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Home Blog The Leads Dealer Dashboard Abou

Dealer Dashboard

AntoLoanDaily Lead Filter System

ﬁom bemg dehvercd to our dealér ‘partners.

Vahd leads verified by the Lead Filter Ss stem are dists »-‘»"buted_to the Auto- LoanDaily

Eeads to clanfy mfcinatxon make ¢ ,
Consumers make mistakes, typos and e out .mfonnauon mcorrectly
AutoLoanDaily makes great efforts to cerrect these leads.

AutoLoanDaily Dealer Support

AutoLeanDaily's goal is to help you lower your customer acquisition costs in the most
hassle free manner possible.

Your Brand Your Customer

Of course your auto loan leads are exclusive. But once a consumer submits their contact
information, consumers land on a dealer branded page. Dealers can provide their own
branded logo, images, messaging, and contact information. If the consumer lead
information does not pass the AutoLoanDaily Lead Filter System the consumer will still
see the dealer branded message. Dealers will also be provided an opportunity to have
there own dealer blog where they can update daily specials, closeouts, financing specials,
- éete..

http://www.specialfinancingleads.com/dealer-dashboard.phill .~ $/31/2009
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SpecialFinancingLeads.com - Auto Loan - Bad Credit Auto Loans - Sub Prime Leads - A... Page2 of 2

The AutoloanDaily Dealer Dashboard

¢ based on their ideal market
om specific zip codes or any
es resources and goals.

AutoLoanDaily lets dealers control thc leads they re
areas and available inventory. Di
‘mile radius. Lead volumes can als

¢ adjusted to fit
AutoLoanDaily Helping You Close High Quality Leads
During the sale AutoLoanDaily's ongoi

maintain customer con /

the close we will share benchmarkr}

If you want to sell more cars ¢all us today 877-40-Wheel (877-409-4335)

: israckmg of your performance

Be sure to-get your daily Auto Loan news and updates at www.AutoLoanDail:

e Home

» Blog

e The Leads

o Dealer Dashboard

e About Us
e Contact Us
e New Car Leads

© Copyright SpecialFinancingl eads.com

hitp://www.specialfinancingleads.com/dealer-dashboard. php 8/31/2009
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Home - Our Work Page 1 of 2

info mation at a' glancé. (i.e. newest documents }’announ

As new documenrs events and announcements are adde
automatically posted to the dashboards making it easy f(
and access files.

SharePoint has provided Karastan a secure online enviro

can be accessed from any computer 24/7 and is almost ¢

“ woed  MIANAGE.
Trnage Library

http://www.getsharepoint.com/ourwork/pages/clients_karastan.aspx 8/31/2009

H-001622




Home - Our Work _ Page2 of 2

-

Dashboard Document Library

http://www.getsharepoint.com/ourwork/pages/clients_karastan.aspx 8/31/2009
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Sections

Lazest Ne Pr gh_xct N s

Food Processing and

Preparation

Health, Medical and
Bental Supplies and
Equipment

Tools for you

StumbleUpon
¥ Print This Page
¥ Watch Company
¥ gpﬂ;agz company

‘hitp://news thomasnet.com/fullstory/499693

See more product news in:
¥ Sérvices

1GG

b E-Maii Story
¥ Save Story
¥ View Company Profile

Showroom

HERNDON, Va., Nov. 14 -
Selling -- and buying -~ a

| online just got easier.

AutomoBids.com(TM), a 1

car commerce network, h
| dealers conhect with qual

buyers and close the salé

8/31/2009 -
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Online Service offers complete car marketingsales solution., AutoBidSystems, Inc. Page 2 of 7

Labels, Tags, Signage and

Equipment ¥ More news from this company

Laboré;ou and Research
‘Bupplies and Equipment
L&b_ﬂgémﬁ

Machinery and Mach,_jgg

o Latest developments
& ‘Trends

quickly, easily and all onli
AutomoBids.com(TM) mo
beyond traditional lead

generation to a unique

ate'a vehicle purchase
direct hnk from search to
says Glen Guylas, a co-fo
the company.

