Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number: ESTTA321507

Filing date: 12/11/2009

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding 91179897

Party Plaintiff
Information Builders, Inc.

Correspondence Howard F. Mandelbaum

Address Levine & Mandelbaum

222 Bloomingdale Road, Suite 203
White Plains, NY 10605

UNITED STATES
mail@levman.com

Submission Testimony For Plaintiff

Filer's Name Howard F Mandelbaum

Filer's e-mail mail@levman.com

Signature /Howard F Mandelbaum/

Date 12/11/2009

Attachments PX71 of 87.pdf ( 2 pages )(220640 bytes )

PX72 of 87.pdf ( 4 pages )(242429 bytes)
PX73 of 87.pdf ( 3 pages )(538373 bytes )
PX74 of 87.pdf ( 2 pages )(379656 bytes )
PX75 of 87.pdf ( 1 page )(142699 bytes )
PX76 of 87.pdf ( 45 pages )(1850515 bytes )




FOCUS for Application Development http://informationbuilders.com/products/focus/overview. html
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Home >> Products >> Host-Based Reporting (FOCUS)

Host-Based Reporting

The Corporate Standard for Enterprise Business Information Systems

Over the past 30 years, FOCUS has become the enterprise standard for mission-critical decision support applications at thousands of the world's leading corporations,
institutions, and government agencies. Why? Because the combination of power, efficiency, reliability, and portability of FOCUS for custom application development,
reporting, and analysis has never been equaled by any other software in any operating environment. FOCUS systems have been mastered by more than a million users
working on virtually every computer platform, from mainframe to PC.

Throughout the evolution from host-centric computing to today's Web and client/server systems, FOCUS has been improved countless times. Many of the original FOCUS
applications are still in place and have simply been redeployed on new, more efficient operating platforms or re-engineered to be compatible with the latest GUI front-end
tools.

e FOCUS application development and reporting tools provide maximum functionality for non-technical business managers to business analyst/power users to
professional developers.

e FOCUS can create reports from virtually any database, relational or legacy.

» FOCUS reports and applications are portable and scalable to more than 35 operating systems, including IBM mainframes, Compaq OpenVMS and NonStop™
systems, AS/400s, and an array of UNIX platforms, such as HP-UX, AIX, Solaris, and others. So users on multiple computer platforms throughout an enterprise can
run the same consistent reports.

» FOCUS users in every major industry are finding it easier than ever to build and maintain custom applications and reports in Windows, Windows NT, even the
Internet.

= In the history of the software industry, few products have offered a more open upward-migration path or more remarkable return on investment.

For information on leveraging your powerful FOCUS infrastructure for unparalleled reporting capabilities, check out the FOCUS to WebFOCUS solution center.

Learn More
= White Paper: Business Intelligence on the Mainframe

» White Paper: MainFrame FOCUS Release 7.6 — CPU Performance
Improvement Benchmark

» Read TABLE FILE CAR, the FOCUS quarterly

s Find out what's new in the latest release: FOCUS for Mainframe and FOCUS

I of 2 2/17/2009 4:02 PM
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Free Business Requirements Analysis http://www informationbuilders.com/products/focus/focus_needs. html
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Home == Products == Host-Based Reporting (FOCUS) =2 Free Business Requirements Analysis

What Would It Be Worth to Make Sure You're Getting the Most From Your FOCUS

Investment?
New Releases...New Programs

Each new release of FOCUS raises the bar with new tools and enhancements that extend users' capabilities while
lowering the cost of running the systems on which your business depends.

We've put together several programs to help you take advantage of these new features, most of which are free and
offer significant operational and development cost benefits, as well as improved ease of use.

Learn How Recent Developments Can Reduce Your Costs — Call for a Free Consultation With a
Systems Engineer

Sign up now to have a FOCUS Systems Engineer visit your site and show you features added in our 7.0 series of
releases. Over 50 features are covered in this intensive one-hour session and you can explore areas of interest in the
question and answer session that follows.

Analyze FOCUS Usage at Your Site for Better Efficiency — Take Our Free Resource Analyzer
Challenge

To complement the feature overview, we also offer a free FOCUS utilization analysis. We'll install Resource Analyzer to
review day-to-day FOCUS usage statistics at your site and answer the questions:

e How widespread and efficient is your FOCUS usage?
e Are users unknowingly wasting valuable computer resources?
e Could simple adjustments here or there return great savings?

e Do usage statistics indicate that you could apply these new features to your advantage?

1l otd 2/13/2009 1:31 PM



Free Business Requircmenls Analysis http:/www.informationbuil ders.comproducis/ focus/ focus_needs. himl

In addition to free use of Resource Analyzer, you also get a free week of the Systems Engineer's time to install
Resource Analyzer, work with you to monitor its use, and summarize the findings and implications in a formal
presentation to you and your management team.

Sign up now!

(Required fields are in bold)
tI Yes, I'd like a Systems Engineer to visit.

O Yes, I'd like to take the Resource Analyzer Challenge.

First Name

Last Name

Title

Address

City
State

Zip/Postal I
Code

Country ‘ United States

|
|
|
Company |
|
|
|
|

Select Your State/Province

Phone |

Fax |

E-mail |



Free Business Requirements Analysis hup:/fwww.informationbuilders.convproducts/ focus/focus_necds. htm!

How should we contact you?
“ E-mail

" Phone

" Fax

Is there someone else you know who might benefit from these
offers?

Name |

Phone |

E-mail |

Privacy
|Slalement >
Need more information?

» Call our hotline to quickly determine whether this offer is appropriate for you: (800) 969-INFO and ask for more
information on the Resource Analyzer Challenge.

» Ask us to contact you

(Offer subject to mutual agreement by both parties.)

Learn More
Call Me

¢ Hear from an Information Builders representative

Related Pages

Cricerprise Bus aas Infell gance - Whate Papars anag Anaiys) Repores

Compliangs Rep ring {(Sa sanes-Oley, HIPAA, HLZ, SAWITFT, and_Elore)

Jofd 2/13/2000 1:31 PM



Free Business Requirements Analysis http:/Awww.informalionbuilders.convproducts/ focus/focus_needs. html

DAtz _Anaiysis Soflwurs o Toe's
WebFOCUS Queny and Analyse S waee frar informabion Butle s

Home | Search | The Company | Products | Solutions | Services & Support | Contact Us
Customers | Partners | News | Events | Privacy Statement | Site Map | iWay Software

Copyright © 1996-2009. Information Builders: Business Intelligence and Iniegration Without Barriers
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For more information visit our Web site.

Q USER FORUM

A Information Builders . : -
You're Invited

Register Today : FOCUS Users of New England (FUN) . Register Now
Friday, October 16, 2009

Date
Friday, October 16, 2009

Time

8:00 a.m. - 4:00 p.m.
Eastern Time

*** Breakfast & Lunch
Provided ***

AN EEE AN

FOCUS Users of New England (FUN) invites you to join us for a day of information

sharing and networking at Nathan Hale Inn. Location

Nathan Hale Inn

FUN is an all-volunteer, independent forum for users of Information Builders' (On the-campus.of

solutions including FOCUS, WebFOCUS, EDA/SQL, Maintain, and iWay ggmm‘,
technologies. You are sure to take away valuable tips and techniques from our 855 Bolton Rd
dedicated membership and product experts. Storrs, CT 06268

(860) 427-7888
Join us for this informative event and you'll be eligible to participate in a raffle for a

great prize! Questions
Please Contact:
We look forward to seeing you! Please register today. Buck Wang

Carol Dobson
— or Donna Cascardo

For more information please visit the FUN website. Online Community

Register for Focal Point
Send $90 Registration Check to or pay onsite: sosErier o on
FUN FOCUS Users of New England Have an Edpack?
P.O. Box 230094 Invest in Education
Hartford, CT 06123-0094

Agenda: (click here to download the full agenda in Word doc )

8:00 - 8:45 a.m. Registration, Coffee and Danish
8:45 - 9:00 a.m. Welcome & Announcements

9:00 - 10:00 a.m. Split Sessions:

What is the zIIP Chip and how does Information Builders support it?
Presented by Joel Starkman, Information Builders

This presentation will show you how to do more with what you have. Save Money
on Your Business Intelligence Applications by Using Your IBM Mainframe.

g
g
g
g

OR

Cutting-Edge Techniques to Enhance Your WebFOCUS Applications and
Reports

Presented by Porter Thorndike, Information Builders

Includes highly graphical examples of advanced report layouts and formatting,
dashboards and robust parameterized reports.

10:00 - 10:15 a.m. Break

http://ufm.ibi.com/filerepo/0000/0616/20091016_FUN.html 11/13/2009
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10:15 - 11:15 a.m. Split Sessions:

FOCUS and WebFOCUS Output Formats: The More you Know

Presented by Renee Teatro, Information Builders

Presentation reviews features available in the most common output formats in
FOCUS and WebFQOCUS. Learn how to lock an entire spreadsheet or a specific
column using the EXL2K format or how you can freeze areas of HTML output,
such as HEADINGs and COLUMN TITLEs, while scrolling the data. Lots of great
tips!

OR

Data Quality Management

Presented by Kam Wong, Solutions Architect, Information Builders

ThIS session will focus on data quality and master data management. When you
pull a report do you get reliable and relevant information? Are your reports up to
date, consistent, and is everyone in your organization seeing the same thing? Let
us show you how we can help you manage and solve your data quality issues.

11:15-11:30 a.m. Break

11:30 a.m. - 12:30 p.m. Split Sessions:

WebFOCUSIFOCUS Tips and Techniques, Didcha’ Know?

Presented by Noreen Redden, Information Builders

If you ve ever thought, It's a shame that FOCUS cant do that,"? We'll show you
how! Often new features are added between major releases, but get lost in the
shuffle of upgrading or ensuring old procedures still work, etc. So, we'll talk about
some of the newer features, such as holding pipe delimited data, as well as
discuss techniques and answers.

OR
WebFOCUS 7.6.9 and Beyond
Presented by Brian Suter, Information Builders

New, exciting, relevant emerging Web technologies. Enhancements in core
product, reporting, casting, server scalability, and data integration. New
innovations in the business intelligence introduced. These are outside of core B,
built on the WebFOCUS platform that provides high value/cost savings. These
extensions include query and analysis, cube browsing, predictive analytics, XBRL,
ETL, and electronic publishing. Come hear about WebFOCUS InfoAssist which is
the latest innovation for Business Intelligence ad hoc reporting providing a single
facility that meets all of the needs of the business user. This browser based
application utilizes the latest in rich internet technologies and boasts a cutting
edge interface designed to facilitate a logical and simple workflow.

12:30 - 1:30 p.m. Lunch

1:45 - 2:45 p.m. Split Sessions:
What s New With Dates

ited by Renee tro, Information Builc
ThIS session w:II review the date and dale!tlme functlons Moving a date to a point
in time, formatting dates, and date arithmetic will be discussed.
OR
Complex Business Graphs Made Simple
Presented by Porter Thorndike, Information Builders
Has a graph ever looked impossible? Did you ever think, "l can't do that?" Don't
see the complexity, look for the simplicity. When you step back and see a graph at
its base level, it becomes simpler. This presentation will show how to simplify
seemingly complex graphs, making the impossible possible, using development
tools. Don't think about why it's difficult; know why you can deliver it.

2:45 - 3:00 p.m. Break

3:00 - 4:00 p.m. Split Sessions:

The SUM of All Things: SUBTOTALS and RECAPs and WHERE TOTALs, Oh

Myl
resented by Noreen Redden, Information Builder

After the basm SLIM how lo use those summed columns? What is the difference

between COMPUTE and RECAP? How can you sort by a SUBTOTAL? How can

you see TOTALSs, but only SOME of the details? We'll discuss new features and

how to get what you want even if you are not in the latest and greatest.

OR

http://ufm.ibi.com/filerepo/0000/0616/20091016_FUN.html 11/13/2009
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" " Back to FOCUS Basics
Presented by Renee Teatro, Information Builders
Sometime we need a little refresher. This FOCUS session will bring you back to
some of the key tips.

We look forward to seeing you! Please register today.

Everyone makes decisions. _

Sent from Information Builders, Inc,, Two Penn Plaza, New York, NY 10121
If this was sent to you in error, or you would prefer not to receive communications from us in the
future, please e-mail us or visit our Web site

WebFOCUS iWay Software informationbuilders.com

DN4101096 1208

http://ufm.ibi.com/filerepo/0000/0616/20091016 FUN.html 11/13/2009
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New York User Forum

For more information visit our Web site.

Q USER FORUM

LY

nformation Builders

New York User Forum - Wednesday, November 18, 2009

Come and meet with other WebFOCUS and iWay users in the New York area!
This is a can't miss event where you will hear about the latest WebFOCUS and
iWay features, network with other customers, and learn amazing tips and
techniques.

We look forward to seeing you! Please register today.

