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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

DR PEPPER/SEVEN UP, INC.

Opposer/Petitioner,

: Consolidated Proceedings
V. : Opposition No. 91180742
Cancellation No. 92048446

KRUSH GLOBAL LIMITED,

Applicant/Registrant

TRIAL DECLARATION OF WILLIAM C. WRIGHT

WILLIAM C. WRIGHT declares and states as follows:

i

I am an attorney with the law firm of Epstein Drangel Bazerman & James, LLP,
located at 60 East 42" Street, Suite 820, New York, New York 10165. I am admitted
to practice in the State of New York as well as the United States District Court for the
Southern and Eastern Districts of New York.

Accompanying this declaration as Exhibits 1 & 2 are articles downloaded fiom the
Internet on December 8, 2008 that reference that in the U.K., orange soda is commonly
referred to as “orange squash” or “orangeade”. Exhibits 1 & 2 also indicate that
carbonated soda often contains little to no orange juice and “very high levels of sodium
benzoate.”

Accompanying this declaration as Exhibit 3 are portions of a pdf document
downloaded from Opposer’s website [drpeppersnapplegroup.com] in December, 2008

that evidences that ORANGE CRUSH is not the best selling orange soda in the United



States. In fact, the document indicates that ORANGE CRUSH is not even the best
selling orange soda sold by DPSU. The document indicates that SUNKIST, sold by
DPSU is the number one selling orange soda in the United States. This document also
indicates that Opposer owns six of the top-ten flavored carbonated soft drinks in the
United States: DR. PEPPER, 7- UP, SUNKIST, A&W, CANADA DRY, and SQUIRT.
ORANGE CRUSH is not on this list. [See Page 4]

Page 4 of Exhibit 3 also indicates that ORANGE CRUSH soda is not even the second
best selling orange soda in the United States: Coca Cola’s FANTA is.

Accompanying this declaration as Exhibit 4 is a page from Opposer’s website
downloaded from the Internet on December 9, 2008 that indicates that “Sunkist
maintains a high level of brand awareness with consumers and is often named as
consumers’ favorite orange soda.”

Accompanying this declaration as Exhibit § are pages downloaded from Opposer’s
website on December 9, 2008 that indicates that ORANGE CRUSH is not considered
by Opposer to be a “key brand.”

Accompanying this declaration as Exhibit 6 are portions of a pdf document
downloaded from Opposer’s website [drpeppersnapplegroup.com] in December 2008
that evidences that ORANGE CRUSH is not considered by Opposer to be one of its
four core brands which are: SUNKIST, 7-UP, CANADA DRY and A & W.
Accompanying this declaration as Exhibit 7 is a page downloaded from Opposer’s
website in December, 2008 that indicates “[t]he Crush brand is currently available in

less than 40 percent of the U.S.”



0. Accompanying this declaration as Exhibit 8 is a page downloaded from Opposer’s
website on December 9, 2008 that indicates that the founder of the Crush Company and
creator of the ORANGE CRUSH soda “included the word ‘crush’ in the original soft
drink’s name to refer to the process of extracting oils from oranges.”

10.  Attached as Exhibit 9 are true and correct copies of sample images downloaded from

the Internet in December 2008 of some of the logos for various orange soda products

sold in the U.S.:

11. Attached as Exhibit 10 is evidence I downloaded form the Internet (home page
of crush29.com) showing use in the United States of the trademark and service mark CRUSH
29 for restaurant services and wine.

12. Attached as Exhibit 11 is a copy of the U.S. Registration No. 3,269,628 for
CRUSH 29. The copy of the registration was downloaded from the USPTO.gov website. This

registration is active and subsisting.