Bryan Hopkins; formerly

manager of Internet sales
Ted Britt Ford and now Ir
Manager at Hare Automol

8/31/2009
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Online Service offers complete car marketingsales solution., AutoBidSystems, Inc. Page 3 of 7

‘hitp://news.thomasnet.convfullstory/499693

says, "Someone can be o
Ted Britt Ford website, fir
~exactly what they want a
‘negotiate’ with them at &
-- even at midnight. The
- {o-create advertisements
- can turn into transactions
Hnique and powerful. We
n dbpomuniig:y' to use
bsite like ‘our showroor
ly improve and save 1

4 viaa beéiér
d,:which is the i

ident of Auto Bid Sys

"Using the Dashboard, de
can quickly and easily upl
their inventory from thelr

N’aw' prige;)and’ a:hid
ce. Customers cal
ock in theirdeal using th
Now' price, or submit bid:
ge in an anonymous
negotiation with the deale
‘When a consumer’s bid e
the dealer's hidden floor |
Is displayed Instantly and
ca'n then ibck in that pric
neggt;atign for both the
consumer and the dealer,

8/31/2009
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http://hews: thomasnet.com/fiill story/499693

further states.

The Dealer Dashboard als
connects dealers to a var
online advertising options
including search engingé a
placements, which help rt
advertising costs per vehi
significantly. These cost's
are made possibile bégaiis
AutornoBids.com(TEM) sys
leverages the-ability of th
Internet o target custom
geographiclocation and v
specific searches. Those ¢
jedd buyers directly to’th
dealer's vehicles and to tl
dealer's website, where ti
begin the anonymous ele
negotiation.

Jeff Clark, the company's
Sales outlines, "Dealers ¢
monitor the bidding activi

through a sét of tools anic
-automated alerts that not
parties of changes, blds¢
dcceptance of bids -~ all v
to ‘ddvance the negotiatio
‘example; If g bids meet
floor price, dealers can oy
change the price o notify
everyone who has bid
suceessfully aboit the
¢hange. This change in tu

sends an alért to thebidd

let:them know they can s
riew bidding process or t
previous bid has been act
{@f it is now higher than ti
newly- changed hidden. fl
price). Once:a buyer mak
successful bid, the price ¢

8/31/2009
H-001627
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http://news.thomasnet:com/fulistory/499693

locked-in and secured wit
valid credit card. When- tF
in is completed, the deale
notified instantly. At this
the identity of the buyer i
transmitted to the dealer
dealer then ¢ontacts the |
arrange final transaction
paperwork and pick-up."

Through their existing
partnerships with invento
management vendsts, m
5080 dealers from all aro
country can sign up for a:
using the AutomoBids.cor
solution in as little as sev
hotrs.

About Auto Bid Systems;

Auto Bid Systéms, Inc. oy
opérates AutolioBids.con
the first customizable Int
Advertising and e-coffime
to present a speeific car ¢
of cars anywhere that'Int
buyers congregate. On th
dealer's wébsite, to searc

, Via banner ads ¢
AutomoBids.

aﬁbnymoxis,\ Hme and éos
negotl expe

léwer advertising and tran
€osts and a mere satisfie(
customer. AutomoBids.co
Integrates with the déalé;
BMS, allowing dealers to

coiitrol vehicle pricing, pi
and vehicle information d
@rice the vehicles:have b

8/31/2009
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Post a comment about this story

ddress will not be posted)

8/31/2009
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Comment title: |

Comment: &
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" Gbase — New and Improved : Gbase Gearhead Gazette Page 2 of 9

p\acement and SEO (search engme Opunnzaﬁén)

Deal r&Spotllght Thls replaces our “Dealer of the Day/Week” sec

http://blog gbase.com/2009/02/ghase-new-and-improved/ 8/31/2000

H-001632




 Gbase — New and Improved : Gbase Gearhead Gazette , Page 3 of 9

information is up-to-date and accurate, as this is new an important business card for your
store. Selection for the spotlight is ¢ ‘ 1

intervals. So every 10 minutes, a new deale
to view.

Most Wanted — This section was desipn
changmg d bemg updated at rang m

H-001633
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-Gbase — New and Improved : Gbase Gearhead Gazette Page 6 of 9

Review this report along with the listings in “Most Wanted” and you’ll have a good idea
of exactly what consumers are searching for on Gbase.