Every attendee will have a chance to win an MP3 Player and more!!

Agenda:
9:00 - 9:30 a.m. Registration, Breakfast and Welcome

9:30 - 10:30 a.m. FOCUS in a WebFOCUS World by Walter Blood

You've invested in FOCUS development over the years and you have a
sizeable store of focexecs, masters, reports, applications that are useful,
essential, even critical to your business. WebFOCUS offers exciting new
development possibilities. You can bring much of this FOCUS investment into
the Web world with minimal change. This presentation will explore these
changes and the opportunities they provide.

10:30 - 11:15 a.m. Customer Presentation: Steve Simon, State Street
Corporation
Come hear how State Street Corporation moved from FOCUS to WebFOCUS.

11:15 - 11:30 a.m. Break

11:30 a.m. - 12:00 noon “Look mom, no code? Codeless Application
Development

Hear first-hand how an organization leverages iWay and WebFOCUS for
multiple applications developed specifically to improve the efficiency of sharing
information within, and across, multiple organizations.

12:00 - 12:45 p.m. Networking Lunch

12:45 - 1:15 p.m. Customer Presentation: Dan McDonald, NBTY (Nature’s
Bounty)

How often do you get to see actual End-Users develop reports? In the case of
NBTY, two end-users with accounting backgrounds, no programming
experience, were able to develop WebFOCUS financial reports, with drill-down
and displace Lawson Reporting, on the iSeries, IBM's Midrange Server.

1:15 - 1:45 p.m. CMA Consulting, Mick Davis

The New York Early Intervention System (NYEIS) is a Java Enterprise-based
case management system that manages the services provided to children
enrolled in the Early Intervention program in the State of New York. NYEIS
provides referral and intake, evaluation, service planning and authorization,
claiming and billing, provider application and approval and provider
management. NYEIS utilizes the iWay Service Manager, Data Migrator and
WebFOCUS products from Information Builders."

http://ufm.ibi.com/filerepo/0000/0687/20091118 newyork.html

Page 1 of 2

Date
Wednesday, November
18, 2009

Time
9:00 a.m. - 4:00 p.m.
Eastern Time

Location
Information Builders
Two Penn Plaza
27th Floor

New York, NY 10021

Questions

Contact:
Donna Cascardo

Online Community
Register for Focal Point

Have an Edpack?
Invest in Education

PLAINTIFF'S

8
g
:
:

11/13/2009



20091118 - New York User Forum

1:45 - 2:00 p.m. Break

2:00 - 2:45 p.m. iWay: Enabling Data Quality

This session will focus on data quality and master data management. When you
pull a report do you get reliable and relevant information? Are your reports up to
date, consistent, and is everyone in your organization seeing the same thing?
Let us show you how we can help you manage and solve your data quality
issues.

2:45 - 3:15 p.m. Performance Management for your WebFOCUS users!

PMF provides a great way to leverage what you are already doing with
WebFOCUS and take it to new levels. You can use PMF to easily manage
metrics, combine different WebFOCUS applications, add new data
authorization, or simply to deliver new dashboards for your existing WebFOCUS
applications. Come see how PMF can do these things, make it easier to support
more users, and save time and money deploying new applications. You will also
see many new features including Flex gadgets and Risk Management
capabilities.

3:15 - 3:30 p.m. WebFOCUS Education Certification Enhancements,
presented by Donna Cascardo

3:30 - 4:00 p.m. Q&A and Raffle!! MP3, Memory Sticks, and more!!

Register today.

Everyone makes decisions.

WebFOCUS iWay Software informationbuliders.com

http://ufm.ibi.com/filerepo/0000/0687/20091 1 18_newyork.html

Page 2 of 2

DN4101096.1208

11/13/2009
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FOCUS for the zIIP Engine

You probably have one or more zIIP engines running on your mainframe today -
saving you CPU dollars.

Now FOCUS runs on zlIP too!

Transaction processing
Report formatting
Screening criteria
Report styling
Computations
Aggregation

GP

Quick Facts
= The zIIP processor will be available in mainframe FOCUS release 7.6 starting in Q3 2009

= A zIIP processor improves the overall cost of running FOCUS. All workload directed to the zZIIP
15 free of CPU charges and opens the general processor to handling other queued work

= About 80 percent of FOCUS processing is zlIP-enabled. Actual savings are determined by local
tuning of Workload Manager

For more on benchmarks, read the white paper at www.informationbuilders.com/whitepapers

About zIIP
= A zIP is almost entirely a cost-saving mechanism, not a performance enhancer. CPU consumption
is not counted toward the maximum observed capacity of an LPAR

= No program runs entirely on zIIP. The zIIP absorbs sub-task work from the general processors and
only performs what is enabled (.. 1/0 is not performed on the zIIP)

= Although a program is zIIP-enabled, Workload Manager determines when to redirect all or part
of the program to the zIIP, based on site-specific performance expectations and on available zIIP
capacity at each moment

= FOCUS calls all other services from the general processor, such as system sort, database products,
and third-party functions

Learn More

To find out more about FOCUS for zlIP engines, talk to an Information Builders representative today.
Contact your local Information Builders office, visit us at informationbuilders.com, or in the U.S. and
Canada, call (800) 969-4636.
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. Gerald D. Cohen
- President and Fourider -

' mllestones possxble &

Introductson

It may seem su'ange for one orgamzanon to sumvc For 25 ym.rs in an mduscry in which
new compnmcs Start up on day one, gec | Eamous on the second, and then merge with
somcone else @ on day three. ' -

And yet Informauon Bmlders remains nghr. in the thick of the Internet revolution.

In fact, WeBFOCUS is our fasrtst—growmg producr. But we have always been in the
forefront of major.IT mnomtlons Our eriginal FOCUS product, introduced in the
heyday of ume—sha.rmg computers, allowed people to manage information remotely and

- do reporcing chrough an Interactive front-end rerminal — 2 novelry ac the time.

Most compurer companies from that era of time-sharing are gone. So are numerous
others from the "80s that offered PC products. In 1990, just as the client/server style of

“compuring was cacching on, we introduced EDA/SQL. Most other client/server compa-
' nics are now gone, The same pattern is beginning to cmerge with Inrernet companies.

Information Builders has endured and even prevailed in this highly competitive

. atmosphere for several teasons. One is that many | of our origihal customers still use our _

' products, mcludmg those for the Web. Like our morc recent customers; they know thcy
_ ‘an rely on us- for premier cumng—cdge computer n:cl'mo]og;}r We aLso pmwde unpara.l—
i+ leled: service~ takmg no cusromer, new or old, for gmntcd o

--‘. In. chis : anmvcrsary lusrory, you w;ll see how we havc cnhnnced our’ producrs and
" invented new ones ovcr the yczus and mccr some of the people who made these

_ Aswe look ahcad ro l:hc Intemet world we w1!l connnuc 10 huld thrcc rcnets of fiuth that |

have a.lways bccn 1mporta.n|: in- Informauon Bu:lders success. Emt. to supply superior
customer service. Sccond o Ereate now products r.hat vnll cnablc d)c Jatest techno]ogles
ta berdelivered in ‘thic’ faast usa.blc formns to our qistomers. : And our chird arricle of fuith:
fo give our customers the. prlcclcss advanngc of an cxperlenccd knowledgeable, and
productive staff. Thesc are the tcncts thar will guide vs'in l:he Tew rmllcnmum

/;;:L.eﬁbvaxluv




Inforntation Builders stavted out as a three-man operation in a 1,000-sqsire-foot office on
thre 3tk floor of 254 Wisr 315t Streer,

Peter M:'ri_e!ri:&_‘is' .I'.Ji"")"975’-‘\

Grrg"IC'Gbén (l{ﬁ Marty _S{agz;:qgr;..,'nm__i'-,' .



Beginnings

No question about it, 1974 was a year of monumental change: Nixon resigned. The
U.S. and Easr Germany established diplomatic ties. And Henry Aaron broke Babe
Ruch’s 40-year-old record of 714 home runs.

That same year, work also began on an obscure government project conceived only
the year before. The idea was to develop communication pretocols thar would allow
computers to communicate across multiple, linked necworks, The system of
nerworks would eventually be dubbed “the Interner.”

By coincidence, the Vice President of Software at the Mathematica Corporarion, a
prestigious consulting company in Princeton, New Jerscy, was gewing resdess in
1974. Gerry Cohen had created the company’s popular RAMIS program that per-
mitted non-programmers to construct their own information systems. Machematica
was mote inceresced in the consulting side of the business, so in 1975, Gerry and
Mathematica colleague Peter Mittelman ser up shop as “Informarion Builders, Inc.”
— an imposing name for a two-man company located on half of the 14ch floor of
254 West 31st Steeer in Manhattan, right next to a typewriter-repair shop.

Two months later, Marcy Slagowirz, the director of New Jersey Educarion Computer
Nerwork, joined the ream to oversee customer support, consulting, 2nd educational
services. The core of the fledpling company was complete.




The Ffirst people in our office were Gerry, Peter, myself, and a

secretary. We did the original breakdown of the partnership on a
i;lacernat in a Howard Johinson’s in Piscataway, New Jersey, off
Route 287. 1 stilt have the placemat somewhere.

- Marty Siagnwilz-“_ .

Afarty Slagowit=

Peter Mittelman -




FOCUS: The Flagship Sets Sail

Informarion Builders was officially
incorporated on March 3, 1975 (one
month before Bill Gates and Paul Allen
opered for business as “Micro-Sofr™).
From the beginning, the idea behind
Informarion Builders was simple — if
not exactly easy. “We wanted ro provide
a system that would allow people who
were ROL COMPULer PIOETATIMETS E0
access the information they needed
when they needed it, regardless of where
the dara resided,” Gerry recalls. “Most
programmers dreaded having to write a
computer program every time someonc
had to gec information. We worked to

get them our of that situarion.”

The first order of business was to refinc
and implement the software idea thac
Gerry had conceived at Mathemarica.
The three partners labored into many a
nighr developing the product — now
renamed FOCUS. “We had a new idea
— a fourth-generation fanguage chac ]
anyone could use to get informacion,”
Gerry says. “The new technology we
developed pur an end to the notion

thar programmers had to prepare all
reports. FOCUS made it possible for
non-programmers to do their own.
From that point on, the necessity of
writing COBOL programs ro get reports

went the way of the dinosaurs.”

Tymshare distributed the inaugural
release of FOCUS the following year,
The Silicon Valley-based service burcau
installed FOCUS on its nerwork and
rented our che usage of this innovadive
new praduct to companies around the
wortld. By the end of 1976, Tymshare
boasted numercus customers in North
America — all requiring sofrware like
FOCUS that dlowed them o
conveniently build systems oucside their
regular dara-processing establishments.

Tymshare let users connect from a
remote keyboard through a connection
line to a mainframe — and nobody had
1o know wherce these mainframes were
locared. “Sounds like what we now do
every day,” Gerry comments. Bur in

1975, it was visionary.

Wichin two years, FOCUS customers
included the Army Corps of Engineers,
whar is now known as US Wes,
Amerirech, Southwestern Bell, Citibank,
the 1.5, Department of Justice, and
Colgate-Palmolive. “All are still
customers to this day,” Gerry exults.




“Tymshare grew wich us,” Gerry points

out. “They added nodes ro their global
communication necwork, allowing us to
sell FOCUS ro an internacional
cliencele.”

Tymshare’s growth by 1980 opened the
markerplace for FOCUS sales in France,
Germany, England, and evencually
Japan. Early overscas rime-sharing

customers included the British Oxygen
Corporation, an intcrnational supplier
of industrial gascs and related equip-
ment, and May & Baker, a lacge

pharmaceutical manufacrurer.

Smrthiiina Boocham
SmithKline Beecham in

France buiit a FOCUS appli-
cation to chai-‘t__t_'he'_qlil )

trial analyses ci:f.ne".iir'.!:‘lrﬁ'gs

When the Army Corps of Engineers
- peeded an applicalion Lo produce consiruciion

project budgels for Cangress, Gervy wrole the

Master File descriptions himself,

Learning to Teach

The growing number of customers
created the need for FOCUS classes.
Gerry taught the first FOCUS craining
class in 1977 ro an audience at
Informacion Builders’ firsc customer
site — the American Can Company in

Greenwich, Connecticurt,

While Gerry and Peter continued o
refine FOCUS, Marty was personally
responsible for consulting, training,
customer supporr, and installations.
Marty recalled the early technicat sup-
port organizacion, “Gerry, Peter, and 1
rook the calls,” he remembers. “If a
client phoned with a FOCUS question,
we'd pur him on hold. Then the three
of us would stand in the hallway and
negotiate who would rake ic.”

i
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Space Shuffle

All this time, the Internet remained
litde more than a gleam in the Defense
Department’s eye. Bur changes were
sweeping through the data-processing
industry. Computer hardware costs were
dropping, while personnel costs and
application backlogs were headed in the
opposite direction. As the ideal wol for
developing in-house applications,
FOCUS fic this new environment
perfectly, and Information Builders’
staff mushroomed to all of 15, now
including personnel and salespeople ro
sell FOCUS directly to large businesscs
with mainframe computers.

