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"o purchase & Nautica Modern Gatherings Cata og (#5€9),
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74 01-0571-966 Sofa Table
" Tight; Top.Oltornz 3 drawers; 2 pujl-out shefves .

45WR45D x 15H in. 60W x 17D x 33H in.

shown in fabric 5355-31, in Moleé finish




COLONIAL PASSAGE

The Colonial Passage collection takes a fresh, soft modern approach to traditional British

campaign style furniture. Inspired by exotic West Indies plantations, Colonial Passage blends

old-world charm with a modern design approach for fully functional, yet sophisticated, furnishings.
Developed in partnership with the Robert Allen Group, the faunch of the Colonial Passage

collection marks the first cohesive upholstery presentation for Nautica Home. Our two debut

collections, Hamilton and Bali, capture casual relaxed elegance, the essence of Nautica Home.

HAMILTON Inspired by the British island-colony of Bermuda, the Hamilton collection of upholstery evokes
refined, simple living. Defined by a natural, authentic style, the Hamilton collection features elegant clean lines with pure
colers such as China blue, crimson, day lily and pure white. The collection consists of a number of fabrics: ottoman

weaves, satin stripes, and matelasse and signature prints.

nautica.com |







7484-33 Gramercy Sofa
Tight Back Sofa

83W x 38D x 35H in.

shown in fabric 4262-11, in Moleé finish

01-0571-940 Round
Accent Table

1 shelf

30 diameter x 27H in.

01-0571-245 Cocktail Table
with Faux Leather Top
52W x 28D x 19H in.

7465-11 Donovan Chair

Tight Back Chair

35W x 39%D x 31H

shown in fabric 5352-31, in Moleé finish

7484-11 Gramercy Chair

Tight Back Chair

38W x 404D x 35H in.

shown in fabric 4262-11, in Moleé finish

nauticacom | 5




shown at top:

7465-11 Donovan Chair

Tight Back Chair

35W x 39%D x 31H in.

shown in fabric 5352-31, in Moleé finish

01-0571-940 Round
Accent Table

1 shelf

30 diameter x 27H in.

6 | lexington.com

shown above:

7484-11 Gramercy Chair

Tight Back Chair

38W x 40%D x 35H in.

shown in fabric 4262-11, in Mole finish

7484-44 Gramercy Ottoman
Semi Attached Top Ottoman

28W x 22D x 17H in.

shown in fabric 4262-11, in Moleé finish

shown above:
01-0571-329 Gentleman's Chest
See page 8 for additional specifications

shown far right:

01-0571-624 Night Chest
4 drawers

37W x 18D x 36H in.
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shown above:
01-0571-144c¢ Poster Bed, King
Walnut burl panels
Headboard: 80W x 68H in.
Post: 92H in.
Footboard: 80W x 30%H in.
Post: 92H in.
Overall length: 91 in.
Bottom of box springs to floor: 9% in.
Consists of:
-144HB Headboard
-144F8B Footboard
-144SR Pr, Side Rails and
Bedding Support System

Also avaifable:
01-0571-143c Poster Bed, Queen
Walnut burl panels
Headboard: 63%W x 68H in.
Post: 92H in.
Footboard: 63%W x 30%H in.
Post: 92H in.
Overall length: 91 in.
Bottom of box springs to floor: 9% in.
Consists of:
-143HB Headboard
-143FB Footboard
-143SR Pr. Side Rails and
Bedding Suppart System

01-0571-145¢ Poster Bed, California King

Walnut burl panels
Headboard: 80W x 68H in.
Post: 92H in.
Footboard: 80W x 30%H in.
Post: 92H in.
Overall length: 95 in.
Bottom of box springs to floor: 9% in.
Consists of:
-144HB Headboard
-144F8B Footboard
-145SR Pr. Side Rails and
Bedding Support System

nautica.com |
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shown above:
7462-11 Empire Chair

Loose Back Chair

27W x 36D x 34H

shown in fabric 4260-31, in Moleé finish

shown at right and opposite:

01-0571-329 Gentleman’s Chest

Upper section:

2 doors with tightly woven cane and walnut bur! panels;
8 drawers; 3 adjustable shelves; knockout/ventilated
back; grommet for electrical cords

TV compartment: 29W x 16%D x 34H in.

Lower section: 6 drawers

B68%W x 21D x 64%H in.

lexington.com







shown above:
01-0571-875¢c Round
Pedestal Dining Table
1 shelf; Bottom of apron to floor 26 in.
54 diameter x 30H in.
Extends to 76-in. with (1) 22-in. leaf
Consists of:

-875T Table Top

-875B Table Base

shown above and at left:
*01-0571-880 Side Chair
Tightly woven cane back panel;
upholstered seat

Seat: 22W x 18D x 19H in.
22%W x 23D x 42H in.

*01-0571-881 Arm Chair
Tightly woven cane back panel;
upholstered seat

Seat: 22W x 18D x 19H in.
Arm: 25H in.

26%W x 23D x 42H in.

*Please specify fabric selection from

Lexington's Choice Seating fabric program. {f
no fabric is specified, order will be shipped

with standard fabric No. 4234-71 Sienna

shown right:

01-0571-201 Round Mirror
Baseball stitched leather and

cast resin frame; satin nickel
nailhead trim

Plate: 30-in. diameter

1-in. bevel

Overall frame size: 44-in. diameter

01-0571-852 Buffet

4 doors with tightly woven cane
panels; 3 drawers; 2 adjustable
shelves; 1 granite shelf

74W x 20D x 44H in.







shown above:

7466-33 Davis Sofa
Tight Back Sofa

88W x 39D x 38H

shown in fabric 3140-41,
in Moleé finish

shown above and next page:
7464-44 Barlow Ottoman
Tight Top Ottoman

48W x 45D x 15H in.

shown in fabric 5355-31,

in Moleé finish

shown right:

01-0571-966 Sofa Table
3 drawers; 2 pull-out shelves
60W x 17D x 33H in.

12 | lexington.com

shown next page at top:
01-0571-941 End Table
1-shelf

24Y%W x 23%D x 27H in.

7468-33 Sutton Sofa
Loose Back Sofa

77W x 40D x 39H

shown in fabric 4263-31,
in Moleé finish

shown next page at bottom:
7468-11 Sutiton Chair
Loose Back Chair

32W x 40D x 39H

shown in fabric 3139-11,

in Moleé finish

7468-44 Sutton
Ottoman

Semi Attached Top Ottoman
29W x 22D x 18H

shown in fabric 3139-11,
in Moleé finish
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BALI Inspired by the famously exotic Indonesian island, the Bali collection of upholstery translates
the tropical paradise’s rich history into a modern aesthetic. Texture, both visual and tactile, is the
defining characteristic of this collection. This Batik inspired, multi-cultural fabric line consists of biock

prints, and wovens in four monochromatic palettes.

nautica.com | 15
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01-0571-912 Entertainment. Center
Upper section:

2 wraparound doors; 2 adjustable shelves; 2 stationary shelves;

removable shirt partitions; knockout/ventilated back; electrical

outlet; grommet for electrical cords

TV compartment: 51%W x 19D x 41H in.
Lower section:

2 drawers

Overall size: 56W x 24D x 80H in.

1715-33 Pacific isle Sofa

Scatterback Sofa

89W x 35D x 35H

shown in fabric 5350-31, in standard finish only

01-0571-943 Round Cocktail Table with Glass Insert

1 shelf; Glass insert

33% diameter x %-in. thick;
1%-in. bevel

42 diameter x 22H in.

7465-11 Donovan Chair

Loose Back Chair

35W x 39%D x 31H

shown in fabric 5349-31, in Moleé finish
two shown

nautica.com
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for additional specifications




Footboand: 83W x 28H in. ;
Overall length: 90 in.

Bottom of bax springs to floor: 8%in.

Consists of;
-134HB Headboard
-134FB footboard
-1345R Pr. Side Rails
~—..and Bedding Support System




Also available:

01-0571-133c

Panel Bed, Queen

Tightly woven cane and padded
leather panels; satin nickel accents
Headboard: 66%W x 64H in.
Footboard: 66%W x 28H in.
Overall length: 90 in.

Bottom of box springs to floor: 8%in.

Consists of:
-133HB Headboard
-133F8B Footboard
-133SR Pr. Side Rails
and Bedding Support System

01-0571-133HB

Panel Headboard, Queen
66%W x 64H in.

Metal bed frame required

01-0571-134HB

Panel Headboard, King
83W x 64H in.

Metal bed frame required

01-0571-135¢c
Panel Bed, California King
Headboard: 79W x 64H in.
Footboard 79W x 28H n.
Overall length: 94 in.

Bottom of box springs fo floor: 8% in.
Consists of:

-135HB Headboard

-135FB Footboard

-135SR Pr. Side Rails

and Bedding Support System

01-0571-135HB Panel
Headboard, California King
79W x 64H in.

Metal bed frame required

nautica.com
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shown on previous page:

01-0571-134c Panel Bed, King
See page 20 for additional specifications

01-0571-626 Night Chest
with Stone Top

4 drawers

40%W x 19D x 32H in.

shown this page:
01-0571-309
Entertainment Chest

2 wraparound doors with simulated
drawer fronts; 2 drawers

Behind doors:

2 adjustable shelves; knockout/
ventilated back; electrical outlet;
grommet for electrical cords

TV compartment:

44%W x 19%D x 29%H in.

Overall size: 49W x 24D x 58H in,

nautica.com | 23




. s - shown above:
- : 7467-33 Beaudry Sofa

Scatterback Sofa

100W x 38D x 32%H

shown in fabric 5349-51,

in Moleé finish

1715-11 Pacific Isle Chair
Scatterback Chair

43%W x 35D x 35H

shown in fabric 5350-51,

in standard finish only

shown at left:
01-0571-974 Demilune
with Granite Top

2 doors; 1 adjustable shelf
35W x 18%D x 32H in.

7467-11 Beaudry Chair
Scatterback Chair
34W x 38D x 32%H

shown in fabric 3136-11,
in Moleé finish @

7467-44 Beaudry Ottoman
Semi Attached Top Ottoman

29W x 22D x 18H

shown in fabric 3136-11,

in Moleé finish
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7465-33 Donovan Sofa
Loose Back Sofa
84W x 41D x 31H
shown in fabric 5352-51, in Sandalwood finish
nautica.com | 25
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01-0571-864c China
Upper section:
2 doors (behind each door - mirrored
back; light); open compartment with
mirrored back and light
Lower section:
2 glass doors (behind each door - mirrored
back; light, 2 adjustable glass shelves;
grooved for plates) Open compartment
with mirrored back and light
4 drawers; granite shelf
63W x 20D x 80%H in.
Consists of:

-864B Base

-864D Deck

01-0571-877¢c Rectangular
Dining Table
Bottom of apron to floor 25% in.
70W x 44D x 30H in.
Extends to: 92-in. with (1) 22-in. leaf
Consists of:

-877T Table Top

-8778 Table Base

01-0571-883 Leather
Arm Chair

Seat: 22W x 17D x 19H in.
Arm: 25H in.

25%W x 254D x 41%H in.
Available in leather no, 913-00
Dark Brown only

01-0571-882 Leather
Side Chair

Seat: 22W x 17D x 19H in.
22YW x 254D x 41%H in.
Available in leather no. 913-00
Dark Brown only

nautica.com | 27



shown above:

01-0571-883 L.eather

Arm Chair

See page 27 for additional specifications

01-0571-882 Leather
Side Chair
See page 27 for additional specifications

shown at Jeft:

01-0571-877C Rectangular Dining Table
{top detail)

See page 27 for additional specifications

28 | lexington.com
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NAUTICA

COLONIAL PASSAGE

Hardware and Finishes
Series 01-0571

Classic campaign designs crafted from select hardwoods, walnut and burl veneers, and other mixed media in a
distressed rich dark brown finish accented by custom designed hardware in a white copper finish.

LEXINGTON UPHOLSTERY
See the Lexington Upholstery #025 or Lexington Leather
#027 catalogs for more information on cleaning and care
for your product. Available from your retailer, by

visiting www.lexington.com or by phoning

1 (828) 397-4661. For current fabric information,

see your Lexington Upholstery dealer.

CARE FOR YOUR
NAUTICA FURNITURE
Wood

* Avoid prolonged exposure to direct sunlight.

« Do not leave plastic or rubber materials on wood surfaces.

» Wipe up spills immediately.

¢ Clean with a reliable non-silicone furniture polish, always
rubbing with the grain.

» Avoid common hazards such as hot dishes (use a
protective pad), harsh solvents (nail polish remover,
alcohol), and abrasives.

Metal

* Maintain with regular dusting.

» Wipe up spills immediately.

¢ Clean with mild soap and water, dry thoroughly.

Copyright ©2004 LHB WCP-5M-09/05

Note To Furniture Retailers

Possession of this catalog does not necessarily constitute authority
to purchase and the furnishing of this catalog does not constitute
an offer by the Company to sell any of the items contained herein.
Lexington Home Brands reserves the right to alter specifications
or discontinue items at any time without advance notice. All price
lists and catalogs remain the property of LHB, and may not be
copied or in any way duplicated without the express written consent
of LHB, and must be returned, or made available, without cost, to
LHB promptly should our relationship be terminated by either party.
Failure to observe this restriction may result in the termination of
LHBs' relationship with the dealer or iegal action or both.

Construction Note: In order to provide our custamers with the best passible quatity and/or value,
{hits collection inchxdes items or components produced outside the United States. All Lexington
furniture is produced to Lexington design and material specifications and crafled to meet the
highest quality standards. Note: The finish shown is reproduced as accurately as fine printing
techniques permil. See individual items for hardware.

Metal Bed Frames

01-0001-768 King Defuxe Melal Frame

Fils Quean, King, o Catifomia King headboards; includes center su?aﬂ with fegs.

Distance between boil holes adjusis 2s follows: Queen 57% to 60% in., King 69%

10 72% in., California King 73% io 763 in. )
Height of bolt holes 5% and 8% in. |

The bolt holes on metal bad frames may vary among manufacturess, Lexington's -768
mefal frame is guaranteed to fit all Lexington beds requiring metal frames. Other
better-quality frames shoutd aliow the same wide degree of adjustability as the
Lexington frames.
Shown on Front Cover: 7465-11 Donovan Chair; See page © for
additional specifications
01-0571-340 Round Accent Table; See page 6 for
additional specifications
Shown an Back Cover: 01-0571-144c Poster Bed, King; See page 7 for
additional specifications
01-0571-134c Penel Bed, King; See page 21 for
additiona! specifications

Shown at Right:






To purchase 2 NAUTICA COLCNIAL PASSAGE catalog (#571),
or locate a dealer in your area, visit www.lexingtor.com,
or cal (336) 236-5300 ext. 6.

Consumers only

LEXINGTON'

HOME BRANTDS

www.nautica.com
9802-571¢










Today's generation of consumers is different: mobile, discerning and
individualistic. They are looking for furnishings that are designed intelligently
and can adapt to their oft-changing environs. For this demographic, Nautica
has created the Harrison Collection, scaled to fit comfortably - and stylishly

- into an active yet balanced lifestyle.

Architectural and confident, the Harrison Collection has a clean and well-
planned aesthetic, making it easier to create a balanced and intelligent space.
Rich, earthy colors and intriguing textures, coupled with organic materials like

bamboo, cork, stone, suede and leather give it a welcoming and warm feel.

With attention to every detail, the Harrison Collection will give the discerning
shopper freedom and confidence to create a sophisticated and aesthetically
conscious home. The Nautica Harrison Collection fosters just what today's

consumer wants — uncomplicated living.

Timeless - Energetic - Balanced

J/NAUTICA

HARRISON COLLECTION
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A | NIGHT STAND
01-0577-623
26%W » 18D x 28%H in.

B | WAKEFIELD ARMOIRE
01-0577-311
46W x 23D x 74H in.

FREMONT PANEL BED, KING
01-0577-154c
83%W x 86%L x 58H in.

NIGHT STAND
01-0577-623
26%W x 18D x 28%H in.

DUNNING OTTOMAN
1753-44
27W x 27H x 16%H in.
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A | DRESSING CABINET
01-0577-309
43W x 20D x 63%H in.

B | DOUBLE DRESSER
01-0577-222
66W x 20D x 36H in.

LANDSCAPE MIRROR
01-0577-206
45W x 33H in.

/NAUTICA
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A | ARCADIA HIDDEN LIBRARY BED, KING
01-0577-144c
80¥W x 871 x 45H in.

NIGHT TABLE (two shown)
01-0577-620
28W x 25D x 14%H in.
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HARRISON COLLECTION

A | WAKEFIELD ARMOIRE
01-0577-311
46W x 23D x 74H in.

DUNNING DTTOMAN
1753-44
27W x 27H x 16%H in.

B | LANDSCAPE MIRROR

2 01-0577-206
A 45W x 33H in.

RS
harrison collection nautica.com 117
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A | ST. CLAIR DINING TABLE
01-0577-874

66W x 66D x 30H in.

{As shown, 40W x 66D x 30H
with (1) 20-in. leaf. removed)

SIDE CHAIR
01-0577-880-02
21W x 24%D x 40H in.

SQUARE MIRROR
01-0577-205
38W x 38H in.

SILVER LAKE BUFFET
01-0577-852
62W x 22%D x 40%H in.

B | ST. CLAIR DINING TABLE
01-0577-874

66W x 66D x 30H in.

(As shown, with (1) 20-in. leaf)

SIDE CHAIR
01-0577-880-02
21W x 24%D x 40H in.

SQUARE MIRROR
01-0577-205
38W x 38H in.

SILVER LAKE BUFFET
01-0577-852
62W x 22%D x 40%H in.
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A | SQUARE MIRROR
01-0577-205
38W x 38H in.

SILVER LAKE BUFFET
01-0577-852
62W x 22%D x 40%H in.

Smooth sandstone harmonizes with
vertical wood grains on the Silver
Lake Buffet.

hamisor collection nauticacom 15
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A | BARTLETT BISTRO TABLE
01-0577-872

60W x 40D x 30H in.
{shown without leg extension)

SIDE CHAIR
01-0577-880-02
21W x 24%D x 40H in.

ARM CHAIR
01-0577-881-02
23%W x 24%D x 40H in,

B | BARTLETT BISTRO TABLE
01-0577-872

GOW x 40D x 36H in.
(shown with leg extension)

SToOL
01-0577-814-02
18W x 18D x 24H in.

DRUMMOND SINGLE CHINA
01-0577-864
36W x 18%D x 68%H in.

~ harfisbitectection naalEETam TS







A | DRUMMOND SINGLE CHINA
01-0577-864
36W x 18%D x 68%H in.

B | ARM CHAIR
01-0577-881-02
23%W x 24%D x 40H in.

SIDE CHAIR
01-0577-880-02
21W x 24%D x 40H in.
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A | DUNNING SOFA
1753-33
83%W x 37%D x 36H in.

LELAND ENTERTAINMENT CENTER
01-0577-912
49W x 24D x 58H in.

B | LELAND ENTERTAINMENT CENTER
01-0577-912
49W x 24D x 58H in.

DUNNING CHAIR
1753-11
37%W x 37%D x 36H in.

DUNNING DTTOMAN
1753-44
27W x 27D x 16%H in.




A | DARCY CHAIR B | DUNNING CHAIR .
01-1754-11-02 (two shown) 1753-11 "
30W x 27D x 34%H in. 37%W x 37%D x 36H in. p

DUNNING OTTOMAN
1753-44
27W x 27D x 16%H in.

LAMP TABLE
01-0577-941
22W x 24D x 27H in.

22 harrison collection pautica.com




S
ramlnss’rlk.rmv-f

2.

v
LIRS
WY AT S

-

A

’ ey ﬂf/.vw.,




Pusaiv Ay ¥R eveees

Sy cavamals

-
»
<
-
£l
-
A
.

i
1

ectinp 118

4 harecn col

2




@

(o

@

A | FAIRPORT COCKTAIL BENCH
01-0577-936-02
58%W x 241D x 20%H in.

LANSING SOFA
01-1756-33-01
81W x 35D x 38H in.

B | LANSING SOFA
01-1756-33-01
81W x 35D x 38H in.

C | FAIRPORT COCKTAIL BENCH
01-0577-936-02
58%W x 24%D x 20%H in.

Cork creates organic textures

on a removable serving tray.

tarrison collection nautica.com 25




A | LANSING CHAIR
1756-11
30%W x 35D x 38H in.

FAIRPORT COCKTAIL BENCH
01-0577-936-02
58%W x 24%D x 20%H in.

LANSING SOFA
01-1756-33-01
81W x 35D x 38H in.

LANSING OTTOMAN
01-1756-44-01
25W x 20%D x 16H in.

SOFA TABLE
01-0577-966
56W x 18D x 30H in.

B | LANSING CHAIR
1756-11
304W x 35D x 38H in.
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A | LAMP TABLE
01-0577-941
22W x 24D x 27H in.

LANSING CHAIR
1756-11
30%W x 35D x 38H in.

LANSING OTTOMAN
1756-44
25W x 20%D x 16H in.

B | SOFA TABLE
01-0577-966

56W x 18D x 30H in.
LANSING SOFA

01-1756-33-01
81W x 35D x 38H in.

Leather panels add rich detail

28 narr son collection nautica.com
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A | BELLAIRE WRITING DESK
01-0577-933
48%W x 30D x 31H in.

SIDE CHAIR
01-0577-880-02
21W x 24%D x 40H in.

B | BELLAIRE HUTCH
01-0577-832
56%W x 13D x 41H in.

BELLAIRE WRITING DESK
01-0577-933
48%W x 30D x 31H in.

SIDE CHAIR
01-0577-880-02
21W x 24%D x 40H in.
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A | BRIXTON ARMLESS CHAIR
7585-51A
25W x 38D x 3B¥%H in.

BRIXTON LOVE SEAT
7585-572L LAF
56W x 38D x 38%H in.

B | COCKTAIL TABLE
01-0577-944
50W x 22D x 21H in.

DUNNING CHAIR
1753-11
37%W x 37%D x 36H in.

LAMP TABLE
01-0577-941
22W x 24D x 27H in.

DUNNIRG SOFA
01-1753-33-02
83%W x 374D x 36H in.

LELAND ENTERTAINMENT CENTER
01-0577-912
49W x 24D x 58H in

harrison coliectior nautica.com 33




A\
A | PIER UNIT (two shown) é\

01-0577-590
24W x 19%D x 64%H in.

MARQUETTE ENTERTAINMENT CONSOLE
01-0577-520
62W x 23D x 26H in.

BRIXTON CHAISE
7585-57R RAF
35W x 68D x 38%H in.

B | BRIXTON LOVE SEAT
7585-52L. LAF
56W x 38D x 38%H in.

BRIXTON CHAISE
7585-57R RAF
35W x 68D x 38%H in.







JNAUTICA

HARRISON COLLECTION

Series No. 01-0577

Soohisticated clean modern designs crafted from select
herdwoods and quartered oak veneers finished in a warm

medium brown accented by custom designed leather

wrapped hardware

e —— ——

01-0577-143c
Arcadia Hidden Library Bed, Queen
Headboard
2 crushed bamboo sliding doors;
4 shelves (2 adjustable); grommet
64W x 12D x 45H in,
Overall length 97 in.
Consists of:
-143HB Headboard
-143FSR Foot Panel
Pr. Wood Side Rails and
Bedding Support Systemn

01-0577-144¢c
Arcadia Hidden Library Bed, King
Headboard
2 crushed bamboo sliding doors;
4 shelves (2 adjustable);
grommet
80UW x 12D x 45H in.
Overall length 97 in.
Consists of:
-144HB Headboard
-144FSR Foot Pane!
Pr. Wood Side Rails and
Bedding Support System
Shown on pages: 8 and 9

01-0577-145¢
Arcadia Hidden Library Bed
California King
Headboard
2 crushed bamboo sliding doors;
4 shelves (2 adjustable);
grommet
76¥W x 12D x 45H in.
Overall length 101 in.
Consists of:
-145HB Headboard
-145FSR Foot Panel
Pr. Wood Side Rails and
Bedding Support System
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01-0577-153c
Fremont Panel Bed, Queen
Leather headboard
67%4W x 58H in.

Crushed bamboo low profile
footboard
66W x 16%H in.

Overall length 86% in.

Bottom of box springs to fioor 9 in.

Consists of:
-153HB Headboard
-153FB Footboard
-153SR Pr. Wood Side Rails

01-0577-153HB
Fremont Panel Headboard, Queen
67%W x 58H in.
Metal bed frame required
to complete bed.

01-0577-154¢
Fremont Panel Bed, King
Leather headboard
83%W x 58H in.
Crushed bamboo low profile
footboard
82%W x 16%H in.
Qverall length 86% in.

Bottom of box springs to floor 9 in.

Consists of:
-154HB Headboard
-154FB Footboard
-154SR Pr. Wood Side Rails
Shown on pages: 4 and 5

01-0577-154HB
Fremont Panel Headboard, King
83%W x 58H in.
Metal bed frame required
to complete bed.

01-0577-155¢
Fremont Panel Bed
California King
Leather Headboard
83%W x 58H in.
Crushed bamboo low profile
footboard
82¥W x 16¥H in.
Overall length 90 in.

Bottom of box springs to floor 9 in.

Consists of:
-154HB Headboard
-155FB Footboard
-1555R Pr. Wood Side Rails

01-0577-205 Square Mirror
Plate 30%W x 30%H in.
1-in. bevel

Overall frame size 38W x 38H in.

Shown on pages: 12, 13, 14
and 15

01-0577-206 Landscape Mirror
Faux leather accent

Plate 37%W x 25%H in.

1-in. bevel

Overall frame size 45W x 33H in.

Shown on pages: 7 and 11

01-0577-222 Double Dresser
6 drawers

66W x 20D x 36H in.

Shown on page: 7

01-0577-309 Dressing Cabinet
2 doors; 4 drawers; 1 adjustable
shelf; removable back panel;

grommet
TV compartment

AQW x 18%D x 24%H in.
Overall size

43W x 20D x 63%H in.
Shown on page: 6

01-0577-311
Wakefield Armoire
Upper section:
2 wraparound crushed bamboo
doors; 2 adjustable shelves;
removable shirt partitions;
6 drawers; removable back
panel; grommet
TV compartment
43W x 204D x 34%H in.
Lower section:
2 drawers
Overall size
46W x 23D x 74H in.
Shown on pages: 4, 10and 11
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01-0577-620 Night Table

1 drawer

28W x 25D x 14%H in.

For use with -143C/ -144C/-145C
Arcadia Hidden Library Beds only

Shown on pages: 8 and 9

01-0577-623 Night Stand
2 doars; 1 drawer

26%W x 18D x 28%H in.
Shown on pages: 4 and 5

!

01-0577-814-02 Stool
Seat 18W x 18D x 24H in.
Overall size
18Wx 18D x 24H in.
Available in standard brown
leather no. 91300 only
Shown on pages: 17 and 18

01-0577-852 Silver Lake

Buffet With Gallery

Galiery top grooved for plates;
3 open compartments; inset
sandstone top; 1 sliding door;
1 glass shelf; 1 adjustable wood
shelf; light

62W x 22%D x 40%H in.

Shown on pages: 12, 13, 14
and 15

01-0577-864 Drummond

Single China

2 beveled glass doors; beveled
glass end panels; 2 adjustable
glass shelves; grooved for plates;
lighted interior; mirrored back;
2 drawers

36W x 184D x 68%H in.

Shown on pages: 17 and 18

=

01-0577-872 Bartlett Bistro Table

Sandstone insert

Overall size with ieg extensions
60W x 40D x 36H in.

Overall size without leg extensions
60W x 40D x 30H in.

Shown on page: 16 without

leg extension
and pages 17, 18 and 19
with leg extension

I ]

| 3

01-0577-874 St. Clair

Dining Table

Bottom of apron to floor 27 in.

66W x 46D x 30H in.

Extends to 66W x 66D x 30H in.
with (1) 20-in. leaf

Shown on pages: 12 and 13

I

01-0577-880 Side Chair
Seat 21W x 18D x 19%H in.
Overall size
21W x 244D x 40H in.
Available in standard brown
leather no. 91300 only
CHAIR SHIPS ASSEMBLED
Shown on pages: 12, 13, 16, 19,
30 and 31

01-0577-880-02 Side Chair
Seat 21W x 18D x 19%H in.
Overall size
21W x 24%D x 40H in.
Available in standard brown
leather no. 91300 only
ASSEMBLY REQUIRED
Shown on pages: 12, 13, 16, 19,
30 and 31

I

I 1

01-0577-881 Arm Chair
Seat 21Wx 18D x 18%H in.
Amm 25%H in.
Overall size
23UW x 24%D x 40H in.
Available in standard brown
leather no. 91300 only
CHAIR SHIPS ASSEMBLED
Shown on pages: 16 and 19

01-0577-881-02 Arm Chair
Seat 21Wx 18D x 19%H in.
Arm 25%H in.
Overall size
23%W x 24%D x 40H in.
Available in standard brown
leather no. 91300 only
ASSEMBLY REQUIRED
Shown on pages: 16 and 19

It

01-0577-520

Marquette Entertainment Console

2 doors; 3 drawers; 2 adjustable
shelves

62W x 23D x 26H in.

Shown on page: 34

x
_
i

L-_,;‘ i
01-0577-530 Pier Unit

3 shelves

24W x 19 3/4D x 64%H in.
Shown on page: 34

!

}

]

01-0577-912
Leland Entertainment Center
2 pocket doors; 1 adjustable

shelf; 2 drawers
TV compartrment

40W x 19%D x 24%H in.
Overall size

49W x 24D x 58H in.
Shown on pages: 20, 21 and 33

01-0577-932 Bellaire Hutch
2 drawers; open compartments
56%W x 13D x 41H in.
Complements -833 Desk
Shown on pages: 30 and 31

01-0577-933

Bellaire Writing Desk

3 drawers

A8HBW x 30D x 31H in.
Shown on pages: 30 and 31

01-0577-936-02

Fairport Gocktail Bench

2 doors; 2 shelves; 1 removable
tray with cork serving surface;
2 leather seat cushions available
in standard brown leather no.
91300 only

58¥%W x 244D x 20%H

Shown on pages: 24, 25 and 26
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01-0577-941 Lamp Table

1 drawer; 1 leather shelf

22W x 24D x 27H in.

Shown on pages: Front cover, 20,
23,27, 28and 33

—
‘
'

I

01-0577-944 Cocktail Table -
Leather top; 1 leather shelf
50W x 22D x 21H in.

Shown on page: 33

|
01-0577-966 Sofa Table

Leather top; 1 leather shelf
56W x 18D x 30H in.

Shown on pages: 25, 28 and 23

1753-11 Dunning Chair
Overall: 37%W x 37%D x 36H in.
Seat: 18%¥H in., Am: 24%H in.
Inside: 25W x 22H in.
Standard Cushion: Ultra Down
Standard Finish:
Standard as Shown
Shown in 4522-71 Gr. 3, finish
Standard as Shown on pages: 21,
23 and 33
Also available:
01-1753-11-02 Dunning Chair

1753-44 Dunning Ottoman

27Wx 27D x 16%H in.

