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Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name REAL D

Granted to Date 12/02/2009

of previous

extension

Address 100 North Crescent DriveSuite 120

Beverly Hills, CA 90210
UNITED STATES

Attorney Tara M. Reedy

information Sonnenschein Nath & Rosenthal LLP

P.O. Box #061080 Wacker Drive Station, Willis Tower
Chicago, IL 60606-1080

UNITED STATES

trademarks@sonnenschein.com, ttab@sonnenschein.com,
treedy@sonnenschein.com, cbheen@sonnenschein.com,
rmaitland@sonnenschein.com

Applicant Information

Application No 77663183 Publication date 08/04/2009
Opposition Filing 12/02/2009 Opposition 12/02/2009
Date Period Ends

Applicant Trends International, LLC

5188 West 74th Street
Indianapolis, IN 46268
UNITED STATES

Goods/Services Affected by Opposition

Class 016. First Use: 2008/00/00 First Use In Commerce: 2008/00/00
All goods and services in the class are opposed, namely: posters

Grounds for Opposition

| Priority and likelihood of confusion | Trademark Act section 2(d)

Mark Cited by Opposer as Basis for Opposition

U.S. Registration | 3410242 Application Date 10/23/2003

No.

Registration Date | 04/08/2008 Foreign Priority NONE
Date

Word Mark REAL D

Design Mark
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Description of NONE
Mark

Goods/Services Class 009. First use: First Use: 2005/07/31 First Use In Commerce: 2005/07/31

Digital 3D theater and home cinema systems, namely, digital motion picture
projectors; polarized eyewear and shutter glass eyewear that decode stereo 3D
images projected onto a screen, to allow the wearer to view the 3D images;
active polarizers and emitter sensors combined with the above described
eyewear and synchronized with above described digital projectors, for
coordinating synchronization and decoding of discrete left/right eye images; and
specialized computers and control software for receiving, storing and playing
back 3D motion pictures and their sound tracks
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INTHE UNITED STATESPATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of App. Ser. No. 77/663,183 )
REAL D, ))
Opposer, ))
V. ; OppositionNo.
TRENDSINTERNATIONAL, LLC, ))
Applicant. ))

NOTICE OF OPPOSITION

Opposer, Real D, a corporation organigeder the laws of th8tate of California,
having offices at 100 North Crescent Dridaiite 120, Beverly Hills, California 90210, believes
that it will be damaged by the registratioihApplication SeriaNo. 77/663,183, and hereby
opposes registration of the sameder 15 U.S.C. 88 1052(d), and 1063.

BACKGROUND

1. On February 4, 2009, Trends Interoaéil LLC (“Applicant’) filed Application
Serial No. 77/663,183, for the designation REAI3HD POSTERS for “posters” in International

Class 16 (the “Application”), claiming a datefwbt use in commerce &ast as early as 2008.

2. The United States Patent and Bradrk Office publishethe Application for
opposition in the Official Gazette on August 4, 208iywing time to oppose said application up
to and including September 3, 2009. On Au@lrs 2009, Real D filed a 90 Day Request for
Extension of Time to Oppose until DecemBeR009. The Trademark Trial and Appeal Board
granted Real D’s Request for Extension of TimAs. a result, Real D has timely filed this Notice

of Opposition.

3. Since 2005, Real D has offered agners a motion picture experience through

technology that presents motiorcoires in REAL D® three-dimensional (3-D) form. Real D



manufactures, sells, licensesladistributes technology and epmient for 3-D systems used in
cinema, home, office, scientific, and research and development settings under its REAL D®

mark.

4. Real D is the owner of common lagtris in the trademark REAL D for its 3-D
motion picture experience. Real D also owhS. Trademark Registration No. 3,410,242 for the
REAL D® mark for 3-D equipment and techogy used to display and view 3-D motion
pictures which was registered April 8, 2008, with a priority date of October 23, 2003 (the
“Registration”). A true and accurate copysaid Registration and current status from the
USPTOTARR database is attached hereto aratked as Opposer’s Exhibit A.

5. Since at least as early as July 3152608al D has continuously used its REAL D
mark in connection with a 3-D motion picturepexience for consumers. Real D licenses its
technology to cinema exhibitoesd movie theater operators a&gahe United States, as well as
many theaters abroad. These exhibitors and tgperdahrough a license of Real D’'s REAL D
mark, advertise, promote and exhibit 3-Dtimo pictures using Real D technology under the
REAL D® mark.

6. Consumers are exposed to the REAMark as the brand for Real D’s motion
picture experience in various advertisemdotgshe movies shown with the REAL D®
technology. The REAL D mark appears in neogosters, theatrical trailers, television
advertisements, newspaper adveriients, movie listings in ptimand online, and on the Real D
website www.reald.com. For example, copiemovie listings displaying the REAL D mark are

attached hereto and marked as Opposer’s Exhibit B.

7. Consumers who see a motion pictanlgertised as shown with REAL D®
technology are subject to a REAL3-D motion picture experiee that begins when they
choose a REAL D®-equipped theater in the movie listings or advertisements in newspapers and
online at online ticketing sites such as Famgta and continues when they go to the movie
theater. The REAL D mark apge on signage outside of moweaters and on movie posters
in theater lobbies promotingdfREAL D experience. Consumers are handed a pair of REAL
D®-branded eyeglasses to view the 3-D images in the movie. The REAL D mark also appears
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on a movie trailer shown before the motion pictugxamples of signage, posters displayed in
movie theaters, and screen immadrom a movie trailer prorting the REAL D 3-D experience,
shown in movie theaters acrdbge country and available on the Real D website, are attached

hereto and marked as Opposer’s Exhibit C.

8. The public is widely exposed teetREAL D mark in connection with motion
pictures, including through adveitig, movie listings, theatricaldilers and movie posters. In
addition to identifying the equipment and teclogy described in the REAL D® Registration,
the REAL D mark functions as a source ideetifor a type of mtion picture experience

advertised to and encountetigglconsumers on a daily basis.

9. To further enhance the REAL D canser experience outside of the motion
picture theaters, movie posters displaying the REPAark also are sold to the public. Copies
of selected posters from the movi@sudy with a Chance of Meat Balls, Monsters vs. Aliens,
Coraline, Battle for Terra, Toy Story, Toy Story 2 andFinal Destination, available for purchase
on third party websitesre attached hereto and markesdOpposer’s Exhibit D.

10. These posters displaying the REAImark are offered on websites such as
stores.channeladvisor.com, wwnovieposters.com, www.ecrater.com and shot.vendio.com.
See Opposer’s Exhibit D. Real D is pursuing ptao offer movie posters displaying the REAL

D mark to the public thiagh general retail channels.

11. Consumers have been exposedddBAL D mark in connection with a 3-D
motion picture experience since at leastady as November 4, 2005, when the 3-D movie

Chicken Little was released in cinemas across the United States.

12. The exposure of consumers to the REAIark has continued with the release
of over twenty-three (23) movies and speelants advertised as shown with REAL D®
technology since 2005 in movie thext across the country. These include the following titles:
Monster House, Meet the Robinsons, The Nightmare Before Christmas, Beowulf, Hannah
Montana & Miley Cyrus: Best of Both Worlds, U2 3D, Journey to the Center of the Earth, Fly
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Me To The Moon, Bolt, Jonas Brothers: The 3D Concert Experience, Battle for Terra, My

Bloody Valentine, Monsters vs. Aliens, Coraline, Ice Age: Dawn of the Dinosaurs, X-Games 3D,
Up, G-Force, Final Destination, Cloudy With A Chance of Meat Balls, A Christmas Carol, Toy
Sory andToy Sory 2. Print-outs from Opposer’s websiteww.reald.com listing released films
advertised as shown with REAL D® technologg attached hereto and marked as Opposer’s
Exhibit E.

13. Consumers will continue to be exposz&eal D’s motion picture experience in a
number of highly anticipated and widely publicized films slatebetoeleased in the end of 2009
through 2010 which are currentlyibg advertised to the public in connection wiitle REAL D
mark. These new motion pictures incluiatar, Alice in Wonderland, How to Train Your
Dragon andToy Sory 3. A print-out from Opposer’s website www.reald.com listing upcoming
films advertised as shown with REAL D®&dhnology are attached hereto and marked as

Opposer’s Exhibit F.

14. Real D has made extensive advertisixgenditures resulting in substantial sales
and has developed substantial goodwill in théRP mark. The REAL D mark is regularly
advertised and promoted in print and otmexdia, placement in movie theaters around the

country, and on Real D’s websitgee, e.g., Opposer’s Exhibits B, C, E and F.