In a move symbolic of the technological
sea change o come, the software com-
pany supplanted the typewriter-repair
shop to occupy the enrire 14¢ch floor.

Bur as the company continued to grow,
even this proved insufficient, so
Information Builders annexed the floor
below, which was connected by an
internal spiral staircase. And Dave
Kemler, Districe Manager for che New
Jersey-based Informarics Timesharing
Co., arrived o head up the budding

sales organization.

“We buile a Relarionship Management
Customer Porrabilicy System for Merrill
Lynch's Florida-based credit corporation
that’s scill in use,” says Peter. “Things
were very simple back when we only
had FOCUS. I made it and Dave
Kemler sold it — a simple business plan
thar worked very well.”

Dave Kemler

Dave’s first owo FOCUS sales were to the
New England-based Analytical Scicnce
Company, makers of clectronic payroll
management tools, and First Boston
Bank. “I sold both accounts within owo

months of joining the company,” Dave
recalls.
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Class Consciousness

As the volume of FOCUS customers
grew, Marty refined the existing
FOCUS training course and created a
schedule. “We used to offer a class
whenever people wanted one, but I
decided it was rime to establish a
calendar of available classes,” Marty
says. “The idea was, if you publish a
train schedule, people will show up to

carch the train.”

Informacion Builders became the first
software company to run regularly
scheduled courses. The firsc official
educadion calendar offered quarcerly
training courses, Today the education

calendar includes more than 35 courscs

taught year-round.

|
|
|
|
|
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FOCUS Users Unite

Meanwhile, customers also wanted ro
start a forum to discuss FOCUS rech-
nical issues, In early 1979 Merrill
Lynch sponsored che fitst FOCUS user
group mecting in Manhattan, hosced
by cofounders Lenore Shapp of Merrill
Lynch and Wally Smich of HBO.
Representatives from 21 companies,
including RCA, attended the FUSE
(FOCUS Users for System Enhance-

menis) meeting,

In April, FUSE incorporated and
became one of the largest independent
user groups in the world. “The original
FUSE membership could fic into 2
cafeteria,” comments Arc Greenhaus,
hired in 1979 as Informacion Builders’
first Tech Rep. “By the mid-'80s, we
had 1o rent our a hotel.”

| Fuse, Focus :--,
R! users group -l
i B 1MErri11 Lynchin ¢
) | ianhattan

sylem for 1Ls new PC

Art cemembers an early FUSE meeding
whete he arrived late, took off his jack-
¢t, and started to answer qucstions.
“Dave Kemler thought this was
extremnely casual and would turn people
off,” Arc explains. “Bur afier the mect-
ing, users came up to me and rold me
how impressed they were that a real
technical guy rolled up his slceves and
jumped righe in.”

Continuing this spiric of hands-on
helpfulness, Arr and his colleague
Noreen Redden soon became the stars
of FUSE evenus, thanks o cheic hugely
popular FOCWizard presenrations.
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Grow, Team, Grow

By this time, Informartion Builders was
hiring more people, with a widening
range of skills and experrise, bur che job
application process remained relarively
simple, Lila Goldberg, a former New
York City public school teacher, joined
as Gerry's administracor. “Ac the time I
was hired, all applicants had o be incer-
viewed by Gerry, Peter, and Margy,” Lila
recalls. “And all chree had ro agree to the
hiring, [ passed inspection.” Among the
telents she brought to her new position
was a rare and invaluable one: “Since 1
taught handwriting in school, I was che
only one who could read and interpret
Gerry's handwriring.”

The staff, which now numbered 20, all
wore multiple hacs. The corporate
culture of Informarion Builders was
estmblished from the start, and it was to

endure. As Lila summarizes it, “The
company allowed people wich calent and
ambicion ro take on responsibilides to

develop cheir own job specialtics.”

With more cuscomers outside the
Eastern seaboard, Dave Kemler broughe
in the company's first salesperson, Dave
Feldstein. Jeff Winters was hired and
assigned the daunting task of supporting
the Wesc Coast. “This was a prexty big
territory,” Jeff remembers. “I was doing
installations in Houston, Dallas,

St. Louis, and Los Angeles.”

_; T 5

Lils Goldberg and the spiral siairease,

Gary Kerdeson from Tymshare came
aboard to assist Jeff in expanding the
Western marker. Togecher they opened
the company's first branch office in
Palo Alto, California.

Six months later, Dave Feldstein opened
the Chicago Branch with another
Information Builders staffer, Jerry Mara.
“Qur territory was everywhere but
California and the very East Coast,”
Jerry explains. “We had everything in
between, including Canada.” They
settled on Chicago as the most ceneral

location.

1




Staffers onsside she Spdney, Annralia

(above lefi} and Netherlands (right) f.bﬁ‘im .

of Tformation Builders.

The Chicage Branch recemtly moved to this new builiding in
Downers Grove.

Infarmation Builders moved into larger quariers ar 1250 Broadvay in 1980,



With drilling operatians jusi siarting in

the.Norlh Sea, Britail’s newly created
IT ‘departnient used FOCUS to build a
host and deploy a number of critical

- applications.

The Bright Lights of Broadway

Afcer five years, the 31sc Street offices

had become cramped and overburdened.

In July 1980 the company moved its
entire operation to the 38ch floor of
1250 Broadway. “It was a big decision,”
Gerry reveals. “Should we leave our
building with a beautiful spiral staircase
and take a place in a skyscraper with
growth potential?” The answer turned
out 1o be: Sure, why not?

Gerry likens the relocation to Chairman
Mao’s long march in Hunan Province.
“The eacly survivors of the party
marched wich all dheir belongings...from
31sc to 32nd Screet,” he recalls. “A hard,
long journey.”

Before Information Builders moved into
1250 Broadway, there was so much

room thar the blucprints allowed for a
staff lounge. Buc the company was grow-
ing so fast — doubling its staff within che
year from 36 to 77 ~ that by the time
construciion was finished, the lounge
became the Hotline space for four peaple.

By now it was clear that FOCUS' poten-
vial extended across borders, and the first
inteenational contract was signed, with
an agent in Sweden — a service bureau
called Daterna thar began successfully
selling the producr.

At the end of 1980, Mark Boyles of
Tymshare UK cofounded Informarion
Builders’ Landon office, consisting of a
broom closet, one chair, and one cele-
phone. The big breakthrough came soon
— in April 1981 — when Britoil signed a

i Company moves 282
N headquarters o
Eroadway

| Midwestern
| bracch apens in {

international
1 cantracl:
R Datema Co. of

contract thar allowed Informarion
Builders' London subsidiary to saaff a

real office.

In 1981, an ardcle in Datarmarion
magazine abour 2 FOCUS system for
the U.S. Navy called FOCUS a “fourch-
generacion language, or 4GL," and a
new term was born. "We are proud chac
this universally known term, adopted by
so many other software products, was
originally intended for us,” Gerry says.
“Becaming the first recognized 4GL
product created a sty and caused a lor of
buzz in the industry.”

e
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Agents K, K.
Ashisuto in Japan,

Compuler Power in
Australia, and Synlax
in Naly sign on
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Tim Benthait

Bill Tosten

No Borders to FOCUS

A map of the world and a Telex
machine were Tim Benthall’s only staff
when he joined Information Builders as
Director of International Operations in
1981 1o develop the company’s rapidly

expanding overseas market.

The busy Telex hummed as
Informarion Builders signed with irs
second overseas agent, K. K. Ashisuto
of Japan, headed by Bill Totten.
Computer Power of Australia followed
in Seprember, and an Iralian agent
signed on at the end of 1981.

By this time, Tymshare’s massive
domestic customer base was augmented
by Dave Kemler's in-house sales force,
which nerted such corporate giants as
Coca-Cola, RCA, and Procrer &
Gamble.

A third office for the Midwest region
was established in St. Louis. Dave credics
a lot of the mid-Atlantic success o
Marty Meyers, who arrived in December
1980 from Informarica, a company that
sold a bacch processor for daca to large
IBM mainframe customers. “Marty had

the most phenomenal productivity,” | “With our training, two people who

Dave says. “He was just an exeraordinary worked for the Srate of Connecticut
salesman.” and knew nothing abour IT built a
welfare analysis system with 150

“1 closed 30 deals my first year with reports in 45 days,” Marry says.

Informarion Builders,” recalls Marry,

“including New England Life, General
Foods, Publishers Clearing House, Sun
Life, and the Bank of Montreal.

“I explained to prospects that FOCUS
was like a bucket of warer. Splash it on

the sidewalk and FOCUS filled every

nook and cranny, Over

time, Once CUSIOMErs grew
comfortable with FOCUS,
they could build hundreds
of different applications
with it.

REA Used FOCUS;t6 launch
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Evolution and Opportunity

Consulting branches were also popping
up around the country, bur in a differ-
enc manner from cheir Sales councer-
parts. “The methodology for expanding
Consulting was to find someonc with
entrepreneurial spirit, willing to work
our of their home,” Marcy says. “That
person became responsible for building
a Consulting practice in a new ciy.” In
this manner, the Decroit Consulting
branch sprang from a Consulrant’s
home, as did Minneapolis, White
Plains, Stamford, Charloue, and
Philadelphia, to name a few. “When a
Coansultant’s business required more
than a staff of three, they'd campaign
for an office,” Marty points out.

Builders’ domestic staff toraled 120,
with another 30 overseas. The compa-

|
|
|
|
|
|
|
|
As the year 1982 srarted, Information J

ny's first North American subsidiary was
established — 2 Canadian concern catled
InfoBuild. Agencies in France, Germany,
Brazil, and Souch Africa appeared, along
with Darus of Norway, founded by Svein
Hana, 2nd Sweden’s Cybernerics, direct-
ed by Lennart Schweiler.

Financial operations required a full-dme
accountant, and Hasry Lerner, the
Division Controller for Auth Elecoic Co.,
arrived to aversec the company’s account-

ing and bookkecping departments,

Exciting changes were sweeping
the compurer industry. The
adveni of personal computers
nicely complemented Informacion

Builders’ business. By 1983, the ek

company developed PC/FOCUS,

cmnny Nary 'a.y,

, Brazil, South Afrlctl, j i

) Pers ial Computers

R

under the direction of Jonathan Mark,

and sold it alongside mainframe
FOCUS.

PC/FOCUS added the power of the PC
to that of the mainframe. “Processing
cycles and memory from the PC were, in
a scnse, added o the IBM mainframe,”
Decer recalls. “Thus, with PC/FOCUS,
you split che processing and, in particu~
lar, the database transaction processing
resource cost,”

: 'The ﬁrst PCIF OCUS customers Included
dismler Remy Martm whu:h hmu a wurld

) wlde mlés reporilng system, and archltect.ur- :
I firm: Andrade Guherrez whlch used a
hudgeting and accounting system ior a

construction site in the {:ongo. L

B Appte Introdu:es the Mauntcsh
- Hewlet'r. «Packard releasu ‘the L
CD-ROM ‘mlfuchq:d
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Marty Stagowirz, Gerry Coben, and Peter Mittelman display a bound
copy of the first FOCUS mannad at she companys 10th anniversary gala
ar New Yorks Waldorf-sLiseria Hovel

Anne Flegar of the

——r ; . Intersiational Division

B

. . Gerry quiets o
Long-time staffers - cheering crawd.
Enugenia Radvundy of
Publithing and
Dm:g'n-Srrw'ra {left)

: . and Ghada Capean of
P Corporate Suler’ Dacumentation

v - Jay Rorenbinm Services,

: " Lila Goldberg (right) and friend modef the jackes
1: , geven to all sraff rmembers ac the parry.




The FokkerﬂAeruspace Group used

FOCUS lo run reports on aircrall

mamtenance spare par!s and planning

. 'systems\ for aircraft production,

Completing a Decade of Success

Tymshare, he'd seld FOCUS 1o Exxon.
And he knew his marker. “Back then,
companies couldnt sell ro Houston out

As the company celebraced its 10th
anniversary with a gaka event at the
Waldorf-Astoria Hotel in New York
City, excitement was in the air, not only | of a Dallas office. The rwo cisies were
over the achievemens of Informarion rivals,” Jim points out. So in july 1983,
Builders' fizst decade, but also about the | he founded a Houscon office thar joined
many new opportunities for growth an | branches already esrablished in Los
the horizon. Plainly, the information Angeles, Chicago, San Jose, St. Louis,
revalution was exploding, and New York, and Washingron D.C.
Informarion Builders was determined
to be an important part of ic. } As the Information Age entered its

t robust adolescence, the mid-"80s saw a
Another overseas agency signed on ~ boom in Informarion Builders products,
this one in Venezucla, headed by Laszlo

Beke, And Jim Meley, a salesman for

staff, and offices.
In 1984, Norman

Tymshare in Houston, joined the Dallas | Manley opened

Branch as a Regional Manager. the Netherlands
Jim had becn exposed to Informarion
Builders since its inceprion — after all, at

10th

|

| : FOCUS to replace an in- house depart:
, .

