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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Apple Inc.
Granted to Date 01/31/2007

of previous

extension

Address 1 Infinite Loop

Cupertino, CA 95014
UNITED STATES

Party who filed
Extension of time
to oppose

Apple Computer, Inc.

Relationship to
party who filed
Extension of time

On January 9, 2007, Apple Computer, Inc. amended Article | of its Restated
Articles of Incorporation solely to change the corporate name from Apple
Computer, Inc. to Apple Inc. is therefore in privity with Apple Computer, Inc. as

to oppose set forth in TBMP 206.02
Attorney Joseph Petersen
information Kilpatrick Stockton LLP

31 West 52nd Street

New York, NY 10019

UNITED STATES

JPetersen@kilpatrickstockton.com, AGarcia@kilpatrickstockton.com,
CLick@kilpatrickstockton.com Phone:212-839-8700

Applicant Information

Application No 78911470 Publication date 10/03/2006
Opposition Filing 01/31/2007 Opposition 01/31/2007
Date Period Ends

Applicant

XES Entertainment LLC
14 Page Terrace, Suite 2A
Stoughton, MA 02072
UNITED STATES

Goods/Services Affected by Opposition

Class 035.

All goods and sevices in the class are opposed, namely: On-line retail store services featuring adult-
themed videos, DVDs, photographs, toys and clothing

Related
Proceedings

Opposition to App. No. 78/911,463.

Attachments

Notice of Opp (78-911470) (2).pdf ( 46 pages )(2780484 bytes )
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/Joseph Petersen/

Name

Joseph Petersen

Date
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 78/911,470
For the mark: MINNIE APPLE

Filed: June 19, 2006

Published: October 3, 2006

--------------------------------------------------------- X
APPLE INC,, :
Opposition No.
Opposer,
» NOTICE OF OPPOSITION
V. ;
XES ENTERTAINMENT LLC, ;
Applicant. ;
_________________________________________________________ X

APPLE INC. (“Opposer”), a corporation organized and existing under the laws of
California with a principal place of business at 1 Infinite Loop, Cupertino, California 95014,
believes that it will be damaged by the issuance of a registration for the trademark shown in
Application Serial No. 78/911,470 and hereby opposes same.

As grounds for its opposition, Opposer alleges as follows, with knowledge concerning its
own acts, and on information and belief as to all other matters:

I. Opposer is the world-famous computer company, and Opposer’s APPLE brand is
one of the best known brands in the world. Opposer designs, manufactures and markets in
interstate and international commerce, among other things, computers, computer software
programs, computer peripherals and Internet-based media retail services, and offers a broad array
of related poods and services, including but by no means limited to iTunes® media player
software, APPLE STORE® internet-based retail and iITUNES MUSIC STORE® internct-based
media retail and audio and video content-delivery services and iPod® mobile digital media

players.
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2. Since at least as early as 1977, Opposer has extensively promoted, marketed,
advertised, distributed and sold goods and services in connection with a family of trademarks
consisting, in whole or in part, of the word APPLE and a visual equivalent of the word, to wit a

logo depicting a stylized apple, as shown below:

(the “Apple Logo™).
3. Further, since at least as early as January 2005 Opposer has marketed and sold a
line of computers in connection with the trademark MAC MINI (the “MAC MINI” Mark).

4, Opposer’s family of APPLE-based word marks, its Apple Logo and its MAC
MINT Mark (collectively, “Opposer’s Marks”) have achieved an extraordinary level of fame and
consumer recognition. As a result of Opposer’s extensive advertising, promotion and use of
Opposer’s Marks in connection with a variety of goods and services, including but by no means
limited to computers, including the MAC MINI, computer software, computer peripherals,
iTunes® media player software, APPLE STORE® internet-based retail and iTUNES MUSIC
STORE® internet-based media retail and audio and video content-delivery services, iPod®
mobile digital media players and a broad range of other goods and services. Opposer’s Marks
have acquired enormous goodwill, and have come to be immediately identified with Opposer as
the source of goods and services.

5. Opposer’s Marks are famous under the Lanham Act, specifically 15 U.S.C. §
1125 et seq., and are among the most valuable trademarks in the world. The extraordinary level

of fame and consumer recognition that Opposer’s Marks currently enjoy cannot be seriously

]
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disputed. As a result of Opposer’s extensive advertising and use of Opposer’s Marks, Opposer’s

Marks have acquired extensive goodwill and have come to be immediately identified with

Opposer.

6.

In recent years, the APPLE brand has consistently been recognized as belonging

in the top 50 brands worldwide. Attached as Exhibit 1 are copies of the rankings of the APPLE

brand for 2001 through 2006 as compiled by the leading brand assessment company, Interbrand

Corporation.

values over the past six years:

1it.

vi.

7.

Interbrand has given the APPLE brand the following rankings and U.S. dollar

2001: valuing the APPLE brand as the 49th most valuable brand in the entire
world, with an estimated brand worth of U.S. $5.46 billion.

2002: valuing the APPLE brand as the 50" most valuable brand in the entire
world, with an estimated brand worth of 1.8, $5.32 billion

2003: valuing the APPLE brand as the SO" most valuable brand in the entire
world, with an estimated brand worth of U.S. $5.55 billion.

2004: valuing the APPLE brand as the 43" most valuable brand in the entire
world, with an estimated brand worth of U.S. $6.871 billion

2005: valuing the APPLE brand as the 41 most valuable brand in the entire
world, with an estimated brand worth of U.S. $7.985 billion.

2006: wvaluing the APPLE brand as the 38" most valuable brand in the entire
world, with an estimated brand worth of U.S. $9.130 billion.

Opposer is the owner of numerous United States Registrations on the Principal

Register for Opposer’s Marks, including, without imitation, the following registrations:

. X REG. FYLING DATE/ GOODS/SERVICES
TRADEMARK NO. REG. DATE
APPLE 1,078,312 | March 25, 1977 Class 9: computers and computer
Nov, 29, 1977 programs recorded on paper and tape.
1,114,431 | March 20, 1978 Class 9: computers and computer

March 6, 1979

programs recorded on paper and tape.
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TRADEMARK

REG.
NQO.

FILING DATE/
REG. BATE

GOODS/SERVICES

APPLE

2,079,765

April 7, 1995
July 15, 1997

9!

lass 38: communication filed by
computer, namely, electronic
transmission of data and documents

ia computer, delivery of messages by
electronic transmission.

