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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,

Memorandum of Points and Authorities in
Support of Opposer’s Motion for Summary
Judgment; Declaration of Leigh Grode;
Declaration of Matthew Klafter

V.
Charmaine V. Jones,

Applicant.
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MEMORANDUM OF POINTS AND AUTHORITIES IN SUPPORT OF OPPOSER’S
MOTION FOR SUMMARY JUDGMENT

Opposer Cake Divas (“Opposer”) hereby respectfully submits its memorandum of points
and authorities in support of its motion for summary judgment against Applicant Charmaine V.
Jones (“Applicant”).

I INTRODUCTION

This case presents a simple matter of priority. The marks at issue, CAKEDIVA and
CAKE DIVAS are nearly identical. Moreover, the goods and services at issue, namely baked
goods and custom baking services, are closely related. Based on these similarities, consumer
confusion is likely from unrestricted concurrent use of the marks and the only issue for the Board
to decide is whether Opposer or Applicant has established priority. Accordingly, it is appropriate

to decide this proceeding as a matter of law by examining the parties’ respective dates of first use.
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As shown herein, although Applicant claimed a date of first use prior to Opposer,
Applicant has not supported her claim with any credible evidence. Specifically, although
Applicant claimed in her application to have used the mark CAKEDIVA at least as early as 1993,
the evidence confirms that her business name at that time was ISN’T THAT SPECIAL
OUTRAGEOQUS CAKES, and not CAKEDIVA, and that Applicant did not begin using the term
“Cakediva” as a trademark until at least as late as September 13, 1999, the date upon which she

purchased the website www.cakediva.com. Conversely, Opposer’s statements and evidence

confirm that Opposer began using the CAKE DIVAS mark at least as early as October 15, 1998.
Based on these facts, Opposer clearly has priority and the instant motion should be GRANTED.

IL. HISTORY OF OPPOSER’S BUSINESS AND ADOPTION OF ITS MARK

In September 1998, businesswoman Leigh Grode and her friend and pastry chef Joan
Spitler discussed forming a cake baking business together. (See Declaration of Leigh Grode
(“Grode Decl.”), § 1.) They decided upon the name “Cake Divas.” (Id.) Ms. Grode performed
numerous Internet searches to see if any other businesses had been using the “Cake Divas” name
or brand in connection with their business, but did not find any. (Id.)

Accordingly, Ms. Grode and Ms. Spitler applied for a Tax ID number and a business
license with the California Franchise Tax Board. (See Grode Decl., §2.) As part of the
application process, they were required to spend several hours at the Franchise Tax Board office
searching all variations of “Cake Divas” used for any businesses located within the United States,
to perform fictitious business name searches for the name “Cake Divas” throughout the United
States, and to publish their intent to create the fictitious business entity “Cake Divas” in a Los

Angeles County newspaper. (Id.; Exhibit 8 hereto, Document No. CD 00059-00061.) After
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receiving no response or opposition to the fictitious business name statement, Ms. Grode and Ms.
Spitler were granted a business license to operate their cake baking business under the name
“Cake Divas.” (Id.)

Over the next two years, Ms. Grode and Ms. Spitler developed their business and
expanded its clientele and brand recognition. (See Grode Decl., §3.) In particular, on or about

September 1998, Ms. Grode purchased the domain www.cakedivas.com to secure an online

website from which to advertise and conduct her business. (Id.) In 2000, they began publishing
content about their business from that website. (Id.)

Later in 2000, as word spread about their business, Ms. Grode and Ms. Spitler began
receiving inquiries from major media publications regarding their goods and services. (See Grode
Decl., §4.) Specifically, journalists from The Hollywood Reporte;; and InStyle Magazine
conducted interviews with Ms. Grode and Ms. Spitler, and published written articles and
photographs regarding their cakes and cake baking business. (Id.) In addition, they were featured
on the television show, Roker on the Road, which was televised on The Food Network. (1d.)

Shortly after their appearance on Roker on the Road, Ms. Grode and Ms. Spitler received
a cease-and-desist letter from Applicant, in which Applicant claimed prior use of the mark “Cake
Diva” in connection with her cake baking business, and demanded that Ms. Grode and Ms.
Spitler immediately cease doing business as “Cake Divas.” (See Grode Decl., §5.) Because
Opposer disputed Applicant’s claims of prior use, Opposer retained counsel. (Id.)

Notwithstanding Opposer’s attempts to amicably resolve this matter with Applicant,
Applicant filed a trademark application for CAKEDIVA on July 11, 2003 based on an alleged

date of first use of June 15, 1993. (See Grode Decl., §6.) As soon as Opposer discovered this,
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Opposer filed a trademark application for its mark CAKE DIVAS on August 6, 2003, based on a
date of first use of October 15, 1998. (Id.)

Applicant’s filing of her application for the CAKEDIVA mark has barred the registration
of Opposer’s CAKE DIVAS mark. (See Grode Decl., 7.) The registration of the CAKEDIVA
mark poses a threat of irreparable harm to Opposer’s ability to do business under and to license |
its CAKE DIVAS mark. (Id.) Accordingly, Opposer filed this opposition. (1d.)

III. PROCEDURAL HISTORY

On July 11, 2003, Applicant filed with the United States Patent and Trademark Office
(“USPTO”) an application to register the trademark CAKEDIVA (Ser. No. 76/529,077) in
International Class 30 for use in connection with “Cakes, namely, wedding cakes, bridal shower
cakes, party cakes, novelty cakes and cakes for all occasions; edible cake sculptures of all shapes and
sizes made primarily of sugar; cookies of all shapes and sizes; edible sugar sculptures in the form of
flowers, inanimate objects, human images; and edible decorations made of sugar for cakes and
cookies.” In her application for the CAKEDIV A mark, Applicant claimed a date of first use in
commerce of June 15, 1993.

On August 6, 2003, Opposer filed with the USPTO its application to register the trademark
CAKE DIVAS (Ser. No. 76/538,360) in International Class 40 for use in connection with “Custom
cake making, baking, designing and decorating services for edible and faux cakes.”

On February 21, 2004, the Examining Attorney reviewing the application for Opposer’s
CAKE DIVA mark issued an Office Action citing Applicant’s pending CAKEDIVA mark as a

possible bar to registration of Opposer’s CAKE DIVAS mark.
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On March 28, 2005, the Examining Attorney reviewing the application for Opposer’s CAKE
DIVAS mark issued an Office Action suspending further action on Opposer’s CAKE DIVAS mark
pending the disposition of a registration decision as to Applicant’s CAKEDIV A mark.

On May 8, 2007, following a nearly three-year suspension period beginning April 15, 2004,
Applicant’s application was published for opposition.

On May 15, 2007, Opposer initiated this opposition proceeding based on Opposer’s priority
of use of its CAKE DIVAS mark and a likelihood of confusion arising from the concurrent use of the
parties’ respective marks. (See Declaration of Matthew D. Klafter (“Klafter Décl.”), q1)

On July 25, 2007, Applicant filed her answer to the Opposition. (Id., §2.)

On September 10, 2008, pursuant to Rules 33 and 34 of the Federal Rules of Civil
Procedure (“FRCP”), Opposer served Applicant with its First Set of Interrogatories and First Set
of Requests for Production of Documents and Things. (Klafter Decl., q 3; and Exhibits 1 and 2
hereto.)

On September 22, 2008, Applicant served Opposer with her First Set of Interrogatories
and First Set of Requests for Production of Documents and Things. (Klafter Decl., ¥ 4; and
Exhibits 3 and 4 hereto.)

On October 14, 2008, Applicant served her responses to Opposer’s discovery requests.
(Klafter Decl., q 5; and Exhibits 5 and 6 hereto.) Applicant’s Interrogatory responses were not
verified and did not contain a single substantive response. (Klafter Decl., § 5; and Exhibits 5
and 9 hereto.)

On October 27, 2008, Opposer served its responses to Applicant’s discovery requests.

(Klafter Decl.,  6; and Exhibits 7 and 8 hereto, respectively.)
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On November 4, 2008, counsel for Opposer sent a letter to counsel for Applicant pursuant
to FRCP 37 and Rule 2.120(e) of the Trademark Rules of Practice, requesting a pre-filing
conference of counsel to address Applicant’s inadequate and incomplete discovery responses in
violation of FRCP 33 and 34. (Klafter Decl., § 7; and Exhibit 9 hereto.) Opposer’s letter
specified in detail the deficiencies of Applicant’s responses and demanded that Applicant
supplement its responses. (See Exhibit 9 hereto.)

On November 6, 2008, counsel for the respective parties participated in a telephonic
meet-and-confer regarding Applicant’s discovery responses during which Applicant’s counsel
agreed, among other things, to supplement Applicant’s responses. (Klafter Decl., § 8.)

On November 21, 2008, pursuant to the parties’ telephonic conference, Applicant
supplemented her interrogatory responses, and produced additional documents. (Klafter Decl., §
9; and Exhibits 10 and 11 hereto.)

On November 24, 2008, counsel for Opposer sent a letter to Applicant’s counsel
requesting that Applicant confirm that all documents had been produced in response to
Opposer’s interrogatories and requests for production. (Klafter Decl., § 10; and Exhibit 12
hereto.)

On December 1, 2008, counsel for Applicant sent an e-mail to Opposer’s counsel
confirming that Applicant had produced all responsive documents to Opposer’s interrogatories
and requests for production. (Klafter Decl., § 11; and Exhibit 13 hereto.)

Based on the parties’ discovery responses, which Applicant has confirmed are complete,
Applicant cannot establish her date of first use of June 15, 1993, as claimed in her application for

the CAKEDIVA mark. In fact, based on the responses, the earliest date of use that Applicant
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could possibly establish for her use of the term “CAKEDIVA?” as a trademark to identify her
goods is January 13, 1999 (See Exhibit S hereto, Doc. Nos. CD000028-29), the date upon which

Applicant registered her website www.cakediva.com.’

As the record shows, prior to January 13, 1999, Applicant used the different mark
“CAKE DIVA” (with a space between “cake” and “diva”) colloquially, as a nickname for her
personally and not to refer to the baked goods produced by her business, which was called ISN'T
THAT SPECIAL OUTRAGEOUS CAKES. (See Exhibit 5 hereto, Document Nos. CD000043-
48). For example, the article about Applicant’s business from Wedding Dresses Magazine dated
Spring/Summer 1996 identifies Applicant’s business as ISN’T THAT SPECIAL
OUTRAGEOUS CAKES and refers to Applicant as “Charmaine Jones, affectionately known as
the ‘cake diva.”” (Id., Document No. CD000048.) This is not trademark use. Because
Applicant's alleged prior use was not a bona fide trademark use (in fact it was not even use of the
applied-for mark), the earliest date that Applicant could possibly establish is January 13, 1999,
which is affer Opposer’s date of first use of October 15, 1998.

Because the parties’ discovery responses establish Opposer’s priority, Opposer
respectfully requests that the Board grant its motion for summary judgment and deny registration
of Applicant’s CAKEDIVA mark.

17/

1/

' Opposer does not concede that Applicant can prove this date. Opposer is merely assuming,
arguendo, that Applicant’s date of first use of her mark is the date that Applicant registered her
website. This is typically not the case, because it often takes some time between the registration
of a website and populating the site with content.
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IV. ARGUMENT

A. Opposer is Entitled to Summary Judgment

A party is entitled to summary judgment where it demonstrates that there are no genuine
issues as to any material facts and that the party is, therefore, entitled to judgment as a matter of
law. FRCP 56(c). It is well recognized that there is a genuine factual dispute where a reasonable
finder of fact could resolve the matter in favor of the non-movant, based upon the evidence of

record. See Opryland USA, Inc. v. Great American Music Show, Inc., 970 F.2d 847, 850, 23

U.S.P.Q.2d 1471 (Fed. Cir. 1992). The evidence must be viewed in a light most favorable to the

non-movant. Lloyd’s Food Products, Inc. v. Eli’s, Inc., 987 F.2d 766, 767, 25 U.S.P.Q.2d 2027

(Fed. Cir. 1993).
The burden is on the moving party to show that it is entitled to summary judgment.

Celotex Corp. v. Catrett, 477 U.S. 317, 323, 106 S. Ct. 2548, 91 L. Ed.2d 265 (1986). While the

moving party bears the burden of showing a lack of genuine factual dispute, the moving party can
meet this burden by showing “that there is an absence of evidence to support the nonmoving

party’s case.” Copelands’ Enterprises, Inc. v. CNV, Inc., 945 F.2d 1563, 1565 (Fed. Cir. 1991),

quoting Avia Group Int’l v. L.A. Gear Calif., 853 F.2d 1557, 1560 (Fed. Cir. 1988).

After the moving party meets its burden under FRCP 56(c), the burden shifts to the
nonmoving party to present evidence that creates a genuine issue for trial. FRCP 56(e). The
nonmoving party “must do more than simply show that there is some metaphysical doubt as to the
material facts.... In the language of the Rule, the nonmoving party must come forward with

‘specific facts showing that there is a genuine issue for trial.”” Matsushita Elec. Indus. Co. v. Zenith

Radio Corp., 475 U.S. 574, 586, 106 S. Ct. 1348, 89 L. Ed.2d 538 (1986), quoting FRCP 56(e).
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B. Opposer Has Priority of Use of Its Mark.

To prevail in an opposition proceeding before the Board, the moving party must establish

priority of use of its mark and a likelihood of confusion. Life Zone Inc. v. Middleman Group,

Inc., 87 U.S.P.Q.2d 1953 (T.T.A.B. 2008); Aktieselskabet af 21 November 2001 v. Fame Jeans

Inc, 77 U.S.P.Q.2d 1861, 1864 (T.T.A.B. 2006).

As set forth above, Opposer concedes that a likelihood of confusion exists between the
two marks based on the similarity of the marks and goods and services upon which the marks are
used.? Thus, the only issued to be resolved is priority.

Generally, the first party to file a trademark application with the USPTO is entitled to a

presumption of priority of use of the mark over subsequent filers. Zirco Corp. v. American

Telephone and Telegraph Company, 1991 WL 332553, 21 U.S.P.Q.2d 1542 (T.T.A.B. 1991).

However, this presumption may be overcome by “parties who used the mark before the
applicant’s filing date.” TMEP, § 201.02, citing 15 U.S.C. §1057(c).

Here, Applicant filed her application for the CAKEDIVA Mark on July 11, 2003, based
on an alleged date of first use of June 15, 1993—ten years earlier. Significantly, Applicant’s
federal trademark application and claimed date of first use arose only after a protracted dispute
with Opposer. (See Grode Decl., 4 5-7.) Moreover, the evidence confirms that Applicant did
not adopt “Cakediva” as her trade name until June 18, 2004, eleven years after her claimed date

of first use. (See Exhibit 6 hereto, Document No. CD000121).

> The Examining Attorney reviewing Opposer’s CAKE DIVAS trademark application agrees, as
stated in the Office Action issued against said mark on February 21, 2004, which cited
Applicant’s CAKEDIV A mark as a possible bar to registration of Opposer’s mark based on a
likelihood of confusion under Section 2(d) of the Trademark Act.
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In order to test Applicant’s claimed date of first use, Opposer served Applicant with its
discovery requests. (Klafter Decl., § 3; Exhibits 1 and 2 hereto.) Specifically, Opposer
requested, in very simple terms, that Applicant state her dates of first use for each and every good
identified in her application for the CAKEDIVA Mark. (See Exhibit 1 hereto, Request Nos. 1
and 3.) In addition, Opposer requested that Applicant support her responses to these
interrogatories by providing documents sufficient to establish each date of first use claimed by
Applicant in her responses (See Exhibit 2 hereto, Request Nos. 1-2, 5-6.)

In response to Opposer’s requests, Applicant failed to provide a single substantive
response to Opposer’s interrogatories. (See Exhibit 5 hereto.) Rather than state, as requested,
the month and year of the dates of first use of the goods identified in the application for the
CAKEDIVA Mark, Applicant attempted to improperly invoke the business records exception to
FRCP 33 for each of its responses. (See Id.) In doing so, Applicant stated, for the majority of its
responses, “Applicant refers to documents containing responsive information bates labeled CD7-
16, 26-111, 115-16, and refers to Trademark Application Serial No. 76529077.” (See 1d.)

The approximately 100 pages to which Applicant referred consisted mostly of non-
responsive documents. Of the documents that Applicant alleged were responsive, the dates of
use did not support the date of first use asserted in the application for the CAKEDIVA mark. To
the contrary, the documents identified in the responses contained multiple dates that were well
after the date of first use claimed in the CAKEDIVA trademark application.

In particular, each of Applicant’s specimens offered in support of her date of first use

(except for a Brides Today magazine excerpt, discussed below) were produced only after

Applicant established her website, www.cakediva.com. For example, the stickers and pictures of

10
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goods bearing these stickers offered as specimens of use by Applicant all contain Applicant’s

website address, www.cakediva.com. Thus, these specimens could not have existed prior to

January 13, 1999, when Applicant purchased her website. (See Applicant’s trademark
application on file with the USPTO.)

With respect to the article in Brides Today from 1993 (see Applicant’s trademark
application on file with the USPTO and Exhibit 6 hereto, Document Nos. CD000043-000044),
this evidence does not support trademark use. To the contrary, the article refers to Applicant as
“Charmaine Jones of Isn’t that Special-Outrageous Cakes.” (See Exhibit 6 hereto, Document
No. CD000044.) What appears to be an advertisement adjacent to the text of that article contains

the following matter:

Charmaine Jones
Isn’t That Special
“Cake Diva”

dd)

This text does not support a finding of trademark use for the goods identified in the
application for Applicant’s CAKEDIVA mark. To the contrary, it only further supports
Applicant’s own evidence that Applicant was using the term “cake diva” colloquially, as a
nickname (see Exhibit 6 hereto, Document No. CD000048), and not affixing the mark
CAKEDIVA to the applied-for goods in a manner consistent with proper trademark use.

On the other hand, Opposer has not only produced documents establishing that it started
its CAKE DIVAS business on September 2, 1998 (Applicant did not adopt her trade name

“Cakediva” until June 2004, see Exhibit 6 hereto, Document No. CD000121), but also Opposer

11
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produced documents establishing proper use of its trademark CAKE DIVAS for the applied-for
services since at least as early as October 15, 1998, the date alleged in Opposer’s application for
trademark registration. (See Exhibit 8 hereto, Document No. CD 00076.)

Thus, Opposer has done what Applicant has not and cannot do — provide documented
evidence to support the date of first use claimed in its application. Moreover, based on the
evidence produced by the parties in discovery, Opposer has firmly established priority by
establishing use of its CAKE DIVAS mark at least as early as October 15, 1998, which date
precedes January 13, 1999, the earliest date upon which Applicant may be able to establish her
use of “Cakediva” as a trademark.

As set forth above, Opposer’s discovery requests specifically requested that Applicant
provide a date of first use of the CAKEDIV A mark on each of the goods identified in her
Application for the CAKEDIV A Mark and produce documents to support the alleged dates. (See
Exhibits 1 and 2 hereto.) Applicant’s responses were inadequate, unverified and failed to
support the bald assertion in her trademark application. (See Klafter Decl., 5 and Exhibits 5
and 6 hereto.) Even after Opposer pressed for supplemental responses (see Klafter Decl., ] 7-8
and Exhibit 9 hereto), Applicant’s supplemental responses did not support her claimed date of
first use. (See Klafter Decl., § 9 and Exhibits 10 and 11 hereto.) Because Applicant had not
proven that she could establish her claimed date for first use of the mark CAKEDIVA on the
goods recited in her application, Opposer requested that Applicant confirm that she had produced
all responsive documents to Opposer’s discovery requests. (see Klafter Decl., § 10 and Exhibit
12 hereto.) Applicant confirmed that she had produced all responsive documents. (see Klafter

Decl., § 11 and Exhibit 13 hereto.)

12
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Based on the foregoing, because Applicant has not and cannot establish prior use,

Opposer’s motion should be granted. Chicago Bears Football Club, Inc. and NFL Properties

LLC v. 12th Man/Tennessee LLC, 2007 WL 683778 (T.T.A.B. 2007); see also Lucent

Information Management, Inc. v. Lucent Technologies, Inc., 986 F. Supp. 253, 45 U.S.P.Q.2d

1019 (D. Del. 1997), aff’d 186 F.3d 311, 51 U.S.P.Q.2d 1545 (3d Cir. 1999).

In sum, Opposer has met its burden under Rule 56(c) of showing that the statements and
documents offered as evidence by Applicant do not support the date of first use claimed in her
application for the CAKEDIVA Mark for goods in Class 030, and that Applicant has not and
cannot established priority of use.

V. CONCLUSION

Based on the foregoing, Opposer respectfully requests that its motion for summary
judgment be GRANTED.

Respectfully submitted,

Dated: January LC 2009 ' m

Matthew D. Klafter”

Keats McFarland & Wilson LLP
Attorney for Opposer Cake Divas
9720 Wilshire Blvd., Penthouse Suite
Beverly Hills, CA 90212

Telephone: (310) 248-3830

13



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
V.

Charmaine V. Jones,

Applicant.
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DECLARATION OF LEIGH GRODE
IN SUPPORT OF OPPOSER’S MOTION FOR SUMMARY JUDGMENT

I, Leigh Grode, hereby declare and state:

I am the founder and co-owner of Opposer, Cake Divas (“Opposer”). All
statements made herein are of nty own knowledge and are true; all statements made on
information and belief are believed by me to be true; if called upon, I could and would
testify competently to them. I make this declaration in support of Opposer’s Motion for
Summary Judgment against Applicant Charmaine V. Jones (“Applicant” or “Ms. Jones™).

1. In September 1998, I discussed forming a cake baking business with my
friend and business partner Joan Spitler, who is a pastry chef and cake decorator. We
decided upon the name “Cake Divas.” I performed numerous Internet searches to see if
any other businesses had used the name “Cake Divas” to identify their business. I did not

find any.



2. On or about September 2, 1998 Joan and I applied for a Tax ID number
and a business license with the California Franchise Tax Board. (See Opposer’s Brief,
Exhibit 8, Doc. Nos. CD 00062-00066.) As part of the application process, we were
required to spend several hours at the Franchise Tax Board office searching all variations
of “Cake Divas” used for any businesses located within the United States in order to
complete our fictitious business name search for “Cake Divas” throughout the United
States, and to publish our intent to create the fictitious business entity “Cake Divas” in a
Los Angeles County newspaper. We received no response or opposition to the fictitious
business name statement. So, Joan and I were granted a business license to operate our
cake baking business under the name “Cake Divas.”

3. For the next two (2) years, from 1998 to 2000, Joan and I developed our
business and expanded its clientele and brand recognition. In particular, on or about

September 1998 I purchased the domain name www.cakedivas.com to secure an online

website from which to advertise and conduct our business. Then, in 2000, Joan and I
began publishing content about our business on that website.

4. In 2000, as word spread about our business and our brand recognition
continued to grow, Joan and I began receiving inquiries from major media publications
regarding our goods and services. Specifically, journalists from The Hollywood Reporter
and InStyle Magazine conducted interviews with Joan and I, and published written
articles and photographs regarding our cakes and cake baking business. In addition, we
were featured on the television show, Roker on the Road, which was televised on The

Food Network.



5. After our appearance on Roker on the Road, Joan and I received a cease-
and-desist letter from Ms. Jones, in which she claimed that she was using the name “Cake
Diva” in connection with her cake baking business prior to our use, and demanded that
we immediately cease doing business as “Cake Divas.” ﬁecause we disputed her claims
of prior use, we retained counsel.

6. Notwithstanding our attempts to resolve this matter with Ms. Jones, Ms.
Jones filed a trademark application for CAKEDIVA on July 11, 2003 based on an alleged
date of first use of June 15, 1993. As soon as we discovered this, we filed a trademark
application for our mark CAKE DIVAS on August 6, 2003, based on a date of first use of
October 15, 1998.

7. Ms. Jones’ filing of her application for the CAKEDIV A mark has barred
the registration of our CAKE DIVAS mark. In addition, the registration of the
CAKEDIVA mark poses a threat of irreparable harm to our ability to do business under
and to license our mark CAKE DIVAS. Accordingly, because we have not been able to
amicably resolve this matter with Ms. Jones, we have been forced to file this opposition

proceeding against the registration of the CAKEDIVA mark.

I declare under penalty of perjury under the laws of the United States that the '
foregoing is true and correct.

4 /
Executed Janwary |27, 2009, in Los Angeles, California.




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
v.

Charmaine V. Jones,

Applicant.
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DECLARATION OF MATTHEW D. KLAFTER

I, Matthew D. Klafter, hereby declare and state:

I am a member of the Bar of the State of California and am an associate at Keats
McFarland & Wilson, LLP, attorneys for Opposer, Cake Divas. I make this declaration
in support of Opposer’s Motion for Summary Judgment against Charmaine V. Jones
(“Applicant”). All statements made herein are of my own knowledge and are true; all
statements made on information and belief are believed by me to be true; if called upon, I
could and would testify competently to them. |

1. On May 15, 2007, Opposer initiated this opposition proceeding based on
Opposer’s priority of use of its CAKE DIVAS mark and a likelihood of confusion arising
from the concurrent use of the parties’ respective marks.

2. On July 25, 2007, Applicant filed her answer to the Opposition.



3. On September 10, 2008, Opposer served Applicant with its First Set of
Interrogatories (“Interrogatories™) and First Set of Requests for Production of Documents
and Things (“Requests for Production”). True and correct copies of these requests are
attached to Opposer’s Memorandum of Points and Authorities in support of its motion for
summary judgment (“Opposer’s Brief”) as Exhibits 1 and 2, respectively.

4. On September 22, 2008, Applicant served Opposer with her First Set of
Interrogatories and First Set of Requests for Production of Documents and Things. True
and correct copies of these requests are attached to Opposer’s Brief as Exhibits 3 and 4,
respectively.

5. On October 14, 2008, Applicant served her responses to Opposer’s
interrogatories and requests for production of documents and things. Significantly,
Applicant’s interrogatory responses were not verified and did not contain a single
substantive response. True and correct copies of these responses are attached to
Opposer’s Brief as Exhibits S and 6, respectively.

6. On October 27, 2008, Opposer served its responses to Applicant’s
discovery requests. True and correct copies of these responses are attached to Opposer’s
Brief as Exhibits 7 and 8, respectively.

7. On November 4, 2008, I sent a letter to Applicant’s counsel requesting a
pre-filing conference of counsel regarding Applicant’s failure to comply, among other
things, with the discovery requirements of Rules 33 and 34 of the Federal Rules of Civil
Procedure. A true and correct copy of that letter is attached to Opposer’s Brief as

Exhibit 9.



8. On November 6, 2008, I participated in a teleconference with Applicant’s
counsel in which she agreed to supplement Applicant’s discovery responses, as requested
in my November 4 letter.

9. On November 21, 2008, Applicant submitted her supplemental responses
to Opposer’s interrogatories, and produced additional documents and a privilege log.
True and correct copies of these responses are attached to Opposer’s Brief as Exhibits 10
and 11, respectively.

10.  OnNovember 24, 2008, I sent an letter to Applicant’s counsel requesting
that Applicant confirm that she had produced all responsive documents to Opposer’s
discovery requests and that she had produced all documents upon which she intended to
rely in support of her claims in this proceeding. A true and correct copy of that
correspondence is attached to Opposer’s Brief as Exhibit 12.

11.  OnDecember 1, 2008, counsel for Applicant sent an e-mail to me
confirming that Applicant had produced all responsive documents to Opposer’s discovery
requests. A true and correct copy of that correspondence is attached to Opposer’s Brief

as Exhibit 13.

I declare under penalty of perjury under the laws of the United States that the

foregoing is true and correct.

Executed January / J/,- 2009, in Beverly Hills, California.

Matthew D. K‘Iaft%r/
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May §, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
V.

Charmaine V. Jones,

Applicant.

S NI N S N T L

OPPOSER’S FIRST SET OF INTERROGATORIES
TO APPLICANT, CHARMAINE V. JONES

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, and Rule 2.120(j} of the
Trademark Rules of Practice, Cake Divas (“Opposer”), requests that Charmaine V. Jones
(“Applicant”), respond, separately and fully, in writing under oath, to the following
Interrogatories within thirty (30) days of service thereof.

DEFINITIONS

As used herein:

1. “DOCUMENT™ has the same meaning as in the Federal Rules of Civil Procedure
and includes the original and any non-identical copy, regardless of origin or location, of any
written, typewritten, drawn, charted, recorded, transcribed, punched, taped, filmed or graphic
matter, however produced or reproduced, now or formerly in YOUR possession, custody or
control, including, but not limited to, any drawing, photograph, book, pamphlet, periodical, letter,

correspondence, telegram, invoice, contract, purchase order, estimate, report, memorandum,
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COMMUNICATION, computer databases, data sheets, data processing cards, tapes, disc
recordings, electronic mail, computer files, computer notes, computer images, diskettes,
memoranda, work papers, work sheets, work records, literature, reports, notes, drafts, diaries,
messages, telegrams, books, ledgers, publications, ADVERTISEMENTS, brochures, price lists,
cost sheets, estimating sheets, bills, bids, time cards, invoices, receipts, purchase orders,
contracts, telephone records, and any other records, writings, or computer input or output,
working paper, record, study, paper, chart, graph, index, and any transcription(s) thereof, and all
other memorialization(s) of any conversations(s), meeting(s), and conference(s), by telephone or
otherwise. The term DOCUMENT also means every copy of a DOCUMENT where such copy is
not an identical duplicate of the original, whether because of deletions, underlinings, showing of
blind copies, initialing, signatures, receipt stamps, comments, notations, differences in stationery
or any other difference or medification of any kind.

2. “COMMUNICATION” means an exchange or transmittal of information by any
means including, but not limited to, exchange or transmittal by DOCUMENT, in-person meeting,
intra-office correspondence OR memo, conversation, correspondence, wire, telephone, telecopy,
telegram, telex or other electronic transmission, including electronic mail transmissions.

3. “ADVERTISEMENT” means any publication, catalogue, magazine, newspaper,
brochure, mass mailing, press release, press communication, publicity material, promotional
material, prospectus, book, print medium, electronic medium (including, but not limited to, Web
pages, fip sites, e-mails, and computerized bulletin board services), billboard, painting, mural,
radio station, or television station of any kind, and any DOCUMENT or thing used to promote,
advertise, distribute, download, upload, offer for sale or sell YOUR DVDS.

4, “PERSON” means any or all entities including, but not limited to, any or all

individuals, single proprietorships, associations, companies, firms, partnerships, joint ventures,
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corporations, employees or former employees, or any other business, governmental, or labor

entity, and any divisions, departments, or other units thereof.

5. The singular and plural forms of words are used interchangeably, as are the

masculine and feminine forms and the present and past tenses of verbs, except where

circumstances make it inappropriate.

6. Each request shall be responded to separately. Requests shall not be combined for

the purpose of supplying a common responsc thereto.

7. “IDENTIFY™ means:

a.

when used in reference to a natural person, to state the individual’s full
name, present or last known residence and business addresses, social
security number, and present or last known position and business
affiliation;

when used in reference to a corporation, partnership, or other entity, to
state the full and complete (corporate) name, the organizational format
(e.g., corporation, partnership), the state of incorporation, the present or
last known address of its principal place of business, the date on which it
commenced doing business, each and every officer of the company, and
each and every stockholder of a corporation or partner of a partnership, or
anyone holding an equity interest in the entity;

when used in reference to a DOCUMENT, to state the date, identity of the
author, addressee(s), signatories, parties, or other PERSONS identified
therein, the type of DOCUMENT (e.g., letter, memorandum, chart, etc.),
its present location or custodian and a brief topical description of its

contents;
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d. when used in reference to a COMMUNICATION, to state the date,
IDENTIFY the parties, the type of COMMUNICATION, and a brief
description of its contents; and

c. when used in reference to an ADVERTISEMENT, to state the date,
IDENTIFY the parties, the type of ADVERTISEMENT, and a brief
description of its contents.

8. “RELATE TO” and “RELATING TO” mean in any way directly or indirectly,
concerning, referring to, pertaining to, mentioning, discussing, describing, disclosing,
confirming, supporting, evidencing, representing, or being connected with a stated subject matter
or any aspect thereof.

9. “AND” and “OR” mean either the conjunctive or the disjunctive as context may
require so that the meaning of the term is inclusive rather than exclusive.

10.  “Applicant” means Charmaine V. Jones, and her predecessors and successors in
interest, subsidiaries, affiliates, and aiso her officers, agents, servants, employees,
representatives, attorneys, consultants of or to Ms. Jones or anyone else purporting to act, directly
or indirectly, on her behalf or under her direction or control.

11.  “Applicant’s CAKEDIVA Mark” means and refers to the word mark CAKEDIVA
as identified in United States Patent and Trademark Office Application Serial No. 76/529,077.

12.  “Opposer” means and refers to opposer Cake Divas.

13.  “Opposer’s CAKE DIVAS Mark” means and refers to the word mark CAKE
DIVAS as identified in United States Patent and Trademark Office Application Serial No.
76/538,360.

14,  “YOQU” and “YOUR” mean and refer to Applicant.

15.  “Applicant’s Goods” means and refers collectively to all goods identified in the

trademark application for Applicant’s CAKEDIVA Mark, namely, “Greeting cards featuring
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photographs of cakes and cookies” in Class 016 and “Cakes, namely, wedding cakes, bridal
shower cakes, party cakes, novelty cakes and cakes for all occasions; edible cake sculptures of all
shapes and sizes made primarily of sugar; cookies of all shapes and sizes; edible sugar scuiptures
in the form of flowers, inanimate objects, human images; and edible decorations made of sugar
for cakes and cookies” in Class 030.

INSTRUCTIONS

16.  Applicant is to answer each interrogatory separately and fully unless it is objected
to, in which case the reason(s) for the objection should be stated. The answers are to be signed
by Applicant and the objections, if any are to be signed by the attorney making them.

17.  Ifany information called for by any interrogatory herein is withheld because
Applicant claims that such information is contained in a privileged document or communication:
a. identify each such document or communication, including its date, author,

addressee(s), if any, type of document (Jetter, journal, invoice, etc.), and subject matter;

b. state the basis upon which the privilege is claimed with sufficient specificity to
permit the Court to make a full determination whether the claim of privilege is valid and each
and every fact or basis upon which Applicant claims such privilege;

c. state the number and subsection number of each interrogatory to which each such
document or communication is responsive; and

d. identify each person (other than the attorneys representing Applicant in this
action) to whom the contents of each such document or communication has heretofore been
disclosed, either orally or in writing.

18.  When, after a reasonable and thorough investigation using due diligence,
Applicant is unable to answer any interrogatory, or some part thereof, because of lack of
information available to Applicant, specify, in full and complete detail, the reason the

information is not available to Applicant and what has been done to locate such information. In
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addition, specify what knowledge Applicant does have concerning the unanswered portion of the
interrogatory and set forth the facts upon which such knowledge is based.

19.  Where an interrogatory does not request a specific fact, but where a specific fact
or facts are necessary to make the answer to the interrogatory either comprehensible, complete or
not misleading, Applicant is requested to include such fact or facts as part of the answer and the
interrogatory shall be deemed specifically to request such fact or facts.

20.  Inanswering these interrogatories, Applicant is to furnish all information
available to Applicant, including information in the possession of Applicant’s attorneys, and not
merely such information known of the personal knowledge of Applicant. If Applicant refers to a
document, memorandum, record, paper, letter or written or printed material of any kind for the
purpose of answering any interrogatory, IDENTIEY such document as defined herein.

21.  If, after these interrogatories are answered for the first time, Applicant obtains any
information from which Applicant either knows that an answer was incorrect when made or that
an answer, though correct when made, is no longer true or complete, Applicant must amend
and/or supplement its previous answers to these interrogatories as required by F. R. Civ. P. 26(e).

22.  Each request shall be read to be inclusive rather than exclusive. Accordingly, the
words “and” as well as “or” shall be construed disjunctively or conjunctively as necessary in
order to bring within the scope of this document request all documents that might otherwise be
construed to be outside its scope. “Including” shall be construed to mean “without any
limitation.” The word “all” includes “any™ and vice versa. The past tense shall include the
present tense and the present tense shall include the past tense so as to make the request inclusive
vather than exclusive. The singular shall include the plural. The masculine includes the feminine

and vice versa.
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INTERROGATORIES

Applicant is requested to answer the following Interrogatories:
INTERROGATORY NO. 1.

For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the United States for each of the goods identified in the application.
INTERROGATORY NO. 2.:

For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use in

interstate commerce in the United States for each of the goods identified in the application.
INTERROGATORY NO. 3.:
For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use

anywhere in the world for each of the goods identified in the application including the country in
which such use occurred,

INTERROGATORY NO. 4.:

STATE the date that Applicant first began advertising Applicant’s CAKEDIVA Mark in the
United States on or in connection with the goods listed in the registration for Applicant’s
CAKEDIVA Mark and for each such advertisement, STATE:

(a) the name, address or location for each advertising medium used;

®) the territory reached by each form of advertising; and

(¢) the date or dates on which each such advertisement or promotional activity

occurred.

INTERROGATORY NO. 5.

STATE all channels of trade in which YOU have distributed Applicant’s Goods.
W
W
W
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INTERROGATORY NO. 6.:

IDENTIFY the geographical areas of distribution of Applicant’s Goods.

Dated: September 10, 2008 Pl

Respectfully submitted,

Konrad K. Gatien

Keats McFarland & Wilson LLP
Afttorneys for Opposer

Cake Divas

9720 Wilshire Blvd., Penthouse Suite
Beverly Hills, CA 90212

Telephone: (310)248-3830
Facsimile: (310) 860-0363



CERTIFICATE OF SERVICE

[ hereby certify that on September 10, 2008, I served the following document(s):

OPPOSER’S FIRST SET OF INTERROGATORIES TO APPLICANT,
CHARMAINE V., JONES,

upon counsel for Applicant named below:

Lori D. Greendorfer

Schiff Hardin, LLP

900 Third Avenuc

New York, NY 10022

E-Mail: lgreendorfer@schiffhardin.com

by placing a true and correct copy thereof in a sealed envelope, postage prepaid, in First Class
U.S. mail, for collection and mailing with the United States Postal Service on the same date.

From my computer, I also transmitted via electronic mail in pdf form a copy of the foregoing
document to the electronic mail address for Applicant’s counsel set forth above.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Executed on September 10, 2008, at Beverly Hills, California.

e

Konrad K. Gatien
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazetie of May 8, 2007

Cake Divas, ) ,
) Opposition No. 91177301
Opposer, )
)
V. )
)
Charmaine V. Jones, }
)
Applicant. )
)
OPPOSER'S FIRST SET OF

REQUESTS FOR PRODUCTION OF DOCUMENTS AND THINGS
TO APPLICANT, CHARMAINE V. JONES

Pursuant to Rule 34 of the Federal Rules of Civil Procedure, and Rule 2.120 of the
Trademark Rules of Practice, Cake Divas (“Opposer”) requests that Charmaine V. J ones
(“Applicant™) produce the following documents and things for inspection and copying at the offices
of Keats McFarland & Wilson LLP, 9270 Wilshire Boulevard, Penthouse, Beverly Hills, California
90212, in response to each of the following Requests for Production of Documents and Things
(collectively, “Requests”, and each individually a “Request”) within thirty (30) days of the date of
service of these Requests.

DEFINITIONS

As used herein:

1. “DOCUMENT™ has the same meaning as in the Federal Rules of Civil Procedure
and includes the original and any non-identical copy, regardless of origin or location, of any
written, typewritten, drawn, charted, recorded, transcribed, punched, taped, filmed or graphic

matter, however produced or reproduced, now or formerly in YOUR possession, custody or
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In re Opposition No. 91177301
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control, including, but not limited to, any drawing, photograph, book, pamphlet, periodical, letter,
correspondence, telegram, invoice, contract, purchase order, estimate, report, memorandum,
COMMUNICATION, computer databases, data sheets, data processing cards, tapes, disc
recordings, electronic mail, computer files, computer notes, computer images, diskettes,
memoranda, work papers, work sheets, work records, literature, reports, notes, drafts, diaries,
messages, telegrams, books, ledgers, publications, ADVERTISEMENTS, brochures, price lists,
cost sheets, estimating sheets, bills, bids, time cards, invoices, receipts, purchase orders,
coniracts, telephone records, and any other records, writings, or computer input or output,
working paper, record, study, paper, chart, graph, index, and any transcription(s) thereof, and all
other memorialization(s) of any conversations(s), meeting(s), and conference(s), by telephone or
otherwise. The term DOCUMENT also means every copy of a DOCUMENT where such copy is
not an identical duplicate of the original, whether because of deletions, underlinings, showing of
blind copies, initialing, signatures, receipt stamps, comments, notations, differences in stationery
or any other difference or modification of any kind.

2. “COMMUNICATION" means an exchange or transmittal of information by any
means including, but not limited to, exchange or transmittal by DOCUMENT, in-person meeting,
intra-office correspondence OR memo, conversation, correspondence, wire, telephone, telecopy,
telegram, telex or other clectronic transmission, including electronic mail transmissions.

3. “ADVERTISEMENT” means any publication, catalogue, magazine, newspaper,
brochure, mass mailing, press release, press communication, publicity material, promotional
material, prospectus, book, print medium, electronic medium (including, but not limited to, Web
pages, fip sites, e-mails, and computerized bulletin board services), billboard, painting, mural,
radio station, or television station of any kind, and any DOCUMENT or thing used to promote,
advertise, distribute, download, upload, offer for sale or sell YOUR DVDS.

4. “PERSON" means any or all entities including, but not limited to, any or all

individuals, single proprietorships, associations, companies, firms, partnerships, joint ventures,



In re Opposition No. 91177301
First Set of Requests for Production

corporations, employees or former employees, or any other business, governmental, or labor

entity, and any divisions, departments, or other units thereof.

5. The singular and plural forms of words are used interchangeably, as are the

masculine and feminine forms and the present and past tenses of verbs, except where

circumstances make it inappropriate.

6. Each request shall be responded to separately. Requests shall not be combined for

the purpose of supplying a commeon response thereto.

7. “IDENTIFY” means:

a.

when used in reference to a natural person, to state the individual’s full
name, present or last known residence and business addresses, social
security number, and present or last known position and business
affiliation;

when used in reference to a corporation, partnership, or other entify, to
state the full and complete (corporate) name, the organizational format
(e.g., corporation, partnership), the state of incorporation, the present or
last known address of its principal place of business, the date on which it
commenced doing business, each and every officer of the company, and
each and every stockholder of a corporation or partner of a partnership, or
anyone holding an equity interest in the entity;

when used in reference to a DOCUMENT, to state the date, identity of the
author, addressee(s), signatories, parties, or other PERSONS identified
therein, the type of DOCUMENT (e.g., letter, memorandum, chart, ete.}),
its present location or custodian and a brief topical description of its

contents;
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d. when used in reference to a COMMUNICATION, to state the date,
IDENTIFY the patties, the type of COMMUNICATION, and a brief
description of its contents; and

e. when used in reference to an ADVERTISEMENT, to state the date,
IDENTIFY the parties, the type of ADVERTISEMENT, and a brief
description of its contents.

8. “RELATE TO” and “RELATING TQO” mean in any way directly or indirectly,
concerning, referring to, perfaining to, mentioning, discussing, describing, disclosing,
confirming, supporting, evidencing, representing, or being connected with a stated subject matter
or any aspect thereof,

9. “AND” and “OR” mean either the conjunctive or the disjunctive as context may
require so that the meaning of the term is inclusive rather than exclusive.

10.  “Applicant” means Charmaine V. Jones, and her predecessors and successors in
interest, subsidiaries, affiliates, and also her officers, agents, servants, employees,
representatives, attorneys, consultants of or to Ms. Jones or anyone else purporting to act, directly
or indirectly, on her behalf or under her direction or control.

11.  “Applicant’s CAKEDIVA Mark” means and refers to the word mark CAKEDIVA
as identified in United States Patent and Trademark Office Application Serial No. 76/529,077.

12.  “Opposer” means and refers to opposer Cake Divas.

13.  “Opposer’s CAKE DIVAS Mark” means and refers to the word mark CAKE
DIVAS as identified in United States Patent and Trademark Office Application Serial No.
76/538,360.

14. “YOU” and “YOUR” mean and refer to Applicant.

15.  “Applicant’s Goods™ means and refers collectively to all goods identified in the
trademark application for Applicant’s CAKEDIVA Mark, namely, “Greeting cards featuring

photographs of cakes and cookies” in Class 016 and “Cakes, namely, wedding cakes, bridal



In re Opposition No, 9117730]
First Set of Requests for Praduction

shower cakes, party cakes, novelty cakes and cakes for all occasions; edible cake sculptures of ail
shapes and sizes made primarily of sugar; cookies of all shapes and sizes; edible sugar sculptures
in the form of flowers, inanimate objects, human images; and edible decorations made of sugar
for cakes and cookies” in Class 030.

16.  “Opposer’s First Set of Interrogatories” means and refers to Opposer’s First Set of
Interrogatories to Applicant, Charmaine V. Jones.

INSTRUCTIONS

I. YOUR response to this Request for Production shall include all DOCUMENTS,
tangible things, and information within YOUR possession, custody, or control including, but not
limited to, DOCUMENTS, tangible things and information in the possession, custody, or control
of any PERSON(S), including, but not limited to, YOUR employees, accountants, consultants,
attorneys or other agents or reprcs‘entatives.

2. This request is continuing, requiring YOU to supplement YOUR response and
YOUR production of DOCUMENTS and tangible things in accordance with Federal Rule of
Civil Procedure 26(e) with respect to any DOCUMENTS, tangible things, and information
within the scope of this request as may be located or acquired following YOUR initial response.

3. The specific or duplicative or overlapping nature of any of the DOCUMENT OR
tangible thing descriptions set forth below shall not be construed to limit the generality or breadth
of any other DOCUMENT OR tangible thing description contained in this or any other Request
for Production.

4. When, after a reasonable and thorough investigation using due diligence, YOU are
unable to produce a DOCUMENT OR tangible thing requested, specify in full and complete
detail whether such DOCUMENT OR {angiblc thing existed or exists, and if so, the reason the
DOCUMENT OR tangible thing is not available for production.

5. Where a request seeks information that is not within YOUR actual or constructive

possession, custody, control, OR knowledge, YOU shall so state and shall respond to the request
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to the extent of YOUR knowledge or belief based on the best information presently available.
Where YOU have knowledge or a belief as to other PERSONS having such possession, custody,
control or knowledge, YOU shall IDENTIFY, to the extent known and based on the best
information presently available, all such PERS ONS, together with a brief summary of the nature
of the DOCUMENT, tangible thing or other information believed to be known to such
PERSONS.

6. If, because of a claim of privilege, YOU do not produce an otherwise responsive
DOCUMENT OR tangible thing in response to any document request or subpart thereof, or YOU
withhold any DOCUMENT OR tangible thing, YOU shall set forth the privilege claimed, the
facts upon which YOU rely to support the claim of privilege, and furnish a list identifying each
DOCUMENT OR tangible thing for which the privilege is claimed, together with the following
information:

a, a brief description of the nature and subject matter of the DOCUMENT
OR tangible thing, including the title and type of DOCUMENT (i.e.,
whether it is a letter, memorandum, drawing, etc.) OR tangible thing;

b. the DOCUMENT”S OR tangible thing’s date of creation;

c. the identity of the author(s) or creator(s);

d. the identity of the PERSON to whom the DOCUMENT is addressed OR
to whom the tangible thing has been provided, including all PERSON who
received copies, reproductions, or other representations of the
DOCUMENT OR tangible thing;

e. the identity of the PERSON to whom the DOCUMENT OR tangible thing
was sent;

f. the total number of pages for the DOCUMENT; and

g the document request to which the DOCUMENT, tangible thing OR

withheld information is otherwise responsive.
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REQUESTS FOR PRODUCTION

Applicant is requested to produce the following:
REQUEST FOR PRODUCTION NO. 1.:

DOCUMENTS sufficient to establish each date of first use asserted by YOU in response
to Interrogatory No. 1 of Opposer’s First Set of Interrogatories.
REQUEST FOR PRODUCTION NO. 2.:

Exemplars sufficient to establish each use in commerce asserted by YOU in response to
Interrogatory No. 1 of Opposer’s First Set of Interrogatories
REQUEST FOR PRODUCTION NO. 3.:

DOCUMENTS sufficient to establish each date of first use asserted by YOU in response
to Interrogatory No. 2 of Opposer’s First Set of Interrogatories.
REQUEST FOR PRODUCTION NO. 4.:

Exemplars sufficient to establish each use in commerce asserted by YOU in response to
Interrogatory No. 2 of Opposer’s First Set of Interrogatories

REQUEST FOR PRODUCTION NO. 5.:

DOCUMENTS sufficient to establish each date of first use asserted by YOU in response
to Interrogatory No. 3 of Opposer’s First Set of Interrogatories. '
REQUEST FOR PRODUCTION NO. 6.:
Exemplars sufficient to establish each use in commerce asserted by YOU in response fo
Interrogatory No. 3 of Opposer’s First Set of Interrogatories
W
W
W
W
W
W
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REQUEST FOR PRODUCTION NOQ. 7.:
All DOCUMENTS which evidence, reflect, refer or RELATE TO any of Applicant’s

responses to any of Applicant’s First Set of Interrogatories to Applicant, including all

DOCUMENTS and things identified or described by Applicant in response to those

interrogatories.
Respectfully submitted,
— .H/-_.«:j'm’ I
Dated: September 10, 2008 o™

Konrad K. Gatien

Keats McFarland & Wilson LLP
Attorneys for Opposer

Cake Divas

9720 Wilshire Blvd., Penthouse Suite
Beverly Hills, CA 90212

Telephone: (310) 248-3830
Facsimile: (310) 860-0363



CERTIFICATE OF SERVICE

I hereby certify that on September 10, 2008, I served the following document(s):

OPPOSER’S FIRST SET OF REQUESTS FOR PRODUCTION OF
DOCUMENTS AND THINGS TO APPLICANT, CHARMAINE V., JONES,

upon counse] for Applicant named below:

Lori D. Greendorfer

Schiff Hardin, LLP

900 Third Avenue

New York, NY 10022

E-Mail: lgreendorfer@schiffhardin.com

by placing a true and correct copy thereof in a sealed envelope, postage prepaid, in First Class
U.S. mail, for collection and matiling with the United States Postal Service on the same date.

From my computer, I also transmitled via elecironic mail in pdf form a copy of the foregoing
document to the electronic mail address for Applicant’s counsel set forth above.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Executed on September 10, 2008, at Beverly Hills, California.
..f./_‘_‘,.-—"“) R _-'___...--v-"""-_"q-‘-
Konrad K. Gatien
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
v.

Charmaine V. Jones,

N Nt N Sa S S Nt S st

Applicant.

APPLICANT’S FIRST SET OF INTERROGATORIES TO OPPOSER

Pursuant to 37 C.F.R. § 2.120 and Rule 33 of the Federal Rules of Civil Procedure,
(“Applicant”), by its atiorneys, hereby requests that (“Opposer”) answer the following
Interrogatories in writing, separately, fully, and under oath, within thirty (30} days from service
hereof by mailing or otherwise delivering the answers to Schiff Hardin LLP, 500 '-I‘hird Avenue,
New York, New York 10022.