I declare under the penalty of perjury, that the foregoing is true and correct. ~

Dated: :)/Mj?muﬂ)] By: /

William C. Wright




CERTIFICATE OF SERVICE

I hereby certify that a true and complete copy of the foregoing Trial Declaration of
William C. Wright was served by e-mail, on this 15th day of July, 2009, upon
Opposer/Petitioner counsel at:

Laura Popp-Rosenberg
Barbara A.Solomon
FROSS ZELNICK LEHRMAN & ZISSU, P.C.
866 United Nations Plaza
New York, New York 10017

New York, New York By: /s/ Jason M. Drangel
Jason M. Drangel
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NationMaster « Encyclopedia: Orange soda

Home

WHAT'S NEW

Hiring: Full time web »
NationMaster and
FactBites top »

Vastly improved internal
search

Forums are back,

better »

Time Series Data and »

ADS BY GOOGLE

Hot Buttered Rum
Recipe

Learn Howto Make the
Perfect Hot Buttered
Rum Drink. Free Video.
How2Heroes.com

Orange Soda
Great deals on

everything Crange Soda
themed.
Yahoo.com

Drinks recipas
Looking for drinks

recipes? We're your
recipes guide!
TheSecretingredients.co
m

Coca Cola Scholarship
Find Hundeds of Online

Colleges! AA, BA &
Graduate Degree
Programs.
WashingtonPost.com

Find Coca Cola Products
Hard to Find Coca Cola
Praducts. Logo Clocks,
Coasters and Morel
www.NexTag.com/Coca-
Cola

RECENT ARTICLES
Phimosis

More Recent Articles »

http://www.nationmaster.com/encyclopedia/Orange-soda

Encyctopedia

Page 1 of 3

FACTOID # 77: At least 9 out 10 Nigerlans attend church regularly. Only 4 out of 10
Amoericans claim to do so,
Inferasting religion facts »

Education About

Statistics

Countries A-Z Flags Maps Forum FAQ

Encyclopedia > Orange soda

The term orange drink (not to be
confused with orange soft drinks; see
below) refers to a sweet, sugary drink
named for its orange color. Typically
such beverages contain little to no
orange juice and are not much more
than water, sugar, flavor, coloring, and
additives, sometimes in that order. As
such, they are very low in nutritional
value. Because orange drinks can be
confused with orange juice, the U.S.
government requires orange drinks, as
well as other beverages whose names aliude to fruit products, to state the
percentage of juice contained above the "Nutrition Facts” label.

Ads hy Rnnnle

wan wintirbainner roend

Popular orange drinks include Sunny Delight, Tang, and orange squash. Orange
Julius is a mixture of orange drink, a dairy product, and raw egg (the recipe is
"secret"), sold at Orange Julius stands in malls and similar venues. There is also a
product named Orange Drink and marketed by the Dairy Maid company on the
Caribbean island of Nassau.

Orange soft drinks

Orange soft drinks (calied orangeade
in UK and orange pop or orange soda
in certain regions of the US) are
carbonated orange drinks. One which
does include real orange juice (11%)
and orange pulp is Orangina.

Drop 43ibs in 10 Weeks!
I dddlf Wit oo diating aor exarncizel
Raxd my story scod sas liatw.
' : T AT = cid

Orange soft drinks (especially those
without orange juice) often contain very
high levels of sodium benzoate, and
this often imparts a slight metallic taste
to the beverage. Other additives
commonly found in orange soft drinks

o

SmartNietinfo com Ads by {3nnnnonsie
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NationMaster - Encyclopedia: Orange soda Page 2 of 3

include rosin and sodium hexametaphosphate.

List of orange soft drinks

* Fanta

* Mirinda Orange
* Nehi

* Orange Crush
* Orangina

* Slice

= Sunkist

* Tango

See also
- Bill Hicks - had a comedy routine about an advertisement for an orange drink.