Manage Gear — This is where you can manage you gear. You can enter Gear Guides.
Note that Gear Gmdes can be an 'mp ort; t heﬁeﬁ to ,certam pleces of gear If you want

s.e,.archa,_s for it, clziek Z)n Ge;ar Guid

(based on how a Gbase visitor w

words It y@u are upieaehng a 19“
o f

“S.LD ” Yeu‘ can also upleaé, delete or changé
Manage Store — This is where you ¢
app in the Dealer Spotlight whe
urate, eonmse and sﬁfec ve. Ya 1

JOUT store mfs faﬁl@n Tms is what wﬁi

ythin, ink that’ snot onG ase ,"’at Would add
value to the v1s1ters expenence and inducin g him to purchase this pieee of gear from you.

Prevmw Store this allows you to vgnfy that all th@mf@rmaﬁon you just efitered is
accurate onsumers are going to see an

'I"his new re—lazmch has been a long time« c@ming There have been ma,ny ce@ks in the

: sené y@ur wmments
to - mfogbase com.

c@ents or C@ncems regardmg any pam@' @f thie srte§ p}' as
ase.com Or more gcnencaiiy

hup ://bl;og.gbgs&conVZOQQ/Oﬁlgbase-newxana-mpmved/ 8/31/2009
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Don Pawson

ary 19, 2009 at 2:53 pm
Director, Promotions - Tagged with featnre

oW ;;;V.'_th:zyaulmamme‘ntg go geta gravatar!

I _ Name (required)

[ Muail(will not be published) (required)

[ Website

Subscribe Now!

ase.com/2009/02/gbase:new-and:improved/ 8/31/2009

hitp:/blog,gba
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the Iatest from/ the Woild of g
one of our many Gbase dealer:

We’ﬁ-be stamﬁg a ‘Muszc m "

-and-improved/ 8/31/2009
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« Archives

g ghase:com/2009/02/gbase-new-and-improved/ . 8/31/2009
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. the case for coop online marketing

AboutUs Why?  Solutions
Contact Us

hitp:/fwww.dealerignition.com/the-case-for-co-op-online-marketing. html

FAQ

Page 1 of 5

Resources  Webinars i

8/31/2009
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 the case for coop online marketing

What can Dealer Ignition
do for you?

Karastan Testimonial

10 Great Reasons {0 Use Dealer ignition

10 Mare Great Reasons to Use Dealer ignition
The case for co-op onling marketing.

Qutdoor Retaller 2009 Special Offer

Page2 of 5

d to influence ¢
r buying decisit

You know that people looking for you products, use Gor
search engines to research the types of products they ¢

You create a search engine marketing campaign to rea
customers that begin their buying online. Search Engin
Google, Yahoo and MSN raises your brand awareness
people being to research products. In addition your Seg
very effective at raising your profile by displaying your &
your competition. SEM is highly effective in attracting n«
website.

However, as the popularity of search engine marketing
competitors and thus your gosts. Search Engine Markel
system to set the price of adverﬁsing space. Along with
other manufacturers, your dealers bid on ths search en
Your cosis are rising, and most of your competition is
tealers.

Your dealer's advertising is in direct competition with yc
Your deslers are indspendent so they represent differe
potential customers are exposed to your competitors, N
growing increasingly challenging since you cannot cont

In traditional media, you offer a co-op advertising progn
dealers {o promote your brand and products. Dealers ps
advertisement with the local media. They send their bill
weeks or months later. This program is very conirolled .

http://www.dealerignition.com/the-case-for-co-op-online-marketing. html 8/31/2009
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. the case for coop online marketing

Page3of 5

based on their compliance to your guidelines.But your ¢
current program and lacks immediate oversight by your

Until now, there is no such online equivalent available, |
provider real time analytics and expedite the reimburse:
management. '

You are-looking for a centralize service o improve the f
your brand online. A co-op search engine-marketing alt

to:

1. Mitigate Rising Online Search Engine Marketing «
2. Connegct Locfa‘i Searches with your local dealers
3. Control the brand

4. Provide greater data forimproving your marketin
5. Broaden ,yoy_r online reach

6. Double your online advertising budget

Dealer Ignition provides manufacturers a way 1o set-up,
their dealers to advertise their brands online and reduct
using the manufacturers funds to advertise a competing

