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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Apple Inc.
Granted to Date 08/19/2007

of previous

extension

Address 1 Infinite Loop

Cupertino, CA 95014
UNITED STATES

Correspondence Stephen J. Coates

information Kilpatrick Stockton LLP

31 West 52nd St. - 14th Floor

New York, NY 10019

UNITED STATES

jpetersen@kilpatrickstockton.com, scoates@Kilpatrickstockton.com

Applicant Information

Application No 78922138 Publication date 02/20/2007
Opposition Filing 08/17/2007 Opposition 08/19/2007
Date Period Ends

Applicant Big Apple Ideas, LLC

340 Giralda Ave, #416E
Coral Gables, FL 33134
UNITED STATES

Goods/Services Affected by Opposition

Class 035.
All goods and services in the class are opposed, namely: Business consultation services; Providing
on-line directory information services also featuring hyperlinks to other web sites

Class 038.

All goods and services in the class are opposed, namely: Providing on-line electronic bulletin boards
for transmission of messages among computer users concerning ideas and suggestions of general
interest

Class 042.
All goods and services in the class are opposed, namely: Creating or maintaining web sites for others

Grounds for Opposition

Priority and likelihood of confusion Trademark Act section 2(d)

Dilution Trademark Act section 43(c)

Marks Cited by Opposer as Basis for Opposition


http://estta.uspto.gov

U.S. Registration | 1078312 Application Date 03/25/1977

No.

Registration Date | 11/29/1977 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

Description of NONE

Mark

Goods/Services

Class 009. First use: First Use: 1976/04/00 First Use In Commerce: 1976/04/00

COMPUTERS AND COMPUTER PROGRAMS RECORDED ON PAPER AND
TAPE

U.S. Registration | 1114431 Application Date 03/20/1978

No.

Registration Date | 03/06/1979 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

Description of
Mark

THE MARK CONSISTS OF A SILHOUETTE OF AN APPLE WITH A BITE
REMOVED.

Goods/Services

Class 009. First use: First Use: 1977/01/00 First Use In Commerce: 1977/01/00

COMPUTERS AND COMPUTER PROGRAMS RECORDED ON PAPER AND
TAPE

U.S. Registration | 2079765 Application Date 04/07/1995

No.

Registration Date | 07/15/1997 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

Description of NONE

Mark

Goods/Services

Class 038. First use: First Use: 1994/04/09 First Use In Commerce: 1994/04/09

communication filed by computer, namely, electronic transmission of data and
documents via computer, delivery of messages by electronic transmission

U.S. Registration | 2870477 Application Date 08/22/2002

No.

Registration Date | 08/03/2004 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

Description of
Mark

The mark consists of the design of an apple with a bite removed.

Goods/Services

Class 038. First use: First Use: 1994/04/09 First Use In Commerce: 1994/04/09

Telecommunication services, namely, electronic transmission of data and
images via computer networks; electronic mail services; providing on-line
electronic bulletin boards for transmission of messages among computer users
in the fields of business, creative design, education, computers, information
technology, word processing, database management, entertainment, electronic
commerce and telecommunications; telecommunications consultation; delivery




of messages by electronic transmission; electronic transmission of data and
information by computer, radio, mail, providing Internet access

U.S. Registration | 2753069 Application Date 07/23/2002

No.

Registration Date | 08/19/2003 Foreign Priority NONE
Date

Word Mark NONE

Design Mark

Description of
Mark

The mark consists of the design of an apple with a bite removed.

Goods/Services

Class 042. First use: First Use: 1980/09/00 First Use In Commerce: 1980/09/00

Application service provider (ASP), namely, hosting computer software
applications of others; computer services, namely, displaying the web sites and
images of others on a computer server; computer diagnostic services;
installation of computer software; updating of computer software; maintenance
of computer software; computer hardware development; integration of computer
systems and networks; monitoring the computer systems of others for technical
purposes and providing back-up computer programs and facilities; computer
consultation, design, and testing services; consulting services in the field of
design, selection, implementation and use of computer hardware and software
systems for others; computer data recovery; computer programming for others;
research and development of computer hardware and software; website design,
creation and hosting services; computer services, namely, designing and
implementing web sites for others; computer services, namely, providing search
engines for obtaining data on a global computer network; providing use of on-
line non-downloadable software for communications via local or global
communications networks, including the Internet, intranets, and extranets;
computer consultation, namely, analyzing data to detect, eradicate, and prevent
the occurrence of computer viruses; computer consultation, namely, services
relating to the protection of computer hardware, computer software, computer
networks and computer systems against computer viruses, attacks, or failures;
computer consultation, namely, services for optimizing the performance and
functionality of computer software and communications networks; technical
support services, namely, troubleshooting of computers, computer software,
telecommunications, and the Internet systems; leasing of computers, computer
peripherals and computer software; leasing computer facilities; providing
information in a wide variety of fields over computer networks and global
communication networks; computer services, namely, creating indexes of
information, web sites and other information sources available on computer
networks; providing information concerning a wide range of text, electronic
documents, databases, graphics and audiovisual information

U.S. Registration | 2808567 Application Date 10/02/2002

No.

Registration Date | 01/27/2004 Foreign Priority NONE
Date

Word Mark APPLE

Design Mark

Description of NONE

Mark

Goods/Services

Class 042. First use: First Use: 1980/09/00 First Use In Commerce: 1980/09/00

COMPUTER CONSULTATION, DESIGN, TESTING, RESEARCH AND
ADVISORY SERVICES; RESEARCH AND DEVELOPMENT OF COMPUTER
HARDWARE AND SOFTWARE; MAINTENANCE AND REPAIR OF




COMPUTER SOFTWARE APPLICATIONS; UPDATING OF COMPUTER
SOFTWARE; COMPUTER PROGRAMMING SERVICES; PROVIDING
INFORMATION CONCERNING COMPUTERS AND COMPUTER SOFTWARE
OVER COMPUTER NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; COMPUTER SERVICES, NAMELY, HOSTING WEB SITES AND
PROVIDING WEB SITE OPERATION AND MANAGEMENT SERVICES TO
OTHERS; COMPUTER SERVICES, NAMELY, PROVIDING SEARCH
ENGINES FOR OBTAINING DATA ON COMPUTER NETWORKS AND
GLOBAL COMMUNICATION NETWORKS; LEASING OF COMPUTERS,
COMPUTER PERIPHERALS AND COMPUTER SOFTWARE

U.S. Registration | 2926853 Application Date 08/16/2002

No.