Categories: Beverages

COMMENTARY

Share your thoughts, questions and commentary here

Your name l ‘ l
Your location | |
Your comments

Please enter the 5-lefler protecticn code [

Lesson Plans | Student Area ] Student FAQ | Reviews | Press Releases | B} Feeds | Contact
The Wikipedia article included on this page s licensed under the GFDL.
images may be subject lo refevant owners' copyright.
All other elements are {c} copyright NationMaster.com 2003-5. All Rights Reserved.
Usage implies agreement with terms .

http://www.nationmaster.com/encyclopedia/Orange-soda 12/8/2008



EXHIBIT 2




Orange soft drink - Wikipedia, the free encyclopedia Page 1 of 2

Orange soft drink

From Wikipedia, the free encyclopedia
(Redirected from Orangeade)

Orange soft drinks (called orangeade in UK, orange soft drink in Australia and orange soda or orange pop in
certain regions of the US) are carbonated orange drinks. One which does include real orange juice (11%) and orange
pulp is Orangina.

(Note that the phrase 'orange soft drink' in the UK is associated mostly with still ‘orange squash' and that the carbonated
drink is always 'orangeade' or colloquially ‘fizzy orange'.)

Orange soft drinks (especially those without orange juice) often contain very high levels of sodium benzoate, and this
often imparts a slight metallic taste to the beverage. Other additives commonly found in orange soft drinks include
rosin and sodium hexametaphosphate,

Orangeade first appeared as a variety of carbonated drink provided in soda fountains in American drugstores in the late
nineteenth century, brands including Miner's and Lash's. A recipe for home made Orangeade appears in editions of
Fannie Farmer's cookbook.

Contents

1 List of orange soft drinks
2 In Popular Culture

3 See also

4 External links

List of orange soft drinks

Aranciata from San Pellegrino

Celeste soda orange soda

Cplus orange soda (Canada)

Dr. Brown's orange soda

Fanta

Faygo

Jarritos, Barrilitos and other Mexican soft drink brands make orange or mandarina flavored soda.
Lorina

Mirinda Orange

Minute Maid Valencia Orange orange soda (bottled by Coca-Cola)
Nehi

Orange Crush

Orange Dream (made by Sprecher Brewery)

Orangette

Mountain Dew LiveWire (made by Pepsi)

Naranjada (made by Postobon in Colombia)

Orangina

Schin Laranja (Orange soda bottled by Schincariol in Brazil)

http;//en.wikipedia.org/wiki/Orangeade 12/8/2008



Orange soft drink - Wikipedia, the free encyclopedia Page 2 of 2

a Slice

» Stewart's Orange'n Cream

= Sunkist

» Tango

» Tropicana orange soda (bottled by PepsiCo)
s Yedigiin

In Popular Culture

The Kel character in the Nickelodeon TV show, Kenan and Kel, was addicted to the drink and had it in nearly every
episode. In one attempt, Kel tried unsuccessfully to avoid drinking the beverage for a week.

See also

Orange drink
Orange juice

Orange (fruit)
Kenan & Kel

External links

= Miner's Orangeade 5S¢ dispenser
= Traditional drugstore orangeade was still available in 1996 from one pharmacy in North Carolina.

Retrieved from "http://fen. wikipedia.org/wiki/Orange soft drink”
Categories: Non-alcoholic beverages | Orange sodas

» This page was last modified on 7 December 2008, at 20:33.

» All text is available under the terms of the GNU Free Documentation License. (See Copyrights for details.)
Wikipedia® is a registered trademark of the Wikimedia Foundation, Inc., a U.S. registered 501(c)(3) tax-
deductible nonprofit charity.

hitp://en.wikipedia.org/wiki/Orangeade 12/8/2008
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Our Brands - Dr Pepper Snapple Group Page 1 of 1

CONTACT | FAQ | |

About Us Qur Brands Investor Centar Press Center Consumer Relatlons Careers

HOME > OUR BRANDS > SUNKIST

Qur Brands Sunkist

YO U R ) THE ORIGINATION OF AN ORANGE NATION

SUMMER

R E AD Y The Sunkist Growers Association has marketed the Sunidst trademark for more than 95 years.

| [t is one of the best-known trademarks in the world.
ORANGE NATION.