15. Real D has received widespread &avorable press coverage in general
circulation and industry publication&eal D has been discussed on CBBMinutes, Fox
News’ Foxlight and NBC’sSquawk on the Street.  Articles about Real D have appeared in the
Wall Street Journal, New York Times, Los Angeles Times, USA Today, Reuters, MovieScope,
Fortune, Forbes, Fast Company, Saturday Night Magazine, Financial Times, Daily Variety,
Hollywood Reporter, Wired, Milwaukee Journal Sentinel, Christian Science Monitor, Popular
Mechanics, Associated Press, Time andBloomberg. Copies of selecteatticles discussing Real

D are attached hereto and marked as Opposer’s Exhibit G.

16. As stated in its g@fication, Applicant adoptethe designation REAL-D 3-D
POSTERS for posters approximatéiye years after Real D’s pniiby rights in its REAL D®
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mark, and three years after Real D began URIBAL D as a brand fats 3-D motion picture
experience. Real D has bagmable to locate any other usdgghe designation REAL-D 3-D
POSTERS by Applicant. Upon information andidfe Applicant uses or intends to use the
designation REAL-D 3-D POSTERS in the sam&nner in which the designation REAL-D is

used as described herein.

17.  Applicant uses the designation REALeD its website to promote the sale of 3-D
movie posters. Printouts from Applicant’slvste, www.trendsinternational.com, showing
Applicant’s use of REAL-D in@nnection with 3-D posters, arttached hereto and marked as
Opposer’s Exhibit H.

18. Applicant’s website promotes movyiesters under the designation REAL-D for
movies which were advertised as shown usingRE® technology. Copies of selected posters
promoted on Applicant’s website, www.trendsimational.com, for movies which were
advertised as shown using REAL D® technolagyg attached heretodmarked as Opposer’s
Exhibit I. Compare Opposer’s Exhibit IToy Sory, Avatar) to Opposer’s Exhibit Doy Story)
and Opposer’s Exhibit FAyatar).

19. Upon information and belief, Applicasthosters are marketed and sold under the
designation REAL-D or REAL-D 3-D to big bartailers including Target and Wal-Mart.

20. Real D has used the REAL D marlkconnection with providing a motion picture
experience and 3-D technology continuously setdeast as early auly 31, 2005, with a
priority date of October 23, 2003.

21. Real D’s rights in the REAL D maHhave priority ovethe Application which
claims first use of the mark REAL-B-D POSTERS for posters in 2008.

22. Applicant had constructive noticeRdal D’s federal tragimark registration for
its REAL D® mark issued April 8, 2008, prior toe filing of the Application on February 4,
2009, and may also have had constructive nafi¢keal D’'s Registration before Applicant

commenced use of the designation at issue i8.2@h information and belief, Applicant also
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likely had actual notice of Real D’'s REAL mark before Applicant commenced use of the

designation at issue in 2008.

LIKELIHOOD OF CONFUSION

23. Applicant’s application for, andatined use of, the designation REAL-D 3-D
POSTERS for posters so resembles Real Diismaide common law and registration rights for
the REAL D mark as to be likely to cause amibn, mistake, or deception under Section 2(d) of
the Trademark Act, 15 U.S. C. § 1052(d).

24. The designation REAL-D 3-D POSTERShe Application is similar to, and
incorporates the whole of, Real D’'s REAL D ikaiThe additional verbiage in the designation at
issue, 3-D POSTERS, mereadgds descriptive wording ifdhe goods identified in the
Application, namely, posters. In fact, on itshsge Applicant drops the descriptive wording in

the designation to use REAL-D alone for 3-D posters.

25. Applicant claims to use the dgsation REAL-D 3-D POSTERS in connection
with posters, which are goods that are closelytedlto, nearly identicdab, or complementary to
goods and services offered under Real D’'s REAark. Applicant uses the designation
REAL-D in connection with mow posters, including movie posténat are advertised as being
3-D posters. Applicant’'s website promotestposunder the designatidREAL-D for movies
which were advertised as shown using RH2® technology. Consners are likely to
reasonably believe that the goods offered\pplicant under the designation REAL-D 3-D
POSTERS are offered or otherwise sponsorezhdorsed by Real D, the owner of the REAL D
mark which has been used widely in connectigth consumers’ 3-D ni@n picture experience,
including REAL D® technology, REAL D® -branded eyeglasses to view 3-D images, and movie
posters displaying the REAL D mark and sold to the public.

26. The goods in the Application are presdnto move through all of the ordinary
and usual channels of trade for such posterd,may be sold to consumers who have been

exposed to movies advertised as shownguREAL D® technology and who have enjoyed the
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REAL D 3-D motion picture experiee. These posters also may be sold to consumers who have
purchased movie posters displaying Real D’s REBAmark. The overlappg channels of trade

also show that consumers are likely tocbafused between thiesignation REAL-D 3-D

POSTERS in the Application and Rk rights in the REAL D mark.

27. Real D has priority rights irsiREAL D mark that existed long before

Applicant’s claimed first usef the designation at issue.

28. Real D is entitled to protectiontbie goodwill in its REAL D mark and REAL

D® Registration against confusingly similar marks.

29. Upon information and belief, Applicant adopted and commenced use of the
designation REAL-D 3-D POSTERS with the intémtrade off the goodwill represented by the
REAL D mark and the REAL D® Registration.

30. If the Application were allowed togister, purchasers of posters sold under the
designation REAL-D 3-D POSTERSedlikely to be confused into believing that Applicant’s
goods originated from or are connected withare sponsored, licerdseendorsed or approved
by Real D, or its REAL D mark or goods or sees, all to Real D’s detnent. Registration of
the designation REAL-D 3-D POSTERS by Agglint would allow Applicant to wrongfully

appropriate Real D’s valuable goodwill angutation associated with its REAL D mark.

31. As a result of the likelihood obrfusion that would be caused by Applicant’s
proposed registration and use of the degignd&REAL-D 3-D POSTERS, issuance of a
registration based on the Application will result in damage and injury to Real D. Applicant's
registration of the designation REAL-D 3BDSTERS would allow pplicant an unqualified
right (a) to wrongfully approprta Real D’s goodwill and reputati associated with the mark
REAL D; (b) to benefit from the likely consion among purchasers as to the source or
sponsorship of goods offered in connection wilith REAL-D 3-D POSTERS mark; and (c) to
harm Real D's goodwill and reputation associatid the mark REAL D by allowing any fault

with or objection to Apficant’s goods to refleadversely upon Real D.
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WHEREFORE, Real D prays that the Boaustain this Notice of Opposition and refuse
to register Application Serial No. 77/663,183.

Real D hereby appoints Carol Anne Betara M. Reedy and Sonnenschein Nath &
Rosenthal LLP, P.O. Box #061080, Wacker Brtation, Sears Tower, Chicago, IL 60606-
1080, as its representative upon whom noticelspaaocess in proceedings affecting this

proceeding may be served.

Respectfullysubmitted,
Real D

By: _/s//Carol Anne Been/
e of its Attorneys

Dated: December 2, 2009

Carol Anne Been

Tara M. Reedy

SONNENSCHEIN NATH & ROSENTHAL LLP
P.O. Box #061080

Wacker Drive Station

Willis Tower

Chicago, lllinois 60606-1080

Tel. No. 312-876-8000

Facsimile No. 312-876-7934



CERTIFICATE OF SERVICE

| hereby certify that | caused a truedasorrect copy of the foregoing NOTICE OF
OPPOSITION to be served upon:

DAVID AW.WONG
BARNES & THORNBURG LLP
11 SMERIDIAN ST
INDIANAPOLIS, IN 46204-3506

by placing same in an eneple, properly sealed and adsked, with postage prepaid and
depositing same with the UnitedaBs Postal Service on thi¥ Zay of December, 2009.

& Ntaram. reedy/
TaraM. Reedy

Filed with the TTAB via
ESSTA on December 2, 2009

12681046
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Int. Cl.: 9
Prior U.S. Cls.: 21, 23, 26, 36, and 38

United States Patent and Trademark Office

Reg. No. 3,410,242
Registered Apr. 8, 2008

TRADEMARK
PRINCIPAL REGISTER

REAL D

REAL D (CALIFORNIA CORPORATION)
SUITE 120

100 NORTH CRESCENT DRIVE

BEVERLY HILLS, CA 90210

FOR: DIGITAL 3D THEATER AND HOME CINE-
MA SYSTEMS, NAMELY, DIGITAL MOTION PIC-
TURE PROJECTORS; POLARIZED EYEWEAR AND
SHUTTER GLASS EYEWEAR THAT DECODE STE-
REO 3D IMAGES PROJECTED ONTO A SCREEN,
TO ALLOW THE WEARER TO VIEW THE 3D
IMAGES; ACTIVE POLARIZERS AND EMITTER
SENSORS COMBINED WITH THE ABOVE DESCRI-
BED EYEWEAR AND SYNCHRONIZED WITH

ABOVE DESCRIBED DIGITAL PROJECTORS, FOR
COORDINATING SYNCHRONIZATION AND DE-
CODING OF DISCRETE LEFT/RIGHT EYE IMA-
GES; AND SPECIALIZED COMPUTERS AND
CONTROL SOFTWARE FOR RECEIVING, STOR-
ING AND PLAYING BACK 3D MOTION PICTURES
AND THEIR SOUND TRACKS, IN CLASS 9 (U.S.
CLS. 21, 23, 26, 36 AND 38).