Standard Cushion: Ultra Down

Shown in 4506-21 Gr. 1, finish

Standard as Shown on pages:
4,10and 11

Shown in 4522-71 Gr. 3, finish

Standard as Shown on pages:
21,22 and 23

Also available:

01-1753-44-02 Dunning Ottoman
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1753-33 Dunning Sofa
Overall: 83¥W x 37%D x 36H in.
Seat: 18%H in., Arm: 24%H in.
Inside: 70%W x 22D in.
Standard Cushion: Ultra Down
Standard Finish:
Standard as Shown
Standard Feature:
Two 10 x 20 x 3 in. Box
Arm Pillows
Shown in 5470-11 Gr. 3, finish
Standard as Shown on page: 20
Also available:
01-1753-33-02 Dunning Sofa
Shown in 4506-11 (standard fabric),

01-1754-11-02 Darcy Chair
Overall: 30W x 27D x 34%H in.
Seat: 17H in., Am: 23H in.
Inside: 25W x 20D in.
Standard Cushion:
Poly Dacron Seat
Standard Finish:
Standard as Shown
Shown in 4493-71 (standard
fabric), finish Standard as Shown
on page: 22
Also avaifable:
1754-11 Darcy Chair

1756-11 Lansing Chair
Overall: 30%W x 35D x 38H in.
Seat: 19H in., Arm: 25%H in.
Inside: 25W x 21D in.
Standard Cushion: Ultra Down
Standard Finish:
Standard as Shown
Shown in 5469-71 Gr. 3, finish
Standard as Shown on pages:
Front cover, 26, 27 and 28
Also available:
01-1756-11-01 Lansing Chair

————

1756-44 Lansing Ottoman

25W x 20%D x 16H in.

Standard Cushion: Ultra Plush

Shown in 5469-71 Gr. 3, finish
Standard as Shown on page: 28

Also avatlable:

01-1756-44-01 Lansing Ottoman

Shown in 4493-71 (standard
fabric), finish Standard as
Shown on pages: Front cover
and 26

01-1756-33-01 Lansing Sofa
Overall: 81W x 35D x 38H in.
Seat: 19H in., Arm: 25%H in.
Inside: 75W x 21D in.
Standard Cushion: Ultra Plush
Standard Finish:
Standard as Shown
Standard Feature:
Two 20 in. Throw Pillows
Shown in 4493-71 (standard
fabric), finish Standard as
Shown on pages: 24, 25, 26
and 29
Also available:
1756-33 Lansing Sofa

7585-51A Brixton Armless Chair
Overall: 25W x 38D x 38%H in.
Arm: 19H in.
Inside: 256W x 22D in.
Standard Cushion: Ultra Plush
Standard Finish: Manhattan
Shown in 5485-71 Gr. 4,

finish Manhattan on page: 32

' =%
i

7585-57R Brixton RAF Chaise
Overall: 35W x 68D x 38%H in.
Seat: 19H in., Arm: 24H in.
Inside: 20W x 51D in.
Standard Cushion: Ulira Plush
Standard Finish: Manhattan
Standard Feature:

One 18 in. Throw Pillow
Shown in 4494-71, Gr. 2,

finish Manhatian on pages:

34 and 35
Also available:
7585-57L Brixton LAF Chaise

7585-52L Brixtan LAF Love Seat
Overall: 56W x 38D x 38%H in.
Seat: 19H in., Am: 24H in.
inside: 50W x 22D in.
Standard Cushion: Ultra Plush
Standard Finish: Manhattan
Standard Feature:

One 18 in. Throw Pillow
Shown in 4494-71, Gr. 2,

finish Manhattan on page: 35
Also available:
7585-52R Brixton RAF Love Seat
Also available:
7585-51CR Brixton Corner Chair
Overall: 38W x 38D x 38%H in.

Caring for your

Harrison furniture

Wood

o Avoid prolonged exposure to
direct sunlight.

¢ Do not leave plastic or rubber
materials on wood surfaces.

* Wipe up spills immediately.

* Clean with a reliable non-silicone
fumiture polish, always rubbing
with the grain.

e Avoid common hazards such
as hot dishes (use a protective
pad), harsh solvents (nail polish
remover, alcohol), and abrasives.

Metal
¢ Maintain with regular dusting.

* Wipe up spills immediately.

¢ Clean with mild soap and water,
dry thoroughly

Note To Furniture Retailers:
Possession of this catalog does
not necessarily constitute authority
to purchase, and fumishing of
this catalog does not constitute
an offer by the Company to sell
any of the items contained herein.
Lexington Home Brands reserves
the right fo alter specifications or
discontinue items at any time
without advance notice.

Construction Note:

In order to provide our customers
with the best possible quality
andfor value, this collection
includes items or components
produced outside the United
States. All Lexington furniture is
produced to Lexington design and
material specifications and crafted
o meet the highest quality standards.

Harrison Upholstery

See the Lexington Upholstery and
Leather Catalog #025 for more
information on cleaning and care
for your product. Available from
your retailer, by visiting
www.lexington.com or by phoning
1 {336} 474-5300. For current
fabric information, see your
Lexington Upholstery dealer.
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To purchase a Nautica Harrison Collection catalog (#577), or locate a dealer in your area,

visit www.lexington.com, or call (336) 474-5300 ext. 2.
Consumers only
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NAUTICA TELEVISION ADVERTISING SUMMARY

Network Affiliate Television Programs
KDKA-TV CBS affiliate. Pittsburgh. NCIS, 48 Hours, 60 Minutes, the
Pennsylvania Tony Awards, Without a Trace,
Morning News, King of Queens
WPCW-TV CW affiliate, Pittsburgh. Evervbody Loves Raymond,
Pennsylvania According to Jim
WPGH-TV FOX affiliate. Pittsburgh. Bones, House, Seinfeld
Pennsylvania
WPMY-TV My Network affiliate Friends
WPXI-TV NBC affiliate, Pittsburgh. Jeopardy, Wheel of Fortune, Deal Or
Pennsylvania No Deal, Medium, Law & Order,
Identity, Dateline, Earl, The Office,
Crossing Jordan
WTAE-TV ABC affiliate, Pittsburgh. Inside Edition, Wife Swap, Grey’s
Pennsylvania Anatomy, Nightline, Morning News,
According to Jim, Uglv Beity
A&E Comcast, Pittsburgh, Daily Show With Jon Stewatt,
Pennsylvania Comedy Ceniral, House Hunters,




SPAT TV
REQUESTOR KELLY

BRAND TIME SCHEDULE

PERIOD FROM MARZ6/07 TO JUN24/07
CLIENT VFC V.F. CORPORATION
PRODUCT NSP HAUTICA SPORTSWEAR
ESTIMATE 008 NSP FATHERS DAY 2007

MARKET 1671 PITTSBURGH, PA
COVERAGE=0,92

***TAX EXCLUDED*<*
EST-LIN BUY PERIOD WKS DAY

BOOK LNG PROGRAMMING

ALL DAYPARTS (6! ALL SPOT LENGTHS

COST PT PKG 26 02 09 16 23 30 07 14

STATION KDKA-TV CH 02 AFFILIATE CBS
6-001 MAY22 1 TUE ] 8-99 g

JAN/07 30 NCIS FINALE s
§-002 MAY15 JUNI2 5 TUE 1 10-11P p
JAN/D7 30 46 HOURS s
6-003 JUNLS 1 FRI 1 9-11p P

Jan/o07 30 paYTIME Erpey AvWAR SN
DAYTIME EMMY AWARDS

§-004 JUND2 JUNDY 2 SAT 1 10-11P P
JAN/07 30 48 HOURS s
6-005 MAY20 JUN17 5 SUN 1 7-8P P 1
JAH/07 30 &0 MINUTES s
6-006 MAY20 1 SuN 1 8-11p P 1

Jgan/01 30 ces sunpAy NIGHT S
HOVIE - MILLION DOLLAR BABY

6-007 Junio 1 sun 1 8-11P P

JAN/07 30 TONY AWARDS s I

6-008 MAY27 JUN1O 3 sUM 1 10-11p P

JAB/07 30 WITHOUT A TRACE s

6-009 MAY14 JUNI5 & M-F 1 5-6A <1 b
JAN/07 30 MORHING NEWS s

247K BILLBDARDS IN 5A NEWS AS ADDED VALUE THROUGHOUT THE FLIGHT

6-010 MAY20 JUNIC 4 sUW 1 1135P-1205A L 1
gan/o7 30 #1 cocnran sunpAy SR

SPORTS
6-011 JunOE 1 WED 1 B-3p 3
FEB/07 30 KING OF QUEENS s
§-012  JUnO7 1 THU 1 B-9P B
FEB/07 30 PIRATE MASTER s
6-013 Jumi7 1 sun 1 10-11p P
FEB/07 30 WITHOUT A TRACE s

H/W TIME [ meesm——————— HUMBER OF TELECASTS
MAR APR AFR APR APR APR MAY MAY MAY MAY JUN JUN JUN

28

[ X]

11

ra

RTG- (C)2007 NIELSEN MEDIA
PURCHASED ON LATEST BOOK (AUTO}

EQUIVALENCE BASE = 30SEC. ({+)

PAGE 1 SPD2 ON MAY03/07-11.23
|||||||| DEMOGRAPHICS (IMP=000) /CPP
RAD23554 HOMES

18 AD2554

6.5* 80.0-150.0"
503.85 21.83
40.94

3.0° 40.0* %0.0~

381.67 13.06
29,38

4.0+ 60.0*120.0¢

550.00 18.33
36.67

2.5 20.0* 80,0~
480.00 20.00
60,00

3.0* 40.0° 96.0*
458.33 14,32
34,38

4.0*140.0*195.0*
3715.00 7.6%
10.71

4.04140.0+195.0"

481.2 9.87
13.75

7.0%160.0°200.0*

571.43 20.00
25.00

1.5- 20,0 28.0¢

100.00 5.36
7.50

3.5* 40.0°100.0*
140.00 1.80

2.5% 43.3 88.8
600.00 16.89
34.64

4.5%120.5 149.0
555.56 16.78
20.75

7.0°109.5 164.5
571.43 24.32
36.53




SP0OT TV BRARD TIME SCHEDULE
REQUESTOR KRELLY meeamm- ,rrrms oo

PERIOD FROM MARZ6/07 TO JUM24/07
CLIENT VFC V.F, CORPORATION
PRODUCT HNSP NAUTICA SPORTSWEAR MARKET 1671 PITTSBURGH, PA

ESTIMATE 006 NSP FATHERS DAY 2007

COVERAGE=0.32

RTG- ({C)2007 NIELSEN MEDIA
PURCHASED ON LATEST BOOK (AUTO}

EQUIVALENCE BASE = 30SEC. {+)

PAGE 2 SPD2 ON MAYD3/07-11.2
***TAX EXCLUDED*** ALL DAYPARTS(6) ALL SPOT LENGTHS
EST~-LIN BUY PERIOD WKS DAY H/W TIME DP ~-~wvemmeccccccana HWUMBER OF TELECASTS ~~ew=====r———=ca- DEMOGRAPHICS ( IMP=000) /CPP
ettt uindaind ===~es--- MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUH RAD2554 HOMES
BOOK  LNG PROGRAMMING COST PT PKG 26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  KDKA-TV CH 02 AFFILIATE CBS
6-014 Junos 1 FRI 1 B-9P 4 1 3.0% 84.0 127.5
FEB/07 30 GHOST WHISPERER s 391.67 9.22
13.99
KDKA-TV  TOT 23 TLCSTS 4 4 1 B & 93.0 1557 2760
uarz6/07-aunzaz07 NN 392,58 23.44 13.23+

23.44+



SPOT TV BRAND TIME SCHEDULE
REQUESTOR KELLY i g

PERIOD FROM MAR26/07 TO JUnN24/07

CLIENT  VFC V.F., CORPORATION RTG- (C)2007 MIELSEN MEDIA
PRODUCT HSP NAUTICA SPORTSWEAR MARKET 1671 PITTSBURGH, PA PURCHASED ON LATEST BOOK (AUTO)
ESTIMATE 006 NSP FATHERS DAY 2007 COVERAGE=D, 92 :
EQUIVALENCE BASE = 30SEC. ({+}
PAGE 3 SPD2 O# MAY03/07-11.23
¢+ ¢TAX EXCLUDED®** ALL DAYPARTS(E) ALL SPOT LEMGTHS
EST-LIR BUY PERIOD WKS DAY  N/W TIME DP —mmmm-- m-=meewwee NUMBER OF TELECASTS =—==-=-==-===---- - DEMOGRAPHICS [IMP=000) /CPP
- - -—- -~----- MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
BOOK  LHG PROGRAMMING COST PT PKG 26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  WPCH-TV AFFILIATE CW
6-001 MAY26 JUN1S 3 MH-F 3 7-8P A 4 3 3 1.0% 15.0° 22,0¢
JAN/D? 30 EVERYBODY LOVES s 175.00 7.95
RAYHOND 11.67
§-002 JUNOZ JUNOS 2 SAT 1 7-8p b4 1 1 . . s
FEB/07 30 ACCORDING TO JIH sl
EVERYBODY LOVES RAYMOND
ADDED VALUE
WECH-TV  TOT 12 TLCSTS 5 4 3 10.0 150.0 220.0
MAR26/07-Jum24707 (DI 175.00 11.67 7.95+

11.67+




SPOT TV
REQUESTOR KELLY

CLIENT VFC V.F. CORPORATION
PRODUCT MNSP NAUTICA SPORTSWEAR
ESTIMATE 006 NSP FATHERS DAY 2007

¢¢¢TAX EXCLUDED***
EST-LIN BUY PERIOD WKS DAY

H/W TIME

op

o e e e e e e

BOOK LNG PROGRAMMING

STATION  WPGH-TV CH 33
6-002 MAY23 JUN13 4 WED 1 5-9p
JAN/07 30 BONES
6-003 JUNO1 JUN15 2A FRI 1
JAN/07 30 HOUSE
6-004 MAY14 JUNIS 5 MH-F
JAN/07 30 SEIHFELD
6-005 MHAY21 MAY2? 1 M-5U

FEB/07 30 ADDED VALUE ROTAT

AFFILIATE FOX

s I
s -

4 11-1130P

SN

1 8P-12H

COST PT PKG

X

BRAND TIME SCHEDULE
PERIOD FROM MAR26/07 TO JSUN24/07
MARKET 1671 PITTSBURGH, PA

COVERAGE=0. 92

ALL DAYPARTS(6) ALL SPOT LENGTHS
-====ma------w.o HUMBER OF TELECASTS

HAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN
11

26 02 09 16 23 30 07 14 21 28

ACCESS/PRIME/LATE NEWS/LATE FRINGE ADDED VALUE ROTATOR

WPGH-TV TOT
MAR2E/07-JUl24/07

26 TLCSTS

RTG- ({C)2007 NIELSEN HEDIA
PURCHASED ON LATEST BOOK (AUTO)

EQUIVALENCE BASE » 30SEC., (+)

PAGE 4 SPD2 ON MAYD3/07-11.23
- DEMOGRAPHICS ({IMP=000) /CPP
RAD2554 HOMES
18 AD2554

4.5* 50.0* 70.0°
333.33 21.43
30.00

2.0* 23.0¢ 37.0°
200.00 10.81
17.39

1.5 20.0* 30.0¢
266.67 13.33
20.00

. - .

47.5 596,0 884.0
280,00 22.32 15.05+
32.32+




SPOT TV BEAND TIME SCHEDULE
REQUESTOR KRELLY | smmcme——cccmacaeeae-

PERIOD FROM MAR26/07 TO JUH24/07

CLIENT VFC V.F. CORPORATION RTG- (C)2007 NIELSEH MEDIA
PRODUCT NSP NAUTICA SPORTSWEAR ) MARKET 1671 PITTSBURGH, PA PURCHASED OH LATEST BODK (AUTO)
ESTIMATE 006 MSP FATHERS DAY 2007 COVERAGE=0.92
EQUIVALENCE BASE = 30SEC. (+)
PAGE 5 SPD2 ON MAY03/07-11.23
++*TAY EXCLUDED*** ALL DAYPARTS[6) ALL SPOT LENGTHS
EST-LIN BUY PERIOD WKS DAY  N/W TIME pp -—---- R HUMBER OF TELECASTS ------- memm=wc-—— DEMOGRAPHICS (IMP=000) /CPP
--- - - MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
BOOK  LNG PROGRAMMING COST PT PKG 26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  WEMY-TV CH 41 AFFILIATE MY
6-001 MAY14 JUN15 5 M-F 2 730-8F A 2 2 2 2 2 1.0% 11.0° 11.0°
JAH/07 3D FRIEMNDS | | 160.00 14.55
14.5%
6-002 MAY21 MAY27 1 H-SU 1 6P-124 X 1 . . -
FEB/07 30 ADDED VALUE ROTAT |

ACCESS/PRIME/LATE FRINGE ADDED VALUE ROTATOR

w
o
[
M

WPMY-TV TOT 11 TLCSTS 2 10.0 110.0 110.0

MAR26/07-JUN24/07 I 160,00 14.55 14.55+
14,55+




SPOT TV BRAND TIME SCHEDULE
REQUESTOR KELLY

PERIOD TROM MAR2G/07 TO JUN24/07

CLIENT VFC V.F., CORPORATION RTG- (C)2007 MIELSEN MEDIA
PRODUCT HSP NAUTICA SPORTSWEAR MARKET 1671 PITTSBURGH, PA PURCHASED ON LATEST BOOK (AUTO)
ESTIMATE 006 NSP FATHERS DAY 2007 COVERAGE=0.92
EQUIVALENCE BASE = 305EC. {+)
PAGE 6 SPD2 ON MAY03/07-11.2
***TAX EXCLUDED*"* ALL DAYPARTS({f) ALL SPOT LENGTHS
EST-LIN BUY PERIOD WKS DAY  N/W TIME bp ----- mm———mmee- ~-- NUMBER OF TELECASTS ------======== ~-- DEMOGRAPHICS (INP=000)/CPP
|||||| e eee e eemeeessctevenmemesem—eea==-=-~ AR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
BOOK  LHG PROGRAMMING COST PT PKG 26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  WPKI-TV CH 11 AFFILIATE NBC
§-001 MAY21 MAY25 1 W-F 1 7-8P A 1 3.0 40.0°125.0*
Jan/07 30 JeopArDy/wHEEL of SN 250.00 §.00
FORTUNE 18.75
5-002 MAY28 JUN1S 3 M-F i 7-8P A 11 1 3.0¢ 40.0°125.0¢
aan/07 30 JeoparDY/weEEL OF S| 233.33 5.60
FORTUNE 17.50
§-003 JUNG4 JUN11 2 MON 1 8-38 ® 101 7.0¢ 95.0-140.0¢
JAN/07 30 DEAL OR NO DEAL s 385.71 19.2
28.42
6-004 JUN13 1 VED 1 9-10pP P 1 3.0¢ 50.0+130.0
Jan/07 30 crossivg JoroAr  [NEEENEE 500.00 11.54
30.00
§-005 JUNOG 1 WED 1 10-11P P 1 4.0° 57,0 80.0°
JAH/07 30 MEDIUM s 550.00 27.50
38.60
6-006 MAY17 MAY3l 2A THO 1 6-9P P 1 1 6.5°100.04100.0%
JAN/07 30 EARL/THE OFFICE s 507.69 33,00
33.00
6-007 JUNO2 JUNOS 2 SAT 1 10-11P P 1 1 2.0* 24.0" 35.0*
JAN/07 30 LAW ORDER/HEROES s 387.50 17.22
32.29
6-010 MAY1d JUN1S 5 M-F 3 5-530A M 3 3 3 3 3 1.5% 18.0° 20.0*
JAN/07 30 CHANNEL 11 NEWS | 83.33 6.94 6.25
5-011 MAY20 Juml7 5 SUN 1 7-10A “ 1 1 2 1 2 2.5 32,5° 45.0¢
JAN/G7 30 SUN AM NEWS s 90.00 6.%2 5.00
§-012 JUNOL JUN15 2A FRI 1 8-99 ] 1 1 3.0% 45,0 50.0*
JAN/07 30 IDENTITY s 400.00 24,00
26.67
§-013 MAY23 JUNDS 2 TUE 1 §-9P P 101 2,0% 30.0¢ 70.0°
JAN/07 30 DATELINE s 400.00 11.43
26.67
6-014 Juno7 1 THU 1 §-9P P 1 §.54100,0°100.0¢
ann/07 30 garu/THE office SN 415,38 27.00
27.00
STATION  WPXI-TV CH 11 AFFILIATE NBC
WPRI-TV  TOT 39 TLCSTS 5 5 10 10 9 106.5 1453 2235
mar26/07-dunz4/07 N 264,04 20,83 13.53+

20.83+




SPQT TV

REQUESTOR RELLY

CLIENT
PRODUCT

VEC V.F. CORPORATION

HSP NAUTICA SPORTSWEAR

ESTIMATE 006 NSP FATHERS DAY 2007

***TAX EXCLUDED-**

EST-LIN BUY PERIOCD WKS DAY H/W TIME D
BOOR LNG PROGRAMMING COST PT PKG
STATION WTAE-TV CH 04 AFFILIATE ABC
6-001 MAY14 MAY2S 2 H-F 3 7-730P
JAN/07 30 INSIDE EDITION s
§-002 MAY2B JUN15 3 M-F 4 7-730P
JAN/D7 30 INSIDE EDITION s
6-003 MAY2B JUND4 2 MOM 1 §-9P
JAN/Q7 30 WIFE SWAP s
6-004 MAY16 1 HED 1 8-9p
gan/ar 30 accorping To g/ SN
NOTES FINALE
§-007 MAY24 1 THU 1 10-11P
JAN/07 30 MEN IN TREES |
6-008 MAY1B JUMOS 4 FRI 1 10-11P
JAN/OT 30 20/20 s
6-009 MAY19 JUMOY 4 SAT 1 10-11p
JAN/07 30 GREYS ANATOM? s
6-010 JUNO3 1 sun 1 10-11°p
Jan/07 30 sroTHERS&SISTERS SN
6-011 MAT14 MAY2S 2 M-F 3 1135P-120SA
JAN/07 30 NIGHTLINE s
6-012 MAY2B JUN15S 3 H-F 3 1135P-1205A
JAN/07 30 NIGHTLINE s
6~013 MAY28 JUMIS 3 M-F 4 5-6A
JAN/QT 30 MORNIMG HEWS s
6-014 MAY20 MAY27 2 sum 1 530-10A
JAN/0T 30 SUN AM NEWS s
6-015 JUNO3 JUN1IT 3 SUN 2 530-~10A
JAN/0T 30 SUN AM NEMS |
6-016 JUND2 JUN16 3 SAT 2 6-10A
JAN/0? 30 SAT AM NEWS H ]

P

A

BRAND TIME SCHEDULE

PERIOD FROM MAR26/07 TC JUN24/07

MARKET 1671 PITTSBURGH, PA
COVERAGE=0, 52

{C}2007 NIELSEN MEDIA
{AUTQ)

RTG-
PURCHASED ON LATEST BOOK

EQUIVALENCE BASE = 3QSEC. (+}

PAGE 8 SPD2 ON MAY03/07-11.23
ALL DAYPARTS({6) ALL SPOT LENGTHS
memmmme-mecw—o-—-— NUMBER OF TELECASTS =------------=wu-- DEMOGRAPHICS (IMP=D00) /CPP
MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
4 3 3.0* 40.0° 75.0¢
233.33 9.33
17.50
4 a4 3 3.0% 40.0* 75.0°
216.67 8.67
16.25
1 3.0° 40.0* 65.0%
466,867 21,54
35.00
1 4.0 60.0 70.0¢
550.00 31.43
36.67
1 §.0¢ 90.04145.0°
500,00 20.69
33.33
1 1 1 4.0* 60.0°100.0°
375.00 15.00
25,00
1 1 1 1 3.0° 23.0° 45.0¢
333.33 22.22
34.48
1 5.5% 72.0*115.0
545,45 26.09
41.67
103 2.0* 30.0* 50.0¢
162.50 6.50
10.83
3 4 3 2,0* 30.0¢ 50,0
150.00 6.00
10.00
4 4 4 2.0 15.0* 30.0°
87.50 11.87 5.83
11 1.5 25.0° 42,0°
100,00 3.57
5.00
a2 2 1.5+ 25.0% 42.0°*
83.33 5.00 2.%a
2 2 2 2.0 25.0* 45.0°¢
87.50 7.00 3.89




SPOT TV
REQUESTOR KELLY

BRAND TIME SCHEDULE

PERICD FROM MAR26/07 TO JUNI4/07
CLIENT VFC V.F. CORPORATION
PRODUCT HNSP NAUTICA SPORTSWEAR
ESTIMATE 006 NSP FATHERS DAY 2007

HMARKET 1671 PITTSBURGH, PA
COVERAGE=0.92

***TAX EXCLUDED*** ALL DAYPARTS (6} ALL S5POT LENGTHS

RTG~ (C)2007 NIELSEN MEDIA
PURCHASED ON LATEST BOOK {AUTO)

EQUIVALENCE BASE = JOSEC. (+)
PAGE 9 5PD2 ON MAY03/07-11.23

EST-LIN BUY PERIOD WKS DAY  N/W TIME pP mmmmmm-e- ~wmecm-= HUMBER OF TELECASTS ~ww=-----o--mo-oe DEMOGRAPHICS {IMP=000} /CPP
.......... m——————-- “——-- ---- MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
BOOK  LHG PROGRAMMING COST PT PKG 26 02 0% 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  WTAE-TV CH 04 AFFILIATE ABC
6-017 MAY19 JUNIE 5 SAT 1 7-80 A 11 1 1 1 1.5% 12,.0% 35.0°
JAN/07 10 ET VEEKEND s 166.67 7.14
20.83
6~018 JUND4 JUNIO 1 M-SU 3 311-1135P X 3 ‘ . -
FEB/07? 30 LATE WEWS sHIE
ADDED VALUE
6-019 JUN1l JUN17 1 M-SU 3 11-1135F X 3 . . .
FEB/07 30 LATE HEWS [ |
ADDED VALUE
§-020 MAY1S 1 WED 1 9-10F B 1 8.0* 57.0% 70.0*
FEB/07 30 LOST s 355,56 45.71
56.14
§-021 JUNOE JUN13 2 WED 1 10-11P P 11 3.0123,5 158.0*
FEB/07 30 TRAVELER s 633.33 12.03
15.38
6-022 JUND4 JUN11 2 MHON 1 10-11P P 11 3.5+ 43.0% 63.0
FEB/07 30 WIFE SVAP H 371.43 20.63
30.23
6-023 JUN1l JURIS 1 M-F 1 11-1135¢ X 1 5.0¢ 67.0%124.0*
FEB/07 30 LATE NEWS ]
ADDED VALUE
6-024 MAY24 1 THU 1 B-9F P 1 6.0 99.5 164.0¢
FEB/07 3D UGLY BETTY s 560,00 16.29
30,15
§-025 JUN11 1 MoH 1 8-9P P 1 4.0* 61.0* 76.5
FEB/07 30 WIFE SWAP s 450.00 22.93
23.51
6-026 MAY29 JUNDS 2 TUE 1 B-9P P 11 3.0% 25.0° 64.5
FEB/07 30 GEORGE LOPEZ s 600,00 27.91
ACCORDING TO JIM . 72.00
6-027 JUN1S 1 FRI 1 8-99 P 1 3.0¢ 41.5 68.0*
FEB/07 30 GREYS RNATOMY s 333.33 14.71
24.10
WTAE-TV  TOT 94 TLCSTS 13 12 20 25 24 233.0 3097 5317
MAR26/07-0un24/07 [N 250,37 19.44 11.32+

18.44+




SPOT TV

REQUESTOR EELLY

CLIENT
PRODUCT

ESTIMATE 006 NSP FATHERS DAY 2007

***TAX EXCLUDED®**

BRAND TIME SCHEDULE

PERIOD FROM MARQE/07 TQ JUN24/07
VEC V.F. CORPORATION
NSP HAUTICA SPORTSWEAR HARKET 1671 PITTSBURGH, PA

COVERAGE=0.92

ALL DAY®ARTS (6}

ALL SPOT LENGTHS

RTG- {C)2007 WIELSEN MEDIA
PURCHASED ON LATEST BOOX {AUTO)

EQUIVALENCE BASE = 30SEC.
PAGE 10

{+)
SPD2 ON MAY03/07-11,23

EST-LIN BUY PERIOD WKS DAY  H/W TIME DP ------ ~=--=eo—--- HUMBER OF TELECASTS ---—=====m===== -~ DEMOGRAPHICS (IMP=000) /CPP
- - -—-- -- MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
BOOK  LNG PROGRAMMING COST PT PKG 26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  §688/AE  COMCAST/PITTSBURGH INTER
6-001 MAY14 JUN16 S M~5A 4 B-11P c i 4 & 5 4 0.4* 4.8% 11.3
gan/07 30 Ase pRIME ROTATOR SN 425.00 15.04
PLEASE NOTE, COMCAST WILL PROVIDE A5 ADDED VALUE SPONSORSHIP MENTIONS 35.42
THAT WILL BE TAGGED ON A SPECIALLY PRODUCED ICE ROAD TRUCKERS TUNE 1IN
PROMOS THAT WILL AIR FROM 5/28/07-6/17/07 OHM CABLES TOF NETWORKS
6-002 MAY14 JUN16 5 M-SA 31124-130A € 3 3 3 1 3 0.4* 4.1* 8.5
JAN/0T 30 ASE LATE FRIMGE sHIR 150.00 7.06
ROTATOR 14.63
STATION  6688B/COM COMCAST/PITTSBURGH INTER
§-001 MAYI4 JUNI3 5 M-R 1 11-1130p € 11 1 1 1 1.1 12.5¢ 16.1
JAH/07 30 DAILY SHOW WITH s 318.18 21.74
JOt STEWART aa.00
6-002 MAY14 JUNIE 5 M-SA 2 11p-12M c 12 2 2 2 0.7+ 8.3% 12.5
gr/o1 30 coupey ceNTRAL LF SN 178.57 10.00
LATE FRINGE ROTATOR 15.06
STATION  66BB/HGT COMCAST/PITTSBURGH INTER
6-001 MAY1S JUN13 5 WED 1 10-1030P € 1 1 1 1 1 0.7+ 7.7+ 12.2
JAN/DT 30 HOUSE HUMTERS sHEa 428.57 24.59
38.96
STATION  6688/SPK COMCAST/PITTSBURGH INTER
6-001 MAY14 JUKI6 5 M-SA 1 §-11p c 11 1 3t 0.7v 7.6 9.8
aan/o7 30 spIKE PRIME ROTAT ST 428.57 30.61
ROTATOR 39.47
6-002 MAY14 JUMIE 5 M-SR 4 11P-12M c 4 4 & 4 4 0.5* 5.4* 5.9
JAN/G7 30 SPIKE LF ROTATOR s 100.00 8.47

9.26




SPOT TV BRAND TIME SCHEDULE
REQUESTOR KELLY ——mmm———— —mem——————

PERIOD FROM MAR26/07 TO JUN24/07

CLIENT VFC V.F. CORPORATION RTG- (C}2007 MIELSEN HEDIA
PRODUCT MNSP NAUTICA SPORTSWEAR MARKET 1671 PITTSBURGH, PA PURCHARSED ON LATEST BOOK (AUTO)
ESTIMATE 006 NSP FATHERS DAY 2007 COVERAGE=0.92