'( . menlal reporung system, tracking boltler
|

l

|

subsidiary, with a staff of two to suppore
their clicnt base: Shell Oil and the
Fokker Acrospace Group.

An Adanra Branch was formed in 1985,
headed by native Lee Donaldson. “1
worked for Coca-Cola’s MIS
Depactment for 13 years and became
acquainted with FOCUS, since Coke

| was Information Builders’ third

| customer in 1976,” Lee recalled, Afer
flying into New York o interview, Lee

| mever loaked back.

.

. Cuca Cola purchased

<+

'sales fountam sales and adverhsmg

The Louisiana State Department of -
Education developed a FOCUS-to-
PCIFOCUS systern that racked and
updated information aboul every special
education student in the state,

.. 1 Anniversary 35 employeas

rorldwide
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By 1985, Informarion Builders was a
370 million company with 400
cmployees, and new customers such as
Transamerica, Mobil, the U.S.
Department of Justice, and Chase
Manhattan Bank.

Overseas, Incernational Operations sold
Information Builders technologies o
British Airways, Bridsh Steel, Rank
Xerox, Sraroil, Ciba-Geigy, Mirsubishi,

and Banque Nacionale de Paris.

“Time-sharing and minicomputing
intersecred around 1985,” Gerry
recalls, “and we suddenly started devel-
oping lots of software for Digital and
other non-IBM platforms.”

|
!

_'I'EE'IS-lfa‘Eli g_ﬁ:\refﬁ:ﬁent used DEC
“ FOCUS 1o build apglications for its -
. police depaitimient. i . -

Expansion and Diversification o

The Digital Division, direcred by
Melissa Webster, built up a huge
business with customers such as
Volkswagen, Bankers Truse, Texas
Instcuments, Bell Atlanric,
Northwestern Bell, and General
Eleceric.

The five largest customers in the
United Kingdom, the maosc successful
werritory selling DEC FOCUS, were
Barclays Bank, Cable and Wireless,
British Telecom, Midland Bank, and
British Gas. “Cable and Wireless and
Barclays wrore and distributed applica-
tions for their worldwide offices that
arc still being used today,” recalls Brian
McLaughlin, who joined Informarion
Builders in 1984.

Informarion Builders conrinued to
refine and add o its 4GL capabilicy,
hiring the best people w staff customer
support operations for its expanding
produes line.

j UNDYFOCUS
R reloased




An Ever-Widening FOCUS

In 1986, Informarion Builders made its |

technotogy portable. Customers could
-run FOCUS applicadons on any system
and any pladorm. The company plac-
formed and entered the midrange mar-
ket wich the introduction of FOCUS
for VAX, the first minicomputer version
of the flagship product. Versions for
Wang V5 and UNIX soon followed.

As time-sharing services declined, the
demand for decision support syscems

used for ad hoc inquiries in data analy-

. Transamerica chose FOCUS {0 ana-
: "7 Iyze MVS performance data to mea-

513 grew, This heralded the beginning of
che Information Center era. “An
Information Center needed abour one
support person per 50 users,” Perer says.
“Study after study indicated thac we had
a huge share of the Information Center
market because it was easy to ser up,
manage, and repoct from FOCUS
databascs.

“Wherever it was insalled, FOCUS
became the central producrt because che

data itself was kepe by FOCUS,” Peter

continues. “So while users
may have wanted 1o do a
greac deal of analysis on the
dara, it was FOCUS char
passed thar dar along o
the other systems.”

+~gure. the growt ‘ol us l:ompuler and

' ,--vJCPaﬂney' L
- C Penney’s FOCUS app!lcatlun
' produced weekiy sales reporls
- sorled by store Iocallun

Information Builders also developed a
product called FOCTALK, with micro
and mainframe components thar provid-
ed bidirectional transfer using FOCUS
technology. “From a training poine of
view, customers with hundreds of
FOCUS users working on a mainframe
didn’t have to learn anything new o use
a micro,” says Peter. “This represented
thousands of training hours saved.”

FOCUS for

Tanttam, HP,,
d AS{400
roleased
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New Consulting offices appeared in
Stamford, Harcford, and Denver, and
new Sales branches blossomed in
Detroic and Seattle. Customer training
was offered on a regularly scheduled
basis in cities throughour North
America, and clients were signing up o
learn about the lacest release of main-
frame FOCUS 5.0 and PC/FOCUS
Version 2.0. By the end of the year, the
company had 435 employces, and rev-
enucs of $96 million.

In 1987, Gerry announced Informarion
Buildess' first connecrivity software —
FOCNET, an cvolutionary praducr thac
allowed FOCUS users on all nodes of a
necwork to share corporace dara and
control informasion thar resided on the
other nodes. Identical versions were
available for IBM mainframe,

DEC/VAX equipment, Wang V5

systems, UNIX-based systems, and

personal compurers.

“Owr goal was ro provide full distrib-
ured access to daca across nenworks and
allow uscrs to do distributed process-
ing." Gerry says. “There was a growing
need for inter-machine connectivity and
cooperative pracess sharing, Users want-
ed to use FOCUS as a universal-access !
tool w per ac dara dhat resided on other
nodes of their corporate network.
FOCNET allowed them to do chis.”

By 1989, FOCUS for AS/400,

Tandem, and HP were released. |

ASEA, the Swedish global technology

FOCUS was on its way to becoming a
universal product — Informartion
Butlders had built 2 4GL that was
portable to cvery platform; read every
database on Wang, Tandem, HE, DEC,
cte.; and communicated with PCs,
minicompurers, and mainframes alike.
With its much-praised customer
support and dedicated base of staff,
Information Builders' repuration as an

industry leader grew.

Ciba-Geigy used %
FOCUS to sorl chemical’

invenlories and safes., °

_,A, company, built severa! supparl applications
¥ with FOCUS thal were kept even alter it
merged with Brown Boveri, lorming ABB.

T Bem Aoy HI.TM'.,w-H:i'L fn;:
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EDA: Middleware for the Client/Server Era

On November 2, 1989, Director of
Marketing John Scnor {who had joined
the company in 1988), Gerry, and Dave
Kemiler had a faceful meering wich Earl
Wheelee, Senior Vice President of
Programming Systems for IBM. “The
intenr was to improve our stracegic rela-
tionship with IBM," Dave recalls.
During the meeting, the group discussed
IBM’s straregic iniciarives,

“Earl told Gerry about his vision of
enterprise-wide data access via a data
warehouse-type technology, whereby
SQL would be the common data-access
language to data on any pladform,” John
says. “Earl was looking for a parmer to
help deliver the total solution and asked
Gerry if he was interested.”

According to John, Gerry invented EDA
on the way home from the mecting.
“He talked through the concept of what
EDA would do and how we could do
it,” John remembers. “On my desk the
REXT MOLRINE Wias a SD-page overview
from Gerry of a new rechnology that we
named Enterprise Daca Access using

SQL (CDA/SQL).”

EDA was a trailblaver in the new world
of middleware, which bridged the gaps
between disparate systems and connect-
ed information resources throughoue the
enterprise. Tt proved (o be an impareanc
next seep in fulfilling Gerry's original
vision — enabling information systems to
work together to give people the infor-
mation they need when they need it.

nngulng'busme:.s rela- -

l

EDA Division
selup

s Florufa based
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In 1991, a division devoted to EDA was
formed with John (now with the new
title of Director of the EDA Division) at
the helm. “IBM was our worldwide
business parter and helped us open
doots in many companies that are srilf
cusrormcts roday,” Gerry says.

The initial release of EDA for MVS was
in Seprember 1991. By the following
June, EDA ran on 13 plarforms. And by
1994, John was confident enough to
commens, “We are recagnized through-
our the industry as being the numbes-one
middleware product on the marker.”

Eacly EDA customers included Kmart,
Lloyd's of London, Nationwide
Insurance, GTE, and CIGNA

Insurance.

COMPUT'EHWOFILD Hewmsta 10, 151




;In 1992 the U 5. Flgure Skatmg Champmnshlps were

{o run all evenl tn:kel sales and arena sealmg arrangemenls

Mcanwhile, also in 1991, the govern-
ment, which had completed work on
the structure of the Internet, made the
neewark available for public and busi-
ness use. Though generally lirde-noticed
at the time, it was a development that
in just a few years would unimaginably
change everything abour how we
communicate — and open new vistas for
Informarion Builders.

The European economy began a down-
turn in 1992 thac led o a reorganiza-
tion of International Operations two
years later. Tim, who had been spliting
his acrention berween overscas opera-
tions and internal systems/communica-
tons departments, moved over to take
charge of the company's internal
systcms and facilities.

planned and managed with PE:IFOCUS applmauuns des:gned

FOCUS on the Desktop

With the twin rransformations provid-
ed by the burgeoning of PCs 2nd the
rise of the Internet, informarcion
technology took on a whole new

dimension by 1994,

Exsly that year, FOCUS for Windows
made its debur. Gerry was confident
that FOCUS for Windows was the right
product at the right time for the corpo-
rate markerplace. "For years, businesses
had a mainframe component and infor-
matton flowed down,” he said. “Now,
it’s a deskrop component and you can
flow up. PC products arc a

necessary part of our business.

Northeasr Regional
Manager Bruce Wilson, |
who had joined the
company in 1984,
assumed responsibility
for Internadional
Operartions.

*

You can't sell the other parts unless you

have the deskiop covered.”

Users backed up chat assessment, Dave
recalls. “Throughourt the fall and wincer
of 1993, beta testers ac sales seminars
and FUSE meetings gave FOCUS for
Windows rave reviews,” he says.
FOCUS for Windows would eventually
pave the way for WebFOCUS,

although chac producr was still ovo

Years awiay.

T lrall'l: Mr lhe Inizrnel 300, 000 p
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Bruce W‘i«on atiended :bc opening of the new Information Builders
Belgium offices (above) in Aprit 1999, with Northern European VP
Norman Manley (right).




A World-Class Operation

By February 1995, Information
Builders had 2,500 EDA customers,
including United Arcdsts, Carerpillar,
Fleer Financial Group, Ciba-Geigy, and
Germany-based GKN Automotive, a
major supplicr of transmission shafts
throughour Europe.

February also saw the ongoing updaring
and expansion of FOCUS with the
rlease of FOCUS 7.0 for the main-
frame. “Wich FOCUS 7.0, our goal
was o help customers preserve their
investments in technology by giving
them the look and feel of deskeop
products as we adapted to the needs of
the marker,” Gerry says.

The market was now truly a worldwide
one for Informacion Builders. By 1995,

Japanese agent K. K. Ashisuto had
grown from a scaff of 35 to 660 in
offices in Tokyo, Osaka, and Nagoya.
The agenc supported 265 FOCUS and
25 EDA clienc sites, encompassing 20
percent of the entire mainframe market
share in Japan. “FOCUS pioneered end
user programming ia Japan,” comments
Bill Totten. "It made thousands of users
in hundreds of companies happy.”

To betrer manage Informarion Builders'

growing sales activities in 23 domestic

itre Sonelt

feey Sehrerr

locations, Dave Kemler promosed three
long-time staffers in Januacy 1996.
Monte Roy became Vice President

for the Midwest Region, Dave Small
took over as VP for the East, and Jim
Meley complered the trio as VT for the
Southwest. Jay Scherr became the
Western Region VP in July 1998. The
company also launched a National
Accounts Branch to concentrate on

banking and relecommunications.

L' First EDA wser |

@’ group lormed,
in San Jose,
Califarnia

i FOCUS far
indons

FOCUS 7.0
released




The Great Explosion of 96 l

By any standard, 1996 was 2 year of
remarkable product crearivity and
explosive growth at Informarion
Builders.

In March, development intensified on
Web390, a full-fledged MVS Web
server supporting mainframe and

Web-aware applicarions,

FOCUS Fusion, Informarion Builders'

new muldi-dimensional database, was
announced in May. “With Fusion, we
now provided all the essential infra-
structure products ro build a dara
warchouse,” Gerry comments.

Bermger Vmeyards in California’s Napa Valiey L

used FOCUS Fusmn to construct reports

qlemonslratmg I!s compliance wilh stale laws
in'.'_cilu_ing the sale of alcaholic producls.

And Cactus, a unique applicadon ! SmarcMare managed all of the software
development producr for users in and services needed co build, manage,
client/scrver Web development peojects, | and use 2 data warehouse. Users could
followed in June. Cacrus featured a access SmarcMart business analysis
platform and darabasc-independent twols through a Web browser or a

tool suite for crearing applications. . client/server front-end.