Registration Date | 02/15/2005 Foreign Priority 02/26/2002
Date

Word Mark NONE

Design Mark

Description of
Mark

The mark consists of the design of an apple with a bite removed.

Goods/Services

Class 035. First use: First Use: 1983/00/00 First Use In Commerce: 1983/00/00

analysis and consultation in the field of business information management,
namely, the selection, adoption and operation of computers and computer
information management systems; providing information in the fields of business
and commerce over computer networks and global communication networks;
business services, namely, providing computer databases regarding the
purchase and sale of a wide variety of products and services of others; business
services, namely, dissemination of advertising for others via computer networks
and global communication networks; retail store services featuring computers,
computer software, computer peripherals and consumer electronics, and
demonstration of products relating thereto; online retail store services provided
via computer networks and global communication networks featuring computers,
computer software, computer peripherals and consumer electronics, and
demonstration of products relating thereto

Class 039. First use: First Use: 1985/00/00 First Use In Commerce: 1985/00/00
computerized data storage services; data storage relating to business

Attachments
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the Matier of Ap

lication Senal No. 78/922,138

For the mark:
Filed: July 3, 2006
Published: February 20, 2007

X
APPLE INC,,
Opposition No.
Opposer,
NOTICE OF OPPOSITION
V.
BIG APPLE IDEAS, LLC,
Applicant.
""""" —= X

APPLE INC. ("Opposer™), a corporation organized and existing under the laws
of California with a principal place of business at 1 Infinite Loop, Cupertino, California
95014, believes that it will be damaged by the issuance of a registration for the trademark
shown in Application Serial No. 78/922,138 and hereby opposes same.

As grounds for its opposition, Opposer alleges as follows, with knowledge
concerning its own acts, and on information and belief as to all other matters:

1. Opposer is the world-famous computer company, and Opposer’s APPLE
brand is one of the best known brands in the world. Opposer designs, manufactures

and/or markets in interstate and international commerce, among other things, computers,

US2000 10220396.1



computer software programs, telecommunication services, education and training
services, business consultation services and offers a broad array of related goods and
Services.

2. Since at least as early as 1977, Opposer has extensively promoted,
marketed, advertised, distributed and sold goods and services in connection with a family
of trademarks consisting, in whole or in part, of the word APPLE and a visual equivalent

of the word, to wit a logo depicting a stylized apple, as shown below:

(the “Apple Logo”).

3. Opposer’s family of APPLE-based word marks and its Apple Logo
{collectively, the “APPLE Marks”) has achieved an extraordinary level of fame and
consumer recognition. As a result of Opposer’s extensive advertising, promotion and use
of its APPLE Marks in connection with a variety of goods and services, including, inter
alia, computers, computer software programs, telecommunication services, education and
training services and business consultation services, Opposer’s APPLE Marks have
acquired enormous goodwill, and have come to be immediately identified with Opposer
as the source of goods and services.

4. The APPLE Marks are famous under the Lanham Act, specifically 15
U.S.C. § 1125 et seq., and are among the most valuable trademarks in the world. The

extraordinary level of fame and consumer recognition that the APPLE Marks currently

[
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enjoy cannot be seriously disputed. As a result of Opposer’s extensive advertising and
use of the APPLE Marks, the APPLE Marks have acquired extensive goodwill and have
come to be immediately identified with Opposer.

5. For many years, the APPLE brand has consistently been recognized as
belonging in the top 50 brands worldwide. Attached as Exhibit 1 are copies of the
rankings of the APPLE brand, in reverse chronological order from 2007 through 2001, as

compiled by the leading brand assessment company, Interbrand Corporation. Interbrand

has given the APPLE brand the following rankings and U.S. dollar values over the past

SIX years:
1. 2007: valuing the APPLE brand as the 33™ most valuable brand in the
entire world, with an estimated brand worth of 1J.S. $11.037 billion.
1i. 2006: valuing the APPLE brand as the 39 most valuable brand in the
entire world, with an estimated brand worth of U.S. $9.130 billion.
1. 2005: valuing the APPLE brand as the 41" most valuable brand in the
entire world, with an estimated brand worth of U.S. $7.985 billion.
v, 2004: valuing the APPLE brand as the 43" most valuable brand in the
entire world, with an estimated brand worth of U.S. $6.871 billion.
V. 2003: valuing the APPLE brand as the 50" most valuable brand in the
entire world, with an estimated brand worth of U.S. $5.55 billion.
vi. 2002: valuing the APPLE brand as the 50" most valuable brand in the
entire world, with an estimated brand worth of U.S. $5.32 billion.
vii, 2001: valuing the APPLE brand as the 49th most valuable brand in the
entire world, with an estimated brand worth of U.S. $5.46 billion.
6. Since its inception, Opposer has been an innovator of new ideas and

technology. While Opposer began as a computer and computer software company, it

3
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has expanded its offerings to include a wide variety of new products including the
iPod portable digital music players; iTunes Internet store for downloadable digital
music, movies and entertainment and Apple TV device that enables digital media to
play on a television set. Opposer’s commitment to innovative new ideas was so
central to Opposer’s business concept that it adopted the “THINK DIFFERENT” ad
slogan which depicted the slogan along with the Apple Logo and the faces of some of
the 20™ century’s greatest innovators, including Albert Einstein, Bob Dylan, Martin
Luther King, Jr., John Lennon, Thomas Edison, Muhammad Ali, Jim Henson, Frank
Lloyd Wright and Pablo Picasso.

7. Opposer is the owner of numerous United States trademark registrations

on the Principal Register for its APPLE Marks, including, among others, the following

registrations:
| REG. NO. FILING DATE/ GOODS/SERVICES
TRADEMARK
REG. DATE
- ne 1 crmm Class 9: Computers and computer
APPLE 1,078,312 March 25, 1977 programs recorded on paper and tape.

Nov. 29, 1977

Class 9: Computers and computer |
programs recorded on paper and tape. |

1,114,431 March 20, 1978
March 6, 1979

2,926,853

August 16, 2002

February 15, 2005

Class 35: Analysis and consultation in
the field of business information
management, namely, the selection,
adoption and operation of computers
and computer information
management  systems;  providing
information in the ficlds of business
and commerce over  computer

| networks and global communication
| networks; business services, namnely,

US2600 102203961




REG. NO. FILING DATE/ | GOODS/SERVICES
TRADEMARK
REG. DATE

providing computer databases
regarding the purchase and sale of a
wide variety of products and services
of others; business services, namely,
dissemination of advertising for others
via computer networks and global
communication networks; retail store
services featuring computers,
computer software, computer
peripherals and consumer electronics,
and demonstration of products
relating thereto; online retail store
services provided via computer
networks and global communication
networks featuring computers,
computer software, computer
peripherals and consumer clectronics,
and demonstration of  products
relating thereto
Class 39: Computerized data storage
services; data storage relating o
business

2,079,765 April 7, 1995 (}iass‘ +38: Com'muxzicwion ;‘?(,i hzf
corputer, namely, electronic

APPLE July 15, 1997 transmission of data and documents

via computer, delivery of messages by
electronic transmission.

