Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number: ESTTA413016

Filing date: 06/06/2011

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding 91188736

Party Defendant
Anastasia Marie Laboratories, Inc.

Correspondence BREWSTER TAYLOR

Address STITES & HARBISON PLLC

1199 NORTH FAIRFAX STREET , SUITE 900
ALEXANDRIA, VA 22314

UNITED STATES

btaylor@stites.com

Submission Other Motions/Papers

Filer's Name BREWSTER TAYLOR

Filer's e-mail BTAYLOR@STITES.COM

Signature /bt/

Date 06/06/2011

Attachments BRIEF IN REPLY TO OPPOSITION TO MOTION TO COMPEL AND FOR EXT

OF TIME.pdf ( 20 pages )(941450 bytes )



http://estta.uspto.gov

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

ANASTASIA BEVERLY HILLS, INC.
ANASTASIA SOARE
ANASTASIA SKIN CARE, INC

Opposers,
Opposition No. 91188736

V.

ANASTASIA MARIE LABORATORIES, INC.

g L N NN S N N N

Applicant.

BRIEF IN REPLY TO OPPOSITION TO MOTION TO COMPEL AND FOR
EXTENSION OF TIME

Pursuant to 37 CFR § 2.127(a), Applicant hereby replies to Opposers’ brief in opposition
to its motion to compel and for an extension of time. Although Opposers have produced a
significant number of additional documents following the filing of the motion to compel,
continuing to provide documents even after filing its opposition brief, and have fadically revised
their responses to the two interrogatories in the motion to compel, Opposers continue to withhold
information and documents.

The filing of Applicant’s motion to compel has resulted in extensive revisions of the
answers to the two interrogatories as to interruptions in use of the marks and, finally, in the
production of critical sales documents for 2000-2004. These responses and documents show that
even after deletion of most products in the registration, Opposers have fraudulently maintained

the registration for many products remaining in the registrations.' Nevertheless, for the reasons

! Applicant’s motion for summary judgment for cancellation based on fraud resulted in the deletion by Opposers of
most of the products in its registrations in class 3: “potpourri”, “loose powder”, “eye shadow base”, “bronzing
products”, “nail polish”, “nail base coat”, “nail top coat”, “facial cleansers”, “facial cleansing bars”, “facial toners”,
facial astringents”, “facial masques”, “facial exfoliators”, “body cream”, “body lotion”, “body powder”, “body



discussed below, the production in response to the four document production requests and the
responses to the two interrogatories fall far short of Opposers’ obligations.

Applicant therefore requests that the Trademark Trial and Appeal Board specifically
order that Opposers (1) produce documents which show the first sale of each product sold under
Opposers’ marks, not merely the products in the “amended registrations” (document request 3);
(2) either admit that Opposers’ claim of priority as to skin care products is based solely on
alleged use of its marks for “after-tweeze cream” or produce additional documents to show other
alleged uses (document request 23); (3) produce the critical product sales records from 2005-
2010, which are still inexcusably being withheld (document request 9); (4) explain why the
revealing sales records entitled “Sales by Item Detail” from 2000-2004 which Opposers have
finally produced are allegedly “incomplete” and why certain initial pages of reports for each year
do not identify the products (though the products are identified in the remaining pages)
(document request 9); (5) produce a spreadsheet showing semi-annual sales of each product from
2000-2010 (document request 9); (6) produce documents showing annual income from rendering
services, also inexcusably withheld (document request 10); and (7) provide complete and non-

evasive responses to interrogatory nos. 10 and 11.

moisturizers”, “body lotions”, “body toners”, “body astringents”, “hand creams”, “body cleansing products, namely,
creams, gels, and bar soaps”, “fragrance products, namely, perfume, eau de parfum, eau de toilette, eau de cologne,
and fragranced creams, lotions, gels, bar body toners, and astringents, room fragrances”. However, Opposers still
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retained the following products in class 3: “foundation”, “concealer”, “pressed powder”, “eye shadow”', “blush”,

<«

“eye shadows”, “mascara”, “eyeliners”, “lip coverings”, “lipstick”, “lip gloss”, “lip liners”, “eyebrow color pencils”,

LENTY

“eyebrow pencils”, “eyebrow powder”, “eyebrow pomade”, “eyebrow gel”, “facial moisturizers”, “eye creams”,

%«

“eye gels”, “eye-area moisturizers”, “eye-area gels”, “eye-area creams”, and “facial serums”.



