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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition
Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Apple Inc.
Granted to Date 05/03/2009

of previous

extension

Address 1 Infinite Loop

Cupertino, CA 95014
UNITED STATES

Attorney Joseph Petersen

information Kilpatrick Stockton LLP

31 West 52nd Street, 14th Floor

New York, NY 10019

UNITED STATES

AlJones@kilpatrickstockton.com, JPetersen@kilpatrickstockton.com,
Agarcia@Kkilpatrickstockton.com, ipefiling@kilstock.com Phone:212-775-8700

Applicant Information

Application No 77498922 Publication date 11/04/2008
Opposition Filing 05/04/2009 Opposition 05/03/2009
Date Period Ends
Applicant Salem Communications Holding Corporation

4880 Santa Rosa Road
Camarillo, CA 93012
UNITED STATES

Goods/Services Affected by Opposition

Class 038.
All goods and services in the class are opposed, namely: Radio broadcasting

Grounds for Opposition

Priority and likelihood of confusion Trademark Act section 2(d)
Dilution Trademark Act section 43(c)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 1078312 Application Date 03/25/1977

No.

Registration Date | 11/29/1977 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark



http://estta.uspto.gov

Description of
Mark

NONE

Goods/Services

Class 009. First use: First Use: 1976/04/00 First Use In Commerce: 1976/04/00

COMPUTERS AND COMPUTER PROGRAMS RECORDED ON PAPER AND
TAPE

U.S. Registration | 1114431 Application Date 03/20/1978

No.

Registration Date | 03/06/1979 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

y

Description of
Mark

THE MARK CONSISTS OF A SILHOUETTE OF AN APPLE WITH A BITE
REMOVED.

Goods/Services

Class 009. First use: First Use: 1977/01/00 First Use In Commerce: 1977/01/00

COMPUTERS AND COMPUTER PROGRAMS RECORDED ON PAPER AND
TAPE

U.S. Registration | 2079765 Application Date 04/07/1995

No.

Registration Date | 07/15/1997 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

Description of NONE

Mark

Goods/Services

Class 038. First use: First Use: 1994/04/09 First Use In Commerce: 1994/04/09

communication filed by computer, namely, electronic transmission of data and
documents via computer, delivery of messages by electronic transmission

U.S. Registration | 2715578 Application Date 07/01/2002

No.

Registration Date | 05/13/2003 Foreign Priority NONE
Date

Word Mark NONE




Design Mark

Description of
Mark

NONE

Goods/Services

Class 009. First use: First Use: 1977/01/01 First Use In Commerce: 1977/01/01

Computers hardware; computer hardware, namely, server, desktop, laptop,
notebook and subnotebook computers; hand held and mobile computers;
computer [ terminals and ] monitors; personal digital assistants; portable digital
audio players; electronic organizers; computer keyboards, cables, modems;
audio speakers; computer video control devices, namely, computer mice, [
trackballs, joysticks and gamepads; ] a full line of computer software for
business, home, education, and developer use; computer programs for personal
information management; database management software; [ character
recognition software; telephony management software; ] electronic mail and
messaging software; [ telecommunications software, namely for paging; ]
database synchronization software; computer programs for accessing, browsing
and searching online databases; operating system software; application
development tool programs; blank computer storage media; fonts, typefaces,
type designs and symbols recorded on magnetic media; computer software for
use in providing multiple user access to a global computer information network
for searching, retrieving, transferring, manipulating and disseminating a wide
range of information; computer software for use as a programming interface;
computer software for use in network server sharing; local and wide area
networking software; computer software for matching, correction, and
reproduction of color; computer software for use in digital video and audio
editing; computer software for use in enhancing text and graphics; computer
software for use in font justification and font quality; computer software for use to
navigate and search a global computer information network, as well as to
organize and summarize the information retrieved; computer software for use in
word processing and database management; word processing software
incorporating text, spreadsheets, still and moving images, sounds and clip art;
computer software for use in authoring, downloading, transmitting, receiving,
editing, extracting, encoding, decoding, playing, storing and organizing audio,
video, still images and other digital data; computer software for analyzing and
troubleshooting other computer software; children's educational software;
computer game software; Computer graphics software; [ Computer search
engine software; ] Web site development software; computer program which
provides remote viewing, remote control, communications and software
distribution within personal computer systems and across computer network;
computer programs for file maintenance and data recovery; computer
peripherals; instructional manuals packaged in association with the above

U.S. Registration | 2808567 Application Date 10/02/2002

No.

Registration Date | 01/27/2004 Foreign Priority NONE
Date

Word Mark APPLE




Design Mark

Description of
Mark

NONE

Goods/Services

Class 042. First use: First Use: 1980/09/00 First Use In Commerce: 1980/09/00

COMPUTER CONSULTATION, DESIGN, TESTING, RESEARCH AND
ADVISORY SERVICES; RESEARCH AND DEVELOPMENT OF COMPUTER
HARDWARE AND SOFTWARE; MAINTENANCE AND REPAIR OF
COMPUTER SOFTWARE APPLICATIONS; UPDATING OF COMPUTER
SOFTWARE; COMPUTER PROGRAMMING SERVICES; PROVIDING
INFORMATION CONCERNING COMPUTERS AND COMPUTER SOFTWARE
OVER COMPUTER NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; COMPUTER SERVICES, NAMELY, HOSTING WEB SITES AND
PROVIDING WEB SITE OPERATION AND MANAGEMENT SERVICES TO
OTHERS; COMPUTER SERVICES, NAMELY, PROVIDING SEARCH
ENGINES FOR OBTAINING DATA ON COMPUTER NETWORKS AND
GLOBAL COMMUNICATION NETWORKS; LEASING OF COMPUTERS,
COMPUTER PERIPHERALS AND COMPUTER SOFTWARE

U.S. Registration | 2870477 Application Date 08/22/2002

No.

Registration Date | 08/03/2004 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

’

Description of
Mark

The mark consists of the design of an apple with a bite removed.

Goods/Services

Class 038. First use: First Use: 1994/04/09 First Use In Commerce: 1994/04/09

Telecommunication services, hamely, electronic transmission of data and
images via computer networks; electronic mail services; providing on-line
electronic bulletin boards for transmission of messages among computer users
in the fields of business, creative design, education, computers, information
technology, word processing, database management, entertainment, electronic
commerce and telecommunications; telecommunications consultation; delivery
of messages by electronic transmission; electronic transmission of data and
information by computer, radio, mail, providing Internet access

U.S. Registration | 2926853 Application Date 08/16/2002

No.

Registration Date | 02/15/2005 Foreign Priority 02/26/2002
Date

Word Mark NONE




Design Mark

Description of
Mark

The mark consists of the design of an apple with a bite removed.

Goods/Services

Class 035. First use: First Use: 1983/00/00 First Use In Commerce: 1983/00/00

analysis and consultation in the field of business information management,
namely, the selection, adoption and operation of computers and computer
information management systems; providing information in the fields of business
and commerce over computer networks and global communication networks;
business services, namely, providing computer databases regarding the
purchase and sale of a wide variety of products and services of others; business
services, namely, dissemination of advertising for others via computer networks
and global communication networks; retail store services featuring computers,
computer software, computer peripherals and consumer electronics, and
demonstration of products relating thereto; online retail store services provided
via computer networks and global communication networks featuring computers,
computer software, computer peripherals and consumer electronics, and
demonstration of products relating thereto

Class 039. First use: First Use: 1985/00/00 First Use In Commerce: 1985/00/00
computerized data storage services; data storage relating to business

U.S. Registration | 3226289 Application Date 08/24/2000

No.

Registration Date | 04/10/2007 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

Description of NONE

Mark

Goods/Services

Class 016. First use: First Use: 1976/04/01 First Use In Commerce: 1976/04/01

Printed materials and publications, namely, user manuals, brochures, data
sheets, white papers, newsletters, catalogs, pamphlets, periodicals and
magazines, all in the fields of business, creative design, computers, information
technology, word processing, database management, multimedia,
entertainment, electronic commerce and telecommunications; stationery, pens




and pencils, clipboards, posters, memo pads, binders

U.S. Registration | 3298028 Application Date 08/02/2006

No.

Registration Date | 09/25/2007 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

y

Description of
Mark

NONE

Goods/Services

Class 035. First use: First Use: 1981/03/01 First Use In Commerce: 1981/03/01

Arranging and conducting trade shows, and trade show expositions and
exhibitions in the fields of computers, computer software, online services,
information technology, and consumer electronics

Class 041. First use: First Use: 1981/03/01 First Use In Commerce: 1981/03/01

Education and training services, namely, conducting classes, workshops,
conferences and seminars in the field of computers, computer software, online
services, information technology, internet website design, video products and
consumer electronics; arranging of exhibitions, seminars and conferences;
arranging professional workshop and training courses; computer education
training services; training in the use and operation of computers and computer
software; providing a website for the uploading, sharing, viewing and posting of
photographs, digital images, movies, videos, online journals, namely web blogs
in general interest fields, and other related multimedia entertainment materials
over a global computer network; providing fitness and exercise facilities;
Physical fitness consultation and instruction; providing on-line publications in the
nature of newsletters in the field of computers and education; providing
information in the field of education via the internet; providing information in the
field of entertainment via the Internet concerning movies, music, videos,
television, celebrities, sports, news, history, science, politics, comedy, children's
entertainment, animation, culture, current events

U.S. Registration | 2034964 Application Date 06/26/1995

No.

Registration Date | 02/04/1997 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

Description of NONE

Mark

Goods/Services

Class 009. First use: First Use: 1968/08/00 First Use In Commerce: 1968/08/00

gramophone records featuring music; pre-recorded audio tape cassettes
featuring music; audio compact discs featuring music; pre-recorded video tape




cassettes featuring music; [ video laser discs featuring music ]

U.S. Registration | 2036537 Application Date 06/26/1995

No.

Registration Date | 02/11/1997 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

Description of
Mark

NONE

Goods/Services

Class 009. First use: First Use: 1968/08/00 First Use In Commerce: 1968/08/00

gramophone records featuring music; pre-recorded audio compact discs
featuring music

U.S. Registration | 2041653 Application Date 06/26/1995

No.

Registration Date | 03/04/1997 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

Description of
Mark

NONE

Goods/Services

Class 009. First use: First Use: 1968/08/00 First Use In Commerce: 1968/08/00

gramophone records featuring music; pre-recorded audio tape cassettes
featuring music; audio compact discs featuring music; pre-recorded video tape
cassettes featuring music; [ video laser discs featuring music ]

U.S. Registration | 3200354 Application Date 06/04/2004

No.

Registration Date | 01/23/2007 Foreign Priority NONE
Date

Word Mark NONE




Design Mark

|
|
\
'

r’/ 4’“\

Description of
Mark

The mark consists of an artistic rendering of a half apple.

Goods/Services

Class 009. First use:

Musical sound recordings; sound recordings featuring entertainment, music,
musicians, documentaries, biographies, interviews, performances, reviews,
historical narratives, drama and fiction; musical video recordings; musical
cinematographic films; video records and cinematographic films featuring
entertainment, music, musicians, caricatures, cartoons, animation, television
programs, documentaries, film excerpts, biographies, interviews, performances,
reviews, historical narratives, drama and fiction; sound recordings, video
records, cinematographic films, namely, television programs, motion pictures,
audio visual records and audio video film footage for television and other
transmission; audio and visual recordings featuring or relating to music,
entertainment and films; pre-recorded compact discs, audio tapes, gramophone
records, video tapes, video discs, DVDs, CD-ROMs and interactive compact
discs, all featuring or relating to music and films; digitally recorded sound and
video records featuring music, entertainment and cinematographic films;
downloadable musical sound and video records; downloadable sound and video
records featuring or relating to music, entertainment and films

U.S. Registration | 3221275 Application Date 06/04/2004

No.

Registration Date | 03/27/2007 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

Description of
Mark

The mark consists of an artistic rendering of an apple.

Goods/Services

Class 009. First use:

Musical sound recordings; sound recordings featuring entertainment, music,
musicians, documentaries, biographies, interviews, performances, reviews,
historical narratives, drama and fiction; musical video recordings; musical
cinematographic films; video records and cinematographic films featuring




entertainment, music, musicians, caricatures, cartoons, animation, television
programs, documentaries, film excerpts, biographies, interviews, performances,
reviews, historical narratives, drama and fiction; sound recordings, video
records, cinematographic films, namely, television programs, motion pictures,
audio visual records and audio video film footage for television and other
transmission; audio and visual recordings featuring or relating to music,
entertainment and films; pre-recorded compact discs, audio tapes, gramophone
records, video tapes, video discs, DVDs, CD-ROMs and interactive compact
discs, all featuring or relating to music and films; digitally recorded sound and
video records featuring music, entertainment and cinematographic films;
downloadable musical sound and video records; downloadable sound and video
records featuring or relating to music, entertainment and films

U.S. Registration | 3317089 Application Date 06/04/2004

No.

Registration Date | 10/23/2007 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

APPLE

Description of
Mark

NONE

Goods/Services

Class 009. First use:

Musical sound records; sound records featuring entertainment; sound records
featuring music, musicians, documentaries, biographies, interviews,
performances, reviews, drama and fiction; musical video records; video records
featuring entertainment; video records featuring music, musicians, caricatures,
cartoons, animation, documentaries, biographies, interviews, performances,
reviews, drama and fiction; cinematographic films; musical sound recordings;
musical video recordings; audio and visual recordings featuring or relating to
music, entertainment and films; pre-recorded compact discs, audio tapes,
gramophone records, video tapes, video discs, DVDs, CD-ROMs and interactive
compact discs, all featuring or relating to music and films; digitally recorded
sound and video records; downloadable musical sound and video records;
downloadable sound and video records featuring or relating to music,
entertainment and films
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Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /sl Alicia Grahn Jones
Name Alicia Grahn Jones
Date 05/04/2009




INTHE UNITED STATESPATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 77/498,922
For the mark THE APPLE

Filed: June 13, 2008

Published: November 4, 2008

APPLE INC,,
OppositionNo.
Opposer,

- NOTICE OF OPPOSITION
V. .

