats, visors, shoes, sandals,
underwear, socks, and belts”.

3. AMH owns federally registered trademarks for LADY GAGA® (Reg. Nos.

3960468 inclasses 9, 16, 25, 35, 38 and 41 for a varietj of goods and services including apparel
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and accessories, online chat rooms, posters and paper items, musical sound and video recordings,
ring tones, and a website, 3695038 in Class 41 for, inter alia, live musical performances and
3695129 in Class 25 for apparel items) as well as several pending applications covering a wide
variety of goods and services including but not limited to, jewelry, musical sound recordings,
video recordings, online chat rooms, fragrances, cosmetics, candles, posters, songbooks and
pens. (collectively the “LADY GAGA® Trademarks™). A copy of the registrations discussed
above is annexed hereto as Exhibit A,

4, I am advised by counsel (and I believe as well) that Applicant’s Mark is
essentially the same mark as LADY GAGA — Applicant made one insignificant alteration -it
changed the letter “G” to a “H.”

5. Despite AMH’s prior and paramount rights in and to its famous LADY GAGA®
Trademarks, [ am advised by counsel that Applicant applied for registration of the Mark in
connection with identical goods to many of the goods marketed by AMH under the LADY
GAGA® Trademarks. 1believe that Applicant intends to capitalize on the brand identity and
goodwill that AMH has built up in its famous LADY GAGA® brand by distributing identical
products, through the same or similar channels of trade as AMH and at largely similar price
points.

6. Accordingly, I respectfully request that this Opposition be sustained and that
Applicant’s application to register the Mark be rejected by the USPTO.

Background

7. Stefani Germonatta, a principal of AMH, is professionally known as, Lady Gaga,

an internationally renowned recording artist and performer, as well as a fashion icon (“Lady

Gaga™).
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Album of the Year and Best Pop Vocal for “Born This Way™ and Best Pop Solo Performance for
the single “You and I.” To date, Lady Gaga has earned 15 Grammy nominations, and has won
five times. In addition, she has won 13 MTV Video Music Awards, 2 People’s Choice Awards,
5 World Music Awards and 4 International Dance Music Awards, just to name a few.

11.  Lady Gaga has received substantial amounts of publicity for her fashion-forward,
cutting edge attire and her unique design sensibilities including, but not limited to, her recent
partnership with Barneys New York, named GAGA’S WORKSHOP, during this past 2011
holiday season. For the first time ever, Barneys New York had converted an entire floor of its
Madison Avenue flagship, including the store’s iconic Madison Avenue windows, for this unique
holiday initiative.

12. Through her dominance of the music industry, including her sold-out musical
performances and platinum selling albums, her international public and media appearances,
notorious outfits and costumes and the solicited and unsolicited publicity she has received, Lady
(Gaga has acquired substantial secondary meaning in her famous name such that the public has
come to associate the LADY GAGA® Trademarks solely with Ms. Germonatta and AMH. A
copy of a representative sample of magazines in which Lady Gaga has featured is annexed hereto
as Exhibit B.

AMH’s Continuous Use of its LADY GAGA® Trademarks on Clothin

13.  Since at least June 2008, AMH has continuously used its LADY GAGA®
Trademarks on clothing and accessories. A printout of Lady Gaga's “official” website accessible
via www.ladygaga.com illustrating such sales is annexed hereto as Exhibit C. AMH also
promotes its LADY GAGA® Trademarks through the use of the Internet and on Lady Gaga’s

musical concert tours. Because of its efforts, as well as the popularity of Lady Gaga herself,
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17. I also understand Applicant’s goods are presumed to be marketed to the same
(and/or potentially the same) consumers through the same (and/or potentially the same) channels
of distribution (retail stores as well as the internet) at the same or similar price points.

18. T believe that Applicant must have been aware of AMH’s use of its LADY
GAGA® Trademarks on apparel at the time it applied to register its Mark. If Applicant had
conducted a search of the USPTO’s trademark database it would certainly have come across
AMH’s registrations for its LADY GAGA® Trademarks.

19.  Based upon all of the foregoing facts and for all of the foregoing reasons, |
respectfully request that this Board grant Lady Gaga’s motion for summary judgment in all
respects, and refuse Applicant’s application to register its Mark.

I declare, under the penalty of perjury, that the foregoing is true and correct.

(o

/ Trgy Carter
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nied ¢

Wnited étates Patent andy Travemark Office ‘?

Reg. No. 3,960,468
Registered May 17,2011

Int, Cls.: 9, 16, 25, 35, 38
and 41

TRADEMARK

SERVICE MARK
PRINCIPAL REGISTER

Directorof the United States Putent and Trademark Office

LADY GAGA

ATE MY HEART INC. (CALIFORNIA CORPORATION)
C/O JEFF GILLMAN

1880 CENTURY PARTK EAST, SUITE 1600

LOS ANGELES, CA 90067

FOR: SERIES OF MUSICAL SOUND RECORDINGS, AUDIO-VISUAL RECORDINGS FEA-
TURING MUSIC AND MUSICAL-BASED ENTERTAINMENT, DOWNLOADABLE MUSICAL
SOUND RECORDINGS AND AUDIO-VISUAL RECORDINGS FEATURING MUSIC AND
MUSICAL-BASED ENTERTAINMENT, DOWNLOADABLE RINGTONES VIA A GLOBAL
COMPUTER NETWORK AND WIRELESS DEVICES; COMPUTER APPLICATION SOFTWARE
FOR MOBILE PHONES, NAMELY, FOR ELECTRONIC STORAGE OF DATA AND
GRAPHICS, FOR DOWNLOADING AND PLAYING MUSIC AND VIDEO CLIPS, AND FOR
THE RECEIPT AND TRANSMISSION OF MEESSAGES, VINYL COVERS SPECIALLY ADAP-
TED FOR CELL PHONES, MP3 PLAYERS, LAPTOPS, AND GAMING DEVICES; HEAD-
PHONES, IN CLASS 9 (U.S. CLS. 21, 23,26, 36 AND 38).

FIRST USE 6-0-2008; IN COMMERCE 6-0-2008.

FOR: PRINTED MATERIALS, NAMELY, POSTERS, SONGBOOKS; PENS, IN CLASS 16 (U S.
CLS.2,5,22,23,29,37,38 AND 50).

FIRST USE 8-20-2009; IN COMMERCE 8-20-2009.

FOR: CLOTHING, NAMELY, TANK TOPS, T-SHIRTS, JACKETS, HOODED SWEATSHIRTS;
HEADWEAR, IN CLASS 25 (U.S. CLS. 22 AND 39).

FIRST USE 8-20-2009; IN COMMERCE 8-20-2009.

FOR: ISSUING GIFT CERTIFICATES WHICH MAY THEN BE REDEEMED FOR GOODS
AND SERVICES, IN CLASS 35(U.S. CLS. 100, 101 AND 102).

FIRST USE 8-20-2009; IN COMMERCE 8-20-2009.

FOR: PROVIDING ON-LINE CHAT ROOMS FOR TRANSMISSION OF MESSAGES AMONG
COMPUTER USERS CONCERNING A MUSICAL PERFORMER, IN CLASS 38 (U.S. CLS.
100, 101 AND 104).

FIRST USE 8-20-2009; IN COMMERCE 8-20-2009.

FOR: ENTERTAINMENT SERVICES, NAMELY, LIVE MUSICAL PERFORMANCES;
PROVIDING A WEBSITE FEATURING ENTERTAINMENT INFORMATION ON A RECORD-
INGARTIST AND HER TOURS, PERFORMANCES, APPEARANCES, NEWS, A BIOGRAPHY,
NON-DOWNLOADABLE AUDIO AND AUDIOVISUAL RECORDINGS FEATURING MUSIC



Gwited States of Qmer

Tnited States Patent and iﬂirahemark Office ‘?

LADY GAGA

Reg. No. 3,695,038 STEFANI GERMANOTTA (UNITED STATES INDIVIDUAL)
Registered Oct 13 2009 135W. 70TH STREET, #1A
NEW YORK, NY 10023

Int. ClL.: 41 FOR: ENTERTAINMENT SERVICES, NAMELY, PERFORMANCES AND PUBLIC APPEAR-

~ ANCES BY A LIVE MUSICAL ARTIST AND PROVIDING NON-DOWNLOADABLE

PRERECORDED MUSIC ONLINE AND INFORMATION REGARDING A MUSICAL ARTIST

SERVICE MARK. GNINE VIA A GLOBAL COMPUTER NETWORK, IN CLASS 41 (U S. CLS, 100, 101 AND
PRINCIPAL REGISTER 107).

FIRST USE 9-1-2006; IN COMMERCE 9-1-2006.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

"LADY GAGA" IDENTIFIES THE STAGE NAME OF STEFANI GERMANOTTA, A LIVING
INDIVIDUAL WHOSE CONSENT IS OF RECORD.

SER. NO. 77-614,180, FILED 11-13-2008.

ANNE FARRELL, EXAMINING ATTORNEY

Director of the United States Patent and Tyademark Office



Reg. No. 3,960,468 AND MUSICAL-BASED ENTERTAINMENT, PHOTOGRAPHS, AND OTHER ENTERTAIN.
MENT INFORMATION; ONLINE JOURNALS, NAMELY, BLOGS FEATURING INFORMA-
TION ON A RECORDING ARTIST, FAN CLUBS; ENTERTAINMENT SERVICES, NAMELY,
PROVIDING WEBCASTS FEATURING MUSIC AND MUSICAL-BASED ENTERTAINMENT,
IN CLASS 41 (U.S. CLS. 100, 101 AND 107).
FIRST USE 9-1-2006; IN COMMERCE 9-1-2006.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NOS. 3,695,038 AND 3,695,129

THE NAME(S), PORTRAIT(S), AND/OR SIGNATURE(S) SHOWN IN THE MARK IDENTIFIES
THE STAGE NAME OF STEFANI GERMANOTTA, WIHOSE CONSENT(S) TO REGISTER IS
MADE OF RECORD.

SER. NO. 77-925,278, FILED 2-1-2010.
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On the eve of the release of Lady (agas groundbreakingnew
album, Born This Way, Jonathan Van Meter goes on tour
with the global phenom-—and discovers a remarkably poised
star at the top of her game. Photographed by Mario Testino.

ow appropriate—how accuratel-—her name

is. It is more of a title, really, one she be-

stowed upon herself mere moments before

she became so insanely famous. The Gaga

half makes immediate, intuitive sense, an ut-

terance that sounds like an infant’s first word

but is, in fact, French and means, essentially,

to be utterly enthralled by something—excited to the point of

being touched by madness. (That it describes both the pop star

and her uniquely obsessed fans makes it even more perfect.) But
itis the Lady part of her name that has gone underexplored.

Put aside for a moment that she often appears in public with

no pants on, or that she performs part of her show covered in

blood, or that she screams like Sam Kinison onstage, or that

she says the F-word with metronomic consistency. In person,

she is unfailingly polite and surprisingly dignified. She speaks

in the clipped, proper diction that is often mistaken for a

Madonna-like pretension but is in fact born of twelve years of

attending Convent of the Sacred Heart, the oldest private girls’

school in Manhattan, where Gloria Vanderbilt matriculated,

an institution known for turning out self-possessed young -
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ladies who speak perfect French and have the vocabularies
of William F. Buckley, Jr. Indeed, what surprises me most
during the time I spend embedded with the pop star—inside
the giant plastic bubble, so to speak—while she is on tour in
London and Paris at the end of December is how effortlessly
she switches back and forth between “lady” and “gaga.”

It is a few hours before the start of the Monster Ball. the
last of five sold-out shows at London’s O, arena, and I am
sitting in an empty lounge backstage, waiting for Gaga to
arrive. The room—the contents of which travel with the
tour (28 trucks and fourteen buses; 140 people) from city to
city—is outfitted like a VIP area in a nightclub: low black
leather sectionals, silver floor lamps, a stocked bar, a huge
stereo system, and little black cocktail tables set with bowls
of miniature candy bars. She is an hour late. Suddequ .lhe
curtains part and Lady Gaga makes her entrance, mincmg
into the room holding a porcelain teacup and saucer in
one hand and a wineglass for me in the other. (Like faint-
ing on command or dropping a glove, the long-lost art of
making an entrance, which Gaga seems to have sn}g]e‘
handedly revived, is a remarkably effective way to shifl the
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conversation.) “I don’t like the idea of you having to drink
wine out of a plastic cup,” she says as she makes her way to-
ward me, one tiny step at a time. She proffers her powdered
cheeks for a kiss-kiss as a bottle of Sancerre is opened,
which she insists on serving to me herself. “Pouring your
own wine is bad hick,” she says.

She is still in her day look: a slinky black-and-white striped
dress—a g0own, really—with a four-foot train and shoes that—
doIeven need mention?—make her feet look as if they are
screwed on backward. The heels bring her nearly up to my
height of six feet. (She is five feet one.) She has a Bride of
Frankenstein updo; with a brooch perched on top. Gaga
glances down at the bow of candy on the coffee table in front
of us, shoots me a look over the top of her granny glasses,
and deadpans, “What, the Mars bars aren’t doing it for you?”
Thave eaten three of them, T tell her, and she apologizes pro-
fusely for making me wait. She then asks an assistant to bring
US a proper spread, which arrives moments later and consists
of enough filet mignon to feed twelve people.

ady Gaga may be behaving as if she were
amember of Marie Antoinette’s coterie—
the powdered wig, the binding costume,
the impeccable courtliness—but it’s a far
cry from what I witnessed the night be-
fore. After catching her performance, I was
ushered backstageto her dressing room
and found a scene that seemed entirely
unhinged. Gaga herself looked like a Iu-
natic: Barefoot, still covered in fake blood,
mascara running down her face, she was careening around the
roomin a robe made of red feathers like a cross between Alice
Cooper and Rig Bird. There were dancers runmng in and out,
mixing and spilling drinks, and a peanut gallery of strangely
bedazzled gay men sitting on the sofas singing “Adelaide’s La-
ment,” from Guys and Dolls, which Gaga joined in on when
she wasn’t bouncing off the walls.

Gaga stumbled up to me to say hello and then introduced

me to the guy she was hanging all over: a tall, boyishly cute
heavy metal-looking dude with a mullet, wearing a sleeveless
black leather vest. “This is Luc,” she said proudly. “He’s my
boyfriend.” He looked down at her for moment, and a know-
ing grin crossed his face, “OK, Bette Midler,” he said. Mo-
ments later I was ushered out of the room by Wendi Morris,
Gaga’sroad manager—in an effort, it seemed to me, to protect
Gaga from herself. As I was walking through the curtains I
looked back, and Gaga was in Luc’s lap. “Jonathan, wait,”
she whined like a teenage girl in néed of attention. “Don’t
You want to stay and ask me some questions?” Obvious to
everyone but herself: not the time fortan interview.

What a difference a day makes. Back in the arena not 24
hours later, she is serene, sober, and sipping tea out of her
fancy cup. What did you do today? I ask, and the answer is
probably not what her millions of adoring fans would expect.
“Istayed in bed all day,” she says. “Ido this very strange thing
with my foot when I am feeling lonely. 1 rub my left foot with
the right foot. Is that weird?”

No, Itell her. It’s called self-soothing. A Iot of people do it.

“OK, then. So I'soothed all day.” She pauses for a moment.
“In this hair. Because I actually wore this hairpiece out last
night and then I fell asleep in it.”

And then you just gotup and went about your day?

“Well, no,” she says, batting her eyelashes. “She had to be
fuffed up first,”

Gaga can be forgiven for being wiped out. She has been on
tour for three years without a real break, and on the road with
the Monster Ball since February 2009. “Let’s call a spade a
spade here,” she says. “I am really fucking tired. I am at that
last mile of the marathon when your fingers and your toes are
numb and you can’t feel your body, and I am just going on
adrenaline. Butin the overarching objective of my life, T am
really only at mile two. I try to keep that in mind.”

If you have not seen Lady Gaga live, you do not know from
Lady Gaga. In an arena, her nmusic, which has often been
dismissed as run-of-the-mill Buro-pop—somehow not edgy
or deep enough—takes flight. Tt is as i sach song were written
for the express purpose of being belted—roared—in front of
20,000 people on an extravagant stage set with ten dancers
taking up the rear. She manages to go from insane, over-the-
top rock opera to syncopated dance routine to intimate, boozy
piano ballad and then back again, through thirteen costume
changes, without ever losing her total command of the stage.
The fact that she has a huge voice, plays the piano and the
stand-up bass, and wrote every lyric and melody herself adds
to the sense that you are in the presence of a true artist who
has only just begun to show what she’s made of

Of course she’s comfortable onstage. She has been playing
the piano since she was four and by eleven was performing
in big recitals. As she puts it, “T was a strange, loud little kid
who could sit at the piano and kill 2 Beethoven piece.” Still
showing no false modesty, Lady Gaga says of herself now,
“Speaking purely from a musical standpoint, I think I am a
great performer. I am a talented entertainer. I consider myself
lv have oite of the grealest voices in the industry. 1 consider
myself to be one of the greatest songwriters. I wouldn’t say
that I am one of the greatest dancers, but I amreally quite
good at what I do.” Big words from someone who’s only
been around for three years. “I think it's OK to be confident
in yourself,” she says.

Her [ans couldn’t agree more. ‘They hang on her every word,
scream when she screams, and dance throughout the entire
two-hour-long extravaganza. At one show, I'stood in the wings
and watched as at least a dozen women were pulled out of the
crush in front of the barricades and taken away on stretchers
because they were overcome and near collapse.

It is no secret that Lady Gaga has an especially iritense
relationship with her fans, whom she refers to as her “little
monsters.” She has said more than once, “T see myself in
them.” Why is that? “I was this really bad, rebellious misfit
of a person—I still am—sneaking out, going to clubs, drugs,
alcohol, older men, younger men. You imagine it, I did it. T
was just 2 bad kid. And 1 look at them, and every show there’s
a little more eyeliner, a little more freedom, and a little more
‘Tdon’t give a fuck about the bullies at my school.” For some
reason, the fans didn’t become more Top 40. They become
evenmore of this cult following, It’s very strange and exciting.”

Unlike the chilly, hyperchoreographed seduction of Ma-
donna, say, or the manufactured pop of Britney or Janet,
Lady Gaga’s performance style is raw and emotional. “I am
quite literally chest open, exposed, open-heart surgery every
night on that stage, bleeding for my fans and my music. It’s
so funny when people say, ‘Tt’s amazing to see how hard you
work.” Were supposed to work hard! have the world at my

517



fingertips. I am not going to saunter around the stage doing
pelvic thrusts and lip-synching. That’s not at all why I am in
this. I don’t feel spiritually connected to anyone in Hollywood
makeup and a gown with diamond earrings on. I am just a
different breed. I want to be your cool older sister who you
feel really connected with, who you feel understands you and
refuses to judge anything about you because she’s been there.”

Her relationship with her fans occasionally seems to verge
on unhealthy, as if both sides were overly invested in some-
thing that in the end is impossible. I bringupa YouTube video
that got a lot of attention in late November, in which Gaga

i3

TOUR DE FORCE

"Iwant to give my fans
nothing less than the
greatest album of the
decade,” she says.
From left, in West
Londonin Hussein
Chalayan; with afan at
the O, World arenain
Bertlin after her show.

is crying in an arena in Poland as she
talks to the audience. “Sometimes, be-
ing onstage is like having sex with my
fans,” she explains. “They’re the only
people on the planet who in an instant
can make me just lose it.”