<

THE APPLE STORE

2,424,976

November 23, 1999
January 30, 2001

Class 35: online retail store services
provided via a global computer
network featuring computers,
computer hardware, computer
systems, computer software,
computer peripherals and accessories

APPLESTORE

2,462,798

November 23, 1999
June 19, 2001

Class 35: online retail store services
provided via a global computer
network featuring computers,
computer hardware, computer
systems, computer software,
computer peripherals and accessories.

APPLE STORE

2,683,410

April 25,2002
February 4, 2003

Class 35: Retail store services
featuring computers, computer
software, computer peripherals and
consumer electronics, and
demonstration of products relating
thereto; online retatl store services

rovided via a global computer
network featuring computers,
computer software, computer
peripherals and consumer electronics,
and demonstration of products
relating thereto.

July 1, 2002
May 13, 2003

Class 9: computers hardware;
computer hardware, namely, server,
desktop, laptop, notebook and
subnotebook computers; hand held
and mobile computers; computer
terminals and monitors; personal
digital assistants; portable digital
audic players; electronic organizers;
computer keyboards, cables, modems;
audio speakers; computer video
control devices, namely, computer
mice, trackballs, joysticks and
gamepads; a full line of computer
software for business, home,
education, and developer use;
computer programs for personal
information management; database
management software; character
recognition software; telephony
management software; electronic mail
and messaging software;
telecornmunications software, namely
for paging; database synchronization
software; computer programs for
accessing, browsing and searching

152000 25884751




TRADEMARK

REG.

FILING DATE/
REG. DATE

GOODS/SERVICES

online databases; operating system
software; application development
tool programs; blank computer
storage media; fonts, typefaces, type
designs and symbols recorded on
magnetic media; computer software
for use in providing multiple user
access to a global computer
information network for searching,
retrieving transferring, manipulating
and disseminating a wide range of
information; computer software for
use as a programming interface;
computer software for use in network
server sharing; local and wide area
networking software; computer
software for matching, correction, and
reproduction of color; computer
software for use in digital video and
audio editing; computer software for
use in enhancing text and graphics;
computer software for use in font
justification and font quality;
computer software for use to navigate
and search a global computer
information network, as well as to
organize and summarize the
information retrieved; computer
software for use in word processing
and database management, word
processing software incorporating
text, spreadsheets, still and moving
images, sounds and clip art; computer
software for use in authoring,
downloading, transmitting, receiving,
editing, extracting, encoding,
decoding, playing, storing and
organizing audio, video, still images
and other digital data; computer
software for analyzing and
troubleshooting other computer
software; children’s educational
software; computer game software;
Computer graphics software;
Computer search engine software;
web site development software;
computer program which provides
remote viewing, remote control,
communications and software
distribution within personal computer
systems and across computer
network; computer programs for file
maintenance and data recovery;
computer peripherals; instructional
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REG. FILING DATE/ GOODS/SERVICES

TRADEMARK NO. REG. DATE

manuals packaged in association with
the above.

2,753,069 | July 23, 2002 Class 42: Application service provider
August 19, 2003 (ASP), namely, hosting computer
software applications of others;
computer services, namely, displaying
the web sites and images of others on
a compuler server; computer
diagnostic services; installation of
computer software; updating of
computer software; maintenance of
computer software; computer
hardware development; integration of
computer systems and networks;
monitoring the computer systems of
others for technical purposes and
providing back-up computer
programs and facilities; computer
consultation, design, and testing
services; consulting services in the
field of design, selection,
implementation and use of computer
hardware and software systems for
others; computer data recovery;
cornputer programming for others;
research and development of
computer hardware and software;
website design, creation and hosting
services; computer services, namely,
designing and implementing web sites
for others; computer services, namely,
providing search engines for
obtaining data on a global computer
network; providing use of on-line
non-downloadable software for
cornmunications via local or global
communications networks, including
the Internet, intranets, and extranets;
computer consultation, namely,
analyzing data to detect, eradicate,
and prevent the occurrence of
computer viruses; computer
consultation, namely, services relating
to the protection of computer
hardware, computer software,
computer networks and computer
systems against computer viruses,
attacks, or failures; computer
consultation, namely, services for
optimizing the performance and
functionality of computer software
and communications networks;
technical support services, namely,
troubleshooting of computers,
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TRADEMARK

REG.

NQ.

FILING DATE/
REG. DATE

GOODS/SERVICES

computer software,
telecommunications, and the Internet
systemns; leasing of computers,
computer peripherals and computer
software; leasing computer facilities;
providing information in a wide
variety of fields over computer
networks and global communication
networks; computer services, namely,
creating indexes of information, web
sites and other information sources
available on computer networks;
providing information conceming a
wide range of text, electronic
documents, databases, graphics and
audiovisual information.

APPLE

2,808,567

Oct, 2, 2002
January 27, 2004

Class 42: computer consultation,
design, testing, research and advisory
services; research and development of
computer hardware and software;
maintenance and repair of computer
software applications; updating of
computer software; computer
programming services; providing
information concerning computers
and computer software over computer
networks and global communication
networks; computer services, namely,
hosting web sites and providing web
site operation and management
services to others; computer services,
namely, providing search engines for
obtaining data on computer networks
and global communication networks;
leasing of computers, computer
peripherals and computer software.

~1

August 22, 2002
August 3, 2004

Class 38; Telecommunication
services, namely, electronic
transmission of data and images via
computer networks; electronic mail
services; providing on-line electronic
bulletin boards for transmission of
Messages among computer users in
the fields of business, creative design,
education, computers, information
technology, word processing,
database management, entertainment,
elecironic commerce and
ecommunications;
ccommunications consultation;
delivery of messages by electronic
transrnission; electronic transmission
of data and information by computer,
radio, mail, providing internet access.

- ew

e‘.
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February 15, 2005

v ) N REG. FILING DATE/ GOODS/SERVICES
TRA .
DEMARK NO. REG. DATE
2,926,853 | August 16,2002 Class 35: analysis and consultation in

the field of business information
management, namely, the selection,
adoption and operation of computers
and computer information
management systems; providing
information in the fields of business
and commerce over computer
networks and global communication
networks; business services, namely,
providing computer databases
regarding the purchase and sale of a
wide variety of products and services
of others; business services, namely,
dissernination of advertising for
others via computer networks and
global communication networks;
retail store services featuring
computers, computer software,
computer peripherals and consumer
electronics, and demonstration of
products relating thereto; online retail
store services provided via computer
networks and global communication
networks featuring computers,
computer software, computer
peripherals and consumer electronics,
and demonstration of products
refating thereto.

Copies of the above-identified registrations are annexed as Exhibit 2.