SALEM COMMUNICATIONS HOLDING
CORPORATION,

Applicant.

APPLE INC. (“Opposer”), a corporation organizeahd existing under the laws of
California with a principal place of busineas 1 Infinite Loop, Cupertino, California 95014,
believes that it will be danged by the issuance of registoatifor the trademark shown in
Application Serial No. 77/498,922 for BHAPPLE and hereby opposes the same.

As grounds for its opposition, Opposer allegs follows, with knowledge concerning its
own acts, and on information abdlief as to all other matters:

1. Opposer is the world-famous designer,nofacturer and disbutor of a wide
variety of goods and servicesidhOpposer's APPLE brand is onéthe best kawn brands in
the world. Opposer designs, manufactures andiarkets in interstate and international
commerce, among many other things, computemnputer softwareg(including software
development toojscomputer services, including networkisgrvices, online retail store services
for a variety of goods and servicéBunes Store internet-baseddieeretail and audio and visual
content-delivery services and a ldaange of other goods and services.

1

US2008 580913.1



2. Since at least as early as 1977, Oppdses extensively promoted, marketed,
advertised, distributed and sajpods and services in connectimith a family of trademarks

consisting, in whole or in part, of the word AEPand a visual equivalent of the word, to wit a

logo depicting a stylized apple, as shown below:

s

(the “Apple Logo”).

3. Opposer’s family of APPLE-based wondarks and its Apple Logo (collectively,
“Opposer's APPLE Marks”) havechieved an extraordinary level of fame and consumer
recognition. As a result of Opposer’s exigasadvertising, promadtn and use of Opposer’'s
APPLE Marks in connection witl variety of goods and séres, Opposer's APPLE Marks
have acquired enormous goodwill, and have conteetonmediately identified with Opposer as
the source of goods and services.

4, Opposer's APPLE Marks are famous undiee Lanham Act, specifically 15
U.S.C. §1125et seq.,, and are among the most valuable trademarks in the world. The
extraordinary level of fame and consumecagnition that OpposerAPPLE Marks currently
enjoy cannot be seriously disputed.

5. For many vyears, Apple’s APPLE bran(including the Apple Logo) has
consistently been recognized as one of the top brands in the United States and throughout the
world. For example, Harris Intestive Inc., one of the world’s tgest market research firms,

found Apple’s APPLE brand to be emf the 10 most recognizedands in the United States in

US2008 580913.1



its 2006 and 200Harris Polls of “best brands,” which are bad upon consumer responses.
Attached agxhibit 1 is a printout ofThe Harris Poll #71, July 17, 2007 of “Best Brands.”

6. In addition, Interbrand lsaconsistently recognized Apple’s APPLE brand as
belonging in the top 50 dhe world’s most valuablerands. Attached &xhibit 2 are copies of
the rankings, in reverse chrongical order from 2008 through 2001, as compiled by Interbrand.
Interbrand has given the APPLE brand the feitay rankings and U.S. dollar values over the
past eight years:

I 2008: valuing the APPLE brand as thé"2#ost valuable brand in the entire
world, with an estimated bnd worth of U.S. $13.724 billion.

il. 2007: valuing the APPLE brand as thé®38ost valuable brand in the entire
world, with an estimated bramdorth of U.S. $11.037 billion.

ii. 2006: valuing the APPLE brand as thé"3@ost valuable brand in the entire
world, with an estimated bramabrth of U.S. $9.130 billion.

Iv. 2005: valuing the APPLE brand as the'4fiost valuable land in the entire
world, with an estimated bramdorth of U.S. $7.985 billion.

V. 2004: valuing the APPLE brand as thé®48ost valuable brand in the entire
world, with an estimated bramdbrth of U.S. $6.871 billion.

Vi. 2003: valuing the APPLE brand as theé"s@ost valuable brand in the entire
world, with an estimated bramndbrth of U.S. $5.55 billion.

Vi, 2002: valuing the APPLE brand as the"5@ost valuable brand in the entire
world, with an estimated bramwdorth of U.S. $5.32 billion.

Viii. 2001: valuing the APPLE brand as the 4#tbst valuable brand in the entire
world, with an estimated bmd worth of U.S. $5.46 billion.

7. Furthermore, over the past three yeawsljward Brown Optimor (“MBO”), a
leading market research andabd valuation and management company, has found Apple to be
one of the top 100 brands in itsraral assessment of the 100 meeiuable brands in the world,
entitled “Brandz — Top 100 Brand RankingsApple’s APPLE brand was ranked 29th in 2006

and 16th in MBO’s 2007 rankings. In MB©'2008 rankings, Apple’s APPLE brand was
3
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assessed as the 7th most valuable brand imdiniel, with an estimated value of over US $55
billion. Attached asExhibit 3 are copies of relevant pages of MBO’s rankings in reverse
chronological order from 2008 through 2006.

8. Additionally, each year since 200Bprtune Magazine has published its list of
“America’s Most Admired Companies.” Apple fhé&atured prominentlyn these rankings each
year, placing 1% in 2006, and 7 in 2007. In 2008 and 2009, Apple topped the list, and was
named “America’s Most AdmiceCompany.” Attached dsxhibit 4 are true and correct copies
of printouts ofFortune Magazine's “Most Admired Company” rankgs in reverse chronological
order from 2009 through 2006.

9. Moreover, in 2006 and 2008Business Week Magazine named Apple as the
world’s most innovative company in its articda “The World’'s Most hnovative Companies.”
Attached a€xhibit 5 are true and caect printouts fromBusiness Week Magazine's web site
naming Apple as the world’s masinovative company in 2006 and 2008.

10. Opposer is the owner of numerous Unitites Registrations on the Principal

Register for Opposer’s Marks, includingitout limitation, the folleving registrations:

REG. FILING DATE/ GOODS/SERVICES
TRADEMARK NO. REG. DATE
APPLE 1,078,312 March 25, 1977 Class 9: computers and computer
Nov. 29, 1977 programs recorded on paper and tape.
1,114,431 March 20, 1978 Class 9: computers and computer
’ March 6, 1979 programs recorded on paper and tape.

US2008 580913.1



desktop, laptop, notebook and

Yy

by

€,

REG. FILING DATE/ GOODS/SERVICES
TRADEMARK NO. REG. DATE
2,079,765| April 7, 1995 Class 38: communication filed b
July 15, 1997 computer, namely, electron
transmission of data and documents
via computer, delivery of messages
APPLE electronic transmission.
2,715,578| July 1, 2002 Class 9: Computers hardwar
May 13, 2003 computer hardware, namely, server,

subnotebook computers; hand held

and mobile computers; computer
monitors; personal digital assistants;
portable digital audio players;

electronic  organizers;  comput
keyboards, cables, modems; au
speakers; computer video contf
devices, namely, computer mice;
full line of computer software fo
business, home, education, a
developer use; computer programs
personal information manageme
database  management softwd
electronic mail and messagir
software; database synchronizati
software; computer programs f
accessing, browsing and search
online databases; operating syst
software; application developme
tool programs; blank compute
storage media; fonts, typefaces, ty
designs and symbols recorded

magnetic media; computer software

for use in providing multiple use
access to a global comput
information network for searching
retrieving, transferring, manipulatin
and disseminating a wide range
information; computer software fg

use as a programming interfage;

computer software for use in netwo
server sharing; local and wide ar
networking  software;  computg
software for matching, correction, af
reproduction of color; computg
software for use in digital video an
audio editing; computer software f
use in enhancing text and graphi
computer software for use in fo
justification and font quality

er
Hio
ol

on

ng
em
nt
18
pe
on

computer software for use to navigate

and search a global compuﬂer

information network, as well as

(]
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TRADEMARK

REG.
NO.

FILING DATE/
REG. DATE

GOODS/SERVICES

organize and summarize the
information  retrieved;  computer
software for use in word processing
and database management; word
processing software incorporating
text, spreadsheets, still and moving
images, sounds and clip art; computer
software for wuse in authoring,
downloading, transmitting, receiving,
editing, extracting, encoding,
decoding, playing, storing and
organizing audio, video, still images
and other digital data; compute
software for analyzing and
troubleshooting  other  compute
software;  children's  educationgl
software; computer game software;
Computer graphics software; Web sjte
development software; computer
program which provides remote
viewing, remote control
communications and software
distribution within personal computer
systems and across computer
network; computer programs for file
maintenance and data recovery;
computer peripherals; instructional
manuals packaged in association with
the above.

APPLE

2,808,567

Oct. 2, 2002
Jan. 27, 2004

Class 42: Computer consultation,
design, testing, research and advispry
services; research and development of
computer hardware and software;
maintenance and repair of computer
software applications; updating of
computer software; computer
programming services; providing
information concerning computefs
and computer software over computer
networks and global communication
networks; computer services, namely,
hosting web sites and providing web
site  operation and management
services to others; computer services,
namely, providing search engines for
obtaining data on computer networks
and global communication networks;
leasing of computers, computer
peripherals and computer software.

US2008 580913.1



TRADEMARK

REG.
NO.

FILING DATE/
REG. DATE

GOODS/SERVICES

’

2,870,477

Aug. 22, 2002
Aug. 3, 2004

Class 38: Telecommunicatig
services, namely, electron
transmission of data and images
computer networks; electronic m3
services; providing on-line electron
bulletin boards for transmission
messages among computer users
the fields of business, creative desi
education, computers, informatig
technology, word processin
database management, entertainm
electronic commerce an
telecommunications;
telecommunications consultatio
delivery of messages by electron
transmission; electronic transmissi
of data and information by computg
radio, mail, providing Internet acces

2,926,853

Aug. 16, 2002
Feb. 15, 2005

Class 35: analysis and consultation
the field of business informatio
management, namely, the selecti
adoption and operation of computg
and computer informatio
management  systems;  providi
information in the fields of busineg
and commerce over comput
networks and global communicatig
networks; business services, name
providing computer databas
regarding the purchase and sale g
wide variety of products and servic
of others; business services, name
dissemination of advertising fq
others via computer networks a

global communication networks;

retail store services featurin
computers, computer  softwar

er
n
:|y’
2S
f a
S
:|y'
r
nd

Py

el

computer peripherals and consumer

electronics, and demonstration
products relating thereto; online ret
store services provided via compu
networks and global communicatiq
networks featuring computer
computer software, computg
peripherals and consumer electroni
and demonstration of produg
relating thereto.
Class 39: computerized data storg
services; data storage relating
business.

of
il
er
n
5,
Br
CcSs,
ts

\ge
to

APPLE

3,226,289

Aug. 24, 2000
April 10, 2007

Class 16: Printed materials a

nd

publications, namely, user manuals,

brochures, data sheets, white pap

eI's,

newsletters, catalogs, pamphle

ts,
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TRADEMARK

REG.
NO.

FILING DATE/
REG. DATE

GOODS/SERVICES

periodicals and magazines, all in the

fields of business, creative desig

computers, information technology,
word processing, database
management, multimedia,

entertainment, electronic commerce

and telecommunications; stationery,

pens and pencils, clipboards, posters,

memo pads, binders.

3,298,028

Aug. 2, 2006
Sep. 25, 2007

Class 35: Arranging and conducting

trade shows, and trade shg
expositions and exhibitions in th

fields of computers, computer

software, online services, informatiq

Y
e

n

technology, and consumer electronics.

Class 41: Education and training

services, namely, conducting classgs,

workshops, conferences and semin

in the field of computers, computer

software, online services, informatiq
technology, internet website desig
video products and consum
electronics; arranging of exhibition
seminars and conferences; arrang
professional workshop and trainin
courses; computer education traini
services; training in the use af
operation of computers and compu
software; providing a website for th
uploading, sharing, viewing an

posting of photographs, digital

images, movies, videos, onlin
journals, namely web blogs in gene
interest fields, and other relatg
multimedia entertainment materia
over a global computer networ
providing fitness and exercis
facilities; Physical fithess consultatid
and instruction; providing on-lin
publications in the nature ¢
newsletters in the field of compute
and education; providing informatig
in the field of education via th
internet; providing information in th

field of entertainment via the Interng

concerning movies, music, videg
television, celebrities, sports, new
history, science, politics, comed
children's entertainment, animatio

ars

ing
g
ng
nd
rer
e
d

e
al
2d
Is
"

0]

culture, current events.

Copies of the above-identifigdgistrations are annexedBshibit 6.
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11. The above-identified registrations are vadidd in full force and effect. Indeed,
affidavits have been filed and accepted purstarsections 8 and 15 of the Lanham Act for
Registration Nos. 1,078,312; 1,114,431; 2,079,806 2,715,578 rendering such registrations
incontestable.

12. Opposer is also the owner, by assigmty of numerous trademarks and
registrations previously owned by Apple Corpmlted (“Apple Corps”), and in connection with
which Apple Corps has, since at least agdyeas 1968, extensively promoted, marketed,
advertised, distributed and sofgbods and services. Thesadiemarks consist of the word
APPLE and visual equivalents thfe word, to wit logos depictingpples, such as the four shown

below:

& $_\
(S S
\_ ,/‘\4,// f

(collectively the “Apple Corps Logos”).

13.  Apple Corps’ family of APPLE word nmks and Apple Corps Logos (collectively
the “Apple Corps Marks”) have achieved antraardinary level of fame and consumer
recognition. Apple Corps wdsunded by the individual membeo$ the world-famous musical
group The Beatles to form a media conglonmeernat the business of producing music, film,
publishing, electronics and ataé store. The surviving members of The Beatles and the
successors of the two deceased members still alvight, title and interest in Apple Corps
Limited. As a result of Apple Corps’ extews advertising, promotion and use of the Apple
Corps Marks in connection with variety of goods and servigascluding, without limitation,

audio and visual recordingslagng to music, entertainmemind film, musical videos, video

9
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records featuring performances, downloadalphusical sound and video recordings, and
downloadable sound and video records featuringelating to music, entertainment and films,
Apple Corps’ Apple Corps Marks have acqdirenormous goodwill, and have come to be
immediately identified with the internationalrenowned musical group The Beatles as the
source of goods and services.