When she talks about her fans, one
hears shades of messianic zeal. “I want for people in the
universe, my fans and otherwise, to essentially use me as an
escape,” she says. “T am the jester to the kingdom. I am the
route out. I am the excuse to explore your identity. To be ex-
actly who you are and to fee] unafraid. To not judge yourself,
to not hate yourself. Because, as funny as it is that I am on the
cover of Vogue—and no one is laughing harder than I am—I
was the girl in school who was most likely to walk down the
hallway and get called a slut or a bitch or ugly or big nose or
nerd or dyke. “‘Why are you in the chorus? * (She’s more Glee
than Gary Glitter in some ways.)

For Gaga, the stakes are high. “Because as an artist and asa
performer, the person that they look up to to create this space
of freedom and escapism, I want to give my fans nothing less
than the greatest album of the decade, I don’t want to givethem
something trendy. I want to give them the future.”

Not everyone gets Gaga, of course, and no one is more
aware of that fact than the singer herself. As she putsit, “What
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I do for a living is not a cheese sandwich. It’s not like, either
good or bad. It’s much more complicated than that.”

What no one can deny is her uncanny ability to mine de-
cades of avant-garde and pop-culture history and twine them
together in a way that feels like the future. She is 2 human
synthesizer, a style aggregator, the perfect Wiki-Google-
YouTube-era pop star. Elton John calls her “the most adven-
turous and talented star of our age.”

Gaga herself is very open about her influences. “Tt’s nota
secret that I have been inspired by tons of people.” she says,
“David Bowie and Prince being the most paramount in terms
of live performance.” She also seems to have made peace with
the fact that she is compared to—or, less charitably, accused
of ripping off—nearly every artist of the last 50 years. “T could
2o on and on about all of the people I have been compared
to—from Madonna to Grace Jones to Debbie Harry to Elton
John to Marilyn Manson to Yoko Ono—-but at a certain point
you have to realize that what they are saying is that [ am cut
from the cloth of performer, that [ am like all of those people
in spirit.” She takes a bite of filet mignon and says with her
mouth full, “She was born this way.”

Lady Gaga’s new album, Born This Way, does not come
out until May, but the first single, of the same name, is, by the
time you are reading this, no doubt blaring from the radio, I
first hear the song when Gaga, iPod in hand, gets up from the
sectional where we have been sitting, walks over to the stereo,
plugs it in, and then Jooks at me and says, “Are you ready?1
don’t think you’re ready.” She turns it up to eleven, The song
at first sounds suspiciously like a Madonna tune and then
switches into something that feels a bit like a Bronski Beal
hit and then finally transforms into its own thing: a Gaga
original. Clearly an homage to the obscure underground disco
record “I Was Born This Way”; it is an unbelievably groat
dance song, destined to be the anthem of every gay-pride
event for the next 100 years.

he tells me that Elton John pronounced
it the “gayest song” he had ever heard.
“I wrote it in ten fucking minutes,” she
says, “and it is a complétely magical mes-
sage song. And after [ wréte it, the gafes
just opened, and the songs kept coming, -
It was like an immaculate conception.” She B
plays a few more songs and mentions a few o
others—with tantalizing titles like “Hair,”
“Bad Kids,” and “Government Hooker.”

The second single to be released is called “Judas” and is,
typically, a mash-up: The melody sounds like it was written for.
the Ronettes, but it is set to a sledgehammering dance beatand -
is about falling in love with backstabbing men of the biblical
variety. Another song, “Americano,” which she describes as like
“a big mariachi techno-house record, where | am singing about ©
immigration law and gay marriage and all sorts of things that.
have to do with disenfranchised communities in America.” 13?$ .
aresounding Piafesque chorus. Turns out it was intentional. Tt
sounds like a pop record, but when I sing it, I see Edith Pl;lf :
in a spotlight with an old microphone.” (Piaf is an apt refer-
ence—they both evince a similar brand of heroic vu)nembllltﬂ
But, she says, “there are some very rock-"n’-roll moments on
the album, too: There’sa Bruce Springsteen vibe, there’sa Guns
N’ Roses moment. It’s the anthemic nature of the melodies
and the choruses.” She feels it’s different from-and better




than-—anything she’s done before, “Tt is much more vocally
up to par with what I’vve always been capable of. It’s more elec-
tronic, but I have married a very theatrical vocal to it. It s like a
giant musical-opus theater piece.”
‘Troy Carter, Lady G aga’s manager, tells me that she record-
ed the entire album-—all seventeen songs—on the road over
the last year and a hal £, “which is not the ideal situation for
most artists,” he says. “But for her it was great because she was
able to tap into the emeo tions inside of those arenas. We would
have a conversation backstage about something, and the next
day she’d play me a sorag relating to the conversation that we
 just had! Watching the ereative process with her is ineredible.”
Carter’s partner, Vineent Herbert, whom Gaga credits with
discovering her in 2007 en Myspace, has workéd asa producer
with Michael Jackson and Stevie Wonder. “She made songs
that are going to touch people,” he says. “The song ‘Born This
Way’just takes your brezath away. It’s like everybody from three
to 103 can relate to that song, I think she made the Thriller of
the twenty-first century,™

Gaga’s musical tastes are all over the map, which partly ex-
plains why she feels so comfortable in London. “Yes,” she
says, “I have a very broad taste in music, and the English
don’t differentiate the rock star from the pop star. It’s all
the same thing.” But there is more to it. American music
critics, for example, insist
on defining her with dizzy-
ing numbers of pop-music
references, but the fash-
ion world sees something
more precise: the influence
of a very specific tribe of
English eccentrics—Leigh
Bowery, Isabella Blow,
et al. “The fashion com-
munity in general got me
much earlier than everyone
else,” she says. “But actu-
ally, T felt truly embraced
by this London cultural
movermnent, that McQueen,
Isabella, Daphne Guin-
ness wing of the English
crowd. 1 remember when
Ifirst started doing photo

shoots, people would say,

‘My God, you look so

much like Isabella Blow, it
scares me.’ And McQueen

used to say, ‘Oh, my God,
vour boobs!” He actually
grabbed both of them and
said, ‘Even your boobs are
like herst””

Like those style icons, Gaga demonstrates a commitment to
Ouirageous self-presentation that makes EVery crazy costume
Worn by Elton or Cher or Madonna look like child’s play.
(AsKarl Lagerfeld once told me, “I hate average, and she is
anyihing but average.”) But her determination to outdo them
all. und herself, cuts both ways: She has been venerated and
viliied for her fashion stunts. Some of her looks have been
truly inspired (the red latex Elizabethan gown with sparkly red
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hearts covering her eyes to meet the queen), delightfully star-
tling (the lace dress that crawled right across her face), down-
right silly (the Kermit cape), or simply mystifying (the meat
dress). She clearly wants and expects areaction. When she talks
about her makeup for the “Borm This Way” video, she says,
“The-whole world is going to hate it in the best kind of way.”

Picked up for a M.A.C. Cosmetics campaign early on in
her career, Gaga has always worked both within and outside
the fashion establishment, collaborating on the one hand with
designers like Lagerfeld and Armani and Prada, arxd on the
other with artists like Terence Koh and unknown up-and-
comers. “I pay for a lot of fashion myself becanse I want to
support young designers,” she says. All of her looks are filtered
through the stylist Nicola Formichetti, who, along with the
rest of her creative team, makes up the Haus of Gaga. Because
Formichetti, who was recently appointed the creative director
of Thierry Mugler, is in the midst of planning his first show
for the house, I ask Gaga about it. “Our relationship does have
some influence on the show, but )
I don’t want to take any credit
for it. Nicola is fashion. He’s the
most remarkable man.”

At the end of the day, the way
she dresses.is part of the entire
performance-art aspect of her
life. “It’s not about a choice,” she
says. “It’s about a lifestyle that
I live and breathe.” Does she
sometimes feel misunderstood?
At first she says no but then re-
tracts it. “Well, yes, actually,” she
says. “There is this assumption
that women in music and pop
culture are supposed to act a cer-
tain way, and because I’m just
sort of middle fingers up, a-blaz-
ing, doing what my artistic vision
tells me to do, that is what is mis-
understood. People are like, ‘She
dresses this way for attention.’ Or
like, “‘Ugh, the meat dress.” ” She
rolls her eyes. “People just want
to figure it out or explain it. The
truth is, the mystery and the mag-
icismy art. That is what I am good at. You are fascinated with
precisely the thing that you are trying to analyze and undo.”

T am sitting in a vast suite in a very swank hotel in Place
Vendome in Paris, once again waiting for Gaga to make an
entrance. Her road manager, Wendi Mortis, is pacing around
talking on her cell phone to Troy Carter. “I am not going to
ask ber that,” she says. “Not now.” Pause. “If you pay to have
my head reattached to my body, I will ask her.” She laughs. It
should not come as a surprise to anyone that Gaga is not always
delightful. Sheis at the center of a complex multimillion-dollar
enterprise that does not run smoothly at all times. Indeed, as an
epic snowstorm was shutting down half of Europe, Gaga and
her trucks and buses were trying to make their way to Paris.
‘When the caravan got through the Channel Tunnel, the drivers
were told that they would have to idle at a way station until the
roads were passable. A couple of them decided to shove right
on through anyway and were promptly pulled over, the drivers
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‘Lady Gaga's own.

arrested. The quest to free the drivers—and, more important,
the Monster Ball equipment they were ferrying—in time for the
show to go on on Sunday night went all the way up to President
Sarkozy. The answer came back: No. The Monster Ball would
have to be canceled. Gaga, Morris tells me, was livid.

The door to the suite opens, and Gaga appearsin a long-
slesved, high-neck nude-verging-on-lavender dress with a
train, and a décolletage encrusted with what she describes as
“pinky-pearly scales.” There is a diamond-shaped cutout at
the cleavage, and her breasts—nipples covered with strips of
white tape—occasionally make a surprise appearance. “You
don’t even want to know what happened yesterday,” she says.
“The wrath. It wasn’t cute. It’s not something I would want
anyone to see.”

She seems a little on edge still, a bit cranky. “This is bor-
ing,” she says. “Let’s go get something to eat.” The security
team is activated; the car is brought around. “I want to go
out the front door,” she says to her security guys. “Say hello
to the fans.” Are you sure? one
of them asks. “Yeah, because
they have been waiting. I think
it’s good for them to know that
Icare.” She holds out her hand,
which is nearly covered by a
serpentine diamond ring. “I
am going through an Elizabeth
Taylor moment. Don’t judge
me. They are all certified non-
conflict diamonds.”

We head through the lobby,
and I can see a barely contained
mob of fans through the win-
dows. “Awwww, see?” she says,
as she approaches the entrance.
“How could you go out the back
when you have that waiting out
front?” The doors swing open,
and Gaga, surrounded by secu-
rity, plunges in. “Gaga! Gaga!
Gaga!” A teenage boy pushes
to the front. “I am from Milano!
Please! Please! Please!” They are
all holding out a scrap of some-
thing to be signed or angling to
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get a picture. The crowd surges forward. A
“Ithink it's OK i « ime! i
to be corfdent security guy yells, “One at a time! Take it

easy!” There are girls with tears streaming
down their faces. I almost get knocked
over. Morris pulls me out of the maw and
shoves me into the van, and the doors
close behind us. But the fans do not give
up. They are banging on the windows, pressing their faces
agamst the glass. “They are so sweet,” Gaga says. Not exactly
the word I would have chosen.

We pull away from the mob and head down the street, about
a dozen paparazzi on motorcycles trailing close behind. “I
don’t know if you knew this,” she says, “but the other night,
in London, I had food poisoning. I was vomiting backstage
during the changes.” I had no idea, I say. “Nobody knew,” -
she says. “T just Jedi mind-tricked my body. You will not vomit
onstage. Because I was also thinking, If I do, they are going to
think Pm drunk. And I don’t want (continued on page 570)
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UNBEARABLE LIGHTNESS
(continued from page 442)

to me to judge or approve of her choice:
It was her body, her life. Withholdingmy
approval was only prolonging her mis-
‘ery. My role was simply to love and ac-
cept her, to stop acting as if my mother’s
body was an extension of my own. So,
instead of trying to persuade her to give
up her plans, I told her I would support
and be with her at the end, whatever she
decided to do.

Two weeks later, she stopped eating
and drinking. Two days after that, my
sister Sarah and I flew to D.C. with our
children. Although I had expected to
find my mother agitated and in pain, she
seemed happier and more relaxed than
she had been for months. Having con-
sumed no food and only minimal water
for several days by that point, she was still
upright and alert. She even made little
Jjokes with the childrén, who came and
went freely in her room.

Spending time with her during these
days, I began to understand that while
choosing to die might reflect my moth-
er’s need for control, it also showed her
willingness to let go, to embrace the un-
known, the intangibles of death. And I
was stunned by the strength of her will.
As the days passed and she grew emaci-
ated and occasionally uncomfortahle, she
never wavered or reconsidered. Watch-
ing her body slowly vanish, I thought
back on that strange mix of ecstasy, fear,
and self-denial that had gripped me all
those years before, but I no longer saw
my mother’s choice to stop eating as my
failure. Stopping her from dying was no
more my responsibility than “saving”
me from being overweight had been
hers years earlier. I could at last see her
as fully separate, and yet, in one of those
perfect cosmic ironies, I had never felt so
profotndly connected to her.

AsIlay beside her on the bed, sing-
ing quietly to her as her body made its
final journey, I felt the same primal love
that had flooded through me when my
daughters were born, a great healing tide
that swept away any lingering resentment
or unease. I wept, but I also silently ap-
plauded her for her courage, for her last
great act of will. O

OUR LADY OF POP
(continued from page 520)
them to think I am Auman, let alone
drunk. I certainly wouldn’t want them
to think I had something so ordinary as
food poisoning.” She laughs.

‘We make our way to Chez André, and
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Gaga orders, in perfect French, escargot,
steak tartare, and chicken. She likes her
protein, this pop star. Moments earlier,
when we walked into the restaurant, ev-
ery person in the room stopped talking
and stared, forks suspended in midair.
Now, seated in a corner by the window,
with a curtain that comes up right to
the top of her beehive, I can see people
outside on the street jumping up and
down, trying to catch a glimpse. Let’snot
forget that her first album is titled The
Fame and the second The Fame Mon-
ster. “There is the fame monster, as you
can see,” she says, gesturing outside, “but
it also comes from within. It will only
change you and affect you if you allow it
to. You have to reject all the evils of it and
try to turn all the positive things that you
can use about fame into great things, Like
Don’t Ask, Don’t Tell.” Gaga used her
visibility, her unusual connection with
her fans, and her social-media prowess
to agitate for the repeal of the law, tweet-
ing senators, making protest videos, and
speaking at rallies. “That’s me turning
my fame into something that is positive
and makes me feel good about my life.”
I wonder out loud how her parents,
Joe and Cynthia Germanotta, have han-
dled all of this. “It was hard in the begin-
ning, but we have wrestled fame to the
ground together,” she says. Gaga’s father,
who was very involved in her career early
on, had heart surgery a few years ago. “1
obsess about his health,” she says. “I'm
very Italian. I call him every day. I ask
my mother if he’s been smoking. They
are in their 50s, and they still live in the
same apartment on the Upper West Side.
Nothing has changed since I have be-
come a star. I am a real family girl. When
it comes to love and loyalty, I am very
old-fashioned. And I am quite down-to-
carth for such an eccentric person.”
One of the most peculiar things about
Gaga is that for all the ways she’s trans-
formed the pop landscape, she herself
romanticizes her early days as aspiring
musician Stefani Germanotta: “It was
grassroots, downtown New York, blood,
sweat, and tears, dancing, music, whis-
key, pummeling the streets, playing every
venue I could get my hands on. Tt was the
hustle and the grind and the traffic of
New York that propelled me to where I
am today. I dom't in any way associate my
past with anything other than the hunger
and the starvation for success that I still
feel. It was the most beautiful time in my
life. And funnily enough, I still live in
the same apartment, hang out with the
same friends, drink at the same bars, and

I dance in the same studios with the samne
dancers. Really, nothing has changed.”
(Is it a coincidence that astronomically
successful 20-somethings Gaga and
Facebook founder Mark Zuckerberg
have rejected much of theflash and bling
of the boom years, live in relatively mod-
est accommodations, and are very close
to their families—or is there a new para-
digm for dominators of the Zeitgeist?)
There are an awful lot of people try-
ing to get in on Gaga’s creation myth. A
mean-spirited book came out in Septem-
ber; an ex-lover and songwriting partner
filed a $30 million lawsuit against her

‘(later dismissed); and every bartender

she ever kissed on the Lower East Side
has a story. When I ask her about her life
before she was discovered and signed to
Interscope Records, she says, “My ride
through the industry was an interesting
one because people loved me but there
was a very big raised eyebrow about me.
I'mean, a big one. So people were kind
of like, well, ’m involved but not really.
And as soon as I took off, it was like,
Iinvented her, I made her, I wrote the
music. When, in reality, I am completely
self-invented.” _

We finish lunch and head back
through the scrum of paparazzi and into
the car for the drive to the arena. She has
a show tonight and another tomorrow,
the makeup show for the cancellation
the night before. Despite the fact that it
is just two nights before Christmas Eve,
she cannot bear to leave Paris without
giving her fans what they have waited
so long for. Her cell phone rings. “Hi,
Mom!. .. Well, I'm, you know, I’m tired,
Mommy. . . . Luc’s just kind of being a
baby. . . . Were you able to find his ear-
ring?. .. OK, thanks, Mommy. . . . No,
I'mOK....Iloveyou.... Allright. ...
I'love you.” She hangs up and falls si-
lent. I check my BlackBerry, and when I
look up, sheis sound asleep. A few miles
later, her eyes open, and I tease her. “My
friends tell me that I recharge like a ro-
bot,” she says. “Jimmy Iovine, the chair-
man of Interscope, actually laughs at me:
Whenever I have ridden on a plane with
him I have fallen asleep, and apparently
Idon’t move. I sit in my clothes, perfectly
still, head straight up, and I just sleep.
And then I open my eyes and he’s like,
“You scare me the way you sleep.”

It’s so perfect, I say, for someone who
likestobe. . ..

“Poised? As much as possible?”

Back in New York a week later, I call
Iovine, and when he gets on the phone he
just starts laughing. “Isn’t she amazing?””
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he says. “Did she take you for a ride? Isn’t
that a great train to be on, being on tour
with her?’ And then he'says this: “Artists
like her are very rare. Artists that have
that many facets of their career in line
and can do that many things. She can
write like Carole King, produce, sing
like that, work-work-work like that. She
gets her point of view across; she has the
fashion, the performance—the entire
vision. It’s very, very rare.” What does
the future hold for Lady Gaga? “Only
she can imagine it,” he says. “I don’t
have that good of an imagination like
she does. But she’s the real thing. She
will go as long as she wants to or physi-
cally can. Her talent will take her as far as
she wants to take it. Most artists of this
caliber, if they can stay healthy, there’s no
limitation. None.” 0

AROSE IN THE DESERT
(continued from page 532)

dialysis machines, and are working on
ways to rid Latakia of plastic bags. Apart
from a few girls in scarves, you can't tell
Mouslims from Christians.

Asma al-Assad stands to watch a labo-
rious debate about how—and whether—
to standardize the Arabic spelling of
the word Syria. Then she throws out a
curve ball. “I’ve been advised that we
have ta close down this center so as tn
open another one somewhere else,” she
says. Kids’ mouths drop open. Some re-
press tears. Others are furious. One boy
chooses altruism: “That’s OK. We know
how to do it now; we’ll help them.”

