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food pantries. Our Ann Arbor, Michigan,
store converted its empty mezzanine

space into an art gallery offering four dif-

ferent exhibits each year, with free space

for local artists, as well as a performance

venue for local musicians. We're an ac-

tive part of our communities everywhere
there's a Whole Foods Market.

Local Producer Loan Program
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Whole Foods Market's
Local Producer Loan
Program provides up to
$10 million in low- inter-
est loans to small, local

producers. We believe in supporting local
farmers and producers and want to make
it easier for them to grow their businesses
and bring more local products to market.

Loans range from $1,000 to $100,000
and can be for things like purchasing more
animals, investing in new equipment, or
converting to organic production. This pro-
gram minimizes the fees, interest rates, and
paperwork that can often get in the way of
a small local farm or business taking the
next step toward expanding its operations.
Since inception in 2007, the program has
loaned out more than $5 million.
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We have completed loans to organic
vegetable farmers, a heritage turkey
grower, a nutritional protein bar maker, a
maker of body care products, and many
others. The program is driven by the
twelve regions of Whole Foods Market,
with support from the Local Producer
Loan Program office in Austin, In ad-
dition to fostering supportive relation-
ships with growers and producers in
our regions, the loan program supports
the development of specific products
(including organic and animal compas-
sionate products) that we would like to
include in our stores.

Whole Planet Foundation®

A Whole Foods Market nonprofit cre-
ated in 2005, Whole Planet Foundation
empowers the poor through microcredit
loans. Whole Planet Foundation partners

WHOLE PLANET

F O U ND AT O N°

with established microfinance organi-
zations operating in communities that
supply Whole Foods Market stores with
products, with a specific focus on the
developing world. The Foundation pro-
vides grants to partner organizations,
which then provide impoverished en-
trepreneurs with access to capital and
credit to start or expand small, home-
based businesses and, through the suc-
cess of the business, lift themselves out
of poverty.

As of late 2011, the Foundation has
disbursed more than $114 million in

microloans in 50 countries in Africa,
Asia, North America and Latin America,
offering nearly 200,000 people (92%
of them women) with an opportunity to
change their own lives.

With administrative costs wholly cov-
ered by Whole Foods Market, 100% of
donations go directly to providing small
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loans (the average amount is $9235) to
entrepreneurs. Whole Planet Founda-
tion's funding is provided through mul-
tiple channels: Whole Foods Market
Team Member payroll donations (nearly
$3M since 2007), online giving, annual
month-long store campaigns (more than
$4M raised in 2011), store-level fund-
raising events, and the Supplier Alliance
for Microcredit, detailed above. In addi-
tion, up to one percent of the sales of
many of our Whole Trade products go
to funding the Whole Planet Foundation.
With nearly 1,000 third-party certified
Whole Trade products, funding for the
Foundation totaled more than $740,000
in 2011.

Whole Planet Foundation’s

Team Member Volunteer Program
The Team Member Volunteer Program
enables select Team Members to par-
ticipate in a 1-week, 2-week or 4-week
immersion program in developing world
communities in New York City, India,
Kenya, and Peru where Whole Planet
Foundation is currently working. Eventu-
ally, this program will be offered in all the
countries where the Foundation works.

The program immerses team members
in local language, culture, and commu-
nity activities. Volunteers donate time
to projects ranging from education to
environmental conservation. Team
Member volunteers also visit Whole

Planet Foundation microentrepreneurs
to learn about the businesses and
experience the impact that small loans
can have on the lives of people.

The in-country experience is run by
partners worldwide who have experi-
ence hosting volunteers.

Team Members return to their home
location and bring global knowledge
to their local environment, using their
influence and knowledge to increase
support for the Whole Planet Founda-
tion and make a difference in their own
localities.

Whole Foods Market supports this
program to help Team Members fulfill
our Core Value of Caring for our Com-

munities. How does it work? Team Mem-

bers who've worked at Whole Foods
Market for at least a year and who are in
good standing apply for one of the four
volunteer opportunities. If chosen to go,
Whole Foods Market covers the full cost
of the program while in-country. Team
members cover their airfare and must
take leave from their jobs for the two- or
four-week experience.

