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DECLARATION OF TRANSLATION
of
The Declaration of Juan Antonio Gonzalez Alvarez
and Exhibits 3,6, 7,and 8
Attached Thereto

Debra Evenson declares under penalty of pegjury under thc laws of the United States that
the following it true and correct:

1. Iam alawyer, licensed to practice law in the State of New York, and am of
counsel to the law firm Rabinowitz, Boudin, Standard, Krinsky & Lieberman, P.C, I was
professor of law at DePaul Univcrsity School of Law from 1980-1993 where I taught
comparative international law. Iam fluent in the Spanish language.

2. I translated the following documents from Spanish into English:

a) Declaration of Juan Antonio Gonzalez Alvarez, dated June 2, 2008
/. b) The following Exhibits to that Declaration: 3, 6, 7, and 8.
1 attach hereto a copy of the original documents in Spanish and the translation thereof
which is a true and correct translation into English.

Signed this 6th day of June 2008

Nothe Potesm

DEBRA EVENSON




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

'CORPORACION CIMEX, S.A,
Opposer,
\A Opposition No. 91178943
DM ENTERPRISES & DISTRIBUTORS, INC.,

Applicant.

b N’ N e N st Nt e’ e s’

DECLARACION DE JUAN ANTONIO GONZALEZ ALVAREZ
Yo, JUAN ANTONIO GONZALEZ ALVAREZ, declaro lo siguiente:

1. Tengo mas de 18 afios de edad, de mente sana y capaz de dar el presente
testimonio. Hago esta declaracion sobre la base de mi conocimiento personal de los hechos
expuestos en ella.

2. Tengo mi domicilio en la Calle 28 No. 110, entre las avenidas 1ra y 3ra, Miramar,
Ciudad de 1a Habana, Cuba, y soy ciudadano cubano.

3. Entiendo y hablo con fluidez el espafiol. Puedo leer documentos en inglés y hablo
y entiendo inglés. Sin embargo, no me considero capaz de hablar o escribir inglés con fluidez y
~ por lo tanto hago esta Declaracion en espaiiol.

4. | ~ He estado involucrado con la venta del café CUBITA en Cuba desde el afio 1994,
como expreso con mas detalle mas adelante. Conozco la marca desde el afio 1993, el café que se
vende en Cuba y exporta, de marca CUBITA, siempre ha sido envasado con el mismo disefio que

_se emplea actualmente. Este disefio incluye la palabra “CUBITA” con letras estilizadas; tres
lineas en rojo, blanco y azul que atraviesan la palabra “Cubita” y representan los colores de la

bandera cubana; el fondo negro; y el ovalo naranja bajo la palabra “Cubita”, con una imagen de



la isla de Cuba dibujada con granos de color carmelita de café, en el centro del ovalo.
Fotocopias fieles y correctas del envase del café CUBITA estan adjuntas al presente como
- Anexo 1.

5. Desde diciembre del 2006 hasta la fecha, soy el Jefe del Departamento de Café
CUBITA de la Corporacion CIMEX, S.A., Opositora en el presente proceso. Mis
responsabilidades principales en eéta funcion incluyen supervisar las ventas nacionales asi como
las de exportacion, ¢l mercadeo y la produccion del café CUBITA. También superviso la compra
de los suministros y materiales necesarios para producir y envasar este café . En mi capacidad de
Jefe del Departamento del Café CUBITA, también participo en el desarrollo e implementacién
de las estrategias y politicas relacionadas con la promocion, la propaganda y el precio del café
CUBITA. En relacion con mi trabajo, estoy familiarizado con los documentos comerciales
actuales e historicos de CIMEX, S.A., y sus predecesores, relacionados con las ventas y
comercializacién del café CUBITA vy los accesorios, incluyendo como se generan y mantienen
estos documentos impresos o en forma electronica en el curso regular de los negocios del
Departamento de Café CUBﬁA de CIMEX.

6. Me gradué en la Universidad José Antonio Echevarria en el afio 1986, donde
recibi mi diploma en Ingenieria Mecanica. Después de mi graduacion, he tenido varios empleos
como especialista en Ingenieria Mecanica y maestro de la mecanica en uﬁa escuela técnica.
Desde mi graduacion he tomado varios cursos en las materias de Mercadeo, Contabilidad e
Inglés en el Centro de Capacitacion del CIMEX, en La Habana. Actualmente, estoy matriculado
en un curso del Ministerio de Comercio Exterior en La Habana, sobre Practicas Comerciales.

7. Desde septiembre de 1994 hasta el 1996, trabajaba por el Kave Coffee, S.A.,

como especialista en el mantenimiento e instalacion de maquinas de café en los hoteles y



restaurantes en toda Cuba, con el proposito de servir y vender el café CUBITA. Durante este
empleo, me ocupaba de la instalacion o mantenimiento de las maquinas de café para el CUBITA,

en mas de 30 hoteles y restaurantes en Cuba. Kave Coffee suministraba las méaquinas de café,
asi como envases del café CUBITA y accesorios, como servilletas y tazas desechables, que
llevaban la marca CUBITA. Cuando empecé a trabajar en Kave Coffee en septiembre del 1994,
ya se vendia el café CUBITA en numerosos hoteles y restaurantes en Cuba.

8. Me enteré de la marca CUBITA por primera vez en el 1993, antes de empezar a
trabajar en Kave Coffee, cuando veia una valla en Cuba, ubicada a la salida del tinel de la Bahia
de La Habana, promoviendo la marca de café CUBITA, que también incluy6 el disefio descrito
en el parrafo 4 arriba y mostrada en el Anexo 1. Mas tarde, me enteré que habia por lo menos
tres vallas semejantes expuestas en distintos lugares en Cuba. También, en el 1993, tuve
conversaciones con el Sr. Gonzalo Manuel Bernaza, entonces Presidente de Kave Coffee, con
respecto a la posibilidad de trabajar por Kave Coffee, y me informoé en este momento que Kave
Coffee estaba vendiendo el café CUBITA.

9. También, desde el inicio de mi empleo con Kave Coffee en el 1994, veia el café
CUBITA a la venta en las tiendas de los hoteles. También, cuando empezaba a trabajar por
Kave Coffee tenia conocimiento de que se exportaba el café CUBITA fuera de Cuba.

10. Desde 1996 hasta 1998, trabajé por la Distribuidora CIMEX, S.A. donde
continué trabajando como especialista de mantenimiento e instalacion de las maquinas de café en
hoteles y restaurantes en toda Cuba, con el proposito de servir y vender el café CUBITA.

.11. De 1998 al 2001, cambié mi cargo en la Distribuidofa CIMEX, S.A,, por lo que
trabajé. como Especialista Principal en la produccion del café CUBITA. En este puesto

supervisaba el proceso completo de produccion, desde la compra del café verde, hasta el proceso




y envase del café CUBITA. Como parte de mis responsabilidades de trabajo, lﬁe mantenia
informado de las ventas del CUBITA en el mercado nacional y de ‘exportaci(m, y elaboraba los
“planes de produccion mensual, basados en la demanda generada por las ventas nacionales y de
exportacion. En el verano del 2000, también supervise la instalacion de los nuevos equipos en los
hoteles y restaurantes para el café CUBITA.

12.  En abril del 2001, empecé a trabajar para la Corporacion CIMEX, S A, éomo
Especialista Principal de la produccion del café CUBITA. En este puesto supervisaba el proceso
completo de produccion, desde la compra del café verde, hasta el proceso y envase del café
CUBITA. Como parte de mis responsabilidades de trabajo, me seguia manteniendo informado
de las ventas del CUBITA en el mercado nacional y de exportacion y elaboraba los planes de
produccion mensual, basados en la demanda generada por las ventas nacionales y de
exportacion. En diciembre del 2005, me nombraron jefe de la Area de Ventas Nacionales del
café CUBITA en el Departamento de café CUBITA del CIMEX. Mantuve esta posicion hasta
diciembre de 2006 cuando me nombraron Jefe del Departamento. del Café CUBITA de CIMEX.

13.  Como he detallado arriba, tengo conocimiento personal que el café Cubita ha sido

- vendido en Cuba de forma continua desde el afio 1993 hasta la fecha, incluyendo a los hoteles en
toda Cuba para su uso en la gastronomia dentro del hotel; a las tiendas para la venta minorista a
sus clientes, tanto extranjeros como nacionales; en las tiendas duty free en los aeropuertos en
Cuba; y en las tiendas que venden en divisa, asi como para la exportacion a numerosos paises en
todo el mundo, como se explica con detalles mas adelante. En relacion con mi empleo, he sido
informado y tengo conocimiento de documentos que muestran que la marca CUBITA para el

café ha sido empleada de forma continua en Cuba por 10 menos desde el principio del afio 1992.




14.  En funcion de mi trabajo segun detallado arriba, he estado muy informado del
café cubano en general y particularmente del café CUBITA. Por tﬁucho tiempo el café ha sido
uno de los productos agricolas mas importantes de Cuba, para consumo nacional y exportacion.
'Aunque Cuba no es un productor o exportador de grandes cantidades, comparado a paises como
Brasil o Colombia, el café cubano ha sido de renombre por su sabor y estilo. Por muchos afios
antes de la introduccion del café CUBITA, el café cubano ha sido exportado a todo el mundo,
primariamente en grano no procesado, aunque no en el mercado de los Estados Unidos, por el
embargo existente desde los primeros afios de la década de los 607. Como consecuencia de su
reputacion y renombre, por su sabor y estilo Unico, generalmente se vende el café cubano a
precios encima de los precios promedios en el mercado internacional.