Rounding out the producr releases in
November was SmartMart, a complete %

and integrated data marc solurion.

Gulf OpCo - a division of Gull
Resources, an oil management company .
in Cél'jz{ry, Alberta, Canada - created

i hudget and financial forecasts with

Caclus lu provide a basis for measuring

’ -performance and allocation of caplta] .

E expenses

b The Mumclpal Electn
- Authunty ‘of. Georgna (MEAG
C Power) develuped a slngle ata

" warehouse with SmartMart which

! ¥ tracked proﬂL'; across dlfferent divl:
£ sions - .a crucnai factn [ thE age o

deregulaled buslness and I'n ease



Bur the most significant sign of
Informarion Builders’ conrinuing
innovation and vitaliry was the intro-

duction of WebFOCUS in May.

It all began in 1995 when Ken
Newberger, Markering Manager for
Interner Products ar the rime, had a
farcful conversation abour HTML wich
Yoram Eisenstadter, then a member of
the GUI Group in Central Progtamming,

“Yoram had been active on the Web,
which was hardly commonplace at that
time,” Ken recalls. Since Yoram was the
person responsible for the company’s
underlying stylesheets in the FOQCUS
language and for the production of
seyded reports, he figured that adding
HTML to FOCUS' repertoire of ourput

formars would yield a valuable advanrage,
given the rapid expansion of the Web.

“Yoram spent a weckend expetimenting
with the new technology and created
the basics of making 2 HOLD file that
contained HTML,” Ken conrinues.
“After sceing chis rechnology, it dawned
on us that if we could gencrate this
information dynamically from a brows-
er, we would be able ra run a complece
version of FOCUS from a browsee”

Yoram worked with Perer Kaboolian to
make che connection, and the original
template for WebFOCUS was complete.
“All we needed to validare our idea was
some positive feedback from a presenta-
tion that I was going 1o do at a Branch
Managers' meeting in Chicago that

'

Nevt Newedwegns Vvt Freeonsacrer

October,” Ken reports. The reacrion
was swift and positive. “We had discov-
ered a significant opportunicy and gath-
cred support from cvery division of the
company,” he adds.

Information Builders was again ahead of
the curve. “We were able o ger our
products into the marketplace before
our competitots,” Ken contends. “The
advanrage we had with the release of
WebFOCUS was that our engine for
creating HTML ran on almost every
placform. And Producr Manager Scote
Broderick insisted on che use of EDA
connectivity, which allowed us to have
WebFOCUS running on alf platforms
that supported EDA.

1 FOCUS Fusion
released

WebFOCUS
réleased




Freightliner, North America’s leading . -
hér.mfacll.i're:f of heavy-duly teucks, buill a data -
warehouse that will save il at least $25 million

a year. With the assistance of Information. - -

‘ | Builders Consulting, the first application was

, i completed under budget and on time,

The Fard Mator Company replaced
a critical but difficult-lo-read
printed reporl with a dynamic,

o Mgt Gompuany, T

: i graphical WebFOCUS report that @Bcell Atlantic - . S
:_ '; instanlly identilies warranty anom- == T "I.‘:
i1, alies and helps dealers isolate Bell Allantic deplayed an infranet WebFOCUS
5’ '7 problems. application that prowdes query Cﬂpabl”lles fr o
ﬁ improved tracking, analysys, and reporiing of P
— transaction proce_'ssiﬁg.'As a ‘r-gsuit, '1he teletom. S
1 . —— provider now targets pré‘biuusly“uhavail'able' R
- o - UMTEj;I-SfATB R e trend data for markeung el’forls in the Iung-
' o POSTALSERVICEs . . . dlslance arena,
5 . Inforination Builders Consulting played a key .
{; role in bmldmg an anti-money laundering syslem ?
L.

1’or the u. S Postal Service — a system that
recewed a letter of commendation from Atlorney

B .Gemaral Janet Renn
| s
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access ta information aboul acilvlty 1evels and--
profilability of 46,000 drop paints and )
service centers inthe "~ -

SO o . United States.
Following its assistance in implementing

thesr imporlant WebFOCUS application,

FedEx 'presenléd Informalion Builders
- Cansulling with its service award for out-

sianding contribulions in assisling he retail %
division in achieving sales goals.

“As a resulr, we were able 1o nake
WebFOCUS inuncdiaely available on
the mainframe, UNIX, and NT —a

our competitors could never duplicate.”

Development of WebFOCUS began ac
the end of 1995. The product was bera
tested in spring 1996 and made its for-
miatl debur ar Nadional FUSE in May.

Ken was anazed and delighied ar dhe
swift iurnaround. *You could say
WebBFOUUS was develuped e Web
speed, which is slightly faster than warp
speed,” he says. "It was a very positive
and refreshing experience to have
worked wich a cean that invented,
designed, implemented, packaged, and
then shipped chis great product — all in

an amazingly short time,”

Partnership with SAP Complemenlary

Nelscape larined - Soflware Partner- N Caclus 3.0
company ta sell EDA :
S/390 and WebFOLUS
S$7390 for Nelscape

released

‘




Consultmg and Educatmn Gomg the Extra Mile

If Marty Slagowitz tells you that what you're
working on isn’t exactly nuclear research, you
can take him at his word: Before treating
Informallon Builders’ pcnsul‘ting‘and
Education divisions, as fie recalls with a
“smile, “a long, long lime ago and in a universe
far, lar away, 1 was doing esoteric research in
nucleér-physi_cs at Columbia University.

- “Back ‘when [ did research,” Marly says, “if
you wanted a compuler Lo do something for
you, you and ane or twe graduate students
stayed up a couple ol days and you wrote the
thing. And three ar four days later, you went
on lo Lhe pext thing. But COBOL involved
massive amounts of meeling and {alking, and
ils major feature, as far as 1 could see, was
that you seemed to program forever and
nothing ever happened. l'said, *There must be
a betler way."’.

- He started to make some calls ~ ore of which -
. was to Gerry Cohen, who, Marty remembers . )

likes Lo take aclion” Marly adopled Gerry's .

-~ RAMIS program flor the New Jersey
- Education Compuier Network, where e was

responsible for implementing stralegies across
Lhe entire slate’s educalioral system. That
was the end ol the projecl, bul il was only the
beginning for what would become Information
Builders.

Aboul a year after their initial meeting,
Marly says, "we were silling in a Howard
Johnson's in Piscataway, New Jersey, by the ~
Rutgers Universily scienlific campus. And we
said, *Hey, lel’s form a company.’

“We wanted a name thal rellecled what we
are: We're a company that builds systems
based an information, I think Gerry originally

chose the name,

“One of aur first sales was whal was to be

[FOCUS, before it was wrillen, to the
. Ameru:an Can Company wh:ch as you might
. ... .guess, really lik dlhatwe ase a nam that
with a smile, said, VIl be right down Gerry -0 oo &R0 ke chase  name ,
- e said whaL we dld" :

* According to Marly, Information Builders

became known lor “going the extra mile” for”
its customers, As Marly has explained, “We...
designed an organizalion that would give ’ Re

clients Lhe support they needed, and nol just

"free tefephone support and producl demon-

stralions. It meanl that we would have to .
teach them to be sefli-sulficient — to became~
independent of us, 1o become experl and
productive in the producl.”

[1's been a fasi 25 years, but also a long way

from that orange-and-blue restaurant in New
Jersey. Did Marly even imagine then that

Information Builders would become he major
- player it has? “1 always thought we'd become

big,” he says with an easy assurance.*I'd -+,
joke, ‘Someday, we'll have corporale jets’
Well, we don‘L have (hose, but we do have
mare than 2,000 emplny'rees — which is belter
than corporate jels” ‘




A Quarter-Century of Growth
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I the beginning, there was Gerry, Peter, and Marsy Twenty-five years later,

Infortnation Builders is 2 leading employer in Sificon Alley.

fons

Mill

¥
m 75,000 producticn implementalions

revemies hiave

Bw'kffn

Informaion
Information Builders Taday

m 9,000 customer sites
m 2 million+ daily users
w350 business partners

raushrovmed nearly fivefold

_ Ower the Lwsr 15 years,




=
N
5
-
=
nm
2
-
]
-
3
Z
g
=
o
]
=
]
sy
]
2
b
£
%]
4
5
Py
1]
2
®
o
I
=
¥
g
=
F
2
=
2
3
=
=
=
=
E
E
3,
=
=
=N
]
(=]
=
E
]
o2
=

=
B
5
E
-2
=




New Geography and Oral History

Ac the stare of 1998, Informarion
Buildees moved 900 staff members o
new Corporate Headquarters at Two
Penn Plaza, direcdy above Penn Sration
and Madison Square Garden. “Two
Pean Plaza is going to be our home for
many ycars,” Gerry said. “Wich chis
first-class address, we've moved up a
step as a major player in che informa-
tion technology industry.”

Another significanc event took place in
the spring. Information Builders decid-
ed to screamline the annual internation-
al users conference previously run by
FUSE. In April, the first Technology
Summit attracted mote than 800 arten-
dees from over 390 companies to the
cvent, which was held in New Orleans,

First
[uternational
} Technalogy

Y Summit, in

£h il !
h Eturpqrale i

SO

Corporate
Education
reglsiers
100,000th
slurdont

Gerry was invired by the Smithsonian Smithsonian invitecs. These oral

Institution 1o share for their archives his ~ histories ate now part of the

views and memories of the 1T revolu- | Smithsonian’s permanent research

tion he had helped to launch and sus- - collection.

rain. He joined Microsoft’s Bill Gates

and Oracle's Larry Ellison as -‘,{R

5
r

yA e

The Infornustion Buildert consingent ar the White Howe for the Comnnmity Empuwermens
Conference, bottom roww (f to r): Gerry Coben, Dave Remler, Paery Biley, and customen Mike
Gristy, Kathleen fackson, and Avlen Tarres of the ULS, Departmens of Agriciliure. Top row
tl to £ Kathloen Moran, Denite Flanugan, Rebecea Umberger, Doug Menson, Diane Clark,
and Jeff Edwmonds.

BRI Gorry Cohen

:"'1_ parl 9{
1 Smilhsonjan
H oral history




Programming the Future

Good code slands 1he tesl of time - but il-also -
adapts to changing times. The original FOC_LIS e

cade wrilten hy Gerry Cohen and Peler
Miltelman has undergene exiensive revisions in
the past quarier-century.

The programming stafl consisted of six people
in 1978 when Peter. hired Gregory Dorman. “{t
taok me five minuies to decide to hire Gregory,
who '\]'.Irould'became our [Iirsl' Russian stalf
member” Peler recalls.

" Until 1982, all programming staff worked on

the gomp’any’ﬁ one product — Mainframe
FQCUS. “We worked on one praduct on one

'plé'tfarm ard had no organizational problems,”

Peler remarks. *We had [ots of programming
problems and a rapicly growing list of
customers who had supporl problems. But
Lhose are wonderful probléms to have ~ the

problems of a successlul, growing business

The seé:and phase of the company’s program-
ming cullure started with the advent of
PC/FOCUS in 1982. Jonathan Mark became
lhe head of programming for a r_1éw division ~
the firsl of an eventual half-dozer — with tﬁeir

own programming slafis,

According to Peter, early PCs were primitive - '

and immensely difficult to program, “They
had litlle memury and a tolally inadequate
operating syslem,” he says. “We fought to
emulale MVS FOCUS in a veryinfant’

environment.”

The platformed divisianal structure of
Information Builders slowed the process of
simullaneously putling new leatures inlo I
FOCUS somewhat. “Customers complained
that FOCUS was insufficiently p_i)riable," Peter

racalls, “To move an application from a UNLX™ -

to a DEC machine, it hiad to be rewritien”

To solve Lhe prabfem, Central Programming
was crealed under Gregory. The group pre-
produced all the code leatures, then porled the
centralfy produced code o each of lhe
plaiforms. “Allhough we were able Lo wrile
code in a cenlral fashicn, we still weren’t able
to make portable products,” Peler says.

Peter had wrilten the firsl lwo database inter-

' faces for IMS and IDMS and hired 2}-year-old

Alexey Vorovith (o create othérs. Alexey and

his group gradually groduced more and mare -

code — ane week even writing three complete -

inlerfaces. “Alexey conslantly modernized his -
owa cade,” Peler adds. “He would create two

inlerfaces, and Lhe purpose of the secong wa's',-_':':'

simply Lo clean ug the code from the first.”
Database interfaces remained solid and well-
ma-naged, mainly because they were under
conslanl review by the same team.

Currently, there are iwo major pregramming

concerns — architeclures and Web fronl-ends. . -

“Since we starled this business, the program-.
ming landscape has changed censiderably” - .
Peler séj(s. “We have a very good program- ., .

ming siruclure.”

[n Peter’s view, the hgsl programrniﬁg i5 dnn.e:. I
by small graups. “The interface graup was '
exiremely productive under Alexey because he
provided good feadership and had the silxppoi-t of
the division,” Peter says. “Today, interfaces aré

one of the things we're primarily known for.