8. The above-identified registrations are valid and in full force and effect. Indeed,

affidavits have been filed and accepted pursuant to sections & and 15 of the Lanham Act for

Registration Nos. 1,078,312, 1,114,431 and 2,079,765 rendering such registrations incontestable.

9. Notwithstanding Opposer’s prior rights, on June 19, 2006, applicant XES

Entertainment LLC (“XES”) filed Application Serial No. 78/911,470 on an intent to use basis for

“On-line retail store services featuring adult-themed videos, DVDs, photographs, toys and

clothing” in International Class 35 for the mark MINNIE APPLE (“Applicant’s Mark™).

' The assignment of these marks and registrations from Apple Computer, Inc. to Opposer has been recorded with the
United States Patent and Trademark Office.

US2000 9588475 1




10, Opposer obtained extensions of time to oppose the instant application and is
timely filing this Notice of Opposition within such extended period. At the time Opposer
obtained extensions of time, Opposer’s corporate name was Apple Computer, Inc. However, on
January 9, 2007, Apple Computer, Inc. amended Article 1 of its Restated Articles of
Incorporation solely to change the corporate name from Apple Computer, Inc. to Apple Inc.
Therefore, Opposer 1s in privity with Apple Computer, Inc. as set forth in Trademark Trial and
Appeal Board Manual of Procedure § 206.02.

i1, Applicant’s MINNIE APPLE Mark 1s similar to Opposer’s Marks in appearance,
sound and commercial impression. Applicant’s MINNIE APPLE mark incorporates Opposer’s
famous APPLE word mark in its entirety and also uses the word MINNIE, which is a close
variant of, with the exact same phonetic sound as, the MINI component of Opposer’s MAC
MINT Mark.

12. The basic services cited by Applicant under Applicant’s Mark, namely “Jojn-line
retail store services,” are identical to services Opposer has long offered under Opposer’s Marks.

3. Accordingly, Applicant’s Mark so closely resembles Opposer’s Marks that
Applicant’s use of Applicant’s Mark is likely to cause confusion, mistake or deception in the
minds of consumers as to the origin or source of Applicant’s goods and/or services in violation
of Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d), with consequent injury to Opposer and
the public.

14, There is no issue as to priority. Opposer began using Opposer’s Marks in
commerce since at least as early as 1977, and began using its MAC MINI Mark as early as
January 2005, well prior to June 19, 2006, the date on which Applicant filed its intent to use

application for Applicant’s Mark.
pPp
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15. If Applicant is permitted to register Applicant’s Mark, as specified in the
application herein opposed, consumer confusion resulting in damage and injury to Opposer
would be caused and would result by reason of the similarity between Applicant’s Mark and
Opposer’s Marks. Persons familiar with Opposer’s Marks would be likely to purchase
Applicant’s services as and for services associated with Opposer. Any such confusion inevitably
would result in Opposer’s losing sales. Furthermore, any defect, objection or fault found with
Applicant’s services marketed under Applicant’s Mark would necessarily reflect upon and
seriously injure the reputation which the Opposer has established for its goods and services.

16. Applicant’s Mark will cause actual dilution of the distinctiveness of Opposer’s
Marks in vielation of Section 43(c)(1) of the Lanham Act, 15 U.S.C. § 1125(c)}{1), by tarnishing
Opposer’s famous Opposer’s Marks as Applicant’s cited services will consist of online retail
store services “featuring adult-themed videos, DVDs, photographs, toys and clothing,” which
appear to be pornographic in nature.

17. If Applicant is granted the registration herein opposed, it would thereby obtain a
prima facie exclusive right to the use of Applicant’s Mark. Such registration would be a source
of damage and injury to Opposer.

WHEREFORE, Opposer requests that this opposition be sustained and that the

registration of Application Serial No. 78/911,470 be denied.

The opposition fee in the amount of $300.00 for an opposition in one class is filed

herewith. If for any reason this amount is insufficient, it is requested that Opposer’s attorneys’

10
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Deposit Account No. 11-0860 be charged with any deficiency. This paper is filed electronically.

Dated: New York, New York
January 31, 2007

Respectfully submitted,

KILPATRICK STOCRYON LLP

By:

“Joseph Petersen
Christopher Lick

31 West 52" Street, 14" Floor

New York, New York 10019

Telephone: (212) 775-8700

Facsimile: (212) 775-8800

Attorneys for Opposer Apple Inc.

US2000 9588475 1



CERTIFICATE OF TRANSMITTAL

I hereby certify that a true copy of the foregoing NOTICE OF OPPOSITION is being

filed electronically with the TTAB via ESTTA on this day, January 31, 2007.

Christopher Lick

12
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Exhibit 1
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adding items 1o thedr personal to-wareh st o ;. Instvad of arma-lengdh
CUSHIETS e begnning o o Hke an ouns of

comarmpty. They no longer poastvelyconsune,
atk back and ik 1o one anothen They

b or spawn a revolt, As Peter W
markedng sud new mudby el Sanww
SCORSUMIETS AT SIpPOWE e
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rank the companies
s—and made them stick

BY ROBERT BERNER AND DAVID KILEY

ADVERTISERS WHO WANT TO REACH THE Bublic Huily of

Montgomery, Ohig, have to feap 2 fot of hurdien Telemarket-
ing? Forget it—the family of five hus Caller 100 The Tatamee? Mo
way—they long ago installed spam and pap-ip ad Bockers on
their three home computers. Badin? Budy Bublits, 47, has non-
commercial satellite radio in his car and in the Jwine, Televis
ston? Not likely—the family records it favorine shows o TiVa
and skips most ads. “The real beauty s deat i we thoose to shut
advertising out, we can,” Rudy says. “We cali the shots with ad-
vertisers today.”