FIRST USE 7-31-2005; IN COMMERCE 7-31-2005.
SN 78-318,006, FILED 10-23-2003.
JASON LOTT, EXAMINING ATTORNEY



Latest Status Info Page 1 of 4

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2009-12-02 14:48:31 ET

Serial Number: 78318006 Assignment Information Trademark Document Retrieval

Registration Number: 3410242

Mark (words only): REAL D

Standard Character claim: No

Current Status: Registered.

Date of Status: 2008-04-08

Filing Date: 2003-10-23

Transformed into a National Application: No
Registration Date: 2008-04-08

Register: Principal

Law Office Assigned: LAW OFFICE 115

If you are the applicant or applicant's attorney and have questions about this file, please contact

Current Location: 650 -Publication And Issue Section

Date In Location: 2008-03-01

LAST APPLICANT(S)/OWNER(S) OF RECORD
1. REAL D

Address:

REAL D

Suite 120 100 North Crescent Drive
BEVERLY HILLS, CA 90210

United States

Legal Entity Type: Corporation

State or Country of Incorporation: California

GOODS AND/OR SERVICES
International Class: 009
Class Status: Active

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=78318006 12/2/2009



Latest Status Info Page 2 of 4

Digital 3D theater and home cinema systems, namely, digital motion picture projectors; polarized
eyewear and shutter glass eyewear that decode sterco 3D images projected onto a screen, to allow the
wearer to view the 3D images; active polarizers and emitter sensors combined with the above described
eyewear and synchronized with above described digital projectors, for coordinating synchromzation and
decoding of discrete left/right eye images; and specialized computers and control software for receiving,
storing and playing back 3D motion pictures and their scund tracks

Basis: [(a)

First Use Date: 2005-07-31

First Use in Commerce Date: 2005-07-31

ADDITIONAL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document
Retrieval" shown near the top of this page.

2009-07-20 - Attorney Revoked And/Or Appointed
2009-07-20 - TEAS Revoke/Appoint Attorney Received
2008-04-08 - Registered - Principal Register

2008-03-01 - Law Office Registration Review Completed
2008-03-01 - Assigned To LIE

2008-02-05 - Allowed for Registration - Principal Register (SOU accepted)
2008-01-25 - Statement of use processing complete
2007-12-21 - Amendment to Use filed

2007-12-21 - TEAS Statement of Use Received
2007-09-17 - Extension 5 granted

2007-06-15 - Extension 3 filed

2007-07-10 - Attorney Revoked And/Or Appointed

2007-07-10 - TEAS Revoke/Appoint Attorney Received

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=783 18006 12/2/2009



Latest Status Info Page 3 of 4

2007-06-15 - Attorney Revoked And/Or Appointed
2007-06-15 - TEAS Revoke/Appoint Attorney Received
2007-06-15 - TEAS Extension Received

2007-02-15 - Extension 4 granted

2006-12-13 - Extension 4 filed

2006-12-13 - TEAS Extension Received

2006-07-02 - Extension 3 granted

2006-06-14 - Extension 3 filed

20006-06-14 - TEAS Extension Received

2006-02-07 - Assigned To Examiner

2005-12-09 - Extension 2 granted

2005-12-09 - Extension 2 filed

2005-12-09 - TEAS Extension Recetved

2005-06-16 - Extension 1 granted

2005-06-16 - Extension | filed

2003-06-16 - TEAS Extension Received

2004-12-21 - Noa Mailed - SOU Required From Applicant
2004-09-28 - Published for opposition

2004-09-08 - Notice of publication

2004-07-15 - Approved for Pub - Principal Register (Initial exam)
2004-07-06 - Amendment From Applicant Entered
2004-07-06 - Communication received from applicant
2004-07-06 - PAPER RECEIVED

2004-05-19 - Non-final action e-mailed

2004-05-05 - Assigned To Examiner

2003-11-10 - New Application Entered In Tram

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=78318006 12/2/2009



Latest Status Info Page 4 of 4

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Carol Anne Been, Esq.

Correspondent

Carol Anne Been, Esq.

Sonnenschein Nath & Rosenthal LLP
P.O. Box 061080

Wacker Dr. Station, 233 South Wacker Dr.
Chicago 1L 60606-1080

Phone Number: 312-876-3122

Fax Number: 312-876-7934

http://tarr.uspto.gov/servlet/tarr7regser=serial&entry=783180006 12/2/2009



USPTO Assignments on the Web Page 1 of 1

United States Patent and Trademark Office

Home| Site Index]Search|Guides| Contacts | eBusiness | eBiz alerts | News | Help
Assignhments on the Web > Trademark Query
Trademark Assignment Abstract of Title

Total Assignments: 1
Serial #: 78318006 Filing Dt: 10/23/2003 Reg #: 3410242 Reg. Dt: 04/08/2008

Registrant: REALD
Mark: REALD

Assignment: 1

Reel/Frame: 2842/0425 Received: 04/27/2004 Recorded: 04/27/2004 Pages: 5
Conveyance: ASSIGNS THE ENTIRE INTEREST
Assignor: TRI-HOLDINGS LLC Exec Dt: 04/20/2004

Entity Type: LIMITED LIABILITY COMPANY
Citizenship: NONE
Assignee: REALD Entity Type: CORPORATION
9300 WILSHIRE BLVD., SUITE 108 Citizenship: CALIFORNIA
BEVERLY HILLS, CALIFORNIA 90212
Correspondent: KENNETH H. OHRINER

SIXTH FLOOR SOUTH

1620 26TH STREET

SANTA MONICA, CA 80404

Search Results as of: 12/02/2009 02:47 PM
If you have any comments or questions cancerning the data displayed, contact PRD / Assignments at 571-272-3350.
Web interface last modified: October 18, 2008 v.2.0.2

{ HOME | INDEX| SEARCH | eBUSINESS | CONTACT US | PRIVACY STATEMENT

http://assignments.uspto.gov/assignments/q?db=tm&qt=sno&reel=& frame=&sno=78318006 12/2/2009
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Forbes

Films With Depth

Evan Hessel 12.10.07

The mightiest mogul-minds in Hollywood have come up with a brilliant marketing gimmick this holiday
season, something completely fresh, a little idea they cooked up called....3-D.

It's back, again, but put aside any thoughts of cheesy, nauseating head trips like Bwana Devil or Comin'
at Yal Technology has saved 3-D cinema. Robert Zemeckis' stunning Beowulf, which opened Nov. 16,
has won raves for its ability to barrage the audience with computer-generated limbs, gristle and carcasses
without 3-D's usual upchuck-inducing optical effects. And Angelina Jolie’s performance as a nude witch is
pretty much why they invented the third dimension.

Megadirectors Stephen Spielberg, Peter Jackson and James Cameron all have 3-D projects in the works.
DreamWorks Animation boss Jeffrey Katzenberg says all his studio's films will be 3-D by 2009,

3-D has shown some ability to boost box-office grosses. In three smaller animated releases, Monster
House, Chicken Little and Meet the Robinsons, 3-D screens outsold their 2-D counterparts three to one.
Theaters are charging $3 more per ticket for Beowu!fin 3-D than for standard screenings, incremental
profit split 50-50 between the studio and the theater owners.

The leader in 3-D technology in Hollywood is a little firm in Beverly Hills called Real D, which has sold
1,000 projector systems to theaters in North America, creating a sizable market for 3-D flicks. These
movies are made by filming the action with two cameras and projecting the two slightly shifted images
onscreen at once, tricking the mind into thinking the action has some depth. Real D's system uses one
digital projector to flick back and forth 144 times per second between the two images. The images pop off
the screen when viewers put on 75-cent disposable polarized eyeglasses.