“In itseff, being a hig company is not that
impressive. [1's more impressive Lo be a
company Lhal does somelhing well, like

" Inlormalion Builders.”

7




The year 1999 was one of pgrear excite-
menc and ancicipation, as Informacion
Builders prepared to grect the dawn of
a new millennium and to celebrate 25

years of I'T innovation.

To position the company for its nexe
stage of growth, Information Builders
launched a major branding and aware-
ness program, based on the cheme,
“I-business changes cverything.”

As Gerry explained to a large and
enthusiastic gachering of employees
and friends during the Octaber launch,
i-business represents the sneelligent
component of c-business: the ability 1o
realize strategic technology benefits
more quickly and succeed in an ever-
changing marketplace. And thacis
exactly what information Builders

solutions are designed to achieve.

The Internal Revenue Service, which bought
FOCUS in 1984, usad lhe technology 15 years later
to create a complelely new applizalion — the

Currency and Banking Relrleval System - thal

tracks large cash transfers of more than 510,000

! belween banks.” . . .. .

Positioned for the 21st Century R R

“Simply put, our time has come,”
Gieery said. “he marker is ripe for us.

Andh oot jub is 10 let people know.”

Thar job began with a splash, with a

full-page advertisemenc in the Walf
Street Jorernal. And it continued wich
exposure in major business and indus-

try publications such as Bresiness Week,

=
Compurterworld, Information Week,
CI0, and PC Week. Information
Builders was no longer, in the words of
Bruce Bernstein of the New York
Sofewarc Industry Association, “one of
New York's hidden treasures,” bur a
national company with an internation-

al reputaticn,

"o Jocus (su 10 speak) Information
Builders' image even more sharply, the
company’s organizional siructure was
largely split into two business units: the
Middleware Technology Groug, headed
by Vice President John Senor, and the
Business [ntelligence Group, led by
Vice President Dave Sandel, who had
joined the company in 1994.

nternct!?

ety mation
Bui'ders

| |
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Dave Sandel Kevin Mergriien

Powering the New IT Generation

Through the years, Gerry Cohen has
emphasized a single, clear vision.
“Informacion Builders is a technolegy
enabler,” he points out. “That’s the business
were in. We don't sell customers purchasing
systems or sales reporting systems. Instead,
we take the latest technology and enable i
SO customers can usc it to solve business
information system problems. Simply put,

we make the new uscful — now.”

Onc example of this commitment is the
development of WebFOCUS, which has
cmerged as a premier Web-based
resource across all oypes of enterprises.
WebFOCUS enables customers to use
the Web producrively and efficiendy to

do either Web reporting or thin browser-

based Interner reporring, Informarion
Builders enabled the rechnotogy — and

the results have been dramadec.

“We had no idea thar WebFOCUS
would become such a powerhouse,”
admirs Dave Sandel. “Bur teday,
WebFOCUS supports more server
platforms than any other Web-based
enterprise reporting solution and is
hard at work in many of the world’s

leading companics.”

The same philosophy is hard at work in
the ERP Solutions Division, under
Vice President Kevin Mergruen,
Enterprisc Resource Planning (ERP)
packages allow companies to build new
classes of production systems to run
their businesses. Bur to do thac effi-
ciently, something extra was needed.

Enter Information Builders.

“ERP systems were focused on

collecting and integracing a lot

fliddleviare Technology
and Business Intelligence

Sl Major i-business ad
B campaign faunchied

repurtmg and business Intelhgence envirenmendi for SAP financial data,
WebFOCUS enhanced lls Lucent Financial Data Warefiouse (LFDW} an-
_enterprise reporung reposuory lor ils worldwide operation. -~ - &

When Lucent Technnlogles needed to conslrucl a comprehenswe

of information,” Gerry points out.
“The next challenge was to cnable
reporting to get thar information out
in the most business-usable way. The
ERDP Division’s purpose is ro provide
that missing link — 1o use our rools to
work with ERPs so thar encerprises can
get more business intelligence from

their systemns.”

It's proven to be a winning approach:
More than 150 customers around the
globe, including Nissan, Compagq,
Siemens, and Burger King, use
Information Builders' solutions to
maximize the bencefits of their ERP

implementations.

receives
150 9000
certification




The Future Is Better Than

As Information Builders celebrates its

l
silver anniversary, one lesson has
become very clear over the past 25 years: ‘
Enabling fucure technologies is a lot
easier than predicring them. Buc che key
to the future is the same as ir's always
been: Stay alert, stay aware, stay creative

— and anything becomes possible.

The IT revolution continues, faster and
more innovative than ever. And che

company is determined to do more chan
keep up — it is commirted to continue
shaping thac revolution. One recent
example lies in Its initiatives in the
cutting-edge arcas of wireless and XML.

Information Buildets has partnered
with Aether Technologies, the world's
leading provider of wireless compucing

New York City Mayar Rudofph Giudiani mer with
Gerry Cohent in May 2000 and presented bipy with
a speciaf proclamation recognizing the companys 25
yrars of tofftware innovarion.

Ever

services, 1o build wireless capabilities
into Parlay, the Java Application Server
technology embedded in EDA Middle-
ware. Parlay provides direct, real-time
access to operational back-end systems
through mobile computing devices,
based upon Information Builders' Java
platform. As a resulr, users can wrirc
wireless applications thar connect direct-
ly to cnrcrprise applications and data
without having to go through PC
synchronization.

Information Builders’ middleware-
enabled XML cechnology, EDA XML,

\.AIES, uses EDA 4.3 on lis back-end
slems fo bulld applications,

simplifies, automates, and delivers well-
formed XML documents that tap
virtually any corporate data source.

“EDA XML marries XML transportabil-
ity with our daca accessibility,” explains
Gerry, “and it’s poing 1o revolutionize
what can be donc through the Internet
in terms of making data both accessible

and porrable.”

- Mutual uf America dsed -
nfurmauon Bullders‘ j-business

s mtegrallon services to conligure and

" customiize its annuity tradlng system. kS
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“Ac che current speed that technology
advances occur, yesterday's innovations
are taday’s standards,” Gerry sums up.
“Businesses stay with Information
Builders because our products are
perpetually renewed, evolving with the
latest developments to help them access
their data, no matter where or how ics
stored, Equally imporcant, our entire
cusromer SUpport organization is com-
mitred to making sure thar we're a greac
vendor to work with — a vendor com-
mitced to ensuring chat our cuscomers
reap the maximum benefics thar those
IT advances can offer.”

What's next in I'T? Thac might be any
visionary’s guess. Bue it’s a certainty
that Informacion Builders will be posi-
tioned to meet it — and make it imme-
diately pracrical to the universe of

ENEEIPTISE USeTS.

' The Creative Culture

Today more than 2,000 staff members
work in Information Builders’ 31
North American offices and eight over-
scas subsidiaries. There are 23 interna-
tional agencies selling the company’s
producrs in more than 50 countries.
Two million customers worldwide are
using some form of FOCUS,
WebFOQCUS, or EDA on their
computers.

“When 1 look back over what we've
accomplished in che past 25 years,”
Gerry says, “what strikes me is that

YW The Gap bought FOCUS;
N - FOCUS Six, and EDA b

- build a

]

+

eld analysis system to.
track and report revenug from th

[arge commercial custame!
dwn accounts remoter

we've been continuously writing new
code, creating new products, and build-
ing on our corc competencies. 1 really
think of Informarion Builders as the
company that gives the best return on

investmens in sofoware ever.”

As a business and a corporate culture,
Information Builders has nurtured a
unique combination of reamwork and
innovation. And, probably not
coincidentally, loyalty. With every
passing ycar, there ate more and more
vereran seaff.

¥.




And, in the end, it is che people of
Information Builders who have proven
1o be its mosc valuable assct. “This is a
company rich in incellectual capiral -
and in creativity and dedication,” Gerry
says. “For 25 years, the employees of
[nformation Builders have worked long,
hard, and well to build this company
and believe it or nor, our best days are
yet to come,” Gerry concludes. “We are
just beginning to be a significant player
on the world software stage.”

Royal Bank ol
Canada siyns
five-year
enterprise
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Crerry Coben was picrured in Fortune magazine enjoping the sidewalk ambience of New York Ciey.- -
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. realiy well. As H turned aw, lcchno!ogy has m:wcd
.. so {asl over the past 22, 23 years thal you neverl

Witnesses to History

How leng is 25 years? For a person, W -
is a sizable portion of a lifetime. When"
looking at Information Builders' siaff . -

roster, you find many staff people who' ,,-.“

consider that they've been here "sinceé
the dawn." Their mamories remain vivid
today. Here are their staries.

I first jolned Mathematica, a very prastiglous con- -
sulting firm, as a Tech Rep for RAMIS in 1970. 1

had great inlenjviews wilh everysne there excepl
Gerry. He asked me, “Why should we hire you?" We
worked there tegether lor five years,

— Peder Millelman (started March 3, 1975)

People complained al one point that cuslamers
couldn’t get Lhrough. We only had one recepl:om
Gerry said no, we don’t need to hire anothen 5an:|
I'd drop responsibllily for Ihe phones il we didn’t-, ;
gel another recepllonist. It was a big dumsmn f.o
bring in a second person, We all had speed dial

_numbers for our homes 5o we could cal! our wives

and tell them we'd be lale,
o — Marly Slagowitz {started May 5, 1975}

[ was hlred io do sales and marketing. When T was

working for I1BM and in (ime-sharing, 1 had b) Iut al
products. You never knew ‘any ol them cumpletcly
So 1 thought 1'd HKe ta know ane thing, FOCUS

could {eam enough.
- Dave Kemter {slarled D:l 21, 19?

1 started as a parl-lime studenl making 54.25 an“,
hour. Evenlually, Gerry offered me $12,000 a year.-
When 1 graduated, 1 got & small increase.

—Jonathan Mark {slarted Jan, 18, 19?3]

The name FOCUS was derived lrom “For Online
Computer Users.” Our name “Information Bullders”
has in some way encapsulaled whal the misslon of
the product was — ta bulld applicaltons and com-
plete Information systems.

- Dave Kemler

Back in 1978, we were ™all (hings 1o all people.”
Generally, ! was in charge of installaUans (culting and
duplicating tapes Lo send lo clients) and education, We
all did Hotllne at least once a week, as well as visiting
client siles and giving support thal way.

~ Noreen Redden (starled June 1978}

[ knew Gerry and Peter fram my days as a RAMIS
user and agreed to sca Lhem. One thing led to anolh-
er and [ never made it lo their office, so 1 met wilh
Gerry al his home on Lang Island over 'the weekend.
We walked and talked, and the rest, as they say, is

" history. | was the firsl Tech Rep. [ was hired Lo sup-
port Dave Kemler, who was the firsl Sales Manager, .

We wauld go on sales calls, and T would deliver
what Dave promised.
— Art Greenhaus (started Jan. 8, 1979)

[ left teaching Tn New York Clty but was unsure
about haw [ could enler Lhe corparale world. [ wenl
ta an employmenl agency for an enlry-leve! job and
was tald aboul a small slarl-up company that need-
ed a brighl adminlstralar wilh good lyping skills.

* We hit it off and Gerry called to persanally olfer me
. Lhe Job. 1 Laok il thinking It would be temparary.

Here ILis 21 years later,
- Llla Goldberg {slarted March B, 1979)

T hag a drink with a former cowarker who was doing

- parl-lime bookkeeping for tnfarmallen Builders. The

wark was gelilng Lo be Loo much for him, $a he sug-
gegled 1 take the positlon. [ tock the job part-lime
pecause thera wasn’L enough wark for a lufl-time
staffer. There were only 18 peeple in Lhe company.

- Dolores Addes (slarted March 19, 1979)

1 was the {irst person hired outside the corporate - -

office as Tech Rep for everything In “Lhe West,*
which was a prelly big terrllory. 1 remember daing
installs in Houston, Dallas, SL. Lauis, and LA,
besides the local siuil.

= Jeflf Winlers {staried Sept. 3, 1979)

[ had my [irst interview with Gregory and Peter _lh'el
night 1 arrived from Russla. 1 slarled working here

three woeks later in an area thal was mastly inter- -

ested Tn algorithms. You invenl a smart algorithm In
DBMS and you're on. -

— Alexey Vorovich (starled Jcl. 20, 19503

The firsL major evant in Lhe hislory of the cempany :
was the demise of Tymshare. For the first few yea'._rsl,
the entire focus of Lhe business was an lime-sha-ring'
customers. 11 was the most praductive computer - )
environment l've ever seen. It brals PCs hands -

. down. You had a superb machine allended by a -

company of cnmpelcnl people and you could 1ust

' - lorget ahoul 1. We were the leaders in a very new

technology. That came Lo an end wilh the advenl ol
relational databases. Thal was (he secand rnaj(Jr'
event thal shaok the company. All of a sudden the_re-
was an alternative Lo reialTu-ely easy user-based '
campulers.