1. The Documents Relating to Claims of First Use and Priority

In document request no. 3, Applicant asked that Opposers produce documents sufficient
to show the earliest sale under the marks of each of the products remaining in the registrations
and the earliest sale for each product “in commerce”.

In response to the motion to compel, Opposers refer to the documents attached to their
Response as Exhibit B, which purport to show shipments of two products in March, 2000, to the
“ABH Salon” (Opp. Br. p. 5); documents attached as Exhibit D which purportedly show
shipments of four products to the ABH Salon in April, 2000 (Opp. Br. p. 6); documents attached
as Exhibit E which are falsely alleged to “reflect sales of ABH-branded goods by the ABH Salon
during the period from January 1, 2000, through March 31, 2000”(Opp. Br. p. 6)%; and an invoice
to a Nordstrom store in August of 2000 reflecting the “sale and shipment to a Nordstrom store in
Towa of each type of Class 3 product described in ABH’s amended registrations for the ABH
Marks, including the ABH-branded skincare product After Tweeze Cream”. (Opp. Br. p. 6).

In fact, the only document produced.which purports to show first sales to an actual
customer is Exhibit C. Opposers’ counsel has represented that “all goods sold by ABH to
Nordstrom were ABH-branded goods” (Opp. Br. p. 7). Accepting Opposers’ representation,
however, Opposers’ claim that the invoice shows first sales in commerce of the products

“described in ABH’s amended registrations” is only partly responsive to the document request,

2This statement is in direct contradiction to counsel’s assertion both earlier in his brief that “ABH launched its ABH-
branded line of products in the Anastasia Beverly Hills Salon...in March of 2000” (Opp. Br. p. 2) and his assertion
less than a page later that the documents reflect use of the marks on “After Tweeze Cream at least as early as March,
2000” and to all the evidence ( including a declaration by Opposer Anastasia Soare herself and the article reflecting
an interview with her attached as Ex. A), previously provided by Opposers in the case. The statement is also in
contradiction to the documents themselves which purport to show sales by “Anastasia Cosmetics” rather than by the
“ABH Salon™.



which requests documents showing first use of each product sold under the marks and is not
limited to products in the “amended registrations™.

Further, Opposers’ claim of use of the ABH marks for the goods in the “amended
registrations” is based on the false premise that Opposers’ “after-tweeze cream” is the same
product as the products listed in its amended registrations (i.e. “facial moisturizers”, “facial
serums”, “eye-area creams”, “eye creams” and “eye-area moisturizers”) and that “pre-tweeze
gel” is the same product as the “eye gels” and “eye-area gels” listed in the registration®.
Therefore, it is requested that the Board order that Opposers produce documents which show
first sales of all of the products with which the marks have been used, including but not
necessarily limited to each separately listed product in the original registrations with which the
marks have been used.

Document request 23 requests “documents that support Opposers’ position of having
prior rights with respect to the use of “ANASTASIA” as or in a mark for skin care products”.
Opposers simply state that the documents produced in response to document request no. 3 “also
reflect that Opposers used the ABH Marks on After Tweeze Cream at least as early as March
2000”. Applicant requests that the Board order that Opposers either clarify that their claim of

priority as to skin care products is based solely on “After Tweeze Cream” (a product which is not

* Indeed, in her declaration filed with Opposers’ Motion to Dismiss Applicant’s Counterclaims, Anastasia Soare
made claims of use for numerous products not listed in the “amended registrations” (Soare Declaration §§ 36-38).

* As is evident from Opposers’ Ex. D, “after-tweeze cream” and “pre-tweeze gels” are eyebrow products. They are
applied to the eyebrow area and are designed to sooth the brow area and minimize the irritation, tendemness, and
redness of the brow area above the eye before and after tweezing. After-tweeze cream is a different product from
the “facial serum” or “facial moisturizers” in the registrations. Facial moisturizers are designed to make the external
layers of the skin softer and more pliable by providing hydration to the skin, and facial serums, often used in
combination with facial moisturizers, are applied to the face to either exfoliate the skin or deliver antioxidants.
Neither of Opposers’ eyebrow products used to provide hydration or antioxidants to the skin. Nor are the after-
tweeze cream and pre-tweeze gel the same product as “eye-area creams”, “eye creams”, “eye-area moisturizers” and
“eye gels”, which are applied to the under-eye area for reducing dark circles, repairing damage around the eyes,
reducing wrinkles beneath the eyes, and firming and revitalizing the under-eye area. Finally, even if a product could
be put to the same use as another product (e.g. a bat for a golf driver or a rake for a putter), it does not become that

other product. See attached Ex. B.



even listed in the registrations) or that Opposers produce the remaining documents on which they
would try to rely to show priority as to skin care products.

