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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Maller of Application Serial No. 76/529,077
Published in the Offcial Gazette of May 8, 2007

Opposer,

)
)
)
)
)
)
)
)
)
)

Opposition No. 91177301
Cake Divas,

v.

Chaimaìne V. Jones,

Applicant.

OPPOSER'S FIRST SET OF INTERROGATORIES
TO APPLICANT, CHARMAINE V. JONES

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, and Rule 2.1200) of the

Trademark Rules of Practice, Cake Divas ("Opposer"), requests that Charaine V. Jones

("Applicant"), respond, separtely and fully. in writing under oath, to the following

Interrogatories within thirty (30) days of service thereof.

DEFINITIONS

As used herein:

1. "DOCUMENT' has the same meaning as in the Federal Rules of Civil Procedure

and includes the original and any nOßMidentical copy. regardless of origin or location, of any

written, typewritten, drawn, chared, recorded, transcribed, punched, taped, fimed or graphic

matter. however produced or reproduced, now or formerly in YOUR possession. custody or

control, including, but not limited to. any drawing, photograph, book, pamphlet, periodical, letter,

correspondence, telegram, invoice, contract, purchase order, estimate, report, memorandum,
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In re Opposition No. 91177301
First Set oflnterrogatories

COMMUNICATION, computer databases. data sheets, data processing cads, tapes. disc

recordings, electronic mail, computer fies, computer notes, computer images, diskettes,

memoranda, work papers, work sheets, work records. literatue, rcports, notes, draft, diaries,

messages, telegras, books, ledgers, publications, ADVERTISEMENTS, brochures, price lists,

cost sheets, estimating sheets, bils, bids, time cards. invoices, receipts, purchase orders.

contracts, telephone records, and any other records, writings, or computer input or output,

working paper, record, study, paper, chart, graph, index, and any transcription(s) thereof, and all

other memorialization(s) of any conversations(s), meeting(s), and conference(s), by telephone or

otherwise. The tenn DOCUMNT also means every copy of a DOCUMENT where such copy is

not an identica duplicate of the original, whether because of deletions, underlinings, showing of

blind copies, initialing, signatures, receipt stamps, comments, notations, differences in stationery

or any other difference or modification of any kind.

2. "COMMUICATION" means an exchange or trnsmittl of information by any

means including, but not limited to, exchange or transmittal by DOCUMENT, in-person meeting,

intra-offce corrspondence OR memo, conversation, correspondence, wire, telephone, telecopy,

telegra, telex or other electronic transmission, including electronic mail transmissions.

3. "ADVERTISEMENT" means any publication, catalogue, magazine, newspaper,

brochure, mass mailing, press release, pres communication, publicity material, promotional

material, prospectus, book, print medium, electronic medium (including, but not limited to, Web

pages, ftp sites, e-mails, and computerized bulletin board services),bilboard,painting, mura,

radio station, or television station of any kind, and any DOCUMENT or thing used to promote,

advertise, distrbute, download. upload, offer for sale or sell YOUR DVDS.

4. "PERSON" meas any or all entities including, but not limited to, any or all

individuals, single proprietorships, associations, companies, finns, parnerships, joint ventures,
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In rc Opposition No. 9117730)
First Sct of Interrogatories

COrpolâtions, employees or former employees, or any other business, goverental, or labor

entity, and any divisions. departments, or other units thereof.

5. The singular and plural forms of words are used interchangeably, as are the

masculine and feminine forms and the present and past tenses of verbs, except where

circumstaces make it inappropriate.

6. Each request shall be responded to separately. Requests shall not be combined for

the purpose of supplying a common response thereto.

7. "IDENTIFY" meas:

a. when used in reference to a naturl person, to state the individual's full

name, present or last known residence and business addresses, social

security number, and present or last known position and business

afliation;

b. when used in reference to a corporation, parnership, or other entity, to

state the full and complete (corporate) name, the organizational format

~ corporation, parership), the state of incorporation, the preent or

last known address of its principal place of business, the date on wluch it

commenced doing busines, each and every offcer of the company, and

each and every stockholder of a corporation or partner of a partnership, or

anyone holding an equity interest in the entity;

c. when used in reference to a DOCUMENT, to state the date, identity of the

author, addrssee(s), signatories, parties, or other PERSONS identified

therein. the type of DOCUMENT fuletter, memorandum, chart etc.),

its preent locatîon or custodian and a brief topica description of its

contents;
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In re Opposition No. 91 177301
First Set ofInterrogatories

d. when used in reference to a COMMUNICATION, to state the date,

IDENTIY the parties, the type of COMMUNICATION, and a brief

description of its contents; and

e. when used in reference to an ADVERTISEMENT, to state the date.

IDENTIFY the pares. the type of ADVERTISEMENT, and a brief

description of its contents.

8. "RELATE TO" and "RELATIG TO" mean in any way directly or indirectly,

concerning, referrng to, pertaining to, mentioning. discussing, describing. disclosing,

confirming. supporting, evidencing, repreenting, or being connected with a staed subject matter

or any aspect thereof.

9. "AND" and "OR" mean either the conjunctive or the disjunctive as context may

require so that the meaning of the term is inclusive rather than exclusive.

10. "Applicant" means Charmaine V_ Jones. and her predecessors and successors in

interest, subsidiaries, afliates, and also her offcers. agents, servants, employees,

representatives, attorneys, consultants of or to Ms. Jones or anyone else purorting to act, directly

or indirectly. on her behalf or under her direction or control.

11. ('Applicant's CAKEDIVA Mark" means and refers to the word mark CAKEDIVA

as identified in United States Patent and Trademark Offce Application Serial No. 76/529,077.

12. "Opposer" means and refers to opposer Cake Divas.

13. "Opposer's CAKE DIVAS Mark" means and refers to the word mark CAKE

DIVAS as identified in United States Patent and Trademark Offce Application Serial No.

76/538,360.

14. "YOU" and "YOUR" mean and refer to Applicat.

is. "Applicant's Goods" meas and refers collectively to all goods identified in the

trademark application for Applicant's CAKDIVA Mark. namely, "Greeting eards featuring
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In re Opposition No. 91 177301
First Set of Interrogatories

photographs of cakes and cookies" in Class 016 and "Cakes, namely, wedding cakes, bridal

shower caes, par cakes, novelty caes and caes for all occasions; edible cake sculptures of all

shapes and sizes made primarily of sugar; cookies of all shapes and sizes; edible sugar sculptures

in the form of flowers, inanimate objects, human images; and edible decorations made of sugar

for caes and cookies" in Class 030.

INSTRUCTIONS

16. Applicat is to anwer each interrogatory separtely and fully unless it is objected

to, in which case the reason(s) for the objection should bc stated. The answers are to be signed

by Applicat and the objections, if any ar to be signed by the attorney makng them.

17. If any information called for by any interrogatory herein is withheld because

Applicant claims that such information is contained in a privileged document or communication:

a. identify each such document or communication, including its date, author,

addressee(s), if any, type of document (letter, journal, invoice, etc.), and subject matter;

b. state the basis upon which the privilege is claimed with suffcient specificity to

pennit the Court to make a full determination whether the claim of privilege is valid and each

and every fact or basis upon which Applicant claims such privilege;

c. state the number and subsection number of each interrogatory to which each such

document or communication is responsive; and

d. identify each person (other than the attorneys representing Applicant in this

action) to whom the contents of each such document or communication has heretofore been

disclosed, either orally or in wiiting.

18. When, afer a reasonable and thorough investigation using due diligence,

Applicant is unable to answer any interrogatory, or some par thereof, because of lack of

infonnation available to Applicat, specify, in full and complete detail. the reason the

information is not available to Applicat and what has been done to locate such information. In
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In rc Opposition No. 91177301
First Set of Interrgatories

addition, specify what knowledge Applicant does have concerning the unanswered portion of the

interrogatory and set forth the facts upon which such knowledge is based.

i 9. Where an interrogatory does not request a specific fact. but where a specific fact

or facts are necessar to make the answer to the interogatory either comprehensible. complete or

not misleading, Applicant is requested to include such fact or facts as par of the answer and the

interrogatory shall be deemed specifcally to request such fact or facts.

20. In answering these interrogatories. Applicant is to furnish all information

available to Applicant. including infonnation in the possession of Applicant's attorneys. and not

merely such inormation known of 
the personal knowledge of Applicant. If Applicant refers to a

document, memoradum, record. paper. 
letter or written or printed material of any kind for the

purpose of answering any interrogatory. IDENTIFY such document as defined herein.

2 i. If, afer these interrogatories are answered for the first time. Applicant obtains any

information from which Applicant either knows that an answer wa incorrect when made or that

an answer. though correct when made. is no longer true or complete. Applicant must amend

and/or supplement its previous answers to these interrogatories as required by F. R. Civ. P. 26(e).

22. Each request shall be read to be inclusive rather tha exclusive. Accordingly. the

words "and" as well as "or" shall be construed disjunctively or conjunctively as necesar in

order to bring within the scope of this document request all documents that might otherwise be

constred to be outside its scope. "Including" shall be construed to mea "without any

limitation." The word "all" includes "any" and vice versa. The past tense shall include the

present tense and the present tense shall include the past tense so as to make the request inclusive

rather than exclusive. The singular shall include the pluraL. The masculine includes the feminine

and vice versa.
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In re Opposition No. 91 177301
First Set oflnterrgatories

INTERROGATORIES

Applicant is requested to answer the following Inten'ogatories:

INTRROGATORY NO. L:

For Applicant's CAKEDIV A Mark, STATE by month and year the dates of firt use

anywhere in the United States for each ofthe goods identified in the application.

INTERROGATORY NO.2.:

For Applicat's CAKEDIV A Mark, STATE by month and yea the dates of first use in

interstate commerce in the United States for each of the goods identified in the application.

INTERROGATORY NO. 3.: 

For Applicat's CAKEDIVA Mark, STATE by month and year the dates of first use

anywhere in the world for each of the goods identified in the application including the counti in

which such use occun-ed.

INTERROGATORY NO.4.:

STATE the date that Applicant first began advertising Applicant's CAKDIV A Mark in the

United States on or in connection with the goods listed in the registration for Applicats

CAKEDIV A Mark and for each such advertisement, STATE:

(a) the name, address or location for each advertising medium used;

(b) the terrtory reached by each form of advertsing; and

(c) the date or dates on which each such advertisement or promotional activity

occurr.

INTERROGATORY NO.5.:

STATE all channels of tre in which YOU have distributed Applicants Goods.

III

III

III
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In rc Opposition No. 91 171301
First Set ofInterrgatories

INTERROGATORY NO.6.:

IDENTIFY the geographica areas of distribution of Applicants Goods.

Resectfully submitted,

Dated: September 10.2008

..-- .--c:..:..--_/¿~----
Konrad K. Gatien
Keats McFarland & Wilson LLP
Attorneys for Opposer
Cake Divas

9720 Wilshire Blvd., Penthousc Suitc
Beverly Hils, CA 90212
Telephone: (310) 248-3830
Facimile: (310) 860-0363
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CERTIFICATE OF SERVICE

I hereby certify that on September 10,2008, I served the following document(s):

OPPOSER'S FIRST SET OF INTERROGATORIES TO APPLICANT,
CHARMAINE V. JONES,

upon counsel for Applicant named below:

Lori D. Greendorfcr
SehiffHardin. LLP
900 Third A venue
New York. NY 10022
E-Mail: Igreendorfcr(?schifTardin.com

by placing a tiue and correct copy thereof in a scaled envelope, postage prepaid, in First Class
U.S. mail, for collection and mailing with the United States Postal Servicc on thc samc datc.

From my computer, I also transmitted via electronic mail in pdf form a copy ofthc foregoing

document to thc electronic mail address for Applicant's counsel set forth above.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Executed on September 10,2008, at Beverly Hils, California.-~~--
Konrad K. Gaticn
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Offcial Gazelle ufMay 8, 2007

Opposer,

)
)
)
)
)
)
)
)
)
)

Opposition No. 91177301
Cake Divas,

v.

Charmaine V. Jones,

Applicant.

OPPOSER'S FIRST SET OF
REOUESTS FOR PRODUCTION OF DOCUMENTS AND THINGS

TO APPLICANT, CHARMAINE V. JONES

Pursuant to Rule 34 of the Federal Rules of Civil Procedure, and Rule 2.120 of the

Trademark Rules of Practice, Cake Divas ("Opposer") requests that Charaine V. Jones

("Applicant") produce the following documents and things for inspection and copying at the offces

of Keats McFarland & Wilson LLP, 9270 Wilshire Boulevard. Penthouse, Beverly Hils, California

90212, in response to each of the following Requests for Prodi.iction of Documents and Things

(collectively, "Requests", and each individually a "Request") within thirty (30) days of 
the date of

service of these Requests.

DEFINITIONS

As used herein:

i. "DOCUMENr' has the same meaning as in the Federal Rules of Civil Procedure

and includes the original and any non-identical copy, regardless of origin or location, of any

wrtten, typewritten, drawn, charted, recorded, transcribed, punched, taped, fimed or graphic

matter, however produced or reproduced, now or formerly in YOUR possession, custody or

C'_~..."smio~~$c"'ß,_,,n..f"'lIiw-So 1_



/ In re Opposition No. 91177301
First Set of Requests for Production

control, including, but not limited to. any drawing, photogrph, book, pamphlet, periodical, letter,

corrspondence. telegra, invoice, contract, purchase order, estimate, report, memorandum,

COMMUNICATION, computer databases, data sheets. data processing cads, tapes, disc

recordings, electronic mail, computer fies, computer notes, computer images, diskettes,

memoranda, work papers. work sheets, work records, literature, reports, notes, drafts, diaries,

messages, telegrams, books, ledgers, publications, ADVERTISEMENTS, brochures, price lists,

cost sheets, estîmating sheets, bils, bids, time cards, invoices, receipts, purchase orders,

contracts, telephone records, and any other records, writings, or computer input or output,

working paper, record, study, paper, cha, graph, index, and any transcription(s) thereof, and all

other memorialization(s) of any conversations(s), meeting(s), and conference(s), by telephone or

otherwse. The tenn DOCUMENT also means every copy of a DOCUMENT where such copy is

not an identical duplicate of the original, whether becuse of deletions, underlinings, showing of

blind copies, initialing, signatures, receipt stamps, comments, notations, differences in stationery

or any other difference or modification of any kind.

2. "COMMUNICATION" meas an exchange or transmittal of information by any

means including, but not limited to, exchange or transmittal by DOCUMENT, in-person meeting,

intra-offce correspondence OR memo. conversation, correspondence, wire. telephone, telecopy,

telegram, telex or other electronic trsmission, including electronic mail transmissions.

3. "ADVERTISEMENT" means any publication. catalogue, magazine, newspaper,

brochure, mass mailng, press release. press communication, publicity material, promotional

material, prospectus, book, print medium, electronic mediuin (including, but not limited to, Web

pages, fip sites, e-mails, and computerized bulletin board services).bilboard,painting, mural,

radio station, or television station of any kind, and any DOCUMENT or thng used to promote.

advertise, distribute, download, upload, offer for sale or sell YOUR DVDS.

4. ('PERSON" means any or all entities including. but not limited to, any or all

individuals. single proprietorships, associations, companies, firms, parterships, joint ventures,
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In rc Opposition No. 91 i 7730 I
First Set of Requests for Production

corporations, employees or fanner employee, or any other business, governmental, or labor

entity, and any divisions, deparents, or other units thereof.

5. The singular and plural fonns of words are used interchangeably, as are the

masculine and feminine forms and the present and past tenses of verbs, except where

cIrcwntances make it inappropriate.

6. Each request shall be responded to separately. Requests shal not be combined for

the purpose of supplying a common response thereto.

7. "IDENTIFY" meas:

a. when used in reference to a natural peron, to state the individual's full

name, present or last known residence and business addresses, social

securty number, and present or last known position and business

affliation;

b. when used in reference to a corporation, partership, or other entity, to

state the full and complete (corporate) nae, the organizational format

(!1. corporation, parership), the state of incorporation, the present or

last known address of its principal place of business, the date on wmch it

commenced doing business, each and eveiy officer of the company, and

each and every stockholder of a corporation or parner of a parership, or

anyone holding an equity interest in the entity;

c. when used in reference to a DOCUMENT, to state the date, identity ofthe

author, addressee(s), signatories, parties, or other PERSONS identified

therein, the type of DOCUMENT C!, letter, memorandwn, char etc.),

its present location or custodian and a brief topical description of its

contents;

3



In rc Opposiiion No. 91177301
First Set of Requests for Production

d. when used in reference to a COMMUNCATION, to state the date,

IDENTIFY the parties, the type of COMMUNICATION, and a brief

description of its contents; and

e. when used in reference to an ADVERTISEMENT, to state the date,

IDENTIFY the paries, the tye of ADVERTISEMET. and a brief

description of its contents.

8. "RELATE TO" and "RELATING TO" mean in any way directly or indirectly,

concernng, referring to, pertaining to, mentioning, discussing, describing, disclosing,

confirming, supporting, evidencing, representing, or being coiiected with a stated subject matter

or any aspect thereof.

9. "AND" and "OR" mean either the conjunctive or the disjunctive as context may

require so that the meaning of the teim is inclusive rather than exclusive.

10. "Applicat" means Charaine V. Jones, and her predecessors and successors in

interest, subsidiaries, affliates, and also her offcers, agents, servants, employees,

representatives, attorneys, consultants of or to Ms. Jones or anyone else purporting to act, directly

or indirectly, on her behalf or under her direction or control.

11. "Applicant's CAKEDIVA Mark" means and refers to the word mark CAKEDIVA

as identified in United States Patent and Trademark Offce Application Serial No. 76/529,077.

12. "Opposer" means and refers to opposer Cake Divas.

13. "Opposer's CAKE DIVAS Mark" means and refers to the word mark CAKE

DIVAS as identified in United States Patent and Trademark Offce Application Serial No.

761538,360.

14. "YOU" and "YOUR" mean and refer to Applicant.

15. "Applicat's Goods" means and refers collectively to all goods identified in tlie

trademark application for Applicant's CAKEDIVA Mark, namely, "Greeting cads featuring

photographs of cakes and cookies" in Class 016 and "Cakes, namely, wedding cakes, bridal
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In rc Opposition No. 91177301
First Set ofRequcsts for Production

shower cakes, pary cakes, novelty cakes and cakes for all occsions; edible cake sculptures of all

shapes and sizes made primarily of sugar; cookies of all shapes and sizes; edible sugar sculptures

in the form of flowers, inanmate objects, human images; and edible decorations made of sugar

for cakes and cookies" in Class 030.

16. "Opposer's First Set ofInterrogatories" means and refers to Opposer's First Set of

Interrogatories to Applicant, Charmaine V. Jones.

INSTRUCTIONS

1. YOUR response to ths Request for Production shall include all DOCUMENTS,

tangible things, and information within YOUR possession, custody. or control including, but not

limited to, DOCUMENTS. tagible things and information in the possession, custody. or control

of any PERSON(S), including. but not limited to, YOUR employee, accountats. consultats,

attorneys or other agents or representatives.

2. This request is continuing. requiring YOU to supplement YOUR response and

YOUR production of DOCUMENTS and tangible things in accordance with Federal Rule of

Civil Procedure 26( e) with respect to any DOCUMNTS, tangible things, and information

within the scope of this request as may be located or acquired following YOUR initial response.

3. The specific or duplicative or overlapping nature of any of the DOCUMENT OR

tangible thing descriptions set fort below shall not be constred to limit the generality or breadth

of any other DOCUMENT OR tagible thing description contained in this or any other Request

for Production.

4. When, after a reasonable and thorough investigation using due dilgence, YOU are

unable to produce a DOCUMENT OR tagible thing requested, specify in full and complete

detail whether such DOCUMENT OR tangiblc thing existed or exists, and if so, the reason the

DOCUMENT OR tangible thg is not available for production.

5. Where a request seeks infonnation that is not within YOUR actual or constructive

possesion, custody. control, OR knowledge, YOU shall so state and shall respond to the request

5



In re Opposition No. 91 111301
First Set ofRequcsts for Production

to the extent of YOUR knowledge or belief based on the best information presently available.

Where YOU have knowledge or a belief as to other PERSONS having such possession, custody,

control or knowledge, YOU shall IDENTIFY, to the extent known and based on the best

information presently available, all such PERSONS, together with a brief 
summary of the nature

of the DOCUMENT, tangible thing or other information believed to be known to such

PERSONS.

6. If, because of a claim of privilege, YOU do not produce an otherwise responsive

DOCUMENT OR tagible thing in response to any document request or subpar thereof, or YOU

withold any DOCUMENT OR tangible thng, YOU shall set fort the privilege claimed, the

facts upon which YOU rely to support the claim of 
privilege, and furnish a list identifying each

DOCUMENT OR tangible thing for which the privilege is claimed, together with the following

information:

a, a brief description of the nature and subject matter of the DOCUMENT

OR tangible thing. including the title and type of 
DOCUMENT (i.e.,

whether it is a letter, memorandum, drawing, etc.) OR tangible thing;

b. the DOCUMENT'S OR tangible thing's date of cretion;

c. the identity of the author(s) or creator(s);

d. the identity of the PERSON to whom the DOCUMENT is addressed OR

to whom the tangible thing has been provided, including all PERSON who

received copies, reproductions, or other representations of 
the

DOCUMENT OR tangible thing;

e. the identity of the PERSON to whom the DOCUMENT OR tangible thng

was sent;

f. the tota number of pages for the DOCUMENT; and

g. the document request to which the DOCUMENT, tangible thing OR

withheld information is otherwise reponsive.

6



In re Opposition No. 91177301
First Set ofRequcsls for Production

REQUETS FOR PRODUCTION

Applicant is requested to produce the following:

REQUEST FOR PRODUCTION NO.1.:

DOCUMENTS suffcient to establish each date of first use asserted by YOU in response

to Interrogatory No.1 of Opposer's FilSt Set of Interrogatories.

REQUEST FOR PRODUCTION NO.2.:

Exemplars suffcient to establish each use in commerce asserted by YOU in response to

Interrogatory No.1 of Opposer's First Set of Interrogatories

REQUEST FOR PRODUCTION NO.3.:

DOCUMENTS suffcient to establish each date of first use assertd by YOU in response

to Interrogatory No.2 of Opposer's First Set of Interrogatories.

REQUEST FOR PRODUCTION NO.4.:

Exemplars suffcient to establish each use in commerce asserted by YOU in response to

IntelTogatory No.2 of Opposer's Firs Set oflnterrogatories

REQUEST FOR PRODUCTION NO. S.:

DOCUMENTS sufficient to establish each date oftirst use asserted by YOU in response

to Interrgatoiy No.3 ofOpposer's Firs Set of Interrogatories.

REQUEST FOR PRODUCTION NO.6.:

Exemplars suffcient to establish each use in commerce asserted by YOU in response to

Interrogatory No.3 of Opposer's First Set of Ioterrogatories

III

III

III

III

\II

III
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In re Opposition No. 91 17730 I
First Sei of Requests for Production

REQUEST FOR PRODUCTION NO.7.:

All DOCUMENTS which evidence, reflect, refer or RELATE TO any of Applicant's

responses to any of Applicants First Set ofInterrogatories to Applicant, including all

DOCUMENTS and things identified or described by Applicat in response to those

interrogatories.

Respectfully submitted,

Dated: Septemher 10, 2008

-' ;-

-' . .' .¿:2:';-"~-" ...-_.-.,- -"

--' .-

Konrd K. Gatien
Keats McFarland & Wilson LLP
Attorneys for Opposer
Cake Divas
9720 Wilshire Blvd., Penthouse Suite
Beverly Hi1s, CA 90212
Telephone: (310) 248-3830
Facsimile: (310) 860-0363
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CERTIFICATE OF SERVICE

I hereby certify that on September 10,2008, r served the following document(s):

OPPOSER'S FIRST SET OF REQUESTS FOR PRODUCTION OF
DOCUMENTS AND THINGS TO APPLICANT, CHARMAINE V. JONES,

upon counsel for Applicant named below:

Lori D. Greendorfer
SchiffHardin, LLP
900 Third Avenue
New York, NY i 0022
E~Mail: Igreendorfer~chiffardin.com

by placing a true and correct copy thereof in a sealed envelope, postage prepaid, in First Class
U.S. mail, for collection and mailng with the United States Postal Service on the same date.

From my computer, I also transmitted via electronic mail in pdffonn a copy ofthc foregoing
document to the electronic mail address for Applicant's counsel set forth above.

I declare under penalty of perjury under the laws ofthc United States of America that the
foregoing is true and correct.

Executed on September 10,2008, at Beverly Hils, California.

~~:--------¿-~
Konrad K. Gatien
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"

IN THE UNITED STATES PATENT AND TRDEMA OFFICE
BEFORE THE TRADEMARK TRAL AND APPEAL BOAR

In the Matter of Application Serial No. 76/529,077
Published in the Offcial Gazette of May 8, 2007

Opposer,

)
)
)
)
)
)
)
)
)

Opposition No. 91177301
Cake Divas,

v.

Charaine V. Jones.

Applicant.

APPLICAN'S FIRST SET OF INTERROGATORIES TO OPPOSER

pursuant to 37 C.F.R. § 2.120 and Rule 33 of the Federal Rules of Civil Procedur

("Applicant"). by its attorneys, hereby requests that C"Opposet') answer the following

Interrogatories in wrtig, separately, fully. and under oath, within thirt (30) days from servce

hereof by mailing or otherwse delivering the answers to Schiff Hardin LLP, 900 Third Avenue,

New York, New York 10022.

INSTRUCTONS

8. These Interrogatories shall be deemed to seek answers as of the date hereof, but

shall be deemed to be continuing so that any additional information relating in any way to these

Interogatories which Opposer acquires or which becomes known to Opposer up to and including

the time of trial, shall be fmsbed to Applicant promptly afer such information is acquired or

becomes known, pursuant to Rule 26 of the Federal Rules of Civil Procedure.

b. In each instance where an Interrogatory is answered on information and belief, it

is requested that Opposer set fort the basis for such information and belief.
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c. Should an Interrogatory not specifically request a paricular fact or facts, but

where such fact or facts are necessar to make the response to the Interrogatory comprehensible

or not misleading, Opposer is requested to include such fact or facts as par of its resonse.

d. In each instance where Oppose denies knowledge or information suffcient to

answer the Interrogatory, it is requested that Opposer set forth the name and addrss of each

person, if any. known to have such knowledge or information.

e. In each instance where the existence of a docuent is disclosed, Opposer is

requested to attch a copy of such document to its answer. If such document is not in Opposer's

possession, custody or control. it is requested that Opposer state the name and address of each

person known to Opposer to have such possession, custody or control. and identify which

documents are in such person's possession, custody or control.

f. With respect to each document which is withheld, whether under claim of

privilege or otherwse, please provide the following information:

i. the date, identity and general subject matter of each such document;

ii. the grunds asserted in support of the failure to produce the document;

ii. the "identity" of each person (other than stenographic or clercal

assistants) paricipating in the preparation of the document;

Iv. the "identity" of each person to whom the contents of the document were

communcated by copy, distbution, reading or substatial summarzation;

v. a description of any document or other material tranmitted with or

attached to the document;

vi. the number of pages in the document;
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Vl1. whether any business or non-legal matter is contained or discussed in the

docuent.

g. All references to any individual, corporation, parership, or limited partnerhip

shaH be deemed to include not only the individual, corporation, partership, or limited

parership named, but also his, her, its, or their employees, offcers, directors, parner,

principals, shareholders, anorneys, agents, and representatives under the control of the entity or

individual identified in the reques.

h. Words of gender shall be construed as including all genders, without limitations.

DEFINITIONS

As used herein, the following ters have the following definitions:

a. "Peron" or "persons" shall mean natual persons, firms, parerships, joint

ventues, governent entities, social or political organzations, associations, corporations,

divisions, or any other entity in any other departent or other unit thereof, whether de facto or de

jure, incorporated or unincorprated.

b. "Document" is used in its customar broad sense and includes, without being

limited thereto, the following items, whether printed, or recorded, or fimed, or reproduced by

any other mechanical process, or wntten or produced by hand, and whether or not claimed to be

privileged against discovery on any ground, and including all originals, master, and copies,

namely: agreements, contracts, and memoranda of undersanding; assigients; licenses;

corresondence and communications, including electronic mail, intracompany correspondence

and communications; cablegræns, telex messages, radiograms and telegrs; reports, notes, and

memorada; sumares, minutes, and records of telephone conversations, meetings and

conferences including lists of persons anending meetings or conferences; summares and

recordings of personal conversations and interviews; books, manuals, publications, and diares;
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data sheets and notebooks; chars; plans; sketches and drawings; photogrphs. motion pictures,

audio and video tapes. and disks; models and mock-ups; reports and/or summares of

investgations; opinions and reports of experts and consultats; patents. registations of marks.

copyrights. and applications for any of them; opinions of counsel; sales records including

purchase orders. order acknowledgments, and invoices; books of account; sttements, bils.

checks, and vouchers; reports and summaries of negotiations; brochures; pamphlets, catalogs.

and catalog sheets; sales literature and sales promotion materals; advertsements; displays;

circulars; trde Ieners, notices, and announcements; press, publicity. trde, and product releases.

whether available on the Internet or otherwise; drafts of originals of or preliminary notes on. and

marginal comments appearing on, any document; other reports and records; and any other

information containing paper. wrting, or a physical thing.

c. "Identify". or to give "identity" of means:

i. In the case of a person. 1'0 state:

(I) full name;

(2) present residence address and telephone number;

(3) present business address and telephone number; and

(4) present position. business affliation. and job description;

(5) ifany of the information set fort in (1)-(4), above. is unkown. so

state and set fort the corresponding last known such information;

ii. In the case of a corporation, to state:

(I) full name;

(2) place and date of incorporation or foundation;

(3) address and principal place of 
business; and
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(4) identity of offcers or other persons having knowledge of the

matters with respect to which such corporation is named;

iii. In the case of any person other than a natural person or corporation. to

state:

(I) full name;

(2) address and principal place of 
business; and

(3) identity of offcers or other persons having knowledge of the

matter with respect to which such person is named.

iv. In the case of a document, to state:

(1) the identity of the person(s) originating and preparng it, and the

sender;

(2) its general tye (e.g. letter, memo. report, invoice, etc.), title,

identifyng number and the general nature of its subject matter;

(3) the identity of the addressees and distributees, if any;

(4)

(5)

its date of preparation;

its dates and maner of transmission, distibution, and publication.

if any;

(6) the location of each copy (including title, index number, and

location of the fie in which it is kept or from which it was removed) and the identity of the

present custodian or person responsible for its filing or other disposition; and

(7) the identity of persons who can authenticate or identify it;

v. In the case of an event or occurrence, state:

(I) the date(s) and geogrphic locations(s);
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(2) describe the transactions and events; and

(3) identify the person(s), corpration(s), or other entities involved in

accordance with the instrctions set fort in this pargraph.

d. As used herein, "Opposer," "you/' and "your" mea not only the named

Opposer, but also its agents, offcers, employees, representatives, and attorneys, and any

predecessors, subsidiaries. controlled and affiliated companies. and their agents. offcers.

employees. representatives and artorneys, to the fullest extent the context pennits.

e. "Produce" meas to provide a copy or make available for inspection and copying

at the time and place specified above.

f. "Applicant's Mark" or "CAKEDIVA" unless otherwse explained, shall mean

Applicants CAKEDIVA mark identified in U.S. Trademark Application Serial No. 76/529,077.

g. "Opposer's Mark" unless otherwse explained. shall mean its CAK DIVAS

mark identifed in U.S. Trademark Application Serial No. 76/538,360.

h. The singular fonn of a word (e,g., "document" or "person") shall also refer to the

plural. and words used in the masculine. feminine. or neuter gender refer to and include all

genders.

i. "And" and "or" shall be construed conjunctively or disjunctively as necessary to

bring within the lnicrrogatory all infomiation which might otherwise be construed as outside its

scope.

J. "Date" shall mean and refer to the exact day, month, and year of the event or

events described in the Interrogatory, if ascertainable, or if not, the best approximation of the

date of that event or events, and the basis for that approximation, including, but not limited to,

the relationship of the event or events in question to other occurrences.
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k. "Concerning" mean relating to, referrng to, describing. evidencing or

constiniting.

INTERROGATORIES

INTERROGATORY NO.1

Identify all coiporate offcers of Opposer by name, address, title and duty for the period

i 998 to present.

INTERROGATORY NO.2

a. Identify all products and serices provided or intended to be provided by Opposer

under Opposer's Mark.

b. For every product and/or service identified in response to Pargrph B. hereof,

state the date the product and/or service was first offered for sale or provided, or if not yet

offered for sale or provided, the date on which Opposer intends to offer the product for sale or

provide the service.

c. For each product and/or service identified in reponse to Paragraph a. hereof, state

the volume of sales in dollars and units, ifapplicable, since first use.

INTERROGATORY NO.3

State the facts and circumstances surrounding Opposer's decision to adopt Opposer's

Mark including the reaoning and rationale behind the decision.

INTERROGATORY NO.4

State the names, addresses, titles, or positions of each person responsible for,

paricipating in, or having knowledge of the selection, adoption, and use of Opposer's Mark by

Opposer, including the identity of the person or persons who originally suggested its use and

adoption.
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INTRROGATORY NO.5

Identify all of Opposer's agents, employees, asociates, predecessors. and successors and

entities affliated or related with Opposer which were or are resonsible for or involved in the

manufacture, sale, and/or distribution of the products or the provision of the seivices identified in

response to paragraph a. oflnterrogatory No.2, and with respct to each such individual or entity

state their fuII name; the location of all offces and place of business and telephone numbers

thereof; the natue of each such business; the products and/or services sold and/or provided by

each such individual or entity; and the nature and scope of their responsibility and/or

involvement with Opposer's Mark, including the penods of such responsibilty and/or

involvement.

INTERROGATORY NO.6

a. Identify all actual and intended distbutors or providers of products and/or

services offered by Opposer under Opposer's Mark, including without limitation the principal

con18ct(s) at that entity.

b. Identify all communications with distributors or providers concerning the sale or

provision of each product and/or service offered by Opposer under Opposer's Mark.

INTERROGATORY NO.7

For each product andlor service identified in response to pargraph a. of Interrogatory

No.2, identifY all marketing forecasts. production schedules. and other business plans referrng

or relating to the offering or intended offering of 
the product and/or service.

INTERROGATORY NO.8

Describe all forms of Opposer's Mark which have been use or are intended to be used

by Opposer.
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INTEOGATORY NO.9

If Opposer has ever promoted or advertised Opposer's Mark, for each media promotion

or adverising campaign, identify:

i. the form of media promotion or advertisement (e.g., print ad, t.V. ad, pamphlet,

Intemet, including all website addresses whether owned by Opposer or

otherwse);

ii. the inclusive dates and geographic areas of promotion or advertisement;

ii. the amount spent each year by Opposer on each form of promotion or advertsing

for the mark from the time offir USCj and

iv. the name(s) and addressees) of the advertising agency(ies) used by Opposer.

INTERROGATORY NO. II

For each product and/or service identified in response to paragrph a. of Interrogatory

No.2 identify:

i. all clients or cuS10mer of such product or service. including names, addresses and

the annual sales revenue for each such customer tluough 2008; and

11. the geographical areas in the United States where such products and/or servces

are distrbuted or provided. specifying the states in which said products and/or

services have been or are intended to be distibuted or offered for each calendar

year subsequent to the alleged first use of Opposer's Mark in interstate commerce.

INTERROGATORY NO. 12 

For each product and/or service identified in answer to paragraph a. of Interrgatory No.

2, describe the chanel(s) of trade through which the product and/or service is distrbuted or

provided or intended to be distrbuted or provided, including the maner in which such product

and/or service is or is intended to be sold or offered.
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INTERROGATORY NO. 13 

Identify the persons/entities who are principally responsible for the creation. sales,

marketing, and promotion and advertising of each product and/or service identifed in answer to

pargraph 8. of Interrogatory No.2.

INTERROGATORY NO. 14 

For each product and/or service identified in answer to pargrph a. of 
Interrogatory No.

2. state the total dollar amount Opposer has spent in advertising and promoting such product

and/or service for each year through 2008 and the amount Opposer intends to spend during 2009,

and identify each advertisement which has been, or is intended to be, published. broadcast, or

displayed (including without limitation on the Internet), and for each such advertsement:

í. state the date on which it was or will be published, broadcast, displayed or

distributed;

ii. if a print media advertisement, identify the publication in which such

advertisemènt appeared or wil appear by name, date, and page number;

iii. if a broadcast advertisement, identify the radio or television station or network

over which such advertsement was or will be broadcas and state the length of 
the

commercial and the date and time of broadcast; and

iv. state the total amount of money spent or budgeted for such advertsement,

including but not limited to, cost of space or time, production costs, and agency

commissions.

INTERROGATORY NO. 15

For each product and/or service identified in answer to paragraph a. of Interrogatory No.

2, identify all catalogs, circular, leaflets, sales or promotional literature. brochures, bulletins,

fliers, signs, sales displays, posters, labels. packaging, point of purchase displays and other
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promotional material, including on-line mateñals bearng Opposer's Mark which have been or

are intended to be distrbuted or displayed in the United Slates by or on behalf of Opposer, and

for each such product and/or service state:

i. each date on which or the inclusive dates durng which said product and/or

service was or is to be distributed or offered and the manner in which said item

was or is to be distributed or offered; and

11. the geographic area (by city, county or state) where said product and/or service

was or wil be distrbuted or offered.

INTERROGATORY NO. 16

For each product and/or service identified in answer to paragraph a. of Interrogatory No.

2, state whether Opposer has promoted or exhibited any product and/or service bearing

Opposer's Mark at any conventions. trade shows, or exhibitions, or has any plans to do so, and if

so, state the title, dates and location of each such convention, trade show, or exhibition, and the

product and/or service exhibited or expected to be exhibited.

INTERROGATORY NO. 17 

For each product and/or service identifed in answer to paragraph a. of Interrogatory No.

2, state whether said product and/or service has becn the subject of any article or aricles in any

magazines, journals, or other literature. If so, identify the aricle or aricles by the name of the

publication and the issue and date such aricle or arcles appeared.

INTERROGATORY NO. 18

For each product and/or service identified in answer to paragraph a. of Interrogatory No.

2, identify all administrative or judicial proceedings in which Opposer is or has been involved

relating 10 Opposer's Mark other than the instant action, then state the title, docket number, and

tribunal of the proceeding and describe its final outcome or curent status.
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INTERROGATORY NO. 19 

Identify any and all grants, licenses, authorizations. or assigments regarding Opposer~s

Mark and identify all documents referrg or relating to each such grant, licese, authorization,

and assignent and each amendment or modification thereof. For each and every third par

who is now authorized or ever was authorized to use Opposer's Mark, described the scope of

such authorization including the identity of the third part, the product(s) and/or serice(s) for

which use is or was authorized, the date of authorization; and the method by which Opposer

controls the nature and quality of the products and/or services for which use of Opposer's Mark

is or was authorized.

INTERROGATORY NO. 21

Identify the date and describe the circumstances surrounding Oppose's first knowledge

of Applicant's use of the CAKED IVA mark.

INTERROGATORY NO. 22

State whether Opposer, or any individual(s) or other company(s) or organizatian(s) acting

on Opposer's behalf, has conducted or authorized any other individual or company to conduct a

survey, investigation, study, or market test (hereinafter "Surey") relating to Opposer's Mark or

Applicant's Mark or the products and/or servces sold or to be offered under either Mark

including, but not limited to, surveys relating to public recognition, consumer acceptace,

secondary meaning, or confusion and, if so, identify each individual or entity who was or is in

charge of conducting each Surey, each report or summar of the results thereof, whether wrtten

or oral and, if oral, state the contents thereof and identify the persons making and receiving such

report or summar and each person having knowledge thereof, and each document relating to,

reflecting, supporting, or generated in the considertion, planning, conduct, or reportng of any

such Surey, or the resuts or substance thereof.
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INTERROGATORY NO. 24

Identify every objection OppDser has made to the use by another of any trademark,

service mark. or trade name comprised of any term alIeged to be confusingly similar to

Opposer's Mark. For each such objection state: a description of the mark to which objection was

made; the date of the objection; the identity of the person to whom the objection was made; the

goods, services, or business in connection 'with which the objectionable mark was used; the

disposition of the objection; and the identity of alI docuents pertaining to the objection,

including settlement agreements.

INTERROGATORY NO. 25

Identify every objection Opposer has received from others in reference to Opposer's use

or application to register Opposer's Mark. For each such objection state the identity of the

objector; the date of the objection; the reason fOT the objection; the disposition of the objection;

and the identity of all documents or writings pertaining to the objection including settlement

agreements.

INTERROGATORY NO. 28

Identify all communications with customers and others concerning products and/oT

services offered by Opposer under its mark.

INTERROGATORY NO. 30

Identify all individuals who assisted in the preparation of the answers to these

Interrogatories.
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Respectfully submitted 1his the 22nd day of September, 2008.

By:~g.~c=
Lon . Greendorfer
Schiff Hardin LLP
900 Third Avenue. 23'd Floor
New York. New York 10022

ATTORNEYS FOR APPLICAN
Charmaine V. Jones
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMAR TRAL AND APPEAL BOARD

In the Matt of Application Serial No. 76/529,077

Published in the Official Gazette oeMay 8, 2007

Cake Divas,

Opposer,

)

)
)

)
)
)

)
)
)

Opposition No. 91177301

v.

Chanaine V. Jones,

Applicant.

APPLICANT'S FIRST REQUEST FOR PRODUCTION OF
DOCUNTS TO OPPOSER

Pursuant to 37 C.F.R. § 2.120 and Rule 34 of the Federal Rules of Civil Procedure,

Charmaine V. Jones ("Applicant"), by her attorneys, hereby requests that Cake Divas

("Opposertt) produce, within thirt (30) days of service hereof, the documents and things

identified below (''te Requests") for inspection and copying at the offces of Schiff Hardin LLP.

900 Third Avenue, New York, New York 10022.

INSTRUCTIONS

a. Thes Request for Documents ar continuing in natue and any documents or

things obtained, discovered, or Cannulated by Opposer subsequent to Opposer's production

hereto, which would have been responsive to these Requests. shall be produced promptly for

inspection and copying by Applicant.

b. The documents requested herein arc intended to include all documents in the

possession, custody, or control of Opposer and include, unles otherwse specifically indicated,

its predecessor(s), agents. legal representatives, divisions, subsidiar entities, both controlled and

wholly owned, and all other related entities (as defined by 15 U.S.C. § i 127), and the past and



present employees, agents, representatives, attorneys, and other personnel thereof, as well as
'-.

each ~ntity through which th Opposer claims the right to usc and/or register the mark CAKE

DIVAS.

c. In the event that any document which is responsive to any document reuest has

been lost or destroyed since its prepartion or receipt. identify the document and state the

circumstances under which the document was lost or destroyed.

d, If Opposer claims privilege for any of the requesed documents, it should identify

each such document by date, author, recipient, type of document (e.g., Jetter, memorandum,

char, telegr, eic,), the general subject matter. and its present or last known location or

custodian.

e, Unless otherwse spcifically indicated herein below, the time period for which

documents ar requested is from the date of Opposer's first consideration of adopting or using

CAK DIVAS as a mark, to the present date.

DEFINITIONS

The definitions set forth in Applicants First Set of rnterrogatories, served concurrently

herwith, ar incorprated herein by reference.

DOCUMENT REQUETS

REQUEST NO. I:

All documents identifed in Opposer's responses 10 Applicants First Set of

Interrogatories to Opposer.

REQUEST NO.2:

All documents identifyng the products or service offered or intended to be offered

under Opposer's Mark.
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REOUEST NO.3,

All advertisements or promotional materials for Opposer's products or services offere

under Opposer's Mark, including without limitation any such advertsements or materials on the

Internet.

REQUEST NO.4,

AU promotional material for Opposer's products or services offered wider Opposer's

Mark.

REQUEST NO.5:

All price lists for Opposer's products or services offered under Opposer's Mark.

REQUEST NO.6:

All documents concerning each piece of promotional material using or containing

Opposer's Mark, ever proposed or considered for use by or on behalf of Opposer.

REQUET NO.7:

All documents concerning or identifying employees of Opposer who are responsible for

the distrbuton and sale of products or who provide serices under Opposer's Mar.

REQUEST NQ. 8:

All documents concering or identifying independent sales representative(s), independent

contractors or other non-employees who have distributed or sold products or have provided

services under Opposer's Mark.

REQUEST NO.9:

All documents concerning actual or projected expenditures for the advertising of products

or services sold or provided under Opposer's Mark.
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REQUET NO. 10:

All documents concerning actual or projected expenditures for promotional materials for

products or services sold or provided under Opposer's Mark.

REQUEST NO.II:

All documents concering Opposer's first us of Opposer's Mark for any products and/or

services.

REQUEST NO. 12:

All business plans concerning products or serices manufactured, distributed, sold or

provided, or intended to be manufactud, distrbuted, sold or provided under Opposer's Mark.

REQUEST NO. 13:

All documents including, without limitation. communications. investigations, seaches.

studies, focus grups, surveys, inquiries. and meetings concerning Opposer's decision to register

andloruse Opposer's Mark.

REQUES NO. 14:

All documents concerning Opposer's cretion, selection, and adoption of Opposer's

Mark.

REQUET NO. 15:

All documents concerning each tenn, name, mark, or symbol considered for use by

Opposer as an alternative to Opposer's Marie

REQUEST NO. 16:

All documnts concerning Applicant and/or Applicants use ofthe CAKEDIVA mark.

REQUEST NO. 17: 

All documcnts concerning the date an circumstances under which Opposer first became

awae of Applicant's use of the CAKEDIVA mark.
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REQUEST NO. 18: 

All documents, including draft. creted by any person whom Opposer has contacted

which evidence or constitute opinions, advice. reports. studies, facts, information. surveys, or

expert testimony concerning Opposer's Mark, including searhes conducted to deLermine

whether Opposer's Mark was available for use and/or registtion in connection with the servces

identified in U.s. Traemark Application Serial No. 76/538,360.

REQUEST NO. 19:

All publications wherein Opposer's Mark has ben referenced.

REQUEST NO. 20:

All documents concernng the trade chanels thrugh which products or services bearing

or offered under Opposer's Mark are sold or ar intended to be sold.

REQUEST NO. 21: 

All licenses grated to or frm Qpposer concerning use of Opposer's Mark or any

component thereof in connection with any product or servce, including all amendments or

modifications to such licees and any writings concerning sad licenses.

REQUEST NO. 22:

All agreements, other than licenses, to which Opposer or anyone in privity with it is a

party concerning us of Opposer's Mark or any component thereof in connection with any

product or service, includirig all amendments or modifications to such agreements and any

wrtings concernng said ageements.