15. Hace tieinpo CUBITA ha sido por mucho, el café cubano procesado mas vendido
en el mercado nacional, asi como en el de exportacion. Tengo conocimiento de que las ventas
anuales del café CUBITA, incluyendo las ventas nacionales y de exportacion, han aumentado de
aproximadamente 370 toneladas en el 1995 a mas de 650 toneladas en el 2007. La reputacion y
la calidad del café CUBITA se reﬂejaﬁ en los precios en los mercados de exportacion. Por
ejemplo, CUBITA esta entre las marcas de café de los precios mas altos vendidos por el Puente,
el distribuidor de CIMEX en Alemania. Selecciones de la lista de precios del 31 de marzo de
2008 de El Puente correspondientes a varias marcas de café estin adjuntos a la presente como
Anexo 2 (C00666, C00671-73).

| 16.  Como consecuencia de mi empleo, tengo conocimiento personal que Kave Coffee
estaba ya exportando el café CUBITA cuando comencé mi empleo en el 1994, aunque la gran

mayc_)rié del café CUBITA era, y todavia es, vendido dentro de Cuba. Ya en medio de la década




de los 1990, se estaba exportando CUBITA a Canada, México, Alemania, Bélgica, y el Caribe, y
luego las exportaciones se extendieron a muchos otros paises en Europa y Asia, incluyendo
-Irlanda y el Reino Unido, Espaiia, Japon, Suiza, y Hong Kong entre otros. Se adjunta como
Anexo 3 una copia fiel y correcta de un informe una hoja de calculo generada por computadora
que muestra las exportaciones del café CUBITA desde el 1997 hasta 2007, por pais, peso y |
valor. Este informe esta basado en datos historicos recogidos y mantenidos en los archivos de la
computadora del Departamento de Café CUBITA bajo mi direccion y supervision. Se adjunta a
la presente como Anexo 4 copias fieles y correctas de facturas de los afios 1996-2007, las cuales
representan una muestra de las ventas de exportacion a otros paises.

17.  Algunas distribuidoras extranjeras de CIMEX venden el café CUBITA a través de
Internet. Se adjunta a la presente como Anexo 5 copias fieles y correctas de un listado
mostrando las ventas del café CUBITA por distribuidores autorizados por CIMEX en Canad4
(Tom Hinds) y en Irlanda y Rgino Unido, respectivamente, en los sitios web
www.thomashinds.ca, y www.cubascoffee.com.

18.  Se adjunta a la presente como Anexo 6 copias fieles y correctas de documentos
que muestran las ventas del café CUBITA y sus accesorios dentro de Cuba desde el afio 1996,
. incluyendo solicitudes de restauratites, pagos efectuadds por empresas minoristas _cubanas, yuna
muestra de facturas para ventas nacionales. Se adjunta a la presente como Anexo 7 copias fieles
y correctas de graficos generados por computadora, que muestran las ventas nacionales del café
CUBITA a terceros y afiliados del CIMEX o sus predecesords,v desde el afio 1995 hasta
septiemi)re del 2004, por valor en USD y toneladas métricas. Este informe fue hecho basado en
.datos recogidos y mantenidos en los archivos de la computadora del Departamento del Café

CUBITA bajo mi direccion y supervision.



19.  En relacion con este litigio, he revisado los archivos del Departamento del Café
CUBITA de CIMEX y no he encontrado documentos que evidencian facturas especiﬁcaé y otros
-informes de ventas especificas anteriores del afio 1996, aunque tengo conocimiento de otros
documentos en los archivos del Departamento del café CUBITA de CIMEX que evidencian
ventas del café CUBITA desde el 1992, los cuales, segin tengo entendido, estan presentados en
este proceso en relacion con la declaracion del Sr. Bernaza.

20. En el afio 1996, Kave Coffee traspaso el negocio del café CUBITA, y traspaso la
marca, a la Distribuidora CIMEX, S.A. El 10 de abril del 2001, los accionistas de la
Distribuidora CIMEX, S.A.acordaron fusionar la empresa con la Opositora Corporacion CIMEX,
S.A, y en relacion con esta fusion se traspasaron todos sus bienes, incluyendo todas sus marcas,
a CIMEX S.A. Se adjunta a la presente como Anexo 8 una copia fiel y correcta del Acta de los
Accionistas aprobando la fusion y el traspaso de los bienes de la Distribuidora CIMEX S.A. a
CIMEX.

21. CIMEX tiene la intencién y esperanza de usar su marca CUBITA para café de
origen cubano en el comercio de los Estados Unidos tan pronto que se lo permita la ley de los
Estados Unidos. El mercado de los EEUU es uno de los mas grandes para café en el mundo, y su
_ proximidad a Cuba lo hace un mercado potencial importante para el café CUBITA. Como he
mencionado anteriormente, CIMEX vende café CUBITA en Canada, México, el Caribe, Irlanda
y el Reino Unido, Alemania y muchos otros paises en Europa y Asia, donde el producto es muy
bien recibido. Claramente, si el mercado de los Estados Unidos hubiera estado abierto 2
produéfos cubanos, CIMEX hubiera querido vender el café CUBITA alla, y no existe una razon

comercial l6gica para no entrar en el mercado de los EEUU tan pronto sea posible.




22.  En especial, hay una gran poblacion cubano-americano en los Estados Unidos,
_ que serian la consumidora natural de un café de estilo cubano de alta calidad, producido en Cuba.
El café CUBITA es bien conocido por muchos cubano-americanos, quienes han visitado a Cuba
desde el principio de los afios 1990, asi como por los emigrantes de Cuba a los Estados Unidos.
Hasta junio del 2004, se permiti6 a los visitantes de los EEUU a Cuba llevar productos cubanos a
los EEUU, incluyendo el café CUBITA. La marca CUBITA ha sido vendida en toda Cuba y ha
estado disponible en las tiendas Duty Free del acropuerto de La Habana por 15 afios, incluyendo
la Terminal 2 del Aeropuerto José Marti de la Habana que es donde los vuelos charter de los
Estados Unidos llegan y salen. Por lo tanto, los ciudadanos estadounidenses, incluyendo los
cubano-americanos, han conocido el café CUBITA y lo han comprado en esta tienda duty free
para llevarlo a casa en los Estados Unidos, aumentando la reputacion del café CUBITA en los
Estados Unidos. Se adjunta a la presente como Anexo 9 copias fieles y comrectas de fotos del
café CUBITA a la venta en las Duty Free de las terminales del acropuerto José Marti en La
Habana, Cuba, incluyendo la Terminal 2 .(C00255).

23.  En relacién con la intencion de CIMEX de vender el café CUBITA en los Estados
Unidos tan pronto como la ley de los EEUU lo permita, y para proteger su interés en, y la
reputacion de su marca CUBITA en EEUU, CIMEX ha solicitado el registro de la marca en la
USPTO y ha iniciado este proceso de oposicién.

Declaro bajo pena de perjurio bajo las leyes de los Estados Unidos que lo anterior es la verdad y
correcto hasta que sepa y creo.

Firmado el dia Z-de junio del 2008 /< : t—;—‘

La Habana, Cuba FIANANTONIO GONZALES ALVAREZ




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

CORPORACION CIMEX, S.A.,
Opposer,
v. Opposition No. 91178943

DM ENTERPRISES & DISTRIBUTORS, INC.,

Applicant.

P N’ N N N N N N N N N’

DECLARATION OF JUAN ANTONIO GONZALEZ ALVAREZ

I, JUAN ANTONIO GONZALEZ ALVAREZ, declare as follows:

L. I am over the age of 18, of sound mind, and capable of giving testimony herein. I
make this Declaration based on my own personal knowledge of the facts that are stated herein.

2. I reside at Calle 28 No. 110, between 1% and 3™ Avenues, Miramar, Havana City,
Cuba, and am a Cuban citizen.

3. I am fluent and literate in Spanish. I am able to read documents in English and I
speak and understand spoken English. However, I do not consider myself fluent in spoken or
written English, and therefore I make this Declaration in Spanish.

4, I have been involved in the sale of CUBITA coffee in Cuba since 1994, as set
forth in more detail below. Since I became aware of the brand in 1993, CUBITA-branded
coffee, sold in Cuba and for export, has always been packaged with the same design that is
currently used. This design includes the word “Cubita” with stylized letters; the three lines in
red, white and blue that run through the word “Cubita” and represent the colors of the Cuban

flag; the black background; and the orange oval under the word “Cubita” with an image of the



island of Cuba made from brown coffee beans in the center of the oval. True and correct
photocopies of the CUBITA packaging are annexed hereto as Exhibit 1.

5. From December 2006 to the present, I have held the position of Head of the
CUBITA Coffee Department of Corporacion CIMEX, S.A., the Opposer in this proceeding. In
that position, my primary job responsibilities include overseeing national as well as export sales,
marketing and production of CUBITA coffee. 1 also oversee the purchase of supplies and
materials necessary to produce and package CUBITA coffee. In my capacity >as Head of the
CUBITA Coffee Department, I am also involved in tﬁe development and implementation of
strategies and policies related to the promotion, advertising and pricing of CUBITA coffee. In
connection with my position, I am familiar with the current and historical business records of
CIMEX, S.A,, and its predecessors concerning the sales and marketing of CUBITA coffee and
accessories, including how those records are generated and maintained in print or electronically
in the regular course of business of the CUBITA Coffee Department of CIMEX.

6. I graduated from the University Jose Antonio Echevarria in 1986 with a degree in
Mechanical Engineering. Following my graduation, I held various positions as a specialist in
Mechanical Engineering and teacher of mechanics at a technical school. Since my graduation, I
have taken numerous courses in Marketing, Accounting and English at the CIMEX training
center in Havana. I am currently enrolled in a business practices course at the Ministry of
Foreign Commerce in Havana.

7. From September 1994 to 1996, I was employed by Kave Coffee, S.A. as a
specialist in the maintenance and installation of coffee makers in hotels and restaurants
throughout ‘Cuba for the purpose of serving and selling CUBITA coffee. During this

employment, I was involved in the installation or maintenance of coffee makers for CUBITA



coffee in more than 30 hotels and restaurants in Cuba. Kave Coffee supplied the coffee
machines, as well as CUBITA-labeled coffee and accessories, such as napkins and disposable
cups, which were also labeled with the CUBITA trademark. When I began my employment at
Kave Coffee in September 1994, CUBITA coffee was already being sold in numerous hotels and
restaurants in Cuba.

