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Direct - Guggino

E. GUGGTIN O, having been called as a

being duly sworn by the notary public present,

tegstified as follows:

(Whereupon, Applicant's Exhibit 1 was
marked for identification, on this date.)

MR. RANNELLS: This is a proceeding
before the United States Patent and Trademark
Office, Trademark Trial and Appeal Board.
It's opposition number 91191056 and it's
titled or captioned White Rock Distilleries,
Inc., versus Franciscan Vineyard, Inc.

My name is John Rannells. I'm with the
law firm of Baker And Rannells. We are
attorneys for the Applicant, Franciscan
Vineyard, Inc. Also present with me is Neil
Friedman of Baker And Rannells. Also present
is an attorney for the Opposer, White Rock
Distilleries.

Mr. Schloss, would you please introduce
yourself.

MR. SCHLOSS: I'm Daniel Schloss from the
law firm of Greenberg Traurig and I represent

White Rock Distilleries in this proceeding.

800-227-8440
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Direct - Guggino
DIRECT EXAMINATION BY MR. RANNELLS:

Q. Mr. Guggino, I'm going to hand you what's been
marked as Applicant's Exhibit Number 1. Could you
identify that, please?

A. It's the United States Patent and Trademark
Office, Trademark Trial and Appeal Board document. Just

stating testimony.

Q. And have you seen this document before?
A, Yes, I have.
Q. Great. And is this the document noticing your

testimony for today?
A. Yes, it is.
0. All right.
MR. RANNELLS: i will note for the record
that it.says that Mr. Guggino will start at
2:00 in the afternoon, but I did talk to
Mr. Schloss and we have another witness, Deb
Price, who was going to be here this
morning to do this, but we had to switch,
so Mr., Guggino will be appearing now and
Ms. Price will be appearing later.
Q. Mr. Guggino, would you please describe for us
your educational background after high school?

A. Sure. I have an Associate's degree from

Veritext/NJ Reporting Company
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Direct - Guggino
Alfred State University in marketing and then a BA,
Bachelor's Association Degree at —-- or Bachelor's
Administration Degree from Michigan State University in

business administration.

Q. And when did you graduate from Michigan State
University?

A. In 1993.

Q. And after graduating from Michigan State

University how were you employed?

A. I started work at -—- I started my career at
Young & Rubicam Advertising firm and worked there for
four years.

Q. While at Rubicam what were your duties and
responsibilities?

A, I was responsible for overseeing the Blue
Cross Blue Shield of Rochester, New York; United Way of
Rochester, New York, and Chase Manhattan Bank client
accounts and I was an associate account executive at the
time.

Q. Okay. And what did you do for their clients?

A. Basically managed the marketing communications
and promoticnal activity for these businesses.

0. Okay. And after Young & Rubicam where did you

work next?

Veritext/NJ Reporting Company
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Direct - Guggino

A. I then went to another advertising agency
called Robert's Communications.

Q. And what did you do at Robert's
Communications?

A. There I was a senior account executive
managing the Xerox Corporation business.

Q. What were your duties and responsibilities
with regard to the Xerox client?

A. I managed the marketing communication and
promotional efforts of that business.

Q. And that would involve what type of activities
on your behalf?

A. Advertising, promotions, direct marketing,
public relations.

Q. All right. And after Reobert's Communications
where did you work next?

A. Then I worked at Eric Mowers Associates,
another advertising firm.

Q. And what were your duties and responsibilities

at Eric Mowers?

A, I managed the Eastman Kodak business.

0. And what did you do for the Eastman Kodak
clients?

A. I was an account supervisor and essentially

Veritext/NJ Reporting Company
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Direct - Guggino
managing, again advertising, promotions, public relations
and direct marketing activities.

Q. When you say '"managing," what do you mean by
that?

A. Overseeing a team who was basically managing
the development and strategic framework of Kodak's
marketing communications activities.

Q. By marketing and communications activities,
what do you mean?

A. Advertising, public relations, promotions,
basically utilizing the advertising mix, if you will, the
marketing mix.

Q. When you use the phrase advertising

communications, with regard to your other emplovers was

that -- did that have the same meaning?

A, Tt did.

Q. Okay.

A. It does.

Q. And after Eric Mowers where were you next
employed?

A. Then I went to at the time Canandaigqua Wine

Company which is now Constellation Brands.
Q. Okay. Do you recall when that was?

A, That was 1in November of 1999,

800-227-8440

Veritext/NJ Reporting Company
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Direct - Guggino
Q. All right. What was your first job at

Canandaigua Wine Company?

A, National promotions manager.
Q. What does the national promotions manager do?
A. I worked closely with our marketing department

and organization to develop national promotions for our
portfolio of brands.

Q. Okay. And did you have any other -- do you
have any other titles or responsibilities after being or

subsequent to being national promotions manager?

A, Yes.

Q. Would you describe what those are?

A, Yes, I then went on to be a brands manager.

0. Brands manager, could you describe that more,
please?

A, Sure, T was managing a specific set of brands

and worked basically to direct the P&L and the strategic
marketing efforts as well as the programming and

implementation for a specific set of brands.

Q. What do you mean by P&L?

A Profit and loss.

Q. And that involved advertising and
communications?

A, Yes, it did.

Veritext/NJ Reporting Company
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Direct - Guggilno
Q. And promotions?
A. Promotions.
Q. Working various media?
A Yes.
Q. Okay. And have you had any other titles or

job responsibilities —-

A. Yes.

Q. ——- at Constellation?

A. Yes.

Q. What are thosé?

A. I then went on to a marketing director
position.

Q. What did you do as marketing director?

A. In that role in addition to overseeing some

specific brands and the same activities that T just
outlined as brand manager, I also took on responsibility
for three direct reports and their activity.

Q. Okay. And this was —-- which of the

Constellation companies were you the marketing director?

A, Centerra was the operating company at that
time.

Q. Okay. What is Centerra?

A. Centerra was an operating company that managed

a specific portfolio of brands underneath the

Veritext/NJ Reporting Company
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Direct - Guggino
Constellation brand umbrella. |
Q. Okay. And subsequent to being marketing
director at Centerra what was your next position?
A. That's the position I['m in now which is vice
president of marketing for Constellation Specialty Wines

and Spirits portfolio.

Q. Is that part of Constellation Wines U.S5.7?
A. It is.
Q. Okay. And in general terms would you describe

your responsibilities and duties as the vice president of
marketing at CWUS?

A. I lead the portfolio, brand portfolio
marketing activities for a large portfolio of brands,
oversee the activities of a team of eight direct reports
and essentially drive the long-term strategy, oversee
innovation as well as profit and loss management for
these brands.

Q. And this involves advertising, promotion and
marketing communications, correct?

A, Yes, 1t does.

Q. Okay. Just so the record is clear, when you
say reports, what do you mean by that?

A. A team of associate marketing managers,

marketing managers and marketing directors that report in

Veritext/NJ Reporting Company
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Direct - Guggino
to me.

Q. Okay. From your experience in marketing,
advertising and promotion would you describe for us how
one creates impact for consumers of wines at CWUS?

A. This industry is different than many other
consumer package industries in that the packaging itself
for the wine brands and spirits brands really serves as
almost, you know, 90 percent of the brand's marketing
communications and awareness driving vehicle.

Q. By packaging you mean?

A, Label, bottle shape, capsule, communication on
the labels, et cetera, shipper cartons, et cetera.

Q. And is the image that you're trying to portray

the same for all the of the wines in the Constellation

portfolio?
A. No, not at all.
0. All right. How would you describe the

differences, 1f you could, in rather general terms of the
approach to marketing for different wines?

A. Essentially each —~ within each wine it
depends on the target consumer that you're marketing
against and what that consumer is looking for and what
the, you know, the opportunity gap is. So some wines

will have what's called lifestyle imaginary, other wines

Veritext/NJ Reporting Company
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Direct - Guggino
will be very classic and traditional wine traits and
characteristics, which basically convey the notion of
premium more sophisticated wine. And some wines are more
casual and considered more value wines, every day wines
that are more approachable to consumers. So it's
really -- and then with those wines that I stated as
being more sophisticated or premium, you're typically
targeting a wine enthusiast or connoisseur or a consumer
who knows more about wines that wants greater quality

associated with their product.

Q. Is it usually tied to some extent to price
point?
A, Absolutely.

All right. Can you describe that further?

A, Sure. In this industry basically we look at
or segment our products by price point. So, for
instance, starting from value wines, which have a
specific price point associated with those wines, moving
up to premium then to ultra premium and then all the way
up to ultra luxury. Those are essentially the price
points. So.as you have wines that are compartmentalized
in those specific price points they need to convey and
reinforce to the consumer that they're living up to what

that price point and expectation is.

Veritext/NJ Reporting Company
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Direct - Guggino

Q. In promoting a brand or a trademark associated
with a wine, how do you go about it at CWUS? How ié the
trademark promoted, advertised and somehow gotten to the
attention of the consumer?

A. As T mentioned before the package serves as
the cornerstone of that. In the expanse of wine in this
industry, it's a very fragmented industry, so the package
really does a lot of work. But in addition to that, we
also try to drive the equity of that trademark and that
brand through advertising, through promotions, through
public relations, to outreach to wine critics, sampling
programs, et cetera. Anything that we can do to

reinforce and leverage the positioning and trademark of

that brand.
Q. And you referenced a number of times the
packaging, how do you get —-- draw the consumer's

attention to the marks and/or the brands on the packaging
itself?

A, We do that in working with design agency
professionals at creating these labels and essentially
what we do is pay greatest homage to the brand mark
itself, the brand name, any sub-brand associated with
that brand --

(Whereupon, there was an outside

800-227-8440

Veritext/NJ Reporting Company
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Direct - Guggino
interruption.)

A, -— and then other unique points of
differentiation and key attributes that accentuate the
brand.

Q. And 1've often heard a phrase myself of real
estate as it applies to packaging, are you familiar with

that phrase?

A, Yes, 1 am.

Q. And could you describe for us what that refers
to?

A. Sure. So virtually every aspect of the

package is considered real estate, so even the bottle
shape itself is conveying some kind of image. But in
addition to that, I think what people are primarily
alluding to with reference to real estate is the front
label, the back label, the capsule, the shipper carton,
anything that basically uses a vessel for the product or
wine in the bottle.

Q. Okay. And is there an effort, a special
effort to make to utilize all of the real estate and if
50, how?

A, Yes, there is. You want to take advantage of

‘real estate, but that means using it efficiently, using

it effectively, making sure that your points of

Veritext/NJ Reporting Company
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Direct - Guggino
difference are clear to the consumer and conveyed in a
manner that's commensurate with the level of guality that
you're trying to convey to the consumer.
MR. RANNELLS: I'm going to ask the
reporter to mark two bottles of full wine as
I'xhibits 2 and 3. They're both Estancia
wines. One is a Pinot-Noir and one 1s a
Chardonnay and we're going to take photographs
later. Unfortunately, the camera we had the
batteries were dead and it's being charged
right now. But if we could mark these for the
time being.
(Whereupon, Applicant's Exhibits 2 and 3
were marked for identification, on this date.)
BY MR. RANNELLS:
Q. Mr. Guggino, I'm going to show you what's been
marked as Applicant's Exhibits 2 and 3 and ask if you

have ever seen these before.

AL Yes, T have.
Q. And could you describe what they are?
A. They are two different varietal types of

Estanclia Pinnacles Ranches varietals or products,
0. All right. And in describing the consumer

impression -- excuse me, let me take that back. In your

800-227-8440

Veritext/NJ Reporting Company

973-410-4040
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Direct - Guggino
experience, in your marketing experience how would you
describe the impact of these packages, these bottles for
consumers?

A. Specific to Estancia in the package IT'm
looking at?

Q. Specific to the bottles in front of you.

A. This is trying to convey a traditional,
upscale, sophisticated, high guality image.

Q. And how does it do that in your opinion?

A, In the simplicity of the label communication
and the capsule communication, basically what we term as
white space, but that white space is actually emphasizing
specific points more clearly than a label that would be
more cluttered or potentially a lower price point.

Q. Okay. And if you could just describe the
various labeling or to use another phrase, the real

estate on this bottle and what's going on?

A. sSure.

0. And might as well use the Chardonnay, Exhibit
Number 3.

A. Okay. The front label is communicating

strongly the brand name as well as the varietal type,
geography and sub-brand, Pinnacles Ranches. It also has

a logo for a -~ a brand mark logo for Estancia that's

Veritext/NJ Reporting Company
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Direct - Guggino
being utilized on the front label.

Q. Are you referring to the fanciful E?

A. I am, yes. The capsule itself underscores the
sub~brand of Pinnacles and then the top of the capsule
uses that fanciful E again as well in terms of fully
utilizing the real estate.

The back label essentially is communicating, again,
Estancia, the geography, as well as the sub-brand of
Pinnacles Ranches, an illustrative map and then a

description of the wine itself.

Q. Okay. Both of these bottles Exhibits 1 and 2
utilize —-- or excuse me, 2 and 3 utilize color obviously
throughout. Could you describe for us the purpose in

your experience of the colors that are being used on
these bottles, what impact that's suppose to have on a
consumer?

A. The colors themselves serve two main purposes.
The muted nature of the color themes is conveying
guality, understated sophistication, but it's also
serving as a point of designation or differeﬁce between
the two different varietal types as well.

Q. In what way?

A. One 1is for a red varietal type; the other one

for the white varietal type, which is Chardonnay.

Veritext/NJ Reporting Company
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Direct - Guggino
0. I'm showing you, again, Exhibit Number 3, the

Chardonnay, can you read what 1t says on the capsule

sleeve?

AL Yes, I can it says Pinnacles.

0 Do you have any trouble seeing it?

A, No.

Q How far away are you from it?

A About three feet away.

Q. All right. I show you what's been marked as
Exhibit 2. Can you read what's on the capsule sleeve?

A, Yes, I can. Tt says Pinnacles.

Q Do you have any trouble seeing 1it?

A. No.

Q How far away are you?

A About three feet.

Q. As part of your duties as vice president of

marketing do you go out into the market and keep yourself
apprised of the various other brands that are being sold?
A. Yes. OQur brands as well as competing brands
in the market.
Q. And in going out into the market and reviewing
other brands by market are you referring to retail stores
or to what are you referring to?

A. There's a range. We call them channels

800-227-8440

Veritext/NJ Reporting Company
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Direct -~ Guggino

essentially. And there's off premise and on premise
channels, so within the off premise channels I typically
have grocery stores, independent grocery stores,
convenience stores. We also have large club accounts
like Costco and BJ's. And then in the on-premise world
which we also visit, you have restaurants, bars, clubs,
hotels, et cetera. Those are the main channels that we
typically visit within a market.

Q. Have you recently visited any liquor stores as
part of what you do?

A. Yes, I have.

Q. And in your opinion based upon having gone to

these stores is the use of branding on capsules common or

uncommon?
A. It's very common.
Q. All right. Did you have an opportunity to

make some type of an estimation as to how many bottles in
the liquor stores that you've visited have some type of
branding or include something on the capsules?

A. T would say an estimation of 60 to 75 percent
of the wines and spirits that I've seen in stores use
some type of branding on the capsules.

Q. And by branding what are you referring to?

i A logo mark, sub-brand mark, a design element

800-227-8440
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Direct - Guggino
that's being used on the front or back label or carton.
Again, Jjust utilizing that -- maximizing that real estate
so to speak.

0. And in your opinion Exhibits 2 and 3 before
you, is the use of the term Pinnacles on the capsule foill
a use consistent with what you've talked about as
utilizing the space available, the real estate on a
bottle of wine?

A. Yes, it is. 1It's obviously an important
attribute of the brand itself and it's being utilized in

other places to accentuate it.

Q. Where else is it being utilized?
A. It's being utilized on the front label and on
the capsule and T believe —-- I just looked on the back

label and it's utilized once again.

Q. Okay. In your opinion does the term Pinnacles
on the capsule strengthen for consumers an identity of
these particular varietals put out by Estancia? Does
this strengthen the consumer -~ an impact of the
sub-brand Pinnacles or Pinnacles Ranches?

A. Yes, it does. It does it I believe in two
ways; just the meaning of Pinnacles to people just being
of highest quality or reaching a top level state and also

gives consumers through the sub-brand of Pinnacles and

800-227-8440

Veritext/NJ Reporting Company
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Direct - Guggino
Pinnacles Ranches a sense of place.

0. What do you mean by "sense of place"?

A. Essentially deeper roots, a place where these
grapes are grown and harvested and that is essentially a
mainstay quality cue within the specific price segment.

0. And I note on both Exhibits 2 and 3 that the
word Pinnacles on the capsule sleeve is repeated, do you
see that?

A, Yes, I do.

Q. Do you have an opinion as Lo in your
experience as a marketing vice president as to why it
would be repeated around the capsule?

AL It's essentially repeated so that in any way
that the bottle is put in front of someone, 1it's repeated
so that you can see all of or a portion of a brand mark,
a sub-brand mark, a design element, et cetera, we don't
have control within production to have that line up with
a specific label, front label, so we repeat it to ensure
that people see it from any angle,

0. Tn your opinion is it fairly common in the

industry to do repeat surround capsules for that same

purpose”?
A. Highly common.
Q. I forgot to ask you up front, do you know what

Veritext/NJ Reporting Company
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Direct - Guggino
the relationship or if there's a relationship between
Franciscan Vineyards, Inc., and CWUS?

A, Yes., Yes.

0. Do you know —-- could you describe what that
relationship is, please?

A, Constellation owns Franciscan, Inc.

Q. And I know we talked on this with regard to
consumer impact, maybe another way of asking the same
question, but I think it has a somewhat different
meaning. From a marketing perspective how does one
differentiate its wines from the wines of others?

A. They do that through the packaging, through
advertising, through promotions, public relations,
accolades and awards that ultimately serve the purpose of
ratings that help differentiate one wine product to
another are the primary vehicles that are used.

Q. And insofar as the packaging is concerned, how
does one differentiate its wines from those of others?

A. They do that through the brand mark which you
create equity for and you do that via the wine quality
which typically cues around wine quality are the
geography from where the wine is created from as well as
any winemaker personalities that are accentuated or

announced, any specific sub-brand associated with it that
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Direct - Guggino
also provides reinforcement or differentiation for that
specific brand property.