2870477 | August22,2000 | s 3% Telecommunication
services, I 1y, electronic

August 3, 2004

transmission of data and images via
computer networks; electronic mail
services; providing on-line electronic
bulletin boards for transmission of
Messages among computer users in
the fields of business, creative design,
education, computers, information
technology, word processing,
database management, entertainment,
electronic commerce and
telecommunications;

telecommunications consultation;
delivery of messages by electronic
transmission; electronic transmission
of data and information by computer,
radio, mail, providing Internet access.

US2000 102203961

(9]




REG. NG, FILING DATE/  GOODS/SERVICES
TRADEMARK

REG. DATE
ng . Class 42: Application service provider
2,753,069 | 1y 23,2002  hesti . .

J {ASP), namely, hosting computer
August 19, 2003 software applications of others;
computer services, namely, displaying
the web sites and images of others on
a computer server; computer
diagnostic services; installation of
computer software; updating of
computer software; maintenance of
computer software; compuier
hardware development; integration of
computer systerns  and  networks;
monitoring the computer systems of
others for technical purposes and
providing back-up computer programs
and facilities; coraputer consultation,
design, and testing  services;
consulting services in the field of
design, selection, implementation and
use of computer hardware and
software systems for others; computer
data recovery; computer programuning
for others; research and development
of computer hardware and software;
website design, creation and hosting
services; computer services, namely,
designing and implementing web sites
for others; computer services, namely,
providing search engines for obtaining
data on a global computer network;
providing use of on-line non-
downloadable software for
communications via local or global
communications networks, including
the Internet, intranets, and exiranets;
computer  consultation, namely,
analyzing data to detect, eradicate,
and prevent the occurrence of
comput viruses; computer
consultation, namely, services relating
to the protection of computer
hardware, computer software,
computer networks and computer
systemns against computer viruses,
attacks, or  failures;  computer
consultation, namely, services for
optimizing the performance and
functionality of computer software

and communications  networks;
technical support services, namely,
troubleshooting of  computers,
compuier software, |

US201
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TRADEMARK

REG. NG.

FILING DATE/
REG. DATE

GOODS/SERVICES

telecommunications, and the Intemet
systems; leasing of computers,
computer peripherals and computer
software; leasing computer facilities;
providing information in a wide
variety of fields over computer
networks and global communication
networks; computer services, namely,
creating indexes of information, web
sites and other information sources |
available on computer networks; ‘
providing information conceming a
wide range of texi, electronic
documents, databases, graphics and
audiovisual information

APPLE

2,808,567

October 2, 2002
January 27, 2004

Class 42: Computer consultation,
design, testing, research and advisory
services; research and development of
computer hardware and software;
maintenance and repair of computer
software applications; updating of
compuier software; compuier
programming  services; providing
information concerning computers
and computer software over computer
networks and global communication
networks; computer services, namely,
hosting web sites and providing web
site  operation and management
services to others, computer services,
namely, providing search engines for
obtaining data on computer networks
and global communication networks;
leasing of computers, computer
peripherals and computer software

Copies of the above-identified registrations are annexed as Exhibit 2.

8. The above-identified registrations are valid and in full force and effect.

Indeed, affidavits have been filed and accepted pursuant to sections 8 and 15 of the

Lanham Act for Registration Nos. 1,078,312, 1,114,431 and 2,079,765, rendering such

registrations incontestable.

G. Notwithstanding Opposer’s prior rights, on April 24, 2006, applicant Big

Apple Ideas, LLC (“Applicant”) filed, on an intent to use basis, Application Serial No.

US2000 10220395.1
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78/922,138 for “[blusiness consultation services; providing on-line directory information
services also featuring hyperlinks to other web sites” in International Class 35,
“IpJroviding on-line electronic bulletin boards for transmission of messages among
computer users concerning ideas and suggestions of general interest” in International

Class 38 and “[c]reating or maintaining web sites for others” in International Class 42 for

the mark depicted below (“Applicant’s Mark™):

nderstands that Applicant made no use of its BIG

APPLE IDEAS mark prior to the July 3, 2006 filing date of its application.

16.  Opposer obtained extensions of time to oppose the instant application and
is timely filing this Notice of Opposition within such extended period.

1t Applicant’s Mark prominently features the word APPLE and an apple
shaped logo with a break which appears on the right-hand side of the apple. Similarly,
Opposer’s APPLE Marks famously evoke an apple and Opposer’s Apple Logo consists
of an apple shaped logo with a stylized leaf and a famous missing bite element which
appears on the right side of the apple.

12. The services cited by Applicant under Applicant’s Mark, namely
“business consultation services; providing on-line directory information services also

featuring hyperlinks to other web sites; providing on-line electronic bulletin boards for

USZ000 102203961



transmission of messages among computer users concerning ideas and suggestions of
general interest; creating or maintaining web sites for others” are closely related with, and
in some instances identical to, goods and services Opposer has long offered in connection
with its APPLE Marks.

13, Accordingly, Applicant’s Mark so closely resembles Opposer’s APPLE
Marks that Applicant’s use of Applicant’s Mark is likely to cause confusion, mistake or
deception in the minds of consumers as to the origin or source of Applicant’s services in
violation of Section 2(d) of the Lanham Act, 15 U.8S.C. § 1052(d), with consequent injury
to Opposer and the public.

14.  There is no issue as to priority. Opposer began using its APPLE Marks in
commerce since at least as early as 1977, well prior to the July 3, 2006 filing date of
Applicant’s mark which was filed on an intent to use basis.

15. If Applicant is permitted to register Applicant’s Mark, as specified in the
application herein opposed, consumer confusion resulting in damage and injury to
Opposer would be caused and would result by reason of the similarity between
Applicant’s Mark and Opposer’s APPLE Marks. Persons familiar with Opposer’s
APPLE Marks would be likely to purchase Applicant’s services as and for services
associated with Opposer. Furthermore, any defect, objection or fault found with
Applicant’s services marketed under Applicant’s Mark would reflect upon and seriously
injure the reputation which the Opposer has established for its goods and services.