REQUEST NO. 23:

All documents concerning Opposer's trdemar enforcement policy and each objection

made by Opposer to the use or registrtion of a mark by another believed by Opposer to be
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confuingly similar to Opposer's Mark, including, without limitation, all documents showing the

status or disposition of the objection.

REQUEST NO. 24:

All docwnents concerng every objection received by to the use or registration of

Opposer's Mark on the basis of any mark or name of a third par including, without limitation,

all documents showing th status or disposition of the objection.

REQUEST NO. 25:

All documents concerning or evidencing mistake or confuion between any product or

servce sold or offered by Applicant and any product or service sold or offered by Opposer under

Opposer's Mark.

REQUES NO. 2&

All docuents concerning every judicial proceeding in the cour of the United States, or

in the cour of the severa states, or in the U.S. Patent and Trademark Offce, brought by or

against Opposer concerning Opposer's Mark including, but not limited to, all pleadings and

formal papers frm such proceedings, all correspondence relating thereto, and all documents

concerning the resolution thereof, whether by seUlement or fina! decision, excluding the instat

proceeding.

REQUES NO. 27,

All documents concernng the actual or projected dollar volume of sales of products or

services bearng or offerd under Opposer's Mark.

REQUEST NO. 28,

All documents concerning the actual or projected unit volume of sales of products or

services bearing or offered wider Opposer's Mark.
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REQUEST NQ. 29,

All documents concerning the actual or intended geographic scope of sales of products or

services bearg or offered under Opposer's Mark.

REQUEST NO. 30,

AU documents concerning all customers who have purhased or intend to purchase

Opposer's products or services bering or offered under Opposer's Mar.

REQUEST NO. 31 ,

All summaies and tabulations of the records and documents of Opposer showing anual

sales in dollars and units of each product or servce sold by Opposer bearing or under Opposer's

Mark from the date of first use to the present.

REQUET NO. 32,

All sumares and tabulations of the records and documents of Opposer showing dollar

volume for advertsing by Opposer of each product or service beanng or offered under Opposer's

Mark from the date of first use to the present.

REQUEST NO. 33:

All trdemark applications and registtions (wheter state or federal) and the fiJe

histories and/or fie wrappers therefor, including but not limited to Offce Actions, Responses to

Offce Actions and any attached exhibits, notices from the U.S. Patent and Trademark Offce,

Examiner's Amendments, specimens of use, Amendments to Allege Use, and/or correspondence

related thereto for Opposer's Mark.

REQUEST NO. 34,

All documents including corrpondence between Opposer and its adverising agency

andlor promotional agency, concernng the prepartion of advertising or promotional materials

incorporating Opposer's Mark.
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REQUEST NO. 35,

All documents concerning any period of time lasting more than lhirty days where

Opposer did not sell any products or services bearng or offered under Opposer's Mark.

REQUEST NO. 36,

All assignents, mergers, changes of name, and other documents of trnsfer to which

Opposer is a part concerning Opposer's Mark.

REQUEST NO. 37,

All documents concerning permission, requested pemiission, approval, or requests for

approval by Opposer to any governmental authonty to sell and/or offer for sale any produci or

service bearng or offered wider Opposer's Mark.

REQUES NO. 38:

All documents concerning Opposer's document retention policy.

REQUEST NO. 39,

Documents suffcient to show the curent corporate strcture of Opposer, including the

identity of all its offcers and directors, its organizational units, and any decision-making

hierachy or hierarchies.

REQUEST NO. 40:

All documents concerning Opposer's policies Dr practices of receiving, handling,

arhiving, or storing of conswner communications.

REQUEST NO. 41:

All documents, including market reseh, consumer sureys, focus groups, and internal

memos, concerning the strength or lack of stengt of Opposer's Mark.

8



REQUEST NO. 42:

All documents, including maret research, consumer sureys, focus groups, and internal

memos, concerning the strengt or lack of stngth of Applicant's CAKEDIV A mark.

REQUEST NO. 43:

All documents, including market research, consumer surveys, focus groups, and internal

memos. concerning the similarity or lack of similarty between Opposer's Mark and Applicant's

CAKEDIVA mark.

REQUEST NO. 44:

All documents. including market research. consumer surveys, focus groups, and internal

memos, concernng the proximity or lack of proximity of the goods or services manufactued,

distributed, or sold or intended to be manufactued, distrbuted or sold by Opposer under

Opposer's Mak and those covered by Applicants CAKEDIVA mark.

REQUES NO. 45:

All docwnents concerning the value or projected value of the Mark to Oposer.

Respectfully submitted this the 22nd day of September, 2008.

By: it:.. &- /1dbr-
Lori D. Greendorfer
Schiff Haiin LLP
900 Third Avenue, 23rd Floor
New York. New York 10022

ATTORNEYS FOR APPLICANT
Charaine V. Jones
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IN THE UNITED STATES PATENT AND TRAEMARK OFFICE
BEFORE THE TRADEMA TRIAL AND APPEAL BOAR

In the Matter of Application Serial No. 76/529,077
Published in the Offcial Gazette of May 8, 2007

Cake Divas.

Opposer,

)
)
)
)
)
)
)
)
)
)

Opposition No. 91 I 77301

v.

Charaine V. Jones,

Applicant

APPLICANT'S RESPONSES AND OBJECTIONS TO
OPPOSER'S INTERROGATORIES

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, and Rule 2.120 of the

Trademark Rules of Practice, Charaine V. Jones ("Applicant") responds and objects to the

following interrogatories and incorporates herein all of the General Objections set fort in

Applicant's responses and objections to Opposer's First Set of Requests for Production of

Documents and Things To Chanaine V. Jones.

RESPONSES AND OBJECTIONS TO SPECIFIC INTERROGATORIES

INTERROGATORY NO. 1.

For Applicant's CAKEDIVA Mark, STATE by Month and year the dates of the first use
anywhere in the United States for each of the goods identified in the application.

RESPONSE TO INTERROGATORY NO: 1:

Subject to and without waiver of the foregoing General Objections, Applicant
responds as follows. Applicant refers to documents contaning responsive information

_.-.~£~-,...-._..--~.,. -~,r r- '""/~,-.~..,,: "'-'.',' r-', i
i t.t .:c, '~3 ,_., ~ ;/ t~: -",. ,i \
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~
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bates labeled CD7-16, 26-11 I, 115-16, and refers to Trademark Application Serial No.
76529077

INTERROGATORY NO. 2.:

For Applicant's CAKDIV A Mark, STATE by month and year the dates of first use in
interstate commerce in the United States for each of the good identified in the application.

RESPONSE TO INTERROGATORY NO.2:

Subject to and without waiver oftle foregoing General Objections, Applicant
responds as follows. Applicant refers to documents containing responsive information
bates labeled CD7-l6, 26-1 i 1,115-16, and refers to Trademark Application Serial No.
76529077

INTERROGATORY NO.3.:

For Applicant's CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the world for each of the goods identified in the application including the country in
which such use occured.

RESPONSE TO INTERROGATORY NO.3:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows: Applicant refers to documents contaning responsive information bates labeled CD7-
16, 26- 1 I I, 115-16, and refers to Trademark Application Serial No. 76529077 Applicant fuer
responds that the goods identified in the application have been advertised. promoted, sold and/or
distrbuted internationally, including without limitation in Telford, England in 2001. in Brazil in
approximately 2000-01, and in the Carbbean in approximately 1997-98.

INTERROGATORY NO.4.:

STATE the date the Applicant first began advertising Applicant's CAKEDlVA Mark in
the United States on or in connection with the goods listed in the registration for Applicant's
CAKEDlV A Mark and for each such advertisement, STATE:

(a) The name, address or location for each advertising medium used;

(b) The terrtory reached by each form of advertising; and

(c) The date or dates on which each such advertisement or promotional activity occured.

RESPONSE TO INTERROGATORY NO.4:

Subject to and without waiver of the foregoing General Objections, Applicant responds



as follows: Applicant refers to documents bates stamped CD7-16, 26-1 I I, 115-16, as documents
containing responsive information to the foregoing interrogatory.

INTERROGATORY NO. 5.:

STATE all chanels of trade in which YOU have distributed Applicant's Goods.

RESPONSE TO INTERROGATORY NO.5:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows: Applicant refers to documents bates stamped CD7-16, 26-11 i, i 15-16, as documents
containing responsive information to the foregoing interrogatory.

INTERROGATORY NO. 6.:

IDENTIFY the geographical areas of distrbution of Applicant's Goods.

RESPONSE TO INTERROGATORY NO.6:

Subject to and without waiver of the foregoing General Objections, Applicant responds

as follows: Applicant refers to documents bates stamped CD7-16. 26-111,115-16, which contain

responsive inormation, and fuer states that the goods have been distrbuted internationally

Respectfully Submitted,

October i 0, 2008 6.0~
Lori D. Greendorfer
Schiff Hardin LLP
900 Third Avenue, 23rd Floor
New York, NY 10022
Telephone: (212) 745 0814
Facsimile: (212) 753 5044
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The Queen of Cake

Artisan Charaine Jones turns flour and sugar into jaw-dropping '".isions.
By Eunnie Park (Staf Writer)

Do not offer Charmaine Jones cake.

But if you must prepare yourslf for negative feedbck. She is the nationally.
recognize "Cakcdiva" with sky-high siandards, and no ordinar cae win impress
her palate.

"You really don't want me to try it, because I'll tell you the trth," says Jones.
"And the majority of the time, the cake the I taste from other places is nast."

The nastiness of her competitors' caes is what inspired Jones to open Isn't It
Special/Outrageous Cakes.in Hoboken and Manhatt more than ten yea ago.

The Indiana native came to new york in her ealy 20s afer completing her masters
in ar from Loyola University. Sbe initially wanted pursue a car in music but
fell into bakig when she realize that the cake industr needed her more.

"1 was very disgusted with what I saw was available," she says. "So 1 felt that if I
was looking for that to change that was my life's callng - to try to change the

world of caes."
Drawing on her aristic background and the skils shc leared and inherited from
her mother, a French pastr baer, and father, an architect, Jones began
constrcting cakes that are as delicious as they ar beautifu. With fondant as her
canvas and sugar, her clay, she created caes that make people exc.laim, "Girl, you
a diva You the cake diva." sbesays.

At first, she was baing for acquaintances and other random connections, bul as
ihe word spread about the Cakediva, her clientele grew. She was able to open her
own bakery in Hoboken in 1990, and then Manattan in 1991. She now does her
baking in Manhatta and keeps the cake gallery and sugar room in Hoboken. The
gallery reveals hundres of photographs and models of Caked iva's previous works.
One cake looks like a bouquet of flowers, another, an enchanted castle.

Some ofherrecent orders include a 6-foot gavel cake for ajudge in New York, a
four-tier box binhday cake for the producer for "the Early Show", and a six-tier
with edible CD's and a sugar sculpture of Notorious B.I.G. for the Chnstopher
Wallace Memorial Foundation.

Working with a sta of the to eight people. Jones creates caes that may weigh

hundreds of pounds and tae days to make. in th past, she has delivere caes for

oversea clients in the overhead comparent of an airplane.

Jones' client have a choice of 1 i cake flavors and 13 fillngs; the mosl popular
combination is pink champagne with coconut fillng, she says. The base price for a
novelty cake is $250, wedding caes stan at $500. Multi-tiered and highly
decorated cakes can cost thousds of dollars, but for the time, labour and quality,
they are wort every penny and more, says Jones.

\,H.../I"".".. ...,i...i"" rnnifn....c:c:fnTl.c:c: l"r.nrrl.html 121012007
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"If you want a regular cae, you wouldn'i be coming here," she says. "Cakediva is
a major name we have to live up to. We don'Ljust put everythng we have into it.
we put our life into it."

Jones bakes for weddings, birthdays, corprate events and other special occasions.
Her fonner clients include Erkah Badu. Michael Jordan Jay Lena, Susan
Sarandon and Queen Latifah's mom. Her cakes ar also often featured on many
soap operas including "One Life to Live" and "All My Chidren".
A dedicated fan of ABC Daytime, Jones has been watching the two shows since
they premiered more than 30 ycar ago. She loved the handsome actors and the
twsted plots, but hated thc stalc looking caes in the wedding episodes.
"I kncw that the guy who's in charge has got to be disgusted with that cae
bccause me, as a viewer, was disgused," she says. "1 knew I could do better. n
So she went to thc studio and made a pitch 10 Jimmy Balzatti of the props
department in "All My Children." Her first cae was for a couple that met over the
Internet; she proposed making a threetier wedding cake with bride and groom
computers on top. Sjnce then, Jones has been doing the cake for all weddings on
the show.
"Her cakes, I think. are phenomenal," says Balzatti, who has been working with
Jones for about then years. "She's very good with color and textre (and) she does
know our needs."

Cakediva gets most of her inspiration from things other than caes, she says.
Seeing a chipped pavement or the texture of a fabnc can give her a new idea. And
her idea must be original and unprecedented, she adds. "I've always been a leader.
not follower," says Jones. "1 ca't stand to do what someone else has already done.
I'd rather die.!'

She would, however like to help others to do what she has done. She plans to wrte
a cookbook someday, teaching people how to make these outrgeous cakes
themselves, she says.

in the meantie, don't invite Jones to your birday expecting her to bring a thre-
tier mega cake. One thing she dislikes is to bring her work home - or to a party.
"I'd rather bring buffalo wings," says Jones. "Something other than cake, which is
what I do everyday."

01999.20(7 Cakediva.com™
All Rights Resered

Any usc of the images aidlor content frm this website without the: ownets prior written consent
is c;iprcssly prohibited and wil reult in proseculion 10 the fullest excil orthe law.

hun.lIww.ca.kediva.comlDressloress record .htm 12130/2007
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So Divine

Great Job Batter Up: She's a multilayered angel making the devils food
with a touch of cheesecake, but whether she's baking for the soaps or for
real-life dramas, Cakediva always delivers.From Food Arts Magazine,
October, 2000

At over six feet taIl, not counting the
store-bought hair and heels, Cakediva
is not a presence you're likely to miss
when you stroll through your next
bridal show. One look at the
staniesque, figure in stiletto heels, gold
lamé miniskirt and blond mega-wig,
and you know this ain't your mothets
Bett Crocker.

Cakediva-aka-Cbarmaine Jones-puts
the "special" into Isn't That Special-
Outrageous Cakes, her Hoboken,
New Jersey-based company. which
produces show stopping cakes in styles
like "Extreme". "Afrocentrc, ti

"Novelty," and "Conceptual." When Jones started the business out of her
tiny Manhattan apartment, she didn't have a clear idea of what to expect.
What she did have was a master's degree in fine art from Loyola
University,. an architect for a father. and a mother with French baking
experience. All of which came in handy when she began forging
remarkably complex and beautiful cakes that are as much edifice as they
are dessert.

As for training that might be more gennane to
the ar of baking showcase cakes, Cakediva
took a lot of baking classes to figure out as
she puts it, "what I didn't want to do. It

The process of elimination was a long one. It
began when Jones, who had promised her,
father the above-mentioned degree, delivered
the goods. then promptly loaded everyhing
she owned into her car and drove to New
York City to pursue modeling. Over the next
to years, her new career went well, but tr as
she might, she couldn't put her rnothets
baking influence behind her. If! couldn't run

htt. Jlwww.cBkediva.comJpre/press_foodarts.btml

Cucdi.. ar_ al ABC siudics ii ¡CIS bu.
linini ih h.."Y \l rii¡il~ ~e '" IJ Ilns..
Pho by Robn MilR
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away from cake," says the fated Cakediva.
In the early 1990s. Jones was using her tiny apartment to turn out dramatic
cakes.some of which climbed as high as eight feet and was transportg
them to her clients in taxicabs. One contact led to another, and, in 1992.
she was asked to prepare one of her afocentric cakes for a photograph to

be included in Jumping the Broom.- The Afrîcan-American Wedding
Planner by Harriet Cole. The book, which has gone on to sell
approximately 9 milion copies, led to Jones' introduction to the fantay
world of soap-opera weddings, birthday celebrations. and showers.

When Jones, an avid fan of "the soaps," saw that Noah and Julia, an
African-American couple on ABC's All My Children, were engaged, she
began pleading her case for preparing their wedding cake. That paricular
cake took a while to see the light of day'- in true soap fashion, Noah was
arested at the altar before the rites were performed and the vows weren't
exchanged until he was able to clear his name. Since then, many of Jones'
cakes, accompanied by more or less drama, have appeared on soaps like
All My Children, One Life to Live, and The City.

As the business grew and began to take up more of her time, Jones
realized she had to either commit to her avocation or ditch it all together.
Fate steered her to a friend who knew about some space available in a
Hoboken, New Jersey, warehouse. Space was about all there was -just
wooden floors badly in need of repair and walls that were half sheet rock,
half exposed chicken wire."Honey. i had no money!" Jones recalls. I did
those floors myselfI'd tear one piece of sandpaper into eight pieces, wrap
one piece around each of my knuckles and go to work!"

Over the course of two weeks-
during a snowstorm that
virtally stranded her in the

new place-Jones managed to
transform the floors and

:;: browbeat her new landlord into
::: finishing the walls. The

finishing touch was to paint a
wraparound floor-to-eeiling
mural, and her first show room

....... was born. It was around this
Utit,," waihful (y. o~i.~i.'$$0 dO$gn.Rødto.Moo.Clh:iv same time that Cakediva was
I'"'. r_ rinWiiri(øioo on 1M ..... bl'o by Røb Mil orn.

Jones sometimes found herself spending eight-hour stretches making sugar
flowers and working so hard, she recalls, "that I had to have an alter ego or
I'd go craz." During a trip to Los Angeles, while walking down
HolIy""ood Boulevard, "This big, red, Marge Simpson-looking wig, and
this other big blond wig were just screaming at me," she explains. She

l,t1n'II"""", "ii1.Pliv:1 il.om/rire.";i'nress foodars.html

Page 2 of4
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recalls, "stuck in Ohio with a 200 pound cake in the shape of a cereal box
and no way to get it where I was going. Let me tell you, that was too much
drama for yo' mama." Help came in the form of an offer from a bystander
who had watched, rapt. as Jones completed her work. Cakediva once again
emerged triumphant.

With all this work, and the soap opera.style drama surrounding it, one
wonders that Cakediva ever sees the light of day. "It's an ordeal."Jones
admits. "The lashes, the heels, the wig." As I listened to her incredible
stories. most of which star with "Baby. check this out" (as in "Baby,
check this out-let me tell you about the time the cake spies came to visit").
1 got the feeling there's a book in there. When I suggested this to Jones,
she responded. "Oh, I know. Adventures of Caked iva. I'm working on it
baby."

o 1999 ~ 2007 Cakediva.com TM

All Rights Resed
Any use of the images iindfor content from !hil website without the owner's pror wiitien conset

is expressly pro1iibite and wil reult in prosecution 10 the fullest exltnt of the law.

hnp:/lww.cakediva.comlpresslpressJoodar.htm 1
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TERMNAL
PRINTING CO.
:: Ocm:rollons of Quali, lririUng

P.O. Box 30. Hoboken NJ 070:30. Phone: (201)659.5924. (201) 795.17.30. fax; (201) 795-1580

Charmine Jones
720 Monroe Street
Hoboken, N. J. 07030

Date- October 25, 2002

Invoice No. 3325

Your Order No.

Ter~: Net 10 Days

JO No QuUly

2356 1.200 eakediva 2M" round white labels-Gold Ink

pJ)iO

f'a5~ relurn yellOl CODY UIth ~ent

CONFIDENTIAL

$90 00

T~ 5 ..

$95 40
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CAKEDIVA CAKES HAVE BEEN SOLD AND DELIVERED TO WEDDINGS,
PARTIES AND EVENTS IN:

NEW YORK
NEW JERSEY
NEW HAMPSHIRE
WASHINGTON, D,C,
NORTH CAROLINA
FLORIDA
OHIO
MICHIGAN
INDIANA
ARIZONA
NEVADA
NASSAU, BAHAMAS
~~~~~-_._---_..__...._..._--_..._---------------------------------------_..------
Charaine Jones has personally appeared on the following TV Networks/Shows under
the name CAKEDIVA:

Al Raker's "Raker On the Road"

Food Network's 'Birhday Cake Challenge' (Las Vegas, Nevada)
Food Network's 'Myster Cake Challenge' (phoenix, Arizona)
Food Network's 'Gingerbread Mansion Challenge' (AsheviUe, NC)
WE Network's 'Wedding Cake Masters'

Channaine Jones has attended the following ICES (Interational Cake Exploratory
Society) conventions in the year indicated under the member/exhibitor/demonstrator
name CAKEDIV A:

1992 Des Moines, Iowa
1993 Richmond, Virginia
i 994 Columbus, Ohio
1995 Kansas City, Missouri
1996 Baltimore, Maryland
i 997 Orlando, Florida
i 998 St. Paul, MiÎmesota
1999 Kansas City, Missouri
2000 Detroit, Michigan
2002 Nashville, Tennessee
2003 La Vegas, Nevada
2004 Washington, DC
2005 New Orleans, Louisiana
2006 Grapevine, Texas
2007 Omaha, Nebraska
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Subj: CSI100th cake
Data: 10112120043:53:27 PM Eastern Standard Time

From: ran.melro.set§tvc.cbs.cpm
To: caker;!iv~.(§~o',c!lni
Sent from the Internet (Details)

...,,,'."

oCocinvrtÐ_mech_r1. pdf;,:.

Attached is thc bnslc coloring that I think we need to go for and the logos that nced to be in~orporitcd. Like wc d¡scus~ed it
wil be for Friday, October 22nd (II AM probably) in Santii Clarita. 250 people.

Please send me an idea and we can go from there.

Thanks.

Ian Melrose
CBSIPN
Director, Talcnt Relations & Special Events
323.575-4111

8z
:!"
m

~
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Forwarded Message:
Subj: question ro wedding cake top

Dale: 9121/20046:29:49 PM Eastern Standard nme

From: hsn~iderr~f!(§cn:kiip.C:m
To: gieØiv.a(§~.(ll.ç;9.i:
Sent from the Internet W.~S)

HI - we used Cake Diva a year ago when we got marred and the sales representative told us not 10 freeze Ihe top
layer of our wedding cake but Instead, that It was your policy to make us another top layer for our 1 year
anniversry complimentary. We never heard back from you at the one year mark and I figured that maybe it was
our responsibility. If so, I would like 10 arrnge 10 get the lop of our cake.

Thank you very much for your assistance with thIs.
Hayley Snelderman (Iversen Wedding August 10, 2004)

8z~
a

i
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Forwarded Message:
Subj: RE: question re wedding cake top

Date: 9/22/20042:59:37 PM Eastern Standard Time

From: l)sneJc:E!II.a.llQçmkllp.com
To: C.~k_eJl_i.'l~cæa9.r,ç:.Q

Sent from fhe (ntemet (P-etalls)

You can look up my order - she was a young woman - and i was told NOT to save the top of my wedding cake
(hat it wouid re.baked and fresh - so we specificaiiy did not save it (although it was given 10 us by the Bel AIr after
the wedding) ... it is no! about the money for a cake - but the sentiment and superstJion thai is now forever ruined
- and thaI i did think it was such a nice touch wIth your service that It did help me in making the selection to use
your bakery.

Very truly yours,
Hayley Sneidennan (Iversen Wedding August 10, 2003)

8z
OJo
m

~

--Original Message----

From: Cakedlva&iaol.com (maJlto:Cakedlva(§aol,com)
sent: Tuesday, September 21, 2004 6:38 PM

To: Hayley Sneldennan
Cc: cakedlva(§aol,com
Subjec: Re: questIon re weddIng cake top

Do you remember the person who told you that????????????

"o
g
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Forwarded Message:
SUbj: Re: question re wedding cake top
Date: 9/21120049:38:12 PM Eastern Standard Time

From: Caked.j~a
To: hsneiclemi~n.~crr.kiip.ç.Qm

CC: G-,l~ediva

Do you remember the person who told you that????????????
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Forwarded Message:
Subj: Re: question re wedding cake top

Dale: 9/23/20048:47:41 AM Eastem Standard Time

From: Ç.akg~lva
To: hsnelçtermanlIcm.l!l..c.9ID

CC: ÇeKegjya

1 sorry Hayley....you said the "Bel Air"....Where are they located...????

~~"
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Forwarded Message:
Subj: RE: question re wedding cake top

Date: 9/2312004 1:10:33 PM Eastern Standard Time

from: h.sneii;ermaii(§c(Ykllp.com

To: C.akeQilJa,~Q!.çom
Sent from the Internet (Details)

The Holer Bel-AIr. You are their preferred cake maker. You were hIghly recommended by them when we
originaiiy said that we wanted 10 go with Hansen's, we were convinced otherwe.

---Original Mesage--
From: cakedlva(9aol.com (mallto:cakedlva(9aol.comJ
sent: Thursday, september Z3, 2004 5:48 AM

To: Hayley Snelderman
ee: CakedlvaC§aol.com

Subjec: Re: question re weIng cake to

I sorr Hayley....you said the "Bel A1r"....VVere are they located...????

o

§
~



Forwarded Message:
SUbJ: Re: question re wedding cake top
Date: 9123/2004 7:08:57 PM Eastern Standard Time

From: Ç~e.Qiv~
To: ti5n.eiderm~.It§JI.lßom
CC: Cak~diy_a

,'",.

~"
m

~

I'm very sony Hayley.........but I must repeat the question......WHERE IS THE BEL AIL LOCATED.......in
California..... ?1777.... Yes?????????????????????

,
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Foiwsrded Message:
Sub): RE: question re wedding cake top

Date: 9'2312004 7:22:49 PM Eastern Standard TIme

From: hsne(dermari.(1cmkl!p.colJ
To: Cekedlvçlgagl.co.r
CC: Rlçk¡§rçrnIElssQQom
Sent from the fnternet (DetBil$J

-.",

I am sorry - what is your name please?
With whom am I speakIng?
Hayley

--rIginal Mesage--
From: CakedlvalIaor,com (mallto:CakedJva(9aol,com)
sent: Thursay, Septembe 23, 2004 4:09 PM

To: Hayley Snelderman
Cc QikedJva~aor.com

Subject: Re: questIon re weddIng cake top

I'm very sony Hayley.........hut i must repeallhe question......WHERE iS 'THE BEL AIL lOCATED.......ln
CalifornIa.....?????.... Yes?????????????????????"

~
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NetworkSolutíons

WHOIS Search Results
,

WHOIS Record For

'_""".'/¡"-ô_ct.' .; ä. ., "....._--,.:.._...-. - --'" "" ,,.~ø():
cakediva.com
Services from Network Sol~tins:

Certrie Ofer Service. Let us help you gel iiis domair name!
Batkorder. Try to gellh15 name wlien il betos iivallable.
SSL Cenicates - Get peace of mind wiUi a secure certcate.

Site Confirm Seals - Diplay a lil'rity seal and gain visitor ln

VIit AbulUs.org for more information about CAKEDIVA.CDM AboulUs: CAKEDlVA.COM

Registrnt
Outrageous Cake
AnN: CAKEOIVA.COM
rio Network Solutons
P.O. Bo.:447
Herndon. VA 20172-07

DomaIn Name: CAKEOIVA.COM

AdmInisttive Contact:
Jonas, CharmaIne
pf4dv3vQ7~networksolulionsprlvaleregistration.com
ATTN: CAKED IVA. COM
rio Netrk Solutons
P.O. BO.l447
Herndon. VA20172-07
Phone: 57Q.708.8780

Technical Contact:
Hm;tmaste. Besllnternel
pw4cl3z75b6nelwrksolutnsprivateregìstration.com
ATTN: CAKEOIVA.COM
do Nelwoo SolutIons
P.O. BO)447
Herndon. VA 20172-07
Phone: 570.708-8780

Record expires on 13-Jan-200 REDACTED
Record created on 13-Jan.1999

Database last update on lJ0d.iOO

Domain servers in listed order: Maniige

lNen you regisler a domain name. current policies reQuire that the contact inforation for
your domain name registration be included in a public database known as VlOIS. To leam
alXut actions you can tale to proiec yourWHOIS information visit
\W.lnlerritprivai;advocle.org.

NOTICE AND TERMS OF USE: You are not authoriZd to acc or query our WHOIS
dalabasc Ihrough the use 01 high-voiume. automated. electrnic proses or for the

purpose or purposes 01 using the oata In any manner thaI violaies these terms of use Th
Dale in Nelwork SoluUon::' WHOIS database is proided by Network $oluUons for
information purpses only, and 10 assist persons in obt;iining inlormahon about or related to
a domain name registration rE:rd. Network Solutions tloes not guarant~ ils aa:racy. By
........,..,...... '...""e' ~...... ._" ....~..... ..hW.. .... .h.. ,.."~.,,.... ..._...,t ..~... v.... _.._ 'hM

:;:;'.:.
;-;

YOUf(:art 'l iiPi1

.wii:KÖlí../-
SAFE,,.:"
r.:gÎ¡)"te..-..u

.~- :~~;~w...:i.

The fuure is on mobile Web sits.

"l.,ç,i.
~ ,¡,,¡lor.,._...-
:;-.:,~,,,,.-......-....._-.-~--~....~--.-

'\ Ex.. :mur reiich
wi 8 .rob

, ""inj ~j

;-sear.Ch" I

G.o,1

CDOO0026



~.r;';.;"~_:.;:,í...,~

NS1.BEST.COM
NS2.BEST.COM
NS3.BEST.COM

DNS

This listing is a Nelwork Solutions Private Registration. Mail correspondence to this
address must be senl via USPS Express Mall"" or USPS Certified Mailll; all other mail will
not be processed. Be sure 10 inelude the registranls domain name in the address.

Show underlying registry dala for this record

Current Registrar:
IPAddres&:
IP Location:
Record Type:

Server Type:
Lock Status:
Web SIte Status:
DMOZ
Vi Directory:

Web SIte Tite:
Secure:
E.commerce:
Traffc Ranking:

Data as of:

NETRK SOLUTIONS, LLC.
128.121.13"2_07 (ARIN & RIPE IP searc)

US(UNITED STATES)-COLORADO-ENGLEWOOD
Domain Name
Apache 1

clJenlT ransferProhibfted
Active
no listings

see listings
Cakedivs.com
No
No
2
23-Aug-ZOO

Need to get your business
online?
Our professional designers
can build a custom Web slle
for your business.
$49.95/monlh, plus a $399.00
design fee'Gii:'¡

PenormanceClicksTN from
Network Solutlons
Create and manage your
online advertising from as fow
as $125/month plus $99 one
time set-up fee

BUY THE AVAILABLE
EXTENSIONS
FOR THIS OOMAIN NAME

cakedlva f2 .Info

wikediva Ii .mob!

cakodiva 0 .bjz

cakedlva 0 ,us

cakediva 0 .00

cakedlva 0 .WS

cakedlva 0 ,b,
cakedlva r, ,vg

cakediva 0 ,g.
cakedlva 0 .to

cakediva 0 .m.

; -èontiiitJë.~ I

SEARCH AGAIN

Enter a search lenn:

e.g. networksolutions.com

Search by:
~ Domain Name

o NICHandie

() IP Address

¡ Search,; J

¡Go';.1

Doma;n N:imes I Web Hll~ri i Web Deign i $SL CCrlifiles i Sell Oniine I Emil SeC\lliy i Pay Per Clic i Online Miirkeilri
Design a Webs.ie I Se¡irç,h.Erilne.OP\triI~¡iUon l Ciisioni l.ODO Desl.in i Press ,Riilease Seivices J Email Accunt I Web Ana.lyli

CD000027



OpenSRS Whois Lookup Utility Page 1 of2

OpenSRS Whois Lookup Utilty
Whois info for, cakediva.com:

Whois Server Version 1.3

Domain names in the .com and .r.et domains can now be registered
with many different competing registrars. Go to http://www.internic.ne
for detailed information.

Domain Name: CAKEDIVA.COM
Registrar: NETWORK SOLUTIONS, INC.
Whois Server: whois. networksolutions. com
Referral URL: http://www.networksolutions.com
Name Server: NSl.BEST.COM
Name Serve" NS2.BEST,COM REDACTED
Name Server: NS3.BEST.COM
Status: ACTIVE
Updated Date: 30-dec-2002
Creation Date: 13-jan-1999
Expiration Date: 13-jan-200B

~~~ Last update of whois database: Fri, 19 Sep 2003 06:19:23 EDT ~~~

NOTICE: The expiration date displayed in this record is the date the
registrar's sponsorship of the domain name registration in the registr
currently set to expire. This date does not necessarily reflect the ex
date of the domain name registrant's agreement with the sponsoring
registrar. Users may consult the sponsoring registrar's Whois databas
view the registrar's reported date of expiration for this registration

TERMS OF USE: You are not authorized to access or query our Whois
database through the use of electronic processes that are high-volume
automated except as reasonably necessary to register domain names or
modify existing registrations; the Data in VeriSign Global Registry
Services' ("VeriSign") Whois database is provided by VeriSign for
information purposes only, and to assist persons in obtai~ing informat
about or related to a domain name registration record. VeriSign does n
guarantee its accuracy. By submitting a Whois query, you agree to abid
by the following terms of use: You agree that you may use this Data on
for lawful purposes and that under no circumstances will you use this
to: (1) allow, enable, or otherwise support the transmission of mass
unsolicited, commercial advertising or solicitations via e-mail, telep
or facsimile; or (2) enable high volume, automated, electronic process
that apply to Veri Sign (or its computer systems). The compilation,
repackaging, dissemination or other use of this Data is expressly
prohibited without the prior written consent of VeriSign. You agree no

http://opensr.orgfcgi-binlwhois.cgi 9/i9i2003
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Cakediva.com

12.. .
..r 'NJ2s:l1(tJr¡,_,:rüÜ31i,,': - ~v~,

WI'4.J? 9Ar (lahlle& ø. ~ !/.J !.iillf2P'P

Page 1 of i

J~ Qn!erYnur
~.~,~:ì Cakediy~ Greeii!!g Ciin!s~ here!
~ ti!l Cm '/ $I

It 1999 - 2003 Cakediva,com
All Rights Reserved

Any use of images and contents from this site without the owner's consent wil be result in prosecution to the fullest
extent of the law.
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Untitled Pagt: 1 of I

(nStyle Magazine's Wedding Issue, Spring 2001

'-- ~

,.. . c"

Essence Magazine, February, 2001

. \...,~c
~~;
!l~'.. .I.~~.

¿f -. - '-'-' '.
:_~;,-~;:~ "" .. ".:~';~
.. "..

ii 1999 - 2003 Cakedivacom
All Rights Reserved

Any use ofirnages and contents from ths site without the owner's consent wiU be result
in prosecution to the fullest extent of the law.

http://www.cakt:diva.com/whats _ new/whats _ homc.html 912212003
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Untitled
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Ptlgc I ori

at1.~. I.. , ., . .~ . . c'

Il i 999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from this site without the owner's consent will be result
in prosecution to the fulest extent of the law.

hitp:/Iwww.cakediva.comladventureladventure _ homc.html 912212003
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lJnlili~d Page i of I

Here is the Cakediva Press/Client Listing

Television Magazines Books
Geraldo RvIera New York Times Jumping The
Rolanda Daily News Broom (Book)
Gordon Ellot Essence Jumping The
Donahue Elegant Broom (The
NBC Weekend Wedding Dresses Workbook)
Today Show Magazine Victoria's
All My Children Bride Magazine "Romantic
One Life To Live Bridal Guide Weddingsll
The City (Loving) Magazine

Wedding Magazie
Signature Bride
Magazine
Sugarcraf
Victoria
TimeOut New
York

Il 1999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from ths site without the owneò consent will be result
in prosecution to the fullest extent of the law.

http://www.cakediva.comJpress/press_home.himl 912212003
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~..,,,..... Page 1 of 1

"i can't believe Ws a real cake!" Thatis usual reaction after seeing
these cakes displayed at varous celebrations. Yes, you can have your
cake and eat it too! Not only are they edible works of art, you also
have a choice of over 100 delicious flavors. Cake tasting parties help
you decide which flavors your guest wil like the best Specializing in
ethnic celebrations, Charmaine "cakediva" Jones ca accommodate
from 6 to 1000 guest at any pary. All decorations are edible and
custom made to each client specifications to ensure it's unique one-
of-a-kind flair.

How does she come up with these designs? By listening to her clients
and interreting what they want along with their help. Like
duplicating the raj Mahal, A haunted house with edible windows
with lights, A bust of Michael Jackson, the Empire State Building,
the Arch De Triumph ...

Some oflier clients include... Erica Badui Queen Latifah's mom,
Michael Jordan, Jay Lena, Susan Saradon, Charles Oakley, ...
However, she says" Although I do have some celebrity clients, I
make cakes for everyone, because these cakes make the party and I
love seeing my clients having a grand time ... this to me is the
ICING ON THE CAKE!!

¡¡ i 999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from this site without the ownerls consent wil be result in prosecution to the fullest
extent of the law.

"o

~
http:/:www.cakcdiva.comlbîo_home.htm! 9/22/2003
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111999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from this site without the owner1s consent wil be result in prosecution to the fullest
extent of the law.

i
hit p:/!www.cakediva.com/gallery/gallery_home.html 912212003



.,.

J)~
For ordering information,
or to make an appointment,
you can contact the Caediva at:

Isn't That Special Outrageous
Cakes
720 Monroe Street
Hoboken, New Jersey, 07030
(212) 722-0678
(201) 216-0123

Page 1 ofl

CHkc Flavors:
Vanilla
Yellow
Sunkist Lemon Zest
Lemon Poppyseed
Banana
Pink Champagne
Pound
Tangerine Orange Zest
Old Fashion Chocolate
Butter Chocolate
Carot

FBling~.:

Rasperberr
Strawberr
Banana
Coconut
Pineapple
Lemon
Chocolate Mousse
Bavarian Cream
Guava
Apricot
Buttercream
(Regular, Lemon, Orange)

PLEASEJ'IE:
The base price for any Novelty Cake begins at $250.00,
and Wedding Cakes hegin at $500.00

'" All decorations are made out of sugar and are all edible.

i; 1999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from ths site without the owner's consent wil be result in prosecution to the fullest
extent of the law.

EIl!ill: clllu~djni.(gaol~l;01!1

i
htlP://Ik"V/W .cakediva.comJorder _ home.html 9/22i2003
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Why YES!!!! You can have
your cake and eat it too!
These Cakediva cake cards can
be used as invitations to that
surprise par or to let that
special someone know you
have not forgotten them on
those special days in their
lives.

And ¡fyou are in the vicinity
of New York City,
you can get that cake on the
card delivered to your
door!!

Minimum order for magnet
and cards....lO
$3.00 each

Call (201) 216-0123 for more
information

Page i of I

(( 1999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from this site without the owner's consent wil be result
in prosecution to the fullest extent of the law.

http://ww.cakedi..ii.com/cad _ order.litml 91221003
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SPECIAL

. 

Summer
.Wedding.
føshions'
Sho,t Cuts to fashion

For Brides of Color

. (our Caribbean.

. -Joneymoon-
i UI Inclusive Resorts ·
: Jamaica · Antigua '
. "artinique . And Morep..

l'.
,;'.,J.i-.

¡ cent-Sational Products :~~~':'
: Dr the Bride ; ~:i:'

;.",-..".

.. ....l"...~~.
; .j"",;,,~-" -;..'- .

".::: ~~'''~~~~~;:.~¡:~:L~:r.),:',,~...\.:.~!'L.;..\\..

" . -~ ~$~.w.'. ..1..
~. ~'...';~\:.: -~¡i ; .

.:,~/~, '.. :. ''; j

. .,.~l.
.' ,;;X!

. ". '._. ,.,c....'\:'r
.,,

~
,~'
l ,..r

~
'.

Celebrity Marriage.
. Then and Now

The_ Biautiful and

,. Talented
'Vanessa Bell
..! Call~a~

'J .... !lJ!...g"..
" " .':..~;;~.

. " .~.". ..'¥... .. ...

: ~ew Section:. I.IVING TODAY
:hóices for Contemporary Couples

,.,

" ¡,

.~ . '. -I.
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UNIQUE
CAKES

Ftom 1hl; vAiile 10 block sond. ihe Coribben is
~nown for Ji mC)melizing beaches, tropical
!Ios and eiolic foos. Charmaine Jooes of 1511'1

Tlial Speoi-oukagei Cokes caplures all t\¡s
in CoiiOOn in5piled wedding cokes All shells
aiid floweis oie Iirimoe ouJ of icing
This pure cnoco/ale cupie doll 01 1he eoily 20lh
Ceniury odds on eilinic lauch and a delicious
fav 101 ~peciol gues¡s.

j:

THE BLACK CAKE
This Coibbri tecipe is abo biown as ihe Christmas Cole
This veision is 0i of many beau~e ihe i.iel to ihis tecipe
hw be pwse do iiuouh generalions.

I pond Curioiiis
l pond Rois;ns

8 ounces PlUnes

4 oucs (ilion
I leospos Ground Spices

4 Icl:pall Rum

i /2 pint wine
I pond Bullr
1 ~und Sell Ri~ing-~¡fied fkir
14 ou""es Dark Blown S~9ar

i 0 lotge eggs

1/2 lsp Almod Ellroc1
Potchmcn! Paper

Wash and piiiee the cutronls.

prnes and toisins and pul ¡nla °
Ioige dean joi Ad citon. a iobiesp of sugar. spies, rum

and wine Lea all thes cOvted from 2 weeks 10 3 monlhs;
ihe loger ihe mOle polent Greae and flour a 10 ioch cole

pan and sel aside Cieum bulle! and iemaining sugar, 00 i

slighily bealen eg9 01 a time tninei Mi~ 10 a creamy
consisrency. odd !tull/tom jor Slowly odd sihed Iiou/_
Consisiency shoiild nor be wnny GfCO~C co\e pan as
rollaws fuse ~hoiicningi 10 greese enhie per" ihen covet
bollom of pon wit~ potChmcnl poper, 9teese potChmenl

popei. ii cnllie pon (Iighilyl mof.ng SUlC no 1I0ui IS Ie/i 1/\

coriiis 80 IrJ oppioiirr.oe.'y '2 l /2 hOOfS 01 325 degiees

un/i) (ole 15 spriri and fiim Coiiip!iely cco befoie fOß'I/\9
hom ¡xn Seve i'2 or nioø
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Isn't that Special
Outrageous Cakes

(212) 722-0678
(201) 216-0123

.,' ~.~~:,..il .
¿ . d_,""". . .t ". ...~,'t. ~- ,,~ ( .., '''''' .::;.:,_.:,~;: ;~:. ~..". r,*~i'~ ,n~ .,c'" r". .i' ",.. _ ,.., /i-.,;:_.. ~, ' .. \; Jll

,-';;\4\''' ,--'-.' "-T'T:".~' -. \ ..~" .'. ,.,' _ ~l ~,~.r~,\ \ - i'" . ..-. - ~- ') ,~,.
\\- _ _" è '.\:~W,'r li1',,'-~,;:~

,'". i.'''..: ,,_.' It:,.,tl¡.,. "
;t i .~\"',~,. ",- .', Á ~ ,,,,, \ili:K~ ",o.¡r -- .. ¿¿~'._ t ~~t..," .' I j- ;::r'. .. .. "ii' I ' -or., - .....,~ ~,il'2 .t-\' ~-1¥~~ ~~,:-, '!h:''''--i:'~i

.. J .. .. " Ltl.t~~';:~i7.." .. '.,~""",ii.' .;. ....._ ~'l !",.",

G one ~'e th.. d3Y" of ihe

plnile bride ;ind g,oom
on iop. The w..ddlng

c~kes of lhe 90's lire as

muc ~ "l:o:me of pei:onl stle li II is
a sym or hope lind love. Fro uidiiJ
III io f~ni: yo "''' only Iilted to' yor
;mig;n:tÏIn In i:ii ~nd copt.

Pyr:niJd~, haiinu:d houses with o:dible win
dow" ..Ith ll¡:hL!. realL.lIc siig" nower.

dr:pc ""g;r lõCt, diipliaiiion. or fabrc In

Idrig... ni~:i jlJ a f~ of yor d=ilT
.o:~liz"d wiih "bn'l ibal Speci~1 -
Oulr~g~lls cikes.'

Siacked cike.. ~nd ihem" c:lees arc all the
F.E.;~".'

~~ge ~nd Ch~rimiri Jnne. ~fTectlon~ieiy

knowß ~s the .('ke diva' I' li:adinll the

n:llion lnio wI' unique rnke ¡qJes. Her

:ontp:ny ('rid"" lI"df no ~eryhlng being

..cilhk on thl. ,.alec. From peppermint

ßOWl'lS 10 c~r.niL'1 l:lllll'rc.e:m. Th~ n:i.

VOUl: :in' cOlks."- Calee wi!nn p:ril. ialee

ria.. in iI.. C;,k.. Ar CllllL'ry 1b.e you

wi be ~ble 10 wte the ßavour you h:ve

si:i:te for your wedding. Alihough meT

~rc mariy porúollos ~nd viiios of wo¡k,

ii is noihg lile" seeing ¡he r:ke. 3

dimn.ioruiy lipan eniering th" C:ie Ar
G~Uery. Bri:ihiiking now ~nd dlsplaY'

Flavours
Ca.. Ins tmfl",.

.
Y.uo..CU

RlJHHr pr,_
&,..m.. slrdWeNY crøn

.
PIN". aiI'A& t;

Cbømpøgne cr_
RøspbNr rbampøgn i:ii

.
SUNIit: UM GU

únll curt_if
.CHn=

Cble møri:i
Fri.b bwi aeøm
Geoi Cboli
Høzel_ CNm
JlQS~NY~
o-. mll".

.
Cu~=

PllUpp~ tr..
.Co~..

Sor trtm &brx
bn"if &ber

lJ; ßmb CrQfVø..ai or ar
.

JAM 8LCl Cu

"Now over 100 navoUl avilale'

an in .ug¡r. Amazng wor ofToie An!

Ovr 100 deliciou navoui:;

REDACTED I
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Isn't that Special-Outrageous Cakes
presents:

,

L

I

http://www.foodstop.com (click on The Cakediva)

"~--'

".- - ~~"," :(;~: ..
. ¡;1.-k "., '. ~.,. "ì' i". -,
-" -r-:7::')'-:'¡' ~

.~~ i~.A ~.,W1~ ".' oJ ":\J.t._.",,,,;..I~"S
:;'d',~"ri~j2;r;;:~lEfEB

email address: cakediva (g ao1.eam

I:

L.

