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WITNESS: HEATHER GREGG

EXAMINATION DIRECT CROSS REDIRECT RECROSS
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PROCEEDINGS
HEATHER GREGG, a witness called for
examination by counsel for the Opposer, being
first duly sworn, was examined and testified as
follows:
DIRECT EXAMINATION

BY MS. BROWNLEE:

Q. Could you please state your name and address
for the record?

A. Sure. Heather Gregg, G R E G G, 109
Commonwealth Avenue, Boston, Mass., 02116.

Q. Are you employed?

A. Yes.

Q. By whom?

A. The Gillette Company.

Q. And how Tong have you been employed by
Gillette?

A. This is my 11th year.

Q. where else have you worked other than
Gillette?

A. I have worked for Dennis Connor Sports
Marketing Agency and American Express.

Q. what positions did you hold at those two

companies?
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A. An account executive at Dennis cConnor Sports
and an MBA intern at American EXpress.

Q. what positions have you held since you came
to Gillette?

A. A lot. I started out as an assistant product
manager with the toiletries division, and then I
became an associate product manager, again, with the
toiletries division, and I became a product manager,
a product manager within the blade division, the
personal care division, and then I became a
marketing manager within the blade division and a
director within the stationary products division,
and the oral care division, Oral-B, which is where I
am now.

Q. How long have you worked for oOral-B?

A. Four years.

MS. BROWNLEE: I would Tike to mark for
identification Opposer Exhibit 1.
(Marked, Exhibit 1, products brochure.)

Q. Can you identify this exhibit?

A. Sure. This is a brochure of our products
that we offer to the profession.

Q. when you say "the profession” --

A. Meaning the dental profession, the dentists

LEGALINK BOSTON
(617) 542-0039




O 00 N o vi S~ W N B

N NN NN B R R R R R R R R
A& W N B O ©W 00 N O 1 A W N R O

and hygienists.

Q. Okay. And can you tell me what types of
products are listed in this brochure? Does this
1ist all of Oral-B's products?

A. Sure. We offer a number of different types
of products to the profession. There are manual
toothbrushes; there are power toothbrushes; there
are interdental products such as things Tike floss,
and specialty brushes such as sulcus brushes that
clean deep between your teeth. Then we also have
other products that consumers can't buy at the
store, but the profession uses, so prophy paste.

Q. what toothbrushes are in oral-B's line of
manual products?

A. We have the Indicator brush, the oral-B
Advantage brush, the oral-B Plus brush, the oral-B
CrossAction brush, the oOral-B CrossAction Vvitalizer
brush; and then we have a whole line of new
children's brushes which were introduced two years
ago, and the entire line is called the Ooral-B Stages
Tine designed specifically for children between the
ages of zero and 14.

Q. Are all of those manual brushes you just

mentioned featured in this brochure that is in front
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of you that is now Exhibit 17

A. Yes. The only one that doesn't look like it
is, because it was introduced last year, is the
oral-B CrossAction vitalizer brush.

MS. BROWNLEE: I would 1ike to mark this
for identification Exhibit 2, Opposer Exhibit 2.

(Marked, Exhibit 2, print ad re Oral-B
Stages.)

Q. You mentioned a children's line of
toothbrushes that was introduced a couple of years
ago?

A. Hmm-hmm.

Q. could you identify the exhibit that is in
front of you?

A. sure. This is the print ad which supported
the launch of the kids' 1ine, which is Oral-B
stages, which is comprised of four different
toothbrushes depending on the age of the child,
and this is an ad that we ran in a number of
different print publications such as Parenting,
Redbook. Let's see where else we ran it.

Anywhere -- it was around five to ten different
publications in which it ran, national publications.

People Magazine.
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Q. what toothbrushes are in Oral-B's Tline of
power toothbrush products?

A. There are a number of them. They start at
the low-end, CrossAction Power. Then we have the D9
Power Brush. Let's see. we have D17, and we have
another brush called D4, and those brushes are all
distinguished by the way that they operate, which
was the features that they offer; so starting at
the lTow end and going all the way up to the high
end.

Q. Do consumers know the brushes by those names,
D4 and D9, et cetera, or would consumers know them
by a different brand name?

A. They would know CrossAction Power by
CrossAction Power, and they are now called -- the
D17 is called ProfessionalCare, so consumers would
know it as ProfessionalCare, and that's what we call
D17. And then the other ones are known by their
numbers, so it depends on the product, but
CrossAction Power and ProfessionalCare were probably
the two that are known by those names.