16.  Applicant’s Mark is likely to cause dilution of Opposer’s APPLE

Marks, in violation of Section 43(c)(1) of the Lanham Act, 15 U.8.C. § 1125{c)}{1), by

US2000 10220396.1



blurring the considerable source-identifying power of Opposer’s APPLE Marks.

17. If Applicant is granted the registration herein opposed, it would thereby
obtain a prima facie exclusive right to the use of Applicant’s Mark. Such registration

would be a source of damage and injury to Opposer.

WHEREFORE, Opposer requests that this opposition be sustained and that the
registration of Application Serial No. 78/922,138 be denied.

The opposition fee in the amount of $900.00 for an opposition in three classes is
filed herewith. If for any reason this amount is insufficient, it is requested that Opposer’s
attorneys’ Deposit Account No. 11-0860 be charged with any deficiency. This paper is

filed electronically.

Dated: New York, New York
August 17, 2007 Respectfully submitted,

KILPATRICK STOCKTON LLP

TG P Y
“ S 3
S N

By:

fmeph P ete{men
Stephen J. Coates

31 West 52™ Street, 14" Floor
New York, New York 10019
Telephone: (212) 775-8700
Facsimile: (212) 775-8800

Attorneys for Opposer Apple Inc.

10
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CERTIFICATE OF TRANSMITTAL

I hereby certify that a true copy of the foregoing NOTICE OF OPPOSITION is

being filed electronically with the TTAB via ESTTA on this day, August 17, 2007.

¢ 3
Sy t

Stepherd. Coates’

11
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Int. CL.: §

Prior U.S. CL.: 26
. Reg. No. 1,078,312
gﬁiﬁ@d gﬁ@t@& ?ﬁ@gﬁt @ﬁ@@ Registered Nov. 29, 1977

TRADEMARK

Principal Register

Apple Computer, Inc. (California corporation) For: COMPUTERS AND COMPUTER PROGRAMS
20883 Stevens Creek Bivd. RECORDED ON PAPER AND TAPE, in CLASS S
Capertino, Calif. 95014 {U.S. CL. 26).
First use during April 1976; in commerce during April
1976.

Ser. No. 120,444, filed Mar. 25, 1977.

G, T. GLYNN, Examiner



Int. L. 9

Prior U.S. Cl.: 26, 38 R
. - Reg. No. 1,114,431
Umted Smtes Patentand Tradcmazk @fﬁce _ Registered Mar. 6, 1979

Apple Computer, fnc. (California corporamn) " For: COMPUTERS AND COMPUTER PROGRAMS

10260 Bandley Drive: - . . RECORDED ON PAPER AND TAPE, in CLASS 9 .
Cupertino, Calif. ~ 23014 . (US CLS. 26 and 38).
. - ~Farst - use during Januzry 1977; in m'nmcrce Eanuary
3997,

. Fhe mark mnsssu of 2 sx!houcuc of an apple wazh -3
. & -bite removed,

‘Qwoer of ‘Reg. No. 1,078, 3!2

Ser Mo, 362,79? ﬁ!sd Mar, 2@ E973

3; 'ﬁNGLEY Exammcr




Int. Cls.: 35 and 39

Prior U.S. Cls.: 100, 101, 102, and 105
United States Patent and Trademark Office

Reg. No. 2,926,853
Registered Feb. 15, 2005

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

{ INFINITE LOOP

CUPERTING, CA 95014

FOR: ANALYSIS AND CONSULTATION IN THE
FIELD OF BUSINESS INFORMATION MANAGE-
MENT, NAMELY, THE SELECTION, ADOPTION
AND OPERATION OF COMPUTERS AND COMPU-
TER INFORMATION MANAGEMENT SYSTEMS;
PROVIDING INFORMATION IN THE FIELDS OF
BUSINESS AND COMMERCE OVER COMPUTER
NETWQORKS AND GLOBAL COMMUNICATION
NETWORKS; BUSINESS SERVICES, NAMELY, PRO-
VIDING COMPUTER DATABASES REGARDING
THE PURCHASE AND SALE OF A WIDE VARIETY
OF PRODUCTS AND SERVICES OF OTHERS; BUSI-
NESS SERVICES, NAMELY, DISSEMINATION OF
ADVERTISING FOR OTHERS VIA COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; RETAIL STORE SERVICES FEATUR-
NG COMPUTERS, COMPUTER SOFTWARE, COM-
PUTER PERIPHERALS AND CONSUMER
ELECTRONICS, AND DEMONSTRATION OF PRO-
DUCTS RELATING THERETO; ONLINE RETAIL
STORE SERVICES PROVIDED VIA COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS FEATURING COMPUTERS, COMPU-

TER SOFTWARE, COMPUTER PERIPHERALS AND
CONSUMER ELECTRONICS, AND DEMONSTRA-
TION OF PRODUCTS RELATING THERETO, IN
CLASS 35 (U.S. CLS. 100, 01 AND 102).

FIRST USE 0-0-1983; IN COMMERCE 0-0-1983,

FOR: COMPUTERIZED DATA STORAGE SERVI-
CES; DATA STORAGE RELATING TO BUSINESS,
IN CLASS 39 (U.S. CLS. 100 AND 10S).

FIRST USE 0-0-1985; IN COMMERCE 0-0-1985.

PRIORITY CLAIMED UNDER SEC. 44(D) ON
ERPN CMNTY TM OFC APPLICATION NO.
2593671, FILED 2-26-2002, DATED 0-0-0000.

OWNER OF US, REG. NOS. 1,114,431, 1,401,154,
AND OTHEERS.

THE MARK CONSISTS OF THE DESIGN OF AN
APPLE WITH A BITE REMOVED.

SN 78-155,188, FILED 8-16-2002.

NORA BUCHANAN WILL, EXAMINING ATTOR-
NEY



Int. ClL: 38
Prior U.S. Cls.: 100, 101, and 104

United States Patent and Trademark Office

Reg. No. 2,079,765
Registered July 15, 1997

SERVICE MARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC, (CALIFORNIA CUOR-
PORATION)

INFINITE LOOP

CUPERTING, CA 95014

FOR: COMMUNICATION FILED BY COM-
PUTER, NAMELY, ELECTRONIC TRANSMIS-
SION OF DATA AND DOCUMENTS ViA COM-
PUTER, DELIVERY OF MESSAGES BY ELEC-

TRONIC TRANSMISSION, IN CLASS 38 (US.
CLS. 108, 101 AND 104}

FIRST USE 4-9-1994; IN COMMERCE

- 4-9-1994,

OWNER OF US. REG.
1,819,400, AND OTHERS.