“The Bublitzes and other ad-zapping

da, projerted profis, and variables such as market leadership)

The best brand builders ave alvo intensely cremtive in getting
thelr massage out: Many of the biggest and most established
brands; from Coke 1o Marthora, achieved their global haft
decadig nen by helping ti pinaser the B0wsecond TV commer-
cial. But it 3 different workd now: The monolihic T¥ nptworks
havis splinteredinge scores of eabile chsnnels, and mass-market
Hons have ghven way 1o speclal-dnterast yeagasines
med 4t soraller groups. Given that fragmentation, 1 ot
urprising that there’s a new pensraton of brands, incheding
Amazon.com, #Bay, snd Starbucks,

eoasumess like them pose an enor-
mous challenge these days o msx-
keters trying to build new brands and
nurture old ones, To get a reading on
which brands are succeeding—and
which aren’t—take a look at the fifth
annual BusinessWeek/ Interbrand rarnk-
ing of the 100 most valuable gichal

THEBIG
itightechand fingnoe gotit 3
ranking: America’s elzetronic flonmarket 2By hag

N

7

that have amassid buge global value
with Hide wadittonal advertizing.
They've discovered new ways 1o cap-
tivate znd ntigue consumers, Now
the raore mature brands ars going o
school on the achievementa of the
upstirts snd adapdng the new tech-
niques fr themselves,

NEyears

brands. The names that gained the

So how do you build a byand ina

. R 2059 508 A A .
most in value focus ruthlessly oo | o grad | oEAND | ecenr | World in which consumers are in
every detail of their brands, honing | 20 | sree msiensy | gikmng | cesReE | creasingly fo control of the media?
simple, cohesive identtes that arc | §8 X 3370 | 5Z% | The bevneds thatrosetothe top of ouy
comsistant in every product, in every 7357 TRE T ) ranking Wl had sadely varied market
market arpund the world, and I every e g acsenals and wese sble to wdessh
contact with consumers, {In the rank- | 28 1255 | +19 diffarent canspaigns for different con-
ing, which is compiled in parmership 687 1 sumers i varied media slmost dmul-
with brand consultancy Interbrand kN tanenusty, They wove Inessages over
Corp., a dollar valuc is calculated for mukiple meds channels sud blorred

cach brand using publicly available

the Hnes between ads dnd cvertain-




RANK Fasis] 2004 PERCENT COUNTHY  DESCRIPTION
200577044 BRAND BRAND  CHAXGE oF

VALUE VALUE CANERTHIP
SMIETIONS a3 WIS

e " 3 EAW 5597 the fast-lane, proving that the 7ight mix of anginesing aod
My 17 17,126 5 886 un Garmany > 2 B L 1§ g
BMW 126 15886 B¥E Germany  markelingcan prapelan auto mekers' performange ven in tough markets.

el

15 CISCO EE0r 15548 4% U Fartrared valh Microsolt to 135kis fnternst sscurity and il dornsgs from

B

virugesn & aew fooi o Small Business o oaving ot

- \ - With Uma Thurrman promoting e hot new Monogssm Cerises collection, the
LOUIS VUITTON 6077 NA NAL T world's r-c..est hvtary brand seems m;scwab\e

P
L
P

W S@ﬁm 15786 WEM &% Japan skt Naidh
¥ 21 SAMSUNG 14956 12550 9% 5 voma f;::;}ii :Q@i;i:g;f:f Z?:f ;;},?fw%emmw&mmﬂr e

¥ 25 BELL B U0 B B e o vt oy e 5

S8 19 FORD 8D WOE 3% US ookl sl f;;fgiff:i;ﬁ‘“;’;h‘:ﬁz’;“ﬁbf;‘;:i*‘z e
28 23 NESCAFE 2281 LBIZ 3% Switwrand TOIE down inthe *‘**‘»’W“’éRmMﬁ”sf*nss»rsfafiy«oxmk grodunts such

axdor ava cotes rooterg,

QAN 2 5oy ity i - fi5 raviinped Tetall Brtderagy business 1 wgressingly being secepnized as
§ 26 MERRILL LYNCH ROE UAE S US. ki pertorner in he sty

The King of Beers mﬁemé & it in 200, ow.r,g o cympet tian fram

B 24 BUDWEISER BB B8 0% US oo rewars and st rakers, Bt i baling ks with ey roducts.
I 2% ORACLE WwsR 1683 0% US. f’;:?i;zgﬁﬁfl;ﬁt%ﬁfg&?giﬁiﬁgﬁfgigf‘ aase
25 20 SONY 7S narse g e LB S S s e RO g e
3N 33 HSBC 10429 8671 20%  Dritain ﬂsiiidii’?ff:é’%Qﬁ?ﬁﬁéo@ﬁﬁiﬁ?*m seme
EY 31 NIKE 0114 8260 9%  US Wl,‘i,;f,i;i’f’j;’ gi;ﬁ,ﬁ}?iﬁt‘;“’}fﬁﬁﬁf&iﬁL’I‘?}@;“ s
3;«3 NEW ups 0673 New New U.s. Buying reginal stitppers and rebram*ﬁg friem has enabled Brown 10 Bénefit

{frorm expiosion 1 mall orasr and et seifl r‘g

SN ey R s sre . S5 S & Very-puiaie mariagenem T and the plsster of DED R o iﬂ'wcd‘
NS & E&i%ﬁ{%ﬁ,ﬁ STANLEY o777 uaos  -i% eE. seriously damiaged the finny ster By mpﬂah% Sl

W P shase’s verie i 3 tha baok strugales
R 5 478 ey LS, SPMcrgan Chase's wafws;%e nae hyg talen 8 fumps as ag
38 30 jPMGRGAN 9,455 787 % S, e, Li‘s'c Rk Or'e

1o absarh s iotest scou

D g e ey Color copiers and {Gééj_

SN38 %?@G}é e guas 808512 depan rofitable companies. Teanis BETHON

o t . hank i 08 Y
2% 34 SAP S8 8325 8% Germany The se:@warp glant genned brand vatue thanks to maowtion and smart

i, bt vivet Oz‘d it gfaboﬂo freadines \mm s Psm*em § ia&s‘wet

SY 37 GOLDMANSACHS  sass 795 7% Us

: 23 ")anzgsvwem wwma
Google spent $5 mitlion na mavkeling in 2004, 2 fraction of the totals spent
by competitors. Yet mors penpie thun ever go to Gooegle to search.

T 2 308 § 3o 4 Gergalis upand aeitined brands Uik Heebler and Moroingter Faemz are up
KELLOGG'S 8.308 8029 = us. dven snore. iternstional growth o strong.

38 Nrw GOOGLE 2,461 New New  U.S.

uarsr Jegsiens Parker couitda't fend off fackiuster sates by 2004, Now the

SR

233 38 195 373 4% US. )

) GAP 8.195 7873 % o clothier s betlling on romodadad stares o move mare mmrchandlise
ALY E e i b -, Ny skt A Lot Varaeiet fa ¥ - §3 2

A% 43 saan . ) Wil iPod menia showing mo signs of sbatiog, Appie's brand ix ofter than

N 43 APPLE 7.985 6871 16% us. eusic That's ghving o it to Mag sales wind sets the slage for mew uiferbigs,

ey . ., . The Swedish iitare giant continues 1o boost sales throueh ¢ ¢ degi

82 40 IKEA 7317 7182 8% Swoden he Swed 9?*_‘ &fmiur‘e‘i;,‘ra.mtmnfp( v boost sales through smart design
and aggressive geographic axgansion.