INSTRUCTIONS

a. These Interrogatories shall be deemed to seck answers as of the date hereof, but
shall be deemed 1o be continuing so that any additional information relating in any way to these
Interrogatories which Opposer acquires or which becomes known to Opposer up to and including
the time of trial, shall be furnished to Applicant promptly after such ix;fonnation is acquired or
becomes known, pursuant to Rule 26 of the Federal Rules of Civil Procedure.

b. In each instance where an Interrogatory is answered on information and belief, it

is requested that Opposer set forth the basis for such information and beljef.



c. Should an Interrogatory not specifically request a particular fact or facts, but
where such fact or facts are necessary to make the response 1o the Inferrogatory comprehensible
or not misleading, Opposer is requested to include such fact or facts as part of its response.

d. In each instance where Opposer denies knowledge or information sufficient to
answer the Interrogatory, it is requested that Opposer set forth the name and address of each
person, if any, known to have such knowledge or information.

€. In each instance where the existence of a document is disclosed, Opposer is
requested 1o attach a copy of such document to its answer. If such document is not in Opposer’s
possession, custody or control, it is requested that Opposer state the name and address of each
person known to Opposer to have such possession, custody or control, and identify which
documents are in such person’s possession, custody or control.

f. With respect to each document which is withheld, whether under claim of
privilege or otherwise, please provide the following information:

i. the date, identity and general subject matter of each such document;

ji. the grounds asserted in support of the fajlure to produce the document;

iit.  the “identity” of each person (other than stenographic or clerical
assistants) participating in the preparation of the document;

iv. the “identity” of each person to whom the contents of the document were
communicated by copy, distribution, reading or substantial summarization;

v. a description of any document or other material transmitted with or
attached to the document;

vi.  the pumber of pages in the document;



vil,  whether any business or non-legal matter is contained or discussed in the
document,

g All references to any individual, corporation, partnership, or limited partnership
shall be deemed to include not on!y the individual, corporation, partnership, or limited
partnership named, but also his, her, its, or their employees, officers, directors, partners,
principals, shafeholders, attorneys, apents, and representatives under the control of the entity or
individual identified in the request.

h. Words of gender shall be construed as including all genders, without limitations.

DEFINITIONS

As used herein, the following terms have the following definitions:

a. “Person” or “persons” shall mean natural persons, firms, partperships, joint
ventures, government entities, social or political organizations, associations, corporations,
divisions, or any other entity in any other department or other unit thereof, whether de facto or de
jure, incorporated or unincorporated.

b. “Document” is used in its customary broad sense and includes, without being
limited thereto, tht.a following items, whether printed, or recorded, or filmed, or reproduced by
any other mechanical process, or written or produced by hand, and whether or not claimed to be
privileged against discovery on any ground, and including all originals, masters, and copies,
namely: apgreements, contracts, and memoranda of understanding; assignments; licenses;
correspondence and communications, including electronic mail, intracompany correspondence
and communication-s; cablegrams, telex messages, radiograms and telegrams; reports, notes, and
memoranda; summaries, minutes, and records of telephone conversations, meetings and
conferences inclnding lists of persons attending meetings or conferences; summaries and

recordings of personal conversations and interviews; books, manuals, publications, and diaries;



data sheets and notebooks; charts; plans; sketches and drawings; photographs, motion pictures,
audio and video tapes, and disks; models and mock-ups; reports and/or summaries of
investipations; opinions and reports of experts and consultants; patents, registrations of marks,
copyrights, and applications for any of them; opinions of counsel; sales records including
purchase orders, order acknowledgments, and invoices; books of account; statements, bills,
checks, and vouchers; reports and summaries of negotiations; brochures; pamphiets, catalogs,
and catalog sheets; sales literature and sales promotion materials; advertisements; displays;
circulars; trade letiers, notices, and announcements; press, publicity, trade, and product releases,
whether available on the Internet or otherwise; drafts of originals of or preliminary notes on, and
marginal comments appearing on, any document; other reports and records; and any other

information containing paper, writing, or a physical thing.

c. “Identify”, or to give “identity” of means:
1. In the case of a person, to state:
¢} full name;

(2)  presentresidence address and telephone number;

(3)  present business address and telephone number; and

{4)  present position, business affiliati on, and job description;

(5)  if any of the information set forth in (1)-(4), above, is unknown, so
state and set forth the corresponding last known such information;

ii. In the case of a corporation, to state:
(1) full name;
(2}  place and date of incorporation or foundation;

(3)  address and principal place of business; and



(4)  identity of officers or other persons having knowledge of the
matters with respect to which such corporation is named;

ii.  In the case of any person other than a natural person or corporation, 10
state:

(1) full name;

(2)  address and principal place of business; and

(3)  identity of officers or other persons having knowledge of the
matter with respect to which such person is named.

iv. In the case of a document, to state:

(1)  the identity of the person(s) originating and preparing it, and the
sender;

(2) its general type (e.g. letter, memo, report, invoice, ete.), title,
identifying number and the general nature of its subject matter;

(3)  the identity of the addressees and distributees, if any;

(4)  its date of preparation;

5) its dates and manner of transmission, distribution, and publication,
if any;

(6)  the location of each copy (including title, index number, and
location of the file in which it is kept or from which it was removed) and the identity of the
present custodian or person responsible for its filing or other disposition; and

(7)  the identity of persons who can authenticate or identify it;

V. In the case of an event or occurrence, state:

(1)  the date(s) and geographic locations(s);



(2)  describe the transactions and events; and
(3)  identify the person(s), corporation(s), or other entities involved in
accordance with the instructions set forth in this paragraph.

d. As used herein, ‘“‘Opposer,” *“you,” and ““your’> means not only the named
Opposer, but also its agents, officers, employees, representatives, and attorneys, and any
predecessors, subsidiaries, controlled and affiliated companies, and their agents, officers,
employees, representatives and atiomeys, to the fullest extent the context permits.

e “Produce” means to provide a copy or make available for inspection and copying
at the time and place specified above.

f. “Applicant’s Mark” or “CAKEDIVA” unless otherwise explained, shall mean
Applicant’s CAKEDIVA mark identified in U.S. Trademark Application Serial No. 76/523,077.

g. “QOpposer’s Mark” unless otherwise explained, shall mean jts CAKE DIVAS
mark jdentified in U.S. Trademark Application Serial No. 76/538,360.

h. The singular form of a word (e.g., “document” or “person”) shall also refer 1o the
plural, and words used in the masculine, feminine, or neuter gender refer to and inciude all
genders.

i “And” and “or” shall be construed conjunctively or disjunctively as necessary to
bring within the Interrogatory all information which might otherwise be construed as outside its
scope.

J “Date” shall mean and refer io the exact day, month, and year of the event or
events described in the Interogatory, if ascertainable, or if not, the best approximation of the
date of that event or events, and the basis for that approximation, including, but not limited to,

the relationship of the event or events in question to other occurrences.



k. “Concerning” means relating to, referring to, describing, evidencing or
constituting.

INTERROGATORIES

INTERROGATORY NO. 1

Identify all corporate officers of Opposer by name, address, title and duty for the period
1998 to present.

INTERROGATORY NQ, 2

a. Identify all products and services provided or intended to be provided by Opposer
under Opposer’s Mark.

b. For every product and/or service identified in response to Paragraph a. hereof,
state the date the product and/or service was first offered for sale or provided, or if not yet
offered for sale or provided, the date on which Opposer intends to offer the product for sale or
provide the service.

c- For each product and/or service identified in response to Paragraph a. hereof, state
the volume of sales in dollars and units, if applicable, since first use.

INTERROGATORY NO. 3

State the facts and circumstances surrounding Opposer’s decision to adopt Opposer’s
Mark including the reasoning and rationale behind the decision.

INTERROGATORY NG. 4

State the names, addresses, titles, or positions of each person responsible for,
participating in, or having knowledge of the selection, adoption, and use of Opposer’s Mark by
Opposer, including the identity of the person or persons who originally suggested its use and

adoption.



INTERROGATORY NO. 5

Identify all of Opposer’s agents, employees, associates, predecessors, and successors and
entities affiliated or related with Opposer which were or are responsible for or involved in the
manufacture, sale, and/or distribution of the products or the provision of the services identified in
response to paragraph a. of Interrogatory No. 2, and with respect to each such individual or entity
state their full name; the location of all offices and places of business and telephone numbers
thereof: the nature of cach such business; the products and/or services sold and/or provided by
each such individual or entity; and the nature and scope of their responsibility and/or
involvement with Opposer’s Mark, including the periods of such responsibility and/or
involvement.

INTERROGATORY NO. 6

a. Identify all actual and iniended distributors or providers of produets and/or
services offered by Opposer under Opposer’s Mark, including without Jimitation the principal
contact(s) at that entity.

b. Tdentify all communications with distributors or providers concerning the sale or
provision of each product and/or service offered by Opposer under Opposer’s Mark.

INTERROGATORY NO. 7

For each product and/or service identified in response to paragraph a. of Interrogatory
No. 2, identify all marketing forecasts, production schedules, and other business plans referring
or relating to the offering or intended offering of the product and/or service.

INTERROGATORY NO. 8

Describe all forms of Opposer’s Mark which have been used or are intended to be used

by Opposer.



INTERROGATORY NO. 9

If Opposer has ever promoted or advertised Opposer’s Mark, for each media promotion

or advertising campaign, jdentify:

i

ii.

iil.

v,

the form of media promotion or advertisement (e.g., print ad, t.v. ad, pamphlet,
Internet, including all website addresses whether owned by Opposer or
otherwise);

the inclusive dates and geographic areas of promotion or advertisement;

the amount spent each year by Opposer on each form of promotion or advertising
for the mark from the time of first use; and

the name(s) and address(es) of the advertising agency(ies) used by Opposer.

INTERROGATORY NO. 11

For each product and/or service identified in response to paragraph a. of Interrogatory

No. 2 identify:

il.

al} elients or customers of such product or service, including names, addresses and
the annual sales revenue for each such customer through 2008; and

the geographical areas in the United States where such products and/or services
are distributed or provided, specifying the states in which said products and/or
services have been or are intended to be distributed or offered for each calendar

year subsequent to the alleged first use of Opposer’s Mark in interstate commerce.

INTERROGATORY NO. 12

For each product and/or service identified in answer to paragraph a. of Interrogatory No.

2, describe the channel(s) of trade through which the product and/or service is distributed or

provided or intended to be distributed or provided, including the manner in which such praduct

and/or service is or is intended to be sold or offered.



INTERROGATORY NO. 13

Identify the persons/entities who are principally responsible for the creation, sales,
marketing, and promotion and advertising of each product and/or service identified in answer to
paragraph a. of Interrogatory No. 2.

INTERROGATORY NO. 14

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, state the total dollar amount Opposer has spent in advertising and promoting such product
and/or service for each year through 2008 and the amount Opposer intends to spend during 2009,
and identify each adveriisement which has beén, or is intended to be, published, broadcast, or

displayed (including without limitation on the Internet), and for each such advertisement:

i. state the date on which it was or will be published, broadcast, displayed or
distributed;
ii. if a print media advertisement, identify the publication in which such

advertisement appeared or will appear by name, date, and page number;

iii. if a broadeast advertisement, identify the radio or television station or network
over which such advertisement was or will be broadcast and state the length of the
commercial and the date and time of broadcast; and

jv. state the total amount of money spent or budgeted for such advertisement,
including but not limited to, cost of space or time, production costs, and agency
commissiorns.

INTERROGATORY NO. 15

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, identify all catalogs, circulars, leaflets, sales or promotional literature, brochures, bulletins,

fiiers, signs, sales displays, posters, labels, packaging, point of purchase displays and other

10



promotional material, including on-line materials bearing Opposer’s Mark which have been or
are intended to be distributed or displayed in the United States by or on behalf of Opposer, and
for each such product and/or service state:
i. each date on which or the inclusive dates during which said product and/or
service was or is 10 be distributed or offered and the manner in which said item
w:;s or is 1o be distributed or offered; and
ii. the geographic area (by city, county or state) where said product and/of service
was or will be distributed or offered.

INTERROGATORY NO. 16

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, state whether Opposer has promot;ed or exhibited any product and/or service bearing
Opposer’s Mark at any conventions, trade shows, or exhibitions, or has any plans to do so, and if
so, state the title, dates and location of each such convention, trade show, or exhibition, and the
product and/or service exhibited or expected to be exhibited.

INTERROGATORY NO. 17

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, state whether said product and/or service has becn the subject of any article or articles in any
magazines, journals, or other literature. If so, identify the article or articles by the name of the
publication and the issue and date such article or articles appeared.

INTERROGATORY NO. 18

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, identify all administrative or judicial proceedings in which Opposer is or has been involved
relating 1o Opposer’s Mark other than the instant action, then state the title, docket number, and

tribunal of the proceeding and describe jts final outcome or current status.

11



INTERROGATORY NO. 19

Identify any and all grants, licenses, authorizations, or assignments regarding Opposer’s
Mark and identify all documents referring or relating to each such grant, license, authorization,
and assignment and each amendment or modification thereof. For each and every third party
who is now authorized or ever was authorized to use Opposer’s Mark, described the scope of
such authorization including the identity of the third party, the product(s) and/or service(s) for
which use is or was authorized, the date of authorization; and the method by which Opposer
controls the nature and quality of the products and/or services for which use of Opposer’s Mark
is or was authorized.

INTERROCGATORY NO. 21

Identify the date and describe the circumstances surrounding Opposer’s first knowledge
of Applicant’s use of the CAKEDIVA mark.

INTERROGATORY NO. 22

State whether Opposer, or any individual(s) or other company(s) or organization(s) acting
on Opposer’s behalf, has conducted or authorized any other individual or company to conduct 2
survey, investigation, study, or market test (hereinafter “Survey”) relating to Opposer’s Mark or
Applicant’s Mark or the products and/or services sold or to be offered under either Mark
including, but not limited to, surveys relating to public recognition, consumer acceptance,
secondary meaning, or confusion and, if so, identify each individual or entity who was or is in
charge of conducting each Survey, each report or summary of the results thereof, whether writien
or oral and, if oral, state the contents thereof and identify the persons making and receiving such
report or summary and each person having knowledge thereof, and each document relating to,
reflecting, supporting, or generated in the consideration, planning, conduct, or reporting of any

such Survey, or the resuits or substance thereof.
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INTERROGATORY NO. 24

Identify every objection Opposer has made to the use by another of any trademark,
service mark, or trade name comprised of any term alleged to be confusingly similar to
Opposer’s Mark. For each such objection state: a description of the mark to which objection was
made; the date of the objection; the identity of the person to whom the objection was made; the
goods, services, or business in connection with which the objectionable mark was used; the
disposition of the objection; and the identity of all documents pertaining to the objection,
including settlement agreements.

INTERROGATORY NO. 23

Identify every objection Opposer has received from others in reference to Opposer’s use
or application to register Opposer’s Mark. For each such objection state the identity of the
objector; the date of the objection; the reason for the objection; the disposition of the objection;
and the identity of all documents or writings pertaining to the objection including settlement
agreements.

INTERROGATORY NO. 28

Identify all communications with customers and others concerning products and/or
services offered by Opposer under its mark.

INTERROGATORY NO. 30

Identify all individuals who assisted in the preparation of the answers to these

Interrogatories.

13



Respectfully submitted this the 22™ day of September, 2008.

By"ﬂ% ﬂ /MrzﬂMN

Lori D. Greendorfer

Schiff Hardin LLP

900 Third Avenue, 23" Floor
New York, New York 10022

ATTORNEYS FOR APPLICANT

Charmaine V. Jones
HYU0410014.2
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazeite of May 8, 2007

Cake Divas, )
} Opposition No. 91177301

Opposer, )

)

V. )]

)

Charmaine V. Jones, )

)

Applicant, )

APPLICANT'S FIRST REQUEST FOR PRODUCTION OF
DOCUMENTS TO OPPOSER

Pursuant to 37 C.F.R. § 2.120 and Rule 34 of the Federal Rules of Civil Procedure,
Charmaine V. Jones {(“Applicant™), by her attomeys, hercby requests that Cake Divas
(“Opposer”) produce, within thirty (30} days of service hereof, the documents and things
identified below {“the Requests™) for inspection and copying at the offices of Schiff Hardin LLP,
900 Third Avenue, New York, New York 10022.

INSTRUCTIONS

a. These Requests for Documents are continuing in nature and any documents or
things obtained, discovered, or formulated by Opposer subsequent to Opposer’s production
hereto, which would have been responsive to these Requests, shall be produced promptly for
inspection and copying by Applicant.

b. The documents requested herein are intended to include all documents in the
possessién, custody, or control of Opposer and include, unless otherwise specifically indicated,
its predecessor(s), agents, legal representatives, divisions, subsidiary entities, both controlled and

wholly owned, and all other related entities (as defined by 15 U.S.C. § 1127), and the past and



present employees, agents, representatives, attorneys, and other personnel thereof, as well as
each%}ntity through which the Opposer claims the right to usc and/or register the mark CAKE
DIVAS.

c. In the event that any document which is responsive to any document request has
been lost or destroyed since its preparation or receipt, identify the document and state the
circumstances under which the document was lost or destroyed,

d. If Opposer claims privilege for any of the requested documents, it should identify
each such document by date, author, recipient, type of document (e.g., letter, memorandum,
chart, felegram, efc.), the general subject matter, and its present or last known location or
custodian.

e Unless otherwise specifically indicated herein below, the time period for which
documents are requested is from the date 6f Opposer’s first consideration of adopting or using
CAKE DIVAS as a mark, to the present date.

DEFINITIONS

The definitions set forth in Applicant’s First Set of Interrogatories, served concutrently
herewith, are incorporated herein by reference.

DOCUMENT REQUESTS

REQUEST NO. 1:

All documents identified in Opposer’s responses to Applicant’s First Set of

Interrogatories to Opposer.

REQUEST NO. 2:

All documents identifying the products or services offered or intended to be offered

under Opposer’s Mark,



REQUEST NO. 3:

All advertisements or promotional materials for Opposer’s products or services offered
under Opposer’s Mark, including without limitation any such advertisements or materials on the

Intcmet.

REQUEST NO. 4:

All promotional material for Opposer’s products or services offered under Opposer’s

Mark.,

REQUEST NQ. 5:

All price lists for Opposer’s products or services offered under Opposer’s Mark.

REQUEST NO. 6:

All documents conceming cach piece of promotional material using or containing
Opposer’s Mark, gver proposed or considered for use by or on behalf of Opposer.

REQUEST NO. 7:

All documents concerning or identifying employees of Opposer who are responsible for

the distribution and sale of products or who provide services under Opposer’s Mark.

REQUEST NO. 8:

All documents conceming or identifying independent sales representative(s), independent
contractors or other non-employees who have disiributed or sold products or have provided

services under Opposer’s Mark.

REQUEST NO. 9:

All documents concerning actual or projected expenditures for the advertising of produets

or services sold or provided under Opposer’s Mark.



REQUEST NO. 10:

All documents concerning actual or projected expenditures for promotional materials for

products or services sold or provided under Opposer’s Mark.

REQUEST NO. 11:

All documents concemning Opposer’s first use of Opposer's Mark for any products and/or

services,

REQUEST NO. 12:

All business plans concerning products or services manufactured, distrbuted, sold or
provided, or intended to be manufactured, distributed, sold or provided under Opposer’s Mark.

REQUEST NO. 13;

All documents including, without limitation, communications, investigations, searches,
studies, focus groups, surveys, inquiries, and meetings concerning Opposer’s decision to register
and/or use Opposer's Mark,

REQUEST NQ. 14:

All documents concerning Opposer’s creation, selection, and adoption of Opposer’s
Mark.

REQUEST NO. 15:

All documents conceming each term, name, mark, or symbol considered for use by

Opposer as an alternative to Opposer’s Mark.

REQUEST NQ. 16;

All doeuments concerning Applicant and/or Applicant’s use of the CAKEDIVA mark,

REQUEST NO. 17:

All documents concerning the date and circumstances under which Opposer first became

aware of Applicant’s use of the CAKEDIVA mark.



REQUEST NO. 18:

All documents, including drafts, created by any person whom Opposer has contacted
which evidence or constitute opinions, advice, reports, studies, facts, information, surveys, or
expert testimony concerning Opposer’s Mark, including searches conducted to delermine
whether Opposet’s Mark was available for use and/or registration in connection with the services

identified in U.S. Trademark Application Serial No. 76/538,360.

REQUEST NO. 19:

All publications wherein Opposer’s Mark has been referenced.

REQUEST NO. 20;

All documents concerning the trade channels through which products or services bearing

or offered under Opposer’s Mark are sold or are intended to be sold.

REQUEST NO. 21:

All licenses granted to or from Opposer concerning use of Opposer’s Mark or any
component thereof in connection with any product or service, including all amendments or

modifications to such licenses and any writings concerning said licenses,

REQUEST NO. 22:

All agreements, other than licenses, to which Opposer or anyone in privity with it is a
party concerning use of Opposer’s Mark or any component thereof in connection with any
product or service, including all amendments or modifications to such agreements and any
writings conceming said agreements.

REQUEST NO. 23:

All documents concerning Opposer’s trademark cnforcement policy and each objection

made by Opposer to the use or registration of a mark by another believed by Opposer to be



confusingly similar to Opposer’s Mark, including, without limitation, all documents showing the

status or disposition of the objection,

REQUEST NO. 24:

All documents concerning every objection received by to the use or regjstration of
Opposer’s Mark on the basis of any mark or name of a third party including, without limitation,

all documents showing the status or disposition of the objection.

REQUEST NO. 25:

All documents concerning or cvidencing mistake or confusion between any product or
service sold or offered by Applicant and any product or service sold or offered by Opposer under
Opposer’s Mark.

REQUEST NQO. 26:

All documents concerning every judicial proceeding in the courts of the United States, or
in the courts of the several states, or in the U.S. Patent and Trademark Office, brought by or
against Opposer coacerning Opposer’s Mark including, but not limited to, all pleadings and
formal papers from such proceedings, all correspondence relating thereto, and all documents
concerning the resolution thereof, whether by settlement or final decision, excluding the instant
proceeding.

REQUEST NQ. 27:

All documents concerning the actual or projected dollar volume of sales of products or

services bearing or offered under Opposer’s Mark,

REQUEST NO. 28:

All documents concerning the actual or projected unit volume of sales of produdts or

services bearing or offered under Opposer's Mark.



REQUEST NO. 29:

All documents conceming the actual or intended geographic scope of sales of products or
services bearing or offered under Opposer’s Mark,

REQUEST NO. 30:

All documents conceming all customers who have purchased or intend to purchase

Opposer’s products or services bearing or offered under Opposer’s Mark.

REQUEST NO. 31:

All summaries and tabulations of the records and documents of Opposer showing annual
sales in dollars and units of each product or service sold by Opposer bearing or under Opposer’s

Mark from the date of first use to the present.

REQUEST NO. 32:

All summaries and tabulations of the records and documents of Opposer showing dollar
volume for advertising by Opposer of each product or service bearing or offered under Opposer’s
Mark from the date of first use to the present.

REQUEST NO. 33:

All trademark applications and registrations (whether state or federal) and the file
histories and/or file wrappers therefor, including but not limited to Office Actions, Responses to
Office Actions and any attached exhibits, notices from the U.S, Patent and Trademark Office,
Examiner’s Amendments, specimens of use, Amendments to Allege Use, and/or correspondence
related thereto for Opposer’s Mark.

REQUEST NO. 34:

All documents including correspondence between Opposer and its advertising agency
and/or promotional agency, concerning the preparation of advertising or promational materials

incorporating Opposer’s Mark.



REQUEST NO. 35:

All documents concerning eny period of time lasting more than thirty days where

Opposer did not sell any products or services bearing or offered under Opposer’s Mark.

REQUEST NQO. 36:

All assignments, mergers, changes of name, and other documents of transfer to which
Opposer is a party concerning Opposer’s Mark.
REQUEST NO. 37:

All documents concemning permission, requested permission, approval, or requests for
approval by Opposer to any governmental authority to sell and/or offer for sale any product or

service bearing or offered under Opposer’s Mark.

REQUEST NO. 38:

All documents concerning Opposer's document retention policy.

REQUEST NO. 39:

Documents sufficient to show the cusrent corporate structure of Opposer, including the
identity of all its officers and directors, its organizational units, and any decision-making
hierarchy or hierarchies.

REQUEST NO. 40:

All documents concerning Opposer’s policies or practices of receiving, handling,
archiving, or storing of consumer communications.

REQUEST NO. 41:

All documents, including market research, consumer surveys, focus groups, and internal

memos, concerning the strength or lack of strength of Opposer’s Mark.



REQUEST NO. 42:

All documents, including market research, consumer surveys, focus groups, and internal

memos, concerning the strength or lack of strength of Applicant’s CAKEDIVA mark.

REQUEST NO. 43:

All documents, including market research, consumer surveys, focus groups, and internal
memos, concerning the similarity or lack of similarity between Opposer’s Mark and Applicant’s

CAKEDIVA mark.

REQUEST NO. 44:

All documents, including market research, consumer surveys, focus groups, and internal
memos, concerning the proximity or lack of proximity of the goods or services manufactured,
distributed, or sold or intended to be manufactured, distributed or sold by Opposer under
Opposer’s Mark and those covered by Applicant’s CAKEDIVA mark.

REQUEST NO. 45:
All documents concerning the value or projected value of the Mark to Opposer.

Respectfully submitted this the 22nd day of September, 2008,

By: 174‘"'" JQ /(?‘674(2"’//‘“‘-

Lori D. Greendorfer

Schiff Hardin LLP

900 Third Avenue, 23™ Floor
New York, New York 10022

ATTORNEYS FOR APPLICANT
Charmaine V. Jones



Exhibit 5



40 @3 _.41,_/)0‘06

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
v,

Charmaine V. Jones,

Applicant

LI T L L L N N L

APPLICANT’S RESPONSES AND OBJECTIONS TO
OPPOSER’S INTERROGATORIES

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, and Rule 2,120 of the
Trademark Rules of Practice, Charmaine V. J oﬁes (“Applicant™) responds and objects to the
following interrogatories and incorporates herein all of the General Objections set forth in
Applicant’s responses and objections to Opposer’s First Set of Requests for Production of

Documents and Things To Charmaine V. Jones.

RESPONSES AND OBJECTIONS TO SPECIFIC INTERROGATORIES

INTERROGATORY NO. 1.:

For Applicant’s CAKEDIV A Mark, STATE by Month and year the dates of the first use
anywhere in the United States for each of the goods identified in the application.

RESPONSE TO INTERROGATORY NQO:.1:

Subject to and without waiver of the foregoing General Objections, Applicant
responds as follows. Applicant refers to documents containing responsive information
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bates labeled CD7-16, 26-111, 115-16, and refers to Trademark Application Serial No.
76529077.

INTERROGATORY NQ. 2.

For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use in
interstate commerce in the United States for each of the good identified in the application.

RESPONSE TO INTERROGATORY NO.2:

Subject to and without waiver of the foregoing General Objections, Applicant
responds as follows. Applicant refers to documents containing responsive information
bates labeled CD7-16, 26-111, 115-16, and refers to Trademark Application Serial No.
76529077.

INTERROGATORY NO. 3.;

For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the world for each of the goods identified in the application including the country in
which such use occurred.

RESPONSE TQ INTERROGATORY NO.3:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows: Applicant refers to documents containing responsive information bates labeled CD7-
16, 26-111, 115-16, and refers to Trademark Application Serial No, 76529077. Applicant further
responds that the goods identified in the application have been advertised, promoted, sold and/or
distributed internationally, including without limitation in Telford, England in 2001, in Brazil in
approximately 2000-01, and in the Caribbean in approximately 1997-98.

INTERROGATORY NQ. 4.:

STATE the date the Applicant first began advertising Applicant’s CAKEDIVA Mark in
the United States on or in connection with the goods listed in the registration for Applicant’s
CAKEDIVA Mark and for each such advertisement, STATE:

(a) The name, address or location for each advertising medium used;
(b) The territory reached by each form of advertising; and
(¢} The date or dates on which each such advertisement or promotional activity occurred.

RESPONSE TO INTERROGATORY NO.4:

Subject to and without waiver of the foregoing General Objections, Applicant responds



as follows: Applicant refers to documents bates stamped CD7-16, 26-111, 115-16, as documents
containing responsive information to the foregoing interrogatory.

INTERROGATORY NQ. 5.

STATE all channels of trade in which YOU have distributed Applicant’s Goods.
RESPONSE TQ INTERROGATORY NO.5:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows: Applicant refers to documents bates stamped CD7-16, 26-111, 115-16, as documents
containing responsive information to the foregoing interrogatory.

INTERROGATORY NO. 6.:

IDENTIFY the geographical areas of distribution of Applicant’s Goods.
RESPONSE TO INTERROGATORY NO.6:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows: Applicant refers to documents bates stamped CD7-16, 26-111, 115-16, which contain

responsive information, and further states that the goods have been distributed internationally

Respectfully Submitted,

October 10, 2008 740_‘ ﬂ Ser

Lori D. Greendorfer

Schiff Hardin LLP

900 Third Avenue, 23" Floor
New York, NY 10022
Telephone: (212) 745 0814
Facsimile: (212) 753 5044
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The Queen of Cake

Artisan Charmaine Jones tumns flour and sugar inlo jaw-dropping visions.
By Eunnie Park (Staff Writer)

Do not offer Charmaine Jones cake.

But if you must, prepare yourself for negative feedback. She is the nationally-
recognized "Cakediva” with sky-high standards, and no ordinary cake will impress
her palate.

"You really don't want me to iry it, because I'll tell you the truth," says Jones.
"And the majority of the time, the cake the I tasie from other places is nasty.”

The nastiness of her competitors' cakes is what inspired Jones to open Isn't It
Special/Outrageous Cakes-in Hoboken and Manhattan more than ten years ago.
The Indiana native came 10 new york in her early 20s afier completing her masters
in art from Loyola University. She initially wanted pursue a career in music but
fell into baking when she realized that the cake industry needed her more.

"1 was very disgusted with what 1 saw was available," she says. "So | felt that if [
was looking for that to change that was my life's calling — to try to change the
world of cakes."

Drawing on her artistic background and the skills she learmed and inherited from
her mother, a French pastry baker, and father, an architect, Jones began
constructing cakes thai are as delicious as they are beautiful. With fondant as her
canvas and sugar, her ¢lay, she created cakes that make people exclaim, “Girl, you
adiva. You the cake diva." she says.

At fitst, she was baking for acquainiances and other random connections, but as
the word spread about the Cakediva, her clientele grew. She was abie to open her
own bakery in Hoboken in 1990, and then Manhattan in 1991. She now does her
baking in Manhatian and keeps the cake gallery and sugar room in Hoboken. The
gallery reveals hundreds of photographs and models of Cakediva's previous works.
One cake looks like 2 bouguet of flowers, another, an enchanted castle,

Some of her recent orders include a 6—foot gavel cake for a judge in New York, a
four-~tier box birthday cake for the producer for "the Early Show", and & six—tier
with edible CD's and a sugar sculpture of Notorious B.1.G. for the Christopher
Wallace Memorial Foundation.

Working with a staff of three to eight people, Jones creates cakes that may weigh
hundreds of pounds and take days to make. in the past, she has delivered cakes for
overseas clients in the overhead compartment of an airplane.

Jones' client have a choice of 11 cake flavors and 13 fillings; the most popular
combination is pink champagne with coconut filling, she says. The base price for a
novelty cake is $250, wedding cakes start at §500. Multi-tiered and highly
decorated cakes can cost thousands of dollars, but for the time, labour and quality,
they are worth every penny and more, says Jones.

hre Haminee raladive caminrece/nrese record hitml 1273072007
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“If you want a regular cake, you wouldn't be coming here," she says. "Cakediva is
8 major name we have to live up to. We don't just put everything we have into it,
we put our life into it."

Jones bakes for weddings, birthdays, corporate events and other special occasions.
Her former clients include Erykah Badu, Michaej Jordan, Jay Leno, Susan
Sarandon and Queen Latifah's mom. Her cakes are also often featured on many
soap operas, including "One Life to Live" and "All My Children”.

A dedicated fan of ABC Daytime, Jones has been watching the two shows since
they premiered more than 30 years ago. She loved the handsome actors and the
twisted plots, but hated the stale looking cakes in the wedding episodes.

"I knew that the guy who's in charge has got to be disgusted with that cake
because me, as a viewer, was disgusted,” she says. "1 knew I couid do better.”

S0 she went to the studio and made a pitch to Jimmy Balzaretti of the props
departroent in "All My Children." Her first cake was for a couple that met over the
Internet; she proposed making a three-tier wedding cake with bride and proom
computers on top, Since then, Jones has been doing the cake for all weddings on
the show,

“Her cakes, I think, are phenomenal,” says Balzaretti, who has been working with
Jones for about then years. "She’s very good with color and texture [and] she does
know our needs.”

Cakediva gets most of her inspiration from things other than cakes, she says.
Seeing a chipped pavement or the texture of a fabric can give her a new idea. And
her ideas must be original and unprecedented, she adds. “I've always been a leader,
not follower," says Jenes. "I can't stand to do what someone else has already done.
I'd rather die."

She would, however like to help others to do what she has done. She plans to write
a cookbook someday, teaching people how 10 make these outrageous cakes
thernselves, she says.

in the meantime, don't invite Jones te your birthday expecting her to bring a three~
tier mega ceke. One thing she dislikes is to bring her work home — or 10 a party.
"I'd rather bring buffalo wings," says Jones. "Something other than cake, which is
what [ do everyday.”

© 1999 - 2007 Cakediva.com™
All Righis Reserved

Any use of the images and/or content from this website without the owner's prior writien consent

is expressly prohibited and will result in prosecution to the fullest extens of the law.

httn/harana.cakediva.com/press/press record himl
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Untitled

So Divine

Great Job Batter Up: She's a multilayered angel making the devil's food
with a touch of cheesecake, but whether she's baking for the soaps or for
real-life dramas, Cakediva always delivers.From Food Aris Magazine,
Qctober, 2000

Interviewed by Chris Styler
5 -

3 At over six feet tall, not counting the
store-bought hair and heels, Cakediva
is not a presence you're likely to miss

¥ when you stroll through your next
bridal show. One Jook at the
statuesque, figure in stiletto heels, gold
lamé miniskirt, and blond mega-wig,
and you know this ain't your mother’s
Betty Crocker.

Cakediva-aka-Charmaine Jones-puts

3 the "special” into Isn't That Special-
QOutrageous Cakes, her Hoboken,
New Jersey-based company, which
produces show stopping cakes in styles
like "Extreme®, "Afrocentric,”
"Novelty," and "Conceptual." When Jones staried the business out of her
tiny Manhattan apartment, she didn't have a clear idea of what to expect.
What she did have was a master's degree in fine arts from Loyola
University,. an architect for a father, and a mother with French baking
experience. All of which came in handy when she began forging
remarkably complex and beautiful cakes that are as much edifice as they
are dessert.

As for training that might be more germane to §
the art of baking showcase cakes, Cakediva
took a lot of baking classes to figure out, as
she puts it, "what I didn't want to do."

The process of elimination was a jong one. It
began when Jones, who had promised her,
father the above-mentioned degree, delivered
the goods, then promptly loaded everything
she owned into her car and drove to New e — m
York City to pursue modeling. Over the next  #ing the beavy bt frapile cxke 1o the ransport
1o years, her new carcer went well, but try as ?ﬁﬁm Robent Milazzo

she might, she couldn’t put her mother's

baking influence behind her. "I couldn't run

htm-thanvw.cakediva.com/press/press_{oodarts.html

Page 1 of 4
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away from cake,"” says the fated Cakediva.

Tn the early 1990s, Jones was using her tiny apartment to turn out dramatic
cakes-some of which climbed as high as eight feet and was transporting
them to her clients in taxicabs. One contact led to another, and, in 1992,
she was asked to prepare one of her afrocentric cakes for a photograph to
be included in Jumping the Broom.- The African-American Wedding
Planner by Harriet Cole. The book, which has gone on to sell
approximately 9 million copies, led to Jones' introduction to the fantasy
world of soap-opera weddings, birthday celebrations, and showers.

When Jones, an avid fan of "the soaps," saw that Noah and Julia, an
African-American couple on ABC's All My Children, were engaged, she
began pleading her case for preparing their wedding cake. That particular
cake took a while to see the light of day'- in true soap fashion, Noah was
arrested at the altar before the rites were performed and the vows weren't
exchanged until he was able 1o clear his name. Since then, many of Jones'
cakes, accompanied by more or less drama, have appeared on soaps like
All My Children, One Life to Live, and The City.

As the business grew and began to take up more of her time, Jones
realized she had to either commit to her avocation or ditch it all together.
Fate steered her to a friend who knew about some space available in a
Hoboken, New Jersey, warehouse. Space was about all there was -just
wooden floors badly in need of repair and walls that were half sheet rock,
haif exposed chicken wire."Honey, 1 had #o money!" Jones recalls. | did
those floors myself I'd tear one piece of sandpaper into eight pieces, wrap
one piece around each of my knuckles and go 1o work!"
: ) Il Over the course of two weeks-
g e during a snowstorm that
virtnally stranded her in the
new place-Jones managed to
A transform the floors and
browbeat her new landlord into
finishing the walls. The
finishing touch was to paint a
wraparound floor-to-ceiling
: mural, and her first show room
his? - _ was born, It was around this
Unider the waichful eye of OLTL's set designer Rodger Moody, Cakediva. SAMe time that Cakediva was

puls o few Ninithing touches an the coke.
Photo by Robert Milazzo born.

Jones sometimes found herself spending eight-hour strefches making sugar
flowers and working so hard, she recalls, "that I had to have an alter ego or
I'd go crazy." During a trip to Los Angeles, while walking down
Hollywood Boulevard, "This big, red, Marge Simpson-looking wig, and
this other big blond wig were just screaming at me,” she explains. She

hitn-ffwane rakediva caminress/nress foodarts. hitmi 1273072007
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recalls, "stuck in Ohio with a 200 pound cake in the shape of a cereal box
and no way to get it where 1 was going. Let me tell you, that was too much
drama for yo' mama.” Help came in the form of an offer from a bystander
who had watched, rapt, as Jones completed her work. Cakediva once again
emerged triumphant.

With all this work, and the soap opera-style drama surrounding it, one
wonders that Cakediva ever sees the light of day. "It's an ordeal,"Jones
admits. "The lashes, the heels, the wig." As I listened to her incredible
stories, most of which start with "Baby, check this out" (as in "Baby,
check this out-let me tell you about the time the cake spies came to visit"),
1 got the feeling there's a book in there. When I suggested this to Jones,
she responded, "Oh, I know. Adventures of Cakediva. I'm working on it
baby."

© 1999 - 2007 Cakediva.com™

All Rights Reserved

Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.

htp://www.cakediva.com/press/press_foodarts.html
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hup:/rwww.cakediva.com/

Page 1 of 1

'-} Order Your

(gt ,ﬁ Cakediva Greeting Cards

© 1999 - 2003 Cakediva.com

All Rights Reserved
Any use of images and contents from this site without the owner's consent will be result in prosecution to the fusllest
extent of the law.
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TERMINAL
PRINTING CO.

3 Generations of Qualily Printing
F.0. Box 30 - Hoboken NJ 07030 - Phone: (201) 653-5924 + (201} 795-1730 - Fax: (201} 795-1580

Date gorober 25, 2002
Charmaine Jones
720 Monroe Street Inwgice MO, 3325

Heoboken, N. J, 7030
Your Order Ho.

Terms: Het 10 Days

Jab o Quantity
2356 1,200 Cakediva 2¥*' round white labels-Gold Ink $90| 00

PAID

Please return yellow cOpy with payrnent

CONFIDENTIAL

$95{40
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CAKEDIVA CAKES HAVE BEEN SOLD AND DELIVERED TO WEDDINGS,
PARTIES AND EVENTS IN:

NEW YORK

NEW JERSEY

NEW HAMPSHIRE
WASHINGTON, D.C.
NORTH CAROLINA
FLORIDA

OHIO

MICHIGAN
INDIANA

ARIZONA

NEVADA

NASSAU, BAHAMAS

Charmaine Jones has personally appeared on the following TV Networks/Shows under
the name CAKEDIVA:

Al Roker’s “Roker On the Road”

Food Network's ‘Birthday Cake Challenge’ (Las Vegas, Nevada)
Food Network’s ‘Mystery Cake Challenge’ (Phoenix, Arizona)
Food Network’s ‘Gingerbread Mansion Challenge’ (Asheville, NC)
WE Network’s *Wedding Cake Masters’

Charmaine Jones has attended the following 1CES (International Cake Exploratory
Society) conventions in the years indicated under the member/exhibitor/demonstrator

name CAKEDIVA:

1992 Des Moines, Iowa
1993 Richmond, Virginia
1994 Columbus, Chio

1995 Kansas City, Missouri
1996 Baltimore, Maryland
1997 Orlando, Florida

1998 St. Paul, Minnesota
1999 Kansas City, Missouri
2000 Detroit, Michigan
2002 Nashville, Tennessee
2003 Las Vegas, Nevada
2004 Washington, DC

2005 New Orleans, Louisiana
2006 Grapevine, Texas
2007 Omaha, Nebraska

CDoooo17
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Dale: 10/12/2004 3:53:27 PM Eastern Standard Time
From: ifan.metrose@tve.cbs.com
To: cakediva@aol.com

Sent from the Intarnat (Details)
<<invite_mech_r1.pdf>>

Attached 18 the basic coloring that ! think we need to po for and the logos that need to be incorporated, Like we discussed it
will be for Friday, October 22nd (11 AM probably) in Santa Clarita. 250 pzople.

Please send me an idea and we can go from there,
Thanks.

Tan Metrose

CBS/UPN

Director, Talent Relations & Special Events
323-575-4T17
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Forwarded Message;

Subj: question re wedding cake top

Date: 9/21/2004 6:29:49 PM Eastern Standard Time
From: hsneiderman@cmklip.com

To: cakediva@agl.com

Senl from the Internst (Detalls}

Hi - we used Cake Diva a year ago when we got married and the sales representative told us not to freeze the top
layer of our wedding cake but instead, that it was your pelicy to make us ancther top layer for our 1 year
anniversary compiimentary. We never heard back from you at the one year mark and | figured that maybe it was
our responsibility. If so, | would like to amange to get the top of our cake.

Thank you very much for your assistance with this,
Hayley Sneiderman (lversen Wedding August 10, 2004}
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Forwarded Message:

Subj: RE: question re wedding cake tep

Date: 912212004 2:59:37 PM Eastern Standard Time
From; haneiderman@cmkiip.com

To: Cakediva@aol.com

Sent from the Internet (Details)

You can look up my order - she was a young woman - and 1was told NOT to save the tap of my wedding cake
that it would re-baked and fresh - so we specifically did not save it {although it was given fo us by the Bel Air after
the wedding} ... it is not about the money for a cake - but the sentiment and superstition that is now forever ruined
- and that | did think it was such a nice touch with your service that it did help me in making the selection to use
your bakery.

Very truly yours,
Hayley Sneiderrnan {lversen Wedding August 10, 2003)

-----0Original Message-----

From: Cakediva@aol.com [mailto:Cakediva@aol.com)
Sent: Tuesday, September 21, 2004 6:38 PM

To: Hayley Snelderman

Cc: Cakediva@aol.com

Subject: Re: question re wedding cake top

Do you remember the person who told you that????27??727?7??
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Forwarded Message:

Subj: Re: guestion re wedding cake top

Date: 5/21/2004 9:38:12 PM Eastern Standard Time
From:; Cakediva

To: hsneiderman@cmklilp.com

CC: Cakediva

Do you remember the person who told you that??2???77?72??
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Forwarded Message:

Subj: Re: question re wedding cake top

Date: 9/23/2004 8:47:41 AM Eastern Standard Time
From: Cakediva

To: hsnelderman@ecmklip.com

CC: Cakediva :

I sorry Hayley....you said the "Bel Air"....Where are they located...77??
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Forwarded Message:

Subj: RE: gquestion re wadding cake top

Date: §/23/2004 1:10:33 PM Eastern Standard Tima
From: hsneiderman@emkllp.com

To: Cakediva@aol.com

Sent from the Intemnet (Detalls)

The Hotel Bel-Air. You are thelr praferred cake maker, You were highly recommended by them when we
eriginally said that we wanied to go with Hansen's, we were convinced otherwise.

—~—Qriginal Message-—

From: Cakediva@aol.com [mallko:Cakediva@aol.comn]
Sent: Thursday, September 23, 2004 5:48 AM

To: Hayley Snelderman

Cc: Cakediva@aol.com

Subject: Re: question re wedding cake top

I sorry Hayley....you said the “Bel Air"....Where are they located...?777
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Forwarded Message:
Subj; Re: question re wedding cake top

Date; 9/23/2004 7:08:57 PM Eastern Standard Time

From; Cakediva

To: hsneiderman@cmkllp.com
CC: Cakediva

{'mvery sorry Hayley.........but | must repeat the question
Califarnia.....77277....Yes???2222?777777227777?

......

WHERE IS THE BEL AIL LOCATED.......in
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Forwarded Message:

Subj: RE: question re waedding caka top

Date; B/23/2004 7:22:49 PM Eastern Standard Time
From: hsneiderman@emklip.com

To: Cakediva@aol.com

cc: Rick@remiassoc.com

Sent from the Internet {Detsils)

| am saryy - what is your name please?
With whom am [ speaking?
Hayley

~——Qriginal Message---—

From: Cakediva@aol.com [mailto:Cakediva@aol.com]
Sent! Thursday, September 23, 2004 4:09 PM

To: Hayley Sneiderman

Cc: Cakediva@acl.com

Subject: Re: question re wedding cake top

I'm very somy Hayley......... but I must repeat the question
California.....?7727....Yes? 2?1 772200 22202272777

WHERE IS THE BEL AIL LOCATED.......In
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’ Login Your carl 15 emply
NetworkSclutions ey
LY
WHOIS Search Results :
WHOIS Record For
—mr—— = takediva.com
b > .| Services from Nework Solutions:
w g @ ‘h Certified Offer Servica - Let us help you get this domairi name! 3
r _ Backorder - Try lo get this name when it becomes available. 2 Go -~
ST T 551 Cenificates - Get peace of mind with a secute certificate. =

Site Confirm Seals - Display a security seal and gain visitor trust.

Visit AboullSs.erg for mose information ebout CAKEDIVA.COM AboutUs: CAKEDIVA.COM

Registrant:

Qulrageous Cakes
ATTN: CAKEDIVA.COM
c/o Network Solutions
P.0. Box 447

Herndon, VA 20172-0447

Domain Name: CAKEDIVA.COM

Administrative Contact :

Jones, Charmaine
pt4dviva?co@networksolulionsprivaleregistration.com
ATTN: CAKEDIVA.COM

clo Network Sclutions

P.O, Box 447

Herndon, VA 20172-0447

Phone: 570-708-8780

Technical Contact :

Hostmaster, Besi Internet
pwdct3z7abB@networksolutionsprivateregistiation.com
ATTN: CAKEDIWA.COM

cfa Network Solutions

P.0. Box 447

Herndon, VA 20172-0447

Phone: 570-708-8780

Record expires on 13-Jan-2008 REDACTED
Record created on 13-Jan-1889
Database last updated on 05-Oct-2008

Domain servers in listed order: Manoge

When you regisler a demain name, curient policies require that the contact information far
your domain name registration be included in a public darabase knovm as WHDIS, To leam
about actions you can take lo prolect your WHOIS information visit
www.internetprivacyadvocate.org,

NOTICE AND TERMS OF USE: You are nol authorized to access or guery our WHOIS
database through the use of high-volume, automaled, electronic processes or for ihe
purpose or purposes of using the dala in any manner that viclates these lerms of use The
Dala in Network Solulions® WHOIS database is provided by Natwark Solulians for
information purposes oniy, and to assist parsons in obldining snformaban about or refated to
a domain name regislration record. Network Solutions does not guaranies its accuracy. By

Aidhemitine o AAIFUES mssne o marnn dn nhicdn bee thn fatlncidnme facma of visms Wno neema that

Search » |

G‘D -

CDob0026
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DNS BUY THE AVAILAELE
EXTENSIONS
NS1.BEST.COM FOR THIS DOMAIN NAME
NS2.BEST.COM
NS3.BEST.COM cakediva [¥] .info
This listing is a Nelwork Solutions Private Registration. Mail correspondence 1o this cakediva [v] .mobi
address must be sent via USPS Express Mail™ or USPS Certified Mail®; alt olher mail will L‘]
not be processed. Be sure lo include the registrant’s domain name in the address. cakediva [v] .hiz
Show underlying registry data for this record cakediva (] .us
cakediva .cc
Current Registrar; NETWORK SOLUTIONS, LLC. cakediva [v] .ws
P Address: 128.121.113,207 {ARIN & RIPE IP search) . kedi
IP Location: US{UNITED STATES)-COLORADC-ENGLEWOOD cakedlva bz
Recard Type: Domain Name cakediva f[v] .vg
Server Type: Apache 1 akedi
Lock Status: clientTransferProhibited carediva -9
Web Site Status:  Aclive cakediva te
DMOZ no listings cakediva [v] .ms
Y! Directory: see listings e
Web Slte Thle: Cakediva.cam  Comtinue 5 ] )
Secure: No
E.commerce; No
Traffic Ranking: 2
SEA
Data as of: 23-Aug-2005 RCHAGAIN

Enter a search term:

e.g. networksolutions.com

Search by;

@ Domain Name
(¥ NIC Handle
i) IP Address

. Search » l

PerformanceClicks™ from
Metwork Solutions
 Create and manage your

{ oniing adverlising from as low

Need to get your business
online?

Qur professional designers
can build a custom Web site

for your business. as $125/month plus $99 one
$48.95/month, plus a $359.00 P time set-up fes
design fee IG#—'

Domain Names | Web Hosting | Web Desgn | SSL Centificales | Sell Oning [ Email Secunty [ Pay Per Click | Online Marketing
Design p Websile | Seargh Engine Oplimization | Custom Logo Design | Press Rukease Services | Email Account | Web Analylics

CDOo0D027



OpenSRS Whois Lookup Utility Page 1 of 2

OpenSRS Whois Lookup Utility

Whois info for, cakediva.com:

Whois Server Version 1.3

Comain names in the .com and .ret domains can now be registered
with many different competing registrars. Go to http://www.internic.ne
for detailed information.

Domain Name: CAKEDIVA.COM

Registrar: NETWORK SOLUTIONS, INC.