Since the program started in 2007, 168
Team Members have participated in the
program, with 60 more slated to go in
2012. Past programs have been held in
Costa Rica and Guatemala, as well.
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£ bl tious meals. Whole Kids Foundation uses
Whole Kids their voice to help children and families
Foundation's make healthy food choices for life. In its
mission is inaugural year, the foundation is involved
to support in the following projects:

schools and
inspire families Salad Bars in Schools

to improve Whole Kids Foundation is a member of
children’s nutrition and wellness. lts Let's Move Salad Bars to Schools, which

ultimate goal is an end to the childhood will fund and grant 6000 salad bars to
obesity epidemic. Through partnerships schools by 2013. In 2010, $1.4 million
with innovative organizations, schools, was raised to award 564 salad bar grants
and educators the foundation works to through the generosity of Whole Foods
provide children access to fresh, nutri- Market shoppers. Seeing the overwhelm-
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ing response from customers, Whole
Foods Market pledged an additional $1
million to the program. Today, Whole
Kids Foundation continues this work

by raising awareness and funds and by
encouraging schools to experience the
difference a salad bar can make in in-
creasing children’s consumption of fruits
and vegetables.

School & Community Garden Grants
Children often develop a deep under-
standing of the connection between
healthy eating and a healthy body when
they learn to grow food. School and
community gardens offer an opportunity
to integrate math, science and health
curriculum into a dynamic, interactive
setting.

Gardens provide a base of knowledge
that allows children to take an active
role in healthy food choices. As of

October 2011, Whole Kids Foundation
raised more than $2,268,000 for the
School Garden Grant Program.

In the fall of 2011, the Whole Kids
School Garden Grant program started
taking applications for grants intended
to support the implementation or expan-
sion of school gardening programs.

Nutrition Education & Inspiration
for Teachers

Educators are some of the most impor-
tant role models for children. Whole
Kids Foundation is piloting nutrition and
cooking education for teachers with the
goal of improving their nutrition, health
and wellness. This pilot is taking place in
Austin, Texas, with the Austin Indepen-
dent School District. The Foundation
intends to roll out resources more
broadly in 2012.

WEFMO0128
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Looking Ahead—Together

Whole Foods Market has been the leader in organic retailing for more

than 31 years. Our deep commitment to organics and sustainable

agriculture is the foundation for our global citizenship efforts.

Yet we're doing so much more, from
working upstream through our supply
chain to ensure higher product quality
and responsible packaging, to volun-
teering in our communities on projects
ranging from feeding the homeless to
teaching nutrition in local elementary
schools. We're a pioneer in the use of,
and experimentation with, alternative
energy sources for retail stores. And
every new store we open features new
and improved green building systems,
techniques, and materials.

Are we doing everything right? Of
course not. As we state in the Whole
Foods Market Declaration of Interdepen-
dence:

‘ ‘ It is our dissatisfaction with the cur-
rent reality, when compared with what
is possible, that spurs us toward excel-
lence and toward creating a better
person, company, and world. When
Whole Foods Market fails to measure
up to its stated Vision, as it inevitably
will at times, we should not despair.

Rather let us take up the challenge
together to bring our reality closer to our
vision. The future we will experience
tomorrow is created one step at a

time today. , ,

Our Team Members are continually
striving to create that better tomorrow.
While that effort is an ongoing pro-
cess, this Green Mission Report gives
us a chance to showcase what we've
achieved and our goals for the future.

We're always open to learning about
new ways we can help make this a
healthier planet. Thank you for taking the
time to read about our citizenship efforts
and we'd love to hear from you. What
would you like to know more about?
What do you think we might pay atten-
tion to next? What inspires you about
what we're doing?

Let us know at
greenmissionrepori@wholefoods.com.
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Green Mission

Vise moms evarywirere vemind us hat acilons apedk louder than wards. We can gl tailk abeut Shving our
planet but making those smart and i challenging choices evary day is wivat's going to gelithe job
done. We've been inying 1o make gresn choloes since we opened worfirst store. Vée understand that
companies can have a large impact wa our anvironmenl.

o were ithe first:major netafler 2o offsel 190% of our energy
use with wind anergy oredis. And we are giad to sae hat same
of fhe wadd's largest revaliars are following the example vie'va
el in grean bullding, the use of selar power, company-wide
recycling prog i | green mission prog and
support for crganics. Vhen more companias take graan staps,
wvie il win.