NOS. 1,200,280,

SN 74-660,120, FILED 4-7-1995.

WON TEAK OH, EXAMINING ATTORNEY




Int. CL: 38
Prior U.S, (ls.: 100, 101, and 104

United States Patent and Trademark Office

Reg. No. 2,870,477
Registered Aug. 3, 2004

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LGOP

CUPERTINO, CA 95014

FOR: TELECOMMUNICATION SERVICES,
NAMELY, ELECTRONIC TRANSMISSION OF
DATA AND IMAGES VIA COMPUTER NET-
WORKS; ELECTRONIC MAIL SERVICES; PROVID-
ING ON-LINE ELECTRONIC BULLETIN BOARDS
FOR TRANSMISSION OF MESSAGES AMONG
COMPUTER USERS IN THE FIELDS OF BUSINESS,
CREATIVE DESIGN, EDUCATION, COMPUTERS,
INFORMATION TECHNOLOGY, WORD PROCES-
SING, DATABASE MANAGEMENT, ENTERTAIN-
MENT, ELECTRONIC COMMERCE AND
TELECOMMUNICATIONS; TELECOMMUNICA-
TIONS CONSULTATION; DELIVERY OF MESSA-

GES BY ELECTRONIC TRANSMISSION;
ELECTRONIC TRANSMISSION OF DATA AND
INFORMATION BY COMPUTER, RADIO, MAIL,
PROVIDING INTERNET ACCESS, IN CLASS 38 (U S.
CLS. 100, 101 AND 104).

FIRST USE 4-9-19%4; IN COMMERCE 4-9-19%4.

OWNER OF US. REG. NOS. 113,028, 1,421,062,
AND OTHERS.

THE MARK CONSISTS OF THE DESIGN OF AN
APPLE WITH A BITE REMOVED.

SN 78-157,042, FILED 8-22-2002.

MICHELE SWAIN, EXAMINING ATTORNEY



Int, Cl: 42
Prior U.S. (s.: 100 and 101

United States Patent and Trademark Office

Reg. MNo. 2,753,069
Registered Aug. 19, 2003

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LCOP
CUPERTING, CA 95014

FOR: APPLICATION SERVICE PROVIDER {ASP),
NAMELY, HOSTING COMPUTER SOFTWARE AP-
PLICATIONS OF OTHERS; COMPUTER SERVICES,
NAMELY, DISPLAYING THE WEB SITES AND
IMAGES OF OTHERS ON A COMPUTER SERVER,;
COMPUTER DIAGNOSTIC SERVICES; INSTALLA-
TION OF COMPUTER SOFTWARE; UPDATING OF
COMPUTER SOFTWARE; MAINTENANCE OF
COMPUTER SOFTWARE; COMPUTER HARD-
WARE DEVELOPMENT; INTEGRATION OF COM-
PUTER SYSTEMS AND NETWORKS,
MONITORING THE COMPUTER SYSTEMS OF
OTHERS FOR TECHNICAL PURPOSES AND PRO-
VIDING BACK-UF COMPUTER PROGRAMS AND
FACILITIES; COMPUTER CONSULTATION, DE-
SIGN, AND TESTING SERVICES; CONSULTING
SERVICES IN THE FIELD OF DESIGN, SELECTION,
IMPLEMENTATION AND USE OF COMPUTER
HARDWARE AND SOFTWARE SYSTEMS FOR
OTHERS; COMPUTER DATA RECOVERY,; COMPU-
TER PROGRAMMING FOR OTHERS; RESEARCH
AND DEVELOPMENT OF COMPUTER HARD-
WARE AND SOFTWARE; WEBSITE DESIGN,
CREATION AND HOSTING SERVICES;, COMPU-
TER SERVICES, NAMELY, DESIGNING AND IM-
PLEMENTING WEB SITES FOR OTHERS;
COMPUTER SERVICES, NAMELY, PROVIDING
SEARCH ENGINES FOR OBTAINING DATA ON A
GLOBAL COMPUTER NETWORK,; PROVIDING
USE OF ON-LINE NON-DOWNLOADABLE SOFT-
WARE FOR COMMUNICATIONS VIA LOCAL OR

GLOBAL COMMUNICATIONS NETWORKS, IN-
CLUDING THE INTERNET, INTRANETS, AND
EXTRANETS; COMPUTER CONSULTATION,
NAMELY, ANALYZING DATA TO DETECT, ERA-
DICATE, AND PREVENT THE OCCURRENCE OF
COMPUTER VIRUSES; COMPUTER CONSULTA-
TION, NAMELY, SERVICES RELATING TO THE
PROTECTION OF COMPUTER HARDWARE, COM-
PUTER SOFTWARE, COMPUTER NETWORKS
AND COMPUTER SYSTEMS AGAINST COMPUTER
VIRUSES, ATTACKS, OR FAILURES; COMPUTER
CONSULTATION, NAMELY, SERVICES FOR OPTI-
MIZING THE PERFORMANCE AND FUNCTION.
ALITY OF COMPUTER SOFTWARE AND
COMMUNICATIONS NETWORKS; TECHNICAL
SUPPORT SERVICES, NAMELY, TROUBLESHOOT-
ING OF COMPUTERS, COMPUTER SOFTWARE,
TELECOMMUNICATIONS, AND THE INTERNET
SYSTEMS; LEASING OF COMPUTERS, COMPUTER
PERIPHERALS AND COMPUTER SOFTWARE;
LEASING COMPUTER FACILITIES; PROVIDING
INFORMATION IN A WIDE VARIETY OF FIELDS
OVER COMPUTER NETWORKS AND GLOBAL
COMMUNICATION NETWORKS; COMPUTER
SERVICES, NAMELY, CREATING INDEXES OF
INFORMATION, WEB SITES AND OTHER INFOR-
MATION SOURCES AVAILABLE ON COMPUTER
NETWORKS; PROVIDING INFORMATION CON-
CERNING A WIDE RANGE OF TEXT, ELECTRO-
NIC DOCUMENTS, DATABASES, GRAPHICS AND
AUDIOVISUAL INFORMATION, IN CLASS 42 (US.
CLS. 100 AND 101).

FIRST USE 9-0-1980; IN COMMERCE 8-0-1980.