8. I first learned of the mark CUBITA for coffee in 1993, before I went to work for
Kave Coffee, when I saw a billboard in Cuba, located at the exit of the tunnel under Havana Bay,
promoting the CUBITA coffee brand, which also included the design described in para. 4, above
and shown in Exhibit 1. I later learned that there were at least three other similar billboards
displayed in different parts of Cuba. Also in 1993, I had conversations with Mr. Gonzalo
Manuel Bernaza, the then President of Kave Coffee, about my going to work for Kave Coffee,
and I learned from him at that time that Kave Coffee was selling CUBITA coffee.

9. From the beginning of my employment with Kave Coffee in 1994, I also saw
packages of CUBITA coffee on sale in hotel stores. I was also aware when I began to work at
Kave Coffee that CUBITA coffee was being sold for export outside Cuba.

10.  From 1996 to 1998, I was employed at Distribuidora CIMEX, S.A. where I
continued to work as a specialist in the maintenance and installation of coffee makers in hotels
and restaurants throughout Cuba for the purpose of serving and selling CUBITA coffee.

11.  From 1998 to 2001, my position at Distribuidora CIMEX, S.A. changed to that of
Principal Specialist in the production of CUBITA coffee. In this position, I oversaw the entire
production pfocess from the purchase of the green coffee beans, to the processing and packaging
of CUBITA coffee. As part of my job responsibilities, I kept informed of CUBITA sales in the

national market and for export and drew up monthly production plans based on the demand

)



generated by domestic and export sales. In summer 2000, I also oversaw the installation of new
equipment in hotels in Cuba for making CUBITA coffee in restaurants.

12.  In Aprl 2001, I began to work for Corporation CIMEX, S.A. as Principal
Specialist in the production of CUBITA coffee. In this position, I oversaw the entire production
process from the purchase of the green coffee, to the processing and packaging of CUBITA
coffee. As Ipart of my job responsibilities, I kept informed of CUBITA sales in the national
market and for export and drew up monthly production plans based on the demand generated by
domestic and export sales. In December 2005, I was named head of the Area of National Sales.
of CUBITA Coffee in the CUBITA Coffee Department of CIMEX. I held this position until
December 2006 when I was named Head of the CUBITA Coffee Department of CIMEX.

13. As described above, 1 have personal knowledge that CUBITA coffee has been
sold in Cuba continuously at least since 1993 to the present, including throughout Cuba to hotels
for use in restaurants within the hotels; to hotel stores for sale to retail customers, both foreign
and domestic; in duty free shops in airports in Cuba, and in hard currency stores, as well as for
export to numerous countries throughout the world, as described in more detail below. In
connection with my employment, I have been informed and am aware of documents that show
that the CUBITA mark for coffee has been used continuously in Cuba since at least the
beginning of 1992.

14.  As a result of my employment as described above, I have become very
knowledgeable about Cuban coffee generally, and of CUBITA coffee particularly. Coffee has
long been one of Cuba’s most important agricultural products, both for domestic consumption
and for export. Although Cuba is not a large producer or exporter by volume, compared to

countries such as Brazil or Colombia, Cuban coffee has long been renowned for its unique flavor



and style. For many years before the introdﬁction of CUBITA coffee, Cuban coffee was
exported throughout the world primarily as unprocessed coffee beans, although not to the United
States market because of the embargo, which has existed since the early 1960’s. Because of the
reputation and renown for its unique flavor and style, Cuban coffee generally sells at higher than
average prices on the world market.

15. CUBITA has long been Cuba’s best. selling processed coffee by far, in the
domestic market as well as for export. I am aware that annual sales, including domestic and
export sales, have increased from approximately 370 tons in 1995 to over 650 tons in 2007. The
reputation and quality of CUBITA coffee in the export markets is reflected in the pricing. For
example, CUBITA is among the highest priced of the coffee brands soid by El Puente, CIMEX’s
distributor in Germany. Annexed hereto as Exhibit 2 (C00666, C00671-73) are excerpts from a
March 31, 2008 price list of El Puente for various coffee brands.

16.  As aresult of my employment, I have personal knowledge that Kave Coffee was
already exporting CUBITA-branded coffee when my employment began in 1994, although the
great majority of CUBITA coffee was, and continues to be, sold within Cuba. By the mid-
1990’s, CUBITA was being exported to Canada, Mexico, Germany, Belgium, and the Caribbean,
and exports were later extended to many other countries in Europe and Asia, including Ireland
and the United Kingdom, Spain, Japan, Switzerland, and Hong Kong, among others. Attéched
hereto as Exhibit 3 is a true and correct copy of a computer-generated spread sheet report
showing exports by country, by weight and value, for CUBITA coffee from 1997 to 2007. This
report is based on historical data collectéd and maintained in the computer files of the CUBITA

Coffee Department under my direction and supervision. Annexed hereto as Exhibit 4 are true



and correct copies of invoices from 1996-2007, which represent a sample of export sales to other
countries.

17. Several foreign distributors of CIMEX sell CUBITA coffee through the internet.
Annexed hereto as Exhibit 5 from are true and correct copies of printouts from the internet
showing the authorized CIMEX distributors in Canada, Thomas Hinds, and in Ireland and the

UK, Café de Cuba, selling CUBITA coffee at www.thomashinds.ca, and

www.cubascoffee.com.

18.  Annexed hereto as Exhibit 6 are true and correct copies of documents sho.wing
sales of CUBITA coffee and accessories within Cuba since 1996, including requisitions from
restaurants, payments made by Cuban retail enterprises, and a sample of invoices for domestic
sales. Annexed hereto as Exhibit 7 are true and correct copies of computer-generated graphs
showing national sales of CUBITA coffee from 1995-September 2004 by value in USD and by
metric tons to third party vendors and to vendors affiliated with CIMEX or its predecessors.
This report was based on data collected and maintained in the computer files of the CUBITA
Department under my direction and supervision.

19. T have reviewed the files of the CUBITA Coffee Department of CIMEX in
connection with this litigation, and have not found records of specific invoices or other specific
sales records from earlier than 1996, although I have knowledge of other documents in the files
of the CUBITA Coffee Department of CIMEX evidencing sales of CUBITA coffee since 1992,
which I understand are being submitted in this proceeding in connection with a declaration of Sr.
Bernaza.

20. In 1996, Kave Coffee transferred the business of CUBI:FA coffee, and assigned

the mark to Distribuidora CIMEX, S.A. On April 10, 2001, the shareholders of Distribuidora



CIMEX, S.A. voted to merge the company with Opposer Corporacion CIMEX, S.A., and |
transferred all of its assets, including all of its trademarks, to CIMEX, S.A. in connection with
that merger. Annexed hereto as Exhibit 8 is a true and correct copy of the Corporate Act
approving the merger with and transfer of assets from Distribuidora CIMEX S.A. to CIMEX.

21.  CIMEX intends and expects to use in commerce in the United States its CUBITA-
marked Cuban origin coffee as soon as U.S. law permits. The U.S. market is one of the largest
markets in the world for coffee and its proximity to Cuba makes it an important potential market
for CUBITA coffee. As I have noted above, CIMEX sells CUBITA coffee in Canada, Mexico,
the Caribbean, Ireland and the United Kingdom, Germany and many other countries in Europe
and Asia, where the product is very well received. Clearly, if the U.S. market were to open to
Cuban goods, CIMEX would want to sell CUBITA coffee there, and there would be no logical
business reason not to enter the U.S. market as quickly as possible.

22.  In particular, there is a large Cuban-American population in the United States,
who would be natural customers for a high quality Cuban style coffee, produced in Cuba.
CUBITA coffee would be well known to the many Cuban-Americans who have visited Cuba
since the early 1990’s, as Well as to immigrants from Cuba to the United States. Until June
2004, visitors to Cuba from the U.S. were permitted to bring back Cuban goods, including
CUBITA coffee, to the U.S. The CUBITA brand has been sold throughout Cuba and has been
available in the duty free shops in thé Havana airport for 15 years, including at Terminal 2 of
Jose Marti International Airport in Havana, which is where the charter flights from the United
States arrive and depart. As a result, U.S. citizens, including Cuban-Americans, have both
become aware of CUBITA coffee and have purchased it to take home to the United States from

that duty free shop, furthering the reputation of CUBITA coffee in the United States. Attached



hereto as Exhibit 9 are true and correct copies of photographs of CUBITA coffee on sale at the
Duty Free Shop in terminals of the Jose Marti Airport in Havana, Cuba, including at Terminal 2
(C00255).

23.  In connection with CIMEXs intention to sell CUBITA coffee in the United States
as soon as U.S. law allows, and in order to protect its interests in, and the reputation of, its
CUBITA mark in the United States, CIMEX has applied for the mark in the USPTO, and has

commenced this opposition proceeding.

I declare under penalty of perjury of the laws of the United States that the foregoing is true and
correct to the best of my knowledge, information, and belief.