EQUIVALENCE BASE = 30SEC. (+}
PAGE 11 5PD2 ON MAY03/07-11.23

***TAX EXCLUDED*** ALL DAYPARTS(6) ALL 5POT LENGTHS
EST-LIN BUY PERIOD WKS DAY  N/W TIME DP ---------- ~e-w--- NUMBER OF TELECASTS ---==--- R DEMOGRAFHICS (IMP=000) /CPE
Bt ettt e ——————— MAR APR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN RAD2554 HOMES
BOOK  LNG PROGRAMMING COsT PT PKG 26 02 09 16 23 30 07 14 21 28 04 11 18 AD2554
STATION  §688/TBS COMCAST/PITTSBURGH INTER
§-001 MAY14 JUN1? 5 M-SU 4 §-94 c 4 4 4 4 3 0.,4* 4,0% 5.2
JAN/O7 30 TBS AM ROTATOR s 100.00 7.63
10.00
6-002 MAY20 JUM1? 5 SUN 1 7-10P c 1t 1 1 1 1 1.2+ 13,6* 19.0
JAH/07 30 TBS SUNDAY HIGHT s 458,33 28.35
MOVIE - TITLES TBD 40.44
FLIGHT CUTOFF IS AT 3PN SUNDAY 6/16, IF SPOT RUN5 PAST 9, CREDIT WILL
BE TAKEN
6-003 MAY14 JUN1E 5 M-SR 1 11p-12H c 2 1 1 1 1 0.6* 6.9* 10.7
JAN/07 30 TBS LF ROTATOR | ] 166.67 9,35
14.49
STATIOR 6688/TDC COMCAST/PITTSBURGH INTER
§-001 MAY15 JUN1Z 5 TUE 1 10-11P c 1 1 1 1 1 0.9+ 9.7* 13.7
JAN/OT 30 LIFE ON THE sH 361.11 23.72
EDGE 33,51
§-002 MAY14 JUN16 5 M-SA 4 11P-121 c 4 4 4 4 8 0.5¢ 6.0v 8.9
JAR/07 30 TOC LF ROTATOR s 150.00 8.43
12,50
STATION 6688/TLC COMCAST/PITTSBURGH INTER
6-001 MAY14 JUN1E S5 M-5A 1 B-11P c 11 1 1 1 0.4+ 4.3+ 5.3
Jan/07 30 tic priME RoTAToR [N 325,00 24.53
30.23
6-002 MAY1B JUN1S 5 FERI 2 9-11P c 2 2 2 2 2 0.7° 7.7+ 7.3
JAN/0T 30 WHAT HOT TO I 321,43 30.82
WEAR 29,22

STATION 6688/USA COMCAST/PITTSBURGH INTER

6-001 MAY14 JUNIT S M-SU 1 7-8p c 1 1y 1 1 0.6¢ 7.3* 12,5
JAN/DT 30 USAR AC ROTRTOR I 250.00 12.00
USA ACCESS ROTATOR 20,55
6-002 MAY18 JUN1S 5 FRI 1 11P-12M c 11 1 1 1 1.6¢ 18.0% 23.5
JAN/Q7T 30 HOUSE s - 312.50 21.28
271.78
STATION  GEBB/VHl COMCAST/PITTSBURGH INTER
§-001 MAY14 JUN16 5 W-SA 4 8-11P c 303 4 4 1 0.3+ 3.0° 6.8
Jan/o7 30 vel prIME RoTATOR S 366.67 16.18
36.67
6688 TOT 180 TLCSTS 35 35 36 38 36 101.7 1131 17086
uar26/07-Jun24/07 NI 267.26 24.03 15.93+

24.03+




SPOT TV
REQUESTOR KELLY

CLLENT VFC V.F. CORPORATION

PRODUCT MNSP NAUTICA SPORTSWEAR
ESTIMATE 006 NSP FATHERS DAY 2007

¢+ +*TAX EXCLUDED***

BRARD TIME SCHEDULE
PERIOD FROM MAR26/07 TO JUN24/07

MARKET 1671 PITTSBURGH, PA
COVERAGE=( .82

ALL DAYPARTS (&)

ALL SPOT LENGTHS

MRT TOT

ACC- 30 MAY14  HAY2] MAY28  JUND4  JUNI1  TOTAL
O TLCSTS 7 7 12 11 11 48
RAD2554 16 16 23 22 22 97
DOLLARS L |
GORL DEMO 11 11 23 23 23 30
GORL § |
cre- 30 MAY14  MAY21 MAY28  JUNO4  JUN11  TOTAL
MO TLCSTS 35 35 16 38 6 180
RAD2554 20 20 20 22 20 102
DOLLARS . |
GOAL DEMO 11 11 23 23 23 90
GOAL 3 I
BOB- 30 MAYZI  MAY26  JUNO4  JUNMI1  TOTAL

HOQ TLCSTS 2 1 Ll 4 11

RAD2554 S 5

DOLLARS |

GOAL DEMD

GOAL §

EMI- 30 MAY14  MAYZ1 HMAYZ8 JUNO JUNI1  TOTAL
HO TLCSTS & § 15 13 15 55
RAD2554 10 10 28 24 28 39
DOLLARS L |
GOAL DEMO 11 11 23 23 23 90
GOAL § |
LER- 30 MAY14 MAYZ1 MAY2B  JUNO4  JUNI1  TOTAL
HO TLCSTS 6 8 8 9 1 30
RAD2554 15 16 16 16 12 76
DOLLARS ]
GORL DEMO 15 15 30 30 30 130
GOAL § |

RTG- (C)2007 NIELSEN MEDIA
PURCHASED ON LATEST BOOK (AUTO)

EQUIVALENCE BASE = 30SEC. (+)
PAGE 13

S5PD2 ON MAY03/07-11.23




SPOT TV
REQUESTOR KELLY

CLIENT VFC V.F. CORPORATION

PRODUCT NSP NAUTICA SPORTSWEARR
ESTIMATE 006 NSP FATHERS DAY 2007

***TAX EXCLUDED***

BRAND TIME SCHEDULE
PERIOD FROM MAR26/07 TO JUNZ4/07
HARRET 1671 PITTSBURGH, PA

COVEAAGE=(0.02

ALL DAYPARTS({6} ALL SPOT LEHGTHS

PRI- 30 MAY14 MAY21 MAY28 JUNO4  JUN11  TOTAL
HO TLCSTS 7 1 13 17 13 57
RADZ554 34 33 46 52 50 224
DOLLARS . ]
GOAL DEMO 26 26 53 53 53 210
GOAL § |
“TOTAL® MAY14  MAY2L WAY28  JUNO4  JUNI1  TOTAL
O TLESTS €3 65 85 32 86 391
RAD2554 34 g4 131 146 136 502

DOLLARS I

GOAL DEMO 75 75 150 150
GOAL $

RTG- (C)2007 NIELSEN MEDIA
PURCHASED OH LATEST BOOK (AUTO)

EQUIVALENCE BASE = 3J0SEC. (+)
PAGE 14 5PD2 ON MAY03/07-11.23




50T TV
REQUESTOR KELLY

BRAND WEEKLY SUMMARY

RTG- {C)2007 NIELSEN MEDIA
PURCHASED ON LATEST BOOK (AUTO)}

PERIOD FROM MAR26/07 TO JuN24/07
CLIENT VFC V.F. CORPORATION
PRODUCT NSP NAUTICA SPORTSWEAR
ESTIMATE 006 NSP FATHERS DAY 2007

MARRET 1671 PITTSBURGH, PA
COVERAGE=0.92
EQUIVALENCE BASE = 30SEC. (+)

***TAY EXCLUDED*** PAGE 135 SED2 OM MAYD3/07-11.23
ALL DAYPARTS{6§) ALL SPOT LENGTHS

PERIOD -- GOAL (RAD2554)--~~ -~--PURCHASED--- AVE PCT ACHMT -~DEMOGRAPHICS--
DAYPART-LN  PNTS DOLLARS cpp PNTS DOLLARS cpp SPOTS PTS PNTS DOLS AD2554 CPM HOMES cbM
WEEK OF MAY14/07

ACC-30  11.3 217.04 15.5 217.42 7 2.2 137 137 194 17.37 357 9.44

CAB-30  11.3 US nm 19.8 264,14 35 0.6 175 136 220 23.74 332 15.77

EMM-30  11.3 10.0 90.00 6 1.7 BB 58 132 6.84 175 5.14

LFR-30  15.0 15.5 197,74 8 1.3 103 106 210 14.60 370 8.2

PRI-30  26.3 .Su 33.5 420,15 7 4.8 127 132 486 26.96 676 20.82
TOTAL- 30  75.2 2B5. G 34,3 282,50 63 1.5 125 124 1242 21.43 1910 13.95
* TOTAL * 5.2 +265.19* 34,34 »282.50° 63* 1.5¢ 125% 124¢ 1242% 21.45* 1910* 13.95
WEEK OF MAY21/07

acc-30 11,3 . 217.04 15.5 . 220.65 7 2.2 137 139 194 17,83 407 89.40

CAB-30  11.3 340.49 19,9 264.07 35 0.6 176 137 222 23.70 334 15.76

BON-30 2

EMN-30  11.3 .37 10.0 90,00 6 1.7 88 56 112 6.84 175  5.14

LFR-30  15.0 G o 15.5 197.74 8 1.9 103 106 210 14.80 370 28

PRI-30  26.3 405, 33.0 143.94 7 4.7 125 137 149 32.66 770 18,03
TOTAL- 30 75,2 285, G 83.9 290.63 65 1.4 125 127 1206 22.63 2056 13.28
¢ TOTAL ¢  75.2 +285.19° 93,9 +290.63¢ 65 1.4° 125¢ 127¢ 1206* 22.83* 2056+ ag*
WEEK OF MAY28/07

ACC-30  22.5 . ; oo 22.5 . 203.11 12 1.9 100 93 294 15.54 570  B.02

cAB-30  22.5 20.2 265.59 36 0.6 30 70 225 23.88 340 15.77

BON-30 1

EMH-30  22.5 143.00 27.5 868.18 15 1.8 122 15 319 7.60 500 4.85

LFR-30  30.0 182,00 15.5 192.90 8 1.9 52 52 210 14.33 370  8.08

PRI-30  32.5 406.00 45.5 470.88 13 3.5 87 101 648 33.06 1038 20.65
TOTAL- 30 150.0 285,95 131,2 280,30 g5 1.5 87 86 1696 21.69 2818 13.05
¢ TOTAL * 150.0°* +285.95+  131.2¢ +280.30° g5¢ 1.5+ B7¢ 86* 1696¢ 21,69+ 281B% 13,05
WEEK OF JUH04/07

ACC-30  22.5 . 218.00 21,5 204,42 11 2.0 96 90 279 15.7§ 548 8.02

CcAB-30  22.5 342.00 21.6 276.16 8 0.6 96 7B 240 24.86 360 16.57

BON-30 3

EMN-30 22, :u oo 23.5 87.23 13 1.8 104 64 267 7.69 427  4.80

LFR-30 30,0 .a0 17.5 188.00 9 1.9 58 57 240 13.71 420 7.83

PRI-30  52.5 .:; 00 62, 445,97 17 3.6 118 130 1084 25.50 1646 18.80
TOTAL- 10 150.0 285.95 146.1 296.71 92 1.6 97 101 2110 20.55 3401 12.75
* TOTAL * 150.0* +285,85* 146.1° +296.71" 92+ 1.6* 97¢ 101¢ 2110¢ 20.55¢  3401¢ 12.75°
WEEK OF JUN11/07

ACC-30 22 216.00 21.5 . 204.42 11 2.0 96 90 279 15,75 S48 8.02

CAB-30 22,5 342.00 20.2 265.59 36 0.6 30 710 225 23.88 340 15.77

BON-30 5,0 4 1.3 67 124

EMN-30  22.5 143. 8 27.5 . 86.18 15 1.8 122 75 19 7.60 500 4.85

LFR-30 30,0 192 12.0 208.33 7 1.7 10 43 170 14.71 270 9.26




SPOT TV BRAND WEEKLY SUMMARY
REQUESTOR KELLY e

PERIOD FROM MAR26/07 TO JUN24/07

CLIENT VEC V.F. CORPORATION RTG~ (C)12007 NIELSEN MEDIA
PRODUCT HNSP NAUTICA SPORTSWEAR MARKET 1671 PITTSBURGH, PA PURCHASED ON LATEST BOOK {AUTO)
ESTIMATE 006 HSP FATHERS DAY 2007 COVERAGE=0.92

EQUIVALENCE BASE = 30SEC. (+)
***TAX EXCLUDED-<* PAGE 16 SPD2 ON MAYD3/07-11.23
ALL DAYPARTS (6} ALL SPOT LENGTHS

PERIOD -~ GOAL {RAD2554}-~=w ----PURCHASED=»~ AVE PCT ACHMT ~-DENOGRAPHICS--
DAYPART-LN  PHTS DOLLARS erp PNTS DOLLARS CPP SPOTS PTS PNTS DOLS AD2554 CPH HOMES cEM
WEEK OF JUN11/07

PRI-30  52.5 106.00 50.0 441.00 13 3.8 35 103 782 28.21 1265 17.43
TOTAL- 30 150.0 285.95 136.2 269.71 B6 1.6 81 86 1841 19.95 3047 12.05
* TOTAL * 150.0° 285.95+  136.2+ *269,71% 86+ 1.6 91* BE* 1841% 19,95%  3047¢ 12,05
beappyess

ACC-30 22,6 . 217.04 31.0 . 215.03 14 2.2 137 138 388 17.590 764 8.89

CAB-30 22,5 340.49 39.7 264.11 70 0.6 176 136 492 23.72 665 15.76

BON-30 2

EMN-30 22,8 142.37 20.0 30.00 12 1,7 88 56 263 6.84 350 5.14

LFR-30  30.0 192.00 31.0 187.74 16 1.9 103 106 420 14.60 740  B.2

PRI-30 52,6 405,23 66.5 431.95 14 4.8 126 135 935 30.74 1446 19,87
TOTAL- 30 150.4 285.19 188.2 266.56 128 1.5 125 126 2448 22.03 3965 13.60
* TOTAL * 150.4- +285.19*  188.2* *266.56* 128+ 1.5% 125+ 126* 2448+ 22.03-  3965* 13,60%
"'QCZOQ&

ACC-30  67.5 218,00 65.5 . 203.97 34 1.8 87 91 852 15,68 1666 B.02

CAB-30 7.5 342,00 62.0 269.27 110 0.6 92 12 689 24.22 1041 16.0S

BON-30 5.0 3 0.6 67 124

EMN-30 7.5 143.00 78.5 87.90 43 1.8 116 71 905  7.&3 1427 4.84

LFR-30  90.0 182.00 45.0 195.11 24 1.8 50 51 620 14.16 1060 B8.2B

PRI-30 157.5 406.00 157.5 351.59 43 3.7 100 111 3514 28.29 3948 18,01
TOTAL- 30 450.0 265.95 413.5 282.61 263 1.§ 92 9] 5647 20,70 9266 12.61
* TOTAL * 450.,0° -285,95°  413.5* *282.81° 263+ 1.6* 92+ 91+ 56474 20.70¢ 9266 12,61*
¢ ¢TOTAL**

ACC-30  80.1 217.76 96.5 38 2.0 107 103 1240 16.25 2430 8.29

CAB-310  90.1 341.62 101.7 180 0.6 113 88 1131 24.03 1706 15.93

BON-30 5.0 11 0.5 67 134

EMN-30 90,1 142.84 98.5 88.32 55 1.8 109 68 1168 7.45 1777 4.%0

LFR-30 120,0 192,00 76.0 196.18 30 1.9 831 65 1040 14.34 1600 B.28

PRI-30 210.1 405.81 224.0 445,76 57 3.9 107 117 3448 28.96 5354 18.51
TOTAL- 30 600.4 285.76 801,7 263.85 381 1.5 100 100 8084 21,10 13231 12.91
* TOTAL * 600.4° -285.76¢  601.7¢ ©263.85¢ 351+ 1.5+ l00¢ 100* 8084+ 21.10* 13231+ 12,91

e



NAUTICA PRINT MEDIA CIRCULATION AND IMPRESSION STATISTICS

YEAR CIRCULATION IMPRESSIONS
2004 239.630.002 1.303,021,655
2005 228.035.822 1.312.604.050
2006 177.528.634 1.192.900.661
2007 195.881.678 1.433.931.522




2/5/2008

NAUTICA PRINT MEDIA
PAGING ANALYSIS - CY 2000

[PUBLICATION

TOTAL PAGES
W/FRAGRANCE

TOTAL PAGES
W/OUT FRAGRANCE

SPTWR

MEN'S
JEANS

WOMEN'S]
JEANS

TAILORED|EYEWEAR

HOME/
SLEEP

KIDS

SWIM

WOMEN'S|UMBRELLAS| FRAGRANCE

ACCESSORIES

2

AVENUE

COSMOPOLITAN

DC COMICS

DETAILS

DNR

-

-

ELLE

ELLE DECOR

EMMY MAGAZINE

ESPN

ESQUIRE

FAST COMPANY

JEy Py

|0

FHM

GLAMOUR

GQ

(]

N

22

GIRL'S LIFE

HARPER'S BAZAAR

HOUSE BEAUTIFUL

HOUSE & GARDEN

WININ

INSTYLE

Py

PN

-

INTERVIEW

MARIE CLAIRE

MARTHA STEWART LIVING

MAXIM

PN

MBA JUNGLE

MEN'S HEALTH

w

N

MH - 18

MEN'S JOURNAL

-

Py

10

(4]

MR

NAT. GEO ADVENTURE

NY TIMES MAGAZINE

22

ouT

QOB INIGAIOCIDIBIOWIN[NIDININ|DINWINN| Wi N WO D (LN

g B

=N

[PEOPLE EN ESPANOL

ROLLING STONE

W{WIDIN|D

SPIN

SPORTS ILLUSTRATED

n

S| SWIMSUIT EDITION

SI WORLD SERIES COM. ISSU

TALK

TEEN PEOPLE

THE NEW YORKER

BHISININ]| O | Wiw

TRAVEL & LEISURE

16

VANITY FAIR

N~

22

VIBE

VOGUE

w

-

18

WWD

WIRINIO[O DD IOININ|={OIC|O(O|NIROIN| O A O|O W[ NINIA NN OO BMIOTA N W] OIN] OB [WN,

MISC / PRO-BONO

H
(=)

40

TOTAL

411

325

205

24

22

16

14

[TAILORED TRADE

20]

20|
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NAUTICA PRINT MEDIA

. PAGING ANALYSIS - CY 2001
PUBLICATION TOTALPAGES | TOTALPAGES | SPTWR| MENS |WOMEN'S TAILORED|EYEWEAR| HOME/ [ KIDS [WOMEN'S|  ROCK GOLF | FRAGRANCE
WIFRAGRANCE | W/OUT FRAGRANCE JEANS | JEANS SLEEP SWIM PLAZA
2 1 1

AVENUE

BRIDES
COSMOPOLITAN

DC COMICS

DETAILS

DNR

ELLE

ELLE DECOR

ESPN

ESQUIRE

FAST COMPANY
GLAMOUR

GOLF WEEK

GOLF WORLD BUSINESS
GOURMET

GQ

HARPER'S BAZAAR
HOUSE BEAUTIFUL
HOUSE & GARDEN
INSIDE STUFF
INSTYLE

MARIE GLAIRE
MARTHA STEWART
MAXIM

MBA JUNGLE

MEN'S HEALTH

MEN'S JOURNAL

NAT. GEO ADVENTURE
NEW YORK MAGAZINE
NY TIMES MAGAZINE
O (OPRAH)

OUT

PARENTING

PGA DIRECTORY

SPIN

SPORTS ILLUSTRATED
S| SWIMSUIT EDITION
TALK

TEEN PEOPLE

THE NEW YORKER
TRAVEL & LEISURE

T & L FAMILY

T &L GOLF

VANITY FAIR

VIBE

WWD

YAHOO!

FRAGRANCE TRADE MAGS.
MISC / PRO-BONO

p=Y
-

—

D= DINIW[BN [ D]|O]| 2D |afn

24 2 10

[
N

Nl

Sl iNBIOIN|[2 oINS N[O [l |aioja= NN Aaid| s oINivis Mo alpio]|aiog]| bl D
-
=

el
= [O|RHO OO {WININA |-

»N
-
N

-
NHO |-
-

24 24

N LY
Le2d Lo O B8 B e B B 3 K N e A [ B
h

-

[

(=
-
[

-
ry
-
N

14
TOTAL 353 260 143 15 18 32 9 15 9 [ 3 10 93

&
£
kS

|TAILORED TRADE ]
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NAUTICA 2002 MEDIA O>_|mz_u>,_~

PRINT/RATE BASE JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
AVENUE - 100.0 page - sportswear
(Asia Issue)

BRIDES - 450.0

T ME——— CANCELED

COSMOGIRL- 1,000.0

__(Dec-Jan)

" paged underwear

o SRR S P i et
DETAILS - 400.0 spread - competition T e Pra A b A ra spread - competition

I TR
el epgiinSert < R

O A et L e -

ELLE DECOR - 450.0
ELLE GIRL - 300.0
ESPN -1,500.0 spread - competition spread - trousers CANCELED

(8/30 issue)

ESQUIRE - 700.0 CANCELED
GEAR
GOLF WORLD BUSINESS WEEKLY - 21.0 Sy .WA
Feb. 8th
GOURMET - 900.0 5, CPAGERHOmE N
. Apgce
GQ-750.0 4-pg insert - sportswear spread - trousers 8-pg insert - sportswear

..3-pg gate - sportswear
Paqs:» undsirwe

HAMPTONS - 36.0 page - W. sportswear

HARPER'S BAZAAR - 700.0

HOME TEXTILE TODAY - 9,000.0

HOOP - 3,000.0 page - competition page - competition

HOUSE BEAUTIFUL - 850.0

HOUSE & GARDEN -775.0

IN NY - 125.0 CANCELED




2/5/2008

NAUTICA 2002 MEDIA CALENDAR

PRINT/RATE BASE

JANUARY

FEBRUARY

MARCH

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

INTERVIEW - 160.0

IN STYLE - 1,500.0

JANE - 600.0

—

MARIE CLAIRE - 775.0

MARTHA STEWART LIVING - 2,200.0

MAXIM - 2,600.0

spread - competition

spread - trousers

... Pagé-gnderwear:. .

spread - competition
CANCELED

MBA JUNGLE - 150.0

(Free)

spread - sportswear

5 Steud 18

CANCELED

MEN'S HEALTH - 1,625.0

4-pg insert - sportswear
{Top 10 DMA's)

spread - competition

T m—m Py 3
spread - trousers

‘page - uriderwear -

8-pg insert - sportswear
(Top 10 DMA's)

MEN'S JOURNAL - 600.0

4-pg insert - sportswear

NEW YORK MAGAZINE - 425.0

2/3 page - W. sportswear
6/13

2/3 page - W. sportswear
9/23

CANCELED

CANCELED

CANCELED

OPRAH - 2,000.0




NAUTICA 2002 MEDIA CALENDAR

PRINT/RATE BASE

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

PARENTING - 2,150.0

OCTOBER

PEOPLE STYLE WATCH - 1,000.0

ROLLING STONE - 625.7

(50% of circ.)

SEVENTEEN - 2,350.0

SHAPE - 1,500.0

SI FOR KIDS - 950.0

SPORTS ILLUSTRATED - 1,200.0
(Top 10 DMA's)

spread - competition

{Top 10 DMA's) - 9/2

TEEN PEOPLE - 1,600.0

TRAVEL & LEISURE - 825.0

4-pg insert - sportswear

4-pg gate - sportswear

VANITY FAIR - 1,000.0

4-pg insert - sportswear

4-pg insert - sportswear

VIBE - 820.0

spread - competition

spread - trousers

PGA EXPO DIRECTORY - 25.0

PGA SHOW DAILY - 25.0

DNR - 18.7

nd0e - underwede
Feb. 18th - Magic Issue

. page-underwear |

April 15t - Image Issue

age < andEre

May 13th - Underwear Issue

d&

page - topcoats

MR - 18.6

| paderimgerwear

Underwear issue

page - topcoats

8-pg insert - sportswear
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NAUTICA 2002 MEDIA CALENDAR

PRINT/RATE BASE JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

OUTDOOR JAN FEB MARCH APRIL MAY JUNE JuLy AUG SEPT ocT NOV DEC

NEW YORK CITY BILLBOARD - Midtown Tunnel

3,700.0 el

sportswear sporiswear sportswear Women's creative underwear sporiswear sportswear Dual jeans creative Dual jeans creative competition sportswear sportswear
NEW YORK CITY BUSES
65,939.0 485 units

women's sportswear

LOS ANGELES BILLBOARD - Sunset Strip
3,500.0 CANCELLED CANCELLED CANCELLED CANCELLED CANCELLED CANCELLED CANCELLED CANCELLED CANCELLED

sportswear sportswear sportswear

SAN FRANCISCO BILLBOARD - Union Square

40,500.0 o L ST

sportswear sportswear sportswear Women's creative underwear sportswear sportswear Dual jeans creative competition competition sportswear sportswear
SAN FRANCISCO KIOSKS 132 panels
8,000.0 sporiswear

(5/28-6/11 F-Day= 6/16)

PITTSBURGH BILLBOARD - Bivd of the Allies o .
BN - S

4,941.00 BB

sportswear sportswear sportswear underwear sportswear sportswear Dual jeans creative competition competition sporiswear sportswear
SECONDARY MARKET OUTDOOR
REGIONAL OUTDOOR - Various Markets e oA
32,200.00 Dual jeans creative underwear Dillard's

2 units,2 mkts, 1.0 imp 299 units,6 mkis, 28.2 imp 4 units,4 mkts, 2.0 imp

PORTLAND BILLBOARD - Gorge Games Sportswear
500.00




NAUTICA 2003 MEDIA CALENDAR

2512008

PUBLICATION

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

BRIDES
400.0

(on-sale 1115, issue daie JanFab)

COSMOPOLITAN
2,600.0

|

COSMOGRIL
1,000.0

DETAILS
400.0

spread - Competition
page - Sportswear

ELLE
950.0

ELLE DECOR
450,0

ELLE GIRL
400.0

ESPN
1,5600.0

(Nautica additional funding)

Competition

spread -

il DA B

cancelled

10/29

12/10

(Nautica funding)

issue dates TBD

ESQUIRE
700.0

spread - Sportswear

spread - Sportswear
{Cover2/Page 1)

GLAMOUR
2,200.0

GOURMET
900.0

GQ
750.0

.. . page -UhderWear _ .

spread - Competition

page - Sportswear

spread - Sportswear

3 "4pg co

4-pg insert - Holiday

HOOP
3,000.0

page- Competition

page- Competition

page- Competition
Jan Feb (All Star) & March

page- Sportswear

page- Sportswear
page- Sportswear
Dec ‘03 & January ‘04

HOUSE & GARDEN
775.0

[77 apainsedTiage T ]

HOUSE BEAUTIFUL
850.0

L. N e O3 2k

IN STYLE
1,500.0

IeT—

Y

oo Msen Mg &5

2o B8

I

LIFETIME
500.0

|- Apginserts Hode [T

LUCKY
750.0

(Butterfly gatefold)

MARIE CLAIRE
850.0

Mad About Denim Guide

MAXIM
2,600.0

"o bage - Ondérwear 7T

page - Sportswear

MEN'S HEALTH
1,625.0

petition

R 0T B 1.

10 DMA's)

v (Top

NBA INSIDE STUFF
315.0

a.viu insert - Sportswear ’

4-pg insert - Holiday
__(TOP 10 DMA'S)

NEW YORK TIMES MAGAZINE
1,000.0

4-pg Insert - Sportswear

eRYy — — —

OPRAH
2,000.0

— — = — — 7 7

ouT
1100

4-pg insert - Sportswear




2/5/2008

NAUTICA 2003 MEDIA CALENDAR

PUBLICATION JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

SAIL
170.0

SPORTS ILLUSTRATED N - - —— =1 spread - Competition™

3200 -~ = ~— T{Nautica additional funding)

{Nautica additional funding)

TEEN PEOPLE |
1,600.0 {Dec/Jan)

TEEN VOGUE
450.0 {Aug/Sept) (Oct/Nov)

VANITY FAIR 4-pg insert - Sportswear 4-pg insert - Holiday
1,000,0

VIBE
825.0

spread - Competition R CUCER el s spread - Sportswear

VOGUE
1,100.0

YACHTING
677.0

v ——

2,000.0

Fiqe (Walehesss -7

OUTDOOR JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

NEW YORK CITY BILLBOARD - Midtown Tunnel

3,700.00 N
sportswear sportswear sportswear sportswear sportswear sportswear Jeans Jeans sportswear Earl Jeans Underwear sportswear
NEW YORK CITY BUSES
65,939.00 Jeans
PITTSBURGH BILLBOARD - Bivd of the Allies
4,941.00 holiday spring CANCELED CANCELED CANCELED CANCELED CANCELED CANCELED CANCELED CANCELED CANCELED CANCELED
sportswear sportswear

MALL PANELS
90 units, 16 mkts, 5.7 imp
VARIOUS MARKETS
35 units,5 mkts, 7.6 imp
v JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
m\.._b:m_
MTV k

:30 second spots

99,719,000
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NAUTICA 2004 MEDIA CALENDAR

PUBLICATION JAN __FEB ] MARCH ] APRIL MAY JUNE JuLy AUGUST | SEPTEMBER OCTOBER NOVEMBER ] DECEMBER _ |
— —rlCMBER L1 T ICYEMBER e
BLENDER

525.0

BRIDES i e — i |
400,0 L T'pade-Home.

500.0

NHOUSE X HOME

T

CARGO
300.0

{Launch issun)

DETAILS spread - Sportswear 1+4-pg insert - Sportswear
400.0 Nationa]

ELLE = - >
950.0 —

ELLE DECOR e i e
450.0 i Top 10DMA'S “

ESPN z % Z
1,500.0 8730 College Football 813 - NFL Praview

1025 - Warld Series.

ESQUIRE P SR FHCTI 1+4-pg insert- Sportswear
700.0 Top 10 DMA's

FHM
1,200.0

FORTUNE T g S mﬁufhﬂﬂuﬂm page- Sportswear
830.0 1038 issue TBD 1213 issue

GIANT

GOURMET I
900.0 ‘

GQ
750.0

1+4-pg insent- Sportswear 4-pg gate- Sportswear
Top 10DMA's “Man of The Year

page + 1/3- Sportswear RIS 1+4-pg insert- Sportswear
Top 10 DMA'S

HARPER'S BAZAAR oo B AR
700.0

HOUSE BEAUTIFUL SRR oA
850.0 o

HOUSE & GARDEN
7750

1+4-pg insert- Sportswear

Top 10DwA SRR 1L 311 e
-]

IN STYLE
1,500.0

spread - Sportswear

SRR 1L T S SO (L 1

IN STYLE HOME
500.0

INTERVIEW
180.0

TR spread - Sportswear
35th Anniversary Issue

MAXIM
2,600.0

MEN'S HEALTH spread - Sporiswear TRy T SRETT I 1+4-pg insert. Sportswear
1,625.0 Top 10 DA

”,owwmzz BRIDES T AR

page - Sportswear
page - Sportswear 819 - MFOT
613 TR L

8728

4-pg Cover gatefold - Sportswear
e

NEW YORK TIMES MAGAZINE Ty
1,000.0 314- MFOT

1+4-pginsert. Sportswear
NEW YORKER spread - Sportswear page - Sportswear Top 10 DMA's
900.0 9:25- Fashion Issue 10/18- lssue 12720 - Fiction Dauble Issua

OPRAH
2,000.0

ouT
100.0 Pgs283

REAL SIMPLE
1,300.0

B SN

ROLLING STONE

1,200.0 1028 - Gaming lesue 1111 - Cax Guside lasve ._nm.uoani.!ms?

