IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Atty. Ref. No.: 016756/0211

and
BRIDGESTONE/FIRESTONE :
NORTH AMERICAN TIRE, LLC, : Opposition No. 154,661
Opposers,
Application Serial No. 76/369,339
V.

ORTECK INTERNATIONAL INC.,

Applicant.

OPPOSERS’ SECOND NOTICE OF RELIANCE

Opposers, BFS Brands, LLC and Bridgestone/Firestone North American Tire, LLC,
hereby submit this Notice of Reliance pursuant to 37 C.F.R. § 2.122(e). Specifically,
Opposer submit herewith the following printed publications available to the general public in
libraries or of general circulation among members of the public or that segment of the public
that is relevant under the issues in the above-captioned proceeding.

For ease of reference, the numbering in Opposers’ First Notice of Reliance is
continued herein, and these submissions begin with Number 16

16.  Full page advertisement from page 7 of the April 25, 2004 edition of Parade
Magazine. Submitted for purposes of demonstrating the use in commerce of the FIRESTONE

and BRIDGESTONE marks and names; the fame of the FIRESTONE and BRIDGESTONE
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marks and names, and public recognition of FIRESTONE and BRIDGESTONE marks and
names.

17.  Excerpts from the October 10, 2004 edition of The Columbus Dispatch

newspaper, comprised of the front page of Section E and an advertisement on page 11.
Submitted for purposes of demonstrating the use in commerce of the FIRESTONE and
BRIDGESTONE marks and names; the fame of the FIRESTONE and BRIDGESTONE marks
and names, and public recognition of FIRESTONE and BRIDGESTONE marks and names.

18.  Excerpts from the July 23, 2004 edition of USA Today newspaper, comprised of
the front page of Section C (Sports), a full two page advertisement on pages 6-7 and a full page
advertisement on page 10. Submitted for purposes of demonstrating the use in commerce of the
FIRESTONE mark and name; the prominent association of the FIRESTONE mark and name
with IndyCar racing; the fame of the FIRESTONE mark and name; and public recognition of
FIRESTONE mark and name. |

19.  Excerpts from IndyCar Series Magazine (October/November 2004), comprised of
the cover page and a full two page advertisement on pages 10 and 11. Submitted for purposes of
demonstrating the use in commerce of the FIRESTONE mark and name; the prominent
association of the FIRESTONE mark and name with IndyCar racing; the fame of the
FIRESTONE mark and name; and public recognition of FIRESTONE mark and name.

20.  Excerpts from the June 11, 2004 edition of USA Today newspaper, comprised of
a full two page advertisement in section A on pages 8 and 9. Submitted for purposes of
demonstrating the use in commerce of the FIRESTONE mark and name; the prominent
association of the FIRESTONE mark and name with IndyCar racing; the fame of the

FIRESTONE mark and name; and public recognition of FIRESTONE mark and name.
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21.  Excerpts from the May 28, 2004 edition of USA Today newspaper, containing
the front page of Section F, a full page advertisement on page 5 and a full two page
advertisement on pages 6 and 7. Submitted for purposes of demonstrating the use in commerce
of the FIRESTONE mark and name; the prominent association of the FIRESTONE mark and
name with IndyCar racing; the fame of the FIRESTONE mark and name; and public recognition
of FIRESTONE mark and name.

22.  Excerpts from July 30, 2004 edition of USA Today newspaper, comprised of the
front page of Section C, an advertisement on page 3 and a full page advertisement on page 11.
Submitted for purposes of demonstrating the use in commerce of the FIRESTONE mark and
name; the prominent association of the FIRESTONE mark and name with IndyCar racing; the
fame of the FIRESTONE mark and name; and public recognition of FIRESTONE mark and
name.

23.  Excerpts from the August 5, 2004 edition of USA Today newspaper, comprised
of a full page advertisement in Section C on page 12. Submitted for purposes of demonstrating
the use in commerce of the FIRESTONE mark and name; the prominent association of the
FIRESTONE mark and name with IndyCar racing; the fame of the FIRESTONE mark and name;
and public recognition of FIRESTONE mark and name.