As more dealers participate, the data increases allowin
greater business intelligence to improve their marketing

The Dealer Ignition Proces:

You establish a co-op online advertising program, The |
can be:

1. Budget (Overall, Dealer level)

2. Dsaler Classifications (based on manufacturer's crite
determined by sales, location, etc)

3. Geographical reach for dealers (How far a dealer car
location) |

4. Advertising Copy

5. Keywords

http://www‘dea!.erigniﬁon.com/the—case—for—co—op—onlipe-marketing.html 8/31/2009
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. the case for coop online marketing

Page4 of 5

6. Allowable online advertising madia (text, content, dis
7. Landing Page Guidelines

Using our proptietary software we then build info the sy
guidelines.

Dealers join the Co-op SEM system from the Dealer igr
website. Dealers that join are slecting to link their Goog
SEM.

Co-op SEM then matches these accounts with the deal
manufacturer. Co-op SEM monitors the dealers adverti:
compliance with the company’s advertising program.

Ca-op SEM “crawis” the dealer's website pages that the
Co-op SEM raviews the web pages for compliance, any
are sent on for a Kudzu analyst to review. All dealer we
within

Co-op SEM for future use.

Each month a Dealer Ignition analyst reviews the deale
their compliance with the company’s policy. Campaigns
are forwarded on 1o the company for reimbursémanz. C
comply with the company’s set guidelines are denied ar
representative are aletted,

Data from all dealer advertising is reported in real time 1
dashboard. Manufacturer's corporate or field personnel
performance by region, locations, or other criteria.

Dealer data is posted on the dealer dashboard. This is 1
administer their accounts, review claims status, benchn
against “like” dealers. Company promotions are posted
dealer’s claims status and other system information. De

Dealer Ignition’s analyst then provides the manufacture

http://www.dealerignition.com/the-case-for-co-op-online-marketing. html 8/31/2009
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', the case for coop online marketing Page 5 of §

1. Dealerg Claims Status
2. Overall Campaign Performance
3. Tips for improving performance

Dealer ignition, Is designed to improve both the dealers
marketing. Co-op SEM sllows the company the first rea
dealer’s online advertising. By coordinating the online n
increase the reach of the brand and funnel that traffic tc

http://'www.dealerignition.com/the-case-for-co-op-online-marketing html 8/31/2009
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Auto Dealer's Using MPi's World Class Inspection Program Upsell $10M Needed Additio... Page 1 of 2

N
BusmessWire

A Berlubhine Hathwaey Dosigassy

Septembar 04, 2007 10:30 AM Eastem Dayiight Time

increase in ihspecﬁmi penatmﬁen has ?:aipéd o service department achieve a mon (y:vsales increass of over
$65,000.

*The biggestquantum leap in profitabllity was when we achieved World Class Status with the reintroduction of
all proaessas to top managamant ﬁaﬂawad by the A s to come from top

Imost doubled the amount of
tant nple with MPi’s clear,
concise, easy measuremems that wa view once a day on our dealer dashboard "Rubin added.

The Automotive Aftermarket Industry Association (AAIA) estimates that the unrealized potential of automotive
aftermarket products is $62 billion or mofe peryear. AAIAfi hat consumer negfect of regular care Is a result
of a lack of awareness and understanding, inconsistent messages, misinformation and misperceptions.

ides dealers with the tools they

m line: "With World Class

ism anhd credibility to an audience
tworthiness and customer

d repairs to the customer.
0i 'addxtio al needed repairs per vehicle

According to Les Silver, MPi CEO, the Word Class Inspection Program
need to capture a huge bite of this unrealized potential and | rmprove
Inspechons dealers. are demonstfaﬁng 8 higher level of

ha a tosult, MP cllents are realizing bonefits that average $100 10 51
http://www .businesswire.com/portal/site/home/permalink/?ndmViewld=news_view&news... 8/31/2009
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‘ Auto Dealer's Using MPi's World Class Inspection Program Upsell $10M Needed Additio... Page 2 of 2

inspection, a substantial increase in revenue per RO," Silver said.