(212) 722-0678 call for appointment (201) 216-0/23
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-r'o,

jB)~,;,
, .'.". - ,. (.~

'(&i~§~~

.~-;/':,'-',":
\t~:~~~ -'-~~i

'::- --,'.',

~'ü ~ ......':.l;
. what's. in ? .... .~'l, "'.
for Brides. ';:~\ ~ ,;

. scorpio!, ~3 & petite.~
selec your gòwn;;accorcllng to your GJ~(f;~\

~ ~ andìtr0CBD~BcsGJU 0Ô~Qù \
, ;1 feU / Winle( 199

: And as alway~J nire and ~nli~rlii
.. 'Rre exclusir¡e gowns i ~ ~~i~ I ~ i-', i-:~'2;,"i:'."'" I~ _1.82!..! 782J...~.. _._1.' ,':r':;;:;.:~-.:'., :. ~47':l USA $4.95
: ;:,;;".J$L;,~:jg¡~l~Ãg-~,~. .. _ : ...;)

"
,

i

ß\DL
GaCVG\l3Li0ØGi0

(iliß",
preiousStnes
are a girl's
best friends

1M
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Isn't that Special-Outrageous Cakes
presents:

http://www.foodstop.com/cakediva.html

1!
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~
-..
~
£

J
REDACTED

email address: cakediva (ê foods top. com 

(212) 722-0678 call for appointment (201) 216-0123
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TRENDS
DESIGNERS

STORES RJR
THE BRiDE

HER MOTHER
Ai'\D MAiDS

Jevs,
fre spsing
issue

THE îv¡tDfrEF..ii,Ji'~C¡;j'~

. UIJHí'
SPRING/SUMM 199
DISP urmL JUNE 24"

Os 4782 USA $4.95
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OrderYlur
Cakedlva Updalt:
Greepg Ncw stuin Gallery an Pr

Cards herl setion (If 
th site!

You caD CODtact us at: (212) 722-78 or (201) 216-0123

II 1999 - 2008 Caediv.com
All Rights Resrved

Any use of the images and/or content frm this website without the owncts priorwrtto const
is exprey prohibited and wiU result in proection to the fulest e:ilent of the law.
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o i 999 w 200 Cakedva.com
Al Rights Reed

Any use of the images and/or content from th wcbsite without thc owners pror wrtt const

is expressy prolubited and wiD reult in prosecution to the fullest cxtet of the law,
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(..'...1.,". s .-ie, e 1 bM Fhr ¿,F;i....J,.., __
Rnell.tIe Cakelva PtCUent Lhtlg~ Ocrdo River

Rolanda
Oordou Elot"""'
NBC Weeked Tody Sh
AU My ChUdr
One Life To Live
"' Cily (U
Robe Wagner
MOM
KaS"'
lyaa VanB""
Slick Rick
Fat Joe
Mi. Jones
Weny Willam

Bøoks

Coming Together

by Harret Cole & John Pìnilrhghs

Jumping the Broom-secnd Editon
by J-Iartet Cote

Magailnef

Esce Magazine.

November, 2005

New Y Qrk Weddings,

Sprg, 2004

S!l MagaTne.

June/July, 2003

The Record
Aprl, 2003

New 1m Life Mpgaiie,
Febrry, 2001

Inste Wedding MogaTne
Sprg, 2001

essece Maguzine.

Febrry, 2001

Foo Art Maguzine.

OClObe.20oo

"

I

Manhttn Bride Magaine.
Springlmer.20

Monhna Bride Mowine,
FalUWinter,2O

NewYoiTimes
DailyNew
E,,,,,,.
Elegt
Wedg Dre Ma
Bride Magae
Bridal Guide Magac
Weddig Mage
Signat Bride Magae""
Victria
TimeONcwYor
New York Wedgs
Savoy Mag
The Recd Newpe

Jumin The Bro (2 Edii)
Jumpig The Brom (IrtEd)
Jumpin The Brom (Wot)
Coing. TÐgeer
Victria's "Rtic Wed-

0199-10 CacoTNAll......
An us ofilii Ùl aior co ii WI wdit with

th OWlI pror wñtt ~I
is ~Iy prite an wilt ~ In pr to th fullCl

extoftlli1aw.

MI
Oo"Oieincal
MGr Stacy.(ltl'8 Hoqiit
BlgApple Ci :;' .
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BIG Birhdays

Miriam and Stewart Chandler's Wed dine

. .
.-

Noah Keefer and Juli Santos' Wedding

Copyrght Aprl 2007 by Da~!l Tu~ra

C 1999'. 2007Caedvacom™ .
All Rights Rese

Any us of the images aior cot frm dis wcJnite 'Wthout

, the owners pror wr cot
is explyprbiite Ild wi ret in pito the fues

imt of thc law.
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C 1999 - 2007 Cacdiva.com™
Al Rits Reed

Any us oftbe imges and/or cotent frm th webite without the owers prior wrtt conset

is exprly prohibited and will ret in prosecution 10 the fuIlest extent oflhe law.
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"I an'l ae~ it'ii a re cae!" .Th is us ieon af se th caes dilaycda1
varou c:ebr. Yes you ca have yóun~akc and ea it tOl Not on ai t1 edòle wor

of ar you al have a choice of over 100 delicious flavor Cae tag paes he you dede
which Ðavon your gues wi lie th be Speal.in edc ce1eoi Cb
"caed" Jon ca accmmodate fr 6 to 100 gues at ai pa. Al deon. ai
edble an Ciito ma to eah client spons to en it unque onf-a.kid fl.

How doc she come up with these design? By lig to he clients and intereg wha

they wa along with thir help. Lie dulicag th Taj Ma A haunte bou wi edible
wiws with lights A bus ofMicha Jacn, the Emir St Bui th Ar De
Trumh._

Some ofbe cJients include _. Erka Badu Qu Latifah's moID Michel Jor Jay Lea,
Sus Saon Chles Oakey, .,. Howev, sh says " AliIugh 1 do have some celebri
clients 1 mae caes for everone, ~us th caes ma tlé pa an 1 love seg my
clients havig a gnd tie .,. th to ~e is th ICIG ON TH CAK!!

01999 -2007 Cakediva.co1M
Al Rights Resrved

Any use of the images and/or cotent from ths website without the owcts prior wrtten conSCt
is exprelyprohibitcd and will resut in proection to the fulest extet of the law,
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C:d.:i' Flavors: Vilings:
vll
yeJl_LcZe''Lo Pop-Pii:
Pou go
Taner One Ze
OldFasoti Chocla
Bo ChoclateÇÒ
RedVe!ei

lLNOTE:

.., .. . . .....'d~
ÇOCPiIoLe .

. Choclate Mou.
Bava Cr
Qu..
ApciBuea
(RgUar, Leoi One, Cal)

For order in()nnation,
or to mae an apointment,
you ca contact us at

Cakediva™
16 E. 38th Stree
New York, NY 10016
(212) 722-78

Cakiva™
324 Monroe Street
Hoboken, NJ 07030

(201) 216-0123

Email: cakedivB.(á!!OI.com

. Caes at atS800 ": pq pe

. Co_ besat.n'OO i- ord")

. Ml Caes bt aUIs.O (SD:1U-ord)

. The base pri lo aø Novel ~t be at $6.00

. wédg Caes ~ aU800.~

*-.4 tÌortmOr fai;ldøf SIIBlirìliid.i lI~.,

,. Edle Sea Sii ~ be ~Ùm¡nei ~ aú/o, ~

C 1999 - 2008 Cnedva.com
All Rights Reserv

An us of the images and/or contet frm ths website without the owners pror wrtlei cont
is exresly prohibite and will reult in prosection to th fulles extt orthe law.
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SOAP OPERA CAKS

i.."_....:._ __i_'i..'~~"_. _ _'" "f~' nnnnfV ,.n.~. ,iou
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Cl i 999 - 2007 Cakediva.com
All Rights Reserved

Any use of the images and/or content from this website without the ownets prior wrtten consent
is expressly prohibited and wil result in prosecution to the fullest extent of the law.
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AFROCENTRIC AN ETHNC CAKS

I._.ii~~i...:.,~ _1,,~1I.~,1_11_' ~i: 1._, /. ni"n r,nl'nnn9 ..n;;'''"1'PUl
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1!1999 - 2007 Caedva.com
All Rights Resered

Any use of the images and/or content from ths website without the ownets prior wrtten consent

is expressly prohibited and wil result in prosecution to the fulest exent of the law.
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EXTREME CAKES
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C 1999 - 2007 Cakediva.com
All Rights Resrved

Any use of the imges and/or contet from ths website without the owner's prior wrtten consent
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CONCEPTUAL CAKES
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WEDDING CAKES
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NOVELTY CAKES

.-

g
1" ,r~

""

..,Ut.:..... ;.~~~. .
~

.._.ii_i...;... "_,,,~1l_.,,,~1l_. ~"..."....__'11 "I"n rinl'nlVO 1.n~.,," .,10'1

CDOOOO73



Uiiuueu

. __'_~II_./__,,_..._.,,-,_..~- fiO '.nc..... nui'"'' rinnn..--"., ~~~..",...

CDOO074



VlIUUi:

1!1999 - 2007 Cakediva.com
All Rights Resered

Any use of the images and/or content from ths website without the owner's pnor wrtten consent
is expresly prohibited and will result in prosecution to the filest extent of the law.

L_.,,_,.~.l.~ ~_I_ll_.I_n_. ~..._.... 1.._," ..i"~' nnr.nnno ,.n~..u D..n

CD000075



UUUIlCU

CORPORATE CAKES
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CAK ALTERNATIVES
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Jumping the Broom - The African-American Wedding Planner

Second Edtion

by Haret Cole
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Essence Magazne, Nove.mber 2005

Profit from yoìirpas8ioB

By Ingrd Stugis

.
Credt: Peter Chin .
Jones puts fishig toucbes on
one ofber ta crtions.

Plan for the Long Haul
Cbaie Jones loves bakg caes. And as owner of the
Hoboken, New Jerey-based company Caediva, she ha
seen bow revenue from a favorte pae ca f1uctte, For

15 yea sbe bas crted sptacuar caes for soap-oer

weddings, celebrities and corporte clients, as well as
Afrocentrc-themed caes for Afca-Amerca weddigs.

It 1999 - 2007 Caedva.com™
All Rights Resed

Aiy use of the images and/or content frm ths website without the owners pror wntt const
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Cakediva
720 Monroe Street, Hoboken, N.J,

212 - 722 - 0678; cakediva.com

¡t.

Cbamaie "Cakediva" Jones is best known for her
Afcainir cake design, but she'll whip up prett
much anytg. Jones tu out more than 100 flavors,
frm pin champagne cae and Heathbar chocolate

crch to stdad leiotloppy-seed. Prce begi at
I $500 (for 80 people)

j...~...-...~. '
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The Queen of Cake

Ar Chare Jones tuflom and su into jaw,droiJing viions.
By Eune Park (StaWnter)

Do not offer Chiiaie Jones cae.

But if you must, prepar yourelf for negative feeack, She is th nationaly-regnd
"Caediva" with sky-high stadads, and no ordi cake will impres her palate.
"You really don't want me to tr it, becuse.ii tell you the trth" says Jones. "And the majont
of the tie, the cae the J tate from other places is nas."

The nasties of her competitors' caes is what inspir Jones to open Isn't It Speia
Outrgeous Cakes in Hoboken and Manatt mor th ten yea ago. The Indian natve

cae to new york in her ealy 20s afer completig her mater in ar from Loyola Univerty.
She intialy wanted pue a caee in music but fell into bakg when she rea tht the
cake indutr neeed her more.

"I was very digu~ with what I saw was avaiable," she says. "So I felt that ifI was lookig
for tht to change that was my life's cag - to tr to chage the world of caes."
Drwig on her arstic background and the skills she leaed and inente frm her mother, a
French pas baker, and father, an arhitect Jones begap constctg caes that ar as

delicious as they are beautifuL. With fondat as her cavas aid suga, her clay, she crted
caes tht make people exclai "Gil, you a diva, You the cake diva," she says.

At fist, she was bakg for acquataces and other radom connections, but as the word

spre about the Caedva, her clientele grew, She was able to ope her own bakery in
Hoboken in 1990, and then Manatt in 1991. She now does her 

bakg in Mantt and
keeps the cae gallery and sugar room in Hoboken, The galler reveas hundr of
photogrphs and models of Cakedva's preous works. One cake looks lie a bouquet of
fIower, another, an enchated catle.

Some of her reent order include a 6'foot gavel cae for ajudge in New York a fom-tier box
birday cake for the producer for "the Ealy Show", and a six-tier with edble CD's and a sugar

sculptue of Notorious B.I.G. for the Chsther Wallace Memorial Foundation.

Workig with a sta of thee to eight people, Jones cr caes that may weigh hundrds of
pouds and tae days'to make. in the past, she has delivered caes for oversea clients in the
overhead comparent of an ailane.

Jones' client have a choice of i i cake flavors and 13 fillings; th most popular combination is

. . _ ___ __~ ..~, " At'.." rin'" "'''0 . .nc.c': n.n
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pin chamagne, with coconut fillig, she says. The base price for a novelt cae is $250,
weddig caes st at $500. Multitiered and highy derate caes ca cost thousds of
dollar, but fo the tie, labo and quality, they ar wort ever peny and more, says Jones.

"If you want a regnlar cake, you wouldn't be comg her," she says. "Cakediva is a major
nae we have io live up to. We don't jus put everg we have into it, we put our lie into it."

Jones bakes for weddigs, birhdays, coiporae events and other special ocasions, Her former
clients include Erykah Bad Michael Jord Jay Leno, Susan Sardon and Queen Latiah'8
mom. Her cakes are alo oft featued on many soap opera, includig "One Life to Live" and

"All My Chldren".
A dedcated fan of ABC Dayte, Jones has been watching the two shows since they premiered
more th 30 yea ago. She loved the handsome actors and the twste plots, but hate the
stle lookig cakes in the wedding episodes,

"I knew tht the gny who's in charge has got to be disgnsted with th cae becuse me, as a
viewer, was disgnte" she says. "I knew I could do bett."
So she went to the studio and made a pitch to Jjmy Ba1ett oftle props deparent in "Al
My Chidr." Her fit cae was for a couple tht met over the Interet she pruposed makng a
t!ee-er weddig cake with bride and groom computer on tup. Since then Jones ha bee

doing the cae for al weddigs on the show,

"Her caes, I th are phenomenal," says BaIztt, who ha been workig with Jones for

about then year. "She's ver good with color and tetu i and) she does know ou nee."

Cakediva gets most of her inpirtion from thgs other than cakes, she says, Seein a chipped

pavement or the textue of a fabric ca give her a new idea And her idea mus be origil and
unprecedented, she adds. "lve always bee a leader, not follower," says Jones. "I ca't stad to
do what someone else has aleady done. ld raer die,"

She would, however lie (0 help other to do what she ha done. She plan to wrte a cookbok
somedy, teachig people how to make these outgeous cakes themselves, she says,

In the meatie, don't invite Jones to your birday expectg her to brig a thtier mega
cake. One thg she dislikes is to brig her work home - or to a par.

"ld rather brig buffalo wings," says Jones. "Somethg other than cake, which is what I do
everday."

~ 199 - 2007 Caedva.com™
All Rights Resed
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~rsofJoy
Chare JonesS'cuIpts edò1e works orar

, in her Hoboke cae studio.

New Jerey Life'Magazine, Febru, 2001

The creations of Charame Jones, aka Thé Cake Diva, ar
so fantatical tht they make pele wonde wheter they'r
reay caes. No womes, though Chaie's ,creations
tast as ,good as they look.

Eveig about them is paatable, Even dèW decorae
roses, which appe to have been plucked diy from
natu, ca be popped stIgh into the mouth aid savore

The daughter of an exactig French pastr baker mother and
an art/arhite fuer, Chare maes edible works of

ar. The forièr Ilodel-musc composer, Wló holds a '

mastes degree in fie ar; says "ever cae mus be better ~
than the la" That's no shor orer for ths six foot-ta ,
woman whose fisicae was imeighf-foòf by four-foot cae with six tier-i1Jamcan black
cae to with a chocolate sbi and slaves-that she crted for the Schomburg Cente for
Reseach in Black Cutu in Halem.

Her extensive reperoir knows few limts. When a client preents Charaine with an idea
she's liely topiih the idea as far as the client's sene of the dratic wil alow, Her two

specialties? Sayig "ye'! to cocepothhave sad ca'i be but and creatig caes th ca'i
be duplicated Her'company is aprliriately naied "Isn't That Special Outrgeous Caes,"
Charaie ha rerodced the Tii Mahal in butter cre and fondat; buit a haunte hous

"

cae with edible widows and lights; mae a facsime of the Empire State buidig in cae;

and, for the opeg of Atltis on Pare Isd Bahas, baked a four-tier cae to hous
a wat-filled aquii with live fislL Her client lit includes celebrties (Mchael Jorda Jay

Leo and Susan Sardoii), but ever clien wi rep the beefits of her peection and
enthusias, She parcúlarly lies to wor with brides, to execte thei wedding cake fantaies,

';1 want people to cr with bein ovei:oyed when they see their cae," says Che, "I do
everyg I ca to mae thei sweet drs come tr."
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, In$tyle Magaie's Wedding Issue, Spring 2001
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Essence Magazne, Februar, 2001
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So Divie

Great Job Batt Up: She's a multiayered angel makg the devi's food with a touch.
of cheesecake, but whether she's bakg for the soaps or for rel-life dr,

Cakediva always delivers.From Food Ar Magaze, October, 2000

Inteewed by Chs Styler
At over six feet tall, not countig the store-
bought hai and heels, Cakediva is not a
presence you're liely to miss when you
stroll though your next brida show. One
look at the statuesque, figue in stilett

heels, gold lamé miski and blond mega-
wig, and you koow ths ai't your mother's

Bett Crocker.

Cakediva-ak-Charmaine Jones-puts the "special" into Isn't That Special-
Outrageous Cakes, her Hoboken New Jersey-based company, which produces
,how stopping cakes in styles lie "Extrme", "Afocetrc," "Novelty," and
'Conceptual." When Jones stad the business out of her tiny Manatt aparent,
,he didn't have a clear idea of what to expect What she did have was a master's
jegree in fie ar from Loyola University,. an arhitect for a father, and a mother

¡vith French bakg experience. Al of which came in handy when she began forging
:emarkably complex and beautifu cakes that are as much edifice as they are dessert
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As for tring that might be more germane to the

art of bakg showcase cakes, Cakedva took a lot of
bakg classes to figue out, as she puts it, "what I
didn't want to do."

The process of elimination was a long one. It began
when Jones, who had promised her, father the above"
mentioned degree, delivered the goods, then
promptly loaded everying she owned into her car
and drve to New York City to purue modeling.
Over the next to year, her new career went well,

but tr as she might, she couldn't put her mothets
bakg influence behid her. "I couldn't ru away
from cake," says the fated Cakediva.

In the early 1990s, Jones was using her tiy aparent to tuout dratic cakes-

some of which climbed as high as eight feet and was trsportg them to her clients

in tacabs. One contact led to another, and, in 1992, she was asked to prepar one
of her afrocentrc cakes for a photograph to be included inJumping the Broom.- The
African-American Wedding Planner by Haret Cole. The book, which has gone on
to sell approximately 9 millon copies, led to Jones' introduction to the fantay world
of soap-opera weddigs, birday celebrations, and shower.

Ca.cdva 8Ies at :AC stos and get

bus. lig th heavy but :fcac to th

tt ca.
Ph by Robe Mi..

When Jones, an avid fan of "the soaps," saw that Noah and Julia, an Afrcan-
American couple on ABC's All My Children, were engaged, she began pleadig her

case for prearg their wedding cake. That parcuar cake took a whie to see the

light of day'- in tre soap fashion, Noah was arestd at the alta before the rites
were pedormed and the vows weren't exchanged until he was .able to clear his name.
Since then, many of Jones' cakes, accompanied by more or less drama, have
appeared on soaps like All ~ Children, One Life to Live, and The City.

As the business grw and began to tae up more of her time, Jones realied she had
to either commtto her avocation or ditch it al together. Fate steered her to a frend
who koew about some space available in a Hoboken New Jersey, warehouse. Space
was about all there was -just wooden floors badly in need of repai and walls that
were half sheet rock, half exposed chicken wire. "Honey; i had no money!" Jones
recalls. I did those floors myselfld tear one piece of sadpaper into eight pieces,

wrap one piece around each of my kouckles and go to work!"
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Over the coure of two weeks-

du a snowstorm that virlly
strded her in the new place-Jones
manged to trform the floors and
browbeat her new landlord into
fishg the wals. The fishing

touch was to pait a wrparound
floor-to-ceilig mur, and her fi
show room was boni. It was around
ths same tie that Cakedva was

born.

triiaëll'~tc ey ofOLlV¡ se degrei'Rodgèr Moo.
Óiedva put a fe fiish' to on the ca.
Pho by Robe Mi
Jonenometies found herself spending eight-hour stretches makg sugar flower
and workig so hard, she recalls, "tht I had to have an alter ego or I'd go craz."
Dug a trp to Los Angeles, while walkg down Hollywood Boulevard, "Ths big,
red, Marge Simpson.lookig wig, and ths other big blond wig were just screamg.
at me," she explains. She went with the blond, bought some shoes and a ski to
complement the outft, and has't looked back since.

Cakediva is no mere schtick. Ths is serious cake. Workig with hundreds of
possible cake, filing, and frostig combinations, Cakediva makes caes from smal
to huge and from more or less traditional to totaly off-the-wall, prospective clients
can sample the cakes at an anual tag held in her show room or at other events

like the brida show held last Februar at New York City's Pierre Hotel. Given the
lengt that she goes to research, create, and schlep her creations, it's no wonder

they don't come cheap. A simple novelty or birday cake sta at around $250.
From there, dependig on size, theme, and other factors, the price climbs.
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Cakediva doesn't bake in her showrooms. She ships

premied dr ingredients, "drs" as she calls them, to
a local bakery where the bakg taes place. The
cakes are retued to Caedva, who, along with up

to eight assistts in peak season, works her magic

on them. Her Web site (ww.cakeiva.com) and
portolio featue doze of examples of her work,

and it's an understatement to say there are no hard.
and-fast rules. How about a ta oflive goldfsh as

one of the layer (for the opening of Atlantis

Paradie Island in The Bahamas in 1998) or a bust

of Michael Jackson (for People magazine in 1997)?

Impressive as these cakes are, the stories behid
them are serous rivals. I loved hearg about the
cake Silvercup Studios in Queens commssioned to
than Wendy's owner Dave Thomas for his
business. "It was really a whole bunch of cakes,"
Jones explais.

Caedva ex the se
Photo by Robe Mi

Its centr "burger" porton was frosted with chocolate mousse and chocolate butter

cream, and topped with thee round "pickle cakes," a fondat onion slice, and
squiggles of musd-colored butter cream. They were all sandwiched between two
"bun' cakes-the top one removable, of coure to reveal the pickle, onion, and
mustad combo beneath it.

For the 105th birday of a woman who credited her long, life to breakastg on
Tota cereal Cakediva fashioned a 200-pound replica ofa box of 

Tota, complete

with thee-dimensional flakes of cereal and milk made from thioed royal icing.
Jones flew to Ohio to prepare the cake, a l2-hour process that was completed just as
the man who had promied to drve the cake to Indiana reneged on his offer. "So
there I was," she recalls, "stuck in Ohio with a 200 pound cake in the shape of a
cereal box and no way to get it where I was going. Let me tell you, that was too
much drama for yo' mama." Help came in fue form of an offer from a bystder who
had watched, rapt, as Jones completed her work. Cakediva once again emerged
trumphant.
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With all ths work, and the soap opera-style dra surounding it, one wonders tht
Cakediva ever sees the light of day. "It's an ordeal,"Jones admts. "The lashes, the
heels, the wig." As I listened to her incredible stories, most of which sta with
"Baby, check this out" (as in "Baby, check this out-let me tell you about the tie the

cake spies came to visit"), I got the feeling there's a book in there. When I suggeste
this to Jones, she responded, "Ob, I koow. Adventures of 

Caked iva. I'm workig on
it baby."

ii 1999 - 2007 Cakedva.com™
Al Rights Reered

Any use of the images and/or content frm 1h website without the ownets prior wrtten conent
is expessly prohiòited and will rest in prosection to the fues extet of 

the law.
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From BET Network's Weekend Magazine, Januar 2000'

For most bakers, a little sugar, flour, butler and milk mae a cake, But for Chare Jones,
they mae works of ar. The self-des'bed "Cake Diva" whips lifelie flower, mud cloth or
haunted houses from butter crea fondat and sugar pas.

Although her specialty is multi-tierd Afoncentrc weddig cakes with suga cowr shells and
chocolate and vanlla mud cloth, her reeroir is outrgeous - just lie the company's nae,

Isn't That Special Outrgeous Caes at her gallery in Hoboken N.J. (ww.caedva.comor
201-216-0123).

"Every cae I do ha to be better th the las!," Jones says. "A cake with roses, I make them

look as if the roses ar breathg." Her taent comes from her mother, an exactg Frech pas
baker in her hometown of Gar, Indian And father, an art and arhite. But she never

thought bakg was her destiy. With a mastes degr in fie ar Jones modled for 1 0 yea
and composed music for commercia, TV and fi. Afr creatig a cake for a frend's child
who was allergic to flour, word-of-mouth order came in

Her fi "outrgeous" caes was eight-feet-by-

four feet with six tiers. The potentl rich
Jamica black cae at the top had a slave ship
with chocolate slaves and licorice oa. It was

crated for the Schombug Cente for Reseach in
Black Cultu in Harlem. For the opeg of
Atlantis on Parse Island, Bahamas, she made a

four-tierd with a water-fied aquaum and rea
fish. Jones has also crate edible corsages for
one weddig, as weddig cakes for "One Life to
Live" and "All My Chldrn".

"I make the cake as drmatic as the clients let me," Jones says. Such arst doesn't coe
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cheap: a cae tht feeds 30 st at $200. But it's wort it, says Melvi Willam, a New Yolk
lawyer, who ordered a liac cake wi a music box inide since hi mother collects them "It wa
nothg short of fantatic," he says. "My mother didn't eat the cae nght away..he said"!t wa
too beauti."

''I want people to cry with being oveioyed," Jones says. " I do everyg to mae their swee
drea come tre. It
- Ingrd Strgi.

~ 1999 - 2007 Caedva.com 1M
All Rights Resered

Any use of the images and/or content frm this website without the ownets prior wrtt consent
is exprely prohibite and wi result in prosecuon to Ibe fulles exent orlbe law.

. .. "_.' ". ....., ..1'......" .,1'...1'. n.n

CD000098



UJlUUW

Let Them Eat Cake: The Cake Diva

The sweet success of cake diva
Charaine Jones, and her secrets for a
grea weddig cae.

From Kay Jewelers' 'Dolce Vita'
Magaze

WITH HER GORGEOUS looks and tal statu, it's no wonder tht Charine Jones was a
fashion model for more than a decade. But a cake diva? Actually, it's not such a stetch since
Jones' mother, a Frech-pastr chef, taught her daughte to bake ealy on and because of Jones'

supenor arstic abilty, as well as her mastets degree in fie ar.

Jones cae up with the idea of a cake-design business when she was planning her own weddi,
in 1990 and saw a void in the market. "I wanted a purle-and-gold cae with grpe-flavored
fiing inide, but everone said they couldn't do it," says Jones. So she baked her own weddig
cae and mae it to match the brocae pattrn of her bridesmaids' drsses but with an Afcentrc
twst. She gradully eased her way into the business by bakg caes for famy frends and
business associate. Since she reald she could't be a model forever, she thought she could
make a go of caes ful tie, especially once she realized ther was nothg ethc and fresh in
the cae market "Eveiyg is really on the Victoria-n edge," says Jones. "And ther's noth
that ha to do with Asian Afcan, Latio or Jamaican cultu.
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Requests for Jones' caes come from allover the countr, as well as Jamica and the Bahas.
For the reent openig of the Atlanti Resort on Pardie Islan in .the Bahamas, Jones create a

cae tht had live goldfsh swmming in it. "It was jus the wildes cake I ever did," says Jones.
The cae was essentialy a four-tier aqmn in a hexagon shape with die resort's signtu
swordfsh on top. It was her biggest endeavor becuse she had to "waterproot' the cae but sti

be able to feed the fih. "It su was a chalenge," she admts.

And her cakes ar as taty as they ar wid. The cakes are covered in fondat, a swee elac
icing that gives a ver smooth appearce. Underneath intead of maripan, an overly swee
almond paste, she uses butt crea, a frosting that ba a nice textu an ca be blended with
other flavors such as choclate or mocha. Jones goes though ths labr-intensive double-icing
process beuse she believes a cake should tae as good as it looks. The produce and sta of
ABC's soap opera All MY Children must have thought her work was wort it, too, since she
repeate get ased back to the show. Af crtig a delecble cae for the weddig of 

the

char Noah and Julia. she was contrcte to design another suptuous cration for the
Valentie's Day weddig ofMaan and Stewar. To get the color just right for the fabulous pin-
champagne cake, Jones had to blend fiitjuices together. "It's al tral and error, bu it's fu" says

Jones.

Her remmendaon to couples trg to choose their weddig cake:
''Make any kid of statement you want to, because caes are ar."

(C 1999 - 2007 Caedva.comtM
Al Rights Reserved

Any use of the images and/or contet from this website without the owners pror wrtt cot

is expesly prohibited and will result in prosection to the fullest extent of the law.
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~eOüt New York :Magaze; Febriary l1~lS.j!J9.
GETHIcHD IN STYLE! . .. . .

. .....-....

In fhtFiiÌí l 1- is'j999 iSSut of TimeOut New y;" Miga$;1Ìe CaeIÌva v:featu

ii an .arcle titIed 'Aisle Take Maat', a comprehenive:wed planer COplied by .
TlIll Schreibii. Th gúìl is for anyone who wants!Qgej hiici; in style.Jsn't Tht

S¡iai- Ougeui Cakes was alo liste lidêrthe AñCà-Aíeñii cagoiy of 

the 'Etig_.
Out' seon of the weddig gude. .

For.the suitably grd,-and-rnoder.-desser Chare Jones ownti oflsn't Thais Specia-
Outrge¡us Cakes in Hoboken will build majestic tieid caes .decorated with 24ka edible
gold, trpica su flowei and AñCå and Egytian syibolS. Jones retly provided a .

dazzlingcle for a scee in All My Chdren "It was cra ¡iln"lòíes sayslaughg.
:" ~ '.'
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Charmaie Jones The Cake Diva of Outrageous Cakes

. From Black DiaprosaMagaze May 1997
Interiewed by Michelle Phpps

In the Afca-America wedding planer by Haett Cole, "Jumping The Broom: Weddig

Workbook," there is an exquisitely create four-tiered weddig cake with Afca sybols and
colors." Ths is the mother of all caes," says Chaie Jones, the prud crtor. "It is the one
tht st it alL. Many people want a cae like that, but they nught chae the pastel color to

colors of royalty, pmple imd gold, or Afca royalty, white and gold." She add, "In ea cak
I create, I se the trend like the one in 'Jumping The Broom.'

Chai Jones is the owner of the six-year-old Hoboken New Jerey company, Isn't Th
Speial- Outrgeous Caes. The company is no bakei, it's a cake gallei, wher Jones is the
scupto. The former modl-music compose grew up in Ga, Indiana, the child of a Frech
pastr chef and a paiter-arhitect.Although she spent a grt dea of tie helping her mother,

she was always in awe of her father's taents and spirt.

Even though Jones now has a succssfu cae business, her path was not
always clealy defied Afr she received her mate of fie ar fr

Loyola in Chcago, she went to New York and modled for 10 yea. "I
was basically rug away frm cae," she says. Afer modeling, she got
into the music business. However, she felt that the mae-domiate
industr was stflg her crevity. Finly, she stopped rug frm cae
and began to exame what the so-caled top baker in the indutr wer
doing.

"I got depresed about the caes out ther. Baker wlio wer top in their field promied th
they ca do anytg in a cake. So 1 asked for a grpe cae - purle on the outside, grpe on the
inside. They would say, anytg, but tht,' so 1 said okay, 1 can do th" she reflects. She
decided to combine her talents in ar and bakg. And "fily decided to get into cake becaus
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of what was being offered. I had a mission - to set the trends for Afo-cetrc caes."

And that she has.

Since Jones' cake appared in "Jumping The Broom," her weddig cakes
have been see on television weddings, including the day tie soaps, "All

My Children" and "One Life To Live. " She alo did the cae for
television personality Geraldo River's 50t birday, for NBC's
celebration of Jay Leo's fi yea on the ai, a lie-siz bust of Michael

i-~ Jackson made for People Magaze, and sever unusu wedding,
i!4' anver and birday cakes for the general public. She believes that
. .., referls make it eaier for her to get business..

"I don't always have to go in provig myself, becuse .'
I've aheay proven myself. I get referls from people I've done caes for . .

before, who may want to reorder. We just do eveig over the phone and .
they know il, s good." The crtivity comes from a collabotion beteen
Jones and each client. If the client has a themed-weddig, they would come

up with an unusual design together Jones is very proud of some of 
the

creations, many of which look extremely reastic. ''Ech cake is lie a child

being born" she laugh. So each one is different When it coes to her speialty, the Af
centrc caes, she can do edble Afca tapestr, sybols, edible gold, realistc kente cloth - al
in icing. To Jones, creating the flowers are the most tie-consug. She and her sta of eight
ca spd an enti day creating sugar flower, gettg only a handfu

j. ~., .-
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As a young Afca-America business, Jones states that it is necessa for
her to "have my hand in everyg," so Isn't Tht Specal would not fal by.

She proudly adds thaI, "The amount of money we've made so fa, has
doubled." Ths maybe because of her credo tht a weddig cae should
encompass all asects of beauty - the visual impact as wel1 as the ta.

"Unfortately may people th that you have to sacrfice one for the other.
But aft the cae is cuI, the vil is gone and you have pictu to

imort it But the cake must tate good. Oterwse, why do it?" she states penively. As a

mea of passing on her expere to the comiunty, durg the slower month in Januar and
Febru, Jones and her staffwil1 teach the ar of cake makg. With rel1y good student, she
wil tae the money eaed from the classes and utilie it to pay the bes student to help with
the cakes durg the busier month. Right now, she is puttg together a book of cae recipes.
Charaine Jones wants to tae her business onto the next plateu hope- fuly becomig a house-
hold name, Cae Diva. She expects to give Bett Crocker rel competition. Jones' caes ar

extrordiar. They are sculptued works of ar which at times seem too beautiful to cu. But
Jones prefers the flowers to be eaten and savore rather than thown out She has a God-given
talent that wil tae her to other dienions of cae design.
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~ 1999 - 2007 Cakediva.com1'
All Rights Resered

Any use of the images and/or content frm ths website without the owners pror wrttn consent
is expressly prohibited and wi rest in proseon to the fulest extet of the law.
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From Sugarcraf Magazne, May/June, 1994

New York Show Cakes :Charaie Jones

Chaine was just inertig the famy business when she bega crtig cake sculptu in
1990. The daughte ofa French pastr baker and an arhitectarst father, she obtaed a

masters in Fine Ar, become a succssful model fid then quit to form
ISN'T SPECI:OUTGEOUS CAKS.

Afeconately known as the "cae diva". she makes 5 weddig cakes pe week ragig in price
frm $150 - $2,800. "I work in all mediums but I prefer sugar paste with a butt cream filig.

1 love to work with al tehnques but lie to experent and crate my own'. Her cakes ar
peronalized to her clien!'s tae and she uses dozens of diernt filings such as chocolate and
raber, champagne, vanla with pineapple, banana-coconut and even lemonade and bubble

gu flavour kiddie caes!

"There us to be a tie when most cake decrator worked with

but cre. But nowadays esecially in New York a varety of
mediums are beig used A lot of imgition is beg more
prealent. Staked caes and theme caes have become al the

rae".
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Chare's style is eclecc and satuted with "visua
decadence". She descrbes her caes "as the moment when style
and palate ar equally satiated". She is also famous for her
Afocentrc cakes featug Afca ancestr themes. Her mott

is "everyone deseres a gr cae at leas once in their life and I
am her to fi tht nee".
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Cl1999 - 2007 Caedva.com™
All Rights Resered

Any use of the images and/or content frm th website without the owners pror wrtt consent
is exesly prohibited and wi result in prosecon to Ibe fullest extet oflbe law.
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Help from a Clown
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We were deliverig the cake to Pennsylvana. Following the diections exactly how they wer
given, we were almost there but not quite...Afer 2 1/2 hour of drvig I said to my parer that

maybe we should stop and ask someone where ths location is at.there was no one in sight...for
miles!

The mood was tense! Nothg but fields of open space.... Out of nowhere appeared and image
and the closer we got, the more colorfl it became....what was it.oh my goodness...1 couldn't
believe my eyes....it was...a clown! I said, man ob man, no one is going to believe TIS!!!

His frend was callig hi to get going and I looked back to see his

frend drvig a teeny tiy ca lookig wilder than he did...We thaned

him and followed his directons ouly to find they were not entirely
complete.,.My assistat exclaimed "He gave us the wrong diections"!

I said "What did you expect...He's a CLOWN!" Not to worr...we
found it the hlocks away!!!

He bent down and staing giving us directions as we intently staed
tag notes...it was so hard to tae hi seriously with his huge red

nose. He bent down fuher to reveal his tiy little hat on hi big head...
and I just had to fall out with laughter.
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111999 - 2007 Caediva.com1M
All Rights Reserved

Any use of the images and/or content from ths website without the ownets prior wrttn consent
is expressly prohibited and will result in prosection to the fulles extent of the law.
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The Making of the "Total Cereal Box"

So you have decided to go with our company. But I don~ understad why you've waited so
long. It's her I25th birday and she attbutes to eating Tota CereaL. Ok...but you want it in
Waren, Ohio by Thursday...Today is Monday! Let me call you back in two hour and give you
an update on our status! Afer hangig up the phone, I booked a flght to Detrit...

A bakery that I work with there was wiling to bake ths cake for me to come and decorate. I
arved Tuesday aftemoon...and I could feel the clock tickig quite 10udly...I knew ths one was
going to tae a long tie because it was direct decoration on the cake. This means that nothing

could be done in advance. No one else had any idea that ths was qute an underg. By the
tie I was at my fint destiation and got settled everttg was closed. I had all ofWedtesday
to do everying. Blood pumped as the knot in my stomach sted growin more pail by the

hour. I am a perecionist, and I knew it taes tie to be that. My beeper was going oft but it

was adrenalin rush.
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Gettng to the baker tht morng, I quickly assessed that ths cake is going to end up
weighg about 200 pounds. Do you know how many colors the Tota Cereal Box has? All the
colors had to be made from scrtch, but I knew it could be done. CONCENTTE, LOOK AT
TH BOX, LOOK AT TH CAK, LOOK AT TH BOX, LOOK AT TH CAK... and
make ths cake that box. Stag from the colors from the back of the box, eveiyg was
layered and stcked. The flakes in the silver spoon would look great if they were coming off the
cake I thought. My beeper went off They have changed the location of the cake delivery. It is

to be delivered that night at a hotel in Toledo, Ohio, and then someone else would deliver it and
drve it six hours to Waren. The pressure was on! I hope the person's ca was big enough!

Finally at i 1:00pm it was fished and delivered to Toldeo for itsjaunt to Waren. It was so
beautiful that I didn't want to let it go. As I waved goodbye to the cae, I felt I had become one
with ths masterpiece and had given my all and then some. I must than all the people tht

made what seemed like the impossible "possible".

Holly Sweets and Baloons.

~ 1999 - 2007 Caedva.com™
All Rights Resered

Any use of the images and/or content from ths website without the owner's prior wrtten consent
is expressly prohibited and wil result in prosecution to the fullest extent of the law.
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Rip~offReport: Cake Divas, Owner Is Leigh Grode Delivere wrong Iron Man cake to 11 yea old birday... Page 1 of3

RcgislCr 10 Fili

Cake Divas, Owner Is Leigh Grode Delivered wrong Iron Man cake to i. ye

old birthday party and gave no money back Culver City California

Cake Divas, Owner Is Leigh Grode
9626 Venice Blvd
Culver City, California, 90232
U.S.A.

Phone: 310-287 2609
Fax: 310.2872463

a GIna
los angeles, California

Submitted: 6/22/2008 11:35:23 PM
Modified: 6/22/2008 11:35:00 PM

On may 30, 08 paid cake divas(they make ce.le.b~~ cakes, been featured In Jet
magazine, wedding guide and wedding channel etc) to make a Iron Man cake from a
pIcture I personally bought In to them.

They said they can make It, paid them $230.00 (Included the $80.00 deilverely fee to my
11 yr old son birthday party). 1 week later (day of part) the cake arrved 15 minutes
before the part started (which I was told it wil arrive 2 hours before). When I arrived

there with the part group, we opened the cake to cut it and It was not the cake I paId her
to make.

My son was upset, dldnt eat any of the cake, and the cake didnt even look nowhere near
Iron Maii, It look like Tin Man. It was ugly. We cut that cake and the top of It was so hard,
you could of took a knJef and hit It and it did not break.

The inside of the cake was hard, like It was made about 3 days ago (and she said she
makes her cake the same day and she iled). I called them and 3 days went by and they
stil dldnt call me back and on the 4th day, I got the owner LeIgh Grode and told her about
that bad cake. I was so embrassed with my family, friends, coworkers there.

She asked me to bring her another pictre and I drove over there and gave her another
pictre, she said It wli be ready tomorrow and I told her just refund the money and she
said she wli make a new cake Instead. 2 hrs pass she called back and I was sick, so she
talked to my mom, asked her what type of fillng I wanted In the cake and I said none, so
she said 'she never heard of a cake wIth no f1iing In the middle' and my mom said thats
what my daughter wants, and she said she cant have the cake ready for the next day
because she has a lot of celebrities to do cakes and well she wil get to It next week and
my mom said no and she said well' I was doing your daughter a favor by making the cake
cause 'I dont have to make the cake' and my mom told her 'If you made It rIght the first
time, you wouldnt have to make another one'.

Leigh said well as far as she concerned she alnt making another one she dont have time
and she does not have to listen to this and hung the phone up in my mom face. I called

htt://ww.npoffport.com/rertsiO/343/RpOff34303S.htm
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Rip-off Report: Cake Divas. Ower Is Leigh Grode Deliver wrong Iron Man cake to 11 year old birday... Page 2 of3

her back and she hung up In my face and that was the last, I talked to her. She Is a rude
very unprofessional jewish owner. She has a very smart mouth on her and I guess she
figured (African Americans dont have nothing). Well I took pIctures of that ugly cake she
delivered (for my proof for court), See I am a business owner myself and i wil teach her a
lesson, she cant just pop off at the mouth, hanging up In people face and thInk Its all over
cause It alnt. In case you dldnt know, where she is located in culver city, she Is In a offce
space thats runed down off lbg ~t of Plco blvd.

~~
Dont the health departent have to come out and check places like that? i wanted to
know how she cooking in there and its a offce space. I wil never recommend her to
anyone.

GIna
los angeles, California
U.S.A.
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HUDSON COUNTY EXECUTIVE
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W'S, The People of the C-outdy of Jlud:son are always proud to recoiz "æ
outstanding public and private achiei.ments afther fellow residents: an

WI1 the C-oUllty of Hudson joins the nation annually in eelebmling Women's
History Month in the month of Mof'.h, and, in so doing, honors noted women of
achevement from Hudson County, or those who have contributed to the aitnral. eamomc,
or educational fabric of its oommunities; and

WlS, Cha Jori has bee.n the owner of C.alæ Diva for the pa twnty
years, efeiiating cake de:ign to u high 011. Her various network appearancs, inclding tlie
Foo Network, haiæ propelled her to intemational accaim. Some of her clients have
i1i('uded MichQel .Jordan, Susan samndon, and Jay Leiw.

T.70RB, in presenting iItis a'Ialion to:

Chaaine Jone

I, Tliomas A. DeGise, County F..ecurive of the County of Hudson. State of New Jersey, on
behilfofthe People of the County of Hudson, hereby congrtulate you and commend you
for your life's deuotion to your art and YOUT talent and for shang it to benefit oi¡r
communities and the rf'..dents who live in them.

mOMAS A. DEGISE
Hufbn Count .Evi

DATED: Marh 25, 2008

~::o,..." (.~:,
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BOARD OF CHOSEN FREEHOLDERS
COUNT OF HUDSON

l)roclamatíon
TO COMMEND CHARM~Ne JONES

ON BEING HONORED AT THE HUDSON COUNT 20
WOMEN'S HISTORY MONTH CEREMONY

WHEREAS, Amerian women of every race, class. and ethnic background have
made histnc conlnbutions to the growth and strength of our Nation in contless
recorded and unrecorded ways; and

WHEREA, American women have playe and continue to playa critical
economic. cultral, and social role in every sphere of the life of the Nation. and
Amerian women were particularly Important in the establishment of eart charilable,
philanthrop, and cultural instittions in our Natin; and

WHEREAS. th Senate and House of Representaties of th United States of
America have designated March as -Women's Histry Mont" and

WHEREAS. Hudson County, in observanc of the Natinal Womenls History
Project 2008 theme Womn 3 Art: Women:S Vision. which commemorates the
originality. beaut, imaglnatton, and multiple dimensios of women's lives, are honoñng
locl women who have achieved signifcant accmplisments in th arts, and have
therein advanced the culture and beauty of our county communit and

WHEREAS1 Channalne Jone has been the owr of Cake Diva for the
past 20 years, elevating cake design to a high art: her varius netwrk aparancs
have propelle her to intematkinal acclaim: some of her clkln1$ include Michael Jordan,
Sussn Sarandon. and Jay LanD,

NOW, THEREFORE, BE IT RESOLVED by th Hudson County Board of
Chosen Freeholders as follow:

1. The Board does hereby extend its highesl commendatins to Charmaine

Jones for being honored at the Hudson County 2008 Women's History
Monlh celabration; and

2, The Board extends il sincre appreciation and recognition 10 Charmaine

Jone lor her contributons to tt arts and to the communit of Hudson
County.

I, I\UIEBT G. SANOS, Clerk of the Board of Chossn Freeholders of
the County of Hudson In the Slale of New Jersy DO HEREBY CERTIFY
the above proclamaUon has ben autried and sponsore by
FREEHOLDER DOREEN M. DIDOMENICO.

REEN M. DIDOMENICO. Freeholder
ic.Chairprsn

RTO G. SANOS, Esq" Clerk
CD000116
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, 100 can h..e th so op wedding cae of you
To gci. we from Charaine Jonei of"lsn'l That
- Ouiragco. Cak- i, muoh bener than having a

Nedding cake. You have probably seen ih.m on lhe

er.. "All My Children" and .On. Life To liv....
i have to se it to believe it. Stulpiured suow-
dings. castle" s..hell., porIS., &rej.., a few of
is, offere. Not onl)' is eveiihin,g c;ustom lQ your
inions iI's all edible!.! The prices are $0 reasn-
i th~ tate is indesribably dekioo and with over
ron. of cake 10 chose from. ii is u\lly possible to
e wedding cake of YOW" drwnsl hi the Cake An

yoo will ~e sculptures that you wuld never imiig-

. being done in cakel Ov.r 2000 sq. ft. of sullr dis-
~hamiaine is th arst and cake is her medium.

if my cukes IIH,k fomila, ii moy be
ihai J'u/I saw Ihem 1m:

. NBC Week",id 1.idy Show

. All My Childreu

. On~ Life To Live

.1ñe Cicy (Loviiil,)

aldo
ands
'doii Elloi
,ohu~

Charmaine Jones
. .,~ ;"¡-'~-'i;,~"~~""'~-" __::,~-~¡. ¡ i .',!"