Dated this 2 day of June, 2008
Havana, Cuba JUAN ANTONIO GONZALES ALVAREZ
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>3 Bestellung An die EL_ PUENTE GmbH
' EL PUENTE Lebensmittel, Tee und Kaffee D_31ﬁ$1e h“,f;:;’;f;,f,:eﬁ
www.el-puente.de Fax 05069 3489 28 Tel. 05069 3489 0
. . ] ) empf. VK in €
neu |bio |Bestell-Nr. |Artikel Stand 31.03.2008, Seite 1von 8 | VPE je Einheit Mwst Bestellmengg
Bonbons
cu1-10-150 |Pfefferminzbonbons 20 1,49 150g| 7% Bil.
ro1-10-150 |Pfefferminzdrops, 10 Rollen 5 1,99 150g| 7% Box
pl3-10-110  |Zuckermandein 10| 2,49 100g| 7% Bil.
Chips :
id3-10-003  |Exotic Chips Maniok, natur 12| 1,50/ 100g| 7% Bl
id3-10-103  |Exotic Chips Maniok, natur 10 0,50, 30g] 7% Btl.
id3-10-006 |Exotic Chips Maniok, Chili 12 1,50 100g| 7% Btl.
id3-10-007 |Exotic Chips Maniok, Knoblauch 12 1,50 100g| 7% Bitl.
id3-10-010  |Exotic Chips Maniok, Barbecue 12 1,50 100 7% Btl.
id3-10-110  |Exotic Chips Maniok, Barbecue 10 0,50 30g] 7% Bil.
id3-10-002 |Exotic Chips Ananas, natur 12 2,30] 125qg} 7% Btl.
id3-10-512 |Exotic Chips Champignon, natur 10 2,49 509| 7% Btl.
Papads
in0-10-604 |Papads Pfeffer 5 1,50 100g| 7% Bil.
in0-10-601  |Papads Knoblauch 5] 1,50 100g| 7% Btl.
in0-10-602 |Papads Masala 5 1,50 100g} 7% Btl.
in0-10-603 {Papads Natur 5 1,50{ 100g] 7% Btl.
Frucht- und Schokoriegel
bio |bo0-10-150 [Mango-Kokos, Schokoriegel, kbA 12 0,99 33g| 7% Rgl.
bio |bo0-10-151 |[Getreide-Crisp , Schokoriegel, kbA 12 0,990 33g] 7% Rgl.
bio |bo1-10-020 [Roditas Knabber-Snack, kbA 5 099 30g| 7% Box
Kekse
py0-10-201 |"Cabossini* Biscotti mit Kakaobohnen 5 2,59 300g| 7% Btl.
py0-10-202 {"Mieletti" Biscotti mit Honig 5| 2,49 300g| 7% Btl.
Trockenfriichte )
pli2-10-130  |Datteln, Sorte Medjool "King of Dates" 10 1,99] 100g| 7% Box
b02-10-002 |Kiwi, getrocknet, ungezuckert 5 2,45 100g] 7% Box
|neu ]b_io cr2-10-005 |Bananen, getrocknet, ungezuckert 10 1,80 100g| 7% Box
ph8-10-100 |Mangos, getrocknet, leicht gesiiRt 5 249 100g] 7% Box
ph8-10-110 |Papaya, getrocknet, leicht gesiiltt 10 1,95! 100g| 7% Box
ch1-10-006 |Quitten, getrocknet 101 2,99 704q] 7% Box
sa6-10-201 |Rosinen, Thompson Seedless, sonnengetr. 10 1,59 2009 7% Biti.
Niisse und Kerne
|bio |bo1-10-010 " [Paraniisse, geschalt, kbA 5] 3,49 250g] 7% Box
" |id6-10-100  |Erdnilisse Jumbo, natur 5 1,99 250g| 7% Box
id6-10-101  |Erdnuss-Split, natur 5 1,99 300g] 7% Btl.
bio }id6-10-001 |Cashewbruch, kbA 5] 4,40 250g] 7% Box
bio lid6-10-002 |Cashewniisse, leicht gesalzen, kbA 10] 2,19 100g} 7% Box
id6-10-003  |Cashewniisse, kandiert 10]  2,19] 100g| 7% Box
id6-10-004  |Cashewniisse, mit Chili 10] 2,19 100gl 7% Box
bio 1id6-10-006 |Cashewniisse, ganz, natur, kbA 101 2,19] 100g] 7% Box
bio {sl0-10-100 [Bio-Kokoschips, kbA 10]  1,50] 100g] 7% Box
Fruchtgummi
bio {py3-10-201 |"Béarenstarke", Fruchtgummi, kbA 16] 1,19 100g] 7% Bl
bio |py3-10-202 |"Exotic Fruit", Fruchtgumrmi, kbA 16 1,19 100g| 7% Bil.
py3-10-203 |"Costa Rica Cola", Fruchtgummi 16 1,19] 100g| 7% Bil.
[ bio {py3-10-204 |"Globi", Fruchigummi, kbA 16 1,19 100g| 7% Bil.
py3-10-205 ["rot-schwarz”, Fruchtgummi 16 1,19{ 100g] 7% Bfl.
bio |py3-10-206 |"Panama Café", Fruchigummi, kbA - 16} 1,19] 100g| 7% Bl
bio |py3-10-207 |"Bérenkids", Fruchtgummi, kbA 200 0,39 25g| 7% Btl.
bio |py3-10-208 |"Power-Guarana®, Saurer Fruchtgummi, kbA 16 1,19 100g] 7% Bti.
bio |py3-10-211 |"Jelly Fruit", Geleefriichte, kbA 16] 1,19 100g|{ 7% Btl.
bio |py3-10-221 |"Bérige Tatzen", Lackritz, kbA 16 1,19] 100g{ 7% Btl.
Bestellung von Kunden-Nr. vom

C008686




EL PUENTE

Parinerschaftlicer Welthandel

Bestellung

Lebensmittel, Tee und Kaffee

An die EL PUENTE GmbH
Lise-Meitner-Str. 9
D-31171 Nordstemmen

www.el-puente.de Fax 05069 3489 28 Tel. 05069 3489 0
. P ) empf. VK in € y
neu |bio {Bestell-Nr. !Artlkel Stand 31.03.2008, Szite 6 von 8 | VPE je Einheit Mwst | Bestelimenge
ne(-12-107 |Ayurvedamrit Kapha, im Baumwollbeutel 5 3,90 100g| 7% Btl.
ne0-12-110 |"Ayurvedamrit’ Ayurveda Kriuteriee 7 3,90, 100g] 7% Tite
ne0-12-112 |Jogi-Tee, Hochland-Gewlrzkriutertee 5 3,90| 100 7% Btl.
Schwarzer Tee
Darjeeling
bio |in0-12-511 |Darjeeling Tee, GFOP, kbA 7 2,99 100g| 7% Tite
bio }in0-12-521 Darjeeling Tee, GFOP, kbA 5 5,90 250gf 7% Tiite
bio |in0-12-512 |Darjeeling Tee, TGFOP, kbA 7 3,79 100g] 7% Tute
bio |in0-12-522 |Darjeeling Tee, TGFOP, kbA 5 7,89 250qg| 7% Tite
bio |in0-12-5562 |Darjeeling, TGFOP, kbA 3| 14,90] 5004g] 7% Bl
neu (bio |in0-12-513 |Darjeeling WeiRer Tee, kbA 7 5,89 100g| 7% Tite
neu |bio |in0-12-523 |Darjeeling Weifler Tee, kbA 5| 12,79 250gl 7% Tute
bio [in0-12-020 |Darjeeling Tee, 20 Teebeutel, kbA 6 1,79 369 7% Box
) Adivasi Tee .
[in0-12-600  [Adivasi Schwarztee, im Baumwollbeutel | 5| 1,95 100g] 7% | Btl.
Nepal
bio |ne0-12-100 |Schwarzer Tee, Nepal, GFOP, kbA 7 2,99 100g] 7% Tite
bio jne0-12-500 |Schwarzer Tee, Nepal, GFOP, kbA 3| 12,79{ 500 7% Btl.
Sri Lanka
s15-12-100  |Morawakkorale Sri Lanka Tee 7] 1,90 100g|] 7% Tite
s15-12-110  |Sri Lanka Tee, Mango 7 1,99 100gf| 7% Tite
s15-12-111  |Sri Lanka Tee, Waldfrucht 7 1,99, 100g| 7% Tite
sI5-12-112  |Sri Lanka Tee, Zimt 7 1,99 100g| 7% Tite
515-12-113  |Sri Lanka Tee, Earl Grey 7 1,99 - 100g| 7% Tlte
neu s16-12-114  |Sri Lanka Tee, Wildkirsch 7]  1,99] 100g{ 7% Tiite
Tansania
ta0-12-100 |Kilimanjaro-Tee 5 2,19 100g| 7% Box
ta0-12-104  |Kilimanjaro-Tee 5 3,89 250g| 7% Box
ta0-12-102 |Kilimanjaro-Tee, 25 Teebeutel 5 1,69 50g| 7% Box
Griiner Tee
id2-12-100  [Griiner Tee, Indonesien 7 2,30 100g| 7% Tite
id2-12-021 |Griiner Tee, Vanille, 20 Teebeutel 6 1,50, 30g] 7% Box
bio }in0-12-106 {Gruner Tee, Darjeeling, kbA 7 3,29 100g| 7% Tite
bio |in0-12-556 |Griiner Tee, Darjeeling, kbA 3| 15,90| 500g} 7% Btl.
bio |ne0-12-103 |Griiner Tee, Nepal, kbA 7 3,29) 100g| 7% Tlte
‘ Solange Vorrat reicht
bo2-10-001 |Ananas, getrocknet, ungezuckert 5 2,29 100g] 7% Box
bo2-10-101 |Quinua-Fruchtriegel 12 0,50 20qg] 7% Ragl.
bo2-10-102 |Amaranth-Fruchtriegel 12 0,500 20g| 7% Rgl.
bo2-10-203 |Kandiérte Mango 5 1,50 100g| 7% Box
bo2-10-201 |Kandierte Ananas 5 1,50 100g] 7% Box
gh2-12-055 |Zimttee im Tontopf 8 3,300 509g] 7% St
gh2-12-105 |Zimtblitertee 5 2,80, 100 7% Tiite
id3-10-005 |Exotic Chips Banane, natur 12 2,30 150 7% Bil.
Ib1-10-001 |Paprikasauce : 6 1,95[ 150 ml} 7% Gl.
pa0-10-104 |Fruchtmischung, ungezuckert 10 249 100g| 7% Btl
pa0-10-105 |[Bananenscheiben, ungezuckert. - 10 1,95 100g| 7% Box
ph8-10-130 [Guave, getrocknet, leicht gesiikt 10 0,99 100g| 7% Box
sa1-10-256 ["Cape Malay", Curry-Sauce, wiirzig 6 295 250g| 7% Gl.
sa1-10-257 {"Chermoula”, Knoblauch-Sauce 6] 2,95 250 7% Gl
Kaffee
Athiopien Einheit
bio |at1-13-120 |"Oromia", Gourmetkaffee, gemahlen, kbA 5kg] 3,95( 250 g |Btl. kg
bio jat1-13-123 |"Oromia", Gourmetkaffee, Bohne, kbA Skg 3,95| 250 g (Btl. kg
Besteliung von Kunden-Nr. vom