14.  The Apple Corps Marks are famous under tlanham Act, specifically 15 U.S.C.
81125et seq., and have long been famous marks essed with the world-famous musical
group, The Beatles. The Apple Corps Marks hiagen depicted on musical recordings, video
recordings, television programadfilms featuring The Beatlesnce 1968. The extraordinary
level of fame and consumer recognition tha Apple Corps Marks currently enjoy cannot be
seriously disputed. As a resuat Opposer’s extemnge advertising and esof the Apple Corps
Marks, the Apple Corps Marks have acqdirextensive goodwill and have come to be
immediately identified with Apple Corps.

15. Opposer is the owner, by assignmeot, United States Registrations on the
Principal Register for the Apple Corps Markincluding, without limitation, the following

registrations:

REG. NO. | FILING DATE/ | GOODS/SERVICES

TRADEMARK REG. DATE
2,034,964 June 26, 1995 Class 9: gramophone records
Feb. 4, 1997 featuring music; pre-recorded audio
tape cassettes featuring music; audio
APPLE compact discs featuring music; pre-

recorded video tape casseties
featuring music; [ video laser dis¢s
featuring music ].
2,036,537 June 26, 1995 Class 9: gramophone records
Feb. 11, 1997 featuring music; pre-recorded audio
compact discs featuring music.

10
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2,041,653

June 26, 1995
March 4, 1997

Class 9: gramophone recor
featuring music; pre-recorded aud
tape cassettes featuring music; au
compact discs featuring music; pn
recorded video tape casset]
featuring music; [ video laser dis
featuring music ].

3,200,354

June 4, 2004
Jan. 23, 2007

Class 9: Musical sound recording
sound recordings featurin
entertainment, music, musician
documentaries, biographie

interviews, performances, review
historical narratives, drama af

fiction; musical video recordings;

musical cinematographic films; vide
records and cinematographic filn
featuring  entertainment, musi

ds
io
dio

musicians, caricatures, cartoons,

animation, television  program
documentaries, film excerpt
biographies, interviews
performances, reviews, historic
narratives, drama and fiction; sou

recordings, video records

cinematographic  films,  namely
television programs, motion picture
audio visual records and audio vid
film footage for television and othe
transmission; audio and visu
recordings featuring or relating f{
music, entertainment and films; pr
recorded compact discs, audio tap
gramophone records, video tap
video discs, DVDs, CD-ROMs an
interactive  compact discs, 3
featuring or relating to music an
films; digitally recorded sound an
video records featuring musi
entertainment and cinematograpl
films; downloadable musical soun
and video records; downloadah
sound and video records featuring
relating to music, entertainment a
films.

51
31
al
nd

Py

SY
e

nic
d
le
or
nd

3,221,275

June 4, 2004
March 27, 2007

Class 9: Musical sound recording
sound recordings featurin
entertainment, music, musician
documentaries, biographie

interviews, performances, review
historical narratives, drama ar

fiction; musical video recordings;

musical cinematographic films; vide
records and cinematographic filn

featuring  entertainment, musi

musicians,  caricatures, cartoons,

US2008 580913.1
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animation, television  program

documentaries, film excerpt
biographies, interviews

performances, reviews, historic
narratives, drama and fiction; sou
recordings, video record
cinematographic  films,  namely
television programs, motion picture
audio visual records and audio vid
film footage for television and othe
transmission; audio and visu
recordings featuring or relating f{
music, entertainment and films; pr
recorded compact discs, audio tap
gramophone records, video tap
video discs, DVDs, CD-ROMs an
interactive  compact discs, 3
featuring or relating to music an
films; digitally recorded sound an
video records featuring musi
entertainment and cinematograpl
films; downloadable musical soun
and video records; downloadah
sound and video records featuring
relating to music, entertainment a
films.

5
5

al
nd
;!

S,

nic
d
le
or
nhd

APPLE

3,317,089

June 4, 2004
Oct. 23, 2007

Class 9: Musical sound record
sound records featurin
entertainment; sound recor

featuring music, musicians

documentaries, biographie
interviews, performances, review
drama and fiction; musical vide
records; video records featurin
entertainment; video records featuri
music, musicians, caricature
cartoons, animation, documentarig
biographies, interviews
performances, reviews, drama &
fiction; cinematographic  films
musical sound recordings; musig
video recordings; audio and visu
recordings featuring or relating f{
music, entertainment and films; pr
recorded compact discs, audio tap
gramophone records, video tap
video discs, DVDs, CD-ROMs an
interactive  compact discs, 3
featuring or relating to music an
films; digitally recorded sound an
video records; downloadable musig
sound and video record
downloadable sound and vidé
records featuring or relating to mus

entertainment and films.

US2008 580913.1
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Copies of the above-identifiedgistrations are annexedBshibit 7.

16. Registration Nos. 2,034,964; 2,036,52/041,653; and 3,200,354 were assigned
from Apple Corps Limited to Apple Inc. anccorded with the United States Patent and
Trademark Office on April 5, 2007 under Reel 3%1®l Frame 0288. A copy of the Trademark
Assignment Details extract from the Unitecat8s Patent and Trademark Office Assignment
Division online database evidencing tlassignment recordal is annexed Bghibit 8.
Registration No. 3,221,275 was assigfredn Apple Corps Limited t&\pple Inc. and recorded
with the United States Patieand Trademark Office on May 24, 2007 under Reel 3549 and
Frame 0043. A copy of the Trademark Assignment Details extract from the United States Patent
and Trademark Office Assignment Division onlid@abase evidencing the assignment recordal
is annexed aBxhibit 9. Registration No. 3,317,089 was asstjfrem Apple Corps Limited to
Apple Inc. and recorded with the United Sta@agent and Trademark Office on January 7, 2008
under Reel 3691 and Frame 0084. A copy of thedmaak Assignment Details extract from the
United States Patent and Trademark Office drasient Division online dabase evidencing the
assignment recordal is annexedasibit 10.

17.  The above-identified registrations are vadidd in full force and effect. Indeed,
affidavits have been filed and accepted purstarsections 8 and 15 of the Lanham Act for
Registration Nos. 2,034,964; 2,036,537; and 2,041,668 rendering such registrations
incontestable.

18.  Notwithstanding Opposer'snd/or Opposer's predessor Apple Corps’ prior
rights, on June 13, 2008, applicant Salem Comgoatinns Holding Corpation (“Applicant”)
filed Application Serial No77/498,922 under Section 1(b) of thenham Act for the mark THE

APPLE (the “THE APPLE Mark”). The recitath of services in the application reads as

13
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follows: “radio broadcasting” in Internation&lass 38. The recitation of services in the
application is not limited to any specific geodnapregion and coverséhentire United States.

19. Opposer obtained extensions of time dppose the instant application and is
timely filing this Notice of Oppositin within such extended periods.

20. Consumers familiar with the sorts of goodsd services long associated with
Opposer's APPLE Marks and Opposer’'s ApplergsoMarks are likely to assume that the
services offered under Applicant's THE APPLHark originate from the same source.
Applicant's THE APPLE Mark is very simildo Opposer’'s APPLE Marks and Opposer’s Apple
Corps Marks in appearance, sound, connotationcangmercial impression in that it contains
Opposer’'s APPLE mark in its entirety.

21. The services cited under Applicant's EHAPPLE Mark are highly related to
goods and services Opposer has long offeretbmmection with Opposer’s APPLE Marks and
Opposer’s Apple Corps Marks.

22.  Accordingly, Applicant's THE APPLE M& so closely resembles Opposer’s
APPLE Marks and Opposer's Apple Corps Matkat Applicant’'s use of Applicant's THE
APPLE Mark is likely to cause confusion, mistakedeception in the minds of consumers as to
the origin or source of Applicant’s servicesviolation of Section 2(dpf the Lanham Act, 15
U.S.C. § 1052(d), with consequenjury to Opposer and the public.

23.  Additionally, registration of Applicant's THE APPLE Mark is likely to cause

dilution of the distinctivenessf Opposer’'s APPLE Marks andpposer’s Apple Corps Marks by

eroding consumers’ exclusive identification of Opposer's APPLE Marks and Opposer’s Apple

Corps Marks with Opposer, and otherwise déesasg the capacity of Opposer's APPLE Marks

14
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and Opposer’s Apple Corps Marks to identify angtinguish the goods arsgrvices of Opposer,
in violation of Section 43(C)(1) dhe Lanham Act, 15 U.S.C. § 1125(c)(1).

24. If Applicant is permitted to registerpplicant's THE APPLE Mark, as specified
in the application herein opposadnsumer confusion resulting damage and injury to Opposer
would be caused and would reshit reason of the similarity between Applicant's THE APPLE
Mark and Opposer’'s APPLE Marks and Opposer’s Apple Corps Marks. Persons familiar with
Opposer's APPLE Marks and @pser's Apple Corps Marks omld be likely to purchase
Applicant’s services as and for services asged with Opposer. Furthermore, any defect,
objection or fault found with Pplicant's services marketeahder Applicant's THE APPLE
Mark would necessarily reflectpon and seriously injure thepugtation which the Opposer has
established for itgoods and services.

25.  There is no issue as to priority. Opgpo began using Opposer’'s APPLE Marks in
commerce since at least as early as 1977, apod$ep's predecessor, Apple Corps, began using
Opposer’'s Apple Corps Marks as early as 1968g prior to the June 13, 2008 filing date of
Applicant’s intent-to-use application.

26. If Applicant is granted the registration herein opposed, it would thereby obtain a
prima facie exclusive right to the esof Applicant's THE APPLEMark. Such registration
would be a source of damaged injury to Opposer.

WHEREFORE, Opposer requests thdhis opposition be stained and that the
registration of Applicatiorserial No. 77/498,922 be denied.

The opposition fee in the amount of $300.00 & opposition in one class is filed
herewith. If for any reason thisnount is insufficient, it is request that Opposer’s attorneys’

Deposit Account No. 11-0860 be charged with anyoiicy. This paper is filed electronically.

15
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Dated: May 4, 2009

By:/s/Alicia GrahnJones
bseph Petersen
Alicia Grahn Jones

31West52" Street, 14 Floor
New York, New York 10019
Telephone: (212) 775-8715
Facsimile: (212) 775-8800

1100 Peachtree Street
Suite2800

Atlanta, Georgia 30309
Telephone(404)815-6500
Facsimile: (404) 815-6555

Attorneys for Opposer Apple Inc.

16
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CERTIFICATE OF TRANSMITTAL

| hereby certify that a trueopy of the foregoing NOTIE OF OPPOSITION is being

filed electronically with the TTAB/ia ESTTA on this day, May 4, 2009.

/s/Alicia GrahnJones

17
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CERTIFICATE OF SERVICE

This is to certify that a copy of éhforegoing NOTICE OF OPPOSITION has been
served on Applicant by depositing said copy with tnited States Post8kervice as First Class
Mail, postage prepaid, in an envelope addressed to:

Scott R. Hunter
4880 Santa Rosa Rd.

Camarillo, CA 93012-5190

This the 4th day of May, 2009.

/s/Alicia GrahnJones

18
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Coca Cola On Top For First Time In Annual ‘Best Brands’ Harris Poll -

Sign-up for Harris Poll Weekly
About The Harris Poll

The Harris Poll by Date
~¥:2009

After Seven Years At Number One, Sony Drops To Second

Coca Cola continues its rise as it moves into the top position of the annual Harris Poll of "best
brands" for the first time and rises from No. 3 last year. Sony, which had been in the top position for
seven straight years, drops one spot to No. 2, while Toyota, previously in the fourth position, moves
up to No. 3. Dell, which had been in the second spot last year drops two spots to No. 4 this year.

Thes_e are son.ue ?R)f the results of a nationwide Harris Poll of 2,372 U.S. adults §uweyed onlline by The Harris Poll FlashBack
Harris Interactive™ between June 5 and 11, 2007. Survey responses were unaided and a list of Financial Times / Harris Poll
brand names was not presented to respondents. The resuits from this survey cannot be compared . )
to results of the Harris Interactive 2007 EquiTrend Brand Study results, as the methodologies for the Search The Harris Poll Library
surveys differ. News Room

The other places on the top-10 list of best brands are taken by Ford (No. 5), Kraft Foods (No. 6),
Pepsi Cola (No. 7), Microsoft (No. 8), Apple (No. 9) and Honda (No. 10). Two brands dropped out of
this list this year, Hewlett Packard (was No. 7) and General Electric (No. 8).

"Top of mind association with being "best" is a good position for any brand," said Robert Fronk,
Senior Vice President, Brand and Strategy Consulting, Harris Interactive. "For a truly successful
brand relationship though, the objective is not just awareness, but to foster the ongoing process and
outcome of brand engagement, which requires more custom and sophisticated measures based
upon the interaction of the brand and its desired audience.”

Analysis By Industry

Three industries are represented on this year's list. Four of the companies are from the Electronics
industry, while three are each from Autos and Consumer and Package Goods.

Changes Since Last Year

Most of the brands in this year's Top 10 list have not moved up or down substantially. The most
notable changes are Honda, falling from No. 6 to No. 10 and Kraft Foods which rose from No. 9 to
No. 6.

A Decade Ago...

One interesting thing to note is the changes from 1997 and what a difference ten years makes. Only
four of this year's top ten brands were on the list back then: Ford (which was No. 1), Sony (which
was No. 3), Coca-Cola (which was No. 7) and Pepsi Cola (which was No. 10).

TABLE 1
BEST BRANDS

"We would like you to think about brands or names of products and services you know. Considering
everything, which three brands do you consider the best?"