Q. And in all of the cases that you mentioned,
though, would the overarching brand be the oral-B

brand?
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A. Yes. That's what distinguishes them as the
oral-B, and on the packaging it would 1list all of
the features, and at the lower end you are getting
less of the features and at the higher end you are
getting more of the features. 1It's the oral-B brand
is the brand, and then there are different models,
if you will.

Q. Are those products that you mentioned shown
in Exhibit 17

A. Yes. The only one that Tooks 1like it is
missing is the CrossAction Power, and, again, that
was introduced last year, so that's why that wasn't
included in here, but you have the 3D Excel, which
is the high end, and you have the 3D and the Plaque
control, which is the D9; so they are all in here
except that one. And then we also on the power side
have kids' toothbrushes as well, and those are
branded oral-B Kids' Power Toothbrush.

Q. Has oOral-B introduced any other new products
since 2002 that are not featured in this catalogue?

A. Already launched or have we -- most of them
are covered in here with the exception of the
CrossAction Vvitalizer product and the CrossAction

power product that aren't in here. Everything else
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is covered in here with the exception of the things
that are going -- coming to market this year.

Q. Are there any new things that are coming to
market this year that you could tell us about?

A. Yeah. We have a number of manual
toothbrushes, new manual toothbrushes that are
coming to market; we have two significant power
products coming to market; and we also have an
interdental, which is a flossing product, coming to
market this year as well.

Q. Could you tell me a little bit more about the
interflossing product that is coming to market this
year?

A. Yes. 1It's an Oral-B-branded product battery-
operated flossing device.

Q. And under what name will that be sold?

A. That will be Oral-B Hummingbird.

Q. And I'm sorry. Did you say that will hit the
market later this year?

A. Yeah. That will hit in March of this year,
so we are in the process of launching.

Q. How much did Oral-B spend on advertising in
20037

A. 46.7 million dollars.
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Q. Is that just for the U.S. market?

A. Just for the uU.S. market.

Q. Is that a typical annual expenditure as
compared to the last few years?

A. Hmm-hmm. It's slightly higher, but within
the same ballpark the previous year we had spent 34
million dollars. As I mentioned, we had a number of
new products, so that was the rationale for the
increase in spending.

Q. On what types of media does Oral-B spend its
advertising dollars?

A. we spend the bulk of our media, roughly 75 to
80 percent, in broadcast TV, and we advertise on
prime time, on cable, on syndication, all with
national reach, and we spend anywhere, depending on
what particular product it is, 20 to 25 percent in
print advertising, national print advertising, and
we typically advertise in books Tike People
Magazine, Cosmo, Redbook, Parenting. Those types of
magazines.

Q. On what types of programming would one
typically see an ad for oOral-B products?

A. Since we advertise on both prime time and

cable, you would see our ads on different types of
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shows, but Everybody Loves Raymond, the reality TV,
survivor, you might see some of the children's
advertising on Sesame Street. Some of those types
of shows, but prime time advertising. Friends we
typically advertise on, West wing.

Q. Do you know how many viewers are estimated
for those who see any Oral-B ad?

A. I'm not sure of the absolute number, but in
terms of reach, our target group is 18 to 54, and we
reach usually with our campaigns roughly 79 percent
of all viewers that are 18 to 54 1in the United
States, so it's a pretty large number.

MS. BROWNLEE: Exhibit 3.
(Marked, Exhibits 3-8, storyboards.)

Q. Can you identify Exhibits 3 through 87

A. Hmm-hmm. These are all storyboards of our
advertising which is on air now. All of these are
on air now. Exhibit 3 is advertising for the
oral-B brand itself and features all of the new --
different types of products and technology and
really in terms of communication communicates our
heritage with the dental profession.

Exhibit 4 is an ad for the CrossAction

vitalizer product which I talked to earlier and was
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Taunched this past year.

Exhibit 5 is an ad called Monster, which
is for our Stages line, the kids' line of
toothbrushes; and Exhibit 6 is an ad which targets
kids, so the ad speaks directly to kids. Exhibit 6
is another ad for Stages, and this actually talks to
the moms, so this would be advertised on shows like
Days of our Lives, soaps and things Tike that that
mothers are watching.

Exhibit 7 is an ad for CrossAction
Power, which was the product launched last year; and
Exhibit 8 is an ad for our 3-D Excel product, the
ProfessionalCare subbrand.