-vehicles have changed the
start viewing them as wellness
and denﬁsts do w:th thelr

r on:tho program Rubin
ing at our sho|
should train our

re of pr’éven\

Hﬁghe; qualxty, ionger

Hing étthe next appomtmé

About Mobile Productivity, Inc.:

Permalink: http://iwww.businesswire.com/news/home/20070904005424/en

_

Basmess Wire

http://www.businesswire.com/portal/site/home/permalink/?ndm Viewld=news view&news... 8/31/2009
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JMpact Web Team Automotive Dealership Solutons Center Page 1 of 2

Big or Small. New or Used. The
iM;?aCt Web Team can give your
Automotive Dealership the competitive
edge it-needs.

s of E—Commerce and

With over 9 1

your needs into-the same pre-
packaged solution set they offer everyone else.

We are experienced and ready to deliver any or all of these solutions
to improve he profitability of your Dealership -- all at a lower price
than you'd expect

© Create, develop, and maintain all aspects of Internet-related
sales, marketing, and “branding” for New and Pre-Owned sales.

O Using Auto Trader's "Dealer Dashboard” software to maximize
your Sales, Tracking, Marketing, and Pricing Matrixes.

O Sales increases via a variety of paid, free, and organic
marketing tools

O Customer interaction, Vehicie Presentation, and Sales
improvements.

O Profit maximization in turning inventory levels and analyzing
Customer searches & views.

O Develop and maln;ain presentation templates for eBay Auction
vehicles, Craigslist ads, and others, as well as monitoring
auctions and answermg customer inquiries.

O Physleal Visitor Optlmlzatlon regarding a customer's "personal
experience” upon drive-up, Dealer travel points, and general
observations

. O Marketing and Advestising via Search Engine Optimization
(SEO), Pay-Per Click (PPC) Marketing, Customer Response
Analysis {CRA), & Affiliate Marketing

O Effectively and professionally present your New and/or Pre-
Owned Inventory based on years of Intéinet Merchandising
Standards expérience, Custoriier Focus Groups, and Consumer

http://www.impactwebteam.com/autocenter. htm 8/31/2009
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_iMpact Web Team Automotive Dealership Solutons Center Page2 of 2

research. No-more missing pictures, prices, or practices that

' er responses.

Web Site is kept up-to-date and maintains a
and-feel using the *DealerSkins’ or simifar

o Cusl:omrze and bweak your existing software interface(s).
O (reate effectwe and unobh'usive ‘email campaigns to current,

1 ‘rting toots and ‘best practices to create
rlg system t' hetp gusde Pre-Owned
zhicle

O Or any other Intemet or Intranet solut:on your dealershlp
requires|

Contact Us Today for a Customized Consultation and Quote.
Close Window

© 2005-07
iMpact web team

http://www.impactwebteam.com/autocenter. htm 8/31/2009
H-001649




Rockford Fosgate® - Access Consoles Pagelof 1

History - News  Poriners Dedlerlocator  Cor

Home » Dealer Login » Access Consoles

&

Access Consoles Prass Parti
e CuirentN
Dealer Dashboard Media Gallery »
(Atthorized Dealers) . Amh_iflsﬂ
orized dealers without Media partners without
uld Contact your actess should contact our
WebWizard,
Username:
Password:
o 600 $, Rockford Drive, Tempe, AZ 85261 - U.5.A. © 2009 Rockfard Corp.

https://Awww.rockfordfosgate.com/dealerlogin/ 8/31/2009
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_ AirGenerate Launches Their Media Campaign in Tampa with Glenn Beck Page 1 of 2

PRWeb

. & WhyPRWeb Customer Examples Pricing Tools & Tips

Pli%’eb ‘Works

popu
parts of the: muntry next.

in his:spi t:.(avaﬂahle on the www.airgenerate.com), Beck emphasizes that becayse Aerap“' leads fo 70% savings in- water-h
consumption, *a few buicks now will save (households) a LOT of money in the future.”

of-the-art dealer dashboard and lead managementsystem on Alﬁeenerate

- The campaign coincides with the Jaunch of a5t b
ows consumers to assess dollarand carbon savings.