Whois Server: whois.networksolutions.com

Referral URL: http://www.networksolutions.com

Name Sexrver: NS1.BEST.COM

Name Server: NS2.BEST.COM REDACTED
Name Server: NS3.BEST.COM

Status: ACTIVE .
Updated Date: 30-dec-2002

Creation Date: 13-jan-1999
Expiration Date: 13-jan-2008

»>>> Last update of whois database: Fri, 19 Sep 2003 06:19:23 EDT <<<

NOTICE: The expiration date displayed in this record is the date the
registrar's sponsorship of the domain name registration in the registr
currently set to expire. This date does not necessarily reflect the ex
date of the domain name registrant's agreement with the sponscoring
registrar. Users may consult the sponsoring registrar's Whois databas
view the registrar's reported date of expiration for this registration

TERMS OF USE: You are not authorized to access or guery our Wheois
database through the use ¢f electronic processes that are high-volume
automated except as reasonably necessary to register domain names or
modify existing registrations; the Data in VeriSian Global Registry
Services' ("VeriSign") Whois database is provided by VeriSign for
information purposes only, and te assist persons in obtaining informat
about or related to a domain name registration record. VeriSign does n
guarantee its accuracy. By submitting a Whois gquery, you agree to abid
by the following terms of use: You agree that you may use this Data on
for lawful purposes and that under no circumstances will you use this
to: (1) allow, enable, or otherwise support the transmission of mass
unsolicited, commercial advertising or solicitations via e-~mail, telep
or facsimile; or (2) enable high volume, automated, electronic process
that apply to VeriSign {or its computer systems). The compilation,
repackaging, dissemination or other use of this Data is expressly
prohibited without the pricr written consent cof VeriSign. You agree no

http:/fopensrs.org/cgi-bin/whois.cgi 9/19/2003

CDOBDD28
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Cakediva.com Pape 1 of |

rﬂq . Order Your
- l
X K Cakediva Grecting Cards

;*g?_i_:m__ Ay her e‘

© 1999 - 2003 Cakediva.com
All Rights Reserved
Any use of images and contents from this site without the owner's consent will be result in prosecution to the fullest
extent of the law.

aG4.L0va3ay

hup:/fwww. cakediva.cont/ 9/22/2003
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Untitled Page | of |

InStyle Magazine's Wedding Issue, Spring 2001

Wedslinos

© 1999 - 2003 Cakediva.com
All Rights Reserved
Any use of images and contents from this site without the owner's consent will be resnit
in prosecution to the fullest extent of the law.

hitp://www.cakediva.com/whats_new/whats_home.htm] 9/22/2003
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Untitled Page | o'}

© 1999 - 2003 Cakediva.com
All Rights Reserved
Any use of images and contents from this site without the owner's consent will be result
in prosecution to the fullest extent of the law,

hitp:/Awww.cakediva.com/adventure/adventure_home.html 9722/2003

CDogo031



Untitled Page 1 of 1

Here is the Cakediva Press/Client Listing

Television Magazines Books
Geraldo Rviera New York Times Jumping The
Rolanda Daily News Broom (Book)
Gordon Elliot Essence Jumping The
Donahue Elegant Broom (The
NBC Weekend Wedding Dresses Workbook)
Today Show Magazine Victoria's
All My Children Bride Magazine "Romantic
One Life To Live Bridal Guide Weddings"
The City (Loving) Magazine

Wedding Magazine
Signature Bride
Magazine
Sugarcraft
Victoria
TimeOut New
York
© 1999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from this site without the owner's consent will be result
in prosecution to the fullest extent of the law.

hitp:/iwww.cakediva.com/press/press_home. him! 942272003

CDCOD032
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"I ean't believe it's a real cake!" That is usual reaction after seeing
these cakes displayed at various celebrations. Yes, you can have your
cake and eat it too! Not only are they edible works of art, you also
have a choice of over 100 delicious flavors. Cake tasting parties help
you decide which flavors your guest will like the best. Specializing in
ethnic celebrations, Charmaine "cakediva" Jones can accommodate
from 6 to 1000 guest at any party. All decorations are edible and

custom made to each client specifications to ensure it's unique one-
of-a-kind flair.

How does she come up with these designs? By listening to her clients
and interpreting what they want along with their help. Like
duplicating the Taj Mahal, A haunted house with edible windows
with lights, A bust of Michae] Jackson, the Empire State Building,
the Arch De Triumph ...

Some of her clients include ... Erica Badu, Queen Latifah's mom,
Michael Jordan, Jay Leno, Susan Sarnadon, Charles Qakley, ...
However, she says " Although I do have some celebrity clients, I
make cakes for everyone, because these cakes make the party and {
love seeing my clients having a grand time ... this to me is the
ICING ON THE CAKE!!

© 1999 - 2003 Cakediva.com
All Rights Reserved

Page 1 of |

Any use of images and contents from this site without the owner's consent will be result in prosecution to the fullest

http:/wwav cakediva.com/bio_home. himl)

extent of the law.

9/22/2003
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unttea Page | of 1

"

© 1999 - 2003 Cakediva.com
All Rights Reserved
Any use of images and contents from this site without the owner's consent will be result in prosecution to the fullest
extent of the law,

hittp://wwnv.cakediva.com/gallery/gallery_home.html 9/22/2003



S£000002

T

For ordering information,
or to make an appointment,
you can contact the Cakediva at:

Isn't That Special Outrageous
Cakes

720 Monroe Street

Hoboken, New Jersey, 07030
(212} 722-0678

(201) 216-0123

Email: cakediva@aol.com

Page 1 of 1 )

Cahe Flavors: Fillings:

Vanilla Rasperberry

Yellow Strawberry

Sunkist Lemon Zest Banana

Lemon Poppyseed Coconut

Banana Pineapple

Pink Champagne Lemon

Pound Chocolate Mousse

Tangerine Orange Zest Bavarian Cream

Old Fashion Chocolate Guava

Butter Chocolate Apricot

Carrot Buttercream
(Regular, Lemon, Orange)

PLEASE NOTE:

The base price for any Novelty Cake begins at $250.00,
and Wedding Cakes begin at $500.00
* All decorations are made out of sugar and are all edible,

© 1999 - 2003 Cakediva.com
All Rights Reserved

Any use of images and contents from this site without the owner's consent will be result in prosecution to the fullest

http:/fwwv.cakediva.com/order_home.htm!

extent of the law.

9/22/2005



Cakediva.com Page 1 of |

Why YES!!!! You can have ¢
your cake and eat it too!

These Cakediva cake cards can u-m
be used as invitations to that
surprise party or to let that
special someone know you
have not forgotten them on AP ety
those special days in their

lives.

And if you are in the vicinity
of New York City,

you can get that cake on the
card delivered to your
door!!!

Minimum order for magnet
and cards....10
$3.00 each

Call (201) 216-0123 for more
information

© 1999 - 2003 Cakediva.com
All Rights Reserved
Any vse of images and contents from this site without the owner's consent will be result
in prosecution to the fullest extent of the law.

http://www.cakediva.com/card_order.htmi 972272003

CD000036
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These daficious ol edible woiks of confeciioncry ad are cusiom
maode to the clients specificotions. Call for oppoiniment.

Cokediva 720 Monroo Sl - Hobolen, MJ 07030
Wodding Cola NewYork 16 £.38 55 WYC 10316
(212) 722 -0678  (201) 216 -0123

CCoon03a
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Nz Yorl Ciy
Hobohe, Mew Jersey
South Beach, Honda
Nassau, Cahoamas
Contoot. Charmiaing Sonss
(212) 7122 - 15678
201y 216 -0123

- v sohedivo.com

. tmal’. cokadveYool.com
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Custom Cakes

Ty
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These delicious all edible works of confectionary art ore cusliom
made 10 the clients specifications. Cali for appeintment.
Carediva 720 Monioe §t.- Hoboken. (N 07030
Wedding Cale NewYork 16 L. 38 SLNYC 10016
(212) 722-0678  (201) 216-0123
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$3.95 US $4.95 CANADA
SELL UNTIL 6/15/93

LrLighr

RI

“ For Brides of Color

SPECIAL
Summer

p————

‘‘‘‘‘

short Cuis to Fashion

Your Caribbean o
doneymoon- ) T

: All Inclusive Resorts » ‘- ~ Celebrity Marriage -
lamoica + Anfigua The,Bagugiol und
- iartinique ¢ And Mor:_a,;' 5 _ *1" Talented

; . ‘Vanessa Bell
R Cullq&gu!
: - ‘g:_‘.’!:_

¥
+
3

ceni-Sational Products
: or the Bride

New Section:
IVING TODAY

 hoices for Contemporary Couples

Coo00043
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 UNIQUE
CAKES

Fiom she while 10 block sand, the Caribbean is
known for :ts mesmerizing beoches, epical
flowers ond exolic foods. Charmaine Jones of lsa
Thot Speciot—Outageous Cokes caplures all this
in Caribbeon inspited wedding cokes All shells
ond fowers are handmade ou! of icing

This pure chocolole cupie doll of the emly 20th
Cealury odds an elhaic 1ouch and o delicious
fovor lor specicl guests.

THE BLACK CAKE

This Cavibbean recipe is also known o3 the Christmas Coke
This version 15 one of many becouse The seciel o ihis recige
hos been passed down thiough generalions.

| pound Curranls

{ pound Kaisins

8 ounces Prunes

4 gunces Cilron

} leospoons Ground Spices
4 hlespoon Rum

1/2 pint wine

| pound Butier

1 pound Self Rising-silled Flow
| 4 ounces Dark Biown Sagar
10 large aggs

1/2 1sp Almond Exlract
Porchment Poper

Charmaine Jones

pan ond sel aside Cieum butter ord emaining sugor, odd ]
slightly beolen eg}g ol a ime {mnej Mix Io o creamy

Wosh ond puree the curroats,
pmnes and rcnsfns and pul inic @

consistency, add frun from jor Slowly cdd silied flour.
Consistency should not be ruany  Gsease coke pan os
follows {use shouemingl lo grecse ente pan, then cover

bottom of por with porchmenat poper, grecse potchmenl 21 2/72 20678

papar, fout enlne pon [lighly] noking sure no Hlowr 15 lefl

comess Boke b opproximetely 2 1/2 hours al 325 degices 20 ] /2 ] 6‘02 ] 3

until coke 15 springy and fem Compleiely cool before removing

hom pan Serves 12 or more

Coonoo44
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A1 wersary eepsa e kdition!

$4.95 US $5.95 Canada
* Sall Untit 4/15/93
March 1993

kixtra:

Afr ocentric
Prom Dresses

zl)zrzcr
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i 7
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T e i

i UJ\DREDS ' VT
T )roduct; f ' i : BRIDEJSBthmormw—a\

e, ng @h}a;&@og; L
7 D4
RAVEL SPECSL: ‘ & ‘o
he History of Bla ,,é’?

anta Fe Adventure « Mia 'And i
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Charmaine Jones 0 cweowtmmemse’ | F
Gasnt That Shecial C o e s o b

- New Jersey s ||
&(/& @(0‘2 Touch of Eleganceg

. BLACK BRIDAL FAIR

@

"-Su_niiay,'m:ch'm 19937
) 12.0{] Noon v '}' 00 PM.

s T A

For re.scrvat:ons nncI addmonal infunnauun contact:
CWC Emerpnw, Sb.u‘icy Incz Spm.lI] (908) 846-3363

M212720.0678 + 201/216-0213 [
110 BRIDES Today REDACTED
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y Bl lresses
e The Caribbean, e 190
paradise islands’ i ¢’
“urope, ,M| ol
beavenly botels > =mgﬁﬁ‘.«.m; B
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Isn't that Special

Outrageous Cakes

(212) 722-0678
(201) 216-0123 .

one are the days of the
plastic bride zad groom
on 1op. The wedding
cakes of the 90's are 23
much a stuement of personal style as it is
a symbol of hope and love, From traditio-
na! to fantasy you are only lilited to"your
imagination [n taste and concept.
Pyramidy, havnted houses with edible win-
dows with Yights, reallstlc sugnr flowers,
draped sugar lace, duplications of fabsic in
icing... Theae are just a few of your dreams
realized with "Isn™t that S5pecial -
QOutrugeous akes.”
Stacked cukes and theme cakes are all the

FELFTIIM

rage and Charmaine Jones, affectlonately
known a5 the *cake dive® is leading the
mition nto very unigue cake sryles. Her
sompuany prides iself on evenything being
vdihle on 1he cake. From peppermint
fowes o cammel uercream. The fla-
vours ure eadless, Cake Lsting paries take
place in the Cake Art Gull-ery There you

will be able 16 taste the flavour you have
selected for your wedding. Although there
are many portfolios and videos of work,
there is  nothing like seeing the cakes 3
dimensionaly upon entering the Cake Art
Gallery. Breathuking Nowees and displays

Fl avours
Cake layers and fillings
*

YELIOW CARE

Raspeberry preserve
Branana strawberry cream
»
PINK CHAMPAGNE CARE
Champagne creant
Raspberry champagne cream

-

SUNKISS LEHON CARE
Lemon castard
»
CHOCOLATE CAKE:
Chaocolale niousse
Fresb banawa cream
German chocolate
Hazelmit cream
Raspberry truffle
Creme de mintbe
£
CARROY GARE®
Plareapple cream
»

CAKES WITH LIQUORS
Sour cream chocolats/
brandied cberries
Bailey's Irish Cream/
Vanilla or Chocolate

JaMarcar Brack Caxn,

"Now over 100 flavours available”

all in sugar. Amazing wovks of Tnie Ant!
Over 100 delicious flavouts.

CDOD0048
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Isn’t that Special-Outrageous Cakes
presents :

—

.

_'f " Ak “‘

- 4 5357 =
N ST

http://www.foodstop.com (click on The Cakediva)

P LA

N
f
.I-
|

Hotos by Dennis Wolliford

email address : cakediva @ aol.com
(212) 722-0678 call for appointment (201) 216-0123

CDo000s0
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HENETMEENS

RINGS

precious -,
sfones -
are a girl’s

best friends

CONSTITOICONSTIE
- what’s in
. for Brides?

seled your gown according to your @]@.a:ﬁ-
B Dyp@ and C@{}rﬂ@ﬂ@gﬁ@cn dlgm N

Fall / Winler 1997

r'f i

' And as always, morveand | u

MR

more exclusive gowns |

uu:l usa $4.95

CDOvo05
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email address : cakediva @ foodstop.com
(212) 722-0678 call for appointment (201) 216-0123

;UPha;i.os b); Dcnnils Wof!y'ord o
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TRENDS
DESIGNERS

STORES FOR

" THE BRIDE

HER MOTHER
AND MAIDS

718%6"4782

SPRING/SUMMER 1288
DISPLAY UNTIL JUNE 24 ™
[h ATB23 1JSA $4.95

CDOo000S3
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Cakedivacom

Ordex Your
Cakediva Updates:
2GR} Greeting New stuffin Gallery and Press
Cards here! sections of this site!

Yon can contact us at: (212) 722-0678 or (201) 216-0123

© 1999 - 2008 Cakediva.com
All Rights Rescrved
Any use of the images and/or content from this website without the owner’s prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.

CDO00054



© 1999 - 2007 Cakediva.com

All Rights Reserved ,

Any use of the images and/or content from this website without the owner’s prior written consent
i5 expressly prohibited and will result in prosecution to the fullest extent of the law,
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Hero Is the Cakedivs Presa/Clicnt Listing

B

Books

oming Together
by Harriet Cole & John Pinderhughs

Jurnping the Broom ition
by Hartiet Cole

Ma (]

apazi
November, 2005

New York Weddings.
Spring, 2004

Sayoy Mapazine,
June/Fuly, 2003

The Record,
April, 2003

New Lj
February, 2001

Instyle Wedding Magazine,
Spring, 2001

Essence Magazine,
February, 2001

F Magazine
QOclober, 2000

Manhattag Bride Magazine,
Spring/Summer, 2000

a ide Magazine
Fall/Winter, 2000

Geraldo Rivers -
Rolanda

Gordon Elliot
Donabue

NBC Weekend Today Show
All My Children
One Life To Live
The City (Loving)
Robert Wagner
MGM

Kate Spads

Iyanla Vanzant
Beyouce

Slick Rick

Fat Jos

Ms. Jones

Wendy Williams

New York Times

Daily News

Essence

Elegant

Wedding Dresses Magazins
Bride Magazine

Bridal Guide Magazine
Wedding Magazine
Signature Bride Magazing

Victorla

TimeOut New York
New York Weddings
Savoy Magazine

The Record Newspaper

Jumping The Broom (20d Edition}
Jumping The Broom (ist Editlen)

Jumping The Broom (Wotkbook)

Coming Together

Victoria's "Romantlc Weddings"

© 1999 - 2007 Cekediva.comT™

Rights Resorved

Mymof&chsgumdfmmﬁﬁmlﬁsm&amm
the owner's prior written comsent
is expressly prohibited and will result in prosecution to tha fullest

extent of the law.

Dow Chetical Lo o
Morgan Smnlcy-C!nlﬁren's Hospiﬂl
Big Apple Cireus | .



#6561 oungrAvly
AUNZEJBPY PJEJ0JB0Ng WOy

9661 ‘€T Amy
oyopdy) 810G deoy

L661 Kl
JUIZCBEN es0adui(] Ja9ig

6661 ‘81-11 Arwruga,]
BURRFRN IOX ASN IRGSII]E

D00T ' 1€ 3990100

CDo000s7



85000002

Noah Keefer and Julia Santos' Wedding

Miriam and Stewart Chandler's Wedding

Copyright April 2007 by David Tutera

© 1999 - 2007 Cakediva.com™ -
' All Rights Reserved
Any use of the images and/or content from this websnte without
: the owner's prior written consent

,I is expmssly"pmhiblted and will result in prosecution’ to the fullest
extent of the law.



© 1999 - 2007 Cakcdiva.com™
All Rights Regerved
Any use of the images and/or content from this website without the owner's prior written consent

is expressly prohibited and will result in prosecution to the fullest extent of the law.
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"] can't beHeve it's a real cakel™ That is usuel reaction aﬂersecmgthmcakm displayed at
various oelebrahons Yes, you can have your cake and eat it too! Not only arc they edible works
of art, you also have a choice of over 100 délicious flavors. Cake tasting partics help you decide
which flavors your guest will like the best. Specializing in ethuic celebrations, Charmaine
"cakedive® Jones can accommodate from 6 to 1000 guest at any party. All decorations are
edible and custom made to each client specifications to ensure it's unique one-of-a-kind flair,

How does she come up with these desigas? By listening to her clients and interpreting what
they want along with their help. Like duplicating the Taj Mzhal, A haunted house with edible
windows with lights, A bust of Michael Jackson, the Empire State Building, the Arch De
Triumph ...

Some of her clients include ... Erykah Badu, Queen Latifah's mom, Michael Jordan, Jay Leno,
Susan Sarnadon, Charles Oskley, ... However, ghe says " Although I do have some celebrity
clients, I make cakes for everyone, because these cakes make the party and I love seeing my
clients baving & grand time ... this to me is the ICING ON THE CAKE!!

£ 1999 - 2007 Cakediva.com™
All Rights Reserved
Any use of the images and/or content from this website without the owner's prior wiitten consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.
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For ordering information,
or to mske an appointment,
you can contact us at:

CakedivaTM

16 E. 38th Street
New York, NY 10016
(212) 722-0678

CakedivaT™

324 Monroe Street
Boboken, NJ 07030
(201) 216-0123

Email: cakediva@aol.com

Pink Champagne
Pound
Tiungerine Orange Zest

Old Fashion Chocplate -

Buteei Chocolats
Ca
Red Velvet

NOTE:

Cakes start at $8.00 -

,Cooonut

Pmesppch _ P

" Chocolate Mousse:-

Bavarian Cream

Guava

Apricot

(Regular, Lemon, Orange, Caramel)

. petr person

+» Cooldes beginatss.oﬂ (minlmnm order 50)

. Mini Cakes begiii st $15,00 ($800 miinimuse order)
. 'I'hebasepmefnrmyﬂnvehymebeglns at $600.00

Wedding Cakes begin at $500.00. -

*Aﬂdecamﬁommmdemdsugwmdmnﬂaﬂk

*EdibleSeaShdhcm bemdordaed—caﬂjbrpﬂdng

© 1999 - 2008 Cakediva..com
All Rights Reserved

Any use of the fmages and/or content from this wehsite without the owner's prior writlen consent
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SOAP OPERA CAKES
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AFROCENTRIC AND ETHNIC CAKES
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EXTREME CAKES
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CONCEPTUAL CAKES
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WEDDING CAKES
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NOVELTY CAKES
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CORPORATE CAKES
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CAKE ALTERNATIVES
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Coming Togeﬂlel: =2 Cdeh'atmns for Afncan Ameﬁcan Families . .
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Jumping the Broom — The African—American Wedding Planner

Second Edition
by Harriet Cole
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Essence Magazine, November 2005

Profit from your passion.
By Ingrid Sturgis

Plan for the Long Haul

Charmaine Jones loves baking cakes. And as owner of the
Hoboken, New Jersey—based company Cakediva, she has

| seen how revenue from a favorite pastime can fluctuate. For
y 15 years she has created spectacular cakes for soap-opera
weddings, celebrities and corporate clients, as well as
Afrocentric-themed cakes for African-American weddings.

Credit: Peter Chin
Jones puts finishing touches on
one of her tasty creations.

© 1999 - 2007 Cakediva.com™
. All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.
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New York Weddings Magazine - Spring 2004

.

Cakediva
720 Monroe Street, Hoboken, N.J.
212 - 722 - 0678; cakediva.com

Charmaine "Cakediva" Jones is best known for her
African—inspired cake designs, but she'll whip up pretty
much anything. Jones turns out more than 100 flavors,
from pink champagne cake and Heath-bar chocolate
“crunch to standard lemon—poppy-seed. Prices begin at
1 $500 (for 80 people)

© 1999 - 2007 Cakediva.com™
All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fillest extent of the law.
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",It might be a cuhnary feat of art, ‘but who wants to eat tt‘-’ ,‘
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The Queen of Cake

Artisan Charmaine Jones turns flour and sugar into jaw-dropping visions.
By Eunnie Park (Staff Writer)

Do not offer Charmaine Jones cake.

But if you must, prepare yourself for negative feedback. She is the nationally-recognized
"Cakediva® with sky-high standards, and no ordinary cake will impress her palate.

"You really don't want me to try it, because I'll tell you the truth," says Jones. "Ang the majonty
of the time, the cake the I taste from other places is nasty."

The nastiness of her competitors' cakes is what inspired Jones to open Isn't It Special/
Outrageous Cakes in Hoboken and Manhattan more than ten years ago. The Indiana native
came to new york in her early 20s after completing her masters ini art from Loyola University.
She initially wanted pursue a career in music but fell into baking when she realized that the
cake industry needed her more.

" was very dxsgustcd with what I saw was available,” she says. "So I felt that if I was looking
for that to change that was my life's callirig — to try to change the world of cakes."

Drawing on her artistic background and the skills she leatned and inherited from her mother, a
French pastry baker, and father, an architect, Jones began constructing cakes that are as
delicious as they are beautiful. With fondant as her canvas and sugar, her clay, she created
cakes that make people exclaim, "Girl, you a diva. You the cake diva," she says.

At first, she was baking for acquaintances and other random connections, but as the word
spread about the Cakediva, her clientele grew. She was able to open her own bakery in
Hoboken in 1990, and then Manhattan in 1991. She now does her baking in Manhattan and
keeps the cake gallery and sugar room in Hoboken. The gallery reveals hundreds of
photographs and models of Cakediva's previous works. One cake looks like a bouquet of
flowers, another, an enchanted castle. .

Some of her recent or&ers include a 6—foot gavel cake for a judge in New York, a four-tier box
birthday cake for the producer for "the Early Show", and a six~tier with edible CD's and a sugar
sculpture of Notorious B.I.G. for the Christopher Wallace Memorial Foundation.

Working with a staff of three to eight people, Jones creates cakes that may weigh hundreds of
pounds and take days to make. in the past, she has delivered cakes for overseas clients in the

overhead compartment of an airplane.

Jones' client have a choice of 11 cake flavors and 13 fillings; the most popular combination is
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pink champagne with coconut filling, she says. The base price for a novelty cake is $250,
wedding cakes start at $500. Multi-tiered and highly decorated cakes can cost thousands of
dollars, but for the time, labour and quality, they are worth every penny and more, says Jones.
"If you want a regular cake, you wouldn't be coming here," she says. "Cakediva is a major
name we have to live up to. We don't just put everything we have into it, we put our life into it."

Jones bakes for weddings, birthdays, corporate events and other special occasions. Her former
clients include Erykah Badu, Michael Jordan, Jay Leno, Susan Sarandon and Queen Latifab's
mom. Her cakes are also ofien featured on many soap operas, including "One Life to Live" and
"All My Children".

A dedicated fan of ABC Daytime, Jones has been watching the two shows since they premiered
more than 30 years ago. She loved the handsome actors and the twisted plots, but hated the
stale looking cakes in the wedding episodes.

I knew that the guy who's in charge has got to be disgusted with that cake because me,asa
viewer, was disgusted," she says. "I knew I could do better."

So she went to the studio and made a pitch to Jimmy Balzaretti of the props department in "All
My Children.” Her first cake was for a couple that met over the Internet; she proposed making a
three—tier wedding cake with bride and groom computers on top. Since then, Jones has been
doing the cake for all weddings on the show.

"Her cakes, I think, are phenomenal,” says Balzaretti, who has been working with Jones for
about then years. "She's very good with color and texture [and] she does know our needs.”

Cakediva gets most of her inspiration from things other than cakes, she says. Seeing a chipped
pavement or the texture of a fabric can give her a new idea. And her ideas must be original and
unprecedented, she adds. "T've always been a leader, not follower," says Jones. "I can't stand to
do what someone else has already done. I'd rather die."

She would, however like to help others to do what she has done. She plans to write a cookbook
someday, teaching people how to make these outrageous cakes themselves, she says.

In the meantime, don't invite Jones to your birthday expecting her to bring a three-tier mega
cake. One thing she dislikes is to bring her work home — or to a party.
"T'd rather bring buffalo wings," says Jones. "Something other than cake, which is what I do

everyday.”

© 1999 - 2007 Cakediva.com™
All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.
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. Tiers of Joy
* Charmaine Jones scu}pts edible works of art
" inher Hoboken cake studio. -

New Jersey Llfe, Mag_amne, February, 2001

The creations of Charmairie Jones, aka The Cake Diva, are
so fantastical that they make people wonder whether they're
really cakes. No worries, though; Charmaine's creations
taste as ,good as they look. '

Everything al_)oﬁt them is palatable. Even dewy decorative
roses, which appear to have been plicked directly from
nature, can be popped straight into the mouth and savored.

The daughter of an exacting French pastry baker mother and
an artist/architect father, Charmaine makes edible works of
art, The former model-music composer, who hioldsa -
master's degree in fine arts, says "every cake must be better
than the last." That's no short order for this six foot-tall
woman whosge first cake was an eight-foot by four-foot cake with six tiers-a Jamaican black
cake top with a chocolate ship and slaves-that she created for the Schomburg Center for
Research in Black Culture in Harlem.

Her extensive repertoire knows few limits. When a client presents Charmaine with an idea,
she’s likely to push the idea as far as-the client's sense of the dramatic will allow. Her two
speclalt:es? Saying "yes" to cancepts others have said can't be built and creating cakes that can't

be duplicated. Her company is appropriately named "Isn't That Special Outrageous Cakes.”
Charmaine has repfoduced the Tai Mahal in butter cream and fondant; built a haunted house
cake with edible windows and lights; made a facsimile of the Empire State building in cake;
and, for the openmg of Atlantis on Paradise Island Bahamas, baked a four-tiered cake to house
a water-filled aquarium with live fish. Her client list includes celebrities (Michael Jordan, Jay
Leno and Susan Sarand_on), but every client will reap the benefits of her perfection and
enthusiasm, She particularly likes to work with brides, to execute their wedding cake fantasies.
"I want people to cry with being overjoyed when they see their cake," says Charmaine. "I do
everything I can to make their sweet dreams ¢ome true.”
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- InStyle Magazine's Wedding Issue, Spring 2001

- © 1999 - 2007 Cakediva.com™
o _ All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
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Essence Magazine, February, 2001
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So Divine

Great Job Batter Up: She's a multilayered angel making the devil's food with a touch.
of cheesecake, but whether she's baking for the soaps or for real-life dramas,
Cakediva always delivers.From Food Arts Magazine, October, 2000

[nterviewed by Chris Styler

At over six feet tall, not counting the store-
bought hair and heels, Cakediva is not a
presence you're likely to miss when you
stroll through your next bridal show. One
look at the statuesque, figure in stiletto
heels, gold lamé miniskirt, and blond mega-
wig, and you know this ain't your mother's
Betty Crocker.

Cakediva-aka-Charmaine Jones-puts the "special” into Isn't That Special-
Dutrageous Cakes, her Hoboken, New Jersey-based company, which produces
show stopping cakes in styles like "Extreme", "Afrocentric,” "Novelty," and
'Conceptual." When Jones started the business out of her tiny Manhattan apartment,
she didn't have a clear idea of what to expect. What she did have was a master's
jegree in fine arts from Loyola University,. an architect for a father, and a mother
with French baking experience. All of which came in handy when she began forging
-emarkably complex and beautiful cakes that are as much edifice as they are dessert.

hitmsHanladinm mamfrmannfneaen fnadarts hioe] 71 oF €3 TINOMAT 10407 DA

CDo00G92



LNl

As for training that might be more germane to the

art of baking showcase cakes, Cakediva took a lot of
baking classes to figure out, as she puts it, "whatI
didn't want to do."

The process of elimination was a long one. It began
when Jones, who had promised ber, father the above-
mentioned degree, delivered the goods, then
promptly loaded everything she owned into her car
and drove to New York City to pursue modeling.

Over the next to years, her new career went well, — Cekedivaamivesat ABCstudiosandgets
but try as she might, she couldn't put her mother's m&# heavy but Taglle cale to fhe
baking influence behind her. "I couldn't run away =~ Fhoto by Robert Milazzo

from cake," says the fated Cakediva.

In the early 1990s, Jones was using her tiny apartment to turn out dramatic cakes-
some of which climbed as high as eight feet and was transporting them to her clients
in taxicabs. One contact led to another, and, in 1992, she was asked to prepare one

of her afrocentric cakes for a photograph to be included in Jumping the Broom.- The
African-American Wedding Planner by Harriet Cole. The book, which has gone on

to sell approximately 9 million copies, led to Jones' introduction to the fantasy world
of soap-opera weddings, birthday celebrations, and showers.

When Jones, an avid fan of "the soaps," saw that Noah and Julia, an African-
American couple on ABC's All My Children, were engaged, she began pleading her
case for preparing their wedding cake. That particular cake took a while to see the
light of day'- in true soap fashion, Noah was arrested at the altar before the rites
were performed and the vows weren't exchanged until he was able to clear his name.
Since then, many of Jones' cakes, accompanied by more or less drama, have
appeared on soaps like A4l My Children, One Life to Live, and The City.

As the business grew and began to take up more of her time, Jones realized she had
to either commit to her avocation or ditch it all together. Fate steered her to a friend
who knew about some space available in a Hoboken, New Jersey, warehouse. Space
was about all there was -just wooden floors badly in need of repair and walls that
were half sheet rock, half exposed chicken wire."Honey, 1 had no money!" Jones
recalls. I did those floors myself I'd tear one piece of sandpaper into eight pieces,
wrap one piece around each of my knuckles and go fo work!"
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Over the course of two weeks-
during a snowstorm that virtually
stranded her in the new place-Jones
managed to transform the floors and
browbeat her new landlord into
finishing the walls. The finishing
touch was to paint a wraparound
floor-to-ceiling mural, and her first
show room was bor. It was around
this same time that Cakediva was
born.

Under the watchful eye of OLTL's set designer Rodger Moody,
Caked:vaputsafcwﬁmshmgtouchesonthcoake
Phaoto by Robert Milazzo

Jones sometimes found herself spending eight-hour stretches making sugar flowers
and working so hard, she recalls, "that I had to have an alter ego or I'd go crazy."
During a trip to Los Angeles, while walking down Hollywood Boulevard, "This big,
red, Marge Simpson-looking wig, and this other big blond wig were just screaming
at me," she explains. She went with the blond, bought some shoes and a skirtto
complement the outfit, and hasn't Jooked back since.

Cakediva is no mere schtick. This is serious cake. Working with hundreds of
possible cake, filling, and frosting combinations, Cakediva makes cakes from small
to huge and from more or less traditional to totally off-the-wall, prospective clients
can sample the cakes at an annual tasting held in her show room or at other ¢vents
like the bridal show held last February at New York City's Pierre Hotel. Given the
lengths that she goes to research, create, and schlep her creations, it's no wonder
they don't come cheap. A simple novelty or birthday cake starts at around $250.
From there, depending on size, theme, and other factors, the price climbs.
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Cakediva doesn't bake in her showrooms. She ships
premixed dry ingredients, "drys" as she calls them, to
a local bakery where the baking takes place. The
cakes are returned to Cakediva, who, along with up
to eight assistants in peak season, works her magic
on them. Her Web site (www.cakediva.com) and
portfolio feature dozens of examples of her work,
and it's an understatement to say there are no hard-
and-fast rules. How about a tank of live goldfish as
one of the layers (for the opening of Atlantis
Paradise Islapd in The Babamas in 1998) or a bust
of Michael Yackson (for People magazine in 1997)?

Impressive as these cakes are, the stories behind
them are serious rivals. I loved hearing about the
cake Silvercup Studios in Queens commissioned to
thank Wendy's owner Dave Thomas for his Cakediva exits the set
business. "It was really a whole bunch of cakes," Fhoto by Robert Milazzo

Jones explains.

Tts central "burger" portion was frosted with chocolate mousse and chocolate butter
cream, and topped with three round "pickle cakes," a fondant onion slice, and
squiggles of mustard-colored butter cream. They were all sandwiched between two
"bun' cakes-the top one removable, of course to reveal the pickle, onion, and
mustard combo beneath it.

For the 105th birthday of a woman who credited her long, life to breakfasting on
Total cereal Cakediva fashioned a 200-pound replica of a box of Total, complete
with three-dimensional flakes of cereal and milk made from thinned royal icing.
Jones flew to Ohio to prepare the cake, a 12-hour process that was completed just as
the man who had promised to drive the cake to Indiana reneged on his offer. "So
there I was," she recalls, "stuck in Ohio with a 200 pound cake in the shape of a
cereal box and no way to get it where I was going. Let me tell you, that was too
much drama for yo' mama." Help came in the form of an offer from a bystander who
had watched, rapt, as Jones completed her work. Cakediva once again emerged
triumphant.
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With all this work, and the soap opera-style drama surrounding it, one wonders that
Cakediva ever sees the light of day. "It's an ordeal,"Jones admits. "The lashes, the
heels, the wig." As I listened to ber incredible stories, most of which start with
"Baby, check this out” (as in "Baby, check this out-let me tell you about the time the
cake spies came to visit"), I got the feeling there's a book in there. When I suggested
this to Jones, she responded, "Oh, I know. Adventures of Cakediva. I'm working on

it baby."

© 1999 - 2007 Cakediva.comT™
All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.
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From BET Network's Weekend Magazine, January 2000'

For most bakers, a little sugar, flour, butter and milk make a cake, But for Charmaine Jones,
they make works of art. The self-described "Cake Diva" whips lifelike flowers, mud cloth or
haunted houses from butter cream, fondant and sugar paste.

Although her specialty is multi-tiered Afroncentric wedding cakes with sugar cowry shells and
chocolate and vanilla mud cloth, her repertoire is outrageous - just like the company's name,
Isn't That Special Outrageous Cakes at her gallery in Hoboken, N.J. (www.cakediva.com or
201-216-0123).

"Every cake I do has to be better than the last,” Jones says. "A cake with roses, I make them
look as if the roses are breathing." Her talent comes from her mother, an exacting French pastry
baker in her hometown of Gary, Indiana. And father, an artist and architect. But she never
thought baking was her destiny. With a master's degree in fine art, Jones modeled for 10 years
and composed music for commercials, TV and films. After creating a cake for a friend's child
who was allergic to flour, word-of-mouth orders came in.

Her first "outrageous” cakes was eight-feet-by-
four feet with six tiers. The potently rich
Jamaican black cake at the top had a slave ship
with chocolate slaves and licorice oars. It was
created for the Schomburg Center for Research in
Black Culture in Harlem. For the opening of
Atlantis on Paradise Island, Bahamas, she made a
four-tiered with a water-filled aquarium and real
fish. Jones has also created edible corsages for
one wedding, as wedding cakes for "One Life to
Live" and "All My Children".

" make the cake as dramatic as the clients let me," Jones says. Such artistry doesn't come
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cheap: a cake that feeds 30 starts at $200. But it's worth it, says Melvin Williams, a New York
Jawyer, who ordered a lilac cake with a music box inside since his mother collects them. "It was
nothing short of fantastic," he says. "My mother didn't eat the cake right away..She said "It was
too beautiful."

"I want people to cry with being overjoyed," Jones says. " I do everything to make their sweet
dreams come true."
— Ingrid Sturgis.

© 1999 - 2007 Cakediva.com™
All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.
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Let Them Eat Cake: The Cake Diva

The sweet success of cake diva
Charmaine Jones, and her secrets for a
great wedding cake.

From Kay Jewelers' 'Dolce Vita'
Magazine

EVERYTHING FOR THE BRIDE TD BE

WIH' 3 TR I.# ai !t ChY HAMATL CRUISLS

L3013+ N THE ERMAMES

Nl

WITH HER GORGEOUS looks and tall stature, it's no wonder that Charmaine Jones was a
fashion model for more than a decade. But a cake diva? Actually, it's not such a stretch since
Jones' mother, a French-pastry chef, taught her daughter to bake early on and because of Jones'
superior artistic ability, as well as her master’s degree in fine arts.

Jones came up with the idea of a cake-design business when she was planning her own wedding,
in 1990 and saw a void in the market. "I wanted a purple-and-gold cake with grape-flavored
filling inside, but everyone said they couldn’t do it," says Jones. So she baked her own wedding
cake and made it to match the brocade pattern of her bridesmaids’ dresses but with an Afrocentric
twist. She gradually eased her way into the business by baking cakes for family friends and
business associates. Since she realized she could't be a model forever, she thought she could
make a go of cakes full time, especially once she realized there was nothing ethnic and fresh in
the cake market. "Everything is really on the Victoria-n edge,” says Jones. "And there's nothing
that has to do with Asian, African, Latino or Jamaican cultures.
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Requests for Jones' cakes come from all over the country, as well as Jamaica and the Bahamas.
For the recent opening of the Atlantis Resort on Paradise Island in the Babamas, Jones created a
cake that had live goldfish swimming in it. "It was just the wildest cake 1 ever did," says Jones.
The cake was essentially a four-tier aquariurmn in a hexagon shape with die resort's signature
swordfish on top. It was her biggest endeavor because she had to "waterproof” the cake but still
be able to feed the fish. "It sure was a challenge,” she admits.

And her cakes are as tasty as they are wild. The cakes are covered in fondant, a sweet, elastic
icing that gives a very smooth appearance. Underneath, instead of marzipan, an overly sweet
almond paste, she uses butter cream, a frosting that has a nice texture and can be blended with
other flavors such as chocolate or mocha. Jones goes through this labor-intensive double-icing
process because she believes a cake should taste as good as it looks. The producers and stars of
ABC's soap opera A/l My Children must have thought her work was worth it, too, since she
repeatedly gets asked back to the show. Afier creating a delectable cake for the wedding of the
characters Noah and Julia, she was contracted to design another sumptuous creation for the
Valentine's Day wedding of Marian and Stewart. To get the color just right for the fabulous pink-
champagne cake, Jones had to blend fruit juices together. "It's all trial and error, but it's fun,” says
Jones.

Her recommendation to couples trying to choose their wedding cake:
"Make any kind of statement you want to, because cakes are art.”

© 1999 - 2007 Cakediva.com™
: All Rights Reserved
Any use of the images and/or content from this website without the owner's prior wriiten consent
is expressly prohibited and will result in prosecution to the fuilest extent of the law.
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'ﬁmeOnt N‘e’ﬂ»’I Yorl't Magazine, February 11-18, 1999
GET I‘IITCHED IN STYL]E",l :

Inthe Fehmary 11-18, 1999 isue of TimeOut New York Magamne, the CakeDiva was featured
in an grticle titled 'Aisle Take Manhattan’, a comprehensive weddmg planner complied by

Tamar Schreibmman. This gulde is for anyone who wants to get hitched in style. Isn't That
Specitil - Outrageous Cakes was also listed undér the Afman-Amenoan category of the "Eating- -
Out' section of the wedding gmde

For the smtab]y grand—and——modern—-dessert, Charamme Jones owner of Isn‘t Thats Special-
Outrageoits Cakes in Hoboken, will build majestic tiered cakes decorated with 24-karat edible
gold, tropical sugar flowers and African and Egyptian symbols Jones recenﬂy provided a
daz.zlmg cake for a scene in All My Chﬂch'en. "It was crazy pmk,“ 30nes says laughmg.

- } .
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Charmaine Jones The Cake Diva of Outrageous Cakes

- From Black Diaprosa Magazine May 1997
Interviewed by Michelle Phipps

In the African-American wedding planner by Harriette Cole, "Jumping The Broom: Wedding
Workbook," there is an exquisitely created four-tiered wedding cake with African symbols and
colors." This is the mother of all cakes," says Charmaine Jones, the proud creator. "It is the one
that started it all. Many people want a cake like that, but they might change the pastel colors to
colors of royalty, purple and gold, or African royalty, white and gold." She adds, "In each cake
I create, 1 set the trend like the one in "Jumping The Broom.'

Charmaine Jones is the owner of the six-year-old Hoboken, New Jersey company, Isn't That
Special- Outrageous Cakes. The company is no bakery, it's a cake gallery, where Jones is the
sculptor. The former model-music composer grew up in Gary, Indiana, the child of a French
pastry chef and a painter-architect. Although she spent a great deal of time helping her mother,
she was always in awe of her father's talents and spirit.

Even though Jones now has a successful cake business, her path was not
always clearly defined. After she received her master of fine arts from
Loyola in Chicago, she went to New York and modeled for 10 years. "1
was basically running away from cake,” she says. After modeling, she got
into the music business. However, she felt that the male-dominated
industry was stifling her creativity. Finally, she stopped running from cake
and began to examine what the so-called top bakers in the mdustry were
doing.

"] got depressed about the cakes out there. Bakers who were top in their field prommed that
they can do anything in & cake. So I asked for a grape cake - purple on the outside, grape on the
inside. They wonld say, anything, but that,’ so I said okay, 1 can do that," she reflects. She
decided to combine her talents in art and baking. And "finally decided to get into cake because
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of what was being offered. I had a mission - to set the trends for Afro-centric cakes."

And that she has.

Since Jones' cake appeared in "Jurnping The Broom," her wedding cakes
have been seen on television weddings, including the day time soaps, "All
My Children" and "One Life To Live. " She also did the cake for
television personality Geraldo Rivera's 50th birthday, for NBC's
celebration of Jay Leno's first year on the air, a life-size bust of Michael
Jackson made for People Magazine, and several unusual wedding,
: 4" anniversary and bnthday cakes for the general public. She believes that
. ¢ referrals make it easier for her to get business..

¥ "I don't always have to go in proving myself, because B’
I've already proven myself. I get referrals from people I've done cakes for -
before, who may want to reorder. We just do everything over the phone and e
they know it, s good.” The creativity comes from a collaboration between |
Jones and each client. If the client has a themed-wedding, they would come E¥8
up with an unusuat design together Jones is very proud of some of the |
creations, many of which look extremely realistic. "Each cake is like a child skl
being born,” she laughs. So each one is different. When it comes to her specialty, the Afro-
centric cakes, she can do edible African tapestry, symbols, edible gold, realistic kente cloth - all
in icing. To Jones, creating the flowers are the most time-consuming. She and her staff of eight
can spend an entire day creating sugar flowers, getting only a handful.

IB® 4 As a young African-American business, Jones states that it is necessary for
B A her to "have my hand in everything," so Isn't That Special would not fall by.
AL She proudly adds that, "The amount of money we've made so far, has
\ doubled.” This maybe because of her credo that a wedding cake shouild
encompass all aspects of beauty - the visual impact as well as the taste.
"Unfortunately many people think that you have to sacrifice one for the other.
But after the cake is cut, the visual is gone and you have pictures to
unmormhze it. But the cake must taste good. Otherwise, why do it?" she states penswely Asa
means of passing on her expertise to the community, during the slower months in January and
February, Jones and her staff will teach the art of cake making. With really good students, she
will take the money eamed from the classes and utilize it to pay the best student to help with
the cakes during the busier months, Right now, she is putting together a book of cake recipes.
Charmaine Jones wants to take her business onto the next plateau hope- fully becoming a house-
hold name, Cake Diva. She expects to give Betty Crocker real competition. Jones' cakes are
extraordinary. They are sculptured works of art, which at times seem too beautiful to cut. But
Jones prefers the flowers to be eaten and savored rather than thrown out. She has a God-given
talent that will take her to other dimensions of cake design.
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From Sugarcraft Magazine, May/June, 1994
New York Show Cakes :Charmaine Jones

Charmaine was just inheriting the family business when she began creating cake sculptures in
1990. The daughter of a French pastry baker and an architect/artist father, she obtained a
masters in Fine Arts, become a successful model find then quit to form

ISN'T' SPECIAL:OQUTRAGEOUS CAKES.

Affectionately known as the "cake diva". she makes 5 wedding cakes per week ranging in price
from $150 - $2,800. "I work in all mediums but I prefer sugar paste with a butter cream filling,
I love to work with all techniques but like to experiment and create my own'. Her cakes are
personalized to her client's taste and she uses dozens of different fillings such as chocolate and
raspberry, champagoe, vanilla with pineapple, banana-coconut and even lemonade and bubble
gum flavoured kiddie cakes!

“There used to be a time when most cake decorators worked with
butter cream. But nowadays especially in New York a variety of
mediums are being used. A lot of imagination is becoming more
prevalent. Stacked cakes and theme cakes have become all the

o

rage".

Charmaine's style is eclectic and saturated with "visual
decadence”. She describes her cakes "as the moment when style
and palate are equally satiated". She is also famous for her
Afrocentric cakes featuring African ancestral themes. Her motto
is "everyone deserves a great cake at least once in their life and I
am here to fill that need".
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We were delivering the cake to Pennsylvania. Following the directions exactly how they were
given, we were almost there but not quite...After 2 1/2 hours of driving I said to my partner that
maybe we should stop and ask someone where this location is at...there was no one in sight...for
miles!

The mood was tense! Nothing but fields of open space.... Out of nowhere appeared and image
and the closer we got, the more colorful it became....what was it...oh my goodness...I couldn't
believe my eyes....it was...a clown! I said, man oh man, no one is going to believe THIS!!

He bent down and starting giving us directions as we intently started
taking notes...it was so hard to take him seriously with his huge red
nose. He bent down further to reveal his tiny little hat on his big head...
and I just had to fall out with laughter.

His friend was calling him to get going and I looked back to see his
friend driving a teeny tiny car looking wilder than he did...We thanked py
him and followed his directions only to find they were not entirely
complete...My assistant exclaimed "He gave us the wrong directions"!
I said "What did you expect...He's a CLOWN!" Not to worry...we
found it three blocks away!!!
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So you have decided to go with our company. But I don't understand why you've waited so
long. It's her 125th birthday and she attributes to eating Total Cereal. Ok...but you want it in
Warren, Ohio by Thursday...Today is Monday! Let me call you back in two hours and give you
an update on our status! After hanging up the phone, I booked a flight to Detroit...

A bakery that I work with there was willing to bake this cake for me to come and decorate. I
arrived Tuesday afternoon...and I could feel the clock ticking quite loudly...I knew this one was
going to take a long time because it was direct decoration on the cake. This means that nothing
could be done in advance. No one else had any idea that this was quite an undertaking. By the
time I was at my first destination and got settled, everything was closed. 1 had all of Wednesday
to do everything. Blood pumped as the knot in my stomach started growing more painful by the
hour. I am a perfectionist, and 1 knew it takes time to be that. My beeper was going off, but it
was adrenalin rush.
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Getting to the bakery that morning, I quickly assessed that this cake is going to end up
weighing about 200 pounds. Do you know how many colors the Total Cereal Box has? All the
colors had to be made from scratch, but I knew it could be done. CONCENTRATE, LOOK AT
THE BOX, LOOK AT THE CAKE, LOOK AT THE BOX, LOOK AT THE CAKE... and
make this cake that box. Starting from the colors from the back of the box, everything was
layered and stacked. The flakes in the silver spoon would look great if they were coming off the
cake I thought. My beeper went off. They have changed the location of the cake delivery. It is
to be delivered that night at a hotel in Toledo, Ohio, and then someone else would deliver it and
drive it six hours to Warren. The pressure was on! I hope the person's car was big enough!

Finally at 11:00pm it was finished and delivered to Toldeo for it's jaunt to Warren. It was so
beautiful that I didn't want to let it go. As I waved goodbye to the cake, I felt1 had become one
with this masterpiece and had given my all and then some. I must thank all the people that
made what seemed like the impossible "possibie".

Holly Sweets and Balloons.

© 1999 - 2007 Cakediva.com™
All Rights Reserved
Any use of the images and/or content from this website without the owner's prior written consent
is expressly prohibited and will result in prosecution to the fullest extent of the law.
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Category: Celebrities

Rip-off Report: Cake Divas, Owner Is Leigh Grode Delivered wrong Iron Man cake to 11 year old birthday... Page1of3

Register to Fili

Cake Divas, Owner Is Leigh Grode Delivered wrong Iron Man cake to 11 ye
old birthday party and gave no money back Culver City California

Cake Divas, Owner Is Leigh Grode

9626 Venlce Blvd Phone: 310-287 2609
Culver City, California, 90232 Fax: 310-287 2463
U.S.A.

Submitted: 6/22/2008 11:35:23 PM

Gina
8 los angeles, Cafifornia Modified: 6/22/2008 11:35:00 PM

On may 30, 08 paid cake divas(they make celebrities cakes, been featured in Jet
magazine, wedding guide and wedding ¢hannel etc) to make a Iron Man cake from a
picture I personally bought In to them.

They said they can make It, paid them $230.00 (included the $80.00 deliverely fee to my
11 yr old son birthday party). 1 week later {day of party) the cake arrived 15 minutes
before the party started (which I was told it will arrive 2 hours before). When 1 arrived
there with the party group, we opened the cake to cut it and it was not the cake I pald her
to make.

My son was upset, didnt eat any of the cake, and the cake didnt even look nowhere near
Iron Man, It look like Tin Man. It was ugly. We cut that cake and the top of it was so hard,
you could of took a knlef and hit it and it did not break.

The inside of the cake was hard, like it was made about 3 days ago {and she sald she
makes her cake the same day and she lied). I called them and 3 days went by and they
still didnt ¢all me back and on the 4th day, I got the owner Leigh Grode and told her about
that bad cake. 1 was so embrassed with my family, friends, coworkers there.