Q. You said that you keep yourself apprised of
various wine brands in the market, in your experience is
the term ranches, R-A-N-C-H-E-5, commonly used as part of
a brand name or sub-brand name on wines?

A. No, it's not.

Q. Have you done anything to help you reach that
conclusion other than just your experiences in the field
looking at wines?

A. Yes, I have.

MR. RANNELLS: I'm going to ask the
reporter to mark the next document Exhibit 4.
(Whereupon, Applicanlt's Exhibit 4 was
marked for identification, on this date.)
BY MR. RANNELLS:
Q. Mr. Guggino, I'm going to show you what's been

marked as Applicant's Exhibit 4. Would you please look

it over.
A. (Witness complies.)
Q. And go through the various pages and make sure
you're familiar with it. Do you recognize this document?
A. Yes, I do.
Q. How do you recognize this?
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Direct - Guggino

A. This is a search that I actually did in
preparation for this deposition.

Q. Okay. And what were you searching?

A, I just wanted to for myself just do a search
on ranches within the United States Patent and Trademark
Office.

Q. All right. And the search terms that are
shown under in the box entitled "Refine Search" show
ranches and class 33 and live; is that correct?

Al That's correct.

Q. All right. And in the search for the mark
ranches, class 33 or live marks how many marks are shown

in your search?

A, There are four marks.

Q. Okay. And are you familiar with those four
marks?

A. Two of them T have.

Which ones are those?
A. The two that are Keyes Canyon Ranches and
Pinnacles Ranches.
MR. RANNELLS: Ask the reporter to mark
the next document Exhibit b.
(Whereupon, Applicant's Exhibit 5 was

marked for identification, on this date.)
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Direct - Guggino
BY MR. RANNELLS:
Q. Mr. Guggino, I'm handing you what's been
marked as Applicant's Exhibit 5. Take a moment to look

through that, please.

A, (Witness complies.)

0. Okay. Have you seen this document before?
A. Yes, I have.

Q. And where did you see 1L7?

A, This 1s a search result from a search that 1

did through the TTB for a Certificate of Label Approval.

Q. And what were you searching for?

A. Again ranches.

Q. All right. And what were the results of
your -- let me ask you, what are label approvals?

A. They —-- basically it's a requirement before a
label can be -- or a label or wine brand can be

commercialized you have the TTB, which is a government
body, approve the label.

0. Okay. And what were the results of the search
that you conducted for the term ranches? Let me ask it
this way: Are these the results of the search that you
conducted for the term ranches at the TTAB online
website?

A, Yes.

Veritext/NJ Reporting Company
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Direct.— Guggino
Q. Okay.
MR. SCHLOSS: Object. TTB.
Q. TTB. I'm sorry. Thank you. Let me ask you,
how many different instances of the term ranches did you

find in your search?

A. Four.

Q. Okay. And are they the same four as appear on
the —- on your trademark office search?

A. Yes, they are.

Q. Were there any others than this that you
recall?

A. Yes, there were others that were, but the

search came up with in addition to ranches franches with
an R in front of 1it.
0. Okay.
MR. RANNELLS: Ask the reporter to mark
the next document Exhibit 6.
(Whereupon, Applicant's Exhibit 6 was
marked for identification, on this date.}
BY MR. RANNELLS:
Q. Mr. Guggino, T'm doing to show you what's been
marked at Applicant's Exhibit 6. Please take a moment
and review it.

A. (Witness complies.)
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Direct - Guggino
0. Mr. Guggino, have you ever seen this document,

these documents before --

A. Yes, I have.

0. —— that are marked as Exhibit Number 67

A, Yes.

0. Okay. And did they come into your possession
recently?

A. Yes.

Q. Where did you get them from?

A. From my legal department.

Q. Can you describe what they are?

A. They are trademark infringement letters and

settlements for the Pinnacles trademark.

0. And are these from the records of the legal
department?

A, Yes, they are.

Q. And whalt marks of Franciscan's are referenced

in these documents?

A. The Pinnacles mark and the Pinnacle mark. Or
excuse me, Pinnacles Ranches and Pinnacles. Sorry about
that.

MR. FRIEDMAN: Can we take a two-minute
break?

(Whereupon, the proceedings have been

800-227-8440
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Cross - Guggino
recessed.)
BY MR. RANNELLS:
0. That concludes our direct.

MR. SCHLOSS: Can I just have a minute?
MR. RANNELLS: Sure.
(Whereupon, there was a pause in the

proceeding.)

CROSS—-EXAMINATTION BY MR. SCHLOSS:
Q. Good morning, Mr. Guggino, T'm Daniel Schloss
and T just have a few questions for you. Do you know who

Paul Reidl is-?

A. Yes.
Q. Who is he?
A. T don't know who exactly he is, but I know

that he was included in some of the documents in
preparation for this discussion.

0. And do you recall reviewing documents that
Mr., Reidl prepared?

A. Vaguely, vyes.

0. Do you recall reviewing an expert report that
he prepared?

A. Yes.

0. And did you read that report in its entirety?

Veritext/NJ Reporting Company
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Cross - Guggino
A. Not in its entirety.
Q. Okay. Did you review any transcript of

Mr. Reidl's testimony?

A. Yes.

Q. Did you read that transcript in its entirety?
A, No.

Q. Mr. Guggino, turning your attention for a

moment to the two Estancia bottles before you on the
table. I believe they're Exhibits 2 and 3.
MR. RANNELLS: Correct.

Q. Can you describe the specific messaging
intended to be conveyed by the term Pinnacles Ranches on
those two labels?

A, Pinnacles, as I stated before, having I think
a dual meaning here. Pinnacles meaning the height, the
highest levels of quality and also a sense of place in
terms of Pinnacles Ranches.

Q. 50 are consumers intended to understand that

the grapes used to make this wine came from Pinnacles

Ranches?

AL That looks like the intention.,

Q. Okay.

A. In addition to it being the highest level of
quality.

Veritext/NJ Reporting Company
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Cross - Guggino

0. Okay. Mr. Guggino, you spoke a few minutes
ago about the presence of branding on capsules, do you
recall that?

A, Yes.

Q. You also mentioned that in your view the
presence of branding on capsules is common, do you recall
that?

A, Yes.

0. Would you say that it's common for branding on
capsules to be different than the primary branding on the

wine label on the same bottle?

A, Yes.

Q. You would?

A, Yes.

Q. In your opinion why would -- why would it be

advantageous from a marketing perspective to have a
different branding capsule than on the label?

A. In addition to the main brand mark there are
other sub-brand marks and other design treatments that
are all part of the brand's equity umbrella.

Q. I'm sorry, when you "equity umbrella," what do
you mean?

A, The brand equity, the main master brand, if

you will, is more than just the master brand, it has

Veritext/NJ Reporting Company
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Cross ~ Guggino
sub-brands and it has design elements that help
accentuate and prop up the equity of that brand.

Q. Just to be clear, I believe the term you used
ecearlier was brand mark, in the case of both of these
two bottles that are Exhibits 2 and 3 that brand marking
would be Estancia?

A. The brand mark would be Estancia in addition
to the fanciful E as well as Pinnacles Ranches which is
the sub-brand mark.

MR. RANNELLS: Just could you mark that
section of the transcript for me for later.
I'm sorry, go ahead.

Q. Mr. Gquino,'a few moments ago you looked at

copies of some correspondence on the letterhead of Baker

And Rannells Law Firm, do you recall that?

A, Yes.
Q. Do you typically have as part of your job
responsibilities the —-- well, communications with or

communications about third parties who use particular

trademarks?
A, Can you be more specific?
Q. Sure. These particular letters that you

testified about are, as you may have seen, they're in the

common parlance called demand letters, in which a law

Veritext/NJ Reporting Company
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Cross - Guggino
firm acting on behalf of a third party to stop use of a
particular mark. Have you had much involvement with that
sort of activity?

A, No.

Q. Can you ever recall having discussions with
non-lawyer colleaques about third party uses that
concerned you from a trademark perspective?

A. Not that I can recall.

0. Mr. Guggino, are you familiar with a West
Pinnacles Vineyard?

A. No, I'm not.

Q. Are you aware that the West Pinnacles Vineyard
is, in fact, of subject matter of one of the letters you
just testified about?

A. I know they ~- a document that I looked at,
but I don't know the specific contents of that
infringement letter settlement package.

Q. Do you know whether there is still a wine sold

that has the term West Pinnacles Vineyard on the label?

A. No, I'm not,

Q. You don't know?

A, No.

Q. Mr. Guggino, you testified earlier about

searches that you performed, trademark searches and CCLA

Veritext/NJ Reporting Company
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Cross - Guggino

searches, do you recall that?

A. Yes.

Q. Do you commonly conduct trademark searches?
A. No.,

Q. Can you recall the last time that you

conducted a trademark search before when jou testified
about 1it?

A. I can't recall.

Q. Do you know in reference to trademarks what

international classes are?

A, No, I don't.

0. So you don't know what TInternational Class 33
is?

A, No, I don't.

0. Then how did you know to conduct a search in

International Class 337
MR. RANNELLS: To the extent that he's
going to be testifying as to communication
with attorneys, I'm instructing him not to
respond.
MR. SCHLOSS: Okay.
Q. Mr. Guggino, in addition to these searches
that you conducted for marks and labels that include the

term ranches, did you also search similarly for the term

Veritext/NJ Reporting Company
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Cross - Guggino
Ranch?
A. No, I didn't.
Q. Do you know what the significance of the term

Ranch is in the wine industry?
MR. RANNELLS: To the extent it calls for
a legal conclusion or it's referring to a
specific term of art.
Q. I'm not asking for any legal conclusion or --

I don't want to know about anything you discussed with

lawyers.

MR. RANNELLS: Tt's not about what he
discussed with lawyers. If the term ranches
has a specific meaning within the industry.

Q. To the extent you know.

MR. RANNELLS: Not even to the extent he
knows. My objection is to the fact that the
term ranch may, in fact, have a specific
meaning within the regulations pertaining to
alcoholic beverages and if it does, that's
different than his opinion. 1 just want to
make that clear.

MR. SCHLOSS: That's part of what I'm
going to ask. Okay.

BY MR. S5CHLOSS:

800-227-8440
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Cross - Guggino
Q. Are you aware of any particular industry

significance to the term Ranch?

A, Vaguely.

Q. What is your vague awareness?

A. That it's a geographic designation.

0. And what about the term ranches?

A. Vaguely,

Q. What is your vague understanding?

A, That it's a property or it's a place.

Q. Okay. Doe you commonly conduct COLA searches?
A. Periodically, yes.

Q. What are some of the reasons why you might
conduct a COLA search?

A, To find out if essentially other trademark
names are being used that we're interested in for
innovation purposes.

Q. Are you aware of any significance in the
regulatory context to the term Ranch?

A. Can you restate that, please?

Q. Are you aware whether or not the term Ranch
has any significance for purposes of industry regulation?

A No, I'm not.

Q. Okay. Nothing further. Thank you.

MR. RANNELLS: Can you read back to me

Veritext/NJ Reporting Company
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Redirect - Guggino
the question and answer at the point where I
asked?
MR. FRIEDMAN: Why don't we go off record
for a moment.
(Whereupon, a discussion was held off the

record.)

REDIRECT EXAMINATION BY MR. RANNELLS:

0. 1 just have one question on redirect. In
looking at Exhibits 2 and 3 what branding is being used?
Go through it carefully.

A. Estancia is the master brand, Pinnacles and
Pinnacles Ranches are considered sub-brands as well as
the fanciful E as part of a logo mark for Estancia.

Q. Okay. In your opinion as marketing vice
president of CWUS what is the relationship on this bottle

between the term Pinnacles and the term Pinnacles

Ranches?
A, Physically?
Q. No, in concept.
A. Oh, again, twofold. Pinnacles meaning highest

quality, the top quality, top tiers of guality and
Pinnacles Ranches providing a sense of place that gives

consumers a sense that this 1s produced, grapes are

800-227-8440
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Redirect - Guggino

produced and harvested at a top quality, top tiered wine.

Q.

In your opinion dees the term Pinnacles

Ranches have more than one meaning or give more than one

impression to consumers?

A.

Q.

A.

Yes.
What would those be?

Top levels of quality and top levels of

quality within a vineyard area where grapes are grown and

harvested.

Q.

No further questions.

MR. SCHLOSS: Thank you.

MR. RANNELLS: We're done.

(Time: 10:30 a.m.)

(Whereupon, the Deposition of Ms. Price
was then commenced.)

MR. FRIEDMAN: Referring back to Jon
Guggino's deposition, we're providing for
purposes of the record photographs of -- which
are fair and accurate portrayals of Exhibits 2
and 3 which are the bottles that were
presented to Mr. Guggino for the purposes of
having a record for submission to the board.
Do you have any objection?

MR. SCHLOSS: No objection!

800-227-8440
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MR. FRIEDMAN: Thank you.
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Road St. Helena CALIFORNIA 94574

Stephen L. Baker
0097378

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "RANCHES" APART FROM
THE MARK AS SHOWN

TRADEMARK
PRINCIPAL
LIVE

http://tess2.uspto.gov/bin/showfield?f=doc&state=4009%3 A1jmnf5.3.2

3/1/2011




Trademark Electronic Search System (TESS) Page 2 of 2

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tess2.uspto.gov/bin/showfield?f=doc&state=4009%3 A 1jmnf5.3.2 3/1/2011




T‘rademark Electronic Search System (TESS) Page 1 of 2

United States Patent and Trademark Office

Home|Site Index|Search | FAQ| Glossary | Guides| Contacts | eBusiness| eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Tue Mar 1 04:05:46 EST 2011

| AssIGH Status |

Browser to return to TESS)

HEALDSBURG RANCHES

Word Mark HEALDSBURG RANCHES

Goods and IC 033. US 047 049. G & S: Wine. FIRST USE: 20000000. FIRST USE IN COMMERCE:
Services 20000000

Standard

Characters

Claimed

Mark Drawing Code (4) STANDARD CHARACTER MARK
Serial Number 77232076

Filing Date July 17, 2007

Current Filing

Basis 1A

Original Filing

Basis 1A

Published for

Opposition January 1, 2008

Registration 3398113

Number

Reglstration Date March 18, 2008

Owner (REGISTRANT) Hambrecht Wine Group, LP Hambrecht Wine Management, Inc. {a California
corporation) LIMITED PARTNERSHIP CALIFORNIA 4035 Westside Road Healdshurg
CALIFORNIA 95448

Attorney of Record David E. Stoll

Type of Mark TRADEMARK

http://tess2.uspto.gov/bin/showfield?f=doc&state=4009%3 A 1jmnf5.3.3 3/1/2011
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Register PRINCIPAL-2(F)
Live/Dead Indicator LIVE

NeviUsen | STeucruRen s, e [SEARCH 0G T
vear Lisy | FIRSTDoe | PrevDoc § NexrDoc | LastDoc
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Trademark Electronic Search System (TESS) Page 1 of 2

United States Patent and Trademark Office

Home | Site Index | Search | FAQ| Glossary | Guides | Contacts | eBusiness | eBiz aterts |News |Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Tue Mar 1 04:05:46 EST 2011

First Doc | Peev Doc

Browser to return to TESS)

Typed Drawing

Word Mark RUSSIAN RIVER RANCHES
Goods and IC 033. US 047. G & S: WINE. FIRST USE: 19810000. FIRST USE IN COMMERCE:
Services 19830000
Mark Drawing Code (1) TYPED DRAWING
Serlal Number 73766274
Filing Date November 29, 1988
Current Filing Basis 1A
g;isganal Filing 1A
Published for December 19, 1989
pposltion
Registration
N o 1587070
Registration Date  March 13, 1990
Owner (REGISTRANT) SONOMA-CUTRER VINEYARDS, INC. CORPORATION CALIFORNIA 4401
SLUSSER ROAD WINDSOR CALIFORNIA 95492
2:1%’;’;‘;“‘ ASSIGNMENT RECORDED
Attorney of Record DAVID 8 GOCDER
Type of Mark TRADEMARK
Register PRINCIPAL-2(F)
Affidavit Text SECT 15. SECT 8 (6-YR). SECTION 8{10-YR) 20100211.
Renewal 2ND RENEWAL 20100211

Live/Dead Indicator LIVE

http://tess2.uspto.gov/bin/showfield?f=doc&state=4009%3A1jmnf5.3.4 3/1/2011
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TTR Onfine - COLAs Online - Public COLA Registry Basic Search Results

Page 1 of 3

» Search Public COLA Registn
» COLAs Online FAQs

ALCOMOL AND TOBACCO TAX ANOTRADE BUREAU + Contact Us
* Public COLA Registry Manug

' » Download Public COLA Regi
TTB F 5100.31: Application For and Certlfication/ M
Exemption of Label/Bottle Approval

= COLAs Online Logon

Search Results: COLAs

Printable Vv

1 to 20 of 148 (Total Matching Records: 148) | I

Permit Serial Completed Fanciful Brand .
TTB 1D No. Number Date Name Name Origin Class,
BW-
00137000000125 CA-  00-9  05/23/2000 :EQEEE:?JRG; BELVEDERE 01
5051
BEAUNE
00178002000057 f%i' 00-470 06/30/2000 VIGNES gg&"&ﬁ?ﬁ 51
FRANCHES
BEAUNE
NY-I- VIGNES DOMAINE
0020000000030 Yo" 00-118 08/01/2000 fpANciiEs  GERMAIN 51
VIEILLE
YL BEAUNE
00271003000068 Y020 00-236  10/04/2000 VIGNES 51
FRANCHES
BW- HEALDSBURG
0291000000254 CA-  00-21  11/03/2000 BELVEDERE 01
12910000002 RANCHES
5051
BW- HOSTETLER
00312000000163 CA-  00-228 11/20/2000 01
RANCHES
4828
BW- HOSTETLER
00312000000164 CA-  00-229 11/20/2000 01
RANCHES
4828
BW- HEALDSBURG
00339000000045 CA-  00-23  12/08/2000 BELVEDERE 01
0033900000004> =2 RANCHES

https://www.ttbonline. gov/colasonline/publicsearchColasB asicProcess.do

;jsessionid=7f17f...