2. Documents Showing Sales of Products and Rendering of Services Under the
Marks

A year and a half after document request 9 was made and after Applicant’s motion to
compel was filed and served, Opposers produced sales documents at least for 2000-2004,
claiming that “[o]n or about April 29, 2011, Opposers located a Quickbooks file, containing
historical sales and accounts receivable information, on one of ABH”s computer servers” which
has enabled Opposers to produce reports “entitled ‘Sales by Item Detail’ for the years 2000
through 2004 (Opp. Br. p. 8). These critical documents were produced to Applicant on May 16,
2011. |

Having finally produced these documents, Opposers now incredibly claim that these daily
“Sales by Item” reports do not in fact show “sales by item”, claiming that they “summarize total
sales of ABH-branded products, but do not constitute a complete record of sales of individual
ABH-branded product sold by Opposers because complete computerized records of such sales
were never created” (Opp. Br. p. 8). As is evident from Opposers’ own Exhibit F, the documents
do not “summarize total sales of ABH-branded products”. Since these reports show (with the
exception of certain initial pages) complete sales by item gnd day records, why are such records
“incomplete” and why are Opposers representing that “complete computerized records of such
sales were never created”? Why, finally, as exemplified by Exhibit F, do only the first few
pages of the records for certain years identify the products sold as “product” whereas the
remaining pages identify the specific products sold? Opposers delayed a year and a half to
produce sales records from 2000-2004 but now, without explanation, attempt to represent that

they are somehow “incomplete” so that the information contained within these documents cannot



be used to show the falsity of their claims of use. Applicant requests that Opposers be ordered to
explain why the sales records are “incomplete” and to explain why products are identified only
as “product” on the initial pages of some of the annual reﬁorts.

Opposers still have not produced sales records for ABH-branded products from 2005-
2010 even though Opposers state that they have “in the regular course of business, keep detailed,
computerized records of its sales and inventory using Fishbowl software” (Opp. Br. p. 9). In lieu
of producing sales information, Opposers have produced .;cm alleged summary of shipments of
ABH-branded goods from the ABH warehouse to wholesalers for each six month period from
2005 through 2010. (Opp. Br. p. 9). It is now evident that Opposers could easily generate a
similar spreadsheet showing actual sales of the products from 2000-2010. Notwithstanding
Opposers’ absurd assertions that the documents produced which show shipments of products
provide a more accurate picture of sales than would be provided by “detailed sales by item”
reports of the kind produced for 2000-2004 (Opp. Br. pp. 9-10), Opposers should be ordered to
produce the documents showing “sales by item” for 20052010 as well as spreadsheets showing
actual sales for each six month period from 2000-2010 of each of the ABH-branded products.

With respect to document production request no. 10 relating to annual income received
from salon services under the marks, Opposers are now maintaining that they simply do “not
have documents, other than the hard-copy reports already produced to AML, breaking down the
dollar value per year of each individual service rendered in the ABH Salon” other than the
“Operator Service Commission Reports” for three months in 2000, one month in 2001, and two
months in 2002. (Opp. Br. p. 10). Opposers are seeking to avoid the production of documents
by misrepresenting what was requested — Applicant requests documents showing the annual

income from rendering salon services under the marks, not documents showing a break-down by



specific service and service provider. Applicant requests that the Board order that Opposers
produce the documents showing annual income from rendering salon services under the marks.

3. Responses to Interrogatories Relating to Interruption in Use

In response to Applicant’s motion to compel, Opposers have expanded their answers to
Interrogatory Nos. 10 and 11 from a paragraph to a seven page essay. However, while the
information provided in those seven pages shows that Opposers have been significantly
misrepresenting their rights and certainly shows that the declarations of use filed in Opposers’
registrations during the litigation were false, as shown by the attached material filed under seal,
the answers remain misleading and incomplete. Opposers should be ordered to provide complete
responses as to all products in connection with which sales have been interrupted.