(All three replies combined)

http://www harrisinteractive.com/harris_poll/index.asp?PID=787 4/30/2009
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Base: All Adults

1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007
Coca-Cola * 8 7 7 * * 6 5 7 2 4 3 1
Sony 3 1 3 1 2 1 1 1 1 1 1 1 2
Toyota W Y 6 | = = 4 * * 5 6 4 3
Dell * * * * * 5 * 2 3 3 2 2 4
Ford 2 3 1 3 1 4 2 3 6 6 5 5 5
Kraft Foods * * * * * * * 4 2 4 3 9 6
Pepsi Cola * * 10 * * * * 7 |=10] * > * 7
[Microsoft * * * | = 6 * 7 * 5 * =101 * 8
Apple * * * * * * * * * * * 10 9
Honda > *> * * > * * 9 * 7 1=7] 6 10

Note: These are spontaneous replies. Respondents are not read or shown a list of brand names.
*Notin Top 10.
= Indicates a tie.
BRANDS THAT DROPPED OUT OF TOP-10 THIS YEAR
Hewlett Packard (was No. 7) and General Electric (was No. 8)
TABLE 2

NUMBER OF INDUSTRIES REPRESENTED IN THE TOP-TEN LIST

2001 ] 2002 | 2003 | 2004 | 2005 | 2006 | 2007
Electronics” 5 3 4 3 5 5 4
Automobiles 3 3 2 4 4 3 3
Consumer & packaged goods 2 3 4 3 2 2 3

* Includes Microsoft
Methodology

This Harris Poll® was conducted online within the United States between June 5 and 11, 2007
among 2,372 adults. Figures for age, sex, race/ethnicity, education, region and household income
were weighted where necessary to bring them into line with their actual proportions in the
population. Propensity score weighting was also used to adjust for respondents’ propensity to be
online.

All sample surveys and polls, whether or not they use probability sampling, are subject to multiple
sources of error which are most often not possible to quantify or estimate, including sampling error,
coverage error, error associated with nonresponse, error associated with question wording and
response options, and post-survey weighting and adjustments. Therefore, Harris Interactive avoids
the words "margin of error" as they are misleading. All that can be calculated are different possible
sampling errors with different probabilities for pure, unweighted, random samples with 100%
response rates. These are only theoretical because no published polls come close to this ideal.

Respondents for this survey were selected from among those who have agreed to participate in
Harris Interactive surveys. The data have been weighted fo reflect the composition of the adulit
population. Because the sample is based on those who agreed to participate in the Harris
Interactive panel, no estimates of theoretical sampling error can be calculated.

http://www harrisinteractive.com/harris_poll/index.asp?PID=787 4/30/2009
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These statements conform to the principles of disclosure of the National Council on Public
Pollis.

J 30887

Q 557, 559, 560

©2007, Harris Interactive Inc. All rights reserved. Reproduction prohibited without the express
written permission of Harris Interactive.

== Print
Printer Friendly Version of this Release

PRIVACY SURVEY DEMO ESOMAR 26 QUESTIONS JOIN OUR PANEL SITE MAP SEARCH

©2009 Harris Interactive Inc. All rights reserved.
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2. 1BM Building brand value
$59 031 aillion
3% fromn 2607

Collaborative branding

Activating employees

Are you acting
like a brand leader?

Sustainability’s impact
1. Coca-Cola
$66,667 Million on brand value
¥2% from 2007

Marketing and sector
performance

The Red Thread of
brand value
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2. Best Global Brands

2007 Rank

21

22

23

[
m

26

27

28

33

34

37

a8

Brand

Samsung

Merrill
Lynch

HSBC

Nescafé

Sony

Pepsi

Oracle

UPS

Nike

Budweiser

Deft

JPMorgan

Apple

SAP

Goldman
Sachs

Canon

Morgan
Stanley

lkea

UBS

Kellogg's

s ueg

lemﬂllquh

HSBC <>

NESCAFE |

SONY

& PEPSI

ORACLE"

PMorganiy

Canon

Morgan Stantey

Country
of origin

Republic of
Korea

us

UK

Switzerland

Japan

us

us

us

us

us

us

us

Germany

us

Japan

us

Sweden

Switzerland

us

Sector

Consumer Electronics

Financial Services

Financisl Services

Beverages

Consumer Electronics

Beverages

Computer Software

Transportation

Sporting Goods

Alcohol

Computer Hardware

Financial Services

Computer Hardware

Computer Software

Financial Services

Computer Hardware

Financial Services

Homae Furnishings

Fingncia!l Services

Food

2007 Brand
Value ($my}

L340

Change in
brand velue

4%

10%

10%

20/()

8%

12%

W%

0%

-6%

12%

21%

&%

1%

6%

15%

13%

6%
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Best Global Brands

S e

6 Sony

77 Budweiser
28 HSBC

Fat Oracle

30 Ford

3 Nike

2 ues

33 JPMorgan
34 SAP

34 Canon

36 Morgan Stanfey

37 Goldman Sachs
i8 Pfizer

39 Apple

40 Kellogg's

41 lkea

42 uBs

43 Novartis

44 Siemens

15 Harley-Davidson
46 Gucci

47 eBay

48 Philips

49 Accenture
50 MTV

i Nintendo
1Y Gap

53 L'Oreal

H4 Heinz

55 Yahoo!

56 Volkswagen
57 Xerox

58 Colgate

59 Wrigley's
4] KFC

&1 Chanel

¥4 Avon

63 Nestlé

64 Kleenex

38 Amazon.com

Japan

us

UK

us

us

us

us

us
Germany
Japan

us

us

us

us

us

Sweden
Switzerland
Switzeriand
Germany
us

italy

us
Netherlands
Bermuda
us

Japan

us

France

us

us
Germany
Us

uUs

us

us

France

us
Switzerland
us

us

Consumer Electronics
Alconol

fFinancial Services
Computer Software
Aulomotive
Sporting Goods
Transportation
Financial Services
Computer Software
Computer Hardware
Financial Services
financial Services

Pharmaceuticals

' Computer Hardware

Food

Home Furnishings
Financial Services
Pharmaceutica
Diversified
Automotive

Luxury

Internet Services
Diversified
Computer Services
Media/Entertainment
Consumer Electronics
Apparei

Personai Care

Food

Internet Services
Automotive
Camputer Hardware
Personal Care

Fdod

Restaurants

Luxury

Personat Care

Food

Personal Care

Internet Services

11,6885
11.662
11,622
11,459
11,056
10.897
10.712
10.205
10,007
9,968

9,762

9.640

9130

8,776
8.7163
8,734
7,880
7,828
1,739

7158

8,755
£.730
6:728
6.627
6,558
6.418
6,392
6,223
6,056
6.032
598
5,633
5,449
5,350
5156
5,040
4,932
4,842
4,707
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As seen in Business Week, July 2005

BustinessWeelc/Interbrand rank the companies
thatbestbuilt their images—and made them stick
BY ROBERT BERNER AND DAVID KILEY

ADVERTISERS WHO WANT TO REACH THE Bublitz family of
Montgomery, Ohio, have to leap a lot of hurdles, Telemarket-
ing? Forget it—the family of five has Caller ID. The Internet? No
way-~they long ago installed spam and pop-up ad blockers on
their three home computers. Radio? Rudy Bublitz, 47, has non-
commercial satellite radio in his car and in the home, Televi-
sion? Not likely—the family records its favorite shows on TiVo
and skips most ads, “The real beauty is that if we choose to shut
advertising out, we can,” Rudy says, “We call the shots with ad-
vertiscrs today.”

The Bublitzes and other ad-zapping

data, projected profits, and variables such as market leadership.)

The best brand builders are aso intensely creative in getting
their message out. Many of the biggest and most established
brands, from Coke to Marlboro, achieved their global heft
decades ago by helping to pioneer the 30-second TV commer-
eial, Butir’s a different world now. The monolithie TV networks
have splintered into scores of cable channels, and mass-market
publications have given way to special-interest magazines
mimed at smaller groups, Given that fragmentation, it’s not
surprising that there’s a new generation of brands, including
Amazon.com, eBay, and Starbucks,

consumers Jike them pose an enor-
mous challenge these days to mar~
keters trying to build new brands and
nurture old ones. To get a reading on
which brands are succeeding—and
which aren’t—take a look at the filth
annual BusinessWeek/Interbrand rank-

THE BIG WINNERS -
High lech and finance gol it right in this year's
ranking. America’s electronic flea market, eBay, has
ended up on top, a few rungs above Apple.
Samsung repeats from last year, as does HSBC,

that have amassed huge global value
with litde waditional advertsing.
They’ve discovered new ways to cap-
tivate and intrgue consumers. Now
the more mature brands are going to
school on the achievements of the
upstarts and adapting the new tech-

ing of the 100 most valuable global | Joining the megabank is financial powerhouse UBS. | niques for themselves,

brands. The names that gained the s P So how do you build & brand in 3
most in value focus ruthlessly on | . BANe | SRAND | owemwy | WOTKd in which consumers are in-
every detail of their brands, honing | #°% | vamio (BiLLIONS) | GULIONS) | CHANGE | creasingly in control of the media?
simple, cohesive identities that are | 55 | EBAY $570 | $470 | +21% | The brands that rose to the top of our
consistent in every product, in every Y 1 ranking all had widely varied market-
market around the world, and in every 29 | HSBC 1043 867 | 10 ing arsenals and were able to unleash
contact with consumers, (In therank- ] 20 | SAMSUNG | 1496 | 1255 | 419 different campaigns for different con-
ing, which is compiled in parmership | 41 | APPLE 799 687 | +16 sumers in varied media almost simul-
with brand consultancy Interbrand | Ues 757 553 178 tancously. They wove messages over
Corp., a dollar value is calculated for . . : multiple media channels and blurred

each brand using publicly available

Ons A Cord, FMn@n Gl 5 (9. SIgmmD. Wogan Sty

the lines between ads and ¢ntertain-



As seen in Business Week, July 2005

RANK 2005 2004 . PERCENT COUNTRY — DESCRIPTION
200572004 BRAND BRAND" - CHANGE oF
. VALUE VALE OWNERSHI?

SHELUONS. - $MILLIONS . .
B8MW is in the fast-lane, proving that the right mix of engineering and
marketing can propel an auto makers' performarice even in tough markets,
Partnered with Microsoft to tackle internet security-ang fimit damage from
viruses. A aew focus on'small business is paying off.

Wwith Uma Thurman promoting its hot new Monogram Cerises cotlection, the
worid's richest luxury brand scerns unstoppable.

; : v Consumers can't get enough of Honda, Now it plans to boost anousi North
19 18 HONDA ' 788 14,874 6%  Japen American production to 1.4 mitlion vehicles by 2007,

16 17 BMW 172126 15886 8% Germany
17 15 . CISCO 16597 15948 4% U

18 a4 LOUIS VUITTON 16,077 NA NA  France

One big brand marketed everywhere, plus an explosion of popular cell
phones, Is boosting sales of all its gadgets.

It hos the biggest market share in personat computers and is now
* aggressively pushing printers, TVs, and laptops as PC demand siows.

Mustang is red hot. But SUVs and pickups, which had been top
money-makers, are cold, and competition hammers truck profit margins.

o . Increasing emphasis on Diet Pepsi and Hispanic marketing, plus big-event
23 22 PEPSE - 12399 12,066 % us. advertising on the Super Bowi and Oscars is boosting brand growtl,

Holding its own in the Starbucks era by offering ready-to-drink products such
as Ice Java coffee coolers.

; - : - Its revamped retall brokerege business is mcreasmgly being récvanreed as
25 26 MERRILLLYNCH 12018 11499 5%  US.  yo)odt perormer in the industry.

. The King of Beers spultered a bit in 2004, owing to compelmon trom
26 24 BUDWEISER ng78 184 0% us. domestic brewers and spirit makers, Bud is batiling back with new products,

Winning the batile for PeopleSoft, and two other acquisitions, was oésy. _

20 21 SAMSUNG 14956 12553  19% S.Korea
21 25 DELL 13231 1500 - 15%  US.

22 19 FORD 13150 14475 -9%  US.

24 23 NESCAFE 12,241 11892 3% Switzerland

27 28 ORACLE 10887° 10938, 0%  US. 00 now has to integrate all of those products and employees.

28 20 soNY e s RS St i 6 et
203 HSBC  mam aml 2w e oo e e P
00 NKE ane wo m vs eIt esto e s
3129 PR s o us,  Asoolusweeetasete)
32 e vps s e e U SOTETSEMG o s cenes gt
33'27. MORGANSTANLEY o777 1408 -u Zg%&g‘?amgim?:rxﬁmm::;uct':ff:;f"CEOE“"“’J' Purtel
350 BUORAN s ame e s ATSIOSE et et e s st
35 35 CANON ows noss i s CODE I el G s
36 34 SAP 2006 8323 8% Germany The software glant gained brand value thanks to innovation and smart

marketing, but rival Oracle grabbed headlines with its PeopleSoft takeover.

. : . Prestige and stability count for o lot, especially when other firms-have
37 37 GOLDMANSACHS 495 7950 7%  US. (it o ogement traumas.

Google spent $5 million on marketing in 2004, a fraction of the totals spent
38 new GOOGLE 8.461 New New us. by competitors. Yet more people than ever go 1o Google to search,
39 35 KELLOGG'S . 8306 8,029 2% us Cereal is up and acquired brands like Keebler and Morningstar Farms are'up

even more. International growth is strong.

403 oHp s rams a us, Sl ool ofodivter sl 2000 oo
a1 APRLE s om e s MPtmlasmeiod d bl ot s ot o
42 40 IKEA 787 B2 9% Sweden | §$2§2j:gzg$§f£‘exﬂ‘;ﬁ to boast sales through smart design
43 new NOVARTIS 7746 New  New Swizslang 7,000 20vertser it ron ods during the Super Boul erds ig i Intnet
44 a5 UBS 7,565 6526  16% Switzerland its global brand strategy is winning new customers for private weaith

management business,

August 1, 2005 | BusinessWeek | 91
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" RANK:

200872003

16
17
i8
18
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36

37

38
39
40
41
42
43
a4

17

19

18

14

20

25

23

21

22

29

27

26

24

28

31

33

30

37

35

39

38

41

36

NEW

43

44

40

50

45

ALLIONS
cIsco 15948
BMW 15,886
HONDA 14,874
FORD 14,475
SONY 12,759
SAMSUNG 12,563
PEPSI 12.086
NESCAFE 11892
BUDWEISER 11,846
DELL 11500

MERRILL LYNCH 11.499
MORGAN STANLEY 11,498

ORACLE 10935
PFIZER 10,635
J.P. MORGAN 9,782
NIKE 9,260
MERCK 8,811
HSBC : 8,671
SAP 8.323
CANON 8,055
KELLOGG'S 8,029

GOLDMAN SACHS 7954

GAP 7873
SEEMENS 7470
IKEA 7182

HARLEY-DAVIDSON 7,057
HEINZ 7.026
APPLE 6,871
LOUIS VUITTON 6,602

2003 | PERCENT  COUNTRY

BRAND' . CHANGE -

VALUE
$MILLIONS

15,789

15,106

15,625

17066

13153

10,846

1777

12,336

11.894

10,367

10,821
10,691
11,263
10,455
%120
8167
3,407
7.565
7,714

7182

1%
5%
~5%
~15%
-3%
16%
2%
~4%
0%
1%
9%

8%

2%
7%
13%
6%
16%
8%
12%
8%
13%
2%

New

A%
~1%
24%

-2%

oF

OWNERSHIP ./

U.s.