C00671




Bestellung An die EL. PUEN.TE GmbH
EL PUENTE Lebensmittel, Tee und Kaffee 0_31:'7519' ,“,ff,g';fg,,f,‘;eﬁ
Parinerschaftiicher Welthandel
www.el-puente.de Fax 05069 3489 28 Tel. 05069 3489 0
neu |bio |Bestell-Nr. |Artikel Stand 31.03.2008, Seite Tvon 8 | VPE eT:fE-i‘l:teli't‘ € Mwst | Bestellmenge
Geschenkset (auf Wunsch auch mit allen anderen Kaffees zu 250g)
[bio [at1-13-130 ["Oromia” 250g, gemahlen, kbA in Kaffeedose | 5St] 6,50] 250 g [Dose | Dose
Cuba
cu1-13-150 |Café "Cubita claro", gemahlen, Vakuum 5kg} 6,95]| 500 g [Pck. kg
cu1-13-151 |Café "Cubita oscuro”, gemahlen, Vakuum 5kg| 6,95] 500 g [Pck. kg
cu1-13-251 |Café "Cubita oscuro”, Espresso, Bohne 6kg| 13,80]1000 g |Btl. kg
Haiti
ha6-13-120 [Café "Creole”, gemahlen 5ka|l 3,15] 250 g [Btl. kg
ha6-13-150 |Café "Creole", gemahlen 5kg| 6,15/ 500 g |Bti. kg
[neu | ha6-13-153 |Café "Creole”, Bohne 5kgl - 6,15] 500 g {Bti. kg
El Salvador .
bio |es1-13-120 |"La Cortadora", gemahlen, kbA 5kg| 3,40} 250 g |Bil. kg
bio |es1-13-150 |"La Cortadora", gemahlen, kbA 5kg 6,70{ 500 g |Btl. kg
bio |es1-13-153 |"La Cortadora", Bohne, kbA Skg| 6,70] 500 g (Btl. kg
bio |es1-13-620 |"La Cortadora", koffeinfrei, gemahien, kbA 5kg] 3,60| 250 g |Bil. kg
bio |es1-13-610 |"La Cortadora®, Espresso koff.frei, gem., kbA | 4 k 3,10| 200 g |BHl. kg
Nicaragua
bio |ni2-13-001 |"Nica organico", SHG, kbA, gem., Grofiverbr. | 5 kg| 64,00}5000 g|Btl. kg
bio [ni2-13-003 |"Nica organico" SHG kbA, Bohne, Grol3verbr. | 5 kg| 64,00{5000 g|Btl. kg
bio |ni2-13-220 {"Nica organico", SHG, kbA, fuerte, gem. 5kg| 3,49] 2509 [Btl. kg
bio [ni2-13-420 |"Nica organico”, SHG, kbA, suave, gem. Skg| 3,59| 250 g [Btl. kg
bio |ni2-13-120 |"Nica organico", SHG, kbA, gem., GroRverbr. | 5kg| 3,49| 250 g |Btl. kg -
bio |ni2-13-150 |"Nica organico”, SHG, kbA, gem. 5kg| 6,85) 500 g (Btl. kg
bio |ni2-13-153 |"Nica organico”, SHG, kbA, Bohne 5kg| 6,75] 500 g |Bil. kg
bio {ni2-13-250 |"Nicamex", Espresso, gemahlen, kbA 4kg] 2,99] 200 g |Btl. kg
. |bio {ni2-13-253 |"Nicamex", Espresso, Bohne. kbA 4kgl 2,991 200g |Btl. kg
Mexiko
bio |me8-13-002 |"Sonrisa", Bohne kbA, GroRverbraucher 5kg] 12,90 1000 g|Bti. kg
bio |me8-13-004 |"Sonrisa”, gemahlen, kbA, GroRverbraucher 5 kg] 12,90]1000 g|Btl. kg
bio |meB-13-120 |"Sonrisa", gemahlen, kbA 5kg{ 3,35] 250g |Bl. kg
bio |me8-13-150 |"Sonrisa", gemahlen, kbA 5kg| = 6,59] 500 g [Btl. kg
bio {me8-13-153 |"Sonrisa", Bohne, kbA 5kg| 6,59]| 500 g [Btl. kg |
bio |me8-13-620 |"Sonrisa", koffeinfrei, gemahlen, kbA 5kg| 3,59{ 250 g |Btl. kg |
Kolumbien :
bio |ko2-13-120 |"Nuevo Futuro", gemahlen, kbA 5kg| 3,45 250 g |Bil. kg
bio }|ko2-13-003 |"Nuevo Futuro", Bohne, kbA 5kg| 13,30{1000 g|Bti. kg |
: Bolivien .
bio {b03-13-120 |["Bolivia", gemahlen, kbA Skg| 3,49} 250 g [Btl. kg
bio |bo3-13-123 |"Bolivia", Bohne, kbA 5ka| 3,49} 2509 |Btl. kg |
bio |bo3-13-520 |[Réstkaffee, "Mandel", gemahlen, kbA S5kg| 3,80{ 250 g |Btl. kg |
Panama
pa1-13-120 [Café de Panamd, Gourmetkaffee, gemahlen 5kg| 3,20{ 250 g |Bil. kg
pa1-13-123 |Café de Panama, Gourmetkaffee, Bohne 5k 3,20§ 250 g {Bil. ka
- Bolivien ] Kolumbien / Nicaragua .
bio |bo3-13-250 |Gourmet Espresso, "Correcto”, gem., kbA 375kg]  4,20] 250 g |Btl. kg .
bio |bo3-13-253 |Gourmet Espresso, "Correcto” Bohne kbA 5kg 7,99 500 g |Btl. kg |
Tansania
ta0-13-100 |"Africafe”, Instant Kaffee, spriihgetrocknet 1kg{ 3,99| 100 g |Dose kg
ta0-13-250 |"Africafe, Instant Kaffee, spriihgetrocknet 1kg|] 9,49{ 250 g |Dose kg .
[bio ta0-13-200 |Instant Kaffee, sprilhgetrocknet, kbA 1kg] 7.49] 200 g [Dose kg |
Schiimli Kaffee )
__ |pio |me8-13-250 |Schumli Automatenmischung, Bohne, kbA 5kg] 6,90| 500 g |BH. kg
[neu |bio |me8-13-252  Schumli Kaffee, Bohne kbA, Grofiverbr. Skg| 13,60]1000 g{Btl. kg |
Bestellung von Kunden-Nr., vom
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Bestellung An die EL PUENTE GmbH
. Lise-Meitner-Str. 9
EL PUENTE Lebensmittel, Tee und Kaffee D_311$1& Noer:,':ermn:en
Partnerschafilicher Weltbandel .
www.el-puente.de Fax 05069 3489 28 Tel. 05069 3489 0
. . ) empf. VKin €
neu |bio |Bestell-Nr. |Artikel Stand 31.03.2008, Seite 8von 8 | VPE je Einheit Mwst | Bestellmenge
Kaffeepads .
[neu Jbio [bo3-13-126 |Kaffeepads Bio Crema [5Bt] 2,99] 126g [B. | Btl. |
Agenda- und Stadte-Kaffees
bio |me8-13-220 |Ver.di Kaffee, gemahlen, kbA 5kg{ 3,80| 2509 |Btl. kg
bio ]at1-13:220 |"Der Leipziger", gemahlen, kbA 5kgf 3,95| 250 g |Bt. kg
bio |me8-13-520 |kfd Kaffee FairStirkung, gemahlen, kbA 5kg] 3,50| 250 g |Btl. kg
[neu {bio |ni2-13-620 |Braunschweig Kaffee, gemahien, kbA 5kgl 3,70] 2509 (Btl. kg
bio {ko4-1904 Schalke 04 Bio-Kaffee, gernahlen, kbA 5kg| 3,50] 250 g |Btl. kg
bio [ko4-1905 Schalke 04 Bio-Kaffee, Bohne, kbA 5kg| 3,50| 250 g |Btl. kg
bio ]ko4-1906 Schalke 04 gem., kbA, in Geschenkdose 58t 11,95) 250 g |Dose Dose
{7 Rinzugsermdchtigung liegt vor ] .;i:s[tefsl;ﬁiﬂon Name
TV wird binnea 30 Tagen g‘iberwiesen 1 Tour _ Yorname
{7 Selbstabholung .
‘ ‘ - - StraBe
Kundennummer
PLZ
Wir eckliron uns mit dea Allg, Grschifubedingongen der 5L PUBNTS Grabi eisverstanden
Datum Unterschrift Ort
AnEL FUENTE.GmbH,.