Q. So that's a power toothbrush?

A. That's a power toothbrush as well.

Q. You mentioned Oral-B runs print ads as well
as television ads?

A. Hmm-hmm.

Q. Is Exhibit 2, which I showed you earlier, a
typical oral-B print ad?

A. Yes, so that's a typical Oral-B print ad, and
we have others for CrossAction vitalizer and the
power products as well.

Q. Do you have any estimate of how many people
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have seen Oral-B print ads?

A. I don't know the absolute number, but in
terms of reach again, with Tv where we are getting
70 percent of our total target, depending on the

product, our reach numbers are typically in the 70

to 80 percent range for each, so that would give you

sort of a ballpark. 1It's a very extensive reach
that we buy.

Q. What other types of expenditures does Oral-B
make to promote its products?

A. We spend money on public relations; we spend
money marketing to the profession, to the dentists
and hygienists; we also spend money in stores
with the retailer on displays, point of sale
communication, FSIs, which are freestanding inserts.
Those are what go in the Sunday paper and offer a
coupon to a consumer in conjunction with usually a
full-page or half-page ad.

Q. So how much additional spending does Oral-B
do in those other areas?

A. We spend roughly 11 million dollars,
excluding the PR, and from a PR perspective,
depending on the activity level that year, we spend

probably anywhere up to five million dollars.
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MS. BROWNLEE: I would like to mark for
identification Opposer Exhibit 9.
(Marked, Exhibit 9, freestanding insert
re CrossAction Power.)
Q. Could you please identify Exhibit 9?7
A. Hmm-hmm. Sure. These -- this is an FSI, a
freestanding insert. This is what you would find 1in
the Sunday paper where it is an ad for oral-B with a
coupon that a consumer can take into a store and use
to save money when they purchase one of our
products. This particular one is for CrossAction
Power, which is our battery brush.
Q. In how many newspapers would one of these
FSIs appear?
A. You would have a circulation of roughly 41
million newspapers on every single drop.
Q. Can you tell me what date that FSI appeared
on --
A. Sure.
Q. -- if you know?
A. This was November 16th.
MS. BROWNLEE: I would Tike to mark for
identification Opposer Exhibit 10.

(Marked, Exhibit 10, freestanding
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insert.)

Q. Can you please identify Exhibit 107?

A. Sure. This is another FSI featuring three of

our products: The AdvancePower product, the
ProfessionalcCare product and the AdvancePower 400
product; and offers three coupons on each of our
products.

Q. wWould that have had a similar circulation to
the --

A. Yes. It would have the exact same
circulation of 41 million, 41.5 million papers, so
it would get to 42 million consumers.

Q. Do you know what date that FSI appeared in
newspapers?

A. This one I don't know, although it does Took
Tike the expiration date -- it was run in
November -- I'm sorry. 8/17 it was run.

MS. BROWNLEE: I would 1like to mark for
identification Opposer Exhibit 11.

(marked, Exhibit 11, freestanding
insert.)

Q. Could you identify Exhibit 117

A. Hmm-hmm. This is an another FSI which was

run on December 14th, and this was an FSI for our
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AdvancepPower 400, the Oral-B ProfessionalcCare 7000
series and the 0Oral-B CrossAction brush; and
similarly the circulation or the number of
newspapers that this was distributed in was 41.5
million.

Q. Does Oral-B market 1its products through
dental professionals?

A. Yes, we do.

Q. Can you explain the rationale between
promoting Oral-B products through professionals?

A. Yes. We market to the professionals,
dentists and hygienists, because their
recommendation -- patients look to their dentists or
hygienists for recommendations on which are the best
products and what they should be using; and so we
market to the dentists and hygienists so that they
know our products and use our products and that they
are then going to recommend our products to the
patients.

MS. BROWNLEE: I would 1ike to mark for
identification Opposer Exhibit 12.
(Marked, Exhibit 12, print ad.)
Q. Can you identify Exhibit 127

A. Sure. These are two print ads that are

LEGALINK BOSTON
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specifically geared or targeted for the
professional. They go in publications other than
our other print advertising because the message is
very specific to both hygienists and dentists, so
these would go in trade publications, professional
materials, that sort of thing; and they are talking
about each of our new products. The oral-B 3D Excel
product print ad is on the Teft, and the CrossAction
vitalizer product is on the right, and each of the
print ads is highlighting the features of the
products.