She asked me to bring her another picture and I drove over there and gave her another
plcture, she said it will be ready tomorrow and I told her just refund the money and she
sald she will make a new cake instead. 2 hrs pass she called back and I was sick, so she
talked to my mom, asked her what type of filling I wanted in the cake and I said none, so
she sald 'she never heard of a cake with no filling in the middle' and my mom said thats
what my daughter wants, and she said she cant have the cake ready for the next day
because she has a lot of celebrities to do cakes and well she will get to it next week and
my mam sald no and she said well ' I was dolng your daughter a favor by making the cake
cause 'I dont have to make the cake' and my mom told her ‘If you made It right the first
time, you wouldnt have to make another one’.

Lelgh said well as far as she concerned she aint making another one she dont have time
and she does not have to listen to this and hung the phone up in my mom face. I called

http://www.ripoffreport.com/reports/0/343/RipOff3343035.htm
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Rip-off Report: Cake Divas, Owner Is Leigh Grode Delivered wrong Iron Man cake to 11 year old birthday... Page 2 of 3

very unprofessional jewish owner. She has a very smart mouth on her and I guess she %
figured {African Americans dont have nothing). Well 1 took pictures of that ugly cake she

delivered {for my proof for court), See I am a business owner myself and I will teach her a
lesson, she cant just pop off at the mouth, hanging up In people face and think its all over
cause It aint. In case you didnt know, where she is located in culver city, she Is in a office

space thats runed down off the street of Pico bivd.

her back and she hung up In my face and that was the last, I talked to her, She Is a rude l:

Dont the health department have to come out and check places like that? I wanted to
know how she cooking in there and its a office space. I will never recommend her to
anyone.

Gina
los angeles, California
U.5.A,
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tation

WHEREAS, The Feople of the County of Hudson are always proud to recognize the
outstanding public and private achievements of their fellow residents; and

WHEREAS, the County of Hudson joins the nation annually in celebrating Women's
History Month in the month of March, and, in so doing, honors noted women of
achicvement from Hudson County, or those who have coniributed to the cultural, economic,
or educational fabric of its communities; and

WHEREAS, Charmaine Jones has been the owner of Cake Diva for the past twenty
years, elevating cake design to u high art. Her various network appearances, incuding the
Food Nehwork, have propelled her to intermatonal acclaim. Some of her clients have
tncluded Michae! Jordan, Susan Sarendon, and Jay Leno,

THEREFORE, in presenting this citation to:

Charmaine Jones
}, Thomas A. DeGise, County Executive of the County of Hudson, State of New Jersey, on
behalf of the People of the County of Hudson, hereby congratuiate you and commend you

Jor your life's devotion to your art and your talent and for sharing it to benefit our
communities and the residents who live in them.

DATED: March 25, 2008

"'f:jZomn k-9 ﬁgé:-?-’

THOMAS A. DEGISE
Hudson County Executive
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BOARD OF CHOSEN FREEHOLDERS
COUNTY OF HUDSON

Proclamation

TO COMMEND CHARMAINE JONES
ON BEING HONORED AT THE HUDSON COUNTY 2008
WOMEN'S HISTORY MONTH CEREMONY

WHEREAS, American women of every race, class, and ethnic background have
made historic contributions to the growth and strength of our Nation in countless
recorded and unrecerded ways; and

WHEREAS, American women have played and continue to play a critical
sconomic, cultural, and social role in every sphere of the fife of the Nation, and
American women were particularly important in the establishment of early charitable,
philanthropic, and cuftural institutions in our Nation; and

WHEREAS, the Sonate and House of Representatives of the United States of
America have designated March as "Women's History Month,” and

WHEREAS, Hudson County, in observance of the National Women's History
Project 2008 theme Women's Arl: Women's Vision, which commemorates the
originality, beauly, imagination, and multiple dimensions of women's lives, are hononng
local women who have achieved significant accomplishments in the arts, and have
therein advanced the culiure and beauty of our county community; and

WHEREAS, Charmaine JJones has been the owner of Cake Diva for the
past 20 years, elavating cake design to a high art: her various network appearances
have propelled her to international acclaim; some of her clients include Michael Jordan,
Susan Sarandon, and Jay Leno.

NOW, THEREFORE, BE iT RESOLVED by the Hudson County Board of
Chosen Freeholders as follpws:

1, The Board does heraby extend its highest commendations to Charmaine
Jones for being honored at the Hudson County 2008 Women's History
Month celebration; and

2,  The Board extends its sincere appreciation and recognition to Charmaine
Jones for her contributions to the arts and to the community of Hudson
County.

I, ALBERTOQ G. SANTOS, Clerk of the Board of Chosen Freeholders of
the County of Hudson in the State of New Jersey DO HEREBY CERTIFY
the above proclamation has been authorized and sponsored by
FREEROLDER DOREEN M. DIDOMENICO.

Ay OOmmisisg

REEN M. DIDOMENICO, Freeholder ALBERTO G. SANTOS, Esq., Clerk
ica-Chairperson & CD000116




Beneral Aszembly
(itation
Commendations and praise are extended to

Charmine JJones

by the citizenry of the 315t Neto Jersey Wegislatiie Mistrict,
through their elected representatie, Assemhlyman . FHarbey Smith
as a fwoman of character, determination and enterprise
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this State and hafe earned her recognition as the recipient of
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1 too can have the soap opera wedding cake of your g
To get a cake from Charmaine Jones of “1sn't That
- Outrageous Cakes™ is much beuer than having &
wedding cake. You have probably seen them on the Jg2
eras “All My Children™ and “One Life To Live” §
| have 10 see it to believe it. Sculptured sugarfiow- ¢
dings. castles, seashells, partgaits ... are just a few of
1s offered. Not only is everjthing custom {0 your
ations  it's all edible!!! ‘The prces are so reason-
| the taste is indescribably delicious  and with over
rors of cake 10 chose from .. it i3 truly possible to
e wedding cake of your dreams' In the Cake Ant
you will see sculptures dhat you could never imag-
-being done in cake! Over 2000 sq. ft. of sugar dis-
‘harmaine is the astist and cake i3 her medium.

If my cakes look familiar it may be
that you suw them on:

aldo « NBC Weckend Today Show e B T
anda » All My Children ERSEY 07030
doun Elliot  » One Life To Live . " - e 1- - -

e - The City (Loving) (212) 722-0678 (201) 216-0123 1-800-945-6810

titp Hwww Toodstop comicakediva  » e-mail cakedivag@uol com
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REDACTED

REDACTED

—————— Original Message-——---—

From: <onecharmedmom@bellsouth.net>
To: <cakedivalaol.com>

Date: Mon, Oct 6, 4:41 PM +0000
Subject: Mark

Mark,
I have been watching Cake Diva's on "Amazing Wedding Cakes"™ and I have to tell you-I just

love you to death! You can really tell that you put a lot of thought and emotion into
what you make. But, I get the feeling that you deubt yourself a let. I'm that way too.

I just wanted to tell you that you are very talented and please don't be so hard on
yourself! You remind me of my late brother.

I'm talking like I know yom, lol! Sorry! Really though, when you cry, 1 cry! You seem
like such a beautiful person inside and out! God Bless, Mark! And, keep making beautifuil
cakes!

Lorrie

=" A=
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{You may want to consull an Attorniey for guidance and direction in These matters.)

CERTIFICATE OF TRADE NAME
JAVIER E. INCLAN
CLERK OF HUDSON COUNTY

(PLEASE TYPE OR PRINT CLEARLY)

THE UNDERSIGNED HEREBY CERTIFIES THE FOLLOWING:

‘Trade Name: OQ K\éd{ A | ]

Business Address: 7 RO Mol 0€. ST Suv.l¢ £ 2o
City/Town: __ tobo ke AT Zip Code: _p 204 O
Description of Business: __Sugar AT Seclofures o CusTong

ed ple g « Aff}‘tp .lf?}f Onkes

OWNER'S INFORMATION
(DO NOT SIGN OR TAKE THE OATH UNTIL IN THE PRESENCE OF A NOTARY PUBLIC)

Owner #1 Name: Q\n Groiaine. ‘)O ne S
Residence: |3 &G Y0 Auve 2 O7F

- City/State/Zip:_e w2 Vark ALY, 10029
Signature: :—..f?""‘""—":“:_,_-_ ?"i?:\___rl"-uq,._aﬁ._.ﬂ

Owner #2 N -
wner ame.
Residence: A ; /'
City/State/Zip: 77 7
77
I

3 -
“<=

Signature: { 5 TRUE COPY
Owner ¥3 Name: ; ,{? i ) ‘,{’...f
Residence: ﬁ ; / T el tean . = -
City/State/Zip: 7] ] Auioanes COURGY CLERK
Signature: [ / A

1O 5E COMFLETED OMLY IF AXMY OF THE CWNERT) LIVE OUT DF STATE:
We do hereby appont the Clerk of Hudson County, in the Siate of New Jersey, and Ts/her successors In
served all process afecting the aforesaid business and

office, our atloiney in fa& upon whom m‘a} ﬁ
trade name I&CM/ _ And we do further agree that any process

against the aforesaid Clerk of Hudsun County be served, shall be of the same effect as if duly sefved upon
the non-resident owner{s Ypartner(s).

STATE OF NEW JERSEY

COUNTY OF HUDSON

The undetsigned be:ng duly swomn, say that all of the above personls} named in the foregomg certificate

comained therewn are rue, accurate and copplete. Subscribed and
day of QE QN‘ . bof-.

Notary Public NLSA, 5511
NOTa oS FISJEROA
ARY DySt moAs o
i{:"- . REW JERSEY
B -,.-J'.-f':: iagge
CDO00121

T arheng May 1 ogng



v # 23,43

Owner #4 Name:

Residence:

FILEMG FEE
=YX

Processed By: Fp

)

ADDITIONAL OWNER'S INFORMATION
{DO NOT SIGN OR TAKE THE OATH UNTIL IN THE PRESENCE OF A NOTARY PUBLIC)

Citv/State’Zip:

Signature:

Owner #5 Name:

Residence:

City/State/Zip:

Signature:

Owner #6 Name:

Residence:

City/State/Zip:

Signature:

coooniaz
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
v.

Charmaine V. Jones,

Applicant.

e i e

Commissioner for Trademarks
P.O. Box 1451
Alexandna, Virginia 22313-1451

OPPOSER’S RESPONSE TO APPLICANT’S
FIRST SET OF INTERROGATORIES

Pursuant to Rule 33 of the Federal Rules of Civil Procedure and Section 2.120 of Title 37
of the Code of Federal Regulations, Opposer Cake Divas (“Opposer”) hereby responds to
Applicant Charmaine V. Jones® (“Applicant”) First Set of Interrogatories as follows:

PRELIMINARY STATEMENT

The following responses to interrogatories propounded by Applicant represent Opposer’s
present knowledge, based on discovery, investigation and trial preparation to date. Discovery,
investigation and trial preparation are continuing. Opposer expressly reserves the right to rely upon

further information adduced upon completion of discovery, investigation and trial preparation.



I

GENERAL OBJECTIONS

1) Opposer objects to each and every interrogatory to the extent that it seeks to
impose duties or obligations on Opposer different than those imposed by Rule 33 of the Federal
Rules of Civil Procedure, the Code of Federal Regulations and the Trademark Rules of Practice.

2) Opposer objects to each and every interrogatory to the extent that it seeks to elicit
information that is irrelevant and is not reasonably calculated to lead to the discovery of
admissible evidence.

3) Opposer objects to each and every interrogatory to the extent that it seeks to elicit
information protected from disclosure by the attorney-client privilege or the work product
doctrine. The inadvertent disclosure of any matter covered by such attorney-client privilege or
work product doctrine shall not be deemed a waiver thereof.

4) Opposer objects fo each and every interrogatory to the extent that it is unduly
oppressive and burdensome. ' ‘

5) Opposer objects to each and every interrogatory to the extent that it is vague,
ambiguous and/or overbroad.

6) Opposer objects to each and every interrogatory to the extent that it seeks the
disclosure of trade secret, proprietary or other confidential information, as a consequence of
which Opposer is entitled to a protective order regarding the same.

7) Opposer objects to each and every interrogatory to the extent that it violates the
United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer and third parties.

These general objections are incorporated into each of the specific responses set forth

below, and the responses are made without waiver of any of the general objections.



RESPONSES

INTERROGATORY NO. 1:!

Identify all corporate officers of Opposer by name, address, title and duty for the period
1998 to present.

RESPONSE TO INTERROGATORY NO. i:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in that it requests private information of third parties.
Subject to and without waiver of the foregoing objections, Opposer states:
1. Joan Leslie Spitler, Co-Owner, c/o Keats McFarland & Wilson, LLP, 9720
Wilshire Boulevard, Penthouse, Beverly Hills, California 90212.
Production and distribution of the services identiﬁéd in Opposer’s
trademark application for CAKE DIVAS (Ser. No. 76/538,360)
(“Opposer’s Mark™).
2. Leigh Beth Grode, Co-Owner, c/o Keats McFarland & Wilson, LLP, 9720
Wilshire Boulevard, Penthouse, Beverly Hills, California 90212.
Production and distribution of the services identified in Opposer’s
trademark application for Opposer’s Mark.

INTERROGATORY NO. 2:

a. Identify all products and services provided or intended to be provided by Opposer

under Opposer’s Mark.

! Applicant’s First Set of Interrogatorics omitted interrogatory numbers 10, 20, 23, 26, 27 and 29. Opposer has
included the omitted interrogatory numbers herein, but has not provided substantive responses for them.
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b. For every product and/or service identified in response to Paragraph a. hereof,
state the date the product and/or service was first offered for sale or provided, or if not yet
offered for sale or provided, the date on which Opposer intends to offer the product for sale or
provide the service.

c. For each product and/or service identified in response to Paragraph a. hereof, state
the volume of sales in dollars and units, if applicable, since first use.

RESPONSE TO INTERROGATORY NO. 2:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of reSpor_15ive
information that is equally available to Applicant because the application for Opposer’s. Mark,
which is publicly available on the PTO website, clearly identifies the information requested.
Thus, the discovery sought “can be obtained from some other source that is more convenient,
less burdensome, or less expensive.” f‘ed. R. Civ. P. 26(b)(2)(Cj(i).

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by the attorney-client privilege, the attorney work product
doctrine, and/or United States and California constitutional, statutory and common law rights of
privacy in financial and confidential information of Opposer and third parties. In particular, this
interrogatory is objectionable to the extent that it is seeking confidential financial information as
well as information regarding Opposer’s intended business plans, which information is protected
as confidential business information and/or a trade secret.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not

covered by the Board’s standard protective order.

Subject to and without waiver of the foregoing objections, Opposer states:
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a. Custom cake making, baking, designing and decorating services for edible and
faux cakes;

b. October 15, 1998;

c. Opposer estimates its gross revenues since October 15, 1998, to be approximately
$2,477,000.00.
INTERROGATORY NO. 3:

State the facts and circumstances surrounding Opposer’s decision to adopt Opposer’s
Mark including the reasoning and rationale behind the decision.

RESPONSE TO INTERROGATORY NO. 3:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory on the grounds that it is overbroad, oppressive, and
unduly burdensome and not likely to lead to the discovery of admissible evidence. Requiring
6pposer to state all of the fécts and circumstances sm:rounding its decision to a&opt its mark,
including the reasoning and rationale behind such decision, is unreasonably overbroad and
burdensome. Accordingly, “the burden or expense of the proposed discovery outweighs its
likely benefit, considering the needs of the case, the amount in controversy, the parties'
resources, the importance of the issues at stake in the action, and the importance of the discovery
in resolving the issues.” Fed. R. Civ. P. 26(b)(2)(C)(iii).

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in confidential information, which information is protected as

confidential business information.



To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Subject to and without waiver of the foregoing objections, Opposer states: In 1998, Ms.
Grode and Ms. Spitler mutually decided to use CAKE DIVAS as a brand name for their joint
business enterprise. Prior to adopting the name CAKE DIVAS as a trademark, Ms. Grode
performed numerous Internet searches using search engines to determine the availability of the
CAKE DIVAS mark and to identify the use of any domain names that were identical or nearly
identical to the CAKE DIVAS mark (e.g., www.cakediva.com, www.cakedivas.com). Asa
result of Ms. Grode’s searches, she did not identify any identical or nearly identical marks being
used in connection with an existing or former business operation. Accordingly, Ms. Grode
purchased the domain name www.cakedivas.com for the purpose of developing and promoting
her business with Ms. Spitler. That same yéar, Ms. Spitler ordered f'rohl the Los Angeles COlIIll'}.’
Recorder’s Office a nationwide search of all business names looking for any existing businesses
using the names CAKE DIVA and CAKE DIVAS, but found none. Shortly thereafter, Ms.
Spitler obtained a business license to use the name CAKE DIVAS by filing an application in Los
Angeles and by publishing a fictitious business statement in a Los Angeles County area
newspaper, namely, Clarion Publications (date of publication was September 3, 1998, see CD-
00059-00065).

INTERROGATORY NO. 4:

State the names, addresses, titles, or positions of each person responsible for,
participating in, or having knowledge of the selection, adoption, and use of Opposer’s Mark by
Opposer, including the identity of the person or person who originally suggested its use and

adoption.



RESPONSE TO INTERROGATORY NO. 4:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in that it requests private information of third parties.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Subject to and without waiver of the foregoing objections, Opposer states: Joan Leslie
Spitler {Co-Owner) and Leigh Beth Grode (Co-Owner), c/o Keats McFarland & Wilson, LLP,
9720 Wilshire Boulevard, Penthouse, Beverly Hills, California 90212,

INTERROGATORY NO. 5:

Identify all of Opposer’s agents, employees, associaies, predecessors, and succ'cssors and
entities affiliated or related with Opposers which were or are responsible for or involved in the
manufacture, sale, and/or distribution of the products or the provision of the services identified in
response to paragraph a. of Interrogatory No. 2, and with respect to each such individﬁal or entity
state their full name; the location of all offices and places of business and telephone numbers
thereof; the nature of each such business; the products and/or services sold and/or provided by
each such individual or entity; and the nature and scope of their responsibility and/or
involvement with Opposer’s Mark, including the periods of such responsibility and/or
involvement.

RESPONSE TO INTERROGATORY NO. 5:

Opposer refers to and incorporates herein all of the General Objections set forth above.



Opposer objects to this interrogatory on the grounds that it is overbroad, oppressive, and
unduly burdensome and not likely to lead to the discovery of admissible evidence. This
interrogatory is unreasonably overbroad in that it seeks “all of Opposer’s agents, employees,
associates, predecessors, and successors and entities affiliated or related with Opposers which
were or are responsible for or involved in the manufacture, sale, and/or distribution of the
products or the provision of the services identified in response to paragraph a. of Interrogatory
No. 2.” This interrogatory is oppressive and unduly burdensome as it seeks to require Opposer
to spend an unreasonable amount of time and energy to search for and identify these persons, and
furthermore, with respect to each such individual or entity, to “state their full name; the location
of all offices and places of business and telephone numbers thereof; the nature of each such
business; the products and/or services sold and/or provided by each such individual or entity; and
the nature and scope of their responsibility and/or involvement with Opposer’s Mark, including
fhe periods of such responsibility and/or involvemen: . Accordingly, “the burden or expense of
the proposed discovery outweighs its likely benefit, considering the needs of the case, the
amount in controversy, the parties’ resources, the importance of the issues at stake in the action,
and the importance of the discovery in resolving the issues.” Fed. R. Civ. P. 26(b)(2)(C)(1it).

Opposer objects to this interrogatory to the extent that it seeks the production- of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in that it requests private information of third parties.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Subject to and without waiver of the foregoing objections, Opposer states:

Current employees:



» Gloria Reyes (kitchen assistant, pastry), ¢/o Keats McFarland & Wilson,

LLP, 9720 Wilshire Boulevard, Penthouse, Beverly Hills, California

90212.

e Majbritt Almskou (decorator), c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hills, California 90212.

* Kiera Fernandez (decorator), ¢/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hills, California 90212.

e Rachel Rosen (office), c/o Keats McFarland & Wilson, LLP, 9720

Wilshire Boulevard, Penthouse, Beverly Hills, California 90212.

e Alexis Hunt (office), c/o Keats McFarland & Wilson, LLP, 9720 Wilshire

Boulevard, Penthouse, Beverly Hills, California 90212.

Former employees:

Pablo Sanchez (baker)

Sandra Jones (decorator)

Lisa Myers (decorator)

Darby Aldancoe (pastry)

Efren Bonilla (baker)

Kirsten Reinholt (baker)

Rosa Sanchez (decorator)

Rick Reichart (decorator), CAKELAVA, Hawaii

(abrielle Feursinger (decorator), Cake Coquette, San Francisco
Marc Gravelle (decorator)

Reva Hawks (decorator)

-9.



¢ Jeannie Rivera (office)
e Jennifer Tani-Ratna (office)
e Mona Winningham (office)

INTERROGATORY NO. 6:

a. Identify all actual and intended distributors or providers of products and/or
services offered by Opposer under Opposer’s Mark, including without limitation the principal
contact(s) at that entity.

b. Identify all communications with distributors or providers concerning the sale or
provision of each product and/or service offered by Opposer under Opposer’s Mark.

RESPONSE TO INTERROGATORY NO. 6:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory on the grounds that it is overbroad, oppresSive, and
unduly burdensome and not likely to lea:d to the discovery of admi‘ssible evidence in that
Applicant’s request for “all communications with distributors or providers concerning the sale or
provision of each product and/or service offered by Opposer under Opposer’s Mark,” regardless
of the relevance to issues of likelihood of confusion and priority, is not at issue in this action.
Accordingly, “the burden or expense of the proposed discovery outweighs its likely benefit,
considering the needs of the case, the amount in controversy, the parties' resources, the
importance of the issues at stake in the action, and the importance of the discovery in resolving
the issues.” Fed. R. Civ. P. 26(b)(2)(C)(iii).

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in financial and confidential information of Opposer and third

parties. In particular, this interrogatory is objectionable to the extent that it is seeking the
-10-



identity of third parties (and confidential communications with those third parties) in violation of
such parties’ right to privacy and information regarding Opposer’s intended business plans.

To the extent that any relevant privileged information is encompassed by this |
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Opposer objects to this interrogatory on the grounds that it is being interposed for the
improper purpose of harassing Opposer, causing unnecessary delay, and needlessly increasing
the cost of litigation because Applicant is purposefully requesting confidential information
regarding Opposer’s intended business plans as well as irrelevant information that would be

Subject to and without waiver of the foregoing objections, Opposer states:

a. Owen’s Market -- Mindy Weiss

LuLu’s Café — Tofn Hugenberger
Hotel Bel Air — Jenny Ha
Shutters/Casa del Mar — Toby Lent
Marina Ritz Carlton — Brianna Simon
b. Communications took place via telephone, e-mail and United States Postal
Service.

INTERROGATORY NO. 7:

For each product and/or service identified in response to paragraph a. of Interrogatory
No. 2, identify all marketing forecasts, production schedules, and other business plans referring
or relating to the offering or intended offering of the products and/or service.

RESPONSE TO INTERROGATORY NO. 7:

Opposer refers to and incorporates herein all of the General Objections set forth above.

-11-



Opposer objects to this interrogatory on the grounds that it is overbroad, oppressive, and
unduly burdensome and not likely to lead to the discovery of admissible evidence. Such a list
would necessarily include marketing forecasts, production schedules, and other business plans
that were created or that had transpired subsequent to the date of first use of Opposer’s mark in
commerce. Accordingly, “the burden or expense of the proposed discovery outweighs its likely
benefit, considering the needs of the case, the amount in controversy, the parties’ resources, the
importance of the issues at stake in the action, and the importance of the discovery in resolving
the issues.” Fed. R. Civ. P. 26(b)(2)(C)(iii).

Opposer objects on the grounds that this request is vague and ambiguous in that the terms
“marketing forecasts, production schedules, and other business plans” are undefined and subject
to a variety of inferpretations.

Opposer objects to this interrogatory to the extent that it seeks the production of
information protectéd from disclosure by the attorney-client privilege, th.e attorney work product
ﬂoctrine, and/or United States and California constitutional, statutory and common law rights of
privacy in financial and confidential information of Opposer and third parties. In particular, this
interrogatory is objectionable to the extent that it is seeking confidential financial information as
well as information protected as proprietary business trade secret.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Opposer objects to this interrogatory on the grbunds that it is being interposed for the
improper purpose of harassing Opposer, causing unnecessary delay, and needlessly increasing

the cost of litigation because Applicant is purposefully requesting confidential information

-12-



regarding Opposer’s intended business plans to gain an unfair competitive advantage in violation

Subject to and without waiver of the foregoing objections, Opposer states: None.

INTERROGATORY NO. §:

Describe a_ll forms of Opposer’s Mark which have been used or are intended to be used
by Opposer.

RESPONSE TO INTERROGATORY NO. 8:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in financial and confidential information. In particular, this
interrogatory is objectionable to the extent that it is seeking information protected from
disclosure by the attorney-client privilege and/or attorney work—product doctrine, and, regarding
Opposer’s intended use of its mark, is protected as confidential business information.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Opposer objects to this interrogatory to the extent that it seeks the production of
information that is equally available to Applicant in that the application for Opposer’s mark
clearly identifies the mark as a standard word mark, and thus may be used and is péotectable in
any form. Therefore, “the burden or expense of the proposed discovery outweighs its likely
benefit, considering the needs of the case, the amount in controversy, the parties' resources, the
importance of the issues at stake in the action, and the importance of the discovery in resolving
the issues.” Fed. R. Civ. P. 26(b)(2)(C)(iii).
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Subject to and without waiver of the foregoing objections, Opposer refers Applicant to

the website for the United States Patent and Trademark Office (http://www.uspto.gov), which

website confirms that Opposer’s mark is a standard word mark. In addition, Opposer refers
Applicant to Document Nos. CD-00012, CD-00068, CD-00069 and CD-00071, for exemplars of
its use of its mark in commerce.

INTERROGATORY NO. 9:

If Opposer has ever promoted or advertised Opposer’s Mark, for each media promotion |

or advertising campaign, identify:

i, the form of media promotion or advertisement {e.g., print ad, t.v. ad, pamphlet,
Internet, including all website addresses whether owned by Opposer or
otherwise};

ii. the inclusive dates and geographic areas of promotion or advertisement;

1it. the amount.spent each year by Oppos;ar on each form of promotion or advertising
for the mark form the time of first use; and

iv. the name(s) and address(es) of the advertising agency(ies) used by Opposer.

RESPONSE TO INTERROGATORY NO. 9:

Opposer refers.to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in financial and confidential information. In particular, this
interrogatory is objectionable to the extent that it is seeking confidential business and financial
information and information protected as a trade secret.

Subject to and without waiver of the foregoing objections, Opposer states:
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1. Internet paid-for advertisements, Internet website movies, television comiﬁercial
advertisements, magazine publications (see Document Nos. CD-00001-00055,
CD-00067-00072, CD-00087-00093);

ii. Worldwide promotion and advertisement;

iii. 1998 (approx. $1,000); 1999 (approx. $3,000); 2000 {(approx. $3,000); 2001
(approx. $5,200); 2002 (approx. $9,500); 2003 (approx. $10,000); 2004 (approx.
$15,000); 2005 (approx. $15,000); 2006 (approx. $18,000); 2007 (approx.
$20,000); 2008 (approx. $15,000 to date);

iv. None.

INTERROGATORY NO. 10: [OMITTED BY APPLICANT]

INTERROGATORY NO. 11:

For each product and/or service identified in response to paragraph a. of Interrogatory
No. 2 identify:

L all clients or customers of such product or service, including names, addresses and
the annual sales revenue for each such customer through 2008; and

il the geographical areas in the United States where such products and/or services
are distributed or provided, specifying the states in which said products and/or
services have been or are intended to be distributed or offered for each calendar
year subsequent to the alleged first use of Opposer’s Mark in interstate commerce.

RESPONSE TO INTERROGATORY NO. 11:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory

and common law rights of privacy in financial and confidential information of Opposer and third
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parties. In particular, this interrogatory is objectionable to the extent that it is seeking
confidential business information and information protected as a trade secret. In addition, this
interrogatory is objectionable to the extent that it is improperly seeking Opposer’s confidential
customer list and the identity of third parties (and their private residential and financial
information) in violation of Opposer’s right to keep such information private, and in violation of
such partiés’ right to privacy.

Opposer objects to this interrogatory on the grounds that it is being interposed for the
improper purpose of harassing Opposer, causing unnecessary delay, and needlessly increasing
the cost of litigation because Applicant is purposefully requesting confidential business

information to gain an unfair competitive advantage in violation of Fed. R. Civ. P.

Subject to and without waiver of the foregoing objections, Opposer responds as follows:

i No response, based on the objections set forth above.

ii. Opposer’s services are offered domestically and internationally via the Internet
and have been provided to customers domestically in California, Florida, Hawaii,
Nevada, New Mexico and Washington, and internationally in Canada, Costa Rica,
Mexico, and the Turks and Caicos Islands.

INTERROGATORY NO. 12:

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, describe the channel(s) or trade through which the product and/or service is distributed or
provided or intended to be distributed or provided, including the manner in which such product
and/or service is or is infended to be sold or offered.

RESPONSE TO INTERROGATORY NO. 12:

Opposer refers to and incorporates herein all of the General Objections set forth above.

. -16-



Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in confidential information of Opposer. In particular, this
interrogatory is objectionable to the extent that it is seeking confidential information regarding
Opposer’s intended business plans.

Subject to and without waiver of the foregoing objections, Opposer states: The
channel(s) or trade through which Opposer distributes its goods and services identified in the
application for Opposer’s Mark are the Internet, Opposer’s place of business located at 9626
Venice Boulevard, Culver City, California 90232, and via telephone.

INTERROGATORY NO. 13:

Identify the persons/entities who are principally responsible for the creations, sales,
marketing, and promotion and advertising of each product and/or service identified in answer to
paragraph a. of Intefrogatory No. 2.

RESPONSE TO INTERROGATORY NO. 13:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Subject to and without waiver of the foregoing objections, Opposer states: Joan Leslie
Spitler and Leigh Beth Grode.

INTERROGATORY NO. 14:

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, state the total dollar amount Opposer has spent in advertising and promoting such product
and/or service for each year through 2008 and the amount Opposer intends to spend during 2009,
and identify each advertisement which has been, or is intended to be, published, broadcast, or

displayed (including without limitation on the Intemet), and for each such advertisement:
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i. state the date on which it was or will be published, broadcast, displayed or
distributed;

ii. if a print media advertisement, identify the publication in which such
advertisement appeared or will appear by name, date, and page number;

Aii. if a broadcast advertisement, identify the radio or television station or network
over which such advertisement was or will be broadcast aﬁd state the length of the
commercial and the date and time of broadcast; and

iv.  state the total amount of money spent or budgeted for such advertisement,
including but not limited to, cost of space or time, production costs, and agency
commissions.

RESPONSE TO INTERROGATORY NO. 14;

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to ﬂﬁs interrogatory to the extent that it seeks the production of
information protected from disclosure by United States and California constitutional, statutory
and common law rights of privacy in financial and confidential information of Opposer and third
parties. In particular, this interrogatory is objectionable to the extent that it is seeking .
confidential business information as well as information protected as a trade secret regarding
Opposer’s financial expenditures and its intended business plans.

Opposer objects to this interrogatory on the grounds that it is being interposed for the
- improper purpose of harassing Opposer, causing unnecessary delay, and needlessly increasing

the cost of litigation because Applicant is purposefully requesting confidential information to

Opposer objects to this interrogatory on the grounds and to the extent that it is duplicative
of Interrogatory No. 9.
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the cost of litigation because Applicant is purposefully requesting irrelevant information that
would be unduly burdensome to produce in violation of Fed. R. Civ. P. 26(g)(1)(B)(ii-iii).

Subject to and without waiver of the foregoing objections, Opposer directs Applicant to
exemplars of the documents requested (see Document Nos. CD-00001-00007, CD-00067-00070,
CD-00072-00075).

INTERROGATORY NO. 16:

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, state whether Oppoéer has promoted or exhibited any product and/or service bearing
Opposer’s Mark at any conventions, trade shows, or exhibitions, or has any plans to do so, and if
50, state the title, dates and location of each such convention, trade show, or exhibition, and the
product and/or service exhibited or expected to be exhibited.

RESPONSE TO INTERROGATORY NO. 16:

Opposer refers to and incorporates herein all of the Gengral Objectio;ls set forth above.

Opposer objects to this interrogatory to the extent that it seeks the production of
information protected from disclosure by the attorney-client privilege, the attorney work product
doctrine, and/or United States and California constitutional, statutory and common law rights of
privacy in financial and confidential information of Opposer and third parties. In particular, this
interrogatory is objectionable to the extent that it is seeking information protected from disclosure
by the attorney-client privilege and/or attorney wbrk-product doctrine, and is information
protected as proprietary business trade secret regarding Opposer’s intende business plans.

Opposer objects to this interrogatory on the grounds that it is being interposed for the
improper purpose of harassing Op[ioser, causing unnecessary delay, and needlessly increasing
the cost of litigation because Applicant is purposefully requesting confidential information to
gain an unfair competitive advantage in violation Fed. R. Civ. P. 26(g)(1)(B)(ii-iii).
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Subject to and without waiver of the foregoing objections, Opposer states: Opposer has
promoted or exhibited its products and/or services bearing Opposer’s Mark in the following
formats and/or locations: television, movies, Catersource 2007, Soolip, 4pm Events, GBK
EVENTS, Wedding Shows.

INTERROGATORY NO. 17:

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, state whether said product and/or service has been the subject of any article or articles in any
magazines, journals, or other literature. If so, identify the article or articles by the name of the
publication and the issue and date such article or articles appeared.

RESPONSE TO INTERROGATORY NO. 17;

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory on the grounds that it is ovefbroad, oppressive, and
unduly bufdensome and not likely to :lead to the discovery of admissible evidence. This
interrogatory seeks to require Opposer to identify “any article or articles in any magazines
journals, or other literature” (emphasis added) that its products and/or services have been the
subject of, and the name of the publication, the issue and the date of such article, regardless of
whether Opposer has knowledge of the existence such article or articles. Accordingly, “the
burden or expense of the proposed discovery outweighs its likely benefit, considering the needs
of the case, the amount in controversy, the parties' resources, the importance of the issues at
stake in the action, and the importance of the discovéry in resolving the issues,” Fed. R. Civ. P.
26(b)(2)(C)(1ii).

Opposer objects to this Request to the extent that it seeks the production of responsive
information that is equaliy available to Applicant because Applicant could perform and Internet

search and obtain the requested information. Thus, the discovery sought “can be obtained from
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some other source that is more convenient, less burdensome, or less expensive.” Fed. R. Civ. P.
26(b)(2)(C)()-

Opposer objects to this interrogatory on the grounds that it is being interposed for the
improper purpose of harassing Opposer, causing unnecessary delay, and needlessly increasing

_ the cost of litigation because Applicant is purposefully requesting information that would be

Subject to and without waiver of the foregoing objections, Opposer states: Opposer 5
busmess and/or CAKE DIVAS mark bas been the subject of articles in magazines, _]oumals and
other literature (see Document Nos. CD-00001-00055).

INTERROGATORY NO. 18:

For each product and/or service identified in answer to paragraph a. of Interrogatory No.
2, identify all administrative or judicial proceedings in which Opposer is or has been iﬁvolved
relating to Opposer’s Mark other than the instant action, f.hen state the title, docket ﬁumber, and
tribunal of the proceeding and describe its final outcome or current status.

RESPONSE TO INTERROGATORY NO. 18:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Subject to and without waiver of the foregoing objections, Opposer states: None, other
than the instant proceeding.

INTERROGATORY NO. 19:

Identify any and all grants, licenses, authorizations, or assignments regarding Opposer’s
Mark and identify all documents referring or relating to each such grant, licénse, authorization,
and assigﬁment and each amendment or modification thereof. For each and every third party who
is not authorized or ever was authorized to use Opposer’s Mark, described the scope of such
authorization including the identity of the third party, the product(s) and/or service(s) for which
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use is or was authorized, the date of authorization; and the method by which Opposer controls
the nature and quality of the products and/or services of which use of Opposer’s Mark is or was

authorized.

RESPONSE TO INTERROGATORY NO. 19:
Opposer refers to and incorporates herein all of the General Objections set forth above.

Subject to and without waiver of the foregoing objections, Opposer states: None.

INTERROGATORY NO. 20: [OMITTED BY APPLICANT]

INTERROGATORY NO. 21:

Identify the date and describe the circumstances surrounding Opposer’s first knowledge
of Applicant’s use of the CAKE DIVA mark.

RESPONSE TO INTERROGATORY NO. 21:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Subject to an(i without waiver of the foregoing objections, Opposer states: Opposer first
learned of Applicant’s use of the CAKE DIVA mark when Opposer received a cease-and-desist
letter, dated July 3 i, 2003, from counsel for Applicant. This letter was received subsequent to
Ms. Spitler’s and Ms. Grode’s appearance on the television program, Roker on The Road, in
- 2000.

INTERROGATORY NO. 22:

State whether Opposer, or any individual(s) or other company(s) or organization(s) acting
on Opposer’s behalf, has conducted or authorized any other individual or company to conduct a
survey, investigation, study, or market test (hereinafter “Survey™) relating to Opposer’s Mark or
Applicant’s Mark or the precuts and/or services sold or to be offered under either Mark
including, but not limited to, surveys relating to public recognition, consumer acceptance,

secondary meaning, or confusion and, if so, identify each individual or entity who was or is in
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charge of conducting each Survey, each report or summary of the results thereof, whether written
or oral and, of oral, state the contents thereof and identify the person making and receiving such
report or summary and each person having knowledge thereof, and each document relating to,
reflecting, supporting, or generated in the consideration, planning, conduct, or reporting of any
such Survey, or the results or sub@cc, thereof.

RESPONSE TO INTERROGATORY NO. 22:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Subject to and without waiver of the foregoing objections, Opposer states: None.

INTERROGATORY NO. 23: [OMITTED BY APPLICANT]

INTERROGATORY NO. 24:

Identify every objection Opposer has made to the use by another of any trademark,
service mark, or trade name comprised of any term alleged to be confusingly similar to
Opj)oser’s Mark. For each su.ch objection state: a describtion of the mark to which objection was
ma@e; the date of the objection; the identity of the person to whom the Iobj ection was made; the
goods, services, or business in connection with which the objectionable mark was used; the
disposition of the objection; and the identity of all docﬁments pertaining to the objection,
including settlement agreements.

RESPONSE TO INTERROGATORY NO. 24:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Subject to and without waiver of the foregoing objections, Opposer states: None.

INTERROGATORY NO. 25:

Identify every objection Opposer has received from others in reference to Opposer’s use
or application to register Opposer’s Mark. For each such objection state the identity of the

objector; the date of the objection; the reason for the objection; the disposition of the objection;
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and the identity of all documents or writings pertaining to the objection including setilement
agreements.

RESPONSE TO INTERROGATORY NO. 25:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Subject to and without waiver of the foregoing objections, Opposer states: None, other
than the cease-and-desist letter sent by Applicant’s counsel, dated July 31, 2003.

INTERROGATORY NO. 26: [OMITTED BY APPLICANT]

INTERROGATORY NO. 27: [OMITTED BY APPLICANT]

INTERROGATORY NO. 28:

Identify all communications with customers and others concerning products and/or
services offered by Opposer under its mark.

RESPONSE TO INTERROGATORY NO. 28:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this interrogatory on the grounds that it is overbroad, oppressive, and
unduly burdensome and not likely to lead to the discovery of admissible evidence. Such a list
would necessarily include all or nearly all of Oppose;r’s communications with any of ité
. customers regardless of the content or relevance of such communications. Accordingly, “the
burden or expense of the proposed discovery outweighs its iikely benefit, considering the needs
of the case, the amount in controversy, the parties’ resources, the importance of the issues at
- stake in the action, and the importance of the discovery in resolving the issues.” Fed. R. Civ. P.
26(b)(2)(C)(ii)-

Opposer objects to this interrogatory to the extent that it seeks the production of
information profected from disclosure by the attorney-client privilege, the attorney work product

doctrine, and/or United States and California constitutional, statutory and common law rights of
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privacy in financial and confidential information of Opposer and third parties. In particular, this
overbroad request seeks information encompassed by the attomey/client privilege, as well as the
private communications with Opposer’s customers and/or third parties in violation of such
parties® right to privacy and Opposer’s right to protect such information as its confidential
business information and as a trade secret (i.e., as Opposer’s customer lisf).

Opposer objects to this interrogatory on the grounds that it seeks to elicit information that
' is irrelevant and will not lead to the introduction of admissible evidence. This information is
irrelevant because the identity of “all communications with customers and others conceming
products a;ndlor services offered by Opposer under its mark” (emphasis added), necessarily
encompasses communications that are not relevant to any iﬁsues in this proceeding.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s stahdard protective order.

Opposer objects to this interrogatory on the grounds that it is being interposed for the
improper purpose of harassing Opposer,' causing unnecessary delay, and needlessly increasing
the cost of litigation because Applicant is purposefully requestiﬁg ix_'relevant and or confidential

- information that would be unduly burdensome to produce or that is protected confidential

Subject to and without waiver of the foregoing objections, Opposer states: Opposer has
communicated with its customers via telephone and written communications.
- INTERROGA\TORY NO. 29: [OMITTED BY APPLICANT]
~ INTERROGATORY NO. 30:
Identify all individuals who assisted in the preparation of the answers to these
_ Igteno gatories.
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RESPONSE TO INTERROGATORY NO_ 30:

Leigh Grode, Joan Spitler, Konrad K. Gatien, Esg. and Matthew D. Klafter, Esq.

VERIFIED AS TO RESPONSES

Dated: October 27, 2008

4

| VERIFIED AS TO OBIECTIONS

Dated: October 27, 2008

7
Matthew D. Klfftet—"
Keats McFarland & Wilson, LLP
Attorneys for Opposer, Cake Divas
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CERTIFICATE OF SERVICE

I hereby certify that on October 27, 2008, I served the following document(s):

OPPOSER’S RESPONSE TO APPLICANT?S FIRST SET OF
INTERROGATORIES,

upon counsel for Applicant named below:-

Lori D. Greendorfer
Schiff Hardin, LLP
900 Third Avenue
New York, NY 10022

' by"placing a true and correct copy thereof in a sealed envelope, postage prepaid, in First Class
U.S. mail, for collection and mailing with the United States Postal Service on the same date.

" Ideclare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

- Executed on October 27, 2008, at Beverly Hills, California.

Catfy Yu
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas,
Opposition No. 91177301
Opposer,
\2

Charmaine V. Jones,

Applicant.

SN N N RN N N LN

Commissioner for Trademarks
P.O. Box 1451
Alexandria, Virginia 22313-1451

OPPOSER’S RESPONSES AND OBJECTIONS
TO APPLICANT’S FIRST REQUEST FOR
PRODUCTION OF DOCUMENTS AND THINGS

Pursuant to Rule 34 of the Federal Rules of Civil Procedure and Section 2.120 of Title 37
of the Code of Federal Regulations, Opposer Cake Divas (“Opposer”) hereby responds to
applicant Charmaine V. Jones® (“Applicant™) First Request for Production of Documents and
Things (each a “Request”, collectively, “Requests™) as follows:

PRELIMINARY STATEMENT

The following responses to Applicant’s Requests represent Opposer’s present knowledge,
based on discovery, investigation and trial preparation to date. Discovery, investigation and trial
preparation are continuing. Opposer expressly reserves the right to rely upon further information

adduced upon completion of discovery, investigation and trial preparation.



GENERAL OBJECTIONS

1 Opposer objects to each and every Request to the extent that it seeks to impose
duties or obligations on Opposer different than those imposed by Federal Rule of Civil Procedure
(“FRCP”) 34 the Code of Federal Regulations and the Trademark Rules of Practice.

2) Opposer objects to each and every Request to the extent that it seeks to elicit
information which is irrelevant and is not reasonably calculated to lead to the discovery of
admissible evidence. |

3) Opposer objects to each and every Request to the extent it seeks to elicit
information protected from disclosure by the attormey-client privilege or the work product
doctrine. The inadvertent disclosure of any matter covered by such attorney-client privilege or
work product doctrine shall not be deemed a waiver thereof.

4) Opposer objects to each and every Request to the extent that it is unduly
burdensome and oppressive. |

5) Opposer objects to each and every Request to the extent that it is vague,
ambiguous, and/or overbroad.

6) Opposer objects to each and every Request to the extent that it seeks the
disclosure of trade secret, proprietary or other confidential information.

7) Opposer objects to each and every Request to the extent that it violates and/or
impairs the United States and California constitutional, statutory, and commeon law rights of
privacy in financial and confidential information of Opposer and third parties.

8) Opposer objects to each and every Reguest to the extent that it seeks documents

already in the possession, custody, or control of Applicant, or is equally available to Applicant.



These General Objections are incorporated into each of the specific responses set forth
below, and the responses are made without waiver of any of the General Objections.
RESPONSES

REQUEST FOR PRODUCTION NO. 1;

All documents identified in Opposer’s responses to Applicant’s First Set of
Interrogatories to Opposer.

RESPONSE TO REQUEST FOR PRODUCTION NO. 1:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information .
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects t;:) this Request to the extent that it seeks the productidn of information
that is equally available to Applicant, therefore, “the burden or expense of the proposed
discovery outweighs its likely benefit, considering the needs of the case, the amount in
controversy, the parties' resources, the importance of the issues at stake in the action, and the
importance of the discovery in resolving the issues.” FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer will produce
responsive relevant, non-privileged documents (see CD-00001-00055, CD-00059-00065, CD-

00067-00075, CD-00087-00093).

REQUEST FOR PRODUCTION NO. 2:
All documents identifying the products or services offered or intended to be offered

under Opposer’s Mark.



RESPONSE TO REQUEST FOR PRODUCTION NO. 2:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attomey work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request to the extent that it seeks the production of information
that is overbroad and unduly burdensome in that Applicant has requested “all” documents, when
exemplars would suffice. In addition, the Request calls for documents that are equally available
to Applicant, therefore, the burden or expense of the proposed discovery clearly outweighs “its
likely benefit, taking into account the needs of the case, the amount in controversy, the parties’
resources, the importance of the issues at stake in the litigation, and the importance of the
proposed discdvery in resolving the issuc;s.” FRCP 26(b)(2)(C)(iii)'.

Subject to and without waiver of the foregoing objections, Opposer refers Applicant to

the website for the United States Patent and Trademark Office ( http_://www.uspto.gov), which

website contains documents identifying the products or services offered under Opposer’s Mark

as well as the following documents (see CD-00001-00007).

REQUEST FOR PRODUCTION NO. 3:

All advertisements or promotional material for Opposer’s products or services offered
under Opposer’s Mark, including without limitation any such advertisements or materials on the
Internet.

RESPONSE TO REQUEST FOR PRODUCTION NO. 3:

Opposer refers to and incorporates herein all of the General Objections set forth above.



Opposer objects to this Request to the extent that it seeks the production of information
that is overbroad and unduly burdensome in that Applicant has requested “all” documents, when
exemplars would suffice. Opposer objects to this Request to the extent that it seeks the
production of information that is equally available to Applicant, therefore, the burden or expense
of the proposed discovery clearly outweighs “its likely benefit, taking into account the needs of
the case, the amount in controversy, the parties’ resources, the importance of the issues at stake
in the litigation, and the importance of the proposed discovery in resolving the issues.” FRCP
26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer will produce
responsive relevant, non-privileged documents (see CD-00001-00055, CD-00067-00072, CD-

00087-00093).

REQUEST FOR PRODUCTION NO. 4:
| All promotional material for Opposer’s products or services offered under dpposer’s
Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 4:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer and Opposer’s business trade secret.

Opposer objects to this Request because it is duplicative of Request No. 3, see FRCP
26(b)(2X(C)(i), and directs Applicant to the documents identified in Opposer’s response to said

Reguest.



REQUEST FOR PRODUCTION NO. 5:

All price lists for Opposer’s products or services offered under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. §:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

To the extent that any relevant privileged information is encompassed by this
interrogatory, Opposer objects to the production of such information to the extent that it is not
covered by the Board’s standard protective order.

Opposer objects to this Request to the extent that it seeks the production of information
 that is overbroad and unﬂuly burdensome in that Applicant has requested all” documents, when
exemplars would suffice, therefore, the burden or expense of the proposed discovery clearly
outweighs “its likely benefit, taking into account the needs of the case, the amount in
controversy, the parties’ resources, the importance of the issues at stake in the litigation, and the
importance of the proposed discovery in resolving the issues.” FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer states that price lists,
Bates labeled CD-00076 and CD-000764, are being withheld as privileged and confidential.
Opposer directs Applicant to Opposer’s privilege log.

REQUEST FOR PRODUCTION NO. 6:

All documents concerning each piece of promotional material using or containing

Opposer’s Mark, ever proposed or considered for use by or on behalf of Opposer.



RESPONSE TO REQUEST FOR PRODUCTION NO. 6:

Opposer refers to and incorporate.s herein all of the General Objections set forth above.

Opposer objects to this Request on the grounds that it is overbroad in that “All documents
concerning each piece of promotional material using or containing Opposer’s Mark, ever
proposed or considered for use by or on behalf of Opposer” is not drafted with sufficient
specificity or clarity for Opposer to provide a proper response.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer and Opposer’s business trade secret. ‘

Opposer objects to this Request on the grounds that it seeks to elicit information that is
irrelevant and will not lead to the introduction of admissible evidence. This information is

| irrelevant because; “documents concermning each piece of promotional material using or
containing Opposer’s Mark, ever proposed or considered for use by or on behalf of Opposer” is
not relevant to any issue in this proceeding.

Opposer objects to this Request because it is duplicative of Request No. 3, see FRCP
26(b)(2)(C)(i), and directs Applicant to the documents identified in Opposer’s response to said
Requést.

REQUEST FOR PRODUCTION NO. 7:

All documents concerning or identifying employees of Opposer who are responsible for
the distribution and sale of products or who provide services under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 7:

Opposer refers to and incorporates herein all of the General Objections set forth above.



Opposer objects to this Request on the grounds that it is overbroad in that “All documents
concerning or identifying employees of Opposer who are responsible for the distribution and sale
of products or who provide services under Opposer’s Mark” is not drafted with sufficient
specificity for Opposer to provide a proper response, particularly with respect to the term
“provide services.”

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by United States and California constitutional, statutory and common
law rights of privacy in financial and confidential information of Opposer and third parties.

Subject to and without waiver of the foregoing objections, Opposer will produce
responsive relevant, non-privileged documents (see CD-00066).

REQUEST FOR PRODUCTION NO. 8:

All documents concerning or identifying independent sales representative(s), independent
contractors or other non-employees who have distributed or sold products or have provided
services under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 8:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request on the grounds that it is overbroad, vague and ambiguous
in that “All documents concerning or identifying independent sales representative(s),
independent contractors or other non-employees who have distributed or sold products or have
provided services under Opposer’s Mark” is not drafted with sufficient specificity for Opposer to
provide a proper response, particularly with respect to the term “have provided services.”