JOR o ¥ acivertises, an sds durimg Bis Super i B b R

S3 NEW NOVARTIS 7746 New New Switzerland A heavy advertiser, yan sdy durng Wie Super Bowd arad 6 Bl In infernet
sosch aehreriasing

y < al brand stre winmng new custorners for private wealth

48 45 UBS 2565 6.526 169 Switesstard its global brand s rdtegy is winming new custorners for private weant
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Citi us Yinanoa! Serenes 21458 g
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Hewleit-Packard Us Computnr +
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Int. CL: 9

Prior U.5. Cl.: 26
] Reg. No. 1,078,312
Ejﬁiﬁ:ﬁd Siﬁt@ Fﬁt@ﬁt @ﬁ@@ Registered Nov, 28, 1877

TRADEMARK

Principal Register

Apple Cowputer, Inc. {California corporation) For: COMPUTERS AND COMPUTER PROGRAMS
20863 Stevens Creek Blvd. RECORDED ON PAPER AND TAPE, in CLASS 9
Cupertino, Calif. 95014 (U.S. CL. 26).
First use during April 1976; in commerce during April
1976.

Ser. No. 120,444, filed Mar. 23, 1977.

G. T. GLY NN, Examiner



Int, 10 9

Prior U8, Cl.: 26 Reg, MNe. 1,078,312

United States Patent and Trademark Office Regisiered Nov, 29, 1977

1% Year Renewsal Renewal Term Begins Nov, 29, 1997
TRADEMARK

PRINCIPAL REGISTER

APPLE
APPLE COMPUTER, INC. (CALIFORNIA FOR: COMPUTERS AND COMIPPUTER
CORPVORATION) PROGRAMSE RECORDED ON PAPER
P INFINITE LOOP AND TAPE, IN CLASS 9 {US. CL. 26},
CUPFERTING, CA 935014208} FIRST USE 4-0-197¢; 1IN COMMERCE
) 4-D-1976.

SER. NO, 73-120,444, FILED 3-23-1977.

In restimony whereof { have hereunto set iy hand
and caused the seal of The Patent and Trademark
Office to be affixed on Oct. 28, 1997.

COMMISSIONER OF PATENTS AND TRADEMARKS



Ent. CL: 8

Prior U.5. CL: 26, 38 . '
, Reg. No. 1,114,431
United States Patentand Trademark Office  Registered Mor. 6, 1979

TRADEMARK
Principal Register

Apple Computer, Inc. (Casz‘cmm comor:men) For: COMPUYERS AND COMPUTER PROGRAMS
10260 Bandley Drive: , RECORDED ON PAPER AND TAPE, in CLASS %
Cuperiino, Calif. * 55014 (LJ.S. CLS. 26 and 38),
: First use during Januzry 1977; in commerce January
1977

The mark comsists of a silhouctie of an npple with 2
& bite remmoved. :

Owner of Reg. No. 1,078,312,

Ser. No. 162,799, filed Mar. 20, 1978,

J. TINGLEY, Ezaminer




Int. CL.: 9

Prior U.S. CL: 26, 38

- Reg. No. 1,114,431
United States Patent and Trademark Office Registered Mar. 6, 1979

TRADEMARK
Principal Begister

Apple Computer, Inc. (California corporation) For: COMPUTERS AND COMPUTER PROGRAMS
10260 Bandley Drive RECORDED ON PAPER AND TAPE, in CLASS 9
Cupertino, Calif. 95014 (U.S. CLS. 26 and 38).
First use during January 1977; in commerce January
1577.

The mark consists of a silhouette of an apple with a
a bite removed.

Owner of Reg, No. 1,078,312,

Ser, No. 162,799, filed Mar. 20, 1978,

J. TINGLEY, Examiner



Int. Cl.: 38
Prior U.S5, Cls.: 100, 101, and 104

United States Patent and Trademark Office

Reg. No. 2,079,765
Registered July 15, 1997

SERVICE MARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC, (CALIFORNIA COR-
PORATION)

I INFINITE LOOP

CUPERTING, CA 95014

FOR: COMMUNICATION FILED BY COM-
PUTER, NAMELY, ELECTRONIC TRANSMIS-
SION OF DATA AND DOCUMENTS VIA COM-
PUTER, DELIVERY OF MESSAGES BY ELEC-

TRONIC TRANSMISSION, IN CLASS 38 (U.Ss.
CLS. 100, 101 AND 104).

FIRST USE 4-9-19%4;, 1IN COMMERCE
4-9-1994.
OWNER OF US, REG. NOS. 1,200,280,

1,819,400, AND OTHERS.
SN 74-660,120, FILED 4-7-1995.

WON TEAK OH, EXAMINING ATTORNEY



Int, Cl.: 35
Prior U.5. Cls.: 100, 101 and 102

United States Patent and Trademark Office

Reg. No. 2,424,976
Registered Jan. 30, 2001

SERVICE MARK
PRINCIPAL REGISTER

THE APPLE STORE

APPLE COMPUTER, INC. ({CALIFORNIA CORPORA-
TION)

1 INFINITE LOOP

CUPERTING, CA 95014

FOR: ONLINE RETAIL STORE SERVICES PRO-
VIDED VIA A GLOBAL COMPUTER NETWORK
FEATURING COMPUTERS, COMPUTER HARD-
WARE, COMPUTER SYSTEMS, COMPUTER SOFT-
WARE, COMPUTER PERIPHERALS AND ACCES-
SORIES, IN CLASS 35 (U.8. CLS. 100, 101 AND 102).

FIRST USE 11-0-1997; IN COMMERCE 11-0-1997,

OWNER OF U8 REG NOS, 1,078,312 AND
1,225,776,

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT
TO USE "STORE™, APART FROM THE MARK AS
SHOWN.

SER. NO. 75-857,191, FILED [1-23-1999.

NAAKWAMA ANKRAH, EXAMINING ATTORNEY



Int. Cl.: 38
Prior U.S. Cls.: 160, 101 and 102

United States Patent and Trademark Office

Reg. No. 2,424,976
Registered Jan. 30, 2001

SERVICE MARK
PRINCIPAL REGISTER

THE APPLE STORE

APPLE COMPUTER, INC. (CALIFORNIA CORPURA-
TION)

I INFINITE LOOP

CUPERTING, CaA 95014

FOR: ONLINE RETAIL STORE SERVICES PRO-
VIDED VIA A GLOBAL COMPUTER NETWORK
FEATURING COMPUTERS, COMPUTER HARD-
WARE, COMPUTER SYSTEMS, COMPUTER SOFT-
WARE, COMPUTER PERIPHERALS AND ACCES-
SORIES, IN CLASS 35 (U.S. CLS. 100, 101 AND 102).