Q. Does Oral-B advertising and promotion result
in a high degree of consumer awareness?

A. Yes. We have the highest brand awareness of
any manufacturer out there within oral care, and all
of our marketing efforts do translate into brand
awareness, and we have roughly 95 percent brand
awareness, which is significantly higher than our
competition.

Q. And how do you know about brand awareness?

A. We do tracking studies where we take a
general population, a sample of the population
that is representative of the total sample, and we

ask them both on an aided and unaided basis their
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awareness of the oral-B brand, and then we also ask
them their awareness of other brands, our
competition, so we can understand how we compare to
our competition. Since we do it on a continual
basis, we are able to track our progress and
correlate our marketing effort and marketing
spending to the increase in brand awareness.
MS. BROWNLEE: I would 1like to mark for
identification Opposer Exhibit 13.
(Marked, Exhibit 13, document re total

awareness of oral-B manual.)

Q. Can you identify Exhibit 137

A. Sure. This is the tracking that we did -- do
and have done on the total awareness of the oral-B
brand, and this 1is specific to the manual brushes,
and it shows within the U.S.; what our awareness
levels are of the oral-B brand, and the exhibit
illustrates that we have a 95 percent awareness
Tevel within the U.S. and our main competitor 1is
Colgate at 91 percent, and our awareness level has
been consistent for the past three years because
this is tracking and comparing 2003 to 2002 and
2001.

MS. BROWNLEE: I would like to mark for

LEGALINK BOSTON
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identification Opposer Exhibit 14.
(Marked, Exhibit 14, document re power
brand awareness among all toothbrush users, U.S..)
Q. If you would please identify this exhibit.
A. sure. This exhibit shows our awareness
Tevels for power products, our power products among
all toothbrush users in the U.S. specifically, and
it shows trending over time 2001, 2002 and 2003;
and as I mentioned, we measure both aided and
unaided awareness, and for the oral-B we have 73
percent awareness, which 1is significantly higher
than our next competitor, which is the Crest
SpinBrush at 51 percent, which is a significant
gap.
MS. BROWNLEE: I would 1like to mark
opposer Exhibit 15 for identification.
(Marked, Exhibit 15, document re trial
of oral-B manual.)
Q. would you please identify Exhibit 157
A. Sure. We also continually monitor and track
our trial rates, which means how many consumers have
ever tried our product, and we track that over time
and track that against our competition to see if we

have higher trial rates; and what this appendix or
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exhibit shows us is that in the U.S. we have a 76
percent trial rate of our manual products, which 1is
extremely high, and in the U.S. our next highest
competitor is 66 percent.
MS. BROWNLEE: I would like to mark
opposer Exhibit 16 for identification.
(Marked, Exhibit 16, document re brand

used most often, power.)

Q. Could you please identify Exhibit 167

A. Sure. This exhibit illustrates among all
power users what is the brand that most consumers
use, and we track this again over time, so on an
annual basis, and then we track our brand versus
competitor brand, and you can see we have roughly 38
percent of all people that use the power segment
using our brand, which is significantly higher than
the next competitor, which is Sonicare and Crest
SpinBrush at 19 and 18 percent.

Q. Do you know what oral-B's market share is 1in
the manual and power segment?

A. Sure. 1In the manual segment it's 30 percent,
and within the power segment it's 37 percent.

Q. Do you know what the next closest

competitor's shares are?
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A. Yes. Within the manual segment it is
Colgate, and Colgate's dollar share is 19 percent.

Q. what about the power segment?

A. within the power segment the next competitor
is Crest SpinBrush at 28.6 percent.

MS. BROWNLEE: I would like to mark for
identification Opposer Exhibit 17.
(Marked, Exhibit 17, printout of

Oral-B.com Website.)

Q. Can you identify Exhibit 177

A. Sure. This is a printout of our website, the
Oral-B.com website, and within the website we have
both a consumer section where consumers would log on
to find out more information about new products,
where to find the products, and what the different
features and benefit of each of the products in our
Tine is; and then we also have a section of the
Website which is for dental professionals, so both
dentists and hygienists, and in that section of the
site dental professionals can come on and read the
Tatest research about oral-B, all of the clinical
testing that we do, find out more about our new
products, help them understand which products are

more appropriate for different patients, and they
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can also order free samples on the website. They
can order patient educational materials on the
website, displays, brochures. That sort of thing.
And then lastly we also have a section

of the website within the profession where they can
get continuing education on line. They will get
information about conventions coming up and any
relevant information to them. On our Website we
feature all of our products, and we know that
consumers spend a lot of time on the website,
particularly on the professional side of the
website. A lot of dentists and hygienists are
coming on to our Website and spending roughly 12
minutes per session, which relative to the average
on the Internet, is extremely high, and it
reinforces the value-add that we are providing the
profession.