Int. Cl: 42

Prior U.S. (Is.: 1090 and 101

United States Patent and Trademark Office

Reg. No. 2,808,567
Registered Jan. 27, 2004

SERVICE MARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTING, CA 95014

FOR: COMPUTER CONSULTATION, DESIGN,
TESTING, RESEARCH AND ADVISORY SERVICES;
RESEARCH AND DEVELOPMENT OF COMPUTER
HARDWARE AND SOFTWARE; MAINTENANCE
AND REPAIR OF COMPUTER SOFTWARE APPLI-
CATIONS; UPDATING OF COMPUTER SOFT-
WARE; COMPUTER PROGRAMMING SERVICES;
PROVIDING INFORMATION CONCERNING COM-
PUTERS AND COMPUTER SOFTWARE OVER
COMPUTER NETWORKS AND GLOBAL COMMU-
NICATION NETWORKS; COMPUTER SERVICES,
NAMELY, HOSTING WEB SITES AND PROVIDING
WERB SITE OPERATION AND MANAGEMENT SER-

VICES TO OTHERS; COMPUTER SERVICES, NAME-
LY, PROVIDING SEARCH ENGINES FOR
OBTAINING DATA ON COMPUTER NETWORKS
AND GLOBAL COMMUNICATION NETWORKS;
LEASING OF COMPUTERS, COMPUTER PERIPH-
ERALS AND COMPUTER SOFTWARE, IN CLASS 42
(U.8. CLS. 100 AND 101,

FIRST USE 9-0-1980; IN COMMERCE 9-0-1980.

OWNER OF US. REG. NOS. 1,078,312, 2,132,209
AND OTHERS.

SER. NOG. 78-170,383, FILED 10-2-2002.

DOMINIC J. FERRAIUOLO, EXAMINING ATTOR-
MNEY
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7. Best Global Brands

JH07 2008 Brand
Rank Rank'

Republic of

Consumer Electronics 16,853 4%
Korea

ﬁ!- SR iy

9% Marritt Lynch Us Financial Services 14,383 10%

I~ . . i . . . . R i s
23 28 HSBC HSBC I UK Financial Services 13,563 17 %

24 23 Nescafé

25 28 Sony SONY Japan Consumer Elgctronics 12 907 10%
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Oracle ORACLE us Computer Software 12,448 9%

28 32 UPs

Alcohol

Us Computer Hardware 11,554 -6%
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us Financial Services 11,437

us Computer Hardware 11,027 21%

us Financial Services 10,683 1%

38 Carion
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Stanley
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Home Furnishings

3% 42 UBs

Switzerland Financial Services 9,838 13%

40 40 Keltogy's us Food G,544% §%




How the BusinessWeek/Interbrand Top IQO companies
are using their brands to fuel expansion

8Y DAVID KILEY
OT LONG AGO, MOTUROLA SAW ITSELF THE
same way iy customers did: as 8 iech-driven
sebler of products, nor a brand. The success of
the RAZR chruged all that, By ringing the con-
sumer’s belt, the hot.selting mobily phone vali-
dated 2 npow  stwiegy, internally  dubbed
MOTOME. Suddenly Mororola was 2 corupany that Rud redis-
covered its idendry as 2 msjor consumer brand.

‘The key, says global smarketing head Guorge Nedt, who come
10 Uie compaoy last yesr from Apple, was o think of the brand
a5 providing cxgamcnccs 10 consumers, not just hardware,
“We're fooused 0o giving uccess 1o what people want - music,
whersver CUBIOMETS FORIS. * Toar waslated
cainin the company’s giobal brand value on this
%ﬁk{mmbmﬂd Asnusl Runking of the 100/
semuker, adds interbrand Graup CEO
; ﬁaiﬁg dte place peviple miake 61 the Mo~

fives™
britiming with hot brands such a3 Mao-
e nd saprising ways 1o Breagvime
mm Hyurdei is faunching ¢

} bmmﬁ'& g&@éwxb value to dodie prob-
% 13 Going with e Nealth and fmess wae-
WET ConTRs abowut junk food.
pany vanesits brand to got bigger. The hard psit
i bkt i g what the bennd s withs o visinn of whm it would
file v Bo AR ShUN 8% yeu By o &9 eomegiace as doesny & ar
where you don't have credibility, it can deorey from your or-
gastEaian 5ad your brand,” ssys Frampton. The sixdy unssusl
ﬁmianegklk‘derbmnd ram'dngﬁ measwre un ehusive but e

NN B

The Big WINNERS

Google postedihe i}!ﬁg&&i single years percentage gain of
sy cOrpany i thednkings’ five-year msiory. Growih ot eBay,
the tsp dog ol 2{}05 slowed lrom fast year

cial quadity. Companies thas seore high can count on plenty of
cusiomer loyalty as ey push inty nisky expansions.

Don't Fear Public Flops

THE COOCLE NAME js soonger than ever: In s year's rank-
ing i grined 46% in brand value —the
biggest yesr-over-year fise of say
company ever on the list. Revenues
climbed by 105% last yedr. With mar-
ket share in invernet search salt surg-
ing, it can afford to gamble with is
universally recognizablc brund.

fmﬁ'
[ Co Q}i\

That aless §
slew ol pow ﬁ:oéms with smal veson
InPUL 8L R SIEE
ket fendars

youfnd veslly yueorssiol iirovadon ix torel :
hops dist one or twe of them really wiw a&&' *says gm)éucr czer
Morigss Meyer
Whisn your bm:‘sﬁ i

soas of Suggest
ndape on the fiy
Vid&'ﬁ, whicls
they own
hunched Gava sKamery {)y
seanding ewedls ?’m k'zyw'ar&» wsed scwmg s ads vleventvo
iheir vontent. Sinee thew the compuny has fnvired Web orities
and congumer ddvounes 1o weigh in during the wesr phiases of
other new uﬁ'crmgs

" The Big LOSERS

Prachcally every indusiry had a loser this year. Gap slipped
12 places in the rankings. and beleaguered Ford made ils
hith appeaiance on this list, [alhng eigh! places.