Then the first lady announces, “That
wasn’t true. I just wanted to see how
much you care about Massar.”

As the pilot expertly avoids sheet
lightning above the snow-flecked desert
on the way back, she explains, “There
was a little bit of formality in what they
were saying to me; it wasn’t real. Tricks
like this help—they became alive, they
became passionate. We need to get past
formalities if we are going to get any-
thing done.”

Two nights later it’s the annual Christ-
mas concert by the children of Al-Farah
Choir, run by the Syrian Catholic Fa-
ther Blias Zahlawi. Just before it begins,
Bashar and Asma al-Assad slip down
the aisle and take the two empty seats in
the front row. People clap, and some call
out his nickname: “Docteur! Docteur!”

Two hundred children dressed vari-
ously as elves, reindeers, or candy canes
share the stage with members of the
national orchestra, who are done up
as elves. The show becomes a full-on
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songfest, with the elves and reindeer and
candy canes giving their all to “Hallelu-
jah” and “Joy to the World.” The carols
slide into a more serpentine rhythm, an
Axabic rap group takes over, and then
it’s back to Broadway mode. The presi-
dent whispers, “All of these styles be-
long to our culture. This is how you fight
extremism—through art.”

Brass bells are handed out. Now we're
all singing “Tingle Bell Rock,” 1,331 audi-
ence members shaking their bells, sing-
ing, crying, and laughing.

“This is the diversity you want to see
in the Middle East,” says the president,
ringing his bell. “This is how you can
have peace!”

THE WOMAN IN WHITE
(continued from page 537)

has been involved with both Share Our
Strength and food banks-around the
country, something that-hasn’t gone
unnoticed by others. New York senator
Kirsten Gillibrand speaks admiringly of
Lee’s efforts. “With all her success, she has
never forgotten her roots,” the senator
observes, “and I applaud her dedication
to ending child hunger in this country.”
After the governor was sworn in, Lee
spent the next week touring food banks in
New York State (at her own expense and
with her awn staff, inchiding security)
and trying to work out how she could
best help them. It is just the kind of thing
you can imagine a more traditional—and
married—first lady taking on.

Lee swings her toasty steering wheel to
the right, and we park in the driveway of
a white Colonial-style clapboard house,
surrounded by trees, facing a bucolic
pond full of squawking geese and ducks.
“Hope you don’t mind taking your shoes
off,” Lee says, opening the front door
and handing me a pair of fluffy slippers.
As soon as I walk into the living room, I
understand why. A creamy carpet covers
the entire floor, a family of decorative
polar bears frolics on the sideboard in
artificial snow, an enormous silver tiger
reclines on a mother-of-pear] coffee table,
and in the fireplace are—what else?—
white birch logs that are clearly never
going to see a match. “Yes, I love white,
and I"d wear it all the time if I could.
Some people think I have an issue with
cleanliness, but to me it’s just so pretty.”
And looking around this fairy-tale froth
of spun sugar, I have to wonder if this
isn’t also the antithesis of all the miser-
able places she lived in with her mother.
Cinderella got to live her dream. Why
shouldn’t Sandra Lee?

“I want to show you what I gave An-
drew for his birthday,” Lee says, leading
me into the altogether more masculine
dining room and handing me a framed
letter that a previous governor of New
York, Franklin Roosevelt, had written in
1931 to one Joseph Leib, in which he re-
flected on the qualities required of a good
politician. “The principal need is a desire
to serve honestly and unselfishly under
all circumstances.” Wise words indeed
from the man who just two years later
was to catapult himself straight from
Albany into 1600 Pennsylvania Avenue.

Today Lee is making granola, and
the ingredients—brown sugar, molasses,
oats, coconut flakes, pecans, honey, and
spices—are lined up on the immaculate
white marble kitchen counter, when she
suddenly darts into the larder and cores
out with a bag of Reese’s peanut-butter
chips. “Michaela likes sweet things.”
‘While she effortlessly mixes and bakes,
we talk about the kinds of clothes she’]
be wearing in her new, far more visible
role in public life. With the state facing
a $9 billion deficit, I suggest, maybe this
isn’t quite the right time to splurge on a
new designer wardrobe. “Yes,” she agrees.
“For simpler things like sweaters, I love
Ann Taylor and Talbots. Although I did
splurge on a Bottega Veneta gold satin
Jacket this seasan to wear aver a white—I
know!—Carolina Herrera cocktail dress.
My audience knows me, and I wear
beautiful clothes as a badge of honor.
They remember where I came from.”

On the train back to the city, I think
about a’cookbook that Sandra had
shown me from her collection. Written
by Martha Washington, it included in-
triguing recipes like stewed sparrows and
a braised neck of mutton that seemed
to involve an inordinate number of dif-
ferent vegetables. Not that many butch-
ers sell mutton these days, and who has
the time to peel and chop all those bor-
ing vegetables anyway? But what if you
adapted it in true Semi-Homemade style
and substituted leg of lamb for the mut-
ton, Swanson’s canned broth for stock,
added some frozen carrots, peas, and
potatoes, and a little garlic and fresh
thyme? Suddenly, I see an image of San-
dra standing in Martha’s old kitchen,
dressed in a crisp white apron, cheer-
fully confiding to the camera that back

-in the day when she and Andrew lived

in New York, this had been his favorite
dish whenever they entertained friends
in their Founding Fathers dining room.

And themore I think about it, the less
far-fetched it seems. O
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THELESSON?
TOURING PAYS.

The music business remains in a state of turmoil. CD sales continue to fall. Untested business models emerge with the
promise of new revenue streams.

Butas our fifth annual Money Makers ranking demonstrates, touring remains the most important income genera-
tor for most of the industry’s top earners. -

In past years, Billboard’s Money Malers rankings were based on U.S. recorded-music sales, other U.S. revenue sources
and worldwide touring data. In order to be as consistent as possible, this year’s list is based solely on U.S. earnings—
which explains why acis like U2, AG/D G and Metallica, which spentmuch of 2010 tanring international markets, aren’t

included in this ranking.

Still, the importance of touring varied sharply among those included on our list. Bon Jovi, which had the top-grossing
U.S. tour 0f 2010, earned more than 90% of its total annual income on the road. At the other end of the spectrum, Susan
Boyle generated most of her income from music sales. (She didn't tour the United States last year.) Eminem also
did little stateside touring.

Our rankings take into consideration how much each artist earned from a wide range of income sources. In other
words: We're looking here at closely estimated take-home pay. Net, not gross. The categories: touring; sales of physical
albums, digital albums and digital tracks; tethered music downloads; on-demand mugic streams; noninteractive streams;
and video streams. We compiled data on these categories for 2010, defined as the calendar year for Billboard Boxscore;
and as the 52-week period ended Jan. 2, 2011, for Nielsen SoundScan data.

Billboard editors used proprietary data from the Boxscore archives for U.S. concert grosses, We used SoundScan for
sales of physical and digital albuins and digital tracks. Data from Nielsen BDS provided information on tethered music
downloads, on-demand music streanis and noninteractive streaming at Myspace, Rhapsody, Napster, AOL, Yahoo,
Slacker, MediaNet, Guvera and Thumbplay. Also included in our calculations were Vevo video plays, as well as video
data compiled by online tracking service TubeMogul for Myspace, YouTube, Metacafe, Dailymotion and other video-
hosting sites.

Corresponding niechanical rates and estimates were applied for each of the aforementioned categories. In calculat-
ing an artist’s share of revenue from recorded-music sales, we assumed a royalty rate of 20%, minus producer fees.
Artists received 100% credit for the sale of a title or concert Boxscore if credited as the lead artist and 50% credit if they
shared equal billing with another artist. An example is the James Taylor/Carole King shows: We split the gross in two
and calculated from there. We credited each artist with 34% of gross tour receipts (what's typically left after the pro-
moter’s fee, the artist manager’s fee and other costs are subtracted).

An artist’s take of revenue from on-demand streams was calculated based on the average wholesale rate paid to la-
bels. Revenue from noninteractive streams was based on SoundExchange's rate settlement with webcasters.

An artist’s share of revenue from tethered downloads was calculated on the number of plays. In instances where the
artist is a songwriter, Billboard estimated the share of songs written by that artist.

CD mechanical royalties for artist/songwriters were cal¢ulated by assuming the standard royalty rates. For digital
album and track downloads, we used the current statutory rates, assuming 12 tracks per album. We also subtracted a
10% manager’s fee for each revenue category. ’

What our figures don't include: revenue from merchandise sales, sponsorships, synchronization deals, international
tour dates, songwriter performance royalties from terrestrial radio play, DVDs and ringtones. Why? There just isn't
enough of that kind of data available across the whole board.

So there it is. Congratulations to everyone on the list—from Roger Waters to the Black Eyed Peas to Taylor Swift to
Muse. Warmest wishes go out of course to Stefani “Lady Gaga” Germanotta and her entire team. This time, she is the
biggest moneymaker of them all. .o

The data used in this report was compiled and calculated by Billboard senior corvespondent Ed Christman, research manngar
Gordon Murray, senior editorial analyst Glenn Peoples and Boxscore chart manager Bob Allen.
BILLBOARD |
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Right around the time the music industry woke
up after dreaming it was covered in Kermit
dolls and being doused in blood, it hit every-
one—Lady Gagawasinescapablein 2010. The
pop singer, only a faw years removed from her
original hair color and shows at smiall down-
town New York venues, so thoroughly domi-
nated the last year that it seemed almost a
foregone conclusion that she would top the
Money Makers list. There was her tour, which
grossed $70.4 million and netted her about
$23.8 million. Then there were the eve-pop-
ping sales of her music, helped by buzz-gen-
erating videos for “Telephone” and "Alsjandro.”
Gaga moved nearly 12 million digital tracks in
2010, along with 2.6 million units of 2008 atbum
“The Fame” and 2009 follow-up “The Fame
Monster,” of which 554,000 were digital
downloads. All of those sales at retail netted her
more than $5.7 million in royaities, And she
shows every sign of intending to stay on fop—
new album “Born This Way" is due in May.
—Cortney Harding
HANABEMERT Troy Carter
PUBLISHER Sony/ATV LABEL Streamline/
Konlive/Cherrytree/Interscope
ABENT William Morris Endeavor
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LADY GAGA IS BACK.

SHE'S CREATING A

NEW RACE OF PEOPLE.

SHE'S BREAKING SALES
AND AIRPLAY RECORDS.
SHE IS REBORN AGAIN.
SHEISTHE 1,000t NO. 1
ONTHE BILLBOARD HOT 100.
HOW DOESSHE DO IT?

SHE WAS BORN THIS WAY.

(rood
Rom

ady Gaga wasn't quite born when the
Grammy Awards began on Sunday,
Feb. 13—she was still in her egg while
she “walked" the red carpet. Later that
evening, Gaga was birthed, or perhaps
more accurately, rebirthed as, well,
Lady Gaga.

She emerged from a now-larger egg onstage, and you could
see this wasn't the same Gaga. In case you didn’t catch the sub-
tle (not a word often used to describe any part of Gaga onstage)
touches: Her hair was off-pink with ainniotic remnants. Her
bones had structurally changed. Her shoulders now had posi-
tively Vulcan protrusions.

“My bones have changed in my face and shoulders,” she says.

ing jackets thatlooked like T was wearing shoulder pads, it was
really just my bones underneath.”

If you're looking for a self-conscious wink in any of this,
you'll probably be waiting for at least a few more Gaga life
spans. There's no line between Stefani Germezatts, Gaga's
birth name, and Lady Gaga. There's no onstage and offstage.
There's only Gaga.

Gaga seemed in good spirits as we chatted, speaking in
impassioned tones about her vision for the upcoming album.
and just about anything else we asked. She even spoke for
the first time about her new retail relationship with Target
(see story, page 34).

Very few artists decide to build an entire aesthetic and mu-
sical campaign around the notion of evolution, and fewer have
the courage and conviction to live with their vision offstage—

to, in fact, make everywhere they go a stage to share that vi-
sion. Dennis DeYoung didn't walk the streets of 1983 as Mis-
ter Roboto, you know. But: That was then, and this is now.

Congratulations. “Born This Way" is the 1,000th No. 1
on the Billboard Hot 100.

Iean't believe it. I'm humbled, honored and overwhelmed at
the reception to “Born This Way.” This has been so life-
changing for me. Between Billboard and the international No.
1s, and the radio numbers . . . I couldn't be more blessed to
have the fans | have. I knew when I wrote the song it was spe-
cial, but I also knew that perhaps iny fans or my label were
hoping for me to deliver “Bad Romance the Third” or “Poker
Face the Third.” | wanted to do exactly the opposite,

That's nol to say that on the album there’s not an incredible
amount of breadth and eccentricity. It's quite eclectic. It ranges
from “Born This Way” being very light to the rest of the album
becoming quite darker. Iin jest say that “Born This Way” is the
marijuana to the heroins of the album, the ulimate intense in-
taxication of the record. It's 2n analogy.

No need to start more rumors, right?
No, please. I don't like rumors, especially not drug numors. But
the song, it's very literal and . . . I said, “I want to write miy free-
dom record. T want to write my this-is-who-the-fuck-I-am an-
them.” but I don't want it to be hidden in poetic wizardry and
metaphors. [ want it to be an attack. an assault on the issue be-
cause I think, espediallyin today's music, everything gets kind of
washy sometimes and the message gets hidden in thelyrical play.
Harkening back to the early ‘90, when Madonna. En Vogue,

BY BILL WERDE

al1Ce

Whitney Houston and TLC were muking very empowering music
for women and the gay community and all kind of disenfran-
chised communities, the lyrics and the melodies were very
poignantand very gospel and very spiritual and 1 said, “That's
thekindof record 1 need to make.” That's the record that's going
to shake up the industry. It's not about the track. It's not about
the production. It's about the song [written by Stefani German-
ottaand Jeppe Laursen: produced by Lady Gaga, Jeppe Laursen.
Fernando Garibay and Paut “D] White Shadow” Blair}. Anvone
could sing “Born This Way.” It could've been anyone.

t think this is the first No. 1 song that uses the word “trans-
gendered.” This is the first No. 1 song—~and we're doing
more research on this—out of these 1,000 that far and
away is the most pro-LGBT kind of track, That's pretty re-
markable. A bit of a landmark.

T'wanted to put my money exacily where my mouth is. The Little
Monsters all over the world as well as the gay conumunily have
been tremendously supportive over the years and I have in tarn
been supportive. Let'scall aspadeaspade. It's not like “The Fame”
and “The Fame Monster™ address those communities—not di-
rectly. Thisis my chance to ereate something thatis notonlysup-
portive of my political and social beliefs—not just for the gay
connmunity. but for everyone.. . . This is also my chance toartis-
tically say, “I'm not being safe with this record.” I'm not trying to
gainnew fans. Hove the fans 1 alveady have, and this isforthems.

1f “The Fame* was about the draw of fame, successand
money and “The Fame Monster” was an answerto what
continued on >>p34




“The key to the success of the musicindustry
isallowing the artist to creatively run the ship.”

from >>p32

the fame can bring you—-which wasn’t terribly good

news—what is “Born This Way”? You sald it gets a little

bit dark—do you write all of the songs or co-write them?

1 write all the lyrics and the melodies to my songs, and i co-
" produce every single track on the album.

You create a vision and you deliver. Artists who write their
own atbums, each one becomes a Izit of a chapter.

This album exists in two different hernispheres working to-
gether at the same time. On one end, the album is this world
and each song represents these subwerlds within the album
but theratically range from identity to choice, life choice,
to understanding who you are, but ultimately on the other
side of the hemisphere, the nexus of “Born This Way” and
the soul of the record reside in this idea that you were not
necessarily born in one moment. You have your entire life
to birth yourself into becoming the ultimate potential vi-
sion that you see for you. Who you are when vou come out
of your mother's womb is not necessarily who you will be-
come. “Born This Way” says your birth is not finite, your
birth is infinite.

Birth is a process of living.

It's a process of living and it's also not ultimately a goal. It’s
something ever-changing. Something you can igniteatany mo-
ment. My bones have changed in my face and in my shoulders
because | am now able toreveal to the universe that when | was
wearing shoulder pads or when I was wearing jackets that looked
like I was wearing shoulder pads, it was really just iy bones
undemeath. My fashion is part of who I am, and though [ was
not born with these clothes on, 1 was born this way,

Is Lhat what the Gramitty perforrhance was abosut?

The Grammy performance was about many things but ulti-
mately the song “Born This Way” . . . is visually and themati-
cally and lyrically about birthing a new race, birthing a race
within the race of already existing cultures of humanity—that
bears no prejudice and no judgment. The whole performance
was a Gregorian Alvin Ailey, had Martha Graham energy to it
and that was a statement in itself.

As a performer, does it help you to get into costume?
Well. it’s part of who I am. My creativity is in my blood and
in my bones as I said, and it takes time to become myself
every morming,

Do you feel pressure about that? Like, you can't just be
Stefani Germanotta any more? You have to be, any time
you're out anywhere, Lady Gaga?

1 don’t agree with that statement.

Because you are Lady Gaga.

Gaga s Stefani Germanotia. | don't create any separation between
my birth name and my subsequent birth name—Lady Gaga.
That's the point of what I'm trying to say. Gaga is not manufac-
tured . . . it is not artificial. I wish { could give that gift to every-
oneon the planet—the ability for you to create an ideaand perceive
of something, whether it be a nanie or a vision for yourself, and
just choose to become it. The world, and I base this on the music
industry, is obsessed with artists and glamour and creativity and
fashion. And artistry has become something that people believe
isartificial. For myself, it is my reality. I exist at all times halfway
between reality and fantasy. That's the way I was born.

| just meant, on a very human level, we all have days where
what we'd like to do is throw on a pair of sweats, go to
the deli and get a cup of coffee.

I do things like that, although it may not be in sweat pants.
When I do those things, my fans or Little Monsters, they don’t
see that as any different. It’s all one whole. People try to view
artists in these relative compartmentalizations of their life, like,
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“Oh, this is her at the grocery store, this is her onstage, this is
her on the red carpet.” and [ guess what [ was trying to say on
the red carpet is that I’'m always onstage.

The idea for the egg on the red carpet--where did that
come from?

1 wasin Amsterdam on my tour bus. 1 was thinking about birth—
aboutembryos. Even my hair color was a washed-out rose color

A little amniotic touch. Very nice,

Yes, and I thought to myself, “Gosh, the thing I hate most
abeut doing award shows is, it can be distracting”. . .1
want tg exist only for my fans and for the stage. I don't
want to exist in this machine or this circus that is the in-
dustry. [ wish I could be encapsulated for three days and
fust think only about my performance, think only about
thealbuum, think only about the Future of my fans. Se that's

.. . It was meant to be a hair expression, an afterbirth.

what I did.

continued on >>p38

Tackling
Target

LADY GAGA SAYS
RETAIL DEAL
HINGES ON REFORM

When Lady Gaga's camp announced
that it would be releasing an exclu-
sive edition—complete with remixes
and three additional studio cuts—of
the upcoming “Born This Way"” album
at Target, it excited some of her Lit-
tle Monsters for the wrong reasons.
Gaga, of course, enjoys enormous
support from the gay community and
is very vocal in reciprocating that
love. After all, “Born This Way" is the
1,000th No. 1single, but the first in
SU-plus years of ehart-toppars to use
the word “transgendered.”