FIRST USE 11-4-1997; IN COMMERCE 11-0-1997.

OWNER OF US. REG. NOS. 1,078312 AND
1,225.776.

NGO CLAIM IS MADE TO THE EXCLUSIVE RIGHT
TO USE “STORE’, APART FROM THE MARK AS
SHOWDN,

SER. NO. 75-857,191, FILED 11-23-199%,

NAAKWAMA ANKRAH, EXAMINING ATTORNEY



Imt. CL: 35

Prior U.S. Cis.: 100, 161, and 102
Reg. No. 2,462,798

United States Patent and Trademark Office  Registered June 19, 2001

PRINCIPAL REGISTER
APPLESTORE
APPLE COMPUTER, INC. (CALIFORNIA COR-  FIRST USE 11-1-1997; IN COMMERCE 11-1-1997.
PORATION)
! INFINITE LOOP
CUPERTINO, CA 95014 NO CLAIM IS MADE TO THE BXCLUSIVE

RIGHT TO USE "STORE", APART FROM THE
FOR: ONLINE RETAIL STORE SERVICES PRO-  MARX AS SHOWIN.
VIDED VIA A GLOBAL COMPUTER NETWORX
FEATURING COMPUTERS, COMPUTER HARD-
WARE, COMPUTER SYSTEMS, COMPUTER SOFT- SN 75-857,151, FILED 11-23-1999.
WARE, COMPUTER PERIPHERALS AND
ACCESSORIES, IN CLASS 35 (US. CLS. 100, 101
AND 102). NAAKWAMA ANKRAH, EXAMINING ATTORNEY



Int, CL: 35
Prior U.S. Cls.: 100, 101 and 162

United States Patent and Trademark Office

Rep. No. 2,683,410
Registered Feb. 4, 2603

SERVICE MARK
PRINCIPAL REGISTER

APPLE STORE

APPLE COMPUTER, INC. (CALIFCRNIA COR-
PORATION)

1 INFINITE LOOGP

CUPERTINQ, CA 95014

FOR: RETAIL STORE SERVICES FEATURING
COMPUTERS, COMPUTER SOFTWARE, COMPU-
TER PERIPHERALS AND CONSUMER ELECTRO-
NICS, AND DEMONSTRATION OF PRODUCTS
RELATING THERETO; ONLINE RETAIL STORE
SERVICES PROVIDED VIA A GLOBAL COMPUTER
NETWORK FEATURING COMPUTERS, COMPU-
TER SOFTWARE, COMPUTER PERIPHERALS AND
CONSUMER ELECTRONICS, AND DEMONSTRA-
TION OF PRODUCTS RELATING THERETO, IN
CLASS 35 (U.S. CLS. 100, 101 AND 102).

FIRST USE 11-1-1997; IN COMMERCE 11-1-1997,

OWNER OF U.S. REG. NOS. 1,078,312, 2,462,798
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "STORE", APART FROM THE
MARX AS SHOWN.

SER. NO. 76-400,649, FILED 4-25-2002.

ANNE MADDEN, EXAMINING ATTORNEY



Int, Cl: 9
Prior U.S. Cls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No. 2,715,578
Registered May 13, 2003

TRADEMARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTING, CA 95014

FOR: COMPUTERS HARDWARE; COMPUTER
HARDWARE, NAMELY, SERVER, DESKTOP, LAP-
TOP, NOTEBOOK AND SUBNOTEBOOK COMPU-
TERS, HAND HELD AND MOBILE COMPUTERS;
COMPUTER TERMINALS AND MONITORS; PER-
SONAL DIGITAL ASSISTANTS; PORTABLE DIGI-
TAL AUDIO PLAYERS; ELECTRONIC
ORGANIZERS; COMPUTER KEYBOARDS,
CABLES, MODEMS; AUDIC SPEAKERS; COMPU-
TER VIDEC CONTROL DEVICES, NAMELY, COM-
PUTER MICE, TRACKBALLS, JOYSTICKS AND
GAMEPADS; A FULL LINE OF COMPUTER SOFT-
WARE FOR BUSINESS, HOME, EDUCATION, AND
DEVELOPER USE; COMPUTER PROGRAMS FOR
PERSONAL INFORMATION MANAGEMENT; DA-
TABASE MANAGEMENT SOFTWARE; CHARAC-
TER RECOGNITION SOFTWARE; TELEPHONY
MANAGEMENT SOFTWARE,; ELECTRONIC MAIL
AND MESSAGING SOFTWARE; TELECOMMUNI-
CATIONS SOFTWARE, NAMELY FOR PAGING;
DATABASE SYNCHRONIZATION SOFTWARE;
COMPUTER PROGRAMS FOR ACCESSING,
BROWSING AND SEARCHING ONLINE DATABA-
SES; OPERATING SYSTEM SOFTWARE; APPLICA-
TION DEVELOPMENT TOOL PROGRAMS; BLANK
COMPUTER STORAGE MEDIA; FONTS, TYPEFA-
CES, TYPE DESIGNS AND SYMBOLS RECORDED
ON MAGHNETIC MEDIA; COMPUTER SOFTWARE
FOR USE IN PROVIDING MULTIPLE USER AC-
CESS TO A GLOBAL COMPUTER INFORMATION
NETWORK FOR SEARCHING, RETRIEVING,