Opposer objects to this Request to the extent that it seeks the production of information

protected from disclosure by the attorney-client privilege, the attorney work product doctrine,



~

and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer and Opposer’s business trade secret.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 9:

All documents concerning actual or projected expenditures for the advertising of products

or services sold or provided under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 9:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by United States and California constitutional, statutory and common
law rights of privacy m financial and confidential information.

Subject to and without waiver of the foregoing objections, Opposer directs Applicant to
Opposer’s response to Inferrogatory No. 9, section (jii).

REQUEST FOR PRODUCTION NO. 10:

All documents concerning actual or projected expenditures for promotional material for
products or services sold or provided under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 10:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by United States and California constitutional, statutory and common

law rights of privacy in financial and confidential information.



Opposer objects to this Request to the extent that it is duplicative of Request Nos. 3 and
9, see FRCP 26(b)(2)(C)(i), and directs Applicant to Opposer’s response to Interrogatory No. 9,

section (iii) and the documents identified in Opposer’s response to Request No. 3.

REQUEST FOR PRODUCTION NO. 11:
All documents concerning Opposer’s first use of Opposer’s Mark for any products and/or
services.

RESPONSE TO REQUEST FOR PRODUCTION NO. 11:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attormey v\-rork product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objecfs to this Request to the extent that it seeks the produ(-:tion of information
that is equally available to Applicant, therefore, the burden or expense of the proposed discovery
clearly outweighs “its likely benefit, taking into account the needs of the case, the amount in
controversy, the parties® resources, the importance of the issues at stake in the litigation, and the
importance of the proposed discovery in resolving the issues.” FRCP 26(b)(2)(C)(iu1).

Subject to and without waiver of the foregoing objections, Opposer refers Applicant to

the website for the United States Patent and Trademark Office (http://www.uspto.gov), which

website contains documents concerning Opposer’s first use of Opposer’s Mark for any products

and/or services and to the documents identified as CD-00067-00068.
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REQUEST FOR PRODUCTION NO. 12:

All business plans concerning products or services manufactured, distributed, sold or
provided, or intended to be manufactured, distributed, sold or provided under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 12:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by United States and California constitutional, statutory and common
law rights of privacy in financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad, vague and ambiguous
in that “All business plans concerning products or services manufactured, distributed, sold or
provided, or intended to be manufactured, distributed, sold or provided under Opposer’s Mark”
is not drafied with sufficient specificity for Opposer to provide a proper response.

REQUEST FOR PRODUCTION NO. 13:

All documents including, without limitation, communications, investigations, searches,
studies, focus groups, surveys, inquiries, and meetings concerning Opposer’s decision to register

and/or use Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 13:
Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this Request to the extent that it seeks the production of information
ﬁrotected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in

financial and confidential information of Opposer.
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Opposer objects to this Request on the grounds that it is overbroad, vague and ambiguous
in that “All documents including, without limitation, communications, investigations, searches,
studies, focus groups, surveys, inquiries, and meetings concerning Opposer’s decision to register
and/or use Opposer’s Mark” is not drafted with sufficient specificity for Opposer to provide a
Proper response.

Notwithstanding this, and without waiver of the foregoing objections, Opposer states that
no relevant non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 14:

All documents concerning Opposer’s creation, selection, and adoption of Opposer’s
Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 14:

Opposer refers to and incorporates herein all of the General Objections set forth above.

‘ Opposer objects to this Requcst to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad, vague and ambiguous
in that “All documents concerning Opposer’s creation, selection, and adoption of Opposer’s
Mark” is not drafted with sufficient specificity for Opposer to provide a proper response.

Opposer objects to this Request to the extent that it seeks the production of information
that is equally available to Applicant, therefore, the burden or e:;pense of the proposed discovery

clearly outweighs “its likely benefit, taking into account the needs of the case, the amount in
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controversy, the parties’ resources, the importance of the issues at stake in the litigation, and the
importance of the proposed discovery in resolving the issues.” FRCP 26(b)(2)(C)(iii).
"Opposer objects to this Request to the extent that it is duplicative of Request No. 13.
Subject to and without waiver of the foregoing objections, Opposer refers Applicant to

the website for the United States Patent and Trademark Office (http://www.uspto.gov), which -

website contains documents concerning Opposer’s creation, selection, and adoption of Opposer’s
Mark. Notwithstanding this, and without waiver of the foregoing objections, Opposer states that
1o relevant non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 15

All documents concerning each term, name, mark, or symbol considered for use by
Opposer as an altemmative to Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 15:

Opposer refers to and incorporates herein all of the General Objecﬁons set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the aﬁo@cy—cﬁent privilege, the attdmcy work product docirine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad in that “All documents
concerning each term, name, mark, or symbol considered for use by Opposer as an alternative to
Opposer’s Mark” is not drafted with sufficient specificity for Opposer to provide a proper
response.

Opposer objects to this Request on the grounds that it seeks to elicit information that is

irrelevant and will not lead to the introduction of admissible evidence. This information is
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irrelevant because documents concerning each term, name, mark, or symbol considered for use
by Opposer as an alternative to Opposer’s Mark has no bearing on the issues in this proceeding.

REQUEST FOR PRODUCTION NO. 16:

All documents concemning Applicant and/or Applicant’s use of the CAKEDIVA mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 16:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States apd California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad, vague and ambiguous
in that “All documents concerning Applicant and/or Applicant’s use of the CAKEDIVA mark” is
not drafted with sufficient Speciﬁcitf for Opposer to provide a ﬁrOper response.

Opposer objects to this Request to the extent that it seeks the production of information
that is equally available to Applicant, specifically a cease-and-desist letter sent to Opposer by

| Applicant’s counsel on July 31, 2003. Therefore, the burden or expeﬁse of the proposed
discovery clearly outweighs “its Iikely benefit, taking into account the needs of the case, the
amount in controversy, the parties’ resdurces, tﬁe importance of the issues at stake in the
litigation, and the importance of the proposed discovery in resolving the issues.” FRCP
26(b)(2)(C)(i).
| Subject to and without waiver of the foregoing objections, Opposer states that no relevant

non-privileged documents exist.
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REQUEST FOR PRODUCTION NO. 17:

All documents concerning the date and circumstances under which Opposer first became
aware of Applicant’s use of the CAKEDIV A mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 17:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.
| Opposer objects to this Request on the grounds that it is overbroad in that “All documents -
concerning Applicant and/or Applicant’s use of the CAKEDIV A mark™ is not drafted with
sufficient specificity for Opposer to provide a proper response.
| Subject to and without waiver of the féregoing objections, Opposer states that no relevant
non-privileged documenté exist.

REQUEST FOR PRODUCTION NO. 18:

All documents, including drafts, created by any person whom Opposer has contacted
which evidence or constitute opinions, advice, reports, studies, facts, information, surveys, or
expert testimony concerning Opposer’s mark, includiﬁg searches conducted to determine
whether Opposer’s Mark was available for use and/or registration in connection with the services
identified in U.S. Trademark Application Serial No. 76/538,360.

RESPONSE TO REQUEST FOR PRODUCTION NQ. 18:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attomey work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 19:
All publications wherein Opposer’s Mark has been referenced.

RESPONSE TO REQUEST FOR PRODUCTION NO. 19:

Opposer refers to and incorporaté herein all of the General Objections set forth above,
Opposer objects to this Request to the extent that it seeks the production of information
that is unduly burdensome to produce and/or is equally available to Applicant, therefore, the
burden or expense of the proi)osed discovery clearly oﬂhweighs “its likely bencﬁt; taking into
account the needs of the case, the amognt in controversy, the parties’ resources, the importance
~of the issues at stake in the litigation, and the importance of the proposed_discovery in resolving
the issues.” FRCP 26(b)(2)(C)(iii). |
Opposer objects to this Request on the grounds that it is overbroad in that “All
publications .wherein ‘Opposer’s Mark has been referenced” necessarily includes publications of
~ which Opposer has no knowledge. Therefore, this Request is not drafted with sufficient
specificity for Opposer to provide a proper response. |
Subject to and without waiver of the foregoing objections, Opposer will produce

responsive relevant, non-privileged documents (see CD-00001-000055).
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REQUEST FOR PRODUCTION NO. 20:

All documents concerning the trade channels through which products or services bearing
or offered under Opposer’s Mark are sold or are intended to be sold.

RESPONSE TO REQUEST FOR PRODUCTION NOQ. 20:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Reqt_lest to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad, vague and 'ambiguous
in that “All documents concerning the trade channels through which products or services bearing
or offered under Opposer’s Mark are sold or are intended to be sold” is not drafted with
sufficient clarity tc; determine the information sought. Therefore, this Request is not drafted with
sufficient specificity for Opposer to provide a proper response.

Subject to and without waiver of the foregoing objections, Opposer states that no relévant

- non-privileged documents exist.

R_EQUQST FOR PRODUCTION NO. 21:

All licenses granted to or from Opposer concerning use of Opposer’s Mark or any
cofnponent thereof in connection with any product or service, including all amendments or
modifications to such licenses and any writings concerning said licenses.

RESPONSE TO REQUEST FOR PRODUCTION NO. 21:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer. _

Sﬁbject to and without waiver of the foregoing objections, Opposer states that no

responsive documents exist.

REQUEST FOR PRODUCTION NQ. 22:

All agreements, otﬁer than licenses, to which Opposer or anyone in privity with it is a
party concerning use of Opposer’s Mark or any component thereof in connection with any
product or service, including all amendments or modifications to such agreements and any
writings concerning said agreements.

RESPONSE TO REQUEST FOR PRODUCTION NO. 22:

Opposer refers to and incorp;)rates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Réquest on the grounds that it is overbroad in that “All
agreements, other than licenses, to which Opposer or anyone in privity with it is a party
concerning use of Opposer’s Mark or any component thereof in connection with any product or
service, including all amendments or modifications td such agreements and any writings
concerning said agreements” is not drafted with sufficient specificity for Opposer to providea

PIODEr response,
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Subject to and without waiver of the foregoing objections, Opposer states that no
responsive documents exist.

REQUEST FOR PRODUCTION NO. 23:

All documents concerning Opposer’s trademark enforcement policy and each objection
made by Opposer to the use or registration of a mark by another believed by Opposer to be
confusingly similar to Opposer’s Mark, including, without limitation, all documents showing the
status or disposition of the objection.

'RESPONSE TO REQUEST FOR PRODUCTION NO. 23:

Opposer refers tb and incorporates herein all of the Genefal Objections set forth above;

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad in that “All documents
conceming. Opposer’s tradematk enforcement policy and each objection made by Opposer to the
use ér reéistration of a mark by anothef believed by Opposer to be confusingly similar to
Opposer’s Mark, including, without limitation, all documents showing the status or disposition
of the objection” is not drafied with sufficient specificity for Opposer to provide a proper
response.

Subject to and without waiver of the foregoing objections, Opposer states that it has no

responsive documents.
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REQUEST FOR PRODUCTION NO. 24:

All documents concerning every objection received by Opposer to the use or registration
of Opposer’s Mark on the basis of any mark or name of a third party including, without
limitation, all documents showing the status or disposition of the objection.

RESPONSE TO REQUEST FOR PRODUCTION NO. 24:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information |
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
* financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states.that it has no
responsive documents.

REQUEST FOR PRODUCTION NQO. 25:

All documents concerning or that evidence mistake or confusion between any product or
service sold or offered by Applicant and any product or service sold or offered by Opposer under
Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 25:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this Request to the extent that it seeks the production of information

' | protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in

financial and confidential information of Opposer.
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Opposer objects to this Request to the extent that it seeks the production of information
that is equally available to Applicant, therefore, the burden or expense of the proposed discovery
clearly outweighs “its likely benefit, taking into account the needs of the case, the amount in
controversy, the parties’ resources, the importance of the issues at stake in the litigation, and the
importance of the proposed discovery in resolving the issues.” FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 26:

All documents concerning every judicial proceeding in the courts of the United States, or
in the courts of the several states, or in the U.S. Patent and Trademark Office, brought by or
against Opposer concerning Opposer’s mark including, but not limited to, all pleadings and
formal papers from such proceedings, all correspondence relating théreto, and all documents
conceming the resolution £here0f, whether by settlement or final decision, excluding the instant
proceeding.

'RESPONSE TO REQUEST FOR PRODUCTION NO. 26:

| Opposer refers to and incorporates herein all of the General Objecﬁdns set forth above.
Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer. |
| Opposer objects to this Request to the extent that it seeks the production of information
that is equally available to Applicant, therefore, the burden or expense of the proposed discovery

clearly outweighs “its likely benefit, taking into account the needs of the case, the amount in
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controversy, the parties’ resources, the importance of the issues at stake in the litigation, and the
importance of the proposed discovery in resolving the issues.” FRCP 26(b)(2)(C)(iii).

Subject to and without waiver of the foregoing objections, Opposer states that it has no
responsive documents other than the documents filed with the PTO or exchanged with Applicant

in this action, which are within Applicant’s possession or that are equally available to Applicant.

REQUEST FOR PRODUCTION NO. 27:
All documents concerning the actual or projected dollar volume of sales of products or
‘services bearing or offered under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 27:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional,‘ statutory and common lav;,r rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer r'e.fers applicant to
Opposer’s response to Interrogatory No. 2.

REQUEST FOR PRODUCTION NO. 28:

- All documents concerning the actual or projected unit volume of sales of products or
services bearing or offered under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 28:

Opposer refers to and incorporates herein all of the General Objections set forth_

above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer refers applicant to
Opposer’s response to Interrogatory No. 2.

REQUEST FOR PRODUCTION NO. 29;

All documents concerning the actual or intended geographic scope of sales of products or
services bearing or offered under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 29:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protec;ted from disclosure by the att(;mey-client privilege, the e;ttorney work product docﬁ'ine,
and/or United States and California constitutional, statutory and common law rights of privacy in
- financial and confidential information of Oppéser.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist. ' | r

REQUEST FOR PRODUCTION NO. 30:

All documents concerning all customers who have purchésed or intend to purchase
Opposer’s products or services bearing or offered under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 30:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product docirine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer will produce
responsive relevant, non-privileged documents (see CD-00056).

REQUEST FOR PRODUCTION NO. 31:

All summaries and tabulations of the records and documents of Opposer showing annual
sales in dollars and units of each product or service sold by Opposer beariﬁg or under Opposer’s
Mark from the date of first use to the present.

RESPONSE TO REQUEST FOR PRODUCTION NO. 31:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to ﬂﬁs Request to the extent th;at it seeks the production of information
protected from disqlosure by the attorney-client privilege, the attomey work product doctrine,
| and/or United St.ates and California con._st_itutional, statutory and common law rights of privacy in
financial and confidential information of Opposer. |
Subject to and without waiver of the foregoing objecﬁoné, Opposer refers Applicant to
Opposer’s response to Interrogatory No. 2. Notwithstanding this, and without waiver of the

forégoing objections, Opposer states that no relevant non-privileged documents exist.

REQUEST FOR PRODUCTION NQ. 32:
All summaries and tabulations of the records and documents of Opposer showing dollar
volume for advertising by Opposer of each product or service bearing or offered under Opposer’s

. Mark from the date of first use to the present.

-4 -



RESPONSE TO REQUEST FOR PRODUCTION NO. 32:

Opposer refers to and incorporates herein all of the General Objections set forth above,

Opposer obj eéts to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California consﬁtuﬁt;nal, statutory and common law rights of privacy in |
financial and confidential information of Opposer.

Opposer objects to this Request on the grounds that it is overbroad in ﬁat “All summaries

| and tabulations of the records and documents of Opposer showing dollar volume for advertisjng
by Opposer of each product or service bearing or offered under Opposér’s Matk from the date of
first use to the present” is not drafted with sufficient specificity for Opposer to provide a proper
response.

Subject to and without waiver of the foregoing objections, Opposer refers Applicant to -
Opposer’s response to Interrogatory No. 9. thwithstanding this, and without wai\.rer of the

| foregoing objections, Oppﬁser states that no relevant non-privileged documents exist.
REQUEST FOR PRODUCTION NO. 33:

All trademark applications and rcgistraﬁons (whether state or federal) and the file
Mﬁoﬂcs and/or file wrappers therefore, including but not limited to Office Actions, Responses to
Oﬂicé Actions and any attached exhibits, notices from the U.S. Patent and Trademark Office,
Examiner’s Amendments, specimens of use, Amendments to Allege Use, and/or correSpondénce

 related thereto for Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 33:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Opposer objects to this Request to the extent that it seeks the production of responsive
information that is equally available to Applicant because the application for Opposer’s Mark,
which is publicly available on the PTO website, clearly identifies the information requested.
Thus, the discovery sought “can be obtained from some other source that is more convenient,
less burdensome, or less expensive.” FRCP 26(b)(2)(C)().

Opposer objects to this Request to the extent that given the availability of these
documents to Applicant, the burden or expense of the proposed discovery clearly outweighs “its
likely benefit, taking into account the needs of the ca#e, the amount in controversy, the parties’
resources, the importance of the issues at stake in the ]jtigation., and the importance of the
proposed discovery in resolving the issues.” FRCP 26(b)(2)(C)(ii_i).

Subject to and without waiver of the foregoing objections, Opposer refers Applicant to
the website for the United States Patent and Trademark Office (http://www.uspto.gov), which
website contains the information requested.

REQUEST FOR PRODUCTION NO. 34:

All documents including cori-espondence between Opposer and its advertising agency
and/or promotional agency, concerning the preparation of advertising or promotional material
- Incorporating Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 34:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by United States and California constitutional, statutory and common
law rights of privacy in financial and confidential information of Opposer.

Opposer objects to tﬁis Request on the grounds that it seeks to elicit information that is
irrelevant and will not lead to the introduction of admissible evidence. This information is
irrelevant because “correspondence between Opposer and its advertising agency and/or
promotional agency, concerning the preparation of advertising or promotional material
~ incorporating Opposer’s Mark” is not at issue in this proceeding and has no bearing on whether

Applicant’s use of its mark preceded Opposer’s use of its Mark. To the extent that any relevant
| privileged information is encompassed by this interrogatory, Opposer objects to the pfoduction
of such information until a Protective Order is entered.

Subject to and without waiver of the foregoing objections, Opposer will produce
responsive relevant, non—privileged documents (see Ct)-OOOS’?-OOOS 3).

REQUEST FOR PRODUCTION NO. 35:

All documents concerning any period of time lasting more than thirty days where
Opposer did not sell any products or services bearing or offered under Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 35:

Opposer refers to and incbrporates herein all of the General Objections set forth above.
Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
- and/or United States and California constitutional, statutory ;clnd common law rights of privacy in

financial and confidential information of Opposer.
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Opposer objects to this Request on the grounds that it is overbroad, vague and ambiguous
in that “All documents concerning any period of time lasting more than thirty days where
Opposer did not sell any products or services bearing or offered under Opposer’s Mark™ is not
drafted with sufficient specificity for Opposer to provide a proper response.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 36:

All assignments, mergers, changes of name, and other documents of transfer to which
- Opposer is a party concerning Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 36:

Opposer refers to and incorporates herein all of the General Objections set forth above.

- Opposer objects to this Request to the extent that it seeks the production of information
protected froml disclosure by the attorne)}-client privilege, the attorﬁey work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
' .non-privileged documents exist.

- REQUEST FOR PRODUCTION NO. 37:

All documents concerning permission, requested permission, approval, or request for
approval by Opposer to any governmental authority to sell and/or offer for sale any product or
.'service bearing or offered under Opposer’s Mark.

.ESPONSE_ TO REQUEST FOR PRODUCTION NO. 37:

‘Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
‘protected from disclosure by the attorey-client privilege, the attomey work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 38:

All documents concerning Opposer’s document retention policy.

RESPONSE TO REQUEST FOR PRODUCTION NO. 38:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctl'ine;
and/or United States and California constitutional, stamtory and common law irights of privacy in
ﬁnancial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Oppose;' states that no relevant

non-privileged documents exist.

REQUEST FOR PRODUCTION NQ. 39:

Documents sufficient to show the current corporate structure of Opposer, including the
identity of all its officers and directors, its organizational units, and any decision-making
. hierarchy or hierarchies.

 RESPONSE TO REQUEST FOR PRODUCTION NO. 39:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no such
documents exist.

REQUEST FOR PRODUCTION NO. 40:

All documents concerning Opposer’s policies or practices of receiving, handling,
archiving, or storing of consumer communications.

RESPONSE TO REQUEST FOR PRODUCTION NO. 40:

Opposer refers to and incorporates herein all of the General Objections set forth above.
Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney Work product (_:loctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
- financial and confidential information of Opposer.
Subject to and without waiver of the foregoing objections, Opposer states that no relevant
- non-privileged documents exist.

- REQUEST FOR PRODUCTION NO, 41:

All documents, including market research, consumer surveys, focus groups, and internal
memos, concerning the strength or lack of strength of Opposer’s Mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 41;

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant

|

non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 42:

All documents, including market research, consumer surveys, focus groups, and internal
memos, concerning the strength or lack of strength of Applicant’s CAKEDIVA mark.

‘RESPONSE TO REQUEST FOR PRODUCTION NO. 42:

Opposer refers to and incorporates herein all of the General Objections set forth above.

Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorﬁcy-client privilege, the attorney work product doctrfne,
and/or United States and California constitutional, statutory and commeon law rights of privacy in
~ financial and _conﬁdential information of Opposer.
| Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.
REQUEST FOR PRODUCTION NO. 43:

All documents, including market research, consumer surveys, focus groups, and internal
memos, concerning the similarity or lack of similarity betwe.en Opposer’s Mark and Applicant’s

CAKEDIVA mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 43:

Opposer refers to and incorporates herein all of the General Objections set forth above.
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer.

Subject to and without waiver of the foregoing objections, Opposer states that no relevant
non-privileged documents exist.

REQUEST FOR PRODUCTION NO. 44:

All documents, including market research, consumer surveys, focus groups, and internal
memos, concerning the proximity or lack of prp:dnﬁty_ of the goods or services manufactured,
distributed, or sold or intended to be manufactured; distributed or sold by Opposer under
Opposer’s Mark and those covered by Applicant’s CAKEDIV A mark.

RESPONSE TO REQUEST FOR PRODUCTION NO. 44:

Opposer refers to and incorporates herein all of the General Objections set forth above.
: Qpposer objects to this Request to the extent that it seeks the production of information
 protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States 5nd California constitutional, statutory and common law righté of privacy in |
financial and confidential information of Opposer.
Subject to and without waiver of the foregoing objections, Opposer states that no relgvant
non-privileged documents exist.

REQUEST FOR' PRODUCTION NO. 45:

All documents concerning the value or projected value of the Mark to Opposer.

RESPONSE TO REQUEST FOR PRODUCTION NO. 45:

Opposer refers to and incorporates herein all of the General Objections set forth above:
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Opposer objects to this Request to the extent that it seeks the production of information
protected from disclosure by the attorney-client privilege, the attorney work product doctrine,
and/or United States and California constitutional, statutory and common law rights of privacy in
financial and confidential information of Opposer. |

Subject to and “dthout waiver of the foregoing objections, Opposer states that no relevant

non-privileged documents exist.

- Dated: October 27, 2008 By:.

~ Matthew D. K4a
Keats McFarland & Wilson, LLP
Attormeys for Opposer, Cake Divas
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CERTIFICATE OF SERVICE

I hereby certify that on October 27, 2008, I served the following document(s):

OPPOSER’S RESPONSES AND OBJECTIONS TO APPLICANT'’S FIRST
REQUEST FOR PRODUCTION OF DOCUMENTS AND THINGS,

upon counsel for Applicant named below: -

Lori D, Greendorfer
Schiff Hardin, LLP
900 Third Avenue
New York, NY 10022

by placing a true and correct copy thereof in a sealed envelope, postage prepaid, in First Class
U.S. mail, for collection and mailing with the United States Postal Service on the same date.

il

.I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Executed on October 27, 2008, at Beverly Hills, California.

==

Catfly Yu
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VADRD ULVAD - PROUNM SIVELE ELEGANCEBABABA 10O OVER THE TOP WHIMSY Page 1 of 1

Tke Ca]-se Divas

JmnSpltIzrandl.eiﬁledebegmMrmaaquammmh&wberdim.mmem“
ammmmmmummamamuutmmmwu&mm.
From Simple Elegance to over the top Whimsy™ - If you can dream it, they can create it.

Joan Spitler is a visual Artist who wis working in a bakery while attending art school at UC San
Diego, “Cake ks an anucting medium o make art,” she says. Leigh Grode 1s an award winning stage
divector, who studied cinema and tetevision production in Europe . Upon retuming to the Los Angelss
1993GrodemtSpiuerntafﬂmsamimmminunnmfmmrsmeymmuwempof
faith and start Cake Divas,

The Cake Divas have been featured in Magazines Including: InStyle, the Hollywood Reporter, Fecple
Nagazine, Los Angeles Nagazine, Jat, Inside Weddings & Elegant Bride Magarine.

They have created one-of-a-kind cakes for numerxes movies & television shows; “Buify the Yampire™,
“Charmed”, =Arrested Development™, “Judging Anry™, "ER™ “NYPD Blue™, *Tha Division™, "The Drew
Carey Show™, “JAG," “NTV Video Awards™, “Comedy Video Awards™,

Celebrating Rodney Dangerfistds Birthday 2004, The Cake Divas have appeared on TV specials
Discovery Channels “Las Vegas Weddings™, “Wedding of a Lifetime {Lifetime TV) the Cake Divas also
were featurad oa “Martha Stewarts Living™ <Al Roker on the Road™ and "EXTRAI* Do you remember
“Trista & Ryans™ Wadding Cake, mmmmemmwmm*&m
Degeneres™ Birthday Cake and many many more,

View our Press Clippings »»

CD 00002

http://www.cakedivas.com/divas.htm 10/24/2008
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Select an ofbum;
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CAKE DIVAS - FROM SIMPLE ELEGANCE TO OVER THE TOP WHIMSY Page 1 of 1

.Ca Is,e Ela'vm"s

Wi olso toke special request flavor choices!
We will even make your Moms and Grandmas favorfte recipes.
We want you te have what you really want!

Light Chocolate Mousse

White Chocolate Mousse

Lemon cake

Marble cake

Chocolate cake

Banana cake

Carrot cake

Sweet Potato cake
Light Orange cake
Almond cake
Espresso cake
Pistachio cake
Red Velvet cake
Green Tea cake
Tiramisu cake

Choose your fillings »>

CD 00004
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CAKE DIVAS - FROM SIMPLE ELEGANCE TO OVER THE TOP WHIMSY Page 1 of 1

I:_i“ing Cl'loia_es _-

We also toke spectal request flavor chofces!
We will even make your Moms and Grandivxes favorite recipes.
We want you to have whot you really want!

:'Cal{é Divas

Fudge

Dark Chocolate

| Cak Bock

Ganache

Light Chocolate Mousse

White Chocolate Mousse

Chocolate Chip

Bavarian Cream
Cream Cheese
Passion Fruit Mousse
Pistachio Mousse
Lemon Curd

Brown Sugar Cream
Coconut Cream

Hazelnut Mousse

Cookies and Cream
Mixed Berrles & Cream
Mangos & Cream
Bananas & Cream
Light Orange Mousse

Choose your flavor >>

CD 00005
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CAKE DIVAS - FROM SIMPLE ELEGANCE TO OVER THE TOP WHIMSY Page 1 of 1

Mwady Weurs Turry Conswitants Mindy Welss Party Consultants

. - Mindy Weiss has become the most sought-after party planner in
Southern Californfa. Based In Beverly Hills, Mindy ts known for her
unrivaled attention to detail and uses personal touches for each of
her clients to create a unique feeling of warmth and intimacy.

Cake Diva: .

Shutters -Hotel On the Baach

With over 1200 engagements under their belts, Shutt#rs knows
about IAmour. From the reception to the honeymoon, thelr
professional cataring and event staff brings imagisation,
thoughtfulness and a stunning site for your celebrations.

e

PR Best Events Catering

Whether It's a meeting, seminar, banquet, party o¢ simply a working
meal Bast Events can provide what you nesd when you need it.

.Co'ﬁiatt-"

Mark's Garden

Mark Held and Richard David have created a most unique flocat
environment—part retafl flower shop and part creative design
stisdio—MARKS GARDEN In bos Angeles,

Michaels's - Santa Monica

In 1979, at the age of 25, Michael McCarty founded MICHAELS, a
restaurant in Santa Morrica, California. An frstant success, it
remains one of the most acclalmed and popular restaurants in the
Unitad States.

More Links >>

CD 0000g
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CONTACT THE CAKE DIVAS Page 1 of 1

CD 00007

http://www.cakedivas.com/contact.htm 10/24/2008



- 6097-L8T (019)
Ao yuouguoddy fig. .

“ e’

CD 00008




Tl EI WINPT I NE LWWURD YOUU LOVE _l; THE MOVIES

NS

LEBRITY+LIFESTYLE+BEAUTY+FASHION

OBest
eau yBuys

‘he Ultimate
>hoppmg List

ear

pring Wardrobe
ust-Haves

i3 New Bags \

Yerfect Pieces
Jress Them Up,
Jress Them Down

fanging Out with
heryl Crow

MARCH 2003 INSTYLL.CON AOL MOYWORD IASTYLE

CD 00009




the elements

the event A baby shower for Christa
Miller and Bill Lawrence’s second child
{their first, Charlotte Sarah, is 2},
Hosted by Dana Walden, chicf of zoth
Century Fox TV, and her husband,
music exec Matt Walden, as well as sit-
com writers Mike and Bonnie Sikowitz,
at the Waldens’ Brentwood home.

the setting When event planner
Mindy Weiss decorated the house, she
wanted it to be “whimsical bur not

too cute.” Going for a “buttery, soft
palette,” she placed paste] rose arrange-
ments from florist Mark’s Garden
throughout the house. Book-shaped
centerpieces also featured tiny roses.

the food Steve Ullman of Delicacies
Fine Catering in L.A. provided small,
passed hors d’oeuvres—quesadillas
with Brie, mango and fresh mint; spicy
crab cakes; silver-dollar checsefmrgers;
and vegetarian egg rolls—and a panini
station. Desserts included lemon

and pecan barsand a “cupcaké cake”
crafted by Cake Divas.

the parting giit Each guest left with
one of Bill and Christa’s favarite books,
Paulo Coelho’s fable The Ald:'e,"q"._'_" L.

“] know it sounds corny,” says Miller,
“but Bill read it aloud to me in my

first pregnancy. s isspecial forus

RAY KACHATORIAN
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ExtraTV.com: The Perks of Pregnancy

l1of3

And Randy wasn't kidding He transformad the stylish salon 2o 8 beaut?ul bash for Deyna's upcoming
burlle of joy, complete with red and pink roses by Coliage Flowsrs, decadent caxsoes by Cake Divess

The Perks of Prepnancy
June 1, 2605

It wis & day of manikunes and ant cards — bl thig
WRST] & hip nenw spa, il was 8 baby shower for our very

own Dayna Devon!

All of her past and presen "Extia” famiy, inchxting
Mark McGrath and Laeza Gibbons, joined Daynz 2t the

posh Vamish sakon i Hotywootd!

"Diynva doesnt Bor baby showers,” celeb event plannar

Rursdy Furheman noled "Sowe're doing 3 very

and Godiva's sipnaturs drink, the delicious Chacalier,

But tha biggest strprise of day was a basutiful David Natio basinetts filled with goodses lke a Pelunia
Pickle Botlom diaper bag, adocabio baby booties by Frya, and a precious mothesfdaaghiar beaceie 56t

by Simply Trifany Taite.

You ean check oot all of Dayna'’s baby goodies i Lifo 8 Style magazine on slands Friday — and bo sure

to entsr for your chance 1o win yoxr own haby goodie beg from “Exira,” right hena!
TEXTRA'S" BABY GOODIE BAG GIVEAWAY

Click here 10 enter — this preat giveewsy gift bag includes:

Simoly Tifeny Taite {mother/dauchior pearl bracelets, siver ratie, tea sel): www.simplylifanytaie.com

IHPLY TIPPANY TAITE INC

ANT TAITRE INC 0
4 Andrfle

n

OHE ALIVL ANV

HERIMPLY TIFD

IMPLY TIFFANY TAITE IND

Sanrio {Hello KEty): www.Sanrdo.com

Nom Matemity (perfumme): www.neissscemalamiy. com/

hutp://extratv.warnerbros.com/v2/news/0605/01/4/text html

¥ Al of "Exir™ o 8 gince
HEWELETTER

-4 Gt the marly wead on what's coming
ue on Exirw — meberrv nowl

ABDUT EXTRA
¥ Behind-Iha-Ecenes a1 "Extra”
. Exra In Yous Area
¥ When It On

10118105 6:45 AM
CD 00011



ExtraTV.com: The Perks of Pregnancy

ODIV

Petunia Pickde Botion (baby bag & blankel): www.Petuniapickiebotion, oom

e iunia pie ke boitom

!RANDY FUIIRMJ\N
LVENTS

BrREA womzmunous

BLE TN PR e

Our thanks ta al who helped make Dayna’s shower an unforgettable day!

inANDY I:UHRMAN
(LVENTS

Fuhrman Evens (planner & calerer): www.rendyfihnmanevents.com

20f3

hup://fextratv.wamerbros.com/v2/news/0605/01/4/text.html

10/18/05 6:45 AM

CD 00012



ExtraTV.com: The Perks of Pregnancy hup://fextraty.wamerbros.com/v2/news/0605/01/4/text. html

collage
©0
%

E Whan s O | Newslefar SgnUp | AboutExtra 1 RSS | Privacy Foldy | Terms of Use | © 2005 TTT Yvesi Coas?, Inc
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Spiendora: Wedding Cakes

http:/flosangeles.splendora.com/sections/375/wedding_cakes,htm]

Los Angeles i

Style Forecast Events

Sales & Promos

Neighborhoods Splendora Blog Party Pix Advertise

THE BEST OF

LOS ANGELES:
BEAUTY a SPA
LEISURE & TRAYEL
SHOPPING
HOME

BRIDAL

Bridal Reglsiry
Bridal Workout
Bridesmalds
Csalerers
Engagement Rings
Floral & Event Deslgn
Honeymoon
Invitations
Limousines snd Valet
Make-up Arlists
Music & Bands
Party Rentals & Tents
Shoes & Accessories
Tuxetlos
Videographers

= Wedding Cakes
Wedding Dresses
Wedding Locations
Wedding Pholographers
Wedding Planners
Bridal Index

BABY a KiD5

HTNESS
FOODIE

Tom Cruise VS 777

* Brad Pitt

C Johnny Depp

T Karl Rove

" The State of Califomia

[results]

SEARCH SPLENDORA

Col

acvan 588

[ter kerywouds to seand:
s, bowth

a1

WIN A STAY IN
SANTA BARBARA.

v
T,

Frcn Spasons

Cake Divas
Los Angeles
310.287.2600

Los Angeles
323.653,7145

Rhubarb
Los Angeles
310.397.7545

Los Angeles
323.860.9036

Bridal Sweets
Tomancs
310.373.1185

Nelghborhood: Greater Los Angeles

Sweet Lady Jane

Nelghbarhood: West Hollywood

Neighborhood: Greater Los Angeles

Very Different Cakes

Neighborhood: Greater Los Angeles

Neighborhood: Greater Los Angeles

- - e et a1

Your sexuzt joumeay

F1ans fiere »

(([c 1¥¢

e e T L,

CLICK TO VISIT
QUATTROFORWOMEN .COM

THE FIRST

FOUR-BLADE

RAZOR

SR

CD 00014
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Splendora: Wedding Cakes hitp:/lesangeles.splendora.com/sections/375/wedding_cakes html
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T
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AT IR
BIELE magAs”
MRS iR 818

Matt Dillon's
Inappropriate
Beachwear

2005-90-14
Posted by Haidi Atwal

Madonna Retumns To
Her Roots

XS04
Poxtad by Heldt Atwal

The New Blonde Bond

H05.90-14
Fosted by Haldl Atwai

COMELY CINDY

054094
Posted try Karen Barc

OPEN YOUR EYES
0094
Postex! by Karan Bard

All Tled Up SPICY TIDBITS 24/7
2005-90-13 style » possip » tv + life

Poeted by Held Atwal
The Bobbi Brown VISIT

“Antichrist”
2051013
Posted by Heidl Atwal

Amy Sedaris Is A Super
Fox...

2005-30-11
Posted by Heldi Atwal

THE NEW DANCE
CRAZE

2059090
Posted by Karen Bard

Britney and Kevin's . o
Raucous Romp
2008-1006

Posted by HakS Atwal

Wedding Cakes

R
Dowghnut Cakes = '

2062 10/16/05 1:39 PM
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What's Your
Secret...

=1 gerenaded my bride with a most appro-
priate song at our wedding ‘Someone to

Watch over Me’ becanse that's what
Trudie has always been to me, as well as

Mack 10_and T-Boz (above) and their look-

all it he, she and mini-me, as
‘ couples take cake customization
beyond flaver and frosting.

'-Newly\veds ‘Patrick Stewart and

Wendy Neuss asked the Cake Divas In
L.A. {310-399-2499) to adorn thelr
120 Individual cakes with toppers on
which the groom's head was palnted
bald. TLC's T-Baz and rapper Mack 10
went a step further, placing an elght-
inch caricature of themselves atop
thelr tlers (by specia! order, It Figures,
$850; 818-509-0200). Says Melanle .
Waldman of It Figures: “Weddings
bring together family and friends, A

topper Is the one thing to take away
that is really about the two of you.”

alike bride-and-groom topper (above,
right); Patrick Stewart and Wendy Neuss

the mother of our children.”
" Sting, wed to Trudie Styler,
August 20,1992

R S

paliiran
- ‘L.‘&Z&mﬁﬂ:ﬂua

room. I want us to always stay honey-

[
MOONErs 50 We never go to bed angry.” TW 0 C h l C

Clint Black, ved to Lo rendsetting brides are finding innova-
ber 20,1881 I tive ways to combine two traditional

elements into one. For Ryan Haddon
and Christian Slater, planner Mindy Welss
eliminated the need for place cards by
putting names on menu cards. [n lleu of
floral centerpleces, LLA. planner Yvonne
White has used pretty tabletop wedding
cakes., Other brides, while sticking to flow-
ers, are creating centerpieces out of sey-
eral smaller arrangements that guests
can fake home as favors. Bottom line? A Iit-
tle creativity can double your wedding fun.

“We make a date once a week,

He can’t see me until I'm ready—I make
sure I look and smell extra special,”
‘Victoria Principal, wed to -

Harry Glassman,;June 22;1985 -;

Just deux 1t Mindy Weiss made a similar
menu-cum-place-card for Christian Slater._ _ _

= el D AL

CD 00017
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nda Goldsheft, a N e - Bl Jennifer Aniston and
her from Orange A : : Brad Pitt turned fo .
ounty, Calif., has o, b2 SO Elin Katz of Rosebud
ade nuptial con- 8 e . Cakes for their recent -
ctions for Jenny AN BB wedding. For this -
eCarthy and Blair B 1 AEPIN . _ cake, created with
nderwood. A fan of e A, : scalelike fondant:
bndant’s smooth fin- - )

h, she molded this

psting to resemble

ce (serves 170,

125; 714-964-7338).

Joan Spitler of the
Cake Divas paints
the details on her
fondant-iced cakes
with buttercream
frosting. The fruits
are shaped from
fondant, but the
tiara is real (serves
200, $3,000; -
310-399-2499).
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Rising 30% in 2003

MLAN — Pradaisona roll.

First, its men's wear show here
Mondsy was one of the standont
Presentations of the spring 2004
season. Then Prada chief exeeutive
officer Patrizio Bertell revealed the
company is boeking the luxury
sector's wobbles and forecast its net
profits this year would leap at least
30 percent above the $31.1 million
seen in 2002, The improvement
sbennnedﬁ-omthegmups

aggressive cost-cutting, he said.

Pradas sales this year should be

SasPrlh, Pagelz




, THURSDAY, JUNE 26, 2003 E-,‘

LO%S ANCELES — Forget white
wltiﬁedmnesuﬂwh[te

clally are more to that*" And Gartin
should kmow. Moeting her s llke eoming
with a matrimonlial encyclope.
din, Palm Pilot and Ralodex
rolled into 0o,

tMarital Counsel

i any otber colot You have o now how Lo
make deals™

To find her party props, Garlln scours
LA's ethnir neighborhoods and downlown
mariotx In Venkew Bearh, for , the
mndlwuelvendortonlkemlm-l'rmd
flowers and a Chinese lﬂisttoealljmph

m”’m"“”un':‘m".? atocs th ore

LaHens to orchestrating

ihe ceremony do planning Lhe menu, Now-

ers are the detal] Gartin js mosl pesxjopaic
abouolL She loves colorful or-
chids, bat has been known Lo

He!ﬂlnst.her old friend nd 6hl can add, dye fiowens. She alio bax
pew client, actress Eliza painstakingly pasted those Epe-
Banks, chosse a cake for her STMNTACE 800  clal blooms ento bundreds of

mrpul.ls, Gartin pulis ogt the H m

sl-ops. [0 oul Cake Divas’

cake and u].nlka‘.[lul.n
the backyard of her £ m

¥} home and hoadquarters.
mﬁmh'nwpedheuhhl:- hm’
— Jomme Gartin phwics “1 cam add,

celebrity clients have incloded Elfxsheth
Berkley and Greg Laaren, Molly Shannon,
Tuye Diges ax well #2 various ypos.

SiHI, she's always bedget minded, even
when dealing with mevie stars. “Weddings
o terrible” the sighs “Ampthing you erder
i white cosls

thnme” -

Mow el 28; mmmmmmmm

Wiz” Hina Simone’s "End of the Ling™) and original sngs. -
Though Wright e encdired hourdang voos! somrciaes’ bafoie d:ptn
uﬂahﬂ,nmmmam{mm&h

e, s all e owen,

'nhuammumdommmmm' ’
— immle Rexsa

Wright :
mmnmm'mmmtm-mm

iorvilations. To give candbes the
right look, she has pre-mctted
them for hours.

Gurtip was boro in New
2ealand apd grew up oo
Anstralis's Gold Copal, where
she stodied psyeheology mnd

robtract and

deal with mental brides,” she
says. “It's perfact ™ After a stinl modeling in
actor Christopher Gertis she rawd 1o LA’

I 1o

mwwmmm tile frame com-
pRoy Arranging flowers csme next, and sfter
lanning her own wedding, Friends ko]
1o do theirs.

Of course, Gartln's experience fn the
Mushion boriness slsc hes come in kandy.
When aoe bride's halr stylist failad Lo shaw,
Gartin stepped in. Qlients always turn to her
for sdrice oo chooting a wedding dross.

And in HoRywood, patiing on a show is 2

handy skii]. “A weddlng is for
the bridemdmom. Gartin says, “buot
somelimees you've got 300 peophe watching,
0 you: wat to make it coleria ining ™

fit that nlsht, explalned the gala would hel
Argentins’s distrweaed chifdren, e

Last Paris lg

B

UNESCO x1 e Palals de E
Thae Buetros Atres and erches-

Eﬂmhmuﬁ sellout erowd inchd- E

[T mumm:*m' H

io
"1 krwg tago,” be sakl. “But 1 haven't danced H

in 10 yewrs*
was another enthorisstic o
"By Boulh American molk, you know," she

Dm-.l who was chairing ber first bene-

"I saw 50 much poverty when § traveled to
Buents Alres that if hecame a priority for me Lo
help teso chikiren,” she xxid afer the show,

AT D RANCY RIS BY TYLIR IVE: T8N BT ST

— - CD 00020
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May 30- June 5, 2000

An open kttcr 20 Don Oblmeyer, ~ *

producer of ABC’s “Monday N;glﬂ: _ oke ome who embod-
Football,” by deputy editor its a heaping spoon of New
Howard Burns Yoxt:dgcandm:xmawhmcnl
California-born artiste and, veils
— camcra-ready sweets!
Leigh Grode and Joan Spiter,
better known as the Cake Divas,
started out baking cakes for wed-

dings. In less than two years the
duo has walked down the aisle
and onto movic scis,
Inthcupcommgﬁlm“Bluw

the divas had to fashion an air-
brushed portrait torte of cocaine
trafficker Johnny Depp that
resembled the actor, down o the

Icing the Gig
A pair of enterprising pastry artists cook up
& plan for breaking into the movie business

when they say, “‘We want a whitc
frosted cake,' they really mean
cream or eggshell because you

can’t shoot white,” she explins
from their Venice, Calif,, htchcn.

Grode has a
film, having gradnated from r.hc
Netherlands Film and Television
Academy, She has also written
and directed her own film —
“Outcasts,” a historical drama
about lesbians who were
encamped by the Nazis,

Spitler has been decorating
cakes for more than 14 years,

“1 was studying ar arr school

color and length of
his 1970s shag,

And in “Hang-
ing Up,” the frost-
ing on the oversized
pumpkin cake had

ai'rty broadcast “MNF™ adrmttedly has iost some
ﬂ\a‘ﬁ’ “b;g event" luster daprte ha\nng the best play—by-

PROPLE

and working in a
bakery and they just
sort of crossed
over,” she says.
Shr. eventually
became chief deco-

to be extra frothy to increase the
eplatter effect when Walter
Marthaw knocked a pifiata into it.

“They’re effident and talent-
ed,” says propmaster Maureen
Farley, who has worked with
Grode and Spitler on those two
recent shoots, “T can call them
up, cxplin to them what time
period 1 am doing, what the
scene is about, and they will come
to me wherever 1 am with sketch-
es, color sugunons, flavors and
all kinds of visnals.”

The secret ingredient to their
success, according to Grode, is
familiarity with movie parlance.

“Weve both worked for the
industry before so we know,

.--~.-..‘_-.-...-__-.,.4.ir°.p _I,.A?h_,
Venlos iitchan of tha Cake Divas,
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rator for a high-end company,
prmshmgabutchofh:gh -profile

“Wcﬁmndﬁmapmonahzcd
scrvice was really lacking in the
market,” adds Spitier,

“We’d been friends for a while
so we said, “Why don’t we justdo
it for ourselves?” We decided to
take 2 risk,” saye Grode.

The mhnaryamstshav:becn
baking scrumptions and sumptu-
ous confections non-stop ever
ancc,md:lmguh:glgsfortdm
sion’s “ER.™ And if they’re not in
the kitchen, they’re buzzing off
o consult with future brides or
confer with food stylists and

extensiveness of the artwork.
For example, in the yet-to-be-
released film “Monkey Bone,”
about a cartoonist who gets
caught in his own creation, they
hzdtodcagnscvu:lrcphcasof

t  a mustard-colored, theee-tiered

chocolate cake adorned with

& wild jungle flowers. Prices for

such crestions anywhere
from §300 o §1,800.
So why divas? “Because a

% diva is 2 kind of peson whose

energy is above, above it all,”
says Grode, “So, yes we have an
attitude with cake, but we're
not here to be 2 pain in the tush
—mmttomakcﬁ.lmcr:ws
Lives eagier.”

~—Maryam Henein



CE OF CAKE IX YOUR SPOUSE'S FACE,

miay be'the question for many alter-

traditional to funky fantasy

5 na Ieéé'_q:f cake. Here to help is Yifat Oren,

the reatm of classie design. Oren says That thocolate cokes are

the lalest trend, bl whal's fashion gof to do with Ixbulows

flaver? Using Mithel Cluirel and Valmna chocolates, cvners

David Saltzman and Tracy Callahan have ralced the bar o0

wedding takes wilh Lhelr i cormenestiing approach: "W hand
© gk dach cake, bnd 0
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JOW DO YOU ENVISION YOUR PER-
ECT WEDDING? DO YOU PREFER A
VEDDING FILLED WITH POMDP AND
JRCUMMSTANCE OR 1S A PRIVATE
'EREMONY MORE YOUR STYLE?

" ANY brides want a simplified ver-
- sion of the traditional wedding
. says wedding planner Martha
ulya, senior hospitality manager of the
lilton Chicago. “They want elegance and to
ave a good time. And the bride is the star”

Here's an official to-do list (and a few dec-
rating ideas) for planning the perfect wed-
ing: ¥ Visit with your pastor to schedule
remarital counseling sessions. ¢ Decide the
verall style of the ceremony with your
:ancé, parents and wedding plariner.
lscuss the budget, wedding sites and wed-
ing participants. ‘@ Reserve your ceremony
nd reception sites a year in advance.

RADITIONAL EreGanT RecePTION TABLE
preferrcd Iy mam bride
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*Pm:mﬂcmmhnmlmkmfurﬂnrmahbhﬁs.m
for thelr ‘signature cake—a -multi-tiered ereation embellishes
‘udtht!\ecoup!e'smddmgvmm-rhmin iridescent frofitng—
they design cakes that “cater to the splritualists within," say
Dmn ‘And without, too. Cake Divas recently baked a cake fo
'-'lhe Dalai Lama himselL Owners l.tigh Grde and Jean Spitlel

who consider thalr work high art, have backgrounds in paintim

mds:ulpmre 'anuhemurfmms_aﬂ:rt&d'mﬂona
' _I-I"ru'.l_Ity,'says Grode. One thing you won't get at Cake Divas ¥
" any. highfalulin atthude: The duo takes requests for anything
] fmmﬁ:mtaizrmrbletogruntnatoasupeﬁmdmlwa
-:_ your grandmuther’s beloved recipe.

FJ_IN'MYFROGHNGS Draping bows, .gokd painied jeaves
mﬂrgﬁmsandmmmbasmmdslw thess any
ﬂ!:almsufcholcefwbridsplmm:g‘afalrrw!m "The
ﬂdﬁlsmﬁaﬂ&,mwﬁnpipedmmmﬁuﬂlng,
s2ys .Oren. Pahaps practice does male pu-&ct.{]wmr.!nyae
\Bymor has been in the business for 30 years, durig which time
M'Mmmfoumummmmluw
lwlng h‘adl'llona.lisls_‘h'lcz John Stameos and Rﬂ:ecca Rornim

qmsmh:rnmmmmh
ﬁuudﬂmalﬂmwfﬂaﬁcumd'm'sulorsdm

apuna.rylnﬂmfnrruuhrrslca! n-thermﬁdlycrmlors.'ldo
alutufhardpajruhgwgetamofarﬁnaﬁmmmw
ma!.edﬁmspoppmwlo‘fﬁecah H!rpkcudersm-m,
hmwu;arethenhtoppusuhlm !rdudeaSwarmkln-ys.tal
heaﬁ-sm Oren, "Gests wmmmmﬂﬂﬂm
Msmdmbtpeop!ehﬂlwkabmnﬁmhr}mwm

'nnuam_s Chucohulics il g Wi fver nmw: l:ahas
wuir:seuuemdmamlmdmhchomumm
axd filted with rich chocolm gana:he Elew.rr! slrmlicny is
-what_h'saliabnutlnm Cakes such as the SwnssDot,wm is
muédinnsmspmxsepo&ﬂsdﬁosﬂng,addamte
tradition, a!lmlng couples to expres ﬂlemzl\u frnm within
i realm of clI: dﬁlgn.ﬂrenswsmai:hocolmukuare
ﬂniatsttrmd butuhaisfasiﬂon gottodommfabulom
.ﬂa\mr’? Using Michel Tivizel and Valrona dlooolatts CAWTIETS
'Dawid Saluma.n and Tracy Calrahanhavera]sedﬂaba.rnn
mdd‘lngcahsm&ltrmrnucomenanﬂngammach "W hand
'ma.keeadtuke arnonlydonfmnmmmﬂ!mbeﬁ
r:dl«ﬁs.iwa.ntpeop:emmjuyea:m mycakﬁasmllas
ookhg 2t them,” says Callzhan Sounds Ilke. having your cake
“mde_aﬁng it t56 may Just be possible on your big day.