TRADE SECRET/COMMERCIALLY SENSITIVE MATERIAL

FILED UNDER SEAL



4. Extension of Time

As is evident from the-foregoing, because of Opposers’ continuing evasiveness and
efforts to prevent meaningful discovery that would show the full extent of their
misrepresentations, it is necessary to extend discovery by at least sixty days following the
resumption of proceedings to follow up on the discovery which has resulted from the motion to
compel and which will result from the Board’s order. Further, as Applicant’s counsel informed
Opposing counsel in a letter on February 25 (after the sett.lement discussions between
Applicant’s new counsel and Opposers’ counsel failed), the parties have agreed that there is a
likelihood of confusion between their marks as to skincare products, and Applicant intends to
amend its counterclaims for cancellation to allege priority and likelihood of confusion. This will
also make the counterclaims consistent with the petition fér cancellation which was filed by
Applicant counsel’s predecessor a year earlier (Cancellation No. 92052119). Because of the
newly discovered information resulting from the motion to compel, Applicant now also intends

to add claims for abandonment to its counterclaims.

Respectfully Submitted,

STITES & H/%BISON PLLC

/ Yo
Brewster Taylor /' ’
Mari-Elise Taube
1199 North Fairfax Street
Suite 900
Alexandria, Virginia 22314
Telephone:  (703) 739-4900
Facsimile: (703) 739-9577
Email: btaylor@stites.com

June 6, 2011



Certificate of Service

[ hereby certify that a true copy of the foregoing Brief in Reply to Opposition to
Motion to Compel and for an Extension of Time and the attached Exhibit B were sent via
via U.S. first class mail on June 6, 2011, to John May, Berliner & Associates, 555 West Fifth

Street, 31st Floor, Los Angeles, CA 90013, and via email to John May at jmay@berliner-ip.com.
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Brewster Taylo//
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Home» Beauty & Personal Care» Skin Care Products» Eye Creams» Definition of Under-Eye Cream

Definition of Under-Eye Cream

Skin-care regimens differ from individual to individual, varying by age,
skin type, skin concerns and objectives and personal choice. Sales
people behind beauty counters usually insist that any person's optimal
daily skin-care regimen should consist of a cleanser, toner, serum,
moisturizer and under-eye cream. Cosmetics companies have even
developed different products for nighttime use, urging customers to
purchase an even broader range of products. While not everyone opts
for serums, exfoliators and night creams in the skin-care regimen,
under-eye cream use is as common as a daily moisturizer.

The Eye Area

The skin around the eyes is significantly thinner than the rest of the

facial skin, making it more sensitive to both natural and external

factors. Aging affects the orbital skin faster than other areas of the

face, and effects from external factors such as sun exposure, smoking

and caffeine first become visible in this area. The skin around the eyes

can lose its elasticity and collagen more easily than other areas of the I
face. Cosmetic companies use these facts about the orbital skin to

design products and treatments especially for that area, and to market

the products as necessary parts of the skin-care regimen formulated
differently than facial moisturizers.

Skin Conditions of the Eye Area

Because the eyes are used constantly for expression, the fine lines
that come with aging are first exhibited in this facial skin area, and can

http://www.ehow.com/about_5455481_definition-undereye-cream.html 6/6/2011
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be deepened with other factors, such as sun damage and poor health
habits. The appearance of crow's feet are an aging eye-area concern.
In addition to wrinkles, under-eye concerns also include dark circles
and puffiness. Dryness is another concern, as it can make fine lines
and wrinkles appear deeper.

Functions of Under-Eye Cream

Under-eye creams aim to moisturize the orbital skin, and some claim
to provide continuous hydration for extended periods of time. Beyond
moisturizing, eye creams target various orbital skin conditions.
Corrective eye creams promise to reduce the appearance of fine lines
and wrinkles. Some under-eye creams are designed to reduce the
appearance of dark circles and/or reduce puffiness. Eye creams that
promise preventative benefits are formulated with antioxidants in the
ingredients to protect the skin area from environmental influences. Anti
-aging eye creams aim to deliver both corrective and preventative
benefits.