E-Mail: vertricb@el-puente.de

Aus den Allg. Geschiftsbedingungen:

Statt komplizierter Staffelpreise brauchen Sie

Die Zustellung erfolgt ab einem Rechnungswert
von 250 € innerhalb Deutschlands frachtfrei.
Wiedetverkiufer ethalten Preisnachlisse auf den
empf. Vk netto (excl. Mehrwertsteuer) entspre-

entsprechend Ihrer Kundengruppe also nur drei
Rabattsitze zu beriicksichtigen, fiir Lebensmittel
" mit 7% Mwst., mit 19% Mwst. oder fiir Kaffee.

chend der Kundengruppe. Wenn Sie weniger als ‘gzkﬁtzgtﬁfg:

die angegebenen Verpackungseinheiten bestellen, Rl ) Flasche

erhalten Sie bei Lebensmitteln und Tee 10% Gi al y

weniger Rabatt, bei Kaffee 5% weniger Rabatt. Pci: Paziscung

Rechnungen sind 30 Tage nach Erhalt ohne Rgl.  Riegel

Abzug zu begleichen. Bei der Etteilung von TH.  Tafel

Bankeinzug gewihren wir 2% Skonto. kbA  kontrolliert biologischer Anbau

Rabatt | Kundengruppen :
effektiv 2 4 e 6 10
ab € | bis 2.500 5000 i 10,0007 15.000

Kaffee:

Lebensmitte

Mwst 7%

Mwst 19%

tCOOﬁ?S
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TRANSPERFECT

ALBANY City of New York, State of New York, County of New York

AMSTERDAM
ATLANTA
AUSTIN I, Rika Honda, hereby certify that the following document is to the best of my
BARCELONA
BERLIN knowledge and belief, a true and accurate translation, of the excerpts of El Puente

BRUSSELS ‘Purchase Order Price List, March 31, 2008 (C00666, C00671073) from German into

CHICAGD English.

DALLAS
DENVER
DiUUBAL
DUSLIN
FRAINKFLIRT .
Rllﬂa Honda
Signature

Sworn to before me this
June 5, 2008

oy

Signature, Notary Public :
» ‘ Anne K Shreiner

oanis Notary Public, State of New York

S s
ELPEIA Qualified in :
Gommission Expires Jan 28, .%;L_L

Stamp; Notary Public

SAN FRANCISCO
SAN JOSE
SEATTLE
SINGAPCRE

" STOCKHOLM
SYDNEY

TOKYO
TORONTO
VANCOUVER

WASHINGTON, DC

* THREE PARK AVENUE, 39TH FLOOR, NEW YORK, NY 10016 T 212.689.5555 F 212.689.1059 WWW.TRANSPERFECT.COM




Purchase Order

To EL PUENTE GmbH

EL PUENTE Lise-Meitner-Strasse 9
Partnership-Based Global Trade Foodstuffs, Tea, and Coffee D-31171 Nordstemmen
www.eh-puente.de Fax 05069 3489 28 Tel. 05069 3489 0
. Suggested full
. Units per : Order
New | Organic | Order No. Item | Status asof March 31, 2008, Page 1 of 8 Package co?)te lrnuenl.iltros VAT Quantity

Candy

Chips

Poppadom [Indian crispy bread)

Fruit and Chocolate Bars

Cookies

Dried Fruit

Nuts and Seeds

Fruit-Flavored Gummi Candy

C00666




EL PUENTE
Parinership-Based Global Trade
www.el-puente.de

Purchase Order
Foodstuffs, Tea, and Coffee

To EL PUENTE GmbH
Lise-Meitner-Strasse 9
D-31171 Nordstemmen

Fax 05069 3489 28 Tel. 05069 3489 0
. Suggested full
New | Organic | Order No. | ltem Stotus a5 of March 31, 2008, Page Gofg | OMILS Per costineuros | VAT | _Order
Package L Quantity
per unit
Black Tea
Darjeeling
Adivasi Tea
Nepal
Sri Lanka
Tanzania
Green Tea

While Supplies Last

Coffee
Ethiopia

C00671




Purchase Order

EL PUENTE

Parmership-Based Global Trade
www.el-puente.de

Foodstuffs, Tea, and Coffee
Fax 05069 3489 28

To EL PUENTE GmbH
Lise-Meitner-Strasse 9
D-31171 Nordstemmen

Tel. 05069 3489 0

New

Organic

Order No. Item

Status as of March 31, 2008, Page 7 of 8

Units per
Package

Suggested full
cost in euros VAT
per unit

Order
Quantity

Gift Set (also available upon request with all other coffees at 250 g)

Cuba

Haiti

El Salvador

Nicaragua

Mexico

Columbia

Bolivia

Panama

Bolivia / Columbia / Nicaragua

Tanzania

Schiimli Brand Coffee

C00672




Purchase Order
Foodstuffs, Tea, and Coffee

EL PUENTE
Fartuership-Based Global Trade

To EL PUENTE GmbH

Lise-Meitner-Strasse 9
D-31171 Nordstemmen

www.el-puente.de Fax 05069 3489 28 Tel. 05069 3489 0
. Suggested full
] Units per . Order
New Organic | Order No. Item Status as of March 31, 2008, Page 8 of 8 Package co:telrnuenl.iltros VAT Quantity

Coffee Pods

GEPA Fair Trade Agenda 21 and City Coffees

Delivery:
0 Direct debit authorization in place
O Will be transferred electronically
within 30 days

o Route
a Customer Pickup

Customer Number

o Mail/Shipping Company

Last Name
First Name
Street Address

Postal Code

City

We hereby declare that we agree to the General Terms and Conditions of the Business of EL PUENTE

GmbH.

Date Signature

To EL PUENTE GmbH
E-mail: vertrieb@el-puente.de

From the General Terms and Conditions of
Business:

Delivery is free within Germany for invoice values
of €250.00. Repeat customers will receive discounts

Instead of complicated scale pricing, you need only
take into account three discount rates based on your
customer category: 7% or 19% VAT for foodstuffs,
or for coffee. [sic]

on the suggested net full cost (not including VAT) Abbreviations

based on the customer category. If you order less Btl. Beutel (Bag)

than the indicated packaging units, you will receive  FL Flasche (Bottle)

a 10% lower discount on foodstuffs and tea and a Gl Glas (Glass)

5% lower discount on coffee. Pck. Packung (Package)

) . o Rgl. Riegel ([fruit and chocolate] bar)

Invoices must be paid in full within 30 days of THL Tafel ([chocolate] bar)

receipt. If you set up payment by automatic debit, kbA  kontrolliert biologischer Anbau (Certified

we offer a 2% cash discount. Organic)

Effective Customer Categories

Discount 2 3 4 5 6 7 8 9 10

Annual

volume up to g

starting at € 2,500 2,500 5,000 10,000 15,000 20,000 30,000 40,000 50,000

Coffee: 1% | 11% 12% | 13% | 14% [ 15% [ 16% | 1% 18%
Minus 5% for small-volume purchases:

Foodstuffs:

VAT 7% 20% 20% 22% 27% 28% 29% 30% 32% 37%

VAT 19% 20% 20% 22% 24% 25% 26% 27% 28% 34%
Minus 10% for small-volunie purchases. o
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INFORME ESTADISTICO DE EXPORTACIONES
DIVISION DE VENTAS MAYORISTAS MARCAS Y EXPORTACIONES.

CAFE CUBITA.
FECHA DEINFORME:
KG
PLAN EXPORT
CUBAEXPORT
PRODUCTO

35.1

DESTINO

PAIS

ESPANA
UCRANIA
BAHAMAS
G-CAYMAN
SMARTIN
CANADA
ARUBA
CURAZAO
BELGICA
BERMUDAS
ALEMANIA
MEXICO
NORUEGA
FRANCIA
JAPON
SUIZA
INGLATERRA
HONG.KONG
MALASIA
SUB TOTAL

ACTUALIZADO 31.12.03

CANTIDAD

35558.44 183764.00 1644.46 8708.00

ANO 2003
DICIEMBRE REAL
185.6 37.2 19247
500 _
IMPORTE ACUMULADO
CANT/ KG IMPORTE
ACUMULADO NOVIEMB VENTAS DICIEMB TOTAL ACUMULADO
USD/. . KG  USD KG UsD

2063.76  10996.60 0.00 0.00 2063.76 10996.60
166.38 922.00 18.40 78.00 184.78 1000.00
861.64 5802.36 174.66 1068.00 1036.30 6870.36
2859.68 17557.01 0.00 0.00 2859.68 17557.01
1364.48 7532.98 147.60 981.00 1512.08 8513.98
792.14 5072.60 6.90 96.00 799.04 5168.60
148.68 2557.10 0.00 0.00 148.68 2557.10
34.96 226.00 0.00 0.00 34.96 226.00
9204.00 38657.00 -0.00 0.00 9204.00 38657.00
85.68 507.60 0.00 0.00 85.68 - 507.60
12469.68 65287.05 0.00 0.00 12469.68 65287.05
35.46 295.50 18.80 340.00 54.36 635.50
1324.50 6720.00 0.00 0.00 1324.50 6720.00
570.40 2493.60 0.00 0.00 - 570.40 2493.60
690.00 3180.00 276.00 1272.00 966.00 4452.00
2006.00 11827.00 0.00 0.00 2006.00 11827.00
600.00 2526.00 0.00 0.00 600.00 2526.00
0.00 0.00 1002.00 4873.00 1002.00 4873.00
281.00 1603.60 0.00 0.00 .281.00 1603.60

37202.90 192472.00

EL PLAN DE EXPORTACIONES SE CUMPLE HASTA EL MES DE DICEIMBRE AL 104.00 %

EL CRECIMEINTO EN DICHOS EXPORTACIONES ESTA DADO POR LA BUSQUEDA DE OTROS
MERCADOS, CON EL INCREMENTO DE UN NUEVO CLIENTE FRANCIA Y HONG KONG

LOS CRECIMENTOS TANTO EN TMN COMO EN VALORES SE CORRESPONDEN EN IGUAL %.
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INFORME ESTADISTICO DE EXPORTACIONES

DIVISION DE VENTAS MAYORISTAS Y EXPORTACIONES. ARNO 2004

CAFE CUBITA.