720 MONROE S11U:l-T, 1l0BOKEN, NEW JERSEY 07030
(212) 722-0678 . (201) 216-0123 . 1-800-945-61110

http II""Wll f~x;~lup cuinicak.;dlHl . e-mail i:akedi..a(i.~al)l ":OUl

'.., ,
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REDACTED

------Original Message------
From: ~onechar.edmom~beiisouth. net~
To: ~cakediva~aol.co~
Date: Mon, Oct 6, 4:41 PM +0000
Subject: Mark

Mark,
I have been watching Cake Diva's on "Ama zing Wedding Cakes" and I have to tell you-I just
love you to death! You can really tell that you put a lot of thought and emotion into
what you make. But, I get the feeling that you doubt yourself a lot. 11m that way too.
i just wanted to tell you that you are very talented and please don't be so hard on
yourself! You remind me of my late brother.
I'm talking like I know you, 101! Sorry! Really though, when you cry, I cry! You seem
like such a beautiful person inside and out! God Bless, Mark! And, keep making beautiful
cakes!

Lorrie
='" "=

1

CONFIDENTIAL CD000120



(YOIl may W¡iiIIO çOhulI ~n Aftomty for guidanc lind dïrtdÎO in lhtn m:nefS.)

CERTIFICATE OF TRAE NAME..
JA VIER E. INCLA

CLERK OF HUDSON COUN
IPL.EAE TYPE OR PRI CL YJ

THE UNDERSIGNED HEREBY CERTIFIES THE FOLLOWING:

Trade Name: C C7 tedi.yq .
Business Address: :2:; Ç) Mew/fQe, s+ S", i.e E soc.
CityJTown: ttofuJç"'Yl Dr Zip Code: "70.1 0
Description o~~s: ?jii~:;jiát;~tVreS "* c v StoM

OWNER'S INFORMATION

(DO NOT SIGN OR TAKE THE OATH UNTIL IN THE PRESENCE OF A NOTARY PUBLtC)

Owner#1 Name:..ç¡rtiQ;tif'¿ ..ones
Residence: /3 0 e¡ -'fv- E= 1/;1 .J ~

'CitY/StalelZiP:~ ;; '\ ;= ,'ric¡Signature. ~..=.. '.L~-. - '-.- ..Owner #2 Name: ~Residence: JICiiylslaie/ziP:4;;r 4Signature: I 7
(j

hI'"

f! Tin If COP:£"
,/' ) ~.i~./~../-.',":. -,"'. ..:....../..Owner #3 Name:

Residence:
CitylStatelZip:
Signature:

,.
V .~\ :.;..:

. ~,''-, ,". .." n' ;', :n~ Cl f.RK

TO iiE cO,,PLE æ-A. Y IF;'!Y c; nl Oi...'::~~:S) t...lE u'JT OF STATE:
We de hereby appoint the Clerk of Hudson Couniy. În the S~at~ of New Jerey. and histier suceessor$ In

office. our attorney in f8ãe; whom ma'til served all process affectng the aforesaid business end
trade name L.I V. . And we do funher agree that any proces
21gain5t the aforesaid C~rk of Hudson County be 5ervd, shall be of 

the same effec as it du:y served upon

the non-resident owner(s)/panner(s).

STATE OF NEW JERSEY
COUNTY OF HUOSON
ïhe ondefsigned be:ng duly sworn, say that all of the above personts) n8med in the foregoing cenifieate
swor e me that ~he stat ;lcontained tha:~ are tru. accraWd YPie8. Subscribed a.nd
5 rn to b ore me this day of /I li~ . 0.

N J,SA S6:M

AP'r'~ .,.-~ . ""...:~ 1"!:;""tROA
NOT,:RY ::U~' ,. "'-

. . -..:.. ..', t,ty' :..,...~

I.J ~2';" ','S- ..c:.,~¡;::!~.r,¡:- . -,... "
., .:. :-":0'::05 Mc.V'3 ~~

. .'w.
CDOO0121
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ADDITIONAL OWNER'S INFORMATION

(DO NDT SIGN OR TAKE THE OATH UNTIL IN THE PRESENCE OF A NOTARY PUBUCI

Ower #5 Name:
Residence:
City/State/Zip:
Signalure:

I///
/ AiI / / --/ // ~,/ / ,/////

Owner #4 Name:
Residence:
Cily/Statf'lZir:
Signature:

Owner #6 Name:
Residence:
Cily/StatelZip:
Signalure:

CDO0122
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, IN THE UNTED STATES PATENT AND TRAEMA OFFICE
BEFORE THE TRAEMARK TRIAL AND APPEAL BOAR

In the Matter of Application Serial No, 76/529,077
Published in the Offcial Gazelle of May 8, 2007

Cake Divas,

Opposer,

)
)
)
)
)
)
)
)
)
)

Opposition'No, 91177301

v,

Chanaine V. Jones,

Applicat,

Commssioner for Trademarks
P,O, Box 1451

Alexandria, Virginia 22313-1451

OPPOSER'S RESPONSE TO APPLICANT'S
FIRT SET OF INERROGATORIES

Pursuat to Rule 33 of the Federal Rules of Civil Procedure and Section 2.120 of Title 37

of the Code of Federal Regulations, Opposer Cake Divas ("Opposer") hereby responds to

Applicant Charaine V. Jones' ("Applicant") First Set oflnterrogatories as follows:

PRELIMARY STATEMENT

The following responses to interrogatories propounded by Applicant represent Opposer's

present knowledge, based on discovery, investigation and trial preparation to date. Discovery,

investigation and tral preparation are continuing. Opposer expressly reserves the right to rely upon

fuer inormation adduced upon completion of discovery, investigation and tral preparation.

- i -
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GENERA OBJECTIONS

i) Opposer objects to each and every interrogatory to the extent that it seeks to

impose duties or obligations on Opposer different than those imposed by Rule 33 of the Federal

Rules of Civil Procedure, the Code of Federal Regulations and the Trademark Rules of Practice.

2) Opposer objects to each and every interrogatory to the extent that it seeks to elicit

inormation that is irrelevant and is not reasonably calculated to lead to the discovery of

admissible evidence.

3) Opposer objects to each and every interrogatory to the extent that it seeks to elicit

inormation protected from disclosure by the attorney-client privilege or the work product

doctrne. The inadvertnt disclosure of any matter covered by such attorney-client privilege or

work product doctre shall not be deemed a waiver thereof.

4) Opposer objects to each and every interrogatory to the extent that it is unduly

oppressive and burdensome.

5) Opposer objects to each and every interrogatory to the extent that it is vague,

ambiguous and/or overbroad.

6) Opposer objects to each and every interrogatory to the extent that it seeks the

disclosure of trade secret, propneta or other confdential information, as a consequence of

which Opposer is entitled to a protective order regarding the same.

7) Opposer objects to each and every interrogatory to the extent that it violates the

United States and California constitutional, statutory and common law nghts of privacy in

fiancial and confdential infonnation of Opposer and thd paries.

These general objections are incorporated into each of the specific responses set fort

below, and the responses are made without waiver of any of the general objections.

- 2-



RESPONSES

INTERROGATORY NO. 1:'

Identify all corporate offcers of Opposer by name. address, title and duty for the period

1998 to present.

RESPONSE TO INTERROGATORY NO, I:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory to the extent that it seeks the production of

information protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in that it requests private information of thid paries.

Subject to and without waiver of the foregoing objections, Opposer states:

L Joan Leslie Spitler, Co-Owner, c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hills, California 90212.

Production and distrbution of the services identified in Opposer's

trademark application for CAK DIVAS (Sec. No, 76/538,360)

("Opposer's Mark").

2, Leigh Beth Grode, Co-Owner, c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hils, Californa 90212.

Production and distrbution of the services identified in Opposer's

trdemark application for Opposer's Mark.

INTERROGATORY NO.2:

a. Identify all products and services provided or intended to be provided by Opposer

under Opposer's Mark.

i Applicant's Firt Set of Interrgatories omitted interrogatory numbers 10,20,23,26,27 and 29. Opposer has
included the omitted interrogatory numbers herein, but has not provided substative responses for them.

- 3-



b. For every product and/or service identified in response to Pargrph a. hereof,

state the date the product and/or service was fit offered for sale or provided, or if not yet

offered for sale or provided, the date on which Opposer intends to offer the product for sale or

provide the service.

c. For each product and/or service identified in response to Paragraph a hereof, state

the volume of sales in dollars and unts, if applicable, since first use.

RESPONSE TO INTERROGATORY NO.2:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of responsive

inormation that is equally available to Applicat because the application for Opposer's Mark,

which is publicly available on the PTO website, clearly identifies the information requested.

Thus, the discovery sought "can be obtained from some other source that is more convenient,

less burdensome, or less expensive," Fed, R, Civ, p, 26(b)(2)(C)(i),

Opposer objects to this interrogatory to the extent that it seeks the production of

inormation protected from disclosure by the attorney-client privilege, the attorney work product

doctrne, and/or United States and Californa constitutional, statutory and common law rights of

privacy in financial and confdential information of Opposer and third pares. In paricular, ths

interrogatory is objectionable to the extent that it is seeking confdential financial inormation as

well as information regarding Opposer's intended business plans, which inormation is protected

as confdential business information and/or a trade secret.

To the extent that any relevant privileged inormation is encompassed by this

interrogatory, Opposer objects to the production of such information to the extent that it is not

covered by the Board's standard protective order.

Subject to and without waiver of the foregoing objections, Opposer states:

- 4-



a. Custom cae makg, bakng, designing and decorating services for edible and

faux caes;

b, October 15, 1998;

c. Opposer estiates its gross revenues since October 15, 1998, to be approximately

$2,477,000,00,

INERROGATORY NO, 3:

State Ule facts and cIrcwntaces surounding Opposer's decision to adopt Opposer's

Mark including the reasonig and rationale behid the decision.

RESPONSE TO INTERROGATORY NO, 3:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory on the grounds that it is overbroad, oppressive, and

unduly burdensome and not likely to lead to the discovery of admssible evidence. Requiring

Opposer to state all of the facts and circumstaces surounding its decision to adopt its mark,

including the reasonig and rationale behid such decision, is uneasonably overbroad and

burdensome. Accordingly, "the burden or expense of the proposed discovery outweighs its

likely benefit, considering the needs of the case, the amount in controversy, the paries'

resources, the importce of the issues at stae in the action, and the importce of the discovery

in resolving the issues," Fed, R, Civ, p, 26(b)(2)(C)(iii),

Opposer objects to this interrogatory to the extent that it seeks the production of

inormation protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in confidential inormation, which information is protected as

confdential business information.

- 5-



To the extent that any relevant privileged inormation is encompassed by ths

interrogatory. Opposer objects to the production of such information to the extent that it is not

covered by the Boards stadard protective order.

Subject to and without waiver of the foregoing objections. Opposer states: In 1998, Ms.

Grode and Ms, Spitler mutually decided to use CAK DIVAS as a brand name for their joint

business enterprise. Prior to adopting the name CAK DIY AS as a trdemark, Ms. Grode

pedormed numerous Internet searches using search engines to determine the availabilty of the

CAK DIY AS mark and to identify the use of any domain names tht were identical or nealy

identical to the CAK DIVAS mark (e.g., ww.cakediva.com, ww.cakedIvas.com). As a

result of Ms. Grode's seaches, she did not identif any identical or nearly identical marks being

used in connection with an existing or former business operation. Accordingly, Ms. Grode

purhased the domai name ww.cakedivas.com for the purose of developing and promoting

her business with Ms. Spitler. That same year, Ms. Spitler ordered from the Los Angeles County

Recorder's Offce a nationwide search of all business names lookig for any existing businesses

using the names CAKE DIVA and CAKE DIVAS, but found none, Shortly thereaer, Ms,

Spitler obtaed a business license to use the name CAK DIVAS by filing an application in Los

Angeles and by publishig a fictitious business statement in a Los Angeles County area

newspaper. naely, Clarion Publications (date of publication was September 3, 1998, see CD-

00059-00065),

INTERROGATORY NO.4:

State the names, addresses, titles. or positions of each person responsible for,

parcipating in, or having knowledge of the selection, adoption, and use of Opposer's Mark by

Opposer, including the identity of the person or person who originally suggested its use and

adoption.

.6-



RESPONSE TO INTERROGATORY NO.4:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in that it requests private inormation of third pares.

To the extent that any relevant privileged inormation is encompassed by ths

interrogatory, Opposer objects to the production of such inormation to the extent that it is not

covered by the Board's stadard protective order.

Subject to and without waiver of the foregoing objections, Opposer states: Joan Leslie

Spitler (Co-Owner) and Leigh Beth Grode (Co-Owner), c/o Keats McFarland & Wilson, LLP,

9720 Wilshie Boulevard, Penthouse, Beverly Hils, Californa 90212,

INTERROGATORY NO,S:

Identify all of Opposer's agents, employees, associates, predecessors, and successors and

entities afliated or related with Opposers which were or are responsible for or involved in the

manufactue, sale, and/or distrbution of the products or the provision of the services identified in

response to paragraph a. of Interrogatory No.2, and with respect to each such individual or entity

state their ful name; the location of all offces and places of business and telephone numbers

thereof; the natue of each such business; the products and/or services sold and/or provided by

each such individual or entity; and the natue and scope of their responsibility and/or

involvement with Opposer's Mark, including the periods of such responsibility and/or

involvement.

RESPONSE TO INTERROGATORY NO.5:

Opposer refers to and incorporates herein all of the General Objections set fort above.
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Opposer objects to ths interrogatory on the grounds tht it is overbroad, oppressive, and

unduly burdensome and not likely to lead to the discovery of admssible evidence. Ths

interrogatory is uneasonably overbroad in that it seeks "all of Opposer's agents, employees,

associates, predecessors, and successors and entities afliated or related with Opposers which

were or are responsible for or involved in the manufactue, sale, and/or distrbution of the

products or the provision of the services identified in response to paragrph a. of Interrogatory

NO.2." Ths interrogatory is oppressive and unduly burdensome as it seeks to require Opposer

to spend an uneasonable amount of time and energy to seach for and identify these persons, and

fuennore, with respect to each such individua or entity, to "state their full name; the location

of all offces and places of business and telephone numbers thereof; the natue of each such

business; the products and/or services sold and/or provided by each such individua or entity; and

the natue and scope of their responsibilty and/or involvement with Opposer's Mark, including

the periods of such responsibility and/or involvement." Accordingly, ''te burden or expense of

the proposed discovery outweighs its likely benefit, considerig the needs of the eae, the

amount in controversy, the pares' resources, the importce of the issues at stae in the action,

and the ímportce of the discovery in resolving the issues!' Fed, R Civ, p, 26(b)(2)(C)(iíi),

Opposer objects to ths interrogatory to the extent tht it seeks the production of

inonnation protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in that it requests private inormation oftld pares.

To the extent that any relevant privileged information is encompassed by ths

interrog~tory, Opposer objects to the production of such inormation to the extent that it is not

covered by the Boards stadard protective order.

Subject to and without waiver of the foregoing objections, Opposer states:

Curent employees:
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,

. Gloria Reyes (ktchen assislaL pastr), c/o Keats McFarland & Wilson,

LLP, 9720 Wilshie Boulevard, Penthouse, Beverly Hils, Californa

90212,

. Majbritt Alskou (decorator), c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly His, Californa 90212,

. Kiera Ferndez (decorator), c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hils, Californa 90212,

. Rachel Rosen (offce), c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hills, Californa 90212,

. Alexis Hunt (offce), c/o Keats McFarland & Wilson, LLP, 9720 Wilshie

Boulevard, Penthouse, Beverly Hills, Californa 90212,

Former employees:

. Pablo Sanchez (baker)

. Sandr Jones (decorator)

. Lisa Myers (decorator)

. Darby Aldanco (pastr)

. Efren Bonilla (baker)

. Kirsten Reinolt (baker)

. Rosa Sanchez (decorator)

. Rick Reichar (decorator), CAKLAVA, Hawaii

. Gabrielle Feursinger (decorator), Cake Coquette, San Fracisco

. Marc Gravelle (decorator)

. Reva Hawks (decorator)
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. Jeae Rivera (offce)

. Jennfer Tan-Ratna (offce)

. Mona Wingha (offce)

INRROGATORY NO.6:

a Identify all actua and intended distbutors or providers of products and/or

servces offered by Opposer under Opposer's Mark, includig without limtation the pricipal

conlact(s) at tht entity,

b. Identify all communcations with distbutors or providers concerng the sale or

provision of each product and/or service offered by Opposer under Opposer's Mark.

RESPONSE TO INERROGATORY NO.6:

Opposer refers to and incorporates herein all of the Genera Objections set forth above.

Opposer objects to ths interrogatory on the grounds that it is overbroad, oppressive, and

unduly burdensome and not likely to lead to the discovery of admissible evidence in that

Applicat's request for "all communcations with distrbutors or providers concerng the sale or

provision of each product and/or service offered by Opposer under Opposer's Mark," regardless

of the relevance to issues of likelihood of confion and priority, is not at issue in ths action.

Accrdingly, "the burden or expense of the proposed discovery outweighs its likely benefit,

considerig the needs of the case, the amount in controversy, the pares' resources, the

importce of the issues at stae in the action, and the importce of the discovery in resolving

the issues," Fed, R. Civ, p, 26(b)(2)(C)(iii),

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by United States and Calorna constitutional, statutory

and common law rights of privacy in financial and confdential information of Opposer and thrd

paries. In paricular, this interrogatory is objectionable to the extent that it is seekig the
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identity of thd pares (and confdential communcations with those thd pares) in violation of

such pares' right to privacy and inormation regardig Opposer's intended business plans.

To the extent that any relevant privileged information is encompassed by ths

interrogatory, Opposer objects to the production of such inormation to the extent tht it is not

covered by the Boards stdard protective order.

Opposer objects to ths interrogatory on the grounds tht it is being interposed for the

improper purse of harassing Opposer, causing unecessa delay, and needlessly increaing

the cost of litigation because Applicant is purosefully requesting confdential inormation

regardig Opposer's intended business plans as well as irelevant inormation that would be

unduly burdensome to produce in violation of Fed, R, Civ, p, 26(g)(l)(B)(ii-iii),

Subject to and without waiver of the foregoing objections, Opposer states:

a. Owen's Market - Midy Weiss

LuLu's Café - Tom Hugenberger

Hotel Bel Ai - Jenny Ha

Shuttrs/Cas. del Mar - Toby Lent

Mar Ritz Carlton - Brian Simon

b. Communications took place via telephone, e-mail and United States Posta

Service.

INTERROGATORY NO.7:

For each product and/or service identifed in response to paragraph a. of Interrogatory

No.2, identif all marketing forecasts, production schedules, and other business plans referrng

or relatig to the offerig or intended offerig of the products and/or service.

RESPONSE TO INTERROGATORY NO.7:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.
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Opposer objects to ths interrogatory on the grounds that it is overbroad, oppressive, and

unduly burdensome and not likely to lead to the discovery of adissible evidence. Such a list

would necessarly include marketig forecasts, production schedules, and other business plan

that were created or tht had trpired subsequent to the date of fit use of Opposer's mark in

commerc. Accordingly, "the burden or expense of the proposed discovery outweighs its likely

benefit, considerig the needs of the case, the amount in controversy, the pares' resources, the

importce of the issues at stae in the action, and the importce of the discovery in resolving

the issues," Fed, It Civ, p, 26(b)(2)(C)(iii),

Opposer objects on the grounds that ths request is vague and ambiguous in that the term

"marketig forecasts, production schedules, and other business plans" ar undefined and subject

to a varety of interpretations.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by the attorney-client privilege, the attorney work product

doctre, and/or United States and Calforna constitutional, statutory and common law rights of

privacy in ficial and confdential inormation of Opposer and thd paries. In paricular, ths

interrogatory is objectionable to the extent that it is seekig confdential fiancial inormation as

well as inormation protected as proprieta business trde secret.

To the extent tht any relevant privileged inormation is encompassed by ths

interrogatory, Opposer objects to the production of such information to the extent that it is not

covered by the Board's standard protective order.

Opposer objects to ths interrogatory on the grounds tht it is being interposed for the

improper purose of harassing Opposer, causing unecessar delay, and needessly increing

the cost of litigation because Applicant is purosefuly requesting confdential information
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regarding Opposer's intended business plan to gai an unai competitive advantage in violation

of Fed, R. Civ, p, 26(g)(I)(B)(ii-iii),

Subject to and without waiver of the foregoing objections, Opposer states: None.

INTERROGATORY NO.8:

Describe all form of Opposer's Mark which have been used or are intended to be used

by Opposer,

RESPONSE TO INERROGATORY NO.8:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in financial and confdential inormation. In paricular, ths

interrogatory is objectionable to the extent that it is seekig information protected from

disclosure by the attorney-client privilege and/or attorney work-product doctrne, and, regarding

Opposer's intended use of its mark, is protected as confdential business inormtion.

To the extnt tht any relevant privileged inormation is encompassed by ths

interrogatory, Opposer objects to the production of such information to the extent that it is not

covered by the Board's stadard protective order.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation that is equaly avaiable to Applicant in tht the application for Opposer's mark

clealy identifies the mark as a stadard word mark, and thus may be used and is protectable in

any form. Therefore, "the burden or expense of the proposed discovery outweighs its likely

benefit, considerig the nees of the cae, the amount in controversy, the paries' resources, the

importce of the issues at stae in the action, and the importce of the discovery in resolving

the issues:' Fed, R, Civ, P, 26(b)(2)(C)(iii),
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Subject to and without waiver of the foregoing objections, Opposer refers Applicat to

the website for the United States Patent and ~rademark Offce~(h://ww.uspto.gov), which

website confrms that Opposer's mark is a stadad word mak. In addition, Opposer refers

Applicat to Document Nos, CD-OOO 12, CD-00068, CD-00069 and CD-00071, for exemplars of

its use of its mark in commerce.

INERROGATORY NO.9:

If Opposer ha ever promoted or advertsed Opposer's Mark, for each media promotion

or advertising campaign, identi:

i. the form of meda promotion or advertisement (e.g., prit ad, t.v. ad, pamphlet,

Internet, includig al website addrsses whether owned by Opposer or

otherwse);

11. the inclusive dates and geogrphic areas of promotion or advertsement;

ii. the amount spent each year by Opposer on each form of promotion or advertising

for the mark form the tie of first use; and

iv, the name(s) and addressees) of the advertising agency(ies) used by Opposer,

RESPONSE TO INERROGATORY NO.9:

Opposer refersto and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by United States and Californa constitutional, statutory

and common law nghts ofpnvacy in fincial and confdential inormation. In parcular, ths

interrogatory is objectionable to the e~ent tht it is seekig confdential business and fiancial

inormation and inormation protected as a trde secret.

Subject to and without waiver of the foregoing objections, Opposer states:
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I. Internet paid-for advertisements, Internet website movies, television commercial

advertisements, magazne publications (see Document Nos. CD-OOOOI-00055,

CD-00067-00072, CD-00087-00093);

n. Worldwide promotion and advertsement;

iii. 1998 (approx, $1,000); 1999 (approx, $3,000); 2000 (approx, $3,000); 2001

(approx, $5,200); 2002 (approx, $9,500); 2003 (approx, $10,000); 2004 (approx,

$15,000); 2005 (approx, $15,000); 2006 (approx, $18,000); 2007 (approx,

$20,000); 2008 (approx, $15,000 to date);

iv. None.

INERROGATORY NO. 10: (OM1ITED BY APPLICANT)

INERROGATORY NO. 11:

For each product and/or service identified in response to pargrph a. of Interrogatory

No, 2 identify:

I. all clients or customers of such product or servce, including names, addresses and

the anua sales revenue for each such customer though 2008; and

ii. the geogrphical area in the United States where such products and/or services

are distrbuted or provided, specifying the states in which said products and/or

servces have been or are intended to be distrbuted or offered for each calendar

year subsequent to the alleged first use of Opposer's Mark in interstate commerce.

RESPONSE TO INTERROGATORY NO. 11: 

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosur by United States and Californa constitutional, statutory

and common law rights of privacy in finacial and confdential inormation of Opposer and thrd
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pares. In paricular, ths interrogatory is objectionable to the extent that it is seekig

confdential business inormation and inormation protected as a trde secret. In addition, ths

interrogatory is objectionable to the extent tht it is improperly seekig Opposer's confdential

customer list and the identity of thd pares (and their private residential and financial

inormation) in violation of Opposer's right to keep such inormation private, and in violation of

such parés' right to privacy.

Opposer objects to ths interrogatory on the grounds tht it is being interposed for the

improper purose of haassing Opposer, causing unecesar delay, and needlessly increaing

the cost of litigation because Applicat is purosefuly requestig confdential business

information to gai an unai competitive advantage in violation of Fed. R. Civ. P.

26(g)(I)(B)(ü-ii),

Subject to and without waiver of the foregoing objections, Opposer responds as follows: .

i. No response, based on the objections set fort above.

11. Opposer's servces are offered domesticaly and internationally via the Internet

and have been provided to customers domesticaly in Californa, Florida, Hawaii,

Nevad New Mexico and Washigton, and internationally in Canada, Costa Rica,

Mexico, and the Turks and Caicos Islands.

INTERROGATORY NO, 12:

For each product and/or service identified in anwer to paragraph a. of Interrogatory No.

2, describe the chanel(s) or trde though which the product and/or servce is distrbuted or

provided or intended to be distrbuted or provided, includig the maner in which such product

and/or service is or is intended to be sold or offered.

RESPONSE TO INERROGATORY NO. 12:

Opposer refers to and incorporates herein all of the General Objections set fort above.
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Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in confidential inormtion of Opposer. In parcular, ths

interrogatory is objectionable to the extent that it is seekig confdential inormation regardig

Opposer's intended business plan.

Subject to and without waiver of the foregoing objections, Opposer states: The

chael(s) or trde though which Opposer distrbutes its goods and servces identified in the

application for Opposer's Mark are the Internet, Opposer's place of business located at 9626

Venice Boulevard, Culver City, Californa 90232, and via telephone,

INTERROGATORY NO. 13:

Identify the persons/entities who are principally responsible for the creations, sales,

marketing, and promotion and advertising of each product and/or servce identified in answer to

pargraph a, ofInterrogatory No, 2,

RESPONSE TO INTERROGATORY NO. 13:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Subject to and without waiver of the foregoing objections, Opposer states: Joan Leslie

Spitler and Leigh Beth Grode,

INERROGATORY NO. 14:

For each product and/or servce identified in anwer to paragraph a of Interrogatory No.

2, state the tota dollar amount Opposer has spent in advertsing and promotig such product

and/or servce for each yea though 2008 and the amount Opposer intends to spend durg 2009,

and identify each advertsement which has been, or is intended to be, published, broadcast, or

displayed (including without limitation on the Internet), and for each such advertsement:
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1. state the date on which it was or will be published, broadcast, displayed or

distnbuted;

11. if a prit media advertisement, identify the publication in which such

advertsement appeaed or wil appea by name, date, and page number;

ii1. if a broadca advertisement, identi the radio or television station or network

over which such advertsement wa or wil be broadcat and state the lengt of the

commercial and the date and tie of broadcat; and

iv. state the tota amount of money spent or budgeted for such advertsement,

includig but not lited to, cost of space or tie, production costs, and agency

commssions.

RESPONSE TO INERROGATORY NO. 14:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths interrogatory to the extent tht it seeks the production of

inormation protected from disclosure by United States and Californa constitutional, statutory

and common law rights of privacy in financial and confdential inormation of Opposer and thd

pares. bi paricular, ths interrogatory is objectionable to the extent that it is seekig

confdential business inormation as well as inormation protected as a trde secret regardig

Opposer's financial expenditues and its intended business plan.

Opposer objects to ths interrogatory on the grounds that it is being interposed for the

improper purose of harsing Opposer, causing unecessar delay, and needlessly increasing

the cost of litigation becuse Applicant is purosefully requesting confdential inormation to

gai an unai competitive advantage in violation of Fed, R. Civ, p, 26(g)(I)(B)(ii-iii),

Opposer objects to ths interrogatory on the grounds and to the extent tht it is duplicative

of Interrogatory No, 9,
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the cost of litigation because Applicat is purosefully requestig irrelevant inormation tht

would be unduly burdensome to produce in violation of Fed, R. Civ, P, 26(g)(I)(B)(ii-iii),

Subject to and without waiver of the foregoing objections, Opposer diects Applicant to

exemplars of the documents requested (see Document Nos, CD-00001-00007, CD-00067-00070,

CD-00072-00075),

INTERROGATORY NO. 16:

For each product and/or service identified in anwer to pargrph a ofhiterrogatory No.

2, stte whether Opposer ha promoted or exhbited any product and/or servce beg

Opposer's Mark at any conventions, trade shows, or exhbitions, or ha any plans to do so, and if

so, state the title, dates and location of each such convention, trde show, or exhbition, and the

product and/or service exhbited or expected to be exhbited.

RESPONSE TO INTERROGATORY NO. 16:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory to the extent that it seeks the production of

inormation protected from disclosure by the attomey-clie.nt privilege, the attorney work product

doctre, and/or United States and Californa constitutiona, statutory and common law rights of

privacy in fiancial and confdential ínonnation of Opposer and thd pares, In parcular, ths

interrogatory is objectionable to the extent tht it is seekig inormation protectedfcom disclosure

by the attorney-client privilege and/or attorney work-product doctre, and is inormtion

protected as proprieta business trde secret regarding Opposer's intended business plans.

Opposer objects to this interrogatory on the grounds that it is being interposed for the

improper purose of haassing Opposer, causing unecessar delay, and needessly increaing

the cost of litigation because Applicat is purosefuly requestg confdential inormation to

gai an unfai competitive advantage in violation Fed, R. Civ, p, 26(g)(I)(B)(ü-ii),

- 20-



Subject to and without waiver of the foregoing objections, Opposer sttes: Opposer has

promoted or exhbited its products and/or servces beg Opposer's Mark in the followig

formats and/or locations: television, movies, Catersour 2007, Soolip, 4pm Events, GBK

EVENTS, Wedding Shows,

INRROGATORY NO. 17:

For each product and/or servce identified in anwer to paragrph a. of Interrogatory No.

2, stte whether said product and/or servce ha been the subject of any arcle or arcles in any

magazes, jours, or other literatu. If so, identify the arcle or aricles by the name of the

publication and the issue and date such arcle or arcles appeared.

RESPONSE TO INRROGATORY NO. 17:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory on the grounds that it is overbroad, oppressive, and

unduly burdensome and not likely to lead to the discovery of admssible evidence. Ths

interrogatory seeks to requie Opposer to identif "any arcle or aricles in any magazes

jourals, or other literatue" (emphasis added) that its products and/or servce have been the

subject of, and the name of the publication, the issue and the date of such arcle, regardless of

whether Opposer has knowledge of the existence such arcle or arcles. Accordingly, "the

burden or expense of the proposed discovery outweigh its liely benefit, consideñng the needs

of the cae, the amount in controversy, the pares' resources, the importce of the issues at

ste in the action, and the importce of the discovery in resolvig the issues." Fed. R. Civ. P.

26(b)(2)(C)(iii).

Opposer objects to ths Request to the extent that it seeks the production of responsive

inormation that is equaly available to Applicat because Applicat could pedorm and Internet

seach and obta the requested information. Thus, the discovery sought "can be obtaed from
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some other soure that is more convenient, less burdensome, or less expensive." Fed. R. Civ. P.

26(b )(2)(C)(i),

Opposer objects to ths interrogatory on the grounds that it is being interposed for the

improper purose of harassing Opposer, causing unecessar delay, and needessly increasing

the cost of litigation becuse Applicant is purosefuly requestig ínono.tion that would be

unduly burensome to produce in vioi.tion of Fed, R Civ. P, 26(g)(I)(B)(ii-ii),

Subject to and without waiver of the foregoing objections, Opposer states: Opposer's

business and/or CAK DIVAS mark ha been the subject of arcles in magazes, jours and

other literatue (see Document Nos, CD-00001-00055),

INERROGATORY NO. 18:

For each product and/or servce identified in anwer to paragraph a of Interrogatory No.

2, identify al admstrtive or judicial proceeings in which Opposer is or ha been involved

relatig to Opposer's Mark other than the intat action, then state the title, docket number, and

trbunal of the proceeding and describe its fial outcome or curent statu.

RESPONSE TO INERROGATORY NO. 18:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Subject to and without waiver of the foregoing objections, Opposer states: None, other

than the intat proceedg,

INERROGATORY NO. 19:

Identify any and all grants, licenses, authoñztions, or assignents. regardig Opposer's

Mark and identi al documents referrg or relating to each such grt, license, authorition,

and assignent and each amendment or modication thereof. For each and every thd par who

is not authorid or ever was authorized to use Opposer's Mark, described the scope of such

authorition includig the identity of the thd par, the product(s) and/or servce(s) for which
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use is or was authorized, the date of authorition; and the method by which Opposer controls

the natu and quaity of the products and/or servces of which use of Opposer's Mark is or was

authorized.

RESPONSE TO INTERROGATORY NO. 19:

Opposer refers to and incoiprate herein all of the Genera Objections set fort above.

Subject to and without waiver of the foregoing objections, Opposer states: None.

INRROGATORY NO. 20: (OMITID BY APPLICAN

INRROGATORY NO. 21:

Identify the date and describe the circumstaces surounding Opposer's fist knowledge

of Applicant's use of the CAK Div A mark.

RESPONSE TO INERROGATORY NO. 21:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Subject to and without waiver of the foregoing objections, Opposer states: Opposer fust

leaed of Applicat's use of the CAK DIVA mark when Opposer received a ceae-and-desist

lettr, dated July 31, 2003, from counel for Applicat Ths lettr was received subsequent to

Ms. Spitler's and Ms. Grode's appearce on the television program Roker on The Road, in

2000,

INTERROGATORY NO. 22:

State whether Opposer, or any individua(s) or other company(s) or organtion(s) actig

on Opposer's behal has conducted or authorized any other individua or company to conduct a

surey, investigation, study, or market test (hereinafer "Surey'') relatig to Opposer's Mark or

Applicat's Mak or the'precuts and/or servces sold or to be offered under either Mark

includig, but not lited to, sureys relatig to public recogntion, consumer acceptace,

secondar meag, or confion and, if so, identi eah individual or entity who was or is in
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charge of conductig each Surey, each report or sumar of the results thereof, whether wrtten

or ora and, of ora, state the contents thereof and identify the person makg and receiving such

report or sumar and each person havig knowledge thereof, and each document relatig to,

reflecting, supportg, or generated in the consideration, plang, conduct, or reportg of any

such Surey, or the results or substce, thereof.

RESPONSE TO INRROGATORY NO. 22:

Opposer r~fers to and incorporates herein al of the Genera Objections set fort above.

Subject to and without waver of the foregoing objections, Opposer states: None.

INERROGATORY NO. 23: (OMITID BY APPLICAN

INERROGATORY NO, 24:

Identi every objection Opposer ha made to the use by another of any trdemark,

servce mark, or tre name comprised of any term alleged to be confingly simar to

Opposer's Mark. For each such objection state: a description of the mark to which objection was

made; the date of the objection; the identity of the person to whom the objection was made; the

goods, servces, or business in connection with which the objectionable mark was used; the

disposition of the objection; and the identity of all documents pertg to the objection,

includig settement ageements.

RESPONSE TO INERROGATORY NO, 24:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Subject to and without waiver of the foregoing objections, Opposer states: None.

INRROGATORY NO. 25:

Identify every objection Opposer ha received from others in reference to Opposer's use

or application to register Opposer's ivk. For each such objection state the identity oftbe

objector; the date of the objection; the reaon for the objection; the disposition of the objection;
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and the identity of all documents or wrtings perting to the objection including settement

agreements.

RESPONSE TO INERROGATORY NO. 25:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Subject to and without waiver of the foregoing objections, Opposer states: None, other

th the cease-and-desist lettr sent by Applicat's counel, dated July 31, 2003,

INRROGATORY NO. 26: ¡OMITTD BY APPLICAN

INRROGATORY NO. 27: ¡OMITTD BY APPLICANT)

INERROGATORY NO. 28:

Identi all communcations with customers and others concernng products and/or

services offered by Opposer under its mark.

RESPONSE TO INERROGATORY NO. 28:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths interrogatory on the grounds that it is overbroad, oppressive, and

unduly burdensome and not liely to lead to the discovery of adssible evidence. Such a list

would necessanly include all or nearly all of Opposer's communcations with any of its

customers regardless of-the content or relevance of such communcations. Accordingly, "the

buren or expense of the proposed discovery outweigh its likely benefit, considerig the needs

of the cae, the amount in controversy, the paresl resources, the importce of the issues at

stae in the action, and the importce of the discovery in resolvig the issues." Fed. R. Civ. P.

26(b)(2)(C)(in),

Opposer objects to ths interrogatory to the extnt tht it seeks the production of

inormation protected from disclosur by the attrney-client privilege, the attorney work product

doctre, and/or United States and Californa constitutional, sttutory and common law rights of
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privacy in financial and confdential inormation of Opposer and thd pares. In paricular, ths

overbroad request seeks inormation encompassed by the attorney/client privilege, as well as the

private communcations with Opposer's customers and/or thd pares in violation of such

pares' right to privacy and Opposer's right to protect such inormation as its confdential

business inormtion and as a tre secret (Le., as Opposer's customer list).

Opposer objects to ths interrogatory on the grounds that it seeks to elicit inormation that

is irelevant and wil not lead to the introduction of admssible evidence. Ths inormation is

irelevant becuse the identity of "all communcations with cusomers and others concerng

products and/or servces offered by Opposer under its mark" (emphasis added), necessarly

encompasses communcations tht ar not relevant to any issues in ths proceedig.

To the extent tht any relevant privileged inormation is encompassed by ths

interrogatory, Opposer objects to the production of such inormation to the extnt tht it is not

covered by the Board's stadard protective order.

Opposer objects to ths interrogatory on the grounds that it is being interposed for the

iIproper purse of haassing Opposer, causing unecessar delay, and needlessly increaing

the cost of litigation because Applicant is purosefuy requestig irelevant and or confdential

inormation tht would be unduly burdensome to produce or tht is protected confdential

business inormation in violation of Fed, R. Civ, P, 26(g)(I)(B)(ü'üi),

Subject to and without waiver of the foregoing objections, Opposer states: Opposer has

communcate with its customers via telephone and wrttn communcations.

INRROGATORY NO. 29: (OMITID BY APPLICAN)

INTERROGATORY NO. 30:

Identi al individuas who assisted in the .prepartion of the anwers to these

Interrgatories.
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REPONSE TO INRROGATORY NO_ 30:

Leigh Gr, Joa Spitler, Konid K- Galien. Es_ and Maew D, Klafr. Es,

VERIIE AS TO REPONSES

Dat: Ocobe 27, 2008

VED AS TO OBJONS

Da: Octobe 27, 200S

By:
e,

fOppse. Cae Diva

By: ~
Kets McFarland.& Wilson. LLP
Attrneys for Opposer, Cae Divas
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CERTIFICATE OF SERVICE

I hereby certify that on October 27, 2008, 1 served the followig document(s):

OPPOSER'S REPONSE TO APPLICAN'S FIT SET OF
INERROGATORIS,

upon counel for Applicant named belo\':

Lori D, Grendoder
Schiff Hardin LLP
900 TId Avenue

New York, NY 10022

by placing a tre and correct copy thereof in a seaed envelope, postage prepaid, in First Class
U.S. mail, for .collection and maing with the Unite States Posta Service on the same date.

I declar un,der penally of perjur under the laws of the Unite States of America that the
foregoing is tre and correct.

. Executed on October 27, 2008, at Beverly Hils, Caiforna,

~~CYYU ¿-

,
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, IN THE UNTED STATES PATENT AND TRAEMA OFFICE
BEFORE THE TRAEMA TRI AN APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Offcial Gazette of May 8, 2007

Cake Divas,

Opposer,

)
)
)
)
)
)
)
)
)
)

Opposition Nu. 91177301

v.

Charaine V. Jones,

Applicant.

Commissioner for Trademarks
P.O. Box 1451
Alexandra, Virgina 22313-1451

OPPOSER'S RESPONSES AN OBJECTIONS
TO APPLICAN'S FIRT REQUEST FOR

PRODUCTION OF DOCUMNTS AN THIGS

Pursuant to Rule 34 of the Federa Rules of Civil Procedure and Section 2.120 of Title 37

ofthe Code of Federa Regulations, Opposer Cake Divas ("Opposer") hereby responds to

applicant Charaine V. Jones' ("Applicant") First Request for Production of Documents and

Thgs (each a "Request", collectively, "Requests") as follows:

PRELIMARY STATEMENT

The following responses to Applicant's Requests represent Opposer's present knowledge,

based on discovery, investigation and tral preparation to date. Discovery, investigation and tral

preparation are contiuig. Opposer expressly reserves the right to rely upon fuer information

adduced upon completion of discovery, investigation and tral preparation.
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GENERA OBJCTIONS

1) Opposer objects to each and every Request to the extent that it seeks to impose

duties or obligations on Opposer different than those imposed by Federa Rule of Civil Procedure

("FRCP") 34 the Code of Federal Reguations and the Trademark Rules of Practice.

2) Opposer objects to each and every Request to the extent that it seeks to elicit

inormation which is irelevant and is not reaonably calculated to lead to the discovery of

admssible evidence.

3) Opposer objects to each and every Request to the extent it seeks to elicit

inormation protected from disclosure by the attorney-client privilege or the work product

doctre. The inadvertent disclosure of any matter covered by such attorney-client privilege or

work product doctre shall not be deemed a waiver thereof.

4) Opposer objects to each and every Request to the extent that it is unduly

burdensome and oppressive.

5) Opposer objects to each and every Request to the extent that it is vague,

ambiguous, and/or overbroad.

6) Opposer objects to each and every Request to the extent that it seeks the

disclosure of trade secret, proprieta or other confidential information.

7) Opposer objects to each and every Request to the extent that it violates and/or

impairs the United States and Californa constitutional, statutory, and common law rights of

privacy in financial and confdential inormation of Opposer and thrd paries.

8) Opposer objects to each and every Request to the extent that it seeks documents

already in the possession, custody, or control of Applicant, or is equaly available to Applicant.
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These General Objections are incorporated into each of the specific responses set fort

below, and the responses are made without waiver of any of the Genera Objections.

RESPONSES

REQUEST FOR PRODUCTION NO.1:

All documents identified in Opposer's responses to Applicant's First Set of

Interrogatories to Opposer.

RESPONSE TO REQUEST FOR PRODUCTION NO.1:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of information

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Calorna constitutional, statutory and common law rights of privacy in

fmancial and confdential inormation of Opposer.

Opposer objects to ths Request to the extent that it seeks the production of information

that is equaly available to Applicant, therefore, "the burden or expense of the proposed

discovery outweighs its likely benefit, considerig the needs of the cae, the amount in

controversy, the pares' resources, the importce of the issues at stae in the action, and the

importce of the discovery in resolving the issues." FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer will produce

responsive relevant, non-privileged documents (see CD-00001-00055, CD-00059-00065, CD-

00067-00075, CD-00087-00093).

REQUEST FOR PRODUCTION NO.2:

All documents identifying the products or services offered or intended to be offered

under Opposer's Mark.
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RESPONSE TO REQUEST FOR PRODUCTION NO.2:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctrne,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Opposer objects to ths Request to the extent tht it seeks the production of information

that is overbroad and unduly burdensome in that Applicat has requested "all" docwnents, when

exemplar would sufce. In addition, the Request calls for documents that are equally available

to Applicant, therefore, the burden or expense of the proposed discovery clearly outweigh "its

likely benefit, tag into account the needs of the cae, the amount in controversy, the pares'

resources, the importce of the issues at stae in the litigation, and the importce of the

proposed discovery in resolving the issues." FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer refers Applicat to

the website for the United States Patent and Trademark Offce (htt://ww.uspto.gov), which

website conta documents identifying the products or services offered under Opposer's Mark

as well as the followig documents (see CD-00001-00007).

REQUEST FOR PRODUCTION NO.3:

All advertisements or promotional material for Opposer's products or servces offered

under Opposer's Mark, including without limtation any such advertisements or materials on the

Internet.

RESPONSE TO REQUEST FOR PRODUCTION NO.3:

Opposer refers to and incorporates herein all of the General Objections set fort above.
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Opposer objects to ths Request to the extent that it seeks the production of inormation

tht is overbroad and unduly burdensome in that Applicant has reuested "all" documents, when

exemplar would sufce. Opposer objects to ths Request to the extent tht it seeks the

production of inormation that is equaly avaiable to Applicat, therefore, the burden or expense

of the proposed discovery clealy outweigh "its likely benefit, tag into accunt the needs of

the cae, the amount in controversy, the pares' resources, the importce of the issues at stae

in the litigation, and the importce of the proposed discovery in resolvig the issues." FRCP

26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer will produce

responsive relevant, non-privileged documents (see CD-00001-00055, CD-00067-000n, CD-

00087-00093).

REQUEST FOR PRODUCTION NO.4:

All promotional material for Opposer's products or services offered under Opposer's

Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO.4:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to this Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product docmne,

and/or United States and California constitutional, statutory and common law rights of privacy in

fiancial and confdential information of Opposer and Opposer's business trde secret.

Opposer objects to this Request because it is duplicative of Request No.3, see FRCP

26(b)(2)(C)(i), and directs Applicat to the documents identified in Opposer's response to said

Request.
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REOUET FOR PRODUCTION NO.5:

All price list for Opposer's products or services offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO.5:

Opposer refers to and incorporates herein all oftle Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Califoiia constitutional, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.

To the extent that any relevant privileged inormation is encompassed by ths

interrogatory, Opposer objects to the production of such inormation to the extnt that it is not

covered by the Board's stadard protective order.

Opposer objects to ths Request to the extnt tht it seeks the production of information

that is overbroad and unduly burdensome in that Applicant has requested "all" docwnents, when

exemplars would sufce, therefore, the burden or expense of the proposed discovery clearly

outweighs "its likely benefit, taing into account the needs of the cae, the amount in

controversy, the pares' resources, the importance of the issues at stae in the litigation, and the

importce of the proposed discovery in resolving the issues." FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer states that price lists,

Bates labeled CD-00076 and CD-00076A, are being witheld as privileged and confdential.