Q. what were Oral-B's total sales in 20037

A. Total sales were 461 million.

Q. Can that be broken down into manual and
power?

A. Sure. Manual is 252, and power is 209
million.

Q. Do you know how many units of product that
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represents?

A. Sure. oOn the manual side it's 172 million
units, and on the power side it's 38.2.

Q. And are those figures consistent with prior
years?

A. Yes, they are. The prior year we were at 202
million units, so every year for the past five years
we have been growing year on year, but it's still
roughly in the same ballpark.

MS. BROWNLEE: I would Tike to mark for
identification Opposer Exhibit 18.

(Marked, Exhibit 18, New York Times
article.)

Q. Can you please identify Exhibit 187

A. Sure. This is an article in The New York
Times that ran in August of '02, and it's an article
about our the oOral-B Indicator brush, and we
restaged the brush and updated it. It was our kind
of classic brush, if you will, and it was being
updated in The New York Times.

Actually, when they saw it, they came to
us and asked if they could do an article on it
because they thought the innovation was so great,

and the fact we have taken one of our older brushes
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and more classic brushes and brought innovation and
updated and brought a contemporary look to it; so
this is a two-page article that we actually didn't
solicit. The New York Times did, and it really
reflects the heritage of and equity in the Oral-B
name, because typically manufacturers would pay
millions and millions of dollars to get exposure
Tike this. It really speaks to the equity of the
Oral-B name that they would want to do an article on
that and come to us and approach us about doing it.

Q. So 1is press like this fairly unusual in the
oral care area?

A. Yes. Wwithin oral care to get this sort of
exposure is highly unusual, unless you have paid for
1t; so, again, it speaks to the equity of the Oral-B
name and the strength of that name, that brand name.

MS. BROWNLEE: I would like to mark for
identification Opposer Exhibit 19.

(marked, Exhibit 19, New York Times
crossword puzzle.)

Q. Could you identify Opposer Exhibit 197

A. Sure. This 1is an actual -- a crossword
puzzle in The New York Times which ran in March of

2000.

LEGALINK BOSTON
(617) 542-0039
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Q. Could you read the clue for 43 down?
A. Sure. "Big name in brushwork."
Q. And could you read the answer from the last
page of the exhibit?
A. "Oral-B."
MS. BROWNLEE: I would like to mark for
identification Opposer Exhibit 20.
(Marked, Exhibit 20, wall Street Journal
crossword puzzle.)
Q. Could you 1identify Exhibit 207
A. Yup. This 1is a crossword puzzle from The
wall Street Journal and --
Q. Could you read the clue to 106 across?
A. "Toothbrush brand."
Q. Could you read the answer from the key on the
next page?
A. "oral-B."
MS. BROWNLEE: I would 1like to mark
Opposer Exhibit 21 for identification.
(Marked, Exhibit 21, printout of ORALMAX
website.)
Q. Can you identify Opposer Exhibit 217
A. This is a printout of the website for

ORALMAX.

LEGALINK BOSTON
(617) 542-0039
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Q. Is it your understanding that that is the
party that we are opposing in this case?

A. Yes.

Q. In your opinion, are consumers likely to be
confused if they see the mark "ORALMAX" on electric
toothbrushes?

A. Yes.

Q. Why do you think so?

A. Because oOral-B, the "oral" part of the oOral-B
is the critical part, and that's what consumers
really -- how they remember the brand, and the
ORALMAX Togo 1is highlighting the "oOral™ part in
blue, and the oOral-B Togo sits within a blue
lozenge, if you will, and it's been done that way
for a number of years and is consistent 1in
communicating in the marketing advertising both to
the professional and in stores; and I think a
consumer looking at this would see the "oOral™
highlighted Tike that in blue, which is extremely
similar to our blue lozenge; and also using the word

"Max" 1is fairly generic. The focus of the ORALMAX

name is on the "Oral," and I think that's extremely
close and confusing to a consumer of Oral-B.

MS. BROWNLEE: Thank you for your time.

LEGALINK BOSTON
(617) 542-0039
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I have no further questions.
(Whereupon the deposition was adjourned

at 10:42 a.m.)