Ganenral Cinema Cerporation, a large theater eperater and soft drink bottier, first licensed the
usa of the Sunkist irademark in a soft drink. The new Sunkist crange soda went into test
markets in 1978, The product was o well received by consumers that il was launched
nationally in 1979. Soon, Sunkist bacame the best-selling crange soft drink and sales
continued to ¢fimb. By 1981, Sunkist was one of the lop 10 soft drinks, a first for any orangs
soda.

The mid-1980s marked many changes for the brand. The Sunkist soda license expesienced
two ownership and product formulation changes.

B! In 1986, Cadbury Schweppes acquired the Sunkist orange soda license from Del Monte,

strawberry, grape, pineapple, psach and fruit punch. b addilion to tha new flavors, Cadbury
set to work optimizing both the Sunkist advertising and the appeal of the packaging. This
culminated in new Sunkist packaging graphics launched in 1€93.

Sunkist mainiaing a high level of brand awareness with consumers and is oflen namad as
consumers' favorita orange soda. The Sunkist scda license conlinues as parl of Plano, Texas-
based Dr Pepper Snapple Greup, tnc., an integrated refreshment beverage business
markeling more than 50 beverage brands throughowt North America.

What's In a name?

A copywriter from tha Lord & Thomas agency coined the name “Sunkissed” for an advertising
campaign pramating the Southem California Fruit Exchange. Shorlly afterwards, the spelling
was changed lo “Sunkist® and adopled as the exchange's lrademark in 1808

LATEST NEWS R8S SITEMAP | ACCESSIBILITY | PRIVACY | TERMS OF USE
©2008 Dr Popper Snapple Group

http://www.drpeppersnapplegroup.com/brands/sunkist/

Under Cadbury, the Surkist brand expanded e include diet orangs, lemonade, diet femonade,

Choose your brand: | Sunkist

For more on Sunkist check out:
SunkistSoda.com

Sunkist Pineapple

20 if oz Bottle

Nutrition Facts
Serv, Sizo; 8 fl oz (240 ml)
Servings: 2.5

Amount Per Serving
Calorles 120
% Daily Value*

Total Fat 0 0%
Sodium 40myg 2%
Total Carh. 33y 11%

Sugars 33g
Proteln Og
'{emlba‘ly\faluesarebawdona

ChHBDNATED 'HATER HIGH
Fnucmss N SYRUP,
ERRE o, Comtear
AFITII-'ICIAL FLAVORS, SODIUM
BENZOATE (Pnesehvmvsl
ACACIA GUM

F WDOD ROSIN
BROMINA‘I‘ED SOYBEAN QIL,
YELLOW §, YELLOW 6.

12/9/2008
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Dr Pepper Snapple Group - Press Kit

Page 1 of 3

CONTACT | FAQ jsearch HSaar‘ch]

About Us Qur Brands Investor Center Press Center Consumear Relations Careers

HOME > PRESS KIT

Press Center

News Releases
Press Kit

Image Gallery
Leadership Team
Media Contacts

Press Kit

Brand Fact Sheet

OVERVIEW:

With a brand heritage spanning more thar: 200 years, Dr Pepper Snapple Group's portfalio Includes more than 50 brands and hundreds of fliavors

of carbenaled soft drinks, juices, teas, mixers, waters and other premium beverages.

DPS is the market leader in the flavored carbonated soff crinks (CSD) category, a kay player in the fast growing ready-to-drink lea and juice drink

markets and boasts the leading portfolio of shelf-stable mixers in the indusiry.
More than 75 percent of the company's voluma is from brands that are either #1 or #2 in thelr flavor calegories.
KEY BRANDS:

Dr Pepper

Oldest major soft drink in the United States, introduced in 18856 in VWaco, Texas
Distinguished by ils unique blend of 23 flavors and loyal consumer following

#1in its flavor categery and #2 averall flavored CSO in the U.S.

Flavors include regular, diet, caffeine free and "Soda Fountain Classics” line extensions

Snapple

A laading ready-to-drink teain the U.S.