+ website alse features a zip-code based cost-savings calculator whicl

patented energy saving devices for liquid heating. ~
under Bepanment

###
Other Rel .
L fte Houston Business Journal's 40 Under 40 2009-04-08
e L :  AliTap as Thelr Water ng. Technology for Solér Decathlon 2009-02-03
] ke Energy-Efficient Water Healer mepany 2000.0115
L4 an Efficient Water Heater Pilot Program With One of the Largest Utity Companies in the Nation 2008-11.
L] lndustry Veterans Join AliGenerate Leadsiship Team 2008-10-20
http://www.prweb.com/releases/2009/03/prweb2231394 htm 8/31/2009
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. AirGenerate Launches Their Media Campaign in Tampa with Glenn Beck Page2of 2

©Cop

Vocus, PRWeb and. Publicity Wire are

of Voets; inc. -or Vocus PR\

About PRWeb | Naws about PRWab | Contact Us | Terms of Service | Privacy Policy | Copy

http://www.prweb.com/releases/2009/03/prweb2231394.htm

8/31/2009
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. Fujitsu Ductless Mini-Splits: FAST Seminars Page 1 0of 3

%

FU}I'I‘SU FUJ!.TSU GENERAL United Statt

Distributor Locator

raining > FAST

Training
> FAST Seminars

> HMalcyon Univers ’ : ; :
s i F.A.S.T. Seminars
> Onling Training s
> Webinars FOR REGISTRATION INFORMATION CLICK HERE
Tools Fujitsy Authorliad Sevvice Tralning provides detailed information about our equipment, or
mmpsn&nts andinstallation requirements; plus troubi&shoohng and diagnostics for Fujitsu
Portal Log-dn air conditioners and heat pumps. Detalled course material is pairad with interaction, involver

participation with colrse participants. All classes are from 7:30 AM to 5:00 PM.

Graduates of Fujitsu Authorized Service Training who work for HVAC companies that sell
instal! Fujitsu mini-split systems 'eamm their company a special status on our websitas contrac
referral program. Fujitst's website gets millions of hits each year from home and business ov
looking for a company 1 install our equipnient. Our Fujitsy Dealer Dashbeard provides & cor
access to his or her company leads and once registersd, your company will have yourown s
access pointfor Fujitsu's orline tools, training and morel Contractors who utilize our Dagler
Dastivoard canwork heir way up to Haleyon Dealer status! Haloyon Dealers have atesss &
opporiunittes such as a direct link to their own website, consumer financing, extended warrat
programs, equipment leasing and mors!

Instructors

Courses will be proctored by Fujitsu's dedicated and highly skilled and trained instructors. O
has years of experience as well as proven skills, reputation and extensive training, qualifying
experts on our product lines,

Seminar Materials
Participants recsives Praduct Brochures and Troubleshooting Guides

Testing and Certification

Following each course, students will be tested to check comprehension and retention of the
materials. Prior to release of the padicipants, the 1est is reviewed in full with the class to enst
proper understanding. Students will receive certificate of compleion. The highar the grade, i
points your company can eam on our online contractor ranking program!

NATE Recognized Training

Morth American Technician Excellence, Inc. (NATE) is the leading
certification program for techaicians in the heating, ventilation, air-
conditioning, and refrigeration (HVACG/R) industry and is the only test

http://www fujitsugeneral.com/fast. htm
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supported by the entire industyy.

MATE toghnjcians can receive 8 Continuing Education Credits for attending the 8-bow
course but must remember to signin e the official NATE sign-in sheet and MUST pro

their NATE 1.0, Number at the time of sign-is.

Gost

Fujltsu provides this training at no cost, Meals included! A continental breakfast 7:30-&
and lunch will be provided for each student Training participants ate responsible for travel, i
and any additional meal expenses,

Registration
Each class {s imited to 80 students in order to-maximize individual attention. Send as'mar
employees a5 uid like, however we quest advance onling registration. Yo guara

seat, please register early. We will pay for each person who registers so please only regist
whao will be avaliable to attand. Substitutions are aaowad and you may add registrations tp &
prior to the class date.