LEGALINK BOSTON
(617) 542-0039




O 00 N O v A~ W N

N N N NN B R R B R R R B R
A W N B O W ® N O 1 & W N B O

29

OPPOSER'S EXHIBIT INDEX

Exhibit 1, products brochure..................... 5
Exhibit 2, print ad re Oral-B Stages............. 7
Exhibits 3-8, storyboards....................... 12

Exhibit 9, freestanding insert re CrossAction Power

................................................ 15

Exhibit 10, freestanding insert................. 15
Exhibit 11, freestanding insert................. 16

Exhibit 12, print ad. .. ... ...ttt 17

Exhibit 13, document re total awareness of Oral-B

1= 5L T 19

Exhibit 14, document re power brand awareness among

all toothbrush users, U.S........... ... .. ..., 20

Exhibit 15, document re trial of oral-B manual.. 20

Exhibit 16, document re brand used most often, power
................................................ 21

Exhibit 17, printout of Oral-B.com website...... 22

Exhibit 18, New York Times article.............. 24

Exhibit 19, New York Times crossword puzzle..... 25

Exhibit 20, wall Street Journal crossword puzzle...

................................................ 26

Exhibit 21, printout of ORALMAX Website......... 26

LEGALINK BOSTON
(617) 542-0039




W o0 N o v A W N

N NN NN B R R R R R R R
A W N B O ©W 60 N O U1 & W N K= O

30

ERRATA SHEET
I, HEATHER GREGG, do hereby certify
that I have read the foregoing transcript of my
testimony, and further certify that it is a true and
accurate record of my testimony (with the exception

of the corrections listed below):

Page Line Correction
5 9 delete "the blade division"”
6 16 insert "Advantage" before "Plus"
10 12 change "interflossing" to "interdental flossing"
17 9 change "between'" to '"behind"

Signed under the paijns,K and penalties of perjury
ik Ld@ﬂ/
this day of __1y Y , 2004.

HEATHER GREGG Q)L>

LEGALINK BOSTON
(617) 542-0039
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Commonwealth of Massachusetts,
Suffolk, ss.

CERTIFICATE OF REPORTER

I, Caroline T. Renault, Notary Public in the
Commonwealth of Massachusetts, hereby certify that there
came before me on January 15, 2004 at 9:58 a.m. at The
Gillette Company, HEATHER GREGG, the deponent herein, who
was duly sworn by me and thereafter examined by counsel
for the Opposer; that counsel for the Applicant was
absent; that the questions asked of said deponent and the
answers given were taken down by me in Stenotype notes
and thereafter transcribed under my direction.

I further certify that the foregoing is a true
and correct transcript of the testimony given at said
examination of said witness.

I further certify that I am not counsel,
attorney, or relative of either party, or otherwise
interested in the event of this lawsuit.

Caroline T. Renault

Notary Public

My commission expires 5/31/07
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Braun Oral B - g w
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high tech tools

M T
The dental experts at Creating the one brand of toothbrush that’s as
Oral-B. innovative

The one brand that’s

future of dental dreams come true.

Gillette Canada Co. v. Robin Research Labs

Opposition No. 124,984
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Now is it any wonder when aske what brand of
toothbrush

open up wide and say... Oral-B.
Brush like a Dentist.

they use themselves.
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XJAOL EMEX

More dentists
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“CANG” TV:30
03/05/03
Page 1 of 2

X

gum health.

The dental experts at And their latest high tech weapon in the fight for healthier
Oral-B. teeth

The new CrossAction prevent gum disease with CrissCross bristles that sweep
Vitalizer. It helps it’s rubber stimulators and away up to 90% of plaque,

SUPER: Up to 90% of
plaque between teeth

Voo

for gums so healthy you’ll smile. Now is it any wonder when asked what brand of
toothbrush

Gillette Canada Co. v. Robin Research Labs
Opposition No. 124,984
Opposer's (Gillette Canada Co.'s) Exhibit L(
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they use themselves.

more dentists say....
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Oral-B.
Brush like a Dentist.
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SFX: Stairs creek SFEX: Door opening SFX: Bruhing Ahhhhh!
Mom: Don’t forget to
brush your teeth.

"\ 2

£\
Ahhhhh! Ahhhhh! Ahhhhh! SFX: Thud
Boy: I can’t believe you're
using that brush.

It’s got funky, slanted between teeth and all those
bristles to clean spaces.