'—h}'Sﬁacey Howard photo by Gina Sabatella
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asove Location: Asia de Cuba, Los Angeles, CA.
Four-tier cake covered in angular folds of pate
almond fondant with antique broaches, pins and
fresh fiowers: Cake Divas, Los Angeles,CA
Photegraphy: Ron Manville, Providence,RI

LT “Bustle Cake™, inspired by a Kirstie Kelly
gown, features tayers of golden genoise cake,
alternately layered with organic tropical fruit curd
fillings, finished with sugar paste 'buttons”,
wtabric™ and flowers: Perfect Endings, Napa,CA
Photography: iichae! Marlin, Napa

Top RIGHT Two-tier czke with soft buttercream icing
decorated with green attice pattern and handmade
pink sugar roses. Topped with bouquet of handmade
sugar paste roses: Sweet Tiers, Hobe Sound, FL
Photography: Patricia Haston, West Palm Beach,FL

oL Rt Location: Asia de Cuba, Los Angeles,
CA. Cake covered in blush-colored rolled fondant
with corseting donvn the front, adored with handmade
sugar paste flowers. Lace embroidery in royal icing:
The Cake Siudio, Orange County,CA
Photegraphy: Ron Kanville

Lowmr riGHY Stylized white tuxedo cake inspired by an
Anne Barge wedding gown. Orange wedding white
cake filled with lemon curd and toasted pistachio
cream, frosted with creamy light lemon buttercream
covered with pristine rolled white fondant: Cakes

to Remembet, Brookline, MA

Photography: Ron Manville




EVENTS :

Soolip Hosts a
Wedding-to-Be

Who: Soolip Paperie & Press, a
Melrose Avenue paper boutique
What: A Soolip Wedding

Where: Shutiers on the Beach,
Santa Monica

When: Feb. 4

The Scene: The approximalely 20
guests were comprised of soon-to-be-
btides, their soon-to-be-mothersin-
law and an attentive contingent of
wedding planners, caterers, florists,
dressers, videographers and the like.
The crowd had gathered for “Soolip
Wedding,” a collection of the mak-
ings for a perfect wedding, hosted by
Soolip, the West Hollywoud bouligue
that carries fine paper, books and
handcrafted apparel and gifts. The re-
sult was an afternoon that was no less
than a rehearsal for the dream of 2
perfect wedding that included a
soigné-catered bridal luncheon at an
elegant seaside hotel on a perfect
Southern California day. A fashion
show with the best of Badgley
Mischka wedding gowns, modeled by statuesque beauties with Princess Leia hair.
Freeflowing wines and champagne by Du Vin. Two kinds of sumptuous wedding cake
by Cake Divas. Exquisite floral arrangements by LA Premiere Florists. Plus taste-
ful displays of Fretie linens, Smashbox cosmetics, Jimmy Choo shoes, 23rd Street
Jewelers baubles and La Peria lingerie. The theme of the afterncon—-as one self-de-
scribed “celebrity flosist” in attendance described it—was “fabulous weddings, no sur-
prises.” To that end, he advised the attentive, wide-eyed
bridesto-be and the few “aw-shucks”™ guys they dragged
along with them, “Hire the best, let them do what they
want to do, tell them your dream, be yourse]f and be fabu-
lous.” Good advice for almost any

formal occasion.
—Louis Chunovic

Floral weddmg cake by
Cake Divas

Model striking pose in
Badpgley Mischka

Display of invitations, stationery and albums

Soollp founder Wanda Wen
and wedding host Mark-Alan
Harmon

kit 2. Eate S R "
Always a bridesmaid, never a bride—except A bevy of bndes in Badgley Mischka

at Soclip

Is

YOUR Bus
COVERED

RELAX. CENTUR

HERE.

~ Your business presents new challenges every day. Edv

partner shouldn’t have to be one of them. At Centur
know your industry, we understand its challenges — ¢
solutions, instead of just applying arbitrary formulas
sheet.

Whether you source from Bangladesh or sell to Ben
financial partner who understands your business. And 1
needs like Century can.

Qur business is making your business succeed. Wheth
sufficient letters of credit to finance rapid growth, or

accounts receivable from your most challenging cus
cover you like no one else.

From our roots in the New York apparel community tc
California, Century has the depth of experience and

meet your challenges. As a subsidiary of The Foothil
Fargo Company, we have more tesources to cover your
growth — than anyone else in the industry.

If you're locking for a long-term financial patmer with
you sucged, T entury is here.

et Ly CD 00026
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. . LOS ANGELES TIMES
%, SUNDAY, MARCH 12, 2000

Join us Sunday, March 26th, 10:00am
at Bloomingdale’s Century City, for our

Let Bloomingdale’s and Bride’s magazine help you
plan all the details of a perfect wedding.

Guraz

Q00les

: ) CD 00027

CENTURY CITY SHOPPING CENTER, LOS ANGELES 310-772-2100 ' .
visit our web -« OPEN SUNDAY 31-7; MONDAY THROUGH FRIDAY 10-9; SATURDAY: 10-8.

. 7
site-at www.bloomingdales.com

!



Start by joining us

for our bridal fashion show
featuring gowns from
Cupid's Garden Bridal
Boutique. Enjoy brunch
catered by Merv Griffin's
Beverly Hilton and cake
tastings from Cake Divas.
Hear wonderiul wedding
advice from Bride's
Contribuling Editor,
Laura Lee.

The area's

top wedding resources
will also be with us
including Heten P. Cherry
Photography, Mark's Garden,
David Burmows Entertainment,
Sunstone Vineyards and
Winery, Mary.Dann Wediing

“and Party Coordinators,

mECCA Bridat Accessories
and Gifts and more.

Begin your registry

at this event .
and receive two very spedial
gifts: our award-winning
Bloomingdale's Home Fianner
and 2000 Wedding Planner.

Enter to win'

special prizes,

inciuding a hixurious &-night/
7-day honeymoon at the
Westin Maui, Hawail,

Be sure to reserve

your place now,

as seating is limited.

Cost is 20,00 per person and
the event starts at 10:00am.
To maka reservations

or for more details, call

The Registry at Century City
AIOT722178.

The Registry
@ Bloomingdale’s
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Is Los Angeles County Sheriff N

Lee Baca a Visionary Charging _
Toward a More Humane Future,
_orisHeTilting at Windmills? .

BY TINA DAUNT

[ALSO IN THIS 1S4
Thinking Outside the (Ethnic) Bq

_ Fashig
Gloria Reuben Goes Gla

Very First Persg
Patti Davis’ Hollywodg

029 Home & Garde
CD 00 A Steel Trini




TIFUL...AND THE BIZARRE

“Tupperware lady” Phranc.

YOU ARE HERE

putalidonit

concept: Tupperware Party benefit for
Santa Monica’s Highways Performance
Space, hosted by self-described “Jewish les-
bian folk singer” Phranc.

| the pitch: “Hey, I'm
-your- Tupperware:
| lady/Yeah, I'm your
Tupperware lady/You.
vme/It's got a lifetime guarantée i,

‘our Land,” but it gets the audi
:wrote songs for the power compat ?
.the buzz-cut, guitar-strummin’ sapphieTirsgeki;
»raises of plastic to make ends meet. Donning a
ady” apron, bow tie and Army boots, she explains
my lets its reps hold benefit parties; as much as
¢ will go toward the performance space. Two B '
erience as a performing folkie endows Phranc’s presentation with plen-
ct, she flings plastic citrus peelers into the crowd so that everybody
- own). While much of her patter on salad spinners and freezer bowls
1, her demo of the turkey baster would make Martha Stewart gag. “Let's
announces, and there’s a dash for order forms.

sere’s something about Phranc that’s very down-to-earth and humor-
mentary filmmaker Barbara Malcolm. She and her partner, Kas Adams,
rt both Phranc and Highways, order raspberry-colored ¥reezer Mates.
gh and it won't get damaged from freezing and warming,” Malcolm
e products aren’t only for domestic parmers. “Tupperware is for every-
ranc, who moves more than $4,500 worth of merchandise this after-
es all boundaries.” Katherine Chrisman runs a company that markets
¢ Tupperware-like parties. Her two young sons accompany her. “1 like

CELEB QUOTIENT: It’s atiny avant-garde performance

to expose them to different people and space, not the Muscular Dystrophy telethon; no rating.

f different environments,” she explains. “1
said, ‘This guy has a business like Mom-
P my's, and he has to be one heck of a show- .
* man.” Her gender confusion aside, Chis- WOW FACTOR: Unlike a whole lot of performance art, this
= man grasps the underlying message: “1 was actually entertaining, and so practical, too.@
¢ think we're getting the cheese grater,” she
says. “It’s always a mess in my kitchen
when I make tacos.” —Mark Ekrman CHOW LINE: Yummy cakes courtesy of Cake Divas; two days

later, they were still fresh and moist. ﬁ:-/
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SCENE IN L.A.

- Rosinna r\rqhe:té,,Pamela Anderson, Marcus Schekenberg & Dap Mathews - -

HOLLYWOOD

GETS ETHICAL

by Amy Lauren photography by Berliner Studio a2nd Barry King

You'd never accuse celebrities of being overly sensitive
about anything that didn't involve, well, themselves—at
least not until the PETA craze (Pecple for the Ethical
Treatment of Animals) stimed up seemingly unlikely
supporters Like Pamela Anderson and her new beau, model
Marcus Schenkenberg.

That's why it comes as no surprise that the 20th
anniversary of PETA—hosted by famed animal activist
and musician Chrissie Hynde and the Sunset Strip's
legendary Viper Room—was a star-studded Hallywood
event, replete with 2 13-song set from The Pretenders and
an apropos vegan chocolate cake by Cake Divas.

The organization, which s best known for its
outrageous ad campaigns and exposés on
animal treatment waorldwide, celebrated
two decades of activism with an
intimate, 200-plus person bash which
included party-goers like PETA advocates
Alicia Silverstene, Jenna Elfman, Tobey
Maguire, Rosanna Arquette (in a PETA T-
shit), Spike Jonze, Thomas Gibson,
Jennifer Grey, Ione Skye, Shalom Harlow,
MCA recording artist Daniel Cage and
Blues Traveler front man Jahn Popper.

Among other celebrated quests were
Mark McGrath and Bill Maher, who both
participated in a film presentation
hightighting the B8-52s and Steven
Seagal's crusades against animal cruelty.

CD 00032

PETA President and founder Ingrid Newkirk took center
stage and confessed that she and Pretenders lead vocalist
Chrissie Hynde had "slept together in a cell” after being
amested for tearing up leather clothes in a New York City
Gap, which led the retail giant to discontinue the purchase
of all Indian and Chinese Leather goods.

The highlight of the evening had to be The Pretenders’
performance of “Kid,” which songstress Hynde dedicated to
a fellow animal activist, the late actor River Phoenix. Hynde
rounded out the nostalgic set with “Chain Gang.” After a
night of great music and a positive messages for man's best
friends {among others), guests went home to their pets
with 2 newfound respect for pleather.

perh

Daniel Cage



scene+heard

Rosanna Arquette & lone Skye

R R T N T LT T L T

animal house

PETA’s fans raise the roof in Los Angeles

£

i { 3 i Did those cheeley activists at People for the Ethical
g 143 {  Treatment of Animals (PETA} have the rage for

A
. : - { =
_. b i -— =

‘ snakeskin accessories in mind when they held their
us Schenkenberg & Pamela Anderson

2oth-anniversary bash at Hollywood’s Viper Room?

“At least they didn’t have it at Hamburger Hamlet,”

joked Thomas Gibson. “And it is a living, breathing

viper seven nights a week,” noted Sugar Ray’s Mark

McGrath, who joined longtime PETA supporters

Alicia Silverstone, Bill Maher and Pamela Anderson.

Said Anderson, whose animal attraction seemed to

be toward supermodel Marcus Schenkenberg: “It’s

nice to see all my friends in one room.” Aside from

a surprisingly tasty vegan birthday cake, the main

draw was a live set by the legendary Chrissie Hynde.

“I’'m going to sit calmly and let her music com-

pletely infiltrate my world,” said Jenna Elfman.

Thanks to Hynde, even a couple of unrepentant car-

nivores crashed the party. “I came because I'm a big

Pretenders fan,” said Jennifer Grey. “I'm all about

those animals, but I do eat them.” Well, there’s

always Hamburger Hamlet. —Efilen Lieberman .
pA B O e S i e e S u‘.:m:..:

RO S i

In Styis december 2000
Alicia Sitverstone . Thomas Gibson & Jenna Elftman
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soolip
paperie & press

snvites you 10

A Soolip Wedding

a bridal evens
featuring

Badgley Mischka

74

A

\
A

|

Sunday, February 4th, 2001 - 11:00 - 2:00 » Shutters on the Beach, Santa Monica

Bread & Burter Catering & Event Planniog
event planner
Amber Productions - T.V/Film/Video
videoprapher
Badgley Mischka
idal gowns
Cake Divas
wedding cakeas
Designs by Fondz
custom bridal bags
DuVin
wing & 1pirils
Frette
fine linens
Gallery Soolip
fing art
Harmony & Balance
feng shui conrultant
Jimmy Cheo
designer thoes
La Perla
lingerie collection
YLadies Choice String Quartet
music
L_A. Premiere Florists
Rowers
Loti London
coniure headpiecas

Mark-Alan Harmoa

bostfwedding dresser

Meccz

custons bridal accersovies & favors
Midon

ribbon

Mirg Aster

noveltier

Shutters on the Beach

bosel & wedding sire

Smashbox Cosmetics

make-ufr

Soolip Bangalow

bﬂ'dall’ rogistry-bomas, ichlesop, body & bath
Soolip Marie Papier

modern papers, albums, invitaions
Soolip Paperie & Press

cusiom letterprers invictions, albsums
Swoey Hnlzct

photograpber

TownE&Country

lifesiyle magazine

231d Street Jewelers

fewslry

Yuki Sharoni - Beaury & Lifestyle
salon & spa

Call 818.752.2127 for reservarions or more information » §55 per person
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MODERNLUXURY ™

| Weddl _ g_ Day Bllss

Everythmg you need from gorgeous
' gowns to exqunsﬂe |ewelry

Fall Fashlon Prewew

 More than 50 looks-for fall
from: the mtemaﬁuna[ runways )

mti3 BL9E
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MuERnINAS!
WEDDINGS))

TO SMASH A PIECE OF CAKE [N YOUR SPOUSE'S FACE,
OR KOT T0? That may be the question for many alter
bound couples, bul perhaps an even more pressing query
is what kInd of cake you're considering smashing (or not).
Wading through a myriad of wedding pastry cholces—
from baby-boomer traditlonzl to funky fantasy
creations—Is no piece of cake. Here to help is Yifat Oren,
one of L.ASS iop wedding planners for more than a
decade. While respectiully tight-lipped about her celeb
tlterstele, Oren nevertheless dishes up the goods on L.A'S
best wedding cake makers.

CAKE DIVAS [f yourre searching for a cake to sefiect your
love and commitment, iook no further than Cake Oivas. Known
for Lhelr signature cake—a mutll-tiered creslion embellished
wilh the couple’s wediing vonws written in Iridescant frsting—
they deskm cakes that “cater to the spirilualists wilhin,” says
Qren, And without, 100. Cake Divas recently baked a cake for
the Dalal Lama himseH, Owners Leigh Grode and Joan Spiller,
who consider thelr work high art, have backgrounds in painting
and sculplure: “We make youwr fantasies a three-dimensional
reality,” sxys Gride. One thing you won't get at Cake Divas is
any highfalutin artitede: The duo takes requests for anything
from thocolate marble 1o green tea {0 & supersized vertion of
your grandmother's beloved recipe.

FANTASY FROSTINGS Draping bows, peld palnied leaves,
stunning flowers and an Intricate bashet weave design, these are
the cakes of cholce for brides planning a falrytale wedding. The
cetafls are Aaewless, sown to Lhe plped out butter cream frosting,”
sxys Oren, Perhaps practice does make perfect. Cramer Jovoe
Maynor has been T the bexdness for 30 years, during which Lirne
she’s created an encemous following that includes mamy hacury-
lewing trackiionalists fie John Siamos and Rebecca Romibjr
Oren's particular favorite Ts the cshaved dark chogolate with
Grand Mamier and fresh raspherries creation, Gren atso suggests
that coupies personalize Lheir omnate cakes by cogrdinaling the
frosted fowers and bows with the wedding's color scheme.

VERY DIFFERENT CAKES BY TAMMY MASSMAN.
JORNSON Ever dream of having a Leal keed cake wilh yeliow
and white fondant fiowers over B thocolate cake with a cotton
candy base? Very Different Cakes is where it all happens. */t's all
mm-mmummmdmn:sﬁm

ESS

a primary kxfluence for her whimsica), otherworkity creations. "I do
a lot of hand painting and oet a sense of animation with sugar-
coated flowers popping out of the cake” Her pisces o resilance,
herwevtr, are the cal lopeers whith intluce a Swarovkl crysta)
heart, Says Oren, “Guests go crazy when Lhey see these cakes:
there's no doulzt peopie will talk about them for years to come.”

RHUBARB Cheeohalics will go wikd over Rhubarh cakes,
especlally their dacadent desserts glazed with chocolate cream
and filled with rich chocolate ganarhe. Eiegant simplicity is
what it's 0l about here, Cakes such as the Swiss Dot, which is
covered In a sarfes precise polms of frosting, add a twist %o
tradition, allowing couples 1o express themsehes from withln
the realm of classic desigm, Oren says that chocolale cakes are
the latest trend, but what's fashion got 1o do with fabulows
flavor? Using Michel Cluizel and Valrona chocolates, ewners
David Saltzman and Tracy Callzhan have raised Lhe bar on
wedding cakes with thelr no tomercutting approack: "We hand
make each cake, and only do It from scralch with the very best
ingredients. 1 want people to enloy eating my cakes as well as
leoking at them,” says Callahan. Sounds fike having your cake
and eating H teo may Jusl be pessibie on your big day.

by Stacey Howard photo by Gina Sabatella
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The Hollywood Reporter

! !I I I IIQ Bﬂﬂl Los Angeles

An open letter to Don Oblmeyer,

www.hollyweodrcporter.com

Icing the Gig
A pair of enterprising pastry artists cook up
a plan for breaking into the movic business

May 30- June 5, 2000

producer of ABC’s “Monday Night
Football,” by deputy editor
Howard Burns

ake one woman who embod-

ics a heaping spoon of New
York edge and mix in a whimsical
California-born artiste and, voila
— camera-ready sweets!

when they say, “We wanr a whirte
frosted cake,” they really mean
cream or eggshell because you
can’t shoor white,” she explains
from their Venice, Calif., kitchen.

Lecigh Grode and Joan Spitler, Grode has a background in
ear Don, better known as the Cake Divas,  film, having graduated from the
started out baking cakes for wed-  Netherlands Film and Television

All of this tatk about Rush Limbaugh becoming a com-

dings. In less than two years the
duc has walked down the aisle

Academy. She has also written
and directed her own film —

mentetor on “Monday Night Football” is causing me great and onto movie sets. “Outcasts,” a historical drama
anxiety. As a student of the medium, | implore you to please In the upcoming film “Blow,” about lesbians who were
X t::r d sav it ain't So. poreyotiop the divas had to fashion an air-  encamped by the Nazis.
go public and say [t ain £ 0. . . brushed portrait torte of cocaine Spitler has been decorating
1 know you want to put some pizzazz back into the vener- trafficker Johnny Depp that cakes for morc than 14 ycars.

able‘old franchise, and 1 applaud that. While it has always

resembled the actor, down to the

“I was studying at art school

' beeds a quality bioadcast, “M imi ; color and length of — and working in a

een a quality broadcast, “MNF" admitedly has lost some his 1970s shag, R | balkcry and they just

of that “big event” luster, despite having the, best play-by- And in “Hang- ' sort | of crosscd
play man in the business ca]lmg thie games. ing Up,” the frost- owver,” she says.

- , 'm’one Gf those diehards who's been there ing on the oversized She cventually
_ But, Don mo of ose ie s, oopkin cake had behe  evenn

"

fmm the’ begmmng 1was parked in front of my 13—mch

'_'way aﬁ'd'l have no doubt that yau‘il bnng’-ﬁ‘ne show closer -
to what it ohce was. Bu‘t, please. mcognize that hinng Lim-

 baugh would be nothing more than a stunt. And you, per-

haps more than anyone else, should appreciate that “MNE”
deserves better. o
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Antonio Aguller

to be extra frothy to increase the

Another movie prep leaves the
Venice kitchen of the Cake Divas.

rator for a high-end company,

. ck-and-wmte when Homer Jones: tDOk Hat kickof for the splatter cffect when Walter garnishing a batch of high-profile
gy le\raland Browns and ran it back fora: touchd Wn of the. Matthau knocked 2 pifiata into it.  baked goods. She designed a cake
T - L “They're efficient and talent-  for Julia Child’s birthday.

ed,” says propmaster Manrcen “We found thata personalized
Farley, who has worked with service was really lacking in the
Grode and Spider on those two  market,” adds Spider.
recent shoows. “I can call them “Wec'd been friends for a while
up, cxplain to them whar time  so we said, ‘Why don’t we just do
period I am doing, what the it for ourselves? We decided to
scenc isabout,and theywillcome  take a risk,” says Grodc.
to mc wherever I am with skerch- The culinary artists have been
¢s, color suggestions, flavors and  baking Scrumptious and sumpt-
all kinds of visuals.” ous confections non-stop ever
The secret ingredient to their  since, with regular gips for televi-
success, according to Grode, is  sion’s “ER.” And if they're not in
familiarity with movic pardance.  the Kichen, they're buzzing off
“We've both worked for the o consult with future brides or
industry before so we know, confer with food stylists and
- proprasters.
Their designs can take any-
where from a day to threc days

to prepare, depending on the
extensiveness of the artwork.
For example, in the yet-to-be-
released Glm “Monkey Bone,”
about a cartoonist who gets
caught in his own creation, they
had to design several replicas of

B 2 mustard-colored, three-ticred

chocolate cake adorned with
wild jungle flowers. Prices for
such creations range anywherc
from $300 to $1,800.

So why divas? “Becausc a
diva is a kind of person whosc
cnergy is above, above it all,”
says Grode. “So, yes we have an
amimide with cake, bur we’re
not here to be a pain in the wsh
— we wartt to make film crews’
lives easier.”

—Maryam Henein
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Dear Friends,

Welcome to 2 wotld where beauty snd inspiration ere a part of everyday life,

We are proud to present this collection of designers, artisans, entertainers

and producers who alf endeaver to live each day as one of beauty and

inspiration. It is our desire to bring to you, the hride, our vision of a

perfecr wedding. And in doing so, we bring to you those individuals who
will help to create that joyful event, and your life beyond. ®

What is a “perfect wedding”? It is one in which the unexpected events and
surprises turn into che most glorious and memorable moments. It is gne in
which the smallest of derails are atrcnc"]ed to, and where cach and every guest
feels special and honored, It is one in which the wedding and ll its details
reflece you and your partner, and not anybody else, And finally, it is one in
which the process is as fun as the wedding day itself, and where the meaning

of getting married is never forgorten in the process. That is 2 perfect wedding.
May you have fun and be inspired today. Thank you for joining us.

@LM

Wanda Wen Grant Forsberg
Co-Founder, Soolip Co-Founder, Soalip
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A Soolip Wedding

Presented by soolip & Los Angeles Magazine

& modern bridal event of perfect momens;...
reoevery moment discovered is a gift of inspivation.

Co-Producer and Creative Director
Terry Melville

Diamond and Pear] Sponsors

Badgley Mischka
Monique Lhuilljer

~~ RELITIS ~

Harry Winston

Bread & Butter Catering Kirislyn Custom Floral Couture

= fenciful eats ~ ~ floral Aesign ~
& ;
Smashbox Cosmetics Yuki Shatoni Beauty & Lifestyle ¢
makeup /E\\\ bair H
Skirbell Culrurs] Center }% Juson Bentley of KCRW ‘L’
ewn? gilte i ;.I
Cake Divas Soolip Paperie & Press ;
cake invitations !
;
Eloracopis at Soolip Urbanscapes 3
Foral desigre laxdseaping
Hummer of Sherman Qaks Shutters/Casa del Mar Hogels
aatemobile purseyor borelier
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: g of berfect moments

Flirting with Beauty

by Bread & Buster Catering
gosm - Monique Lhuillier
fopiarier - Empry Vase
flewers + Floracopia at Soolip
wine - Penfolds

Hmm...Just Married

by Hummer/Casa de Cadillac
gewn - Monique Lhuiilier
Jowers -« Ploracopia ot Soolip
¢ans - Red Bull

Love Between the Lines
by Los Angeles Magazine

Jarniture - Indian Seyle

Sowers - Krislyn Custom Floral Couture

Maids in Waiting

by Thread Bridemaid
geums - Thread Bridesmaid
Jurniters - Chloe Diécor
JSowers - Linda Kennedy

Path of Wonder
by Monigus Lhuillier

gown - Monique Lhuilliap

fravel - Beverly Hills Travel Store

Fortee . TREC T en—

Poetry in Motion

by Badgley Mischka

& - Badgley Mischke
topiary gown « Blackman | Cruz
Paintings - Indian Style

Special Delivery

by Sookip Paperiz & Press
Sotwn - Badgley Mischka
JSurniture - Indian Style
Jhotwers - Floracopia at Soolip

Sweet Dreams
&y Cake Divas

goton - Monique Lhuglliny
Jurniture - Eloquence
Jowers - Floracopia at Soolip

When in Love

&y Smarhbox Gosmetics
gowr - Badgley Mischka
Jumniture - Bloquence

flowers - Flotacopia at Soolip

jewels by Harry Wz‘nston%
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Amber Productions TV/Bilm/Video, Inc.

Sauliue Urbonas

3008 Yaple Avenye

Sante Barbara, California 93111
12 805.964.4533
www.amberproductions.net

Badgley Mischka

Joelle Fluhmann

202 North Rodeo Drive
Beverly Hills, California 90210
el 310.248.3750

Beverly Hills Travel Store
Susanne Hamer

9935 Santa Monicz Boulevard
Beverly Hills, California 90212
1 310.728.9611
www.ctavel-store.com

Bread & Butter Catering
Michael Brooks

3384 South Robertson Boulevard
Los Angeles, California 90034
£/ 310.559.5770
www.breadbuecercacering.com

Brian Ross Photography

Brian Ross

12400 Wilshire Boulevard, no. 990
Los Angeles, Californiz 90025

22l 888.479.1357
www.laughterofheart.com

Cake Divas .
Leigh Grode/Joan Spitler
by appointment only

#4 310.399.2499

www.cakedivas.com @

Do

eideo documentation

bridal gowns, accessories, cvening wear

boneymoons

tatertr & event planmer

bhotographer

ks & derreris

Caravents Inc,

Cara Kleinhaue

2934 Beverly Glen Circle, no, 29
Los Angeles, California 90077
12/ 818.905.0797
WWW.COTAVents.com

Casa Del Mar

Diane Greenberg

1910 Ocean Way

Santa Monica, California 90405 -
£ 310,587.1705
www.hotelcasadelmar.com

Classic Party Rental

Gina Andrews

8476 Steller Drive

Culver City, California 90232
£ 310.202.0011

Floracapia at Soolip

Sharon Lowe

8646 Melrose Avenue

West Hollywood, Culifornin 90069
tel 310.360.0545

Harry Winston

Randy Soto

371 Norch Rodeo Drive
Beverly Hills, California 90210
#d 310.271.8554
www.harrywinston,com

Hummer/Casa De Cadillac
Howard Drake/Lisa Butler
14401 Ventura Boulevard
Sherman QOaks, California 91423
1 818.981.2000

Jo Maloae

Neiman Marcus

9700 Wilshire Boulevard

Beverly Hills, California 90212

tef 310.550.5900 x 2267 Angela Griffe

wedding planmer & tiyling

batel & wedding sits

compless pariy renial

floral detign

Jeweler

astomobile purveyor

JSragrance, body & skin care

RS RRATT T
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jules biznchi photography
Jules Bianchi

rel 323.428.6402
www.uléshiznchi.com

Kinara

Christine Splichal/Olga Lorencin-Northrup

656 North Roberson Boulevard
West Hollywood, California 90069
#1310.657.9188
www.kinaraspa.com

Kirislyn Custom Floral Couture
Krislyn Meyer/Erin Capper

110 East 9¢ch Street, no. ALL7

Los Angeles, California 90079

2l 213.627.7862
www.krislyndesign.com

Ladies Choice String Quartet
Harriet Katz

1l 310.391.3762
ladieschi@aol.com

Laura Kleinhenz Photogtapher
Laura Kleinhenz

£21 323.344.0055
Ikleinhenz@aol.com

Leonard Neil Productions
Leonard Neil

1820 Idaho Avenue, no, 5

Santz Monica, Californiz 90403
2/ 310.453.1137
worwJeonardneilproductions.com

Liisa Margostan

Liisa Margosian

Posc Qffice Box 16638

Beverly Hills, California 90209
1el 213.486.4292

Lori London ]
Yori Loodon

#d 323.644.1109
wwwlenlondon.com

ORI R Ly Bty b iderr e es

photographer

Hha & cafe

Jloral design

music

Photographer

maifc & enitriainment

yops & sprvitual Hlassingr

conture beadpioces

Los Angeles Magazine

5900 Wilshire Boulevard, 10ch Aoor
Los Angeles, Californiz 90036

261 323,801.0100

www.lamag.com

mecca

Heba Tamer/Mone Messabki
995 Easc Green Street
Pasadena, California 91106
el 626.577.0012
www.meccastudio.com

Mimi Haddca Photography
Mimi Haddoa

25 Spinnaker Street, no. 12
Marina Del Rey, Califoraia 90292
#/310.821.4131
www.nimihaddon.com

Mira Aster

Soolip Custom

8646 Melrose Avenue

West Hollywood, Califomia 90063
£ 310.360.0154

Monique Lhuillier

Aimee Manis

9609 South Senra Monica Boulevard
Bevedy Hills, Califosnia 90210

1/ 310.550.3388
www.moniquelhuillier.com

Nancy Cohn Phorography
Nancy Cobn

£ 802.253.9641
www.cohnphotogrphy.com

Oa Site Weddings

Kim Lansill /Heather Levine

1011 North Fuller

West Hollywood, California 90046
1 323.876.7483
www.cnsiteweddings.com

®

Penfolds
www.penfolds.com

CD 00044

ity map

Dbhotograp.

roviliier ¢




AT Sy R AR ity )

e e

PO

&

Resource One

" 6900 Canby Avneue, no. 106

Reseda, Califernia 91335
1dd 818.343.3451
www.resontceons.info

Shucters on the Beach

Diane Greenberg

1 Pico Boulevard

Santz Monica, California 90405
1ed 310.587.1705
www.shurtersonthebeach.com

Skirball Cultural Center
Marilyn Prelanocye

2701 Nerth Sepulveda Boulevard
Los Angeles, Californin 90049
2ef 310.440.4500
www.shirball.org

Smashbox Cosmerics

Nicole Sucron/Edea Mitcy
8549 Higuera Street

Culver Cicy, California 90252
#! 310.558.1450
www.smashbox.com

Scolip Bungalow

Sean Bradley

548 Norwich Drive

West Hollywood, Californiz 50048
#1310.360.1512

www.soolip.com

Soolip Custom Letterpress
Autumn DeWilde/Circa Gran
8646 Melrose Avenue

West Hollywood, California 90069
e 310.360.0154

www.soolip.com

Soolip Marie Papier @
Sean Bradley

8574 Melrose Avenue

West Holiywood, Californis 90069
#¢f 310.360.0581

www.soalip,com

Lable linenr

bate! & wedding sita

wedding locative & gift registry

make-gp

&ridal regittry

ingitations & stationiry

wiodtrn papers, alpems, duk accenories
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Soolip Paperie & Press

Sean Bradley

8646 Melrose Avenue

West Hollywood, Californiz 90069
¢ 310.360.0545

www.soolip.com

‘The Knot Weddingpages
Monique Matlock

1/ 714.377.8722
www.theknor.com

‘Thread Bridesmaid

Beth Blake/Sophic Simmons

8572 1/2 Melrose Avenue

West Hollywood, California 90069
#e 310.360.5943
www.threaddesign.com

Utbanscapes

Renee Gunter

Post Office Box 57066

Sherman Oaks, Califernia 91413
tel 818.773.1992
morlen@earthlink.net

Ventana Wedding Photography
Karen Hirsch

832 12th Street

Santa Monica, California 90403

£ 310.431.0073

www.ventzna-locom

Vosges Haur-Chocolar
Katrina Markoff

520 North Michigan Avenue
Chirago, Hlincis 60611

e 888.301.9866

wrarw.vosgeschocolate.com

WeddingChannel.com

www.weddingchannel.com

&

"Yuki Sharoni Beauty & Lifestyle
Yuki Sharoni

9960 Santa Monica Boulevard
Bevedy Hills, California 90212

1¢f 310.282.5440

www. yukisharoni.com

affums, bondm,

tredding opebrine

bridemaid dres.

custom gardm .

bhorograpber

confectioner

soedding webrit

bair & spa



In planning your wedding, you will experience so many “finst times.”
Enjoy ir. Bnjoy rbe ditcosery and sbe process.
Use vbis fist of important details 1o belp you plan and organize,
And remember . . . bave fun!

six abead or more

Jour m abead or more

two miga¥hs abead or more

U R L R T R
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ocdooco

with your fiancé, create and visualize
in your minds the wedding you borh desire
set budger

hire a wedding planner

compile guest list and addresses
Analize wedding dare

reserve ceremony and reception sites
choose bridesmaids and groomsmen
book caterer

book forist

book musicians

book photographer and: videographer
visit your officiant and reserve

order and send save-the-date cards
order wedding gown, accessories

and groom's attire

order invitations and thank you notes
buy wedding rings

plan honeymoon and confirm passports
register for gifts

choose bridesmaid and groomsmen artire
have mothers choose their dresses
order wedding cake

reserve rental equipment

(tables, chairs, linens, tents, etc.)
reserve accommodations for
out-of-town guests

book a room for wedding night

calligrapher and mail invitations
obrain marriage license

choose readings for ceremony

discuss service with officiant

choose gifts for your attendants

choose favots

order programs

order wedding announcements
schedule rehearsal dinner and order
reheagsel dinner invitations

finalize decails of menu with caterer
send out attendants dresses

make appoinement with hair stylist
make appointment with & mske-up areist
sign of up for dance lessons (if needed!)

r

e A T TR AT ey

ane m

one

one d;

abead or more

¢ abead

abead

abead!

© pick up wedding rinj

© buy wedding day lin;

o buy wedding gift for

o bave dress fitting

o purchase guest book

o write wedding vows

o depending on the sta
get blood teses

o obtain marriage licen

o if desired, send your
infermation to your |

break in wedding she
begin seating plan
calligrapher place ca
have final dress fittin
shoes, jewelry, linger
if you are planning ©
contact the necessary
required forms
o write toasts for rehea
and wedding receptic
o address wedding ann

Q000

Q

confirm details with 1
photographer, videoj
finalize seating plan

notify caterer of gues
pack for honeymoon
pick up wedding gow
bride and groom con:
actendants each of th
at wedding and receg
o have day of beaury. .
pedicure, manicate, 1

Q

QO00QO0DOQ

conduce rehearsal cer
have rehearsal dinner
the wedding party ar
confirm transporeatic
send wedding annous
prepare tip and paym
do yoga

sleep no less than eig

Q0

o000
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first
sceond
third
fourth
fifth
sixth
seventh
cighth
ninth
tenth
eleventh
twelfth
thirtcenth
fourteenth
fifceenth
twentieth
twenty-fifth
thirrieth
thircy-fifth
fortieth
forcy-fifth
fiftieth
fifty-fifth
sixtieth

seventieth

e IS PG oo s ra o o S p b cGaL T R T

paper
costan
leather
books

wood, clocks

candy, iren

copper, bronze, brass

elecsrical appliances

postery

tin, aluminun
steel

silk, finen
lace

® ivery
erystal

china

silver

pearl

coral, jade
ruby

sapphire

gold

emerald

diamond

diamond

Aleksey Shirokov ~ calligraphy
French Look ~ imporders of Cote Bastide, Marit Papitr,
Kai ~ fragrance
LFN Textiles ~ ribdbon
Red Bull ~ energy drink
Savoir-Faire ~ importers of Fabriano Pat
The Connoisseur's Guide ~ fucxry prblic

2

Pam Balton Mare-Alan Harmon
Vera Feldbusch Tom Hoffroan
Elizabeth Kaplan Presse Public Belacions
Grace Saroyan ___Shelley Warcen
Jennifer Guitlesee Myron Kwong
The Encire Soolip Family
25
Anne Hachr's Art Dreco Indian Scyle
art deco furnitere parniing objects Sine art objects ¢
458 North Robertson Boulevard B650 Melross
West Hollywood, California 90048 West Hollyon
14 310.659.3606 sel 3106557
Blackman | Cruz Kineric Seul
Jerniture & potiques lighting
800 Nerth La Genega Boulevard 345 South W
Los Angeles, California 90069 Beverly Hills,
1d 310.657.9228 11 310.994.1(
Bubble Mania & Company Linda Keane
bubbles Jrownrr & contx
12 800.4.bubbls 12/ 310.699.0¢
Chloe Dicor Marc Ewing
18:5 & 1925 contary Suwedish antiques poct
3669 Tth Avenue 12/ 818.209.8:
Los Angekes, California 50018
#/310.915.0016 Sanni Diesm
fashisn designs
Bloquence 12936 Gilme
Fmported antigus & decorative furnitsrt Los Anpeles,
13322 West Washingron Boulevard £ 310.306.0¢
Los Angeles, California 90066
1/ 310.578.2284 The Empty "
Sounrs & topia
Jill Flomenhoft 9033 Santa M
barpist West Hollyw
2l 323.6364190 70 310.278.1¢
IMGhome Whump Sm.
rugy, furniture, collectibiet audiv equipmen
752% Bevedy Boulevard 2854 12 Sux
Los Angeles, Californiz 50036 Los Angeles, {
#d 323.930.4300 +ed 3239742
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B %how we use- pubhc spaces -
- Who says nobody. walks inL A.?
-_;_By Davzd L Ulin -

. out for a stroll < -
at the Grove-_
along with ™
everyone else
seen here.
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Lune’3,2007]

12 AManoftheStmet S\veetMatd'lmaklng
. &lﬁnwﬂemw mpa:ttu : Gsm'nwedw'lgm&esa:emerase.amme
Db‘wland’sMamStmetbl.na]sobyﬂ‘ladestun's aﬁistsatCakeDivashEdva&tyuBateﬂmtu
;. comfoding achiteciure ISthe placewhete LA = - ) muaweddngmwn'smelacewmm
* > goestowalk and tatk and penesally hang oot In .. -'.--_thedistnthvepatt’anufap[ate. L
»_putting tugethér his vislon of shiop-u-talnment -
: Tﬁdt(.‘arusnseerrsmha\!eswcﬁastruudmd
" Mamlaceﬂ\atkstawedfcrpubﬁcm
(ByBavidL:Uin]~ -

6 R.enlav.. =

34 BOODWords - "% : : _-_mummwmwﬂwmuaawlsm

_Sputl]ngmletalmtm\‘buTube. . ... - = wesperorninghisewn azzy, peychedellc fusic _26- TheOtherCake _
[ByDanNell] Tl ‘Ihenl'levanished.uﬂytnbewdlsc_qvemdhﬂle . TheamkespedaﬂsisatBeuEtyl-ﬁl!s‘Spmldes
s . - ?Uswmp-tmarﬁslsmcan'tgewmghofhls ’ '_shareareme.mﬂdywdewetugnvﬂthme
mm;azzfmm&am . aiternatlve!naﬁﬂl—blmnmle.

[Bytynell George]

20 DamnCuteMenace :
Acn'essSa.rahJeﬂmParkermceotsmedon
*Sex and the City™ that a squimel s ust aiat
witha cuter outfit" She'll get no argument from
uwmmmpelletgunhham.{smlng
anumwwagainstmemddsdamer
shreddzrs of Los Angeles. .
iBy David Pagd] -

. [ByRad‘lelEJol'lnsm]
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. PATTERNPLAY
_Spitler reinterpreted
Velium's “Rialto”
graphic fleur delis
pattem, above, with
* " Backroyalicing
&ndwhite findant,
S650, at Cake Divas.
**Rialte” $343for

8 six-plece place -

setting, at TobleArt,
Los Angeles. Anthro-
" pologle Home cot-
ton/linentablecioth,

The Gron

[CONTINUED FROM

. Isit then a public

sistent basis;” says
around this city fc

All this seems
development, the
dale,.and a third,
anti-developrment
portant is what- 1
us-about: the. city
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redefine therm as -
nature of urbas I
fluid interplay of

So what does it
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to get away from
peaple feel free, v
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Indeed, notes
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PATTERN PLAY
ereinterpreted
ellurm’s “Riatto™
aphic flewr de bis

em, abave, with

black royaticing
dwhite fordant,
3,at Cake Divas,
Rialtor 5343 for
1slx-plece place
ing.at TableArt,
ngeles. Anthro-

logie Home cot-
linen tablecloth,

- with their children. But then there are

- center or walk your dog on a fake street

- qu.n]nydnt most.observers suggest is
& ‘major-factor in the Grove's success. -

"Cardoso. “Absolutely; that crédtes ‘the’

‘The Grove

[CONTIHUED FROM PFAGE I5]

be consistent with those of the community.

_ Isitthen a public space? *We're pulling 78 ZIP Codes to the Grove on a.con-

sistent basis,” says Caruso. *This tells us that there is so much pent-up demand
around this city for a place to go that is comfortable and safe and fun to be at”

All this seems particularly relevant at the moment, with another Caruso*

development, the Americuna at Brand, scheduled to open ne'xt year in Glen-
dale,mdam:rd,’l‘heShapsntSann' ..
Anits, being challenged in court by

anti-development groups. What's im-

portant is what shopping centers tell - -

us about the city, and how we adapt - .

to the spaces that surround ws and. -
redefine them as our own. This is the -
nature of urban living, which is itselfa -
iluid interplay of human and commer- :.°
cis] coneerns.

So what does it mesn when-neigh- ..
borhoods get seripted® People hang .
out at the Grove because it's safe and - i
insulated, which explains the parents -~ SN

those who use it in more idiosyncratic =2
ways, Why jog through s shopping -

whentheresamloneonlyafewhun-
dred feet miny? - : .
- The ansiver has fo-do with the na-
ture of those real streets, which all too
often in 'Los Angeles hxve beeb con-
structed for the car. Unlike the Grove's .
pedestrian- dimensions, -Third  Street
east of Firfax sprawls and.- stretches,
fronted by a gated housing develop:
ment—Park La-Brea—and a shopping
complex: set back off the street behind
an enormous parking lot, There's linle.
street life, -alviost noﬂmg t0look ar,
mone of the direct -interaction: upon:
which neighborhoods depend. :

What we neéd to think about; sug--
gests-Greg Hise, a professorof urban;
‘history at USC's Schiool of Policy Plan-
ningaid Development, "is how we use |
the dity, the.interactions it:inspires™
Thisbringsus back tothe issue ofscale,-
ofbuilding to. pedsmandunenmons, a:

*1ts the elément. orhuman scale” "5ays

comfarr level—-t‘hst, and the fact. dwt it
swfeand well-controlieds: - B _

" The scalé; in odlerwords,as the= :
scale of the ne@lborhood, a'scale with whmh we mtuit‘rve!y

and at horire- 15 this manipulative? Of coursé; it is. But as Hise poinits out, even

the giost “authentic® eighbortioods have been picksged and sokl. "We need
to got fway, from this kind of binary ﬂ:u.n.ku'lg ‘he says, “and consider where
people feel free, where they feel part-of the public. The neighborhood is an

- esseniial factor in how penple think of cities, and we should lookmncally at

whal:ltmea.ns.

Z::Indeed; notes Rebeu.-a Soln:t, a San’ Frxncwoo soctal critic and authorof -

“Wander{ust: A History of Walking,” “Maybe these places are incubators, teach-

.mgpeoplehnwtore-entﬁ'puhhcs‘pace. Urbanism is a learned behavior, notan -
m.ﬁ'as:mctmdmgn. And a devélopment like the Grove mighit offeran u:h.tm— .

" tion in the uses and plessure of outdoor space, which people have to have.”

Solnit’s got & point, for despite the Grove's air of construction, organic
things do happen there. If nothing else, you get a taste of the serendipity of
street life, 1o matter how measured or consrolled. “People have made the
argument that it’s not real,” Carusc says. “Well, it is real. I's this real perfect
little place. A place that people hope for in their own backyards.”

If that's more than a little hyperbolic {a touch of Disney, perhaps?), it elso

- suggests a curious authenticity. By inveking the backyard, Caruso is touching
ona comerstone of Southern California living: the one-famlly home, which

is itself an expression of the desire for
control. In such a culiure, how do we
begin to move to more traditonal urban
models, to think in terms of public, as
- opposed to privam, life?
- "The importance of public space;”
says Cardoso, "is 15 a place we go with-
- out knowing each other to enhance our
relationships as citizens and public be-
- ings” Los Angeles has never been good
- at this; eschewing such spaces for the
insulation of the freeway and the car
This is the land of the indoor mall, the
- underground parking [ot, a place where
you can leave your house and drive to
. work, to dinner, to the movies without
- actually stepping outside. .
.~ And yet ag the city continues to
expand, to urbanize, these dynamics
- . gtart to change. We long for areas where
we can mingle and come together; we
 long for placas we can walk in. "Back
- to the future, Candoso describes it,
: and indeed, the Grove's earliest pre-
“ - cursors—Larchmont Boulevard, Old
-Pasadens, Sants Monica's Third Street
- Promenade—were developed on exist-
ing public streets. But if this makes the
:Grove-an elaborate contrivance, it is
also a contrivance that speaks to funda-
mental aspirations end desires.
Imzgine the Grove 2 decade from
now=—even two decades—when its mo-
mentastheur-shopping development of
" Los Anpeles has faded and it has settled
into the long second act of urban life.
Perhaps it will be surpassed by one of
Caruso'snewdevelopments, by the resi-
dentialicommercial model ofthe Ameri-
cana at Brand. Perhaps the neighbor-
- hood will change and change the project
© wdth it, in much the same way that the
" -Farmers -Market has been continual-
ly transformed in the 73 years since it
opened. Whatever happens, here's what
we can count on: that the lives of ¢ities
areopen-ended, a matter of framing and
! re-framingthatishard ioanticipate.
,1twmd.gotthe:du:fordre&mve&omﬂomesﬂs&nﬂ“em
tie s buildings that were centuries old redeveloped for contemporary com-
mercial use. That's a striking image, suggesting that not only are Caruso's

“intentions-more complex than he's commonly given credit for, but also that

our cities may ultimiately supersede us 85" mdependent entities in which we

plsy ohly & part.
* "Ten years from now,” says I(!eln, *we won't remember what we worried

: eboux. People adapt” w

BamdL. “fin if Book éditor of The Tmm, wxd :heauﬂwrof"m: Myrh of Solid

Gmmi quuaka- Mmmmrmmmmmmm'
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CAKE DIVAS Invoice

(310) 399-2499

ORDERED BY: David/ Irell & Manella

PHONE: 310.203.7006

DELIVERY DATE: 1/27/99

TIME: by 5PM

ADDRESS: 1800 Aveune of The Stars, Suite 900
Century City, California

ORDER:

1/4 Sheet white cake, lemon filling, buttercream icing
Baby Shower Floral with booties: (no writing)

AMOUNT DUE:

order taken by: Joan Spitler

mailing address:

CAKE DIVAS

1027 Elkgrove Avenue #2
Venice, CA 90291

$30
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I_eigh and Joan:
Heq guys!| Endlosed are business cands, letterhead, the po;l:cawl announcements, and the advertisement.

Tkm are some variations that | am going to explain to avoid any conFusion:

etterhead: | printecl two JiFFeren{: Iaqou-l:s For you to use...please let me know which one you liked better,
and | will print more oF that Jesign For- you. Rig!ﬂ: now, there are 100 pieces o{: the text dll
]qu:"l ‘r'igirl‘., and 200 pieces °]I'_‘ the laqou{: with the address and phone number on the same line.

Business cands: There are approx. 760 cards p'r’in{:eal, 380 For each oF you in the box - | onlq used one ream oF
the paper, so I will print more 'Fm- you ]Dq the end oF the week. The guiJes are set Fo‘r- cutting,
and | ruled the top sheet, in case you needed it.

Announcemen{::: _I_I'IE'PB are 200 announcements pvirrl:eal, 2 on each page. I set up the guialas For cutting on the
side with the text, so 'bheq can all be cut at the same time.

Ac]vev{:isemen{:: I‘m enclosing two oliFFa-r-en{: announcements, same |aqoul:, but the caps on the Fm:l: line ave
JiFFe'ren{:. The ad is camera mc]q, but just to be saFe, ] pﬁnﬁeal two oF each (one centered on

the page, and the other at the 'l:op-leFl: corner, Aepenaling on how the printer needs rb) Please
let me lnow iF you want any cl'\anges, or iF the printer has additional requimements. (Use the one
with the LOTJEI’...FVB pﬁnteal two oF each, just in case...you can keep the othens i]t you want, but
not necessary to do so.) A Fa-r- as | know, you can get a stat or linotronic output ]Cr'om the
prin{:ecl piecss rm giving qou...H: il\em"s you the images will look better |:)l._| output From
disk, let me know, and "" save the ad to disk ‘FUI" you - Ma[w sure the printer can output ]tmm
DC, i{: this ic the way you want to go.

E@ﬁ: This is the onlq thing | will not be able to print Fur you at my oFFice. T|1e copier is not equippecl
to print anq‘l:"ning this size, in addition to the giua on the other side. | told Joan that | would
ool F:rr some labels you can use instead o{: printing aln’ed:lq on the enve]ope (anA when you get
rich and {:amous, like divas do, you can have them oFF';ei: pﬁn{:ec“)

]n the meantime, | Lope eva'rqi:l\ing is to your mmgle‘l:e sati;Facl:ion. B Iwa? been a pleas'we a‘oing business with the Ca|<e
Divas. | lock Fm-wawl to wo'r'ldng on Ftrl'.um projects with you both (I had to be a little proFessiona] er' a minm‘:e!).