Do we have a parfec track racord? Nope. Have ws found g 2 -

soluttans for all of the green lssues affecling eur stores? Not yel. Butwe re working on 1t We promise you
tat our team members are concarned, driven people wWho are seardhing for ways % do wupre every day. lfthal
sounds passionate, well, it is. The peophe wio work here — from the CEO on down — are passionale aboul
foud. govd healh and fhe fokure of this fithe blus dol that we all call home.

The 3 R's: Reduce, Reuse, Recyde
Evaryona around hers stives to huner fliis golden ruie uf environnvental stewardship.
REDUGE

Our stors are taking the infliative in many arews o reduts our impadt on fire eatth and it resources
Tncluding:

+ implemerting papertess ordering systems to reducs paper waste.
Supporing capooling and public transporation for team mermbers.
tmplementing the use of pewer monitors and aliver technology to veduce our energy consumplion.
Using campostable supplies for foad and wine sampiirg.
Compasting, which has reducad our landfill waste by up to 78% inseme regiens.
Benning plastic grocery bags.

REUSE

We reuse matefial of &1l kinds whensver pussible. For exanmpie:

- W strongly encourage wsing reusable grocery bags by providing affordable bags and by paying a1
teast a nickel-per-bag refund.

« Wa are implementing the use of reusable and compostabie plates and bowls in our dining areas.

+ Wi save packing peamats and donate them to Joosl shipping storas, s we work with suppfiers to
whminate Styroloam use in shipping.
RECYCLE
We're axtited about our ploneering cempostimg program. Spofted produce and oiber compostable
used to go Yato Fandills ts new belng backhauled by our delivery trucks o regherral faclifes whers
Into compost. Then, we donats it to communily gardens or selt it in our stores, reducing our tandf
up to 75%. Other exaniples of recydling initlatives indluids:

a4

ble & jes with recharg oNes.

P

« Holding company and community recycling drives for elecironics.

h

« Using recycled paper with a high percentage of post< vraste p

- Providing racaptacies for glass and plastic racydiing in our dining areas along vdth coliection boxes in
many stores for cell phonas and Ink jet cartridges.

2012 Green Mission Report
WHOLE FOGDS MARKET'S FIRST GREEN MISSION REPORT

Qur firat-aver green mission report provides an ovarview of the many areqs we focus upon as @ company o
help tessen our impact on the enviranment, as well as how we glve back to vur jocel and global communities.
Download the 2012 Graen Mission Repont {1.6mb PDF).

Alternative Energy
WIND POWER

In January of 2006, we made our first landmark purchase of renewable energy credits (RECS) from wind farms
1o offset 100% of the electricity used in all of our stores and other fadilities in the United States and Canada. in
2007, 2009. 2910, 2011 and 2012, ws did it againl This green action and olhers esrned us the Envirommental
Prolection Agency Grean Power Pariner of the Yaear 2006, 2007 and 2010, Additienally, the Environmental

Practi alluc B wumens wramanhined cis Buie arvm man =i watons meiwabom v e Bk = P e Puiiend mndaee kb Ao e

‘Vhule Foods bdarkeDs Fust Green

Mission Report

Crar first-aver
qreen mkssion
rapait pravides an
‘ovenites of e
any areas we

focus wpor as a
company o help
fessen ourimpact

onthe

emdronmant, as well as o e giva
back ko our local and global
vommunities. Download the 2012
Green Mission Report (1 8M8 PDF).
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2009, 2805 and 2006.

Qur investment in wind energy supponts the clean ensrgy induslry and helps us avold wearly 551.000 atric
tens of carbon doxide poliullon. That's an eavironmental benefit equivatentto mot consuming 1,200,600
basrels of il or aveiding e annual etactricly usaga of 65,000 average-sized homes”. Learn mora about how
natlonal wind RECs work,

*For more detalls on these calculations and dlean emergy in g 1. visit ihve Envi tal Protection
Agency's Clean Enargy page.

Solar
Indhidual stores from 1 igiens supph our wind credil purchase with power from selar panels. A
‘typical solar installation can:

- Produce and save more than 2.2 milllon Kilowalt hours over 20 years

~ Resullin more than 1,650 tons of CO2 emissions avolded, the equivalert of reroving 440 vars from
‘the roadways

» Redues the impact on our couniry's posver grids

In 2002, our Berkeley store becama the nation’s Arst major food retalier to introduce solar energy as its
primary fighiing power source. More of o stores followed sult, Tor example eur Brantwood. Califernia. stare
usas selar snergy for 24% of its power source and our Edgewater. New Jorsey, store hasts an impressive
anray of 14,008 square feet of solar panels.