S| :
2,350.0

SG MAGAZINE
55.0

SPORTS ILLUSTRATED _ Paga ~Sportsweas ~ spread - Spotswear page - Spoftswear rage - Sportswear page - Sportgwaar .




NAUTICA 2004 MEDIA CALENDAR

252008

JAN

MARCH
m—

APRR MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

_vcwr.o:.—oz
3,200.0

6734 - Franch Open

10N CAMPUS
1,000.0

$127 - S0t Anniversary

—
10/18- World Series

ammassss
1415 - NFL mid-saeson

1218

STUFF
1,300.0

TEEN PEOPLE
1,600.0

TEEN VOGUE
450,0

T&L FAMILY
300.0

TRAVEL & LEISURE
1,000.0

page + 1/3- Sportswear

spread - Sportswear
c2P1

spread - Sportswear

1+4-pg insert- Sportswear
Top 10 DMA'S

VANITY FAIR
1,000.0

1+4-pg insert- Sportswear
Tap 10 OMA'S

1+4-pg insert- Sportswear
Top 10DMA'S

VITALS
350.0

10-pg booklet - Sportswear

VOGUE
1,150.0

spread - Sportswear

page - Sportswear
VOGUE MAN - onsert

page - Sportswear

1+4-pg insert- Sportswear
Top 10 DMA'S

THE WEEK
200.0

10729 sue

OUTDOOR ]

JAN

FEB

MARCH

APRIL MAY

JUNE

JULY

AUGUST

SEPTEMBER

SPORSTWEAR
OCTOBER

spread - Sportswear
1115 issun

1112 ssve

NOVEMBER

4-pg cover gate - Sportswear

£S5 1273 issue

Bz
DECEMBER

S

NEW YORK CiTY BILLBOARD - Midtown Tunne}
a7

sporiswear

sportswear

sportswear

ST. LOUIS BB - (opposite May Corp, HQ)
0.09

sportswear

sportswear

sporiswear

earl ) sportswear

sporiswear

sportswear

sportswear

eans

tailored

OTHER:
[

DALLAS
9.4

FREDRICKSBURG
0.8

HOUSTON
3.8

LAREDO

Tm,ﬂ

LOS ANGELES
0.4

MIAMI
lo.8

SAN DIEGO
7.4

ST. LOUIS
19.2

MALLS:
[

VARIOUS MKTS
38

v

AVP PRO BEACH VOLLEYBALL TOUR

3SPOTS
Chicago,Vegas,
Hawaii
711071247125

6 SPOTS
Chicago,Vegas,
Hawaii
9/5,9/12.8126

NEWSPAPERS

JAN

FEB

MARCH

APRIL MAY

JUNE

JULY

AUGUST

_SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

Atlanta Journal Constitution

"Father's Day" Campaign
Friday, 6/111
Sportswear - Full page

Sunday, 6/13
Sportswear - Insert

"Rigger” Campaign
Sunday, 8/8

[ RO T

Friday, 10/22
"Outerwear” - Full page

Sunday, 10/24
"Outerwear” - Insert

Sunday, 1177

Friday, 11112

“Polar Fleece” - Full page

Sunday, 11/14
“Polar Fleece” - Insert

Sunday, 12/12
o

57 {1 TN

Boston Globe

“Father’s Day” Campaign
Friday, 6/11
Sportswear - Full page

Sunday, 6/13

"Rigger” Campaign
Sunday.858
Hofa-1lKaga . -

-

[ Taifored - Yiapage

Sunday, 10/3

Sunday, 11/7

Friday, 11112

“Polar Fleece™ - Full page

Sunday, 11/14

“PORI NS -Tnsert

Sunday, 11121

T

HoHE TaaRe

_ Sunday, 12112

W " ' T S

- ﬁ \m.m._-\m. e
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NAUTICA 2004 MEDIA CALENDAR
PUBLICATION JAN FEB MARCH APRIL MAY

JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
———— i e —————————— ——— re————

Sunday, 11/28

Friday, 11/12
"Polar Fleece” - Full page

Sunday, 11/14
"Polar Fleece” - Insert

“Father's Day" Campaign

. " Friday, 6111 "Rigger” Campaign Friday, 10/22
Chi by

¢ago Tribune Sportswear - Full page ) mE.nnS 8/8 "Polar Fieece" - Full page Sunday, 1177 Sunday, 12/12

EYE RN G R o RN R . T e
Sunday, 6/13 Sunday, 10/24
Sportswear - insert “Polar Fieece" - Insert
Houston Chronicle Friday, 11/12
"Polar Fleece” - Full page
— m::auv. 117 ) Friday, 12/3
"Father’s Day” Campaign L s.lmwm\. U "Outerwear”- Full page
LA Times Friday, 6/11 "Rigger" Campaign Friday, 11112 Sunday, 12/5
Sportswear - Full page m::nnS 88 mczam 36 . "Polar Fleece” - Full page "Outerwear” - Insert

R R Sunday, 11114 m.:a&.. 1212

Sunday, 6/13
Sportswear - Insert

“Polar Fleece" - insert
m::au<. 3\3

m:_&ms 5: 9-1A .::..am gum.. -
“Outerwear” - spread

m::un«. :\mw wE_%S ‘N:m
> ]
"Father’s Day"™ Campaign
Wednesday, 6/9
N Sportswear - Fuli page “Rigger" Campaign
Miami Herald P Sunday, 613 mm_._aE [y Sunday, 12112
Sportswear - Insert SN T Fi ol U T NEge

Wednesday, 6/16
Sportswear - Full page
Friday, 6/18
Sportswear - Full page

Sunday, 11/7

Sunday, 10/3

“Father's Day" Campaign "Outerwear” - Insert page
" Friday, 6/11 "Rigger" Campaign
New York Times Sportswear - Insert Sunday, 8/8 . Friday, 10122 ) m_s%s 1117 .. Sunday, 1212
A "Polar Fleece” - insert AT L Bame - YpEge T

Wednesday, 6/16
Sportswear - Insert Sunday, 10/24
"Polar Fleece" - Full page

Philadelphia Inquirer Rigger” Campaign

Sunday, 1 .m\w

“Father's Day" Campaign

5 . Friday, 6/11 “Rigger” Campaign
San Francisco Chronicle Sportswear - Insert

Friday, 11/12 w..:ine. 1212

“"Polar Fleece” - Full page . . Home': Qn,,mlmp

Sunday, 6/13
Sportswear - Full Page Sunday, 11/14
"Polar Fleece” - Insert

w::nwv..amitl R
ey r 6y e
Seattle Post/inteliegencer m.n%_wznmnvw :M\vwm_n: Friday, 11/12
3 '
T MM%WP&:%EWM o “Polar Fleece” - Full page

Sunday, 11/14
“Polar Fleece” - Insert

Friday, 11112
“"Polar Fleece” - Full page
St.Louis Post Disptach m:anmS 10/3 Sunday, 11/14

“Polar Fleece” - Insert

e
SARLY SN £

—
P

“Father's Day" Campaign Friday, 11/12

Friday, 6/11 "Polar Fleece” - Full page Friday, 12/3
Wall Street Journal Sportswear - Full page “"Outerwear” - Full page

Friday, 11/19
.u.,:amS 10/22 "Outerwear” - Full page

filbfage’ | 3

Friday, 6/13
Sportswear - Full page
Tuesday, 11/23
| Teilged “full page” K

¥, 1013 Sunday, 1177
"Father's Day" C. ig
Washington Post Friday, 6/11 “Rigger” Campaign Friday, 11112 Sunday, 12112
Sportswesr - Full page m:.a-S 88 Friday, 10/22 "Pofar Fleece™- Full page 3
"Quterwear"- Full page Sunday, 11/14
Sunday, 6/13 Sunday, 10/24 "Polar Flesce” - Insert Sunday, 12119
Sportswear - Insert

"Outerwear” - Insert Sunday, 11/21

Sunday, 11/28




NAUTICA 2005 MEDIA CALENDAR

2512008

1cm:0=..oz JANUARY

FEBRUARY

MARCH

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

BLENDER
5250

e —

e
SPREAD- JEANS

e

SPREAD- JEANS

R ——ea——

PAGE - JEANS

BRIDES
400.0

PAGE - HOME

TTF5Ele 8720

CANADIAN HOUSESHOME

X

SPREAD - HOME

COASTAL LIVING
700.0

SPREAD - HOWE

SPREAD - HOME

COSMOPOLITAN
1,000.0

"Style issue”
PAGE - SWim

DETAILS
400.0

SPREAD - SPORTSWEAR

4-PG GATE - TAILORED

PAGE - TAILORED

SPREAD - HOLIDAY

DOMINO
400.0

PAGE - HOME

PAGE - KOIE

ELLE
950.0

PAGE - SWiM

ELLE DECOR
450.0

FAGE - HOME

SPREAD - HONE

FHM
1,200.0

SPREAD- JEANS

PAGE - JEAKNS

SPREAD - JEANS

AGE - JEANRS

I~
m

FORTUNE
830.0

9/19- Anniversary issue

PAGE - TAILORED

10/31
SPREAD - TAILORED
Cvart

11/28
PAGE - TAILORED

GIANT
250.0

SPREAD - JEANS

3-PG GATEFOLD - JEANS

GLAMOUR
1,000.0

FAGE - SWIM
Top 10 Mkts

[e1]
750.0

SPREAD - SPORTSWEAR

SPREAD - SPORTSWEAR

SPREAD + 4-PG BKLT- JEANS ]

8P A

SPREAD - EYEWEAR/SPORTS

SPREAD - TAILORED

HOUSE BEAUTIFUL
850.0

FAGE - HONE

PAGE - HOME

HOUSE & GARDEN
775.0

SPREAD - HOW =

INSTYLE
1,500.0

SPREAD - SPORTSWEAR

4PG COVER GATE - SPORTSWEAR

SPREAD - SPORTSWEAR

PAGE - HOME

i8S

IN STYLE WEDDINGS
07

PAGE - MOME

LUGGAGE ADVETORIAL

LUCKY
1,000.0

PAGE - SWiM

PAGE - SWim

MARIE CLAIRE

MAXIM
2,600.0

SPREAD - JEANS

PAGE - JEANS

SPREAD - JEANS

PAGE - EYEWEAR
Cvé4

PAGE - JEANS

PAGE - JEANS

MEN'S HEALTH
1,625.0

SPREAD - SPORTSWEAR

SPREAD - SPORTSWEAR

PAGE - EYEWEAR

PAGE - TAILORED

SPREAD - SPORTSWEAR

MODERN BRIDES
400.0

NEW YORK TIMES MAGAZING-

1,000.0

3/13 - Men's F:

Dec/Jan issue
PAGE - HOW =
on-sale: 10/18

9/18 - Men's Fashion
PAGE - TAILORED
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NAUYICA 2005 MEDIA C ALENDAR
E&" i —tANUARY e FEBRUARY MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
—— —UNE___ e ——————— LM DER, e,
OPRAH SPREAD - HONE PAGE- W. SLEEPWEAR PAGE - HOME
2,000.0
9/13 - "Holtywood Daily" 10/3 P i &
PEOPLE D P. LA PAGE - SPORTSWEAR PAGE- W. SLEEPWEAR P o PA oLiD
REAL SIMPLE SPRELD - HOME PLGE - HONE
13000
lnn./ = r
3/10 issue 9/8- Fall Fashion issue 10/6 12/15
ROLLING STONE SFREAD - UZANS SPRELD - JEANS SPRELD - JEANS S3RELD - JEANS
1,200.0
2/18 - Swimsuit Issue 9/5 10/3 11/16 - "NCAA Preview" 12/21 - "Double Issue”
SPORTS ILLUSTRATED SPREAD - TEASER PAGE - SPORTSWEAR PAGE - SPORTSWEAR _PA OLIDA PA OLIDA
3,200.0 s S 0
STUFF SPREAD - JEANS SPRELD . JZLAS SFRIAS. JEAKRS
1,300.0 Cva/P1
11/21 12/12 - "Pictues of the Year"
TIME PA OLIDA PA OLID
1,300.0 AR S R S : L
TRAVEL & LEISURE ALTP. LA SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR LUGGAGE ADVETORIAL PAGE - SPORTSWEAR PAGE - SPORTSWEAR
1,000.0 R e G e E 2]
- ]
"Yachting Portfolio™
VANITY FAIR 5.-P R ANMP. LA AP FLGE - HOWE OLDD R OLIDA
1,000.0 g X5 bod SRk L,
—_— ]
VOGUE PAGE - SWim PAGE - SWim
1,150.0
—_—— |
6/10 issue 8/26 10/14 11/4 12/2
THE WEEK PAGE - SPORTSWEAR PAGE - TAILORED SPREAD - SPORTSWEAR PAGE - TAILORED ___SPREAD - HOLIDA
200.0 Ccv4 C2/P1 cv3 i 3N
—_ ]
_Eum JANUARY FEBRUARY MARCH APRIL MAY JUNE JuLY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
27 12112
DNR PAGE - TEASER PAGE - SPORTSWEAR
217
THE DAILY SPREAD - TEASER
jﬂi&w 12113
wWwD PAGE - TEASER PAGE - SPORTSWEAR
SPORTSWEAR
MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
—t _SFPER
MIDTOWN TUNNEL BILLBOARD
3.7 Sportswear sportswear Sporiswear sportswear Sportswear sportswear - sportswear ieans sportswear taflored sportswear
MOBILE TRUCKS 27 - 5 Mobile Trucks
JAVITS CENTER EYEWEAR
2 Bus Sheters
1 Sillboard
50 Buses
NEWSPAPERS JAN FEB MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
Sunday 4/24 Sunday §/12 Sunday 57 Sunday 12/11
Atlanta Joumat Constitution Full page - “Swim" Full page - "Pique Knit" 172 page - Home Full page

leii ga
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NAUTICA 2005 MEDIA CALENDAR
LU NIELNA L
(PUBLICATION ___ SANUARY e EEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
4L N — ——e——— P ———— e re—
Sunday 4/24 Sunday §/12 ~ Synsay. g7 tnday 5/18 Sunday 1072 Sunday 12/11
Boston Globe Full page - “Swim” Ful page - “Pique Knit~ 172 page - Home 1/2 page - “Pants” 1/2 page - “Suits” Fult page
Sunday 6/5
1/2 page - TAILORED
Sunday 6/12 Sunday 9/18 Sunday 10/2
Charlotte Observer Full page - "Pique Knit" 1i2 page - "Pants” 112 page - "Suits”
—_— ]
N - Sunday 6/5 Sunday 87 Sunday 12111
Chicago Tribune Full page - "Pique Knit" ‘2 page - Home Full page
Sunday 6/12
Full page - "Pique Knit"
— ]
Houston Chronicie Sunday 6/12 Sunday Sopt.
Full page - “Pique Knit" 12 page - Horme
Friday 4/22
Full page - "Swim" Sundzy Sept Sunday 12/11
LA Times 12 page - Home Full page
Sunday 4/24 Sunday 6/12
Full page - "Swim” Full page - “Pique Knit*
Sunday 6/5
1/2 page - TAILORED
— ]
Sunday 4/24 Sunday 6/12 Sunday $/18 Sunday 10/2 Sunday 12/11
Miami Herald Full page - “Swim* Full page - "Pique Knit" 1/2 page - "Pants" 1/2 page - "Suits™ Full page
~—m ]
Monday 277 Sunday 4/24 Sunday 6/12 Sunday © 14 Sunday 9/18 Sunday 10/2 Sunday 11/20 Sunday 12/11
New York Times SPREAD - SPORTSWEAR Full page - "Swim™ Full page - "Pique Knit* 72 page - Home 112 page - "Pants™ 172 page - "Suits" Full page Full page
“Teaser Campaign”
Sunday 6/5
112 page - TAILORED
- ]
Sunday 4/24 Sunday 6/12 Sunday Sept. Sunday 12/11
San Francisco Chronicle Full page . "Swim"” Full page - "Pique Knit" i'2 page - Home Full page
—_—
Sunday 4/24 Sunday 6/12
Seattle Postinteliegencer Full page - "Swim" Full page - "Pique Knit*
—_ ]
Sunday 6/12
St.Louis Post Disptach Full page - "Pigue Knit"
Sunday 6/5
172 page - TAILORED
Monday 217 Friday 6/10 Friday 9/16 Friday 11/418 Sunday 12/9
Wall Street Joumal 2 1/2 PAGES - SPORTSWEAR Full page - "Pique Knit* 1/2 page - "Pants” Full page Full page
"Teaser Campaign™
Friday 3/30
Sunday 6/5 1/2 page - "Suits"
112 page - TAILORED
—_—_ ]
Washington Post Sunday 5/15 Sunday 6/12 Sunday: 87 STEy IS Sunday 10/2 Sunday 12/11
. EWMEE\‘\[IIA{%%«‘ /2 page - Home 12 page - "Pants” 12 page - "Suits" Full page

Sunday &/5
1/2 page - TAILORED




NAUTICA 2005 MEDIA CALENDAR

PUBLICATION
ERIDES
400.0

¥
CANADIAN HOUSE&HOME E

500.0

NOVEMBER |
o_...m.u_«"

SEPTEMBER OCTOBER

APRIL | MAY ] JUNE | JuLY AUGUST
on-sale: 411

COASTAL LIVING
700.0

COSMOPOLITAN
1,000.0

w%%a_.m SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR PA AILORED PA AILORED PAGE - SPORTSWEAR
.0

W._..nw 3 PAGES - SPORTSWEAR 3 PAGES - SPORTSWEAR 3 PAGES - SPORTSWEAR 3 PAGES - SPORTSWEAR

DOMINO
400.0

ELLE
950.0

ELLE DECOR
450.0

9/4 issue 1012
FORTUNE PA AILORED PREAD - TA
900.0

11/27- Fortune/In Style issue
PA AILORED

GLAMOUR
1,000.0

PAGE - SPORTSWEAR

GQ 1 + 8-PG INSERT - SPORTSWEAR| SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR PAGE - SPORTSWEAR SPREAD - TAILORED/EYEWEAR SPREAD - SPORTSWEAR 4-PG COVER GATE - SPORTSWEAR

750.0 Top 10 DMA's

SPREAD - TAILORED

HOUSE & GARDEN PN
775.0

T RN

R ol e RS

PREAD O POR AR DA 0 POR A

INSTYLE 1 + 4.PG INSERT - SPORTSWEAR| 1 + 8-PG BOOKLET - SPORTSWEAR PREAD - WO POR AR NATIONAL NATIONAL
1,500.0 National National NATIONAL S ) )
PAGE - WOMEN'S SLEEP

T

Fall Issue

IN STYLE WEDDINGS
700.0

PG GATE - WOWMENS SPORTSWEAN

LUCKY
NATIONAL

1,000.0

PAGE - WOMENS SPORTSWEAR
NATIONAL

MARIE CLAIRE ST L e ..~ PAGE - WOMENS SPORTSWEAR
a.ooo.o Z>._._OZ>_..

MEN'S HEALTH SPREAD - SPORTSWEAR PAGE - SPORTSWEAR PAGE - SPORTSWEAR a AILORED PAGE - SPORTSWEAR
1,625.0 :

D
OPRAH 1+ 4-PG INSERT - SPORTSWEAR| 1 + 8-PG BOOKLET - SPORTSWEAR P R O POR AR REGIONAL- TX,PA,NC,FL, OH, GA
2,000.0 Top 10 DMA's National REGIONAL- TX,PANC,FL, OH, GA ]
PAGE -WOMEN'S SLEEP

10/2
. PAGE<WOMENSSLEEP
10/16
U PRGE-WOMENS SLEEP
10/30 issue
PAGE - WOMEN'S SLEEP
REGIONAL- TX,PANC/FL, OH, GA

3/3 - "Style Watch” 8/4 - Style Watch
PEOPLE PAGE - SPORTSWEAR 6/19, on-sale 6/9 SPREAD - WOMENS SPORTSWEAR
3,800.0 PAGE - SPORTSWEAR NATIONAL

9/25 - Best & Worst Dressed
PAGE - WOMENS SPORTSWEAR
REGIONAL- TX,PA,NC,FL, OH, GA

6126, on-sale 6/16 - Bachelor Issue EMMY DAILY - 8/27
PAGE - SPORTSWEAR PAGE - SPORTSWEAR

REAL SIMPLE [ SRR WO 7
1,300.0

RAGEHORE a0

5/18 - 1,000th Cover issue (on-sale 5/5)
ROLLING STONE SPREAD
1,200.0

473- Baseball Preview B/14 issue 12118




NAUTICA 2008 MEDIA CALENDAR

2512008
PUBLICATION MARCH JUNE JULY | AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
“PAG 10/2- NHL Preview PAGE - SPD
B2t PAGE - SPORTSWEAR
FAGE
8128 issue 9/25 - College Pro-Football
ol PAGE P, = RT. R

Tooog- = LEISURE 'SPREAD - SFORTSWEAR r\ PAGE - SPORTSWEAR PAGE-SPORTSWEAR

VANITY FAIR + 8-PGINABRT » BRORTSWEAR PAGE - SPORTSWEAR SPREAD - SPORTSWEAR PAGE - SPORTSWEAR PAGE - SPORTSWEAR

1,000.0 Top 10 DMA's

VOGUE . S 3 o

1.150.0 REGIONAL-NY ONLY

REGIONAL

LOCAL MAG'S = 0 POR EAD - o POR AT

Boston Mag, Cincinnat Mag, indianapolis Mag, Boston Mag, Cincinnati Mag, Indianapolis Mag,
Jacksonville Mag, Louisville Mag, Pittsburgh Mag, Jacksonville Mag, Louisville Mag, Pittsburgh Mag,
Richmend Mag, St. Louis Mag, Texas Mnthly + Richmond Mag, St. Louis Mag, Texas Mnthiy +
Tx Mnthly Fashion issue Tx Mnthly Fashion Issue
TRADE
3/6 4124
PAGE - SPORTSWEAR PAGE - SPORTSWEAR
Stan Gellers Tribute
3/6

PAGE - SPORTSWEAR
3/1
PAGE - WOMENS SPORTSWER

NEWSPAPERS

3/5

NEW YORK TIMES PAGE - SPORTSWEAR

6/9

I

3/3
WALL STREET JOURNAL PAGE - SPORTSWEAR

REGIONALS
-Atfanta, Boston, Char,, Chicago, Miami,
-LA, San Fran, Seatfle, DC

COLLEGE PROGRAM
Baylor, gw, Georgetown, JM, UC Berk
Uof FL, UofGA, Notre Dame, Vanderbitt

PAGE - SPORTSWEAR

6/9
PAGE - SPORTSWEAR

Friday 12/8
1/2 PAGE - SPORTSWEAR
Sunday 12/10
1/2 PAGE - SPORTSWEAR
Friday 12/8
1/12 PAGE - SPORTSWEAR

2X'S PER WEEK FOR 2 WKS

2X'S PER WEEK FOR 2 WKS




NAUTICA
PRELIMINARY MEDIA DETAIL
2007
PUBLICATION FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECMBER
ALLURE
BEST LIFE PA AILORED PA AILORED
] [R—
BRIDES - T T
BUSINESS 2.0 PA ALORED PA AILORED
CANADIAN HOUSE
AND HOME
COASTAL LIVING % T
—
COOKIE
DETAILS SPREAD - M. SPORTSWEAR | 4-PG INSERT . M. SPORTSWEAR PA AILORED PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PA AILORED PAGE - z:w_ﬂmmqmsm%
Collection Crew Orange Vintage
PAGE - FRAGRANCE -
— ]
DIG SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR SPREAD - SPORTSWEAH SPREAD - SPORTSWEAR
— ]
DOMINO
ELLE LTSS FRAGRANCE T
— ]
ELLE DECOR [ TRRBESHONE.
3/12 - Fantasy MLB 4/9 - MLB Preview
ESPN i y
T 0729 T2
FORTUNE PA AlLORED PA Al ORED PA ALORED PA Al ORED
—_— ]
GQ SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR PA AILORED SPREAD - M. SPORTSWEAR PAGE- M. SPORTSWEAR SPREAD - M. SPORTSWEAR | 4 PAGES - M. SPORTSWEAR 4-PG GATE r.s_.. %vowqms\m%
Collection Crew Orange Blue Vintage Vintage oliday
PAGE “FRAGRANCE 7.7 PA AR
GOLF DIGEST SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR
Crew Crew Orange Blue
GOLF DIGEST INDEX PAGE - M. SPORTSWEAR
HOUSE & GARDEN [ L AR HONE 3 ﬂﬂmgﬂﬁgﬂﬂ
PRER POR AR oA POR AT e e - ol PREA POR AR PA POR AR SPREAD - M. SPORTSWEAR
IN STYLE D G O e I RAGE AHONE T ~ ~ Holiday
SPRING ISSUE _FALLISSUE
IN STYLE WEDDING P PAERAE Ty R IR AT T EONE
LUCKY PA POR AR P2 POR AR
MARIE CLAIRE PREAD POR AR PA POR AR PA POR AR PA POR AR
MAXIM
MEN'S HEALTH SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR | SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PA AR SPREAD - M.SPTWRWATCHES SPREAD - _.M_\_n.v mhoﬂ.mém%
Coliection Crew Orange Blue 12
MEN'S HEALTH LIVING TUPAGE “ERAGRANGE -
MEN'S JOURNAL 1‘/ . i
PA POR AR PA POR AR 245 PA POR AR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR
OPRAH - = = B Holiday Holiday
8/17 EMMY DAILY 10/22 11/26 - Sexiest man 12/3- Holiday Gift uide

PEOPLE \

PAGE - M. SPORTSWEAR

PAGE - M. SPORTSWEAR

PAGE - M. SPORTSWEAR

PAGE - M. SPORTSWEAR




NAUTICA
N_uxm_.__s_z>w< MEDIA DETAIL
007

ﬁmb@:oz FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECMBER
ALLURE

BEST LIFE PA AILORED < oA AL ORED

BRIDES -

BUSINESS 2.0

PEOPLE

PAGE - M. SPORTSWEAR

PAGE - M. SPORTSWEAR

CANADIAN HOUSE Jvﬁl@ bgaﬂﬂw £ (PR T
AND HOME . i =
COASTAL LIVING RIS Rt
COOKIE
DETAILS SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR PA AILORED PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - TAILORED PAGE - M. SPORTSWEAR
Collection Crew Orange Vintage Holiday
PAGE - FRAGRANGE = _
DiG SPREAD - SPORTSWEAR | SPREAD - SPORTSWEAR BPREAD - SPORTSWEAR SPREAD - SPORTSWEAR
DOMING [ PRGN HOME -~ 73 AGE: ZHGN
ELLE . _SS:FRAGRANGE
ELLE DECOR RN, o S PAGE < HONE < HONE =583
3/12 - Fantasy MLB 4/9 - MLB Preview
ESPN o ‘ :
10729 11712
FORTUNE PA AILORED PA AILORED PA AILORED PA AILORED
GaQ SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR PA AILORED SPREAD - M. SPORTSWEAR PAGE- M. SPORTSWEAR SPREAD - M. SPORTSWEAR | 4 PAGES - M. SPORTSWEAR 4-PG GATE - M. SPORTSWEAR
Collection Crew Orange Blue Vintage Vintage Holiday
PAGE - FRAGRANGE ™. .~ i R
GOLF DIGEST SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M, SPORTSWEAR PAGE - M. SPORTSWEAR
Crew Crew Orange Blue
GOLF DIGEST INDEX PAGE - M. SPORTSWEAR
HOUSE & GARDEN T HAGE SHOR E<HOWE ARG INSERT S HOME T
INSTYLE PREAD POR AR PA POR AR . IPAGES MOWE. > TE POR AR PA POR AR SPREAD rs SPORTSWEAR
= PACE-HOME . .- oliday
SPRING ISSUE <. FALLISSUE
IN STYLE WEDDING PASE-HOME: L PRGESHOME T T
LUCKY PA POR AR PA POR AR PG GA POR A
MARIE CLAIRE 7 POR = oA POR AR
MAXIM
MEN'S HEALTH SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR | SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR P2 AR SPREAD - M.SPTWRWATCHES|  SPREAD - M. SPORTSWEAR
Collection Crew Orange Blue Holiday
MEN'S HEALTH LIVING PAGE - FRAGRANGE
MEN'S JOURNAL S5-FR
OPRAH oA POR R PA POR AR P POR AR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR
Holiday Holiday
ST EMMY DAILY 11/26 - Sexiest man 1273- Holiday Gift Guide

PAGE - M. SPORTSWEAR

PAGE - M. SPORTSWEAR




NAUTICA
PRELIMINARY MEDIA DETAIL
2007
PUBLICATION FEBRUARY MARCH APRIL MAY JUNE AUGUST SEPTEMBER NOVEMBER DECMBER
e e, e e, e 7
6/11 Holiday Holiday
PEOPLE- Style Watch PREAD POR AR POR AR =T S
REAL SIMPLE [T PAGE HONE = - ,.
SELF ' 35-FRAGRANGE ™/ - 1 SS-FRAGRANGE PAGE - W. SLEEPWEAR
2/14 - STSWIMSUIT ISSUE 3/19- NCAA Preview 4/2- NCAA Final Resuits 5/28- Preakness Stakes 7/2- Summer Double Issue 8/6 - Fantasy Football .
SPORTS ILLUSTRATED SPREAD - M. SPORTSWEAR PAGE - M, SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR 11/19 issue 1217
Crew Crew Crew Blue PAGE - M. SPORTSWEAR
12110
SISELECT SISELECT SISELECT SI SELECT PAGE - M. SPORTSWEAR
TRAVEL & LEISURE PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. m—.uo_ﬁ.mssm.pw
Collection Crew Crew Orange Vintage Holiday
VANITY FAIR SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR
Collection Crew Orange Vintage Holiday
VOGUE P R POR AR
NEWSPAPER
Sunday 3/11 Friday 6/8
NEW YORK TIMES 1/2 PG SPREAD 1/2 PAGE
CREW Orange
Friday 3/9 Friday 6/8
WALL STREET JOURNAL 1/2 PG SPREAD 1/2 PAGE
CREW Orange
Friday March 30 Friday April 13
TAILORED TAILORED
Sunday 3/11 Sunday 4/15
REGIONAL 1/2 PG SPREAD 1/2 PG SPREAD
CREW CREW
- LA, St. Louis - Boston, Minneapolis
QUTDOOR
318 BUSES 50 PHONE KIOSKS 50 PHONE KIOSKS
REGIONAL - All boroughs NY NY
50 PHONE KIOSKS 37 Kiosks
- ny targeted CHICAGO
120-12/3
Targeting wm,m & rz.“_..w .ﬂmﬂm»:._n BBB 8 LNTs
ONLINE
ESPN
3/12-3122
3/19-4/20
100+ LOCAL
NEWS SITES
RADIO
3/19-4/8
ESPN
24 spots
3/12-3/22
Local Mkt
40 :30 sec promo's
10 :10 sec Sporiscenter Updates
MAXIM
40 lead-in Spots , 1 live airing
v