— Peter Mitlelman

1 was working for 2 company thal sold a report

wriler for the VS and VM environments. [ com-
peted with FOCUS and lost sales Lo Information .-
Builders fairly consislenlly. When they came inlo
the MVS enviranmenl, [ decided il was casler to .
Joln Lhan fighL, 1 was Lhe Sales Rep for lhe. -

Northeash which covered everything up lo MalnE
and evenlually inlo Canada, -

- Marly Mcyers (slarted Duc. 2, 1930}

- I jeined Informalian Bullders asa part-Lir remp- .
", tiorﬂst al the 3151 Sireet building, Lila and Gerry .

interviewed me, and Gerry tested my phane \.roice hy

“islenlng lo me say “Good Morning, Informahnn o

Builders" when he called fram anolher room. -
- Claire Uhle (slarled April 1, 1 311
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1 had been working for 10 years at McKinsey &
Company, whe were FOCUS users. Barry Wilderman
was Lhere and had brought In FOCUS. When Barry
keard that Information Bullders was looking far
somgone to stari vp the Inlernalional operation, he
Iniroduced me to Gerry.

’ - Tim Benthall {starled Aprik 13, 1981)

Gerry Cahen, Tim Benthall, and 1 negoliated a part-
nership belween lpfonna110n Bullders and my compa-
my K, K. Ashisulo in Japan in 1900, The folladlng
year, we eslablished a dedicaled subsidlary of several
sales and technical staff in Tokyw lo supporl and sell
mainframe FOGUS, Some of those people still wark
as one divisien 20 years later, and today Information
Builders’ praduct line In Japan has expanded 1o many
platforms and grown to $17 milllan.

— Bill Tallen (partneeship sllarted April 1981)

[ slarted as Tim Benthall™s secretary and it was a
maonth before | even had a desk, Tlm traveled a lol, so
I would read the Telexes and talk to the programmers
Lo get answers to technlcal questions. Somelimes [
didn’l knmv /T they were belng serlous gr nol.

— Anne Flegar (started March 15, 1982)

1 was tooking for a new Job, [ winied 1o get aut of
Llhe hardware business.l..real hardwrare, npt comput-
er hardware. There were several differént recruiters
T was working with, and 1 saw that uﬁe of tham had
an ad In the paper for Lhe Cantroller of a software |
company. So 1 called them and they sald, *What do
you knaw about software?” And I salg, “Not. a Iat.
Butl you know 1'm a greal accountani and anything
else 1l plck up quick.” So they hooked me up with
Informatlon Builders.

— Harry Lerner {started Aug, 2, 19682)

1 was hired as a SccrelaryfDlspalcher for Hotline,
Five consullants answered calls all day in a raom
with plass walls, dubbed the “Fsh bow!, ™ that every-
one [n the corridor would peer Lhrough. This was my
lirsL Job right out aof ¢ollege and Lnfarmalion
Bullders has atways becn supporlive in my career
and personal grawdly, There is definltaly an atmos-
phere of [amily that 1've appreciated and depended
on lhraughout Whe years,

- Kristin Devlin (hircd Aug, 30, 19523

[ worked on (he various pieces Lhat went into the
construcllon of FOCUS. Then I wanled some ¢llent
experfence, 5o [ warked for Cansulting. And the
woman Gerry hired to replace me was Helen
Hirsch. I aventually married her,

- Jonathan Mark

The blggest Lhing was the advent of PCs, We lved
through enormaus technical innovation, There was a
decline in both malnframes and FOCUS. By the late
‘B35 there were fols af sexy dalabase toofs. {n the
Iate *70s, there weren’l, Whatl worked In 1975 dics
n’t work [n 1985. Now we face literally hundreds of

campetilars. When we got starled, we had precisely

wo ~ RAMILS ang NOMAD. We certainly slew them
preliy well, but they were replaced with much
fercer anlmals.

~ Peter Mlttelman -

The company recagrlzed that lhere was a world
beyand lhe malnframe. [n 1982, we reallzed where
the PC markel was headed, and thal 1BM was a
princlpal player even though lhéy had a very small
markel share Lhen, We plunged right in. Tha move to
enulllple platforms was key to our growith. :

- - Marty Mévers




e itavie

_ When 1 joined Lhe company as Manager of

Datumenlallon, Irformation Builders had one dedi-
caled wriler and no ward processing. Gerry and
Peler had written most of the decumentation and
Lila typed it. Visval elements (graphs and
FOQCEXEC examples) were hot off the system print-
er and scotch-taped In Lhe manuscripls. We added
wrilers, mgved to Wang Syslems, and became
cansiderably more productive.

— Jay Palrick (slarted Sept. 1, 1982)

Warking as an 185 Dalabase Analysl at Missour
Pacific Rallroad, 1 was assigned Lo wrile a program
{o inlerface wilh the 1BM Data Dictlonary to gener-
ale FOCUS Masler File Definilions for IMS and

. V¥SAM files, [ was impressed thal [ could do in one

day what would have Laken 2 month or more o

accomplish Tn IMS. I Jolned [nformation Buflders’

5l. Lowls Branch as essentially a one-man lech stalf.
- Mante Roy (slarted Nov, 2, 1983)

We developed corporate policies as they \-'.'ere need-
ed, For inslance, Nick Glordane, who was in charge
of Hetline, had broken his leg, That was how I got
my [rsl offtce when | joined — hls, while be was out.
Gerry came in and said, “You know, someane #1s8
might break a leg. We need a policy an sick days.”
501 sal down and formulated a policy.

— Harry Lerner

My TirsL project at a TS0 sile was a challenge
because ['d never weed TSQ! T was on the ghone
constantly with Peter, trylng to understand what
was happening. The user wanted 1o keep the inpul
and outpul the sama but replace the mIddIle
function with FOCUS, 1 had Lo wrile 3GL cede,
{compiledink) to get il to work. Ten years later,
someone [rom Lhat company called and asked I T
could make a change to Lhat syslem, which was
supposed to be a prototype. I had been runring in
production the whale Lime!

- Art Greenhaus

We always knew the campany would grow, [n 1981,
[nformation Builders’ revenues were $10 milllon,
The next year, they were almost $20 million. We
doubled sales, That's exciting and fun, but no com-
pany can suslain thal rale of grawth forever.

— Harry Lerner

Many of the carly Sales Reps were prelty senlor
type guys — Branch or Regional Managers — who
for whalever reason wanled Lo ger their hands back
inle direct sales. But cream has a way of rlsing to
the tep and, in time, all those people who lelt man-
agement behind maved to the tap here. IUs clear
that this is a wark environmenl Lhat atlracts good
people, and if you have Lhe skills, temperament, and
ahbility, you have Lhe opportunily Lo rise.

- Marty Meyers

[ was convinced [ was a bona (ide non-compuler
type. 1 didn't expect 1o change, bul at the urging of .
a caworker | ended up laking an Introduclory '-
FOCUS class. To my amzﬁemenl, il was not only

comprehiensible but Interesting,

- Clalre Uhle

Al one palnt tn 1582, Gerry decided to have gne

wall of every oflice palnied orange. Qrange Isn'La:
very relaxing color and peopie were no! real happy
about the deciston. Some siall locked their offices

Lo keep the painlers oul.
- Anne Flegar

The anly computerized accounting systems we had
when 1 got kere was aur Hcensiﬁg!hilling system.
Everything else, Including general ledger and finan-
cial stale'ments, was done manually.

— Harry Lener



T jumped when Tim Benthall gffered me the apRor. -

At one Uime, we were thinking of changing our name
o *FOCUS Technolagies,” which would have been a
big mistake. That was before EDA/SQL took ofl.
News we have the col:npany fogo which makes the
name Information Builders a visualized package for

' pame recogniilon.

~ Dave Kemler ;

Y

In soflware, you have 16 be good and sc;ond-g'gc:ss .
the compelitian, and nal gel loo far br.-hlrid. In’™
Consulting, growth is slgwier but 5urer..

~ Marty Siaguwl!z )

tunity to Use my interaational l'::u:kgruund andbe
part of an uxcuing, rapldly gmwmg company. My
basic nb]eclwc hasn'L changed rnu:h — supporl our
Inl.emaunnal sales force, Nevertheless, every gay

brings somea new chaﬂenge, whether it's Nguring out

hewr Lo enter a hove marked or managing the bysi-
ness lhyuugh the myriad of warld economic cycles,
" = Brian McLavghiin (staried Aug, 6, 1384}

S

| weas hlred o work on lhe Huthne and had a phoqe
growmg qut. ol’ my ear for lhrl:e years, My EyE, was'
always on sales. Af ter a'slight detaur lhrnugh m
frame pmgrarnrnIng, { g1 my first tasie of sales
1991 and T've been seliing ever since,

1 lolned Informatian Builders fresh out of Queen
Ccllege with a Computer Sclence degree. l mter'
viewed for a pasiticn as an Assembler pm-grnmme
whith 1 knew nolhing abaut. My background was |n
micracompoters, so 1 was passed to Oave Feidsmln,-
who thad just been selected Lo head up the PC
group. [ think T was ane of the first peaple who dld
fiot have o direclly inlerview with Gerry Cohen to
be appraved. The group consisted of Dave Feldsicin,
two ather people, and mysell as the lone tech sup-~
gort persan,

~- Keyln Quinn {slarted Aug, 29, 1983)

In 1984, | was a graduale student and struggling
arlist with a wile and child. 1 was doing some gro-
gramming work {0 pay the bills but had reached a
professlonal crossroads, [ decided to continue with
programming and inlervlewed for a position with
Lhe [ntermational Divislon. Tim Benthall hired me on
a slx-month 1ria) basis, My (irsl assigoment was
debuagging problems for Intemational customers,
Anne Flegar had a red baok with all the overseas
prablem ealls. [ bullt an application, the IRN
{Internatlonal Research Number). §'s stlll being
wsed today and served as the prolotype lor several
internal problem-fracking systems. i
~ Revuen Schulman (staried Seph 13;, 1984}

[ staried as a Sales Rep in the Dallas Branch,
bacame Branch Manager in January 1985, moved
to New Yark four years later to become Northeast
Regional Manager, and In 1994 was appolnled 1o
head Lhe Inlernalional Oivisfan, Everybody overseas
thinks 1'm very American, They wonder, “Who is this
guy from New York «lg Texas?"

- Bruce Wilson (started Mav, 15, 1984)

1 started as New York Sales Branch adminlsirator
and retocated when the New Jersey Branch was
established. Information Builders 15 & wonderju)
company and that’s why so many of us are still here
after all these years. We've remalned loyal to a
company that's been extremely good to us,

~ Susan Simpson {slarted Jan, 28, 1985}

1 was workIng for a VAR consulting campany called
BAS (Busliness Automation Salutlons) Tnc. Thelr
biggest product was GompuCore, which was ane of
the first PCs {hat had bullt-in word processing and
database soltware. When Kevin Quinn inlerviewed
me, § answered every question he asked with, "What
do you think?* 1 know (or a fact that he was
agalnst hiring me. But Lhe head of the department
was dazzled by my personality. 1 was extremely
cnergelic,

— Terry Cosenting [started Aug. 5, 1985])

| worked for 13 years al NORAAD, which was a
competing campany. In Lhe rarly *70s when Gerey
- was ab Mathematica, he used ta visit our office in

~ Elizabeth, New Jorscy, where T was a tech rep,

"1 'Althaugh Gerry wasn't my customer, | sometimes
slayed fate and gave him Mathematica's gutpul,
'D:we Remier Riret me to start internal tech rep
[training. Twa of the three 1ech managers who hejped
‘e design the first tech tralning class, Jell Winters
and Dave Small, are s\l here at lnfnrmatlon
,Bmlders

~ 5lu Madlsan (started Qcl. 15, 1985)

Fundamentally, | don’t think there have been that
rha'ny' changes at 1nlonnatiun'sﬂilders { think

He's changed atitile as wa've gollen bigger to
- adapt to ninning a blgger company.
- ' e -~ Dave Kemler

I supparted RAMIS at Mathemalica, then joined
Infermation Builders” SL Louis Branch, warking on

the help desk fielding TABLE reparting questions for -+

Miitvest custamers, In January 1988, | hecame a
mIdrange VAX and UNIX Sales Rep for Kansas City
- and Oma.ha_. and a year laler added Arkansas and

Tennessea to my lerritary. 1 became 5t. Louis Branch’

Managor In January 1995, and Ct:ntrai Mndwns:
Dlrectar twa years later 1t's been b great rldr.-.