Theaters shell out $50,000 to install the system, plus a $25,000 annual licensing fee. Michael Lewis, Real
D's founder, projects that by 2009 the Real D system will be on 3,400 U.S. screens, or 9% of the total.
Falling filmmaking costs will inspire every auteur to shoot for 3-D, says Lewis. "We've always believed
that if we built better tech, the filmmakers would come.”
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"Hannah Montana'" wins box office Super Bowl
Mon Feb 4, 2008 10:39am EST
By Bob Tourtellotte

LOS ANGELES (Reuters) - Walt Disney's 3-D movie "Hannah Montana & Miley Cyrus:
Best of Both Worlds Concert" topped movie box offices, raking in $29 million for the
biggest opening over a normally slow Super Bowl weekend, according to studio
estimates on Sunday.

With professional football's championship game dominating the entertainment landscape,
the 3-D movie of Cyrus' (aka Hannah Montana) 2007 singing tour brought teenage girls
streaming into theaters with their parents, said Mark Zoradi, president of Walt Disney
Studios Motion Pictures Group.

"We're looking at this and realizing we made a little piece of movie history," Zoradi said.
"This has been a family movie, and we've had lots of parents exiting theaters saying,
'thank you because we couldn't get into any of her concerts."

Supernatural thriller "The Eye," starring Jessica Alba, took the No. 2 slot at U.S. and
Canadian box offices with a $13 million weekend. The No. 3 movie was romantic
comedy "27 Dresses" with $8.4 million, according to industry tracker Media By
Numbers.

Rounding out the top five were teen pregnancy comedy "Juno" at No. 4 with a weekend
haul of $7.5 million, bringing its total ticket sales to 5110 million. In the No. 5 position
was last week's champ, action adventure "Meet the Spartans," with $7.1 million for the
weekend and $28 million overall.

HANNAH'S HUGE HIT

Cyrus, the teenage daughter of country singer Billy Ray Cyrus, portrays the title character
of Hannah Montana on the Disney Channel cable TV program of the same name. Hannah
leads a typical teenage life by day, but has a secret singing career on weekends. The show
is a hit with young viewers. -

The concert movie's No. 1 performance was even more important in Hollywood for
several reasons,

Sales of "Hannah" tickets, whose prices varied but were higher than normal at theaters
across the country, came from screenings in about 680 locations and grossed an average



of nearly $42,500 per theater, according to the Walt Disney Co. A typical No. | movie in
wide release would open in about 3,000 theaters and average perhaps $7,000 per theater.

Based on the opening weekend's popularity, Disney said it is extending the movie from
what had been a limited run ending this Thursday. Now, theaters will be able to play the
movie as long as they like, a Disney spokeswoman said.

Also, elevating the importance of the "Hannah Montana" movie is the idea that new
digital 3-D movies are seen as a growing industry trend because theater owners want to
put new types of entertainment in their venues so they can compete for audiences against
DVDs, video games and the Internet.

The format also allows live concerts like the Hannah Montana shows, or sporting events
like football or basketball games, to be shown in theaters in 3-D. Promoters say watching
events in this new 3-D format makes audiences feel like they are in the live venue.

For legions of Hannah Montana fans, that factor seemed to be especially important.
Cyrus' concert tour late last year was a sell-out and among the hardest live act tickets to
come by.

"These 3-D movies can really take you to a place you wouldn't normally go." said
Michael Lewis, chiel executive officer of the company Real D, whose 3-D technology 1s
used in screening the "Hannah Montana" concert movie.
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Who's Cashing In on the 3-D Boom?
April 14, 2008
by Michael V. Copeland

UNLESS THEY happened to have adolescent daughters, it's unlikely that
many Hollywood executives donned funny glasses the first weekend in
February to catch the film debut in glorious 3-D of Disney's tween TV and
pop star Miley Cyrus, better known to fans as Hannah Montana. But come
Monday, there were high-level meetings all over town to deal with its
impact. Hannah Montana & Miley Cyrus: Best of Both Worlds Concert Tour
opened small, on only 683 screens. But thanks to packed theaters and
premium ticket prices ($15 to $24 each), it booked $31 million. That's
$45,000 per screen a Hollywood record.

It was like firing a starter pistol. Three-dimensional film a 50-year-old fad
that has gussied up more than its share of bad horror movies and soft-core
skin flicks looks like a gimmick whose time may have come. This may be
the technology that studio executives have been praying for, one that will
finally persuade theater chains to upgrade to digital technology and lure
Americans back to the cieplex.

Every major studio now has 3-D projects in the works. You might have
missed the 3-D versions of Chicken Little and Polar Express. But 1t will be
hard to ignore the publicity for the next 3-D wave. No fewer than 20 movies
are slated for 3-D release over the next two years, including high-budget
productions by the likes of James (Titanic) Cameron, Steven (ET) Spielberg,
and Peter (Lord of the Rings) Jackson. "Six months ago none of the studios
would talk to us," says Sandy Climan, CEO of 3Ality Digital, one of the 3-D
production houses suddenly in high demand. "Now they all want to talk."

Who else stands to make money from the coming 3-D boom? We surveyed
the ficld and found some eye-popping prospects.



THE STUDIOS

Deploying the new 3-D technology in Hollywood, explains Chuck Viane,
head of distribution at Disney, is a chicken-and-egg proposition: Which
comes first, the 3-D movies or the theaters equipped to show them? The
initiative this time is clearly coming from the content producers the studios
that have to pony up the extra $15 million or more it costs to make a 3-D
film and so far their investments seem to be paying off. When Disney
released Meet the Robinsons last year, the 3-D version generated nearly
three times as much business per screen as the 2-D. Paramount's Beowulf
casily grossed twice as much per screen in 3-D.

Lionsgate, 20th Century Fox, New Line Cinema, Summit, and Focus
Features all have 3-D movies in production. But the biggest winners arc
likely to be the studios that pushed 3-D the hardest: Disney and
DreamWorks. DreamWorks Animation announced last year that starting in
2009 all its pictures will be shot in 3-D, including Shrek Goes Fourth. CEO
Jeffrey Katzenberg, meanwhile, has been telling anybody who will listen
that digital 3-D is "the single most revolutionary change since color
pictures."

THE FILMMAKERS

It's a wise director who makes the movies the studios want to fund, and
Katzenberg has been especially energetic in his efforts to convert what he
calls the tech-savvy "alpha members of our herd."

Some of them didn't need converting. James Cameron has been working
with digital 3-D for seven years and is now wrapping up a big-budget sci-fi
thriller called Avatar. Peter Jackson and Steven Spiclberg are teaming up on
a trio of 3-D Tintin films. George Lucas wants to give all six of his Star
Wars films the 3-D treatment, and Robert Zemeckis says he's working only
in 3-D going forward, starting with a 2009 remake of A Christmas Carol.

But the first big 3-D feature out of the gate this year will be Eric Brevig's
Journey to the Center of the Earth 3-D, which was prescreened last month in
Las Vegas. Brevig can't get over the way the audience reacted. "I have some
very simple thrills in my movie a school of piranhas suddenly flying from
the water, for example and people literally leaped from their seats."



THE EXHIBITORS

Theater owners have been reluctant to spend the $75,000 it costs to convert
an analog theater to digital, never mind the extra $25,000 or so it costs to
make it 3-D. Today only 4,600 of the 37,000 U.S. movie screens are digital,
and only 1,030 of those are 3-D-ready. But 3-D, with its new tween cachet
and higher ticket prices, has sweetened the deal for theater chains, according
to Mike Campbell, CEO of Regal Entertainment, the nation's largest.
Another sweetener is the $1.1 billion financing plan that Regal, along with
No. 2 chain Cinemark and No. 3 AMC, is trying to arrange to help pay for
the new digital technology. "Once that happens it will be pedal to the metal
for 3-D," says Barton Crockett, an equity analyst with J.P. Morgan. He
estimates that 3-D could someday represent as much as one-fifth of box
office receipts, adding $300 million to $400 million a year to studios' and
theaters' bottom line.

THE PRODUCTION HOUSES

Shooting 3-D films used to be a nightmare; you needed a pair of perfectly
synced cameras for every scene. Shooting digital 3-D is easier, but you still
need a two-camera setup that captures images fast enough to play back at
144 frames a second (rather than 24). The leader in the ficld 1s Pace
Technologics, based in Burbank, Calif. Founder Vince Pace, best known for
the underwater rigs he built to shoot Abyss and Titanic, has now shifted his
entire production business to 3-D. His equipment has been used to make
every major 3-D feature film so far, including Hannah Montana, Avatar, and
Journey.

Pace's main competitor is 3Ality Digital, also in Burbank. It got a piece of
the action making U2 3D, a documentary about U2's Vertigo tour. Both
firms are privately held.