3/1/2011



TTB Online - COLAs Online - Public COLA Registry Basic Search Results

NY-I-  01-
01064003000049 1 oo  Dross

BW-
01080000000131 CA-  01-7

5051

BW-
01080000000132 CA-  01-8

5051

CA-I-
0110000000072 $h7o  01-67

WA-T-
01158000000110 oo™ 01-v28

GA-1-
01169003000059 gpc'~  01-0197

BW-
01179000000192 CA-  01-14

5051

BW-
01186000000054 CA-  00-01

5872

OH-I-
01212002000182 gro' 01-1019
01257002000044 A1 01-0243

609
01341003000005 =1 01-0103

767

CA-W-
01352000000002 Jp5e ~ 01-03

LES
03/07/2001 VIGNES
FRANCHES

HEALDSBURG

03/26/2001 RANCHES

03/26/2001 RANCHES

BEAUNE
04/17/2001 1ER CRU
FRANCHES

BEAUNE
06/22/2001 VIGNES
FRANCHES

BEAUNE
06/25/2001 VIGNES
FRANCHES

"HEALDSBURG

07/24/2001 RANCHES"

NAPA

07/16/2001 RANCHES

VIGNES
FRANCHES

BEAUNE
09/20/2001 VIGNES-
FRANCHES

08/08/2001

12/10/2001

RUSSIAN
01/02/2002 RIVER
RANCHES

HEALDSBURG

BARON DE
LA
CHARRIERE

51

BELVEDERE 01

BELVEDERE 01

POTEL 51
DOMAINE 51
GERMAIN

A SCOTT

LEVY 51
SELECTION

BELVEDERE 01

ROBERT
BIALE
VINEYARDS

LOUIS
LATOUR

A SCOTT
LEVY
SELECTION

BEAUNE
VIGNES
FRANCHES

01

51

51

51

SONOMA-

CUTRER 01

Page 2 of 3

Printable V

1 to 20 of 148 (Total Matching Records: 148) | |

adecFiraEE 2008z CoTtas s Al WebiiHE e r@1th: {EES: goV

While the Alcohol and Tobacco Tax and Trade

Bureau (TTB) makes every effort to provide complete Information, data
such as company names, addresses, permit numbers, and other data provided In the reglstry may change over time.

https://www.ttbonline, gov/colasonline/publicSearchColasBasicProcess.do;j sessionid=7f17f... 3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

TTB makes no warranty, expressed or Implled, and assumes no legal Habllity or responsibility as to the currency,
rellabllity or completeness of furnished data. TTB welcomes suggestions on how to Improve our Public COLA Registry.

Please contact us via emall at alfd@ttb.gov.

If you have difficulty accessing any Information in the site due to a disabllity, please contact us via emall
(webmaster@ttb.treas.gov) and we will do our best to make the Information available to you.

This site Is best viewed at 800x600 screen resolution or higher using Internet Explorer 7.0.
If you are using Internet Explorer 8.0, click here for more information on browser Compatibllity.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBIECT TO CRIMINAL AND CIVIL PENALITIES. THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TTB RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES. USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM.

hitps://www.ttbonline.gov/colasonline/publicSearchColasBasicProcess.do;jsessionid=7f17f... 3/ 1/2011
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G | 4-sauoL anoTo:
{.5. Departms

N PR » Search Public COLA Registry
COLA REQ’Str’y % COLAs Online FAQs
ALCOHOL AND TOBACCO TAX AND YRADE BUREAU % Contact Us

= Public COLA Registry Manua
* Download Public COLA Regis
Manual

TTB F 5100.31: Application For and Certification/
Exemption of Label/Bottle Approval

= COLAs Online Logon

Search Results: COLAs

Printable V
< Previous | 21 to 40 of 148 (Total Matching Records: 148) | b

Permit Serial Completed Fanciful Brand

TTB 1D No. Number Date Name Name Orlgin Class/
: BW-
02024000000055 CA-  02-2  02/05/2002 HEALDSBURG pe) yeperp o4
RANCHES
5051
BW- HEALDSBURG
02024000000057 CA-  02-5  02/05/2002 BELVEDERE 01
RANCHES
5051 _
MI-L BEAUNE
02042003000186 ..~ 01-0044 02/21/2002 VIGNES 51
FRANCHES
MI-I- BEAUNE
02042003000212 o™ 01-0070 02/20/2002 VIGNES 51
' . FRANCHES
be-I BEAUNE
02044000000052 oo 02-647 02/23/2002 : VIGNES 51
' FRANCHES
BW- HEALDSBURG
02092000000447 CA-  02-9  04/08/2002 BELVEDERE 01
RANCHES
5051 .
BW- HEALDSBURG
02092000000448 CA-  02-10  04/08/2002 BELVEDERE 01
RANCHES
5051
BW- HEALDSBURG
02092000000449 CA-  02-11  04/08/2002 RANCHES-  BELVEDERE 01
5051 SONOMA :
BEAUNE

https://www.ttbonlinc.gov/colasonline/publicPageBasicCoIa.do?actionﬁpage&p gfen=nextset 3/1/2011



CT-I-
141
BW-
02177000000133 CA-
5054

02114003000032

02190003000099 ORT-

952

02200003000107 NY-I-

1747

BW-
02347003000032 CA-

5051 .

BW-
02347003000033 CA-
5051

NY-I-

03015000000032 400

NY-1-

03076000000085 400

NY-I-

03104000000086 400

NY-I-

03122000000089 400

03190000000045 YAT-

595

VA-I-

03204001000043

595

02-126

02-04

02-036

02-0099

02-18

02-17

03-05°

03-58

03-71

030076

03v1i30

03V157

TTB Online - COLAs Online - Public COLA Registry Basic Search Results

VIGNES
FRANCHES

RUSSIAN
07/11/2002 RIVER
RANCHES

BEAUNE
LES
07/19/2002 VIGNES

04/29/2002

FRANCHES

1

LES
07/26/2002 VIGNES
FRANCHES

'HEALDSBURG

01/03/2003 RANCHES

HEALSBURG

01/03/2003 RANCHES

CLOS DES
01/16/2003 VIGNES
FRANCHES

CLOS DES
04/17/2003 VIGNES
FRANCHES

CLOS DES
05/08/2003 VIGNES
FRANCHES

BEAUNE
LER CRU
05/08/2003 CLOS DES
VIGNES
FRANCHES

BEAUNE
01/11/2004 VIGNES
FRANCHES

BEAUNE
08/07/2003 VIGNES
FRANCHES

LOUIS 51
LATOUR
SONOMA- o1
CUTRER
MICHEL

BOUZEREAU 51
ET FILS

MICHEL
BOUZEREAU
ET FILS
BEAUNE
1ER CRU

51

BELVEDERE 01

BELVEDERE 01

NICHOLAS

POTEL °1
NICOLAS
POTEL
NICOLAS o,
POTEL
NICOLAS
POTEL
DOMAINE .,
GERMAIN
DOMAINE
GERMAIN

Page 2 of 3

Printable V:

< Previous | 21 to 40 of 148 (Total Matching Records: 148) | A

AleBiIENT T e bt Thx g RHET FadE B U aal 20032 Conl At Us At webinaste @ ETéaagov
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TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete information, data
such as company names, addresses, permit numbers, and other data provided In the registry may change over time.
TTB makes no warranty, expressed or implied, and assumes no legal liabillty or responsibility as to the currency,
reliabllity or completeness of furnished data. TTB welcomes suggestions on how to Improve our Public COLA Regqistry.

Please contact us via email at alfd@ttb.gov.

If you have difficuity accessing any information in the site due to a disability, please contact us via emalil
{webmaster@ttb.treas.gov) and we will do our best to make the information avallable to you.

This site Is best viewed at 800x600 screen resolution or higher using Internet Explorer 7.0.
If you are using Internet Explorer 8.0, click here for more information on browser Compatibility.

WARNING!I THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBJECT TO CRIMINAL AND CIVIL PENALITIES, THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TTB RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES. USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM.

https://www.ttbonline.gov/colasonline/publicPageBasicCoIa.do?action=page&pgfcn=nextset 3/1/2011
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= Search Public COLA Regis!

C.LA Reg[Stry % COLAs Online FAQs

ALCOHOL AND TOBACCO:TAX AND-TRADE BUREAU = Contact Us

= Public COLA Registry Mani
= Download Public COLA Re:
Manual

TTB F 5100.31: Application For and Certification/
Exemption of Label/Baottie Approval

= COLAs Online Logon

Search Results: COLAs

Printable

< Previous | 41 to 60 of 148 (Total Matching Records: 148) |

Permit Serial Completed Fanciful Brand iain Cl

TYB 1D No. Number Date Name Name QOrigin Clas
BW-
03302002000026 CA- 030007 05/17/2004 TEALDSBURG gp\\/enene o1
RANCHES
5051
BW- ' HEALDSBURG
03302002000027 CA- 030008 05/17/2003 BELVEDERE 01
RANCHES
5051
BW- HEALDSBURG
04091001000027 CA- 040009 04/20/2004 BELVEDERE 01
RANCHES
5051 .
BW- HEALDSBURG
04113001000038 CA- 040011 06/03/2004 BELVEDERE 01
RANCHES
5051
BW- KEYES
04131000000080 CA- 040052 05/13/2004 CANYON ESTANCIA 01
4674 RANCHES
BW- | PINNACLES
04131000000081 CA- 040053 05/13/2004 ESTANCIA 01
RANCHES
4674
BW- RUSSIAN SONOMA-
04132000000054 CA- 040003 05/25/2004 RIVER CUTTER 01
5054 RANCHES
CA-L- , BEAUNE
04162002000163 ;27 040001 06/24/2004 VIGNES 50
FRANCHES
BW- RUSSIAN

https://www.ithonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset  3/1/2011
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CA- RIVER SONOMA
04181000000189 £ic, 040005 07/02/2004 Atk - SONOM 01
BW- RUSSIAN
04212000000148 CA- 040011 08/03/2004 RIVER (S:ST’E'F?E'VF'{A 01
5054 | RANCHES
, BW- RUSSIAN '
04212000000149 CA- 040009 08/03/2004 RIVER gg'}‘ggf‘ 01
5054 RANCHES
LES
NY-1- LES HERITIERS
0423200000063 yjgq 041051 10/10/2004 58 0\ s Boconme 51
LAFON
KEYES
BW- CANYON
04257000000022 CA- 040008 09/17/2004 CAN ESTANCIA 01
Cos RANCHES, |
~ RESERVE
BW- ‘ RUSSIAN
04317000000111 CA- 040013 11/19/2004 RIVER ggﬂggﬁ 01
5054 RANCHES
BW- RUSSIAN
04317000000112 CA- 040014  11/19/2004 RIVER 28?’&"?{“ 01
5054 RANCHES
TX-1- LES MACON
04338003000018 =" 040743 12/28/2004 F° . UACON 51
BW- RUSSIAN -
04345000000018 CA- 040015 12/23/2004 RIVER ES.'F'F?E'V'RA 01
5054 ‘ RANCHES
LES
MACON -
04349003000072 A5 040129 12/22/2004 UCHIYZ LEs HERITIERS o
1492 LCHIYZLES DU COMTE
LAFON
BW- ROBERT QEEEE&':,‘?TION
05018000000062 CA- 050012 01/27/2005 BIALE o 01
5872 | VINEYARDS . DAL
AL LES  BOURGOGNES
05118003000058 5 051215 05/17/2005 VIGNES YNVES 51
FRANCHES  DARVIOT
Printable
<_Previous | 41 to 60 of 148 (Total Matching Records: 148) |

AMenliskand TebEt 06 Ta R ad Trada e 20085 gonta e i0a stwe bin Ss e TE tilrageigoy

https://www itbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset 3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete Information, data
such as company names, addresses, permlt numbers, and other data provided in the registry may change over time.
TTB makes no warranty, expressed or implied, and assumes no legal Ifability or responsibillty as to the currency,
relfability or completeness of furnished data. TTB welcomes suggestions on how to improve our Public COLA Registry.

Please contact us via emall at atfd@ttb.gov.

If you have difficulty accessing any Information In the site due to a disability, please contact us via email
(webmaster@tib.treas.qov) and we will de our best to make the Information available to you.

This slte Is best viewed at 800x600 screen resolution or higher using Internet Explorer 7.0.
If you are using Internet Explorer 8.0, click here for more Information on browser Compatibility.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBIECT TO CRIMINAL AND CIVIL PENALITIES, THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TIB RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES. USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM.

https://www.ttbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset  3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 1 of3.

: ‘ ALGOHOL AND TOBAGCQ.
.. Papa

. ~ . mom » Search Public COLA Regist
COLA Registry * COLAS Online FAQs
ALCOHOL AND TOBAGCO:TAX AND-TRADE AUREAU * Contact Us
= Public COLA Registry Mant

> Download Public COLA Re¢
Manual

TTB F 5100.31: Application For and Certification/
Exemption of Labe!/Bottle Approval

= COLAs Online Logon

Search Results: CO LAs

Printable

< Previous | 61 to 80 of 148 (Total Matching Records: 148) |

Permit Serial Completed Fanc'iful . Brand

118 ID No. Number Date Name Name Origin Clas
MACON- LES
CA-1- UCHIZY- HERITIERS
05140003000054 o, 050051 05/31/2005 c« vy 51
MARANCHES LAFON
. LES
NY-I- LES HERITIERS
05156001000026 [ co,, 050210 06/28/2005 ot A NCHES DU COMTE 50
LAFON
BW- PINNACLES
05187003000039 CA- 050081 07/14/2005 - ESTANCIA 01
RANCHES
4674
BW- PINNACLES
05203003000102 CA- 050015 07/29/2005 ESTANDA 81
RANCHES _
5843
, BW- NAPA ROBERT
05210000000051 CA- 050016 08/02/2005 oy vec  BIALE 01
5872 VINEYARDS
CLOS DES
05279003000053 '7\,'7C3I 050610 10/11/2005 VIGNES \éIIPFigEg¥N 51
FRANCHES
AL CLog bgs  DOMAINE
05289001000002 050119 10/25/2005 VINCENT 51
381 VIGNES GIRARDIN
FRANCHES

LES

https://www tthonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset  3/1/2011




05326000000209 MA-T-

137

BW-
05347000000228 CA-
5872

BW-
06104000000002 CA-
5054

BW-
06104000000003 CA-
5054

NY-I-

06114001000081 1262

NY-I-
06243000000068 1335

BW-
06269003000010 CA-

6212

NY-I-

06283000000140 1335

BW-
06300003000012 CA-
6212

NY-I-

06324001000163 1262

07129001000329 2RT-

15039

CA-I-

07131001000039

15236

07138001000158 WAL-

1333

050243
050031
060001

060002

060106

060487

060080
060587

060081

060467

070161

LES

12/30/2005 \ \ 2 ANCHES

NAPA

12/21/2005 RANCHES

RUSSIAN
04/24/2006 RIVER
RANCHES

RUSSIAN
04/24/2006 RIVER
RANCHES

LES

04/28/2006 MARANCHES

VIGNES

09/27/2006 FRANCHES

PINNACLE

10/17/2006 RANCHES

LES
10/20/2006 VIGNES
FRANCHES

PINMACLES

11/09/2006 RANCHES

LES

12/13/2006 \y 1 0 ANCHES

VIGNES
FRANCHES

LES

05/18/2007

07RMVF 05/18/2007 VIGNES

FRANCHES
LES

07RMVF 05/29/2007 VIGNES

FRANCHES

- TTB Online - COLAs Online - Public COLA Registry Basic Search Resulis

HERITIERS
DU COMTE
LAFON

ROBERT
BIALE
VINEYARDS

SONOMA
CUTRER

SONOMA
CUTRER

LES
HERITIERS
DU COMTE
LAFON

DOMAINE
GERMAN

ESTANCIA

MICHEL
BOUZEREAU
FILS

ESTANCIA

LES
HERITIERS
DU COMTE
LAFON
LOUIS
LATOUR

DOMAINE

REBOURGEON

-MURE
DOMAINE

REBOURGEON

-MURE

Page 2 of 3

51

01

01

01

51

51

01

51

01

51

Printable

< Previous | 61 to 80 of 148 (Total Matching Records: 148) |
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TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete informatlon, data
“such as company names, addresses, permlt numbers, and other data provided in the reglstry may change over time.
TTB makes no warranty, expressed or Implled, and assumes no legal llabillty or responsibillty as to the currency,
rellability or completeness of furnished data. TTB welcomes suggestions on how to Improve our Public COLA Registry.

Please contact us via email at alfd@ttb.gov.

If you have difficulty accessing any Information in the site due to a disability, please contact us via email
(webmaster@tib.treas.gov) and we will do our best to make the Iinformation available to you.