HOW TO REGISTER

1. Click on the link next to the class you wish to-attend from the fist below. {if no link :
next to the class, this class is not available or registration yet. Please chieck back soc
2. This will take you to Fujitsu’s Dealer Da rd log-in scresn, Log in using your exi
user namé and p o : ‘ntiimdawtha@eamal 1y,

3. Onee you are logged in, cifck "Tools™ on the top red bar. Then click on “Training Sig

Seminar Sehedule
DATE LOCATION REGISTRATION AVAILABLE
Q2242009 Waterbury, CT TO REGISTER CLICK HERE
9/23/2008 Sturbridge, MA TOREGISTER CLICK HERE
Q24/2008 Waltham, MA TO REGISTER CLICK HERE
252008 Augusta, ME TO REGISTER CLICK HERE
10/68/2008 Queens, NY TO REGISTER CLICK HERE
107772008 Istandia, NY ' TO REGISTER CLICK HERE
10/8/2008 Istandia, NY VO REGISTER CLICK HERE
101372008 Columbia, 8C TO REGIBTER CLICK HERE
10/1472008 Chatlotte, NC TO REGISTER CLICK HERE
1011412008 Baftimore, MD TO REGISTER CLICK HERE
TOMER000 Wilimington, NC
/2712009 Palm Springs, CA
1072812008 Ontano, CA
107262008 . Gan Diego, CA
117372009 Clearwater, FL
11372008 Albugueraue, NM
1174/2009 Orando, FL
114572008 . Lauderdale, FL
11/812006 Clovis, NM
11/8/2009 Duck Key, FL. TO REGISTER CLICH HERE
11772008 Harahan, LA
1171872008 Gulfport, MS
1472002008 Allanta, GA
127172008 Lexington, KY
12/2/2008 Knoxville, TN
127372008 Mashville, TN
12/87200¢ Houston, TX

http://www _fujitsugeneral.com/fast.htm ' 8/31/2009
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121872008 San Antonio, TX
1271072009 Dallas, TX
1271572008 Jacksonville, FL
1271872008 Gainesville, FL

Additional Factory Training
Fujitsts holds an advanced factory training school in our hands on training lab in our Faifield,

lacation. Halcyon University is the niext step for experienced technicians who have already
through a recent {2 years or less) F.AST. training and have some field experience with our

equipment.

Terms of Use | Privacy

COPYRIGHT © FUJITSU GENERAL AMERICA, INC.
HALCYON {8 A TRADEMARK OF FUJITSU GENER

http://www.fujitsugeneral.com/fast.htm 8/31/2009
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AUT.GATE

Autogate ?rﬂfessmak’s outstanding new features

Dealer Dashboard

The Dealer Dashhoard provides a real time snapshot of the
pesformance of your business by measuring:

*  Incoming leads

= Average response time in business hours
. %ofca'sd:splaywmphotos

+ %of customers contacted

Measue your exact “Spegs! of Reopom"

dashboard wﬁmeaswe this fo?yéuénd ml‘l‘be'you‘r béhchmark
for ongoing improvemient.

If your dealership is operating in “the green” in.all cetegories, your
return on investment wili be significant.

integrated Lead Management

Add a Prospect

Aubgateﬁosmeﬂ‘anmatoouommagelntand
leads. The Add a Prospect function ailows you to enter
ALL customers: phone-ins, walkins; referrals from
customerscrretermisfmmm&myowmmbumas
well'as'al forms of s-deads. (Talk'to us about uploading
your existing customer data).

H-001656




Dealer Specific Reporting

generate emails kfor speciﬁc martetmg oppottunm

Lot} Dt
Don't throw ety selles oportunities!
Uwhlmm'h*mmedbadsmm oossd T

Bulk Emall

Once anextract has been taken from your
configurable report you can automatically
contact afl customiers via the “bulk emalt’
ﬁmc(!onaﬁty Shmply chick ot bulk email & add
your message. This will fransform your abifity
to electronically market to customers that have
provided you with their emai address.

Reduce responss time with pre-populated

Keep in touch with your cusfomers and
prospects better than ever before.

Advertising is an investment...Autogate Pro will help you maximise your returns.