THE 3-D GEAR MAKERS

There are three main competing systems for projecting and viewing 3-D
movies, but Beverly Hills--based (and privately held) Real D with a 97%
share of the domestic market has a commanding lead. It makes the software
to calibrate the images, an LCD-based shutter attachment, and polarized
glasses that fuse the two images. The newest entry comes from Dolby Labs,
maker of those high-end cinema sound systems. Dolby's 3-D technology 1s



based on a spinning color wheel and color-filtering glasses. Unlike Real D, 1t
doesn't require a special screen, which has helped it get a foothold in a
handful of theaters since it was unveiled last year.

The other player to watch in 3-D technology is Toronto-based IMAX, which
has been distributing 3-D films on its network of jumbo-sized screens since
1986. IMAX still relies on film-based projection for its 3-D but will move to
a digital system next year.

BRINGING IT HOME

It won't be too long before the new 3-D movies come home in DVD and
Blu-ray, and the big electronics makers are prepared. Samsung already sells
a 42-inch plasma TV with a "3-D-recady" label for $1,199 at Best Buy, and
Mitsubishi and Philips are close behind. Meanwhile, DDD Group makes the
$199 TriDef glasses needed to see 3-D on Samsung's new screens.

To experience the full three-dimensional sensation, however, you'll still
want to go to a big theater, where the split between left- and right-eye
images is wider and the feeling of depth more intense. The effect, even for
moviegoers outside the Hannah Montana demographic, can be mesmerizing.
Vince Pace remembers setting up a mobile trailer in Las Vegas last year to
film and screen the NBA All-Star Game in 3-D for a private party hosted by
commissioner David Stern. The show kicked off after the game ended. "We
figured the guests might come in, watch for a few minutes, and go on to the
party," Pace says. They didn't.

Though most had just seen the game live, they watched 1t all over again in 3-
in &
That's the kind of reaction Hollywood is banking on.
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Regal Plans Big 3D Push
In Its U.S. Cinema Chain

By SARAH MCBRIDE
May 21, 2008

Regal Entertainment Group, the nation's largest cinema chain, signed a deal to bring
1,500 more 3D screens from RealD Corp. to its theaters. The pact underscores the impor-
tance theater owners are attaching to 3D technology, as they fight to keep customers
coming to movie theaters rather than watching DVDs at home.

The deal for the new screens, which will roll out over the next two years, will bring
RealD, of Beverly Hills, Calif., to a total of more than 3,500 screens in the U.S. That
cements RealD's lead in 3D projection technology, and may make it difficult for competi-
tors such as Dolby Laboratories Inc., which has about 40 3D screens in the U.S., to catch
up.

A Dolby spokesman says 3D rollout is in its earliest stages, allowing room for multiple
players. There are some 30,000 movie screens in the U.S. All 3D systems create a
startling sense of depth, with images that appear to pop off the screen. Viewers must use
special glasses to see the effects.

A key incentive for Regal, of Knoxville, Tenn., was the number of 31D movies coming
out in coming months. "Journey to the Center of the Earth," a remake of the classic from
Time Warner Inc.'s New Line Cinema, and "Bolt," a Walt Disney Co. movie about a
German shepherd, are both expected to do well at the box office. Next year, about a
dozen movies are expected to come out in 3D.

Theater owners can charge about $3 more than regular movie-ticket prices for 3D
movies. For Disney's "Hannah Montana/Miley Cyrus: Best of Both Worlds Concert
Tour.," a 3D bonanza that came out in February, theaters typically charged $15, more than
a $5 premium in many markets.

In addition, 3D movies bring in crowds of people for an experience that even the most
sophisticated home-theater systems can't replicate. Last year, North American box-office
receipts totaled $9.62 billion, up 5% from 2006, according to the National Association of
Theater Owners.

RealD's projection system is essentially an add-on kit for existing digital projectors that
costs around $25,000 per screen.

Write to Sarah McBride at sarah.mcbridefwsj.com'
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3-D Movies: Coming Back at You

By Rebecca Winters Keegan

The brick road wasn't just yellow. It was school-bus-parked-on-the-surface-of-the-sun
yellow. That's because when The Wizard of Oz premiered in 1939, Hollywood was still testing
its newest toy, three-color Technicolor, and studios wanted to astonish audiences with

supersaturated hues.

Today Hollywood is looking to 3-D movies--now enjoying a digitally fueled renaissance--to
make an impression as lasting as Dorothy's ruby slippers. The first feature films shot and
shown in digital 3-D--bugs-in-space toon Fly Me to the Moon, Brendan Fraser's volcano-
diving Journey to the Center of the Earth and concert movies by U2 and Miley Cyrus--leaped
into moviegoers' laps this year. In 2009 at least 10 more 3-D movies will arrive, including

James Cameron's sci-fi epic Avatar, DreamWorks' Monsters vs. Aliens and Pixar's Up.

"Over the next couple of years, we'll get our Gone With the Wind and our Citizen Kane," says
Michael Lewis, CEO of Real D, a company that equips movie theaters with digital 3-D
technology.



Techno-impresarios like Lewis have been trying to push 3-D movies beyond newfangledness
virtually since the beginning of cinema (see box). But there's good reason to believe that
today's audiences will enjoy 3-D as a quality that's essential to any blockbuster, like color and

sound, even if it does require those retro glasses.

Making a 3-D movie involves filming an image from two perspectives: one representing the
left eye, the other the right. When synchronized and watched through glasses that allow each
eye to see only its own movie, the two films create an illusion of depth. Until recently, perfect
synchronization was nearly impossible, and production and exhibition were cumbersome.
Digitization has eliminated many of the flaws of old 3-D movies--like nausea and headaches
brought on by poor synch ing--and has motivated studios to push the format on exhibitors
and filmmakers. "It's an important part of our business going forward," says Alan Bergman,
president of Walt Disney Studios, which will release an animated canine-superhero movie,

Bolt, in 3-D in November, as well as all its future Pixar films.

Studios have plenty of reasons to back the format. Screenings in 3-D create an experience
that audiences can't get on their sofas—-or pirate. (At least not yet.) The 3-D-capable home-
entertainment systems widely available in three to five years won't replicate theaters either,
because giant screen size is the key to creating the sense of depth. The first batch of films
released in both regular format and 3-D made nearly three times as much money on 3-D
screens, thanks to higher demand and ticket prices (3-D movies cost $1 to $5 more).
However, only about 1,000 U.S. screens are currently equipped to show digital 3-D movies,
not nearly enough to fuel a blockbuster like The Dark Knight, which opened on more than
9,000 screens. By 2010, industry analysts expect more than 7,000 digital 3-D screens in the
U.S. To persuade more cinema owners to make the switch, studios are relying on an early

crop of films to show the medium’s potential.
The New Pioneers

Today's digital 3-D directors are flaunting what they've got, which is the power to make a
bodily, almost primal impact on audiences. "You react to a film intellectually with your head
and emotionally with your heart," says Ben Stassen, director of Fly Me to the Moon, a tale of
three tween-age houseflies who hitch a ride on Apollo 11. "But in a 3-D film, you have a very
strong physical component: you can actually make your audience duck.” When Stassen'’s
houseflies buzz over a field, it's like riding in a bug-size roller coaster, weaving between giant

blades of grass.

Playing to those expectations, Journey to the Center of the Earth director Eric Brevig booby-
trapped his movie with zooming yo-yos, flying fish and skittering bugs. "I felt I had to do



things I wouldn't do if I were making the same film in five years," says Brevig, whose
experience creating films for theme-park rides reveals itself here. "People putting on 3-D
glasses or paying a little extra to see a movie in 3-D at this point in cinema are expecting to
have things blatantly launched into the audience.” Butin a scene in which incandescent birds
appear to flutter out of the screen, Brevig shows 3-D's subtler potential: the effect transplants

viewers from their theater seats to the lush core of Jules Verne's earth.

Such transporting moments make it tempting to imagine what directors outside the action
and animation genres might do with 3-D. Would the Parisian courtesans in Baz Luhrmann's
Moulin Rouge! cancan off the screen? Could the leaves of Terrence Malick's Edenic New
World brush our cheeks? "3-D can be intimate, scary, claustrophobic, expansive,” says
Charlotte Huggins, who produced both Journey to the Center of the Earth and Fly Me to the
Moon. So far, most 3-D-movie makers agree on one criterion: "If the movie takes you
somewhere that you dream about going to and probably aren't going to get to, it belongs in 3-
D," says Greg Foster, president of IMAX Filmed Entertainment, which transfers regular-
format movies like Polar Express into 3-D and is rolling out a new digital 3-D system this

year.