So how, some of her fans wondered,
could she choose to support a retail
chain that made headlines last election
season for using $150,000 of corpo-
rate funds to support a political action
committee—MN Forward, an ostensi-
bly pro-business political action com-
mittee--that supported Tom Emmerin
his failed 2010 run for governor of Min-
nesota? Emmer’s campaign had ear-
liermade a donation to a Christian rock
organization thatadvocates deathand
violence to gays. Emmer also supported
aproposed state constitutional amend-
ment to ban gay marriage.

Target CEO Gragg Steinhafel quickly
apologized to the public and Target
employees for the support of Emmer.
But following the apology, further
donations to the political right—and
specifically to candidates with anti-
gay voting records~were made,

Gaga spoke to the issue for the first
time in this interview, teiling Billboard
that she wasn't comfortable with the
Target partnership when it first came
up as a possibility, and that she met with
“the entire executive staff” at Target,
along with her manager Troy Carter.

“That discussion was one of the most
intense conversations I've everhadina
business meeting,” Gaga says. “Part of
my deal with Targetisthat they have to
start affiliating themselves with LGBT
charity groups and beginto reformand
make amends for the mistakes they've
made inthe past. .. our relationship is

hinged upon their reform in the com-
pany to support the gay community and
to redeem the mistakes they've made
supporting those groups.”

The reality may be a bit more com-
plicated than that, however. Target VP
of communications Dustee Jenkins
spoke with Billboard at length—the
fullinterview transcript is available at
billboard.biz—expressing Target's ex-
citement to be working with Lady
Gaga and portraying the controver-
sial donations as more of a lack of pro-
cedural oversight than anything else.

Jenkins says to that end, Target has
created a new “policy committee” to
review such matters. The committee
doesn't inciude Steinhafel and has yet
to have its first quarterly meeting, but
Jenkins directed Billboard to apageon
Target’s corporate site that had “inthe
last week or two” posted new guide-

“Whatever
you can
dotoassure
my fans
and the gay

community
thatI have
theirback.
pleasedo.”

fines for Targat's palitical contributions.
To be clear, Target is not all bad
news for the LGBT community. Jenk-
ins noted a recent interview with Tar-
get director of enterprise strategy
Daniel Duty, an openly gay employee
who spoke to Dot428.comabout what
a great employer Target was for gay
professionals. And Jenkins also men-
tioned that Target had already ear-
marked “almost a half-million doliars”
to spend on various organizations
within the LGBT community, name-
checking Out and Equal Workplace,
as well as local Minnesota groups such
as Twin Cities Pride and Project 515.

But in the world of corporate
cause spending, it's worth contex-
tualizing that number: Jenkins says
Target spends $3 million per week
on community causes, which means
its spend on LGBT issues represents
roughly less than 2% of that budget.

And as with most large companies,
political donations are a complicated
calculus of company identity and strate-
gic business interests. Case in point
Best Buy,another partner to the music
industry,also donated $100,000 to MN
Forward; Best Buy CEO Brian Dunn said
on hisblog to employees, “in our quest
to focus on jobs and the economy,
we'vedisappointed and confused some
employees and customers, I'm taking
itto heart.”

Jerkins says she “didn't think” Gaga's
feetdback had resulted in direct policy
change, but that she was one of many
voices Target had considered in order
to betterunderstand issues concemning
the LGBT community. For example,
Jenkins cited a recent meeting in San
Francisco between LGBT groups and
Target executives, but declined to pro-
vide greater detail. "“We very much ap-
preciated the conversation and the di-
alogue with [Lady Gaga] and herteamn
alialongtheway," Jenkins says. “They've
been a wonderful partner in this and
they certainly shared their feedback.”

Jenkins says Target is now commit-
ted to being more “thoughtful’—she
used the word 11 times in a half-hour
interview—about the issue of political
donations. But when asked directly,
she couldn't guarantee that Target
wouldn’t end up making future dona-
tions to candidates with anti-gay vot-
ing records. “No," Jenkins says, “but
what | can say is that we’re going to
use cur pelicy committes to ensure
that we're being more thoughtful.”

They may well want to be, as Gaga
will undoubtediy hear from her be-
loved fans if that thoughtfulness
doesn't present itself. She repeatedly
mentions her love for her fans and
her desire to “assault” the senses of
mainstream America with a pro-
LGBT sensibility. “It's so important
to me, please, to clear up any mis-
conceptions or concerns,” she says
of the Target relationship. “Whatever
you cando to assure my fans and the
gay community that | have their back,
please do.” —Bill Werde
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“I'mnot trying to gain new fans. Ilove the fans
[already have, and thisis for them.”

i

from >>p34

I don*t know if you went to the Interscope party that
Interscope Geffen A&M chairman Jimmy lovine threw
after the Grammys,

1 only went for a moment. I'll do anytliing for Jimmy because
love and adore Jimmy. He's so supportive. finumy and {manager]
Troy Carter and [executive producer] Vincent Herbert and {Uni-
versal Music Group chairman] Doug Morris and CEQ Lucian
Grainge. T couldn’thave a more rock solid battleship of a team.

About the new album, what can you tell me?

Thebreadth of the albun is enormous. My fans are going to ensjoy
the journey. One of my favorite songs on the album is the last
song. It was originally going to be the first single. It's called “Marry
the Night." 1t was produced by myself and Fernando Garibay.
When Fernando and | did it, it was actually after | had written
‘Born This Way,' but hadn't yet produced it. It was like this sonic
light bulb went offand we werelike, “That's the sound! That's the
future.” The lyrics are “I'm gonna marry the night, I won't give
up on my life. I'm a warrior queen . . . I'm gonna make love to
the stars . . . I'm a soldier to my own emiptiness. I'm a winner.”
The record is just this massive, gas-station, disco record, music—
that every single one of these songs could have been a hit record.

Do you care how many copies of this album sell, or sell
inthe first week?
It's not about the numbers. But [ won'’t say that I'm not hon-

36

BILLBOARD FEBRUARY 26, 2011

ored to be No. 1 on Billboard. Because
itig a tremendous honor. And to be the
1,000th No. 1 on Billboard. . . | would
be silly not to say this is the greatest
honor of my career. . . To have sold so
many singles so quickly and tobe a
message—not a song about a night-
club, not a song about sex—a message
about love and positivity?

The hubbub about Madonna—do
you have a point of view on that?

Everyone knows how much | love and
adore Madonna. Whata huge fan [am.

TEAM GAGA

LABEL: Streamline/KonLive/
Chefrytree/Interscope

AGENT: Marc Geiger,
William Morris Endeavor

MANAGEMENT: Troy Carter

PUBLICITY: Amanda Silverman,
42West; Dennis Dennehy, Universal

STYLING: Haus of Gaga
BIG DEALS: Kodak, Virgin
SITE: LadyGaga.cont
PUBLISHING: Sony/ATV
TWEETS: @ladygaga

Haus—so it's really a Haus of Gaga di-
rectorial debut with Nick Knight. It. . .
looks completely different than every-
thing I've ever done.

Can you give a teaser, a sense of
what fans can expect?

Um, it is the birth of the new race. Re-
ally deep stuff.

How did you decide what producers
towork with for “Born This Way”? Do
you ever consider working with, or
does Interscope ever suggest vou

1 don't think there is a female on the
planet that is notinspired by Madonna
... onsomany levels. | washonored to hear from her—I've met
her in the past and worked with herand. . . she was so support-

iveandlovingand. . . I think whal people are hearing, to be pre- _

cise, is the spirit of the early '90s. It’s not just Madonna, it's
Whitney Houston, it's En Vogue, it's TLC. It was a '90s-dance-
early-gospel-fusion-with-pop-music, and that's precisely what
Lintended for it to sound like.

The video for “Born This Way,"” it's coming shortly,
Yes. I saw the edit of it today and it's amazing. I did it with Nick
Knight, co-directed it with him and Lauren Gibson and the

LADY GAGA™S NEW RECORD
IS. . .BREAKING RECORDS

it is the 1,000th No. 1 singie in Billboard Hot 100
history.

It debuts at No. 1on Hot Digital Songs—~afterjust |
three days of availability—with sales of 448,000, ac- ‘
cording to Nielsen SoundScan, establishing the
record for largest debut by a female artist.

“Born This Way” has the third-highest sales total
among all debuting tracks.

The song enters at No, 6 with 78.5 million in au-
dience on Hot 100 Airplay. This is both a record
debut rank and first-week audience sum since the
chart began incorporating all radio formats in De-
cember 1998.

“Born This Way" enters at No. 14 with 4,602 plays—
after just three days of availability—on Mainstream
Top 40, both arecord debut rank and first-week de-
tections tally inthe chart’s 18-year history.

The song is Gaga's third Hot 100 No. 1, following
2009's *Just Dance” and "Poker Face.”"

“Born This Way” is just the 19th song to debut at
No. 1inthe Hot 100's 52-year history.  ~—~Gary Trust

work with a mainstream hitmaker?
Interscope—1 say this with love—they
don't have anything to do with my creative process.

So how do you decide who to work with?

1 wanted t{o work with RedOne again because we have this in-
credible magic together. We did a song called “Judas,” a song
called “Hair". ..

What is that magic that he brings?
He has no ego.

“No ego.” How does that translate in the studio? Being
open to ideas?

It ranslates as musical hippies . . . {The producers L work with]
areunbelievably talented, open-minded and in touch with the un-
derground dance cormmunity as well as orchestra] movie soumd-
irack music as well as rock music, metal music.

Fhink in the mmsic industey, something has happened where
the producers have begun to think or helieve—or the industry
has begun to think or believe—thal the producer makes the hits.
Thisis the most dangerous thing thathas happened to this busi-
ness. Because it takes the credibility away from the singer and
from the artist. Tt's unfair to the antist. What I've experienced
working with these producers. . . We work asaunit. . . If} want
to lay down a synth line, they’re like. “Let's do it.” If 1 change
that beat . .. It's a process . . . We sit around on laptops, we'll
work on our different computers, different programs, and then
we pass everything around on USB sticks and then we convert
it to the proper file format to put it into one computer. And ac-
tually. Fernando Garibay was the musical director of the whole
album. That's the key to the success of the music industry—al-
lowing the artist to creatively run the ship.

There are certain artists who aren’t able to run the ship.
Or maybe they are, but producers are getting in their way. I'll
probably getin trouble for saying that, but 1 don’t care, because
I'm looking out for the future of this industry. And I believe so
much that this industry is being revitalized every day in more
and more areas .. . . we can sell millions and millions of records
in the first week, like we used to.

But we have to remember that music begun with theartist . . .
I cannotthank Troy Carterand Vincent enough for how they have
supported me over the years. They believe in me so much. I will
never leave Troy. | will neverleave Vincent. Until myartistic death,
T'will be loyal to them because they are the truth of this industry.

Can you explain their respective roles?

Troy is my manager, and Vincentis my A&R, but with the new
structure, the 360 deals with the music business. Vincent is es-
sentially my partner. We work on everything together. They let
the Haus of Gaga creatively vun evervthing that I do and every-
thing that we do. Troy is tremendonsly alented. Vincent is
wemendously talented. They've neverivied to ve-create me. be.
cause it can’t be done. .

Bill Werde is editorial direcior of Billhoard. Follow @ bwyrde
on Twitter.
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. N A DARX,
airless studio eontrol reom on the third
floor of a downtown-Manhattan office
building, Lady Gaga is clutching a toy
unicorn and talking about Roelky 1V She's
eight hours away from finishing voeals for
her third album, Borr TAis Way, which is
supposed to be out in less than a menth.
But even with deadlines looming (“soon”
is ull unyone will say, ominously, about the
final catoff), even in the computer moni-
tors’ dim light, even while she sips from a
can of Coke Zero through a bendy straw,
she is resplendent in her Gaganess; Her
blond hair extensions are in dual pony-
tails, rising up like her unicorn’s horn; her
bungs are a contrasting black; her dra-
matic cat-eye makeup extends well past
the edges of her lids. She’s wearing tights
with a small rip in the left thigh, abra top,
knee-high “stripper boots” and a huge-
ly oversize denim jacket with the cross-
and-heart cover art of ber curvent single,
“Judas,” painted on it - a present from a
fan, Until a moment ago, she was wearing
a beret that made her resemble & particu-
larly fashion-forward Guardian Angel,
“Whenever 1 get sad, 1 think of little
mensters and go like this,” Gaga coos,
making the unicorn’s tiny horn light up.
“Fight on, little pony, fight on!” Her ad-
mirers eal} themselves little monsters; in
the oft-heartbreaking letters they pass up
1o the stage, they call her Mother Monster,
In three years of fame, Gaga has amassed
34 million Facebook friends and 1 billion
YouTube clicks; hip teens in China express
surprise by saying, "Oh, my Lady Gaga.”
She's reshaped pop in her image, telling
kids it’s cool 10 be gay or freaky or unpop-
ular, that they're horn that way: a mes-
sage that’s largely been absent from the
charts since Nineties alt-rock’s outeast
chic. Gaga may, un oceasion, draw heavi-
ly from the musie and iconography of her
heroes, but her influence on her own peers
is even more obvious: Miley Cyrus and

Senior writer BRian HiATT wrote our
Jirst Lady Gaga cover story, in RS 1080.
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Christina Aguilera practically destroyed
their careers trying to copy her; Rihanna
and Katy Perry keep getting weirder (see
Perry’s “E.T.” video); KeS$ha is allowed to
be famous.

Not to mention the now-inescapable
four-on-the-floor danice heats that Gaga
reintroduced to pop radio - a sound she’s
now trying to reinvent, “Step uway from
the formulal” says Gaga, who's infused the
new album with her passion for vintage
rock. “If T could get those epic choruses on
the dance floor, that for me is the triumph
of the album.”

But Gaga still feels like an underdog ~
5o she’s been watching the Rocky movies.
Rocky is a lot like Gaga, minus the meat
dress, giant egg and 10-and-counting hit
singles: small, scrappy, Italian-American,
always in competition with more flawless
physical specimens, Last night, she saw
the fourth film for the first time, crying
when Rocky triumphed over the evil So-
viet Ivan Drago. “My favorite part,” Goga
says with rapt enthusiasm, “is when Apol-
lo's ex-trainer says to Roeky, ‘He is not a
machine. He's 2 man. Cut him, and once
he feels his own blood, he will fear yon.”
(Shie actually invented at least half of this
yuote, but whatever)

“T know it sounds erazy, but I was think-
ing about the machine of the music in-
dustry,” she continues. “I started to think
about how I have to make the music in-
dustry bleed to remind it that it’s human,
its not a machine. I kept saying to my-

comes off as pleasantly stuck at areund 18,
the age she abandoned normal life, drop-
ping out of NYU to become a superstar: “I
Jjust can’t wait for my record to come out
so that we can all get smashed and go pick
it up,” she says.

Even as she speaks, Gaga is working out
vocal harmonies in her head for the song of
the moment, a pulsing electro-rock Eight-
ies thing called “Electric Chapel.” With-
out fanfare or warm-up, she wheels her
chair over to 2 microphone in the corner,
pops on headphones and begins singing
an endless series of variations on the cho-
rus. “That's kind of Duran Duran, isn't it?”
she says after one take. “Duran Duran is
my major harmony inspiration - all signs
point to Duran Duren.” Then she tries an-
other one at the sexy, Cher-like bottom
register of her voice, “1 like that one bet-
ier, it's more Billy 1dol”

A few minutes ago, she asked if the
EQ on a single line had been altered. It
had, and they chunge it back. Consulting
an extensive to-do list she's scrawled in
a notebook, Gaga turns her attention to
the placement of one of the song’s many
hooks, where she roars a bluesy “meet
me, meet me” over pounding drums -
should that part come in earlier? They
tweak it, and she’s pleased. “Now it feels
mare like Seventies rock. It’s Janis Jop-
lin all night.”

“No, it’s Lady Gaga,” says one of her
producers, Paui Blair, a.k.a. DJ White
Shadow, o lanky dude from Chicago wear-

.
“FM A REAL ARTIST WHO
HAPPENED TO BECOME A
POP SINGER, WHO ALWAYS

WANTED TO BE A PO

self today, No pain, no pain, [ feel noth-
ing.”” She punches the air, “Left hook, right
hook. I've been through so much worse in
my life before T became a pop singer that
I can feel no pain in the journey of the
fight to the top.” She pauses, and quotes
AC/DC: “'It’s a long way to the top if you
want to rock & roll” It is! Butat the end of
the day, everything hus o heart, everything
has a sou ~ sometimes we forget that.”
She squeezes her unjcorn - Gagacurn,
she’s named it - and makes it light up
again, "Only men would put the most phal-
lic symbal on a mythical ereature meant to
rejuvenate the joy of every little girl,” she
says, Gaga turned 25 in March, but often
seems much older or younger. When she's
working, she’s the most serious adult in
the room, unquestionably the Monster
in Chief. But in unguarded moments, she

P STAR.”

ing a hoodie advertising the downtown
bar Angels & Kings,

“1 know," she says. “But 1 can't reference
myself. Nt yet.”

She starts musing aboui meeting a
bunch of Disney princesses during an Or-
landa tour stop. “I had a visceral fan re-
action when 1 saw them, very similar to
when I met Kiss for the first time,” she
says with a giggle. (Some of Born This
Waoy’s retro R&B-pop moments were in-

spired by, of all things, Kiss’ 1977 cover of

“Then She Kissed Me.”) “A Disney prin-
cess has the same emotional quality for
me as a rock legend. What's so magical
about a band like Kiss or someone like
Elton John is their otherworldly feeling.
When I met Kiss, they could have all float-
ed off the ground and it wouldn’t have sur-
prised me. In a Kiss coneert, Paul Stanley
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i LADY GAGA iomasassssses

{lies across the arena, and it’s oddiy nor-
mal. It's just, like, ‘But of course.’ T want 1o
do that. But [ dont want it to be in a stage
moment, I need to re-create it in an ev-
eryday situation. I need to be in the super-
murket and fly across. That needs to hap-
pen! Fm a sucker for theatrics - what do
you want from me?”

‘What ber producers and engineer actu-
ally want is a break. They haven’t slept in
days, and that’s after traveling the world
for a year with Gaga to get thisalbum done
in the middle of a 200-plus-date arena
tour. She's proud of being harder to work
with than a typical pop singer. “I am a real
artist, and I'm se involved,” says Gaga,
“Usually the artist comes in, cuts a voeal
and leaves, and these guys do their busi-
ness ang send it back.”

“We weren't used to having an
artist be so in control,” says her
other producer, Fernando Garibay
~ small and unessuming, also in a
hoodie. “It’s not in our repertoire, in
this generation of producers, to have
an artist that comes in and knows
exactly what she wants.”

“Idon't knowif1 ean speak for ev-
erybody else,” says Blujr. “But there’s
no other artist in the world { would
put this much effort into.”

“Cough-Britney-cough,” engineer
Dave Russell, a stubbly British guy
in a knit cap, says into his hand.
Gaga gives him a gentle, un-Rocky-
like punch. Fight on, little pony.

ADY GAGA HAS A FOR-

tress of solitude, of

Gaga-tude, setup back-

stage at every stop of

her Monster Ball Tour
~ a curlained, candlelit sanctu-
ary. Two days earlier in a Nashville
arena, she's curled up on a back-
stage couch in that room, benenth
pictures of her heroes: Jimmy Page,
Debhie Harry, the Sex Pistols, John
Lennon and the Rumones, plus an
Andy Warhol triptych of Elvis Pres-
ley, which serves double duty. There’salsoa
smaller framed picture of Gaga with Elton
John, who's become such « close friend that
she's godmother to his son (“It's quite a job
to fill,” she says). Today, she’s wearing the
same $30 Penthouse boots and a leather
motorcycle jacket over another tights-und-
bra combo; she’s sipping coffee from amug
decorated with cartoons from Disney’s ver-
sion of Alice in Wonderlund, which she
makes a point of showing off ~ she went
down the rabbit hole long ago, and has no
intention of coming out.