Includes premium Snapple leas and super gremium white, green, red and black leas

Brand aleo includes premium and super premium juices, juice drinks and recently launched Antioxidant waters
Founded in Broaklyn, New York, in 1872

TUP

#2 lamon-lime CS0 in the U S.

Re-launched in 2006 as the only major lemondime CSD with all-natural fiavors and no artificial preservalives
Flavors include regular, diet and chery

The original "Un-Cala,” created in 1929

Mott's

#1 appte juice and #1 apple sauce brand in the United States

Juice products include apgle and other fruit juicas, Molt's Plus and Moll's for Tots
Apple sauce products inciude regular, unsweetened, flavored and organic

Brand bagan as a line of apple cider and vinegar offerings in 1842

Sunkist Soda

#1 orange CSDin the U.S.

Flavors include orange, diet and other fruits

Licensed lo DPS as a soft drink by the Sunkist Growers Association since 1986

Hawalian Punch

#1 fruit punch brand in the U.S.

Brand indudes a variety of frit flavored and reduced-calorie juice drinks

Developed originally as an ice cream lopping known s ~Leo's Hawaiian Punch” in 1934

AW

#1 root beer in the U.S.

Flavors include regular and diet root beer ard cream soda

A clagsic ali-Amernican soda first sold at a veleren's parade in 1918

Canada Dry

#1 ginger ale in the U.S. and Canada

Brand includes club soda, tonic and other mixers

Created in Toronto in 4904 and introduced inthe V.S in 1918

http://drpeppersnapple.mediaroom.com/index.php?s=23 &item=5

12/9/2008




Dr Pepper Snapple Group - Press Kit

Schweppes

#2 ginger ala in the U.S. and Canada

Brand includes club soda, Lonic and other mixers

First carbonated beverage in the world, inventad in 1783

Squlrt
#t grapefruit C3D in the U.S. and #2 grapefruit CSD in Mexico
Ftavors include regular, diet and ruby red

Clamato
A leading spicy tomata juice brand in the U.S., Canacda and Mexico
Key ingredient in Canada's popular cocklail, the Bloody Caesar

Created in 1982

Peilaftel

#1 carponated mineral water brand in Mexico
Brand includes Flavors, Twist and Naturs!
Mexico's oldest mineral waler, founded in 1928

Mr & Mrs T, Rose's & Margaritaville

#1 portfolio of mixer brards in the LS.

Tap mixer brand (Mr & Mrs T}in the U.S.

Margaritavile and Rosa’s lead their respective flaveor categories

OTHER NOTAELE BRANDS:

http://drpeppersnapple.mediaroom.com/index.php?s=23 &item=5

Page 2 of 3

12/9/2008
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arporated SOH Unnks RC Cola

Dietl Rite

LATEST NEWS RSS
Copyright 20065 - 2008 Or Pepper Snapple Group. All righigieesansd.

Hires

Vermors

Non-Carbonated Beverages Yoo-hoo
Nantucket Neclars

Deja Blue Water

Mixers Holland House
Realemon

Realime

Third-Party Brands Distributed by DPS Monster
Fiji Water

Big Red

Tahitian Treat

CPLUS

Mistic

Accelerade

Country Time Lemonada

5 Email Page & Print

http://drpeppersnapple.mediaroom.com/index.php?s=23&item=5

Page 3 of 3

SITEMAP | ACCESSIBILITY | PRWACY | TERMS OF USE
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$DR PEPPER
& SNAPPLE™™

The Pepsi Bottling Group and Dr Pepper Snapple Group Sign Agreement to Expand Crush
Brand Distribution

Deal With DPS Aligns and Strengthens PBG's Flavor Portfolio

SOMERS, N.Y. & PLANOQ, Texas, Aug 21, 2008 (BUSINESS WIRE) -- The Pepsi Bottling Group, Inc. (NYSE: PBG) and Dr
Pepper Snapple Group, Inc. (NYSE: DPS) today announced that the companies have signed an agreement to make the Crush
beverage portfolio available in the majority of PBG's territories throughout the United States.