51216117
PITTSBURGH




NAUTICA
MEDIA DETAIL
2008

PUBLICATION

FEBRUARY

12.10.07
MARCH _ APRIL MAY JUNE

JULY

AUGUST

SEPTEMBER OCTOBER _ NOVEMBER

DECMBER

BEST LIFE

BRIDES

PAGE-HOME —

CANADIAN HOUSE

AND HOME

COASTAL LIVING

DETAILS

DOMING

ELLE DECOR

FORTUNE

GQ

GOLF DIGEST

INSTYLE

IN STYLE WEDDING

MEN'S HEALTH

MENS JOURNAL SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M.SPORTSWEAR PAGE - M.SPORTSWEAR
OPRAH SPREAD - M. SPORTSWEAR PAGE - W. SLEEPWEAR PAGE - M. SPORTSWEAR

6/16 issue
PEOPLE PAGE - M. SPORTSWEAR PAGE - W, SLEEPWEAR PAGE - M. SPORTSWEAR

Top 10 mkis
REAL SIMPLE SR RN THONS ORI SRR .. o CHOME T i U_‘.UMmm‘mr»UMmMMSmW
SELF PAGE -W. SLEEPWEAR
417 issue 5/51SSUE 6/2 issue
SPORTS ILLUSTRATED PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR
SELECT SISELECT SISELECT SISELECT
PAGE - M. SPORTSWEAR SISELECT SISELECT SISELECT
AVP AD

TRAVEL & LEISURE PAGE - M. SPORTSWEAR SPREAD- M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR
VANITY FAIR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR
OUTDOOR

SPAGEYHOME “ 17y

SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR

SR :.uu.zquNde.m«Q_Smi&“rﬂ

e TR SR TR M il

SPREAD - M, SPORTSWEAR

PAGE - M. SPORTSWEAR

SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR

PAGE - M. SPORTSWEAR

PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR

SPREAD - M. SPORTSWEAR

SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR

SPREAD - M. SPORTSWEAR PAGE- M. SPORTSWEAR

PA AR PA AILORED PA AlLORED

PAGE - M. SPORTSWEAR

PAGE - W. SLEEPWEAR

FALL ISSUE

Loty

PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M.SPORTSWEAR

D2 NI

SPREAD - M. SPORTSWEAR
Holiday

4-PG GATE - M. SPORTSWEAR

SPREAD - M. SPORTSWEAR

SPREAD - M. SPORTSWEAR

REGIONAL

50 PHONE KIOSKS
- ny targeted

NY + 4 MKTS

NY +1 MKT

] il

—




’ R
NAUTICA 2004 MEDIA CALENDAR :

TOTAL TOTAL
i i 1 ;
[EUBLICATION N TEE MARCH | APRIL ] [ JUNE JuLy | AUGUST | SEPTEMBER OCTOBER NOVEMBER __ DECEMBER _ Circulstion |mpreasion Gircytation Impregsions »
BLENDER [ 750,000 1,620,000 3000000 7,280,000
BRIDES 383000 8432000 _ _ 3000 _ 8432000
CAMADWWHOUSERWOME | 4 e e T T T T T T —— T T T 500,000 2,500,000 1,000,000 5,000.000
40 300,000 4,500,000 600,000 3,000,000
fnch we)
pETALS spread - Sportswear 4+4-pg Insert - Sportswear 442,000 975,000 884,000 1,850,000
National
e 898,000 4,671,000 1,896,000 5,342,000
ELLE DECOR 498,000 1,612,000 1,494,000 4,836,000
Top 1D DMA'S
- 1,500,000 9,700,000 4,500,000 29,100,000
W30 - Colege Footosl
ESQUIRE 1+4-pg Insert- Sportswear 706,000 2,895,000 1,412,000 5,780,000
Top 10 DMAS
" 1,146,000 4,918,000 2,282,000 £,838,000
FORTURE page- Sportswear 874,000 3,977,000 2622000 11,931,000
1213 maum
- 1,000,000 4,000,000 4,000,000 4,000,000
GOURMET 881,000 5,482,000 1,962,000 10,984,000
- page + 1/3- Sportswear 1+4-pg Insert- Sportswear E 1+4-pg Insert- Sportswear 4-pg gate- Sportswear 871,000 5,795,000 6,087,000 40,565,000
Top 10 DMA'E. Tep 10 DMA'S “Man of The Year"
HARPER'S BAZAAR T —— 692,000 2,935,000 692,000 2,935,000
HOUSE BEAUTIFUL 885,000 7,004,000 1,770,000 44,008,000
HOUSE & GARDEN 932,000 14,104,000 1,864,000 28,208,000
e spread - Sportswear R II AP AR Top 10 DMA'S 5 1,726,000 9,279,000 13.808,000 74,232.000
IN STYLE HOME 500,000 2,500,000 500,000 2,500,000
INTERVIEW 200,000 700,000 600,000 2,700,000
MAXIM 2,437,000 13,018,000 12,185,000 £5,090,000
MEN'S HEALTH spread - Sportswear 1+4.pg insert- Sportswear 1,765,000 10,728,000 5,205,000 32,187,000
Top 10 DMA'
MODERN BRIDES 363,000 6,432,000 363,000 6,432,000
NEW YORK TIMES MAGAZINE PO 1 11 - 3% 11 1 ) IS | page - Sportswear e 4-pg Cover gatefold - Sportswear 1.723.000 6,046,000 12,061,000 35,322,000
34 MEOT L28) PR 14
NEW YORKER spread - Sportswear 1,033,000 3,480,000 3,089,000 90,440,000
Q29 Fashion sus
OPRAH 2,262,000 16.000,000 £,786,000 48,000,000
ouT 100,000 300,000 100,000 300,000
Pos2as
REAL SIMPLE 1,968,000 6,280,000 5,804,000 18,840,000
ROLLING STONE 52 - Feoll Feshion 1,394,000 10,953,000 6,870,000 54,765,000
10/28 - Gaming lsava 11111 - Car Guida Issve 128 - 500 Graatest Singles
930 . 50 Yrs of Rock/Prokos
SEVENTEEN 2,006,000 7,987,000 2,006,000 7,887,000
SG MAGAZINE 55,000 550,000 110,000 1,100,000
SPORTS ILLUSTRATED page - Sportswear page - Sportswear 3,372,000 20,777,000 16,880,000 103,885,000
814 . French Open 2ns
S| ON CAMPUS & 1,000,000 5,000,000 4,000,000 20,000,000
STUFF [Il\hlllil?ﬁrabli\%lllll«glltdg\
reenPEOPE 0 1 _ - S—— e e — 1,587,000 7,705,000 4761000 23,415,000
R ——e— === -7
TEEN voGUE ] 000 21320 00 2133500
AL FAMLY ] 300000 150,060 00,000 1500000
TRAVEL & LEWSURE _ _ pags + 473- Spustawenr apread - Sportvereet aad - Spartewear 144-50 v Sportewesr 1,045,000 4,780,000 4,180,000 19,040,000
ca Top 30 OMAD .
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NAUTICA 2004 MEDIA CALENDAR TOTAL " TOTAL
PUBLICATION "
PUBLICATION JAN TEB MARCH APRIL MAY et UNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER roulation Imprassions ircylation imprespions
v FAR Tor 10 DMAS 144-pg Ierd- Spocteweer 1,125,000 8,086,000 6,750,000 98,518,000
Top Y0 DMAS
TALS 008 boaktet - Sportoweer 130000 700 | _ _ X000 150000
IIIIIII L T = T
= I s SRR B spread - Sportswear page - Sportswear 1+4-pg insert- Sportswear 1,183,000 10,477,000 5,965,000 52,385,000
—— T Tep 100MA'S
page - Sportswear
VOGUE MAN - onsert
ua - Wvoa;
THE WEEK ReBR (217 (7 ) 4-pg cover gate - Sportswaar 300,000 1,385,000 1,200,000 5,560,000
10720 rssue s 1273 s
1n2 s
o
UTDOOR “ JAN FEB MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
NEW YORK CITY BILLBOARD - Midtown Turnel
o E7 44,400,000
sportswear sportswear sportswear eart sportewear sportswear sportzwear Jeans. Sportswear Sportswedr
ST. LOUIS BB - (opposita May Corp. HQ) -
OTHER: tafiored
|QTHER:
DALLAS 9,400,000
FREDRICKSBURG 800,000
HOUSTON
3,800,000
LAREDC
400,000
LOS ANGELES
MiAM 600,000
SAN DIEGO
7,400,000
ST. LOUS
|MALLS: 19,200,000
VARIOUS MKTS 3,800,000
NEWS JUNE e Ay, 0T
PAPERS JAN FEB MARCH APRIL MAY JUNE JULY, AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
Sunday, 1477
“Father's Day” Campaign RREAIEF) 07 310, 4 TR
Friday, 61 “Rigger™ Campaign Friday, 10122 Friday, 11112
Atanta Journal Constitution Sportswear - Ful page Sunday, 87 “Outerwesr® - Full page “Polas Fieeca” - Full page 629,505 3,147,525 5665545 28,327,725
Sunday, 6113 Sunday, 10724 Sunday, 11/14
Sportswear - insert “Outerwe™ - insert "Polar Fleeca™ - insart
Sunday, 1177
“Father's Day” Campaign s peryy
Friday, 611 Friday, 11112
Boston Globe Sportswaear - Full page Sunday, 1073 *“Polar Fleeca™ - Full page 885,575 3,427,875 6,855,750 34,278,750
e Sunday, 11114
Sunday, 6113 “Polar Flesce” - insert
Sportswaar - Insert ml. Sunday, 11/21
L0003
Sunday, 11128
Chariotte Observer .uoim;n.s 1 :h.w _— 278,573 1,302, 557,145 2785.7%0
Sunday, 11114
“Polar Fiaece™ - Insert
“Father's Day” Campaign
chicago Trib Friday, 6111 “Rigger” Campaign Friday, 10122
90 Tribtne Sportswear - Fult page Sunday, 8/8 ~Polar Fleece” - Full page 1,002,208 501,890 7.016,786 35,083,530
VSR A (T e 1 e SRR
Sunday, 13 Sunday, 10124
Sportswear - insert “Polar Fleace” - Insart
Houston Chrenicle Friday, 11112
“Polar Fleece” - Full page 549,300 2,748,500 543,300 2746,500
Friday, 123
“Father's Day” Campalgn *Outarwear”- Full page
LA Times Friday, 6/11 *Rigger” Campalgn Sunday, 12/5
me Sportswear - Full page Sunday, 8/8 Sunday, 103 “Owutarwear” - Insert 1,361,000 6,805,000 18,054,000 95,270,000
B FiTs] Sunday, 12/12
Sunday, 613 SIRET 1 R it
Sportswear - Insert Sunday, 12/19- LA Tines Mag.
"Outerwear” - spread
Sunday, 12119
“Father's Day" Campaign
Wednesday, 69
Sportswear - Full page “Rigger" Campaign
Miami Herald Sunday, 6113 Sunday, 818 447,328 2236,630 3,131,282 15,656,410
Sportswear - insert R AR
Wednesday, 6/16 e e — i
Sportswear - Fult page - ;
1111111111 lJlmnn.u«amBh\{Jll||||]1\]J“1
— ————— -7 - - Sunday, 1117
“Father's Day” Campalgn “Outarwear™ - Inswrt page
Friday, $111 “Riggas™ Campaign
Naw York Times Sportewenr - eurt Sunday, 813 Friday, 10/22 Sunday, 147 1,723,000 5,045,000 17,230,000 50,480,000
Wednesday, 6/16 | Sunday.iizs ]
Sparteweer - nsert Sunday, 10/24 Pl " 2
“Poler Petes” - Pl page
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NAUTICA 2004 MEDIA CALENDAR TOTAL TOTAL
PUBLICATION —JAN TEE
o — - — HARCH, APRI MAY JUNE____ JuLy AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER Girculation \mprespions Cirgulstion Impressipns
Phitadeiphia Inguirer *Rigger” Campaign
Cil 350,000 1,250,000 700,000 2,500,000
R S S e “Father's Day” Campaign |
 eenFrameoemone — —~— 1T -~ ~— -~~~ """~ 77 Friday, 8111 *“Rigger" Campalgn
Sportswear - Insert Sunday, 8/8 Friday, 11112 Sunday, 12112 553,883 2,769,150 3,877.881 19,384,050
“Polar Fleece" - Fuil page R B N T 1 YRRk
Sunday, 6113
Sportswear - Full Page Sunday, 11114
“Polar Fieace™ - Insert
Sunday, 1177
G AR L A
Seattie Post/Intellegencer .w_u%l“nunn-s.. ritay. 1112 485,830 2,329,150 1,883,320 9,316,600
unday, Y.
R e ] “Polar Flecse" - Fulpage
Sunday, 1114
“Polar Fleece™ - insert
Fricay, 11712
“Polar Fleece” - Full page
St Louls Post Disptach 454,938 227459 1,819,902 9,093,960
Sunday, 10/, Sunday, 1314
BN 1 “Polar Fleece™ - Insert
“Father's Day” Campaign Friday, 1112
Wall Street Journal Friday, 6/11 “Polar Fieece" - Full page Friday, 12/3 2,130,000 3,718,000 8,520,000 14,876,000
Sportswear - Full page “Outerwear” - Full page
Friday, 19118
Friday, 6/13 “Outerwear" - Full page
Sportswear - Fult page
Washington Post “Father's Day™ Campaign
Friday, 6114 “Rigger” Campalgn 4,030,000 5,150,000 13,390,000 66,950,000
Sportswear - Full page Sunday, 878
Sunday, 6/13
Sportswear - Insert

239,630,002 1,303,021,655
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NAUTICA 2005 MEDIA CALENDAR TOTAL TOTAL
IPUBLICATION _ JANUARY FEBRUARY MARCH APRH MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER Circulation  lmpressions Circylation Impressiont
i - LAUCUST SRR —NOVEMDEE,
BLENDER SPREAD- JEANS SPREAD- JEANS PAGE - JEANS 750,000 1,820,000 2,250,000 5,460,000
e PAGE - HOME ) 363,000 6,432,000 383,000 6,432,000
ovemeo = - o
CANADIAN HOUSERHOME S DU SR bt B i i R SPREAD - HO . SPREAD - HOWE 500,000 2,500,000 1,000,000 5,000,000
COASTAL LIVING SPREAD - HOME SPREAD - HOME 704,000 3,269,000 1,408,000 6,538,000
"Style Issue”
COSMOPOLITAN PAGE - SWIM 2,683,000 17,241,000 2,693,000 17,241,000
DETAILS AUNCH SPREAD - SPORTSWEAR 4-PG GATE - TAILORED PAGE - TAILORED SPREAD - HOLIDAY 442,000 975,000 2210,000 4,875,000
DomiNe PAGE - HOWE PAGE - HOI E 500,000 2,500,000 4,000,000 5,000,000
ELLE PAGE - SWiM PAGE - SWIM 998,000 4,671,000 1,996,000 8,342,000
ELLE DECOR PAGE - HOWE SPREAD - HOwE 498,000 1,612,000 996,000 3,224,000
FHM SPREAZ- JELNS PAGE - JEANS SPREAD - JEANS PAEE . JEANS 1,146,000 4,919,000 4,584,000 19,676,000
9/19- Anniversary issue 10/31 11128
FORTUNE PAGE - TAILORED SPREAD - TAILORED PAGE - TAILORED 874,000 3,677,000 2,622,000 11,831,000
CV2/P1
GIANT SPREAD - JEANS SPREAD - JEANS 3.pG GATEFOLD - JEANS 1,000,000 4,000,000 3,000,000 12,000,000
GLAMOUR PAGE - SWIM 2,271,000 12,369,000 2,271,000 12,369,000
Top 10 Mkts
Ga G INSERT- CAMP. LAUNCH SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR SPREAD + 4-PG BKLT- JEANS B-P AP FA AP SPREAD - EYEWEAR/SPORTS) SPREAD - TAILORED 4-P A OLIDA 871,000 5,785,000 6,968,000 46,360,000
A Nt e
i, P T R e y
HOUSE BEAUTIFUL PAGE - HOWE PAGE - HOW.E 885,000 7,004,000 1,770,000 14,008,000
HOUSE & GARDEN SPREAD - HOWE PAGE - HOWE 932,000 14,104,000 1,864,000 28,208,000
IN STYLE SPREAD - SPORTSWEAR |4PG COVER GATE - SPORTSWEAR SPREAD - SPORTSWEAR PAGE -4CIE PREAD - HOLIDA 1,728,000 9,279,000 10,356,000 55,674,000
IN STYLE WEDDINGS PAGE - HOWE 650,000 3,250,000 650,000 3,250,000
LUGGAGE ADVETC AL
LUCKY PAGE - SWIM PAGE - SWIM 1,122,000 2,560,000 2,244,000 5,120,000
MARIE CLAIRE PAGE - SWIM 923,000 3,352,000 ©23,000 3,352,000
MAXIM SPREAD - JEARS PAGE - JEANS SPREAD - JEANS PAGE - EYEWEAR PAGE - JEANS PAGE - JEANS 2,437,000 13,018,000 14,622,000 78,108,000
cv4
MEN'S HEALTH 8-P R AL'P. LA SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR PAGE - EYEWEAR PAGE - TAILORED SPREAD - SPORTSWEAR 1,765,000 10,729,000 10,590,000 64,374,000
Dec/Jan issue
MODERN BRIDES PAGE-HIIVE 363,000 6,432,000 363,000 6,432,000
on-saie; 1018
9/18 - Men's Fashion
NEW YORK TIMES MAGAZINE PAGE - TAILORED 1,723,000 5,046,000 3,446,000 10,082,000
OPRAH 1 _ _SPREAD-HOw: - L -Pi32 W, SLEEPWEAR —1— — TPABE* E -t »manI.Slo 16,000,000 9,048,000 84,000,000
11111111 - o SR SR 6/13 - “Hollywood Daily” 1013 P 1 AN "
PEOPLE PAGE - SPORTSWEAR PAGE- W. SLEEPWEAR PA OL DA A A 3,765,000 41,351,000 18,625,000 206,755,000




Charlotte Observer

Chicago Tribune

Houston Chronicie

Full page - "Pique Knit”"

Sunday 6/5
1/2 page - TAILORED

1/2 page - Home

1/2 page - "Pants”

1/2 page - "Suits"

NAUTICA 2005 MEDIA CALENDAR e
ELeuCATION LANARY FEBRUARY MargH i e SERTEMBER e 0STOER NOVENBER 2 -
REAL SIMPLE SPREAD - HOME PAGE - HOWE
3/10 issue 9/8- Fall Fashion issue 106 12115
ROLLING STONE SPREAD - JEANS SPREAD - JEANS SPREAD - JEANS SPREAD - JEANS
2/18 - Swimsuft Issue 7 W 1< W (205, 55" i &5
SPORTS ILLUSTRATED sPReAD:YEARRR |0 e - — = T 7 7 7 "PAGE-SPORTSWEAR PAGE - SPORTSWEAR PA OLIDA P OLIDA
—_ - — —_——— —_— L - - — = 7 T T T Arbwq Ny
STUFF SPRELD - JELNS SFRELD - JEANS SPRELD- JEANS
CV2/P1
11/21 12/12 - "Pictues of the Year"
TIME PA OLIDA P DA
i =
TRAVEL & LEISURE SPREAD - CAYP. LAUNCH SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR LUGGAGE ADVETORIAL PAGE - SPORTSWEAR PAGE - SPORTSWEAR
*'Yachting Portfolio™
VANITY FAIR R 1+ 8-PG MAP- FALL CAWP PAGE - HOWE PG FOLDO RT - HOLID
VOGUE PAGE - SWIM
6/10 issue 8/26 10114 11/4 12/2
THE WEEK PAGE - SPORTSWEAR PAGE - TAILORED SPREAD - SPORTSWEAR PAGE - TAILORED PREAD - HOLIDA
Cv4 C2/P1 cv3
\TRADE _ JANUARY FEBRUARY MARCH JUNE AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
=77 e u3 LS Sl o 3
ONR PAGE - TEASER PAGE - SPORTSWEAR
27
THE DAILY SPREAD - TEASER
217 12/13
WWD PAGE - TEASER PAGE - SPORTSWEAR
QUTDOOR JAN FEB MARCH JUNE AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
NEW YORK CITY 2=, s TOBEFR
MIDTOWN TUNNEL BILLBOARD
a7 sportswear Sportsweat sporiswear sportswear sportswear Jeans sportswear taliored sporiswear
MOBILE TRUCKS 27 - 5 Moblie Trucks
JAVITS CENTER EYEWEAR
Z Bus Shelters
1 Bilboard
50 Buses
NEWSPAPERS JAN FEB MARCH JUNE AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
Sunday 6/12 Sunaay 87 Sunday 12/11
Atlanta Journai Constitution Full page - "Pique Knit" 172 page - Home Full page
Boston Globe Sunday 6/12 Sunday 87 Sunday 9/18 Sunday 10/2 Sunday 12/11

Fuli page

Sunday 6/12
Full page - "Pique Knit”

Sunday 9/18
1/2 page - "Pants”

Sunday 1012
1/2 page - "Suits"

Sunday 6/5
Full page - “Pique Knit"

Sunday 8/12
Full page - "Pique Knit"

Sunday 87

1/2 page - Home

Sunday 1211
Full page

Sunday 6/12
Full page - "Pique Knit"

Sundzy Sept.
12 page - Home

Sundsy 6/12

Sundey Sept.
1/2 page - Home

Sunday 1211
Full

TOTAL TOYAL
jrcylation  lmpressions ircytati ImpEsDE
1,968,000 6,280,000 3,936,000 12,560,000
1,364,000 10,853,000 5,576,000 43,812,000
3,372,000 20,777,000 16,860,000 103,885,000
1,298,000 5,438,000 3,894,000 16,314,000
4,218,000 21,445,000 B,438,000 42,890,000
1,045,000 4,760,000 6,270,000 28,560,000
1,125,000 6,086,000 5,625,000 30,430,000
1,183,000 10,477,000 2,386,000 20,854,000

300,000 4,395,000 1,500,000 6,975,000
15,824 79,120 31,648 158,240
25,000 125,000 25,000 125,000
42,000 210,000 84,000 420,000

54,600,000

629,505 3,147,525 2,518,020 12,590,100
685,575 3,427,875 4,789,025 23,885,125
278,573 1,392,865 835,718 4,178,585

1,002,398 5,011,890 4,008,582 20,047,080
540300 _ 2748500 — — —+098800 — — ~SATID

1,361,000 6,805,000 8,166,000 40,830,000
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NAUTICA 2005 MEDIA CALENDAR TOTAL TOTAL
(EUBLICATION JANUARY FEBRUARY MARCH MAY JuLy AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER Circulation  mpressions Circulation Impressiong
T — S S—— P — s it -t T S S e
Sunday 6/5
112 page - TAILORED
— e ] .
Miami Sunday 4/24 Sunday 6/12 Sunday 9/18 Sunday 1012 Sunday 12/11 - .
ami Heratd Full pags - “Swim® Full page - *Plgue Knk™ 112 page - "Pants” 112 page - “Suite” T Full page 447,326 2,236,630 2,235,630 1,183,150
— L
N Monday 277 Sunday 4/24 Sunday §/12 Sungay 814 Sunday 9/18 Sunday 1072 Sunday 11/20 Sunday 12111
ew York Times SPREAD - SPORTSWEAR Full page - “Swim" Fuil page - "Pique Knit” 412 page - Home /2 page - "Pants" 112 page - “Suits” Full page Full page 1,723,000 5,046,000 15,507,000 45.414,000
"Teaser Campaign™
Sunday 6/5
112 page - TAILORED
—— ] ]
s . Sunday 4124 Sunday 6/12 Sunday Sept Sunday 12/11
an Francisco Chronicle Full page - "Swim" Full page - "Pique Knit" 12 page Heme Full page 553,983 2,769,150 2,215,832 11,076,600
]
Sunday 424 Sunday 6/12 465,830 2,229,150 931,660 4,658,300
Seattle Postfintellegencer Full page « "Swim" Full page - "Pique K
—_— ] - ]
) Sunday 6112 454,088 2,274,990 909,995 4,549,880
St.Louis Post Disptach Full page - "Pique Knit"
Sunday 6/5
1/2 page - TAILORED
—_— ]
Monday 277 Friday 6/10 Friday 9/16 Friday 11/418 Sunday 12/9
Wall Street Journal 2 1/2 PAGES - SPORTSWEAR] Full page - "Pique Knit" 1/2 page - "Pants* Full page Full page 2,130,000 3,718,000 14,910,000 26,033,000
"Teaser Campaign"
Friday 3/30
Sunday 6/5 112 page - “Suits"
12 page - TAILORED
—_— ]
Washington Post Sunday 5/15 Sunday 6/12 Sundzy 87 Sunday 9/18 Sunday 1012 Sunday 12/11
Full page - Sportswear Full page - "Pigue Knit" 1/2 page - Home 112 page - “Pants" 1/2 page - "Suits" Full page 1,030,000 5,150,000 7,210,000 36,050,000
Sunday 6/5

1/2 page - TAILORED

228,035,822

1,312,604,050
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TOTAL

TOTAL

NAUTICA 2006 MEDIA CALENDAR
PUBLICATION _ MAY JUNE JULY AUGUST OCTOBER NOVEMBER DECEMBER Circulation  |mpressions Circulation impressions.
on-sale: 4/11
BRIDES 353,000 6,432,000 1,452,000 25,728,000
cva
CANADIAN HOUSEAHOME 500,000 2,500,000 1,000,000 5,000,000
COASTAL LIVING 204 000 2285 2375000 T3.078,000
COSMOPOLITAN 2,693,000 17,241,000 2,693,000 17.241,000
DETAILS SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR PA AILORED PA AILORED PAGE - SPORTSWEAR 442,000 975,000 2,210,000 4,875,000
DOMINO T ¥ . 500,000 2,500,000 2,000,000 10,000,000
ELLE 998,000 4,671,000 958,000 4,671,000
ELLE DECOR g B TeR Ty 498,000 1,612,000 1,494,000 4,836,000
9/4 issue 10/2 11/27- Fortune/in Siyle issue
FORTUNE P AILORED PREAD - TAILORED PA AlLDRED 874,000 3,877,000 2,622,000 11,831,000
S—
GLAMOUR 2,271,000 12,369,000 2,271,000 12,369,000
sa PAGE - SPORTSWEAR
1+8-PG INSERT - SPORTSWEAR| SPREAD - SPORTSWEAR SPREAD - SPORTSWEAR PAGE - SPORTSWEAR PREAD ORED AR SPREAD - SPORTSWEAR 4-PG COVER GATE - SPORTSWEAR 871,000 5,795,000 7,838,000 52,155,000
Top 10 DMA's SPREAD - TAILORED
HOUSE & GARDEN \ N 53 SRS 932,000 14,104,000 3,728,000 56,416,000
| PREAD O POR AR PA O POR AR
INSTYLE 1+4-PG INSERT - SPORTSWEAR 1+ 8-PG BOOKLET - SPORTSWEAR NATIONAL NATIONAL 1,726,000 9,279,000 12,082,000 64,953,000
National National
. PAGE  WOMEN'S SLEEP <. % SRR
IN STYLE WEDDINGS 650,000 3,250,000 1,300,000 6,500,000
LUCKY PGGA 3] POR A¥ 1,122,000 2,560,000 2,244,000 5,120,000
NATIONAL
MARIE CLAIRE PA 0 POR AR PA 0 POR AR 923,000 3,352,000 2,769,000 10,056,000
NATIONAL NATIONAL
MEN'S HEALTH SPREAD - SPORTSWEAR PAGE - SPORTSWEAR PAGE - SPORTSWEAR PA AILORED PAGE - SPORTSWEAR 1,765,000 10,729,000 8,825,000 53,645,000
P = 0 POR AR
OPRAH 1+4-PG INSERT - SPORTSWEAR 1+ 8-PG BOOKLET - SPORTSWEAR P R 0 POR AR REGIONAL- TX,PA,NC,FL, OH, GA LA 53 5 o351 2,262,000 16,000,000 13,572,000 96,000,000
Top 10 DMA's National REGIONAL-TX,PANC,FL, OH, GA e
y < PAGE - WOMEN'S SLEEP
3/3 - "Style Watch 8/4 - Style Watch 10/2 _
PEOPLE PAGE - SPORTSWEAR 6/19, on-sale 6/9 PREAD G POR 9/25 - Best & Worst Dressed el ...ﬁﬂ.ﬂﬂd,:%mrmwv 3,765,000 41,351,000 33,885,000 372,159,000
PAGE - SPORTSWEAR NATIONAL PA 0 POR AR - 10116 ~
REGIONAL- TX,PANC,FL, OH, GA - v}wm.uiwg‘m@m SLEEP
6/26, on-sale 6/16 - Bachelor Issue EMMY DAILY - 8/27 10/30 issue
PAGE - SPORTSWEAR PAGE - SPORTSWEAR PA O P
= REGIONAL- TX,PANC,FL, CH, GA
REAL SIMPLE L 7.5 X101 R 1,968,000 6,280,000 7,872,000 25,120,000
5/18 -'1,000th Cover issue (on-sale 5/5)
ROLLING STONE SPREAD 1,394,000 10,953,000 1,384,000 10,853,000
4/3- Baseball Preview 8/14 issue 12/18
SPORTS ILLUSTRATED PAGE - SPORTSWEAR PAGE 10/2- NHL Preview PAGE - SPORTSWEAR 3,372,000 20,777,000 26,976,000 166,216,000
8/21 issue PAGE - SPORTSWEAR
PAGE
8/28 issue 9/25 - College Pro-Football 12/25- Yr End
PAGE PAGE - SPORTSWEAR PAGE - SPORTSWEAR
TRAVEL & LEISURE SPREAD - SPORTSWEAR PAGE - SPORTSWEAR PAGE - SPORTSWEAR PAGE - SPORTSWEAR 1,045,000 4,760,000 4,180,000 18,040,000
VANITY FAIR 1+8-PG _ﬂmmxw .Uw_ﬂow._.msm.kx PAGE - SPORTSWEAR SPREAD - SPORTSWEAR PAGE - SPORTSWEAR PAGE - SPORTSWEAR 1,125,000 6,086,000 5,625,000 30,430,000
op 1 's
VOGUE P FR O POR AR 1,183,000 10,477,000 2,386,000 20,954,000
REGIONAL- NY ONLY
REGIONAL
LOCAL MAG'S PA 0 POR AR PA O POR AR 4,908,505 37,316,596
Bostan Mag, Cincinnati Mag, Indianapolis Mag, Boston Mag, Cincinnati Mag, Indianapolis Mag,
Jacksonville Mag, Louisville Mag, Pitisburgh Mag, Jacksonville Mag, Louisville Mag, Pittsburgh Mag,
Richmond Mag, St. Louis Mag, Texas Mnthly + Richmand Mag, St. Louis Mag, Texas Mrthly +
Tx Mnthly Fashion Issue Tx Mnthly Fashion lssus
TRADE
3/6 4724
DNR PAGE - SPORTSWEAR PAGE - SPORTSWEAR 15,824 79,120 31,648 158,240
STan Geliers Tribute
3/8
WWD PAGE - wﬂwqugman 42,000 210,000 84,000 420,000
NEWSPAPERS
35 &9 Friday 12/8
NEW YORK TIMES PAGE - SPORTSWEAR PAGE - SPORTSWEAR 1/2 PAGE - SPORTSWEAR 1,721,000 4,617,000 6,884,000 18,468,000
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NAUTICA )