Green Building

Green bullding wehniques conserve natural reseurces by reducing the use of virgin raw matarkals and
minindizirg the amounl of toxic resins and velatile erganic compounds MOTs) off-gassed by traditional
budiding fials such as lami , paint and carpeting. Qur store In Sarasata, Fletida recelved LEED
{Leadership in Enzrgy and Emnvironmental Design) Sitver Certificalion by thve U5 Green Building Council . the
first-aver eRvirenmerally-fifendly supermarket dasigned in accordance with the LEED Green Bullding Rating
System® As of March 2010 we had sbowt ten LEED rated stores, induding tvwo LEED Gold; we alse had two
Green Globas cenified stores—our Dadham, MA store d 3 globas {ihe equivalent to LEED Gold). thanks
in partio 2 fuel el and solar panels that generate on site nearly 108% of the store’s povrer nexds.

Mew store ion indludes tive green ials such as MOF {medium density fibarboard), smede
from 100% recoverad and recycled veoed fiber, Marmoleum, a natural linoleum product and FSC {Ferest
Stewardship Counvil) Certified Wood.

Organics
Organics is at the root of everything we do. Organic agricullure produces food thal promotes tive health of
consumers, famers and the eadh, with an eys to maintaining thal health far inlo ithe futare. Orgaric farming is

a hopeful-enterprise, practiced with cor and empathy for the Jand and the creatures upon it

Organic agriouiture:

~ Builds healthy, vital seil that's cich with microorganisnys and nutdenis so.it holds moisture, rasisis
arosion and absorbes CO2 10 help thwart global warming.

Promotes biediversity, reducing the danger of large scale crop failure and plant disease.

.

Refias on natural prevention instead of poison. Ne parsisten pesticides, fungicidas or herbicides are
aliowed on organic farms.

.

Preserves the integrity of meat and dairy products by prahibiting the use of antibiotics and artificial
growvith hormames.

Honors the role that domestic animals play in the cycle of life.

Proterts the safely of food and the integrity of soil and crops by prohibiting the wse of genetically
modified argantsms {GMOs).

Safeguards vrater quality by efiminating hammiul runoff from anificial feriiiizers and oiher toic
chemicals.

s

Saves energy trough reduced reliance on fossil fuels.

Palm Qil Pledge

Whols Foods Markst is concamed with the soclal and snvirenmenlal impacts of pain: ¢l production in tropical
rainforest ecosystems around the world. Whole Foods is committed to pr ting rainforests, ities and
our giobal cimate.

Whole Foods Market pledges te support the. davelopment of more sources of sustainable. falidy wraded palm

oll, 1o ensure that palm off in-our privale label {365 Everyday Value™ and Whole Foods Market™) brand
products are net seurced from the conversion of ralnf LOSY or frons comp ged in the
conversion of nataral forests andior peat Jands; respeci the free, prior and informed consent of Interasted

cormmunittas and meet or exceed RSPO {Roundlable on Sustainable Paim Oil) principles and critenia.

Whota Fouds Market pledges that it will only use sources of palm ofl Independently verified and cerilfiad to
these criteria in our private lebel brand preducts by 2012. Whole Foods Markst calls on our peers in the food
intustry 1o join with us in this pledge

Other Green Initiatives
In addition to the major efforls lisled above, we are doing the following:

Compostable food packaging — We are in the process of replacing tradilonal plastic and paper prepared
food containers and utensils with ali-natural fiber packaging. Mads from renewable resources suth as
begaesse made from sugar cane pulp and wood fibers, they are compnstable and, because they are
unblesched, free from chlorine and dioxins. In seme regions this type of fiber packaging may have bean
treated with non-glemental chlorine bleach (that does not have the same environmental datriments as

oW i ee = R [N . " . v i
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Biodiesel — We are gradually converfing our iruck freet to biodiesdl fuzls, duiimg CO2 tors Into 'fhe
atmasphers. Qur flestis also being fited with aerodynamic aprons 1o cul down on wind resistance rasulling in
less fusl corsumption. These tucks alsouse @ fuel:saving {and emisgions culting) system ifivat altows ffire
engine o be turped ofl completely ativadiog and defivery, rather ithan renain idfing.