"At PBG, we continue to look for ways to strengthen and diversify our product portfolio. This agreement is an important part of
our strategy to do so, as it aligns our flavored offerings across the U.S. and Canada," said PBG North America President Rob

King. "The addition of Crush greatly enhances our position in the flavored soft drink category, as it's a terrific brand with broad
consumer appeal and attractive growth prospects.”

Jim Johnston, DPS President of Sales, said; "PBG already has a proven track record when it comes to building and enhancing
Crush, having helped us grow the brand into one of the leading flavored soft drinks in Canada. With flavors playing an
increasingly important role in the carbonated soft drink category, we're confident that together we can repeat that success in
the U.S. and make Crush a popular national brand available to more consumers in more outlets. Simply put, it's a brand with
tremendous unfapped potential."

Under the terms of the agreement, PBG will have a perpetual license to manufacture, sell and distribute the brand, which
includes such flavors as Orange Crush, Diet Orange Crush, and Grape Crush, in about 80 percent of its territories throughout
the United States. The agreement is effective immediately and PBG will begin distribution in early 2009. Financial terms were
not disclosed.

The Crush brand is currently available in less than 40 percent of the U.S. The agreement with PBG will nearly double its market
penetration, positioning the brand well for future growth.

Flavored carbonated soft drinks now account for almost half of all carbonated soft drink (CSD) sales in the U.S., and Orange
Crush and Diet Orange compete in the fourth largest segment of the flavor category. Orange and grape flavors represent a
five percent share of the CSD market in the U.S.

Crush has been a fixture in the CSD space for decades, with tremendous name recognition among consumers. Market
research shows that three out of four Americans are aware of the brand.

About PBG

The Pepsi Bottling Group, Inc. (NYSE: PBG) is the world's largest manufacturer, seller and distributor of Pepsi-Cola beverages.
The company distributes a portfolic of products that includes some of the biggest brands in the beverage industry, including
Pepsi, Diet Pepsi, Mountain Dew, Sierra Mist, Lipton Iced Tea, Aquafina, Sobe Life Water, Propel, G2 from Gatorade,
Starbucks Frappuccino and AMP. Based in Somers, NY, PBG had annual sales of nearly $14 billion in 2007 and has
approximately 70,000 employees spread across the U.S., Canada, Greece, Mexico, Russia, Spain and Turkey. The company
operates 100 manufacturing facilities and more than 500 distribution centers. In the U.S., PBG has the exclusive right to
manufacture, sell and distribute Pepsi-Cola beverages in all or a portion of 41 states and the District of Columbia. For more
information, please visit www.pbg.com.

About DPS

Dr Pepper Snapple Group, Inc., (NYSE: DPS) is an integrated refreshment beverage business marketing more than 50
beverage brands to consumers throughout North America. In addition to its flagship Dr Pepper and Snapple brands, the
company's portfolio includes 7UP, Mott's, ABW, Sunkist Soda, Hawaiian Punch, Canada Dry, Schweppes, Squirt, RC Cola, Diet
Rite, Penafiel, Rose's, Yoo-hao, Clamato, Mr & Mrs T and other weil-known consumer favorites. Based in Plano, Texas, Dr
Pepper Snapple Group employs approximately 20,000 people and operates 24 bottling and manufacturing facilities and more
than 200 distribution centers across the United States, Canada, Mexico and the Caribbean. For more information, please visit
http://www.drpeppersnapple.com.

Forward-Locking Statement



Statements made in this press release that relate to future performance or financial results of either PBG or DPS are forward-
looking statements which involve uncertainties that could cause their respective actual performance or results to materially
differ. Neither PBG nor DPS undertakes any obligation to update any of these statements. Readers are cautioned not to place
undue reliance cn these forward-looking statements, which speak only as to the date hereof. Accordingly, any forward-looking
statement, with respect to PBG, should be read in conjunction with the additional information about risks and uncertainties set
forth in PBG's Securities and Exchange Commission reports, including PBG's annual report on Form 10-K for the year ended
December 29, 2007, and with respect to DPS, should be read in conjunction with the additional information about risks and
uncertainties set forth in DPS Securities and Exchange Commission Filings, including DPS' registration statement on Form 10
filed April 22, 2008.