Application

Eye cream is applied to the cleansed orbital skin before the facial
moisturizer. It is applied by dabbing a small amount of the product
under and around the eye, and slightly massaging the product into the
skin. Rubbing the orbital area is frowned upon, since the eye area is SO
sensitive to movement and the stretching of the skin. Eye cream can
be used in the morning and at night, although its use at either time is
optional.

Expert Insight

The claims of cosmetic companies and consumers about the
effectiveness and need for eye creams varies so widely that the matter
of eye cream necessity is absolutely subjective. However, Linda Wells,
longtime beauty editor for Allure magazine and author of "Allure:
Confessions of a Beauty Editor," suggests in her book that eye creams

Related Topics :
aren't necessary at all in skin care. The use of under-eye cream to
Under Eye treat and protect the orbital skin is undoubtedly a personal choice.
Treatments
References
"Eye Skin Care Info Pack." SmartSkinCare.com, Sptember 2009
"Caring for The Skin Around the Eyes.” Mediniche.com
Email Print Share

http://www.ehow.com/about_545548 1_definition-undereye-cream.html 6/6/2011



5 Best Eye Creams & Wrinkle Creams Exposed - Eye Cream Reviews & More Page 1 of 9

« Home
» Top Rated Eye Cream |

* Eve Cream Articles |

« About Us
e Contact Us

Most wrinkle creams may reduce wrinkles on your face but NOT around your eyes. Why? The
answer is simple. Because 99% of all wrinkle creams weren’t designed for the sensitive skin around

the eyes.

The good news is, there are a few eye creams that are strong enough to get rid of wrinkles around
your eyes, eliminate dark circles and even reduce puffiness underneath your eyes. We created
EyeCream.org, to help you sift through the hundreds of eye creams on the market to help you find eye
creams that ACTUALLY WORK! We have analyzed and reviewed Hundreds of Top Selling Eye
Creams on the market and ranked them based on the following 6-Point Criteria:

1. Consumer Reviews
2. Ingredient Quality
3. Anti-Wrinkle Power/Speed

4. Long Term Results
5. Product Safety
* 6. Overall Value

How You Can Help? After You try any eye cream, return to EyeCream.org and give us your
feedback. Your experiences are vital in helping us to find out which eye cream works and which

don’t.

#1 Prototype #37-C

Today's Top 5 Eye Creams:

1. Prototype #37-C
2. 7 Second Eve Lift

« 3. Oxytokin

4. Cellatox
5. Freezox

SAVE MONEY. FEEL GREAT. LIVE GREAT.

http://www.eyecream.org/ 6/6/2011
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Skincare - By Category - Eye Care — Estée Lauder Official Site

English  Espadol

Page 1 of 2

Vvelcome Sign In - Emait Sign Up

Shopping Bag : 0 flems  Checkout

» EYE CARE

GTATE

Eye Care

CLEANSERS / TONERS
EYE CARE

MAND & BODY

L

ATy

http://www.esteelauder.com/products/685/Product-Catalog/Skincare/ By-Category/Eye-Care...

Dark Circles

Idealist
Cooaling Eye Illuminatar

e . [iZreviews)
BENEFITS Reduce the look of
dark circles and puffiness

SEE SHADES AND DETAILS »

558.00

LG, LODE

Lifting / Firming

Resilience Lift Extreme
Ultra Firming Eye Creme

ioos e s i35 reviews)
BENEFITS For a more lifled. firmer
ook around your eyes |

SEE DETAILS »

$51.00

QUICK LGOK: .

Hydration

Hydra Complete
Multi-Level Moisture Eye Gef Creme

w5 w5 {10 reviews)

BENEFITS Hydretes away fine lines
Eye area looks revitalized

SEE DETAILS »

$38.50

HE¥1N

Eye Makeup Remover

Gentle Eye Makeup Remover

s e+ s BBreviews)

BEMEFITS Works quickly, thoroughly
on shadow. mascara, atc.
SKINTYPE Al Skintypes

SEE DETAILS »

$16.50

QUICK LOOK

arch Keywards

Repair / Protect

Advanced Night Repair Eye
Synchronized Compiex

soE e s v {91 reviews)

BENEFIT  Repairs past visible
damage
around the eyes

SEE DETAILS »

$49.50

QUICKLOOK

Anti-Wrinkle

Time Zaone
Anti-Line/Mrinkle Eye Creme

Vooan e i w (A1 reviews)

BENEFITS Dramatically reduce the
look of eye lines. wrinkles

SEE DETAILS »