P AN, 200%

vt-wr js%u.mh vawz(:azft%&zm aé::;gcvgf\‘:z Basne ﬂigg%gﬁm&) vsiioisqglakt%eﬁsp iff.??ggixg&
i2.38 8.46 &5% GAP 6.42 8.19 =-22%
310 2.58 20 : FORD 11.06 13.18 =i8
g 8,78 870 18 KODAK 4.8} 4.98 ~12
pabLA 4,57 3.88 ig Heinz 6.22 6.83 =10
sms&mm 4.08 3.48 17 INTEL 3232 -8

Gutar 5 TN SR U v DN T TG,

54 ° BusinessWeel | August 7. 2006
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2004 £ 2005

1%
17
i8
19
20
2%
22
23
24
25
28
Z7
8
23
30
31
32
33
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35
36
37
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35
44
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a2
43
45

i%

23

24

38

32

34

36

45

GILLETTE
LOULS VINTYOHR
gisco

HONDA
SAMSUNG
MERRILL LYNCH
PEPSI

NESCAFE
GOOGLE

DELL

SONY
SUDWEISER
HS8C

QRACLE

FORD

MIKE

UpPs
JPMORGAK
SAP

CANON

2008
BRE
VAU

JURINKY
19579
17608
15532
17.049

15,169

MORGAN STANLEY 962

GOLDMAN SACHS gk40

PFiZER
APPLE
HELLOGG'S
tKEA

Uss
NOVARTIS
SIEMENS

359
9130

86
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12.39%

12.29%

g.a61

13.23

13754

i1.878

10,429

10,887

13459

il

%921

$.455

9.000

S gaa

gin

8 439

G998t

7985

8.30%

2812

1565

FEACINT  COUHTRY
CHANGE o
PYNCRIRE
12% us
10% fiance
&% us
8% Japan
8% S Koz
8% s
2% u.s.
2% Sagedsnd
46% us
-7 us.
b iapen
-¢% us.
iy :INER
5% us
-1h% 0.8
8% Us.
8% (UM
8% Us
1% Geimany
0% 4N
] U.S.
13% 4.5,
-4% WS
ia% w.s
6% ys
[F3h) Sweden
5% Swzereng
% Svnmertang
% C-emm;ny

DO RPN

GAHEHE'S Pewe 300 20000 Fugion (8707 Met VAIR (G0 winen i w8l
wirnduea. Qul with fuion sales sosnng, Gutete 15 sl hing,

With ¢ glitzy iow llagthig on the Cnamps Clysécs. U worids rchesi
fuausy Dipng celedrdies yel ancther yeae of 10bust gromth,

Cise0's Cerisepn 1o Jesd with 13 Linasys Drand 107 consumers hasnt
mage iNe Company 3 househald Az yel, Dut i s helging,

As g3 peces 1ise, HoNUS's pat Sippers are hielging the Jepaness caemes-
er ginve Mo ihe Big Three's markat shore.

Samsung 13 colhng oul 1ot LCD TVS oG ever more poveriud mesmnony ¢higs.
Gt 144 Mustng 0 SCHON wilth tow-end handiels Tarhing macket thary,
Meenlt Lynen D33 Made § 312mahg transfoiimalon 10m g slecpy. Slabie
biokei 808 10 8 leon 3ait maan irvesimeni Dank.

§1 Lopped & groveny obsess:on valh abesdy Dy dniting imdrkelng Galiers 1o Dt
Peass W0tge toost* Rival Toke's maes 10 €00y Pepsi Mas with Coe 2o
Soi2s of nigtont colice arc pignnag hol «n emeiging mmaekers, whie fiavo/ed
COMfE €3 3G fane piODEts Rave BOOIIEE 200! in the US. ana urogs.
515 QLEN i3 10n 33 3 vooly an ine Orloid Enginai Dictrondry condrms
what Compeistory lesrea (Googie soeant tedich 1o a0 grmny of Wel userny
Thg king of the mezpensivg PC »5 trying 1o regain Liust wmih § Comasga
10 balsier cuntgmee service ang tethacsl sunpo!

Sc CEOD Howis/a Rnoger Ras bxeg 08 TV Doz tail 0in@r a&21e8ics 0500
UCIS Gf8 SlrgRAe HEs BEshng PiayStaton 3 can neip luen thegs 310un0.
A feece wai 30 CHangog L3319 lgll Mg NO. §0Er Mmixer wdh 2 Pasly
hangovel The drog wn frolits tur 2003 was 4% Arst 3 decsos.

WORN (01 AL Drivate, dof Ko@smEn NARhIRR QRN iV 2§ Tt e
v S ol BEK s BBat BAGHIHOE B M3 ¢ foseein Hasnns et

1538 yosn. (racie Dovght grather caiee soitwarg tvand. Sirbd Sysiems.
Yhris yeor i will heve 16 sewiil dogetiser a0 keep 3 cutiomers 1200y
T O RO OrBnd N aeired in Cyery frakusne, YWosk tgrurting. biag
01285, Walhyy G EOAARE. and s bonormad wA 1S oK £008 auel vohue.
D won in Dol the cazwsl 350N and NECGCore ARIRHE MBMELs vuth
WNOVElvE neve DIOTGALS, MSMNAENngG. 3NG POTIALYSRIDS,

Chin3 1008, 1oules &8 paying o Nandsomigly, wiiie 3 by contact o
consohaaie yipmenty for Oelt 11 provadng 6. Daoat bach & Mowe.

Unie iher big Donky seifang MOnecy MANSReMIEA Gily, JPMorgen 3
DUHGING & Prangd i Tg DuSiNgss. a5 MErged wlegs 810N ¢iiarls Contnus.
e 1 bvgre 2umed ol wraller busingtses helped SAY oxiond ds cus-
1omee Bave heyond Dsg CHUDS.

Dgii 3t CHANLDS ONT BOENRCL DR Caron Uofoma o9 &F Japan's must ot
AI0Te CNMORrUES. N DAY Tauskeni WLhO R DNagy 1Tviogical R,

CED 1004 § 430k 13 owIBAUHOR the him. a0 A Bl 1 7esiore -1y
L0INEr TODRB1ION I3 INR ION Wwetiment ann

Goldinan 'y /opesied WOCHRIAIC: LOUING FETUly Nave Mage i Wall
Suget's most piolilabie waney mache.

3010 11 Over N8 oMLY Yt 10 JOCuS D Jevaioping nevi Prevcr gl SRgi—
8 v MOVR B8 POvanINGUSA BrBnge TaCh 83 LICHDC L0e Senvnig somestgn,
Apiie Coalhugs 16 Be G Sy mgaler wilh ity ¢03nded tamily of sPoCT
aar sz PCy, Qs 1aagr ik the ReasBook ine of tapiops,

TIE Cos 00 maRkes 1 9ARUIZ 20 WleCtive THAKE DSween nudiny (YETuCIS
uxe SPCCS R A RAaA WG Bl P TAAS 10 AR/B01 L moeng 30 Xiat.
tis aflordality anduawissn géignt pave nelpet the Swadon rataticr be-
<o ¥ Noysenotd nsme from &3 Diego to Shanghai.