- BIH vellios (staried Aprll 30, 1986}

Pelor Lo joining Informatlon Builders, T worked for
Tymshare coding FOCUS, O the four orlginal
people wha apened the Detroil Branch, Lhreg of us
are sUll wilth the company —~ mysell, Glooy James,
and Mike Edwarlowski, Thal says a fot about a
campany - especially in the software business. ["ve
siayed with Tnformailon Builders because Lhe
corporate culture cannol be teat, our products have
remained current with the holesl technology waves,
and there have always been carecer oppartunities.
I'm consiantly challenged and never gel bared.

~ Sheila Earll (starled Aug. 4, 1986)

Gerry has Geen consislent in hns approach 16 things. -




1 was working for Panasalic Systems and on a rou-_
Line servige call al South Carolina Eleclric and Gas-
in 1987, I ran inla an Informatlon Bullders staller;
who told me o call the Atlanta Branch Manager
aboul a possible job, 1 slarted shorlly lherea{ter as
a PC/VAX 5ales Rop. In Tall 1989, 1 was promoted
10 Atlanla Branch Manager, which is ane of the
mosi diverse posilions in tﬁe company - you have 't'i:'

fuggle sales, technical, and administrative respun§i~ i
bitities, Currently, ['m happy as Vlce President af -
the Natlonal Accounts Branch,

My firsl position was as a Tech Rep in Lhe Mid- * -:. -
Atlantic Branch, which is now the Metro Branch, |
was inilfatly struck by the team attitude and the will-
ingness af my managelrs to aligw me to contribule.
From my Tech Rep days lo my currenl position as '
Direclor of the WebFOCUS Praducls Divislon, I've
found that one of lhe haltmarks of Infarmatiaon .

Buitdars’ management is their encouragement of -
enlrepreneurial spiril 1hmugh open discourse.
— Dan Qrialani tstarted March lEI, 198?)

In ihe high-lech industry, where everyone jumps
frorn company to company, it is very unusual to find
a place where people stay for more than 3 decade.

" "When you know peogle for that long, work so close-

ly, and Lravel together, yau realize honw lucky you've .
heen and what a great time you've really had, 1've.
had Lhe oppartunily ta hald so many different :ypés
al JObS By far, the mnsl memorable was my llme -

with E\rent Marketlng where, among other mings, i

accumulated the complete Informallon Bullders -

* wardrobe — everylhing from pajamas to COAts, -

Perfect for working o the garment distriet. . -
~ Fran Shea (started Aug. 17,1987),

1starled as a Consullant and moved 1o Carparate
Marketing 11 months laler. Afier a briel solourn in
Sllicon Valley, T was wooed back here In 1992 by
the Jaunch of EDA. I saw the potentia! of the prod-
uct and bullt strateqic relalionships with Mlcrasefl,
Novell, and PeopleSofi. In 1997, T became the ’

company’s youngesl-ever Vice President.

- Mlke Corcoran (starled Sept. 21, 1987)

1 was a Wang V5 consullant when | was hired,

; Afler twa weeps of baslc FOCUS tralning, Peter

' senl me as the sofe consultant on a project al the

' Universily of Virglnia. In a blg kickoH meeling with
"; 14 high-leve! members of Lhelr MBA program, ’

Including several very senior professors, they asked
how long T had been with Informallon Bullders.
When T replied, “Two weeks,” they audibly gasped. .
Maybe 1 was & [illle Lao honest, but | was 24 at the
time, [n 1996, [ was promoted to Washington, DC
Branch Manager, Information Bullders is a great
company 1o grow up in, I*ve hag great managers
and Iut‘5 of an-the-job Lralning.

— Ann Mahoney (started Oct. 19, 1987)

1 was hired by Progitog, information Builders’ agent
in France, and faor five years, we surfed on the
Information Cenler wave. [ quickly moved over lo
[nformalion Bullders France when the company

. started s own subsidfary. Now WebFOCUS allows us
* lo shine on the [nlernet wave. There is no other com-

pany at lhe crossroads of 5o many technologles. [t's

| sametimes dilficult 10 contral bul il’s a lot of fun! As

Marty Slagowltz once told me, “Mare, you need la
detlde whether you're a guru or a businessman!*
[nformation Builders has allowed me ta be both.

"~ Marc Guille (staried June 1, 1958)

My first job was working on Hotline in the Dallas
Branch. 1 chose Informalion Builders becavse of the
qualily of the people and the high profile FOCUS
had wilth DB2 vsers. ! had Lo trn dewn an offer
from MSA, which merged with McCormick and ~ - _©
Dodge two weeks later and lald off 800 people,
I.Mler many twisls and lurns, I'm the General b

Manager af the company’s largesl subsidiary Tn lh'e_
Uniled Kingdom. . )
- Bltl Flynn {staried SopL 19, 1933]

Soan afier T was hired to sell PC/FOCUS, we were
assTgned to sell Lhe whote product line. I'm
impressed with qur praducls and how they've slayed ;
current within an cver-changing industry. I'm always--
amazed at how helpful people are, The support we s
pravide 16 customers and colleagues is Mirst-rate | _*
and unsurpassed within the industry. o
- Carole Fernandez {started May 9, 1989)

When I dropped Imy portfollo aff at a graphic arls
agency, they asked me ta go on an inlerview at .
Informatian Builders. 1 was unprepared and ended-
up mlemewmg In shurts a tank top, Hawaiian

shirl, and rnuccasms.The inerviewer totally -
understood the circumsiances, and I got the Job.Y -
thought, “What a ceal place 1o wark!” R

— Lynne Watson (starled July 7, 1990] o

My eriginal job back in 1991 was as a prunlreader; .
a positlon long since eliminaled. In 1994, 1 inter- -+
viewed “Oilberl” carloonist Scotl Adams, whuse ) ’ -
strip was then in only ahout 65 papers. Hewas ;
talking aboul (he polentlal ef the {hen barely henEd-'_‘

of World Wide Web, | Lried 1o learn all T could ' i
aboul l_he Internet, Supparled by Tim Benthail and- - B
nlhlr.'rs, I st about creating a company }'féh site.[

" 1aught myseil HTML and wrole the ariginal suite'of .

12 Web pages. Computer Services secured a UNIX®

server 1o hause Lhe lesling and start-up server, The -

initial configuration could support 6O simutianuuﬁs_ .

. users, [n February 1995, he address was official.-

yawnw.informationbuilders.cam. . C
— Jelfrey Colen {started June 4, 1991) ‘,_




I started here as a summer interm [n 19792 after my
freshman year at Princeton, working for Marly
Slagawilz programming the ANALYZE slatistics
package Lhat is sLilt part of FOCUS. 1 got hooked
on Lhe company and continued working parl-iime
and summers until [ linished grad school in 1991, 1
did the initlal deslgn of StyleSheets and worked on
the defunct MacFOCUS product. Once MacFOCUS
was canceled, 1 joined the GUT Group to develop
FOCUS far Windows. Thal was where I did the glo-
neerlng work on WebFOCUS, which was an exten-
slon of the SiyleSheets code, to produce HTML,

- Yoram E[senstadter ¢started July 15, 1991)

My dod owned a computer service burcaw In
Manhattaq that develaped financial applicatlons
and back-offlce function programs. I worked lor him
untll he sold the busineys, then moved to Dallas,
where | met Bruce Wilson who hired me In 1983 as
a sales rep al Software Luternational, We kept in
touch alter he lelt Texas, and In 1992, Bruce hived
me as [nfarmation Bullders' Philadelphla Branch
Manager, In 1995, [ crossed the border and Bercame
Canadian Reglanal Manager, and 1ast year added
more mifeage when | moved 10 San Jose as Wesl
Coast Sales Vice President.

- Jay Scherr (starled June 30, 1992)

When [ jolned, Information Bullders was Lransitlon-
Tng lrom a company that provided a robus rapori-
Ing toolset 10 a data accers campany Lthat provlded
a sulle of copabliitlos Around dnta Accoss and gt
manlpulatian,  wai exeliad about Lnlsrmation
Buitders! positianing within (he IT markeiplace and
belleve our value gropovilion 18 customars |s even
sironger taday, Qur abillily 10 provide custonicrs
with a steong raturn fram thale (nvastments In dath
is unparallclad,

= Orlan Joyal {marced Nov, 12, 1992)

My lirst joh was as Juhin Senor’s Execulive
Administralar in e EDA Division, which only had
60 slall geople. From there, | becune Corparate
Benelils Mananger, which startetl 4 whole new carcer
for me, The professional yrawth I've experlenced ligs
been priceless, plus Information Builders hay
become my lamily as well.

= Reyna Orlalani (starled Aug. 22, 1994)

After slx years of studying In the United States, |
relurned 1o my homelown of Amstelveen in
Holland. lnfarmatlon Bullders® local alfice hired me

- - to conduct markel research an varlous vertical

ln&us'lry seclors for the Sales depariment. I worked
tar five different groups of Sales Reps, and thus for
five bosses, whith was pretly iough Tn the beginning.
One of 1he things I like about warking for
[nlormatian Bundgrs is the cu}npany's Intormal

- structure. You can call anyeone, anylime, anywhere

when you need assislance and they will Lalk to you,
— Maaike Hllbrand {started Feb. 1, 199&)

The job always changes. [L's certalnly a Job 1'll
never get bored al. 1 grew the secand beard [ ever
had while T was here_ 1 shaved il when 1 saw all the
grey halrs the Job gave me.

— Harry Lemnér -

I was told when I [oined that our goal was (o
endure. We've endured prelty well, 1 still look upon
ihat as maybe not the most exciting message, but it
sure works for this induslry.

— Dave Kemler

We've always sald that Lhe lwo things no one can

_ 5ay are, “That's not my Job" and “We don’t do thal

here ' Everyone here |5 a conlributor, You have the
opporiunily 1a create Jusi aboul anylhing yau're
capable of doing.

— Marly Slagowilz

1 realized In aboul 1976 thal thls was gaing to be
my last job,
= Peter Miltelman 43
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Informatlon Bullders has a ceilege campus environ-
ment. Peogle can say what they want, and anybody
can contribute. What’s greal ahout thls company is
that Lhe Lop managers are accessible, Anyone can
talk 1o Gerry or Dave. There has never been a time
since Lve been here thal I've walked {nto Gerry's
affice and he hasn't had time to talk, The topic
could be personnel, POs, or technlcal. Il's a quod
fesling lo be able 1o express your ideas and have
someone at such a senlor level take you serlously. AL
NOMAD, in arder to lalk 1o the president, you had
to schedule a meeting weeks in advance.

— Stu Madlson

Dut of curiosity, we did a study tn 1991 that asked
people who worked al Corp:;rale Headquarlers
where they llved and how hey gol Lo werk. Out af
519 respondents, 275 said they took New York
subways or buses ko work, and 180 came through

* Penn Statian. The targest percentage of staff

aclually lives Tn Manhatlan.
- Harry Lemer

| feel thal GEI:?T treats us ke famlly members. The
company has given me the chance Lo grow Lechni-

* eally, I had no management experience when 1 was -~
_ hired. But T got head-counts here and there and

suddenly 1 was a manager.
= Jeif Winlers

1*ve stayed for a fow reasans — primarlly the people

I work wilh and the clients'1 work far. Secondary is

(he learning, There's always samething new ta leamn. .
~ Woreen Redden

when 1 left teaching, L didn’t just find @ job. I found
a wonderful company, career, and long-term {riends
and relationshlps.

~ Lifa Goldberg

I've always said ! jolned Information Builders for
the future, and 1've never been disappointed.
~ Rarry Lerner

When [ started with Tnformalion Bullders, T anty
had one chifd. How [ have eight. | like Lo Lhink that
my family grew praportlonally with my vole Tn the
company. Today, [ supervise a staffl of B0-plus as
Directar of the Business [ntelligence Operallons
Division. Nol bad for a guy who staried here on a
six-month Lrlal.

— Reuven Schulman

We haye always I:lad qaod people. Qur employees
truly care about Lhe company and cach olher, and it
shaws, Afl you have 1o do is ook al Lhe longevity of
aur stall members. Newe hires are amazed at how
\ong some people have warked for the company.

- Monte Roy

The aclivily level was sa high during the carly years
Lhat I was closing 30-40 deals every year. We were
growing so fast that I don™ think anyone slopped 18
Ihink whal we would ullimately grow to become, The
gravith lefl everyone sort of breathless,

— Marty Meyers

1 always knew Lhe cormpany wapld get blgger. I'm
nat sure 1 ever envisloned us getting te where we
are now, clo-slng Tn on a quarier of a blllien dollars
a year and stlll growing.

— Harry Lerner

Something 1 read once sald, “Success and [ullill-
ment |s In the Joumey, nol Lhe deslination. That's
what’s in it lor me. [ts the growth, 1t's doing some-
Lhing different. For me, it’s mare enjoyabla now
than it ever was,

— Marty Slagowitz

1 had absolulely no Tdea ihe company would get this
blg, and neither did Gerry. 1 remember he sald at
one polnt, “Alj we need are 10 people piying
$1,500 per month and we can stay in business.”

That has changed a litlle,
— Pewer Mittelman