Sensitive Skin

Veérité
Special EyeCare
b ke w ew (16 reviews)

BENEFITS Soothes, hydrales eye
area

Gentle anti-aging benefits
SKINTYPE  Sensitive Skin
SEE DETAILS »
$37.50

CGLICK 200K

6/6/2011



Eye Cream: Reduce Wrinkles & Fine Lines with Eye Cream at Sephora Page 1 of 2

FREE SHIPPING over $50

Sign In or Sign Up for Sephora : HOME : MY ACCOUNT» : STORES : GIFT REGISTRY : HELP

@l shopping basket 0 items  CHEGKOUT

FRAGRANCE  BATHR&BODY  HAIR  TOOLS & ACCESSORIES  MEN  NATURAL  GIFTS

SEARCH | BRANDS CHOOSE BRAND
EYCQ skincare: eyes: fine lines & wrinkles
U S S
Fine Lines & Wrinkles NARROW BY BRAND
_Dryness Choose Brand
Dark Circles
Puffiness APPLY SORT Sort By

Your list is sorted by Top Sellers.

1-120f122item(s) 1]12[3]4]5].. next [»] ViewAll

Bremenn Research Labs Bremenn Research Labs Philosophy Eye Hope™
Upper Eyelid Lifter™, $59 Hylexin™ $59 Advanced Anti-Aging Eye

Cream, $48

Clinique All About Eyes™ Laura Mercier Flawless Skin Ole Henriksen Ultimate Lift
Rich, $29 - $47.50 Repair Eye Serum, $80 Eve Gel, $38

Shiseido Benefiance Lancome GENIFIQUE EYE Perricone MD Eve Lift
Concentrated Anti-Wrinkle Youth Activating Eve Syner 145 Value}, $95

Eye Cream, $52 Concentrate, $59

http://www.sephora.com/browse/section.jhtml?categoryld=C 11721 6/6/2011



Eye Cream: Reduce Wrinkles & Fine Lines with Eye Cream at Sephora Page 2 of 2

HPRORL

StrivVectin StriVectin-SD™ Eye GRILINE ONLY
Concentrate for Wrinkles, $59 Laura Mercier Flawless Skin SEPHORA COLLECTION Age
Repair Eve Créme, $75 Defy Eye Cream, $24

1-120f122item(s) 1]2(3]|4]|51]...next [»] View All

g g SEPHORAMOIILE

@ IEnter your email for special offers|

ABOUT SEPHORA | CONTACT US | ORDER STATUS | SHOPPING LIST | STORE LOCATOR | STORE EVENTS | GIFT CARD | JOBS
OTHER COUNTRIES | CANADA ORDERS | REWARDS PROGRAM | SEPHORA GIVES BACK | SEPHORA UNIVERSITY | AFFILIATES | SITE INDEX | HELP

Copyright © 1999 - 2011 Sephora USA, Inc. ALL RIGHTS RESERVED. Terms of use. Privacy Policy
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Anastasia After Tweeze Cream Page 1 of 2

20% off the Father’s Day Collection.

Shop now and save 20%: with code dadsday20.
Expires June 21, 2011.

Select:

view all brands

view more Anastasia Beverly Hills products anastasia after tweeze cream -
. 0.07 oz.

Deals Under $10 Price: $20.00

Deals $10 to $20

Deals Over $20 FREE

Qty: 1 SHIPPING
ordars over 340

Collections Like : Be the first of your friends to like this.

Bath & Body
Be the first! Submit Your Review

Fragrance

Gifts

Hair Care description | reviews = may we recommend

Home Decor
cem T After tweezing, this luxurious cream formulated with chamomile, Vitamin C and Vitamin E helps to caim,

Makeup N A ) X

soothe and refresh the skin. This exclusive anti-redness formula can be used on the brow area or any
Mani & Pedi other area of the face where redness may occur.
Men

Mother & Child
Pet Care

Skin Care
Smile

Tools & Accessories

Deals & Steals Email
. Blog with Us
. 'In the Press

Follow Us on Twitter

Find Us on Facebook

Read Qur Newsletter
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After Tweeze™ Soothing Cream - Tweezerman - Award Winning Beauty Tools Page 1 of 2

TWEEZERMANS Search Terms... SEARCH

The Beauty Tool Experts™

LTINS REEAC SEAUTY MOMWISRE NS RO KR my account | B 0 item - $0.00

TR AT U TRETASN S

BROWS » Soothe & Finish » Afer Tweeze™ Soothing Crean

BEAUTY SCOOP
After Tweeze™ Soothing Cream
Meet our 2007 CEW Award Winner. After you
tweeze and before going out to meet the world, make
sure to treat yourself and soothe tender brow areas
with our calming, moisturizing cream.