Dlease call me with your opinions and suggestions Fo-r' any cl\anges. We‘” talk about the envelope s‘l:id(e'r's and other
stuff later.

l—lugsr and Klisses,
NN
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ad final.qxd 9/2B/98 10:25 AM pnigel

Custom eake Juign for all oczasions.
Speciatty Artwork, Weddings,
Commi{man'l: Cmmunies‘

Dolidou: cal-w‘.'.

‘ y
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980224 €8 e R
Juan lLeslie Spitler . L . =
Joah Leslie 8Bpivlev//The Culo Ellva:z_ T AN ; . | »
1027 Elkgrove Ave., # 2 : L . _

Venice CA 90291 '

e1g Los Angeles Conty

g (800)540-1870 - LA » (8_88)_'-9944234 . (323)-,97958200--_,' (562) 633-1234 * FAX (888) 630-8141
= ‘Web address is: http:/ /home:earthl_ihk.net/.fcla'r_ioqpub/pub.htm Email address is: clarionpub@earthlink.net - o
% THURSDAY, SEPTEMBER 3, 1998 4 Weeks $2.00 » 1 Year $25.00 + 3 Years $65.00 » 5 Years $100.00 . 25CENTS - VOL.75, NO, 51
WEEKLY COMMENTARY ._!nattef and her defense of Clinton’s many misleading state- - Judge Rules, “Eastin {3 No Teacher”
. ments. Fong noted her support of partial-birth abortions - A Superior Court judge told Democrat incumbent State :
A Step Closer To < | : -
: P , and the fact that she plays politics with the environment,  Superintendent, of Eublic Instruction Delaine Eastin ; !
' : : ‘ welfare reform and crime. . . . it was Fong who looked Wednesday that being 2 community college instructor in '
Camp algn Flnance Re-.form . like the senator,” ‘said Sherry Bebitch Jeffe; analyst for  the 70s does not entitjé her-to call herself a‘teacher on i
By Congressman Steve Horn . KCAL. The next debate is scheduled for Oct.12in San  November's ballot, : |
The House recently tooka major step that brings usone  Frangisco, _ . - “Eastin is willing to say or do anything to get reelected,” :
step closer to genuine campaign finance reform. This bi.- And according to the latest Field Poll, Boxer has lost said Johin Fleishman, campaign manager for Repiiblican

partisan bill, which Reps, Christopher Shays (R-Conn.)  per fead and is now running neck-and-neck with.Fong,  candidate Gloria  Matta Tuchrian. “Apparently this in-
and Martin Meehan (D-Mass.) introduced, and Which I The poll said that both candidates were polling 45 % of  * cludes lying to the votérs sbout what she does for & liv-
‘co-sponsored, eliminates large, uriregulated soft money voter support and that Boxer could slip further before the ing” - o : -
contributions to parties and dema'nds accountab:hty i{z S0+ election. o ot . Party News. .. N . )
x:]];:(l ::tzsg: ;;l;olc?a;y' gdvertj_smg- It passed by a bipar- - “Boxer continues to p;olanze Vo@rs,‘f the Field-In;timte - Schroéder Blasts Gore, Davis for Fundraising Abuses
" “Softmoriey” i the money contributed to political par- said in ita report o the poti'of 1,204 Californians, Bit the CRP Chairman Mike Schroeder took the occasion of

. . . YL llsters said Fong showed signs of picking up steamas’ Al Gors's visit t0 2 Gray Davts fund-raiger in San Fran-
nre sfby‘?orponla:ng;:l? lﬁ?&?";g::%’::;;:ﬂggrmd'rx: rhoe election date nears, Thég!l]"‘idld Poll also showed;  cisco to point out ominous simildrities between the two
;:n)m.'miagya;eul:o l?n%ft: O;Vme hn:ount of‘“soﬁr;%ne “Fong... is now known to two-thirds of the state’s likely Democrats. “Gray Davis arid Al Gore Hq»fg‘_; lot more in
that can be contributed, The problem is that both political]  voter's'and-his [mgge has become increasingly more fa-  common tlian _be‘ing a couple of boring libetals,” he szid.
parties are using soft money to influerice specific cam-  voreble” . o = "Egch has been investigated by an Attorney General of
paigns. money that influences campaigns is supposed to - Fong OQutlines Five Steps to First-class Education their own party for fundraising improprietiss.” Janet Reno

i i i : : imits. It i ' On Wednesday Matt Fong proposed a comprehensive  continies to delay the appointment of an independent -

:;f:ésfﬂﬁﬁcﬁ,ﬂ:ﬁ}? striet federal rules and limits. It is five-point reform plan for schoals. Theplancalls forput-  counsel to investigate the vice-presidedt's fundraising !

.The 1996 election cycle was marked by a-disturbing  ting dollars in the classroom, not in the pockets ofbureau-  abusesand former Californiia Attomey General John Van
influx of soft money to party organizations. Elimiination . Crats, putting parents back in charge, increasing local con- De .Kamp let Gray Davis off the hook for his n_:nﬁ'enrs'es in
of soft money is essential for gennine campaign finarice.  trol, excellence in the classroom and school safety. .raising campaign fands, “Fundraising in- California has
reform. The Shays-Meehan measure eliminates federal soft “To give the reform mavement themomentum it needs, been bad karma for-Al Gore In the past, but shady ,
money as well as state soft money that influences federal Washington’s role should be to remove the rat's nest of . fundraising has never beeri a problein for Gray Davis.” ot
elections. . * federal reguiations and costly mandates,” Forig said. “in- . GOP Registration on.theRise: . T )

The bill will help restore accountabilityto another Brow-  “stead(it should)actasamlyst,legmhgabout and spread- CRP Political Operations reports that statewido, new
ing scandal in our political system - radio and television  ing the word about effective education innovations deve)- Republicans are registering to vote ‘at increasingly high
“issue advocacy” advertisements that are sponsored by  gned gt the local and state levale * S T P My

ornime and individvalavdha domcat o a0 4



ST presess.mas el LIV aliU WOUPETATION, leads
discussion (topic to be announced), 12:30 p.m, to 2

p.m. (This event is co-sponsored by the department

of political science in the USC College of Letters,

Arts and Sciences.) ‘

. Oct. 13 George Stephanopolous, ABC News com-
mentator, former senior adviser to President Clinton,

and professor of political science at Columbia Uni-

versity, leads a discussion.(topic to be announced),
12:30 to 2 p.m, (This event is co-sponsored by the
USC School of International Relations:)

Oct. 14 Yosef Lapid, associate professor of politi-
cal science, New Mexico State university, discusses
“Identities, Borders, Orders: New Directions in IR
[International Relations] Theory,” 12:30 to 2 p.m.

Oct. 28 Etel Solingen, political science department,
UC Irvine, talks about “Globalization and Regional
Otder,” 12:30 to 2 p.m. ,

Nov. 4 Susan Qkin, professor of political science,
Stanford University, discusses “Cu Iture, Religion and
Female Identity Formation: Responding to a Human
Rights Challenge,” 12:30 to 2 p.m. ’

Nov. 5 Laurie Brand, associate professor of inter-
national relations, USC School of International Re-
lations, analyzes “Women, the State and Politica)
Liberalization: Examples from the Middle East and
North,” from noon to 1:30 p.m, in Room 108 of
USC'’s University Religious Center. (This eventsis
cosponsored by the USC Center for Feminist Re-
search. _

Nov. 10 Peter Rosendorff, assistant professor of
international relations, USC School of International
Relations, focuses on “Choosing Democracy: The
Transition in South Africa,” 12:30to 2 p.m.

Nov. 18 Nader Habibi, visiting scholar at Yale
University’s Center for International and Area Stud-
ies, leads a discussion (topic to be announced), 4 to
5:30 p.m. (This event is co-sponsored by the depart-
ment of economics in the USC College of Letters,
Arts and Sciences.) '

All but one of the seminars (the Nov. 5 event) will
¢ held in Room B-40 of USC,s Social Sciences
3uilding. Enter the University Park Campus through
Jate 3 from S. Figueroa St. at W. 35th St. (north of
3xposition). on-campus parking is free to media upon
rresentation of press credentials, $6 to all others,

For more information, call Mara Bird at (213) 740-
1800 or send email to her at bird@usc.edu.

\
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+ ‘Iherest of our allies voted against us in di'égust. Espe-

-cially ironic was President Clinton’s early leadership in
setting up the conference, Like others, he had sought a
tribunal to duly prosecute genocide, war crimes, and crimes
against humanity, Less clear at the outset had been that he
only- meant it to apply to other nations, not the United
States, ,

Throughout those proceedings, the U.S, used its muscle

to impose provisions which would make it next to impos-

sible for any Western nation, especially us, to be pros-
ecuted, We wanted the court to limit jts investigations to
less civilized places, like Rwanda, Bosnia, Kosovo, Cam-
bodia, and Sudan, ’ .

But the delegates didn't buy that, so we tried another
tack. We insisted that every prosecution be first approved
by the UN Security Council. That would al low us to veto
any embarrassing dnes. That lost too, 113-17.

And so, in the end, we voted “no” on the whole she-

bang, We claimed that American troops, scattered abroad

on 50 many peacekeeping missions, would be too vulner-
ableto politically-motivated accusations, Unkind obsery-

efs pointed out, however, that compared to other nations,. -

the U.S. is rather chintzy in its contribution of such troops.

Unspoken, but understood, was our far greater fear, The
other players all knew that what really worried us was the
potential for much more serious allegations, These include
our invasions of Panama and Grenada, our unilateral
bombing of Libya and Baghdad (and now Khartoum and

Afghanistan), and our attempted assassinations of sundry -

world leaders. After all, what's the point of being the
world's only superpower if you have to stand triaf for your
misdeeds, just like everybody else, :

William A. Collins is a former state Representative and
Jormer Mayor of Norwaik, CT. ~

Fictitious Business
Statements For
Los Angeles County
CALL
1.- 800 - 540-1870

agam giving a forum to violence, children do not have
such easy access due to its late-night:time slot.

Al of this has occurred, not through government cen-
sorship, but by corporate and personal responsibility, In

* addition, the current trend in the entertainment industry

encourages many to send positive messages to our youth.
For these reasons, | am personally encouraged that we
may be on the verge ofa change in the kinds of influences

. weallow into our children’s lives, influences thatwilt uplift

our youth and instill positive values rather than promote a
culture of violence.

A newly released song by rap artist Will Smith, titled
“Just the Two of us,” depicts the importance of father-
hood. The song discusses how a proud father looks for-
ward to raising his son, The need for youth to be raised i
a society that teaches them the importance of family is
invaluable, As a result, the song has been on the Top 25
list for the past three months, according to Billboard Maga-
zine,

Recently, we have seen anti-violent video games likea
 newer versions of Hasbro's “Frogger” and “Diddy Keng

Racing.” Both games are nonviofent and have been'top-
10 sellers, -
With movies and television, the pendulum may have

. swung from gratuitous violence toward a more positive

message. Recently, we have seen television shows with
very little violence, such as “Touched By an Angel,”
“Wonderful World of Disney,” and “Cosby,” enjoy high

_ ratings. The movie industry, as well, has seen success with

several family-oriented films, like “Muian,” “The Parent
Trap,” and “Madeline.” [nfact, ina newly released survey

ofthe top 50 movies of all time, the movies “E.T.,” "Forrest .
Gump,” and “The Lion King” are all within the top 10,

As I have said in the past, I will continue to advocate

-the need for a nationwide effort to stem our society’s cul-

ture of violence and get parents involved in monitoring
what their children are watching and listening to. Goy-
emment censorship will not aid in this cause. With the
help of parents, teachers, law enforcement, and other citi-
zens - along with personal and corporate responsibility by
the entertainment industry - we can do better. Together,
we will do better at ridding our society of the culture of
violence,

HOW TO FIND YOUR FICTITIOUS AD.
* Find the PUBLISH DATES That Apply to Your Ad.

* Find the Numerical Sequences In That Section.
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1y an individual, Signed : OLGA MARIE BURGET.

ane stademend expites $ years from the date it was filed in the
. ew fictitious buginess name saement must be filed prior w

does not of iisell mthorize the use in Lhis stale of a fictitious
'med;huofmherunda&anl.s;m.ammnhﬂm
ts tned Professions Code).

w/The P ] U/Sigral/Lak d Clarion -

8
USINESS NAME STATEMENT #98-1575286

ing business a5 ¢ IMMACULATE EVENTS, 11012

CA 91604 Regisrant; 1. CONNIE GERMANQ 5020

Laec}
io Ciiy,
Sollywood, CA 916014230 . Nancy Dahl 108560 14 Camarilko

602
bylpmuzlpaumbip.&ipod:].CONNlEGERM.\NO
&M Staement expires $ years from the date i¢ was fiked in the

% pew fictitious business name statement st be filed priex to | tht date

- does mot of txeif authodize the use in this zate of a fictitous
fthe rights of another uoder Foderal, State. orcomymon baw (s
s and Prdessioas Code).

ns/The Parzmoust Journal/Signal/Lakewood Claricn -

B

IUSINESS NAME STATEMENT #98-15752%7

{are) doing business us : 1. ELTTE FINANCIAL SERVICES 2.
ILDINGS, 9454 Wilshire Blvd.,# 500, Beverly Hifls, CA 90212
Wilshire Blwd, # 600 Beverly Hills, CA 20212
Signed : RONALD K. JORES,

@me ttatement expires 5 years from the date it was fled in the
A new Nctitious bsiness name Ratement must be Gled prior 1o

t does not of jtsell authorize the use in this state of a fictitious
ﬂhcd;tuofmhcwnda&daﬂ..‘imc.ormmhw(m
=3 and Professions Code)

w/The Pramount Joumal/Signal/Lakewood Clarioa -

98

BUSINESS NAME STATEMENT #98.1575556
{are) doing bosiness a5 : ERICKA BABY STORE, 13612 Tahoe

583 Registrant: ERICKA NASARRO 13612 Tahoe St. West

1ty an individual, Signed : ERICIA NAJARRO.
zame ciatement expires 5 years from the date it was filed in the
A oew fictitious businers name statement st be filed prior 1o

# docs not of ftself authorize the use in this state of a fictitious
:Ilb:ﬁglmofmhﬂlmda&deu!.s:ne.otwmhw(m
o33 and Professions Codel
98

This business is conducted by an individual, Signed : FABIU GUERRA.
NOTICE - This fictitious name stalement expires 5 years from the date it was filed in the
ﬁmdthc&nnty Clerk. A new fictilious business name stremes must be filed prior o

due.
The filing of this statement does nex of itsell authorize the use in this state of a fictitious
buginess name in viotation of the rights of another under Federal, Stale, or comman Law (so¢
Section 14400 & soq Businets and Profesrioas Code).
Publish: Clarion PublicationsThe Peramount Journal/Signal flakewood Clarion -
September 3,10, 17,24, 1998
FICTITIOUS BUSINESS NAME STATEMENT $98-1575151
“The following person(s) is {are) doing business &s : ZABAL ENTERTAINMENT GROUP,
£709 Buffalo Ave., Sherman Caks, CA 91423 Registrant: PAUL ZABAL 4709 Buffalo Ave.
Sherman Oaks, CA 91423
“This business is conducted by 2n individual, Signed < PAUL ZABAL

NOTICE - This fictitious name stalement expices $ years from the date it was filed in the
office of the County Clerk. A new fictitious business nxme stasemnent must be filed prior 1o

The filing of this statement does ot of itself suthorizz the use in this state of a fictitious
business aume in violation of the tights of another under Federal, State, or commoa Eaw (sce

This DUusness 15 CONAUCIED OY AN INGIVIKINAL, JEACT & MUTIFA
NOTICE - This fictilious name statement exgpires § years fre

office of the Counly Clerk. A new fictitious busingy name st

that date,

The filing of this staiement docs not of itself authorize the ¢
business nxme in violation of the rights of another under Fesder
Section 14400 e seq.Business and Professions Code),
Publish; Clarion Publications/The Paramaunt fourmalfSignal
Sepember 3,19, 17, 24, (998
FICTITIOUS BUSINESS NAME STATEMEP

The following ) is {are) doing business as 1 RIG PL/
ér;CI?IZ CA 90713 Registrant: RICK, GOSSETT 616

This business is conducied by an individual, Signed : RICK
NOTICE - This fictitious name statement expires 5 years fn
oftk:w;::ﬁhc County Cierk. A pew fictitious business nume st

The filing of this statement does not of iisetf authorize the
business name ia violation of the eights of ancther under Fede

Sectioa 14400 et seq Business and Professions Code). Section 14400 &1 s0q Business and Proflessions Code).
Publish; Clarion Publicalions/The Paramount JoumaliSignalflakewood Clarion - Publizh: Clarion PublicationsThe Paramount Jounxal/Signa
Sepember 3, 10, 17, 24, 1998 * | Scptember3, 10. 17,24, 1598

- FICTITIOUS BUSINESS NAME STATEMENT $98-1575158

The following persoa(s) is (are) doing business as : UP, UP AND AWAY, 9320 14 E.
Slauson Ave., Pico Rivera, CA 90660 Registrani: LILLIANA VENESSA PUENTE CEN-
TENO 8222 Hasty Ave, Pico Rivers, CA 90560

This business is conducied by an individual, Signed : LILLIANA YENESSA PUENTE

CENTENO.
HOTICE - This ficlifious pame stzlement expires 5 years from the daie 3§ was filed in the
offic: of the County Clerk. A new fictitious business name statement must be filed prior o

than date.
“The (iling of this sasement does nol

of itself authorize the use in this state of a fictitious | &

FICTITIOUS BUSINESS NAME STATEME!
The following persan(s) is {are) doing business as : NEW Al
# 4, Sania Moaicu, CA 50405 Registrant: JONATHAN ROI
4 Sants Monica, CA 90405

This businers is conducted by an individual, Signed : JONZ
NOTICE - This fictilious name statement expires 5 years fi
office of the Counly Clerk. A new fictitioss business name s

tha due,

"The flling of this nawment does pot of itself suthorizs the

brusiness nzme in violation of the rights of another under Fedt
jon 14400 et seq Busincss and Professions Code).

uzsiness name [n violation of the rights of another under Fedesal, Stae, or law {scc
Seetion 14400 et seq Business and Professions Code).

Publish: Clarico Publicaiions/The Paramount SourmalfSignalil skewood Clarion -
M 10, 17, 24, 1998 .
FICTITIOUS BUSINESS NAME STATEMENT #98-1576161
The fallowing person(s) is (are) doing business as: ADVANCED MEDICAL SERVICES,
5650 Windsor Way & 361, Culver City, CA 50230 Regisrant: CATHERINEC DASH 5650
Windsor Wy # 301 Culver City, CA 0230

This business is eonductad by an individual, Signed : CATHERINE C DASH.
NOTICE - Thix fictiious name siadement expires 5 yeass from the date it was filed in the
office of the County Cherk. A new fictilious businets name statement must be filed priof to

af ihis satemens does not of itself authorize the use in this stake of a fictitions

violation of the rights of ancher under Federal, State., or cormmon faw (see
Code). -

Joumal/SignalLakewood Clarion -

that date.
The fifing,
business name in
Section 14400 e seq Business and Professions
blicatioas The Paramount

Publish: Clarion Pu
Sepiember 3, 10, 17, 24, 1998

BUSINESS NAME STATEMENT #58-1575584
s(ut)dduhﬁmsu:A&DAUTOMOﬂ\'ECENTER.
sach_ CA 90805 Registran: ALONSO AVITIA 6417 California

b -3

4 by an individunl, Signed : ALONSO AVTTIAL
RETE SHMATREDE CXENres 3 youra from the dacc 1t was flied ks the
. A new fictitious business name statement must be filed prior 1o

udoe:mtonud!ntbminthcnseiadﬂrmo{aﬁcﬁﬁm that date,

of the Highis of another under Federa, Stic, or conmnon law {sce

g3 1] Professions Code). )
P J I/Signalfiak xd Clarion -

o8

RUSINESS NAME STATEMENT #93-1575585

s (ae) doing business us : El (65941 Neegan Ave,

maz: SOHNNIE M. GREENE | 12012 Lemming St Lakewood,

dby an individeal, Signed : JOHNNIE M. GREENE L.

name stiement expires 5 years from the daie it was filed in the

. A pew fictitions besiness pame staicmest must be filed prior e

ot docs ot of iself autherize the use in this siste of a fictitious
.dlhcrighﬂd’modtﬂ'underFodaﬂl.Sue.ormmhw(uc
ness and Professions Code). A
$ons/The Pacamosnt Journal/Sipnal/Lakewnad Clariod. +
998

| BUSINESS NAME STATEMENT #38-15755%)

is (are) busincss x5 - 1, BOROWITZ & CLARK, LLP 2.
OWIZ & 15233 Ventura Blwd., Ste Ph-18, Sharman
ot: M. ERIK CLARK 4645 Los Feliz Blwd., #225 Los Angeles,
witz 4077 Tujunge Smdio City, CA 91422
:dbyaﬁm'wdmuship.Si;nnd:M.ERIKClm&Bmy

lmm:q:ims}mﬁmrbedui:mﬁhdimhe
L A pow fctitious business pame statement must be filed prior o

ok docs not of icelf muthorize he ose ko this sisie of a fictivious

lduﬁmdmhwmuﬂ.mmmm(m

ipess s Profepsions Code). .

ﬁgg’l’k Parzmount Journal/Signal/Lakewood Clarion -

1

3 RUSTNESS NAME STATEMENT #38-157560

i (are) doing business xx s WILRICK DENTAL CERAMICS, 206

CA 90042 Registrant: WILSON P.GOMEZ 206 N. Ave. 51 Los

o E. Vaguerano 13958 Strood St. Panorsma City, CA 91402
i : WILSON P. GOMEZ & Ricando E.

smmupimSymﬁmﬂtdmkmﬁhdhnw
k. A tew fictitions business name staement must be filed pricr 3o

FICTITIOUS BUSENESS NAME STATEMENT #93-1576225

business x5 : THE CAKE DIVAS, 4051 Glencoc
JOAN LESLIE SPITLER. 1027

Ave,, #2 Veioe, CA
PITLER

The fotiowing person(s) is (are) doing
Suite 7, Marina Del Rey, CA 90292 Regisrant
Ave_, 2 Vooleo, CA 90291, Leigh B. Grods lm

T}Bh:ﬁnmkmnduaedbyammuﬂup, igned s JOAN LESLIE 5
expires 5 years from the dae it was fled In the

&1
ROTICE - This fictidous name stiement
Wmﬁwm:yMAmrﬁMhﬁmmmwnumﬁpﬁuw

Tbeﬁlingorthi._tmdoumditsdfmthuir:theminlhismohﬁcﬁﬁws
hﬁmmhmmdﬁnﬁﬂudmmm.&mwmhu&
Section 14400 et 15 .Business and Professions Code).

Publish: Clarion Publicati Parzmount Journal/Signal/Lakewood Cixtion -
Seprember 3, 10,17, 24, 1998

FICTITIOUS BUSINESS NAME STATEMENT #3£-1576230
‘The following ) is {arc) doing business 831 NEVERIA MAPLE, 3109 Maplc Ave.,
Los Angrles, Registrant: DELMY MARIBEL ESQUIVEL 3246 Broadway St
Huntington Park, CA 90255, Clemenie Esquivel 3246 Broadway S1. Huntingtoa Park, CA

S usiness is conducied by husband and wifc, Signed : ELMY MARIBEL ES-

QUIVEL & Clermente ivel.
NO’I‘ICE-TIIJ:ﬁctiﬁmnmmexpiruSmfmmedmitmﬁbdium

Publish: Clarion Publications/The Paramourk Joumal/Sigm
Septemixr 3,10, 17, 24, 1098

FICTITIOUS BUSINESS NAME STATEME
“The following persoa(s) is (re) doing business 25 : MARF
SCTu Monla, CA 9405 Registrant: SUSAN E ROSSETTI

This business is conducted by an individual, Signed : SUS.
NOTICE - This fictitious name staternent expires 5 years |
office of the County Clak, A new fictitious business name »

that dale.

The filing of this satement does nocol iisell mthorize the
usiness pame in violation of the rights of another under Fed
Seclion 14400 ¢l seq Business and Professioas Code).
Pablish: Clarion Publications/The Paramount Joumal/Sign
September 3, 10, 17,24, 1938
) FICTITIOUS BUSINESS NAME STATEMI
‘The following <} is (2re) doing busincss a3 - SPEAF
Blvd. Suite 785, Los Angeles, CA 90028 Registranc HC
Bethany Road Burbaqk. CA 91504

“This businexs is d by an individ 1, Signed : HOS
NOTICE - This fictitious pamc xpires 5
gm:.gmmﬂwccrLAwfnﬁﬁwsbuﬁmm

The filing of this statzment docs not of itscll muthorize th
tasingss name in violation of the rights of snother under Fer
Sectich 14400 et 1o Business and Professions Code).
Publish: Clarion Publications/The Paramount Jeurnal/Sig:
3, 10, 17,24, 1998
FICTITIOUS BHUSINESS NAME STATEM
The following persoa(s) is {#rc) doing buginess as = THE!
“TOR, 15533 hlincis Ave., Paramount, CA 90723 Registran
Ave, Pargmount, CA 90723
This business is conducied by an individual, Signed : JOS
NOTICE - This fictitious name stalement expiies 5 years
ﬂmdlthwmyC!cr‘k.A new Mctitious business name

date.
The filing of this stazement docs oot of itsell asthorize U

dﬁmd’dwﬂwmyﬁerk..\mfxﬁﬁwshﬁmmmﬂmbcﬁkdyﬁuw asiness name n violation of the rights of another under Fe

offce of ™ Seciign 14400 e1 309 Business and Professioos Code).

Themla;of_ﬂﬁsmdounuof'iudfnﬂuﬁxmcuiehmismd:ﬁaidmu Publish: Clario Py ons/The Paramour JoumaliSig

W%hvﬂ;hdmnﬂ%dmmw.m“mh(m Seprember 3, 10, 17,24, 1998

Seeslon 14400 cf sty Business ‘exsions Code). FICTTTIOUS BUSINESS NAME STATEM

Publist: Clerion PublicationsThe Parmnourd Joural/SignalLakewaod Clarion - The [@MW,)B(“) Soing business a5 : 1.8,
3, 10,17, 24, 1598 Losmhn;ﬂu,_ 90061 Registrant CARLOS VILLEGA

CA 1

FICTITIOUS BUSINESS NAME STATEMENT #98-1576311
The following person(s) is {are)
Los Angeles, CA 90026 Registrant:

R e e

is conducted bry xn individual, Sigoed : DIOGENES QUINTANA.
NOTICE - This fictitious
office of the Counly Clerk. A new
basinesy nxme in violation
Secticn 14400 e1 soq Business
Publish: Clarion Publicsti
Seprernber 3, 10,

and Professiom Code)
Paramount IournalSipnal/Lskewood Clarion -
17,24, 1998

doing busincss o3 : EL SALVADOR, 1343 Glendale Biwd.,
DIOGENES QUINTANA 1341 14 Glendslc Bivd. Los

aame saement expives § yeass from the dase it was filed in the
fictitious businets name stement oxitt be filed prior o

staternent does pot of Haell mthorfee the use b this stae of a fictitlous
dﬂnﬁ;ﬁudmhanndﬂm.&ne.umlm(m

This business [s conducted by 2n individual, Signed : CA
NOTICE - This fictitious fme simcment expires 5 yean
gﬂﬂzCchutAmfdﬂmmﬁmm

The Giling of this nmement docs not of Ttseil suthoriee
business axme in violation of the rights of anothér under Fy
Section 14400 ¢t seq Business and Professions Code).
Publish: Ctarion Publications/The Pargmarnit Journal/Siy
Scprember3, 10,17, 24,1998

FICTTT10US EUSINESS NAME STATEN
The following person(s).is {me) doing busines 2s t TAL
Beack Bled .. CA 590221 Registrant- HUMBER

" FICTITIOUS BUSINESS NAME STATEMENT #38-1576396
The following s} s (are) doing busines a5 < 1.
SPL, 12455 Branford S, # 23, Arkty,

SPILSBURY PRECISION CO. 2.
CA 91331 Regivonr ALBERTO PABLO

Blvd., Compton, CA 90221, Mareclina Picdra 1003 5.1
w21 .
This brsiness i conducted by co-partners, Signed : HUY

ROTICE - Thix fictilious bame stkemens expires 5 year
office of the County Cleriu A pew fictitious business narr
that clute.

et doex not of itself mathorize the use In this sie of a fictitious | dat date. " - . .
el the rights of mnather under Federal, State, oc comemon Law (soc “Ihe Mling of this sucment 6ocs not of frsell sutborize the use in this state of & fictitious mfmud@m‘gﬂﬁ'mﬁﬂF
4nets and Professioas Code). usiness ntme in violstlon of the rights of another under Federal, State, or comman law (soc business e nd"sm another u
wions/The Parmount Sournal/Sigaalit akewood Clarion - Sactlon 1440021 nsiness and Professions Code). : S"-‘“““N. ,um.“m e essioas Codel.
1508 . mm%QZWWmMMIMM- s Blish: ter 3 10 17 z‘iwilmmllthml:. !
S BUSINESS NAME STATEMENT #98-1575647 —deaid

o bv foow’ Al Frizineee we + RETY STARS WED X HC’I‘I‘I‘IOUSBUS!HI-;SNM{ESTJ\M
g p A CAL SUPPLY. FICTITIOUS BUSINESS NAME ST. CD 00061 o FICTITIOUS BUSTNESS NAME STATE!



i Jpan Leshe Spriter]

[ RECORDED m T
| E/g ED IN OFFICIAL

/027 Clfgroe ot WSS s
. S COU; .

* [fenice, O 702491 oo CALRORNR Y o
o | y 12:01PM sep g2 1998
%First Filing 0 Renewal Filing

1 [ With Changes [
FICTITIOUS BUSINESS NAME STATEMENT . &R
THE FOLLOWING PERSON(S) IS (ARE) DOING BUSINESS AS: (Attach additional pages #f required)
Fictitious Busingss Narme(s) . 3. :
2 ; The @Ié%ﬂ p/ mg Articles of lﬁcorporaﬁon or Organization Number (i applicabls)
: . Al #/ON-
Stroet Address & City of Principal Place of Business in Californla (P.O. Box alons n?t acceptable) - Zip Code
3| Ho5/ G loncwe, Suite 7. Mara o/ r?gy 90292
Full name of Reg ) . , ’ {if corporation - IncorpOrated In what stato)
4| " Taan Lestre Sp e
Residence Streot Address 7/ City ' ?e Zip Cods
(027 Zfgrove /qu.??b% venice, (4 G029/
il oLBegisﬁ’anU 3 {if comporation - incorparated in what stalo)

4A Z"éé;g? b B _Grode

Hasid_enco.; eet Address N City , . State Zip
QF7_E/fgroye Ave B7 [inico, CH 7025
48 Full name of Registrant J ' 7" {(if corporation - incorporated in what state)
Residence Streot Address Clty State Zip Code
ThisBusinessis  (  )anindividual (X)) 2 general pastnership () jolntventure () abusiness tust
5 ?g:lz:f:: o?ly) { )copartners () hushand and wife ( )acorporation (  )alimited partriership
{ ) anunincorporated association ether than a partnership () alimited labifity cornpany
6 m?;?ﬂgﬁdﬁng. Beauty Saion, Landscaping C 4 /ke De (oya 7é/ /)7
7 { ) The registrant commenced to transact business under the fictitious busingss na:he‘t; namas listed on (Date):
{ X ) Registrant has not yet begun to transact business under the fictitious business nama or names itsted hareln,
if Busipess is not 4 cogoration/limited liability, sign below: it Business is a comporation/lirmited liability co.:
ic . A
8" Z . Joar L. 9//”/ Fer 8 ‘ |
‘{SIGNAW TYPE OR PRINT NAME CORPORATION/UIMITED LIABILITY CO.
SIGNATURE TYPE QR PRINT NAME SIGNATURE
SIGNATURE TYPE OR PRINT NAME TITLE
SIGNATURE TYPE OR PRINT NAME TYPE OR PRINT OFFIGERS NAME AND TITLE
This statement was flled with the County Glerk of LOS ANGELES County on date indicated by file stamp above.

Professions Code)

NOTICE - THIS FICTITIOUS NAME STATEMENT EXPIRES FIVE S FROM DATE T WAS FILED N THE OFFICE OF THE COUNTY CLERK. A NEW
FICTITIOUS BUSINESS NAME STATEMENT MUST BE FILED PRI TE. Tha fling of this statement does not of itself authorize the use In this
state of a fictiious business name In violation of the rights of tirer Xnder fa aralé state, or common law (See Section 14400 et seq., Business amd

REGISTRAR - RECORDER/COUNTY CLERK

BUSINESS FILING AND REGISTRATION

P.O. BOX 53582, LOS ANGELES, CA 90053-0592

£H: (S62) 482-2177

\
FILING FEE: $10.00 for 1 FBYi and 2 registrants.
plus $2.00 for each additional FBN/régistrant.

THIS FORM SHOULD BE TYPED
OR PRINTED "LEGIBLY" IN BLACK 1K

cD 00062 FORM # TEF2660-F020  (Rav. B/}



Name: U(/aﬁ L‘C_S//f/./ 57/![ {4 s SR BT 1y, | -lU'(l)Zi:U

| RECORDED/FILED T ——
wsaress: /() 2277 rove # Wil RECORDER & FICIAL RECORDS

G {/@”//C € g CA Oicﬁ f.tllLlFORnuAumy il
{12 12 ‘01 PM SEP 02 1998

%F‘m Filing T Renewal Filing
1 [ with Changes

FICTITIOUS BUSINESS NAME STATEMENT - Br&R |
THE FOLLOWING PERSON(S) IS {ARE) DOING BUSINESS AS: (Attach additional pagesif required}

Wm;usl@ {s) p{ m g a.

y.a e A:‘bclas’of Incm:porataon or Orgenization Number (i applicable)
o : f“': B R N“)‘UN
p Su'eetAddmss&cﬂyothmipalPhceofBuslneas InCa!rI’nm 0 Boxalono notaochptable] Zip Code
05/ G leno, S0/ 7"' Marma:ﬁ@/;?%y GasE
of Reg -+ {if corporation - incorgorated in what state)
s 2ec)e Sfan%”r L %

Residence Streat Address

/;?27 Elfarove HVE #2, \/@# ! cE’ ?,4@0 _ ___ ?0;9/
4“% 4/‘00/@ m———

Rasidence, Address Zip Coda

[OF-T F—“//é’q/aw Ave #2 iriits TH 7029/

4B Full name of Registrant 7 (it corporation - incorporated in what state)

Residence Street Address City Stata ' Zip Code

ThisBusinessls () anindividual (X ) a general partnership (  }jointventure ( )abusiness tust
mm .,‘3..’";, ( )eoparners () husband and wife (  )acorporation () alimited partnership
{ ) anunincorporated association other than a partnarship () & iimited liability company

maﬂmwwwm Landsceping Cftke D€Co,m?‘/ﬂ?

( ) The registfant commenced o transact business under the fictitious business nama or names listed on {Date):
{ X ) Raglsttam has not yet begun 1o transact business under the fictitious business name or names listed herein.

oo rationflipited liabllity, sign below if Business is a corporation/limited liability co.:
8A
“W bar L.Syptler
" SIGNA

TYPE OH PRINT NAME CORPORATION/LIMITED LIABILITY CO.

|~ (| n

SIGNATURE TYPE OR PRINT NAME SIGNATLURE

SIGNATURE TYPE OR PRINT NAME - TIMLE

SIGMATURE TYPE OR PRINT NAME TYPE OR PRINT OFFICERS NAME AND TITLE

This statement was filed with the County Clerk of LOS ANGELES County on date Indicated by file stamp above.

NOTICE - THIS FICTITIOUS NAME STATEMENT EXPIRES FIVE M DATE IT WAS FILED IN THE OFFICE OF THE COUNTY CLERK. A NEW
FICTITIOUS BUSINESS NAME STATEMENT MUST BE FILED PRI TE. The filing of this statement does not of itself authorize the use in this
state of a fictitious business name in violation of the rights of r gnder eral stata or commion law (See Section 14400 et seq., Business and
Professions Code)

REGISTRAR - RECORDER/COUNTY CLERK _ - THIS FORM SHOULD BE TYPED
BUSINESS FILING AND REGISTRATION FILING FEE: $1 0-00 for 1 FBM end 2 ragistrants OR PRINTED "LEGIBLY* IN BLACK INK.

P.0. BOX 53502, LOS ANGELES, CA 50053.0552 plus $2.00 for each additional FBN/registrant. FORM # 76F2060-F070 Tas Agr

PH* 587 422177
CD 00063 N !
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CLARION PUBLICATIONS
. . (200) 540-1870
{ N , . P.O.BOX 1870
-. © LOS ANGELES, CA 90033

_ b THE PARAMOUNT JOURNAL 1S A NEWSPAPER OF GENERAL CIRCULA
pofe 3EF.0277EL o . COUNTY OF LOS ANGELES, WE WILL PUBLISH YOUR FICTITIOUS ausl':l'g:sro?:mrsﬂ y
FECORD 30.00 1 . 00 STATEMENT ONCE A WEEK FOR FOUR CONSECUTIVE WEEKS . WE WILL MAIL YOU

g .20 ., ACOPYOF EACH PUBLICATION . WE WILL FILE THE PROOF OF PUBLICATION WITH

£HTK 1640 ! THE COUNTY RECORDERS OFFICE .
HOHGAT z o |
M e
. g [ |
o L CASH MO. CREDITCARD  BY
. T . - I T Nk
¥
et |
ToeLoel T : N g . TRy ]
i T T ) ) N - . . . RS Y H
SRR DT e _."-'*.f'ff’._\: . O -3 i L.

o~ . “L0S5 ANGELES COUNTY RECORDER'S OFFICE
P.0. BOX 115, LOS ANGELES, CA 90053-0115_

J?i_ECOBpI'N? RECEIPT". Sé-? Qz\gg?:

DOCUMENTS RECEIVED FOR REGORDON - = & .

ASSIGNED NO. (S).

«  FEES PAID:
RECORDING: - $
TRANSFER TAX: '~
SURVEY MONUMENT: -

o TOTAL $ _ ' -

T0 _ . INCL.

L1
) _ _ : T i

. l . -‘..-j‘_r' H

k , : T
R ] " R

JI:'. ;':' oo - T
5, ) L o
[y . . ' '}‘
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General Partnership Statement for the Cake Divas

As of September 2, 1998, the Cake Divas is a business owned in a
General Partnership by Joan L. Spitler and Leigh B. Grode. The
Cake Divas is a bakery business, specializing in upscale cake
deslign, from simple elegance to over-the-top whimsy. Delicious
cakes. Personalized attention.

Joan L. Spitler, Owner, oversees the actual cake production,
ordering and maintaining supplies and relations with suppliers, and
creating the Cake Divas cake product line.

Leigh B. Grode, Owner, oversees the marketing and any other
business relations aspects of the Cake Divas.

Both partners are equally financially responsible for all aspects of
operation and production as related to the business of the Cake
Divas. Specifically, the making and maintaining of appointments,
gersonalized customer service and actual cake praoduction and
esign. : .

st el W (W75

Leigh B. Grode
Signature & Date:

Notary:
Signature & Date:

tar | FEVEN ISAAC
Notary Sea o Commission # 119074

CD 0006¢



Were Outl -

\Joan Spi'l:ler, Fonner‘q o{: Tl'se CaI{e D!ace, is out on her own.

In'l:r'oc]ucing Calie Divas,

specia'izing in upscale, custom cake clesign,
me s‘imple e|egance to over-'l:"ne-i:op wlﬁmsq.

Delicious s:a'q,es.

Dmona'izecl attention.

Cae @W@z@
ﬁ//u L. é}?/%/ jﬂfﬁ}\g/gb&é

310 30¢ 2400
By APPOINTMENT ONLY

CD 00067
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Ca‘w Dﬁwas spcciah'zc
in custom cake Jesign——
Fr-om simple e|egance to
ovet»tke-top wl\im;q.

Dersona‘ized[ attention.
De‘icious cakes.

”: yov can arktu‘ata it,
we con create it.
”f
1544
?5,.:,..#.

M )u—m-&-
s

Fye=rd H_q. ,..--

dﬂ 2 _/)clvaé@)

<0

CaL.e Divas spccia‘i'zc

in custom cake alesign——
Fram simple elegance to
ove'r»tlie—.tnp whimey.

Dersozm{izaal' attentiorn.

Da‘icinus cak_es.
H: you can orticulote it,

we can creata it.

v,
A
¥
u
!

CD 00069



e “UGLY” Fundraiser 2003.

Thaﬁk-you‘for supporting th
rer to a $100.00

This Gift Certificate entities the Bea
wofth of
Cake Divas’ Divialicious Deserts.

So when your ready give us a call @ 310/399-2499.
us a couple of days notice, for

And please give
we only bake to order.

%‘o-@-mdaﬂﬁné wo laok forward to orodting Fovr oalss or dessort

droamd.

CAKE DIVAS' GIFT CERTIFICATE IS FOR
$100.00 WORTH OF DIVIALICIOUS DESERTS.

PLEASE GIVE US A COUPLE OF DAYS

NOTICE.
FOR WE ONLY BAKE TO ORDER.

CONGRATULATIONS WE LOOK FOR-
WARD TO CREATING YOUR CAKE OR

DESSERT DREAMS.

CD 00070






| ¢ 50 tht Ceﬁ:i{:icate ]C.r'o_m CaLLe"Divas

For the Maml-n '2’2noL 2005 “Legenolarq ‘Bingo” laene]citing

“Una|e'r>- ._tlwe B'r'iolges and on the Stréets Ey—u l—leaﬁMe Roa*r’ -Dma'ud:ions.”

Dlease Noi:e that the Calm Divas on]q bake to onden and need 2 Jaqs advance notice, Men you ave man
to p|ace an order pluaca give us a call @ 310/’28?-'2609. Thank you FO‘!‘ coming out and supporting
‘UnJe-r- the ‘Bridges and on the Si:-r'ee{:s'. -ﬂﬁs is an organization that is very dear to oup Learl:s.

Wm’mlq I__eigh B Groc]e and Joan L Spii:le—ra, Calqe Divas.

L0000 D




Joan Spd:
Leigk @‘IDAB
310 3G 2409

Cake

T

R
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Joan Sp’d:le'r
Leigh G‘mcja

310 300 2499

BY ARPONTMENT ONLY

Cake
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) \((Q\ ﬁ%@ gﬁ M
4 October 15, 1998 W%O' o i W

Platins (7)

To: California Celebrations
4051 Glencoe, Ste. 7
Marina Del Rey, California 90292

Re: Bid for Marlboro 500

Y, WA
® 200 v? Cookies Assortment - oatmeal raisin, chocolate chip, $100
double chocolate chocolate chip, peanut butter

® 200 " _Brownies Assortment - espresso, caramel $200
Vg ¥
200 “. Mini Cannolis

3 el
100 Chocolate Truffles - assortment

e 100 Cupcakes - old fashioned vanilla
with fudge icing & race cars

& Full Sheet Marlboro 500 Logo cake (paint on artwork) $350-
(serves 100-120) -

CD 00076
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Cake Price Sheat

June 2008 Update |
Size Serves T‘Soral/ Testive Hfzcjbr.sw:g:,‘rogs Erimplo sctdptuns ommflﬁwlmn_m!_r»cu!phm’rrwt ] Hours
&-2layer | 810 persons |
10~ 2layer | 1216 persons
12" - 2lager | 2555 pessons
W -2layer | 40-50 persuits
18" -2layer | 60-70 persans
18"~2layer | 80-100 pers
20"-2layer | 120150 pers
227 -2lager | 160-180 pers
24 -2iayer | 190-220 pers REDACTED
-1/4 sheet 20-25 people o
1/2 sheet 40~50 people:
/4 sht1layer | 80-100 peopie
LLEIEET I CE O
2 tier 20-50 pp!
3 tier 60-120ppl 1
4 ter 100-180ppl >
5 tier 200-500 PPI
étier | 300pplandup - L




SMART SOLUTIONS

HOST
Maty Monfort

Show #564

VTR: 6/08/00
- Tapes: 2ND

Executive Producers:
Gary H. Grossman
Robb Weller

Producers in order:
Kristin DeLeo
Julieann Pavesi
Taha Howze

Associate Producers:
Diane Trafford
Jena Burke

Guests:
Eugenia Weston
Joan Spitler

Dia Collins

CD 00077



SMART SOLUTIONS DW,

SHOW #564(TH13}(W1) — Monday, June 12, 20001 R
AJO 06/08/00 8:05 AM Seg1 Prog Seg2 Prod Seg3 Prod
SHOOT ORDER: 2ND
[#1]
COLD OPEN
Talent:
Maty Monfort,
Eugenia Weston
Joan Spitler
Dia Collins
TRT: 00:40
$8: 8S BUG (LOWER LEFT}
MUSIC: SS§S VAMP
MATY

HELLO...'M MATY MONFORT AND
WELCOME TO OUR SPECIAL WEDDING
EPISODE...

LOCATION: KITCHEN

TODAY, SMART SOLUTIONS FOR THOSE
PRICEY WEDDING CAKES, CAKE EXPERT
JOAN SPITLER SHARES HER
PROFESSIONAL SECRETS ON MAKING
YOUR OWN SPECIAL OCCASION CAKE.
HELLO JOAN...

CD 00078



SMART SOLUTIONS DW
SHOW #564(TH13){W1) ~ Monday, June 12, 20002 JR

ASO 06/08/0D 8:05 AM Segi Prod Seg2 Prod Seq3 Prod
SHOOT ORDER: 2ND

LOCATION: ICE CREAM TABLE

AND...YOU CAN CREATE A WEDDING
BOUQUET FOR THAT A SPECIAL DAY.
FLORAL EXPERT DIA COLLINS “TIES THE
KNOT” ON FABULOUS DO-IT-YOURSELF
FLOWER ARRANGEMENTS. HIDIA...

LOCATION: LIVING ROOM

PLUS...LOOKING PICTURE PERFECT FOR
YOUR WEDDING OR ANY OCCASION.
MAKE-UP ARTIST EUGENIA WESTON HAS
THE ANSWERS WHEN

ALL THAT AND OUR SMART SOLUTION OF
THE DAY...

VTPB: OPEN ANIMATION & MUSIC

CD 00079



SMART SOLUTIONS
SHOW #564(TH43)(W1) — Monday, June 12, 20003

AJO 05/08/00 8:05 AM Segt Prod____Seg2 Prod

SHOOT ORDER: 2ND

ACT 1 [#3]

VTPB: BUMP SHOT WiLOGO

MUSIC

LOCATION: LIVING ROOM

TWO DIRECTOR'S
CHAIRS
MAKE-UP TABLE

PROPS:

VARIETY OF MAKE-UP THAT GUEST WILL BRING

MAKE-UP SPONGES
MAKE-UP BRUSHES
MORE TO COME

CHYRON: MATY
MONFORT

MATY

DW

R____
Seq3 Prod

MAKE-UP FOR
BRIDES

Talent:

Maty Monfort
Eugenia Weston
Producer: Kristin
Deleo

TRT: 6:30

HELLO AND WELCOME TO SMART

SOLUTIONS... TODAY...CREATIVE

CAKES FOR SPECIAL

CD 000gg



SMART SOLUTICNS DW
SHOW #564(TH13)(W1) - Monday, June 12, 20004 JR

A/O 06/08/00 8:05 AM Seg1 Prod____Seg2 Prod_____Seg3 Prod
SHOOT ORDER: 2ND
ACT 1

OCCASIONS...AND SIMPLE WAYS
TO MAKE FLORAL BOUQUETS...

BUT FIRST...

WHETHER YOU ARE HEADING
DOWN THE AISLE, OR JUST OUT
FOR A SPECIAL EVERNING, YOU
WANT TO LOOK RIGHT. HERE TO
SHOW US HOW, IS PROFESSIONAL
MAKE-UP ARTIST, EUGENIA
WESTON.

{AD-LIB HELLO)

CHYRON: EUGENIA
WESTON

PROFESSIONAL MAKE-
UP ARTIST

UESTIONS
1. HOW IMPORTANT IS YOUR MAKE-UP ON

YOUR WEDDING DAY?
¢ YOU WANT TO LOOK NATURAL NOT
MADE UP.

« YOU WANT TO LOOK GOOD IN THE
PHOTOS

CD 00081



SMART SOLUTIONS DW
SHOW #564(TH13)(W1) — Monday, June 12, 20005 JR
AJO 06/08/00 8:05 AM Seg1 Prod____Seg2 Prod Seg3 Prod
SHOOT ORDER: 2ND

ACT 1

= YOU DON'T WANT YOUR LOOK TO BE
DATED... STICK TO CLASSICS NOT
TRENDS.

o THESE TIPS WORK FOR ANYONE WHO
HAS A FORMAL EVENT WHERE
PHOTOS WILL BE TAKEN.

2. WHERE DO WE START?
DEMOS: FOUNDATION

STICK TO FOUNDATIONS AND POWDERS WITH A

YELLOWISH BASE COLOR.

s USE A SPONGE TO APPLY

» STAY AWAY FROM MATTE, USE SHEER
COVERAGE.

MENTIONS: USING YELLOW BASED

FOUNDATION ELIMINATES BLUE LOOKING SKIN

FROM FLASHBULBS.

3. SHOULD YOU PAY CLOSER ATTENTION
TO YOUR NECKLINE?
DEMOS:

TREAT YOU NECK LIKE IT'S YOUR FACE

» APPLY CONCEALER TO DARK SPOTS ON
NECK

CD 00082



SMART SOLUTIONS DW
SHOW #564{TH13)(W1) - Monday, June 12, 20006 JR
AJO 06/08/00 8:05 AM Segt Prod Sep2 Prod Sep3 Prod
SHOOT ORDER: 2ND

ACT1

s APPLY FOUNDATION AND POWER SAME AS
FACE.

MENTIONS: MAJORITY OF WEDDING AND

FORMAL GOWNS HAVE LOW OR PLUNGING

NECKLINES, THIS EXPOSES SKIN WHICH

SHOULD BE AS FLAWLESS AS THE FACE.

4. WHAT ABOUT YOUR EYES?
DEMOS: EYE ENHANCEMENT

STICK TO EYE SHADOWS IN THE LIGHT TO

MEDIUM RANGE.

e APPLY (ON CAUCASIAN MODEL) WHITE
TONED SHADOW UNDER BROW-BONE TO
OPEN UP EYE.

e APPLY (ON AFRICAN-AMERICAN MODEL)
TOAST COLORED EYE SHADOW UNDER
BROW BONE.

MENTIONS: THIS WILL COMPLIMENT THE LIGHT

COLOR OF WOMAN'S DRESS. ALWAYS FINISH

WITH WATERPROOF MASCARA AND EYELINER

CD 00083



SMART SOLUTIONS Dw
SHOW #564(TH13){W1) - Monday, June 12, 20007 JR
AJO 06/08/00 8:05 AM Seg1 Prod Seg2 Prod Seqg3 Prod
SHOOT ORDER: 2ND

ACT 1

TO AVOID SMEARS IF TEARS HAPPEN DURING
THE DAY.