AUTOGATE PRO: ;”Jn"é-'f sgmf;ﬁfm 0 Auma{i& 5 Laa&mg Mﬂmam tsst
@
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VinSolutions Available Online Training Curriculum

Instrtictions:

Phone Conference Instructions:
To be connected dial 800-980-7488 Ext: 8603 Pin: 1111
Manager level 1

Training Agenda (With MotoFactory):

Distribution Agenda

The distribution is available for all access levels and covers how to easily bulk mail cusiomers.
Basic ILM Overview

Training Agenda:

This course is designed for managers and admin who are new to the VinSclutions 1M software. This cor

hitp:/fwww.vinsolutions.com/onlinetraining aspx
H-001658
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goes through the very simple and
course is great for the beginn

in the system with the defaults as they are set.
idea where o stant.

Beginner Admin

Traininig Agenda:

Admin Desking Se
Training Agenda:

ose with admin level-access and covers the defaulls, taxes, a

Admin Template

Training Agenda:

Admin Activity Alerts

Training Agenda:

not required. n
Admin Lead Assignment

Training Agenda:

H-001659
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Sales Force Level 1

Training Agenda:

This course is available to those with salesman leve! access or higher and is designied w "
The sales force level one course covers logging in, reading the fask page, and ‘adding a ou#tomar

Sales Force Level 2

Training Agenda:

Sales Force Level 3

Training Agenda:

Inventory
Training Agenda:

rsa;xs for those

VinCamera

Training Agenda:

H-001660
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download the VinCamera Software, the requirements for the software to run, and how to navigate the ca
and taking photos.

Rwent VinSolutions News

im Websites
ILM Overview Websrtes Bverview
Fact Sheet
Intermet Leads
B Videos . | Vdeos :
Enterprise CRM MotoFactory™ VinCaniera™ Website Templates

Copyright® 2008 VinStickers, LLC All Rights Reserved - Terms of Use < Privacy Polioy

htp/iwww.vinsolutions.com/onlinetraining aspx 8131/
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Courtesy Car Manager
C?*Man Management Reports

C2Man Report Dealer Dashboard By Month

C®Man provides a dealer by month spreadshest report for any selected month wrth the
current (partial) month as the default. informa s 1o
cm‘at:t onime @eﬁﬁﬁ&n of all amp@rtant '

-tap afthe page, select the month and year from the drop down list and press the
change button. The current month and year is shown as the default so progress during the
current month can be quickly identified.

Centen&s
i of dealership so when the report is printed this name is.at the top of the page.

Month and year is shown so when the report is printed the applicable month and year is
shown.
Income is shown as net, VAT and gross amounts for the amount charged to customers
as administration fees.
Insurance cost is shown as net, VAT and gross amounts for the amount paid for Link
insurance cover.
Insurance ﬁalance is shown as net, VAT and gross amounts as the difference between
ihe’ lncoma m custamer and costs of insurance cover.

: : . shown as all statistics are based on the date when the car
’ "s-coltacted

Number of seif-insumﬂ returned is shown as the number of cars retumed that were
self insured or had dealers-trade insurance.

Number of days on loan is shown as the number of days that a car was out with a
customer dunn; the month.

Number of Link-insured days is shown as the number of days loan that were covered
with Link-insurance.

11. Number of self-insured days is shown as the number of days loan that were self
insured or had dealers-trade insurance.

Dials
Where selected:

@@?453’.01:55’3!‘3:“

—
o

1. Income dial will show gross dealer income.

2. Profit dial will show gross dealer profit.

3. Returns dial will show number of cars returned.
4. Days on Loan dial will show number of days that cars have been on loan.

Statitics
hup://www.chan.org.uk/CZMan_ABOI_Courtesy_Car_Manager_Report_Deala'__Dashb... 8/31/2009
H-001662
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Totals of data in the selected month:

1. Number of booking © an;sa&kans is shown asa relative statistic that will reflect the
number of booking made in a month.

Copyright © C2Man Ltd November 2006. Al Rights Reserved. Ref: A2301

http://www.c2man.org.uk/C2Man~A23Q1_Courbesy__Car_Manager_Report_Dealer“Dashb... 8/31/2009
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Mark G. Matuschak
60 State Street

- Boston, Massachusetts 02109

(617) 526-6000

Attorneys for Opposer
Honda Motor Co., Ltd.




Certificate of Service

I hereby certify that a true and complete copy of the foregoing Opposer’s Notice of Filing
of Testimony has been served by First Class Mail to:

Michael Dalton

Box 18137

670 Northland Blvd.
Cincinnati, OH 45218-0137
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