If you have super extra-
sensitive skin -

we recommend tweezing
the day before an
important appointment or
event. But when vou're
in a pinch. try these 3
casy steps for a fast
flawless look:

Tips & Tricks .

Use the soft wand for precise, gentle-glide application

of this rich blend of moisturizers and calming

extracts. Quickly absorbs to help soothe skin post

tweezing or waxing. Helps counteract post-tweezing

redness and inflammation.

1) use an ice cube (or

cold water) to close

pores on just-tweezed

brow areas

2) pat dry and apply

After Tweeze Soothing

Cream

3) follow-up with a light

coat of concealer to

P COVEL Ay CXCCSS

?/ $10 QTY. 1 [Add To Bag | [ Find A Store | redness, wait at least five
minutes betore applyims

make-up.

o

{__:‘_j ZCOM

[ SendToAFriend |

OTHER PRODUCTS YOU MIGHT ALSO LIKE

Point® Tweezer Slant® Tweezer Browmousse™ Tweezermate® 10X 3
’ Lighted Mirror

STORE LOCATOR

PLEASE ENTER YOUR ZIP CODE TO
CARCH FOR A STORE ’
RLYOU THAT CARRIES

! e,
TWE .

LZERMAN PRODUCTS.
CJOIN OUR EMAIL LIST CLICK HERE TO CHECK
FOR SPECIAL OFFERS AND EXCLUSIVE INTERNATIONAL »

NEWS

http://www.tweezerman.com/scripts/item.cfm?ge=B&sc=SF&itemsku=2000-R 6/6/2011



Anastasia Pre-Tweeze Gel | Nordstrom Page 1 of 1

FASHION REWARDS Go shopping, get rewards. See details.

Welcome to Nordstrom. Would you like 1o sign in? | Your Account | Our Stores | Get E-mail Updates | Wish List | Shopping Bag' 0 items

N O R D ST RO M HALF-YEARLY SALE

FREE SHIPPING on online orders of $200 or more. See details. . For women & kids! Save now

SHOP BY DEPARTMENT SHOP BY BRAND

O This item is currently unavailabie.

i Y igh
Anastasia Pre-Tweeze Gel ou might

also like:

Be the first to write a review | discuss this item : 5 |

DETAILS,

Formulated with aloe vera, chamomile and peppermint oils, this
lightweight gel calms and cools the skin as it prepares the brows for
tweezing. .

0.7 oz. tube.

8y Anastasia; made in the USA.

Anastasia
Brow Pencil
$22.00

item #13092U ;

Need Help? tive Chat
Have feedback on this item? Let us know

Did you know... 3
Our trained Beauty Stylists are ready with answers Lo your questions. Please i
calt 1.800.7beauty or visit any Nordstrom store for complimentary 1
cosmetic, fragrance or eyebrow consultations.

Anastasia Duo
Brow Powder

$22.00
Love this
brand?
Anastasia
Beverly Hills
Like
REVIEWS (0) DISCUSSIONS (0) Back to top a
Customer reviews
= &~  Be the first to write a review
Back to top &
Customer Service Fashion Rewards About Us Nordstrom AS YOU WISH
Check Order Status Apply for a Nordstrom Card Careers Gather al )’OU{ favorte pecesin
Returns & Exchanges Pay Bill Online investor Relations Like 667,866 one easyw\-shop fist.
Product Recal Shipping Opti & Ch Nordstrom Cares Wish List
Live Help o 1pp|?g 8[9' xo_ns arges Nordstrom Rack
Nordstrom Stylists omestic SNpPINg Store Locations & Events Connect with Us .
Ad s N International Shopping Shop Our Catalogs Follow Us on Twitter (et E-mait Updates
vanced searc Gift Cards Site Map Read Qur Blog
@201 Nordstrom, Inc. For assistance call 1-888-282-6080 Coentact Us Your Privacy Riehls Terms & Conditions Give Us Feedback «f
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