Why the rock-icon photos? ‘T just like
1o keep people around me that remind me
of what I think is going to be, ultimate-
Iy, part of my greater legacy,” she says, "as
opposed to committing myself to a trend
or to an idea of what the public perceives
my music or my artistry or personality
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to be. It reminds me to be myself.” When
Gaga enters interview mode, her syntax
becomes self-consciously formal, and she
sits up straighter - this is a new twist, a
Mother Monster thing, that wasn't quite
there when we spent time together two
years ago.

When we last met, in May 2008, Gaga
had yet to headline a single arena show,
and offered only a vague hint of what be-
came ber second record, The Fame Mon-
ster (“It's monster-inspired,” she told me.
“1 watch monster movies when ! have any
alone time”). She felt misunderstood -
even more so than now, “You remember,
when I met you, it was a completely differ-
enttimein my career,” she says. “Being nmy-
selfin public was very difficult, I was being

amp in Carlisle,
ngland, in say

poked and prabed, and peaple would actu-
ally touch me and touch my clothes and be
like, ‘What the fuck is that,’ just so awful.
Tt was like I was being bullied by musie lov-
exs, because they couldn’t possibly believe
that 1 was genuine. 1 was too different or
too eccentric Lo be considered sincere,”

What's changed most about Gaga is a
newfound sense of mission, coupled with
a symbiotic, almost unnervingly intense
connection with her fans. "We have this
umbilieal eord that T don't want to cut,
ever,” she says. "1 don't feel that they suck
me dry. It would be so mean, wouldn't it,
1o say, ‘For the next month, P'm going to
cut myself off from my fansso 1 can be a
person.’ What does that mean? They are
part of my person, they are so much of
my person. Theyre at Jeast 50 percent, if
not more.”

She’s crowd-sourced her offstage ward-
robe, mostly wearing clothes her fans give
her; she decorates her dressing room with
their art and gifts (there has been an end-
less parade of unicorns ever since fans
found out about a Born This Way track
ealled "Highway Unicorn [Road to Love]”
- a white one in ber dressing room has a
heart pinned on it with the words “You
changed my life forever”). Asked what
she’s read lately that inspired her, she only
mentions her fans' letters: “There are all
kinds of stories, all kinds of backgrounds,
all kinds of journeys,” she says. (An un-
authorized peek at a random letter from
a 15-yenr-old boy, handwritten in heart-
wrenchingly neat print on lined school
paper: “I am an extremely devoted little
monster, and I'l] be a little monster
for life,... At every concert you've
said that you want to liberate us,
and that is what you've done. Your
songs have taught me to not listen
to haters and be who I am, because,
baby, I was born this way!”)

She truly believes she’s been re-
born as Mother Monster ~ hence
the giant egg she arrived in at the
Grammys, emerging only for her
performance. (What if she had to
pee? "I don't pee. I don't have waste
organs. 1 was born without them,”
she says primly, not guite suppress-
ing a giggle.) “I actually have be-
come a better artist because of my
fans,” Gaga snys. “The Monster Ball
has been one of the most critical
moments of my life, where I've real-
ized that my purpose on the Earth
is so much greater than writing hit
songs. There’s something about my
relationship with my fans that’s so
pureand genuine. During the show,
[ say, 'l dont lip-sync, and I never
will, because it is in my authentic~
ity that you can know the sinceri-
ty of my love for you. I love you so
much that 1 sweat blood and tears
in the mirror every day, dancing,
writing musie, to become betier for
you to he a leader, to be strong and hrave,
not to follow.’

“Someone said to me, 'If you have revo-
lutionary potential, yon have a moral im-
perative to make the world a better place.’
And my fans are a revolution. They are liv-
ing proofthat you don’t have to conform to
anything to change the world.”

She doesn’t blink rauch during this
monologue, and her eyes take on a mes-
sianic glow underneath their flamboy-
ant. fake lashes. 1 suddenly wonder, is
she doing human things these days -
eating and sleeping, for instance? “No,”

k MORE GAGA
Hear audio from this interview and
mare ut rollingstone.com/ludygaga.
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she says, svunding proud. “Only music
and coffee”

She's been Jooking differently at her pre-
Guga days, when she was Stefani German-
otta, attending the upscale, all-girls Cath-
olic school Convent oof the Sacred Heart on
the Upper East Side. “Tt wasn't until I put
my musie out in the world that I was able
to look into myself;” she says, “and honor
my own misfit and honor the reality of how
1 was treated when I was a kid, not by my
family, but by peers in school, and how it
affected me.”

Her tone softens. She blinks. She's not
being interviewed. She’s just talking,
“Being teased for being ugly, having a big
niose, being annoying, right?” She narrows
her eyes and assumes the voice of long-ago
mean girls: “Your laugh is funny, you're
weird, why do you always sing, why are you
50 into theater, why do you do your make-
up like that, what's with your eyebrows?’
I used to do these veally big Evita brows,
1 used to self-tan, and I had this really
intense tan in sehool, and people would
say, ‘Why the fuck are you so orange, why
do you do your hair that way, are you a
dyke? Why do you have to looklike that for
school?' I used to be ealled a slut, be called
this, be called that. I didn’t even wantto go
to school sometimes.”

Gaga is well aware that reporters have
found former classmates who say Stef was
actually popular. “I’ve seen all of those
quotes,” shie says, “and all of those people
were bullies! Perhaps it’s their way of try-
ing to redeem themselves.”

She’s convinced that the bullying was
what drove her to emotionally abusive rela-
tionships when she was younger, and led to
what she’s described as a period of cocaine
binges after she feft NYU and moved to
the Lower Bast Side. “It was something so
painful,” she says. “I'his huge wound that
had been inside of me for so long that I had
buried in drugs and alcohol and older men
and aver and over in a eycle of just unhap-
piness with myselfand looking outward to
fix it, to numb it. My fans forced me to re-
spond to it.”

Hours later, after the show, there’s a tor-
nado warning in Nashville, but Gaga’s pri-
vate plane is going to take off anyway. The
crew is jittery, and no nne finds it partic-
ularly amusing that Gaga’s makeup artist
is wearing a Stevie Ray Vaughan T-shirt.
But as she rides to the airport, Gaga is se-
repe, cracking Wizard of Oz jokes: “New
York City,” she sighs, still splattered in
stage blond underneath her leather jacket.
“There’s no place like home.”

The cosmos, she believes, simply
wor't allow a plane crash, “T have way too
much at stake,” she says, back in messi-
ah mede. “God wants Born This Way to
come out - that plane's going straight to
New York.” I can't help pointing out that
even if the plane went down, the album
would come out, She 1ods - point taken -
and laughs, unafraid.
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GAGA

ON ‘BORN
THIS WAY’

h ¢ VIH ITS SUNGING CHHo-
ruses, hrash beats and
camneos from members of

Queen and the € Street Band, Bori
This Wy is. in ils fashion, the closest
thing Lady Gaga has made to & rovk
slhum, “A ot of goilars den'trunke a
sonyr rock & roll,” she says, "1 abowt
the feeling and the spiril.” Gaga re-
corded almost all of the album on a
studio-equipped bus - “surging down
the highway, wind in my hair. abso-
hatis, utter frecdom.”

“The edge of Glory™

This blazing power ballad was
mspired by the recent death of Gagals
grandfather, "The edge of glory -il's
the other side of life, the glorious
Imement,” she says. “But it also could
be crossing the finish line of life and
viewing it as glorious.”

“Born This Way”

“Vhad this sort of ‘Eurekal’ revelat:on
moment that those three words, ‘Bom-
ihis way,” were the answer {0 50 many
questions that F'd been asked over the
years: "Wha are you, who ate you
realiy? 1 was born this way,” The sony
has 1aken on new ife in concert: it
gels bigger every day, the meaning of
it. Every single day my fans reafize the
gravity of the words,”

“Hair

Gaga sees this pouading anthem as
the best example of the fusion she's
working toward. “It has this absoluie
metal, rock & ruli guality to it, but |
thieaded it throvgh the structure and
paderte of a pop song.” she says, “I
tried {0 avrangs it so it felt epic in that
way, buf couid still be a club-dance-
Hoor experience,”

“Bloody Mary™

This grindug pop song is “about Mary
Mapgdalene singing 10 Christ before he
dies, bt as | was writing it, | realized
it's what any man would want you to
say to him: My love for you is
unconchitionsd, 1°s alse in fine with nyy
idea of living halfway between roality
and faniasy a¢ a¥ times,”

“Highway Unicorm

{Road ta Love)”

“when | see the album cover. this
song ie what | hear the most - it
hearkens back to those Seveniies and
Eightles anthemic records,” says
Gaga. “It's about surging dovwn the
highway and rediscovering life. It has
this ‘Don't Stop Believing” vibe"

BE CLOCK 18 STILL TIGK-
ing in the New York studio,
but Gaga has yet another
Eighties-ish idea for “Electyic
~  Chapel” - she wanisto add
campy, "Rock Lobster"-siyle spoken-word
bit. Tt's all about emphasizing the chorus:
“When 1 say ‘electric chapel, something
needs to occur,” she suys. "It needs Lo be
more fantasy. You should see the empress
of the Vatican unicorn planet appear and
soar across the nightelub.” 1 halfjokingly
suggest that she actually enlist the B-50¢’
Fred Schneider for the part, and she ap-
pears to consider it for a second. A similar
whimm, inspired by the album’s anthemic
bent, convinced the E Street Band’s Clar-
ence Clemons to hop onto a plane from
Miamni on literally five minutes’ notice. “It
was, ‘We need Clarence,’ and he was here,”
says Russell. “It was like in Bewliched.”

"I don't like to see it like a queen sum-
moning her court,” Gaga adds later. I don’t
attribute those moments in my life to me
because of any sort of power. 1 believe it
to be destiny - that it was Clarence's des-
tiny and my destiny for Clarence to be on
my record.” Clemons, who deseribes him-
self'as a “Gaga-ite,” played on two of the al-
bum’s most arenn-ready tracks, “The Edge
of Glory” and “Hair” - Gaga asked him to
play on the title track as well, but, aceord-
ing to her dad, Clemons told hier it didw't
need him. "l don'’t think I can do anything
with that one,” he said.

Schneider wasn't fated to appear on a
Gaga album, so she makes do with the re-
sources on hand, bringing to the micro-
phone her makeup artist, Tara Savelo, a
pretty blonde, and her hairstylist, Freder-
ic Aspiras, who looks and acts much like a
younger Jay Manuel from Americe’s Neat
Top Model. She calls me aver, too, snd with
a wave of her hand, cues us to yelp “Qoooh,
electric!” in wnison, twice, A produeer hits
playback, and for a moment, we hear our
voices as part of a Gaga hook. It's cutchy
but ridiculous. T love it!” she says, adding
almost witheut pause, “Let’s take it out.”
Destiny can be harsh.

Sheturns her attention to “Black Jesus +
Amen Fashion,” an antobjographical tune
about her post-NYU year on the Lower
East Bide - which soundslike Deee-Lite as
produced by Trent Reznor, There's a heavy
industrial vibe to much of the album, a
thread largely abandoned in pep since Mi-
chael Jackson's Blood en the Dance Floor:
"It has 4 peaceful, joyful spirit with these
sledgehammering, dark heats underneusth,”
she says. “Ts this really interesting dichot-
omy that I think represents the internal
struggle nnd emotional state of a lot of
my generation.” “Fashion on the runway/
Work it, black Jesus,” she sings in the cho-
rus, over buzzy synth bass. As it finishes,
she decides Lo add a chanted part: “Black,
black, black, I wear black. Jesus is the new
black, Jesus is the new black.” phus a Jack-
son-esque “Orwe/” “Isnt that fresh?” she says.

roilingstone.com | Rovu. NG STtone 43



Gaga's dad underwent open-heart sur-
gery in the fall of 2008, after initially re-
fusing. “He was like, ‘I'm gonna die...just
let me die,”” Gaga recalls. Gaga wrote her
song “Speechless” about it - but the tune
wasn't enough to convinee him to get the
surgery. When she was staying at home
one night, their dog, Alice, fell down the
stairs - Gaga heard her mom screamn and
thought the worst. “I ran to the stairs,
and my father was standing there holding
Alice, and Tjust said, “That’s fucking it, and
I brought him into the office and I said,
‘Pick up the phone and do it right now,’ He
made a full recovery ~ doctors said that he
had the surgery just in time.”

Asif saving his life weren't enough, Gaga
introduced him to his hero, Bruee Spring-
steen ~ the Germanottas and the Spring-
steens had a big dinner together. “That
was like meeting the pope for me,” says
her dad. He seems mellowed by all these
experiences, cracking up at a reminder of
a brief encounter two years ago, when he
poked me in the chest and told me to “keep

her body, her stamina... bless the band and
their instruments, the dancers and their
feet, the background singers and their vo-
cals, Lord."

Gaga’s in-ear maonitors are popped in,
and she starts the long march down tiled
halls toward the stage, flanked by her day-
to-day manager, her security guys, her
hairstylist, her makeup artist. She’s due
onstage in about two minultes, but you'd
never know it ~ she's occupying herself on
her stroll by spraying deodorant at rmem-
bers of her entourage.

“It’s girl deodorant,” she says when they
protest. “Its like perfume! I use girl per-
fume even though I'm a man. Even though
1 have a penis, That’s my favorite rumor
about me."

Inside the arena, the lights go out, and
the erowd is screaming - not cheering,
screaming, (During the show, a steady
stream of passed-out little monsters ar-
rives over the barricnde - it’s like one of
thosé Michael Jackson shows in Bucha-
rest.) As she waits by the backstage en-

L
“WHAT I WILL SAY IS THAT

WHEN I AM NOT ONSTAGE,
I FEEL DEAD, AND WHEN I'M
ONSTAGE, I FEEL ALIVE.”

it clean.” We talk for a while about Spring-
steen, Clemons and his career selling Wi-Fi
to hotels (Hotelchatter.com called him the
“gadfather of hotel Wi-Fi") - until Gaga
spots us. "Da-ad, be careful what you say,”
she says,

“We're talking about Wi-Fi,” he says.

“That’s worse,” she says, rolling her cyes
in distinetly teenager-y fashion.

Easter is in two days, and Gaga’s par-
ents want to know if she’s coming to church
with them. "Father O"Connor would love to
see you,” her dad says,

“I bet,” she says.

“Really! He asks for you all the time.”

“You sure you want 0 take me to church
on Easter? I just pul out a single called
Judas’ Shonld ¥ wear a dress that says,
‘Buy my new single, “Judas,” on iTunes'?”

Gaga's garish blond wig has its own pre-
show rituals; Aspiras styles and blow-cries
it on a stand, Now it’s firmly affixed to Ga-
ga’s head, and she's wearing a shiny leotasd
and fishnets. She joins her band and dane-
ers - there are at least 20 people here - in
the hallway, and everyone holds hands for
a prayer, delivered by a nearly naked male
dancer in a bathrobe. “Lord, as we bow our
heads tonight, thank you for allowing us to
come together safe and sound,” he saysina
rapid cadence. "Bless Gaga, bless her voice,
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trance, Gaga bursts into the chorus of
her new song “The Edge of Glory” in full,
throaty voice, just for herself.

After practically every song, Gaga ducks
intoa tiny tent underncath the stage, where
she changes outfits and is given sips of diet
soda and coconut water. The show is suffi-
ciently grueling that it’s not unheard of for
her to demurely puke 2 couple of times in
there, too - though not tonight.

ANGING ABOVE GAGA'S

dressing-room mirror, in a

pricey-looking jagged black

frame, is a huge photo of

a Jean, long-haired guy in
black leather, This is Liic Carl - her on-
and-off boyfiiend, and the inspiration for
many of her songs. She told me two years
ago that much of her debut, The Fume, was
abaut their relationship 1 was his Sandy
and he was my Danny, and 1 just broke,”
she said), and “Bad Romance” seems to
be its theme song. "That story has been
through all three of my albums,” she says
now. "Everyone has a muse.” Her most per-
sonal and joyeus song, the new power bal-
lad “Yoii & I" - produced by Mutt Lange,
with a guitar solo by Brian May - is ex-
plicitly about the pair resuming their rela-
tionship: She sings of retarning to the bar

where they met (St. Jerome's, on the Lower
East Side): “Been two years since I Jet vou
go....This time I'm not leaving without
you.” It's so ernotional that she wept uncon-
trollably while she recorded the vocal.

But despite singing about it every night,
she doesn't want to talk about it anymoye
~ she wants to protect it, ta keep it for the
two of them. 1 encounter Carl backstage,
but she asks me to keep the details off the
record. She used to say that she would
have to choose between music and love.
But her relationship with Carl - a drum-
mer, bartender and marathoner who has
a blog and a book-in-progress about a fit-
ness program he calls the Drunk Diet -
suggests otherwise.

She gently addresses that topie. “Yes,
but it's not quite that simple,” she says,
sitting in a Chicago hotel suite the week
after Newark, She's just finished an Oprah.
performance of "Yoii & 1,” and still has a
{lesh-colored horn attached to each side
ofher forehead,

“But my life is not as black and white as
my hair,” she continues. “It's much more
complicated than that.” The relationship is
“very intense,” she says, $o “you have both,
hut each lives off of and suffers off of sach
other, and you just have to commit to what.
you believe in and fight for what you love,
and that’s it.” So the problem is bulancing
it all? She shakes her head. “I'm not terri-
bly interested in balance, and to be honest,
anyone that loves me knows that about me
and accepts that about me.”

It'd be nice to think that Gaga could find
some happiness - especially because she
suys some disturbing things, Back in Nash-
ville, we discussed the twin fates of Elvis
Presley and Michael Jacksen, the strange
consequences of extremne fame in America.
“You think ' at that level?” she asks. It's
within sight, 1 suggest. “That’s more terri-
fying than anything, that you think that”

She ponders the idea for a moment. “If
it is my destiny to end up that way, then it
shall be so,” she says, not blinking,

In Chicago, she dips into the darkness
again. "Here's what 1 will say to you. What
I will say to you is that when I am not on-
stage, I feel dead, and when I'm onstage,
1 feel alive,” she says. “Whether that is
healthy or not 1o you, or healthy or not to
anyoue, or a deetor, is really of no concern
tome. I don’t feel alive unless P'm perform-
ing. and that's just the way I was born.”

It should be warrisome, this kind of talk

but T can't help thinking about 2 moment
in Newark as she headed offstage. She'd
taken her bows, the crowd was stream-
ing up the arena stairs. But as the record-
ed version of “Judag” blared over the sound
system, Ludy Gaga began to move again.
On the far-right side of the stage, in view
of only u dozen or so straggling fans, she
kicked up her stripper boots, dancing hard-
er than she had all nighi. The show was
over, but the performance hadn't ended. Tt
didnt look like it would ever stop. @
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“That’s fresh as fuel? That’s fresh like a
Subway sandwich. Eat fresh, bitch!®

“This song is about moving down to the
Lower East 8ide,” she says, “and leaving
behind all the old ways of thinking, wheth-
er it was what [ should be when I grow up
or what religion is,” she says. “You can un-
brainwash yourself - and it's as simple as
putting on a dress. Or, for me, putting on
leather.” She pauses. “The album is sort of
saying pop culture is the new religion.”