It’s great for teeth

Gillette Canada Co. v. Robin Research Labs

Opposition No. 124,984 5
Opposer's (Gillette Canada Co.'s) Exhibit
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Oral-B Stages.
Cause teeth go through
crazy stages.

You didn’t put the top back
on the toothpaste.
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Kids, they go through Stages. That’s why there’s Oral-B
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Stages. Expertly designed for each  gtage of your kids teeth. To geta great clean

L84

Oral B,

www.QOral-8.com

at any age.

Oral-B Stages.

Gillette Canada Co. v. Robin Research Labs

Opposition No. 124,984
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The experts at Oral-B bring you a deep down clean. New Oral-B CrossAction
Power.

Omi 8
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(Under $8)
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Thé nly battery brush to lift and sweep away hard  for a complete clean. Oral-B CrossAction Power
with CrossAction bristles ~ to reach plaque

p——

{Under $8)
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Their ultimate weapon?

The dental experts at
Oral-B areona

The only power toothbrush it removes more plaque
with 3-D action. It cleans than Sonicare Elite,
so deep,

e new Oral-B Professional Care 7000.

preventing and even Mission accomplished.
reversing gum disease.

Brush like a Dentist.

Gillette Canada Co. v. Robin Research Labs
Opposition No. 124,984
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Oral B Professional Care 7000
“Mission Refresh” TV:30 US Version
9/09/03 (GSOC-3073)
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The dental experts at
Oral-B areona

Professional Care 7000.

it’s unique pulsing 3D | cleans below the gumline

action

ProtessianaiCare 7000

The new Oral-B

Professional Care 7000.

N
BE
w
gv
O
K

The world’s most
advanced power tooth-
brush.

With a compact round
head like dentists use,

Healtry Gums

Mission accomplished.

Brush like a Dentist.
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NEWS AMERICA MARKETING - MARKET LIST & VERSION INFORMATION
MARKET LIST EFFECTIVE 8/17/03