Germany

Japan

us.

Japan

S. Korea

U.s.

Switzerland

uU.s.

us.

u.s.

u.s.

us.

u.s.

u.s.

us.

U.S.

Britain

Germany

Japan

u.s.

U.s.

u.s.

Germany

Sweden

Us.

uUs.

U.S.

France

DESCRIPTION :

The networking behemoth used slick TV ads and key acquisitions like
Linksys to extend its reach.

The Bavarian auto maker is powering higher sales with a raft of new.
models from the sleek 6 Series sports coupe to the X3 baby SUV.

Overtaken by Nissan at home and falfing further behind rival Toyota in
the U.S. market, f

Ford is trying to make quality “Job One” again after an emb%rrassing
run of glitches, but leery consumers haven't yet regained trust.

it was late to the LCD TV boom, and the PS2 video game console is
slipping, Worse, rival Samsung is in Sony's face.

No longer knownijust for undercutting the prices of big Japanese
brands, the Korean consumer-electronics dynamo is suddenly cool.

Targeted marketing and ads abroad with stars like soccer icon David
Beckham have enabled the No. 2 cola maker to steal some of Coke's fizz.

1t's still the world's favorite instant coffee but even products like Ice
Java struggle against hip upscale brands like Starbucks,

The growing global low-carb trend has left Bud fiat. Plus, it's under at-
tack from bulked-up and feisty rival Mifler,

With its reputation for low prices and fast delivery, Dell continues to
leave competitors in the dust.

A painful overhaul is behind it. Now the retail brokerage is back in
hiring and expansion mode.

The investment bank’s reputation is rising along with mergers and
stock issuances, its specialty.

The database-software business is up, but CEO Lawrence Ellison's
fight to buy rival PeopleSoft makes Oracle look like a corporate raider.

The pharma industry’s powerhouse, with 11 products each expected to
top $1 billion in annual sales this year.

The marquee investment bank had a solid year, and now can extend
its reach with its $58 billion acquisition of Bank One Corp.

With allegations of sweatshop operations behind it and a growing soc-
cer line, Nike rules the athletic market.

The drugmaker has tried to bolster its lineup with more partnerships,
but patent expirations and research flops still pinch.

After snapping up Household International in 2003, the "world's local
bank” is making inroads in the U.S. market. :

Its establishment image and sharp marketing have helped SAP. thrﬁre:‘
in a volatile software market, :

Hot digital cameras and printers boosted sales. Next up: an expanded
line of sleek color copiers.

Jumping on the low-carb bandwagon has kept Kellogg's cereal
business crackling.

With record profits, it remains one of the most prestigious institutions
on Wali Street.

The retail chain has revived its brand with fresh fashions and celebrity
endorsements.

The Munich conglomerate behind everything from phones to power
plants is seeing a payoff from years of giobal image building.

The Swedish home furnishing chain is now pushing cheap chic fur-
nishings as far as Russia and Asia,

The motorcycle icon has lowered seat heights to woo women and
trimmed prices, but production limits put a brake on growth.

Despite wacky colors and cute ads, it's proving hard to boost value in
foods like ketchup and beans.

The iPod digital music player gave one of tech’s coolest brands the
consumer electronics hit of the year.

it has a hot Murakami line and Jennifer Lopez in its ads, but is Vuitton
getting over-exposed?

August 2, 2004 | BusinessWeek | 69
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o :xr'/bme * But competition took"a bite.

il Rarsmg capital for Corparate Amenica made it rguably the'most pf&drg)ous
B fﬂ'aestment bank. But a dvuught in mn'aers and equny issuances took'a toll,
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2002

200t

COUNTRY

DESCRIPTION

BRAND VALUE ‘BRAND VALUE:- OF
SBILLIONS o SBILLIONS OQWNERSHIP

40 BUOEES | o | 7o | s | us e ns b i ve e s er e
a1 WUSWITION | 705 | ron | o | re |l bt e b st e b e
42 SAP 678 D 6.3l o Germany SAP has delivered onltheme, "The' best-run e—bgsinesses n,.m SAP." The

: software maker benefited from a flight 1o established suppliers.

43 CANON 6.72 _} 6.68 w2 Japan ;{r}:’a;('m::;ei5:2::::22(::"'1;;:xameézprir;arrslfe! that is exhibiting almost no
44 1 s | w0 [ s | o e ™
45 PEps o [on | o | v | e
a6 HARLEY-DA\!IDSOH ,,’ 13 Y Us. | x?srg:;m ;zb of selling Baby Boomers on a hi argin symbol of youth-’ :

v | s | e | s | us m""w
a8 PIAWT | oos | ooo | 0 | us | lmieoieianene b ol e
49 Kc a3 | sm0 | 2 | us | et e s i T o nd
50 APPLE 530 .46 4 Us. ge:?gl:v?:oi:g:o:;ﬁ 'iMac couldn't overcome weak sates {0 consumers and
51 XEROX 631 ‘ 602 _"12‘ Us. l’r%/ii:agn!;ac:ﬁszgtlsi:;igy image, with digital and high-speed copiers, But
52' GUCCI 530 5.37 . Haly ;t(\)% anoing alture of lead desugner Tom Ford ‘could ofiset a slow star.i 0 |
STACCHIIRE | ais | we | wa | s joyioe o i e e s b v
54 L'UR‘EM.' . 508 Al /A : N IA":‘ [ France ?j{zfg(iz::kzi;ebzf:;lbar;j::':’zv;iniets more than half nié saleq fmtstde
55 KLEENEX 5.04' 5.09 a us. :,lée;:e;coi(mcfr r:(()):: ;;;:‘;(se ;J:Iue because-of innovations |ll‘ ' v‘ : ave
-56 SUN SR e = - Us Sun still leads in servers, bul must Qeal with the implos. "1 o :ce-' '
57 WRIGLEY'S 475 453 5 lyi{r;::::illf;n;‘:):;;;;tr:em\;\gﬂ?{hz rbrs;ril:el?resh. Can "functional” products like
58 REUTERS 4,61 504 12 Britain gest;‘tii;seg)?'tn ca;r;s;crl;ri)lzlsrgsr:rt:’?éj&to Bionmberg as customers fled its old-
59 COLGATE 460 457 1 gh;iztri\np?;ﬁ:n;igxﬁs:r :::mo and other novelties helped offset slipping
SOPHURS | ase | em| o | e e e e e
61 NESTLE ;_43 ‘ NiA N/A Switzerland ;?3’ kgr:egy:: schocolale, cookies, and baby food is eating up U.S. ice creah\ g
P ] d | | e [ s U e B
e s | aw | 4 | ous ;zt:'f;‘:;;i.z::";:ziz:’::;f.zz:;‘“"‘g'“'“'W"“T e
64 CHANEL 4.97 a7 0 France The perfume and fashion icon held its own in a tough global economy,
65 KT e | as | a4 | us [nfmesieessr St
66 DANONE R e e
67 miou! s | am |z | US| e s
68 ADIDAS 2.69 3.66 1 Germany S;?f;;‘;‘?;:ﬁ'Zn‘g‘};‘gp(;‘,‘fc‘;gi;hb“‘ stiil ha il among tre’ndf

39 ROLEX 260 370 0 Switzerland Lr;ietr.e’s nothing like a classy watch inkba(_‘l 1 iproved sales must

98 BusinessWeek / August 5, 2002

Data: interbrand Corp., J.P. Morgan Chase & Co., BusinessiWeek
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Top 100 Brands

BRAND VALUE CHANGE
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BRANDZ Top 100 Bran

BRANDZ RANKING
\\\\\f\\\\&*\\% \\\\\\*\\\\ e
L \‘\\Eﬁ\\ \Q\&&\\\\\m\\\\x\m\ww\x\x@m@\&

N

1.Google
...2 GE (General Electric)
. ‘3 * Microsoft :

4 | Coca Cola (*)
5 China Mobile

5 IBM

i1 ebonaids
L 12:Noka s
13 : Bank of America i
14BMW1_ T

VASHP
Apple
tups

“Tg vye”SFa[go

19  American Express

""""Q"B‘TLoi.Jis Vuitton

21 Disney

.22 ; Vodafone
23 NTT DoCoMo =~ = :
24 | Cisco

26 | Home Depot =~ . .

......... S,
S6° Bradia
31 HsBC

Source: Mitward Brown Qotimor (including data from BRANDZ, Dotamonitor, and Bloomberg)
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BRANDZ" Top 100 Brand Ranking

Cimited ™

I:m 3857

P
HRNE

C’t‘g“’“p
. Toyota Motor Forporatfon ‘

McDonaid's orporat'on -

Vodafonn Group Plg

~ Daim

33 Honda v
34iYahoo! | iYehoo!lnc. st
35 { Oracle Oracle 13,913 :
36 : HSBC HSBC Holdmgs plc 13,889 f

e R et

Source Mi l/ward Brown Op*lmor {with dam from Euromomtor Intemat/ona/ and Bloomberg)
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World's Most Admired Companies 2009: Apple snapshot - from FORTUNE 373709 11:58 AM

Naws 1 Markuts  Techadlogy | Personal Finance | Small Business s CHMN.com

WORLD'S MOST ADMIRED COMPANIES

Job openings...

Full List By Location Best & Worst No. 1s industries at App}e

erino. DA - Apple

<

o K
Cupertng, CA - Apple
MAOEY AL ; Cupel ppl
Top 50 rank: 1
Rank in Computers: 2 {Pravious rank: 27)

Overall score: 7.07

Why it's admired

It's been a rocky year for Apple: CEO Steve Jobs'
health made headkines, and critics said Cupertino
wasr‘l being open enough about it, But customers
remained loyal to the brand that made white ear
buds cool. As much of the computer industry
struggled. Appie shipped 22.7 milien iPods during
is first quarter (ug 3 percent from last year), 2.5
milion Macs (p 9 percent), and 4.4 million
Phones. No wonder Appie tops our Most Agmired
list for the second year in a row. —~Alyssa Abkowitz

Aot Plrooware
Cuperiing, CA - Apple

Sr. Trademari/Brand Protect
Cupanine, CA - Apple

Tout 4 Process Engineer (Metals)
e

Cupariing, CA - Apple

See Al Jobz

Address: 1 Infnite Loop
Cupertine, CA 95014
Phone: 408-565-1010
Website: vav

: AAPL F v Latest Resubs

Add AAPL to Portfolio Add AAPL to Alerts

1t

Inskasey ~Top 50 Headquarters

1 o - L

1

3

5 R
Sponsored Links

3
Sotar Stock Pick - EVEG

2 Emerging Green Energy Co. Growth Stock Investment

3 Are you "PM" Cerified?
Villanova Project Managemant Certification 8 weeks- Enroll

1 Now.

5
Bankruptcy
Looking for Allernatives to Bankruptcy ?

industry: Computers
. 3 Countrywide® Home Loans
Most Admired No Cash Required For Ciosing Costs. Caft Or Apply Oniine

Now.

sany

Buy a link hore

Find comnanies vni most admire

imp;f,/moneyum.com!magazines/forlune/mostadmired/200915napsh015,’670.h!m5 : Page 1 of 3



World's Most Admired Companies 2009: Apple snapshot ~ from FORTUNE

2 Appls 7.07

7.04

Ses all

From the March 16, 2008 issue

‘Designated as an international industry. Prior year's ranks, uniess
otherwise noted, are ranks in the World's Most Admired Companies
fisting.

Sponsored Links

Solar Stock Pick - EVSO
Emerging Green Energy Co. Growth Stock Investment
www £ voiutian§ofar.com

Are you "PM” Certified?
Villanova Project Management Certification 8 weeks- Enroll Now.
vaww Vitlanoval) com/PM

Bankruptoy
tooking for Alternatives to Bankrupicy ?
JustClickLocal.com

Have your say

btip:df money.cnn.com/magazines/fortu ne/mostadmired/2009/snapshots/670.html

Buy a link here

373709 11:58 AM

b oem s v egmene vat e s e et

F Watch

Top3

ISNOVATICON

How we pick the Most Admired

This year Fortune has revampad the Most ddmire
Survey by combining the former Armerica’s Most Admurggd
Comparny (AMAC) survey and the former Worll's Most
Actrired Carapany (WMACD) survey intg one. ., Move

LATEST
ISSUE

How
Facebook is
w4 taking over
el our lives
Tapie of Conlanty

Resent I3

Page 2 of 3
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http:,/fmoney,cnn.conn‘magazines;’fortune/mos:admiredf2009/snapshots/67D«htm1 Page 3 of 3



America's Most Admired Companies 2008: To;

B

l Enter quoles

: m Q‘mycom News | Markets | Technology | Personal Finance | Small Business | CNN.com

tiome Fortune 500  Technology Investing Managemenl  Rankings

. AMERICA'S MOST ADMIRED COMPANIES 208 - ;

----- D Innovation

Top 20 Full list Companies industries”

No. 1s Best & Worst States Global [J people manageme
TOp 20 D Use of corporate €
For the 20 most admired companies overall, FORTUNE's survev asked businesspeople to vote for the companies that
they admired most, from any industry. [ soclal responsibilt

R _ S et e ,m;. S . S
| Apple } MﬁszAdmiret;.l Companie§ H%s g l{g%)%i:&;lecﬁons. ho
‘ AL Co TR B ghwn thie <Gl key
2 Berkshire Hathaway ‘ ; :
§
3 General Electric i State:
{ $ For multiple selections, he
4 © Google { g{ down the <Ciri> key
] Toyota Motor
s Get more Most Ad
6 Starbucks b ey noUls
| Show: Top 20 { Full st i
7 FedEx .
. : 5% ¢
8 Procter & Gamble : | What readers say... Stock
9 Johnson & Johnson + Safeway should be ranked one of = Motley Fool
the WORST companles to work forl don't think s0. The
10 Goldman Sachs Group I Advisor In the bea
» indeed these are amongst the
" Target most admired companies overall. 332?%‘“55'@;
12 Southwest Airlines Onet.. thantrinled...
» | work for the IKAN ) .
13 . American Express . CORPORATION in Houston Texas. Activision is up 80
We sell video pro... tE:"stet;r‘;lng returns i

N re recommen
14 BMW Have your say
16 Microsoft § TRenas 9% o) DI3CH
17 United Parce! Service

]

http://money.cnn.com/magazines/fortune/mostadmited/2008/top20/index.htm! 6/26/2008



America's Most Admired Companies 2008: Top 20 | FORTUNE

ST} Cisco Systems
P19 M
20 Nordstrom

From the March 17, 2008 issue

Indicates a tie.