Opposer directs Applicant to Opposer's privilege log.

REQUEST FOR PRODUCTION NO.6:

All docwnents concerng each piece of promotional material using or contaning

Opposer's Mark, ever proposed or considered for use by or on behalf of Opposer.
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RESPONSE TO REQUEST FOR PRODUCTON NO.6:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Reques on the grounds tht it is overbroad in that "All documents

concerng each piece of promotional material using or contag Opposer's Mark, ever

proposed or considered for use by or on behalf of Opposet' is not dred with sufcient

specifcity or clarty for Opposer to provide a proper response.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer and Opposer's business trde secret.

Opposer objects to ths Request on the grounds that it seeks to elicit inormation that is

irelevant and will not lead to the introduction of admissible evidence. This inormation is

irrelevant because "documents concernng each piece of promotional material using or

contag Opposer's Mark, ever proposed or considered for use by or on behal of Opposer" is

not relevant to any issue in ths proceding.

Opposer objects to ths Request because it is duplicative of Request No.3, see FRCP

26(b)(2)(C)(i), and diects Applicant to the documents identied in Opposer's response to said

Request.

REQUEST FOR PRODUCTION NO.7:

All documents concerng or identifyng employees of Opposer who are responsible for

the distrbution and sale of products or who provide services under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO.7:

Opposer refers to and incorporates herein aU of the General Objections set fort above.
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Opposer objects to tls Reques on the grounds that it is overbroad in that "All documents

concernng or identifying employees of Opposer who are responsible for the distrbution and sale

of products or who provide servces under Opposer's Mark" is not dred with sufcient

specificity for Opposer to provide a proper response, paricularly with respect to the term

"provide servces."

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosure by United States and Californa constitutiona, sttutory and conuon

law rights of privacy in finacial and confdential information of Opposer and thrd pares.

Subject to and without waiver of the foregoing objections, Opposer wi produce

responsive relevant, non-privileged documents (see CD-00066).

REQUEST FOR PRODUCTION NO.8:

All documents concerng or identig independent sales representative(s), independent

contractors or other non-employees who have distrbuted or sold products or have provided

servces under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO.8:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request on the grounds tht it is overbroad, vague and ambiguous

in that "All documents concerng or identifying independent sales representative(s),

independent contractors or other non-employees who have distrbuted or sold products or have

provided servces under Opposer's Mark" is not draed with sufcient specificity for Opposer to

provide a proper response, parcularly with respect to the term "have pravided servces."

Opposer objects to tls Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,
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and/or United States and Californa constitutiona, statutory and common law rights of privacy in

fiancial and confdential inonnation of Opposer and Opposer's business trde secret.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant

non-privieged documents exist.

REQUEST FOR PRODUCTION NO.9:

Al documents concerng actu or projected expenditues for the advertsing of products

or servce sold or provided under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTON NO.9:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production ofinonnation

protected from disclosure by United States and Californa constitutional, statutory and cornon

law rights of privacy in fiancial and confdential infonnation.

Subject to and without waiver of the foregoing objections, Opposer directs Applicant to

Opposer's response to Interrogatory No.9, section (ii).

REQUEST FOR PRODUCTION NO. 10:

All documents concerng actu or projected expenditues for promotional material for

products or servces sold or provided under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 10:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosur by United States and Californa constitutional, statutory and common

law rights of privacy in financial and confdential infonnation.
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Opposer objects to ths Request to the extent tht it is duplicative of Request Nos. 3 and

9, see FRCP 26(b)(2)(C)(i), and directs Applicant to Opposer's response to Interrogatory No.9,

section (iü) and the documents identified in Opposer's response to Request No.3.

REQUEST FOR PRODUCTION NO. II:

Al documents concerng Opposer's fist use of Opposer's Mark for any products and/or

semces.

RESPONSE TO REQUEST FOR PRODUCTION NO. II:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inonnation

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

ficial and confdential inonnation of Opposer.

Opposer objects to this Request to the extent that it seeks the production of infonnation

that is equaly available to Applicat, therefore, the burden or expense of the proposed discovery

clealy outweighs "its liely benefit, tag into account the nee of the cae, the amount in

controversy, the paries' resources, the importce of the issues at stae in the litigation, and the

importce of the proposed discovery in resolving the issues." FRCP 26(b )(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer refers Applicat to

the website for the United States Patent and Trademark Offce (htt://ww.uspto.gov), which

website conta documents concernng Opposer's fist use of Opposer's Mark for any products

and/or services and to the documents identified as CD-00067-00068.
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REOUEST FOR PRODUCTION NO. 12:

Al business plan concerng products or services manufactued, distrbuted, sold or

provided, or intended to be manufactued distrbuted sold or provided under Opposer's Mark.

RESPONSE TO REQUET FOR PRODUCTION NO. 12:

Opposer refers to and incorporates herein al of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by United States and Californa constitutiona, statutory and common

law ñghts of privacy in fiancial and confdential inormtion of Opposer.

Opposer objects to tls Reques on the grounds that it is overbroad. vague and ambiguous

in tht "All business plan concerng products or servces manufactued, distrbuted, sold or

provided, or intended to he manufactued, distrbuted, sold or provided under Opposer's Mark"

is not dred with suffcient specifcity for Opposer to provide a proper response.

REQUEST FOR PRODUCTION NO. 13:

Al documents including, without limitation, communcations, investigations, searches,

studies, focus groups, sureys, inquies, and meetings concerng Opposer's decision to register

and/or use Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 13:

Opposer refers to and incorporates herein al of the General Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or Uiuted States and Californa constitutional, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.
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Opposer objects to ths Request on the grounds that it is overbroad, vague and ambiguous

in that "All docwnents including, without limtation, communcations, investigations, seaches,

stdies, focus groups, sureys, inquies, and meetings concerng Opposer's decision to register

and/or use Opposer's Mark" is not dred with sufcient specificity for Opposer to provide a

proper response.

Notwthtadig ths, and without waver of the foregoing objections, Opposer states tht

no relevant non-pnvieged docwnents exist.

REQUEST FOR PRODUCTION NO. 14,

Al docwnents concerng Opposer's creation, selection, and adoption of Opposer's

Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 14,

Opposer refers to and incorporates herein al of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client pnviege, the attrney work product doctre,

and/or United States and Californa constitutiona, statutory and common law nghts of pnvacy in

financial and confdential inormation of Opposer.

Opposer objects to ths Request on the grounds that it is overbroad, vague and ambiguous

in that "All documents concerng Opposer's creation, selection, and adoption of Opposer's

Mark" is not dred with sufcient speifcity for Opposer to provide a proper response.

Opposer objects to ths Request to the extnt tht it seeks the production of inormation

that is equaly avaiable to Applicant, therefore, the burden or expense of the proposed discovery

clearly outweigh "its likely benefit, tag into account the need of the case, the amount in
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controversy, the pares' resources, the importce of the issues at stae in the litigation, and the

importce of the proposed discovery in resolving the issues." FRCP 26(b)(2)(C)(iii).

. Opposer objects to ths Request to the extent tht it is duplicative of Request No. 13.

Subject to and without waiver of the foregoing objections, Opposer refers Applicat to

the website for the United States Patent and Traemark Offce (h://ww.nspto.gov), which

website conta documents concerng Opposer's creation, selection, and adoption of Opposer's

Mark. Notwthdig ths, and without waiver of the foregoing objections, Opposer states that

no relevant non-privieged documents exist.

REQUEST FOR PRODUCTION NO. 15:

Al documents concerng each term, name, mark, or symbol considered for use by

Opposer as an alternative to Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 15:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Opposer objects to ths Request on the grounds that it is overbroad in that "Al documents

concerng each term, name, mak, or symbol considered for use by Opposer as an alternative to

Opposer's Mark" is not dr with sufcient specifcity for Opposer to provide a proper

response.

Opposer objects to ths Request on the grounds that it seeks to elicit inormtion tht is

irelevant and will not lead to the introduction of admssible evidence. Ths inormation is
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irrlevant because documents concerng each term, name, mark, or symbol considered for use

by Opposer as an alternative to Opposer's Mark has no beag on the issues in ths proceeding.

REQUEST FOR PRODUCTION NO. 16:

All documents concerng Applicant and/or Applicant's use of the CAKDIV A mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 16:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosure by the attomey-client priviege, the attorney work product doctre,

and/or United States ~d Californa constitutional, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Opposer objects to ths Request on the grounds that it is overbroad, vague and ambiguous

in that "Al documents concerng Applicat and/or Applicat's use of the CAKDIV A mark" is

not drafed with suffcient specificity for Opposer to provide a proper response.

Opposer objects to ths Request to the extent tht it seeks the production of information

that is equ3ly available to Applicat, specifcaly a cease-and-desist letter sent to Opposer by

Applicat's counel on July 31, 2003. Therefore, the burden or expense of the proposed

discover clearly outweighs "its likely benefit, tag into account the needs of the cae, the

amount in controversy, the pares' reources, the importce of the issues at ste in the

litigation, and the importce of the proposed discovery in resolvig the issues." FRCP

26(b )(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer states that no relevant

non-privileged documents exist.
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REOUEST FOR PRODUCTION NO. 17:

All documents concenug the date and cirwntaces under which Opposer fit becae

awae of Applicant's use of the CAKDIV A mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 17:

Opposer refers to and incorporates herein all oftle Genera Objections set fort above.

Opposer objects to tls Request to the extent that it seeks the production of inormation

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, sttutory and common law rights of privacy in

ficial and confdential inormtion of Opposer.

Opposer objects to ths Reques on the grounds tht it is overbroad in that "All documents

concerng Applicat and/or Applicant's nse of the CAKDIVA mark" is not drafed with

sufcient specificity for Opposer to provide .a proper response.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTON NO. 18:

All documents, includig dr, created by any person whom Opposer ha contacted

which evidence or constitute opinons, advice, report, studies, facts, inormation, sureys, or

expert testiony concerng Opposer's mak, including seaches conducted to determe

whether Opposer's Mark was available for use and/or registrtion in connection with the servces

identied in U.S. Traemark Application Serial No. 76/538,360.

RESPONSE TO REQUEST FOR PRODUCTION NO. 18:

Opposer refers to and incorporates herein al of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent that it seeks the production of information

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer sttes tht no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 19:

All publications wherein Opposer's Mark has been referenced.

RESPONSE TO REQUEST FOR PRODUCTION NO. 19:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

tht is unduly burdensome to produce and/or is equally avaiable to Applicant, therefore, the

burden or expense of the proposed discovery clearly outweighs "its likely benefit, taing into

account the needs of the case, the amount in controversy, the paries' resources, the importce

of the issues at stae in the .litigation, and the importce of the proposed discovery in resolvig

the issues." FRCP 26(b)(2)(C)(il).

Opposer objects to ths Request on the grounds that it is overbroad in tht "All

publications wherein Opposer's Mark has been reference" necessaly includes publications of

which Opposer has no knowledge. Therefore, ths Request is not drd with suffcient

specifcity for Opposer to provide a proper response.

Subject to and without waiver of the foregoing objections, Opposer will produce

responsive relevant, non-privileged documents (see CD-00001-000055).
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REOUEST FOR PRODUCTION NO. 20:

All documents concerng the trde chanels though which products or servces bearg

or offered under Opposer's Mark are sold or ar intended to be sold.

RESPONSE TO REQUEST FOR PRODUCTION NO. 20:

Opposer refers to and incorprates herein al of the General Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production ofinformatIon

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutiona, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Opposer objects to ths Request on the grounds tht it is overbroad, vague and ambiguous

in that "Al documents concerng the trde chanels though which products or servces beag

or offered under Opposer's Mark ar sold or are intended to be sold" is not dred with

suffcient clarty to determe the inormation sought. Therefore, ths Request is not dred with

suffcient specificity for Opposer to provide a proper response.

Subject to and without waiver of the foregoing objections, Opposer sttes tht no relevant

non-privieged documents exist.

REQUET FOR PRODUCTION NO. 21:

Al licenses grted to or from Opposer concerng use of Opposer's Mark or any

component thereof in connection with any product or servce, includig all amendments or

modications to such licenses and any wrtings concerng said licenses~

RESPONSE TO REQUEST FOR PRODUCTON NO. 21:

Opposer refers to and incorporate herein all of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege~ the attorney work product doctre,

and/or United States and Caiforna constitutiona, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer sttes that no

responsive documents exist.

REQUEST FOR PRODUCTON NO. 22:

Al ageements, other than licenses, to which Opposer or anyone in privity with it is a

par concerng use of Opposer's Mark or any component thereof in connection with any

product or servce, including all amendments or modifcations to such agrements and any

wrtigs concerng said agreements.

RESPONSE TO REQUEST FOR PRODUCTION NO. 22:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of information

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutiona, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.

Opposer objects to ths Request on the grounds that it is overbroad in that "All

agreements, other than licenses, to which Opposer or anyone in privity with it is a par

concerng use of Opposer's Mark or any component thereof in connection with any product or

servce, includig all amendments or modications to such agreements and any wrtigs

concerng said agreements" is not dred with sufcient specificity for Opposer to provide a

proper response.
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Subject to and without waiver of the foregoing objections, Opposer states that no

reponsive documents exist.

REQUEST FOR PRODUCTION NO. 23:

All documents concerng Opposer's trademark enforcement policy and each objection

made by Opposer to the nse or registrtion of a mark by another believed by Opposer to be

confingly simlar to Opposer's Mark, including, without limtation, all documents showig the

sttu or disposition of the objection.

RESPONSE TO REQUEST FOR PRODUCTION NO. 23:

Opposer refers to and incorprate herein al of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

fincial and confdential inormation of Opposer.

Opposer objects to this Request on the grounds that it is overbroad in that "All documents

concerng Opposer's trademak enforcement policy and each objection made by Opposer to the

use or registrtion of a mark by another believed by Opposer to be confingly simar to

Opposer's Mark, includig, without limtation, all documents showig the status or disposition

of the objection" is not drd with sufcient specificity for Opposer to provide a proper

response.

Subject to and without waver of the foregoing objections, Opposer states that it has no

responsive documents.
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REOUEST FOR PRODUCTION NO. 24:

Al docwnents concenug every objection received by Opposer to the use or registrtion

of Opposer's Mark on the basis of any mark or nae ofa thd par includig, without

limtation, all documents showig the statu or disposition of the objection.

RESPONSE TO REQUEST FOR PRODUCTION NO. 24:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosue by the attrney-client privilege, the attorney work product doctre,

and/or Uiuted States and Calorna constitutional, statutory and common law rights of privacy in

fiancial and confdential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer statestIat it ha no

responsive documents.

REQUEST FOR PRODUCTION NO. 25:

All documents concerng or that evidence mistae or confion between any product or

servce sold or offered by Applicant and any product or service sold or offered by Opposer under

Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 25:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to tls Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or Unite States and Caiforna constitutiona, statutoiy and common law rights of privacy in

fiancial and confdential infonnation of Opposer.
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Opposer objects to ths Request to the extent that it seeks the production of inormation

tht is equally available to Applicant, therefore, the burden or expense of the proposed discovery

clealy outweigh "its likely benefit, tag into accunt the nee of the cae, the amount in

controversy, the pares' resources, the importce of the issues at stae in the litigation, and the

importce of the proposed discovery in resolvig the issues." FRCP 26(b)(2)(C)(üi).

Subject to and without waiver of the foregoing objections, Opposer states that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 26,

Al documents concerng every judicial proceedig in the cour of the United States, or

in the cour of the several states, or in the U.S. Patent and Trademark Offce, brought by or

agait Opposer concerng Opposer's mark includig, but not limted to, all pleadings and

formal papers from such procegs, all correspondence relatig thereto, and al documents

concernng the resolution thereof, whether by settlement or final decision, excluding the intat

proceedig.

RESPONSE TO REQUEST FOR PRODUCTION NO. 26,

Opposer refers to and incorporates herein al of the Genera Objections set fort above.

Opposer object to ths Request to the extent that it seeks the production of inormatiòn

protected frm disclosure by the attorney-client privilege, the attrney work product doctre,

and/or United States and Californa constitutional, sttutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Opposer objects to ths Request to the extent that it seeks the production of inormation

that is equally available to Applicat, therefore, the burden or expense of the proposed discovery

clealy outweighs "its liely benefit, tag into account the needs of the cae, the amount in
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controversy, the pares' resources, the importce of the issues at ste in the litigation, and the

importce of the proposed discovery in resolvig the issues." FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer states that it ha no

responsive documents other than the documents fied with the PTa or exchaged with Applicant

in ths action, which are with Applicant's possession or tht are equaly available to Applicat.

REQUEST FOR PRODUCTION NO. 27:

All documents concerng the actu or projected dollar volume of saes of products or

servces bearg or offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTON NO. 27:

Opposer refers to and incorporates herein all of the General Objectons set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

proteted from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and California constitutional, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer refers applicant to

Opposer's response to Interrogatory No.2.

REQUEST FOR PRODUCTION NO. 28:

Al documents concerng the actu or projected unt volume of sales of products or

servces bearg or offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 28:

Opposer refers to and incorporates herein all of the Genera Objections set fort.

above.
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Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or Uiuted States and Californa constutiona, sttuory and common law rights of privacy in

financial and confdential inormation of Opposer.

Subject to and without waver of the foregoing objections, Opposer refers applicat to

Opposer's response to Interrogatory No.2.

REQUEST FOR PRODUCTION NO. 29:

All documents concerng the actu or intended geogrphic scope of sales of products or

servces bearg or offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 29:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormtion

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Calorna constitutiona, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states tht no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 30:

All documents concerng al customers who have purchaed or intend to purchae

Opposer's products or servces bearg or offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTON NO. 30:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Calorna constutiona, statutory and common law rights of privacy in

ficial and confdential inonnation of Opposer.

Subject to and without waiver of the foregoing objectons, Opposer will produce

responsive relevant, non-privileged documents (see CD-00056).

REQUEST FOR PRODUCTON NO. 31:

Al summaries and tabulations of the records and documents of Opposer showig anua

saes in dollar and unts of each product or servce sold by Opposer bearg or under Opposer's

Mark from the date of fist use to the present.

RESPONSE TO REQUEST FOR PRODUCTION NO. 31:

Opposer refers to and incorporates herein al of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constutional, sttutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Subjec to and without waver of the foregoing objections, Opposer refers Applicant to

Opposer's response to Interrogatory No.2. Notwthdig ths, and without waver of the

foregoing objections, Opposer sttes tht no relevant non-privieged documents exist.

REQUEST FOR PRODUCTON NO. 32:

All sumares and tabulations of the rerds and documents of Opposer showing dollar

volume for advertsing by Opposer of eah product or servce beag or offered under Opposer's

Mark from the date of fit use to the present.
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RESPONSE TO REQUEST FOR PRODUCTION NO. 32:

Opposer refers to and incoiporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the producton of inonnation

protected from disclosur by the attorney-client privilege, the attorney work product doctrne,

and/or United States and Calforna constutiona, statutory and common law rights of privacy in

fiancial and confdential inormtion of Opposer.

Opposer objects to ths Request on the grounds tht it is overbroad in tht "All sumares

and tabulations oftle records and documents of Opposer showig dollar volume for advertsing
.

by Opposer of each product or servce hearg or offered under Opposer's Mark frm the date of

fist use to the present" is not drd with sufcient specifcity for Opposer to provide a próper

response.

Subject to and without waiver of the foregoing objectons, Opposer refers Applicat to

Opposer's response to Interrogatory No.9. Notwthstading ths, and without waver of the

foregoing objections, Opposer states that no relevant non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 33:

All trdemark applications and registrtions (whether stte or federal) and the fie

histories and/or fie wrappers therefore, includig but not lited to Offce Actions, Responses to

Offce Actions and any attched exhbits, notices from the U.S. Patent and Trademark Offce,

Exaer's Amendments, specimens of use, Amendments to Allege Use, and/or corrspondence

related thereto for Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 33:

Opposer refers to and incorporates herein al of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent tht it seeks the production of inonnation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Califonua constutional, sttutory and common law rights of privacy in

fiancial and confdential inonnation of Opposer.

Opposer objects to ths Request to the extnt tht it seeks the production of responsive

inormation that is equaly available to Applicat becuse the application for Opposer's Mark,

which is publicly avaiable on the PTO website, clealy identifies the inonnation requested.

Thus, the discovery sought "ca be obtaed from some other soure tht is more convenient,

less burdensome, or less expensive." FRCP 26(b)(2)(C)(i).

Opposer objects to ths Request to the extent that given the avaiabilty of these

documents to Applicat, the burden or expense of the proposed discovery clealy outweighs "its

liely benefit, tag into account the needs of the cae, the amount in controversy, the pares'

resources, the importce of the issues at stae in the litigation, and the importce of the

proposed discovery in resolving the issues." FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer refers Applicant to

the website for the United States Patent and Trademark Offce (h:llww.uspto.gov), which

website conta the inormtion requested.

REQUEST FOR PRODUCTION NO. 34:

All documents includig correspondence between Opposer and its advertsing agency

and/or promotional agency, concerng the preparation of advertsing or promotional material

incorporatig Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 34:

Opposer refers to and incorporates herein al of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosue by United States and Californa constitutiona, statutory and common

law rights of privacy in fiancial and confdential inormation of Opposer.

Opposer objects to ths Request on the grounds that it seeks to elicit information that is

irelevant and wi not lead to the introduction of admssible evidence. 1bs inormation is

irelevant because "correspondence between Opposer and its advertsing agency and/or

promotiona agency, concerng the preparation of advertsing or promotiona material

incorporatig Opposer's Mark" is not at issue in ths proceg and has no beag on whether

Applicat's use of its mak preceded Opposer's use of its Mark. To the extnt tht any relevant

privieged inormation is encompassed by ths interrogatory, Opposer objects to the production

of such inormation until a Protective Order is entered.

Subject to and without waver of the foregoing objections, Opposer will produce

responsive relevant, non-privileged documents (see CD-00057-00058).

REQUEST FOR PRODUCTION NO. 35:

All documents concerng any period of tie lasng more than th days where

Opposer did not sell any products or servces bearg or offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 35:

Opposer refers to and incorporate herein al of the Genera Objections set fort above.

Opposer objects to ths Request- to the extent that it seeks the production of inormation

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United States and Caorna constitutiona, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.
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Opposer objects to ths Request on the grounds that it is overbroad, vague and ambiguous

in tht "All documents concerng any period of time lastig more than thrt days where

Opposer did not sell any products or services beag or offered under Opposer's Mark" is not

dred with sufcient specifcity for Opposer to provide a proper response.

Subject to and without waiver of the foregoing objections, Opposer sttes that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 36:

All assignents, mergers, changes of name, and other documents of trfer to which

Opposer is a par concerng Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 36:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of information

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer sttes that no relevant

non-privileged documents exist.

. REQUEST FOR PRODUCTION NO. 37:

Al documents concerng permssion, requested permission, approval, or reques for

approval by Opposer to any governenta authority to sell and/or offer for sale any product or

'servce beag or offered under Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 37:

Opposer refers to and incorporates herein all of the General Objections set fort above.
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Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctrne,

and/or United States and Californa constitutiona, sttutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer sttes that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTON NO. 38:

All documents concerng Opposer's document retention policy.

RESPONSE TO REQUEST FOR PRODUCTION NO. 38:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

financial and confdential inormation of Opposer.
~

Subject to and without waver of the foregoing objections, Opposer states that no relevant

non-privieged documents exist.

REQUEST FOR PRODUCTION NO. 39:

Documents sufcient to show the curent corporate strctue of Opposer, includig the

identity of all its offcers and directors, its organtionallUts, and any decision-makg

hierachy or hierahies.

RESPONSE TO REQUEST FOR PRODUCTION NO. 39:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent tht it seeks the production of information

protected from disclosure by the attorney-client privilege, the attorney work product doctrne,

and/or United States and Calorna constitutional, statutory and common law rights of privacy in

financial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objecons, Opposer states that no such

documents exist.

REQUEST FOR PRODUCTON NO. 40:

All documents concerng Opposer's policies or practice of receivig, handling,

archivig, or storig of consumer communcations.

REPONSE TO REQUEST FOR PRODUCTION NO. 40:

Opposer refers to and incorporates herein all of the General Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or United States and Californa constitutional, statutory and common law rights of privacy in

ficial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant

non-privieged. documents exist.

REQUEST FOR PRODUCTION NO. 41:

All documents, includig market reseach, consumer sureys, focus groups, and internal

memos, concerng the strngt or lack of strengt of Opposer's Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 41:

Opposer refers to and incorporates herein al of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent that it seeks the production of inormation

protected from disclosur by the attorney-client privilege, the attorney work product doctrne,

and/or United States and Califonua constitutional, sttutory and common law rights of privacy in

financial and confdential inormation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer sttes that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 42:

Al documents, includig maket reseach, consumer sureys, focus groups, and internal

memos, concerng the strngt or lack of stngt of Applicant's CAKDIV A mark.

REPONSE TO REQUEST FOR PRODUCTION NO. 42:

Opposer refers to and incorporates herein al of the General Objections set fort above.

Opposer objects to ths Request to the extent tht it seeks the production of inormtion

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United States and Califonua constitutional, statutory and common law rights of privacy in

fiancial and confdential inormation of Opposer.

Subject to and without waver of the foregoing objections, Opposer sttes that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 43:

All documents, including market reseach, consumer sureys, focus groups, and internal-

memos, concerng the simarty or lack of simarty between Opposer's Mark and Applicant's

CAKDIV A mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 43:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.
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Opposer objects to ths Request to the extent that it seeks the production of inonnation

protected frm disclosure by the attorney-client privilege. the attorney work product doctre.

and/or United States and Californa constitutional. sttutory and common law rights of privacy in

ficial and confdential infonnation of Opposer.

Subject to and without waiver of the foregoing objections. Opposer states that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTON NO. 44:

All documents. including market reseach, consumer sureys. focus groups. and internal

memos. concerng the proximity or lack of proxity. of the goods or servce manufactued

distrbuted. or sold or intended to be manufactued. distrbuted or sold by Opposer under

Opposer's Mark and those covered by Applicant's CAKDIV A mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 44:

Opposer refers to and incorporates herein all of the Genera Objections set fort above.

Opposer objects to ths Request to the extent that it seeks the production of inonnation

protected from disclosure by the attorney-client privilege, the attorney work product doctre,

and/or Unite States and Calorna constitutiona, statutory and common law rights of privacy in

ficial and confdential inonnation of Opposer.

Subject to and without waiver of the foregoing objections, Opposer sttes that no relevant

non-privileged documents. exist.

REQUET FOR PRODUCTION NO. 45:

Al documents concerng the value or projected value of the Mark to Opposer.

RESPONSE TO REQUEST FOR PRODUCTION NO. 45:

Opposer refers to and incorporates herein al of the Genera Objections set fort above;
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Opposer objects to ths Request to the extent tht it seks the production of inormation

protected from disclosur by the attorney-client privilege, the attorney work product doctre,

and/or United Slate and Calorna constitutional, sttutory and common law rights of privacy in

financial and confdential inormation of Opposer.

Subject to and without waver of the foregoing objections, Opposer sttes tht no relevat

non-privileged documents exist

Date: October 27, 2008 BY:~.~ ---
Keats McFarland & Wilson, LLP
Attrneys for Opposer, Cake Divas
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CERTIFICATE OF SERVICE

I hereby certlY that on October 27, 2008, 1 served the followig docurent(s):

OPPOSER'S RESPONSES AN OBJCTONS TO APPLICAN'S FIT
REQUEST FOR PRODUCTION OF DOCUMNTS AN THIGS,

upon counl for Applicat named below:

Lori D. Grndoder
Schi Hardin LLP

900 Thd Avenue
New York, NY 10022

by placing a tre and correct copy thereof in a sealed envelope, postage prepaid, in First Class

U.S. mail, for collection and mailing with the Unite States Posta Servce on the same date.

"

I declar under penalty ofpeijur under the laws of the United States of America that the
foregoing is tre and correct.

Execute on October 27, 2008, at Beverly Hils, Californa.

~ . ¿C~ ..
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CAKE DIVAS - FROM SIMLE ELEGANCE TO OVER THE TOP WHIMSY
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CAK DIVAS - FROM SIMPLE ELEGANCE TO OVER THE TOP WHIMSY
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CAK DIVAS - FROM SIMLE ELEGANCE TO OVER THE TOP WHIMSY
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CONTACT THE CAK DIVAS
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the elements

.
;-

the event A baby shower for Chrsta

Mier and Bil lawrence's second child

(their first, Chlotte Sa, is 2.).
Hosted by Dana Walden, cliiefof wth

Century Fox TV. and her husband,

music exec Matt Wafden, as well as sit-

com writers Mike and Bonnie Sikowitz

at the Waldens' Brentwood home.

the setting When event plaer

Mindy Weiss decorared the house, she

wanted it to be "whisica but nor
too cute." Going for a "buttery, soft

paette, n she place pastel rose arange-
ments from florist Mak's Garden
throughout the house. Book-shaped

centerpieces alo feanired tiy ro.

the food Steve Ulln of Delicacies
Fine Catering in LA. provided small,

pased hors doeuvres-uesadils
with Brie, mango and fresh mint; spicy

crab cakes silver-doUar cheeseburgers;

and vegetaian ,eg rolls-d a pa

station. Desens included lemon

and pecan bas and a "cupcae cae"
craed by Cae Diva.

the parting glf Each guest left with

one of Bil and Chrst's favorite ~~òks,

Paulo Coelho's fable The Alditi,it,

"I know it sounds corny," says'Mier.
"but BiU read it aloud tome in my

fut prqoancy so it's s~iRU

RAY KACHATORlAN

"
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-I serened my bride with a most appro-

prite song at our weddi 'Someone to
Watch over Me' because tht's what

True ha ahvays been to me, as wel as
the mother of our chdr"

Two Chic

Trendseting brides are finding Innova-
tive ways to combine two traditional
elements Into one. For Ryan HoIddDn

and Christloln Slater, planner Mindy Weiss
eliminated the need for place cards by
putting names on menu cards. In lieu of
floral centerpIeces, LA. planner Yvonne
White has used prett tabletop wedding

cakes, Other brides, while stickIng to flow~
ers, are creating centerpieces out of sev-
eral smaller arrangements that guests
can take home as favors. Bottom line? A lit-
tle creativity can double your weddIng fun.

Just deux It Mlncy Weiss made a similar

.... ~--J_n,~~c.u_m:plaç:e~card for C~ristian Slate~.~ _~

72 CD 00017

Call It he, she and mlnl.me. as

couples take cake cusomlzalon
, beyond flavor oInd frosting.

Newlyweds Patck Stewart and
Wend Neus oIsked the take Div In
LA (30-3992499) to adorn theIr
120 Indlvdual cakes wlth toppers on
which the grom's hed was painte
bald. TLC's T-Bo and rapper Mack 10
went a step further, placlm~ an eli¡,*

Inch caricatre of themselves atop

their tiers (by special order. It F1i¡ures,

$850; ai8-S($200), says Melanie .

Waldman of It Fli¡ures: "Weddings
bring tOQether family oInd friends. A
topper Is the one thing to take away
that Is really about the two of you."
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Los Angeles

An open /emr to Don Oh/meyer
producer óf A1C's "Monday Night;
Foocball ~ by deputy editor

Howard Burns

's"::~t:;::",~,.',

ii;:~:,pon,
.\-'."'~"-""';" ,
'.-' ":ÄI'ófthis tak about Rush umbaugh beoming a com-"i':".'; ",:;' ,',' , , '

:.m'éiiór òn "Monday Night Fooall" is causing me gre
,~~:'Âs 'ã stdent cif the medium,.i implore you to please
",. ,- ',-: '.-' :,'

,:go;p'ilb1ic and Say it ain't so. .- '

Æ"%;;F~k~y~u want to put st?m~ p.~ baç:k into the vener~ ~
:1ilê:òlcfirêhise,and i applaud thaL While it has alys ,Ji~"".-,'~.',~,c.-',"", " ,', , ,
rftee:â'qUalrl'brodca, "MNP"admitedly has lost some

t~1~~j~il'~ ~V~~" I~ster, des~it~,havil~g the bePlay~by-
k-ple.)f~,ap'in 1f,e:.busln,es calrn~ ti.e g,am~.
~'i~~äi:öcn, I'm one of1tose diehars wno's beri there
':~rl:thj,~il¡;ming. i Was Pa~iktr~, my 1~inch ''~e"r'""'"¡:;,, ,'", ".' ,',,', " .. " " ,.' , .
V '~."cJ:white when Homer JonesJòok lh kickof,fur.thé
U' "\iârö and ra'rf backfqr,a tou9howrfon:th.e .
~: .:~.,N~ br'ad~I,rem~,~~"B~Wa Co,sell int

""kGiford as AB's new "MNPplay~by~play guy",

-;Kfck~~is~jaYOff ~ärj,rêmebè~:~Häm'e " .-r" .......',',' , ," ,,' "" ," ",:', ',','" " , '" ,', ., '" "
" ...,~~; I :éven :rëiñbé Fr"ThifHarièlWiDian';, ,"

~~:!lit:~:~\~~~M~~...
, ~tèea iiOi'êXåá',to,iæiz.-tt 'ABC,

,."~tl¡~'~~Wgtítl.~~~~~~6Wt~g,;~" ,;, ",
.,..,' .¡ri-~',bih':wádëByoì:ihêlpe Sl:'

',J~~,:~:'fl:~~:A~~ò~.~'~'~;'~,'; ."'~:.,'
,~.atn"~~,~tplg;aW~!ngt?O,,,q:a~,,~ip:,

", ,håd' acfaJÍy'eotôiôsArge'ìO ain:,' -

. -~tftii¡~~~m.:~;~\
hôw-.':-::~Úm~iIT h ,tnto'rènvenhi.~u g, ;1,~.~~~j~,~~d~.~~a.~~"~,:,~~:~'~:.,:,;":,,,

, litea .-ór is tö'muC,roi"~NPto

.~~.1~$I~I~;t,
':oe ófthos unusu inãivdualswho,StI,. '",,0:-";:

;;;;;,?::.: ~;,;;":": ,,: ';.'''~:i''-kr' ,."'0,: ,':':i; ""I '~~.';" ',,:;:: :":",: d:~,,~; '.-:~ ~.,,,s,a.l"'pe,ning~,, , .ow,~..~,'. .-",st..,,:.,.,
-, _.;c.,. ", ~"'.. .' ,: ..,,:.--- .- ',~, .- ~ ,. , ,.-. ',,:;, ':" . ;.,; , ,",. ~,-t::_,,,, ,,:.. ','",-',

àve)lo,',doubt:t yoü~1l biig.tfe :sh;p!oser,.,' ',',

~,~i~.~:'p't~~:~*:#f;~lri~~,:if~:'"
benoting rnor~rthaaa $lrr:Ard ,YOU¡'Per~ "

'~,knyone'.Eif~;:S6~~lêl~~~é,~ ~MN~'-',,' ' " '" '-, ','.'.- ", _.--.- ".. .- .
er;':;',', ..'- . 

',..,-',' .',.-.,,,', *:
';":'c"

Icing the Gig
A~Wo/fft~~~~YMri ~~ ~
¡¡ plan for breaking into the mwe busness

Tak one 'W wh cmbo. when th RY, "We wa a wlteie a heag spn of New frta ca,' they re mea
Ymk edge and mI in a whc: cr or CgcU be yo
Ca.bo ar and, iiDU ca't shoot wb.. sh aphi
- caer.re swts! fr thciVencc Ca,id

Lc Gre and Joa Spide, Gr lw a ba inbe blow as th Ca Div fi havi gruata frm t:
st ou bag cafor~- Net Fi and Tckon
digs. In le th tw ye the Acdem. Sh ha al wrtt
du ha .wa dow the ai and di her own fi _anontomovesc. "Out," a hirial dn

In th uprngñ1 "Blow,'" about lesbia who wer
th di ha to fion an ai- en by the Naz.
br pot to of COe Spier ba be decratig
tneler Johny De:pp that ca fo mo th 14 ye.
rebled the acr, do to th "I wa st :a ar scool
coor an legr of and wodig in aIr 1970. Wg. bu ",d th juAnd in "Hag- son of crssed
in Up,'" the fr. av,'" she sa.in on the ov She evtuypumpki ca had bee di de
to be CI frth to incr the rar fur a high-en compay,

splattr ef when WaIter ga a b: ofhïgh.pre
Mattu bi a piiti in it ba go Sh desed a ca

"Tey~ efcient and t:- for Jul Ch's biy.c:" sa pronu Ma "Wefutha'pe
Farley, who hi worked with se wa r= lag in the
Gr and Spier on thos tw n:t, '" :a Spier.
n: shoo. "I ca ca th "Wc'd befi for a whe:
up, c: to th wht tie: so we sa 'Wy do't we ju do
peod I am doing, wht the it fo oun~' We dec to
sce is abot, and theywi come ta a ri '" sa Gr.
to me wb I am wi sk- The cu at have be
es, color suggons, flors and ba sc an 8Utu-
al ki of vi.'" ow COnfODS non-stp ev

Th se ingrent to thci si wi re gigs for tc-
iu, acrd to Gre, is sion's "E " And ifthre not in
fåty with move pace. the kitc thre buz off

"We'v bo wm for the to cot wi fu brides or
indus bere so we know, conf with foo stts and

pr"".
Thci de ca tW an.

v. fi a da to ih ci
to pre de oa th
exes of the arrk.
Por C'e. in th ye-tobe.
rdea fi "Mo Bone."
abot a arni who gets
aut in hi ow crtin, dii:ha to d= sc iqw ofa mus-c tb-ti
choclate ca admed with
wid jw t1ow, Prce for
au crti ra anywer
frm saao to 51,800.

So wh di~ "Bec a
di is a ki of pen whos
ener is ab ab it al '"
sa Gr "So, ye 'W ha an
att with ca bu we're
no her to be a pa in the tu
- 'W 'Wt to ma fi cr'
li eaer."

-AfrylU lùtuin

,

Ai ii pr .. ïi ~v_ _ a11l CI II
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2:tùåi~lt;,~~,\:,:, '

fes!\~RD!!,'~:¡

lt~Jii:iæ ~ ~ '"~"' _n'._
:p:t:;~~l%~~~~;~'Y~'1he q~sUon for may al!e..

ti:., "' "',,::;~i,~ an eve more pmlJl que
~~;':'-~ , -,', "'yòÌJ'rùonsl.ifn ~1i (or noll.

~~y-t~'d¡ni::-¿¡~1;~,:~"~'¡~~, 01 weding pætrcho1ces"-
",'~'~"--~';". .,..,'~ ,-'--"', '.,.. ".',
f.';:i~'t~::;-~~r~~~;¡¥h~'~kditlonai to lunky lanlaiy

~:~~G~~g:~~r~~;~~\~1;o~~,ke. H~ to help Is Vlfai Oren,

''\~''~h:lr~'.sdW'f,.ng plann for more than a
,:",:~;~~gw~i~\~tii':liY'llghi'lipj 2bullir celeb
",o:""v,"~,tr";o'S::d""':":'::, ' '

:,;:;:i:~1eiero!i:~1è 'dishes up !h goos On LA~'5";r"~""-"'l""'''''''''' r,:

f'\?.;~~~tni~kùnake'

~.:~~~,:, g::-V. '".:, "
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'.' "

¡;~~:~'Mer..i,~ii:oir~..~.,u.~~,~" '-:'~

."i~~~~e~~~tlf::W?
;. ':k'~'IL"i,-oiI'SõiÎ"

"':;:W"/;;~;;';~~~~;;l!tlfjr~f:diii~~,
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. po 'Úrm od a _ to
I~ .. to ei _ hor w111

lI.. cr clw do Or SI Il~. ei on
lh blt tr, ix _I.. Ia ~ to do wi liiio

_1 t)Ü1 ~\1c Clui..1 Ml ..rc ches ..

ii 5alZ an T13 ca.. /\ rl li br ..
wtt*wllh lbnó~-""Wha
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10\V DO YOl' F..N\'iqo~ YOUR PER-
Eel' W'ElJlJ1NGi Do YOU PREFER A
lEDD1NC F1LLED \\'lTH PO.\lP A1'D
:JRCUJIl...l.-\:\CE on, ls ,-- PRl\'.--T.E
:EREMO);Y .\jOH..E YOLR STYLE;'

\ 1." AN 

bride wal a sipJied vex-. i .
¡ /; sion of the b:aditional weddig,
L 'says weddig plaer Maa
ulya, senior hospitaty 'manager of the

üIton Chca. "Tey wat elegce and to
ave a go tie. And the bride is the st."

Her's an offci to Ji (and a fe dec-

rating ide) for pla the pect we~
ing: '~'vist with your pator to schedule
rema counelg seons 'it'Decde the
veral style of the ceremony with rour
:ancé, parents and wedding planner.
ii the budget, weg site and we-

ing parcipants. '~'Res your ceony
nd reptn sites a ye in advace.

R.lOITIONAl ElfGA:xT RECEPTIO\, l.-'RlE
U".'t,rrn! Il~ ni.ltl' ¡':'irl.,.

" ',"',:!-t ,I,., i I~"¡:,," ", ' ' .
",:, 

,

:\;', '..'...,,': ,,;, i.. ;". I"",. i",," ..; ','
',./;' "I..t I,'':;;:',''

" ",K,'l'¡ i:I'; I,imi'.; \;,1, h.,::
."...;,,;.:1,1 r., , ,,,."

1 I:¡".'" ",'

ßl.:::~jL!' \\',',DUI\"G C.~I,L ¡~.. il:";'"
..,", ,,,.,! i,11..,-"

'.,'

, ,,,:
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.... ." .. LRIW.-:- .'. :;::;:.'

., -..C".
"".

':oF;ê1N YO,SPE's RC
'd~'~:.~;\" '~"" ",..,,' " '

'ii,beth qiilon,for ma alte-

-- i~;~an ~ 'more preIng que
i(:~':,.-;:,;',::,:,:' " ",,'
~--.:YÕ1¡;(e:wrider,ng smIng (or not).

-:;'i;-":,,,~,,:,:,:,'F ",:'" ,', , ':
'¡¡ll~;.liåd;òf wedìng pa choice-

?;'~:om~, .c:~d;tJonal, to fiinky fantay

:~ ;.: " .:',~':' , ,
'd .Is'io pIec of cae; Here to help Is Vifat Oren,
;'¡"d,c:', '.- ";:."', "

Çì~¡,~ío 'WedJii',pJannm for more'than a
;;..~~~,:".d ,:" "::. ,"

,:'~,liy::Ught~ipp:abut her celeb

"";:~'leS:ti~~up ti good on lA's

'"

"

(p

, :C' ;~' :"CA'DIVAsJf jore,sW fun, Qk 10 rr)'

"'" ',:;i' an comii look no fu t! Ca Div ~
',~ ,',' :-io '~lr:s/rireal-a'multtl ~ fIlis

','-, :::WI tl cole's waing YI wr In lrl mi_
,th den ca th "ai to th spIriis wiin" sa
',Dr: 'An wI to, Cm DMr re ba a ~ fu

, th Dalal i. hìiJ( Ow leh Gl" an Jo spiu
'WhO eoide thir wori tih ar ~ iikiini In pali

an 5Ci~: "W ma )'hn ii threnia
, ,-rUlt,' sa Gro. 0.. tlln yo wo ge at Ca Div ~
'an, hlii1hrtln aW: Th duo ta re fo anini
, fr diixla mule to gr ti to a suiæd veion "

~Ul grmots IIlaw re

.. ".Fi fRNGS Drainbo,gili pa le,
: ~ng flow an an ln~ ba _ \i, tt an

'.- ::;~ :~ bi'of chc:fo br P~"i faiY ~."l
, .'d1s me ft dw totlpipe oM bucr miii'

':~:: ::Saomi _ prc:'d mm'¡:'-O JO
'" ::::Mni~~ åi th biishmfo 30 )U,ck whkh tm

':~,k~'aU an en fol¡l1 Ui In~'~ lunn
"1~t::;:;r=;;;~~~~~;~~
.'; -, :Gr3 MU àtfr ~ ,au Om a! si
:,;,';'~ ~Ie pm thir "rr Ci by ~ th

:~,f1~ an bQNS wi ii Mdin color si.

, ,Yå OìFÆ ,CA BY .'WIl'1I1i
. "", ~.lNS Ewrdrwof hMiiõúul iciQkwl)ollow

jíl~:;~St~.;
;:tH~hlE s S'. -.. - - ' ,

i.. ...- 'J
" :.. ','" :',:iÍjìlniifotwMWca,othrwoi1dlyau'ldo

'.;", :,~â':i~of li ~ an ge a ~~i1nlinatl¡...-wi su
,~i;. i.., ,- ..-' _d;';')'~fl~pcinouofihca.'H~p1=de~

~tl.~~i;;':~2~:i::;BEE
" (, ,~?:-:' ,~' ~llUBA ChOhg'ncs, Wlil gO ,wlksc. Ri ca,,'.' ,_'i':' "':(:~~¡'Iy'Úiir~nt ~'g~ viciiociilB~

?~fiil! wi rlCh dilBt ~: E~iilÍ~ Is
__:;" :'~~It's all~ui i..~ si'asti swi,6õ widli5
o~f::~~'in j¡ ~ 'Pr pO of'frng;'&d a tw to
~-('.- ,,';,,::.... ,

.:.::.'~,trBdJUon ailtMng couple to e: t/~ fn Wìn
, ','Ù,íulm' of'd~l~ cllgn: o~ sa iichoclit tm,_~

'. ~ii fat tmL bu Wt'$ 'fala go to do wttt faJolr
:',~~VO~',~111l Mlchl-tluizi1 an ViI",na dioolal, ow

':Oii Sall2 an Tra Callal ha ri~ th ba On

. '. ~pg cake wl thir no com ~: ow had
~: )':;;;ma ~al'ai only dolt ~ sc Wi ti my be
:...::' '-'.:ii~i~1 ~ peopie to enoy Wll my ~as'~ii as

'ioò~1n at tIm,' sal' Callah Sow llke,ti YOUl CBe
,~~ utng it to may Just li poble () yor,b'ig dB.

--byStaCfY Howard photo by Gina Saella
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AB Lotion: Asia de Cuba, Los Angeles,CA.