PRELIMINARY MEDIA DETAIL
2007
TOTAL TOTAL
PUBLICATION FEBRUARY ﬂ MARCH 4 APRIL _ MAY JUNE JULY AUGUST SEPTEMBER 4 OCTOBER _ NOVEMBER DECMBER Circulation Impressions Circulation Impressions
— m— ———— e —— ——————
BEST LIFE 450,000 2,250,000 1,350,000 6,750,000
BRIDES 363,000 6,432,000 1,089,000 19,295,000
7 Y - -
 _|pusmess2o L 4 —— - — = = PAGE - TAILORED e o 3,500,000 12,425,000 7,000,000 24,850,000
CANADIAN HOUSE 500,000 2,500,000 1,500,000 7,500,000
AND HOME
COASTAL LIVING 704,000 3,269,000 2,112,000 9,807,000
COOKIE 400,000 2,000,000 800,000 4,000,000
DETAILS SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR PAGE - TAILORED PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR 442,000 975,000 3,094,000 6,825,000
Collection Crew Orange Vintage Holiday
DOMINO PRI, 1 01 R o PR TR L TRSE 500,000 2,500,000 1,500,000 7,500,000
ELLE DECOR e e Y O T ; 498,000 1,612,000 1,494,000 4,836,000
3112 - Fantasy MLB
ESPN [ SRR MEN SRS 1,996,000 12,678,000 3,992,000 25,356,000
0723 71712
FORTUNE PA AILORED PA AILORED S N— PA AILORED 874,000 3,977,000 3,496,000 15,908,000
GQ SPREAD - M, SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR é SPREAD - M. SPORTSWEAR PAGE- M. SPORTSWEAR SPREAD - M. SPORTSWEAR | 4 PAGES - M. SPORTSWEAR 4-PG GATE - M. SPORTSWEAR 871,000 5,795,000 8,710,000 57,950,000
Collection Crew Orange Blue Vintage Vintage Holiday
GOLF DIGEST SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR 1,552,000 6,215,000 6,208,000 24,880,000
Crew Crew Orange Blue
GOLF DIGEST INDEX PAGE - M. SPORTSWEAR 100,000 500,000 100,000 500,000
HOUSE & GARDEN 932,000 14,104,000 2,796,000 42,312,000
IN STYLE PA PORTSWEAR SPREAD - M. SPORTSWEAR 1,726,000 9,279,000 13,808,000 74,232,000
Holiday
IN STYLE WEDDING 650,000 3,250,000 1,300,000 6,500,000
Lucky 1,122,000 2,560,000 3,366,000 7,680,000
MARIE CLAIRE 923,000 3,352,000 3,692,000 13,408,000
MAXIM 2,437,000 13,018,000 4,874,000 26,036,000
MEN'S HEALTH SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR | SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR é SPREAD - M.SPTWRWATCHES|  SPREAD - M. SPORTSWEAR 1,765,000 10,729,000 12,355,000 75,103,000
Collection Crew Orange Blue Holiday
MEN’S HEALTH LIVING 1,765,000 10,729,000 1,765,000 10,729,000
OPRAH PA POR AR 2 7 — PAGE - M. SPORTSWEAR 2,262,000 16,000,000 18,096,000 128,000,000
T Holiday
Biki EMMY DAILY 10722 oliday GIft Guide
PEOPLE PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR | PAGE-W.SEEEPWEAR | PAGE - M. SPORTSWEAR PAGE - M, SPORTSWEAR 3,765,000 41,351,000 18,825,000 208,755,000
811 Top 10 mkis Holiday Holiday
PEOPLE- Style Watch 1,000,000 5,000,000 3,000,000 15,000,000
REAL SIMPLE 1,968,000 6,280,000 7,872,000 25,120,000
SELF 1,440,000 5,439,000 1,440,000 5,439,000
2714 - 51 SWIMSUIT ISSUE 2/19- NCAA Preview 4/2- NCAA Final Results 5/28- Preakness Stakes 712- Summer Double {ssue 816 - Fantasy Football
SPORTS ILLUSTRATED SPREAD - M. SPORTSWEAR|  PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR |  PAGE - M. SPORTSWEAR 11119 issue 1217 3,372,000 20,777,000 30,348,000 186,983,000
Crew Crew Crew 4th OF July Blue RAGE - M. SPORTSWEAR
12110
SISELECT SISELECT S| SELECT S| SELECT SI SELECT PAGE - M. SPORTSWEAR
TRAVEL & LEISURE PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR 1,045,000 4,760,000 6,270,000 28,560,000
Coliection Crew Crew Orange Vintage Holiday
VANITY FAIR SPREAD - M. SPORTSWEAR | 4-PG INSERT - M. SPORTSWEAR PAGE - M, SPORTSWEAR SPREAD-M.SPORTSWEAR | .  — — —— — -t _SPREAR-M: SPORTSWEAR 1 — — — TT1280000 ~ T EUBSO00 TT5E25000 30,430,000
Coliection Crew | oy Qrange_ __ _ . — — _——_—t - — — — — — T T T Vinlage I Holiday
VOGUE POR A 1,219,200 9,705,000 1,219,200 9,705,000
NEWSPAPER
INEWSAPER
Sunday 3/11 Friday 6/8 Sunday 711




NAUTICA

PRELIMINARY MEDIA DETAIL

2007 TOTAL TOTAL
PUBLICATION FEBRUARY MARCH APRIL JUNE JuLy NOVEMBER DECMBER nw”.m_mmw“ lrl..\_a_ uﬂﬂ_mﬁ
NEW YORK TIMES 1286, SPREAD 112§ 142 PAGE '
mﬂnm‘%\o _unﬂn:nmﬂm 4TH OF JULY
nday fiday 6/ 7,944,000 12,088,000
WALL STREET JOURNAL AZPESPREAD AZPAGE . -
CREW Orange
Friday March 30 Friday April 13
E—bwmg _s&.-rc
Sunday 3/11 Sunday 4/15 3,678,478 23,438,390
REGIONAL 12 PG SPREAD 1/2 PG SPREAD o
CREW CREW
« LA, St. Louis - Boston, Minneapolis
OUTDOOR
318 BUSES 50 PHONE KIOSKS S0 PHONE KIOSKS 249,047,132
REGIONAL - All boroughs NY NY Y
50 PHONE KlOSKS
- ny targeted
G T 7 S SR
&LNTe
ONLINE
ESPN
312-322 10,153,000
31194120
100+ LOCAL
NEWS SITES
RADIO
3/19-4/8
ESPN oy dai
24 spots 9,314,000
anz-arz
Local Mkt
40 :30 sec promo's
10:10 sec Spartscenter Updates
MAXIV 2/26-312
it
490 leadHin Spots | 1 live airing
W
8,100,000
521-6117
PITTSBURGH

195,881,678  1,433,931,522




NAUTICA

V472008
MEDIA DETAIL
PRELIMINARY 2008
12,1007 TOTAL TOTAL
RUBLIcATION FEBRUARY MARCH APRIL MAY JUNE JuLYy AUGUST SEPTEMBER OCTOBER NOVEMBER DECMBER Circufation  impressions Circulation Impressions
BEST LIFE 450,000 2,250,000 900,000 4,500,000
363,000 6,432,000 1,089,000 19,256,000
CV4 A
CANADIAN HOUSE 500,000 2,500,000 1,500,000 7.500,000
—
COASTAL LIVING s Folizns <0 gﬁ 704,000 3,268,000 2,112,000 9,807,000
SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR P AILDRED PA ORED SPREAD - M. SPORTSWEAR 442,000 975,000 2,652,000 5,850,000
Holiday
— ]
500,000 2,500,000 2,000,000 10,000,000
_—
498,000 1,612,000 896,000 3,224,000
— 1
PA ORED PA AILDRED 874,000 3,977,000 1,748,000 7,854,000
SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR 4-PG GATE - M. SPORTSWEAR 871,000 5,795,000 7,839,000 52,155,000
-
GOLF DIGEST PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M, SPORTSWEAR PAGE - M, SPORTSWEAR 1,552,000 6,215,000 6,208,000 24,850,000
— ]
INSTYLE SPREAD - M. SPORTSWEAR > PAGE - W. SLEEPWEAR | SPREAD - M. SPORTSWEAR 1,726,000 9,279,000 8,830,000 46,395,000
—_—
FALLISSUE —
IN STYLE WEDDING = 650,000 3,250,000 1,300,000 6,500,000
—
MEN'S HEALTH SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M.SPORTSWEAR SPREAD - M. SPORTSWEAR 1,765,000 10,729,000 14,120,000 85,832,000
- . ] A AR [IA
MENS JOURNAL SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR PAGE - M.SPORTSWEAR PAGE - M.SPORTSWEAR 704,000 3,243,000 2,816,000 12,872,000
OPRAH SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR 2,262,000 16,000,000 9,048,000 64,000,000
6/3
PEOPLE PAGE - M. SPORTSWEAR VW, SEEEPWEAR PAGE - M. SPORTSWEAR 3,765,000 41,351,000 15,060,000 165,404,000
6/16 Top 10 mkis
PAGE - M. SPORTSWEAR
REAL SIMPLE 5 7 N > 1,968,000 6,280,000 5,904,000 18,840,000
—
SELF | PAGE - W. SLEEPWEAR 1,440,000 5,439,000 1,440,000 5,439,000
477 Issue 515 ISSUE 6/2 issue
SPORTS ILLUSTRATED PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR PAGE - M. SPORTSWEAR 1,200,000 7,820,000 8,400,000 55,440,000
SELECT SI SELECT S| SELECT SI SELECT
PAGE - M. SPORTSWEAR SI SELECT SI SELECT SI SELECT
AVP AD
6/9
TIME PAGE M. SPORTSWEAR 4,219,000 21,445,000 8,438,000 42,890,000
6/16
PAGE_M. SPORTSWEAR
TRAVEL & LEISURE PAGE - M. SPORTSWEAR SPREAD- M. SPORTSWEAR SPREAD - M, SPORTSWEAR PAGE - M. SPORTSWEAR 1,045,000 4,760,000 4,180,000 19,040,000
—_— ]
VANITY FAIR SPREAD - M. SPORTSWEAR PAGE - M. SPORTSWEAR SPREAD - M. SPORTSWEAR SPREAD - M. SPORTSWEAR | PAGE-M. SPORTSWEAR SPREAD - M. SPORTSWEAR 1,125,000 6,086,000 6,750,000 36,516,000
OUTDOOR
REGIONAL
- Atlanta, Chicago, Boston NY + 4 MKTS NY + 1 MKT 586,608,940
DC, NY
113,130,000 1,291,022,940
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KIDS
“oll O j_ NATIONAL ADS - PRINT & KEY ITEMS

802 B03

USAGE

Kids - Print & Outdoor

» Worldwide advertising (consumer and trade), excluding Southern Hemisphere, including but not limited to, print advertising, cutdoor, indoor, collateral, direct
mail, trade booth displays, public ralations and web site for one (1) year from date of first use, August 2001 (BO1 - B0O3) and October 2001 (BQ4).
* The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons, from date of their first use.

Kids - Key ltems (In-store)
* Three {3) years worldwide usage an all in-store images from date of first use.




KIDS
KEY ITEMS

USAGE
Kids - Key Items (In-store}
* Three (3) years worldwide usage on all in-store images from date of first use.




NAUTICA

SPRING 2002

KIDS KEY ITEMS

N
[
[ 1
i
USAGE
\ Kids - Key ltems (la-store) .
* Three (3} years worldwide usage on alf in-store images from date of first use. Date of first uga is February 2002.
b




NAUTICA

KIDs

SPFRING 2003

BOYS POS

USAGE

Kids
- 2 yaars viarldwide usage on all in-stora images from date of first insert; date of first use is March 2003,
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| NAUTICA
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FALL 2

DOMESTIC SPORTSWEAR PRINT

DOMESTIC INSERT

USAGE
Sportswear
« 1 Year buyout of consumer and trade from date of 1st insertion Including, but not imited to worldwide print advertising, outdoor, indoor, collzteral, direcl mall. trade booth displays, PR

and website for 1 yeas from 9/1/03.
o 2 year usage on all in-store images from 9/1/03.




NAUTICA

FaLL z003

DOMESTIC SPORTSWEAR OUTDOOCR

DOMESTIC SPORTSWEAR POS

S04

USAGE
Sportswear
« 1 Year buyout of cansumer and trade from date of 1st insertion Including, but not limited 1o worldwide print advertising, outdoar, indoor, collateral, direct mail, Irade booth displays, PR

and website for 1 year from 9/1/03.
» 2 year usage on all in-slore images from 9/1/03.




NAUTICA

‘ FaLL 20C:

INTERNATIONAL SPORTSWEAR PRINT

USAGE

Sportswear

* 1 Year buyoul of consumes and trade from date of 1st insertion Including, bul not
and website for 1 year from 9/1/03.

» 2 year usage on all in-slore images from 9/1/03.

iimlled 1o worldwide print advertising, outdoor, indoor, callatesal, direct mail, irade booth displays, PR




NAUTICA

FA.
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INTERNATIONAL SPORTSWEAR POS

S04 S05 S06 S07 S08

USAGE

Sportswear

* 1 Year buyout of consumer and trade from date of 1st insertion including, but aot limiled to worldwide print advertising, autdoor, indoar, cofialeral, direct mat, trade booth displays, PR
and website for 1 year from 9/1/03.

2 year usage on all in-store images from 9/1/03.




NAUTICA

FALL 277

DOMESTIC TAILOR

ED PRINT

DOMESTIC DRESS SHIRT POS

USAGE

Dress Shirt, Neckwear, Tailored and Trouser

= 1 Year buyout of consumer and trade from date of 1st insertion including, but not fimited to worl
and wabsite for 1 year from 9/1/03,

= 2 year usage on all In-store images from 9/1/03.

DOMESTIC TAILORED AND TROUSER POS

{dwicke print advertising, outdoor, indoor, collateral, direct mail, frade booth displays, PR




NAUTICA

DOMESTIC WOMENS COLLECTION SLEEPWEAR POS

/—\% |

WSLPO1

DOMESTIC WOMENS BLUE SLEEPWEAR POS

WSLPO WSLPO3

USAGE

Womens Collection and Blug Sleepwear

« 1 Year buyout of consumer and trade from date of 1! insertion including, but not Jimited to weriowide print advertising, outdoor, indoar, coiateral, direct mail, trade booth displays, PR

and websile for 1 year from TBD,
« 2 year usage on all in-store images from TBD.



NAUTICA

USAGE

Mens Sleepwear

» 1 Year buyout of consumer and irade {rom date of 1sl inserflon Inciuding, but not limited to worldwide print advestising, ouldoos, ncoar, cotiateral, direct mail, trade booth displays, PR

and wabsile for 1 year from TBD.
2 year usage on al in-store images from TBD.
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MSLPO2

MSLPO3




NAUTICA

DOMESTIC UNDERWEAR PRINT

DOMESTIC UNDERWEAR OUTDOOR

USAGE

Underwear

o 1 Year buyout of consumer and Irade Trom date of 1st insertion including, but not limited {o worldwide print adverlising, ouldoor,

and wehsite for 1 year from 11/1/03.
2 year usage on all In-store Images from 11/1/03.

uo1B

DOMESTIC UNDERWEAR POS

ingoor, collateral, direct mail, frade booth displays, PR




NAUTICA

FA_L ¢ -

DOMESTIC FOOTWEAR PRINT AND POS

DOMESTIC BOYS FOOTWEAR TRADE, PRINT AND FOS

USAGE
Footwear
« 1 Year buyout of cansumer and trade from date of 1s! insertion Including, but not limiled to worldwide print adverlising, outdoor, indoor, collateral, direct mail, trade booth displays, PR

and website for 1 year from 9/1/03.
= 2 year usage on all in-store images from 8/1/03.




USAGE

Boys Eyewear
« 2 Year in-store POS rom TBD insert Worldwide consumer and trade advartising (excluding Southern Hemisphere) including, but not limiled to prinl, acvertising, ouldoor, indoor,

collateral, direct mail, trade booth displays, PR and website for 1 ysar {rom date of 1st insert. The same usage as above for an additional year in the Southern Hemisphere due 1o
opposiie seasons from TBD.




NAUTICA

[X0]

DOMESTIC HOME SPREAD

DOMESTIC HOME INSERT

HO2 HO3 HO4 HO5
HO6 HO7

DOMESTIC HOME POS

USAGE

Home
o 2 Yaar In-store POS from 10/1/03 insent Worldwide consumer and trade advertising (excluding Southem Hemisphere) including, but not fimited to print, advertising, ouldoor, indoar,

collateral, diract mall, {rade booth disptays, PR and websile for 1 year from date of Tstinsert. The same usage as above for an additional year in the Southern Hemisphere due to
opposite seasons from 10/1/03.
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FALL 2003

DOMESTIC WOMENS JEANS PRINT

NAUTICA JEANS COMPANY NAUTICA JEANS COVMPANY

| % W -
! NJO1A NJO2A

NAUTICA JUANS COMINNY

USAGE

Jeans
* 1 Year buyout of consumer and trade from date of 1st insertion Including, but

and website for 1 year from 7/1/03.
» 2 year usage on all in-store images from 7/1/03.

not limited to worldwide print adverlising, outdoar, indoor, collateral, direct mall, rade booth displays, PR




KAUTICA JEANS COMMKY

\\“/

FAaLL 2C . :

/N\

DOMESTIC WOMENS JEANS TAXI TOP DOMESTIC WOMENS JEANS BUS SIDE

NAUTICA JEANS CO‘\“’AN\& NAUTICA JEANS CUMPAN £

NJO1C NJO1D

DOMESTIC WOMENS JEANS MALL PANEL

iy NAUTICATEAN CC

DOMESTIC WOMENS JEANS TRANSIT SHELTERS

USAGE

Jeans
« 1 Year buyout of consumer and trade from date of 1st insertion Including, but not fimited to worldwide print adverfising, outdoor, indoor, collateral, direct mail, trade booth displays, PR

and webslte for 1 year from 7/1/03.
« 2 yoar usage on all In-store images trom 7/1/03.




NAUTICA JEANS COMPANY

NJO4A NJO1B

NJO2C NJO6B

DOMESTIC GIFT WITH PURCHASE

ANALTI A JLASS COMPANY
I, S

USAGE
NJ17

Jeans
* 1 Year buyout of consumer and trade from dale of 15t insertion Including, but ol timited 1o worldwide print advertising, outdoor, indoor, coliateral, direct mafl, trade booth displays, PR

and website for 1 year from 7/1/03.
* 2 year usage on all in-store images from 7/1/03.




KLUTICA FEANE COURANT

\\/

F- . _ 2003

fN\

INTERNATIONAL WOMENS JEANS PRINT

NAUTICA 23 ANS COMPANY NALTIC A 20 ANS COMPANY

2 Y.

NJO1A NJO2B NJO3A

INTERNATIONAL WOMENS JEANS OUTOOR

NAUTICA JEANS COMPANY

NJO4A NJO1B

INTERNATIONAL WOMENS JEANS POS

S

. . < Y
NMITICA TEANS LINIPANY - |, S NAUTICUIPARCT TN

.
mun!unmﬁ : 1

NJO7C

USAGE
Jeans
« 1 Year buyout of consumer and trace from date of 15t insertion Including, but nat limiled to worldwide print adverlising, outdoor, indoor, collateral, direct mail, trade booth displays, PR

and website for 1 year from 7/1/03.
« 2 year usage on all in-store images from 7/1/03,




NAUTICA

FALL 20C~

DOMESTIC MENS JEANS OUTDOOR

NJ16C

DOMESTIC MENS JEANS BUS SIDE

USAGE
Jeans
« 1 Year buyout of consumer and trade from dale of 1st insertion Inciuding. bul not limited lo worldwide print advertising, outdaor, indoor, collateral, direct mail, frade booth displays, PR

and website for 1 year from 7/1/03.
2 year usage on all in-store images from 7/1/03.




NAUTICA

FaLb 2C. ¢

DOMESTIC MENS JEANS FOS

N e ; . . N TICN - : -- LTRSS
[ s h T

USAGE

Jeans
o 1 Year buyout of consumer and trade from date of 1st insertion Including, but nol limited to worldwide print adverising, outdoor, indoor, collateral, direct mall, trade booth displays, PR

and website for 1 year from 7/1/03.
» 2 year usage on all in-store images from 7/1/03,




O
N

FAaLL 207z

DOMESTIC MENS JEANS POS

DOMESTIC MENS JEANS GIFT WITH PURCHASE

USAGE

Jeans

« 1 Year buyout of consumer and trade from date of 1s! insertion including, but not limited to worldwide print advertising, outdoor, indoor, collateral, direct mall, trade booth displays, PR
and websile for 1 year from 7/1/03.

« 2 year usage on all in-store images from 7/1/03.




NAUTICA

INTERNATIONAL MENS JEANS PRINT

NAUTICAJEANS UOMPLAY

NJO8B

INTERNATIONAL MENS JEANS POS

NAUTICA

&
W

USAGE
Jeans
* 1 Year buyout of consumer and Lrade from date of sl insention Including, but not fimited to worldwide print advertising, owtdoor, indoar, collateral, direct mall, trade booth displays, PR

and website for 1 year from 7/1/03.
2 year usage on all in-store images from 7/1/03.




NAUTICA

KIDS

FAL. 20C03

DOMESTIC BOYS MALL PRINT DOMESTIC BOYS OUTDOOR

USAGE

Boys :
* 1 Year Advertising from 9/1/03.
« 2 Year in-store POS [rom dala of 1st inserl Worldwide consumer and trade adverlising (excluding Southem Hamisphere) including, but not Emited to print, advertising, outdoor, indocr,

collateral, direct mail, trade booth displays, PR and website for 1 year from date of 1st insert, The same usage as above for an additional year in the Southern Hemisphere due to

opposite seasons from 9/1/03.




NAUTICA

PURCHASE

DOMESTIC INFANT MENU

USAGE

Boys

* 1 Yoar Advertising from 9/1/03.

o 2 Year In-slare POS from date of st insert Warldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print, advertising, outdoor, indoor,
coliaterat, direct mail, trade booth displays, PR and websile for 1 year from date of 1st insert. The same usage as above for an additional year In the Southem Hemisphere due to

opposite seasons from 9/1/03.




NAUTICA

KIDS

! FALL 2003

INTERNATIONAL BOYS PRINT

INTERNATIONAL BOYS POS

} USAGE

Boys
= 1 Year Advertising from 9/1/03.
‘ 2 Year In-slore POS from date of 15! inseri Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, bul not fimited to print, advertising, outdoot, indoor,
i coliateral, direct mah, trade booth displays, PR and webslte for 1 year from date of 1st inserl. The same usage as above for an additional year in the Southem Hemisphere due to
opposile seasons from 9/1/03,




« @

NAUTICA

FALL 2003

L= g

DOMESTIC BOYS GIFT WITH PURCHASE

wr

-w W

USAGE

Boys
* 1 Year Adverllsing from 8/1/03.
* 2 Year In-slare POS from 8/1/03 Warldwide constumer and trade advertising (excluding Sauthern Hemisphere) inchuding,

dlrect mak, trade booth displays, PR and webslts for 1 year fram 8/1/03, The same usa
copposile seasans {rom 8/1/03.

but not ¥mited to print, advertising, outdacr, indoor, collateral
e as above far an addiional year In the Southern Hemisphere dus to




NAUTICA

KIDS

FALL 2003

DOMESTIC BOYS MALL PRINT DOMESTIC BOYS OUTDOOR

DOMESTIC BOYS POS

USAGE

Boys
* 1 Year Advertising from 8/1/03,

* 2 Year In-store POS from 8/1/03 Warldwide consumer and trada advertising (excluding Southern Ham

direct maW, trade hoolh displays, PR and wiehsile for § year from 8/1/03. The same usage as abave
oppasite seasons from 8/1/03. :

Isphere) Inchuding, but not limited to prinl, advertising, cutdocr, indoor, coflateral,
for an addilional year In the Sputhern Hemisphere dus lo



NAUTICA

KIDS .

FALL 2003

DOMESTIC EYEWEAR POS

i
jno)
m
(w]
ot

& w @ W

N i ! 3.
& W W & &

L}

USAGE

Boys Eyeviear

* 2 Year in-store POS fram 9/1/03 insert Worldwide consumer and trade advertisin
callateral, direct mall, trade boolh dlsplays, PR and website for 1
oppesite seasons from S/1/03.

g @ Ed e W@

g {excluding Southem Hemisphere) including, but not limlted to peint, adveriising, outdoor, lndoor,
year from 8/1/03, The same usage as abova for an additionat year in the Southern Hemlsphera due lo

AR
=
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NAUTICA

-/

FALL 2003

v W W @

DOMESTIC FOOTWEAR PRINT AND POS

FOIA

y

DOMESTIC BOYS FOOTWEAR TRADE, PRINT AND POS

v < v

e =

v W v

USAGE

Footwear

* 1 Year buyout of consumer and trade from %/1/03 lchuding, but not fimited to woridwide print edvertising, outdoor, Indaor, caliatzral, direct mall, trade beolh displays, PR and wiebsile
for 1 year from 9/1/03.
* 2 year usage an all In-store Images from 8/1/03.

T w O w9 g W
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,) NAUTICA
k FALL 2003

INTERNATIONAL BOYS PRINT

INTERNATIONAL BOYS FPOS

USAGE

Boys
* 1 Year Advertising from 8/1/03.

* 2 Year In-store POS from 8/1/03 Worldwide consumer and trade adverllsing (exciuding Southem Hemisphere) including, but not miled to print, advertising, outdaor, indaar, collateral,

dicect mak, irade booth displays, PR and website for 1 year from B/1/03. The same usage as above for an additional year i the Southarn Hemisphere due lo
cpposite seasons from 8/1/03,




NAUTICA

SPRING / SUMMER 2003 l IMAGE BOOKH




NAUTICA

DOMESTIC SPORTSWEAR POS

: NAUTICA

NAUTICA

S0l

NAUTICA

S02

USAGE S03
Sporiswear

+ Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, but not limited to, print advertising, outdoor, indoar, coliateral,

502

direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is February 2003.
- The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of Lst insert.

- 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




NAUTICA

SPAIN & INTERNATIONAL SPORTSWEAR PRIN!

‘ ' ‘ f*. o NAU4HCA
; z Yy 3 i
NAUTICA .
NAUTICA
| 4 s .

NAUTICA -

S01 501 S02 S02
Not for use for Nautica Europe Print

SPAIN & INTERNATIONAL OUTDOOR

4
NAUTICA

JAIME (ll, 1G PALMA O MALLORCA

S03 S04
Not for use for Nautica Europe Outdoor

EUROPE & INTERNATIONAL POS

NAUTICA

NAUTIC!?

SO1 S02 S03

USAGE

Sportswear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to, print advertising, outdoor, indeor, collateral,
direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is February 2003.

- The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of Lst insert.

- 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




NAUTICA

COMPETITION PRINT DOMESTIC, EURCOPE & INTERNATITONAL

CO1 coz2

nNAUTIOA

COMPLTITION

| USAGE

| Competition Print

I . Worldwide consumer and trade advertising including, but not limited to, print advertising, outdoor, indoor, collateral,
direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is March 2003.

- 2 years worldwide usage on all in-store images from date of first insert: date of first use is February 2003.




NAUTICA

COMPETITION POS - DOMESTIC, EUROPE & INTERNATIONAL

co2 Co3

USAGE

Competition POS
- 2 years worldwide usage on all in-store images from date of first inserl; date of first use is March 2003.




NAUTICA

DRESS SHIRTS AND NECKWEAR POS

S03

503




NAUTICA

SWIM PRINT

SW01

SWIiM POS

NAUTICA

SW02 SW03

USAGE

Swimwear Print

- Worldwide consumer and trade advertising texcluding Southern Hernisphere) including, but not limited to, print advertising, outdoor, indoor, collateral,
direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is March 2003.

- The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of 1st insert.

+ 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.



NAUTICA

KID3S

BOYS POS

USAGE

Kids
- 2 years worldwide usage on all in-store images from date of first insert; date of first use is March 2003.




NAUTICA

EYEWEAR POS

EO05 EO06 EQ7 EO8

USAGE

Eyewear
. Worldwide consumer and trade print advertising, collateral, POS, trade booth displays PR and website for 18 months from date of first insert.

1 year outdoor usage for Canada anly from date of first use. Date of first use is February 2003.




NAUTICA

WATCHES PRINT & POS

w0l wo2

INTERNATIONAL WATCH LICENSEES ONLY

USAGE

Watch Print & POS

- Worldwide consumer and trade print advertising, outdoor, indoor, collateral, POS, outdoor, trade booth displays, PR and website
for 2 years from date of first insert; date of first use is March 2003,

International Watch Licensees
« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not imited to, print advertising, outdoor, indoor, collateral,

direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is November 2002.
- The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of 1st insert.
« 2 years worldwide usage on all in-store images from date of first insert; date of first use is November 2002.



NAUTICA

JEANS COMPANY

JEANS PRINT - INTERNATIONAL & EUROPE

NAUTICA

JEANS COMPANY

TANT COMPANY

..

NJO1 NJO2 NJO3

JEANS OUTDOOCR - INTERNATIONAL & EUROPE

USAGE

Jeans

- Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, but not limited to, print advertising, outdoor, indoor, collateral.
direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is February 2003.

+ The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of 1st insert.

- 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




NAUTICA

WOMEN'S SLEEP POS

NAUTICA !

Sreawgsn

WSLPO1

USAGE

Women's Sleep POS
+ 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




| NAUTICA

MEN'S SLEEP POS

1N camMray
. J

LOXEA%
4

MSLPOL

USAGE

Men’s Sieep POS
- 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




NAUTICA

|
|

USAGE

Underwear Print and POS
+ Worldwide consumer and trade advertising {excluding Southern

direct maif, trade booth displays, PR and website for 1 year {ro
« The same usage as above for an additional year in the Sou
- 2 years worldwide usage on all in-store images from date o

thern
f first insert; date of first use is February 2003.

NAUTICA

Hemisphere) including, but not limited to, print advertising, outdoor, indoor, collateral,

m date of first insert; date of first use is February 2003.
Hemisphere due to opposite seasons from date of 1st insert.




USAGE

Eyewear
« Worldwide consumer and Irade print a
1 year outdoor usage for Canada only

NAUTICA

EYEWEAR PRINT

NAUT:CA

EO05

NAUTIC

E01

dvertising, collateral, POS, trade booth displays PR and website for 18 months from date of first insert.
trom date of first use. Date of first use is February 2003.




NAUTICA
JEANS COMPANY

MEN'S POS

USAGE

Jeans

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to. print advertising, outdoor, indoor. collateral,

direct mait, trade booth dispiays, PR and website for 1 year from date of first insert; date of first use is February 2003.
- The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of 1st insert.
- 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




NAUTICA
JEANS COMPANY

USAGE

Jeans

- Worldwide consumer and trade advertising (excluding Southern Hemisphere) inciuding, but not limited to, print advertising, outdoor, indoor, collateral,
direct mail, trade booth displays, PR and website for 1 year from date of first insert; date of first use is February 2003.