As “Black Jesus” plays, Gaga whispers,
“I'm gonna get in so much trouble.” Then
she smiles. “It couldn possibly be more
intense than it already is.” She’s embroiled
in multiple controversies at the moment:
She had to apologize for calling the idea
that “Born This Way” is « Madonna rip-off
“retarded” and publicly reverse her man-
ager’s decision to prevent Weird Al from
releasing a parody; plus, the Cath-
olic League is condemning her cur-
rent single, “Judas,”

Just as Gaga finishes with “Black
Jesus,” she gets un e-mail on her
BluckBerry (no adornments, not
even a pink case) informingher that
a new edit of the “Judas” video is
ready. Her assistant brings over her
MacBook Air, and Gaga watches
the clip ~ which recasts the 12 apos-
tles as a sexy motoreycle gang, with
Gagaas Mary Magdalene., As some
particularly lush shots pops up, she
lels out niear-orgasmic moans. “No
you understand it?” she keeps ask-
ing me. “Hopefully, my fans will
watch it hundreds of times to figure
itout” Among the ideas she's trying
to get across is that Judes’ betrayn}
of Jesus could have been part of a
divine plan, that Mary Magdalene
should be seen as “apostle to the apostles,”
and also, that she looks supercute inan in-
digo cape.

She’s braeing herself for eriticism of
the video - which turns out to be muted,
largely because it's so arly that potential
haters can’t even figure it out. *I find most
of the time 1'm less criticized for what I'm
saying and more criticized for saying any-
thing at all,” she says.

But the most annoying critique is the
iden that she’s just looking for attention.
“1 have attention,” she says, and begins
addressing her critics divectly. “Is it that
you believe that I am attention-seeking
or shock for shack’s sake, or is it just that
it’s been a long time since someone has
embriced the art form the way that |
have? Perhaps it’s been a couple of decades
since there's been an artist that’s heen
as vocal about their opinions, as vocal
about culture, religion, human rights, pol-
itics. I'm so passionate about what 1 do,
every bass ling, every deum fill, every Q.
Why is it that you don't want more {Tom
the artist, why is it that you expect so lit-
tle, so when [ give and give, you assume
it's narcissistic?”
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Later, she says the whole thing more suc-
cinetly: "I'm a real artist, a real musician,
who happened to become a pop singer, who
always wanted to be a pop star.”

AGA WRAPS UP VOCALS
for Born. This Way around
five in the morning. She’s
driven home to her outer-
borough hideaway (“a slum-
my masterpiece,” she calls the place); re-
laxes by watching part of Rocky FV again;
1alls asleep around six; snups awake at 10;
lies in bed watehing an episode of Copsand
eating a big egg sandwich ordered from a
nearby deli (I haven’t been eating enough
lately, I've been really busy”); falls asleep
again at noon, has a pleasantly vivid sex
dream (“I've been working very hard and
feeling malnourished in some areas, oh,

yes. Not entirely malnourished, though.
Mayhe I'm just greedy™); wakes up at four,
showers, puts on her hair bhow and a black
bandanna from the “Judas” video; dances
to Iron Maiden in her underwear; does her
own makeup, slightly messily, including a
{ake beauty mark she calls “a fantasy mole”;
throws a leather vest aver a black tank top
and skirt, pulls on her high-heeled stripper
boots and spiked, fan-made sunglasses;
and heads out to Newark, New Jersey, to
play one of the final shows of the Monster
Ball Tour.

We meet up on her way there, in mid-
town Marhattan. Her SUV stops in the
middle of the black ta let me in, and with
Gaga visible on the passenger side, the car
is surrounded by little monsters of variaus
ages and ethnicities. "They're really sweet,”
she suys. “it was only one person, and then
all of u sudden there were a lot of people.”
They're all wearing smiles of pure wonder,
like they're meeting Kiss, or princesses at
Disney World. Gapa's securily guys - es-
pecially a Dutch one whe's so grimly effi-
cient that he may actually be a Tormina-
tor - watch closely, but stay back. After she
signs her last autograph and poses for her

“off boyiriend
whio's inspired
songs on all three
of her albums.

last picture, she climbs into the back seat
next to me, and the car heads off to the
Lincoln Tunnel,

Do you want a cigarette?” she says, puli-
ing two American Spirits from a pack. “1
don't smoke,” she says, lighting up. “I just
pretend t0.”

She leaves her window open as we
drive through midtown, resulting in some
dropped jaws from pedestrians. Ashing the
cigarette out the window after a theatri-
cal puff, she talks about 2 recurring dream
she just got over. “T had something evil in-
side of me, or something that was negative,
and there was this white wall, and in order
to get it out of me, I had to stund against
the wall and hit it and I'd see it - like an es-
sence would fly out of my soul center, and
then it would be gone.”

The dream, she thinks, “is just & quest
for bravery, that’s all.” You're so self~
confident, | say, but is there anxiety
about moving onto the next project?
She looks aghast, “Self-confident?”
she says. Her eyes arc open wide, the
1ids smeared with makeup, and the
pupils don't have that charismatic,
crazy glow ~ they just look sad and
tired and very human. “What are you
talking about? Part of me is confi-
dent, part of me is just like anyone.”

Anyway, discussing this stuff is
making her uncomfortable. “I don't
know if I delve so deeply into my psy-
chology,” she says. “I fear that will
drive me crazy, 50 maybe we shoulid
stop. T don't see n shrink, I've never
seen a shrink. Inevitably, the ques-
tion is always, ‘Let’s talk about the
real you, and I'm like...who? What
are you Jooking for?”

As we head onto a Newark side
street, Gaga spots a sign on a brick build-
ing that reads APOSTLES' HOUSE FOOD
rantry. She gasps ~ with the video coming
out, it's an omen - and males the car pull
over. She wants to go in, but it's closed, so
she settles for taking a picture on the steps
of the building,

In thearena, everything is ready for her.
Her band is anstage, working up a version
of "Judas,” which will debut on Ellen in
a few days. But first we're led to her huge
dressing room, its mirror festooned with
unicorns. [rr 2 box in ane corner is her trav-
eling vinyl collection, all classic rock and
metal: Ziggy Stardust, Born in the U.8.A.,

Flass Houses, Guodbye Yellow Brick Road,
Appetite for Destruction., Inthe sumebox is
a Family Guy DVD,

After she rehearses “Judas” - standing
in the middle of the empty arena, mic in
hand - her parents show up: her dad, Jo-
seph, tall and burly in khakis and a button-
down shirt; her mom, Cynthia, petite and
blond in flowing silk. They're clearly used
to all this by now, each wearing backstage
passes with their pictures on them. They
plop down on dressing-room couches like
it’s their living roon.
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ungalow 9, the Beverly Hills Hotel,

Beverly Hills, California: The pink stucco bungalow stands be-
tween No. 10—where Marilyn Monroe had a torrid affair in 1960
with her Let’s Make Love co-star Yves Montand—and No. 8, home
at one time to Elizabeth Taylor and Richard Burton. Now an
S.UV. with a security team is parked curbside on Crescent Drive.
Inside the bungalow, the lights are dimmed, jasmine candles are
lit, and there’s an open bottle of Pinot Noir. After a day of rehears-
als for her “Alejandro™ video, Lady Gaga wants to come here-and
have something to eat, take a bath and change ('m assuming into
something more comfortable), and talk,

She enters the living room—not quite tottering—on eight-inch-
high, heel-less black leather boots. So much for comfort. The
Gaga is encased in a skintight, black, gauzy turtleneck catsuit
covered with rhinestones. Long blond wig. Face covered with
black lace netting. With the boots on—I’m guessing—she’s close
to six feet. Without, possibly closer to five two; she is #ny, this
mega-star. And—sitting here, curled up on a sofa—it takes only
a matter of minutes for her to literally drop the veil. At first, to
sip red wine; then, she probably figures the hell with it--she al-
ready made the Gaga entrance. So she removes it entirely and
talks candidly for close to three hours about the surreal life of an
international phenomenon.

Singer-songwriter-performer Lady Gaga, born Stefani Joanne
Angelina Germanotta 24 years ago in New York City, has been
described in thousands of press clippings as bizarre, a drag queen,
Jierce, a hermaphrodite, a gay man trapped in a woman's body, a self-
parody, outlandish, hard-core, trashy, genius, futuristic, grotesque. All
that’s missing, so far, has been for the Catholic Church to weigh
in. She is, without question, the world’s biggest pop star—with 12
million sales worldwide of her 2008 debut album (T#e Fume and
bonus disc The Fame Monster). She has had six No, 1 hits on the
Billboard charts: “Just Dance,” “Poker Face,” “LoveGame,” “Pa-
parazzi,” “Bad Romance,” and “Telephone.” She has had close
to 800 million views of her videos on YouTube. She recently broke
the record on Facebook with more than 12 million fans—surpass-
ing those of President Obama’s. Digital downloads of her singles
have reached more than 25 million. And, says Jimmy.Iovine, who
heads her record label, Interscope, “We haven’t had one of these
phenomenons sincé Eminem. I'm talking about impacting hair-
cuts, everything”’

Whenever you have all but given up on the pop music of the day,
whenever it hits bottom—where it has been bouncing around

. Jor a while with American TIdol and all the re-treads—someone
always seems to come along, break through, and ring in the
next new era. Lady Gaga is just that. Both a catalyst and an
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amazing artist in her own right, she is part fashion star,
part performance artist, but mostly a great singer and performer.
She actually gets us excited about what’s to come.
—Tom Freston,
former C.E.Q., Viacom and MTV Networks.

She’s got so much talent, she’s at the top echelon of where
any star has been. Also, this is only her first record; there’s no telling
how far she can go. Her choruses are so catchy—and it’s like T
abways say: “Get me to the chorus before you bore us.”
—Doug Morris,
chairman and C.E.O., Universal Music Group.

She reminds me of all the great pop women who have preceded her
and, at the same time, none of them. Pop tends to mow through
people quickly, but Gaga is still at the beginning of where she is going.
—Judy McGrath,
chairman and C.E.O., MTV Networks.

ady Gaga was one of Time magazine’s 100 most in-
fluential people of 2009. She is the highest-ranked
newcomer on the 2010 Forbes Celebrity 100 list—
coming in at No. 4—with earnings of $62 million.
Barbara Walters named her one of last year’s “Ten
Most Fascinating People.” Oprah Winfrey called
her a cultural and spiritual leader. Ever since Gaga’s first single,
“Just Dance,” went No. 1 in 2008 (first in Sweden, then Canada,
then Australia, then the rest of the world), she has been a support-
er of and a hero to the gay community—an audience always ap-
preciative of outrage, flamboyance, and fashion-obsessed stars.

But comparisons made to other female pop stars are simply be-
side the point. Gaga has a much better voice than Madonna, and
she’s got all those serious Rachmaninoff and Beethoven piano
chops. Unlike anyone else who ever sang while sitting at a piano—
from Carole King to Tori Amos—Gaga has pianos that are actually
part of her atfire; when she performed at the Museum of Contempo-
rary Arf in L.A., her piano was dgsigned by Damien Hirst. Unlike
Cher, Whitney, or Britney, Gaga writes all of her own catchy, catchy,
can’t-get-them-out-of-your-head songs. She swears that she doesn’t
lip-synch in concert. And how can you not welcome someone
who kicked all those dopey, Bush-era pop stars off center stage?

The Gaga has been influenced by Grace Jones (who called
her a copycat), Isabella Blow, Leigh Bowery, Freddie Mercury,
Daphne Guinness, Klaus Nomi, Led Zeppelin, Patti Smith,
Boy George, Carole King (Gaga burst into tears when she met
her backstage at a concert), the New York Dolls, Prince, John
Lennon, Andy Warhol (who, while currently dead, undoubtedly
would have declared Gaga “fabulous”), and David Bowie, who
has, so far, made no comment on the Gaga body of work. She’s
been written about in art magazines, and sooner or later, words
like Matthew Barney, Marina’ Abramovié, and Yoko Ono get
thrown into the conversation. '

Reactions to her have come in from all walks of show business
and, predictably, they’re pro and con. Donny Osmond says he
would not let his child watch one of her sexually provocative vid-
eos. Beyoncg, after having done two sexu-
ally provocative videos (“Video Phone”

X : PAINTED LADY
and “Telephone”) with Gaga, says, “T al- e
ways admired her work. Sheand Thadan  Gaga leaves something

effortless connection and mutual respect to the imagination.

for each other.” Two years ago Christina

COLLAR BY FRED LEIGHTON.
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Aguilera claimed she had no idea who Gaga was or whether she
was “aman or a woman.” (Now, with the release of Aguilera’s new
album, Bionic, she appears to be both musically and visually more
than just a bit influenced by Gaga’s sound and vision.) Katy Perry
called Gaga’s most recent vidéo blasphemous. Cyndi Lauper is a
fan. Gaga was dissed for taking herself “oddly seriously” by the se-
riously self-serious indie singer Joanna Newsom. Elton John adores
Gaga; she performed with him at the Grammys last February and
at his annual White Ball in the English countryside. Fox News has
called her “poison for the minds of our kids.”

But despite all the attention, the sold-out world tours, the money,
the controversy, the fame and the screaming frenzy that accompa-
nies every step she takes, Gaga has only just recently realized that,
at this moment, she is the biggest pop star in the world. “About
two weeks ago,” she tells me, ““I literally realized what had hap-
pened in my life. I almost wish it hadn’t hit me so late. I wish it had
hit me gradually.” This revelation occurred while she was on tour
somewhere in Australia. “I don remember what city it was,” she
says, “but we left [the venue], and after the show there were 5,000
people standing on stairways and platforms leading to a train sta-
tion—I couldn’t even see how far back. The car drove out, and I
said, ‘Stop the car,’ and I got out and walked out, and the scream
was so loud, it was a roar. I went over to the fence and signed as
many autographs as I could without them pulling me through.
More fans than ever had been-waiting for me outside after the
show—meaning they [had just seen] two hours of the most visually
intense [show), in the heat, standing, jumping, and screaming for
two hours, and then waited for me for two hours—5,000 of them.
It was insane. And then, I thought, How could I possibly be better
for you? That’s all I keep thinking: I just want to be better for you.
I want to say and sing the right things for you, and I want to make
that one melody that really saves your spirit that one day.”

Native New Yorker

ady Gaga grew up on Manhattan’s West Side and

attended a private girls” school on the fancier Upper

East Side, where she felt like a freak and some of

the rich girls were mean to her. She was the daugh-

ter of middle-class parents—her mother, Cynthia,

and her father, Joseph, worked for telecommunica-
tions companies. She gravitated to her family’s piano at age four
(and eventually took classical piano lessons with a teacher who
tied Gaga’s wrists together while she had to play scales). Later,
voice lessons with renowned New York vocal coach Don Law-
rence (who has worked with Mick Jagger, Axl Rose, Christina
Aguilera, and Bono) encouraged her showbiz dreams. She says
she was a “bad” girl who snuck out of her parents’ house to go
downtown to Smalls and Arthur’s Tavern to see “what was going
on.” And when you're born and bred in New York City, especially
Manbhattan, you don’t have to go somewhere else to be somebody.
You already feel like you're somebody, or you're already where the
somebodies are. Everything was available to her: she could sneak
80 blocks downtown to perform in clubs and eventually dance on
top of bars with actual drag queens; she didn’t have to read about
it in magazines. She didn’t have to take a bus to New York City,
ask a taxi driver to deposit her at the center of everything, and get
dropped off in Times Square—INew Yorkers know from birth that
Times Square is a tourist hellhole and the center of nothing. And
while a sense of sophisticated entitlement doesn’t always fuel big
drive or big ambition, lack of drive and/or ambition was certainly
not the case when it came to Lady Gaga.
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“I just bought my parents a Rolls-Royce for their anniversary,”
she tells me, “because [ knew that they would never buy anything
like that for themselves. They spent all their money on sending
me and my sister, Natali, to the best school in the city, {where]
1 saw lots of girls that had no real grasp on reality. Then I’d g0
home, where I was not allowed to just come and go as I please
or go on playdates like everybody else. It was much stricter. My
dad’s Italian. Boyfriends were a no-no until I was 16 years old. I wag
probably more dysfunctional than [anyone] in our family—I dated
a 28-year-old when I was 16; I dated a 38-year-old when I was 19,
Actually, I don’t even know that I would use the word ‘dated.’
But something inside of me felt like I was living in a delusional
world; I wanted to know what the real world was all about. And
I used to pray every night that God would make me crazy. I
prayed that God would teach me something, that he would instil]
in me a creativity and a strangeness that all of those people that I
loved and respected had.”