On the other hand, says Foster, "If someone decides they want to do My Dinner with Andre
in 3-D, it's not for us." It's estimated that 3-D increases a film's below-the-line production
costs 25% to 30%, and for some actors, the notion of wrinkles and love handles in 3-D adds
considerable anxiety. Then, too, at this point only a small niche of Hollywood has the

technical know-how for the process.

What worries some 3-D trailblazers is that studios might see the format as a way to punch up
a mediocre story. That shorteut may work for a while, but eventually the hope is that 3-D will
become just another weapon in a filmmaker's arsenal, as useful and unremarkable as the

color yellow.

With reporting by RICHARD CORLISS



'House Of Wax' Redux: 3-D Films In Comeback

BY BRIAN DEAGON
INVESTOR'S BUSINESS DAILY
Posted 8/14/2008

While movies shown in 3-D have been around since the '20s, the technology has only recently begun fo receive red-
carpet treatment.

The leading provider of cinema 3-D technology, privately held RealD of Beverly Hills, Calif., says it has now deployed
more than 1,400 systems worldwide. Its customers, which license the technology, include large theater chains run by

Cinemark (CNK) and Regal Entertainment. (i15C) Those two are signed up to use 3-D on 3,000 screens.

—_—

RealD's software and technology connect to digital cinema projectors. The speed in which movie houses convert to
digital projectors is a big factor for RealD, since its technology only works with digital projectors. Its technology
creates a dual image that is fused into 3-D when a viewer wears special, polarized glasses — not the red or blue
things of "House of Wax" days but glasses that resemble dark sunglasses. Dolby Laboratories (UL5) is the only
other major maker of 3-D digital movie technology.

s 2005. Its most recent was "Journey to the Center of the Earth." Most
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IBD: How is the rollout of digital cinema projectors going?

Lewis: There are about 38,000 movie screens domestically, and about 5,000 have converted to digital. The three
largest theater chain owners — Cinemark, AMC and Regal Entertainment — have about 15,000 screens. If you
speak to studio heads and exhibitors, | think most will agree that the financing (for digital cinema projectors) is on the
one-yard line in terms of completion. The expectation is that by the third or fourth quarter this year, we will start rolling
out digital cinema in a big way — hundreds of screens per week. As that happens, the deals we have with Regal and
Cinemark for deployment of RealD will (speed up). We expect a fairly rapid deployment of digital cinema and RealD
3-D.

IBD: So the financing of digital cinema projectors is holding back deployment of RealD?

Lewis: We haven't had any trouble selling our RealD system, because the economics of it are very favorable. We
license our technology. We do a royalty on our system that includes all the maintenance and upgrades. We provide
the systems and take a royalty on a per-ticket basis. That's our business model.

The digital cinema projectors (on the other hand) for the most part will be paid for by the studios. That's what's being
negotiated. One side is saying you need to pay me X and the other side says you need to pay me V. The difference



between them is down to the tens of dollars, not hundreds of dollars. They are pretty close. l's only a question of
when. A driver {for a settlement) has been RealD, because the economics of RealD are favorable not only for the
exhibitor but also for the movie studios.

IBD: How is RealD the driver?

Lewis: The eight movies we've released in RealD have done three times the box office take on average as films in 2-
D. Exhibitors are also able to charge a higher ticket price for 3-D vs. 2-D, about $3 more per ticket. On a percentage
basis, that's a lot. The deployment of RealD has improved the economics of the movie exhibition business. The return
on 3-D right now is that everybody wins. The directors love it because it's the new way to tell their stories, the
experience is incredible. The audience likes it. And exhibitors have a way to bring people back.

IBD: DreamWorks and Pixar have said all their movies next year will be made in 3-D. What's the impact of that?

Lewis: It's huge. The question | get asked the most is why will 3-D work this time? There have been many misses
with 3-D in the past.

The difference now is the technology is far superior to what it was before, because of digital and because of the 3-D
science we brought to it. And 3-D films are less about gimmicks and stuff flying in your face and more about creating
a sense that you're in the movie. It's real and lifelike and fortunately the content now being produced is being
produced by the best directors in the business — James Cameron, Bob Zemeckis, George Lucas and Steven
Spielberg. If you're in the film business and you're going to make a bet, those are the guys you want to make it with.

IBD: Will the arrival of TV sets with 3-D technology have an impact on what you do?

Lewis: One of the advantages of theaters is that they have something that is not available anywhere else, in terms of
premium-quality 3-D. That's an important differentiator. 1t will be a while before there's any national rollout of 3-D TVs.
The technology is available today, but it's about the business models and standards. Look how long high-definition
TV has been around, about 10 years, and we're just now getting to it. It will take a long time in the consumer
electronics world to agree on a business model for 3-D TV.

IBD: Who are the financial backers of RealD?

Lewis: We did early rounds with management putting in the initial money and we have some high-net-worth
investors. We raised some ($50 million) private equity with Shamrock Capital Growth Fund. We're (cash flow) positive
and the business we've built is very strong. Obviously the more screens we get, the more profitable we'll be.

IBD: Down the road, will all films be in 3-D7

Lewis: | believe it is much like sound and color. Once you see a movie in 3-D, it's very hard to go back.



The Washingion Tines

BEYOND: Picturing 3-D's new sales zip

By Sonny Bunch
Friday, February 13, 2009

According to Hollywood analysts, the stop-motion feature film "Coraline" was headed for a mediocre
opening last weekend, something in the $8 million to $10 million range. Instead, the movie confounded
expectations by premiering with a gross of almost $17 million.

Such variations aren’t unheard of. but a gaping difference like this one suggests something is going
on.

How did the experts miss so badly?

"The general tracking always seems to undercalculate family movies." says Jack Foley, president of
theatrical distribution for Focus Features. "That might have played into it."

More important, however, is the lack of emphasis the trackers put into the grosses taken in by films
screening in 3-D.

"They have to go back and see what they have to fix with regard to registering 3-D ... because
something really went wrong. I don't mind saying that. Something went profoundly wrong.”

"On 'Coraline,' 3-D accounted for 70 percent of the box-olfice opening weekend,” says Rick
Heineman, vice president for corporate communications at RealD. RealD is one ol the companies al the
lorefront of the 3-D revolution: almost 60 percent of the box office for "Coraline” came from heaters
equipped with RealD 3-D technology.

As a whole, 3-D outperformed 2-I almost 3-1 in terms of (otal box-olTice take,

"Coraline” is the second 3-D film in the past month to outperform expectations, and the growing
acceplance of the format among consumers almost certainly provided a boost to the receipts.

"We're in a (low of 3-D [ilms: 'Boll' to 'My Bloody Valentine, it'll go to 'Jonas Brothers' [in two
weekends] and then into 'Monsters vs. Aliens,™ Mr. Foley says.

"There are lots of people who saw ‘Bolt' that are seeing 'Coraline.' People. Love. 3-D. Movies," he
exclaims.

"Someday the movie industry will understand that. Someday people will take Jellrey Katzenberg
more seriously than what seems Lo be going on in exhibition or even in the studios.”

Mr. Kalzenberg has crisscrossed the country in recent months pitching exhibitors and journalists alike
on the merits of 3-D. The reason theater owners have been slow o adapt is its cost: Converting a theater

to 3-D runs tens of thousands of dollars per screen — but the benefit is enormous.



"We opened two screens at 42nd Street at the Empire on 'Coraline.’ and it grossed over $77,000 over
the weekend," Mr. Foley says. How much more do you need to understand the power ol 3-D? $77,000.
Two screens.”

One reason demand is so high is that consumers know these 3-D films will show only for a couple of
weeks because of the paucity of screens.

The fact that you've only got one screen in these theaters, for the most part. and they're smaller
auditoriums means two things: Demand tends (o exceed supply, and theatrical runs are shorter for every
title. "Coraline” will be booted from almost every 3-D sereen it's playing on Feb. 27 when "Jonas
Brothers: The 3- Concert Experience” opens,

In other words, i you want 1o see "Coraline” in 3-1, get to a theater soon. Time is running out.

Another reason "Coraline” appeals to audiences so strongly is the artistic nature of the 3-I effect, The
reviews, almost uniformly positive ("Coraling” is tracking al 88 percent on Rotten Tomataes), drew
altention to the movie's revolutionary look.

"The decision o shoot in 3-D was made about three years ago, actually,” says Dale Wahl, chiel
executive of Laika, the company that produced "Coraline.”

"At that time, what Henry Selick, the director, wanted Lo do was to differentiate the real world from
the 'other' world. Because we have the capability of doing both stop motion and CG animation, the
original thought was (o differentiate using those forms ol animation.”