This site is best viewed at 800x600 screen resolution or higher using Internet Explorer 7.0,
If you are using Internet Explorer 8.0, click here for more informatton on browser Compatibility.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED. STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBJECT TO CRIMINAL AND CIVIL PENALITIES. THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TTB RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIFVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES. USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM.

hitps://www ttbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset  3/1/2011
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» Search Public COLA Registn
» COLAs Online FAQs

COLA Registry
ALCOHOL AND TOBAGCO TAX AND-TRADE BUREAU » Contact Us

= Public COLA Registry Manug

= Download Public COLA Reqi:
Manual

TTB F 5100.31: Application For and Certification/
Exemption of Label/Bottle Approval

= COLAs Online Logon

Search Results: COLAs

Permit Serial

Completed Fanciful

Brand

Printable v

< Previous | 81 to 100 of 148 (Total Matching Records: 148) | I

BW- RUSSIAN
07145000000053 CA- 071144 06/18/2007 RIVER ES%?EMRA 01
5054 RANCHES
BW- RUSSIAN
07145000000054 CA- 071145 06/18/2007 RIVER gg?gg{“ 01
5054 RANCHES
BW- RUSSIAN
07145000000055 CA- 071146 06/04/2007 RIVER | gg?gggﬁ 01
5054 RANCHES
BW- RUSSIAN
07145000000056 CA- 071147 06/04/2007 RIVER gg?SE'VF'{A 01
5054 RANCHES
DOMAINE
NY-I- LES DU
07163001000206 "' 070260 06/20/2007 VIGNES 51
1188 o NenEs  CHATEAU
DE CHOREY
 DOMAINE
CA-I- VIGNES MAZILLY
07201001000265 S7o0  07F327 07/26/2007 [ONES o EELS 51
FILS
GEYSER
07261000000054 BW" 070025 09/21/2007 RIVER PEAK o1
CA-29 RANCHES
WINERY
' CO-1- VIGNES-
07302001000242 5271 071002 10/31/2007 JoNEST - GERMAIN 51

https:/fwww.ttbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfcn=nextset

3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 2 of 3

BW-
07323003000004 CA- 070151 1172172007 "INNACLES - porancia o1
RANCHES
6212
_ CHATEAU
07333000000019 Tg;j" 070061 12/06/2007 HgimEiEs DE LA 51
: CHARRIERE
BW- ' HEALDSBURG
07341001000201 CA- 074005 12/17/2007 01
RANCHES
5051
LES
CA-I- LES HERITIERS
08011001000083 /., 082508 01/14/2008 o \ncuEs py COMTE oL
' LAFON
1 BW- PINNACLES ...
08064003000008 CA- 080174 03/18/2008 ESTANCIA 01
RANCHES
6212
BW- PINNACLES
08064003000009 CA- 080173 03/18/2008 ESTANCIA 01
'RANCHES
6212
BWN-
08129001000178 CA- 080003 05/16/2008 BRANCHES RAMOS 01
15486
- ROTTMAN  Gevser
08212000000009 080015 08/01/2008 PEAK 01
CA-29 TRIONE WINERY
RANCHES
BY- PINNACLES
08319001000192 CA-~ 080238 11/25/2008 ESTANCIA 01
RANCHES
6212
BW- PINNACLES
08319001000202 CA- 080239 11/25/2008 ESTANCIA 01
RANCHES
6212
BW- KEYES
08319001000203 CA- 080166 11/17/2008 CANYON ESTANCIA 01
4511 RANCHES
BW- HEALDSBURG
09035001000182 CA- 093001 02/13/2009 01
RANCHES
5051
Printable V
< Previous | 81 to 100 of 148 (Total Matching Records: 148) | I

AldThBIE A To g e e R A T ragE Bire 20 (a0 6 tast Ik e We b a et ar@ It aaE . goy

https://www.itbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfcn=nexiset  3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete information, data
such as company names, addresses, permit numbers, and other data provided In the registry may change over time.
TTB makes ne warranty, expressed or implted, and assumes no legal liability or responsibility.as to the currency,
rellabllity or completeness of furnished data. TTB welcomes suggestions on how to improve our Public COLA Regiskry.

Please contact us via emall at alfd@ttb.qov.

If you have difficulty accessing any informatlon In the site due to a disablility, please contact us via email
(webmaster@tth.treas.qgov) and we will do our best to make the Informatlon available to you.

This site Is best viewed at 800x600 screen resclution or higher using Internet Explorer 7.0,
If you are using Internet Explorer 8.0, ¢click here for more Informatlon on browser Compatibllity.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBJECT TO CRIMINAL AND CIVIL PENALITIES. THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
178 RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES, USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM.

https://www.ttbonline. gov/colasonline/publicPageBasicCola.do?actionwage&p gfen=nextset  3/1/2011
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ALGOHOL AND TOBAGGO TA,
U.§. Dapartment of the. Tre;

S M R E * Search Public COLA Regis
COLA Reg]Stry | | = COLAs Online FAQs
ALCOHOL AND TOBAGGO. TAX AND TRADE BUREAY - Contact Us

= Public COLA Registry Man
= Downioad Public COLA Re
Manual

TTB F 5100.31: Application For and Certification/
Exemption of Label/Bottle Approval

> COLAs Online Logon

Search Results: COLAs

Printable

< Previous | 101 to 120 of 148 (Total Matching Records: 148)

Permit Serial Completed Fanciful Brand .
TTB 1D No. Number Date Name Name Origin Clas
BW-
09035001000223 CA- 093002  02/13/2009 UNOAKED  HEALDSBURG )
RANCHES
5051
BW- PINNACLES
09082001000307 CA- 090268  03/27/2009 |\ ! ESTANCIA 01
6212 RANCHES
RUSSIAN
09239003000026 'I';le ; 09PC2306 09/02/2009 RIVER ES'T"ISE'\:{A 01
RANCHES
BW- KEYES
09306001000280 CA- 090312  11/03/2009 CANYON ESTANCIA 01
6212 RANCHES
: BW- PINNACLES
09306001000293 CA- 090315  11/03/2009 ESTANCIA 01
RANCHES
6212
' GEYSER
0933400100012 PV 090092  12/01/2009 RLVER PEAK 01
CA-29 RANCHES
_ WINERY
BW- APPELLATION HEALDSBURG
1003300000330 CA- 103001  02/11/2010 gpoco e R o1
5051
BW- APPELLATION HEALDSBURG
10033001000332 CA- 103002  02/11/2010 geprrc RSP IRE 01
5051
BW-

https://www.ttbonline. gov/colasonline/publicPageBasicCola.do?action=page&pgfon=nexiset 3/1/2011




10077001000297 A

5024
BW-

10077001000299 CA-
a 5024

BW-
10078001000140 CA-
6212

BW-
10117001000186 CA-
5051

BW-
10133001000317 CA-
6212

BW-

10134001000147 CA-29

BWN-
10165001000423 CA-
16337

BWN-
10165001000424 CA-

16337

, BWN-
10165001000426 CA-
16337

BWN-

10165001000429 CA-
16337
BW-

10173001000376 CA-
6212

BW-

10189000000039 CA-
4624

100042

100044
100333
103003

100036
100041

10MENV
10VITV
10CSPV
10SYPV
10QO39

100001

TTB Online - COLAs Online - Public COLA Registry Basic Search Resuits

04/05/2010
04/05/2010

PINNACLES

03/30/2010 RANCHES

05/05/2010

KEYES
05/21/2010 CANYON
RANCHES

BLOCK
COLLECTION
RIVER
RANCHES

05/24/2010

07/08/2010
07/14/2010
07/14/2010

07/14/2010

PINNACLES

06/30/2010 RANCHES

A TALE OF
07/27/2010 TWO
RANCHES

Page 2 of 3

 VINESAND
BRANCHES
VINES AND .
BRANCHES

ESTANCIA 01

HEALDSBURG o1
RANCHES

ESTANCIA 01

GEYSER
PEAK 01
WINERY
TRIPLEB
RANCHES
TRIPLEB
RANCHES
TRIPLEB .
 RANCHES
TRIPLEB
RANCHES
ESTANCIA 01

SILVER OAK 01

Printable

< Previous | 101 to 120 of 148 (Total Matching Records: 148)

https://www.ttbonline.gov/colasonline/publicPageB asicCola.do?action=page&pgfcn=nextset
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TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete information, data
such as company names, addresses, permit numbers, and other data provided in the registry may change over time.
TTB makes no warranty, expressed or implied, and assumes no legal liability or responsibllity as te the currency,
reliability or completeness of furnished data. TT8 welcomes suggestions on how to iImprove gur Publlc COLA Registry.

Please contact us vla email at alfd@ttb.gov.

If you have difficulty accessing any informatlon in the site due to a disability, please contact us via emall
{(webmaster@tth.treas.qov) and we will do our best to make the information avallable to you.

This slte is best viewed at B00Ox600 screen resclution or higher using Internet Explorer 7.0.
If you are using Internet Explorer 8.0, click here for more Iinformation on browser Compatibllity.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBJECT TO CRIMINAL AND CIVIL PENALITIES. THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM, BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TT8 RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES, USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM,

https://www.ttbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset  3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Resulis Page 1 of 3

‘_

= Search Public COLA Reaqistry

COLA Regis t"'y » COLAs Online FAQs

ALCOHOL AND TOBAGCO. TAX AND-TRADE BUREALL * Contact Us

* Public COLA Registry Manual
= Download Public COLA Reqis!
Manuai

TTB F 5100.31: Application For and Certification/
Exemption of Label/Bottle Approval

* COLAs Online Logon

Search Results: COLAs

Printable Ve

< Previous | 121 to 140 of 148 (Total Matching Records: 148) | N

| Permit Serial Completed Fanciful Brand .. .
TTB ID No. Number Date Name Name Origin Class/"
BWN- . CARPENTER
10208001000463 CA- 100033 08/11/2010 TERRCIR 01
RANCHES
16302
BWN- ' CARPENTER
10272001000471 CA- 100068 10/14/2010 TERROIR 01
RANCHES
16302
BW- KEYES
10273001000407 CA- 100344 10/15/2010 CANYON ESTANCIA 01
6212 RANCHES
rocke
10284001000175 CA- 100157 10/25/2010 01
(5756 THREE
RANCHES
'BRANCHES
BW- : WOOD
10326001000416 CA- 100091 12/06/2010 FIRED 01
4828 CHOP
HOUSE
BRANCHES
. BW- WOOD
10326001000421 CA- 100092 12/06/2010 FIRED 01
4828 CHOP
HOUSE
10327002000018 11 100164 1271672010 LES < HERITIERS 51
. 1066 MARANCHES ) coMTE

https://www.ttbonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfcn=nextset  3/1/2011
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LAFON
_Bw- PINNACLES
10340001000088 CA- 100100 12/16/2010 ESTANCIA 01
RANCHES
5593 _
BW- KEYES
10354001000210 CA- 100317 01/05/2011 CANYON ESTANCIA 01
4802 RANCHES
BW- KEYES
10354001000235 CA- 100316 01/05/2011 CANYON ESTANCIA 01
4802 RANCHES
BW- | PINNACLES
10354001000259 CA- 100318 01/05/2011 ESTANCIA 01
: RANCHES
4802 _
BW- PINNACLES
10354001000273 CA- 100319 01/07/20i1 ESTANCIA 01
RANCHES
4802
BW- KEYES
10354001000281 CA- - 100315 01/05/2011 CANYON ESTANCIA 01
4802 RANCHES
BW- MURPHY  MURPHY-
960113024 CA- 96-6 01/17/1996 RANCHES  GOODE 01
5415 ‘
961062234 NY-I-  96-074 04/16/1996 '3 macon 51
1188 maranches uchizy
PA-L- BEAUNE
963173024 438 96-24  12/06/1996 VIGNES- 51
FRANCHES
BW- MURPHY  MURPHY-
97007003000030 gﬁis 97-3 01/24/1997 RANCHES  GOODE 01
BW- . DOLLARHIDE -
97070000000204 CA- 97-9 03/27/1997 RANCHES SUPERY 01
5427 CAB. SAU
CT-I- Beaune Louis
97311002000014 97-239 11/10/1997 Vignes 51
141 Latour
Franches
NY-I-  EC98- CLOS DES  BARON DE
98089002000056 1188 351 04/08/1998 VIGNES LA 51
FRANCHES CHARRIERE
Printable Ve
< Previous | 121 to 140 of 148 (Total Matching Records: 148) | N¢

https:/fwww.ttbonline.gov/colasonline/publicPageBasicCola.do?action=page&p gfcn=nextsét 3/1/2011




TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 3 of 3

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete Information, data
such as company names, addresses, permit numbers, and other data provided In the registry may change over time,
TTB makes no warranty, expressed or implied, and assumes no legal llabllity or responsibllity as to the currency,
rellabllity or completeness of furnished data. TTB welcomes suggestlons on how to Improve our Public COLA Registry.

Please contact us via email at alfd@ttb.gov.

If you have difflculty accessing any information In the site due to a disabllity, please contact us via email
(webmaster@tth.treas.gov) and we wlill do our best to make the information avallable to you.

This slte Is best viewed at 800x600 screen resolution ar higher using Internet Explorer 7.0.
If you are using Internet Explorer 8.0, click here for more informatlon on browser Compatibility.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY. UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBJECT TQ CRIMINAL AND CIVIL PENALITIES. THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TTB RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES. USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM.

https://www.tthonline.gov/colasonline/publicPageBasicCola.do?action=page&pgfen=nextset  3/1/2011




‘ ALGOHOL AND TOBACEO. T
UL.§. Department of the

TTB Online - COLAs Online - Public COLA Registry Basic Search Results

COLA Registry

ALCOHOL AND TOBACGO TAX AND.TRADE BUREAU

TTB F 5100.31: Application For and Certification/
Exemption of Label/Bottle Approval

Search Results: COLAs

Page 1 of 2

» Search Public COLA Registr
= COLAs Online FAQs

*= Contact Us

* Public COLA Registry Manui

» Download Public COLA Regqi
Manual

»= COLAs Online Logon

Printable \

< Previous | 141 to 148 of 148 (Total Matching Records

https://www ttbonline. gov/colasonline/publicPageBasicCola.do?action=page&pgfcn=nextset

Permit Serial Completed Fanciful Brand .
TIBID No. Number Date Name Name Origin Class
GA-I- : beaune domaine
98097002000072 98041  04/13/1998 vignes . 51
398 germain
franches
: BEAUNE
98189003000031 £-7° 98257  09/11/2008 VIGNES a5
FRANCHES
Beaune
NY-I- ) DOMAINE
8191003000015 4, 98-45 07/13/1998 Vignes GERMAIN 51
Franches
BW- RUSSIAN
98335000000051 CA-  98-4  12/08/1998 RIVER ggﬁggf‘ 01
5054 : RANCHES
AL-I- CLOS DES  DOMAINE
99032000000078 5 99-004 02/02/1999 VIGNES VINCENT 51
FRANCHES GIRARDIN
NY-I- BEAUNE
99082002000072 ;oo  99-034  03/24/1999 VIGNES 51
FRANCHES
S DC-I- BEANE
99097000000017 5zo 99-292 (05/06/1999 VIGNES - 51
FRANCHES
MN-I- LES DOMAINE
99132002000091 40 99-0016 05/17/1999 MARANCHES L'ARFENTIERE 51

3/1/2011




,» TTB Online - COLAs Online - Public COLA Registry Basic Search Results Page 2 of 2

Printable \

< Previous | 141 to 148 of 148 (Total Matching Records

sganladt uasat webmasier@ithireaggov

While the Alcohol and Tobacco Tax and Trade Bureau (TTB) makes every effort to provide complete Information, data
such as company names, addresses, permit numbers, and other data provided in the reglstry may change over time.
TTB makes no warranty, expressed or implled, and assumes no legal liability or responsibllity as to the currency,
rellability or completeness of furnished data. TTB welcomes suggestions on how to Improve our Public COLA Registry.

Please contact us via emall at alfd@tth.gov.

If you have difficulty accessing any information in the site due to a disabllity, please contact us vfa emall
(webmaster@tth.treas.gov) and we will do our best to make the information available to you,

This slte is best viewed at 800x600 screen resolutlon or higher using Internet Explorer 7.0.
If you are uslng Internet Explorer 8.0, click here for more Information on browser Compatibllity.

WARNING! THIS SYSTEM IS THE PROPERTY OF THE UNITED STATES DEPARTMENT OF TREASURY, UNAUTHORIZED USE
OF THIS SYSTEM IS STRICTLY PROHIBITED AND SUBJECT TO CRIMINAL AND CIVIL PENALITIES. THE DEPARTMENT
MAY MONITOR, RECORD, AND AUDIT ANY ACTIVITY ON THE SYSTEM AND SEARCH AND RETRIEVE ANY INFORMATION
STORED WITHIN THE SYSTEM. BY ACCESSING AND USING THIS COMPUTER YOU ARE AGREEING TO ABIDE BY THE
TTB RULES OF BEHAVIOR, AND ARE CONSENTING TO SUCH MONITORING, RECORDING, AND INFORMATION
RETRIEVAL FOR LAW ENFORCEMENT AND OTHER PURPOSES. USERS SHOULD HAVE NO EXPECTATION OF PRIVACY

WHILE USING THIS SYSTEM,

https://www.ttbonline. gov/colasonline/publicPageBasicCola.do?aotio'n=page&p gfcn=nextset 3/1/2011




BAKER AND RANNELLS, P.A.

INTELLECTUAL PROPERTY ATTORNEYS _
STEPHEN L, BAKER 4 575 ROUTE 28 - SUITE 102 NEW YORK OFFICE
JOHN M: RANNELLS 4 1350 BROADWAY, 10% FLOGR
NEIL B. FRIEDMAN ¢ RAR[TAN' NEW ]ERSEY 08869 Mew YORK, NY 10018
- : TELEPHONE (908) 722-5640 TELEPHONE (212) 481-7007
Ryan A. MCGONIGLE ¢ \ PACSIMILE (908) 7257088 FACSIMILE (800) 688-8235

&
k}';;ﬂisfﬂm,r WWW.TMLAWWORLDWIDE.COM

ADMITTED TOPRACTICEIN PLEASE RESPOND TO THE NEW JERSEY ADDRESS
+NEW YORK & NEW JERSRY EMAIL: N.FRIEDMAN@BR-TMLAW.COM
+NEW JERSBY -

* NEW JBRSEY & REG. PATENT

ATTORNEY

July 15,2010

VIA FEDEX
Carolina Mist Winery
126 Mulberry St.
Lenoir, NC 28645

RE:  Your Unlawfi Use of the PINNACLES trademark

. Dear Sir or Madant:

We are trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVI).-
FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and PINNACLES
RANCHES (U.S. Serial No. 77598674) trademarks for wine. Our client’s use of the
PINNACLES trademark dates back to at least as eatly as 1974. Since that time PINNACLES
wine has achieved remarkable success and an enviable reputation. The PINNACLES mark is
well known throughout the United States and many countries abroad.

FVI is a prominent provider of wine. As d result of remarkable sales and extensive
advertising its PINNACLES matks have come to be associated with FVI's high quality goods.
Thus, FVI considers its PINNACLES marks fo be among its most important assets. As a resul,
FVI is commilted to taking all legal and appropriate steps to protect the same.