Four.tier cake coverd in angular folds of pale
almond fondant with intii¡ue broactes, pins and
frh flower: Cake Divas, Los Angeles,CA

Photograhy: Ron Manville, Providence,RI

lE "Buste Cake", inspired by ii Kirstie Kelly
gow feture layers of golden genaise cake,
altrnly layer wit organic trpical frit curd

fillngs, finished with sugar paste "butons",
"fbric" alK flowers: Perfect Endings, Napa,CA
Photr.phy: Michael Martin, Napa

lO Il Two.tier cake with soft butlercrem icing

decoraed wit gren lattice pattern and handmade
pink sugar roses. Top~ \vith bouquet of handmade

sugar pas roses: Sweet Tiers, Hobe Sound, Fl

PhRlPIiPatricia Haston, Wes Palm Beah,FL

IoOLERI location: Asia de Cuba, Los Angeles,
CA ta coere in blush-colored rolled fondant
wit corsng down the frnt,adortd with handmade

sugar pa flowers. lace embroidery in royal icing:

The Cake Studio, Orange Coulily,CA

Photgraphy: Ron Manville

LORI Styize white tuxedo take inspired by 
an

Anne Barge wedding gown. Orange weddIng white
take filled wi lemoii curd and toasted pIstchIo
crm, ft with creamy light lemDn butercream

covere with pristiie rolled white fondanl: Cake~
to Remember, Brookline, MA
Photoraphy: Ron Manville



EVENTS .
Soolip Hosts a
Wedding-to-Be
Wh: Solip Pape & Pr, a
MelroseAvenue paper boutique
Wh A Solip Wedding
Where: Shutt on the Bech,
Sata Monica
WIen: Feb. 4
th scne: The approxiately 200

guests wer comprise of soon-ta-be-
brides their soon-to-bemothersin-
Jaw and an attntie contigent of

wedding planer caterers. florists,
dressers, videogrphers and the like.
The crowd had gathered for MSolip
Wedding,n a collecon oithe mak.

ings for a perfec wedding, hosted by
Soolii), the West Hollywood bouüque
that caries fine paper, books and
handcr appal and gi. The re-
sull wa an afrnoon that was no les
than a rehea for the dream of a
pefec weding that included a
soigné-tere brida luncheon at an
elegt seside hotel on a perfect
Souther Caornia day. A fahion
show with the betofBadgey
Mi weddig gows, modeled by statuesue beuties with Prces Leia hai.
Freeflowingwies and champae by Du Vm. Two 1åds of sumptuous weddig cae
by Cae Di. Exquisite flam! arrangements by IA Priere Flor. Plus taste-

fu displa ofFrett liens, Smahbocosmeôcs, Jim Choo shoe 23rd Strt
Jewer baubles and La Per lie. The theme of the afoon- one se-de-
scbe "ceebri Dori in attdace described ¡t-w "'bulous weddi, DO SUT-

pr." To tht end, he advise the attti. wide-ed
bridesbe and the few "aw-shucks" gu they dred
along will them, "H the be let them do what they

wat to do, teD them your dr, be younlf and be fabu-

lous" Go advce for alost any
Conn ocion.

-LmlÎs ChU1WiiC

Display of iiitions. stonery and albums

Is YOUR Bus
COVERED

RELAX CENTUR

HER E.

Your busines presents new challenges every day. Edt
parmer shouldn't have to be one of them, At Centur
know your industr, we understand its challenges - ,
solutions, instead of just applying arbitrary formulas
sheet.

Whether you source from Bangladesh or ~eii to Ben
financial parmer who understands your busines. And i
needs like Century can.

Our busines is making your business succeed. Wheth
suffcient (etters of credit to finance rapid grwth, or
accounts receivahle from your most challengint: cus
cover you like no one else.

From our roots in the New York apparel community tt
California, Century has the depth of experiencc and
meet your challenges. As a subsidiary of The Foothil
Fargo Company, we have more resurces to cover your
growth - than anyone else in the industry.

If you're looking for a long-term financial parter with

;,?J~"O";;-,nfY rJ Î s . C?!,!~!y.i
r'.\\~ \~. .~.~_

fJr, ~ #'\-
I Niw YOlk



LOS ANGEL TIMES

*1 SUNDAY, MARCH 12,200

~in US Sunda, March 26th, 1 0:00am
at Bloomingdale'S cehtury Cil, for our ,...

Çjnd ¿;u- & ~t'~,,:
Let Bloomingdale's and Bride's mag~ine help you f:'L;t;,:,y~J.

~.'~_..-::._ I.J'" -,.- .~'-:t¡..,~~,.
r.y',:l:,i~\

~1t~:æBBi~;cqtk'~ /,',::; ::' ¡liE
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CENTRY CITY SHOPPING CENER¡ LOS ANGELES 310-n2-2100- OPEN SUNDAY 11-7' MONDAY THROUGH FRIDAY 10-9; SATURDAY: 10-9.
vis tour webslte.;at www.bloómlngdales.com



St by joing us
fOf our bri fashion shaN
featuring gow fro
Cuid's Garn Br
Botiq. Enjoy brunch

calere by Mei Griffn's
Berl Hilton an cae

taings from cake Div,
Hea wcirfl!l wedng
OOce fro Bride's
Cotnbuting 6:tor,
Laura Lee.

The area's
top wedding reources
will also be wit us
incudll Helen P. Chrr
Phtogra, Maik's Garn,
Dad Burrws Entertairuenl,
SLmone Vineyds an
Winery, Ma. Dan Wedding
. an Pa Coinator,
mEC Brdal Acor,ies
and Gifts an more.

Begin your reist
at ths event
an reeive tw very spl
glßs: our aw-winig
Blooingle's Home Plner
and 20 Wedding Planner.

Enter to wirr
special prizes,

Irn a lu ß.nlghtl
7-d hone at the
WestIn Maui, HawaI.
No pu nery to enter.

.'. ,"
~~~t'"

, ~""":o::, ;'" __-._'

'~c~', ~ --

!:r~~.,fJ,?~~f~tg.i~~-,.:: --' -.-
Be sure to rerve
your place now,
as selin Is limited.
COLS 20.00 pe R9 an
the event sta aI10:00.
To mak rervtion
or for mor details, call
Th Regtry at Ce City
aI310.772-2178. '/. The Registry
e Bloomingdale's
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~~~~~T1FUL...AND THE BIZARRE

YOU ..Jt:E :ali..

put a lid on it
concept: Tupperware Party b~nefit for
Santa Monica's Highways Performance
Space, hosted by self-described 'Jewsh les-
bian folk singer" Phrac.

the pitch: "Hey, rro

your Tupper.:.ä:re':
lady/Yeah,I'myotir,:,:
Tuppeiwr..ladylYou,i

i ment's got a lifeùme gi.fanmr ','

'our Lad," but it gets me åudí,'~

i wrte songs for the power caIn
,the buz-at, guta-snummin' sap ~
)rases of plastic to make ends meet. Donning a
acl" apro~ bo tie and Any boLS. she explains

my lets its reps hold benefit pares; as much as
;e wil go toward the perfonnance space. Two
erence as a peonning folkie endows Phrac's prentation with plen-
iet, she flngs plastic citrus peelers into the crowd so that everybody
. ow). While much of her patter on saad spinners and frezer bowls
ie, her demo of the nike basterwould mak Mara Stew gag. "Let's
anounces, and there's a dash for order forms.

ier's somethng about Phrac that's very down-to-ar and humor.,
men1m fi Barar Malcolm. She and her parer, KaAd,
irt boùi Plic and Highways, order rapber-colored Freezer Mates.
gh and it won't get damaged from frzing and warming," Malcolm
e proct ar't only for domestic parers. "Tupperwar is for every-

rac, who moves more than $4,500 wort of merchandise ths after-
es al bodares." Katherine Chris~an rus a company that markets

,gTupper-like pares. Her lwo young sons accompany her. "I li
to expose them to different people and
different environments," she explais. "I
said, 'This guy has a business Jik MoroM
my's, and he has to be one hec ofa show-
ma." Her gender confion asde, Ch-
man grasps the underlying message: "J
thnk we're getting the cheese grter," she

says. "It's always a mess in my kitchen
when I mak tacos." -MarkEhrmn

CD 00030
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CELEB QUOTIENT: It's a liny avant-garde performance

space. not the Muscular Dystrophy telethon: no nitlng.

WOW FACTOR: Unlike a whole lo! ofperfrmancearthts

waactuallyentertaining, and so practical, too 8 8

CHOW UNE: Yummy cakes courtes of Ú1ke Div tw dB)
'W

later, theyweresUli fresh and moisL .;

Phl~ byLø Feb
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SCENE IN LA.

HOLLYWOOD
GETS ETHICAL
by Amy l~uren photography by Berliner Studio and Barry King

You'd never accuse celebrities of being overly sensitive
about anything that didn't involve well themselves-at
Least not untiL the fETA crze (People for the EthicaL

Treatment of Animals) strrd up seemingly unLikeLy

supportrs like Pamela Anderon and her new beau, model

Marcus Schenkenberg.

Thats why it comes as no surprise that the lOth
aniiiversaiy of PETA-hosted by famed animaL actvist
and musician Chrissie Hynde and the Sunset Strip's
tegendaiy Viper Room-was a star-stdded Hollywood
event, replete with a 13-50ng set frm The Pretenders and
an apropos vegan chocolate cake by Cake Divas.

The organization, which is best known for its

outigeous ad campaigiis and exposes on

animal treatment worldwide, celebrated

two decades of actvism with an

intimate, zoo-plus person bash which

included part-goers like PETA advocates

Alicia SiLverstone, Jenna Elfan, Tobey

Maguire. Rosanna Altuette (in a PETA T-

shiit), Spike Jonze, Thomas Gibson,

Jennifer Grey, lone Sky, Shalom Harlow,

MCA recording artst Daniel cage and
Blues Traveler front man John Popper.

Among other celebrated gues were

Mark McGrath and Bm Maher, who both

partcipated in a film presentation

highlighting the B-5Zs and Steven
Seagars crsades agains animaL cruelty.

PETA Predent and founder Ingrid Newkirk tok center
stge and confesed that she and Prenders lead vocalist
Chrissie Hynde had ~slept together in a ceUW aftr being

arred for tearing up leather clothes in a New York City

Gap, which Le the retail giant to discontinue the purchas

of aU Indian and Chinese Leather goods.

The highlight of the evning had to be The Pretenders

perfrmance of wKid, W which songsts Hynde dedcated to
a feUow animal actvist the late actr River Phoenix. Hynde

rounded out th nostlgic set with ~Chain Gang.w Aftr a

night of great musc and a positi mesages for man's bes
frends (among others), gues went home to their pets
with a neund repect for pleather.



scene+heard PAR TV

animal house
PET A 's fans raise the roof in Los Angeles

Did those cheeky actvits at People for the Ethica

Treatment of Animals (PETAl have the rage for

snakeski accesories in mid when they held their

ioth-anniversary bash at HoUywoods Viper Room?

"At leat they didn't have it at Haburger Haet,"

joked Thomas Gibson. "And it is a livig, breathg

viper seven nights a week," noted Suga Ray's Mak

McGrath, who joined longtme PETA supporters

Alicia Silverstone, Bil Maher and Pamela Anderson.

Said Anderson, whose anma attcton seemed to

he toward supermodel Macus Schenkenberg: "It's

nice to see all my friends in one room." Aside from

a surprisingly tasty vegan birthday cae, the main

draw was a live set by the legendary Chrisie Hynde.

"I'm going to sit calmly and let her music com-

pletely infiltrate my world," said Jenna Elfman.

Thaks to Hynde, even a coupl~ of unrepentant ca-

nivores crashed the part. "I came because I'm a big

Pretenders fan," sad Jennifer Grey. "I'm all about
those animals, but I do eat them." Well, there's

always Hamburger Hamlet. -Ellen Lieberman

;"'':""",;""-",,,,,,':';7::,,~,,~.,~¡:~'':,U":'~;:'''''_=:i''~i'~

In Sey.. docembe, 2000
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soolip
Pllere & pru

inimef 'Jou 10

A Soolip Wedding
a bridal even1-

r-g
Badgley Mischka

~~
~(~

) ,
Suny, Febr 4th 2001. 11:00 - 2:00. Shutt on the BeaSataMonica

Bred & Buttr Cateri &:EYet Pla
lJet pløri
Amber Productons - T.V/Filideo
l!ogriiphn
",.dgoy ""brg~
CaDiva
weding uRtfS

Deigns by Fonda
csmri br hags
DuVin
rurie & spjrisF_
lirisliriem
Galery Solip
ftritfarl
Haony & Bace
(erg shpj roriii/hi

JimmyChoo
dengrietshoes
La Perla
lirigfle &ol/e&lIon

Ladies Choice Strng Qur
11IIi&
LA Preer Flori
/lowers
Lori lodon
t:iur heaJpi&4s

Mak-Al Hamon
hosi/weJing dresser
M""
tuom br IlSS01 ã (1IIIOfS
Midori
ribbonMi""
mwellies
Shutt on the Be
houl êr llsJjrig me
Smbbo Cocs
mae.iip
SolipB""~
br rtgii,,-hor,I4Jesop, bod, êr hiib

Solip Maie Papiei
110åe paers, IShsnm, inllllon

Solip Papee & Pre
csom liiers fff/hdion, iillmJ
Smce Hape
pbologrber
Towo&Cuntr
i;esi,le mnga:rie
23rd SttJewele
iGfel"
Yuk Sha - Beuty & Liesle
stJ0n ã sp

Ca 818.752.2127 for rervrions or more inortion. $55 pe pe
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CWEDDINGS;)

~/ò
~~~S B
'-:- .(\"
't -&'f.. .

TO &IUH A PIECE OF CA IN YOR SPOSE'S FA

OR NOT TO? That may be th queIon for many alter-

bouri couples, but peaps an evn more preIng query

Is what kind of cake you're cOlllderfng 5Iashlng (or noll.

wading lhrough a myriad of weding pa cholces-

from baby.boomer tradilloll1 to funky fantasy

creations-Is no pIece 01 cake. Here to help Is Vllat Oren,

one 01 L.Ao's top wedding planrs for more than a

decde. Willie respetfully tlght.llppd abut her celeb

cl1erile, Oren nevertles dishe lip the goo on L.Ao's

bet weing cake mars.

CA DIVAS If __~ ...rtWi fo. uu ic fttc yo
I"" an tolm"~ Io~ /1 for ih Cike OiY Kn""

Ioc i""1, sina.'" ..I:-~ ""LLI.U.. trull .mbl_
w1l1 th tol'-... "" wr1ll lt i~i fnltk-

!h iliv ta Ih\ ._ 10 th OIlrilullsb w1W~.. sal"

Om An w1lh too ca.. Dhr ~ily bakt . ",Ic lor
th aalll La bWlt 0. L~lg Cini an Jo Splltt

"" CGid ¡fol,,, Ii~ .rt ii b.k~ I" palnU

an Kllpi=: 'w. malc YO'" fani.. a lhonio..1

"'&IIl1" o. Gro. 0.. 1i"I JI ""'190 II cake OMu Is

an hõiluiTn 111i: TI d.. We _Is lor lI
I"" diolii. muclo ~ 10. 10 i "",Imi ..n 0'
l"~_' bel..l'pe.
Fo FROSHlä Dr i. lPli pa i.
st f\ anan hr ba ~.. c\ th .,
li ak of cI lo br pla i 11¡''Ital. wo "T
doIs., n. i: 10 li plii oul: ., ¡""lk, "
5O Ore Po pt do make po Ow .i
May i. bon illi ix lor 30 ~du..ct 11'..
sh Cl an on 101l0l th InllJ ma l""Ut
l.. Irllis 111: Jo Sia an Reb Rorjn.

Oro', poul 1""10 Is li .i da cttai. wlth

Gra Ma anlmh r. c.at Om iIs_1.
th toles pmr.. lIi. ..10 uk by colk th
i~ na an bo wl th v.OV .01.. sc.

VE DIFFEN CA Ø' TAMY MAMA
JOHNSO E.. dtam of I' 1 ~i1 ~ ul with )'low
an wI Io II .. . ct t& wi . co"'
unbl1 Yr ortmn Wo """11.11 ~ "U"11I
abSI"sa_M~whciICD.SlI'"

IN ESS
Cakes that make thei

.,,-.";:..'j_.

lf

I pM im"" lo ht YoI, ol c.at "I do
. 101 of ha po1n an ll i ~ of ri wi "-

.oo ni poTn ou of th uk." H.. fJ fi fO,

fi., lI W: \t "" inloc . S~I 01111
lu SI 0r "Guets lP cr "" I! so u. Wc

~'$ fl do POIe WUI 1I~ ab th 1o)U 10 co:

RHUBAB CtiTIcs WILL lP wlli .. l!ub wes,

ooilly thi, dK dt 91~ with cttai. i:am

an mlo wlth rich dIlll. ga. Eio 'imllclty Is
w!lll¡ ill J. "" Ca 5U IS th s.. Do~ whic Is

co In . so pr po of f""IIn¡, id . tw 10
trl\i .lIow coule 10 ..pr thlIM! fro wlllTn

th ....m 0/ donie dcç. 0,. 51 th cti.i. .. It

th iiiesl lrnc, bu _'5 l..n lP I. do wlli 11I10l
na UOL"L Michl ClulZII an Vii"" chla..

Olv Salma an Tra Cal~ h. ra th ba ..

v."' ca.. wlli thl, no i~ 1W:"W Ii
ma .1C cake, an only do II fro sctc wi th VO bel

Inui I wa ØOlo 10 oniO) Ulln my wes IS ..11 IS

looki"l .1 thrn" 51 Callah SOU roke hln¡ )''" cake
an .iii"l It too may 1"'1 be poible .. )'' b1' da.

by Slatey Howard photo by GIna Sablella
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'Ie Hollywood &porur II IVlP.hollyu'ood r&por t& r. &0 m

Los Angeles

ri:.:: ,'.- ...;,

An open letter to Don Ohlmeyer,
producer of ABC's "Monday Night
Footbal~' by deputy editor
Howard Burns

D 

ea Don,

All of this tak about Rush Umbaugh beming a com-
menttor on "Monda Night Football" Is causing me gr
anety. As a stent oftie medium, i Implore you to plea
go' public and SB rtain't so.

I know you wat to put some piz back into the vener-
able'old frchis, and I applaud that While it has alwa
be a qu.á1itbrodCa'''MNP'admitedly haa los some

of that "big'event" luster, despit having the: be ply-by~

'Play:rihi the búslness Cáliri tt~' ganes° -
-. "Birbon,l'm'oneot-tt"~~ ttiehiis:Wto'sbe ther
~~ti..(tbeinnirig;:,_1 ~Pà~ in',frntt;f ijyJajnch
Näçk~d~white .when 'Horoerjones,tQD 1tat,kick fot the

,êie~el~d Bi:andraniFb!ick for¡ÜouchdoWn onthe:

:ve~~fi~.'~~NF"',?rod~_I're~be~.,~~~-:t?~II_-i~~-
~~,'d,~iiig,fr',k G~i:.~,AaP'a:riew,t¥.N~i?líiy~~i~Ia~,-9lN. "
~~ring~a:_Kri~~;ìii#Òrt~g~~:l_:rn~¥_r~rn~

,j¡i'hll" 'Iítié,lévèil'rerieiTìbé,Fre(l~Har~:Willáni;. -. '

.'li~J
"tëês,tò" . ettllsone;r¡ hiawa'cO"i1éd.:~iitf.,

~1~~!~~h~~ifam~î~~c..
-,.,'s..iÎl'tlie ha aEâl- 'oome,todLò'Angålô:äuitoi"f~:

:;igl~;'t~ii~~_;~\:~~.W~1:,~na~i*1~irt4J~'l~:'~,~~....;-
:~;lng'to'gètda:herJline-"Tellme :aryling;~çetti_~d_re':': ',:,:.' _

~,~~liï)áti9n.''''~'' .' .,':_d/,.:_:__';-,;:.-_,',:':,"::~',~-:::",: _ _,' --, ~- .
."?i'Nó~tnernòv .ll" Ùibau 'Ii -tas' tQ':renvent 'hi~_
,::.-' '.....-:..:::.~,,:'.-:.::-- C': ',:, -,,~,,::,,: ': '.__-: .,-.",...~g'd":~'j,-;::;::.,'.-;:...':~':':' :-.'.,,:' ---:~ "'::'.:è.,

.,:,agn:rthe COi~!~ bagg~ l1e~n99§_.vf"lirrn,~ ~,"~ ':, ..:' .
;;§~ë:Pòr~d~rl.~~ór~:t¥::M,~§h1o~iM.N_f:.fi '
" 't,iQj and,'frkl;'tO'much foriiea..8 loýa.view9r.tO~: ,:.-,-_ .-
':::~Th~~~V~I~-~'_~~'.f~.r~ .-

'" _'~;ô8nibn o~e--.bi tlo~eun'ù~in"Mdliai who stll
thin~'~MNP is a ~penlng. iiaóvi ~ilfErtle~e .

': ~,-~d l have no -doubt that YOlJ~II i;rlôg:tie ~h?:w clor -'

tó ~atii ònee Wa But pleae; re~ize that hiñng Um-

baUgh would be nothing more than astii£ Ard you, per-

ha mOre than anyone else, should appreiate that -MNPdeses better. ..
CD 00038

May 30- June 5, 2000

Icing the Gig
A pair of enterprising pasty artists cook up

a plan for breaking into the movie business

~~..._--

EOI)LE

Take onc WOm3 who embo-ies a heaping spn of New
York edge and mi in a whica
Carn-born ar and, voil
- cac:r.-rcdy swee!

Legh Grode and Joa Spider,
better known as the Cae Div,
sted out bag ca for wed-
digs. In les th two yea the
duo ha wa down Ulc aie
and onto movie se.

In the upcmig fi "Blow,"
the diva had to fion an ai-

bruhed portt tort of coe
trcker Johnny Depp thn
rembled the actor, dow to the
color and lengt of

lu 19705 shag.

And in "Hang-
ing Up,' the frt-

ing on the over
pumpkin cae bad
to be ex frthy to incr the
splatter effect when Walter
Mattu knoced a pinta into it.

"Thcy're efcient and taent-

ed," says propmar Mauren
Farley, who has worked with
Gre and Spider on thos tw
recent shoots. "1 ca ca than
up, exla to them wht tie
period I am doing, wht the
sce is about, and U1eywi come
to me wher I am withsk-
c:, color suggons OaVOr. and
al kids of vi."

The set ingrent to thei
succes, accordg to Groe, is
fury with move pace.

"We've both work for me
industr before so we know,

Anoter move pro le the
Venice klten of the Cake Div

when they say, 'We wat a whte
fros ca,' they rey mea
cr or ewltcl bcus you
ca't shoot wlte," she exla
frm their Vence, Ca., kitcen.

Gtode has a backund in
li, havig grduate from the
Netherlds Fil and Televon
Acaemy. She ha al wrtten
and diected her own fim -
"Outcats," a hitorica dr
about lesbians who were
encape by the Naz.

Spider ha been decoratig
ca fur more th 14 yea.

"I wa stdyig at ar scool
and working in a
baer and they ju
sort of crossed
over," she saY5.

She eventualy
becae chef dec

rator fur a high-ed compay,
gahig a barch of high-profie
ba goo. She desgned a cae
fur Jul Clds birday.

"We found thr a pena
sece wa iiy lag in the
mar," adds Spider.

"We'd be fiends fo a whe
so wc sad, 'Wy don'r we ju do

ir for ourve!' We decded to
ra a ri" saY5 Gre.

The cu ar have be
bag tetious and sutu-
ous confeetons non-stop ever

sice, with re gigs fo tcev-
sion's "ER." And if they're nor in
the kircen, thcy're bU2g off
to consr with funi brides or

confer with food stylits and
proma.

Thei desgn ca ra any-
wher frm a day to th days

to prear, depdig on me
cnensvencs of the arork.
For exple, in the yer-ta-be.
rcea li "Monk Bone,"
abour a cartoIU who gets
caughr in hi ow cron, mey
had to desgn se relica of
a musd-colorc th-tier
choclarc ca adorned with
wid jwigle £Iowcl'. Price for
such crtions r.ge anywer
frm $300 to $1,800.

So why diva? "Becus a
di is a kid of pen whos
energ is above abe ir al,"
says Groe. "So, yes we have an
attnide with cae, bur we're

not her to be a pa in the ru
- we wam to ma fi cr'
lives eaier."

-Mtirytim Hemin

IWEElLY.'"
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Welcome to a world where beuty iid inpiration ar a par of everyday li.

We are proud to preOt thi collon of dcsigneni, aris, enrertei:

iud producers who al endeavor to li ea dny as Doe of beuty an

inspiration. It is our desire to brig to you, the bride, our vison oEa

perfect wedding. And in doin so, we bring to you those individua who

wil help to create that joy event, and your lire beond.
~

What is a "penec wedding~? It is onc in which the unexed events and

suiprises tum into the mOSt glorious and memorale moments. It is onc in

which the smalest of deta ate attended to, and where ea and every guest

fels speal and honore. It is one in which the.weddig and al its deta

reBect you and your paer, an not anyboy else. And fialy, it is one in

which the proc is as fun as the wedding day itsel. and wher the meag

of getting married is never forgotten in the proces. That is a penecc wed.

May you have fun and be inspir toay. Than you fur joing us.

I

"

i

I

¡

~-
'i

,;,3-~
Wanda Wen
CoFounder, Solip

Grat Forsberg

CoFoWlder, Solip

$J
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A SooIip Wedding
jmenlet by s oolip & Los Angelts Magaze

n ltodtrn ørid4/ tVUJI of ptrful mømtnlI...
...tVtry mømtnl diJrøv,red is II gif of inspir4lion.

CoPioducer and Creative Director

Terry Melvile

Diamond and Pearl Sponsors

Badgley Mischka

Monique LhuiIIier
-gfI _

Harry Winston
-jau-

Bread & Butter Catering
- Inri,fi uts_

Smashbox Cosmetics

tJktl!

Skibal Cultu Center

I '

I

tvJ iilt

Cake Divas

~..

Floracopia at Soolip

jf".1 i4ifJ

Humer of Sherman Oak

¿¡-i/,11l

Krislyn Custom Flora Coutue
- jMtI/ tkign -

~

J~
Yuk Sharoni Beauty & Liestyle

"ir

Jason Bentley ofKCRW
1IlUÎc

Soolip Paperie & Pres
imt4fiøm

Urbancapes

lnf4i1Jg

Shutters/Caa del Mar Horels

hoiljtr
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Flrtg with Beauty

hy Brt & 8"lIer Caltrng

Ir . Monique 1huiler
IDpidriu. Empty Vase

Jk . Floripiii at Solip
wine. Penflds

Hmm...Just Married
l; HiimmtrlCaa de Calla
glJ . Monique lhuier

jk . Flonicopia iie Soolip

rm. Rid Bul

Loe Between the lines
by Lo Awgtks Magazine

/timil/m' Indi Style

f/. Krislyii Custom Flora Coutu

Maids in Waiting
by Thre Brùk.i1Jaid
gt. Thred Bridesmaid

fimlitll' Oioe Dècor

jløw . Linda Kennedy

Path of Wonder
by MoniaJli IJuillier

ni . Monique IJuiier
Irm. Beverly Hils Tri Sto.r
li..~,. IJJr'1.A__

Poetry in Motion
hy Badglty Mischkt

gi . Badgley Misdi
IlJpia f, . Blakman I Cr
painlig¡ . Indian Style

Special Deliery
ii Soo/ip Papnit & Prt

nu . Blid8I~ Mich
ftil1m' Indian Style

jl . Floracopia at Sop

Sweet Dre
/; Cake DiVa!

gl1' Monique IJuier

luitf/ . Eloquence

j/rJ . F1oracopia at Solip
:i

When in Love
by Smmhbox Colia

gow. Badgley Misch
ftmil",. . Eloquence

jk . FJoracopia at Solip

jewh by HanWinston ~
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Amber Productons TV/FillVideo, Ioc.
Saul Urboas
:5008 Yaple Avenuc
Santi Barar, Caornia 93111
Id805.964.4B3
ww.ambeiproduttons.nei

Badgley Mishka
Jocllc Fluhann
202 Noith Roeo Ddve
Beverly Hil, Caornia 90210
tú31O.z48.37.0

Beverly Hills Travel Store
Susane Hamer
9935 SamMonlc; Boulev
Beverly Hil, Caornia 90212
Id310.728.6ii
ww.uavd-store.com

Bread & Butter Catering

Michael Broks
3384 South Robcrnn Boulev
Los Angeles, Carnia 90034
Id310.559.:mo
ww.bmibuucroteting.com

Brian Ross Photography
Brian Ro
12400 Wilhire Boulev, no. 990

Lo Angeles Caornia 90025
lel888.479.1357
ww.laughterofhea.eom

Ca Div
Leigh Gro/Joa Spitler
by appoinmienr only
U/31D.99.249
ww.caed.com (l

flitU Jøritiiiiøii

bridal glll, drøriu, trmir:g IIUf

Imllfliøøll

riltmr Ó' tI"t pl4m",

phQtøgriiphtr

WI 6 åu

(l
Cavents InC. UI¡IIK ¡Mnl/If & ily/ùig

Ca KIeinlue
2934 Beverly Glen Cicle, no. 29
Lo Angeles, Carni 90077
ttl 818.90~i.797

:1
ww.cu~nts.com

,

I

Caa Del Mar bltileS wuinr. sill
Diane Greenberg
1910 Ocn Way
Santa Monica, Caornia 90405 .

ttl31O.587.1705
ww.hoteltladelmar.com

I
I

I

dasic Pat Renta ~11J' part riti/1I1
Gina Andr

I 8476 Stelle~ Drie
"

Culver City, Ciifrii 90232

t,/310.202.0011

Floracopia at Soolip jI~,1i1 wigi
Sharn Lowe
8646 Melrse Avenue

West Hollywoo, Caornia 900
td310,360.0545

I
,

Harry Winston jo/n
~.Rady Sato

371 North Roeo Drie tBeverly Hi, Caorna 90210 ,

it! 310.271.8554 ,f-:,

ww.harinston.cm f
l:

HwnerfCaa De Caac Ilmø6ili PIl"

~.
Howi Drake/La Butlr ''',

'.

14401 Ventu Boulevar

í

Sherman Oak, Caorna 91423 I f,_
id 818.981.2000

(l i : ~

fJoMalone /MnlIlSrt, 6øJ 6- sV" ~"
Neiman Ma r9700 Wilhire Boulev

¡Bevetly Hil, Caornia 90212
§ttl 310.550.5900 x 2267 Aii:dtl Grff ,
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Chtie SpticlOlg Loreån-Noip
656Nott Roben Boul~
We$t Holywoo, Ca 900
td:HO.657.9188
ww.kpam

Krlyn Cuom Flora Cotu jitlllUip
Kryn Meyer Cape
110 Eut 9th Str no. AL17

Lo Angde$. Oiin 90079
Id213.627.7862
ww.krlynde$igD.com
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jule$ biach photogrhy
Jule$ Biach
td 323.28.6402
ww.jucsbianchi.com

,
!'

p1i/lgri4pmr

~
Laes Choice Strg Quet ttlUit
Harer Katz
td31O.39L.3762
lacsØ)iicom

¡¡
'.

:\l,.,
,

laur Kleien Photogrpher pho/øgrh.,
Liur Kleienz
td323.344.0055
lkci=(I:iI.co

¡

Lori London ~ trlllii hupllC Ilori 1."00 ..t 323.44.1109 L, wwJoriondoD.com ¡! ,i :
1'_,,w'_-=~","='":''--)r.7ç,¡;m~M4'$~lijd2 *.~, 2 2

lenar Neil Productons

Leiu Nei
1820 IdahoAvenue, no. 5
Sata Monica Oimi 90403
td 310.453.1137

wwJeonadneipmduçrons.coin

Lia Margosian

I. Miugosia
POSt Offce Box 16638
Bevedy Hi, Oimi 90209
td 213.486.4292

-.it & mltriiinmmt

1Øgtl & ipiri""J llmi.gi

i

I
,

I

!

Lo Angees Ma
5900 Wil Boulev 10th 800r
Lo Angel, Cami 90036
td323.801.0100
wwlag.c

tit¡-i
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ph"'øzrtlJ,
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pmltgrp.

WJiiig'~

.n.

-~t'it~\(:,~,.

. " . ,'." ~f;0F~~:t,'...

.,..c..,...._.-:_..d~..,',.:...,:..,:,..:,';.:".~_~:cl~,l.'" _ "., :~Æt~~¡.:t.'.

, . '0,.:;~::;,) l'~X'~~f /,~;r;(".

m=a
Heba Tiioll Mas
995 Eat Gre Str
Pasen ûimi 91106
u/ 626.~m .0012
ww.m=tudio.com

i
,
!

¡
,

Mi Haddon Photogrphy

Mi Haon
25 Spin Strt, no. 12
Ma Del~, Caorn 90292
u/310.821.4131
ww.mdoo.com

Mi Aster
Soolip Custom
8646 Mele Avenue
We$t Hollywoo, Cimi 90069
Id31O.360.154

Monique lluier

Aiee Ma
960 Soum Sllta Monim Boul~
Beverly Hi, Ciin 90210
u/310.550.3388
ww.moniqueluir.co

Nancy Co Phorogmphy

Nancy Co
Id802.2S3.9641
ww.cohnphocogry.c

On Sire Weddi
Ki l:/Heaer Lee
1011 Nort Fuler

We$t Hol, Ca 90046
td323.876.7483ww.ot~.co

\lp..
ww.peds.a

ZUlU SULt. JO :X£L(,Mk.il..
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Reure One
6900 Cay Avneue, no. 106
Rea, Gimi 91335
Id818.343.3451
ww.reouine.io

Shutters on the Beach
Diae Grrg
1 Pico Boui:
Siumi. Monica Cami 90405
Id3lO.57.1705
ww.shurrminthbech.com

Slcba culru Centet

Maryn Dwoee
2701 Nonh SipulvedaBouIev
Lo AiSeles, Carni 9009
iel310.440.500
ww.skb:i11.ors

Smasbox Cosmetics
Nkole Sutton/Eden Mitry
8549 Higuera Street
Culver City, Carna 90232
u1 310.558.1490

ww.smaboltcom

Solip Bungaow
Si Braey
548 Norwiçh Drie

West HoJiywoo. Carn 908
id 310.360.1512
ww.soolip.com

Solip Custom Leerpre
Auwm DeWild:Ci Gæu
8646 Melr Avenue
West Holywood, Caomi 90069
It/31O.360.o54
ww.soolip.com

Solip Mae Papier
Se Bradley
8574 Mel Aveue
Wac Hollywoo. Cami 90069
lel310.360.0581
ww.soop.co
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Soolip Paperie & Ple
Se Braey
8646 Mel Aveue
West Hollywoo, Cami 90069
iel 310.360.0545
ww.slip.co

The Knot Weddigp
Monque Matl
Id714.3778722
ww.thekr.co

Th Bridesd
Beth Blake/Sphie Simons
8572 112 Mel Aveue
West Hollywoo Carn 900
lei 310.360.5943
ww.tldClign.co

r

Utbacspe
Renee Gunter
Posr Ofce Box 57066
Sherman Oa, Cam. 91413
11/818.773.1992
morlcnCIeanct

1i/l/l, /"~i_

iølii whiri

miUlJ Jru
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Vencana Weddig Photography
Knn Hi
83212thStre
Sata Monica Cami 90403
Itl3lO,451.0073
ww.vetall-la.com

Vosges Hiiut-Oiocola

Kia MuklF
520 Nonh Mich Aveue
Oicago.llois 60611

lei 888.301.9866
ww.vosgClchoclate.co

WeddigOianneL.com
ww.weddigchaneLcom

(l
Yuk Sharni Beiuty & lityle

Yuk Sharni
9960 Santa Monica Bouev
Beverly Hil, Carn 90212
ie/31O.282.5440
ww.yunlcom
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o with yow: fiancé, create: and visuale
in your minds the wedding you both des

o set budget

o hie a wedding planner

o compile guest lit and addresses

o finale wedding dare

o reserve ceremony and reception sites
o choose bridesmaids and groomsmen
a book caterer

o book BoriSt
o book mwicians
o book photographer and-videogæpher

o visit your officiant and reserve

o order and send save-rhe-date cards

o order wedding gown, accessories
and groom's attire

o order invitations and than you notes
o buy wedding rings

o plan honeymoon and confirm pasport

o register for gift
o choose bridesmaid and grooinmen atte
a have mothers choose their dresses
a order wedding cake

o reserve rental equipment
(tables, chairs, linens, tents, etc.)

a reserve accommodations for

our-of-town guests

o book a room for weddig night

a calgrapher and mai invirations
o obtai marriage license

o choose readngs for ceremony

o discu service with offciant
o choose gifts for your attendants

o choose favors

o order progra
o order wedding announcements

o schedule rehearal diner and order

reheaal dier invitations
a fial deras of menu with cuerer
o send out attendants dreses

o make appointment with hai stylit
o make appointment with a make-up arr

o sign of up for dance lesons (if needed!)

,¡

,

~

on, mlhot." """

'"

tw;Æ.h.,

on,lh.,

.

'''' :tot.!

o pick up weddig rini
o buy weddig day li;
a buy weddig gif for
a have dress firong
o purchase guest bok
a wrire weddig vows
a dependig on the sra

ger blood tesrs
a obtai marriage licen

o if desired, send your
inormarion to yOui J

o brea in weddig she

o begin searing plan

o calgrapher place au

o have final dtess fitti

shoes, jewelry, liger

o if you are planning t1
contaCt the necessar
required forms

o write roasts for rehea

and weddig receptii
o address wedding an

o confirm detai with i
phorographer, video¿

a finale seatig plan

o notif caterer of gues

a pack for honeymoon
a pick up wedding goii
o bride and groom con:

attendants each of tb
at wedding and rece!

a have day of beauty. .
pedicure, mancure, 1

a conduct rehearsal cer
o have rehearsal dinner

the wedding party a.
a confrm cranspottatic
a send wedding annow
o prepare tip and paya:

o doy08a
~ nn J~, ilm 'i,
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Jieksey Shiokov _ u//igrapby

French Lok _ impmlf of COlt Bmiii:e, MArlt Papitr,

Ka - ll'grlina
LF Textiles _ rihlion
Re Bul -l1tr drink

Savoir-Faie - iiiportm ofFlibrùino Pill
The Connoiseur's Guide - /u= pdlia

~
1

fin' PIIP"

second cotto"

third

fourt
fift

úathff

b(J()h Pam B:uton
Vena Feldbu5ch

Eliubeth KaplJJ

Grac;o:S.i.I_aii
Jennifer Gull.tec

Marc_Alan Harmon
Tom Hoffman

Prelse Public Rcluioni
..lidlc-Y~._t_r_c_i:
Myron Kwong

The Entir SooJip Family

WtloJ, dorb

sixth candy. ¡rtm

COpP", br'1/c. briUS

t/eetrcal appliances

¡Drury

tin. aluminum

stul

Ane Hadts Ar Dec
ts iÚ ftinm ¡.i7illg ob
458 Nort Ribirtii BouIev
West Hollyw Oimi 9008
ttl 3 10.659.3606

Blaan i Cr
fimitun & imtfqlH
800 Nort Li C;eicgi Bi
Lo Jues Ciora. 9009
itl 310.657.9228

Bubble Maa & Compay
....'"
iti 800A.bubbls

seventh

eighth

ninth

tenth

eleventh

twelft

thim:enth

fourteenth

fifteenth

silk. linen

¡",.

~ ilJory

tnstil/
china

si/iier

pearl

coral,jiu

~by

sapphjr~

.,fJ
tmmslJ

ájamDnJ

áiamDnJ

E10qiice
irJ tmilj' & tIliill
13322 Wes Wo.gr Bouev
Lo Aigeles ûiro 90
ti1310.578.2284

Jil FlomelÙoft
'-ist
1i1323.6,6.4190

IMGliome
rtgr,fil6, rduk1
7525 Beverl Bo
Lo Aneles Oaoro 9O36
ld 323.930.4300

twcntieth

twenty.fift

thirteth

thirt.fift
fortcth

forty-fift

fifteth

fi&y-finh

CIoc Dècor
18Jb & 191h milI swJ tmÎq

3669 7th Aveue
Lo Aigcles, ûiro 90018
tú310.915.oo16

sixtieth

seventieth

il

r¿:",~.:=~oo;:~--f:&;;~jØ::w.~i.

.2

.2
Indi:u Style

fin. mt oi.
8650 Melro
West HoUyw
1J310.659.7:

Kietic Sc
ú'gmg
345 SouthW
Beverly Hì,
Itl310.99.1l

Lida Ke.~&-
/l13 10.699.01

Marc Ewing,.
Itl818.209.8'

San Dies,
/diiim JW
12936Gilo
Lo lua, i
ld310.306.Q!

The Empt'
jW&l~
9033 S:ta M
WestHoIyw
Itl310.278.1!

WlumpSo
øJøllpø
2854 112 Sw
Lo Aø, i
Itl323-94.

...:'.'
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The Grov'ëlscrêatøí, Shop,u~taiitit'
mogu R.cK.Qii~g;iischanging. .1..
how weusepuJ:lic spaces. :~.
. Who says nobodywalin LA?
ßy DavidL. UZin .
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CAKE DIVAS
(310) 399-2499

Invoice

ORDERED BY: David/ Irell & Manella
PHONE: 310.203.7006
DELIVERY DATE: 1/27/99
TIME: by5PM
ADDRESS: 1800 Aveune of The Stars, Suite 900

Century City; California

ORDER:

1/4 Sheet white cake,lemon filling, buttercreacicing
Baby Shower Floral with booties (no writing)

AMOUNT DUE: $30

order takn by: Joan Spitler

mailng address:
CAKE DIVAS
1027 Elkgrove Avenue #2
Venice, CA 90291
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Leiøh .nd 0oon,

l.eq øuqs!! J;nclore.. buone" """I. lei..d. the porl .nnouncements. .nd the .dvwrement.

The- ar some VaTic:tions ihc:L I am going to exlain -t avid anq confusion:

I ei..J

BurinesS' cas:

Ännouncemenu:

Advwremenb

J;nvel"l''

I prnte tw diffnt l'ljut, fa qou to ure... pl..,e let me know which one qou likeJ be.

.nd I will prnt mor of th.t deoøn fa qou. Riøht now. th.. .. 100 piec, of the te .11

Rush T'øht. .nd 200 piec, of the I.qout wi the .dJr" -od phone numb. on the ,.me line.

Th.. .. 'ppx. 760 cm, prnte. 38 fa ..ch of qou in the box - I onlq ure one ""m of

the pope. so I will prnt mor fa qou bq the end of the..k. The øuide, .. se fo cunø.

.nd I ",leJ the to shee. in core ljU n..eJ it.

Ther ar 260 c:nnouncemenh ptn-t, '2 on each page. I ret up 4e guides; fa cuing on the
,ide wih the text. so theq con .11 be cut .t the '.me time.

r m endorine tw JiFfni: announcements, same IGl'lout but the CtPS on the f¡ line at

diffnt. The.d i, com.. ..dq. but just to be ,.Fe. I prnte tw of ..ch (one cente on

the poøe. .nd the othe .t the toleFc co.,. depndinø on how the prnte nee, it). PI..,e

let me knOW if IlU wont .:OLJ ebnges, O' if 4e prnle has GlJJrlional-rurrmenh. (Use i:he one

with the bo.,..Jve prnted tw of ..ch. just in core...qou con ke the oth"" iF ljU w.nt. but
naf neæsmi l: do so.) Ä'ä faT as I know, i¡ou can eet a d. ar lincrnic outpul frm 4e

prnte piec, I'm øi,,nø lju...IFthe~:~II, qou the im'øe, will look be bq outut Frm
di,k, let me know. .nd I'l ,.ve the .d to di,k fa ljU - M.ke su the prnte con ouut Frm

PC, if thii; is the waii 'iou want to go.

Thi, i, the onlq thinø I will not be .ble to prnt fa qou et mq oFce. Th coi., i, not equipp
to prnt .mithinø thi, ,r.e. in .ddition to the ø!ue on the at., ,ide. I told Joon thet I would
look fa some I.bel, ljU con u'e instd of prntinø diÆlq on the envelop (.nd when ljU øet
~ich .nd f.mou,. like div., do. ljU con h.ve them off prnte!).

In the m..ntime. I ho eV8thinø i, to lj"" complet ,etisf.dion. It h., ben a pi..,"" doinø buone" wih the Cake

Div.,. I look ft.. to ""kina on M"" p"jed, wit ljU bo (I h.d to be . lite p"Fe"ion.1 fa . minut!).

pi.... coli me with qo"" opinion, .nd ,uøøeston, fa .nq ch.nøe,. We'll tolk .bout th envelop stick"" .nd at.,

stFF I.te.

l-ues and Kisses.~I/'~(/ tÐ
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WEEKLY COMMENTARY '!1atter andher:defens ofClinton'smanymislcaing stte- Judge Rules, "Eastin fj No T~cher"

A Step Closer To ments, Fong noted her support ofpiiiai.blr abortioll A Superior CourjudgetoldDemocratlncumbent Sialè
'and the fa.et that she plays politics with the environment, Superintendent, of, PilbJic Instrcti~n Delaine Eastin

Campaign Finance .Reform wel/i refonn end crime, ". , . it was Fong who Inoked Wednesday thaH,oing,a'.,mmunliy college instctor in
'. like the senator;" 'said Sheny Bebltch Jeffe¡ analyst for the 70s doc notentftJé her,to call herlf a'teacher on

By Congrm.n Steve Horn KCAL. The next debate is scheduled for Oct. 