Gaga, who currently “works with” “spiritual guides,” believes
that her creativity began before she was conceived. “My father’s
sister Joanne died when she was 19 and he was 16. And when
my mother was engaged to-marry my father, they were staying
in his house, where he grew up, and a light came into the room
and touched her stomach and went away. She believes that Joanne
came into the room and sort of O.K.’d her for my dad, and that
Joanne transferred her spirit into my mom. So, when I was born,
it’s almost as if [T was] her unfinished business. She was a poet and
a real Renaissance woman, pure of heart—just a beautiful person.
She died a virgin. And one of [my guides] told me he can feel I
have two hearts in my chest, and I believe that about myself”

Funky but Chic »

he Gaga presentation wouldn’t work without the hit

songs, but quite the presentation it is. With the help

of her Haus of Gaga team (headed up by creative di-

rector Matt Williams and stylist Nicola Formichet-

ti), Gaga has appeared in videos, on TV, at award

shows, and in “real life” wearing—including but not

limited to—a coat made up of Kermit the Frog Muppets, a téle-
phone atop her head, a dress made out of oscillating rings, a striped
vinyl sheath (on a transatlantic flight, no less), sunglasses made out
of cigarettes, antler headbands, a lobster hat, Marie Antoinette
wigs, ted lace veils with matching crown, bras spurting fire, catsuits
made of bones and Ace bandages, and shoes and boots and acces-
sories by Hermés, Chanel, Yves Saint Laurent, Nina Ricci, Armani,
Noritaka Tatehana, Nasir Mazhar, and her “very close friend” the
late Alexander McQueen. She wore a red latex dress when pre-
sented to Queen Elizabeth, to whom she bowed because, she says,
“I respect her. She was very nice. I just love a strong-ass woman.”
But along with fame and fortune come the inevitable law-
suits. Gaga is currently being sued by a former producer and
self-described ex-boyfriend for $30.5 million, which he feels he’s
entitled to for song royalties, coming up with her “stage” name, and
whatnot. While Gaga can’t discuss a pending lawsuit, she’s clearly
not amused. “Nobody made me,” she says. “Nobody fuckin’ made
me who I am today. And what is so funny is that everyone that was
spitting in my face and treating me like dirt and making me feel so
worthless ... ” She sighs. “The price that 2 woman pays for people
destroying you over and over again... I’m a fuckin’ lion. I'm a lion,
and I can’t be destroyed. The things I have been through, the things
1 have seen, the people I have taken care of . .. I would not take any
of it back, because it’s made me the writer that I am. But how dare
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fanyone] that treated you like dirt on the bottom of their shoe try to
turn around and tell you that they made you? The minute that you
have a glimpse of sunlight on your eyelids, they fuckin’ made you
that mascara.” As for her stage name, she says, “One day I texted
my friend Tom and asked him what he thought of Lady Gaga’ and
he loved it and I was like, O.K., that’s it

‘ ant to see what’s in my purse?,” Gaga asks,
picking up a white Birkin bag covered
with fan-created graffiti, most of it in Japa-
nese and, she says, some Taiwanese. She
talces out a bottle of water, a Chanel sleep
mask, seven pairs of sunglasses, a figurine
of Michelangelo’s David, Chanel Gardenia perfume, a tampon,
acid-reflux medicine, Wite-Out, six studded Hermés and Chanel
cuffs, some talisman she says was blessed in a Buddhist temple to
-keep her healthy, and Xanax. “I have anxiety,” she says, “and it’s so
funny. .. this morning I was placing the [Xanax] in my hand and [
said, ‘T knew this day would come’
“I bought the bag,” she continues, “because Matt Williams,
my creative director and closest friend, said, ‘You must buy a
Birkin because it’s the most classic bag.’ I hate all purses; I used
to buy cheap, punk-locking, sloppy bags in New York, and I
would stud them with stuff. I had a glue gun, and I used to glue
thinestone studs, sequins, mirrors. The disco bra from the Just
Dance’ video I made with my own two hands. So I bought this
[Bitkin], I carsied it, and then I saw stuff on the Internet like ‘Oh,
Gaga holding a Birkin getting on a private plane—so much for
hating money.” So here is the irony: the most classic and iconic
bag on the planet, but my fans don’t relate to it because it rep-
resents something that they don’t have. So how do I create and
make it into something that they will love and adore, and tucn it
into a performance-art piece in itself > My fans are more iconic
than this purse. And I love fashion, but I don’t love it more than
my fans. And that’s what this bag is all about.”
Her relationship with her fans, whom she calls “Little Mon-
sters,” is intense, to say the least, It borders on the kind of hysteria
~ once reserved for the likes of Judy Garland or Michael Jackson,
but the difference is that Gaga really, really seems to love them
just as much right back. She’s going to need a lot of storage space
for the thousands of books, paintings, and sketches sent to her by
her fans. “You would not believe the books,” she says. “I can’t in
my heart throw any of them away, because it took them so much
time. The stories, they break my heart: ‘My mom left me when [
was young’; T'm gay, my friends at school don’t like me”; ‘I'm over-
weight, I get beat up, your music helped me lose 50 pounds’ ...
“The other day my mother called me crying,” Gaga says, “and
she said, “Your sister needs you.’ I said, “What happened?’ One
of my sister’s best friends died, and they’re not sure how she died,
but she was quite troubled. And it’s people like that.that I want
to help. It’s not being No. I; it’s not selling the most records. It’s
what you do when you’re at the top to inspire and influence and
. save the people that lift you. I love my fans more than any art-
ist who has ever lived, and I mean that so genuinely. I've looked
every man that I've ever dated in the eye and every woman I've
ever been friends with and there will never be something that I
put before my fans. It’s about loving who you are. I don’t want
people to love me; I want them to love themselves. 1 have a relent-
less pursuit in me to give everything in me to my fans to make
them feel good about themselves. And if you don’t like it, well,
then don’t come to the party.”
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hat with her nonstop touring, videos, side
projects (she’s a creative director for Pola-
roid, is involved with Beats by Dr. Dre, has
done a MAC Viva Glam campaign with
Cyndi Lauper), writing all the songs for her
next album—set for an early-2011 release—
and all that intense dedication to her fans, there hasn’t been a lot of
time for a private life. Much has been made
of Gaga’s self-proclaimed, occasional bisexu-
ality. She alludes to faking it with men with
her “Bluffin’ with my muffin” lyric in “Poker
Face,” but she blushed when Barbara Walters
referenced the line on network TV. Now she
tells me, “I don’t really have sex. Well, sometimes. But I'm drawn to
bad romances. And my song [“Bad Romance”] is about whether I go
after those [sort of relationships] or if they find me. I'm quite celibate
now; I don't really get time to meet anyone. My relationships with my
gay friends have a purity and love that’s so simple because we don't
want anything from each other except friendship. [Whereas] my re-
lationships with straight men are always abusive, always tumultuous,
always emotional. I do fuck, but I'm certainly not promiscuous, And
it’s very different now too, because when you're younger and nobody
knows who you are and you're in a bar and you meet some nice guy,
you know, and maybe a week goes by and you sleep with him, it’s
really no big deal. But now it’s like when you let someone into your
world. . . I don’t trust anybody. And I don’t know if I ever will. I don’t

trust that wineglass [over there). But it’s OX. It’s the trade-off.
“I'm-perpetually lonely. I'm lonely when I'm in relationships. It’s
my condition as an artist. Lister, I prayed for a lunacy, and he gave it
to me. It’s a bit of a sick thing when a 17-year-old says in her nightly
prayers that I would rather die young and a legend than be married
with children and die an old lady in my bed. I also think I'm afraid of
depleting my energy. I have this weird thing that if I sleep with some-
one they're going to take my creativity from me through my vagina.”

@vi.com

VIDEO: BEHIND-
THE-SCENES WITH
LADY GAGA AND
NICK KNIGHT.

ady Gaga was initially signed by Island/Def Jam Rec-
ords, wrote songs for other singers, got dropped by,
Island/Def Jam, and eventually signed to Interscope
Records. Jimmy lovine says, “When she first came
in here, she looked like one of my cousins. You know,
like an Italian girl from New York. But she was taltking
about what she wanted to do and how she saw culture. . . . Isaid, “Let’s
doit’ Iknew that her record was a hit. And we pushed t. . .. She’s say-
ing to people, ‘T grew up a freak, an outcast, and I'm you’ Plus, she’s
easily one of the five most professional people I've ever worked with.”

You're living in Los Angeles now. Do you drive?

Gaga: I don’t have a license yet, but I have a permit, and my
manager, Troy [Carter], and my A&R guy, Vincent [Herbert],
bought me a 1990 red Rolls-Royce Corniche. Her name is Bloody
Mary, and I've been driving it all around my [Bel-Air] neighbor-
hood. It’s a real representation of freedom and sense of self for me.
because I didn’t learn [to drive] when I was very young—it’s kind of
this sense of accomplishment and escape. I just get in the car and 1
drive, and I never thought I would drive. I just go get coffee or. ..
Coffee? Can you go around incognito?

I've tried. I do do that. I'll dress like a chib kid from New York
on my off days, just like my friends all dressed, a little heavy metal.
But they still recognize you?

Everywhere. My fans can smell me. But a conTinueD on PAGE 329
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Lady Gaga

yourself up, you’re gonna go back to New
York, and you’re gonna kick some ass.’”

Yideo Gaga

Lady Gaga’s style and performance art
Jstarted when she began collaborating with
her downtown—New York friend D.J. Lady
Starlight. Then she met designer-D.J. Matt Wil-
liams in an L.A. restaurant and they instantly
connected. When I ask Gaga what Williams
was doing then, she replies, “Sleeping with
me.” Their ramored romantic relationship has
been an on-and-off one—but more important-
ly, she says, “I hired him: he designed album
covers and clothes for me, and he’s the inspira-
tion of the beginning of my fashion.”” Accord-
ing to Williams, who turned Gaga on to Paris
Is Buming, the acclaimed documentary about
the 1980s Harlem drag-queen balls, “We’te
joined at the hip. I haven’t had time off in
three years. We work hard, but with the im-
pact she’s had and how she’s changing the
world, I don’t think you can work hard
enough. If some 12-year-old kid knows that
Gaga collaborated with [artist] Terence Koh,
and he Googles him and finds his gallery—it
opens up a whole world to an art scene that
that kid may have never found. All this inspi-
ration wouldn’t normally ever be accessible to
these kids. There’s just been a hunger for
something new and different on a mass scale;
it’s been so bland for the past few years.”

How can you tour so much? Aven’t you work-
ing too hard?

Gaga: You know what? It’s kind of like
when you run a marathon and somebody
hands you a glass of water; you don’t fuckin’
stop and sit down. You throw it back, and you
keep going. I've been eating shit my whole
life in terms of my career—

Your whole life? A few years in clubs with
people occasionally booing?

Well, I ate shit for about four or five years.
And I was in offices of attorneys and record
labels when I was 15.

Did you keep a list?

Ohb, yow'd love that list.

Several of your videos show you poisoning men.
It seems to be a pecurring theme.

Someone recently texted me, “Why do
you keep killing all your boyfriends in your
videos? Are you gonna kill me?> I'm like . .. T
don’t know why, I don’t really kenow,

You poison a boyfriend in “Telephone.”

I'don’t technically kill him in that video.
Beyomncé does. I'm just assisting her.

Do you think peaple don’t get yorr humor? The

“Paparazzi” video, which you did with director
Jonas jkerluzzd, shows you on crutches and in
a wheelchair. It’s certainly not pelitically cor-
rect, but I think it’s hilavious. Was that your
intention?
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Of course it was. Listen—the intention of
that video was to show the hilarity to which
people will fame-whore themselves. It was
playing with the idea that 1 knew my style was
something that people really were admiring.
So I thought, Well, what’s the most ridiculous
thing that we could immortalize? Something
not fashion at all and make it fashion. And
I was [looking at] a lot of Helmut Newton
books and photographs, and there were all
these disabled women who looked fabulous.
So I thought watching the celebrity fall apart

is so fascinating to everybody, why don’t I -

just fall apart for seven minutes and see what
happens. The hilarity of the wheelchair being
covered in diamonds. ..

Did you get protests from organizations for the
physically challenged?

No, I had gitls in wheelchairs crying to
me at meet-and-greets, telling me that when
they saw that video it changed their lives.
And while my fascination with celebrity has
almost left the building, I had this incredible
fascination with how people love watching
celebrities fall apart, or when celebrities die;
wanted to know, what did they look like when
they died? Marilyn Monroe, Princess Diana,
JonBenet Ramsey . . . I think about all these
dead girls, these blonde, dead icons. What
did they look like when they died? So then I
thought, Well, maybe if I show what I look
like when I die, people won’t wonder. Maybe
that’s what I want people to think I’ll look
like when I die.

fter Gaga leaves the Beverly Hills Hotel,
A I do a sweep-around of the bungalow to
make sure nothing has been left behind. A
room-service table holds the half-eaten crab
cakes and green salad that was the Gaga’s
dinner. The bathwater has not been drained.
And there, on the floor of one of the bath-
rooms, are a pointy black bra and some sort
of G-string/panty concoction with silver
metal chains attached. This all may or may
not be her daily underwear or her rehearsal
clothes for the “Alejandro” video. And leav-
ing them lying around is more common, in
this world, than you might think. As a friend
says to me, “These girls are just used to leav-
ing their underwear all over town.”

Milk Studios, Los Angeles: The following
morning, I deliver the undergarments intact
in a pink plastic hotel laundry bag to Gaga
at the V.F. cover shoot, and she shrieks with
delight. “My favorite!! I wondered where I left
them!!” These days, it’s bard for Gaga to keep
track of everything, but she’s trying her best.
She misses New York, she tells me. “Right
now, it’s good for me to be in the sunlight,
and sometimes I just sit on my porch and
turn my head up, and the view is so amaz-
ing. But I think of New York ... and T miss
it, and I start to get emotional and cry.” She
gets emotional, too, when discussing a video

message she received the night before from
300 fans: “They said, “To Mother Monster,
thanks for giving us a voice.”” When asked
how she would feel if all this disappeared, she
says, “If today I were to go back in time, if it
never happened or if it all went away, I would
still be on a bar making music. I mean, not on
purpose. But I'm sitting here with you today as
if T've sold no music and no one knows who I
am, starving for more inspiration, more mu-
sic. I am so hungry.”

New York City, Jupe 22: We catch up. Gaga
has recently been heavily featured in the
New York tabloids for (2) showing up at her
sister Natali’s high-school graduation wear-
ing a beekeeper’s hat, (b) going to a Mets
game in bejeweled underwear and giving the
finger (two, actually) to paparazzi, and (c) re-
portedly—in black bikini underwear topped
by a pin-striped Yankee jersey—drunkenly
making her way into the Yankees clubhouse,
where she fondled her breasts after a game.
‘What’s going on? Is she having a meltdown?

“I'm doing great,” she says, “so great.
I'm not-having a breakdown—I'm happier
than I've ever been. I've been in my father’s
arms for two weeks wishing [him] a happy
Father’s Day. Of course I got drunk at Yan-
kee Stadium; I was with my girlfriends ...
but everybody was so nice and sweet, and |
met half the team. I don’t know where that
bit about me fondling my tits came from; I
think people want to make me look like a
shutty Italian girl—which I am—but T wasn't
doing that at the game. Why would I rub my
tits in front of Yankees? I'm not interested in
dating any ballplayers.”

As for the brouhaha at the Mets game, all
she warits to say about that is she went with
a group of friends for someone’s birthday,
wanted to sit in the nosebleed seats and not
cause a commotion, but cameras were planted
everywhere. She had too many shots of whis-
key, and as for giving the finger(s) to photog-
raphers, she says, “Well, I guess I was my true
New York 24-year-old Italian girl who grew up
here and how dare you set me up? I want to go
to things like ball games, but when I go to the
ball game, they’re going to write the story that
will sell papers. Look, I'm not an idiot—I rec-
ognize that I'm a public figure and I'm going
to be recognized if I'm wearing a bikini or 2
potato sack. The trade-off is I get to see the
Yankees, and what the Yankees mean to me
in my soul as a young person from New York
is more important to me than my reputationl
in terms of the tabloids. My real fans know
who I truly am, and they know what I repre-
sent and what I mean, and my music and my
performance is what really speaks.”

And the beekeeper’s hat at the sister’s
graduation? “My sister loves me; my sister
loves the way I dress—she was raving about
my hat all day long. I brought her a ton of
presents, we had the time of our lives, and
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I'm so proud of the woman she’s become.
I was there for my family. I wasn’t there for
anybody else that day, and if people don’t
like what I wore to my sister’s graduation, I
don’t know why they were taking photos.”

Since we last talked, she’s been halfway
around the world on tour and she was
tested for lupus. “I had heart palpitations
and some trouble breathing,” she says, “and
while I don’t think it was coninected, I got
tested for lupus because my aunt Joanne
died from it, and it’s not uncommon to test
positive for it if it’s in your family. I just have
to take care of myself and not run myself
into the ground.” How’s that working out
for her with the anxiety and the Xanax? “I'm

not having anxiety and I haven’t been taking
Xanax for a while.” She hints that she’s see-
ing someone “new.” (Rumors are that it’s an
old boyfriend, the drummer who reportedly
once broke her heart.) I hear a man’s voice
in the background, then she puts him on the
phone to say hello. But what about all those
fears that sex will steal her creativity? “Well,”
she laughs, “I am afraid about all that, but
that doesn’t mean that I don’t confront my
fears. Head-on.”

The biggest change in her life, despite her
earlier remarks to me about loving sunlight
and sitting on her porch and driving around
L.A., is that Gaga now hates Hollywood. “I
hate Hollywood,” she says. “I got rid of my
place, and I'm coming back to spend more

time in New York. Everyone in Hollywood is
so awful, and awful to me; everyone just wants
you to fail. There’s no fervor for the fantasy of
music anymore. It’s all about No. Is and who’s
on {Tunes, and [while] I'm on iTunes and Pm
No. 1, I still care about the fervor of show busi-
ness and music and womanhood.”

Can she get any privacy in New York—es-
pecially going out in public in those getups?
“T'm not going to change who I am, and New
Yorkers know that about me and they don’t
give a shit. I am my music; I am my art; I am
my creativity. When I look into the crowd fat
my shows], I feel like I'm looking into tiny
little disco-ball mirrors and I’m looking into
myself. And when I wake up in the morning,
that’s what makes my heart tick.” 0
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“I think about laying in
my New York apartment
with bug hites from
bedbugs. and roaches on
the floor.” says Gaga.

- “I've come a long way.
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She-hops into a.chair in front of her
makeup mirror and plays a rough cut.of
the video'for her latest single, “Alejandro,”
onmute on-her MacBook Pro.

Considering her penchant for attention-
grabbing outfits, the scene she keeps re-
playing is rélatively sedate. “See, there’sno
phone on my head - or a phone booth,” she
says. Then she backs up the video and paus-
es it. “I'm.not even wearing:any makeup
‘here. It’s just me, and people will see that
what’s underneath everything is still me.”

‘She pauses and savors the image a little
longer: “And I can still be fierce.”

Of course, a few scenes later in the
video, she’s dancing with assault:Tifles
thrusting out of her breasts. “OK, so there’s:
still alittle Lady Gaga there,”she confesses
with a smile.

The former Stefani Joanne Angelina
Germanotta is on 2 mission: to prove that
Lady Gaga is art and that her artis nota
mask: Itis her life.

And if she were any less strong-willed,;
her life would be spinning out of control
right iow: Her grandfather.is in the hos-
pital, her father recently had heart sur-
gery, and she wasjust told by doctors that
she s at risk of developing lupus, an-auto-
immune disease thatkilled her aunt before
Gaga was born.

:Add’to this the pressures of her sudden
rise to cultura] dominance, her relentless
work-ethic, her seemingly endless world
tour and the fact that she has already-
completed demos for her next album, and
you mightimagine a star on the verge

Contributing editor NEIL STRATSS
profiled Ben Stiller in RS 1101.

68| RoLriNe SToNE | roliingstone.com

And this mayf}se the origin of her tyans-

;. formation from Stefani to Gaga. As any-

n her.dressing room

in Nottingham, England,

Lady Gaga dances

 Billy Joel album,

ich is spinning on

the small record player
1at’s become a

of collapse.. But that's not the way Gaga
sees it. :

“We're supposed-to be tired,” she says,
‘before singing a few of the new songs she
wrote on-the road. “I'don’t know who told
everyone otherwise, but you make a record
and you tour. That’s howyou build a career.
Itold my manager today, ‘I can’t wait to
take.all my platinum records off the walls
-and make room for more.’”

Though Gaga’s savvy and ambition are
clear, there is.also something naive and
trusting about her in-person. When her
road-manager tells her not to share her
new music with a journalist, even if it’s
off the record, she dismisses the warning.
“He’s going to write about other stuff,” she
says. ‘I just want him to know who I am”

And who is she? Some say Lady Gaga.

came-into. being the day that she.and
her former producer and boyfriend; Rob
Fusari, came up with'the nickame, based
on the Queen song “Radio Ga Ga.” But if
you follow her story and music careful-
ly, she is more likely a product of heart-
break: first from her father, a moonlight-
ing rock musician-who cut her off after
she dropped out of college; then from
Island/Def Jam, which signed her-and
then dropped her, unimpressed with the
Fiona Apple-style piano rock she was re-
cording at the time; and finally, and per-
haps: most-devastatingly-for her, from a
passionate and tempestuous relationship
with a heavy-metal drummer, the only
boyfriend she says she ever truly loved,
Just before she became famous..

After her breakup, she promised herself
that'she would never love again and would
make him rue the day he doubted her.

one who hasseent her tour - which at this
point would be-roughly 1:4 million.peo-
ple - knows, it'is notjusta stage spectacle
like a MadonnaorKiss show. Itis a highly
personal piece of performance art dressed:
up asa.pop spectacle. As-she-puts it over
and over in the show, she is a “free ‘biteh”
and the audience should be too: free not
just of society’s pressures to conform but
also of letting the men in-their lives con-
trol or-define them. She sees her audience
as a collection of mini-versions of herso-
cially and romantically rejected self; tell-
‘ing them at one point, “Letsraisea glassto
mend all the broken hearts.of my fucked-
up friends.” Her success:is the ultimate
misfit’s revenge.
The following night in Birmingham,
Lady Gaga is backstage again, prepar-
ing for her show. Thi$ time, she is listen-
ing to Bruce Springsteen’s Born fo-Rurn on
vinyl, wearing in tribute a'blue bandan-
na around her head and an unbuttoned
“black studded vest with ablack bra under-
neath: When she uses words like “fierce”
or describes her sexual conquests of beau-
tiful men,-one sees why the hermaphro-
dite rumors about her have been so per-
sistent: She seems, at times, like a gay
man trapped.in a-woman’s body. She sits
on the couch, lowers the volume and con-
siders the idea that Lady Gaga was born
of heartbreak.