It has recently come to our client’s attention that you are using the PINNACLE
designation without authorization, Our client would prefer not to engage in litigation or to incur . )
extensive cost. Accordingly, on behalf of FVI we ask that you immediately eease and desist
using PINNACLE, or any marks confusingly similar thereto. If you sign a copy of this letter '
where provided, comply with and retum the same fo the undersigned, we will consider this
matter closed.

HIGHLY CONFIDENTIAL
Franciscan Vineyards v. White Rock




Tn the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate action, '

This letter is not intended to be a complete statement of facts or law and is written
without prejudice to our client's legal rights or remedies, all of which are expressly reserved.

Very truly, your

Neil B. Friedman

I AGREE to immediately discontinue _

all use of PINNACLE(S), any mark or name witli a
PINNACLE(S).component as well as any mark or name
confusingly siniilar to PINNACLE(S), .
and will not resume such use,

By:

Print Name:

Title:

Prate:

NBF:aa

HIGHLY CONFIDENTIAL -
Franciscan Vineyards v. White Rock




TTB Online - COLAs Online - Application Detail : Page 1 of 2

 ALLOHOL ANDTOBAGEOTA
LS. Departmentaf tha

- COLA Regisiry ;S B Lot

ALOGHOL AND-TOHAGOO:TAX ANDIRADR BUREAU » Contact Us
’ * Public COLA Reglstry Manual

) . » Download Public COLA Registry
TTB F 5100,31t Application For and Certification/ Manual

Exemptlon of Label/Rottle Approval

+ COLAs Online Logon

COLA Detail

TTB 1D: © 09336001000105 - » Printable Verslon

Status: & APPROVED

Vendor Code: & 18959

Serlal #: @ 091225

Class/Type Code: & TABLE WHITE WINE
Orlgin Codet @ NORTH CAROLINA
Brand Name: @ CAROLINA MIST WINERY
Fanciful Name: @ PINNACLE MIST WHITE
Type of Application: @ EXEMPTION

For Sale In: @ NC

Total Bottle Capaclty: @

Wina Vintage: &

Formula/SOP No.: &

Lab No./Lab Date: 17)

Approval Dater 12/03/2009

https:/lwww.ttbon]ine.gov/colasonline/viewColaDetails.do?acti0n=publicDisplaySearchBa... 7/132010

HIGHLY CONFIDENTIAL
Franciscan Vineyards v. White Rock




TTB Online - COLAs Online - Application Detail ' Page20f 2

Quallfications: @
For sale only In the followlng state. (NORTH CAROLINA)

Plant Registry/Baslc Permit/Brewers No (Principal Place of Business); Q@
BWN-NC-15079

CAROLINA MIST WINERY, HOWARD E. & CARQLYN C. CAMPBELL

126 MULBERRY ST

LENOIR, NC 28645

Plant Registry/Baslc Permit/Brawers No (Other): L7

Contact Information:
HOWARD CAMPBELL

Phone Number: (828) 758-1284
Fax Number: (828) 758-1284
CAMPBELL_HOWARD@MSN.COM

While the Alcahol and Tobacco Tax and Trade Bureau {TTB)} makes every effort to provide complete Information, data such as
company names; addresses, permit numbers, and other data provided In the reglstry may change over time, TTB makes no
warranty, expressed or Implled, and assumes no legal [fabliity or responsibliity as to the currenty, reilabllity or completensss of

furnlshad data, TT8 welcomes suggestions on how to Improve obr Public COLA Reglstry. Please contact us via emall at alid@ttb.qov.

Jf you have difficulty accessing any Information In the slte due to a disability, please contact us via emall {webmaster@ttb.treas.qov)
and we will do our best to make the Information avallable ta you.

This site Is best viewad at 800x600 screen resalution or higher using Internet Explorer 5.0 or hlgher.

ATTENTION: Users may experlence compatibillty problems when attempting to vlew PDF files using Internet Explorer browser
version 5 and above and Adche Acrobat Reader 4.0, If problems occur, constder the followlng aptlons: Right-citck on PDF {ink and
save to tocal drive; Use an earlier verslon of Adoba Acrobat Reader; Use an earller verslon of Internet Explorer; or convert FDF o

text vsing TTB's PDF Converston Englne.

You have entered an Officfal United States Government System, whith may be used only for authorized purposes, The government

may movitor and audit usage of this system, and afl persons are hereby notified that use of this system constiutes consent o such
monitoring and auditing. Unauthorized attempls to upload [nformation and/or change Information on these web sites are strictly

prohibited and are subject to prosecution under the Camputer Froud and Abuse Actof 1986 and Title 18 U.5.C. Sec.1001 and 1030,

_https:/fwww.ttbonline.govlcolasonlinclviewColaDetails.do?action=pub1icDisplaySearchBa... 7113/2010

HIGHLY CONFIDENTIAL
Franciscan Vineyards v. White Rock




. OMB No. 1513-0020 : . Pagelof2

OMB No. 1613-0020 (01/31/2009)

FOR TTB USE ONLY : DEPARTMENT OF THE TREASURY
: _ ALCOHOL AND TOBACGO TAX AND TRADE BUREAU
81D APPLICATION FOR AND
0933600000105 o CERTIFICATION/EXEMPTION OF LABEL/BOTTLE
' APPROVAL
1. REP. IDTT{I far) 1CT ——— OR ﬁ {Ses Instructions and Paperwork Reduction Act Notlce on Bach)
=)l 36
|
R
PART - APPLICATION
L PL ] ) X 8. NAME AND ADDRESS OF APPLIGANT AS SHOWN ON PLANT
ﬁEPGé?;Ym ASIC ,%RSO°D‘{,'EC-TEr3§qu,,edJ REGISTRY, BASIC PERMIT OR BREWER'S NOTIGE. INGLUDE APPROVED
JPERM]T,BREWER.S . ! DBA OR TRADENAME I¥ USED ON LABEL {Required}
NO. (Required) (] oemestic
BVWN-NC- m ’ CARGLINA MIST WINERY, HOWARD E. & CAROLYNC. CAMPBELL
WN-NC-15078 L] imported 126 MULBERRY ST
4. SERIAL NUMBﬁ E. TYPE OF PRODUCT || LENOCIR NG 28645
(Requiret) (Required)
091225 | vwNE
{ | oisTLteDsPIRITS
[] maLr aa{renAGE

\ |

6. BRAND NAME (Required) B2, MAILING ADDRESS, IF DIFFERENT

CAROLINA MIST WINERY
7. FANCIFUL NAME (If any)
PINNACLE MIST WHITE - L
9, EMAIL ADDRESS 10. FORMULAISOP |11, LAB, NO. & 19. TYPE OF APPLICATION
NO. DATE | PREIMPORT [(Check appllcable box{es))
CAMPBELL_HOWARD@MSN.COM i any) NO, & DATE (If any}
12. NET CONTENTS 3. ALCOHOL 14, WINE a GERTIFICATE OF LABEL AFPROVAL
750 MILLILITERS CONTENT ﬁKEEtLATION IFON} L]
. 12.6 . b C;Rﬂg{&n‘[ﬁ OF EXEMPTION FROM LABEL
T6.WiNE VINTAGE DATEIE ON |16, PHONE NUMBER [17. FAX NUMBER il B in__HC___ only" (FilTn State
LABEL . i abbrevlatlon) .
{B28} 758-1284 {826) 758-1284
c DISTINGTIVE LLQUOR BOTYLE APPROVAL.
~ TOTAL BOTTLE CAPACITY BEFORE
!__ CLOSURE {FIIl Tn amount)
d. - RESUBMISS!ON AFTER REJECTION
u TaIm Ko

19, SHOW ANY WORDING {a) APPEARING ON MATERIALS FIRMLY AFFIXED TO THE CONTAINER {e.4., ¢aps, caloseals, corks,
elc.) OTHER THAN THE LABLES AFFIXED SELOW, OR (b) BLOWN, BRANDED OR EMBOSSED ON THE CONTAINER (e.g., net
conlanls ete.). THIS WORDING MUST BE NOTED HERE EVEN IF IT DUPLICATES PORTIONS OF THE LABELS AFFIXED
BELOW. ALSO, PROVIDE TRANSLATIONS OF FOREIGN LANGUAGE TEXT APPEARING ON LABELS.

PART Il - APPLICANT'S GERTIFICATION

Under the penallies of peijury, t declare; that all stalemenls appearing on lhis application ate trve and corred to the besl of my
knowledge and belief; and, that the representations on tha labels allached 1o thls form, Including supplemental documents, lruly and
correcily represenl Ihe conlent of tha cantainers to which these labels will be appliad, | also cerify that I have read, understoad and
complled with he condliions and Inslruclions which are altached Lo an original TT8 F 5100.31, Certificale/Exemption of Label/Bottle
Approval, .

20. DATE OF |21. SIGNATURE OF APPLICANT OR AUTHORIZED AGENT 22, PRINT NAME OF APPLICANT OR

APPLICATION (Apglication was e-filed} _ AUTHORIZED AGENT

12/02/2009 . HOWARD CAMPBELL

"PART Hlt - TTB CERTIFICATE

https:!/ww.ttbon]ine.gov/colasonline/viewCo!aDetails.do?actibn=pub]icFormDisplay&tt... 7/13/2010
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OMB No. 1513-0020 _ ' Page 2 of2

This cariliicate Is Issued subject to applicabla laws, regulations and condliions as set farth in the instructlons portlon of this
form.

23, DATE ISSUED |24, AUTHORIZED SIGNATURE, ALCOHOL AND TOBACCO TAX AND TRADE BUREAU

12/03200% M f ; :

: FOR TTB USE ONLY
QUALIFICATIONS EXPIRATION DATE (If
For sale only In the followlng state. (NORTH CAROLINA) : any)

STATUS
THE STATUS 15 APPROVED.

CLASS/TYPE DESGRIPTION |
TABLE WHITE WINE

AFFIX COMPLETE SET OF LABELS BELOW

Image Type: Brand {front}
Aclual Dimenslons: 7 inches WX 3.6 inches H

Nole: The image below has been reduced {o [it the page. See actual dimenslens above.

GQPOILVLQ ’%t . Cardlilxji(:)l_tll};it: J%’inery

. Lenoir, NC 28645
UL’LQI

. TN 082

carollnamistwinery.com

Owned
and
operated by
the
Campbell Family
Lenolr, NC 28645

For Sale in NC Only

"SISO HLTYSH ISV AYI GNY 'AESNIHOYIN AIVEEAO HO
HYOY IJAKG OLALTUIEY HNOA SHIVANS SIIVHIAIE DTIOHCITY 40
NOLLAKNSNGS (2] "S19343G HIHIE A0 NRINTHI S038NvoaaONYNO TS
DNIENT STHYBIATE SIICHOITY XNIEG LON QINOHS NEROM

IYHINED NOTDENS.3HL QL INTHOIDY (1 SOMINY M, LERNYIN0D

oy
g}uumclv_ -Hll;} White

w_HlTFL WINE ALCOHOL 125% BY YOLUME

S21LING SNIYINOD

TTB F 5100.31 {6/2006) PREVIOUS EDITIONS ARE ORSOEETE

hitps:/fwww.ltbonline.gov/colasonline/viewColaDetails.do?action=publicFormDisplay&it... 713/2010
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- BAKER AND RANNELLS, . A.
INTELLECTUAL PROPERTY ATTORNEYS

STEPHEN L. BAKER ¢ - R7RRoUTE28 -SUITE 102 Naw YORK ORFICH
JoHN M. RANNELLS ¢ 1350 BROADWAY, 107 FLOOR
NEIL B, FRIEDMAN RARITAN, NEW IERSEY 08869 NEW YOorK, NY 10018

- TELEPHONE (908) 722-5640 TELECHONE (212) 461-7007
RYAN A. MICGONIGLE ¢ BACSIMILE (908) 725-7088 BacCsIMILE (800) 688-8235 -
LANDA M, KURTH® WWW. TMLAWWORLDWIDE.COM
MOIRA ]- SBLINKA® ! Mg
ADMITTED TOPRACTICEIN PLEASE RESPOND TO THE NEW JERSEY ADDRESS
#NEW YORK. & NEWJERSEY EMAIL: N.FRIEDMAN@HR-TMLAW.COM
+INEW JERSBY
* Npyw JERSEY & REG. PATENT
ATTORNDY

July 21, 2010

- FOR SETTLEMENT PURPOSES ONLY .

Vid EMAIL

Carolina Mist Winery

Attn: Mr. Bdward and Mzs. Carolyn Campbell
126 Mulbenty St. .

1enoir, NC 28645

RE: The PINNACLES trademark
Dear Mr. Edward and Mrs. Carolyn Campbell:

I write to you once again on behalf of Franciscan Vineyards, Ine, (“FVI”). As you arc
now aware, FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and
PINNACLES RANCHES (U.S. Serial No. 77598674) {rademarks for wine. FVI'is willing to
release Carolina Mist Winery (“CMW™) from liability in regards to its unauthorized use of the
PINNACLES trademark. This release is conditioned upon CMW'’s agreement and compliance
with the following terms:

1. CMW will execute, notarize and return this Settlement Agreement fo Baker and Rannells,
PA, 575 Route 28, Suite 102, Raritan, New Jersey 08869, as attorneys for the FVL

2, CMW warrants and represents that:

-a. It began using the PINNACLES MIST designation on wines (hereinaftor the
“Offending Designation™) in approximately February 2010,

b. It has approximately 4 cases of wine bearing the Offending Designation
. remaining in its inventory (hereinafier the “Remaining Tnventory”).
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¢. Except as detailed in Paragraphs 2(a) through 2(b) it has made no other
unauthotized use of the PINNACLES trademark or any other matk confusingly
similar thereto. '

4. All of the information detailed in Paragraph 2(a) through 2(b) is true and accurate.

3. Bxcept as provided in Section 4 below, CMW, its principals, directors, officers,
employces, agents, affiliates, divisions and subsidiaries agree that they shall immediately cease
and desist from any and all use of the PINNACLES trademark or any other mark confusingly
similar thereto, either individually or in conjunction with other words, marks or designs.

4, As a condition of this Agreement, FVI will pesmit CMW to sell through the Remaining
Inventory until October 31, 2010, time being of the essence. By no later than Qctober 31, 2010,
CMW shall take all necessary steps to remove, cause (o be removed and destroy any and all uses.
of the Offending Designation including, but not limited to, labels, corks, neckers, capsules,
signage, advertising and promotional matetials, '

5. (a) Based on the accutacy of the represeniations and warrantics made by CMW in
Patagraph 2 herein and in consideration of the full and faithful performance of all of the texms
and conditions of this Settlement Agreement, FVI, for itself and its legal successors and assigns,
will release and forever discharge CMW from any and all claims or any debts, obligations or
other costs of any kind ot nature refated thereto for trademark infringement, false designation of
otigin, false advertising, dilution, unfair competition, injury to business reputation and false and
deceptive business practices, and any other claim of any nature arising solely out of CMW'’s
unauthorized use of the PINNACLES trademark referred to in the representations sef forth in
Paragraph 2 above. This releasc shall bo applicable solely to CMW and shall in no way be
construed as a waiver of any rights which FVI may have against any third party. This release
shall not limit VI in any respect in seeking redress for CMW'’s future breach of this Settlement
Agreement. :

_ (b) CMW, for itself, its legal successors and assigns, hercby releases and forever
discharges EVI, its principals, divectors, officers, employees,' agenis, affiliates, divisions,
subsidiaties, attorneys, successors and assigns, from any and all claims of any kind or nature
whatsoever, relating to the enforcement of their rights against CMW. ‘

6. EVI’s release of CMW is expressly contingent upon the truthfulness and accuracy of the
. representations made by CMW herein and CMW’s full and complete compliance with the terms
and conditions of this Settlement Agrcement. Should any of the representations and warranties
set forth in Paragraph 2 hereof be untruthful or inaccurate or should CMW ofherwise fail fo
comply with the terms and conditions of this Settlement Agreement, then the release set forth in
Paragraph 5(a) shall be void ab initio and of no force and effect, and FVI may assert and pursue
any and all claims for relief and available remedies, either in equity or at law, which FVIhas or
previously could have asserted against CMW, including claims for trademark infiingement, false
designation of origin, false advertising, dilution, false and deceptive business practices or for
breach of this Settlement Agreement. '
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7. The releases referred to in Paragraph 5 above shall not encompass any claim for breach
of this Settlement Agreement. The prevailing party in any suit for breach of this Settlement
Agreement shall recover its costs, expenses and reasonable attorneys’ fees from the other party.

By executing and notarizing this agresment and returning it to the undersigned, CMW
will have accepted and acknowledged the above detailed facts and conditions of settlement.

Thank you for your attention and cooperation in this matfer.

Very {ruly yours,

] dedian

Attorney on behalf of
Fratciscan Vineyatds, Inc.
AGREED TO & ACCEPTED BY:
CAROLINA MIST WINERY
By: . Date:
Edward Campbell
By: Date:
Carolyn Campbell
NBF:aa
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BAKER AND RANNELLS, P.A.,
INTBLLECTUAL PROPERTY ATTORNEYS

SroeER L BAKGR S 575 ROUTE 28 - SUITR 102 Ny York Orerc
JOAN M. RANNELLS § . . 1350 BROADWAY, 1UMFLOOR .
NIL B PRIEDMAN RARITAN, NRW JERSLY 08869 N York, NY 10018

) . THLEPHONE (908) 722-5640 THLEPHONS (212) 4817007
RYAN A MCGONICIE # FACSIMILE (908) 257088 Facsimice (800) 688-8235
Linoa M Ko WNW.TMLAWWORLDWIDE.COM '

_ Moma J. Soukat * '
ApMITED To PRACTICEIN PLEFSERESPOND TO THE NEW JERSEY ADDRESS
$NEW YORK & NEW JARSEY * EMAIL: N.TRIBOMAN@SR-TMLAW.COM -
+TJR JRRSEY : .
* New Jresay & REG. PATENT o
ATTORNEY
Tuly 21,2010

FOR SETTLEMENT PURPOSES.ONLY

Vid EMAILL

" Cavoling Mist Winery
Attn: Mr. Bdward and Mis. Cacolyn Campbell
126 Mulberry St.