12 in San -November's ballot.The Hnuse recen,Uy tonk a!,'Uorstep that brings u~ nn.e FraCisc.. . "Ea b willhiglO say ordn anyting to getrel",ied,"
siep_clnse~ tn genuine capai~ finance refonn, This bi. And aceording 10 the latest Field Poll, Boxer has losi said Jnhn Fleishman, capaign manager for Repuhlica

paisa ~iii, which Reps. Chns!opher Shays (R-Conn.) her lea and is now runnhig neok.and.neck withong. cadidate .G1oria !oalt 1ùchrien. "Apparntly this in.
and Martin Meeh~'(DM.as.) lntruced'"and whicb ! The poll said that both cadidates yiere pollng 45 % of cludes lying to the voters about what slie does for If Iiv-
cospon,sore ellminatcs ltie, unregulated soft money voter support and that 

Boxer could slip furter'before the ing."contr~~linnsto paries:md dem~ds~ccouniablliy i? so. .Ieotion.. . _ .'. .. Part New... .
,:lIed ISSe advoccy edvertlsing.1t pased by a bipa "Bnxercontlu.es to polar vo;e...~th. Fiòld lniiuie S'hro'r BI.. Gn.. Davb for FindrablngAbas..
tis!" vote of2~~:1 79, , , said in i"repnrt 9" tha pollofl,104Caifomian, But the CRP Chaian Mike Schrer tok the occion of

t' Sboft money.: IS the I mbo°ney.contrlbudtcd tOI.thpoJi.tlcad,Pldar- pOllsters said Fong showed 5lgS óf¡;icking up ste as Al Gore's viiiit to a Gra Davfftd~miser in Sa 

Fr.
ies y corpra..ons, a r unions,an wca y m IV u- th I .1' d.t Th F'ld D 11.1 hb d. . 10 hi. hi hi'¡i"" 'l'--.. th
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tion). There ar no limits 
on the Îiount of "soft money" on¥.:. IS n~w own to 0- .~s 0 ~ st S i. e Y octs~. ra VJS,an. .ore II .,~~.a ~~ morethat ca be conbibuted. Thepròblcm is that both political voter s ~d' his Image has become increingly more fa- ~ommo.n,tl.anberng a ~ouple ofbog 1ibC hll SB,id.

paes ar using soft money to influcice'spfic ca-, vorale. '. ~h has be invcstig~te bY,an AUorn~,Gener of
paign. money thàt influence capaigns is suppose to Fong Oullncs Five Steps to First-class Education Iheirown par forfundraislng improprieties. Janet Reno
be raised according to shct federal rules 

and limits. it is ' On Wednesday Matt Fong propOed a comprehensive continues to delay the appoinuncnt of an independentcalled "har money." five-pointrefonn plan for schools. 11,e plan cals for put- counsel to 'invesigate .thevicCopridedt's fundrislng
.The 1996 elecion cycle was mared by a'distrbing ting ~oiiar in the clasi'in, not in 

the poket orbureu- abuse and fonner'California AU.orney General John Vaninflux.of soft money to pa' organizations. Elimination cr, puttingpants back in chae, incring locl con- De Kamp Ici Gray Davis off 

the hook for his otrcns.es inof soft money is esential for genuine ~paign finarce trl, excellence in th~ clasrom and sch,ool safety.. ,raising cipalgnfinds. . "Fundndslng in. Clllfomía:lias

refor. The Shays-Mcehan meare elimmate fcdcrsoft "TOglvethereformovementIhe.mom!'ntumltneed be~n bad karma for"AI Gore in the past, bu~ shady
money as well as stte soft money that influence federl Washingtii'srole should be to reovcthe,,r&t's .~est of fin~ising has ncvcr~en B problem for Oray D~vis:'"

elections. federal regulations and coily madate... Fongsaid.' "in- GOP Re¡lndbn oD.the'Rle. , " .
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a discussion (topic to be announc.ed), 12:30 p.m. to 2
p.m,.(This event is co-sponsore by the departent
of political science in the usc College 

of Letters,Arts and Sciehces~) .
Oct. 13 George StepJianopolous, ABC News com-

mentator. fonner senior advise~ to President Clinton,
and profeSsor of political science at Columbia Uni-
versity, leads a discussion.(topic to be announced),
12:30 to 2 p.m. (This event is co-sponsored by the
USC School ofIntemational Relations;)

Oct. 14 YosefLapid, associate professor 
of politi-cal science, New Mexico State university, discusses

"Identities, Borders, Orders: New Directions in IR
(International Relations) Theory," 12:30 to 2 p.m.

Oct. 28 Etel Solingen, political science departent,
UC Irvine, talks about "Globalization and Regional
Order," 12:30 to 2 p.m.

Nov. 4 Susan Okin, professor of political science,
Stanford University, discusses "Culture, Religion and
Female Identity Formation: Responding to a Human
Rights Challenge," 12:30 t02p.m. .

Nov. 5 Laurie Brand, associate professor of inter-
national relations, USC School ofIntemationaJ Re-
lations, analyzes "Women, the State and Political
Liberalization: Examples from the Middle East and
North," from noon to I :30 p.m. in Room 108 of
USC's University Religious Center. (This event:is
cosponsored by the USC Center for Feminist Re-
search.

Nov. 10 Peter Rosendorf assistant professor of
international relations, USC School ofIntemational
Relations, focuses on '''Choosing Democracy: The
Transition in South Africa," 12:30 to 2 p.m.

Nov. 18 Nader Habibi, visiting scholar at Yale
University's Center fòrIntemational and Area Stud-
ies, leads a discussion (topic to be announced), 4 to
5:30 p.m. (This event is co-sponsored by the depart-
ment of economics in the USC College of Letters,
Art and Sciences.) .

All but one of the seminars (the Nov. 5 event) wil
)C held in Room 8-40 of USC,s Social Sciences
3uilding, Enter the.University Park Campus through
:late 3 from S. Figueroa St. at W. 35th St. (north of
~xposition). on-campus paing is fr to media upon
,resentation of press credentials, $6 to all others.
For more ¡nfonnation, call Mar.Bird at (213) 740-

1800 or send errail to her at bird($usc.edu.

Fictitious Business
Statemeiits For

Los Angeles County
CALL
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11leret ctour alles voted against us in disgust. Espe-'

,cially'ironic was Preident'Clinton's early leadership in
setting up the conference. J.ike others, he 

'had sought a.tribunal to duly prosecute genóci4c, war cres and cries
against humanity., Le clear 

at the outst had been thiit he
only, meiint it to apply to other nlltions, not the UnitedStates. ,

Throughout those proceedings, the U.S. used its muscle
to impose provisions. which would make it next to impos-
sible for eny Western nation, especially us, to be pros-
ecuted. We wanted the court to limit its investigations to
les civilzed places, like Rwanda, Bosnia, Kosoyo, Cam-
bodia, and Sudan. . .

But the delegates didn't buy that, so we tried another
tack. Weinsisted that every prosecution be first approved
by the UN Security Council. That would allow us to veto
any embarrsing cines. That lost too, 113-17.

And so, in the end, we voted "no" on the whole she-
bang. We claimed that American troops, scattered abroad
on so many Pt!acekeeping missions, would be too vulner-
abreto politically-motivated accusations. Unkind observ-
ers pointed out, however, that compare to other nations,
the U.S. is rathercl:intz in its contribution of 

such trops.
Unspoken, but understood, was our 

far grater fea. The
other player all knew that what relly worried us was the
potential for much more serious allegations. These include
our invasions of Panama and Grenada, our únilateral
bombing of Libya and Baghdad (aid now Kharoum and
Afghanistan), and our attempted asassinations of sundry .world leaders. After all,what's the point' of being the
world's only superpower ¡fyou have to stand trial foryour
misdeeds, just like everybody else. .

William A. Collins Is aformer stare Repreentative and
former Moyor ofNonvl1c CT.

agam glVIßg a forum to violence, ch.iidreR do not have
suclí easy access due to its, late.nighHime slot.

All of this has occurr..not through_government cen-
sorship, but by corporate and personal responsibilty. In
addition, the currnt trnd in the entertinment industry
encourages many to send positive mesages to our youth.
For these reasons, I am personally' encouraged that we
may be on the verge ofa change in the kinds otinfluences
we allow into our children's lives, influençes that-wil uplift
ouryouthand instil positive values ratherthan promote a
culture of violence.

A newly releaed song by rap arist Wil Smith, titled
"Just the Two of us," depicts the importance of father-
hood. The song discusses how a proud father looks for-
ward to raising his son. The need for youth to be raised in-
å society that teaches them the importance of family is
invaluable. As a result, the song has been on the Top 25
list forthe past three months, according to Bilboar Maga-
zine.

R.ecenlly, we have seen anti.violent video games like a
. newer versions ofHasbro's "Frogget' and "Diddy.Kong
Racing." Both games are nonviolent and.have been"top-
to sellers. .

With movies and television, the pendulum may have
swung from grtuitous violence toward a more positive
mesage. Recently, we have seen television shows with
very little violence, such as "Touched By an Angel,"
"Wonderfl World of Disney," and "Cosby," enjoy high
ratings. The movie Industr, as well, has seen succss with
several family-oriented fims,like "Mulan," "The Parnt
Trp," and "Madeline." Infact, in a newly released survey
of the top 50 movies of all time, the movies "E.T.," "Forrt
Gump," and "The Lion King" ar'all within the top 10.

As L have said in the past,.1 wil continue to advocate
. the need for a nationwide effort to stem our society's cul-
ture of violence and get. parnts involved in monitoring
what their children ar watching and listening to. Gov-
ernment censorship wil not aid in this cause. With the
help ofparnis, teachers, law enforcement, and otherciii.

zens - along with personal and COrporate teponsibility by

the entertinment industr - we can do better. Together,
we wil do beter at ridding oiir societY of the culture of
violence.

¡,

r
"
,
~j
I'

!:
,

.i'

Ii

Ii

I~i"
II!",

m
"

j:

i

CD 00060 -,C- --., -,--..,_.._'_-~c, -,~.,--' '._--.-0-.'''-._--._--" .. .
-,-----~--' -'""-~,---,::~-=-::;...-----_._-_....- -....~--



...t,.... 1l Wsnm is ~ by an illividu. Siil\ : FAaIOliUi:..... Iivi. Siiio : c:A MARJE BURGET.
ULLS lIØl 'l ro= oy an 'DaIVKI. "'inc , ",un,

or ~ ci 5 )' f"" ii da il wi file ii li NonCE. This ricil na .wni eipl 5 yea flO iJ eW ii.... f,le in ibeNOTCE. Thi. riciiiici. na .i,e.pi= 5 Y"" (n;

. _ ficti tali iw,c ~51 be file pror to orlO allb Conty Ck A ne rll~ci taolii na sill ""01 be file pr tooIie orlb Ccniy om. A ne ricii"" ta.iii na 5I..... .....
iIll or iis..lh th U'C ii ihi .w ot a rieuo. Th fiUni ol ii. Jl do li Or illlf aiilie ii U'C in mi. IW or a fieiic. Th filini or thi. iw do no of ii.lf auih"" il I
. il r\ al a: uii Fe. Swc or COln (setutw in vioofih riibormo und Fe.Staorco i-(setoli iw in Yii"" or li riitu.. or anOlIi u nd fo

II ai Pres Co). Se 144 ei lI.BsõlI an Prcu Co). Scon 144 e111.Bu.."C an PnCJOI Co).
.. P.N lcui~ewoo eion - Plbl Cb Publiaiom PaldlciniipWeIoo ei"" - Publish Ch"" Plbliaion Pant J""niigo

. Se3. 
10. 17,2., 1998 St 3110,17.2..1998

ll NAM STATE 191552 FlCIOVS BUSINES NAM STATEl9156l5J FlCTOUS IlUSINES NAME STAT£

(-.) do la a: IMMACULATE EV. 11012
Th roUnipcli is(~)donitoli..; ZAALENTA1NMENGROUP Th r~.) is (ar) doni tasõll": lUG PU

ioCiy,CA 9160 RqIl J. CONNIEGEOS0 ""BurraloAYC,Sbe O:.CA 91.23 RqisPAULZABAL47 BurraloAveAve CA 9013Rfis: R1CKGOET616

IolywCA 91601-423. Nan)' Da 108 1/~CalloSb Oa CA 91.23 CA9013

'" 11 tai.ne i. coci by an illividu, Sip: : PAUL ZAAL Th tai. is coci by .. illividil. SiiDe : RICK

by a i= pa. Si¡: J. CONNIE GERMANO NOTCE _ Thi. ricu"". na sime eain 5 yc fro li da il wi file in th

NonCE _ nii rieuoi. na ow c:pi= 5 ye f~
oI"" oIil Ccni)' Qe. A ii rieuou busill na 51

am si øpn: 5 ye fro th da il wa file ii il o/lO oIth CoOl)' Qe. A ne rieiioi. ti ll si ",51 be filed pr lO .._. .

\ De fieois tasill ii sw ""ii be file prlO .....
Th fiUni or Ihis ow do nat of illlf ..ib"" li uoe in this .w or a rieiti. Th fiin¡ or thii swni do ii or itslf ..ih"" th

,do ii allisir..ih ii U'C in Ibis .w or. riciti
tali ii in vioon or th riitlS or an uDd Fo. Sia. or ai la (sela na in võiOl or li ri this ol ;U1i und Fc

r il ri or øi iiii Fe. Sii orco la (seSe 144 ei sc.Buolne an Pni:lX Co). So l44ellI.Busillan Pni:lX Co).
$IaD Preson Co). . Plblis Oaon Plblion Pa.kmaSipW.. Oaon - Plblis Oa Plb!iciom Pam lcirniin
ii ~ni lciniipi Oaon - $c3. 

10. 17.2.. 199 Sc3110.17.24.1998n .. . . RcnOUS BUSINES NAMESTA'Jn8JS76ISS FlCTOVS BUSINES NAMESTATEMEl

IVSlN NAME STATE 191552 Th followIni p=(s) i. (ii) doni tasi..: UP. UP AND AWAY. 9320 ii. E.
Th followini p=si is(ar) ilini tasiri..: NEW AI

(~)do tasiii a: I. EL FIANCIL SERVlCE:i
Sbu AvePî Rive CA 90 Rcisu ULLIANA VEESA PUENCE.

..t. Sa.. M""iCl, CA 905 Ra JONA nJAN ROJ

ILlNGS,945. Wibb Blvd.' 60. &vy HiltsCA 9O12 TaO 82 Hasy Ave. Piea Rivc CA 9O
. Sa Mona. CA 90S

INES 94 Wils Blvd' 60 Be)' Hil.. CA 9012 Th. tai... is coci b)' an illividil. Sip: : UWANA VEESSA PUEN nil WsIl i. coi: by an iOOvidil. Sign: JONJ

by ..lnvi Sip: : RONAl K. JONES.
æmO. NOTCE _ This ficiiiiou ii sw c-.= 5 )'ea f,

ia Il c: 5 ye rro tb da ii wa ril in ib NOTCE _ nii rociiou na sw ciqin S ye r"" li da il wa fiedli th
ofce orth Coni)' Oeo. A ne riai~ow taol"" na .

'" ne ridcu tasi IW -=..51 be lile pr 10ollO 01 il Coniy Qc. A ne rieiics ti..ne iw IW in be fied prorlO
.....

..... Th fIin¡ otiJ mie do nat or itsf .nbori~ th

I do ii or iis ..ih ii u. in ii. sw 01. rocli
Th filioi or ii. owt doll or illir auib"" li us in iJs sw or a fieuo.buii na in vilaon ofll ri¡holaibe uiFc

~ilrfiiola:und Fe,Swe.orco la (seIs iw In vi or ib riiJlS of an und Fe. SUI. or co la.. (IC
Sc loW ei sc.Bool__ an PnCJon Co).

:øan PrCJon Co). Sc 144 ei sc.Buso. an PrCJlX Co). Plblis 0a0l Publicii Pilileimai""
mI Pa Joui~ew eion - Publis C1 Publicoi ~m Joiniipicwoo Oaron . Semi 3,10111,2..1998

.. Sgbe31 
10. 11124. 199 . FlCTOlJS BUSINES NAMESTATEE

Jll NAM STATE 1915S5 F1crous BUSINES NAM STATE"l156161 'n foilowin¡ pm(.) is (ad doni ta.inc as : MARl

(~)ilibusiii as: EJCK BABY STRE 13612Tah
Th roilown¡ pms) is (an) doni tosõnc a: AOV ANCE MEICAL 

SERVICE, Sata Mon CA 9GS Rci5I SUSAN E. ROSëI

68 Rqsu ERICK NAJARRO J3612 TaJoc SI. WCS.5W"iiWny' )(I, Culveai)', CA 90 Rqsi CAnJERNECDASH 56Sa""
W'mdWr¡' 301 Culve Gt)'. CA 90

I by an Iivldi Sipi : ERCX NAJARRO. Th tosi is ~ by an invidL,SiiDe : CA THNE C DASH.
This tai. is coed by an ilvldiL, Sip: : SUS.

am øi u; 5 )'ca fr lit da ii VI ficd ii ii NonCE _ Th riell ri 5I ei 5 ye f"" il da ii wa file In th NonCE _ Thi. riciuou ii sicm eipiin 5 ye I

A De fllll tasi iw:i ""01 be file prlO orlC al ii Coll Qc A ncticiliou tii. na _ nx51 be file pr lO
ofic oIl1 Cciu Oeo. A ii íieuci. ta.... iw,..- ..-

. do ii ol Itsr ..ih ii u~ in th sw of a ficik Th fiini or iii. st do not of iis aiih il It in Ihis .w of. rocll Th fi1in¡ or thi. woN doc 1I00.of itsf aiilic ti

ililri of aobeimFc. Siiorco 11..(_bune iw in viio or th ñg or anliiu Fc. Sia or cola (se bw ii in vic~on al il ri~e. ol anli un Fo
as aD Pi=i Co). Sc 144 e111.Buolnc an PrrCJom Co).

Scio 144 ei sc.Busi__ an PrcslX Co).

;oPlllJoi~Oaon , Plbl Qa Pubü Pa kipaew a."" - Plblis eion Plblic Pall Joiniiin

.. .s 3.1011712.,199
Ssbe3. 10, 17,24, '99

BVES NAM STATE 191S755 F1CIOUS BUSINES NAM STATEn8tS76n FlcrOVS BUSIES NAM STATE
Th followin¡ ~.) is (an)do tai...: SPEA¡;

. ~) cl blll a : A &. D Ai.OTVE O! Th followil pcC') is (~) doni la as: nJE CA D1VAS,.w1 G\ Blvd Siiii. 78 . Lc Aick CA 90 Rci= He

.i CA 90 Rq ALOSO A VI 6417 Ca0f Suii. 7.Mana De ~.CA 90 ~ JOA LEUESPIT 102 ~ Be Ro Burli CA 91S0

æ A~'2 VcaCA90I.l.iI B.Gr 102 ~ Ave.i Vcic. 1 Tb ta i... by.. iividu,SIp: : HOt

~ b7 _IÐvl Sie-: ALSO A VT Tb bullls co by aic ¡wp, ip: JOAN LEUE SPn NOTCE _ This ricri"". iw .. upin S ye

.. aø øp.. ~ ye f"" "" dM i. .. ftkd In i: ., ofic orih Coniy ac A ne íic¡j Wsnc na
. A_ fie~\l bisi na øi rn be tile pr..NOTCE _ Th ficiJ ii si ap S)' rro ii il ii wa file ln.1I.....
.. do JI of IlJ _iI:a th II"" in tbsw cia fic

oric alil Coiy Qc A _ ricll bune ii _ ""51 be file pr toTh fiUn¡ ollhis JlI do _ of itsraii! ih..-
cltb rltdcI-iwiFc, Siaorci 11..(-Th mlni ofihis ii do ii ollur ..thori: tb ii In iJ ow or a ricii.

l: "" Iii vi or il riib of mo wi Fa

IC ai e. Co). bI ii ii vioa ci il riiJe. or ai un Fc, St or co la (icSc 144 ei ~1l an Pras Co).
ID Pilou ipiew eior - Sc l44ei~ PresomCo). PublOaorPu ' .onPaiilou¡p

.. Plbl Qa I'.' Pa Jcni~ a.oi . Sc31 
101 17,2.1 1998 

BU NAM STATE 191S75S Ss3,10. 17.2., 199 FlClOUS 8VINES NAM STA TE

.(-.) dnn¡tisi a: EI CA 1691 Nce Ave ncnous BUS NA STATE J9lS6I Th folJon¡ pci) ii (ir) il bu a: nJE'

..lOHNNIE M. GR I 12012 Lcni Si.1. Th fOUo~") is(in)iln¡ to..: NEV MAP31O' IiAve 'l I 55331lin. Ave Pll CA 9( Rqis
Lo Anco Rc DEL M..R1BEL ESUIVE 3246 B.-"')' Si. Ave~iiCA9023

dby &I Iivi Sigi : JOHNNIE M. GREE I. Hutiøo PmCA 905. Ocmi. Esiv 3246 B.... Si. Huntinion PmCA
Th bi is co by an IiviSJi : J05

_ II øprc 5 ye (r ii da ii ..file ii il"" . NanCE _ Thi. rieiici ii lW ein: S ye

. A ne fii: tasi na sw in be file prlO 11 ta is coi: by iw an ..fe, Sipc: OEY MABEL ES-
ollC altb CcmyCl '" _ ric~ci tasi iw

QUIVE &: c: Esivel.
..-

:D do ii ci ilJ ..i1c: il US 10 iJ. _ or a ricti
NOTCE -11 fiaOl iw _ eirc 5 yc fl' tb da il wa fil io ilTh riln¡ or ih sw do DO of Its ai il

or ii ri ci a:und Fc StM or eo la (icor"" or il Coiiy Cl A ne r iciiou tosl na øi rn be file pr to bi lI Iii vI or th niJii or II ii Fe

_ &l PrOI Co). .... . Sc 144ei ~ÅJ an PiesOl Co).io ~Joi~a. . Th ri1 ol th __ do no orlur _iJ di oie ii th _ or a fic
PlbU Ca Pu' . on Pild Journii

'" bu _ii violtb riite.olanaiFo,SWora: In(IC Se311D1 17,2., 199

L BU NA STA1' li1555 Sc 144 ei ..1liill lI PreuCo). FlcrOlJS IlSINES NA i;ATE

Is(R)iW~a: I. BOROW&: Q. UP 2. 
Plblist Oar Plli ~it Jolpi CI . Th folow~") II (in) ilni bi .. : J1I.

:O&: 15233 Vciii Blvd Si. Ph18,SISs31 
10, 17,241 199 Lc An 901 Rcis CARL V1u.A

li M. ER ~ 04 Lo Fd~ Blvd' 22 Lc Ai F1cnvs BUS NAMSTATDm-lS6311 a_'
or 401"j;np SiaCl. CA 9104 Thf..pc.) is(~)do bili a: ELSAV AO Jl401c Blv Th bu II co by an ii vi Sl : CA
:d by a Ii ¡a Sigi : M. ERK a. &: Bm Lc ADCA 90 Rc DIOOES QUNTANA 1341 ii. Gl Blvd Lc~a_ NOTCE. This ficti lI ~ ø. S yø

1_ ii ea 5 ye fr ii da il .. fi ii tb bu is i; by ii Iivä Sip: DlOOENES QUANA.
oiic of il Coll Ck A ii ficli bu ii

i. A ne fk ta na -= in be fi pi0I1O
..-

Non. Thll fic -. C* ø. 5 ye (r ilda II ..lilc iD doTh liin¡ ofih. ~ do ii clits aiib t

ll do ii ci iisr an il US In diis II ol. ric or.. ofil Co)' Cl A "" ridti ii na _ _ be fi pr iø bu_ln vionoril ñiclanuiFi
i or di ri oIll ii Fe. SI or eo In (ac ..- . Sc 140 ei iiJlnc ii Prcs Co).
in &l PrCS Coi Th fi clii _ ii DO of ii an tb ii in Ib _ cia flC

Plblis a. Pltiai p.Joii

ix r.lonilgi 0I . bi _In vi o!ilfillolaiRDFa.Suor_ 1n(1C Se),IO, 1712.1199

''" Sc 144 ei ii1lii ai Prcs Co). F1crous BUS NA nATE
l BU NAM STATEIilS56 Pibl C1 Pibl ~Jopi CI - Th fol1on¡ pc.).is (ii) doni blii.. : TA(

Is(ae)don¡bia: WlCK DEALe:ICS.20'b3, 101 17,24, 199
BaBIvd~CA 901 Rqsu HVMBEJ

CA 9Q2Ri WILS P_ GOEZ 20 N. Ave51 Lo ncrovs Bt NAM STATD m-lS61 Blvd ~ 901, Main Pi 1003 S. t
li£. Vii 1395 StSi.PaQi.CA9140 Th roni iii) b (ir) ilni bu": I. SPU.sBURY PRlO CO. 

2- ""
cdby~Sip: WIP.OOEZARbE. S.P£' 1245 Biwor So . 23, Ar CA 91331 Rc ALEK PABLO

T\ bi i:eo by ~ Sipc: HUt

SPBVRY IllMe Dr. Sb Hm.. CA '100
..

$"' _ c: 5 ~ ri ihdl IE .. fi iD il 11 bu iseo by.. IiviSip: ALER PABLOSPBURY.
NOTCE -Th. ficil li a. ea 5 yø

k,A _IlCI bi.. ~ in be fil p:lO NOTCE -11 fietl iw sa ea5 J' (r ii da Ii .. fi ii ih
of or ib Col) Ck A .. ridOl tasl.. li

of rLil Cc Oa A "" fic ta ii_ _ be tile prlO
..-

aiil ii ci iisr.n iJ ii ia this _ or a rie ..- 'i filni or Ihis SI do ii ol ilJr .,ili:
liofilnpol..IlFc.siorec In(ac Th fi or this si ii "' of iu _tb il II'C ii di _ of a ficti
:b an Prcs Co). !a iw in vi at ii nilS ci ai ii Fc, Sii or ce In (acbu ii in vi ol ii ri or ai uod F

Ii i-Jeiinipi Qa - Sc l.cei ~us lI Poes Co). . Sc 144 ei ~usii an Prcs Co).
,.. Publ Qa I' ìc Pald .kinl~ Oa - Publ eion Pu Ic Pa Joi

S Bl NA STATE m.15S6 Sspirrbe'"3' IDI 17,2.1199
ii 3. 101 17,241199

. ..,_\,w_ ...i-... Rs: g'AR.'lIiCALSlY. FlCTUS BUSIES NAM ST. CD 00061 
ncrovs BUS NAMsrATE

ToIu im.) is (~) doni bi ~.:_T!



N...:JOC71J tes/;e- 5llfftr
. , ~ ~- ... .. \, : ""'c.98 15762~S. . , '" ~.

_''''" / 0.?7 cl/¡ ro¡; AV' RfCOR07Plc~fO IN .ofFCIA Rf~OIlS

.LOS AN~Íi~ gb~MvCO VØ1/CtJ CIT 1(0;2,./
¡ CALIFORNIA ...
12:01 Pl\ SEP. 02 1998

1
~FirtFmng o Renewl filing

.o Wrt Chon,,, ~
F1cmous BUSINES NAE STATEMENT . . &R ,

THE FOLLWING PEASON(S) IS (AREjDOING BUSINES AS: (Ach additona ~esif requIre

~"!'A~~'cn('lp ¡lag
3.

2 Arcles of Incorpran 01 Organlzon Number (i Bpli)2.
Co A1#/ON-

3
Stt Add7j & Ci ~of/ r;ciai Place of BusIne In C8ifmJa (p.O. ~one not acpte) .1 Pe

q~292-405 ~, 'ICoe 5'ulie 7 wlnctvf-I 1:v
4

FU~ :tZès//e ('1) ifler (d "",,,, . 

,,"'''- "wh""""1

R""don"--r~7 ~¡ Cit '(f4 ,".Co./02": -' ~nJvb ve. l/tJ1 CR, 90:2-91
4A

'UI:i 0tJ.

?'. Grl"jt" ' (If COrpraon. Incorpra In What st)e,r;,-/iRih~~"Adm,. At clty1l? ¡/Pj . ß
ere '"j'.. d- /, C!rèJ q Vt'j I(r C OZ9/

48
Full nam of Regis J (I coraon -IncorpOra In what st)

Residence St Addre CI .. Zip Coe

This Busine Is ( ) an Indivdual (") a gener parshIp ( ) JoInt ventre ( ) a busnes ti5 conduc by:
( ) coers ( ) _husbad an wi ( ) a corpratin ( ) a limited parship(cItt one only

( ) an unIncrprate asian oter than a parershIp
( ) a limitd Uablrit compa

6 Typ of BusInes:
',~ r: ale T)pron¡l'l/l'7~ løs:~~rlna,BASa,

7 ( ) The reis commenced to trct busIne under th fious busnes ri '(r na lis on (Date):

(X) Regist ha nol yei beun to trct busInes under th fictous buInes na or names lis hereIn.

8 "."'i::'.'2~d'æb;j;;;'OW¿ . t7¡J1 fler 8A lf Busine Is a coipraori,tmlted rrabilit co.:

V .~SIGNATU TYE OR PRINT NME
CORPRATION/MIT UAUI 00.

SIGNATURE TYE OR PRINT NAE
SIGNATURE

SIGNATURE TYe OR PRNT NAe 11
r

SIGNATURE TYE OR PRNT NAe TYE OR PRINT OFFCE NAe AND mi

, .

LOS ANGELE 
This stment wa filed wi the Counly Clerk of

Count on date Indica by file stp ab.
NOnCE - THIS F1CT0US NAE STATEEN EXIRES AV ~S OM DATE IT WAS AlE IN THE OffCE OF THE COUNT CLE A NEW
FlCTOUS BUSINES NAE STATEMEN MUST BE FIlE ~~~ TE Th filing of this steme do no of Itelf auoit the us In th
- of a _o~ b~I,.. ,.., " ';0'~i0' of ih. d,hl of Ihoc ,doc ..~.&" 0' oommo, low (Se Saoo 144 .. .oq., .""....ProIons Code) 1

REIST. RERDERUNT CL THIS FOAM SHOULD BE TYED
BUNE flUNG ANÓ RESTTION FlUNG FE: $10.00 for 1 FB and 2 reis. OR PRINT "LEGIBLY" IN BlAINK-
P.O. BO 53 LOANB., CAll plus $200 for ea additona FBNin1iS " fOAM t/7l (R.MMIPH, (5 "'~17 CD 00062



N~~',U()Clr¡ J-6,1e-::' i IVi

""..,¡ o.? 7 clfJ roVt All
Cl V€flce/ Cit 9o.:iH1

, ".' . .. ... . . '--..0 J."'/()~,,~

RECORD~DIFILED IN OFFICIA RECORD

LOŠCORDER'S OFFICE SANGELES COUNJ
i CALIFORNIA,.
12:01 PfI SEP, 02 1998

1 prm Filing
o Renel Filing

o Wi Change

Flcnous BUSINES NAE STATEMENT .
THE FOLlWING PERSON(S) IS (ARE) DOING BUSINES AS: (Atch additona paEilf reulrø

!O &AI

FJ.. Bus:; ~('i -n . (1

2 : ,he l'l(e viva;,

3,
..-

: :MièieS'~lncorpraon or Organiion Number (lBfp/lcJ

.,.' ~~::;';,.':'.~':,. ",.. .,' . . AI#.'IO" ..~,-
'. ~ -". - ,¡ ., " ',,", '. ...., ....:'

3 StAddrel& Ci~~ ~.~,olBi 1~'caifm!!.~~ ac~nE not~lel "-r__ _ Zip Coe4051 (~'~qJ1Qotl gurA¿ / .ivarlna. 'i'El/ 14/12QZ-
4 Fu,j~"t"f/le lll ifler . ...' ('oo'"~:in~"'le,"owt,a"",i

02~~niv¿. Ave:fI/€I1Ce '"lL1" 902-~/
4A ~~'''_ofj! r; ~._ j;' , ('''_0' 

'oOO,""'le. 'o__ivelá b t7f'l
i;;~7"'m,híd7(? III/Cl 11 '7 i/ß¡/IG? eA-

48 Ful na of Ra"" J

/? ZipCoe
"l02-'7/

(i corpraon -Incorpra In what st)

Resdenc St Addre CI St Zip Coe

Th BuIne Is
5 oo""uc Or

(ci on ony)

(

(

(

) an Indivual (X) a gener pa~hlp () joint ventre
) cosrs () husband an wi () a col'on
)8l unincorpra ason othr than a parershIp ( ) a limit lialit compan

(' Cite T)proyVifl/J'7

(

(

1 B busnes tr

I a limit parship

SIGNATURE TYE OR PRINT NAE SIGNATURE

SIGNATURE TYE OR PRINT NAE TT

SIGNATURE TY OR PRNT NAE TYE OR PRNTOFF NAEANDTT

This stment wa lied wi th County Clerk of LOS ANGELE Coun on da Indicaed byfile stp aboe.
NOTCE. THIS FICTOUS NAE STATEEN EXIRE FJæ~ OOM DAlE IT WAS ALED IN THE OFFCE OF THE COUNT CLERK. A NEW
f1CTOUS BUSINESS NAE STATEer MUST BE FILE PAl T IE The fiUng 01 this stment does no of itlf autort the use in this
st of a ficts busines nae in violation of the right of r ndar era st, Of common law (se Seon 144 et seq., Busnes and~~~~ . /REST - RERDER Cl ~

BUNE RUNG AND REISTTION FlUNG FE: $1 0.00 fOr 1 FBf and 2 regis
P.O. BOX53, LO ANGEl, CA9I plus $2.00 for each additional FBNfreglsant.
PH- f546?l77

THIS FORM SHOULD BE TYED
OR PAINT "LEGIBLY" IN BLACK INK

FORM # 18.f ,1" n g,

CD 00063



'.' , c . ." '-' '.' .it "~,,
. . ,: ¡ "''J ,;':. ,.".:.. ,.,

,~.'
'... "-''-__. i:-,_~, . ,

.~J.__
.". .

. '

I
1 .

i

CLARION PUBLICATIONS

, (1100) 140~11170
, p,o.BOXmO

ios ANOElES, cA 1005,3
~DA :df!~

DOlLRS

I

!

I

I

c

.

,J;:~ .'lI.:C;:L;':',
I);UN :.'(

R¿~-:.=::~RDF.F::
SEP. 0::' :. 98

'I

" ' i

i

L

THE PARA"'OUNT JOURNAL is A NEWPAPER OF OENERAL CmCULATIN FOR THE
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General Partnership Statement for the Cake Divas

As of September 2, 1998, the Cake Divas is a business owned in a
General Partnership by Joan L Spitler and Lelgh B. Grode. The
Cake Divas is a bakery business, specializing in upscale cake
design, from simple elegance to over-tho-top whimsy. Delicious
cakes. Personalized attention.

Joan L. Spitler, Owner, oversees tne actul cae production,
ordering and maintaining supplies and relations with suppliers, and
creating the Cake DIvas cak product line.

Leigh B. Grode, Owner, oversees the marketing and any other
business relations aspects of the Cake DIvas.

Both partners are equally financially responsible for all aspects of
operation and productin as related to th business of the Cake
Divas. Specifically, the making and maintaining of appointments,
personalized customer servlca and actual cak productiQn anddesign. . -

Leigh B. Grode
Signature & Date:

_~/~__ Ltdt!t¡
JÓ~liqi

Joan L. Spitler
Signature & Date:

Notary:
Signature & Date: jn::14~'ß

Notary Seal l'lft ft . . :C:=~':641
'$ Nola) P\blc - eait ~2 "" Mge Co i
i. . . .My.;a:~~~zg
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'We''f Out! .

Joon Spiil"", fo,,l~ of Th C"ke PI"ce, is ou\ on he ow.

Int:ucing c.ke Div"s,

sp"li-ing in upsale, cusl ""ke design,

frm simple eleg"nce to OIthe-to whims~.

Delicious ç.kes.
peTn"li~eJ ..ntion.

f~JO!.w~

)r//v iS¡Á ;?l~~
310 3Q '249

BY API~ONLY

L-,
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Pe'lonøli'ZsJ øtentior..

Delicios cokes:.
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Coke Div"" 'Spçciøli7C
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Pel"sorrali'ZeJ. atlenton~

Delicious cokes.
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. .
Thank you for supporting the "UGLY" Fundralser 2003.

This Gift Certificate entitIes the Bearer to a $100.00
worth Of

Cake DIvas' Dlviallclous Desert.

So when your ready give us a call e 310/39-249.
And please give us a couple of days notice, for
we only bake to order.

'7o,,-'da""" .. to,,!. .J_d to ,_"??"" oa O~ á"..a
¿,.u.

CAKE DIVAS' GiFT CERTIFICATE IS FOR
$100.00 WORTH OF DIVIAL.ICIOUS DESERTS.

PL.EASE GIVE US A COUPL.E OF DAYS
NOTIC-E.
FOR WE ONL. Y BAKE TO ORDER.
CONGRATUL.TIONS WE L.OOK FOR-
WARD TO CREATiNG YOUR CAKE OR
DESSERT DREAMS.
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. $150 Gift Certificate ~om Cake"Divas
+=01 ihe Mal'h 2'nJ, 2005 . Legenda'lY Bingo H benefiiing

'Unde'ihe 8'lidges and ~n ihe SiT'eis ~ ~ea'l 'Me Roa'l P1'dudions.H
Pleas. Nm. that th. C,ke Divas onl~ bak. to oi.. anJ nee 2 Ja~s a.lanc. nmice. 'W.n ~ou .. ..aJ~

. to plac. an oi.. pi"".. giv us a ",ii (Q 310!o87-26o. Thank ~ou fa coming out anJ supping

"Under the B,.jdges: G1nd on l:he Sl:elS'.. This is' an crtlntzG1ijon i:hm i~ ve deat -t 01J hed's.

. W .,ml~ L.igh B. Gr. anJ Joan L. Spitl... Cak. Diva,.
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Joan Sp"I~\! "

Lei.h e;e
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To: Calforna Celebrations
4051 Glencoe, Ste. 7
Marina Del Rey, Californa 90292

Re: Bid for Marlboro 500

\ ~
o 200 r\t 11- Cookies Assortent - oatmeal raisin, chocolate chip, $100

double chocolate chocolate chp, peanut buller

~ 200 If" \ -t~Fownies Assortent - espresso, caramel
\ '" ""

i".,Mini Cannolisr¡" ~ ""
Chocolate Truffles - assortment

$200

$200

$100

'" 200

_~ 100

e 100 Cupcakes - old fashioned vanilla
with fudge icing & race car

$150

ti Full Sheet Marlboro 500 Logo cake (paint on arork)

(serves 100-120)~ b~oJ Vr. ~YM -- ~ ~~
~eu~"IJ'AAd _~~~...(J. '.1 IIw\" . oj

itO 0

b~ C.OY.
eJ~ rtWr§

$350-.--

i

I DO

21JÚ
j.ó

_ iDC

~5V
. ')'0~

l(10rJ

,_ í)Ò6/"
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Síz Serves-_.-
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S",21a!:er 8-10 fX""''o'

10.:i!:er 1216 P"",;;

12" - iJ!:
_........."",

2505 p"¡;m

It :i!:er 40-50 p;,:

16" - 2.laer 60-70 pei;'';.
IS" - 2la!:er SO-100 pers

20' - 2la!:er 12.150 p".n

22 - 2 la!:er 160-180 pe

2+" - 2la!:er 190-22 pers

,.-
. 1/+ she 20.25 1'001:,1"

1/2. shee 40-50 people

,/+ shtila!:cr 80100 pele-
i-~I~~J:2~..,'~":I"'ppl. .. ' '
!-c, ____".__". ,,' ....... ----,

2tfer 2.50 ppl...
;äer 6o-12DS' .
+tfer 100-IOO~
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SMART SOLUTIONS

HOST
Maty Monfort

Show #564

VTR: 6/08/00
Tapes: 2ND

Executive Producers:
Gary H. Grossman

RobbWeller

Producers in order:
Kristin Deleo

Julieann Pavesi
Taha Howze

Associate Producers:

Diane Trafford
Jena Burke

Guests:
Eugenia Weston

Joan Spitler
Dia Collns
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SMART ,SOLUTIONS OW
SHOW I164H13)(W1) - Monday, June 12, 20001 JR
AlO 06/08100 8:05 AM Seg1 Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

(#1)

COLD OPEN 

Talent:

Maty Monfort,

Eugenia Weston

Joan Spitler

Dia Collns

TRT: 00:40

SS: SS BUG ¡LOWER LEFT)

MUSIC: SS VAMP

MATY

HELLO...I'M MATY MONFORT AND

WELCOME TO OUR SPECIAL WEDDING

EPISODE...

lOCATION: KITCHEN

TODAY, SMART SOLUTIONS FOR THOSE

PRICEY WEDDING CAKES. CAKE EXPERT

JOAN SPITLER SHARES HER

PROFESSIONAL SECRETS ON MAKING

YOUR OWN SPECIAL OCCASION CAKE.

HELLO JOAN...
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SMART SOLUTIONS OW
SHOW #564(T13)(W1) - Monday, June 12, 20002 JR
NO 06/08100 8:05 AM Sag1 Prod_Seg2 Prod_Seg3 Pro_
SHOOT ORDER: 2ND

LOCATION: ICE CREA TABLE

AND...YOU CAN CREATE A WEDDING

BOUQUET FOR THAT A SPECIAL DAY.

FLORAL EXPERT DIA COLLINS "TIES THE

KNOT" ON FABULOUS DO.IT.YOURSELF

FLOWER ARRANGEMENTS. HI DIA...

LOCATION: LIVING ROOM

PLUS...LOOKING PICTURE PERFECT FOR

YOUR WEDDING OR ANY OCCASION.

MAKE-UP ARTIST EUGENIA WESTON HAS

THE ANSWERS WHEN

ALL THAT AND OUR SMART SOLUTION OF

THE DAY...

VTPB: OPEN ANIMATION & MUSIC
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SMART SOLUTIONS OW
SHOW #56413)(Wl) - Monday, June 12, 20003 JR
AlO 06108/00 8:05 AM Sool Pro_Soo2 Pro_SegB Pro_
SHOOT ORDER: 2ND

ACT 1 (#3)

VTPB: BUMP SHOT W~OGO

MUSIC

MAKE-UP FOR 

BRIOES

Talent:

Maly Monfort

Eugenia Weston

Producer. Krstin

DeLeo

TRT:6:30

LOCATION: LIVING ROOM

TWO DIRECTOR'S
CHAIRS
MAKE-UP TABLE

PROPS:
VARIET OF MAKE-UP THAT GUEST WILL BRING
MAKE-UP SPONGES
MAKE-UP BRUSHES
MORE TO COME

CHYRON: MATY
MONFORT

MATY

HELLO AND WELCOME TO SMART

SOLUTIONS... TODAY...CREATIVE

CAKES FOR SPECIAL
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SMART SOLUTIONS DW
SHOW tl64(T13)(W1) - Monday, June 12, 20004 lR
IVA 06108100 8:05 AM Seg1 Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 1

OCCASIONS...AND SIMPLE WAYS

TO MAKE FLORAL BOUQUETS...

BUT FIRST...

WHETHER YOU ARE HEADING

DOWN THE AISLE, OR JUST OUT

FOR A SPECIAL EVNING, YOU

WANT TO LOOK RIGHT. HERE TO

SHOW US HOW, IS PROFESSIONAL

MAKE-UP ARTIST, EUGENIA

WESTON.

(AD-LIB HELLO)

CHYRON: EUGENIA
WESTON

PROFESSIONAL MAKE.
UP ARTIST

QUESTIONS

1. HOW IMPORTANT IS YOUR MAKE-UP ON

YOUR WEDDING DAY?

. YOU WAIf TO LOOK NATURAL NOT

MADE UP.

. YOU WAIf TO LOOK GOOD IN THE

PHOTOS
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SMART SOLUTIONS DW
SHOW #S6413)(W1) - Monday, June 12, 20005 JR
AlO 060BI00 B:05 AM Seg1 Plod_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 1

. YOU DON'T WANT YOUR LOOK TO BE

DATED... STICK TO CLASSICS NOT

TRENDS,

. THESE TIPS WORK FOR ANYONE WHO

HAS A FORMAL EVENT WHERE

PHOTOS WILL BE TAKEN.

2. WHERE DO WE START?

DEMOS: FOUNDATION

STICK TO FOUNDATIONS AND POWDERS WITH A

YELLOWISH BASE COLOR.

. USE A SPONGE TO APPLY

. STAY AWAY FROM MATTE, USE SHEER

COVERAGE.

MENTIONS; USING YELLOW BASED

FOUNDATION ELIMINATES BLUE LOOKING SKIN

FROM FLASHBULBS.

3. SHOULD YOU PAY CLOSER ATTENTION

TO YOUR NECKLINE?

DEMOS:

TREAT YOU NECK LIKE IT'S YOUR FACE

. APPLY CONCEALER TO DARK SPOTS ON

NECK
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SMART SOLUTIONS DW
SHDW #564(T13)(Wl) - Monday, June 12, 20006 lR
NO 06108100 8:05 AM Segl Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 1

. APPLY FOUNDATION AND POWER SAME AS

FACE.

MENTIONS: MAORITY OF WEDDING AND

FORMAL GOWNS HAVE LOW OR PLUNGING

NECKliNES, THIS EXPOSES SKIN WHICH

SHOULD BE AS FLAWLESS AS THE FACE.

4. WHAT ABOUT YOUR EYES?

DEMOS: EYE ENHANCEMENT

STICK TO EY SHADOWS IN THE LIGHT TO

MEDIUM RANGE.

. APPLY (ON CAUCASIAN MODEL) WHITE

TONED SHADOW UNDER BROW-BONE TO

OPEN UP EYE.

. APPLY (ON AFRICAN-AMERICAN MODEL)

TOAST COLORED EYE SHADOW UNDER

BROW BONE.

MENTIONS: THIS Will COMPLIMENT THE LIGHT

COLOR OF WOMAN'S DRESS, ALWAYS FINISH

WITH WATERPROOF MASCARA AND EYELINER
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SMART SOLunONS DW
SHOW #S64H13)(W1) - Monday, June 12, 20007 lR
NO 0608100 8:05 AM Seg1 Prod_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 1

TO AVOID SMEARS IF TEARS HAPPEN DURING

THE DAY,

5. WHAT ABOUT BLUSH?

DEMOS: CHEEK STAINS

CHEEK STAINS WORK ARE A MORE NATURAL

LOOK THAN POWDER BLUSH AND LAST ALL

DAY AND INTO NIGHT.

. SHOW DIFFERENT CHEEK STAINS - GEL,

CRÈME, STICK

. SHOW POWDER BLUSH

. APPLY STAIN TO MODELS

6. WHAT ABOUT LIPS? HOW CAN YOU

MAKE YOUR COLOR LAST?

DEMOS: LIPSTICK COLORS AND LIPSTICK

FIXTIVES

IF YOU NORMALLY WEAR NEUTRAL SHADES OF

LIPSTICK, USE THAT COLOR AS YOUR BASE

AND APPLY A PINK ON ROSE SHADE ON TOP.

. SHOW VARIETY OF PINK AND ROSE SHADES

. APPLY WITH LIP BRUSH
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SMART SOLUTIONS OW
SHOW #S6413)(Wll- Monday, June 12, 20008 lR
NO 068100 8:05 AM Segl Prod_Seg2 Pro_SegB Pro_
SHOOT ORDER: 2ND

ACT 1

. SHOW BOTH LOOKS ON BOTH MODELS

. FINISH WITH LIP FIXATIVE

MENTIONS: LIP FIXATIVE WORKS TO "SEAL" THE

COLOR TO YOUR LIPS, FOR ALL DAY INTO NIGHT

COLOR

WE WILL SHOW A BEFORE AND AFTER SHOT OF

EACH MODEL WITH THEIR NORMAL EVERYDAY

MAE-UP AND THEIR BRIDAL MAKE-UP,

MATY

(RECAP AND AD-LIB THANKS TO

EUGENIA WESTON)

BUMPER OUT 

CD 00085



SMAT SOLlJlONS OW
SHOW #56413)(W1) - Monday, June 12, 20009 JR
NO 06108100 8:05 AM Seg1 Pro_Seg2 Prod_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 1 (#4, #5, #6)

MATY

LATER ON SMART

SOLUTIONS.. .CREA TING

BOUQUETS ON A BUDGET.

PRE-TAPE: CU OF BOUqUET

CHYRON: FLOWERS FROM THE

HEARTII

AND UP NEXT, HOW TO MAKE AND

OECORATE YOUR OWN WEDDING

CAKE...