24.  Excerpts from the November 3, 2004 edition of USA Today newspaper,
comprised of a full page advertisement in § C on page 11. Submitted for purposes of
demonstrating the use in commerce of the FIRESTONE mark and name; the prominent
association of the FIRESTONE mark and name with IndyCar racing; the fame of the

FIRESTONE mark and name; and public recognition of FIRESTONE mark and name.
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25.  Excerpts from Modern Tire Dealer Magazine (April 2004, Vol. 85, No. 4),
comprised of the cover page, a two full page advertisement on pages 2 and 25, a half page

advertisement on page 23 and an article of support from Tirenation.com representative on page

16. Submitted for purposes of demonstrating the use in commerce of the BRIDGESTONE mark
and name; the use by the public of the FIRESTONE mark and name; and the fame and public
recognition of the BRIDGESTONE and FIRESTONE marks and names.

26.  Excerpts from the August 23, 2004 edition of USA Today newspaper, comprised
of the front page of Section C, a full page advertisement on page 12. Submitted for purposes of
demonstrating the use in commerce of the BRIDGESTONE mark and name; the fame of the
BRIDGESTONE mark and name; and public recognition of BRIDGESTONE mark and name.

27.  Excerpts from Spanish language edition of People Magazine (August 2004),
comprised of the cover page, an advertisement on page 75 and a full page advertisement on page
89. Submitted for purposes of demonstrating the use in commerce of the BRIDGESTONE mark
and name; the fame of the BRIDGESTONE mark and name; and the widespread public
recognition of BRIDGESTONE mark and name.

28.  Excerpts from Ebony Magazine (October/November 2004), comprised of the
cover page and a full page advertisement on pages 55. Submitted for purposes of demonstrating
the use in commerce of the BRIDGESTONE mark and name; the fame of the BRIDGESTONE
mark and name; and the widespread public recognition of BRIDGESTONE mark and name.

29.  Excerpts from the July 9, 2004 edition of USA Today newspaper, comprised of an
advertisement in Section C on page 9. Submitted for purposes of demonstrating the use in

commerce of the BRIDGESTONE mark and name; the prominent association of the
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BRIDGESTONE mark and name with Formula 1 auto-racing; the fame of the BRIDGESTONE

mark and name; and the widespread public recognition of BRIDGESTONE mark and name.

Dated: December 30, 2004 Respectfully submitted,

oo g

Peter G. Mack, Esq.

Geoffrey McNutt, Esq.
Counsel for Opposer

FOLEY & LARDNER LLpP
Suite 500

3000 K Street, N.W.
Washington, D.C. 20007-5109
T: 202.672.5300

F: 202.672.5399




CERTIFICATE OF SERVICE

I hereby certify that I have this 30™ day of December 2004, served a true and
complete copy of the foregoing OPPOSERS’ SECOND NOTICE OF RELIANCE upon
Applicant by mailing a true copy of the same via first-class U.S. Mail, postage prepaid, to
Applicant’s counsel, addressed as follows:

Deborah J. Westervelt, Esq.
The Law Offices of Royal J. Craig
10 North Calvert Street

Suite 153
Baltimore, Maryland 21202

By: /%//A M MUt

Geoffregl M. McNutt
FOLEY & LARDNER, LLP
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“One of;’he most &mous pas-
sagcsof:he lible,” I said, “is ‘By the
rvers fBal, flon we sat and wept.'”
His voice c:acked: “You can’t fly
over hundreds of acres of our past
that’s destriiyed and not weep.”

Thc Museum

Compated with the wretched- |
ness in the south, Baghdad is alive

with commerce and anxiously
making a fresh starc. Bombed-out
government complexes share
streets; with shops selling satellite

“Sofne' leaders believe
they make history.
But people make

history. They
produce art, songs,

" writing.”
dishes and air conditioners. The
pedescal thar held Saddam’s scatue
has been filled with a woman hold-
ing a moon-—a symbol of freedom.
One emblem of the war’s horror
and te]ntanve recovery is the Iraq
National Museum. Last April, loot-
ers the central depository
of Msopowman are. Of the mu-
seum’s 170,000 abjects, 14,000 were
swlen,,many in an apparent inside
job. “This is not only the heritage of

urbane director of the museum. “Tc
sd:ehmmgeofhumanhnd.”
Today, more than 5000 looted

invebehnmed.'[‘heus.

mdpmmedonomhmmarked
mzlhonsformoonsn'ucum George
hopswmpmdtemuseummtwo
M&nwhde, he has regained
mspeqforthemhencyoﬂqus.

Somelmdetsbehmdmymake “

hxstory, he said. “They’re wrong.