5. WHAT ABOUT BLUSH?
DEMOS: CHEEK STAINS

CHEEK STAINS WORK ARE A MORE NATURAL

LOOK THAN POWDER BLUSH AND LAST ALL

DAY AND INTO NIGHT.

e SHOW DIFFERENT CHEEK STAINS — GEL,
CREME, STICK

e SHOW POWDER BLUSH

e APPLY STAIN TO MODELS

6. WHAT ABOUT LIPS? HOW CAN YOU
MAKE YOUR COLOR LAST?
DEMOS: LIPSTICK COLORS AND LIPSTICK

FIXATIVES

IF YOU NORMALLY WEAR NEUTRAL SHADES OF
LIPSTICK, USE THAT COLOR AS YOUR BASE
AND APPLY A PINK ON ROSE SHADE ON TOP.

» SHOW VARIETY OF PINK AND ROSE SHADES

* APPLY WITH LIP BRUSH

CD 00084



SEMART SOLUTIONS DW
SHOW #564{TH13){W1} ~ Monday, June 12, 20008 JR,
AJO 06/08/00 8.05 AM Seg1 Prod Seg2 Prod Seg3 Prod
SHOOT ORDER: 2ND

ACT 1

« SHOW BOTH LOOKS ON BOTH MODELS

¢ FINISH WITH LIP FIXATIVE

MENTIONS: LIP FIXATIVE WORKS TO “SEAL" THE
COLOR TO YOUR LIPS, FOR ALL DAY INTO NIGHT
COLOR.

WE WILL SHOW A BEFORE AND AFTER SHOT OF
EACH MODEL WITH THEIR NORMAL EVERYDAY
MAKE-UP AND THEIR BRIDAL MAKE-UP.

MATY
(RECAP AND AD-LIB THANKS TO

EUGENIA WESTON)

BUMPER OUT

CD 00085



SMART SCOLUTIONS DwW
SHOW #564{TH13}{W1) - Monday, June 12, 20009 JR
AJO 08/08/00 8:05 AM Sep1 Prod Seg2 Prod Seg3 Prod

SHOOT ORDER: ZND
ACT 1 [#4, #5, #6]

MATY
LATER ON SMART

SOLUTIONS...CREATING
BOUQUETS ON A BUDGET.

PRE-TAPE: CU OF BOUQUET

CHYRON: FLOWERS FROM THE
HEART!

AND UP NEXT, HOW TO MAKE AND
DECORATE YOUR OWN WEDDING
CAKE...

PRE-TAPE: PRE-MADE WEDDING
CAKE

CHYRON: EASY-MAKE CAKEI

VTPB/BUMP SHOT W/LOGO

MUSIC
COMMERCIAL
BREAK
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SMART SOLUTIONS DW
SHOW #564(TH13){(W1) — Monday, June 12, 200010 JR

A/O 06/08/00 8:05 AM Seg1 Prod Seg2 Prod Seg3 Prod
SHOOT ORDER: 2ND —

ACT 2 [#7, #8]

WEDDING
CAKES
Talent:

Maty Monfort
Joan Spitler
Producer:
Julieann
TRT: 6:30
BUMP IN

LOCATION: KITCHEN

PROPS:

TIERED CUPCAKE CAKE
THREE INDIVIDUAL ROUND CAKES
COLUMNS

FROSTING

CHEESE GRATER

SANDWICH BAG
BUTTER-CREAM

CHOCOLATE

SPATULA

THREE TIERED SQUARE CAKE

VTPB/BUMP SHOT W/LOGO

MUSIC

CHYRON: MATY
MONFORT

CD 00087



SMART SOLUTIONS DW

SHOW #564{TH13)(W1) — Monday, June 12, 200011 JR
AJO 06/08/00 8:05 AM Segl Prod____Sep2 Prod____ Seg3 Prod
SHOOT ORDER: 2ND
ACT 2
MATY
WELCOME BACK TO SNART

SOLUTIONS... 'M MATY MONFORT.

THE WEDDING CAKE IS ONE OF THE
MOST EXPENSIVE PARTS TO THE
EVENT...BUT, NOT IF YOU HAVE A
CAKE DIVA IN YOUR CORNER.

HERE TO SHOW US HOW TO MAKE
OUR OWN SPECIAL WEDDING AND
SPECIAL OCCASION CAKE IS JOAN
SPITLER.

(AD-LIB HELLO)

CHYRON:
JOAN SPITLER
CAKE DIVAS
UESTIONS
1. HOW DID YOU COME TO BE THE CAKE
DIVAS?

(SHORT ANSWER — NO DEMO)
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SMART SOLUTIONS DW

SHOW #E64(TH13)(W1) - Monday, June 12, 200012 IR
AJO 06/08/00 8:05 AM Seg1 Prod____Seg2 Prod____Seg3 Prod
SHOOT ORDER: 2ND

ACT 2

2. WHAT’S THE FIRST STEP IN MAKING A
WEDDING CAKE?
DEMOS: CAKES ALREADY BAKED AND

FROSTED.

« PREPARE THE CAKES IN A 10° AND A 6" CAKE

PAN
» FROSTWITH A BUTTER CREAM FROSTING
BUTTER
SUGAR
FOOD COLORING
| —

3. HOW DO YOU MAKE THE COLORED
ﬂfui\h_(é botler  FROSTING?
"-f pwcleaed] S DEMOS:
- « BUTTER

» SUGAR

s FOOD COLORING

4. HOW WOULD | GO ABOUT DECORATING
A CAKE?
DEMOS:

» FILL APASTRY BAG, OR AN ORDINARY
SANDWICH BAG WITH FROSTING.

CD 00089



SMART SOLUTIONS DW
SHOW #564{TH13)(W1) - Monday, June 12, 200013 JR
AJO DG/0B/OD 8:05 AM Seg1 Prod Seg2 Prod Seg3 Prod
SHOOT ORDER: 2ND

ACT 2

o CUT TIP WITH SCISSORS

» BEGIN DECORATING

NOTE: YOU CAN ALSO USE PASTY TIPS AT THE
END OF YOUR BAG. THEY RETAIL FOR $1.00
EACH.

5. WHAT'S THE FIRST STEP?
DEMOS: YOU WANT TO HAVE A TRAY THAT

ROTATES, SO IT'S EASY TO WORK ON THE

CAKE.

» USE ALAZY-SUSAN FOR BETTER CONTROL
WHEN DECORATING CAKE

MATY AND JOAN
DECORATE THE CAKE

6. TELL US ABOUT THE DECORATIONS?
DEMOS: TRY AN ‘ENGLISH GARDEN’ DESIGN

* FIRST, TAKE GREEN ICING AND MAKE THE
VINES

o ATTACH FLOWERS TO THE END OF THE VINE

CD 00090



SMART SOLUTIONS oW

SHOW #564(TH13)(W1) - Monday, June 12, 200014 R

AJO 06/08/00 8:05 AM Seg1 Prod____Seg2 Prod____ Seg3 Prod

SHOOT ORDER: 2ND —
ACT 2

7. HOW DO YOU MAKE THE FLOWERS?
DEMOS: JOAN TO SHOW MATY HOW O MAKE

THE FLOWERS
o LILACS

» PANSIES

o CALLALILYS

8. HOW ABOUT THE COLUMNS?
DEMOS:

» AFTER EACH LAYER IS DECORATED, WE
ASSEMBLE THE CAKE BY PUSHING THE
COLUMNS INTO THE CAKE. DEMO

» YOU CAN DIP THE COLUMNS IN AWHITE
CHOCOLATE OR DECORATE THEM WITH THE
BUTTER-CREAM.

» $3.00 TO BUY IN A CAKE DECORATING
STORE.

CD 00091



SMART SOLUTIONS DW
SHOW #564(TH13)(W1) — Monday, June 42, 200015 R
AJO 08/08/00 8:05 AM Seg1 Prod_____Seg2 Prod____Seg3 Prog
SHOOT ORDER: 2ND

ACT 2

9. TELL US ABOUT THE OTHER CAKES?
DEMOS: TRADITIONAL CAKE MADE BY USING A

SQUARE CAKE PAN.

« DECORATED WITH SHAVINGS OF
CHOCOLATE

o USE CHEESE GRATER FOR CHOCOLATE

(DEMO GRATER)

10. HOW ABOUT THIS CAKE?
DEMOS: WE ALSO HAVE A TIER FILLED WITH

CUPCAKES IN

o TOPS ARE ALSO DECORATED WITH BUTTER-
CREAM.

» YOU CAN USE DIFFERENT BATTERS TO MAKE
AVARIETY OF CAKE FLAVORS.

MATY
(RECAP AND AD-LIB THANKS TO

LEIGH AND JOAN. }

BUMPER OUT

CD 00092



SMART SOLUTIONS DW
SHOW #564(TH13)(W1) — Monday, June 12, 200016 R
AJO DG/08/00 8:05 AM Seg1 Prod_____Seg2 Prod____ Seg3 Prod

SHOOT ORDER: 2ND
ACT 2 [#9, #10]

MATY
LATER, THE SMART SOLUTION OF

THE DAY...

AND UP NEXT... A DO-IT-YOURSELF
BOUQUET!

PRE-TAPE: CU BOUQUET RIBBON

BEING TIED

CHYRON: TYING THE KNOT!

VTPB/BUMP SHOT WILOGO

MUSIC
COMMERCIAL
BREAK

CD 00093



SMART SOLUTIONS DW
SHOW #564{TH13){W1) — Monday, June 12, 200017 JR
AJO 06/08/00 8:05 AM Sepgl Prod Seg2 Prod

SHOOT ORDER: 2ND
ACT 3 [#11, #12]

WEDDING
BOUQUETS
Talent:
Maty Monfort
Dia Collins
Producer:
Taha Howze
TRT: 6:00
BUMP IN

LOCATION: ICE CREAM TABLE

VTPB/BUMP SHOT W/ILOGO

MUSIC

SET DRESSING (IF

ANYY):

WEDDING ARCH

BEHIND THEM

TABLE IN WORY

TABLE CLOTHE

PROPS:

ALL FLOWERS ARE BEING PROVIDE

CHYRON: MATY

MONFORT
MATY
WELCOME BACK TO SMART
SOLUTIONS.

CD 00094
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SMART SOLUTIONS DW
SHOW #564(TH13){W1) — Monday, June 12, 200018 JR
AJO 06/08/00 5:05 AM Seg1 Prod Seg2 Prod Sep3 Prod
SHOOT ORDER: 2ND ’

ACT 3

NOW YOU KNOW YOU CAN MAKE
YOUR OWN WEDDING
CAKE...GUESS WHAT? YOU CAN
MAKE YOUR OWN BOUQUET, TOO!
HERE WITH A BASKETFUL OF IDEAS
FROM A FLORAL FANTASY IS
FLORAL EXPERT DIA COLLINS.
(AD-LIB HELLO)

CHYRON: DIA COLLINS

FLORAL
EXPERT

UESTIONS
1. MOST BRIDES ARE SO BUSY AS THE

WEDDING DAY GETS CLOSER, HOW
SOON IN ADVANCE WOULD YOU SAY
YOU COULD MAKE A BOUQUET?

o AFEW DAYS IN ADVANCE BUT WORTH
iT BECAUSE YOU CAN SAVE OVER
HALF THE AMOUNT OF MONEY YOU
WOULD NORMALLY SPEND.

CD 00095



SMART SOLUTIONS

DW,

SHOW #564(TH13)}{(W1) - Monday, June 12, 200019 JR

AJQ 06/08/00 8:05 AM
SHOOT ORDER: 2ND

Segi Prod Seg2 Prod Seg3 Prod

ACT 3

2. 1S THERE AN EASY ONE TO MAKE FOR
THOSE OF US WHO AREN’T AS SKILLED
AS A FLORIST?

DEMOS:

EASY TIE BOUdUET

DIAWILL SHOW SEVERAL FLOWERS THAT
LOOK GREAT FOR A WEDDING BOUQUET
SHE WILL THEN SHOW HOW TO CLUSTER
THE FLOWERS IN THE SHAPE OF ABOUQUET
SHE WILL THEN SHOW CREATIVE WAYS TO
HOLD THE BOUQUET TOGETHER

SHE WILL USE A TWISTY TIE HIDDEN BY A
RIBBON THAT 1S TIED iN A BOW

SHE WILL THEN SHOW AN “INVISIBLE" TIE
USING CLEAR TAPE.

3. 1 LOVE THE LOOK OF THE VERY FANCY
ELEGANT BOUQUETS, CAN SOMEONE
MAKE ONE OF THOSE AS EASILY?
DEMOS: ELEGANT BOUQUET

DIA WILL SHOW HOW TO MAKE A BALL OF
ROSES

CD 00096



SMART SOLUTIONS DW
SHOW #564{TH13}{(W1) - Monday, June 12, 200020 JR
AJO 0B6/08/00 8:05 AM Sep1 Prod Seg2 Prod Seg3 Prod
SHOOT ORDER: 2ND

ACT 3

o SHE WILL SHOW THE BASE AND EXPLAIN THE
SHAPE TO LOOK FOR

» SHE WILL THE SHOW HOW TO CLIP THE
HEADS OF ROSES FOR THE BOUQUET

» SHE WILL THEN SHOW HOW TO PLACE THE
ROSES IN THE BASE TO FORM A LARGE BALL

o (HALF WILL BE DONE FOR TIME)

4. WHAT ABOUT THOSE BRIDES WHO ARE
ON A TIGHT BUDGET?
DEMOS: INEXPENSIVE BOUQUET

¢ DIAWILL SHOW A VARIETY OF FLOWERS
THAT LOOK GREAT AND ARE INEXPENSIVE

e SHE WILL START WITH MINI CARNATIONS
AND WILL SHOW HOW TO ARRANGE IN A
BOUQUET.

o SHE WILL THE SHOW HOW TO TAKE A
SIMPLE CALA LILLY AND DRESS IT UP INTO A
SINGLE FLOWER BOUQUET

CD 00097



SMART SOLUTIONS DW

SHOW #564(TH13){(W1) — Monday, June 12, 200021 JR
AJO 06/08/00 8:05 AM Seg1 Prod Seq?2 Prod Seqg3 Prod
SHOOT ORDER: 2ND

ACT 3

5. ARE THERE ANY FLORAL IDEAS FOR
OUR BRIDES MAIDS?
DEMOS: BRIDESMAID CORSAGE

+ DIAWILL SHOW AN INEXPENSIVE AND
SIMPLE IDEA FOR THE BRIDES MAID

o SHE WILL TAKE A SINGLE ORCHID AND DEMO
HOW TO MAKE A CORSAGE

e SHE WILL EXPLAIN HOW THIS IDEA IS HALF
THE COST OF BUYING CORSAGES

» THIS 1S ALSO A GREAT IDEA FOR A TEEN
GIRL GOING TO THE PROM

6. WE CAN'T FORGET ABOUT THE
GROOM, ANY SUGGESTIONS?
DEMOS: BOUTONNIERE FOR GROOM

s DIA WILL SHOW TWO IDEAL FLOWERS FOR
THE GROOM

e SHE WILL THE TAKE ONE AND SHOW HOWTO
MAKE A BOUTONNIERE BACKING

e SHE WILL THEN DEMO HOW TO PUT
TOGETHER FOR A GROOMS BOUTONNIERE

» THIS ALSO WORKS WELL FOR A PROM

CD 00098



DW

SMART SOLUTIONS
SHOW #564(TH13)(W1) — Monday, June 12, 200022 IR
A/O 08/D8/00 8:05 AM Seg1 Prod____Seg2 Prod____Seg3 Prod
SHOOT ORDER: 2ND
ACT3
MATY

(RECAP AND AD-LIBE THANKS TO

DIA COLLINS)
BUMPER OUT
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SMART SOLUTIONS DW

SHOW #564(TH13)(W1) — Monday, June 12, 200023 JR
AfO 06/08/00 8:05 AM Seg1 Prod Seg2 Prod Seg3 Prod

* SHOOT ORDER: 2ND

ACT 3 [#13, #14, #15]

MATY
UP NEXT, THE SMART SOLUTION OF
THE DAY...
VIPB/BUMP SHOT WILOGO
MUSIC
COMMERCIAL
BREAK

CD 00100



SMART SOLUTIONS DWW,
SHOW #564({TH13)(W1} - Monday, June 12, 200024 JR
AJO 06/08/00 8:05 AM Seg1 Prod Seg2 Prod Seg3 Prod

SHOOT ORDER: 2ND
ACT 4 [#16, #17)

BUMP IN
Talent:
Maty Monfort
Diz Collins
TRT: 01:30
VTPB/BUMP SHOT W/LOGO
MUSIC

MATY
WELCOME BACK TO “SMART

SOLUTIONS”.

I WANT TO THANK MY GUESTS,
EUGENIA WESTON AND JEANNE
BENEDICT...

AND, AS WE SAY GOODBYE, DIA

COLLINS HAS OUR SMART
SOLUTION OF THE DAY...

CD 0019



SMART SOLUTIONS DW
SHOW #564{TH13)(W1) - Monday, June 12, 200025 JR

AJO 06/08/00 8:05 AM Seg1 Prod Sep2 P Seg3 Prod
SHOOT ORDER: 2ND :

ACT 4 [#17]

PROPS:
$S OF THE DAY - DIA COLLINS

TAKE YOUR LEFT OVER FLOWER PETALS AND ROSE
PETALS FROM THE BOUQUETS YOU HAVE MADE INTO
A SMALL ATTRACTIVE BASKET. NOW YOU HAVE
SOMETHING CUTE FOR THE FLOWER GIRL TO CARRY
AND CAN SPRINKLE DOWN THE AISLE.
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SMART SOLUTIONS DW

SHOW #564(TH13)}(W1) — Monday, June 12, 200026 JR
ASO 06/08/00 8:.05 AM Seg1 Prod Seg2 Prod Seg3 Prod
SHOOYT ORDER: 2ND
ACT 4 [#17, #18]
MATY

THANKS DIA...AND THANKS TO YOU FOR
JOINING US TODAY ON “SMART -
SOLUTIONS.”

CREDITS

VTPB: BUMPSHOTW/ LOGO

MUSIC
CHYRON: CREDITS

VIPB/ WG LOGO

CD 00103
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March 18, 2003

Hello Everyone!
Hoping this finds you well.

It seems just yesterday that we were all together at the Skirball Cuttural Center partaking
in what was, quite simply, 2 wonderful event.

With the talent and creativity of all, A Soolip Wedding 2003 became a Sunday afternoon
full of warmth, camaraderie, beauty and inspiration. Thank you to each and every one of
you for your part in making this year’s event a success.

This year, A Soolip Wedding 2003, with the help of Los Angeles Magazine, attracted a
group of attendees wmparaileled to previous years. We had just over 200 registered guests
of which 95 are registered brides getting married in 2003 and in 2004 (mailing list

. provided). An estimated 75 additional persons attended who came unregistered,
consisting of press, stylists, celebrities and friends.

Photographs are available from the event. Should you be interested in photos, please call
Jules Bianchi at 323.428.6402 aod proof sheets from which you can order from will be
forwarded to you.

We would love to hear from all of you with your feedback, both positive and negative, of
A Soolip Wedding 2003. It is with this information that we are able to improve on the
event, year after year. Wanda can be reached by e-mail at wansocowen@aol.com or by
telephone at 818.752.2127.

Thank you, once again, to all of you for your efforts. And here’s to a wonderfully
inspired and prosperous year for all.

Warm regafds,

g/ vz
Wanda S. Wen Terry Melville
Co-Founder, Soolip Inc. Co-Producer, A Soolip Wedding
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KEATS McFARLAND & WILSON LLP
ATTORNEYS AT LAW

TEL (310) 248-3830 9720 WILSHIRE BOULEVARD WRITER'S DIRECT DIAL
FAX (310) 360-0363 PENTHOUSE SUITE (310) 777-3736
BEVERLY HILLS, CALIFORNIA 50212
WRITER'S EMAIL
www.kmwlaw.com mklafter@kmwlaw.com
November 4, 2008
VIA E-MAIL AND
FIRST CL.ASS MAIL

Lori D. Greendorfer
Schiff Hardin, LLP
900 Third Avenue
New York, NY 10022

Re:  Cake Divas v. Jones, T.T.A.B. Opp. No. 91177301

Dear Ms. Greendorfer:

I am writing this letter pursuant to Rule 37 of the Federal Rules of Civil Procedure
{(“FRCP”) and Rule 2.120(e) of the Trademark Rules of Practice, to request a pre-filing
conference of counsel regarding your client’s failure to comply with the discovery requirements
of FRCP 33 and 34. We propose the pre-filing conference take place telephonically on
November 5, 6 or 7, 2008, between 10:00 am. and 4:00 p.m. (PST). Please confirm the earliest
convenient date and time and I will call you to conduct the teleconference.

Our hope is to reach an amicable resolution of our client’s discovery dispute so that we
may avoid filing a motion with the Board to compel proper responses. As you know, on
September 10, 2008, we served your client by mail with Opposer Cake Diva’s First Set of
Interrogatories (collectively, the “Interrogatories” and each an “Interrogatory™) and First Set of
Requests for Production of Documents and Things (collectively, the “RFPs” and each an
“RFP™). Unfortunately, your client’s Interrogatory and RFP responses were incomplete, evasive
and/or unresponsive,

As a threshold matter, your client’s Interrogatory responses were not verified by your client
in violation of FRCP 33(b){(1){(A), 33(b)(5) and Rule 405.04(c) of the Trademark Trial and Appeal
Board Manual of Procedure. Therefore, your client’s Interrogatory responses have not been
properly authenticated. Moreover, because your client failed to verify her Interrogatory responses,
her responses are untimely. Thus, she has waived all objections including, without limitation,
objections based on the attorney-client privilege and the work product doctrine. See Richmark
Corp. v. Timber Falling Consultants, 959 ¥.2d 1468, 1473 (9th Cir. 1992) (“It is well established
that a failure to object to discovery requests within the time required constitutes a waiver of any
objection.”).
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Lori D. Greendorfer
November 4, 2008
Page 2

In addition, we have sertous concerns with respect to the content of your client’s
Interrogatory responses. Specifically, your client failed to provide a single substantive response to
any of our client’s Interrogatories. Instead, she merely referred generally to the documents
produced in response to our client’s RFPs. Unfortunately, more often than not, these documents
are not responsive to our client’s Interrogatories. Therefore, your client’s attempt to invoke the
business records option provided under FRCP 33(d) is improper. See Jain v. Ramparts, Inc., 49
USPQ2d 1429 (TTAB 1998) (where interrogatories are straightforward in form, unexceptional in
subject matter and scope, and are of type to which parties are routinely able to respond without
invoking Rule 33(d) and where producing written answers to interrogatories would not be unduly
burdensome, it is improper to invoke 33(d) in response to an interrogatory).

You should be well aware that your client’s Interrogatory responses do not qualify for the
business records option provided under FRCP 33(d). See Rainbow Pioneer N. 44-18-044 v.
Hawaii-Nevada Inv. Corp., 711 F.2d 902, 906 (Sth Cir. 1983) (observing that Rule 33 is designed
“to prevent abuse of the business records option.”). Rule 33(d) is appropriate if the responses
specify where in the records the answers can be found, but not if the responses merely refer
generically to a group of produced documents, as your client has done here. See Cambridge Elecs.
Corp. v. MGA Elecs., Inc., 227 F.R.D. 313, 322 (C.D. Cal. 2004) (“A party that elects to avail
itself of this option, however, must ‘specify where in the records the answers [can] be found.”)
{quoting Rainbow Pioneer, 711 F.2d at 906); Pulsecard, Inc. v. Discover Card Servs., 168 F.R.D.
295, 305 (D. Kan. 1996) (“Under the guise of Fed. R. Civ. P. 33(d) defendants may not simply
refer generically to past or future production of documents. They must identify in their answers to
the interrogatories specifically which documents contain the answer. Otherwise they must
completely answer the interrogatories without referring to the documents.”). Indeed, the responses
must state where in the specified records the answers can be found. See Walt Disney Co. v.
DeFuabiis, 168 F.R.D. 281, 284 (C.D. Cal. 1996).

Because your client’s responses to our client’s Interrogatories are utterly devoid of any
substantive content, we intend to seek an order compelling the requested information if your client
does not immediately supplement her responses with direct, complete and verified responses to
each Interrogatory.

In addition, with respect to our client’s RFPs, your client produced numerous pages
containing redactions but provided no indication of the type of information that was redacted or
any citations to a privilege log setting forth the reasons for the redactions, as required by FRCP
26(b)(5). It is well settled that failure to provide a privilege log “demonstrating the sufficient
grounds for taking the privilege” results in the waiver of all claims of privilege made concemning
the withheld or redacted documents. Dorf & Stanton Communications, Inc. v. Molson Breweries,
100 F.3d 919, 923 (Fed. Cir, 1996). Therefore, your client has waived any claims of privilege
made with respect to the redacted documents or any other documents withheld based on that
privilege.

For your convenience, we have identified below each objectionable response by
including the content of each Interrogatory, your client’s response, and a statement confirming
why the response is improper.
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Interrogatory No. 1

“For Applicant’s CAKEDIV A Mark, STATE by month and year the dates of first use
anywhere in the United States for each of the goods identified in the application.”

Applicant’s response:

“Subject to and without waiver of the foregoing General Objections, Applicant responds as
follows. Applicant refers to documents containing responsive information bates labeled
CD7-16, 26-111, 115-16, and refers to Trademark Application Serial No. 76529077.”

Statement re Improper Response and Request to Supplement:

Applicant’s response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the dates
of first use anywhere in the United States for each of the goods identified in Applicant’s
application, Applicant referred Opposer to over 97 different documents produced by
Applicant and to Applicant’s trademark application, which documents contain multiple and
inconsistent dates. Applicant is required to provide an answer responsive to Opposer’s
question asked and cannot simply designate documents. Anderson v. Fresno County,
Human Servs. Sys., 2007 WL 1865657, at *3 (E.D. Cal. June 28, 2007) (“An answer to an
interrogatory must respond to question being asked. The answer ‘should be complete in
itself and should not refer to the pleadings, or to depositions or other documents....” When
a party propounds an interrogatory that requests an answer to a question, a party respends
inappropriately by simply designating documents, because the interrogatory did not call for
records.”) (quoting Scaife v. Boenne, 191 F.R.D. 590, 594 (N.D. Ind. 2000)). Therefore,
Applicant’s answer is not “complete in itself” and is insufficient to satisfy Applicant’s
obligations under FRCP 33. Please supplement your client’s response by stating the exact
dates, by month and year, of first use anywhere in the United States of the CAKEDIVA
Mark for each of the goods identified in the application.

Interrogatory No. 2

“For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use in
interstate commerce in the United States for each of the goods identified in the
application.”

Applicant’s response:
“Subject to and without waiver of the foregoing General Objections, Applicant responds as

follows. Applicant refers to documents containing responsive information bates labeled
CD7-16, 26-111, 115-16, and refers to Trademark Application Serial No. 76529077.”

Statement re Improper Response and Request to Supplement:

Applicant’s response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the dates
of first use in interstate commerce in the United States for each of the goods identified in
Applicant’s application, Applicant merely referred Opposer to over 97 different documents
produced by Applicant and to Applicant’s trademark application, which documents contain
multiple and inconsistent dates. Applicant is required to provide an answer responsive to
Opposer’s question asked and cannot simply designate documents. Anderson v. Fresno
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County, Human Servs. Sys., 2007 WL 1865657, at *3 (E.D. Cal. June 28, 2007) (“*An
answer to an interrogatory must respond to question being asked. The answer “should be
complete in itself and should not refer to the pleadings, or to depositions or other
documents....” When a party propounds an interrogatory that requests an answer to a
question, a party responds inappropriately by simply designating documents, because the
interrogatory did not call for records.”) (quoting Secaife v. Boenne, 191 F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore, Applicant’s answer is not “complete in itself” and is
insufficient to satisfy Applicant’s obligations under FRCP 33. Please supplement your
client’s response by stating the exact dates, by month and year, of first use in interstate
commerce in the United States for each of the goods identified in the application.

Interrogatory No. 3

“For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the world for each of the goods identified in the application including the
country in which such use occurred.”

Applicant’s response: _
“Subject to and without waiver of the foregoing General Objections, Applicant responds as

follows: Applicant refers to documents containing responsive information bates labeled
CD7-16, 26-111, 115-16, and refers to Trademark Application Serial No. 76529077,
Applicant further responds that the goods identified in the applicant have been advertised,
promoted, sold and/or distributed internationally, including without limitation in Telford,
England in 2001, in Brazil in approximately 2000-01, and in the Caribbean in
approximately 1997-98.”

Statement re Improper Response and Reguest to Supplement:

Applicant’s response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the dates
of first use anywhere in the world for each of the goods identified in Applicant’s
application including the country in which such use occurred, Applicant merely referred
Opposer to over 97 different documents produced by Applicant and to Applicant’s
trademark application, which documents contain multiple and inconsistent dates, and
provided general time periods and locations in which the alleged use of the CAKE DIVA
mark occurred, which time periods and locations are not supported by the documents
identified in Applicant’s response. Applicant is required to provide an answer responsive
to Opposer’s question asked and cannot simply designate documents. Anderson v. Fresno
County, Human Servs. Sys., 2007 WL 1865657, at *3 (E.D. Cal. June 28, 2007) (“An
answer to an interrogatory must respond to question being asked. The answer “should be
complete in itself and should not refer to the pleadings, or to depositions or other
documents....” When a party propounds an interrogatory that requests an answer to a
question, a party responds inappropriately by simply designating documents, because the
interrogatory did not call for records.”) (quoting Scaife v. Boenne, 191 F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore, Applicant’s answer is not “complete in itself” and is
insufficient to satisfy Applicant’s obligations under FRCP 33. Please supplement your
client’s response by stating the exact dates, by month and year, of first use anywhere in the
world for each of the goods identified in the application including the country in which
such use occurred.
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Interrogatory No. 4 .

“STATE the date that Applicant first began advertising Applicant’s CAKEDIVA Mark in
the United States on or in connection with the goods listed in the registration for
Applicant’s CAKEDIVA Mark and for each such advertisement, STATE:

(a) the name, address or location for each advertising medium used;

(b)  the territory reached by each form of advertising; and

() the date or dates on which each such advertisement or promotional activity
occurred.”

Applicant’s response:

“Subject to and without waiver of the foregoing General Objections, Applicant responds as
follows. Applicant refers to documents containing responsive information bates labeled
CD7-16, 26-111, 115-16, as documents containing responsive information to the foregoing
interrogatory.”

Statement re Improper Response and Request to Supplement:

Applicant’s response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the date
that Applicant first began advertising Applicant’s CAKEDIVA Mark in the United States
on or in connection with the goods listed in the registration for Applicant’s CAKEDIVA
Mark, including failing to provide the requested information for each such advertisement,
Applicant merely referred Opposer to over 97 different documents produced by Applicant,
which documents contain multiple and inconsistent dates. Applicant is required to provide
an answer responsive to Opposer’s question asked and cannot simply designate documents.
Anderson v. Fresno County, Human Servs, Sys., 2007 WL 1865657, at *3 (E.D. Cal. June
28, 2007) (““An answer to an interrogatory must respond to question being asked. The
answer ‘should be complete in itself and should not refer to the pleadings, or to depositions
or other documents....” When a party propounds an interrogatory that requests an answer
to a question, a party responds inappropriately by simply designating documents, because
the interrogatory did not call for records.”) (quoting Scaife v. Boenne, 191 F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore, Applicant’s answer is not “complete in itself” and is
insufficient to satisfy Applicant’s obligations under FRCP 33. Please supplement your
client’s response by stating the exact date that Applicant first began advertising Applicant’s
CAKEDIVA Mark in the United States on or in connection with the goods listed in the

. registration for Applicant’s CAKEDIVA Mark, and for each such advertisement, provide

the information requested under subsections (a), (b) and (¢} of this Interrogatory.

Interrogatory No. §
“STATE all channels of trade in which YOU have distributed Applicant’s Goods.”

Applicant’s response:

“Subject to and without waiver of the foregoing General Objections, Applicant responds as
follows: Applicant refers to documents containing responsive information bates Jabeled
CD7-16, 26-111, 115-16, as documents containing responsive information to the foregoing
interrogatory.”
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Statement re Improper Response and Request to Supplement:

Applicant’s response is evasive and incomplete and fails to provide a direct answer to the
Interrogatory. Specifically, rather than respond to the question asked, by stating the
channels of trade in which Applicant has distributed Applicant’s goods, Applicant merely
referred Opposer to over 97 different docurnents produced by Applicant, which documents
do not state the channeis of trade in which Applicant has distributed her goods. Applicant
is required to provide an answer responsive to Opposer’s question asked and cannot simply
designate documents. Anderson v. Fresno County, Human Servs. Sys., 2007 WL 1865657,
at *3 (E.D. Cal. June 28, 2007) (“An answer to an interrogatory must respond to guestion
being asked. The answer ‘should be complete in itself and should not refer to the
pleadings, or to depositions or other documents....” When a party propounds an
interrogatory that requests an answer to a question, a party responds inappropnately by
simply designating documents, because the interrogatory did not call for records.”)
(quoting Scaife v. Boenne, 191 F.R.D. 590, 594 (N.D. Ind. 2000)). Therefore, Applicant’s
answer is not “complete in itself” and is insufficient to satisfy Applicant’s obligations
under FRCP 33. Please supplement your client’s response by stating the channels of trade
in which Applicant has distributed her goods.

Interrogatory No. 6
“IDENTIFY the geographical areas of distribution of Applicant’s Goods.”

Applicant’s response:
“Subject to and without waiver of the foregoing General Objections, Applicant responds as

follows: Applicant refers to documents containing responsive information bates labeled
CD7-16, 26-111, 115-16, and further states that the goods have been distributed
internationally[.]”

Statement re Improper Response and Request to Supplement:
Applicant’s response is evasive and incomplete and fails to provide a direct answer to the

Interrogatory. Specifically, rather than respond to the question asked, by stating the
geographical areas of distribution of Applicant’s goods, Applicant merely referred Opposer
to over 97 different documents produced by Applicant, which documents do not state the
channels geographical areas of distribution of her goods. Applicant is required to provide
an answer responsive to Opposer’s question asked and cannot simply designate documents.
Anderson v. Fresno County, Human Servs. Sys., 2007 WL 1865657, at *3 (E.D. Cal. June
28, 2007) (*“An answer to an interrogatory must respond to question being asked. The
answer “should be complete in itself and should not refer to the pleadings, or to depositions
or other documents....> When a party propounds an interrogatory that requests an answer
to a question, a party responds inappropriately by simply designating documents, because
the interrogatory did not call forrecords.”) (quoting Scaife v. Boenne, 191 F.R.D. 590, 594
(N.D. Ind. 2000)). Therefore, Applicant’s answer is not “complete in itself” and is
insufficient to satisfy Applicant’s obligations under FRCP 33. Please supplement your
client’s response by stating the geographical areas of distribution of her goods.
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Based on the foregoing, we demand that your client promptly provide direct, complete and
verified responses to each Interrogatory, as requested above and in conformity with your client’s
obligations under the Federal Rules, on or before November 14, 2008. We believe that your
client’s supplemental responses to our client’s Interrogatories will require amending your client’s
responses to our client’s RFPs. To the extent your client is required to do so, please be sure to
specify which documents produced in response to our client’s RFPs support your client’s
supplemental Interrogatory responses. In addition, with respect to our client’s responses to our
client’s RFPs, please immediately provide either copies of the unredacted originals or a privilege
log sufficient to satisfy the requirements of FRCP 26(b)(5).

We look forward to discussing this matter with you in further detail during our
teleconference once you have confirmed a convenient date and time.

Sincepply yours,

Matthew D. Kfafter, fo
KEATS McFARLAND & WILSON LLP

MDX:dvo

cc:  Cake Divas
Anthony M. Keats, Esq.
Konrad K. Gatien, Esq.
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November 18, 2008

VIA FEDERAL EXPRESS

Konrad Gatien Esq.

Keats McFarland & Wilson LLP
9720 Wilshire Boulevard
Penthouse Suite _

Beverly Hills, California 90212

Re: Cake Divas v. Charmaine V. Jones Opposition No. 91177301
Dear Konrad,

Enclosed please find Applicant’s supplemental responses to Opposer’s Interrogatories,
Applicant’s privilege log and a supplemental production of documents including a few new documents as
well as unredacted versions of certain documents previously produced as redacted. This letter
incorporates by reference the entirety of the enclosed electronic mail dated November 6, 2008 as if fully
set forth herein.

Please do not hesitate to contact me if you have any questions.

Sincerely yours,

R Mhaor

Lori D. Greendorfer

Encl.
NY\S0457701.1

CHICAGO | WASHINGTON | NEw YORK | Laxe FOReST | ATLANTA | SaN Francisco | Boston



From: Matthew Kiafter [mailto:MKlafter@kmwlaw.com}

Sent: Thursday, Novermnber 06, 2008 5:52 PM

To: Greendorfer, Lori D.

Cc: Konrad Gatien

Subject: RE: Greendorfer - 20081104.PDF - Adobe Acrobat Standard

Lori,

We agree with the statements and representations made in your e-mail. Thank you for your
cooperation.

Sincerely,
Matt

Matthew D. Klafter

KEATS McFARLAND & WILSON LLP
9720 Wilshire Boulevard

Penthouse Suite

Beverly Hills, California go212
Telephone: (310) 248-3830
Facsimile: (310) 860-0363

Direct: (310) 777-3736

THIS MESSAGE IS INTENDED ONLY FOR THE
USE OF THE INDIVIDUAL OR ENTITY TO = .
WHICH IT IS ADDRESSED AND MAY CONTAIN
INFORMATION THAT IS PRIVILEGED, CONFI:
DENTIAL, AND EXEMPT FROM DISCLOSURE
UNDER APPLICABLE LAW.,

If the reader of this message is not the intended recipient, or the employee or agent responsible
for delivering the message fo the intended recipient, you are hereby notified that any '
dissemination, distribution, forwarding, or copying of this communication is strictly prohibited. If
you have received this communication in error, please nofify the sender immediately by e-mail or
telephone, and delete the original message immediately. For more information, please visit
http:/fiwww.kmwlaw.com. Thank you.

From: Greendorfer, Lori D. [mailto:LGreendorfer@schiffhardin.com]
Sent: Thursday, November (06, 2008 2:45 PM

To: Matthew Klafter

Cc: Konrad Gatien

Subject: RE: Greendorfer - 20081104 PDF -‘Adobe Acrobat Standard



Dear Matthew and Konrad,

The purpose of this e-mail is to memorialize our telephone discussion in today's pre-motion
conference in connection with your November 4, 2008 letter. In the interests of settling the
discovery issues described in that letter and any dispute regarding the same between the parties,
and without admitting on our part to any deficiencies, waiver or violation of any Federal or TTAB
rules with respect to any of our responses to Opposer's discovery requests, we will make a good
faith effort to supplement and verify the responses to interrogatories served on or about October
10, 2008, and prepare a privilege log by November 21, 2008, with the goal of engaging in good
faith settlement discussions in connection with this matter shortly thereafter.

You agree to withdraw the demands in the November 4, 2008 letter that we verify the current
interrogatory responses and that we respond to the other demands in such letter by November
14. Further, you agree not to file any Rule 37 or related motion described in your letter prior to
receiving and reviewing our supplemental responses and privilege log and prior to making a good
faith effort to settle any dispute with respect to any supplementary responses or privilege log

we provide,

Please confirm by return e-mail that you agree all of the above. Thank you.

Regards,
Lori

Lori D, Greendorfer | Schiff Hardin LLP
900 Third Avenue, 24th Floor
New York, New York 10022

Direct: 212.745.0814
Fax: 212.753.5044
Email: Lgreendorfer@ischiffhardin.com




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 76/529,077
Published in the Official Gazette of May 8, 2007

Cake Divas, _
Opposition No. 91177301
Opposer,
\2

Charmaine V. Jones,

Applicant

S S vt Mgt et Nmpat gt Smpa maet Nyt

APPLICANT’S SUPPLEMENTAL RESPONSES AND OBJECTIONS TO
OPPOSER’S INTERROGATORIES

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, and Rule 2.120 of the
Trademark Rules of Practice, Charmaine V. Jones (“Applicant™) supplements Applicant’s
éctober 10, 2008 responses and objections to the following intcrrogatoriés and incorporates
herein all of the General Objections set forth in Applicant’s responses and objections to
Opposer’s First Set of Requests for Production of Documents and Things To Charmaine V.

Jones.

RESPONSES AND OBJECTIONS TO SPECIFIC INTERROGATORIES

INTERROGATORY NO. 1.

For Applicant’s CAKEDIVA Mark, STATE by Month and year the dates of the first use
anywhere in the United States for each of the goods identified in the application.



RESPONSE TO INTERROGATORY NO.1:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows. The date of first use anywhere in the United States for each of the poods identified in
Trademark Application Serial No. 76529077was June 15, 1993. Applicant refers to documents
containing responsive information bates labeled CD5-6, CD17, CD43-46, 82, 84, 86-87, 92-96,
102-04, 105-06, and 115-16, and refers to Trademark Application Serial No. 76529077 as
containing responsive information relevant to the date of first use.

INTERROGATORY NO. 2.:

For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use in
interstate commerce in the United States for each of the good identified in the application.

RESPONSE TO INTERROGATORY NO.2:

Subject to and without waiver of the foregoing General Objections, Applicant responds
that the month and year of the dates of first use in interstate commerce in the United States for
each of the goods identified in Trademark Application Serial No. 76529077 was June 15, 1993,
and Applicant refers to the documents referenced in the Response To Interrogatory No. 1 as well
as to Trademark Application Serial No. 76529077.

INTERROGATORY NO. 3.:

For Applicant’s CAKEDIVA Mark, STATE by month and year the dates of first use
anywhere in the world for each of the goods identified in the application including the country in
which such use occurred.

RESPONSE TO INTERROGATORY NO.3:

Subject to and without waiver of the foregoing General Objections, Applicant
incorporates by reference the responses to Interrogatories 1 and 2 with respect to the United
States and refers to Trademark Application Serial No. 76529077. Applicant further responds
that specific dates of first use outside of the United States for the goods identified in the
application are as follows: Telford, England: 2001, Brazil: 2000-01 (approximate); the
Caribbean:1997-98.

INTERROGATORY NO. 4.:

' STATE the date the Applicant first began advertising Applicant’s CAKEDIVA Mark in
the United States on or in connection with the goods listed in the registration for Applicant’s
CAKEDIVA Mark and for each such advertisement, STATE:_

(a) The name, address or location for each advertising medium used;

(b) The territory reached by each form of advertising; and



(c) The date or dates on which each such advertisement or promotional activity occurred.

RESPONSE TO INTERROGATORY NO.4:

Applicant specifically objects that Interrogatory No. 4 is overbroad. Subject to and
without waiver of the foregoing specific and General Objections, Applicant responds as follows:
Applicant began advertising the CAKEDIVA Mark in the United States on or in connection with
the goods listed in the registration for Applicant's CAKEDIVA Mark on or about June 15, 1993.

(a) The name, address or location for each advertising medium used.

Response: Applicant refers to CD17 and CD43 and specifically responds that the location of the
advertising media set forth in CD 17 was Des Moines, lowa and Richmond, Virginia, and, with
respect to CD43-44, the United States and Canada.

- (b) The territory reached by each form of advertising.

Response: Applicant refers to the example set forth in CD43-44 and specifically responds that
the territory reached by such advertising was the United States and internationally. Applicant
further refers to the references to Des Moines, lowa and Richmond Virginia in CD17 as
responsive to this sub-part.

(c) The date or dates on which each such advertisement or promotional activity occurred.

Response: June 15, 1993, with reference to CD43-44, and 1992-1993 with reference to CD17.

INTERROGATORY NO. 5.:

-~

STATE all channels of trade in which YOU have distributed Applicant’s Goods.
'RESPONSE TO INTERROGATORY NO.S:

Applicant specifically objects that Interrogatory No. 4 is overbroad. Subject to and
without waiver of the foregoing specific and General Objections, Applicant responds as follows:
The channel(s) of trade through which Applicant distributes its goods and services identified in
Trademark Application Serial No. 76529077 are Applicant’s places of business in New York,
New York and Hoboken, New Jersey, via the Internet, and via the telephone.

INTERROGATORY NO. 6.:

IDENTIFY the geographical areas of distribution of Applicant’s Goods.

. RESPONSE TO INTERROGATORY NO.6:

Subject to and without waiver of the foregoing General Objections, Applicant responds
as follows: Applicant’s goods and services have been provided and distributed in the following
geographic areas: United States: New York, New Jersey, Connecticut, Massachusetts, New
Hampshire, Rhode Island, Pennsylvania, Maryland, Washington, D.C., Virginia, North Carolina,



Florida, Georgia, Louisiana, Tennessee, indiana, Iilinois, lowa, Ohio, Michigan, Nebraska,
Texas, Arizona, Nevada, Washington and Hawaii. [nternationally: England, France, Africa,
Jamaica West Indies and British Virgin Islands.
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11/19/08 15:58 FAX 201 217 8637 THE OFFICE 201 222 5555
VERIFED AS TO RESPONSES
Dated: November 19, 2008
B .
Charmaine V. Jones
Owner, Cakediva
VERIFIED AS TO OBJECTIONS
Dated: November 19, 2008
oy Foi ST~
Lori D. Greendorfer
Atlomey for Applicant, Charmaine V. Jones
Respectfully Submitted,
November 19, 2008 | v | '
Lori D. Greendorfer -
Schiff Hardin LLP
900 Third Avenue, 23™ Floor
New York, NY 10022

Telephone: (212) 745 0814
Facsimile: (212) 753 5044
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~ Isn't that Special | =
Outrageous Cakes Bty e

(212_) 722-0678 PINK CHANPAGNE CAKE

Raspberry champagne cream

»
SUNKISS LEMON CAKKS
Lemon cusiard
[
CHOOGLATE CAKE
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Hicrelnut cream
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Internet Archive Wayback Machine
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* = Redacted document

~ APPLICANT'S CHARMA‘NE V. JONES’ PRIVILEGE LOG

(*) = Redacted Documiant

NYS0455201.0

BATES NO. DATE AUTHOR RECIPIENT cC DOCUMENT TYPE SUBJECT PRIVILEGE
) ASSERTED
*CO0C0013 172007 | Charmaina v, Jones Ler D. Greendoder Handwritten Notes Altomey-Cliant communications Attomey-Cliont
: i - : . conceming documont Privileqa ("AC")
*CO000016 | 1/2007 - | Charmaine v. Jo'?es Lot D. Greendorfor Handwaitten Notes Attormay-Client communications . AC
. ! : - : conceming document
“CO0G0028 172007 | Charmaine v. Jones Lori D, Greendorfer Handwritten Noles ' Altomey-Chent communications AC
. : . - conceming document
*CDO0028 172007 | Charmigina v, Jones . Lori D. Graendorfar Handwrittan Notas Altomey-Client communicatlons AC
‘- concaming document
*CDO00037 12007 | Chamaine v. Jones Lod D. Greendorfor Handwritten Notas Attomey-Client communications AC
: : q - concaming decument
*CO000038 172007 Charmaine v. Jonas Loti D. Greandorfor Handwritten Notes Allorney-Client communications AC
. concaming document
*CD000120 | 10/6/2008 | Charmaine v. Jones Loci D. Greandorfer  Email Atlomey-Client communicatlons refeming AC

o attached email
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KEATS McFARLAND & WILSON LLP

ATTORNEYS AT LAW

FAX (310) 860-0363 PENTHQOUSE SUITE 2
BEVERLY HILLS, CALIFORMIA 90212 (310} 777-3736

WRITER'S EMALL
www. kmwlaw.com mklafter@kmwlaw.com

November 24, 2008

VIA FIRST CLASS MAIL
Lori D. Greendorfer

Schiff Hardin, LLP

900 Third Avenue

New York, NY 10022

Re:  Cake Divas v. Jones, 1.1.4.8. Opp. No. 91177301

Dear Ms. Greendorfer:

Thank you for providing on November 18, 2008, your client’s verified supplemental
responses {o our client’s Intcrrogatories, and for producing additional documents and a privilege
log in response to our client’s Requests for Production. Please confirm that there are no
additional documents that are responsive to our clients’ discovery requests, or upon which your
client intends to rely in support of her claims.

Sincerely yours,

Maithew D. Klafter, for
KEATS McFARLAND & WILSON LLP

MDK:dvo
cc: Cake Divas
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Matthew Klafter

From: Greendorfer, Lori D. [LGreendorfer@schiffhardin.com]

Sent: Monday, December 01, 2008 8:50 AM

To: Matthew Klafter

Cc: Kanrad Gatien

Subject: Your November 24 Letter; Cake Divas v. Jones, Opp. No. 91177301
Dear Matthew,

Thank you for your Novernber 24 letter. In response to your letter, we have provided all the documents and information
we currently have in our possession, custody or control that we believe are responsive to your discovery requests (and
without waiver of our objections to such requests). In accordance with TTAB rules and the Federal Rules of

Civil Procedure, we reserve our right to supplement those responses as additional information becomes available or is
located, as set forth in our responses and supplemental responses (and incorporated in this e-mail by reference). Thus,
in response to your inquiry, there may be additional documents or information that are responsive to the discovery
requests or upon which we will rely in support of our claims, and there may be madifications or supplementation of
responses fo such requests for the same reasons.

Please let me know if you would like to discuss settlement of this matter.

Regards,
Lort

Lori D. Greendorfer | Schiff Hardin LLP
900 Third Avenue, 24th Floor
New York, New York 10022

Direct: 212.745.0814
Fax: 212.753.5044

Email: Lgreendorferg@schiffhardin.com

Tax Matters: To the extent this message or any attachment concerns
tax matters, it is not intended or written to be used, and cannot
be used by a taxpayer, for the purpose of avoiding penalties

that may be imposed on the taxpayer under law.

This message and any attachments may contain confidential
information protected by the attorney-client or other privilege.
If you believe that it has been sent to you in error,

please reply to the sender that you received the message in

error. Then delete it. Thank you.



CERTIFICATE OF SERVICE
In the Matter of Application Serial No. 76/529,077
Cake Divas v. Charmaine V. Jones
Opposition No. 91177301

I hereby certify that on January 15, 2008, I served the following document(s)

1. Opposer’s Memorandum of Points and Autherities in Support of Opposer’s
Motion for Summary Judgment;

2. Declaration of Leigh Grode; and
3. Declaration of Matthew Klafter

upon Applicant Charmaine V. Jones at:

1309 5th Avenue, Suite 27F
New York, New York 10029

and counsel for Applicant named below:

Lori D. Greendorfer
Schiff Hardin LLP

"~ 6600 Sears Tower
Chicago, Illinois 60606

by placing a true and correct copy thereof in a sealed envelope, postage prepaid, in First Class
U.S. mail, for collection and mailing with the United States Postal Service on the same date.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Executed on January 15, 2008, at Beverly Hills, California.

Matthew Klafter