Sponsored Links

"Teeth Whiteners Exposed”

7 Teeth Whitening Products Tested, Rated, and Reviewed. A Must Read!
www,best-teeth-whitening.com

Countrywide® Home Loans
No Closing Cost Refi Options, No Points or Processing Fees. Call Now.
www.Countrywide.com .

What'’s your credit score?

The U.S. Average is 692, See your 2008 report and score now for $0!
FreeCreditReport.com

hitp://moeney.cnn.com/magazines/fortune/mostadmired/2008/top20/index. html

Buy a link her

Page 2 of 3

Sponsored Links
"Teeth Whitening C

7 Teeth Whitening Pro
Must Read!

Countrywide® Hom
No Closing Cost Refi (
Call Now,

What's your credit
The U.S. Average is &
for $0!

GEICO Car Insuran
GEICO could save yot
quote.

Best compa
State

California
New York
Texas

See the rest

Most admirt
managemer
Company

Medco Health Solutic

BMW
Walt Disnsy

See the rest

Most admirn
Company

Apple
Nike
Medco Health Solutit

See the rest

Industry ch;

6/26/2008



World's Most Admired Companies 2007 - Top 50 - FORTUNE Page 1of3

MﬁSTER’S DEGREES
Master of Artsin EMM/CUVWU
Masler of Business Adminktr

Master of Information Syst

Sachtlor of Scance n Butist { Man
che!g of Sd:nc: in Reath, Admhlstr

Enter quotes

MMOW com News | Markets | Technology | Personal Finance | Small Business | CNN.com

Home Forlune 500  Technology Investing  Management  Rankings

'WORLD'S MOST ADMIRED COMPANIES 2007 FORTUNE | !

. Get
You 0 Full list Countries Industries Lo e rssmesr s ontr
Mo, I3 Best & Worst America's Most Admired

e v 1 Ordinan
aes e B i ey BRGE i 3 Ve ] o)
Country Think you neet
’ . away $1000s ¢
Guneral Elaowie Us.
. Even ifyou hav
2 Tovota Moler Japan mant, wecan ¢
today. This sn’
;3 oot & Dambly us. gsome oiher ga
g. 4 Jobaxr & lahnson u.s. Thisls.a unigu
[ . TWO TOP sloc
i5 Appig? u.s. )
? Click
‘6 Serhghve b U.S.
7 FedEx u.s. i
i
Microsoft u.s. | Sponsored Links
, 0 BMW Germany "Teeth Whiteners
: 7 Teeth Whitening |
10 PepsiCo U.8. Must Read!
1 18M us. Countrywide® Hi
No Closing Cost Re
H12 Target u.s. Call Now.
{13 Wal-Mart Stores us.
! : What's your cred

14 United Parcel Service u.s. The U.S, Average i!

for $0!

15 Costco Wholesale U.s.

; ) GEICO Car Insur:
i 16 Walt Disney U.s. BGEICO could save"
17 Singapore Airlines Singapore quote.

http://money.cnn.com/magazines/fortune/globalmostadmired/2007/top50/index.html . 6/26/2008



World's Most Admired Companies 2007 - Top 50 - FORTUNE

{18
19
20
r21

22
i23
24

25"

27

28

32*

36
(37
37

39

140
41
f42
(43
| 44
45
i%
147
‘48'

4

http://money.cnn.com/magazines/fortune/globalmostadmired/2007/top50/index.html

Exxon Mobil
Boeing
Nokia
Citigroup
Bank of America
Honda Motor
Coca-Cola
Caterpillar
Nestlé
Dell
Toyota Industries
intel
Tesco
DuPont
Cisco Systems
Walgreen
Samsung Eleclronics
Anheuser-Busch
BP
Best Buy
Siemens
Home Depot
L'Oréat
Sony
Motorola
Hewlett-Packard
Northwestern Mutual
Lowe's
Canon
Deere
HSBC Holdings

Xerox

u.s.
U.s.
Finland
U.s.
u.s.
Japan
Uu.s,
u.s.
Switzerland
Uu.s.
Japan
U.S.
Britain
U.Ss.
Uu.8.
U.s.
South Korea
u.s.
Brilain
Uu.s.
Germany
U.s.
France
Japan
u.s.
u.s.
Us.
U.s.
Japan
u.s.
Britain

us,

Page 2 of 3

} How the cc

Counlry .

United States

[ Japan
; Britain

France

Germany

v

Procter & Gamble
FedEx

General Electric

See the rest

i Most admi

[P——

| Company

' Apple
FedEx
Walt Disney

Industry ct

.Company -

Tesco

[ Nestié

i | Benk of America
| [Seatherest

| How we pil
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Last fall Hay Gro

. executives and d

B ——
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Fortune: Most Admired Companies: Top 20

News | Markets | Techniology | Personal Finance | Small Business | CNN.com

Page 1 of 2

{Enter quotes

Home Fortune 6500  Technology Investing Management  Rankings

FORTUNE MERICAS HOST ADWIRED COMPANIES 2006 |

i

Top 20 Full list Companies industries
No. 1s Best & Worst States Global
Top 20 5
For the 20 most admired companies overall, FORTUNE's survey asked
businesspeople {0 vote for the companies that they admired most, from any
industry.
_.Egpk Cormpany
1 Genersl Electric
12 EedEx . : |
i3 hwes! Al |
14 P r & Gambl
5 Starbucks
8 Johnson & Johnson
7 Berkshire Hathaway
8 Dell
9 Toyota Motor
{10 Microsoft I
1 Apple Computer
12 Wal-Marl Stores
13* Uni I
13" Home Depot ’
115" PepsiCo
15* ) al

http:/#/money.cnn.com/magazines/fortune/mostadmired/2006/top20/

. don'tthink so.
Aavisorinthe |

96% of the pic!
up. 83% are bt
than tripled...

Activisionis up
eaming return:
they're recomr

Click here for

"Resuity 3¢ of B3

ow the s!

S

LT AN

| Most admi
R 1—:..v«.<................,.'..“..,......
Company

! General Flectric
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, 17 American Express
i 18 Goldman Sachs Group

I19 intl, Business Machines
{20 3M

Next, see: Fulllist: 303 companies, 8 key scores
Plus: Most admirad.companies.in your state

Page 2 of 2

Procter & Gambh
Goagle

Most admi
|_ Company
Apple Computer
Google

: Industry cl
| Company
Home Depot
IBM

Toyala

How we pi

The Most Admire
corporate reputs
started with the

2 erm sy st

© 2008 Cable News Network. A Time Wamer Company. All Righls Reserved. Terms under which this service is provided to y

Home Portfolio Calculators Comtact Us Newslelters Podcasts RSS Mobile Widgets Press Center Site Map L
Advertise with Us Magazine Customer Service Download Fortune Lists Reprints Career Opportunities Special Sections Confer

Live Quotes automatically refresh, but individual equities are delayed 15 minutes for Nasdag. and 20 minutes for other exchanges. Market indexes ai

which is delayed by two minutes. All times are ET.

* . Time reflects local markets trading time. 1 - Intraday data delayed 16 minutes for Nasdaq, and 20 minutes for other excha

Copyright ® 2008 BigCharts.com Inc. All rights reserved. Please see our Terms of Use MarketWatch, the MarketWalch logo, and BigCharts are
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2005 rank: 1 N lnk L
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Reader comments
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The World's 50 Most Innovative Companies Interactive Scoreboard
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Int. CL.: 9

Prior U.S. Cl.: 26
. Reg. No. 1,078,312
United States Patent Office Registered Nov. 29, 1977

TRADEMARK

Principal Register

APPLE
Apple Computer, Inc. (California corporation) For: COMPUTERS AND COMPUTER PROGRAMS
20863 Stevens Qreek Blvd. RECORDED ON PAPER AND TAPE, in CLASS 9
Cupertino, Calif. 95014 (U.S. CL. 26).
First use during April 1976; in commerce during April
1976.

Ser. No. 120,444, filed Mar. 25, 1977.

G. T. GLYNN, Examiner



Int.Cl.: 9

Prior U.S. CL.: 26, 38

. Reg. No. 1,114,431
United States Patent and Trademark Office  Registered Mar. 6, 1979

TRADEMARK
.Principal Register

g

Apple Computer, _Inc. (California corporation) For: COMPUTERS AND COMPUTER PROGRAMS
10260 Bandley Drive RECORDED ON PAPER AND TAPE, in CLASS 9
Cupertino, Calif. 95014 (US. CLS. 26 and 38).
First use during January 1977; in commerce January
1977.

The mark consists of a silhouette of an apple with a
a bite removed.

Owner of Reg. No. 1,078,312.

Ser. No, 162,799, filed Mar. 20, 1978.

J. TINGLEY, Examiner



Int. Cl.: 38
Prior U.S. Cls.: 100, 101, and 104

United States Patent and Trademark Office

Reg. No. 2,079,765
Registered July 15, 1997

SERVICE MARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC, (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTINO, CA 95014

FOR: COMMUNICATION FILED BY COM-
PUTER, NAMELY, ELECTRONIC TRANSMIS-
SION OF DATA AND DOCUMENTS VIA COM-
PUTER, DELIVERY OF MESSAGES BY ELEC-

TRONIC TRANSMISSION, IN CLASS 38 (U.S.
CLS. 100, 101 AND 104).
FIRST USE 4-9-199%4;
4-9-1994.
OWNER OF U.S.
1,819,400, AND OTHERS.

IN COMMERCE

REG. NOS. 1,200,280,

SN 74-660,120, FILED 4-7-1995,

WON TEAK OH, EXAMINING ATTORNEY



Int, CL: 9
Prior U.S. Cls.: 21, 23, 26, 36 and 38

Reg. No. 2,715,578

United States Patent and Trademark Office  Registered May 13, 2003

TRADEMARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP
CUPERTINO, CA 95014

FOR: COMPUTERS HARDWARE; COMPUTER
HARDWARE, NAMELY, SERVER, DESKTOP, LAP-
TOP, NOTEBOOK AND SUBNOTEBOOK COMPU-
TERS; HAND HELD AND MOBILE COMPUTERS;
COMPUTER TERMINALS AND MONITORS; PER-
SONAL DIGITAL ASSISTANTS; PORTABLE DIGI-
TAL AUDIO PLAYERS; ELECTRONIC
ORGANIZERS; COMPUTER KEYBOARDS,
CABLES, MODEMS; AUDIO SPEAKERS; COMPU-
TER VIDEO CONTROL DEVICES, NAMELY, COM-
PUTER MICE, TRACKBALLS, JOYSTICKS AND
GAMEPADS; A FULL LINE OF COMPUTER SOFT-
WARE FOR BUSINESS, HOME, EDUCATION, AND
DEVELOPER USE; COMPUTER PROGRAMS FOR
PERSONAL INFORMATION MANAGEMENT; DA-
TABASE MANAGEMENT SOFTWARE; CHARAC-
TER RECOGNITION SOFTWARE; TELEPHONY
MANAGEMENT SOFTWARE; ELECTRONIC MAIL
AND MESSAGING SOFTWARE; TELECOMMUNI-
CATIONS SOFTWARE, NAMELY FOR PAGING:
DATABASE SYNCHRONIZATION SOFTWARE;
COMPUTER PROGRAMS FOR ACCESSING,
BROWSING AND SEARCHING ONLINE DATABA-
SES; OPERATING SYSTEM SOFTWARE; APPLICA-
TION DEVELOPMENT TOOL PROGRAMS; BLANK
COMPUTER STORAGE MEDIA; FONTS, TYPEFA-
CES, TYPE DESIGNS AND SYMBOLS RECORDED
ON MAGNETIC MEDIA; COMPUTER SOFTWARE
FOR USE IN PROVIDING MULTIPLE USER AC-
CESS TO A GLOBAL COMPUTER INFORMATION
NETWORK FOR SEARCHING, RETRIEVING,

’

TRANSFERRING, MANIPULATING AND DISSE-
MINATING A WIDE RANGE OF INFORMATION;
COMPUTER SOFTWARE FOR USE AS A PRO-
GRAMMING INTERFACE; COMPUTER SOFT-
WARE FOR USE IN NETWORK SERVER
SHARING; LOCAL AND WIDE AREA NETWORK-
ING SOFTWARE; COMPUTER SOFTWARE FOR
MATCHING, CORRECTION, AND REPRODUC-
TION OF COLOR; COMPUTER SOFTWARE FOR
USE IN DIGITAL VIDEO AND AUDIO EDITING;
COMPUTER SOFTWARE FOR USE IN ENHAN-
CING TEXT AND GRAPHICS; COMPUTER SOFT-
WARE FOR USE IN FONT JUSTIFICATION AND
FONT QUALITY; COMPUTER SOFTWARE FOR
USE TO NAVIGATE AND SEARCH A GLOBAL
COMPUTER INFORMATION NETWORK, AS WELL
AS TO ORGANIZE AND SUMMARIZE THE INFOR-
MATION RETRIEVED; COMPUTER SOFTWARE
FOR USE IN WORD PROCESSING AND DATABASE
MANAGEMENT; WORD PROCESSING SOFTWARE
INCORPORATING TEXT, SPREADSHEETS, STILL
AND MOVING IMAGES, SOUNDS AND CLIP ART,
COMPUTER SOFTWARE FOR USE IN AUTHOR-
ING, DOWNLOADING, TRANSMITTING, RECEIV-
ING, EDITING, EXTRACTING, ENCODING,
DECODING, PLAYING, STORING AND ORGANIZ-
ING AUDIO, VIDEO, STILL IMAGES AND OTHER
DIGITAL DATA; COMPUTER SOFTWARE FOR
ANALYZING AND TROUBLESHOOTING OTHER
COMPUTER SOFTWARE; CHILDREN'S EDUCA-
TIONAL SOFTWARE; COMPUTER GAME SOFT-
WARE; COMPUTER GRAPHICS SOFTWARE;
COMPUTER SEARCH ENGINE SOFTWARE; WEB
SITE DEVELOPMENT SOFTWARE; COMPUTER
PROGRAM WHICH PROVIDES REMOTE VIEW-
ING, REMOTE CONTROL, COMMUNICATIONS



AND SOFTWARE DISTRIBUTION WITHIN PERSO- FIRST USE 1-1-1977; IN COMMERCE 1-1-1977.
NAL COMPUTER SYSTEMS AND ACROSS COM-

PUTER NETWORK; COMPUTER PROGRAMS FOR OWNER OF U.S. REG. NOS. 1,078,312, 2,180,949
FILE MAINTENANCE AND DATA RECOVERY; AND OTHERS.