People make history. People produce

art, songs, writing. And the people

areloc{kmg ing for a betrer future now”
. Nineveh

Our last leg took us north,

:hrough the anarchic Sunni trian-
gle, to the mountainous northermn

regtori, where plump shieep wander |

_continued
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ALL OF THESE BRIDGESTONE TIRES
COME WITH A FREE REPLACEMENT
LIMITED WARRANTY AND A

30-DAY TEST DRIVE!
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SMOOTH, SUAVE AND SUPER-QUICK
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FIRESTONE CELEBRATES WIN #55 A7

“Without all that
Firestaone grip,
I could not have
made this

win happen.”
— Buddy Rice
2004 Indy 500° Champion

g Firestone’ .
VW rirenawn Ingy soo
With UNLT
Street Tire

Firestone

Firestone
Firehawk
Racing Shck
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TARGENT

BUDDY RICE. Rahal-Letterman Racing
POWERED BY HONDA

Second Place £l TONY KANRAN. Andretti Green Racing
POWERED BY HONDA

Third Place s26 DAN WHELDON, Andretti breen Raring
POWERBED BY HOND

REK"M‘: -!
ol Duuwﬂ“
11k B
bREYER &R

AT

INDIANAPOLIS MOTOR SPEEDWAY WINNER: :ii THIAGD MEDEIROS. 5:in Schmidt Motorsports
Second Place: :14  JEFF SIMMONS, A.J. foyt Racing
Third Place: =5 ARIE LUVENDVK JR., Sam Schmidt Motarsparts

6o to firestonetire.com for complete race schedules and tire information.

Firest

firestonetire.com

Firestone is the Official Tire of the Indy Racing League?
which includes the indyCar* Series, the indianapolis 500 Mile Race and Menards Infiniti Pro Series™
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BrIDGESTONE

'""As one of the Bridgestone Kkiller "B''s
taking care of my customers comes first.
Because at Bridgestone I can offer them
the first rate retail support
programs they g’
"Hi, I'm John Baratta. £ merE £ GG

I’'ve been taking care of my
customers for over 20 years.
R A et BRIDGESTONE SUPPORT:
some of the strongest tire « NEW PRODUCTS .
retailing programs available. ' BRIDGESTONE INSIGNIA SE20

You know that all tires are not BRIDGESTONE POTENZA G009
the same and so do |. And just FUZION ZRi

as tire manufacturers and their « RETAIL EDUCATION

products are different, so are URNKEY FLYER

their support programs. So OUP DISCOUNT CARD  ~l
here’s my straight pitch, if *GR COGRAM

you're a retailer who’s not R DISPLAY P T

happy with your current tire < ON-LINE CLIP-

supplier or their support « BILLBOARDS 00
programs, give me a call. H . PROMOTIONAL RA SENT
And by the way, if you're a . \NTERNET DEVELOP A GRA
distributor looking for answers, . AFFILIATED DEALER

give Rudy Beach, my Killer "B"
partner a call at
1-800-543-7522 x3439."

John Baratta

R Bt

Director, Gonsumer Tire Sales, Retail

1-806=543-7522 x3587

PASSION
for EXCELLENCE
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I support Firestone,
now more than ever

Dear Editor:

After reading your editorial in the
February Modern Tire Dealer, 1 would
like to say thanks for a well-written ar-
ticle.

I have been a supporter of Firestone
since before the recall and especially
after the recall. Ford did one hell of a
smear job on Firestone and I am glad
to see them pulling through it quite
well.

I even put a set of Firestone SS20s on
my best friend’s mother’s car during
the recall. This was a small way to
show my faith in the company. They
were great tires and I had no doubts
about them or the company.

I have defended Firestone on various

car-related Web sites and debate fo-
rums. I am glad to see that I am not
alone.

1 also noted that you quoted “consul-
tants” who were predicting doom and
gloom for Firestone. Has a consultant
ever been right about anything? I cer-
tainly have never met one, if they exist!

Thanks for the article. Keep them

coming!
Frank Stephens, Customer Service
Representative
TireNation.com
McDonough,Ga.
FYI — TireNation.com is a tire

wholesaler that services independent
dealers and automotive dealerships. The
company’s McDonough headquarters is

and more!

Key Benefits:

- 24-hour a day access to more than 100

new ads each month

- Query tire advertising by market, retailer,

or promotion type

« Previous 3-months (90 days) of.

ads are available fo

/A The National System

INCORPORATED

newspaper advertising in your industr
Use this service to identify competitive tire
pricing, product mix, merchandising efforts

16 Circle 106 on card

located about 25 miles south of Ai-
lanta.-Ed.