Water Conseryvation — Soma atorss comvertad to Aush-iess urndls; each wilt save approximately 40,000
gallons ol weater per year {average wuse).

5% Day Donations — A slgnificant number of aur in dividual stores’ 5% Days have an environmental misshorm
helping clean up air, fivers, vceans and ilangfllis, 1o nama a few

Cleaning Supplies — Some stores ara using Green Seal qartified dieaning supplies and ofhvers are
Yransitioning to the use of environmertally fiandly digariing and malrienance produdls.

Printing Standurds — We carehilly evaluate the need for averylilng we print, and whenwe do peint, we insisl
on recycted paper, and we stive to use wates-hased inks and solvent-iree pAnting procasses where thay are
avallable.

For most of these gresn prograrns and initfativas, we have \goats and msdrics in place. We've reported thase
goals to the Carban Disclosure Prajed for fouryears sunning, as well as indluded wur scope 1 and 2 green
house gas emissians inventoties in The fasttwo years.

CAREERS VIDEQS
CONTACT US FORUMS
COUPONS SITE MAP
GIFT CARDS

COMPANY INFO

You Tube
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f-he Official Whole'Fai

Austin’s Green Mission Teams
Adopt the Colorado River Wildlife
Sanctuary

By Anna Kadrona, Aay 11, 2092 | Meet the Blogger | More Pasts by Anna

RELATED POSTS

ABOUT O} PIOCTS
ELGUIHEL

@N &i} NE | I.startad out @s Just anolher quist day 3t the vffice. By the and of the day we were muddy, sweaty, BLOG ARCHIVES + m
I J . covered wiih debris, Stchy — and happy. This was the third Earth Day {since 2010} that a group of =

@ R@Em BN @ | Whoto Foods Maikel® Green Mission anthusiasts gatherad on fhe banks of the Colurado Rives in ——
sastAustin for a voluriteer project. We were sensibly dressed, with long-sieeved shints. long pants, POSTS BY CATEGORY )=
M‘ SSiON & VALUE s work gloves and sturdy shoss. Mast of us had hats. One of us had purple hair.

RECENT POSTS

=

BLOG ROLL

SEARCH THE BLOG

BLOG B |
STORE DepafTMENTs

ABOUT THE BLOG

Welcome ta YWhota Story. the officlal
blog af Whele Faeds Market Don't
know we? kn @ mashell, we are the
viond's leading natura! and arganic
groces and we're passionsle about

We concentrated on planting iraes and removing invasive species like bamboo, with & bit of trasi and

dabris removal tassed in for good measure. Al the whils, we kepl an sye ou! for the poisan ivy that heahiy feod and a healthy planet.
sprawled throughout the underbrush. | xzas part of an all-female craw that had a few three-year-old Leamn more about us.
bald cypress trees ko plant Karen and | gol the lov-lying location. Digging out the hole for the root

We're fucky to hava a whole bunch
bl weas fike carving through butter. of amart, passionate people doing
incredible things in araas ke
arganics, supporing local growers,

The watsr table was about sixinches below the surface. 1t didn't take long, scooping out that slurpy

soil, to gat the tree planted. Susannah and Marisol, our sisters up an the hill, had a different green pracioss, fair rade, micro-

experience. They had 1o employ a pickaxe 1o get through the dlay-rich seil. We were grateful that a ‘e"m%";@ all Q‘fﬂﬂ;“’f ¥nod related
e olp wyith 18 stulf, Well use Wis blog to share

few df the guys came over 1o help with that one, of the ool Sings guing on

around here,

Of course what makas this blog
really exeiting is YOU — so join the
conversation!

A few ffolks who had participated in previous clean-ups made surs to visit the irees they planted in
previous years. I saw at least one chest swell with pride over a sapling planted two years ago. Not
only had the young Iree survived last year's extreme drought and heat, it had grown at least a fool.