I hawve a theory about you.

Goahead: Should I lay down?

You might need to. .

‘We don’t have enough. conches to lay
me down:

Hawve you ever been to therapy?

No. I've, like, spoken to spiritual guides
and things. ’'mterrified of therapybecause
I don’t want it to mess with my creativity.

So the question is: Do you think ifyou'd
never gotten your heart broken by that
guy you-were dating.in the East Village

Jive years ago, you wouldn’t have become
-as successful as youdid afterward?

No, Iwouldn’t. No, Iwouldn’thave been.
as successful without him.

So here'sithe thought . ..

You made me cry [wipes tears from her
eyes].

Do. you think that all that love you
directed toward men now ~goes. toward
yourfans instead?

_ Well, T've really never loved‘anyone like
I loved him.-Orlike Ilove him. That rela-
tionship really shaped me. It made me into
a fighter. But I'wouldn’t say-that my love
for my fans is equated'tomy attention for
men. ButIwill say thatlove comes in many
different forms. And I sort of resélved that
if you can’t have the guy of your dreams,
there are othier ways to give love. So I guess
in some ways you're kind:of right.

Did he contact you at all after you got

Jamous?

Juiry 8-22, 2010



Germanotta Goes Gaga

(1) The proto-Gaga Stefani
Germanotta with friend Justin
Tranter of Semi Precious
Weapons in New York, 2007.
(2) with her father, loseph, in
2004. (2) with ex-boyfriend Rob
Fusari in 2007; he's now suing

- her for $30 million, claiming that
he co-wrote some of her hits
(Gaga is countersuing, saying he
was an “unlicensed employment
agent”). (4) The young Gaga; she
used this picture in her high
schaol yearbook. (5) Facing.off

with'paparazzi at a Mets.game in

June. (6) With collaborator Lady '
‘Starlight circa 2007.(7) Her
senior-class photo at the Convent’
of the Sacred Heart high school.
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‘I don’t want to talk about him.

OK.

Tmsorry. T'want to, but he’s too precious:
to talk-about.

T'm surprised. I thought that you'd be
-over it by now. -

Oh, 1 love my friendsand Thy.past,-and
it's made me who I am. I didn’t just, like,
wakeup one day-and forget how I got here.
In'fact, Il always have one-high'heel in
New York City. Llive in Hollywood, but you
.can't make me-love Hollywood. T1l never
“love Hollywood.

Doyou think with that guy'it was obses--

sion or love?

Love. But, youknow, I don't Teally know
very inuch-about love. I suppose if I knew
everything:about love, T wouldn’t'be good
at making music,:would I?

I'don’t know. Some artists make.their
best music when they're in [ove.

T'm terrified of babies, though.

Because?

I think, creatively as a womapn,-you
change onceyou give birth. I'mtotally not

ready for that.

Did you ever have any resolution with
Your father after he cut you off during
your wild days?

It’s just recently that Ive- been healed
in-away, because my father had this heart
surgery that he was supposed to have since
I was a: kid. Thé fear of losing the man
of my dreams, such as my dad - there’s
fucking Freud for you - was terrifying. So
the biggest fear of my life passed.

Do you. ever feel: tike you’re Julfilling
your dad’s unrealized rock-star ambi-
tions? ]

Yeah, sure T do. I love my daddy. My
daddy’ everything: ThopeIcanfind aman
that-will treat me as good as my dad.

You usually fall for dirty musician
types, and your dad’s a musician. So. , .

It's loopy. .

That’s an interesting word to choose,

“Loopy” is- my-dad’s: nickname for me.
Loops! My dad is sg funny.-He.called me
the other day andhe’slike, “I'm drunk; and
I'm fucking really depressed because'my

dad is sick. This sucks.” And-T:said, “You:

know, Dad, this-is just part oflifs, and' Pm
sorry, but I'm‘here for.you?” ‘And he said,
“You're right, Loops, it’s part of life” My
whole life, my dad wasirying to'hide from
me that he was'a real dude, and now I'm
old enough, we're the best offriends, be-
cause hes just given up on trying'to be the
father.

He probably thought, “T tried to change
her, but T carnt.” So:he just-had to ‘accept
that you're going to-be who you're going
to be.

Well, did you justsum up everyrelation-
ship I've ever had, or what?

They say thatmost workaholics are that
way because it’s anaddiction and a wayto
avoid other things.

In so many ways, my music also heals
me. So is it.heroin, and I need the fix to
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feel better? Or is it that music is healing?
I guess that’s the big question. ‘When you
workashard asI1do, oryou resignyourlife
‘o something like music or art or writing,
you have to commit yourself to this strug-
gle and comimit yourself to the pain. And
T commiit myselfto my heartbreak whole-
heartedly. It’s. something that I will-never
let-go. But that heartbreak, in a way; is ray
feature. It's arepresentation of the process
of my-work. As. artists, we -are eternally
heartbroken.

Ididn't'mean to get so deep so early....

I'm deeper than you. thought [laughs].
And we didn’t talk about- my favorite
wacky outfit.

Sodoyou thinkworkaholismisa way of

avoiding intimacy and. the vulnerability
that comes with that?

Well, sexis certainly not, like, a-priori-
ty at the moment.

Sexts different than intimacy.

I guess I view sex-and intimacy as the
same. ButT'm at a different place in my life
nowthan. I was two years ago. So I guess
T'm a woman now.

In whatway do you mean?

Idon’t know when or why you realize
that you've become a woman, but I'm a
woman. I think different. I feel different,
And I care less and less about what

%

if ‘you're like; “Why ‘don’t you want

-people to know?” thenIknow you're with

me for the wrong reasons, so I'm like,
“Fuck off”

Of course, the-more you try to -hide
things— .

I:guess what T'm. trying to say is, this
is showbiz for me. It might not be show-
biz-for the rest-ofiyou,.butfor me, this i
showbiz: If T-were to ever, God forbid,.get

"hurt onstage and my fans Were screaming

outside of the hospital;. waiting for me to
come out, Id come out as Gaga: I wouldn’t
come:ontiin sweatpants-becanse I busted
my leg.or'whatever.

And'that’s what Michael [Jackson]-did.
Michael got burned, and helifted thatglit-
teredglove.so damn high so his fans ‘could
see’hjm,;becaujse‘he.wasiﬂ-the artof show
business.; That’s .what we do. -Some peo-
‘Ple.don’t: They want to relate in a different
way. Tdon'twant peopleto see Pma human
‘being. I don’t even drink water onstage in
front of anybody, because I want them to
focus onthe fantasy of the music and be
transported from where they areto some-
where else. People can't do that ifyou’rejust
on Earth. We need to go to-heaven.

4re you finding that the songs you're
writing for your new album all have q
certain theme?

“ «WHEN | WAKE UP IN'THE MORNING

I FEEL JUST LIKE ANY OTHER INSECURg

24-YEAR-OLD GIRL. THEN | SAY,
‘BITCH,YOU'RE LADY GAGA, YOU

a

GET UP:Al

L
&
&

TR, Boag

people.think as-the
very.strong.

Is there anyone you're able to open
up with and show your vulnerabilities to?’

Well, ‘there -are very few people I
can do: that with. I do it 'with my fans.
I mean, last night onstage I told them
about my. grandpa being sick. But there’s
some-things I'keep sacred for myself, As
'someone-who has written two albums
aboutit, I have the right to choose wheth-
er or not ¥ want to be a ‘celebrity, and I
don't want to be one. And I-feel that I'm
Telatively clever enough to control that
people pay-attention more to my ‘music
and‘tomyclothingthan they doto myper-
sonal life.Trust me, Fd much rather peo-
ple wiite aboutwhat I -wear and what P’'m
singing.and what I doin my videos than
about who. Pm-fucking. I mean, that, for
e, is-the kiss of death.

Do _you feel like you're sacrificing. cer-
tain parts of yourself and your life : foryour
artandcareer? )

It’s kind of good for me, though, isnt
it? Because what if we want to date? We're
not-gonna tell anybody. And we're gonna
lie profusely’that we're. notiogether. And

AND WALK THE WALK TODAY. >

hours go by. I-feel.

Yeah, that'sshow I-work. I always haye
these concept records: Tjust sort-of spirj-
tually harness:onto something, and then
everything grows out of this one seed. But
T-don’t want to 52y too.much, because,
in truth, it's not going to-come out: until
the top-of next year, and:Pm going to an-
nounce the title of the album.atnﬁdnight
on New Year's. And no one knows that, so
you can print that.

Thanks..

Tthink I'mjust gonna get the album tile
tattooed on meand put out the photo. I've
been working .on it for months now, and
T feel very strongly. that it's finished right
now. It came so quickly. Some artists take
years; I don*. I-write music every day. 1
really want to-play you something. Just
turn the tape off for one second.

[Tape is turned off and she -sings the
title track of the new album.]

That chorus came to me, like, Iswear, I
didn’t even-write it. I think God dropped
it in my lap. And I swear to you that I'm
in a place nowwriting music where there’s
this urgency to protect and take care of
my fans. .

Was any of that written on Ecstasy?

Jui¥ 8-22, 2010
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No..Flove Ecstasy: But T.don’t take:it
very much. Well, I like MDMA. I-dort like
‘Ecstasy.

Your fans seem to really like what you
stand for;-because some people need to be
reminded that it’s OK to be different.

Ilove what they stand for. T love who they

are. They inspire mefo be more-confident
every day. When I'wake upin the morning,.
Ifeel just like any other insecure:24-year-
old girk ButTsay, “Bitch; you're Lady Gaga,
you better fucking get.up-and walk the
walk today,” because they need-that from
me. And they.inspire me to keep going.

Is it frustrating to hiave @ new album
ready yet still be touring playing the
old.one? )

I love writing on the road, because I'

g0 out there every night, and while I'm

JuLy 8-22, 2010

In Toronto last June:

“I don't-want people ‘ ;

onstage. performing the old songs, I
literally imagine them singing the lyrics
to my new songs. If T can’t imagine them
singing the lyrics in the audience, why
even write the song? What? To fulfill some
fucking therapy in my soul?

What about “Speechless”® That sounds
therapeutic.

Iwrote that song to soothe my spirit, but
nobody gives a:shit if the chorus isn’t good.
I don't mean to-sound crass, but just that's
how I view music. Not everybody gives a
shitabout your fucking personal life. Music
is a-lie. It is-a lie. Art is a lie. You have to
tell alie thatis so wonderful that your fans
make ittrue. That has been my motivation
and-my inspiration for the longest time,
and the new album is-a lie that I want to
become true so desperately.

Do youfeel there’s a side of you_that

Jfotces you o 5tay strong for the fans, 2o be

arezample of kiaving no fears?

:Sometimes T don't. Sometimes I break
«dowmrand ery-onstage. I totally wear my

eart'onmy sleeve.

‘When youtalk really brazenly sexually
oriwhen.you dress showing a lot of skin,
theres'sortofaformof. ..

-Rebellion?

“No; not rebellivm. There’s a Jorm. of .
‘social.control. It's like saying,.“T'm keind
«of uncomfortable socially, and Tl make
Youmoreuncomfortable, andthat way I
Jeel more comfortable.”

Oh, T see what youre saying. I wish I

. couldsayyes, becanse that’s an interesting

:analysis, but I just feel really comfortable

* “inthoseinoments. Pm quitea schizophren-

{icperson. Let’s call a spade a.spade, right?
‘BitI’m OK:with that;andIrecognize that;

' s teally intefesting to me, because I put

out.music-videos, and I do performances,
andTam79 percent of the time shocked by
‘how:people respond, because I don’t really
think it's particularly groundbreaking or
shocking.I thinkit’s just me and who I am,
-and T'm a ferinist.

Té’s- interesting to speak with you,
because you have this intellectual and
artisticside, but half of your hits are about

‘clubbing.and being drunk. . . .

‘Well, now Ihave a little bit more of an op--
Pportunityto be that, don’t1? I don't mean to
speak arrogantly about my musica) strate-
£Y 25 a pop artist in the Warholian sense,
but today-you have to.almost trick people
-intolistening to something intelligent.

So you're thinking, ‘I'm going to trick
this idea down your throat™

Or seduce people to be interested in
something that is uncomfortable. Why
are we still talking about “Don’t ask, don’t
tell’?"Tt’s like, what fucking year is it? It
makes me crazy! And Thavebeen for three
years baking cakes - and nowT'm goingto
‘bake a cake thathas a bitter jelly.

Elaborate.on that metaphor a-little.

The message of the new music is now
more bitter thanit was before. Because the
sweeter-the-cake, the more bitter the jelly
can be. If I had come out as who I Was, no
one would be listening. Now people are lis-
tening. So I can be inspirational, and Pmin
a different place in my life. I'm interested
in different things. Ive got fame now. So I
don’t want to write about it anymore,

[Fifteen minutes before her performance
that night, Lady Gaga asks ifshe can con-
tinue the interview afterward. As soon as
the show ends, she rushes from the stage to
the tour bus, covered in stage blood. As the
bus lurches out of the backstage parking
lot, she hears screaming outside, then yells
to the bus driver, “Hold on, will you stop the
bus? I'm just going to say ki to my fans,”

Her security guards look disapproving-
ly at her, then relent. She walks to the door
of the bus and opens it, and hundreds of
Jans stampede toward her. The security
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Meeting Queen Elizabeth
after performing at the
Royal Variety Performance
in England in December

SO TRAUMA7 CINMYPASTIDON’T
'EVEN FULLY REMEMBER THEM.” f

gua'rds start yelling for-the drwe'r -to shut
the door, and the bus pulls away. She
smiles, pleased, as ske walks back to con-
tinuethe interview while her tour manager
serves her white wine and chicken fingers,
which she dips copiously in ketchup.]

How do you think you developéd the
resources to-be able to handle fame and
grow along with it?

I think it’s my family. I think it’s the
friendships that I've built-that are really
strong and 'wonderful. My best girlfriend
from high school — and my friends that I
made downtown in New York when they
really welcomed me into this society of
freakish kids that band together. Twas ac-
tually talking to [performance artist-and
collaborator] Lady Starlight today, and I
just said, “Withoutyou.guys, I wouldn’t be
where I am today, for sure.” They gave me
asense of belonging somewhere. ItTl make
me cry just talking'about it, because when
you feel so much-like you don't fitin any-
where, you'd do anything just to make a
fucking friend. And when T met the right

people; they really supported me. Ill never

forget when she turned to me one day and
she said, “You're a.performance artist.” T
was like,“You think so?” When people be-
lieve in you, that’s what makes you grow.
1 notice that people who grow up in a
stable home with parents who they know
love them can deal with success better.
Oh, yeah! But I'was a bad kid. So I had
alot of home issues when I was in high
school especially. I was a fucking night-
mare. My mom-always laughs at me now,
because I get drunk when I'm at home
with my parents at a bar down the street.
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I'm hke, “I'was.such a:bad kidI'm so:
sorty!” I get soupset. My mom’s like, “You
made up for it. It’s fine™

You have a lot of things in your behav-
tor that are signs of someone.who had a
traumatic experience in- adolescence or
childhood. Is that something you.would
ever discuss publicly?

Probably not.

When ChmﬁnaAguzlera began talking
about the dark issues in her past - grow-
ing up around-domestic.abuse —there was
70 negative response to'it, and it ended up
informing her work.

[Hesitates] 1 feel like I tell this story in

my own-way, and myfans knowwhoT really-

am. I don’t want to teach them the wrong
things. And you also have to be careful
about how much you reveal to people-that
look up to you so much. They know who I
am. They know how they can relate to me.
I've laid it all on the table. And if they're
smartlike you, they make that assessment,
but I don’t want to be a bad-example.

A bad example in the.sense of being a
victim?

Yeah, and I'm not a victim. And my
message is-positive. My show has a
lovely naiveté and melancholy to it: a
pop melancholy. That’s my art. If I told
that other story in that way, I don’t
Know if that’s the best way I can help.the
universe.

Because if you did talk about it, then
things you did would be.misinterpreted
and seen through that experience?

Yeah. Maybe if I was writing my own
boolk or something. I guessitshardto....If
1 say oneé thing in our interview right-now,

it will be all.over thé world the day. after:it
‘hits thie stands. Andiit would’be twisted’
.and turned. And it’s I_Jke_ -you havetohonor

some things. Some thinigsare sacred.
Tunderstand,
There are some-things'that-are so trau-
matic, I don't even fully remember them.
But T'will say wholeheartedly that-T had

-the most wonderfil mother-and. father.

I was never abused. I didn’t have a-bad
childhood; All of the things T, wentthrough-
Wwere on’my:own quest foran amstlc_)our-
ney to fiick myself up' ‘like: Warhol- ‘and.
Bowieand Mick,and j | just go-for it.

That’s- interesting that you have: this

A e that the artist has to expose himself

to these dark parts.of I ife.

You; do, but all ofthetrauma I caused-to-
myself [pauses] ‘Oritwas:caused by peo-
ple that Tmet when being outrageous and

' ~1rrespon51ble. ‘What I'm’ rying to say is

that T like'to, within moderatlon, respect
that Tm not Mick Jagger.or. David Bowie,
and T don ¥ ;justhave fansthat are a certain
ages There are; like; nin nine-year-olds listen-
mg to my music, so I guess I iry.to be re-
spectﬁﬂ of them if at all possible.

“You do talk about cocks and. pussy all
‘the time, but I know what you mean.

I.do, but'cock and pussyis notthe'same
‘as:the things'that I could’talk about,

You seem to.have become morereligious
or-spiritual in the last year or so.

Tve had a few different-experiences.
I'm really.connected to my Aunt Joanne,
and:she’s not with us-anymore. Andthen
there-was.my father’s surgery. And-also,
my Jife has changed so much. It’shard not
to-believe that God hasn’t been watching
out for me . when I've’had such:obstacles
with.drugs 4nd réjection: and people not
believing in- me. It’sbeen.a Iong.and-eon-
tinuousiroad, but it’s hard to just chalk it
.all up-to myself. I have to believe there’s
something greater than myself..

Likea higher power?

. Yeah, 2 higher power that’s been watch-
ing qut for me. Sometimes it really freaks
me out.~ o, T should' say; it petnﬁes me -
whenTthink aboutlaymg in'my apartment
[in New York] with bugbites from bedbugs
and roaches-on the floor and mirrors with
cocaine everywhere and no will or-interest
in doing anything but making music-and
getting high. So I guess I've come a really
long way,-and I have my friends to thank
for that, and T have God.

So do you think that getting addicted to
work replaced-drugs in your life?

You just learn-to. put your energy into
something creatjve and wonderful. I work
with Deepak Chopra; and I called him.and
told him some wacky dream Thad about. . .
I don't want to say. It's too morbid.

You seem like you have morbid dreams.

Ido have morbid dreams. But Tputthem
in the show.-A lot of the workI do is an ex-
orcism for the fans but also for myself, The
[video] piece inthe show where I'm eating
the heart, it’s a real bovine heart.

Juiy 8-22, 2010


































































































































































































































