S ‘I‘mai‘i‘:ﬁc-zgﬁa-?;—:_. — T = o ==
T T T Ti‘hﬁ_ PINNACLESVradermerk "~~~

- Toat M, Bdward and Ms. Carolyn Campbell: o -

1 write to you once again on behalf of Franciscan Vinoyards, Inc. (“BVI”). As you are
now aware, FVI is the owner of the PINNACLES (U.S, Trademark Reg. No. 997378) and
PINNACLES RANCHES (U.S, Serial No. 77598674) irademarks for wine. FVIis willing to
releass Caroling Mist Winery ("CMW") from liability I regards to its uhauthorized use of the
PRNNACLES tradomark. This release is conditioned upon CMW’s agreement and compliance
with tho followIng {erms: '

1. CMW will execute, notarize and tefurn this Settlement Agreemont to Baker and Rannelly, - '

PA, 575 Route 28, Suile 102, Ravitan, New Jersey 08869, as attorneys for the FVL.

2, CMW warrants and vepresents that!

a. It began using the PINNACLES MIST designation on wines (hereinafter the
“Qffending Designation”) in approximately February 2010.

b, It has approximately 4 cases of wine bearing the Offending Desighation
remaining in its inventory (hereinafier the “Remaining Tnventory”).
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o. Bxcept es detalled in Paragraphs 2(a) ihrough 2(b) it has made no ofher
unauthorized use of the PINNACLES tradematk or any other mark confusingly
similar thereto.

d. All of the information detailed in Paragraph 2(a) through 2(b) is frue and acourale,

3 Excopt n3 provided in Section 4 below, CMW, its principals, divectors, olficers,
employees, agents, affiliates, divisions and subsidiaries agrec that they shatl immediately cease
and desist fiom any and all wse of the PINNACLES frademerk or any other matk confusingly
similar therato, either individually or in conjunclion with other words, marks or designs.

4, As a condition of this Agreement, FVI will permit CMW fo sell through the Remaining
Tnventory until October 31, 2010, time being of he essence. By no later than October 31, 2010,
CMW shall take all necessaty steps to remove, causo to be removed and destroy any and all uses
of the Offending Designation including, but not limited to, labels, corks, neckers, capsules,
sigaage, advertising snd promotional materials. : i

5, (a) Based on the ‘accuracy of the tepresontations and warranties made by CMW in
Patageaph 2 herein and in consideration of the full and faithfh! performance of all of the terms
and condifions of this Setflement Agreement, FVI, for itsolf and Its legal successors and assigus,
Will release and forever discharga CMW from any and all clajms or any debls, obligalions or

: .-Oiherveests&a‘&ﬂnyskindtor-.mlﬁrertmlated:th?retozfmttrademmk.ihf:jngement,.fa]se.designation of-—

origin, false advertising, dilition; unfaiF coingelition, injury io biisiness reputation and false and
deceplive business practices, and any ofher ¢laim of any nature atising solely out of CMW’s
unauthorized use of the PINIVACLES trademark referred to irj: the reprogentations st forth in
Paragraph-2-above- This-release=shalt-be applicable solely t§' CMW -and-shall in no way be

" construed as & walver of any rights which RVI may have agaifist any thivd parly, This release

shall not Iimit BYI in any vespect in seeking redress for CMW’s fiturs brench of this Seltlement
Agrcernent. ‘

() CMW, for itself, its legal successors and assigns, hereby releases and forever
discharges FVI, its principals, directors, officets, employees, agenis, affiliates, divisions,
sobsidiacles, attomneys, successors and assigns, front any and all claims of any kind or nature
whatsoever, relating to the enforcement of their rights against CMW.

6. FVI'stelease of CMW is expressly contingent upon the fruthfulness and accuracy of the
‘representations made by CMW herein and CMW’s full and complete compliance with the texms
and conditions of this Sestlement Agreement. Should any of the representations and wartanlies
set forth in Paragraph 2 hercof be untruthful or inacourate or should CMW otherwise fail to
comply with the terms and conditions of this Settlement Agreement, {hen fhe rélease set forihin
Paragraph 5(a) shall bo void ab initio and of'no force and effect, omd BVI may assert and pursue
any and all claims for rellef and availabls remedies, either in equity or at Iaw, which FVI has or
previously could have asserted agalnst CMW, including claims for {rademark infkingement, false
designation of orlgin, false advertising, dilution, fulse and deceptive business practices or for
breach of ihis Sclilement Agrconient, :
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7. The releases referred to in Paragraph 5 abova shall not encompass any claim for bteach
of this Settloment Agreement. The prevailing parly in any suit for breach of this Seltlement
Agreement shall recover its costs, expenses and reasonable attotneys’ fees from the other party.

By executing and notarizlng this agreement and retuming it to the undersigned, CMW
will have accepled and acknowledged the above detailed facts and conditions of settlement.

Thank you for your attention and cooperation in thls matter,

Very truly yours,

Attorney onbehalf of
Franciscan Vineyards, Ine.

'AGREED TO & ACCEPTED BY:

CARQLINA MIST WINBRY

= gy el ——

"‘[,c : J—-—:% ZOI=

= e L
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BAKER AND RANNELLS, P.A.
INTELLECTUAL PROPERTY ATTORNEYS

STEPHEN L. BAKER ¢ 575 ROUTE28 -SuITE 102 - Naw YORK OFHICE
« JOAN M, RANNELLS # : 1350 BROADWAY, 107H ELOOR
NEILB. FRIBDMAN + RARITAN, NEW JERSEY 08869 N&w Yorx, NY 10018
- TELRPHONE (908) 722-5640 TELGPHONE (212) 481-7007
Ryan A, MCGONIGLE # FACSIMILE (908) 725-7088 FACSIMILE (800) 688-8235
TINDA M, KURTi* WWW. TMLAWWORLDWIDE.COM - |
MOIRA ]. SBLINKA+
ADMITTED TO PRACTICE TN PLEASE RESPOND TO THE NEW JERSEY ADDRESS
+NRW YORK & NEW JBRSEY - EMAIL: N.FRIEDMANGBR-TMLAW.COM
+MEW JBRSRY
* NEW JERSEY & REG, PATENT -
ATTORNEY
July 15, 2010
VIA FIRST CLASS MAIL
Cascadia Winery
10090 Main St., Suitc F
PO Box 535

Peshastin, WA 98847
RE:  Your Unlawful Use of the PINNACLES trademark

Dear Sir ox Madam:

We are trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVI).
FVI is the owner of the PINNACLES (U.S. Trademark Reg. No, 997378) and PINNACLES
RANCHES (U.S. Serial No, 77598674) tradematks for wine. Our client’s use of the
PINNACLES trademark dates back to at least as early as 1974. Since that time PINNACLES
wine has achieved remarkable success and an enviable reputation. The PTNNACLES mark is -
well known throughout the United States and many countries abroad.

FVI is a prominent provider of wine. As a result of remarkable sales and extensive
advertising its PINNACLES marks have come to be associated with FVI's high quality goods.
Thus, FVI considers its PINNACLES marks to be among its most impoitant assefs. As a result,
FV1 is committed to taking all legal and appropriate sleps to protect the same.

It has secently come to our client’s atfention that you are using the PINNACLE
designation without authorization, Our client would prefer not to engape in litigation or to incur
-extensive cost. Accordingly, on behalf of FVI we ask that you 1mmedlately cease and desist
using PINNACLE, or any marks confusingly similar thereto. If you sign a’copy of this letter
where provided, comply with and relurn the same to the undersigned, we will consider this
‘maiter closed. .
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In the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate action.

This letter is not intended to be a complete statement of facts or law and is written
without prejudice to our client's legal rights or remedies, all of which are expressly reserved.

I AGREE to immediately discontinue

all use of PINNACLE(S), any mark or name with a
PINNACLE(S) component as well as any mark or name
confusingly similar to PINNACLE(S),

and will not resume such use.

By:

Print Name:

Title:

Date:

NBF:aa
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Neil Friedman

From: Nell Friedmean [n.friedman@br-tmtaw.com]

Sent: Tuesday, July 20, 2010 11:04 AM

To: ‘alany@cascadlawinery.com’

Ca: Roxy Bianchl (r.blanchi@br-tmlaw.com)
Subject: RE: Pinnacles frademark & Cascadia Winery
Alan,

Thank you for the confirmation and your sense of humor, We consider this matter closed based upon your
representations. :

Meil B. Frledman, Esq.

BAKIR

SRANNELLS, PA

IR TEECTIA L SRORERY ‘l"'-‘. TUralSIys

Baker and Rannells, PA

575 Route 28, Suite 102

Raritan, N] 08869

Telephone: {808) 722-5640
Facsimile: {908) 725-7088

‘E-mail: n.friedman@br-tmlaw.com

www.tmlawworldwide.com

This email Is confidential and may be legally privileged. If you recelved it in error please notify us immediately. If you
are not the intended reciplent you should not copy it, disclose its contents to others, or use it for any purpose.

From: alany@cascadiawinery.com [mallto:alany@cascadiawlnety.com]
Sent: Tuesday, July 20, 2010 11:00¢ AM

To: n.friledman@br-tmlaw.com

Subject: RE: Pinnacles trademark & Cascadia Winery

Hello Neil,

That product is a dead idea and will not be activated. About4 miles from the winery is a state park called the
Peshastin Pinnacles so it was thought that a wine that would be sold from the tasting room with that reference
might be a good idea. Since then, we have chosen not to make a rose wine and, if we do, will come up with
some other novel name. Hey, how about "Pin-knuckles"? '

Alan Yanagimachi
Winemaker/Owner
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Cascadia Winery

PO Box 535

10090 Main St., Ste F
Peshastin, WA 98847

PH: 509.548.7900
EX: 509.548.7915
Cell 509.630.0373

----- Original Message-----

From: "Neil Friedman" [n.friedman@br-tmlaw.com]
Date: 07/20/2010 06:57 AM

To: alany@cascadiawinery.com

CC: "Roxy Bianchi"

Subject: RE; Pinnacles irademark & Cascadia Wmely

Alan,

Thank you for your prompt reply. The concern however s that our client located your label approval with TTB for
PINNACLE ROSE wines and located on the web the following tasting notes:

Cascadia Winery - Peshastin, WA 98847 www.caseadiawinery.com

(509) 548-7900
Fax : 509 548-7915

§15.00
Repular :
. Appe]latlon. Columbia Valiey as of 03/17

Rosé 2006 Pmnacle 1y) RoselOO% Merlot o $18 00 T Bmail

) _ Regular
o Appellation; Wahluke Slope - - B8 of 03/17

« Rosé of Merlot
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http://winemakersdirect.us/1PhSea rehWinery.tmplZStOnly=0R&WGOnly=| WGOnly] &thisWinery=10621792171377 &tht
sStateX=WA&X=Xi{Anc0626342176444

Please provide us with an explanation concerning these products so that we can discuss a final resolution to this matter,

Nell B. Friedman, Esq.

RAKER
“RANNELLS

BRI Pl ROl

l”ll.\'['l'.\

Baker and Rannells, PA

575 Route 28, Sujte 102

Rarltan, NJ 08869

Telephone: (908) 722-5640
Facsimile: {908) 725-7088

E-mail: n.friedman@br-tmiaw.com

www. timlawworldwide.com

This emall Is confldentlal and ma;,ﬂ be legally privileged. If you recelved it in error please notify us Immediately. !f you
“are not the intended reciplent you should not copy it, disclose its contents to others, or use [t for any purpose.

From. alany@cascadiawinery.com [mailto: alany@cascadlawmery.com]
Sent: Tuesday, July 20, 2010 12:44 AM

To: n.friledman@br-tmiaw.com

Subfeact: PInnacles trademark

Hello Neil,
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We do not have any wine production or wine inventory using the Pinnacles designation. From our website,
www.cascadiawinery.com, you will see that we sell apple wine, chardonnay, riesling, merlot, cabernet
sauvignon, and a dessert wine. None refor to Pinnacles. There is no Cascadia Winery wine product with a
Pinnacles designation to be found available for wholesale, in wine shops, or any on-premise accounts. We
have no interest or intent in using such a designation for future wine products. ' '

Thank you,

Alan Yanagimachi
Winemaker/Owner
Cascadia Winety

PO Box 535

10090 Main St., Ste ¥
Peshastin, WA 98847

PH: 509.548.7900
FX: 509.548.7915
Cell 509.630.0373

HIGHLY CONFIDENTIAL
Franciscan Vineyards v. White Rock




BAKER AND RANNELLS, P.A.

INTELLECTUAL PROPERTY ATTORNEYS :
STEPHEN L. BAKER + 575 ROUTE 28 - SUITE 102 NEW YORK OFFICE

JOHN M. RANMELLS ¢ ; 1850 BROADWAY, 10 FLOOR
INEIL B, FRIEDMAN ¢ RARITAN, NEW ]ERSEY 08869 New YOrK, NY 10018
- TELEPHONE (908) 722-5640 TELEPHONE (212) 4817007
RYAN A. MCGONIGLE 4 FACSIMILE (908) 725-7088 PACSIMILE (800) 688-8225
Lina M. KUz WWW.TMLAWWORLDWIDE.COM
MOIRAJ. SELINKA ' " "
ApmITTED TO PRACTICEIN- PLEASE RESFOND T THE NEW JERSEY ADDRESS
$NEW YORK & NEIW RRSEY, . EMAIL: N.FRIEDMAN@BR-TMLAW.COM
+NEW JERSEY :
* NEw JERSRY & REG, PATBNT
ATTORNRY
Tuly 15, 2010

VIA FIRST CLASS MAIL

Childress Vincyards -

P.0. Box 847

Lexington, NC 27293-0847 ‘
RE:  Your Unlawful Use of the PINNACLES trademark

| Dear Sir or Madam:

We are trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVD).
BVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) -and PINNACLES
RANCHES (U.S. Serial No. 77598674) trademarks for wine. Our client’s vse of the
PINNACLES trademark dates back to at least as early as 1974, Since that time PINNACLES
wine has achieved remarkable success and an enviable reputation. The PINNACLES mark is
well known throughout the United States and many countries abroad.

FV1 is a prominent provider of wine. As a result of remarkable sales and extensive
advertising its PINNACLES marks have come to be associated with FVI's high quality goods.
Thus, FVI considers its PINNACLES marks to be among its most important assets. As a result,
FVI1is committed to taking all legal and appropriate steps to protect the same.

It has recenily come to our client’s attention that you ar¢ using the PINNACLE
designation without authorization. Qur client would prefer not to engage in litigation or fo incur
extensive cost. Accordingly, on behalf of FVI we ask that you immediately cease and desist
using PINNACLE, or any marks confusingly similar thersto, If you sign a copy of this letler
where provided, comply with and relum the same to the undersigned, we will consider this
matter closed. -
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In the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate aclion.

This lelter is not intended to be a complete statement of facts or law and is writfen
without prejudice to our client's legal rights or remedies, all of which ate expressty reserved.

Very fruly yours,
O

Weil B.

1 AGREE to immediately discontinue

all use of PINNACLE(S), any mark or name with a
PINNACLE(S) component as well as any mark or name
confusingly similar to PINNACLE(S), ‘
and will not resume such use.

By:

Print Name:

Title:

Date:

NBF:aa
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LICENSE AGREEMENT

This Agreement js entered into ag of the first day of August 2010 (the “Bffective Date”),
by and betwesn the Franoiscan Vineyards, Inc., a Delaware corporation (“Licensoi), and
Childress Vineyards, LLC (“Licenses”), a Novth Carolina limited liabllity company, both of
which ate refeired to Jomtly as the “Parties” and each of which individually is 1efenedrto asa
I(Party!l .

WHEREAS, Licensor is tha owner U.8. Trademark Reglstration No. 0997378 for the
PINNACLES trademark (the-“Licensed Mak”) for use it connectlon with wine and other
merchandme,

WHBREAS, Ticensee is destrous of uslng the Licensed Mark in cmmeciion w1’th wine
and ifs business;

NOW, THEREFORE in consideration of the mutual proinises hereinafter set forth, and

other valuable conslderation, ihe receipt of which is hereby acknowledged, the Partles agree as
followsa:

REDACTED

REDACTED
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submit, solely in conneotion with any action betwesn them and pursuant to this License, to
personal jurisdietion and venue in state ot federal courts located in Rochester, New York.

_ IN WITNESS WHEREOE, t}}g patiles have executed this Agreement, by thelr duly
authotized representatives, as of the 1" day of S, X7, 2010.

Dated:_f freq sat52010

' -
Dated: é @ﬂ?wﬂ" ,2010

Francisoan Vineyatds, Inec.

By: / W

MNanmie! _ Rroddn e fpopmibitly.

Title:  fects, Ui ?u-w-f;ﬂwpfhﬁwj;\l

Chlldress Vineyards, LLC

s T R )
RS G

Name: Pociavy Cutubizegs

Title:  Tree .(_su.,'e
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BAKER AND RANNELLS, P.A.
INTELLECTUAL PROPERTY ATTORNEYS

STEMHEN L. BAKER ¢ 575 ROUTE 28 - SuiTE 102 NEw YORK CRACHE
Jorn M. RAMNELLS ¢ 1350 BROADWAY, TOMTFLOOR
NeIL B, FTRIBDMAN + RARITAN, NEW IERSEY 08869 Now York, NY 10018

A ‘TELEPHONE (908) 722-5640 TELECHONE {212) 4617007
Rean A McGonteles PACSIMILE (908) 725-7088 BACSMILE (B0D) 6B3-8235
Liwoa M, KURTH® WWW.TMLAWWORLDWIDE.COM
MOIRA I SELINKA+ : ’
ADMITFED TOPRACTICEIN PLEASE RESPOND TO THE NEI JERSEY ADDRESS
#INDW YORK & Now JErseY EMAIL: LKURTH@AR-TMLAW.COM
+MNEW JERSEY
* NEW JEnSEY & REG, PATINT
ATTORMEY

Octoher 31, 2008
VIA FIRST CLASS MAIL

Daniel Gehrs Wine
P. O. Box 438

Los Olivos, CA 93441

RE: Trademaik Infriingement, Dilution and Unfalr Competition
Mark: PINNACLE '
) Goaods: Wine

Dear Sir or Madam;

We are tradermark and unfalr competition eounsel to Franciscan Vineyards Inc.
(FVI). FVI is the owner of the rademark and tradename PINNACLES and PINNACLES
RANCHES for wine (the "PINNACLE Marks"). Our cfient-has used PINNACLES and
varlations since at least as early as 1974, Since that time PINNACLES wine has
achleved remarkable success and an etwiable reputation. The PINNACLES mark Is
well known throughout the United Slates and meany countries abroad.