TRANSFERRING, MANIPULATING AND DISSE-
MINATING A WIDE RANGE OF INFORMATION;
COMPUTER SOFTWARE FOR USE AS A PRO-
GRAMMING INTERFACE; COMPUTER SOFT-
WARE FOR USE IN NETWORK SERVER
SHARING; LOCAL AND WIDE AREA NETWORK-
ING SOFTWARE; COMPUTER SOFTWARE FOR
MATCHING, CORRECTION, AND REPRODUC-
TION OF COLOR; COMPUTER SOFTWARE FOR
USE IN DIGITAL VIDEO AND AUDIO EDITING;
COMPUTER SOFTWARE FOR USE IN ENHAN-
CING TEXT AND GRAPHICS; COMPUTER SOFT-
WARE FOR USE IN FONT JUSTIFICATION AND
FONT QUALITY; COMPUTER SOFTWARE FOR
USE TO NAVIGATE AND SEARCH A GLOBAL
COMPUTER INFORMATION NETWORK, ASWELL
AS TO ORGANIZE AND SUMMARIZE THE INFOR-
MATION RETRIEVED; COMPUTER SOFTWARE
FOR USE IIN WORD PROCESSING AND DATABASE
MANAGEMENT; WORD PROCESSING SOFTWARE
INCORPORATING TEXT, SPREADSHEETS, STILL
AND MOVING IMAGES, SOUNDS AND CLIP ART,
COMPUTER SOFTWARE FOR USE IN AUTHOR-
ING, DOWNLOADING, TRANSMITTING, RECEIV-
ING, EDITING, EXTRACTING, ENCODING,
DECODRING, PLAYING, STORING AND ORGANIZ-
ING AUDIO, VIDEQ, STILL IMAGES AND OTHER
DIGITAL DATA; COMPUTER SOFTWARE FOR
ANALYZING AND TROUBLESHOOTING CTHER
COMPUTER SOFTWARE; CHILDREN'S EDUCA-
TIONAL SOFTWARE; COMPUTER GAME SOFT-
WARE; COMPUTER GRAPHICS SOFTWARE;
COMPUTER SEARCH ENGINE SOFTWARE; WEB
SITE DEVELOPMENT SOFTWARE; COMPUTER
PROGRAM WHICH PROVIDES REMOTE VIEW-
ING, REMOTE CONTROL, COMMUNICATIONS



AND SOFTWARE DISTRIBUTION WITHIN PERSO-
NAL COMPUTER SYSTEMS AND ACROSS COM-
PUTER NETWORK; COMPUTER PROGRAMS FOR
FILE MAINTENANCE AND DATA RECGVERY;
COMPUTER PERIPHERALS; INSTRUCTIONAL
MANUALS PACKAGED IN ASSOCIATION WITH
THE ABOVE , IN CLASS ¢ (US. CLS. 21, 23, 25, 36
AND 38).

FIRST USE 1-1-1977; IN COMMERCE 1-1-1977.

OWNER OF US. REG, NOS5. 1,078,312, 2,180,949
AND OTHERS.

SER. NG. 76426,501, FILED 7-1-2002.

JAMES A, RAUEN, EXAMINING ATTORNEY



Int, Cl: 42
Prior U.S. (ls.: 100 and 101

United States Patent and Trademark Office

Reg. No. 2,753,069
Registered Aug. 19, 2003

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOCP

CUPERTING, CA 95014

FOR: APPLICATION SERVICE PROVIDER (ASP),
NAMELY, HOSTING COMPUTER SOFTWARE AP-
PLICATIONS OF OTHERS; COMPUTER SERVICES,
NAMELY, DISPLAYING THE WEB SITES AND
IMAGES OF OTHERS ON A COMPUTER SERVEE;
COMPUTER DIAGNOSTIC SERVICES; INSTALLA-
TION OF COMPUTER SOFTWARE; UPDATING OF
COMPUTER SOFTWARE; MAINTENANCE OF
COMPUTER SOFTWARE; COMPUTER HARD-
WARE DEVELOPMENT, INTEGRATION OF COM-
PUTER SYSTEMS AND NETWORKS;
MONITORING THE COMPUTER SYSTEMS OF
OTHERS FOR TECHNICAL PURPGSES AND PRO-
VIDING BACK-UP COMPUTER PROGRAMS AND
FACILITIES; COMPUTER CONSULTATION, DE-
SIGN, AND TESTING SERVICES; CONSULTING
SERVICES IN THE FIELD OF DESIGN, SELECTION,
IMPLEMENTATION AND USE OF COMPUTER
HARDWARE AND SOFTWARE SYSTEMS FOR
OTHERS; COMPUTER DATA RECOVERY; COMPU-
TER PROGRAMMING FOR OTHERS; RESEARCH
AND DEVELOPMENT OF COMPUTER HARD-
WARE AND SOFTWARE; WEBSITE DESIGN,
CREATION AND HOSTING SERVICES; COMPU-
TER SERVICES, NAMELY, DESIGNING AND IM-
PLEMENTING WEB SITES FOR OTHERS:
COMPUTER SERVICES, NAMELY, PROVIDING
SEARCH ENGINES FOR OBTAINING DATA ON A
GLOBAL COMPUTER NETWORK; PROVIDING
USE OF ON-LINE NON-DOWNLOADABLE 50OFT-
WARE FOR COMMUNICATIONS VIA LOCAL OR

GLOBAL COMMUNICATIONS NETWORKS, IN-
CLUDING THE INTERNET, INTRANETS, AND
EXTRANETS; COMPUTER CONSULTATION,
NAMELY, ANALYZING DATA TO DETECT, ERA-
DICATE, AND PREVENT THE OCCURRENCE OF
COMPUTER VIRUSES;, COMPUTER CONSULTA-
TION, NAMELY, SERVICES RELATING TC THE
PROTECTION OF COMPUTER HARDWARE, COM-

UTER SOFTWARE, COMPUTER NETWORKS
AND COMPUTER SYSTEMS AGAINST COMPUTER
VIRUSES, ATTACKS, OR FAILURES; COMPUTER
CONSULTATION, NAMELY, SERVICES FOR OPTI-
MIZING THE PERFORMANCE AND FUNCTION-
ALITY OF COMPUTER SOFTWARE AND
COMMUNICATIONS NETWORKS; TECHNICAL
SUPPORT SERVICES, NAMELY, TROUBLESHOQOT-
ING OF COMPUTERS, COMPUTER SOFTWARE,
TELECOMMUNICATIONS, AND THE INTERNET
SYSTEMS; LEASING OF COMPUTERS, COMPUTER
PERIPHERALS AND COMPUTER SOFTWARE;
LEASING COMPUTER FACILITIES, PROVIDING
INFORMATION IN A WIDE VARIETY OF FIELDS
OVER COMPUTER NETWORKS AND GLOBAL
COMMUNICATION NETWORKS;, COMPUTER
SERVICES, NAMELY, CREATING INDEXES OF
INFORMATION, WEB SITES AND OTHER INFOR-
MATION S0URCES AVAILABLE ON COMPUTER
NETWORKS; PROVIDING INFORMATION (CON-
CERNING A WIDE RANGE OF TEBXT, ELECTRO-
NIC DOCUMENTS, DATABASES, GRAPHICS AND
AUDIOVISUAL INFORMATION, IN CLASS 42 (U.S.
CLS, 100 AND 101}

FIRST USE 9-0-1580; IN COMMERCE 9-0-1980.



OWNER OF US. REG., NOS. 1114431, 1,401,154 SER. NO. 78-146,716, FILED 7-23-2002,
AND OTHERS.