- The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of 1st insert.

- 2 years worldwide usage on all in-store images from date of first insert; date of first use is February 2003.




NAUTICA
JEANS COMPANY

USAGE

Jeans
« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to, print advertising, outdoor. indoor. collateral,
{ first insert; date of first use is February 2003.

direct mail, trade booth displays, PR and website for 1 year from date of
» The same usage as above for an additional year in the Southern Hemisphere due to opposite seasons from date of Lst insert.

- 2 years worldwide usage on 2l in-store images from date of first insert; date of first use is february 2003.
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NAUTICA

HOLIDAY 2003

DOMESTIC SPORTSWEAR COVER GATEFOLD

SO9A

DOMESTIC INSERT

S09B S108 S22A

USAGE

Sportswear

 Worldwide consumer and tradeadvertising (exchiding Seuthern Hemisphere) including, but not limited toprint advertising, outdoor, indeor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 11/1/03.

* 2 year worldwide usage on all in-store POS images from dale of 1stinsert. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from
11/1/03.
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NAUTICA

HOLIDAY 2003

DOMESTIC SPORTSWEAR OQUTDOOR

USAGE

Sportswear

« Warldwide consumer and tradeadventising (excluding Southern Hemisphere) including, but not limited toprint advertising, outdcor, indoor, collateral, direct mail, lrade booth displays, PR
and website for 1 year from 11/1/03.

» 2 year worldwide usage on all in-store POS images from date of 1st insert. The same usage as above for an additional year in the Southern Hemisphere, due to oppesite seasons from
11103




NAUTICA

HOLIDAY 2003

INTERNATIONAL SPORTSWEAR PRINT

s21

USAGE

Sportswear
* Worldwide consumer and tradeadvertising {excluding Southem Hemisphera) including, but not limited toprint advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 11/1/03.

l. * 2 year worldwide usage on all in-store POS images from date of 1st insert. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from
111103
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NAUTICA

USAGE

Dress Shirt and Neckwear

o Worldwide consumer and tradeadvertising {exchuding Southern Hemisphere) including, but not limited toprint advertising, outdoox, indoor, collateral, direct mail, trade booth displays, PR

and website for 1 year from 11/1/03.

* 2 year worldwide usage on all in-store POS images from date of 1st insert. The same usage as above for an additional year n the Southern Hemisphiere, due to opposite seasons from

11/1/03.

HOLIDAY 2003

DOMESTIC DRESS SHIRT POS

DOMESTIC NECKWEAR POS
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NAUTICA

HOLIDAY 2003

DOMESTIC EYEWEAR POS

USAGE

Eyewear
« Worldwide consumer and tradeadvertising {excluding Southem Hemisphere) including, but not limited toprint advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 11/1/03,

» 2 year workdwide usage on all in-store POS images from date of 15t insert. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from
11A4/03.




@ @

NAUTICA

T

HOLIDAY 2003

&

DOMESTIC LEATHER GOODS POS

T IT  TCE

i,
»

)
LU
LU
0
0
9
BN USAGE
i’ Leather Goods
-  Worldwide consumer and tradeadvertising {excluding Southern Hemisphere) including, but not fimited toprint advertising, outdoar, indoor, collateral, direct mafl, trade booth displays, PR
- and website for 1 year from 11/1/03.
: ”. o 2 year worldwide usage on all in-store POS images from date of st insert. The sarme usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from
11403




9 NAUTICA
9

HOLIDAY 2003

1) DOMESTIC COLD WEATHER POS

USAGE

Cold Weather

» Worldwide cansummer and tradeagvertising {excluding Southern Hemisphere) including, but net imited toprint advertising, outdoor, indoor, coflateral, direct mall, trade booth displays, PR
and website for 1 year from 11/1/03.

* 2 year worldwide usage on all in-store POS images from date of 1st insert. The same usage as abave for an addilional year in the Southern Hemisphere, due to opposite seasons from
11/1/03.




3 NAUTICA

HOLIDAY 2003

DOMESTIC HOSIERY POS

USAGE

Hosiery

« Worldwide consumer and tradeadvertising {exciiding Southern Hemisphere} including, but not fimited taprint advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 11/1/03.

» 2 year worldwide usage on all in-store POS images from date of 1stinsert. The same usage as above for an additiona! year in the Southern Hemisphere, due to opposite seasons from
11/1/03.




NAUTICA

USAGE

Watches
« Worldwide consumer and tradeadvertising (excluding Scuthem Hemisphere) including, but not limited foprint advertising, ouldoor, indoor, collateral, direct mail, trade booth displays, PR

and webslte for § year from 11/1/03,

« 2 year worldwide usage on all in-siore POS images from date of 15tinserl. The same usage as above for an additionat year in the Southern Hemispherg, due to opposite seasons from

11/1/03.

HOLIDAY 2003

DOMESTIC WATCH POS

" WOl




NAUTICA

KiDS

HOLIDAY 2003

DOMESTIC BOYS POS

USAGE

Boys

* Worldwide consumer and iradeadvertising {excluding Southem Hemisphere) including, but not limited toprint advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and webslte for 1 year from 11/1/03. .

« 2 year workdwide usage on all In-store POS images from date of 1st insert. Tha same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from
11/1/03.




NAUTICA

KIDS

HOLIDAY 2003

INTERNATIONAL BOYS POS

USAGE

Boys
» Worldwide consumer and tradeadvertising (excluding Southemn Hensphere) including, but not limited toprint advertising, outdoor, indoor, collateral, direct mall, trade booth displays, PR

and website for 1 year from 11/1/03.
* 2 year worldwide usage on al in-store POS Images from date of 1stinsert. The same usage as above for an additional year In the Southern Hemisphers, due to opposite seasons from

111403,







NAUTICA

FALL 2004

DOMESTIC SPORTSWEAR PRINT

S47_A

DOMESTIC SPORTSWEAR INSERT

. N

NAUTICA

S47_1 S55_1 S56_1 H14_B

USAGE

Sportswear

» Worldwide consumer and trade advertising (excluding Southem Hemisphere) including, but not limited to print advertising, outdoor, indoor. collateral, direct mail, trade booth displays, PR
and website for 1 year from 9/1/04.

* 2 year worldwide usage on all in-store POS images fram 9/1/04. The same usage as above for an additional year in the Southern Hemisphere, due o opposite seasons from 9/1/04.




NAUTICA

FALL 2004

DOMESTIC SPORTSWEAR ONSERT

S55_J

DOMESTIC SPORTSWEAR OUTDOOR

S47_)

USAGE

Sportswear
« Worldwide consumer and trade advertising fexcluding Southern Hemisphere) including, bul not fimited to print advertising. outdoor, indoor, collateral, dliract mail, tradle booth displays, PR

and website for 1 year from 9/1/04.
« 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 9/1/04.




NAUTICA

FALL 2004

DOMESTIC SPORTSWEAR INSTORE

S48_F ] S52_F

S55_F S58_F

S66

USAGE

Sportswear

« Workdwide consumes and trade advertising (excluding Southern Hemisphere) including. but ol fimiled to print adverlising, outdoor, indoor, collateral, direct mail, trade booth displays. PR
and website for 1 year from 9/1/04,

« 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southern Hemisphere. due 1o opposite seasons from 9/1/04.




NAUTICA

INTERNATIONAL SPORTSWEAR PRINT

S47_A

S48_A S48_B

S52_A S52_8B

USAGE
Sporiswear
« Worldwide consumier and trade advertising (excluding Southem Hemispherej including, bt not limited to print advertising, outdaar, indoor, collateral. direct mall, rade booth displays, PR

and website for 1 year from 8/1/04.
« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from 8/1/04.




4

NAUTICA

SPRING/SUMMER 2004

INTERNATIONAL SPORTSWEAR PRINT

S$56_B S51_B

S55_A S55_B

USAGE

Sportswear
« Worldwide consumer and trade advertising {excluding Southern Hernisphese) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR

and website for 1 year from 8/1/04.
2 year worldwide usage on alf in-store POS images from 8/1/04. The same usage as above for an auditional year in the Southern Hemisphere, due to opposite seasons from 8/1/04.




Y

NAUTICA

FAaLL 2004

INTERNATIONAL SPORTSWEAR OUTDOOR BILLBOARDS

; $48_D - S47.D

S52_D S51.D

| yNAUICA

J S565_D
| USAGE

‘ Sportswear

» Worldwide consumer and trade advertising (excluding Southern Hermisphere) including, but not limited to print adverlising, outdaor, indoor, collateral, direct mail, trade booth displays, PR
| and website for 1 year from 8/1/04

» 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additianal year in the Southern Hemisphere, due to opposite seasons from 8/1/04.




NAUTICA

FALL 2004

INTERNATIONAL SPORTSWEAR BUS SHELTERS

S48_C S47_C

$52_C S$55_C

USAGE

Sportswear
o Woridwide consumer and trade advertising (excluding Southern Hemisphere) including. but nat limited te print advertising, outdoar. indoor, colfateral, direct mall, irade booth displays. PR

and website for 1 year from 8/1/04.
« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above ‘or an additional year in the Southern Hemisphere, due to oppasite seasons from 8/1/04.




4

NAUTICA

FALL 2004

INTERNATIONAL SPORTSWEAR INSTORE

S48_E S52_E

4
NAUTICH

S58_E

SB5_E

USAGE

Sportswear
« Worldwide consumer and trade adverfising {excluding Southem Hemisphere) including, but not fimited to print advertising, outdoa, indoor, coltateral, direct mail, Irade booth displays, PR

and website for 1 year from 8/1/04
o 2 year worldwide usage on all in-store PQS images from 8/1/04. The same usage as above for an additional year in lhe Southern Hemisphere, due to opposite seasons from B/1/04




V)
NAUTICA

INTERNATIONAL SPORTSWEAR INSTORE

S47_F S48_F S49_F

USAGE
Sportswear

 Woridwide consumer and trade advertising (excluding Southern Hemisphere) inchuding. bul not limited to print advertising, outcoor, indoor, collateral, direct mail, trade booth displays, PR

and websile for 1 year from 8/1/04.

S52_F S51_F

o 2 year worldwide usage on all in-slore POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 8/1/04.

10



-

NAUTICA

FALLL 2004

INTERNATIONAL SPORTSWEAR LIGHTBOXES

S48_G S47_G

S51_G S$55_G

S56_G S58_G

USAGE

Sportswear

o Worldwide consumer and trade advertising (exchuding Southern Hemisphere) including, but not limited to print advertising. outdoor, indoor, collateral, direct mail, rade booth displays, R
and websile for 1 year from 8/1/04.

« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additiona! year in the Southern Hemisphere, due to apposite seasons from 8/1/04

11




NAUTICA

FALL 2004

DOMESTIC TAILORED PRINT

T10_A T10_B

DOMESTIC TAILORED OUTDOOR

T10_D

DOMESTIC TAILORED INSTORE

T10_C

USAGE

Dress Shirt, Neckwear, Tailored and Trouser

» Workiwide consumer and trade advertising {exciuding Southern Hemisphere) including, but not limited to print advertising, outdoor, inoor, collateral, direct mail, rade booth displays, PR
and website for 1 year from 9/1/04

o 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above for an addilional year in the Southern Hemisphere, due to opposite seasons from 9/1/04
12




NAUTICA

FALL 2004

DOMESTIC TAILORED DIRECT MAIL

T11 T12 T13

USAGE

Sportswear
 Worldwide consumer and trade advertising (excluding Southem Hemisphere) including. but not limited to print advertising, outdoor, indoor, collateral, direct mal, trade booth disiNays, PR
and website for 1 year from 80

* 2 yoar workiwide usage on all in-slore POS images from «tiv: of 1ot it The same usage as above for an additional year in the Southen Hemisphere, due to opposite seasons from
180,

13




NAUTICA

FALL 20C4

DOMESTIC AND INTERNATIONAL FOOTWEAR PRINT AND INSTORE

FO5

DOMESTIC FOOTWEAR INSTORE

USAGE

Footwear

 Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but nol fimited to print advertising, autdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 9/1/04,

o 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above far an additional year in the Southern Hemisphere, due to opposite seasons from 9/1/04.

14



NAUTICA

FALL 2004

DOMESTIC MENS SLEEPWEAR INSTORE

MSLPO4_A MSLPO4_B

T

MSLPO5_A MSLPO5_B

USAGE
Mens Sieepwear
o Worldwide consumer and frade advertising (excluding Southern Hemisphere) including, but not limited 1o print advertising, outdoor, indoor, collateral, direct mal!, trade booth displays, PR

and website for 1 year from 9/1/04.
* 2 yaar worldwide usage on all in-slore POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 9/1/04




NAUTICA

FALL 2004

DOMESTIC SLEEPWEAR NEWSPAPER

USAGE

Sporiswear

» Worlcwide consumer and trade adverlising {excluding Southem Hemisphere) including, but not limiled to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 8l

« 2 year workdwide usage on all in-store POS images from it uf 1= uiswit The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from
a0,

16




| NAUTICA

| FALL 2004

DOMESTIC WOMENS SLEEPWEAR INSTORE

WSLP0O4_B

WSLPOS5_A WSLPO5_B

ilm.;
WSLPO6_A WSLP0O6_B

USAGE

Womens Sieepwear

 Worldwide consumer and frade adverlising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, collaterat, direct mail. trade booth displays, PR
and website for 1 year from 9/1/04.

« 2 year workdwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from 9/1/04.




NAUTICA

FALL 2004

DOMESTIC HOME PRINT

H17_B H16_B H14
HOS_A H10_A

DOMESTIC HOME INSERT

H16_C H17_C H19 HO9_B FO5 H10_B
H14_B S56

USAGE

Home

« Worldwide consumer and irade advertising (excluding Southern Hemisphere) including, but not limiited 1o print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and websile for 1 year from 10/1/04.

« 2 year worldwide usage on ak in-slore POS images from 10/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 10/1/04.
18




| NAUTICA

FaLbL 2004

DOMESTIC HOME NEWSPAPER

DOMESTIC HOME INSTORE

H18

USAGE

Home

« Worldwide consumer and trada advertising texcluding Southern Hemisphere) including, but not fimiled to print advertising, outdoor, indoor, collatesal, direct mail, trade booth displays, PR
and website for 1 year from 8/1/04.

« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 8/1/04.

19




NAUTICA

FALL 2004

INTERNATIONAL HOME POS

USAGE

Home

« Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, but niot limited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, R
and website for 1 year from 8/1/04.

« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 8/1/04

20




NAUTICA

E12

E12 E13

GIRLS TWEEN EYEWEAR INSTORE

E14_A

USAGE

Eyewear

« Worldwide consumer and irade advertising (excluding Southem Hemisphere) including, but not limited to print advertising, outdaor, fndoor, collateral, direct mai. trade booth displays, PR
and website for 1 year from 9/1/04.

* 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to apposile seasons from 8/1/04.

21




NAUTICA

FALL 2004

DOMESTIC WOMENS SWIM PRINT

USAGE
Swim
o Worldwide consumer and trade adverlising (exchuding Southern Hamisphere) including, bul not fimiled 1o print advertising, outdoar, indoor, collateral, direct mail, trade booth displays. PR

and website for 1 year from 10/1/04.
* 2 year worldwide usage on all in-store POS images from 10/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 10/1/04.

22




1 NAUTICA

FALL 2004

| DOMESTIC WOMENS SIGNATURE SWIM INSTORE

; SW12_A SW12_C

i DOMESTIC WOMENS ACTIVE SWIM INSTORE

| SW11_A Wl 1B

DOMESTIC WOMENS BEACH SWIM INSTORE

SW16_8

\ USAGE

‘ Signature, Active and Beach Swim

 Worldwide consumer and trade advertising (excluding Southem Hemisphere) including, but nol imited to print advertising, ouldoor, indoor, collaleral, direct mail, trade booth displays, PR and
i website for 1 year from 11/1/04.

» 2 year worldwide usage on alt in-store POS images {rom 11/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to appasile seasons from 11/1/04.




NAUTICA

FALL Z0O04

DOMESTIC WOMENS SEPARATES SWIM INSTORE

SW13

DOMESTIC GIRLS SWIM INSTORE

USAGE

Separates and Blue Swim

» Worldwide consumer and liade advertising {excluding Southern Hemisphere) including. but not limited to print advertising, ouldoor. indoot, collateral, direct mail, trade booth displays, PR and
websile for 1 year from 11/1/04.

» 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an adkditional year in the Southern Hemisphere, due to opposite seasons trom 11/1/04.

24




FALL 2004

DOMESTIC MENS JEANS PRINT

NJ_COLLAGE 29 NJ_COLLAGE 1

NJ_COLLAGE 3

USAGE
Mens Jeans
« Worldwide consumer and trade advertising (exciuding Southem Hemisphere) Including. but nat imited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR and

website for 1 year from 8/1/04.
« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 8/1/04.

25




FALL 2004

DOMESTIC MENS JEANS OUTDOOR BILLBOARDS

USAGE

Mens Jeans

« Worldwide consunes and trade advertising (excluding Southem Hemisphiere) including, but not limited to print advortising, outdoor, indoor, collateral, direct miail, trade booth displays, PR
and website for 1 year from 8/1/04.

« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 8/1/04.

26




FALL 200~

DOMESTIC JEANS OUTDOOR BUS SHELTER

NJ_COLLAGE 1

DOMESTIC MENS JEANS OUTDOOR BILLBOARDS

NJ_COLLAGE 12

USAGE

Sportswear
o Worldwide consumer and trade advertising (excluding Southem Hemisphere) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from '£0
* 2 year worldwide usage on all in-store POS images from aate of 151 sert The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from
0.
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FALL 2C04

DOMESTIC MENS JEANS INSTORE

NJ_COLLAGE 9 NJ_COLLAGE 10

NJ_COLLAGE 12

NJ_COLLAGE 2 NJ_COLLAGE 13

NJ_COLLAGE 16 NJ_COLLAGE 17 NJ_COLLAGE 15

USAGE

Mens Jeans

« Workdwide consumer and trade acverlising (excluding Southern Hemisphere) including, but not limited to print advertising. outdoor. indoor, collateral, direct mail, trade booth dispiays, PR
and webshe for 1 year from 8/1/04.

» 2 year workiwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 8/1/04
28




FALL 2004

DOMESTIC MENS JEANS INSTORE AND LIGHTBOX

NJ_COLLAGE 5

USAGE

Mens Jeans
 Workdwide consumer and trade advertising (excluding Sauthem Hemisphere) including, but not limited to print advertising, outdeor, indoor, collateral, direct mail, trade booth displays, PR

and website for 1 year from 8/1/04.
« 2 year worldwide usage on alt in-store POS images from B/1/04. The same usage as above for an additional year in the Southem Hemisphere, due 1o opposite seasons from 8/1/04.
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FALL 2004

INTERNATIONAL MENS JEANS PRINT

NJ_COLLAGE 29 NJ_COLLAGE 1 NJ_COLLAGE 3

INTERNATIONAL MENS JEANS OUTDOOR

NJ_COLLAGE 6 NJ_COLLAGE 7 NJ_COLLAGE 8 NJ_COLLAGE 4
USAGE
Mens Jeans
 Worldwide consumer and trade advertising (exciuding Southern Hemisphere) including, but not limited to print advertising, outcioor. indoor. collateral, direct mail, trade boolh displays, PR
and website for 1 year from 8/1/04.

2 year worldwide usage on all in-slore POS images from 8/1/04. The same usage as above for an addilional yeat in the Southern Hemisphere, due to apposite seasons from 8/1/04.
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FALL 2004

INTERNATIONAL MENS JEANS INSTORE

NJ_COLLAGE 1 NJ_COLLAGE 13

NJ_COLLAGE 6 NJ_COLLAGE 7 NJ_COLLAGE 8

USAGE

Mens Jeans

o Worldwide consumer and trade advertising (excluding Southern Hemisphiere) including, bist not limited to prinl adverlising, outdoor, indoor, collaleral, direct mail, frade booth displays, PR
and website for 1 year from 8/1/04.

2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 8/1/04.
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FALL 2004

INTERNATIONAL WOMENS JEANS PRINT

NJ_COLLAGE 30 NJ_COLLAGE 19 NJ_COLLAGE 20

INTERNATIONAL WOMENS JEANS OUTDOOR

NJ_COLLAGE 21 NJ_COLLAGE 22 NJ_COLLAGE 25

USAGE

Womens Jeans
« Worldwide consumer and trade advertising {excluding Southem Hemisphere) including, bul not limited fo print advertising, ouldoor, indoor, collateral, direct mail, rade booth tksplays, PR
and websile for 1 year from 8/1/04,
» 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 8/1/04.
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FALL 2004

INTERNATIONAL WOMENS JEANS INSTORE

NJ_COLLAGE 18 NJ_COLLAGE 19 NJ_COLLAGE 23

Vs

SR

g
3
)
£
o
W
-

NJ_COLLAGE 21 NJ_COLLAGE 22

USAGE

Womens Jeans

« Worldwide consumer and Irade advertising (excluding Southem Hemisphere) including, but not fimited to print advertising, outdoor, indoor. coflateral, direct mail, trade booth displays, PR
and website for 1 year from 8/1/04.

« 2 year workiwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southesn Hemisphere, due t0 opposite seasons from 81/04.




J

NAUTICAKIDS

FALL 2004

DOMESTIC KIDS MALL POSTER

NAUTICAKIDS

K13_A K17_A

DOMESTIC KIDS CASH WRAP

USAGE

Kids

o Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not fimited to print advertising, outdoor, indaor, coliateral, direct mail. trade booth displays, PR
and website for 1 year from 8/1/04.

« 2 yoar worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additionat year in the Soulhern Hemisphere, due to opposite seasons from 8/1/04.




4

NAUTICAKIDS

FALL 2004

DOMESTIC KIDS RETAIL INSTORE

USAGE
Kids
* Worldwide consumer and trade advertising (excluding Southem Hemisphere) inciuding, but not fimited to print advertising, outdoor. indoor. collateral, direct mail, trade booth displays, PR

and website for 1 year from 8/1/04.
2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 8/1/04.
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4

NAUTICAKILS

FALL 2004

DOMESTIC KIDS RETAIL INSTORE

USAGE

Kids

« Workiwide consumer and trade advertising (excluding Southern Hemisphere) including, but nol limited to print advertising, outdoor, indoor, collaterat, direct mail, trade booth displays. PR
and website for 1 year from 8/1/04.

« 2 year worldwide usage on all in-store POS images from 8/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 8/1/04.
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NAUTICA

FALL 2004

DOMESTIC BOYS INSTORE

USAGE
Boys
. ide ¢ ani trade ing {excluding Southern Hemisphere) including. but not limited to print adventising. outdoor, indoor, collateral, direct mail, irade booth displays, PR

and wabsite for 1 year from 9/1/04.
» 2 year worldwide usage on ail in-store POS images from 9/1/04. The same usage as above for an additional year in the Souihem Hemisphere, due to opposite seasons from 91/04
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NAUTICA

FALL 2004

DOMESTIC BOYS INSTORE

Wﬁ"’% i o %

NAUTICA

USAGE

Boys
« Warlcwide consumer and trade adverlising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, colfaleral, direct mail, trade booth displays, PR
and website for 1 year from 9/1/04.

» 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as ahove fot an additional year in the Southern Hemisphere, due to opposite seasons fram 9/1/04.
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NAUTICA

FALL 2004

INTERNATIONAL BOYS BILLBOARD

INTERNATIONAL BOYS LIGHTBOX

USAGE

Boys

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not fimiled to print advertising. outdoor, indoor, colfateral, direct mail, tiade booth displays, PR
and website for 1 year from 9/1/04.

« 2 year warldwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southern Hemisphere. due to opposile seasons from 9/1/04.
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‘ NAUTICA

| FALL 2004

| INTERNATIONAL BOYS BUS SHELTER

| USAGE

) Boys

‘ o Workiwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoox, indoor. collateral, direct mail, irade booth displays, R and
website for 1 year from 9/1/04.

‘ « 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 9/1/04.
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NAUTICA

FaLL 2004

USAGE

Boys

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including. but not limited to print advertising, outdaor, indoor, collateral, direct mail, trade boolh displays, PR
and wabsite for 1 year from 9/1/04.

« 2 year worldwide usage on all in-store POS images from 9/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 9/1/04.
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NAUTICA

SPTWR ORDERED IMAGES
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NAUTICA
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SUMMER 2004

INTERNATIONAL BOYS POS
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JLf) T g s B Crre gt QU Rk

o o Worldvide consumer and rade advertising {excluding Soulhem Hemisphere) Including, but not irnited o print advertising, autdoor, indaor, collateral, direct mall, trade booth displays, PR
-~-‘ﬂ and website far 1 year from 3/1/04.
+ A eimms rumrtcndet neana ns all n-starg POS Images from Y/1/04. The same usage as above fof an addltional year In the Southesn Hemisphere, dus fo opposite seasons from 3/1/04,
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NAUTICA -

‘ K1DS

D SUMMER 2004
£m) DOMESTIC BOYS POS
[
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B28
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DOMESTIC BOYS LIGHTBOX

STy
L)

USAGE

Boys

« Workdwide conswmer and trade adveriising (exchuding Southern Hemisphere) Including, but et fmited to print advertising, autdoor, indoar, collzteral, dicect mall, trada boath displays, FR
and websila for 1 year from Y/1/04.

« 2 year vioridwide usage on all In-store POS images from 3/1/04, The same usage as abova for an addRional year in the Sauthern Hemisphere, due lo ppposita seasons from 3/1/04.
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NAUTICA

KIDS

SPRING 2004

INTERNATIONAL BOYS POS

USAGE

Boys

* Worldwide consumer and frade advertising {excluding Southern Hemisphere) including, but nat fimied fo print advertising, outdoar, indoor, coltateral, dicect mali, rade booth displays, PR
and website for 1 year from 3/1/04,

* 2 year workiwide usaga on all in-stora POS tmages fram ¥1/04. The same usage as above for an addilional year In the Southemn Hemispherz, due 1o opposile seasons from 3/1/04,
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NAUTICA

KIiDS

@ ¢

SPRING 2004

DOMESTIC BOYS OUTDOOR
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USAGE

9 g

Boys
* Werldwide consumer and trade advertising {exciuding Southern Hemisphere) inchuding, but not fimiled to print adverlising, autdaar, indoar, collateral, divect mall, trada booth displays, PR
and websile for 1 year ffom V104,

» 2 year waridwide usage on all In-slare POS images from 3/1/04. The same usage as above for an additlonal year in the Southern Hemisphere, due to oppesite seasans from 3/1/04.
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; NAUTICA -

‘ KIDS

HOLIDAY 2003

DOMESTIC BOYS POS

| USAGE

| s

« Worldwide consumer and tradeadvertising {exciuding Southem Hemisphere) inchuding, but not fimited toprnt advartising, outdoor, indocr, cobaleral, direct mail, trada baoth disptays, PR
| and websha {or 1 year from 11/1/03.

* 2 year worldwida usage on all in-store POS images from date of 1t inserl. The sama usage as abova for an additional year In the Southern Hemispherg, dua to opposite seasons from
‘ 1103,




SPRING & SUMMER 2004 IMAGE




NAUTICA

“ SPRING 2004

SPORTSWEAR LANDSCAPE

S43

USAGE

Sportswear Landscape
o Unlimited world wide buymd.




NAUTICA

SPRING 2004

DOMESTIC & INTERNATIONAL SPORTSWEAR POS

USAGE

Sportswear
o Worldwide consumer and irade advertising (excluding Soutthern Hemisphere) including, bul not limited to print advertising. outdoor, ndoor, collateral, direct mail, trade booth displays, PR

and website for 1 year from 3/1/04.
« 2 year worldwide usage on all in-slore POS images from 3/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from 3/1/4.




NAUTICA

SUMMER 2G04

DOMESTIC SPORTSWEAR NEWSPAPER INSERT

USAGE
Sportswear
« Worldwitle consumer and trade advertising {excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays. PR

and website for 1 year trom 3/1/04.
« 2 year worldwitke usage on all in-store POS images from 3/1/04. The same usage as above lor an additional year in the Southern Hemisphere. due to opposite seasons from 3/1/04.




NAUTICA

SUMMER 2004

DOMESTIC SPORTSWEAR POS

USAGE
Sportswear
 Worldwide consumer and trade adveriising {excluding Southem Hemisphere) includiing, but not limited to print advertising. outdoor, indoor, collateral, direct mail, rade booth displays, PR

and websie for 1 year from 3/1/04.
o 2 year workiwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 3/1/04.




NAUTICA

SPRING/SUMMER 2004

INTERNATIONAL SPORTSWEAR PRINT

\ USAGE

| Sportswear

i « Worldwide consumer and trade advertising (exciuding Southerr: Hemisphere) including. but not fimited to pint adverlising. outdoor, ndoor, collateral, direct mail. biade booth displays, PR
and website for 1 year from 3/1/04.

2 year worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to apposite seasans from 3/1/04.




| NAUTICA

SPRING/'SUMMER 2004

INTERNATIONAL SPORTSWEAR PRINT

USAGE

Sportswear

 Worldwide consumer and lrade adventising {cxcluding Southern Hemisphere) including, but not limiled to print advertising, outdoor, indoor, coflateral, direct mail, trade booth displays. PR
and website for 1 year from 3/1/04.

* 2 year workiwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, dug 1o opposite seasons from 3/1/04.




‘ NAUTICA

! SPRINGISUMMER 2004

INTERNATIONAL SPORTSWEAR OUTDOOR

USAGE

Sportswear

 Worlchvide consumer and trade advertising (excluding Southern Hemisphere) inchuding, but not limited to print zdvertising, ouldoor, indoor, collateral, direct mail, irade booth displays, PR
and website for 1 year from 3/1/04,

2 year woridwide usage on all in-store POS images trom 3/1/04. The same usage as above for an additional year in ihe Southern Hemisphere, due to opposile seasons from 3/1 04,




| NAUTICA

‘ SPRING/SUMMER 2004

; INTERNATIONAL SPORTSWEAR OUTDOOR

S37B S38C $39C

USAGE

Sportswear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere: including, but nof limited to print agvertising. outdoor, indoor, collateral, direct mail, trade hooth dsplays. PR
and website for 1 yeai from 3/1/04

« 2 year worlowide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 3/1/04




NAUTICA

SPRING/SUMMER 2004

INTERNATIONAL SPORTSWEAR POS

$37C

USAGE
Sportswear
« Waorldwide consumer and trade advertising (excluding Southem Hemisphere) including. but not limited 1o print advertising, outdoor, indoor, collateral. direct mail, rade booth displays, PR

and website for 1 year from 3/1/04,
o 2 year warldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposile seasons from 3/1/04.




NAUTICA

SPRING/SUMMER 2004

INTERNATIONAL SPORTSWEAR LIGHTBOX POS

USAGE

Sportswear

 Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, but not fimited o print advertising. ouldoor. indoor, coliaterat. direct mail, rade booth displays, PR
and website for 1 year from 3/1/04.

« 2 year worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hammisphere, dug 1o opposite seasons from 3/1/04.