One of the reasons our Grean Mission Team here in Austin enjoys participating in the annual deanup
{other than the fact that one of our company's Core Values caring for our communities and the

= eavironment) is that wa have seen amazing progress in the evelution of this wiidife sanctuary. In fact,
‘} o a faw of us halped put up the sign back In 2018, so you might say we have 3 special cannection to
B 38 the place.
e 3
L —
(2 o
e ]
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&) Sewaral years ago a Clty of fwskin Parks and Recreallon Departiment employes ddentiffied 3 valuaile

welland on the bank of the Colorado River that had tumed into 3 no-man's fand. it was padt unofficial
dump, part needle park and pan Sunday ofl-change parking lot — pretly nasty. Almast avery city of
slze has such places and most of us hwn a biind eye to them.

APPL
pUBLIX v. TH

pACIF
Opp. NO-

Yt this public servant saw the possibliity that the welland represented and decided to do something
abouwt fl. twasn't even cly land al the time. He rehabbed an old City of Auslin greenhouse and
started growing native tree snd shrub species using donated rals Further bootstrapplng
involved recrulting cleanup volunteers from some of the larger businesses In the area, fike Whole
Foaeds Market, whose employ occasionslly come gut in bers to do public service projects. WFMO 1 3 6

In a few short years of effort — by hundreds of volunteers — we now see psople using this area for
picnics, dog walking and general recreation. Presumably the wildiife is happler, too, with less
pottution. This Is one partnarship we fsel espacially enthusiastic aboul!




Have you adapted a park or do you volunteer for community diaanups far Earth Day or any other ime
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Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

United States Patent and Trademark Office

Reg. No. 2,836,248
Registered Apr. 27, 2004

SERVICE MARK
PRINCIPAL REGISTER

GREENLIFE GROCERY

GREENLIFE GROCERY, LLC (TENNESSEE LTD
LIAB CO)

417 SPRING STREET
CHATTANOOGA, TN 37405

FOR: RETAIL GROCERY STORES, IN CLASS 35
(U.S. CLS. 100, 101 AND 102).

FIRST USE 7-10-1999; IN COMMERCE 7-10-1999.

APPLICANT’S EXHIBIT A
PUBLIX v. THE GREAT ATLANYT
PACIFIC TEA COMPANY
Opp. No. 91186148 and Opp. No. 91186863

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "GROCERY", APART FROM THE
MARK AS SHOWN.

SER. NO. 76-521,085, FILED 6-6-2003.

ALICE SUE CARRUTHERS, EXAMINING ATTOR-
NEY

WFMO0007
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Wnitely States Patent and Trabdemark Office

NN G R O CER Y D

Reg. No. 4,241,576
Registered Nov. 13,2012

Int. Cl.: 35

SERVICE MARK
PRINCIPAL REGISTER

Dircetor of the United States Patent and Trademark Office

WHOLE FOODS MARKET IP, L.P. (DELAWARE LIMITED PARTNERSHIP)
550 BOWIE STREET, 6TH FLOOR
AUSTIN, TX 78703

FOR: RETAIL GROCERY STORE SERVICES; RETAIL DELICATESSEN SERVICES, IN
CLASS 35 (U.S. CLS. 100, 101 AND 102).

FIRST USE 7-10-1999; IN COMMERCE 7-10-1999.
OWNER OF U.S. REG. NO. 2,836,248.

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "GROCERY", APART FROM
THE MARK AS SHOWN.

THE MARK CONSISTS OF THE WORD "GREENLIFE" IN STYLIZED FONT, WITH THE
DOT ABOVE THE "I'" IN "GREENLIFE" DEPICTED AS A STRAWBERRY, ALL OVER A
HORIZONTAL BAR WHICH IS BROKEN BY THE WORD "GROCERY" IN SMALLER BLOCK.

LETTERS AND THE BOTTOM OF THE "F" IN "GREENLIFE".
SER. NO. 85-576,914, FILED 3-22-2012.
DEBORAH LOBO, EXAMINING ATTORNEY
PUB PL I
Ix, ;2 Cqy 5
Opp ;\gc TEAHCEOCREA E‘;’L'BIT
- 91 P, A
8614 gan:(]JVY e,
.
P. No, I 8686

WEFMO0003




APPLICANT’S EXHIBIT INFN
PUBLIX v. THE GREAT ATLANTIC &
PACIFIC TEA COMPANY
Opp. No. 91186148 and Opp. No. 91186863
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Vidalia Onions Kaiser Rolls

Grown in Vidalia Georgia by Stanley Farms. Assorted varieties. This crusty roll makes
Enjoy a fresh salad with sweet onion. any sandwich tasty or serve whole with
your favorite spring soup. :