FVI is also the owner of the following incontestable U.S. trademark registration:

MARK - REG, NO. GOQDS FILING DATE  REG. DATE

PINNACLES 0997378  Wine Nov. 20. 1973  Nov. 5, 1974

This registratioﬁ is incontestable.
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FVI is a prominent provider of wina. As a result of remarkable sales and
extensive advertising its PINNACLE Marks have coms to he associated with FVI's high
quality goods. Thus, FVI considers Its PINNACLE Marks to be among lts most
important assets. As a result, FVI fs committed o taking all legal and appropriate steps
to protect the same.

It has recently come to our client's attention that you are using PINNACLE on the
label of your Chenin Blanc wine. Our client would prefer not to engage in litigation or to
_Incur extansive cost, Accordingly, on behalf of FVl we ask that you immediately cease
and ‘desist using PINNACLE In any form. |n addition, we request that you glve us your
undertaking not to use PINNACLE, or any mark confusing similar to our client's mark,
on any goods or services, [f you sign a copy of this letter where provided, comply with
and return the same 1o the undersigned, we will consider this matter closed.

Frankly, given your experience In the wine busless, we are disappointed by your
utter disregard of our client's rights. According to your website, Dan Gehrs worked at
the Paul Masson Vineyards from 1974 to 1976,  Paul Masson Vineyards was the
orginal owner of the PINNACLE mark, and applicant of the trademark reglstration,
which was later assigned to FVI. As such, Mr. Gehrs had to have been aware that
there was a PINNAGLE trademark for wines owned by Paul Masson. A slmple search
of the trademark database would have revealed that the Mark was assigned to FVI from
Paul Masson. We would have expected that someane in your posltion would respect
the trademark rights of others and not seek fo build a business on the back of unfair
competition. '

Further, you are selling the Plnnacle Chenin Blanc wine on your website, with ihe
following description:

We have been making Chenin Blanc from this excaptlonal
vineyard near tha Pinnacle/Chalone appelfation since 1991.

While Chalone Is a valid appellation, there Is no appellation called Pinnacle. Your
staterment is a misrepresentation and qualifles as unfalr competition.

in the event we do not hear from you by December 1, 2008, out client may
consider taking appropriate action.

. This letter Is not Intended to be a complete statement of facts or law and Is
written without prejudice to our cllent's legal rights or remedies, all of which- are
exprossly reserved.
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What further action may. be taken will depend entirely upon the nature of your
reply. '

Yours very truly,

BAKER and RANNELLS PA

‘“[iﬁda"_ Kusth

| AGREE to immedlately discontinue

- alluse of PINNAC E as well as any mark or name confusingly
similar t 71 and will not resume such use.
(LA -

(DERAT Gehis Wines™

SLBILK
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BAKRER AND RANNELLS, P.A.
INTELLECTUAL PROPERTY ATTORNEYS

STBPHEN L. BAKER ¢ 575 ROUTE 28 - SuiTe 102 NEw York OFFICE
JOHN M. RANNELLS + 1350 BROADWAY, 107 FLOOR
. NEIL B. FRIEDMAN # RARITAN, NBW JERSEY 08869 New York, NY 10018
- - 'TELEPHONE (908) 722-5640 TELEPHONE (212) 481-7007
Ryaw A MCGONIGLE ¢ - FACSIMILE (908) 725-7088 TACSIMILE {800) 688-8235
LiNDA M, KugTH* WWW.TMLAWWORLDWIDE.COM
MOIRAJ. SELINKAT ) ’
© ADMITTED TOPRACTICEIN PLEASE RESPOND TO THE NEIV JERSEY ADDRESS
4NBW YORK & NEW JBRSEY EMAIL: NFRIEOMAN@BR-TMLAW.COM
+NEW JERSEY -
* New JERSEY & REG. PATENT -~
ATTORNEY
July 15,2010
VIA FEDEX
Standing Stone Vineyards
9934 Route 414

Hector, NY 14841
RE:  Your Unlawful Use of the PINNACLES trademark

Dear Sir or Madam:

We are trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVD).
RVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and PINNACLES
RANCHES (U.S. Serial No. 77598674) trademarks for wine. Our -client’s use of the
PINNACLES trademark dates back to at least.as early as 1974, Since that time PINNACLES
wine has achieved remarkable success and an enviable reputation. The PINNACLES matk is
well known throughout the United States and many couniries abroad.

FVI is a prominent provider of wine. As a result of remarkable sales and extensive
advertising its PINNACLES marks have come to be associated with FVI’s high quality goods.

Thus, FVI considers its PINNACLES marks to be among its most important assets, As a resulf,
FVI is committed to taking all legal and appropriate steps to protect the same. |

Tt has recently come to our client’s attention that you are vsing the PINNACLE
designation without authorization. Our client would prefer not to engage in litigation or to incur
extensive cost. Accordingly, on behalf of FVI we ask that you immediately cease and desist
- using PINNACLE, or any marks confusingly similar thereto. If you sign a copy of this letter
where provided, comply with and retun the same to the undersigned, we will consider this
matter closed. '
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In the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate action.

This letter is not intended fo be a complete statement of facts or law and is written
without prcjudlce to our client's legal nghts ot remedies, all of which are expressly reserved.

Vcry truly yours

Neil B. Friedman

I AGREE to immediately discontinue
_all use of PINNACLE(S), any mark or name with 2
 PINNACLE(S) component as well as any mark or name
confusingly similar to PINNACLE(S),
and will not resume such use.

By:

Print Name:

Title:

Date:

NBF:aa
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BAKER AND RANNELLS, P.A.
INTELLECTUAL PROPERTY ATTORNEYS

StiPHEM L. BAXER ¢ 575 ROUTE 28 - SUITE 102 MNEW YORK QRFICE
JOHN M, RANNELLS 4 1350 BROADWAY, 10 FLOOR
NEIL B. FRIEDMAN # RARITAN' New ]ERSEY 08869 Nuw Yorg, NY 10018

. - TELEPHONE (908) 722-5640 TELEPHONE (212) 461-7007
Ryan A. MCGONIGLE + BACSIMILE (9[)3) 795.7088 FacsIMILE (800) 688-8235

LiNpA M. KURTH*

MOIRA J. SELINKAT WWW. TMLAWWORLDWIDE.COM .

Apmirrep ToPRACTICEIN PLEASE RESPOND 70 THE NEW JERSEY ADDRESS
#NEW YORK & MNEW JERSEY BuAll: N FREDMANGDR-TMLAW.COM
+MNEwY JHRSBY
* Niw JERSEY & REG. PATENT
ATTORNAY

July 28, 2010

FOR SETTLEMENT PURPOSES ONLY

VI4d EMAIL

. Mr. Tom Macinski
Standing Stone Vineyards
9934 Route 414

Hector, NY 14841

RE: The PINNACLES trademark
Dear Mr., Ma;:inski:

1 write to you once again on behalf of Franciscan Vineyards, Inc. (“FVI"). As you are
now aware, FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and
PINNACLES RANCHES (U.S. Serial No. 77598674) trademarks for wine, FVI is willing to
release Standing Stone Vineyards (“SSV”) from liability in regards to its unauthorized use of the
PINNACLES trademark. This release is conditioned upon SSV's agreement and compliance
with the following terms:

1. SSV will execute, notarize and return this Setflement Agreement to Baker and Rannells,
PA, 575 Route 28, Suite 102, Raritan, New Jersey 08869, as attorneys for the FVL

2. SSV warrants and represents that:

a, It has been using the PINNACLE designation on wines (hereinafter the
- “Offending Désignation”) since 1994,

b, It has approximatelyr900 cases of wine bearing the Offending Designation
remaining in its inventory (hereinafter the “Remaining Inventory”). . '
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c. Except as detailed in Paragraphs 2(a) through 2(b) it has made no other
‘unauthorized use of the PINNACLES trademark ot any other mark confusingly
similar thereto.-

d. All of the information detailed in Paragraph 2(a) through 2(b) is frue and accurate.

3. Except as provided in Section 4 below, SSV, ifs principals, directors, officers, employees,
agents, affiliates, divisions and subsidiaries agree that they shall immediately cease and desist
from any and all use of the PINNACLES trademark or any other mark confusingly similar
thereto, either individually or in conjunction with other words, maiks or designs, including the
Offending Designation.

4. As a condition of this Agreement, FVI will permit SSV to distiibute and/or sell through
the Remaining Inventory. SSV may not engage in any advertising or promotion which includes
the Offending Designation, except for on premises advertising at the SSV tasting room and/or on
SSV?’s website,

5. (a) Based on the accuracy of the representations and wartanlies made by S8V in
Pavagraph 2 herein and in consideration of the full and faithful performance of all of the terms
- and conditions of this Settlement Agrecment, FVT, for itself and its legal successors and assigns,
will release and forever dischatge SSV from any and all claims or any debis, obligations or other
costs of any kind or nature related thereto for trademark inftingement, false designation of origin,
false advertising, dilution, wnfair competition, injury to business reputation and false and
deceptive business practices, and any other claim of any nature arising solely ont of S8V’s
unauthorized use of the PINNACLES trademark referred to in the representations set forth in
Paragraph 2 above. This release shall be applicable solely to SSV and shall in no way be
consirued as a waiver of any rights which FVI may have against any third paity. This release
shall not limit FVI in any respect in seeking redress for SSV’s future breach of this Settlement
Agpreement.

by S8V, for itself, its legal successors and assigns, hereby relcases and forever
dischatges FVI, its principals, directors, officers, employees, agents, affiliates, divisions,
subsidiaries, altorneys, successors and assigns, from any and all claims of any kind or nature
whatsoever, relating to the enforcement of their rights against SSV.

0. FVI’s release of SSV is expressly contingent upon the truthfulness and accuracy of the
representations made by SSV herein and SSV’s full and complete compliance with the terms and
conditions of this Seitlement Agreement. Should any of the representations and warranties set
forth in Patagraph 2 hereof be untrathful or inaccurate or should SSV otherwise fail to comply
with the terms and conditions of this Settlement Agreement, then the release sct forth in
Paragraph 5(a) shall be void ab initio and of no force and effect, and FVI may assert and pursue
any and all claims for relief and available remedies, either in equity or at law, which FV] has or
previously could have asserted against S8V, including claims for trademark infringement, false
designation of origin, false advertising, dilution, false and deceplive business practices or for
breach of this Settletnent Agreement.
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7. The releases referred to in Paragraph 5 above shall not encompass any claim for breach
of this Setflement Agreement. The prevailing party in any suit for breach of this Setttement
Agreement shall recover its costs, expenses and reasonable attorneys’ fees from the other party.

By executing and notarizing this agreement and returning it to the undersigned, SSV will
have accepted and acknowledged the above detailed facts and conditions of settlement.

Thank you for your attention and cooperation in this matter.

Very truly yours,

Neil B, Friedmim .
Attorney on behalf of
Franciscan Vineyards, Inc.

AGREED TO & ACCEPTED BY:

STANDING STONE VINEYARDS

By:

Print Name:

Title:

Date:

NBF:aa
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BAKER AND RANNRLLS, FA
TNTELLECTUAL PROPRRTY ATTORNEYS
STfHIN L BAKER ¢ 575RouTte 28-Suime102 * . NIHBLYORK CUBER
oKL Raee RATITAN, Naw Jaremy 08860 10 o8 Y 1010
. : TeLepHON (908) 722-5640 TrLapcHE (2)2) 4BL0007 -
Kyad A McGoNmiLk § HacaMIER (903) 49547088 Tacaiave {§00) 638-8238
LiNoA M XURTH*
MO:‘RAT-S'HHNKA“‘ WWW'TMLAWWORI.DWIBILCOM
AvKTiED To PRACHCAI DLiASHE RESPONGTO THE NAIY JERSEY ADDRESS
INAW Yohs &MWiRoek HpAies ML ERIUMANRRREMLAWEOR
AR ERY - .
# W0 JoRSST & ilko. PaTalts .
ATHOINTY
Tuly 28,2010
FOR SETTLEMENT.PURPOSES ONLY
V1A EMAIL '
M, ‘Tom Macinski
Standing Stone Vipeyauda
o4 Route 414

Hector, NY 14841

RE:  The MINNACLES Iradematk
Tear Mr, Machnskiz

T waite lo you oned again oi behalf of Fratlelsoan Vineyards, Inc. (“¥V1"). As you are
now aware, FVI ie the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) mnd
PIMNACLES RANCHES (U.S, Sorirl No. 77598674) trademarks for whie, FVIis willing to
seldnse Stonding Stone Vinoyards (“SSV") from Uabllity ju regardgtoits viauthorized use of tha
PRINACLES (radenark. This xeloage 13 conditioned upon SSV's agieemont and compliance
with 1o following terhis:

1. 24V will exdoitte, notarize and refun this Seltletiient Agecembnt Biker and Ranttefls,
PA, 375 Rouls 28, Sulto 10, Révitan, Now Jerscy 08369, hs attorneys for the FVI.

2. §SV wartaite and vepreasuts that:

a. Il hae been using the PINNACLE designation ofi wines (heteldafter the
“Qffonding Desighdtion”) siftee 1994, . .

b. It has approxtmately 900 cnses of wino bearing tie Offending Destgnntion
rethalning in its inventory (heroinatter the “Réninining Invontory").
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¢, Bxoept ne detalled In Paragraphs 2(6) through 2(b) It las made no other
unawthorized vse of the PINNACLES trademark oy any olher maxk confifafngly
similar theralg,

d. Al ¢f the informatlon defailed In Paragraph 2(a) through 2(b) ja true and acourate.

3, Except as provided in Seotion 4 batow, S§V, Iis prineipals, directory, offloers, employees,
apenls, affiliates, divisions end subsidiavies ngree that they shell Jmmediate]y coase and desist
frow any ond all use of the PINNACLES tmdemerk or sny ofher mark confuslugly sinilar
thoreto, atiher individually or 3n conjunolion with other wotds, marks or desipts, lnoluding the
Offending Doslgnation. : ‘

4, As a condltion of this Agreemont, RYI will pexmit 8SV to dlgiribute and/or sell through
the Remaining Invenlory, SSV may not ongage {n any advertising or prornotion which inofudes
the Offending Desipnation, except for on premlses advertising at the S8V fastlug room atidfor on
S38V°3 wrebsite, ‘ .

5 (8) DBased o he acouracy of the representolions snd warrantles made by S8V in
Puengraph 2 hevelin and In consideration of the full and faithful performance of all of the terms
end ¢onditions of thls Settlernent Agieement, VY, fox ilself and Jis logal successors and sysipns,
will volease and forovet digcharge SV from any and nil olaitne ov any debfs, obligations or ottter
cosls of any kind of naturé rolated thereto for trademark Infringement, false destgnation of oxigly,
falso adverlising, dilutlon, unfalc compeiition, injury to busloess reputation ond false and
deceptive Dusinesy piactlces, and any other claim of any nature erlslng solely out of 38V's
unguthorized use of the PINNACLES tradomark referted to in ihe xepresentations set forth in
Patagraph 2 above, This xelease shall he applicable solely to S8V and shail in no way be
tonattued as a walver of eny rights whioh ¥VI may have against any thivd party. This relense
shall not mit BVI In anyxespeot in seoklng redress for S8V's fisluré brenoh of this Seltioment
Agrdejnend.

() 88V, for {tself, {ts logal successora aud assigns, heraby teleases and forever
dischatges RVY Ita prinelpals, direolors, offfcers, employeos, sgtnts, affilfates, divlslon,
subsidiatles, atforneys, aucovssors and assigns, from any and all olalms of any kind or nature
whatsoover, relating {o the enforoement of their tights agalnat 38V,

6, BV a relonst of Y8V Is expressly contingent upon the trithfifness end nceuroy of the
reprosetations made by S8Y hereln and 85V's full and eomplete compliange with the toung and
corfditiona of this Selllement Agteement. Shouft) any of the represeritations and warrantles got
forth In Pavagraph 2 horeof bo untruthitl or Inaccutate ov should S8V sthorwise fail to comply
witly the terms and condillons of this Seltlement Agrasment, then the release sol forth in
Pdrapraph 3(g) shall be vold ab friflo and of no force and effect, and FVI 1jay assert and pursue
ity and all clajrns Tor vellef and available ramedies, efther in equity or st Jaw, whiolt FYT has or
praviously could hiave asserted agalnst SSY, Including clahns for teademark infringomont, false
deslguation of ovigly, false advortising, dilution, false and deceptive buslness practices or fox
breach of thia Settlement Apreevaont,

HIGHLY CONFIDENTIAL .
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7 The releases raferred to In Paragraph 5 above shall not ericompass any claim for breach
of this Seltfembnt Agreentent. The pravalllng parly In any sult for breaoh of this Settlament
Agreemetit shall revovor lfs costs, experson and rongonable attorneys’ faos fidm tho othey party,

By exeouting and notarizing this agreement and refurning It to the underalgned, SSV will
have nevepted and aoknowledged the abova detalled facts and candftlons of'settlement,

Thank you for your nttentlon and copperatlon in this matter,

Very truly yours,
5

Nell B. Iviedmin
Atforney on bshglf of
' Brancisoan Vineyords, Tnc,

AGREED TO & ACCEPTED BY:

STANDING STONE VINEYARDS

By:_é’ : 7}% WMM
PiintNamoy (A T A amaess_ et |

Tle Oerreet

Dﬂte:ﬂ_zj/ez ?, /RIZ; (o

NBFiusa
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BAKER AND RANNELLS, P.A.
INTELLECTUAL PROPERTY ATTORNEYS

STEPHEN L. BAKER ¢ 575 ROUTE 28 - SuiTe 102 INEW YORK OFFICE
Jonn M. RANNELLS & 1350 BROADWAY, 10 FLOOR
NEIL B. FRIBEDMAN 4 RARITAN, NEW ]ERSEY 08869 New York, NY 10018
. TELEPHONE (908) 722-5640 THLEPHONE (212) 481-7007
RyAN A.MCGONIGLE # FACSIMILE (908) 795-7088 FacsiMiLg (800} 688-8235
LiNDA M, KURTE® WNW . TMLAWWORLDWIDE.COM '
MOIRAJ. SELINKAF ' S
ADMITTED TOPRACTICE IN PLIASE RESPOND TO THE NEIW JERSEY ADDRESS
#INEW YORK & INBW JERSEY - BMAIE: NLFRIEDMAN@BR-EMLAW.COM
+NEW JERSSY
*+NeW JarsBY & REG, PATENT
ATTORNEY
July 15, 2010
Vid FEDEX
_ Windham Vineyard and Winery
County Roufe 10
Windham NY 12496

RE"  Your Unlawfil Use of the PINNACLES trademark

Dear Sir or Madam:

Wo are trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVYI).
FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and PINNACLES
RANCHES (U.S. Serial No. 77598674) trademarks for wine. Our client’s uvse of the
PINNACLES trademark dates back to at least as carly as 1974, Since that time PINNACLES
wine has achieved remarkable success and an enviable reputation. The PINNACLES mark is’
well known throughout the United States and many counlries abroad.