THE MARX CONSISTS OF THE DESIGN CF AN
APPLE WITH A BITE REMOVED. JAMES A. RAUEN, EXAMINING ATTORNEY



Int. Cl: 42
Prior U.S. (ls.; 100 and 101

United States Patent and Trademark Office

Reg. No. 2,808,567
Registered Jan. 27, 2004

SERVICE MARK
PRINCIPAL REGISTER

APPLE

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

{ INFINITE LOOP

CUPERTING, CA 95014

FOR: COMPUTER CONSULTATION, DESIGN,
TESTING, RESEARCH AND ADVISORY SERVICES;
RESEARCH AND DEVELOPMENT OF COMPUTER
HARDWARE AND SCFTWARE; MAINTENANCE
AND REPAIR OF COMPUTER SOFTWARE APPLIL-
CATIONS; UPDATING OF COMPUTER SOFT-
WARE; COMPUTER PROGRAMMING SERVICES;
PROVIDING INFORMATION CONCERNING COM-
PUTERS AND COMPUTER SOFTWARE OVER
COMPUTER NETWORKS AND GLOBAL COMMU-
NICATION NETWORKS; COMPUTER SERVICES,
NAMELY, HOSTING WEB SITES AND PROVIDING
WEB SITE OPERATION AND MANAGEMENT SER-

VICES TO OTHERS; COMPUTER SERVICES, NAME-
LY, PROVIDING SEARCH ENGINES FOR
OBTAINING DATA ON COMPUTER NETWORKS
AND GLOBAL COMMUNICATION NETWORKS;
LEASING OF COMPUTERS, COMPUTER PERIPH-
ERALS AND COMPUTER SOFTWARE, IN CLASS 42
(LS. CLS. 106 AND 101).

FIRST USE 9-0-1980; IN COMMERCE 9-0-1980.

OWNER OF US. REG. NOS. 1,078,312, 2,132,209
AND OTHERS.

SER. NO. 78-170,383, FILED 10-2-2002.

DOMINIC J. FERRATUOLO, EXAMINING ATTOR-
NEY



Int. CL: 38
Prior U.S. Cls.; 100, 101, and 104

United States Patent and Trademark Office

Reg. No. 2,870,477

Registered Aug. 3, 20604

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

{ INFINITE LOCP

CUPERTING, CA 95014

FOR: TELECOMMUNICATION SERVICES,
NAMELY, ELECTRONIC TRANSMISSICN OF
DATA AND IMAGES VIA COMPUTER NET-
WORKS; ELECTRONIC MAIL SERVICES; PROVID-
ING ON-LINE ELECTRONIC BULLETIN BOARDS
FOR TRANSMISSION OF MESSAGES AMONG
COMPUTER USERS IN THE FIELDS OF BUSINESS,
CREATIVE DESIGN, EDUCATION, COMPUTERS,
INFORMATION TECHNOLOGY, WORD PROCES-
SING, DATABASE MANAGEMENT, ENTERTAIN-
MENT, ELECTRONIC COMMERCE AND
TELECOMMUNICATIONS; TELECOMMUNICA-
TIONS CONSULTATION; DELIVERY OF MESSA-

ELECTRONIC TRANSMISSION;

GES BY
ELECTRONIC TRANSMISSION OF DATA AND
INFORMATION BY COMPUTER, RADIO, MAIL,
PROVIDING INTERNET ACCESS, IN CLASS 38 (U S
CLS. 100, 101 AND 104).

FIRST USE 4-9-1994; IN COMMERCE 4-9-1994.

OWNER OF US. REG. NOS. 113028, 1,421,062,
AND OTHERS.

THE MARK CONSISTS OF THE DESIGN OF AN
APPLE WITH A BITE REMOVED.

SN 78-157,042, FILED 8-22-2002.

MICHELE SWAIN, EXAMINING ATTORNEY



int. Cls.: 35 and 39

Prior U.S, Cls.: 100, 101, 102, and 105
United States Patent and Trademark Office

Reg. No. 2,926,853
Registered Feb. 15, 2005

SERVICE MARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC, (CALIFORNIA COR-
PORATION}

1 INFINITE LOOP

CUPERTIND, CA 95014

FOR: ANALYSIS AND CONSULTATION IN THE
FIELD OF BUSINESS INFORMATION MANAGE-
MENT, NAMELY, THE SELECTION, ADOPTION
AND OPERATION OF COMPUTERS AND COMPU-
TER INFORMATION MANAGEMENT SYSTEMS;
PROVIDING INFORMATION IN THE FIELDS OF
BUSINESS AND COMMERCE OVER COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; BUSIINESS SERVICES, NAMELY, PRC-
VIDING COMPUTER DATABASES REGARDING
THE PURCHASE AND SALE OF A WIDE VARIETY
OF PRODUCTS AND SERVICES OF OTHERS; BUSI-
NESS SERVICES, NAMELY, DISSEMINATION OF
ADVERTISING FOR OTHERS ViA COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS; RETAIL STORE SERVICES FEATUR-
ING COMPUTERS, COMPUTER SOFTWARE, COM-
PUTER PERIPHERALS AND CONSUMER
ELECTRONICS, AND DEMONSTRATION OF PRO-
DUCTS RELATING THERETO; ONLINE RETAIL
STORE SERVICES PROVIDED ViA COMPUTER
NETWORKS AND GLOBAL COMMUNICATION
NETWORKS FEATURING COMPUTERS, COMPU-

TER SOFTWARE, COMPUTER PERIPHERALS AND
CONSUMER ELECTRONICS, AND DEMGNSTRA-
TIOM OF PRODUCTS RELATING THERETO, IN
CLASS 35 (U.S, CLS. 100, 101 AND 102).

FIRST USE 0-0-1983; IN COMMERCE 0-{-1983,

FOR: COMPUTERIZED DATA STORAGE SERVI-
CES; DATA STORAGE RELATING TO BUSINESS,
IN CLASS 3% (U.S. CLS. 160 AND 105).

FIRST USE 0-0-1985; IN COMMERCE 0-0-1985.

PRIORITY CLAIMED UNDER SEC. #4(D) ON
ERPN CMNTY TM OFC APPLICATION NO.
2593671, FILED 2-26-2002, DATED 0-0-0000.

OWNER OF U.S. REG. NOS. 1,114,431, 1,401,154,
AND OTHERS.

THE MARK CONSISTS OF THE DESIGN OF AN
APPLE WITH A BITE REMOVED.

SN 78-155,188, FILED 8-16-2002.

NORA BUCHANAN WILL, EXAMINING ATTOR-
NEY