When that didn't achieve the desired effect. Mr. Selick suggested using 3-D photography. "We
differentiated those worlds by using 3-D as a creative element of the movie. not a gimmick or anything
like that, but as a creative element to kind of build up the world," Mr. Wahl says.

M. Selick's creativity and track record also were key in attracting a diverse audience to theaters.

" think Henry Selick really had an influential impact on a lot of the older. hipper. smart-art edgy
moviegoers that loved 'Nightmare Before Christmas.™ Mr. Foley says. Their patronage helped catapult

gedly plays to families, so you're going to do

"Coraline" up a notch. "I'm dealing with a film that alle
business up to 6 o'clock, right?

"Well what happened was that at 6 o'clock. the film turned into a different life.” he says. "Sunday
night we did $2 million from six to eleven. which was beyond any trend. That was startling.”
When vou combine the unexpected cross-demographic appeal with the typical box-office push 3-D

films have experienced in recent months, it's no wonder the prognosticators got this one wrong. The

question is, how do they adjust for future weekends to make sure this doesn't happen again?



'Slasher’ film projects state-of-the-art 3-D

By R. Colin Johnson
January 16, 2009

PORTLAND, Ore. — The first horror film to be encoded with advanced 3-D technology opens
this weekend.

A 3-D remake of the 1981 independent film, "My Bloody Valentine,"” uses RealD Cinema's
stereoscopic encoding process, enabling viewers to experience state-of-the-art 3-D by
wearing polarized glasses in a theater.

The horror film is the first of 14 stereoscopic 3-D films to be release in 2009 using the RealD
encoding process. Its developer claims a large patent portfolio of 3-D video technologies,
with some of its over 150 patents dating back to the work of chief technology officer Lenny
Lipton, who pioneered 3-D with his company, StereoGraphics, which was acquired by RealD
in 2005.

"We produce virtually every 3-D system in existence: active LCD shutter, linear polarized,
circular polarized and color spectral systems, which are used in different applications areas,"
claimed Josh Greer, president and CEO of RealD (Beverly Hills, Calif.)

Stereographics' main product was CrystalEyes (now marketed by RealD), which allows users
to view 3-D stereographic images on their PC using wireless LCD shutter glasses.
Stereoscopic images are viewed by supplying different images to the right and left eyes,
thereby showing slightly different perspectives--shifted by the distance between the eyes--
which the brain interprets as a 3-D visual field.

LCD shutter glasses are said to deliver the highest quality 3-D stereoscopic view based on
their 10,000:1 contrast ratio between right and left images. The glasses will be used by
several vendors of future 3DTV systems. Texas Instruments, for instance, will use LCD
shutter systems for 3DTVs based on its digital light projection technology.

Still, these systems require active wireless LCD shutter glasses to sense whether the left or
right image is displayed. For theater owners, that means expensive LCD glasses have to be
distributed to viewers, then collected afterwards for cleaning and recharging before they can
be used by the next audience. Some iMAX theaters have installed dishwashers dedicated to
cleaning active LCD shutter glasses between shows. Most theaters will use disposable
polarized glasses.

"For the cinema, we wanted to deliver the best image quality that was possible within the
infrastructure and operating responsibilities of a theater," said Greer. "So we chose a
passive polarization system where you don't have active glasses that need to be cleaned



and recharged between shows."

Polarization is the second best option for delivering image quality. It works by moving the
active element into the projector, which then polarizes the left and right images before they
reach the screen,

Linear polarization schemes require two critically-aligned projectors with passive
polarization filters in front of each projector. One imparts a 45-degree angle of polarization;
the other a minus-45 degree angle of polarization for the right and left images. Linear
polarization has been chose by JVC for its forthcoming 3DTV system that uses chips from
Sensio Technologies Inc. (Montreal,) to supply the separate right and left images to two JVC
projectors.

RealD's innovation for the cinema was to eliminate the need to critically align two projectors
by installing the polarization mechanism's active electronics into a single digital projector.
RealD's patented ZScreen is an active LCD that is placed in front of the single projector to
properly polarize the light for sequential display of left and right images.

The ZScreen is a custom LCD that adds polarization to the light passing through it. By
synchronizing the angle of polarization imparted with the sequential display of right and left
images, it eliminates the need for two projectors.

Polarization matches up well with current theater infrastructures, since movies can be
viewed with disposable passive glasses that don't have be cleaned and recharged between
shows. But linear polarization requires that users keep their heads aligned with the screen
to within 2 percent to prevent ghosting caused by images leaking from one side to the
other. Circularly polarized glasses, on the other hand, allows users to tilt their heads as
much as 35 degrees without reducing contrast ratio, thereby eliminating ghosting.

ZScreen works by alternatively imparting either clockwise or counterclockwise circular
polarization to left and right images, which are sequentially projected. A digital projector
equipped with the technology alternatively displays left and right images at six times
overspeed, or 144 frames/sec. Because the source video is just 24 frames/sec, each eye
receives an image three times per each movie source frame. As a result, the images are
perfectly aligned since only a single projector is used.

Moreover, each eye perceives a continuous stream of frames since the gap between them is
smaller than the gap between frames of a traditional 24-frames/sec movie.

For future 3DTV systems, however, RealD said it remains agnostic on the format. The
company recently release a system that assists developers struggling to standardize on a
3DTV format. Commissioned by the U.S. Navy, RealD's Pod system is a smart HDMI
repeater that works between an HD source and a 3-D display, automatically converting any
input formats into the output format for a particular 3-D television.



3-D's New Dimension

Lauren Streib,
March 20, 2009

As 3-D movies take off, Michael Lewis' small tech company gets ready for its close-
up.

When Michael Lewis sees the future of movies, it's in 3-D.

For six years, Lewis and his company, Real D, which operates over 90% of the 3-D systems
in the U.S., struggled to make believers out of anyone who would listen in Hollywood.

Now his pipe dream has proved prescient: Hollywood will put 14 new 3-D films on 4,000
movie screens in front of 100 million moviegoers by the end of this year. By 2011, the 3-D-
capable screen count is expected to reach 8,000, or 20% of the total theater screens in the
U.s.

"We're past the 'Gee, is this a gimmick?'" says Lewis, chief executive of Real D. "We've
gotten past the 'if.' The studios have committed billions to 3-D production. We have a film
slate of over 40 movies. We have the best filmmakers in the world making [3-D] movies,"

That's good news for his privately held Beverly Hills firm. In the majority of its contracts,
exhibitors pay Real D an estimated $5,000 to $10,000 upfront fee for the equipment and
installation of the system (made up of a slide that snaps in front of the projector lens to
create the effect) plus a royalty of about 50 cents per ticket. Distributors furnish the
recyclable 75-cent glasses. And while Real D, with a staff of just 75, won't disclose exact
profit or revenue figures, Lewis says the company will close its first profitable fiscal year in
March 2010.

It isn't just Real D that's benefiting. The profit possibility of 3-D promises to expand
revenues throughout the relatively strong movie industry, which reported a 16% growth in
movie attendance in the first two months of this year compared with last. What's more, it
finally persuaded studios and exhibitors to make the $3 billion transition to digital projection
after 15 years of fighting between studios and theater owners.

In order to operate a 3-D system, a theater must have a digital projector installed.
Transition to digital costs roughly $75,000 per screen. But while digital projector systems
would save studios and theaters the billion dollars a year involved in the producing, shipping
and maintaining of cumbersome 35 mm prints, neither side wanted to bear the cost for the
equipment alone. For theaters, the investment would only pay off if the content--including
3-D films, live sports and opera (which can be shown during off-peak hours to attract an
atypical audience into theaters)--becomes more available. Studios, of course, didn't want to
create the content without screens to show it.



In May 2005, Chicken Little solved the chicken and egg problem. The Walt Disney Co.
(nyse: DIS - news - people ) saw enough promise in Lewis' technology that it agreed to
create a 3-D version of the animated film if Lewis would guarantee 100 screens would be
ready by its November release. A 3-D movie needs to have two images per single frame,
which are alternatively projected on screen at a rate of 144 times per second, to create the
illusion of depth. It's complex and expensive, adding about $15 million to the budget of an
animated film.

A lack of projectors limited Chicken Little in 3-D to only 84 screens. But it sold twice the
number of tickets per screen that the 2-D version did--with a per-ticket premium of $2.50
to 5, split between theaters and studios. Others soon followed Disney, ponying up
financing for conversion. Third-party companies DCIP and Cinedigm stepped in to broker the
digital installations. Ultimately, the studios will pay for about 75% of the digital conversion
cost.