SOURCE: The Pepsi Bottling Group, Inc.

Pregs:

The Pepsi Bottling Group, Inc.
Jeff Dahncke, 914-767-7690
jeff.dahncke@pepsi.com

or

Dr Pepper Snapple Group

Greg Artkop, 972-673-8470
greg.artkop@dpsa.com

or

Investor:

The Pepsi Bottling Group, Inc.
Mary Winn Settino, 914-767-7216
msettino@pepsi.com

or

Dr Pepper Snapple Group

Aly Noormchamed, 972-673-6050
aly.noormohamed@dpsg.com

Copyright Business Wire 2008

News Provided by COMTEX
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Our Brands - Dr Pepper Snapple Group Page 1 of 1

CONTACT | FAQ |

Ahout Us Qur Brands Investor Center Press Center Consumer Relations Careers

HOME » OUR BRANDS > CRUSH

Qur Brands Crush Choase your brand: | Grsh i

ORANGE REFRESHMENT SINCE 1916

In 1918, Clayton J. Hewell, president and founder of the Orange Crush Company, partnered
with California chemist Neil C. Ward to incorporate the company. Ward, a beverage and
exiract chemist, perfected the process of blending ingredients to create the exclusive formuta
that yialded the zesty, all-natural orange flavor of Orange Crush. J.M. Thompson of Chicago is
racognized as the original inventar of Grange Crush in 1906.

C. J. Howell was not new to the soft drink business, having earlier introduced Howell's Orange
Julep. Soft drinks of the tima often canied the sumane of the inventor elong with the product
rame. Howell sod the rights to use his name in conjunctien with his first brand; his partaer,
Ward, was given the honors and Grush was first premiered as “Ward's Orange Crush.”

Orangs Gnush was the first Savor producad by the company and others follewed. Lemon Crush
and Lime Crush were intreduced in @ line known as "the Crushes® wilhin a few years of the
brand's creation. Grape Crush was introduced in 1860, Chenry Crush in 1962 and Pineapple
Crush in 1966,

In 1989, Cadbury Beverages acquired Crush USA from Procter & Gamble Co. Gelorful new
packaging graphics, introduced in 1991, and new Crush Tropical Punch and Crush Peach,
intreduced in 1992, exiendad the Crush flaver tradition in the "80s.

Teday, Grush is part of Or Pepper Snapple Group, Inc., an integrated beverage business
marketing more than 50 beveraga brands throughout North America.

What’s In a name?
Ciayton J. Howell included the word “crush” in the original soft drink's name lo refer fc the
process of extracling oifs from orangss.
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__ CRUSH 29 islocated at 1480 Eurcka Road just one half mile south of I-80
CRUSH in Roseville. CRUSH 29 incorporates more than 9,000 sq. ft. of Napa
Valley's unique design influence and truly mimics a wine country dinin
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Int. Cl.: 43

Prior U.S. Cls.: 100 and 101

Reg. No. 3,269,628
United States Patent and Trademark Office  Registered July 24, 2007

SERVICE MARK
PRINCIPAL REGISTER

CRUSH 29

CAPITOL CITY RESTAURANTS, INC. (CALI- THE MARK CONSISTS OF STANDARD CHAR-

FORNIA CORPORATION) ACTERS WITHOUT CLAIM TO ANY PARTICULAR
1687 EUREKA ROAD, SUITE 200 FONT, STYLE, SIZE, OR COLOR.

ROSEVILLE, CA 95661

FOR: RESTAURANT SERVICES, IN CLASS 43 SN 78-652,034, FILED 6-16-2005.
(U.S. CLS. 100 AND 101).

FIRST USE 1-18-2007; IN COMMERCE 1282007, ~ THEODORE MCBRIDE, EXAMINING ATTORNEY