10



NAUTICA

SPRING 2004

DOMESTIC EYEWEAR PRINT

E10BC E11BC

E11C

USAGE

Eyewear

« Worldwide consumer and trade advertising (excludiag Southern Hemisphere) including, but not limited fo print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 3/1/04.

o 2 year worldwide usage on all in-slore POS images from 3/1/04. The same usage as above for an additional year in the Soulhern Hemisphere, due 10 opposite seasons from 3/1/04.
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NAUTICA

SPRING ZC04

DOMESTIC & INTERNATIONAL EYEWEAR POS

EO2AB EO3AB

E06BC £EOBAB EO9AB

USAGE

Eyewear

« Worldwide consumer and trade advertising (excluding Soulhern Hemispheret including, but not fimited o print acvertising, outdoor, indoor, collateral, direct mail. trade hooth displays, PR
and websile for 1 year from 3/1/04.

« 2 year workiwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Sowthern Hemisphere, due 10 0pposite seasons from 3/1/04
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NAUTICA

SFRING 2004

DOMESTIC & INTERNATIONAL EYEWEAR POS

NAUTICA

EO3D

NAUTICA NAUTICA

EQ6D E08D EOSD

USAGE

Eyewear
« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including. bl not imited to print advertising, outdoos, indoor, coltateral, direct mail, rade booth displays, PR
and website for 1 year from 3/1/04
» 2 year worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional yeas in the Southern Hemisphere, due to opposite seasons from 3/1/04.
13



NAUTICA

SPRING 2004

DOMESTIC & INTERNATIONAL WATCH PRINT

DOMESTIC & INTERNATIONAL WATCH POS

USAGE

Watch

» Worldwide consumer and trade adverlising (exclucing Southern Hemisphere) including, but not limiled to print advertising. outdoor, indoor, collateral. direct mail, trade booth displays, PR
and website for 1 year from 3/1/04.

o 2 year worldwide usage on all in-slore POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 3/1/04.
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NAUTICA

SUMMER 2004

DOMESTIC UNDERWEAR POS

uo4

uo3

USAGE

Underwear

« Worldwide consumer and trade advertising texcluding Southern Hemisphere) including, but nol hmited to print advertising. outdoor, intioor, coliateral, direct mail, trace booth displays, PR
ang website for 1 year from 3/1/04.

2 year workdwide usage on all in-store POS images irom 3/1/04. The same usage as above for an additional year i he Southern Hemisphere, due to opposite seasons from 3/1/04.
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NAUTICA

SPRING 2004

DOMESTIC WOMENS SWIM PRINT

USAGE

Swim

o Worldwide consumer and trade advertising {excluding Southern Hemisphere) incluiing, but not limited 10 print advertising. outdoor, indoor, collateral, direct mail, trade booth displays. PR
and website for 1 year from 2/1/04.

« 2 year worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an addilional year in the Southera Hemisphere, due to opposile seasons from 3/1/04.

16




NAUTICA

SPRING 2004

DOMESTIC WOMENS SIGNATURE SWIM POS

USAGE

Signature and Collection Swim

« Worldwide consumer and trade advertising (excluding Southiern Hemispherej including, but not fimited to print advertising, outcoar, indoor, collaleral, dlirect mail, trade booth displays. PR
and website for 1 year from 2/1/04.

» 2 year workiwide usage on all in-siore POS images from 3/1/04. The same usage as above for an addiitional year in the Southern Hemisphere. due to opposite seasons from 3/1/04.

17



NAUTICA

SEFRING 2004

| DOMESTIC WOMENS BEACH SWIM POS

SWO6A SWO06B

USAGE

Beach and Blue Swim
 Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited 1o print advertising. outdoor, indoor, coliateral, direct mail, trade booth displays, PR
and website for 1 year from 2/1/04,
o 2 year workdwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year i the Southern Hemisphere, due to opposite seasons from 3/1/04.
18




NAUTICA

SPRING 2004

DOMESTIC GIRLS SWIM POS

USAGE

Girls Swim
« Worldwide consumer and irade adverlising (excluding Southern Hemisphiere) including, but not limited 1o print advertising, outdoor, indoar, collateral, direct inail, trade booth displays, PR

and website for 1 year from 2/1/04.
2 year woridwide usage on all in-store POS images from 3/1/04. The same usage as above for an addtional year in the Southern Hemisphere, due 1o opposite seasons from 3/1/04.
19
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SPRING 2004

DOMESTIC WOMENS JEANS PRINT

USAGE

Jeans

= Wortdwide consumer and trade advertising (excluding Southem Hemisphere) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, trade hooth displays, PR
and website for 1 year from 3/1/04.

* 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 2/1/04.

20
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SPRING 2004

DOMESTIC WOMENS JEANS POS

DR TR STRCINERIREEN

NJ25A

NJ21A NJ22B NJ24B NJ25B

USAGE

Jeans

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, trade hooth displays, PR
and website for 1 year from 3/1/04.

2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southem Hemisphiere, due to opposile seasons from 2/1/04.
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N\;m.m.m

SPRING 2004

DOMESTIC WOMENS JEANS LIGHTBOX

USAGE

Jeans

 Worldwide consumer and trade advertising {exclucing Southern Hemisphere) including, but nol limited to print advertising, outdoot, indoor, collateral, direct mail, trade hooth displays, PR
and website for 1 year from 3/1/04.

» 2 year worldwide usage on all in-slore POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposile seasons from 2/1/04.
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SPRING 2004

INTERNATIONAL WOMENS JEANS PRINT

INTERNATIONAL WOMENS JEANS OUTDOOR

USAGE

Jeans

« Worldwide consume ant trade advertising (excluding Southern Hemisphere) including, but not mited to print advertising, outdoor, indoor, collateral, direct mail, trade boath displaye, PR
and website for 1 year from 3/1/04.

* 2 year workdwide usage on all in-slore PUS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 2/1/04.
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SPRING 2004

INTERNATIONAL WOMENS JEANS POS

NJi25B

NAUTICA JEANS COMPANY

e

i g i

USAGE

Jeans

 Worlcwide consumer and trade advertising {excluding Soulhem Hemisphere) including, but not limited lo prnt advertising, outdoor, indoor, coliateral, direct mail. trade booth displays. PR
and website for 1 year from 3/1/04.

« 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year n the Southern Hemisphere, due to opposite seasons from 2/1/04.
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SPRING 2004

INTERNATIONAL WOMENS JEANS LIGHTBOX

NJ21B

USAGE

Jeans
o Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoor. indoor, coflateral, direct mall, trade hooth displays, PR

and website for 1 year from 3/1/04.
o 2 year workiwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 2/1/04.
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NAUTICA JKANS COUPNY

DOMESTIC MENS JEANS PRINT

AU HICAIEN AN 0N

NJ32A T NJ32B

USAGE
Jeans
o Woridwide consumer and trade advertising (excluding Southern Hemisphere) including, bul not limited to print advertising, outdaor, indoor, collateral, direct mail, trade booth displays. PR

and website for 1 year from 3/1/04.
* 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an adtitional year in the Southern Hemisphere. due to opposite seasons fiom 2/1 04.




SPRING 2004

DOMESTIC MENS JEANS POS

S

NALTICA JEANS COMPANY

NJ36C

USAGE

Jeans

 Worldwide cansumer and trade advertising {excluciing Southern Hemisphere) including, but not imiled to print advertising, outdoor, intloor, collateral, direct mail, Urade booth displays, PR
and website for 1 year from 3/1/04.

« 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southem Hemisphere, due o oppostle seasons from 2/1/04.
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A ]

SPRING 2004

DOMESTIC MENS JEANS LIGHTBOX

CARABINER
NJ30

USAGE

Jeans

« Woridwide consumer and trade advertising (excluding Southern Hemisphere) including. but not fimited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and website for 1 year from 3/1/04.

o 2 year worldwide usage on all in-slore POS images from 2/1/04. The same usage as above for an adcitional year in the Southern Hemisphere, due to opposile seasons from 2/1/04.
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INTERNATIONAL MENS JEANS PRINT

-

NJ32A

INTERNATIONAL MENS JEANS OUTDOOR

S EAQS COMPANY

N o

USAGE

Jeans

« Worldwide consumer and trade advertising fexcluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor. collateral, direct mail, trade hooth displays, PR
and website for 1 year rom 3/1/04.

« 2 year worldwide usage on all in-slore POS images from 2/1/04. The same usage as above for an additionat year in the Southern Hemisphere, due to opposite seasons from 2/1/04,
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b

TICA JEANS COMMNY

H

SPRING 2004

INTERNATIONAL MENS JEANS POS

NALTICA JEANS COMPANY

NJ36C

USAGE
Jeans
« Worldwide consumer and trade advertising (exchuding Southern Hemisphiere) including, bul not limited to print advertising, outdoor. indoor. collateral, direct mall, trade booth displays, PR

and website for 1 year from 3/1/04.
o 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an addltional year in the Southern Hemisphere, tue to opposite seasons from 2/1 104.
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R

NAUTICA JLANS COMMNY
3

SPRING 2004

INTERNATIONAL MENS JEANS LIGHTBOX

USAGE

Jeans
« Worldwide consumer and irade advertising (excluding Southern Hemisphere) including. but not kimited to print advertising, outdoor, indoor, colfaleral, direct mail, trade booth displays PR

and website for 1 year from 3/1/04.
« 2 year workdwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 2/1/04.
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SPRING 2004

DOMESTIC MENS AND WOMENS JEANS PRINT

NAE T A TN MY At

AR STRINT IO

NJ32C NJ32D

USAGE

Jeans

« Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, bul not limited 1o print advertising, outdoor. indoor. collateral. direct mail, trade booth displays, PR
and website for 1 year from 3/1/04.

« 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 2/1/04
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SPRING 2004

DOMESTIC MENS AND WOMENS JEANS POS

NATUICL I AN OOV 1AM

NJ32C NJ32D

n NATO A ST AN CORIELNY

e W

NJ23B

DOMESTIC MENS AND WOMENS JEANS LIGHTBOX

USAGE

Jeans

« Workiwide consumer and trade advertising (excluding Southern Hemisphere) including, but nol limited to print advertising, outdoor, indoar, collateral, direct mail, rade booth displays, PR
and website for 1 year from 3/1/04.

« 2 year workdwite usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 2/1/04.
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SPRING 2004

INTERNATIONAL MENS AND WOMENS JEANS PRINT

NALTRO LIS

NJ32C NJ32D

USAGE

Jeans

« Workiwide consumer and trade advertising {excluding Southern Hemisphere) including, but not fimited to prinl advertising, outdoor, indoor, coliateral, direct mail, irade booth displays, PR
and website for 1 year from 3/1/04.

« 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southem Hemisphere, due 10 opposile seasons from 2/1/04.
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§ NAUTICAIEANSTOMANY
I
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SPRING 2004

INTERNATIONAL MENS AND WOMENS JEANS POS

AALT S AN T Ay NALHCVIEAS g

NJ32C NJ32D

AR IO BLANS COMEASY

INTERNATIONAL MENS AND WOMENS JEANS LIGHTBOX

NJ23C

USAGE

Jeans

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) incluching, but nol limited to print advertising, ouldoor, indaor, collateral, direct mail, frade booth displays. PR
and website for 1 year from 3/1/04.

o 2 year worldwide usage on all in-store POS images from 2/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 2/1/04.
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NAUTICA

KIDS

SPRING 2004

DOMESTIC BOYS OUTDOOR

NAUTICA*

B24A

USAGE

Boys

« Workdwide consumer and trade advertising (exclutkng Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, trade booth displays, PR
and websile for 1 year from 3/1/04.

» 2 year worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 10 opposite seasons from 3/1/04.
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NAUTICA

__KIDS.

SPRING 2004

DOMESTIC BOYS POS

B21 B22 B23

USAGE

Boys
o Worldwide consumer and trade advertising {excluding Southern Hemisphiere) inchuding, but not limited to print advertising, outdoar, indoor, collateral, direct mail, frade booth displays, PR
and website for 1 year from 3/1/04.

« 2 year workiwide usage on all in-store POS images trom 3/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 3/1/04.

37




NAUTICA

KIDS

SPRING 2004

INTERNATIONAL BOYS OUTDOOR

USAGE

Boys

* Worldwide consumer and trade advertising (excluding Southern Hemisphere) inchuding, but nol limitet! to print adventising, ouldoor, indoor, coltateral, direct mail, trade hooth displays, PR
and website for 1 year from 3/1/04.

« 2 yaar worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additional year in the Southern Hemisphere. due to opposite seasons from 3/1/04.
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NAUTICA

KIDS

SPRING 2004

INTERNATIONAL BOYS POS

USAGE

Boys

« Worldwide consumer and trade advertising {excluding Southern Hemisphere) inctuding, but not limited to print advertising, ottdoor, indoor, coliateral, direct mail, rade booth displays, PR
and website lor 1 year from 3/1/04.

* 2 year worldwide usage on all in-siore POS images from 3/1/04. The same tisage as above for an additional year in ihe Southarn Hemisphere, dug 1o opposite seasons fiom 3/1/04.
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NAUTICA

KIDS

SUMMER 2004

DOMESTIC BOYS POS

B25

DOMESTIC BOYS LIGHTBOX

USAGE

Boys

« Worldwide consumer and trade advertising texcluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoot, collateral, direct mail, trade booth displays, PR
and website for 1 year from 3/1/04.

® 2 year worldwide usage on all in-store POS images from 3/1/04. The same usage as above for an additiona! year in tie Southern Hemisphere, due to opposite seasons irom 3/1/04.

40



NAUTICA

KIDS

SUMMER 2004

INTERNATIONAL BOYS POS

‘ USAGE

Boys
 Worldwide consumer and trade advertising (excluding Southern Hemisphese) including. but not limited to print advertising, outdeor, indoor, collaleral, direct mail, rade booth disptays, PR
and website for 1 year from 3/1/04.
‘ o 2 year woridwide usage on all in-store POS images fram 3/1/04. The same usage as above for an addilional year in the Southern Hemisphere, due to opposite seasons from 3/1/04.
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NAUTICA

HOLIDAY 2004

DOMESTIC SPORTSWEAR PRINT

S71 A FO6_A S69_A T14_A

S71 A FO6_A S69_A

USAGE

Sporiswear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not fimited to print advertising. outdoor. indoor, collateral. direct mail, rade booth displays, PR
and website for 1 year from 11/1/04.

* 2 year worldwide wsage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southern Hemisphare, due 10 opposite seasons from 11/1/04.




NAUTICA

HOLIDAY 2004

DOMESTIC SPORTSWEAR NEWSPAPER INSERT

DOMESTIC SPORTSWEAR NEWSPAPER ROP

S62_B

USAGE

Sportswear

» Worldwide consumer and trade advertising (excluding Southern Hemisphere} including, but not limited to print advertising. outdoor. indoor, coltateral. threcl mail, trade booth displays. PR
and website for 1 year from 11/1/04,

« 2 year worldwige usage on all in-store POS images from 11/1/04. The same usage as above for an aoditional year in the Southem Hemisphere, due Lo opposite seasons from 11/1/04



DOMESTIC SPORTSWEAR OQUTDOOR

USAGE

Sportswear
« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including. but not fimited to print advertising, outdoor, indoor, collateral. direct mail, trade booth displays, PR

and website for 1 year from 11/1/04.
« 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from 11/1/04,




NAUTICA

HOLIDAY 2004

DOMESTIC SPORTSWEAR POS

USAGE

Sportswear

« Workdwide consumer and trade adverlising (excluding Southern Hemispherey including. but not Timited Lo print advertising, outdoa, indoor, collateral, direct mail, trade booth displays. PR
and website for 1 year from 11/1/04.

e 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southern Hemisphere, due 1o opposite seasons from 11/1/04.




NAUTICA

INTERNATIONAL SPORTSWEAR PRINT

S71.B

USAGE

Sportswear

« Worldwide consumer and trade advertising {excluding Southem Hemisphere) including. but not limited 1o print advertising, outdoar, indoor, coliateral, ditect mall, trade booth displays, PR
and website for 1 year from 11/1/04.

« 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from 11/1/04.



NAUTICA

HOLIDAY 2004

INTERNATIONAL SPORTSWEAR OUTDOOR BILLBOARDS

S59_E S$62_D

USAGE

Sportswear

 Worldwide consumer and trade advertising (excluding Southern Hemisphere) including. but not limited to print advertising. outdoor, indoos. coliateral, direct mail, trade booth displays, PR
and website for 1 year from 11/1/04.

o 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southem Hemisphere, due to opposite seasons from 11/1/04.



NAUTICA

INTERNATIONAL SPORTSWEAR BUS SHELTERS

NAUTICA

-

S59_F S62_E

USAGE

Sportswear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, cotlateral, direct miail, ratke booth displays, PR
and website for 1 year from 11/1/04

o 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an atkditional year in the Southern Hemisphere, due to oppasite seasons from 11/1/04.




NAUTICA

HOLIDAY 200C4

INTERNATIONAL SPORTSWEAR POS

NA4LTICA

Q.

USAGE

Sportswear
« Worldwide consumer and trade advertising (exchuding Southem Hemisphere) including. but ot limited 1o print advertising. outdoor. indoor, collateral. direcl malt, trade booth displays, PR

and waebsite for 1 year from 11/1/04.
« 2 year worldwide usage on all in-store POS images trom 11/1/04. The same usage as above for an addilional yeat in the Southern Hemisphere. dug to opposite seasons trom 11/1/04.




NAUTICA

HOLIDAY 2004

INTERNATIONAL SPORTSWEAR POS

USAGE

Sportswear

« Workiwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print adverlising, outdoor, indoor, collateral, direcl mail, trade booth displays, PR
and website for 1 year from 11/1/04.

‘ 2 year worldwide usage on all in-store POS images fiom 11/1/04. The same usage as above for an additional year in the Southern Hemisphere, dug to apposite seasons from 11/1/04,




NAUTICA

HOLIDAY 2004

INTERNATIONAL SPORTSWEAR POS

USAGE

Sportswear

 Worldwide consumer and trade acvertising (exchwiing Southern Hemisphere) including, but not limited to print advertising, outdoar, indoor, collateral, direct mail. trade boolh disptays, PR
and website for 1 year from 11/1/04.

« 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an adcitional year in the Southern Hemisphere, due to opposite seasons from 11/1/04.
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NAUTICA

FHOLIDAY 2004

DOMESTIC TAILORED PRINT

USAGE

Tailored
o Worlcwide consumer and frade agverlising (excluding Southern Hemispherel including, but not limited to print advertising. outdoor. indoor, collateral, direct mail, trade booth disptays, PR

and website for 1 year from 11/1/04,
« 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southern Hemisphere, due o opposite seasons from 11/1/04.
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NAUTICA

HOLIDAY 2004

DOMESTIC WATCH NEWSPAPER ROP

DOMESTIC WATCH INSTORE

USAGE

Watch

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including. but not mited to print advertising. outdoor. indoor, coliateral, direct mail, lrade booth displays, PR
and websile for 1 year from 11/1/04.

« 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from 11/1/04.
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NAUTICA

HOL IDAY 23604

DOMESTIC AND INTERNATIONAL FOOTWEAR POS

USAGE

Footwear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print advertising. outdoor, indoor, collateral, direct mail, trade hooth displays, PR
and website for 1 year from 11/1/04.

« 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an addilional year in the Southern Hemisphere, due to opposile seasons {from 111/04.
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NAUTICA

HOLIDAY 20604

DOMESTIC SLEEPWEAR NEWSPAPER ROP

WSLPO7

USAGE

Sleepwear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, collateral, direct mail, tade booth displays, FR
and website for 1 year from 11/1/04.

« 2 year workiwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southern Hemisphere, dug Lo opposite seasons from 11/1/04
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NAUTICA

FOLIDAY 2004

DOMESTIC HOME PRINT

H17_A H19_A H16_A H19_A
HO9_A H16_A HO9_A H17_D

USAGE

Home
 Woridwide consumer and Irade advertising (excluding Southerm Hemisphere) including, but not limited to print adverlising, outdvor. indoor, collateral, direct mail, tade booth displays, PR

and website for 1 year from 11/1/04.
o 2 year worldwide usage on ail in-store POS images from 11/1/04. The same usage as above for an additional vear in the Southern Hemisphere, due to opposile seasons {rom 11/1/04.
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NAUTICA

HOQLIDAY 2004

DOMESTIC HOME NEWSPAPER ROP

USAGE

Home

« Worldwide consumer and trade advertising {excluding Southern Hemisphere) including. but nol limited 1o print advertising, outdoor. indoor, coMateral, direct mail, trade booth disptays, PR
and website for 1 year from 11/1/04.

» 2 ygar workiwide usage on all in-store POS images from 11/1/04. The same usage as above for an additional year in the Southern Hemisphete, due to opposite seasons from 11/1/04,
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HOLIDAY 2004

DOMESTIC MENS JEANS PRINT

DOMESTIC MENS JEANS COVER GATEFOLD

NJ COLLAGE_38 NJ COLLAGE_37

USAGE

Jeans

« Worldwide consumer and frade advertising (excluding Southern Hemisphere inclutling, bist not fimiled to print advertising, ouldoor, indoor, collaleral, direct mail, trade booth hisplays, PR
and website for 1 year from 11/1/04.

o 2 year worldwide usage on all in-store POS images from 11/1/04. The same usage as above for an addilional year in the Southarn Hemisphere, due to opposite seasons from 11/1/04.
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NAUTICA

HOL DAY 2004

INTERNATIONAL MENS JEANS PRINT

USAGE

Jeans
« Worldwide consumer and trade advertising (exciuding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoar. coltateral, direct mail, {rade booth displays, PR

and website for 1 year from 11/1/04.

o 2 year worldwide usage on ail in-store POS images from 11/1/04. The samie usage as above for an additional year in the Southern Hemisphere, due to opposite seasuns from 11/1/04.
18



NAUTICA

FALL 2005 IMAGE BOOK




NAUTICA

THOMAS JANE USAGE

We are very excited to launch the Fal 2005 Navigate Life campaign
Hi-resolution images will be available to you shortly v.a Shared Marketing
Services Brand Construction Kit, a new Nautica FTF site. Onre special
feature of this campaign is actor, Thomas Jane. Thomas Jane can be seen
in such movies as “The Punishasr" " The Sweatest Thing” and Boogie
Nights”

As Thomas is exclusive to Nautica through the Holiday 2005 campaign,
it is crucial to adhere to the strict permitted usage requirements regarding
his image. You will find these usage guidelines on the FTP site. Please be
advised that any image that includes Thomas Jane whether it is in-store or
print/outdocr/trade advertising may not be used after February 28, 2006.
As a condition of your use of these images. ycu are obligated to remove
any existing images by this date.

We appreciate your awareness of, and adherence to, this obligation.
We are confident that our new campaign featuring Thomas Jane will be
mutually beneficial to you and NAUTICA.




| NAUTICA

GE

DOMESTIC SPORTSWEAR SAIL CLOTH USA

5104 S141 5142
INSTORE SPREAD SINGLE

USAGE

Sportswear

» Worldwide consumer and trade advertising {excluding Southern Hemisphere) including, but not fimited to print advertising, outdoor, indotr, coltateral, direct mal, trade booth displays,
PR and website for 1 year from 8/1/05.

= 2 year worldwide usage on all in-store POS images from 8/1/05. The same usage as above for an additional year in the Southem Hemisphere, due to opposile seasons from
8/1/05.




| NAUTICA

M
T
N

DOMESTIC SPORTSWEAR MAP INSERT

t : § i : i H Pl
. . - |

- Yo e -

i

OUTSIDE - E20, S135, F08, $140, S119

INSIDE - W09, T20, MSLP08, S118, 5138, S134

USAGE

Sportswear
« Worldwide consumer and lrade advertising {excluding Southern Hemisphere) including, but not limited to print advertising, outdoor, indoor, coliateral, direct mail, trade booth displays,
PR and websile for 1 year from 8/1/05.

» 2 year worldwide usage on all in-store POS images from 8/1/05. The same usage a5 ahove for an additional year in the Southem Hemisphere, due lo opposite seasons from
8/1/05.




NAUTICA

A ITIGA

S116 720 FO8, S138, MSLPO8, W09, S134
T27, 5118, S135, S140, S119

DOMESTIC SPORTSWEAR PRINT

S116 Silé

USAGE

Sportswear
 Worldwide consumer and lrade advertising (excluding Southern Hemisphere) including, but not limiled to print advertising, outdoor, intloor, callateral, direct matl, trade booth displays,

PR and website for 1 year from 8/1/05.
« 2 year worldwide usage on all in-slore POS images from B/1/05. The same usage as above for an additional year in the Southern Hemisphare, due to opposlte seasons from

8/1/05.




| NAUTICA

$118, S140, S116, E20 S138 $118, S140, S116, T20

W08, S140, 5134 S119 $118, $140, S134,
T20, S119 T20, S116
USAGE
Sportswear

« Worldwide consumer and \rade advertising (excluding Southern Hemisphere) including, bul not limited 1o print adventising, outdoor, indoor, collateral, direct mai, trade booth displays,
PR and website for 1 year {rom 8/1/05.

* 2 year worldwide usage on all in-slore POS images from 8/1/05. The same usage as above {or an additlonal year in the Southem Hemisphere, due 10 opposite seasons from
8/1/05.




| NAUTICA

n

()

I
.
(811

DOMESTIC SPORTSWEAR OUTDOOR BILLBOARD

S116

USAGE

Sportswear

© Worldwide consumer and trade advertising {excluding Soulhem Hemisphere) including, but not limited o print ativertising. outdoor, indoor, coliateral, direct mail, trade booih displays.
PR and website for 1 year from 8/1/05.

» 2 year worldwite usage on all in-slore POS images from 8/1/05. The same usage as above for an additional yeas in the Southern Hemisphare, due to opposile seasons {rom
8/1/05.




NAUTICA

"
T\

DOMESTIC SPORTSWEAR INSTORE

FRONT BACK

REAUCTR E I 2]

WOYVILLTE W=

S136 $127

THE FLAT FHONY GORDURDY BART TIE FLAT FROWT CORCLRIY FANT

S115 s128
USAGE
Sportswear
« Worldwide consumer and trade adventising (excluding Southem Hemisphare) including, but nol fimited to print advertising, outdoor, indoor, collateral, direct matl, lrade booih displays.

PR and website for 1 year from 8/1/05,
« 2 year worldwide usage on all in-slore POS images from 81 /05. The same usage as above for an additional year in the Southern Hemisphere, due to opposile sgasons from

8/1/05.
8




NAUTICA

DOMESTIC SPORTSWEAR INSTORE

FRONT BACK

Tl ETANS AREEEHTANMT KN S

THE S TAN FREASTANT »IT S 57T

S133

WKLE RESISTART PANT

P

S132 $130
USAGE
Sportswear
« Worldwide consumer and trade advertising {excluding Sotither Hemisphere) including, bul not limited to print advertising, ouldoor, indoar, coliateral, direct mail, trade booth displays,
PR and websile for 1 year from 8/1/05.
e for an additional year in the Southern Hamisphere, due to opposite seasons fiom

« 2 year worigwide usage on all in-store POS images from 8/1/05. The same usage as abov
B/1/05.




NAUTICA
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INTERNATIONAL SPORTSWEAR MAP INSERT

4 i . i H [ Fid
-l e e -l_ . - . - et e teat e m e . s

;
!

OUTSIDE - E20, S135, F08, S140, S119

INSIDE - W09, T20, MSLLP08, 5118, 5138, S134

USAGE

Sporiswear

« Worldwide consumer and trade advertising (excluding Southern Hemisphere) including, bul not imited lo brinl advertising, outdoos, indoor, callateral, direct mail, rade booth displays,
PR and website for 1 year from 8/1/05.

o 2 year worldwide usage on all in-store POS images from B/1/05. The same usage as above for an additional year in the Southem Hemisphere, due lo opposite seasons from
8/1/05.

10




NAUTICA

S116 S116
USAGE
Sportswear
« Worldwide consumer and irade advertising (excluding Soulhem Hemisphere) including, but not fimited to print advertising, autdoor, indoor, collaterat, direct mall, irade boath displays.

PR and website for 1 year from 8/1/05.
o 2 year worlowide usage on all in-store POS images from 8/1/05. The same usage as above for an additional year in the Southem Hemisphere, due fo opposite seasons flom

8/1/05.

11
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INTERNATIONAL SPORTSWEAR PRINT

it
NAUTICA

W08, S140, S134 S118, S140, 5134,
T20, S116

T20, S119

S119 S116
USAGE
Sporiswear
limited 1o print advertising, ouldoor, Indoor, collateral, direct mail, irade booth displays,

= Worldwide consumer and tratie advertising (excluding Southern Hemisphere) including. but not
PR and website for 1 year from 8/1/05.
* 2 year worldwide usage on all in-store POS Images from 8/1/05. The same usage as above for an additional year in the Southern Hemisphere, due to opposile seasons from
8/1/05.
12




; NAUTICA

(]
n

‘ FaiL 2l

S134 S116

USAGE

Sportswear

« Worldwide consumer and {rade adverlising {exctuding Southem Hemisphere) including, bul ot limited to print advertising, outdoo, indoor, coliateral, direct matl, trade booth displays,
PR and website for 1 year from 8/1/05.

| o 2 year worldwide usage on all In-store POS images from 8/1/05. The same usage as above for an addilional year in the Southern Hemisphere, due to opposite seasons from

8/1/05.




NAUTICA
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INTERNATIONAL SPORTSWEAR NEWSPAPER ROP
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S136 S133 S115
S127 S131 S128

INTERNATIONAL SPORTSWEAR BILLBOARD

USAGE

Sportswear

$132
S$130

« Worldwide consumer and trade adverlising (excluding Southem Hemisphere) including, but ot fimited 1o print advertising, outdoor, indoor, cotiateral. direct mail, kade booth displays,

PA and website for 1 year from 8/1/05.

o 2 year worldwide usage on all in-store POS images from 8/1/05. The same usage as above Tor an additional year in the Southern Hemisphere, due to opposite seasons from

8/1/05.
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INTERNATIONAL SPORTSWEAR INSTORE

S136

S133

USAGE

Sporiswear

S$132

« Worldwide consumer and trade advertising {exchuding Southern Hemisphere) including, but not limited to print advertising, owtdoor, indoor, collateral, direct mail, trade booth displays,

PR and website for 1 year from 8/1/03,

« 2 year worldwide usage on all in-store POS images from 8/1/05. The same wsage as above for an additional year in the Southern Hemisphere, due to opposite seasons from

8/1/05.

15




5119 ' s121 5134

S126 S120

USAGE

Sportswear
« Worldwide consumer and lrade advertising (excluding Southern Hemisphere) including, but not imiled to prirt advertising, outdoor, indoor, collateral, dirsct mail, trade booth displays,
PR and website for 1 year lrom 8/1/05.
« 2 year worldwide usage on all in-slore POS images from B/1/05. The same usage as above for an addifional year in the Southern Hemisphere, due lo opposite seasons from
B8/1/05.
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S122 S123 S133

USAGE

Sportswear
» Worldwide consumer and trade adverfising {excluding Southern Hemisphere) including, bul not limited to print advertising, outdoor, indooy, collateral, direct mail, irade booth displays,

PR and website for 1 year from 8/1/03.
« 2 year worldwide usage on all in-store POS images from 8/1/05. The same usage as above for an additional year in the Southern Hemisphere, due to opposite seasons from

8/1/05.