FVI is a prominent provider of wine.” As a result of remarkable sales and exfensive
advertising its PINNACLES marks have come to be associated with FVI's high quality goods.
Thus, EVI considers its PINNACLES marks to be among its most important assets. As a result,
FVIis corumitted to taking ail legal and appropriate steps to protect the same. ‘

It has recenily come to our client's attention that you are using the PINNACLE
designation without authorization, Our client would prefer not to engage in litigation ot fo incur
extensive cost. Accordingly, on behalf of FVI we ask that you immediately cease and desist
using PINNACLE, or. any marks confusingly similar thereto. If you sign a copy of this letter
where provided, comply. with and retun the same {0 the undersigned, we will consider this
matter closed. ‘
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In the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate action. i :

This letter is not infended to be a complefe statement of facts or law and is writien
without prejudice to our client's legal rights or remedies, all of which are expressly reserved.

Very truly yours,

Neil B. Friedman

1 AGREE to immediately discontinue

all use of PINNACLE(S), any mark or name with a
PINNACLE(S) component as well as any mark or name
confusingly similar to PINNACLE(S),

and will not resume such use,

By:

Print Name:

Title,:

Date:

NBE:aa
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In the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate action.

This letter is not intended to be a complete statement of facts or law and is written
without prejudice to our client’s legal rights or remedies, all of which are expressly reserved.

Very truly yours,

Neil B, Friedman

I AGREE {o irﬁmediately discontinue -
all use of PINNACLI(S); any mark or name with a
PINNACLE(S) coprfonert as well as any mark or name

By:

Print Ngyé M%/BW Wﬂ/
Title: Q/‘-’] (Il/ AL~
Date: 7/ 14 / 1*

NBF:aa
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BAKER AND RANNELLS, P.A,
INTELLECTUAL PROPERTY ATTORNEYS

STBPHEN L. BAXGR + . 575 ROUTE 28 - SUITE 102 NEW YORK OFFICE
Jorn M. RANNELLS ¢ 1350 BROADWAY, 10™ FLOGR
NEIL B. FRIEDMAN ¢ RARITAN, NEW JERSEY 08869 New YOrk, NY 10018
- _ TELEPHONE (908) 722-5640. THELEPHONE (212) 481-7007
Ryan A. MCGONIGLE ¢ FACSIMILE (908) 7957088 TACSIMILE (800) 688-8235

LiNDA M., KURTH*

MOIRA J. SELINKA+ WWW.TMLAWWORLDWIDE.COM

ADMITTED TO PRACTICEIN PLEASE RESPOND TO THE NEW JERSEY ADDRESS
+NEW YORK & NEW JERSEY EmalL: N ERIEDMAN@DR-TMLAW.COM
+INHW | ERSEY - .

* NEW JERSEY & REG, PATENT

ATTORNEY

Fuly 15, 2010

VIA FEDEX
Windsor Vineyards
205 Concourse Blvd,
_Santa Rosa, CA 95403

. RE:  Your Unlawful Use of the PINNACLES trademark

Dear Sir or Madam:

We aie trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVI),
FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and PINNACLES
RANCHES (U.S. Serial No. 77598674) trademarks for wine. Our client’s use of the
PINNACLES trademark dates back to at least as carly as 1974. Since that time PINNACLES
wine has achieved remarkable success and an enviable reputation. The PINNACLES mark is
well known throughout the United States and many countries abroad.

FVI is a prominent provider of wine. As a result of remarkable sales and extensive

" advertising its PINNACLES marks have come to be associated with FVI’s high quality goods.

Thus, EVI considers its PINNACLES marks to be among its most important assets. As a result,
FVI is committed to taking all legal and appropriate steps to protect the same. .

Tt has recently come to our client’s attenfion that you are using the PINNACLE
designation without authorization. Our client would prefer not to engags in litigation or to incur
extensive cost. Accordingly, on behalf of FVI we ask that you irmediately cease and desist
using PINNACLE, or any marks confusingly similar thereto, If you sign a copy of this letter
where provided, comply with and retum the same to the undersigned, we will consider this
matter closed. ' : '
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Tn'the event we do not hear from you by July 23, 2010, out client may consider taking
appropriate action. : '

This letter is not intended lo be a complete statement of facts or law and is written
without prejudice to our client's legal rights or remedies, all of which are expressly reserved,

Very truly yo

Neil B. Priedntn

1 AGREE to immediately discontinue

alt use of PINNACLE(S), any mark or name witha
PINNACLE(S) component as well as any mark or name
“confusingly similar to PINNACLE(S),

and will not resume such use.

By:

Print Name:

Title:

_Date:

7 NBF:aa
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BAKER AND RANNELLS, F.A.
INTELLECTUAL PROPERTY ATTORNEYS

STEPHEN L. BAKER ¢ 575 ROUTE 28 - Suirk 102 . NEew YORK OrFICE

JoHN M. RANNELLS # 1350 BROADWAY, 10™ FLOOR

NEIL B, FRIEDMAN ¢ RARITAN, NEW IERSEY 08869 NEw YOrRg, NY 10018
. TELEPHONE (908) 722-5640 TELEPHONE (212} 481-7007

RYAN A. MCGONIGLE ¢ PACSIMILE (908) 725-7088 FACSIMILE (§00) 688-8235

Livpa M. KurtH* ) : )

MOIRA J. SELINKA+ WWW. TMLAWWORLDWIDE.COM

ADMITTED TO PRACTICE IN PLEASE RESPOND TO THE NEWJERSEY ADDRESS

#NEW YORK & NEW JERSEY ' EMAIL: N.FRIEDMANEBR-TMLAW.COM

+NEW JERSEY ’

* New JerseyY & ReG. PATENT

ATIORNEY

July 28, 2010

FOR SETTLEMENT PURPOSES ONLY

VIA EMAIL: pat@yintagewineestates,coil
My, Pat Roney

Vintage Wine Estates, Inc.

Windsor Vineyards

205 Concourse Blvd.

Santa Rosa, CA 95403

RE: The PINNACLES trademark

Dear Mr. Roney: '

I wiite to you once again on behalf of Franciscan Vineyards, Inc. (“FVI”). As you are
now aware, FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and
PINNACLES RANCHES (U.S. Serial No. 77598674) trademarks for wine, FVI is willing to
release Vintage Wine Estates, Inc. and its related company Windsor Vineyards (hereinafier
collectively “VWEI") from liability in regards to its unauthotized use of the PINNACLES
irademark. This release is conditioned upon VWEID’s agicement and compliance with the

- following terms:

1. VWEI will execute and return this Settlement Agreement to Baker and Rannells, PA, 575
Route 28, Suite 102, Rayitan, New Jersey 08869, as attorneys for the FVIL.

2. VWEI warrants and represents that:

a. From approximately 2009 through 2010, prior to the date of this agreernent, it haé
been offering for sale and selling wines using a PINNACLE(S) designation
without FVI’s authorization (hereinafter the “Offending Products™).

HIGHLY CONFIDENTIAL
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b. As of the date of this letter, VWEI has no remaining inventory of the Offending
Products in its possession, custody or control.

¢. Except as detailed in Paragraphs 2(a) through 2(b) it has made no other
unauthorized use of the PINNACLES frademark or any other mark confusingly
_similar thereto.

d. All of the information detailed in Paragraph 2(a) through 2(b) is true and accurate.

3. VWEL, its principals, dircctors, officers, employees, agents, affiliates, divisions and
subsidiaries agree that they shall immediately cease and desist from any and all use of the
PINNACLES trademark or any other mark confusingly similar thereto, either individually or in
conjunction with other words, marks or designs, including the designation on the Offending
Products. Notwithstanding the foregoing, FVI1 understands that guantities of the Offending
Products may remain as of the date of this. Agreement in the stream of commerce. For example,
such Offending Products may be in the possession of VWED’s distributors. -

4, (a) Based on the accuracy of the representations and warrantics made by VWEL in
Paragraph 2 herein and in consideration of the full and faithful performance of all of the terms
and conditions of this Setflement Agreement, FVI, for itself and its legal successors and assigns,
will Telease and forever discharge VWEI from any and all ¢laims or any debts, obligations or
other costs of any kind or nature related thereto for trademark infringement, false designation of
origin, false advextising, dilution, anfair competition, injury to business reputation and false and
deceptive business practices, and any other claim of any nature arising solely out of VWELD’s
unauthorized use of the PINNACLES trademark referred to in the representations set forth in
Paragtaph 2 above. This release shall be applicable solely fo VWEI and shall in no way be
construed as a waiver of any rights which FVI may have against any third party. This release
shall nof limit FVI in any respect in seeking redress for VWED's futue breach of this Settlement

Agreement.

(b) VWEL for itself, its legal successors and assigns, hereby releases and forever
discharges FVI, ils principals, directors, officers, employees, agents, affiliates, divisions,
subsidiaries, attorneys, successors and assigns, from any and all claims of any kind or nature
whatsoever, relating to the enforcement of their rights against VWEL

5. FVI’s release of VWEI is expressly contingent upon the iruthfulness and accuracy of the
representations made by VWEI herein and VWEI’s full and complete compliance with the terms
and conditions of this Settlement Agreement. Should any of the representations and warranties
set forth in Paragraph 2 hereof be untruthful or inaccurate or should VWEI otherwise fail to -
comply with the terms and conditions of this Settlement Agreement, then the release set forth in
Patagraph 4(a) shail be void ab initio and of no force and effect, and FVI may asseit and pursue
any and all claims for relief and available remedies, either in equity or at law, which FVI has or
previously could have asserted against VWEI, including claims for trademark infringement, false
designation of origin, false adverlising, ditution, false and deceptive business practices or for
breach of this Settlement Agreement. '
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6. The releases referred to in Paragraph 4 above shall not encompass any claim for breach
of this Setttement Agreement. The prevailing party in any suit for breach of this Scttlement
Agreement shall recover its costs, expenses and reasonable attorneys’ fees from-the other party.

By executing this agreement and returning it to the undersigned, VWEL will have
accepted and acknowledged the above detailed facts and conditions of settlement.

Thank you for your attention and cooperation in this matter.

Very truly yours,

Neil B. Friedman
Attoiney on behalf of
Franciscan Vineyards, Inc.

AGREED TO & ACCEPTED BY:
VINTAGE WINE ESTATES, INC.,
WINDSOR VINEYARDS

By:

Pat Roney, President

Date:

NBF:aa
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ROBERT W. SACQFF

ATTISHALL DIRECT (312) 55477934
McAULIFFE rws@pattishall.com
DEFENDING YOUR 8(EAND ©
August 31, 2010

Via email to: n.frledman@br-tmlaw.com

and Flrét Class Mail

Neil B. Frledman, Esd. y Ssttlement Communloation
Bakgr & Ranpells, PA. - Under F.R.E, 408

576 Route 28 - Suite 102 ‘

Raritan; NJ 08869

fle:  Alleged Uniawful Use of trio PINNA

Deat Mr, Friedman:

This i ini respojise to your letters of July 15 and 28 addressed to Mr. Pat Roney, alieging tradgmark
infringatiént and unfalr cdmpetition on the part of Vintage Wine Estates, Inc. anid its related

company Windsor Vineyards of Satita Rosa, California (collaéiively, "Windsor"), whom we représent.

Having carefully investigated your-claims, we and our clierits deny your allegations of trademark
Infringement and unfair competition. Windsor did not use your client's trademark PINMACLES (hor

. was It even aware of it). Réather, It used the name PINNACLE RIDGE for its wine in several labsl
displays, usually combined with a-desigh of a mountatn top, or mountain climbers, of shnllar
glraphlcs. evocative of mountains, e.g.: :

PATTISHALL
MeAULIFFE
NEWBURY

HILLJARD & . , :
GERALDSON LLP @ 311 South Wacké? Drive, Suite 5000 @ Chicaga IL 606062 T {312} 554-8000 © F (312) 554-8015 ¢ wwwpattlshall.cor

HIGHLY CONFIDENTIAL
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Neil B. Friedman, Esq. 2 August 3%, 2010

Pinnagcle Ridge Is a place name used for several different geographleal locations and terrain

_ features, e.g., a hiking trail In Portiand, Dregon, We do not believe Windsor's label created or would
" greate any likelihood of confiision as to séurce With Franciscan, its PINNACLES mark or Its products,
“and wa are not aware of any instances of actual ¢onfuston.

Nevéithélass, the PINNACLE RIDGE 1Iné was a siiall fein for Windsor and dui ¢lient prefers to

-gattlé this dispute I an amicablé mahnef rather than enigage in expensive and distiagting litigation. '

 Accordlingly, { confiri that:

» Wlnd_s@f'hajs' discontinued all Use of Its BINNACLE RIDGE latiels dnd name, has ho remalning
Invertaly, 4iid will riot resuine such use in the futire. .. : ‘ '

o ltls posdible that S0fre branded produsts still rest in the hands 6t distributors or ultimate

custoriiers, over which Windsor has no gontrdl. :

- Windsor has not uged any other wine trademarks that contain g Words moinnaclé" ot
“pinnacles," and will not adopt any such matks In the future. :

We trust this satisfies your client's concerns ahd we conslder the riiattér closed.

Sincerely,

fuia segp”
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BAKER AND RANNELLS, P.A..
INTELLECTUAL PROPERTY ATTORNEYS .
STEPHEN L. BAKER 4 575 ROUTE 28 -SUITE 102 NEW YORK OFFICB
JOHN M. RANNELLS ¢ 1350 BrOADWAY, 1M FLCOR
Nt B. FironaN RARITAN, NEW JERSBY (8869 NEW York, NY 10018
- TBLEPHONE (908) 722-5640 TELBPHONE (212} 481-7007
Ryan A. MCGONIGLE ¢ FACSIMILE (908) 725-7088 _ FacsiqiLg (800) 688-8235

£ .
VALt WWW.TMLAWWORLDWIDE.COM

_ADMITFBD TOPRACTICHIN ’ PLEASE RESPOND 10 THE NEW JERSEY ADDRESS
+INEwW YORK & NEW JERSEY . EMaiL: N.FRIBEDMAN@BR-TMLAW.COM
+INEW JHRSEY

* NEw JERSEY & REC. PATENI‘

ATTORNEY

July 15, 2010

VIA FEDEX

The Wine Group, LLC
4596 S. Tracy Blvd.
Tracy, CA 95378

RE: Your Unlawful Use of the PINNACLES frademark
Dear Sir or Madam:

We are trademark and unfair competition counsel to Franciscan Vineyards, Inc. (FVI).
FVI is the owner of the PINNACLES (U.S. Trademark Reg. No. 997378) and PINNACLES
RANCHES (U.S. Serial No. 77598674) trademarks for wine. Owr client’s use of the
PINNACLES trademark dates back to at least as eatly as 1974. Since that time PINNACLES
wine has achicved remarkable success and an enviable reputation. The PINNACLES mark is
well known throughout the United States and many countries abroad.

FVI is a prominent provider of wine. As a result of remarkable sales and extensive
advertising its PINNACLES marks-have come to be associated with FVE's high quality goods. -
Thus, FVI considers its PINNACLES marks to be among its most important assets. As a result,
FVIis committed to taking all legal and appropriate steps to protect the same. :

It has recenily come to our client’s attention that you are using the PINNACLES
designation without authorization. Our client would prefer not to engage in litigation or to incur
extensive cost. Accordingly, on behalf of FVI we ask that you immediately cease and desist
using PINNACLES, or any marks confusingly similar thereto, If you sign a copy of this letter
where provided, comply with and retum the same to the undermgned we will consider this
‘matter closed.
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~ In'the event we do not hear from you by July 23, 2010, out client may consider laking
appropriate action.

This letter is not intended to be a complete statemenf of facts or law and is written
without prejudice fo our client's legal rights or remedies, all of which are expressly reserved.

Very truly yours,

Neil B. Friedman

[ AGREE to immediately discontinue

all use of PINNACLE(S), any mark or name with a
PINNACLE(S) component as well as any mark or name
confusingly similar to PINNACLE(S),

and will not yesume such use.

By:

Piint Name:

Title;

Date:

NBF:aa
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

White Rock Distlleries, Ine. " Opposiion No. 91191056
Opposer Mark: PINNACLES RANCHES
V. Serial No.: 77/598674
Franciscan Vineyards, Inc.
Applicant
________________________________________________________ X
EXHIBITS 2 AND 3

TO GUGGINO TESTIMONY TRANSCRIPT
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