%2«- 2-—@ -pack

THIS WEEK'’S

99¢ v

Applegate Hand Tied

Organic Green Kale
laple Ham

Nutritious and delicious! Steam, bake, T
sautee or mix raw with other salad 52 é pu—
4= neet and smoky, pile ithigh onyour =
greens. Sx%»
6 A\ L= ;_.g worfte sandwich bread or Kaiser roll
P s d ..% |
41 ¢ e
<o Z
2 for 4 < B2 4999,
> > P
e W ;’l(:
B
5 =
Blue Ocean Institute Green Rated © Z3 .
et Wik = oy [Talian Beef Meatballs
& .3 In our Chef’s Case. Pair with 365 Everyday

Value® Spaghetti and Parmigiano Reggiang
for a quick weekday meal.

Swordfish Steak

A great catch for your grill! Leave skin 0
and cook like you would a rare steak. SAVE

$18.99, $3 ) 4799,

Top Sirloin Steak St Cloud Belgian White
Try This refreshing wheat ale with a

A flavorful cut that is great forthe ; . . s
slice of citrus! Pairs well with fish tacos,

il i hn
g ::g ;iz;\:rlz Ca Oﬁ’es fresh el (/—"—\ ceviche or lemony roasted chicken.
) "
$7.99 \u) $5.99 tpack

SOME ITEMS MAY NOT BE AVAILABLE IN ALL STORES
WFMO0011

SALE ITEM PRICES GOOD WHILE SUPPLIES LAST
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Whole Foods Market® and Greenlife Grocery create stronger grocer in Chattanooga - Wh... Page 1 of 1

Whole Foods Market® and Greenlife Grocery create stronger grocer in Chattanooga

CHATTANOOGA, Tennessee. (May 7, 2010) ~ Whole Foods Market, Inc. (NASDAQ: WFMI) and Greenlife Grocery LI.C today announce they have signed an asset
purchase agreement under which Whole Foods Market will assume all assets of Greenlife Grocery.

Greenlife Grocery operates two grocery stores in the Southeast, at 301 Manufacturer’s Road in Chattanooga, Tennessee, and at 70 Memimon Avenue in Asheville,
North Carolfina. The original Greenlife Grocery was opened by founder Chuck Pruett on July 10, 1998, on Hixson Pike in Chattanooga, and relocated to the Two
North Shore complex off Manufacturer's Road in November 2007. The Asheville location was opened by Chuck Pruett and Asheville business partner John Swann
on July 17, 2004.

“Greenlife is an outstanding grocery retailer and a vibrant and valued part of the communities it serves. We are proud to welcome Greenlife into the Whole Foods
Market family. The customers and Team Members who define the Greenlife culture have created a truly special natural, organic and local food community in
Chattanooga and Asheville. We believe Whole Foods Market's presence in the Southeast and our culture as a company will be enriched by this deal with Greenlife,”
said Scott Alishouse, president, Whole Foods Market South Region.

According to Greenlife CEO and founder Chuck Pruett, A deal with Whole Foods Market makes sense for us at this time in our company’s life cycle. Over the last
eleven years, we have built a solid foundation for natural, organic and locally grown food in Tennessee and North Carolina. We are particularly proud of Greenlife’s
cammitment and history of supporting the local food economy. Joining with Whole Foods Market, which shares a similar vision for supporting locat and regional food
networks, will open up even more opportunities for our customers to shop for the best and widest variety of the foods they value, and expand opportunities for local
producers to sell their products. Our Team Members, too, will gain more opportunities to expand their food horizons and careers, thanks to Whole Foods Market's
network of global natural and organic food resources and store locations in North America and Great Britain.’

‘| sincerely appreciate all the customer support we have enjoyed over the years in Chattancoga and Asheville, and | believe that our customers will continue to get
the same great shopping experience after the deal closes. Based on their history and core value of Team Member happiness and excelience, 1 believe Whole Foods

Market will care for our Team Members just as much as | have since the first day we opened our doors.””

The transaction is expected to close within a couple of weeks.

Experts

Scott Allshouse
President — Mid Atlantic Region

Scott Allshouse's career in the grocery industry has spanned three decades, beginning at age 15.

http://media. wholefoodsmarket.com/news/whole-foods-market-and-greenlife-grocery-anno... 9/24/2013