FECHA DE INFORME: % CUMPL. % CUMPL.
" KG usD KG usD KG usD

PLAN EXPORT 35590.00  188,000.00 35474.64 212720.18 99.68 113.15

CUBAEXPORT 0

ACUM HASTA SEPTIEM VTA MES DIC TOTAL ACUMULADO
PAIS KG usD/ KG usb KG uso

JAPON 4153.80 19164.00 0.00 0.00 4153.80 19164.00
BAHAMAS 15685.70  9585.58 0.00 0.00 1585.70  9585.58
TRINIDAD 53.90 379.20 0.00 0.00 53.90 379.20
ARUBA 356.90 2232.70 0.00 0.00 355.90  2232.70
SuizAa 822.00 5897.16 0.00 0.00 - 822.00 5897.16
CURAZAO 163.30  1054.00 0.00 0.00 163.30  1054.00
CANADA 1217.10  7106.40 0.00 0.00 1217.10  7106.40
G. CAIMAN 231424 13961.30 0.00 0.00 231424 13961.30
BERMUDAS 147.90 874.70 0.00 -168.00 147.90 706.70
NORUEGA 807.00 4070.40 553.50 2745.00 1360.50 6815.40
ESPANA 1755.40  8712.20 512.40 2727.60 2267.80 11439.80
HONG KONG 1858.50  9757.70 0.00 0.00 1858.50  9757.70
UCRANIA 171.60 863.10 0.00 0.00 171.60 863.10
GRANADA 384.60  2939.60 0.00 0.00 384.60 2939.60
MEXICO 20.70 135.00 0.00 0.00 20.70 135.00
IRLANDA 2842.08 32316.32 0.00 0.00 2842.08 32316.32
SAN MARTIN 326.80 2127.00 ° 144.60 946.80 471.40 3073.80
RUSIA 498.00 2514.90 0.00 0.00 408.00 2514.90
HOLANDA 25.80 128.00 0.00 0.00 25.80 128.00
ALEMANIA 4642.00 38142.92 0.00 0.00 4642.00 38142.92
BRTISH V. 66.24 376.20 0.00 0.00 66.24 376.20
FRANCIA . 498.00 2553.00 0.00 0.00 498.00  2553.00
BARBADOS 32.24 213.50 41.94 236.10 74.18 449.60
BELGICA 9204.00 39577.20 0.00 0.00 9204.00 39577.20
REP. CHECA 27540  1550.60 0.00 0.00 275.40. 1550.60

ACTUALIZADO 31.12.04

OBSERVACIONES: .
EL PLAN ANUAL SE CUMPLE EN UN 99.68% EN CANTIDAD Y EN EL 113.15% EN VALOR
LAS VENTAS EN DICIEMBRE ESTUVIERON AFECTADAS POR PROBLEMSA EN LA
MAQUINA ENVASADORA, LO CUAL PROVOCO QUE SE APLAZARAN PARA ENERO
EXPORTACIONES A UKRANIA, JAPON, GRAND CAYMAN Y HONG KONG.

MARIANO PUENTE
CAFE CUBITA
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INFORME ESTADISTICO DE EXPORTACIONES CAFE CUBITA

DIVISION DE VENTAS MAYORISTAS Y EXPORTACIONES. ANO 2005

OBSERVACIONES:
EL PLAN ANUAL SE SOBRECUMPLIO EN UN 139 133 % EN CANTIDAD Y VALOR
RESPECTIVAMENTE, LO QUE ESTUVO AYUDADO POR LAS EXPORTACIONES

A ALEMANIA, IRLANDA, PANAMA, MEXICO, JAPON Y ESTONIA FUNDAMENTALMENTE

30 DE DICEMBRE DE 2005

- ELSA RODRIGUEZ
CAFE CUBITA

FECHA DE INFORME: REAL % CUMPL % CUMPL.
KG . USD KG usD KG usD
PLAN EXPORT 35000.00 200,000.00 48663.10 266003.32 139.04 133.00
ACUMHASTA SEPT VTAMES OCT TOTAL ACUMULADO
PAIS KG UsSD KG usb KG usb
JAPON 5001.12 19490.40 0.00 0.00 5001.12 19490.40
BAHAMAS 1123.156  7249.18 307.80 1813.88 1430.95 9063.06
MALASIA 41520 2080.50 0.00 0.00 415.20 2080.50
ARUBA 280.00 1740.60 0.00 0.00 280.00 - 1740.60
SUIZA 1163.00  7044.00 0.00 - 0.00 1163.00 7044.00
TURQUIA 345.00 2100.00 0.00 0.00 345.00 2100.00
CANADA 8562.60 5128.20 343.20 2082.00  1195.80 7210.20
G. CAIMAN 2050.56 11741.00 829.40 4559.20 2879.96 16300.20
BERMUDAS 38.64 304.80 0.00 0.00 38.64 304.80
NORUEGA 582.90 2885.00 138.00 720.00 720.90 3605.00
PANAMA 6101.40 32100.00 0.00 0.00 6101.40 32100.00
HONG KONG 747.00 3987.60 0.00 0.00 747.00 3987.60
ITALIA ' 64.50 387.00 0.00 0.00 64.50 387.00
GRANADA 151.80  1395.00 161.00 1466.00 312.80 2861.00
MEXICO 3682.00 17450.30 0.00 0.00 3682.00 17450.30
IRLANDA 2687.35 17356.18 1835.90 13527.50 4523.25 30883.68
SAN MARTIN 4196.60 25716.00 0.00 0.00 4196.60 25716.00
RUSIA 371.00  3168.87 0.00 0.00 371.00 3168.87
ESPANA 69.00 823.71 0.00 0.00 69.00 823.71
ALEMANIA 10758.00 58268.80 0.00 0.00 10758.00 58268.80
l. VIRGENES 423.40 2320.00 0.00 0.00 423.40 2320.00
FRANCIA 043.00 3987.40 0.00 0.00 943.00 3987.40
BARBADOS 82.08 430.80 0.00 0.00 82.08 430.80
ESTONIA 2506.50 12507.00 0.00 0.00 2506.50 12507.00
REP. CHECA 412.00 2172.40 0.00 0.00 412.00 2172.40

Cooe77




INFORME ESTADISTICO DE EXPORTACIONES CAFE CUBITA

DIVISION DE VENTAS MAYORISTAS Y EXPORTACIONES. ANO 2006
FECHA DE INFORME: REAL % CUMPL % CUMPL.
KG usD KG usD KG usD
PLAN EXPORT 5000.00  27527.00 255338 14429.00 51.07 52.42
ACUM HASTA NOVIEMB VTAMES oct TOTAL ACUMULADO
PAIS KG usD KG usD KG USD
BAHAMAS 1054.80 7338.00 5400  474.00 1108.80 7812.00
MALASIA 102.00 472.00 000 - 0.00 102.00 472.00
ARUBA 0.00 0.00 20640 1306.00 206.40 1306.00
SUIZA 1097.40 6601.00 0.00 0.00 1097.40 6601.00
CANADA 2258.80 11133.00 0.00 0.00 2258.80  11133.00 -
G. CAIMAN 1420.00 8033.00 1252.80 6889.00 2672.80  14922.00
BERMUDAS 0.00 0.00 4560  278.00  45.60 278.00
HONG KONG 384.00 2412.00 0.00 0.00 384.00 2412.00
ITALIA 233.50 1439.00 0.00 0.00 233.50 1439.00
GRANADA 171.20 1423.00  161.00 91500 332.20 2338.00
MEXICO 600.00 3607.00 0.00 0.00  600.00 3607.00
IRLANDA 3621.54 17572.00  682.96 3709.00 4304.50  21281.00
RUSIA 2098.60 10667.00 0.00 0.00 2098.60  10667.00
ESPANA . 498.00 2739.00 0.00 0.00 498.00 2739.00
ALEMANIA | 7504.00  43990.00 0.00. 0.00 7504.00  43990.00
R. DOMINICANA 0.00 0.00 828 42.00.  8.28 42.00
BARBADOS 70.36 1431.00 0.00 0.00  70.36 . 431.00
BELGICA 9204.00  40129.00 0.00 0.00 9204.00  40129.00
REP.CHECA 126710 ~  7180.00  142.34  816.00 1409.44 7996.00

REAL ACUMULADO HASTA NOVIEMBRE 31586,30 KGS CON USD 165166,00

OBSERVACIONES: EL PLAN DEL MES SE INCUMPLE EN UN 48%, L.O QUE TAMBIEN
CONLLEVO AL INCUMPLIMIENTO DEL PLAN ANUAL DEBIDO A LA NO EXPORTACION
A-NUESTRO CLIENTE DE ALEMANIA POR NO DISPONIBILIDAD DE BARCO PARA

FIN DE ANO. :

EL PLAN ANUAL SE CUMPLIO EN EL 92,2% EN CANTIDAD Y EL 88,17 EN VALORES.

4 DE ENERO 2007

ERNESTO ALPIZAR
CAFE CUBITA
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STATISTICAL REPORT OF EXPORTS

DIVISION OF WHOLESALE SALES AND EXPORTS. YEAR 2003
CAFE CUBITA.
DATE OF REPORT: DECEMBER ACTUAL
KG ~ USD
PLAN EXPORT 35.1 185.6 372 19247
CUBAEXPORT 500 ,
PRODUCT DESTINY QUANTITY  VALUE ACCUMULATED
. QUANT/ KGVALUE
ACCUMULATENOV SALES DICIEMB TOTAL ACCUMULATEI
PAIS KG usb/ KG usb KG usb
SPAIN 2063.76  10996.60 0.00 0.00 2063.76 10996.60
UCRAINE 166.38 922.00 18.40 78.00 184.78  1000.00
' BAHAMAS 861.64  5802.36 174.66 1068.00 1036.30 6870.36
G-CAYMAN 2859.68 17557.01 0.00 0.00 2859.68 17557.01
SMARTIN 1364.48  7532.98 14760 981.00 1512.08 8513.98
CANADA 79214  5072.60 6.90 96.00 799.04 5168.60
ARUBA 14868  2557.10 0.00 0.00 14868 2557.10
CURAZAO 34.96 226.00 0.00 0.00 34.96 226.00
BELGIUM 9204.00 38657.00 0.00 0.00 9204.00 38657.00
BERMUDA 8568  507.60 0.00 0.00 85.68 507.60
GERMANY 12469.68 65287.05 0.00 0.00 12469.68 65287.05
MEXICO 35.46 295.50 18.90  340.00 54.36 635.50
NORWAY 132450  6720.00 0.00 0.00 132450 6720.00
FRANCE 57040  2493.60 0.00 0.00 570.40 2493.60
JAPAN 690.00  3180.00 276.00 1272.00 966.00  4452.00
SWITZERLAN 2006.00 11827.00 0.00 0.00 2006.00 11827.00
ENGLAND 600.00  2526.00 0.00 0.00 600.00 2526.00
HONG.KONG 0.00 0.00 1002.00 4873.00 1002.00 4873.00
MALASIA 281.00 1603.60 0.00 0.00 281.00 1603.60
SUB TOTAL 35558.44 183764.00 1644.46 8708.00 37202.90 192472.00
UPDATED 12.31.03

THE PLAN OF EXPORTS WAS FULFILLED 104.00 % UP TO THE MONTH OF DECEMBER
THE INCREASE OF SAID EXPORTS IS DUE TO SEARCH FOR OTHER

MARKETS, WITH THE INCREASE OF A NEW CLIENT FRANCE AND HONG KONG

THE INCREASE IN TONS AS WELL AS VALUE IS THE SAME %.