PRE. TAPE: PRE-MADE WEDDING

CAKE

CHYRON: EASY-MAKE CAKEI

VTPB/BUMP SHOT W/LOGO

MUSIC

COMMERCIAL

BREAK
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SMAT SOLUTIONS OW
SHOWtl64HI3)(Wl)- Monday, June 12, 200010 JR
AlO 0608100 8:05 AM Seg1 Pro_Seg2 Prod_Seg3 Prod_
SHOOT ORDER: 2ND

ACT 2 (#7, #8)

WEDDING

CAKES

Talent:

Maty Monfort

Joan Spaler

Producer:

Julieann

TRT: 6:30

BUMP IN

LOCATION: KITCHEN

PROPS:
TIERED CUPCAKE CAKE
THREE INDIVIDUAL ROUND CAKES
COLUMNS
FROSTING
CHEESE GRATER
SANDWICH BAG
BUTTER-CREA
CHOCOLATE
SPATULA
THREE TIERED SQUARE CAKE

VTPB/BUMP SHOT W/LOGO

MUSIC

CHYRON: MATY
MONFORT
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SMART SOLlJlONS DW
SHOW #S64H13)(W1) - Monday, June 12, 2000)) IR
AlO 06108/00 8:05 AM Segl Prod_Seg2 Pro_Seg3 Prod_
SHOOT ORDER: 2ND

ACT 2

MATY

WELCOME BACK TO SMART

SOLUTIONS... I'M MATY MONFORT.

THE WEDDING CAKE IS ONE OF THE

MOST EXPENSIVE PARTS TO THE

EVENT...BUT. NOT IF YOU HAVE A

CAKE DIVA IN YOUR CORNER.

HERE TO SHOW US HOW TO MAKE

OUR OWN SPECIAL WEDDING AND

SPECIAL OCCASION CAKE IS JOAN

SPITLER.

(AD-LIB HELLO)

CHYRON:

JOAN SPITLER

CAKE DIVAS

QUESTIONS

1. HOW DID YOU COME TO BE THE CAKE

DIVAS?

(SHORT ANSWER - NO DEMO)
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SMART SOLUTIONS DW
SHOW tl6413)(Wl) - Monday, June 12, 200012 lR
AlO 060810 8:05 AM Segl Prod_Seg2 Pro_Sega Prod_
SHOOT ORDER: 2ND

ACT 2

2. WHAT'S THE FIRST STEP IN MAKING A

WEDDING CAKE?

DEMOS: CAKES ALREADY BAKED AND

FROSTED,

. PREPARE THE CAKES IN A 10" AND A 6" CAK

PAN

. FROST WITH A BUTTER CREA FROSTING

BUTTER

SUGAR

FOOD COLORING

3. HOW DO YOU MAKE THE COLORED

1 lv.ted bt ilw FROSTING?
'7 uJ.'0 ~A.cI 9w¡f DEMOS:
-0 , . BUTTER

. SUGAR

. FOOD COLORING

4. HOW WOULD I GO ABOUT DECORATING

A CAKE?

DEMOS:

. FILL A PASTRY BAG, OR AN ORDINARY

SANDWICH BAG WITH FROSTING,
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SMAT SOLUTIONS OW
SHOW tl6413)(Wl) - Monday, June 12, 200013 JR
AlO 0608100 8:05 AM Segl Prod_Seg2 Prod_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 2

. ,CUT TIP WITH SCISSORS

. BEGIN DECORATING

NOTE: YOU CAN ALSO USE PAS1Y TIPS AT THE

END OF YOUR BAG, THEY RETAIL FOR $1,00

EACH,

5. WHAT'S THE FIRST STEP?

DEMOS: YOU WANT TO HAVE A TRAY THAT

ROTATES, SO irs EASY TO WORK ON THE

CAK,

. USE A LA-SUSAN FOR BETTER CONTROL

WHEN DECORATING CAKE

MA1Y AND JOAN
DECORATE THE CAKE

6. TELL US ABOUT THE DECORATIONS?

DEMOS: TRY AN 'ENGLISH GARDEN' DESIGN

. FIRST, TAKE GREEN ICING AND MAKE THE

VINES

. ATTACH FLOWERS TO THE END OF THE VINE
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SMART SOLUTIONS OW
SHOW #S6413)(Wl) - Monday, Juno 12, 200014 lR
/VA 0608/00 B:051W Segl Prod_Seg2 Pro_Sog3 Prod_
SHOOT ORDER: 2ND

ACT 2

7. HOW DO YOU MAKE THE FLOWERS?

DEMOS: JOAN TO SHOW MATI HOW 0 MAKE

THE FLOWERS

. LILACS

. PANSIES

. CALLALIL YS

8. HOW ABOUT THE COLUMNS?

DEMOS:

. AFTER EACH LAYER IS DECORATED, WE

ASSEMBLE THE CAKE BY PUSHING THE

COLUMNS INTO THE CAKE. DEMO

. YOU CAN DIP THE COLUMNS IN A WHITE

CHOCOLATE OR DECORATE THEM WITH THE

BUrrER.CREA,

. $3.00 TO BUY IN A CAKE DECORATING

STORE.
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SMART SOLUTIONS OW
SHOW #56413)(Wl) - Monday, June 12, 200015 JR
NO 06108100 8:05 AM Segl Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 2

9. TELL US ABOUT THE OTHER CAKES?

DEMOS: TRAITIONAL CAKE MADE BY USING A

SQUARE CAKE PAN,

. DECORATED WITH SHAVINGS OF

CHOCOLATE

. USE CHEESE GRATER FOR CHOCOLATE

(DEMO GRATER)

10. HOW ABOUT THIS CAKE?

DEMOS: WE ALSO HAVE A TIER FILLED WITH

CUPCAKES IN

. TOPS ARE ALSO DECORATED WITH BUTTER-

CREAM.

. YOU CAN USE DIFFERENT BATTERS TO MAKE

A VARIETY OF CAKE FLAVORS.

MATY

(RECAP AND AD-LIB THANKS TO

LEIGH AND JOAN. )

BUMPER OUT 
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SMAT SOLUTIONS OW
SHOW#S64(TH13)(W1)-Monday, June 12, 200016 JR
A1006/08100 8:05AM Seg1 Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 2 (#9, #10)

MATY

LATER, THE SMART SOLUTION OF

THE DAY...

AND UP NEXT... A DO-iT.YOURSELF

BOUQUET!

PRE-TAPE: CU BOUqUET RiBBON

BEiNGT!ED

CHYRON: TnNG THE KNOT!

VTPB/BUMP SHOT W/LOGO

MUSIC

COMMERCIAL

BREAK
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SMART SOLlIlONS DW
SHOW 1/64(13)(W1) - Monday, June 12, 200017 JR
NO 06108100 8:05 AM Sog1 Pro_Sog2 Piod_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 3 (#11, #12)

WEDDING

BOUQUETS

Talent:

Maly Monfort

Dia Collns

Producer:

TahaHowze

TRT: 6:00

BUMP IN

LOCATION: ICE CREA TABLE

VTPB/BUMP SHOT W/LOGO

MUSIC

SET DRESSING (IF
ANY:

WEDDING ARCH
BEHIND THEM

TABLE IN IVORY
TABLE CLOTHE

PROPS:
ALL FLOWERS ARE BEING PROVIDE

CHYRON: MATY
MONFORT

MATY

WELCOME BACK TO SMART

SOLUTIONS.

CD 00094



SMART SOLUTIONS OW
SHOW #56413)(W1) - Monday, June 12, 200018 lR
IVO 0610B/00 B:05 AM Segl Prod_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 3

NOW YOU KNOW YOU CAN MAKE

YOUR OWN WEDDING

CAKE...GUESS WHAT? YOU CAN

MAKE YOUR OWN BOUQUET, TOOl

HERE WITH A BASKETFUL OF IDEAS

FROM A FLORAL FANTASY IS

FLORAL EXPERT DIA COLLINS.

(AD-LIB HELLO)

CHYRON: DIA COLLINS

FLORAL
EXPERT

QUESTIONS

1. MOST BRIDES ARE SO BUSY AS THE

WEDDING DAY GETS CLOSER, HOW

SOON IN ADVANCE WOULD YOU SAY

YOU COULD MAKE A BOUQUET?

. A FEW DAYS IN ADVANCE BUT WORTH

IT BECAUSE YOU CAN SAVE OVER

HALF THE AMOUNT OF MONEY YOU

WOULD NORMAllY SPEND,

CD 00095



SMART SOLUTIONS OW
SHOW #S64H13)(W1) - Monday, June 12, 200019 JR
NO 0608100 8:05 AM Seg1 Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 3

2. IS THERE AN EASY ONE TO MAKE FOR

THOSE OF US WHO AREN'T AS SKILLED

AS A FLORIST?

DEMOS:

. EASY TIE BOUQUET

. DIA WILL SHOW SEVERAL FLOWERS THAT

LOOK GREAT FOR A WEDDING BOUQUET

. SHE WILL THEN SHOW HOW TO CLUSTER

THE FLOWERS IN THE SHAPE OF A BOUQUET

. SHE WILL THEN SHOW CREATIVE WAYS TO

HOLD THE BOUQUET TOGETHER

. SHE WILL USE A 1WISTY TIE HIDDEN BY A

RIBBON THAT IS TIED IN A BOW

. SHE WILL THEN SHOW AN "INVISIBLE" TIE

USING CLEAR TAPE.

3. I LOVE THE LOOK OF THE VERY FANCY

ELEGANT BOUQUETS, CAN SOMEONE

MAKE ONE OF THOSE AS EASILY?

DEMOS: ELEGANT BOUQUET

. DIA WILL SHOW HOW TO MAKE A BALL OF

ROSES

CD 00096



SMART SOLUTIONS OW
SHOW fl64H13)(Wl) - Monday, June 12, 200020 lR
AlO 0610810 8:05 AM Sogl Prod_Seg2 Prod_Seg3 Prod_
SHOOT ORDER: 2ND

ACT 3

. SHE WILL SHOW THE BASE AND EXPLAIN THE

SHAPE TO LOOK FOR

. SHE WILL THE SHOW HOW TO CLIP THE

HEAS OF ROSES FOR THE BOUQUET

. SHE WILL THEN SHOW HOW TO PLACE THE

ROSES IN THE BASE TO FORM A LARGE BALL

. (HALF WILL BE DONE FOR TIME)

4. WHAT ABOUT THOSE BRIDES WHO ARE

ON A TIGHT BUDGET

DEMOS: INEXPENSIVE BOUQUET

. DIA WILL SHOW A VARIETY OF FLOWERS

THAT LOOK GREAT AND ARE INEXPENSIVE

. SHE WILL START WITH MINI CARNATIONS

AND WILL SHOW HOW TO ARRANGE IN A

BOUQUET.

. SHE WILL THE SHOW HOW TO TAKE A

SIMPLE CALA LILLY AND DRESS IT UP INTO A

SINGLE FLOWER BOUQUET

CD 00097



SMART SOLUTIONS DW
SHOW tl64(T13)(Wl) - Monday, June 12, 200021 JR
NO 06/08100 8:05 AM Segl Prod_Seg2 Prod_Sog3 Prod_
SHOOT ORDER: 2ND

ACT 3

5. ARE THERE ANY FLORAL IDEAS FOR

OUR BRIDES MAIDS?

DEMOS: BRIDESMAID CORSAGE

. DIA WILL SHOW AN INEXPENSIVE AND

SIMPLE IDEA FOR THE BRIDES MAID

. SHE WILL TAK A SINGLE ORCHID AND DEMO

HOW TO MAKE A CORSAGE

. SHE WILL EXPLAIN HOW THIS IDEA IS HALF

THE COST OF BUYING CORSAGES

. THIS IS ALSO A GREAT IDEA FOR A TEEN

GIRL GOING TO THE PROM

6. WE CAN'T FORGET ABOUT THE

GROOM, ANY SUGGESTIONS?

DEMOS: BOUTONNIERE FOR GROOM

. DIA WILL SHOW LWO IDEAL FLOWERS FOR

THE GROOM

. SHE WILL THE TAKE ONE AND SHOW HOWTO

MAKE A BOUTONNIERE BACKING

. SHE WILL THEN DEMO HOW TO PUT

TOGETHER FOR A GROOMS BOUTONNIERE

. THIS ALSO WORKS WELL FOR A PROM

CD 00098



SMART SOLUTIONS DW
SHDW il6413)(Wl) - Monday, June 12, 200022 JR
AlO 06/08100 8:05 AM Segl Prod_Seg2 Prod_Seg3 Prod_
SHOOT ORDER: 2ND

ACT 3

MATY

(RECAP AND AD-LIB THANKS TO

DIACOLUNSj

BUMPER OUT 
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SMART SOLUTIONS DW
SHOW #564H13)(W1) - Monday, June 12, 200023 JR
NO 06108100 8:05 AM Seg1 Pro_Seg2 Prod_Seg3 Prod_
SHOOT ORDER: 2ND

ACT 3 (#13, #14, #15)

MATY

UP NEXT, THE SMART SOLUTION OF

THE DAY...

VTPB/BUMP SHOT W/LOGO

MUSIC

COMMERCIAL

BREAK

CD 00100



SMAT SOLUTIONS DW
SHOW tl64(13)(Wl) - Monday, June 12, 200024 JR
AlO 0610810 8:05 AM Segl Prod_Seg2 Prod_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 4 (#16, #17)

BUMP IN

Talent:

Maty Monfort

Dia Collns

TRT: 01:30

VTPB/BUMP SHOT W/LOGO

MUSIC

MATY

WELCOME BACK TO "SMART

SOLUTIONS".

I WANT TO THANK MY GUESTS,

EUGENIA WESTON AND JEANNE

BENEDICT...

AND, AS WE SAY GOODBYE, DIA

COLLINS HAS OUR SMART

SOLUTION OF THE DAY...

CD 00101



SMART SOLlllONS OW
SHOW #S64H13)(W1) - Monday, June 12, 200025 JR
IVA 06108100 8:05 AM Seg1 Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 4 (#17)

PROPS:
SS OF THE DAY - DIA COLLINS

TAKE YOUR LEFT OVER FLOWER PETALS AND ROSE

PETALS FROM THE BOUQUETS YOU HAVE MADE INTO

A SMALL ATTRACTIVE BASKET, NOW YOU HAVE

SOMETHING CUTE FOR THE FLOWER GIRL TO CARRY

AND CAN SPRINKLE DOWN THE AISLE.

CD 00102



SMAT SOLUTIONS OW
SHOW #564H13)(Wll- Monday, June 12, 200026 JR
AlO 060BlOD 8:05 AM Segl Pro_Seg2 Pro_Seg3 Pro_
SHOOT ORDER: 2ND

ACT 4 (#17, #18)

MATY

THANKS DIA...AND THANKS TO YOU FOR

JOINING US TODAY ON "SMART

SOLUTIONS."

CREDITS

VTPB: BUMPSHOTWI LOGO

MUSIC

CHYRON: CREDITS

VTPBI WG LOGO

CD 00103
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Mach 18, 2003

Hello Everyone!

Hopin th fids you well

It seems ju yesterdsy tht we were al togeter at the Skibal Cu Center parg
in what was, quie simly, a wonder event.

Wit the taent and creaiv of al A Sooli Weddig 2003 bee a Sunday aferoon
fu ofwa cadere, beut an inirou, Th you to eah and every one of
you for your par in mag th yea's event a succss.

Th yea, A Soolip Weddi 2003, wi the help of Los Angeles Maaze, attted a

grup of attendees unareled to previous yea. We bad ju over 200 regier guess
of which 95 ar regire brdes gett maed in 2003 and in 2004 (mailing li

, provided). An esimted 75 addiona pens attended who cae ungiere,
cons of press, stli, celebres and frends.

Photogrphs are avaible from the event. Should you be intersted in photos, plea ca
Jules Biachi at 323.428.6402 and proof shees from which you ca order from wi be

forwded to you,

We would love to hea from al of you wi your feebak, both positive and negatie, of
A Soolip Weddig 2003. It is with th inormtion tht we are able to imrove on the
event, yea afer yea. Wanda ca be reahed by e-ma at waooweut1Lcom or by
telephone at 818.752.2127.

Th you, once agai to al of you for your efforts. And here's to a wondery
inir and prospous yea for al

War regaras,/

~
WandaS, Wen
Co-Founder, Sooli lnc.

c hA1~~
Ter Melvie
Co-Producer, A Soolip Weddin

CD 00104
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TEL (310) 248-3830
FAX (30) 860-0363

KETS McFARD & WILSON LLP
ATTORNEYS AT LAW

9720 WILSHIRE BOULEVARD
PENTHOUSE SUITE

BEVERLY HILLS. CALIFORNIA 90212

WRITER'S DIRECT DIAL

(310) 777-3736

ww.kmwlaw.com
WRITER'S EMAIL

mklafter(êwlaw.com

November 4, 2008

VIA E-MAL AN
FIRST CLASS MAL
Lori D. Greendorfer
Schiff Hardin, LLP
900 Thd Avenue
New York, NY 10022

Re: Cake Divas v. Jones. T.T.A.B. Op. No. 91177301

Dea Ms. Greendorfer:

I am wrting this letter pursuant to Rule 37 of the Federa Rules of Civil Procedure
("FRCP") and Rule 2.120(e) of the Traemark Rules of Practice, to request a pre-filing
conference of counel regarding your client's failure to comply with the discovery requirments
ofFRCP 33 and 34. We propose the pre-filing conference tae place telephonicaly on
November 5, 6 or 7, 2008, between 10:00 a.m. and 4:00 p.m. (pST). Pleae conf the earliest

convenient date and time and I will call you to conduct the teleconference.

Our hope is to reach an amcable resolution of our clients discover dispute so that we

may avoid filing a motion with the Board to compel proper responses. As you know. on
September 10, 2008, we sered your client by mail with Opposer Cake Diva's First Set of
Interrogatories (collectively, the IIInterrogatories" and each an uInterrogatory") and First Set of
Request for Production ofDocurents and 1bngs (collectively, the uRFPs" and each an
IIRFP"). Unfortately, your clients Interrogatory and RFP responses were incomplete, evasive

and/or unponsive.

As a theshold matter. your clients Interrogatory responses were not veried by your client

in violation ofFRCP 33(b)(I)(A), 33(b)(5) and Rule 405.04(c) of the Trademark Trial and Appeal
Boar Manua of Proceur. Therefore, your clients Interrogatory responses have not been

properly authenticated. Moreover. because your client faied to veri her Interrogatory responses.

her resonses are untiely. Thus. she has waived al objections includig, without litation.

objectons based on the attorney-client priviege and the work product doctrne. See Richmark
Corp. v. Timber FaIlng Consultants, 959 F.2d 1468, 1473 (9t Cir. 1992) ("It is weli established
that a faiure to object to discovery requests withn the time reuired constitutes a waiver of any
objection.").

l!,oiCl_.I.~\l..dC " .:i,'....._..COI'1-



Lori D. Grendorfer
November 4, 2008
Page 2

In addition, we have serious concerns with respect to the content of your client's
Interrogatory resnses. Specifically, your client failed to provide a single substative response to
any of our client's Interrogatories. Instead. she merely referred generally to the documents
produced in response to our client's RFPs. Unfortately, more often than not. these documents
are not responsive to our client's Interrogatories. Therefore, your client's attempt to invoke the
business records option provided under FRCP 33(d) is improper. See Jain v. Ramparts, Inc.. 49
USPQ2d 1429 (IT AB 1998) (where interrogatories are straightforward in fonn, unexceptional in
subject matter and scope, and are of type to which pares are routinely able to repond without
invoking Rule 33(d) and where producing wrtten answers to interrogatories would not be unduly
burdensome, it is improper to invoke 33(d) in response to an interrogatory).

You should be well aware that your client's Interrogatory responses do not qualify for the
business records option provided under FRCP 33(d). See Rainbow Pioneer N. 44-18-04A v.
Hawaii-Nevada Inv. Corp., 7i 1 F.2d 902, 906 (9t Cir. 1983) (observng that Rule 33 is designed
"to prevent abuse of the business records option."). Rule 33(d) is appropriate if the responses
specify where in the record the answers can be found, but not if the responses merely refer
generically to a group of produced documents, as your client has done here. See Cambridge E/ecs.
Corp. v. MGA Elecs., Inc., 227 F.R.D. 313, 322 (C.D. CaL 2004) ("A par that elects to avail
itself of ths option, however, must 'specify where in the records the answers (can) be found. "')
(quoting Rainbow Pioneer, 71 I F.2d at 906); Pu/secard. Inc. v. Discover Card Servs., 168 F.R.D.
295,305 (D. Kan. 1996) ("Under the guise of Fed. R. Civ. P. 33(d) defendants may not simply
refer generically to past or futu production of documents. They must identify in their anwers to
the interrogatories specifically which documents contan the answer. Otherise they must
completely aner the interrogatories without referrng to the documents."). Indeed, the reponses
must stte where in the speified records the answers ca be found. See Walt Disney Co. v.

DeFabiis, 168 F.R.D. 281, 284 (C.D. CaL 1996).

Because your client's responses to our client's Interrogatories are utterly devoid of any
substtive content, we intend to seek an order compelling the requested infonnation if your client
does not immediately supplement her responses with direct. complete and verified responses to
each Interrogatory.

In addition, with respect to our client's RFPs, your client produced numerous pages
contaiùng redactions but provided no indication of the type of information that was redacted or
any citations to a privilege log settg fort the reasons for the redactions, as required by FRep
26(b)(5). It is well setted that failur to provide a privilege log "demonstrating the sufcient
grounds for tang the privilege" results in the waiver of all claims of privilege made concernng
the witheld or redacted documents. Dorf & Stanton Communications, Inc. v. Molson Breweries.

100 F.3d 919. 923 (Fed. Cir. 1996). Therefore, your client has waived any claims of privilege
made with respect to the redacted documents or any other documents witheld based on that
privilege.

For your convenience. we have identified below each objectionable response by
including the content of each Interrogatory, your client's reponse. and a statement confing
why the response is improper.
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Interrogatory No. i

"For Applicat's CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the United States for each of the goods identified in the application."

Applicant's response:

"Subject to and without waiver of the foregoing General Objections, Applicant resonds as
follows. Applicat refers to documents contanig responsive information bates labeled

CD7-16, 26-1 i 1,115-16, and refer to Trademark Application Serial No. 76529077."

Statement re Improper Response and Request to Supplement:
Applicat's response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the dates
of firs use anywhere in the United States for each of the goods identified in Applicat's
application. Applicat referred Opposer to over 97 different documents produced by
Applicat and to Applicant's tradèmark application. which documents contain multiple and

inconsistent dates. Applicant is required to provide an answer responsive to Opposer's
question asked and caot simply designate documents. Anderson v. Fresno County,

Human Sarvs. Sys., 2007 WL 1865657, at *3 (E.D. Cal. June 28, 2007) ("An answer to an
interrgatory must reond to question being asked. The answer 'should be complete in

itself and should not refer to the pleadings, or to depositions or other documents....' When
a par propounds an interrogatory that requests an answer to a question, a par responds
inappropriately by simply designating documents, because the interogatory did not call for
records.") (quoting Scaife v. Boenna, 191 F.R.D. 590, 594 (N.D. indo 2000)). Therefore,
Applicat's answer is not "complete in itself' and is insuffcient to satisfy Applicat's
obligations under FRCP 33. Please supplement your client's response by stating the exact
dates, by month and year. of first use anywhere in the United States of the CAKDIV A
Mark for each of the goods identied in the application.

InterrogatoIT No.2
"For Applicat's CAKDIVA Mark, STATE by month and year the dates offirst use in

interstate commerce in the United States for each of the goods identified in the
application."

Applicant's response:

"Subject to and without waiver of the foregoing General Objections, Applicant reponds as
follows. Applicant refers to documents contanig responsive infonnation bates labeled
CD7-16, 26-111, 115-16, and refers to Trademark Appiication Serial No. 76529077."

Statement re Improper Response and Reqùes to Supplement:
Applicant's response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically. rather than respond to the question asked. by stating the date
of first use in interstate commerce in the United States for each of the goods identified in
Applicant's application, Applicat merely referred Opposer to over 97 different documents
produced by Applicant and to Applicant's trdemark application. which documents contan
multiple and inconsistent dates. Applicant is required to provide an answer responsive to
Opposer's question asked and caot simply designate documents. Anderson v. Fresno



Lori D. Greendorfer
November 4, 2008
Page 4

County, Human Servs. Sys., 2007 WL 1865657, at *3 (E.D. CaL. June 28, 2007) ("An
aner to an interrogatory must respond to question being asked. The answer 'should be

complete in itself and should not refer to the pleadings, or to depositions or other
documents....' When a par propounds an interrogatory that requests an answer to a
question, a pary responds inappropriately by simply designating documents, because the
interrogatory did not cal for records.") (quoting Scaife v. Boenne. 191 .F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore. Applicant's answer is not "complete in itself' and is
insuffcient to satisfy Applicant's obligations under FRCP 33. Please supplement your
client's resonse by stating the exact dates, by month and year. of first use in interstate
commerce in the United States for each of the goods identified in the application.

Interrogatory No.3
"For Applicat's CAKDN A Mark, STATE by month and year the dates of first use
anywhere in the world for each of the goods identified in the application including the
countr in which such use occured."

Applicat's response:

"Subject to and without waiver of the foregoing General Objections, Applicat responds as
follows: Applicat refers to documents containing responsive information bates labeled

CD7-16, 26-111,115-16, and refers to Trademark Application Serial No. 76529077.
Applicant fuer responds that the goods identified in the applicant have been adversed,
promoted, sold and/or distrbute internationally, including without limitation in Telford,
England in 2001, in Brazl in approximately 2000-01, and in the Carbbean in
approxiateiy 1997-98."

Statement re Improper Response and Reguestto Supplement:
Applicant's response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the dates
of first use anywhere in the world for each of the goods identified in Applicant's
application including the countr in which such use occurred, Applicant merely referred
Opposer to over 97 different documents produced by Applicant and to Applicant's
trademark application, which documents contain multiple and inconsistent dates, and
provided genera time periods and locations in which the alleged use of the CAK DIY A
mark occured, which time periods and locations are not supported by thè documents
identified in Applicat's respnse. Applicant is requied to provide an answer responsive
to Opposer's question asked and canot simply designate documents. Anderson v. Fresno
County, Human Servs. Sys., 2007 WL 1865657, at *3 (E.D. Cal. June 28, 2007) ("An
answer to an interrogatory must repond to question being asked. The answer 'should be
complete in itself and should not refer to the pleadings, or to depositions or other
documents. .... When a par propounds an interrogatory that requests an answer to a
question, a par responds inappropriately by simply designating documents. because the

interrogatory did not call for records:') (quoting Scaife v. Boenne, 191 F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore, Applicant's aner is not "complete in itself' and is
insufcient to satisfy Applicat's obligations under FRCP 33. Please supplement your
client's response by stating the exact dates, by month and year, of fi use anywhere in the
world for eah of the goods identified in the application including the countr in which
such use occured.
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Interrogatory No.4
"STATE the date that Applicant first began advertising Applicant's CAKDIV A Mark in
the United States on or in comiection with the goods listed in the registtion for

Applicant's CAKDN A Mark and for each such advertsement, STATE:

(a) the nae, address or location for each advertsing medium used;

(b) the terrtory reached by each fonn of advertsing; and

(c) the date or dates on which each such advertisement or promotional activity

occured."

Applicant's response:

"Subject to and without waiver of the foregoing General Objections, Applicat responds as
follows. Applicat refers to documents contaning responsive infonnation bates labeled

CD7-16, 26-1 1 1.115-16, as docwnents contaning responsive inormation to the foregoing

interrgatory."

Statement re Improper Response and Request to Supplement:
Applicant's reponse is evasive and incomplete and fails to provide a direct answer to the
Interrgatory. Specifically. rather than respond to the question asked, by stating the date

that Applicant first began advertising Applicant's CAKDIVA Mark in the United States
on or in comiection with the goods listed in the registrtion for Applicant's CAKEDIVA
Mark, including failing to provide the requested infonnátion for each such advertisement,
Applicat merely referred Opposer to over 97 different documents produced by Applicant,
which documents conta multiple and inconsistent dates. Applicant is required to provide
an anwer resonsive to Opposer's question asked and canot simply designate documents.

Anderson v. Fresno County, Human Servs. Sys., 2007 WL 1865657, at *3 (B.D. Cal. June
28, 2007) ("An answer to an interrogatory mus respond to queson being asked. The
anwer 'should be complete in itself and should not refer to the pleadings, or to depositions
or other documents....' When a pary propounds an interrogatory that requests an answer
to a queston, a par responds inappropriately by simply designating documents, because

the interrogatory did not call for records.") (quoting Scaife v. Boenne, 191 F.R.D. 590. 594
(N.D. Ind. 2000)). Therefore, Applicant's answer is not "complete in itself' and is
insufcient to satisfy Applicant's obligations under FRCP 33. Pleae supplement your
client's response by stating the exact date that Applicat first began advertising Applicat's
CAKED IVA Mark in the United States on or in connection with the goods listed in the

. registrtion for Applicat's CAKEDIV A Mark, and for each such advertisement, provide
the information reuested under subsections (a), (b) and (c) of ths Interrogatory.

Interrogatory No.5
"STATE all chaiels of trde in which YOU have distrbuted Applicant's Goods."

Applicat's response:

"Subject to and without waiver of the foregoing General Objections, Applicant resnds as
follows: Applicat refers to documents containing responsive information bates labeled

CD7-16, 26-111.115-16, as documents containing responsive information to the foregoing
interrogatory."
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Statement re Improper Resonse and Request to Supplement:
Applicant's response is evasive and incomplete and fails to provide a direct answer to the
hiterrgatory. Specifically, rather than respond to the question asked, by stating the

chanels of trade in which Applicant has distrbuted Applicat's goods, Applicant merely
referrd Opposer to over 97 different docwnents produced by Applicant, which documents
do not state the chanels of trde in which Applicant has distrbuted her goods. Applicant
is required to provide an anwer responsive to Opposer's question asked and canot simply
designate docwnents. Anderson v. Fresno County, Human Servs. Sys., 2007 WL 1865657,
at "'3 (B.D. Cal. June 28, 2007) ("An answer to an interrogatory must respond to question
being asked. The anwer 'should be complete in itself and should not refer to the
pleadings, or to depositions or other documents....' When a par propounds an
interrogatory that requests an answer to a question, a par responds inappropriately by
simply designating documents, because the interogatory did not call for records.")
(quotig Scaife v. Boenne, 191 F.R.D. 590, 594 (N.D. indo 2000)). Therefore, Applicant's

answer is not "complete in itself' and is insuffcient to satisfy Applicant's obligations
under FRCP 33. Please supplement your client's response by stating the chanels of trde
in which Applicat has distrbuted her goods.

Interrogatory No.6
"IDENTIFY the geographical areas of distrbution of Applicant's Goods....

Applicant's response:

"Subject to and without waver of the foregoing General Objections. Applicant responds as
follows: Applicat refers to documents contanig reponsive information bates labeled
CD7-16, 26-1 1 1,115-16, and furter states that the goods have been distbuted
intemationally(.)"

Statement re Improper Response and Request to Supplement:
Applicant's response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rathe'r than respond to the question asked, by stating the
geogrphical areas of distrbution of Applicant's goods, Applicant merely referred Opposer

to over 97 different documents produced by Applicant, which documents do not state the
chanels geogrphical areas of distrbution of her goods. Applicant is required to provide
an answer responsive to Opposer's question asked and canot simply designate docwnents.
Anderson v. Fresno County, Human Servs. Sys., 2007 WL 1865657, at "'3 (B.D. C8. June
28,2007) ("An answer to an interogatory must respond to question being asked. The
anwer 'should be complete in itself and should not refer to the pleadings, or to depositions.
or other documents....' When a par propounds an interrogatory that requests an answer
to a questio~ a par responds inappropriately by simply designating documents, because

the interrogatory did not call for-records.") (quoting Scaife v. Boenne, 191 F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore, Applicant's answer is not "complete in itself' and is
insuffcient to satisfY Applicat's obligations under FRCP 33. Please supplement your
client's response by stating the geographica areas of distrbution of her goods.
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Based on the foregoing, we demand that your client promptly provide direct, complete and
verified responses to each Interrogatory, as requested above and in confonnity with your client's
obligations under the Federal Rules, on or before November 14.2008. We believe that your
client's supplemental responses to our client's Interrogatories will require amending your client's
responses to our client's RFPs. To the extent your client is reuire to do so, please be sure to

specify which documents produce in response to our client's RFPs support your client's
supplementa Interrogatory response. In addition, with respect to our client's reponses to our
client's RFPs, please immedately provide either copies of the unedcted originals or a privilege
log sufcient to satisfy the requirements ofFRCP 26(b)(5).

We look forward to discussing this matter with you in fuher detal durng our
teleconference once you have confnned a convenient date and time.

~~'
Mattew D. afer. fa

KEATS McFARAN & WILSON LLP

MDK:dvo
cc: Cake Divas

Anthony M. Keats, Esq.
Konrad K. Gatien, Esq.
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t 212.753.500
( 212.753.504
ww.shiffrdln.com

Lo D. Gredorer
212-745814
Igredoe~ifardn.co

November i 8, 2008

VI FEDERAL EXPRESS

Konrd Gatien Esq.
Keats McFarland & Wilson LLP
9720 Wilshire Boulevard
Penthouse Suite
Beverly Hills, California 902 i 2

Re: Cake Divas v.Channaine V. Jones Opposition No. 91 177301

Dear Konrd,

Enclosed pleae find Applicat's supplemental responses to Opposer's Interrgatories,
Applicat's privilege log and a supplemental prouction of documents including a few new documents as
well as unrcte versions of certindocuients previously prouced as redcted. This letter

incorporates by reference the entirety of the enclosed electrnic mail dated November 6, 2008 as if fully
set fort herein.

Please do not hesitate to contact me ¡fyou have any questions.

Sincerely yours,~!~
Lori D. Grendorfer

EncL.
NY0451101.1

CHICA I WASHINGTN i NEW YOR I lA foES I ATl i SAN FRASC I Bo



From: Mattew Klafter (mailto:MKlaftrlQkmwlaw.com)
sent: Thursday, November 06, 2008 5:52 PM

To: Greendorfer, Lori D.
Cc: Konrad Gatien

Subjec: RE: Greendorfer - 200Bll04.PDF - Adobe Acrobet Standard

lori,

We agree with the statements and representations made in your e-mail. Thank you foryour
cooperation.

. Sincerely,

Matt

Mattew D. Klafter
KETS McFARD & WILSON LLP
9720 Wilhi Boulevard
Penthouse Suite
Beverly Hil. California 90212
Telephone: (310) 248-3830
Facsimile: (310) 860-0363
Direct: (310) 77-3736

=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=
THIS MESSAGE IS INTENDED ONLY FOR THE
USE OF THE INDIVIDUAL OR ENTITY TO
WHICH IT IS ADDRESSED AND MAY CONTAIN
INFORMATION THAT IS PRIVILEGED, CONFI-
DENTIAL, AND EXEMPT FROM DISCLOSURE
UNDER APPLICABLE LAW.

If the reader of this message is not the intended recipient, or the employee or agent responsible
for delivering the message to the intended recipient, you are hereby notifed that 'any
dissemination, distribution, forwarding, or copying of this communication is strictly prohibited. If
you have reeived this communication in error, please notify the sender immediately bye-mail or
telephone, and delete the original message immediately. For more infonnation, please visit
htt://lN.kmwlaw.com. Thank you.

=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-==-=-=

From: Grendorfer, Lori D. (mailto:LGrendorfer(schiffardin.com)
sent: Thursay, November 06, 2008 2:45 PM

To: Mattew K1after
Cc: Konrad Gatien

Subjec: RE: Grendorfer - 20081104.PDF -Adobe Acrobat Standard



,.

Dear Matthew and Konrad,

The purpse of this e-mail is to memorialize our telephone discussion in today'spre-motion
conference in connection with your November 4, 2008 letter. In the interests of settling the
discovery issues described in that letter and any dispute regarding the same between the parties,
and without admitting on our part to any deficiencies, waiver or violation of any Federal or TTAB
rules with respect to any of our responses to Opposets discovery requests, we wil make a good
faith effrt to supplement and verify the responses to interrogatories seived on or about October
10, 2008; and prepare a privilege log by November 21, 2008, with the goal of engaging in goo
faith settlement discussions in connection with this matter shortly thereafter.

You agree to withdraw the demands in the November 4, 2008 letter that we verify the current
interrogatory responses and that we respond to the other demands in such letter by November
14. Further, you agree not to file any Rule 37 or related motion described in your letter prior to
receiving and reviewing our supplemental responses and privilege log and prior to making a good
faith effort to settle any dispute with respect to any supplementary responses or privilege log
we provide.

Please confirm by return e-mail that you agree all of the above. Thank you.

Regards.
Lori

Lori D. Greendorfer I Schiff Hardin LLP
900 Third Avenue, 24th Floor
New York, New York 10022

Direct:
Fax:
Email:

212.745.0814
212.753.5044
Lgreendorfeni.~chiffardin.com
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
Bl:FORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Offcial Gazette of May 8, 2007

Cake Divas, )
)
)
)
)
)
)
)
)
)

Opposition No. 91 177301

Opposer,

v.

Charmaine V. Jones,

Applicat

APPLICANT'S SUPPLEMENTAL RESPONSES AND OBJECTIONS TO
OPPOSER'S INTERROGATORIES

Pursuant to Rule 33 of the Federal Rules of Civil Proceure, and Rule 2.120 of the

Tradeqiark Rules of Practice, Chanaine V. Jones ("Applicant") supplements Applicant's

October i 0, 2008 responses and objections to the following interrogatories and incorporates

herein all of the General Objections set forth in Applicant's responses and objections to

Opposer's First Set of Requests for Production of Documents and Things To Channaine V.

Jones.

RESPONSES AND OBJECTIONS TO SPECIFIC INTERROGATORIES

INTERROGATORY NO. I.

For Applicant's CAKEDIVA Mark, STATE by Month and year the dates of the first use
anywhere in the United States for each ofthe goods identified in the application.



RESPONSE TO INTERROGATORY NO.1:

Subject to and without waiver of the foregoing General Objections, Applicant responds

as follows. The date of first use anywhere in the United States for each of the goods identified in
Trademark Application Serial No. 76529077was June 15, 1993. Applicant refers to documents
containing responsive information bates labeled C05-6, COl7, C043-46, 82, 84, 86-87, 92-96,
102-04, 105-06, and 115-16, and refers to Trademark Application Serial No. 76529077 as
containing responsive information relevant to the date of first use.

INTERROGATORY NO. 2.:

For Applicant's CAKDIV A Mark, STATE by month and year the dates of first use in
interstate commerce in the United States for each of the good identified in the application.

RESPONSE TO INTERROGATORY NO.2:

Subject to and without waiver of the foregoing General Objections, Applicant responds
that the month and year of the dates of first use in interstate commerce in the United States for
each of the goods identified in Trademark Application Serial No. 76529077 was June 15, 1993,
and Applicat refers to the documents referenced in the Response To Interrogatory No. I as well
as to Trademark Application Serial No. 76529077.

INTERROGATORY NO.3.:

For Applicant's CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the world for each of the goods identified in the application including the country in
which such use occurred.

RESPONSE TO INTERROGATORY NO.3:

Subject to and without waiver of the foregoing General Objections, Applicant
incorporates by reference the responses to Interrogatories i and 2 with respect to the United
States and refers to Trademark Application Serial No. 76529077. Applicant fuher responds
that specific dates of first use outside of the United States for the goods identified in the
application are as follows: Telford, England: 2001, Brazil: 2000-01 (approximate); the
Caribbea: i 997-98.

INTERROGATORY NO.4.:

STATE the date the Applicant first began advertising Applicant's CAKEDIV A Mark in
the United States on or in connection with the goods listed in the registration for Applicants
CAKEDIV A Mark and for each such advertisement, STATE:

(a) The name, address or location for each advertising medium used;

(b) The terrtory reached by each form of advertising; and



(c) The date or dates on which each such advertisement or promotional activity occurred.

RESPONSE TO INTERROGATORY NO.4:

Applicant specifically objects that Interrogatory NO.4 is overbroad. Subject to and
without waiver of the foregoing specific and General Objections, Applicatresponds as follows:
Applicant began advertising the CAKEDlV A Mark in the United States on or in connection with
the goods listed in the registration for Applicant's CAKEDIV A Mark on or about June i 5, 1993.

(a) The name, address or location for each advertising medium used.

Response: Applicant refers to CD i 7 and CD43 and specifically responds that the location of the
advertising media set forth in CD 17 was Des Moines, Iowa and Richmond, Virginia, and, with
respect to CD43-44, the United States and Canada.

(b) The terrtory reached by each fonn of advertising.

Response: Applicant refers to the example set fort in CD43-44 and specifically responds that
the terrtory reached by such advertising was the United States and internationally. Applicant
fuher refers to the references to Des Moines, Iowa and Richmond Virginia in CDl7 as
responsive to this sub-par.

(c) The date or dates on which each such advertisement or promotional activity occurred.

Response: June 15, 1993, with reference to CD43-44, and 1992-1993 with reference to CDI7.

INTERROGATORY NO. 5.:

STATE all channels of Ira de in which YOU have distributed Applicant's Goods.

RESPONSE TO INTERROGATORY NO.5:

Applicant specifically objects that Interrogatory NO.4 is overbroad. Subject to and
without waiver of the foregoing specific and General Objections, Applicant responds as follows:
The chanel(s) of trade thrugh which Applicant distributes its goods and services identified in
Trademark Application Serial No. 76529077 are Applicant's places of business in New York,
New York and Hoboken, New Jersey, via the Internet, and via the telephone.

INTERROGATORY NO.6.:

IDENTIFY the geographical areas of distribution of Applicant's Goods.

RESPONSE TO INTERROGATORY NO.6:

Subject to and without waiver of the foregoing General Objections, Applicant responds

as follows: Applicant's goods and services have been provided and distributed in the following
geographic area: United States: New York, New Jersey, Connecticut, Massachusetts, New

Hampshire, Rhode Island, Pennsylvania, Maryland, Washington, D.C., Virginia, North Carolina,



Florida, Georgia, Louisiana, Tennessee, Indiana, Ilinois, Iowa, Ohio, Michigan, Nebraska,
Texas, Arizona, Nevada, Washington and Hawaii. Internationally: England, France, Africa,
Jamaica West Indies and British Virgin Islands.



1l/i9/~_ 15:58 FAX 201_ 211 6631 TH OFFICE 201 222 5555
,

VERlD AS TO RESPONSES

Dated November 19, 2008

B -

VERIFID AS TO OBJECTONS

Dated: November 19,2008

By: :6,/¡~
Lori D. Greendoder
Attorney for A¡licat Cbanine V. Jones

November 19,2008

Resectfully Submtted,

~ t /-1__
Lori D. Greendoder
Schiff Harin LLP
900 Thd Aveuue, 23'" Floor
New York NY 10022
Telephone: (212) 745 0814
Facsimile: (212) 753 504

~OOl
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Isn't that Special-Outrageous Cakes
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APPLlCANrs CHARMAINE V. JONES' PRIVILEGE LOG

. :: Red docment
. ..

BATES NO. DATE AUTHOR RECIPIEN CC DOCUMENT TYPE SUBJECT PRMLEGE
. ASSETE

'COO13 112007 Charmaie v. Jooes Lo O. Greer Handwtt Note Aty.cllnt i;nlcaUo _-Clo
coioo cIrTt p:;~:: :'~AC"'COO16 112007 Chaine v. Jares Lor O. Grrf . Handw Noes Alom~~nt çomuncaUon AC
oo domct"COO28 1(2007 Chaaln v. Jones Lor D. Grerfer Handwrtten Notes ~to:z:riei communUon AC
coocm domet'C0 112007 Chamaloo v; Jones Lor D. Greenrfar Handttn Note AIomey-elet comuiiUon AC
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TEL 13JO) 248-3830
FAX (10) 860-0363

KETS McFARLD & WILSON LLP
ATTORNEYS AT LAW

')720 WILSHIRE BOULEVARD
PENTHOUSE SUITE

BEVERLY HIllS. CALIFORNIA 90212

www.kmwlaw.com

WRITER'S DIRECT DIAL

(310) 777-3736

WRITER'S EMAil

mklafter(iwlaw.com

November 24, 2008

VIA FIRST CLASS MAIL
Lori D. Greendorfcr
Schiff Hardin, LLP
900 Third Avenue
New York, NY 10022

Rc: Cake Divas v. Joiies, i:1'..B. Opp. No. 91177301

Dear Ms. Greendorfer:

Thank you for providing on November i 8,2008. your client's verified supplemental
responses (0 our client's Interrogatories, and for producing additional documents and a privilege
log in response to our client's Requests for Production. Please confirm that there are no
additional documents that arc responsive to our clients' discovery requesls, or upon which your
client intends to rely in support of her claims.

Sinccrcly yours,

Matthew D. Klafter, for
KEATS McFARLAND & WILSON LLP

MDK:dvo
ce: Cake Divas

',~l',""Cok """"... _..~""~_f".1t11,,... "" ......
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Matthew Klafter

From:
Sent:
To:
Cc:
Subject:

Greendorfer, Lori D. (LGreendorfer(gschiffardin.com)
Monday, December 01, 2008 8:50AM
Mattew Klafter
Konrad Galien
Your November 24 Letter; Cake Divas v. Jones, Opp. No. 91177301

Dear Matthew,

Thank you for your November 24 letter. In response to your letter, we have provided all the documents and information
we currently have in our possession, custody or control that we believe are responsive to your discovery requests (and
without waiver of our objections to such requests). In accordance with TTAB rules and the Federal Rules of
Civil Procedure, we reserve our right to supplement those responses as additional information becomes available or is
located, as set forth in our responses and supplemental responses (and incorporated in this eMmaii by reference). Thus,
in response to your inquiry, there may be additional documents or information that are responsive to the discovery
requests or upon which we wil rely in support of our claims, and there may be modifications or supplementation of
responses to such requests for the same reasons.

Please let me know if you would like to discuss settlement of this matter.

Regards,
Lori

Lori D. Greendorfer i Schi Hardin LLP
900 Third Avenue, 24th Floor

New York, New York 10022

Direct:
Fax:
Email:

212.745.0814
212.753.5044
Lgreendorferlfi:schiffhardin.com

Tax Matters: To the extent this message or any attachment concerns
tax matters, it is not intended or written to be used, and cannot
be used by a taxayer, for the purpose of avoiding penalties
that may be imposed on the taxpayer under law.

This message and any attachments may contain confidential
information protected by the attorney-client or other privilege.
If you believe that it has been sent to you in error,
please reply to the sender that you received the message in
error. Then delete it. Thank you.
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