M2ITINg Dovdle BAVKNYE MG GYesimont Danking (ohinags 10 poy ofFf Dig:
tinke C400CIoMy Wt £pioRs 301 Agia,

The Svwess onarmalenticsl ant «) ExPINGIAG 311088 everythung from
IEILTPAON TIURY IR ELACHT MEBONEL, va&C0na s, 8nd disprastice.

New CEQ Hiaus Kiradpld hais ¢isn0sed 0f peor periviming 121eCom wels.
plBwng Siemens 19 igruk 04 BOSIRNEI3EL Such 3% nmtent equipmant



Creating and managing
brand value

www.interbrand.com

Interbrand

consumey ke dum pose an @
THOus eimlléng‘e these days %o
ketets trylag to budld new brands
amoiém?agew, ‘
“which biunds

whick

evary detalt of their m
ghmple, sohesive Warddles
consistent ln every product, in eve
marketaround the world, sl in
m&amﬂanmmﬁmhe
gxé%‘w%‘mh fsm?ﬂeém ity

mpgadeﬁmvﬁmkwm@
each boand. uslog Pubﬁciy sval

m Bﬁbﬂm andother adwrpplng.

As seen in Business Week, July 2005




As seen in Buginess

August 1. 2006 | BuslnossWeek | 81
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As seen in Busingss Week, August -1 2004
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Interbrand

As seen in Business Week, August 2003

Here's how we calculate the power in a name

rank the weorld’s 100 most valu-
able global brands, we set three
hurdies that all contenders have
to mes!b bo merit consideration.
First, they must have brand val-
uss greatsr than §1 billien. They also
have te be glebal in nalure, meaning
they must derive at least « third of their
sales from oulside their home countries
and have significant distribulion through-
out the Americzs, Eurepe, and Asia Fi-
nally, they must have publicly available
marketing and financial data. That ex-
cluded seme big brands, such as Visa
International, the BBC, and Mars.

How do you place 2 value on s
brand?: Some sblsmpls rely on litlle
more than ¢pinion polls or ad spending.
BuginsgsWesk selected Interbrands
melfind hecguse it values brands the
same way analyvsts valua other assata
on the basls of how much they're likely

| to ssrniin the future. Those projected

profits are then discounted to & present §
value based on how risky the projected |

earnings are—thal s, the Hkeliived that
Ehey will, in fael, rsterigliza.

To start the process, Interbrand first
figures out whab bhe brasd’s sversll
sales are. (The brand mey be almest
the entive company, a8 in the casg of
MeDonakls Corp. For sthers, sueh
Maribero, it may be just g
Next, with the help of angl
J.P. Morgan Chase & Co., X1}
and Morgan Stanisy, Inberhrand pr@-
jecte net earnings for the brand: It then
daducts 5 charge for the cost of owning

the tangible sesets, on the theory that |

whatever incoma i3 genarsbed bevend

This ia the economic value added by
things like patents, cusbomer Habs, and,
of course, the brand.

The next atop i8 bo wintow the sam-
ings genarated by the brsnd froma the

72 BusinessWeak / August 4, 2003

sarnings generated by other intangl-
bles. For exampls, are gxeszpie taying

. Shell gaseline because of the brand
. name or hacruse e gag alation is con-

venlently lovgtsd? Inberbrand wses mar-
ket rossarch and inlprvisws with indus-
try execubives te sift through thoss
variables.

The final phage is te analyze the
strength of the brand te figure out how
visky those future: Irand earnings ave.

“To caleulate the hrand’ strength, In-

tarbrand looks st sevesn fuchers, includ-
ing the brands market leadership, its
stabiliby, and ils ghilily te cross geo-
graphic snd ciitursl Berders, The risk

31 snalysis produces a discount rate that is
that cost i& due te intangible factors. |

spplied to tha brand ‘sawrings e coms

- up with & neb présent value. Busiuess-

Week and Intarbrend believe bhis fg-
ure comes closesh to representing the

{ trus econemis valua of that complex ar
| ruy of forces thal make up & brand,




As seen in Business Week, August 2003

L

76 BusinessWaek / August 4, 2003
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As seen in BusinessWeek, August 5, 2002

hat's in a name? Plenty, if you

eorrosive offects of g besr market, Bnuncisl

* than the fact that m&gh!}; half of the
ul brands that Interbrand Corp, and Business-

this year fall in value compared with & year
g envirenment, just holding your own is an

To q&aﬁ“}ﬁy for our ranking, brands had te have a value
greaber than $1 billion. They were selected according to two
criteria; They haci to be giobai in na-

alse had to iiaye p&é‘?cly avaﬂable mar-
keting and finsnolal data on which bo bass the valuation.

That excluded sors big brands, such as Visa International; |

the BBC, and Mars.

urs than opinien polls or ad spending Brsi-
doelod Interbrend’s mebthod beosuss b values
; me Way snalysts value sther seeate on the
hasis af how mueh thev're lkely to aary in the Botue. Thase
prajeciad profits sre then discounted to 5 pressal value
besed on how z‘i&ky the projected sarnings ave--that is, the
hke;z?*sad that they will in fast matemhza
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Interhrand

& tough year to build a brand—or defsnd ene |

shifting consumer prioritics. Faz' proef,

paresntage of weraﬁ yovanuas are secounisd for by the
powsr of the brand Next, with the help of amalysts from LR
Mergan Chase & Co., Tnberbrand preswcts net esvnings for
that segment of the ‘husiness. Interbrand then deduels s
charge for the cost of swning the ltangible sasels, on the
theary that whabtever income s generstad beyond bhab cost is
due bo ftangible fators. This fs the seonvimis valus wided by
things like p&t@nts, customer lists, and; s*‘ ceam&, the brand.

The next step is to winnow tn@eam 2. pensraiid by the
brand from the earnings generated by of rmi&ng&bi&& For
example, ave peopls buying Shell gase-

line becsusa of the brand nkme or be-
canse the gie shabion ia conveniently
lece.tad? In&@rbmné %:s&s maz‘xet re-

How do you place a value on a brand? Some sitempts -

to mpx@semng we economic v&lue of
array of fmves that make vp a brand.
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As seen it BusinexsWisk, August 5, 2002
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Creating and managing As seen in BusinessWeek, August 6, 2001
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As seen in BusingssWeek, August 8, 2001
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As seen in BusinessWeek, August 6, 2001
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