STATISTICAL REPORT OF EXPORTS

DIVISION OF WHOLESALE SALES AND EXPORTS. YEAR 2004

CAFE CUBITA. :

DATE OF REPORT ACTUAL % COMPL. % COMPL.
KG Usb KG usD KG UsD

PLAN EXPORT 35590.00 188,000.00 35474.64 212720.18 99.68 113.15

CUBAEXPORT 0

ACUM HASTA SEPTIEM VTA MES DIC TOTAL ACUMULADO

COUNTRY KG uUsD/ KG usb KG usb
JAPAN 4153.80 19164.00 0.00 0.00 4153.80 19164.00
BAHAMAS 1585.70  9585.58 0.00 0.00 1585.70  9585.58
TRINIDAD 53.90 379.20 0.00 0.00 53.90 379.20
ARUBA 3565.90 2232.70 0.00 0.00 355.90 2232.70
SWITZERLANI 822.00 5897.16 0.00 0.00 822.00 - 5897.16
CURAZAO 163.30  1054.00 0.00 0.00 163.30  1054.00
CANADA 1217.10  7106.40 0.00 0.00 1217.10  7106.40
G. CAIMAN 2314.24 13961.30 0.00 0.00 2314.24 13961.30
BERMUDA 147.90 874.70 0.00 -168.00 147.90 706.70
NORWAY 807.00 4070.40 553.50 2745.00 1360.50 6815.40
SPAIN 1755.40 8712.20 512.40 2727.60 2267.80 11439.80
HONG KONG 1858.50 9757.70 0.00 0.00 1858.50 9757.70
UCRAINE 171.60 863.10 0.00 0.00 171.60 863.10
GRANADA 384.60  2939.60 0.00 0.00 384.60 2939.60
MEXICO 20.70 135.00 0.00 0.00 20.70 135.00
IRELAND 2842.08 32316.32 0.00 0.00 2842.08 32316.32
SAN MARTIN 326.80 2127.00 144.60 946.80 471.40 3073.80
RUSSIA 498.00 2514.90 0.00 0.00 498.00 2514.90
HOLLAND 25.80 128.00 0.00 ~0.00 25.80 128.00
GERMANY 4642.00 38142.92 0.00 0.00 4642.00 38142.92
BRTISH V. 66.24 376.20 0.00 0.00 66.24 376.20
FRANCE 498.00 2553.00 0.00 0.00 498.00  2553.00
BARBADOS 32.24 213.50 41.94 236.10 74.18 449.60
BELGIUM 9204.00 39577.20 0.00 0.00 9204.00 39577.20
CZECH REP. 27540 1550.60 0.00 0.00 27540  1550.60

UPDATED 12.31.04

~ OBSERVATIONS:

THE ANNUAL PLAN WAS 99.68% FULFILLED IN QUANTITY AND 113.15% IN VALUE

THE SALES IN DECEMBER WERE AFFECTED BY PROBLEMS IN THE

PACKAGING MACHINE, WHICH CAUSED EXPORTS TO THE UCRAINE, JAPAN, GRAND
CAYMAN AND HONG KONG TO BE POSTPONED UNTIL JANUARY

MARIANO PUENTE
CAFE CUBITA



STATISTICAL REPORT OF EXPORTS CAFE CUBITA

DIVISION OF WHOLESALE SALES AND EXPORTS. YEAR 2005
DATE OF REPORT: ACTUAL % COMPL % COMPL.
KG usD KG usSD KG usD

PLAN EXPORT 35000.00  200,000.00 48663.10 266003.32 ~ 139.04 133.00

ACCUMUP TC SEPT /TAMONTH OCT TOTAL ACCUMULATED

COUNTRY KG uUsD KG usb KG usb
JAPAN 5001.12 19490.40 0.00 0.00 5001.12 19490.40
BAHAMAS 1123.15  7249.18 307.80 1813.88 1430.95 9063.06
MALASIA 41520  2080.50 0.00 0.00 415.20 2080.50
ARUBA 280.00 1740.60 0.00 0.00 280.00 1740.60
SWITZERLAN 1163.00  7044.00 0.00 0.00 1163.00 7044.00
TURKEY 345.00 2100.00 0.00 0.00 345.00 2100.00
CANADA 852.60. 5128.20 343.20 2082.00 1195.80 7210.20
G. CAIMAN 2050.56 11741.00 829.40 4559.20 2879.96 16300.20
BERMUDA 38.64 304.80 0.00 0.00 38.64 304.80
NORWAY 582.90 2885.00 138.00 720.00 720.90 3605.00
PANAMA 6101.40 32100.00 0.00 0.00 6101.40 32100.00
HONG KONG 747.00  3987.60 0.00 0.00 747.00 3987.60
ITALY 64.50 387.00 0.00 0.00 64.50 387.00
GRANADA 151.80  1395.00 161.00 1466.00 312.80 2861.00
MEXICO 3682.00 17450.30 0.00 0.00 3682.00 17450.30
IRELAND 2687.35 17356.18 1835.90 13527.50 4523.25 30883.68
SAN MARTIN 4196.60 25716.00 0.00 0.00 4196.60 25716.00
RUSSIA 371.00 3168.87 0.00 0.00 371.00 3168.87
SPAIN 69.00 823.71 0.00 0.00 69.00 823.71
GERMANY 10758.00 58268.80 0.00 0.00 10758.00 58268.80
VIRGEN ISL -~ 42340  2320.00 0.00 0.00 423.40 2320.00
FRANCE 943.00  3987.40 0.00 0.00 943.00 3987.40
BARBADOS 82.08 430.80 0.00 0.00 82.08 430.80
ESTONIA 2506.50 12507.00 . 0.00 0.00 2506.50 12507.00
CZECH REP 412.00 217240 0.00 0.00 412.00 2172.40

OBSERVATIONS:
THE ANNUAL PLAN WAS OVER FULFILLED BY 139% AND 133% IN QUANTITY AND VALUE
RESPECTIVELY, WHICH WAS ASSISTED BY THE EXPORTS TO
GERMANY, IRELAND, PANAMA, MEXICO, JAPAN AND ESTONIA FUNDAMENTALLY

30-Dec-05

ELLSA RODRIGUEZ
CAFE CUBITA



STATISTICAL REPORT OF EXPORTS CAFE CUBITA

DIVISION WHOLESALE SALES AND EXPORTS. YEAR 2006
DATE OF REPORT: ACTUAL % COMPLET4 COMPLETE.
KG KG usD KG usD
PLAN EXPORT 5000.00 27527.00 2553.38 14429.00  51.07 52.42
ACUMUPTO  NOV. /TAMONTH OCT TOTAL ACCUMULATED
PAIS KG usD - KG Usb KG uUsD

BAHAMAS 1054.80 7338.00 54.00  474.00 1108.80 7812.00
MALASIA 102.00 472.00 0.00 0.00 102.00 472.00
ARUBA 0.00 0.00 20640 1306.00 206.40 - 1306.00
SWITZERLAND 1097.40 6601.00 0.00 0.00 1097.40 6601.00
CANADA 2258.80 11133.00 0.00 0.00 2258.80  11133.00
G. CAIMAN 1420.00 8033.00 1252.80 6889.00 2672.80  14922.00
BERMUDA 0.00 0.00 4560  278.00  45.60 278.00
HONG KONG 384.00 2412.00 0.00 0.00 384.00 2412.00
ITALY ~ 233.50 1439.00 0.00 0.00 233.50 1439.00
GRANADA 171.20 1423.00  161.00  915.00 332.20 2338.00
MEXICO 600.00 3607.00 0.00 0.00  600.00 3607.00
IRELAND 3621.54 17572.00  682.96 3709.00 4304.50  21281.00
RUSSIA 2098.60 10667.00 0.00 0.00 2098.60  10667.00
SPAIN 498.00 2739.00 0.00 0.00  498.00 2739.00
GERMANY 7504.00 43990.00 0.00 0.00 7504.00  43990.00
DOMINICAN RE| 0.00 0.00 8.28 42.00 8.28 42.00
BARBADOS 70.36 431.00 0.00 0.00  70.36 431.00
BELGIUM 9204.00 40129.00 0.00 0.00 9204.00  40129.00
CZECH REP. 1267.10 7180.00  142.34  816.00 1409.44 7996.00

ACTUAL ACCUMULATED UP TO NOVEMBER 31588,30 KGS CON USD 165166,00

OBSERVATIONS: THE MONTH'S PLAN IS 48% FULFILLED WHICH ALSO

MEANS LACK OF FULFILLMENT OF ANNUAL PLAN DUE TO THE LACK OF EXPORT
TO OUR GERMAN CLIENT FOR LACK OF AVAILABILITY OF A SHIP FOR

THE END OF THE YEAR.

THE ANNUAL PLAN WAS 92.2% FULFILLED IN QUANTITY AND 88.7% IN VALUE.

4-Jan-07

ERNESTO ALPIZAR
CAFE CUBITA