MTD is one of the
greatest tools we have

Dear Editor:

Your free magazine has been one of
the greatest tools we have. It has
helped us make the right choice as far
as what equipment to purchase, and it -
has helped us recognize what our cus-
tomers want as well as forecast future
needs.

We recently changed locations, and
with vour help and excellent informa-
tion, ] know we made the right move.

Thank you.

Harold Shepard, President
ShepCo. Car Care Inc.
Lawrence, Kan.

ShepCo. Car Care Inc. has been in busi-
ness for 13 years, the company told us. It
sells Cooper tires as its main line, and per-
forms auto maintentance “to keep our
customers up and running.”-Ed.

www.mtdealer.com




RIDGESTONE/FIRESTONE North American
Tire, LLC [BFNT) today introduced the
Bridgestone™ Potenza™ G009 with UNI-
technology. The new Bridgestone g
is an H-rated tire with an ad 7
for improved traction ig
conditions.
The tire will
15-, 16-, and
to 40 series.
“The evolution g
is done with the
Gamauf, president,
BFNT. “The Bridgeston
to build on the perforh
Bridgestone brand in racing.
for the consumer who wants ti'8
image and a comfortable ride.”

UNI-T is
Intez

P restrictions and limitations may apply.
onsumers should check with their retailers for

complete details and conditions.

ZRIDGESTONE

9 With UNI-T* Technology

i “The evolution of tire design

% and technologies is done

ith the consumer in mind.”
— JOHN GAMAUF, PRESIDENT,

CONSUMER REPLACEMENT TIRE, BFNT

Nashville-based Bridgestone/ Firestone North
American Tire, LLC is a subsidiary of Bridgestone
Americas Holding, Inc., whose parent company,
Bridgestone Corparation, is the world's fargest
tire and rubber company. BFNT develops, manu-
factures, and markets Bridgestone, Firestone
and associate and private brand tires. The com-
pany is focused on whotesale and original equip-
ment markets, supplying passenger, light truck,
commercial vehicle, off-road, agricultural and
other tires to its customers in North America.

Get that urge
to just take off.

Introducing Potenza GOOS
with UNI-T* For people who like
to venture outside the lines.

A high performance, high-tect
tire inspired by the Potenza
Racing Rain Tire. No boring here,
Sporty style. Super traction -
even on wet. Plain fun to driv

g a Gitimate Tire Technology
allows
ve a full .

The Ultimate Network of intelligent

gtoms. 1o tire

S~

o?’
Ultimats Tire Technciogy

bridgestonetire.com
tiresafety.com

POTENZA

Circle 110 on card

prmance tire
wet and dry handi
performance — without significant|
sacrificing ride comfort.

C0-CS" has five key optimized
if he or she  Tire Technology is a comprehensive  areas and consumer benefits. Areas
gith the tre . combination of tire technologies so  optimized via C0-CS depend on the  also creates tiny,
p 30 days  advanced, it takes tire performance  targeted performance characteris-  when the tire is atta
Burchase  to a.higher level. From material to  tics of each specific tire or tire line,  0f the wheel, 0-Bead

i 4 e Examples include the Bridgestone  overlapped joint i
750 high performance i

by using a

Ead for handiing

PASSION
for EXCELLENCE
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__ 0
O GNIA SE200
O ™ €< Fchnology inspired b
o O 9Y Inspired by nature,
Introducing Insignia™ SE 200 with UNI-T®
Q What nature invented, Bridgestone applied — 3
C\/ : o developing a tire with outstanding agility i
' o R O in wet conditions, 7
O 0 D Wet traction. Wet cornering. Wet braking,
Ny v
o Awesome wet performer!
O
O
| O
e
0

o O -

' passion
P B ror ExCELLENCE
O o

O bridgestonetire.com tiresafety.com
Circle 112 on card
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> DAYANARA TORRES La ultima entrevista
y todos los chocantes acuerdos
monetarios con Marc Anthony

‘ {MARIA CELESTE

' Los ataques de su marido

! y los detalles mas intimos
de su divorcio

= { GABRIELABO
Nos cuenta todo sobre
los golpes y los engafios
de Cristian Castro

"~ "le deseo lo mejor
_Ttlesel padrede
. mis hijos y siempre

7 levoy a desear bien

- B ymucha suerte”

T Dayanara Torres

~

e =

#BXNHELE RR************X%R:—]—U]Q]" 372
#1924 BAAA 2404PP 227TRO0 E SHP
HICHAEL FLUCK 0003
BRIDGESTOME-FIRESTONE #05978
535 MARRIDTT DR FL 10 500438
NASHVILLE TH 37214-5092
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ANUNCIO