COMPUTER PERIPHERALS; INSTRUCTIONAL

MANUALS PACKAGED IN ASSOCIATION WITH SER. NO. 76-426,501, FILED 7-1-2002,

THE ABOVE , IN CLASS 9 (U.S. CLS. 21, 23, 26, 36
AND 38). JAMES A. RAUEN, EXAMINING ATTORNEY



Int. Cl.: 42
Prior U.S. Cls.: 100 and 101

United States Patent and Trademark Office

Reg. No. 2,808,567
Registered Jan. 27, 2004

SERVICE MARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTINO, CA 95014

FOR: COMPUTER CONSULTATION, DESIGN,
TESTING, RESEARCH AND ADVISORY SERVICES;
RESEARCH AND DEVELOPMENT OF COMPUTER
HARDWARE AND SOFTWARE; MAINTENANCE
AND REPAIR OF COMPUTER SOFTWARE APPLI-
CATIONS; UPDATING OF COMPUTER SOFT-
WARE; COMPUTER PROGRAMMING SERVICES;
PROVIDING INFORMATION CONCERNING COM-
PUTERS AND COMPUTER SOFTWARE OVER
COMPUTER NETWORKS AND GLOBAL COMMU-
NICATION NETWORKS; COMPUTER SERVICES,
NAMELY, HOSTING WEB SITES AND PROVIDING
WEB SITE OPERATION AND MANAGEMENT SER-

VICES TO OTHERS; COMPUTER SERVICES, NAME-
LY, PROVIDING SEARCH ENGINES FOR
OBTAINING DATA ON COMPUTER NETWORKS
AND GLOBAL COMMUNICATION NETWORKS;
LEASING OF COMPUTERS, COMPUTER PERIPH-
ERALS AND COMPUTER SOFTWARE, IN CLASS 42
(U.S. CLS. 100 AND 101).

‘FIRST USE 9-0-1980; IN COMMERCE 9-0-1980.

OWNER OF U.S. REG. NOS. 1,078,312, 2,132,209
AND OTHERS.

SER. NO, 78-170,383, FILED 10-2-2002.

DOMINIC J. FERRAIUCLO, EXAMINING ATTOR-
NEY



Int. Cl.: 38
Prior U.S. Cls.: 100, 101, and 104

United States Patent and Trademark Office

Reg. No. 2,870,477
Registered Aug. 3, 2004

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTINO, CA 95014

FOR: TELECOMMUNICATION SERVICES,
NAMELY, ELECTRONIC TRANSMISSION OF
DATA AND IMAGES VIA COMPUTER NET-
WORKS; ELECTRONIC MAIL SERVICES; PROVID-
ING ON-LINE ELECTRONIC BULLETIN BOARDS
FOR TRANSMISSION OF MESSAGES AMONG
COMPUTER USERS IN THE FIELDS OF BUSINESS,
CREATIVE DESIGN, EDUCATION, COMPUTERS,
INFORMATION TECHNOLOGY, WORD PROCES-
SING, DATABASE MANAGEMENT, ENTERTAIN-
MENT, ELECTRONIC COMMERCE AND
TELECOMMUNICATIONS; TELECOMMUNICA-
TIONS CONSULTATION; DELIVERY OF MESSA-

A

GES BY ELECTRONIC TRANSMISSION;
ELECTRONIC TRANSMISSION OF DATA AND
INFORMATION BY COMPUTER, RADIO, MAIL,
PROVIDING INTERNET ACCESS, IN CLASS 38 (U.S.
CLS. 100, 101 AND 104).

FIRST USE 4-9-1994; IN COMMERCE 4-9-1994.

OWNER OF U.S. REG. NOS. 113,028, 1,421,062,
AND OTHERS,

THE MARK CONSISTS OF THE DESIGN OF AN
APPLE WITH A BITE REMOVED.

SN 78-157,042, FILED 8-22-2002.

MICHELE SWAIN, EXAMINING ATTORNEY



Int. Cls.: 35 and 39

Prior U.S. Cls.: 100, 101, 102, and 105
United States Patent and Trademark Office

Reg. No. 2,926,853
Registered Feb. 15, 2005

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTINO, CA 95014

FOR: ANALYSIS AND CONSULTATION IN THE
FIELD OF BUSINESS INFORMATION MANAGE-
MENT, NAMELY, THE SELECTION, ADOPTION
AND OPERATION OF COMPUTERS AND COMPU-
TER INFORMATION MANAGEMENT SYSTEMS;
PROVIDING INFORMATION IN THE FIELDS OF
BUSINESS AND COMMERCE OVER COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; BUSINESS SERVICES, NAMELY, PRO-
VIDING COMPUTER DATABASES REGARDING
THE PURCHASE AND SALE OF A WIDE VARIETY
OF PRODUCTS AND SERVICES OF OTHERS; BUSI-
NESS SERVICES, NAMELY, DISSEMINATION OF
ADVERTISING FOR OTHERS VIA COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; RETAIL STORE SERVICES FEATUR-
ING COMPUTERS, COMPUTER SOFTWARE, COM-
PUTER PERIPHERALS AND CONSUMER
ELECTRONICS, AND DEMONSTRATION OF PRO-
DUCTS RELATING THERETO; ONLINE RETAIL
STORE SERVICES PROVIDED VIA COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS FEATURING COMPUTERS, COMPU-

’

TER SOFTWARE, COMPUTER PERIPHERALS AND
CONSUMER ELECTRONICS, AND DEMONSTRA-
TION OF PRODUCTS RELATING THERETO, IN
CLASS 35 (U.S. CLS. 100, 101 AND 102).

FIRST USE 0-0-1983; IN COMMERCE 0-0-1983.

FOR: COMPUTERIZED DATA STORAGE SERVI-
CES; DATA STORAGE RELATING TO BUSINESS,
IN CLASS 39 (U.S. CLS. 100 AND 105).

FIRST USE 0-0-1985; IN COMMERCE 0-0-1985.

PRIORITY CLAIMED UNDER SEC. 44(D) ON
ERPN CMNTY TM OFC APPLICATION NO.
2593671, FILED 2-26-2002, DATED 0-0-0000.

OWNER OF U.S. REG. NOS. 1,114,431, 1,401,154,
AND OTHERS.

THE MARK CONSISTS.OF THE DESIGN OF AN
APPLE WITH A BITE REMOVED.

SN 78-155,188, FILED 8-16-2002.

NORA BUCHANAN WILL, EXAMINING ATTOR-
NEY



Int. Cl.: 16

Prior U.S. Cls.: 2, 5, 22, 23, 29, 37, 38 and 50
United States Patent and Trademark Office

Reg. No. 3,226,289
Registered Apr. 10, 2007

TRADEMARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTINO, CA 95014

FOR: PRINTED MATERIALS AND PUBLICA-
TIONS, NAMELY, USER MANUALS, BROCHURES,
DATA SHEETS, WHITE PAPERS, NEWSLETTERS,
CATALOGS, PAMPHLETS, PERIODICALS AND
MAGAZINES, ALL IN THE FIELDS OF BUSINESS,
CREATIVE DESIGN, COMPUTERS, INFORMA-
TION TECHNOLOGY, WORD PROCESSING, DA-
TABASE MANAGEMENT, MULTIMEDIA,
ENTERTAINMENT, ELECTRONIC COMMERCE

AND TELECOMMUNICATIONS; STATIONERY,
PENS AND PENCILS, CLIPBOARDS, POSTERS,
MEMO PADS, BINDERS, IN CLASS 16 (U.S. CLS. 2,
3,22, 23, 29, 37, 38 AND 30).

FIRST USE 4-1-1976; IN COMMERCE 4-1-1976.

OWNER OF U.S. REG. NOS. 1,078,312, 2,273,661
AND OTHERS.

SER. NO. 76-116,541, FILED 8-24-2000.

H. M. FISHER, EXAMINING ATTORNEY



Int. Cls.: 35 and 41
Prior U.S. Cls.: 100, 101, 102 and 107

United States Patent and Trademark Office

Reg. No. 3,298,028
Registered Sep. 25, 2007

SERVICE MARK
PRINCIPAL REGISTER

APPLE INC. (CALIFORNIA CORPORATION)
1 INFINITE LOOP
CUPERTINO, CA 95014

FOR: ARRANGING AND CONDUCTING TRADE
SHOWS, AND TRADE SHOW EXPOSITIONS AND
EXHIBITIONS IN THE FIELDS OF COMPUTERS,
COMPUTER SOFTWARE, ONLINE SERVICES, IN-
FORMATION TECHNOLOGY, AND CONSUMER
ELECTRONICS, IN CLASS 35(U.S. CLS. 100, 101 AND
102).

FIRST USE 3-1-1981; IN COMMERCE 3-1-1981.

FOR: EDUCATION AND TRAINING SERVICES,
NAMELY, CONDUCTING CLASSES, WORKSHOPS,
CONFERENCES AND SEMINARS IN THE FIELD
OF COMPUTERS, COMPUTER SOFTWARE, ON-
LINE SERVICES, INFORMATION TECHNOLOGY,
INTERNET WEBSITE DESIGN, VIDEO PRODUCTS
AND CONSUMER ELECTRONICS; ARRANGING
OF EXHIBITIONS, SEMINARS AND CONFEREN-
CES; ARRANGING PROFESSIONAL WORKSHOP
AND TRAINING COURSES; COMPUTER EDUCA-
TION TRAINING SERVICES; TRAINING IN THE
USE AND OPERATION OF COMPUTERS AND
COMPUTER SOFTWARE; PROVIDING A WEBSITE
FOR THE UPLOADING, SHARING, VIEWING AND

POSTING OF PHOTOGRAPHS, DIGITAL IMAGES,
MOVIES, VIDEOS, ONLINE JOURNALS, NAMELY
WEB BLOGS IN GENERAL INTEREST FIELDS,
AND OTHER RELATED MULTIMEDIA ENTER-
TAINMENT MATERIALS OVER A GLOBAL COM-
PUTER NETWORK; PROVIDING FITNESS AND
EXERCISE FACILITIES; PHYSICAL FITNESS CON-
SULTATION AND INSTRUCTION; PROVIDING
ON-LINE PUBLICATIONS IN THE NATURE OF
NEWSLETTERS IN THE FIELD OF COMPUTERS
AND EDUCATION; PROVIDING INFORMATION
IN THE FIELD OF EDUCATION VIA THE INTER-
NET; PROVIDING INFORMATION IN THE FIELD
OF ENTERTAINMENT VIA THE INTERNET CON-
CERNING MOVIES, MUSIC, VIDEOS, TELEVISION,
CELEBRITIES, SPORTS, NEWS, HISTORY, SCI-
ENCE, POLITICS, COMEDY, CHILDREN'S ENTER-
TAINMENT, ANIMATION, CULTURE, CURRENT
EVENTS, IN CLASS 41 (U.S. CLS. 100, 101 AND 107).

FIRST USE 3-1-1981; IN COMMERCE 3-1-1981.

OWNER OF U.S. REG. NOS. 1,114,431, 2,753,069
AND OTHERS.

SER. NO. 78-943,482, FILED 8-2-2006.
JEFFERY COWARD, EXAMINING ATTORNEY



Exhibit 7



Int. Cl.: 9

Prior U.S. Cls.: 21, 23, 26, 36 and 38
United States Patent and Trademark Office

Reg. No. 2,034,964
Registered Feb. 4, 1997

TRADEMARK
PRINCIPAL REGISTER

APPLE

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, ENGLAND

FOR: GRAMOPHONE RECORDS FEATUR-
ING MUSIC; PRE-RECORDED AUDIO TAPE
CASSETTES FEATURING MUSIC; AUDIO
COMPACT DISCS FEATURING MUSIC; PRE-
RECORDED VIDEO TAPE CASSETTES FEA-

TURING MUSIC; VIDEO LASER DISCS FEA-
TURING MUSIC, IN CLASS 9 (U.S. CLS. 21, 23,
26, 36 AND 38).
FIRST USE
8-0-1968.

8-0-1968; IN COMMERCE

SER. NO. 74-693,839, FILED 6-26-1995.

ZHALEH DELANEY, EXAMINING ATTOR-
NEY



Int. Cl.: 9

Prior U.S. Cls.: 21, 23, 26, 36 and 38
United States Patent and Trademark Office

Reg. No. 2,036,537
Registered Feb, 11, 1997

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, ENGLAND

FOR: GRAMOPHONE RECORDS FEATUR-
ING MUSIC; PRE-RECORDED AUDIO COM-
PACT DISCS FEATURING MUSIC, IN CLASS 9
(U.S. CLS. 21, 23, 26, 36 AND 38).