It isn't all good news. When the credit market crumbled in 2008, screen expansion stalled.
Production company Walden Media only got 854 of the 1,200 3-D-ready screens it wanted
to release Journey to the Center of the Earth in July 2008, though the 3-D screens did four
times the business of the conventional screens. In January, Lionsgate could only show the
screen-popping version of My Bloody Valentine 3-D in a third of the theaters it was released
in, though the 3-D version grossed six times more at the box office.

When DreamWorks' Monsters and Aliens hits theaters at the end of this month, about 2,600
screens will be fitted for 3-D. CEO Jeffrey Katzenberg had hoped for at least 3,000. Still,
says Roger Smith, executive editor of Global Media Intelligence, "It's gone too far to fail
now. Enough movies are in the pipeline that somehow these screens are going to be built."

Lewis says his work is far from done. "We still have a lot of the population that hasn't seen
a movie in 3-D," he says. "In terms of 3-D religion, we want to try and convert some of
these people.”



SD Global Cinema Platform
Creates Robust Market Opportunity

REAL D RESULTS
Jan. 22, 2008

REAL D chairman/CEO and co-founder Michael Lewis says of the year 2005, a bit
ruefully, “We created this technology and we hoped that content creators would show

%

up.

Lewis and co-founder Joshua Greer had spent two years refining a next-generation digital
3D technology, which was far more sophisticated than the anaglyph “red and green
glasses™ technology with which most moviegoers were familiar. REAL D’s technology,
using circular polarization to separate left- and right-eye images, created a realistic and
immersive experience without the light issues and eyestrain associated with older 3D
cinema systems. REAL D launched its 3D cinema business in early 2005 and the content
creators did show up. In November 2005, with the release of Disney’s Chicken Little,
REAL D had deployed 88 digital 3D screens domestically, driving three times the per-
screen box office of the 2D screens showing the film.

Two fast-moving years later, in late 2007, REAL D was able to carry Paramount’s
Beowulf on over 900 screens domestically in 638 locations. When the dust had settled,
REAL D-equipped theaters had delivered $23.4 million of the film’s $79.4 million
domestic take—approximately 30 percent. The REAL D platform’s expansion to the
world’s largest deployment of 3D screens—1,169 globally as of press time—became
proof of concept, if proof were needed, that the “new” REAL D 3D had become a
significant driver in box-office financials.

Dallas’s Rave Motion Pictures, an exhibitor firmly committed to REAL D 3D with at
least one REAL D screen in each of its locations, opened Beowulfin its Las Vegas Town
Square location on seven screens. Jeremy Devine, Rave’s VP, marketing, comments, “On
average, our 3D engagements gross three times as much as the 2D runs. Having been on
board with REAL D since the Chicken Little release has been invaluable in terms of
raising our brand awareness and contributing to the bottom line.”

Naturally, the financial community has taken note as well. In May 2007, Gordon Hodge
and Lloyd Walmsley, analysts at Thomas Weisel Partners in San Francisco, wrote a
report entitled “Polarize This! REAL D 3D Movies Could Be ‘Game Changer™ for the
Cinema Business.” In the report they state, “Clear consumer demand for a 3D experience



is manifesting in higher ticket prices and higher attendance per screen, leading to higher
revenues and margins for cinemas. We believe the REAL D platform for 3D movie
exhibition could be a ‘game changer” for the cinema business.”

REAL D has made a core tenet of its business installing screens globally and in multiple
markets, making 3D moviegoing a reality for cinema guests everywhere. REAL D’s 995
domestic screens as of press time reach virtually all the top 50 DMAs, as well as
considerably smaller markets. This ubiquity has effectively created a “mainstream 3D
market,” which in turn encourages content creators to venture further into the 3D realm.
A host of 3D features are in the pipeline for 2008 and 2009.

Upcoming in 2008 and only on the digital 3D platform are Disney’s Hannah
Montana/Miley Cyrus: Best of Both Worlds 3D concert film and New Line’s Journey to
the Center of the Earth 3D. With a 97% market share in digital 3D cinema, REAL D
expects to generate the majority of box-office take on both movies. The company is
estimating 4,000 screens deployed in 2009, paving the way for a slew of highly
anticipated 3D releases including Disney’s Bolt, Focus Features’ Coraline, DreamWorks
Animation’s Monsters vs. Aliens and How to Train Your Dragon, and Fox’s Avatar,
directed by James Cameron.

Says Lewis, “We’ve built the world’s largest 3D platform and the market continues to
expand. Filmmakers have truly embraced the medium and we are thrilled that our global
reach has created a real audience for 3D cinema.” This time, he doesn’t sound rueful at
all.



TORONTO, July 22 (Reuters) - Cineplex Entertainment, Canada's largest movie exhibitor, on
Tuesday said a California company will install at least 175 3D systems in Cineplex theaters
across the country by December 2009.

The exhibitor, which operates theaters under such names as Cineplex Odecn and Famous
Players, said the deal with RealD, a 3D technology provider, puts the Toronto-based company at
the forefront of an industry-wide shift from 35 millimeter to digital projection.

The value of the deal was not disclosed.

"This is taking us to a whole new level," said Pat Marshall, vice president of investor relations for
Cineplex.

Cineplex said the new systems will be installed in time for the release of about a dozen 3D
movies expected to arrive in theaters in the next 18 months, including Monsters vs. Aliens and lce
Age 3: Dawn of the Dinosaurs.

Cineplex Entertainment is 76 percent owned by Cineplex Galaxy Income Fund (CGX_u.TO:
Cuiote, Profile, Research, Stock Buzz). The company operates 1,337 screens at 132 theatres.

"This agreement will allow us to provide even more guests across the country with the most
advanced digtial 3D movie-going experience possible," said Cineplex President and CEO Ellis
Jacob in a statement.

There are currently 41 RealD 3D systems installed in Cineplex theatres, with the majority of the
remaining systems expected to be in place in 2009. (Reporting by Lara Hertel; Editing by Frank
McGurty)
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Regal, RealD team on digital switch

Duo to convert 1,500 screens

By PAMELA MCCLINTOCK

Regal Entertainment has pacted with RealD to convert 1,500 of its screens to digital 3-D -
- a move that could ease the standoff between Hollywood studios and the country's
largest theater circuits over the belabored digital rollout.

Most markets in the U.S. would be able to offer moviegoers 3-D films under the deal.
Agreement marks the largest single transaction to date for RealD, the market leader for 3-
D screen installations.

There are fewer than 5,000 digital theaters in the U.S. Of those, less than 1,000 are 3-D
equipped.

To date, the country's three largest circuits -- Regal, Cinemark and AMC Entertainment --
have balked at investing in the conversion to digital, a prerequisite for going 3-D, because
of a dispute with studios over how much studios should pay exhibs m so-called virtual
print fees.

The industry has long believed that smaller theater owners, as well as international
circuits, are awaiting a cuc from the big exhibs before converting more screens
themselves.

loops for not moving more quickly considering the plethora of 3-D projects set to be
released in 2009, including his company's "Monsters vs. Aliens" and James Cameron's
"Avatar." from 20th Century Fox.,

The deal between Regal and RealD won't take effect, however, until the studios and a
consortium formed by Regal, Cinemark and AMC agree on a virtual print fee.

At one point, the consortium -- Digital Cinema Implementation Partners -- wanted all the
major studios to agree. Now, it appears that the consortium is prepared to move ahead
with only three of the studios aboard: Walt Disney, Paramount (which distributes



DreamWorks Animation titles) and Fox. Insiders said they expect Sony and Universal to
follow suit eventually, while Warner Bros. and DCIP are said to be far apart on terms.

Disney has been the pioneer in digital 3-D, although it is Katzenberg who has become the
public ambassador of the fight to convert more.

"T believe this partnership between Regal and RealD marks a defining moment for the
greatest transformation in moviegoing in 70 years," Katzenberg said.

Regal chair-CEO Mike Campbell said his circuit looked forward to the finalization of the
consortium's agreement with the studios, so that Regal can commence the expanded 3-D
rollout with RealD.

In the joint press release issued by Regal and RealD, Katzenberg was quoted along with
Fox prexy of domestic distribution Bruce Snyder and Disney prexy of distribution Chuck
Viane. Like Katzenberg, Viane and Snyder believe the deal between RealD and Regal is
a sign of real progress.

"We are currently deep into the negotiations with DCIP to keep the digitalization of
theaters moving forward. And we are thrilled that RealD and Regal have joined together
to make 3-D viewing a reality on a nationwide basis," Snyder said.

Later this summer, Warner Bros. will release New Line's 3-D family adventure "Jowrney
to the Center of the Earth.”
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