INFORMATE CONECTATE

| AARP es una organizacion sin fines de lucro para personas
‘ de 50 afios 0 mas, que no esta vinculada a ningun partido
politico. Proporcionamos informacién y recursos en
asuntos legistativos, del consumidor y legales: ayudamos a

° . .
AARP nuestros miembros a apoyar a sus comunidades, y les

” ofrecemos una gran gama de beneficios unicos, productos
especiales y senvicios. Estos beneficios incluyen la pagina
Sea parte del poder.” @

de Internet de AARP www.aarp.org/espanol, 1as revistas
. de estilo de vida de AARP, el boletin mensual AARP

Bulletin y un periddico en idioma espafol, AARP Segunda ” i

Juventud. Para mas informacién o para hacerse miembro

de AARP, llame al 1(877) MAS-DE-50. Sea parte del poder.”

El Potenza RE750 con UNI-T es un neumatico de alto
rendimiento, creado para reducir el ruido de la carretera,
especialmente cuando esta gastado. Con el caracteristico .

disefio unidireccional de su banda de rodamiento, el ﬂﬂlﬂﬂfmﬂf * B

Potenza RE750 prporciona una respuesta rapida y una A GRIP ON THE FUTURE i
excelents traccidn y maniobradilidad, tanto en pavimento

3ec0 como mojado, elevando al maximo su desempefio. , aarp. Org/ eSpanOI 3

Clinique patrocina con orguilo la 5a. entrega anual del Premios
CLI N ' U E GRAMMY® Latino. Busca a Clinique en los eventos que se
organizaran para festejar los GRAMMY® Latino en las

siguientes ciudades:

* Chicago - Agosto 8 -

* Houston - Agosto 15
* Miami — Agosto 22
* New York - Agosto 28

* Los Angeles — Agosto 29

Ef nuevo Focus 2005 ya esta agui. Este afio viene con

mas diversion que nunca, gracias a su interior y exterior

redisefiados. Y ahora, con su garantia del tren motriz de

5 afios/ 100.000 millas, ilo puedes disfrutar sin ninguna

preocupacion! Asi gue condcelo ya en tu concesionario
Ford més cercado o visita Fordenespanol.com.

fordenespanol.com

i Si buscas valor...que tu primer destino sea el “Evento de
P . SERVICIOS AL CLIENTE
Verano de Hyundai”. Ahorrards miles y verds que el auto

para obtener servicio al cliente
@ HYunnnl que siempre has querido esta a tu alcance. Ademas. 24 horas al dia y siete dias a la semana, :
" , . . - use nuestra pagina de internet:

Hyundai tiene la Mejor Garantia del Pais: 10 afos o Pag

} ) www,peopleenespanol.com/serviciosalcliente.

. 100,000 millas. 1 (800) 826-CARS. www.hyundai.com .
3 Usted también puede liamar al

*Vea a su concesionario para detalles sobre la GARANTIA LIMITADA, 1(800) 950-8100 o escribirnos a:

People en Espafol
P.O. Box 30652

| ; . Tampa, FL 33630-0652
- 3 Wal-Mart presenta descargas de musica! Descarga

cualquier cancion ~ Sélo 88¢ cada Cancion. Todos

Walmartxcom

los dias. Descarga, graba y escucha miles de tus

canciones favoritas disponibles en Walmart.com.
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- IRIDGESTONE

Formas parte
de una generacion... qeess cesmiendo s

nueva cultura americana.

Vives para la tecnologia.

Entonces, ¢ Por qué no

eliges un neumatico

de alta tecnologia?

La tecnologia avanzada

de Bridgestone.

Creado con una vision.,

Probado con ganas. -

Bridgestone.

Tecnologia sobre ruedas.

PASSION
for EXCELLENCE

bridgestonetire.com




"OCTOBER 2004 USA $2.99/CANADA $4.99

TV's Hottest
" Real-Life
Love g
Story

Boris

{COLE
Ari Parker




* DRIDGESTONE

the will to get there.

at-
- You live for technology.
-
on Why not drive on it?
e-
2d The advanced technology
'S,
n- of Bridgestone.
i
il- ‘ Created with a vision.
ar !
- Tested with a vengeance.
8
1 Bridgestone.
- Where technology
in
fi- drives the tire.
r
25

o R R M AN
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uy a set of 4 select Dueler
» August 28 and September 25,