IN COMMERCE

FIRST USE
8-0-1968.

8-0-1968;

SER. NO. 74-693,838, FILED 6-26~1995.

ZHALEH DELANEY, EXAMINING ATTOR-
NEY



Int. Cl.: 9

Prior U.S. Cls.: 21, 23, 26, 36 and 38
United States Patent and Trademark Office

Reg. No. 2,041,653
Registered Mar, 4, 1997

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON, ENGLAND SW3 1LJ

FOR: GRAMOPHONE RECORDS FEATUR-
ING MUSIC; PRE-RECORDED AUDIO TAPE
CASSETTES FEATURING MUSIC; AUDIO
COMPACT DISCS FEATURING MUSIC; PRE-
RECORDED VIDEO TAPE CASSETTES FEA-
TURING MUSIC; VIDEO LASER DISCS FEA-

TURING MUSIC, IN CLASS 9 (U.S. CLS. 21, 23,
26, 36 AND 38).
FIRST USE
8-0-1968.
THE STIPPLING IN THE DRAWING IS
USED TO SHOW SHADING AND IS NOT A
FEATURE OF THE MARK.

8-0~1968; IN COMMERCE

SER. NO. 74-693,680, FILED 6-26-1995.

ZHALEH DELANEY, EXAMINING ATTOR-
NEY



Int. CL: 9
Prior U.S. Cls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No. 3,200,354
Registered Jan. 23, 2007

TRADEMARK
PRINCIPAL REGISTER

COMPANY
27 OVINGTON SQUARE
LONDON SW3 1LJ, UNITED KINGDOM

APPLE CORP)S LIMITED (UNITED KINGDOM

FOR: MUSICAL SOUND RECORDINGS; SOUND
RECORDINGS FEATURING ENTERTAINMENT,
MUSIC, MUSICIANS, DOCUMENTARIES, BIOGRA-
PHIES, INTERVIEWS, PERFORMANCES, REVIEWS,
HISTORICAL NARRATIVES, DRAMA AND FIC-
TION; MUSICAL VIDEO RECORDINGS; MUSICAL
CINEMATOGRAPHIC FILMS; VIDEO RECORDS
AND CINEMATOGRAPHIC FILMS FEATURING
ENTERTAINMENT, MUSIC, MUSICIANS, CARICA-
TURES, CARTOONS, ANIMATION, TELEVISION
PROGRAMS, DOCUMENTARIES, FILM EX-
CERPTS, BIOGRAPHIES, INTERVIEWS, PERFOR-
MANCES, REVIEWS, HISTORICAL NARRATIVES,
DRAMA AND FICTION; SOUND RECORDINGS,
VIDEO RECORDS, CINEMATOGRAPHIC FILMS,
NAMELY, TELEVISION PROGRAMS, MOTION PIC-
TURES, AUDIO VISUAL RECORDS AND AUDIO
VIDEO FILM FOOTAGE FOR TELEVISION AND
OTHER TRANSMISSION; AUDIO AND VISUAL
RECORDINGS FEATURING OR RELATING TO
MUSIC, ENTERTAINMENT AND FILMS; PRE-RE-

CORDED COMPACT DISCS, AUDIO TAPES, GRA-
MOPHONE RECORDS, VIDEO TAPES, VIDEO
DISCS, DVDS, CD-ROMS AND INTERACTIVE
COMPACT DISCS, ALL FEATURING OR RELAT-
ING TO MUSIC AND FILMS; DIGITALLY RECOR-
DED SOUND AND VIDEO RECORDS FEATURING
MUSIC, ENTERTAINMENT AND CINEMATO-
GRAPHIC FILMS; DOWNLOADABLE MUSICAL
SOUND AND VIDEO RECORDS; DOWNLOAD-
ABLE SOUND AND VIDEO RECORDS FEATURING
OR RELATING TO MUSIC, ENTERTAINMENT
AND FILMS, IN CLASS 9 (US. CLS. 21, 23, 26, 36
AND 38).

OWNER OF ERPN CMNTY TM OFC REG. NO.
207209, DATED 12-9-1998, EXPIRES 4-1-2016.

OWNER OF U.S. REG. NO. 2,036,537

THE MARK CONSISTS OF AN ARTISTIC REN-
DERING OF A HALF APPLE.

SER. NO. 78-430,282, FILED 6-4-2004.

GINA HAYES, EXAMINING ATTORNEY



Int. CL: 9
Prior U.S. Cls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No. 3,221,275
Registered Mar. 27, 2007

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, UNITED KINGDOM

FOR: MUSICAL SOUND RECORDINGS; SOUND
RECORDINGS FEATURING ENTERTAINMENT,
MUSIC, MUSICIANS, DOCUMENTARIES, BIOGRA-
PHIES, INTERVIEWS, PERFORMANCES, REVIEWS,
HISTORICAL NARRATIVES, DRAMA AND FIC-
TION; MUSICAL VIDEO RECORDINGS; MUSICAL
CINEMATOGRAPHIC FILMS; VIDEO RECORDS
AND CINEMATOGRAPHIC FILMS FEATURING
ENTERTAINMENT, MUSIC, MUSICIANS, CARICA-
TURES, CARTOONS, ANIMATION, TELEVISION
PROGRAMS, DOCUMENTARIES, FILM EX-
CERPTS, BIOGRAPHIES, INTERVIEWS, PERFOR-
MANCES, REVIEWS, HISTORICAL NARRATIVES,
DRAMA AND FICTION; SOUND RECORDINGS,
VIDEO RECORDS, CINEMATOGRAPHIC FILMS,
NAMELY, TELEVISION PROGRAMS, MOTION PIC-
TURES, AUDIO VISUAL RECORDS AND AUDIO
VIDEO FILM FOOTAGE FOR TELEVISION AND
OTHER TRANSMISSION; AUDIO AND VISUAL
RECORDINGS FEATURING OR RELATING TO
MUSIC, ENTERTAINMENT AND FILMS; PRE-RE-

CORDED COMPACT DISCS, AUDIO TAPES, GRA-
MOPHONE RECORDS, VIDEO TAPES, VIDEO
DISCS, DVDS, CD-ROMS AND INTERACTIVE
COMPACT DISCS, ALL FEATURING OR RELAT-
ING TO MUSIC AND FILMS; DIGITALLY RECOR-
DED SOUND AND VIDEO RECORDS FEATURING
MUSIC, ENTERTAINMENT AND CINEMATO-
GRAPHIC FILMS; DOWNLOADABLE MUSICAL
SOUND AND VIDEO RECORDS; DOWNLOAD-
ABLE SOUND AND VIDEO RECORDS FEATURING
OR RELATING TO MUSIC, ENTERTAINMENT
AND FILMS, IN CLASS 9 (US. CLS. 21, 23, 26, 36
AND 38).

OWNER OF ERPN CMNTY TM OFC REG. NO.
207274, DATED 10-5-1999, EXPIRES 4-1-2016.

OWNER OF U.S. REG. NO. 2,041,653

THE MARK CONSISTS OF AN ARTISTIC REN-
DERING OF AN APPLE. :

SER. NO. 78-430,266, FILED 6-4-2004.

GINA HAYES, EXAMINING ATTORNEY



Int. CL.: 9
Prior U.S. Cls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No. 3,317,089
Registered Oct. 23, 2007

TRADEMARK
PRINCIPAL REGISTER

APPLE

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, UNITED KINGDOM

FOR: MUSICAL SOUND RECORDS; SOUND RE-
CORDS FEATURING ENTERTAINMENT; SOUND
RECORDS FEATURING MUSIC, MUSICIANS,
DOCUMENTARIES, BIOGRAPHIES, INTERVIEWS,
PERFORMANCES, REVIEWS, DRAMA AND FIC-
TION; MUSICAL VIDEO RECORDS; VIDEO RE-
CORDS FEATURING ENTERTAINMENT; VIDEO
RECORDS FEATURING MUSIC, MUSICIANS, CAR-
ICATURES, CARTOONS, ANIMATION, DOCU-
MENTARIES, BIOGRAPHIES, INTERVIEWS,
PERFORMANCES, REVIEWS, DRAMA AND FIC-
TION; CINEMATOGRAPHIC FILMS; MUSICAL
SOUND RECORDINGS; MUSICAL VIDEO RE-
CORDINGS; AUDIO AND VISUAL RECORDINGS
FEATURING OR RELATING TO MUSIC, ENTER-
TAINMENT AND FILMS; PRE-RECORDED COM-
PACT DISCS, AUDIO TAPES, GRAMOPHONE
RECORDS, VIDEO TAPES, VIDEO DISCS, DVDS,

CD-ROMS AND INTERACTIVE COMPACT DISCS,
ALL FEATURING OR RELATING TO MUSIC AND
FILMS; DIGITALLY RECORDED SOUND AND
VIDEO RECORDS; DOWNLOADABLE MUSICAL
SOUND AND VIDEO RECORDS; DOWNLOAD-
ABLE SOUND AND VIDEO RECORDS FEATURING
OR RELATING TO MUSIC, ENTERTAINMENT
AND FILMS, IN CLASS 9 (US. CLS. 21, 23, 26, 36
AND 38).

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF ERPN CMNTY TM OFC REG. NO.
00218990, DATED 11-16-2000, EXPIRES 4-1-2016.

OWNER OF U.S. REG. NO. 2,034,964,
SER. NO. 78-430,230, FILED 6-4-2004.

DARRYL SPRUILL, EXAMINING ATTORNEY
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USPTO Assignments on the Web Page 1 of 1

United States Patent and Trademark Office

Home| Site Index|Search |Guides| Contacts| eBusiness|eBiz alerts | News | Help

Assignments on the Web > Trademark Query

Trademark Assignment Details

Reel/Frame: 3516/0288 Pages: 5
Received: 04/05/2007 Recorded: 04/05/2007
Conveyance: ASSIGNS THE ENTIRE INTEREST

Total properties: 4

1 Serial #: 74693680 Filing Dt: 06/26/1995 Reg #: 2041653 Reg. Dt: 03/04/1997
Mark:

2 Serial #: 74693838 Filing Dt: 06/26/1995 Reg #: 2036537 Reg. Dt: 02/11/1997
Mark:

3 Serial #: 74693839 Filing Dt: 06/26/1995 Reg #: 2034964 Reg. Dt: 02/04/1997
Mark: APPLE

4 Serial #: 78430282 Filing Dt: 06/04/2004 Reg #: 3200354 Reg. Dt: 01/23/2007
Mark:

Assignor

1 APPLE CORPS LIMITED Exec Dt: 02/02/2007

Entity Type: COMPANY
Citizenship: UNITED KINGDOM
Assignee
1 APPLEINC.
1 INFINITE LOOP
CUPERTINO, CALIFORNIA 95014

Entity Type: CORPORATION
Citizenship: CALIFORNIA

Correspondence name and address
THOMAS R. LA PERLE
1 INFINITE LOOP
MS: 3TM
CUPERTINO, CA 95014

Search Results as of: 04/30/2009 04:51 PM
If you have any comments or questions concerning the data displayed, contact PRD / Assignments at 571-272-3350.

Web interface last modified: October 18, 2008 v.2.0.2

| .HOME | INDEX| SEARCH | eBUSINESS | CONTACT US | PRIVACY STATEMENT

http://assignments.uspto.gov/assignments/q?db=tm&reel=3516&frame=0288 4/30/2009
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USPTO Assignments on the Web Page 1 of 1

United States Patent and Trademark Office

Home|Site Index | Search]Guides|Contacts| eBusiness | eBiz alerts | News | Help

Assignments on the Web > Trademark Query

Trademark Assignment Details

Reel/Frame: 3549/0043

Pages: 5
Received: 05/24/2007 Recorded: 05/24/2007
Conveyance: ASSIGNS THE ENTIRE INTEREST
Total properties: 1
1 Serial #: 78430266 Filing Dt: 06/04/2004 Reg #: 3221275 Reg. Dt: 03/27/2007
Mark:
Assignor

1 APPLE CORPS LIMITED

Exec Dt: 05/22/2007
Entity Type: COMPANY
Citizenship: UNITED KINGDOM

Assignee

1 APPLE INC. Entity Type: CORPORATION
1 INFINITE LOOP Citizenship: CALIFORNIA
CUPERTINO, CALIFORNIA 95014

Correspondence name and address
THOMAS R. LA PERLE
1 INFINITE LOOP
MS: 3TM
CUPERTINO, CA 95014

Search Resuilts as of: 04/30/2009 04:52 PM
If you have any comments or questions conceming the data displayed, contact PRD / Assignments at 571-272-3350.
Web interface last modified: October 18, 2008 v.2.0.2

| .HOME | INDEX| SEARCH | eBUSINESS | CONTACT US | PRIVACY STATEMENT

http://assignments.uspto.gov/assignments/q?db=tm&qt=rf&reel=3549&frame=0043 &sno=&mo=&asnr=... 4/30/2009
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USPTO Assignments on the Web Page 1 of 1

United States Patent and Trademark Office

Home | Site Index|Search | Guides | Contacts | eBusiness| eBiz alerts| News | Help

Assignments on the Web > Trademark Query

Trademark Assignment Details

Reel/Frame: 3691/0084
Received: 01/07/2008
Conveyance: ASSIGNS THE ENTIRE INTEREST

Pages: 4

Recorded: 01/07/2008

Total properties: 1

1 Serial #: 78430230 Filing Dt: 06/04/2004 Reg #: 3317089

Reg. Dt: 10/23/2007
Mark: APPLE

Assignor

Exec Dt: 01/07/2008
Entity Type: COMPANY
Citizenship: UNITED KINGDOM

Assignee
1 APPLE INC. Entity Type: CORPORATION
. 1 INFINITE LOOP

Citizenship: CALIFORNIA
CUPERTINO, CALIFORNIA 95014

Correspondence name and address
THOMAS R. LA PERLE
1 INFINITE LOOP
MS: 3TM
CUPERTINO, CA 95014

Search Results as of: 04/30/2009 04:52 PM
If you have any comments or questions concerning the data displayed, contact PRD / Assignments at 571-272-3350.

Web interface last modified: October 18, 2008 v.2.0.2
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