PROGRAM DATE: 11/16/2003 : CLIENT; " Oral B CA Power
PLACE
VERSION
LETTER MARKET NAME / Circ. | Selected | BDL/CDI
HERE {FORM| STATE NEWSPAPER NAME | (000) | Circ. (000) ratio
1 TELEGRAM e g $2.:00° CoUpoA Marks
t NEWS L] ] Total Ci 377
1 SUN JOURNAL £ [
[ jsenmineL 2 [}
1
FER 52 178/132
2 1)
3 |WORCESTERMA TELEGRAM m
4 ISPRINGFIELD,MA [REPUBLICAN 124
5 [ESSEX COUNTY,MA [COMMUNITY NEWSPAPERS 117
5 Jouncyma PATRIOT LEDGER 4
5 |LawReNcEMA EAGLE-TRIBUNE [
5 |LowewLma suN 5
5 §BROCKTON.MA ENTERPRISE 50
5 FRAMINGHAM,MA METROWEST DAILY NEWS 49
5 |HvANMISMA capE cOD TIMES 56
[:] [EASTON,MA [ JOURNAL 4
5 MANSFIELOMA NEWS 4
L] NORTON,MA MIRROR 2
5 JABINGTONROCKLAND,MA MARINER s
6 |HANOVERMA 3
L] HINGHAM,MA JOURNAL -]
6 MARSHFIELD,MA MARINER 5
5 |NORWELLMA MARINER 2
§  |PEMBROKEMA MARINER 2
® _ JSCITUATE.MA MARINER 5
6 KINGSTON,MA MARINER 3
5 |FALL RVERMA HERALD NEWS E
L] JATTLEBORO,MA [SUN-CHRONICLE 23
6 ITAUNTON.MA GAZETTE 12
x 7 |PROVIDENCERI 7107 oURNAL ™ 7 o 7
b3 7 INSOCKET,RI CALL B ht 18108
X 7 JPRNTUCKET.RI rmes
[ X i . |kentcounty Twies. L ¢
B NEW HAMPSHIRE NEW!
8 [TELEGRAPH
B FOSTER'S DEMOCRAT
8 [CONCORO,NH MONITOR
8 |KeENENH [SENTINEL
9 [BURLINGTON,VT FREE PRESS
9 PLATTSBURGH,NY PRESS-REPUBLICAN
5 JRuTLanDvT HERALD
9 |BARRE-MONTPELIERVT rimes-arGUS
9 |BRATTLEBOROVT
il BENNINGTON,VT
x T o JuasseoRBETT T
T 10 JMANCHESTERCT
x 10 [NEW BRITAINCT
X 10 [MERIDEN.CT
x Z 0 -
X T1__JNEW HAVEN,
b3 1 [WATERBURY.CT 72
X 1 INEW LONDON.CT 56
X 11 JNORWICH.CT £
x 12 [BRIDGEPORT,CT [CONNECTICUT POST
X 12 STAMFORDY >H,CT JADVOCATE/TIME 45
X 12 DANBURY.CT [NEWS-TIMES 38
X 12 [NORWALK,CT [HOUR 14
XEW YORK METRO REGION
X 12 = JORLY NEWS 216/260
13 X
13
14
15 [LONG ISLAND,NY
X 15 JIONGISLANGNY 165/189
16 [BERGEN,NJ
x 16 JBERGENPASSAIC-CUFTONNY  JRECORD HERALDNEWS
x 78 JWESTCHESTER/ROCKLANDNY [WEST/ROCK NY-PLUS 1en27
x 78 |WESTCHESTER COUNTY.NY
X 17 JSTATEN iSLAND.NY
15 |MIDDLETOWNNY ]
18 { ]
X 18 . : Fa 57198
x 20 [MOME NEWS AND TRIBUNE o
X 20 RECORD ; %
X 20 © 92738
x £ s
x = a
21 PRESS o
i ool fok Reghowsi ™~ " AT Al
MIDDLE ATLANTIC REGION l
b3 22 [ALBANY,NY ITIMES UNION 157 157
b3 2 [SCHENECTADY ,NY GAZETTE 59 58
X 22 |POUGHKEEPSIENY soURNAL 7 57
x 22 PITTSFIELD,MA [BERKSHIRE EAGLE 38
X 22 JOLENS FALLS,NY POST STAR 5 35
b3 22 [TROY NY [RECORD
x 22 __JSARATOGA SPRINGS.NY SARATOGIAN 14 14
X 22 INORTH ADAMS,MA [TRANSCRIPT ] 8
x 23 BUFFALO,NY NEWS 38 kLY
X 2 [JJAME STOWN/DUNKIRK,NY POST JOURNAL 31 AN
24 [ERIE,PA TIMES-NEWS 94 o
25 [BINGHAMTON,NY [PRESS & SUN-BULLETIN 7 [
25 UTICANY (OBSERVER-DISPATCH 81 0
25 ELMIRANY STAR-GAZETTE 46 ]
25 JITHACANY sournaL 28 [
25 [ONEONTA NY DALY STAR 2 []
X 26 JROCHESTERNY DEMOCRAT 8 CHRONIGLE 257 257
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PROGRAM DATE: 11/16/2003 CLIENT; Oral B CA Power
PLACE
VERSION
LETTER MARKET NAME / Selected | BDI/CDI
HERE [FORM STATE NEWSPAPER NAME Cire. (000) ratio
X 27 SYRACUSE, NY POST-STANDARD
x 27 JWATERTOWN,NY [TIMES
X 27 JAUBURN, NY CITIZEN
b3 27 [ONEIDA.NY
X 28 |PHILADELPHIAPA -
x 2 JLEVIITOWN.PA \
x 76__JOOYLESTOWN,PA ; INTELUGENCER - 1031130
x 26 [WILUNGBORONS i BURLINGTON COUNTY TIME .
X 2 JLANSDALEPA REPORTER. = = i
x 29 JCAMDEN,NJ COURIER POST ¢
X 25 JCHESTER,PA DELAWARE COLNTY TIMES
X 20 JWEST CHESTERPA LOCAL NEWS
X 7 JrorisTownga MERCURY . 102125
X 28 [WOODBURYNJ GLOUCESTER COUNTY TIME
x 20 [NORRISTOWN,PA TIMES HERALD
X 3 ISALEMNG TODAY'S SUNBEAM .
x 20 IPROENIXVILLE PA PHOENDX. :
30 [TRENTON.NJ TIMES
30 JTRENTONN TRENTONIAN
X 31 JATLANTIC CITY,NY PRESSE T T
X 31 |VINELAND,NJ o Jrourmat 11112
X 31 JBRIDGETONNI . | &% o INews
2 WILMINGTON,DE INEWS JOURNAL
32__ JOOVER.DE DELAWARE STATE NEWS
33 FREDERICKSBURG,VA FREE LANCE STAR
3 |FREDERICK.MD INEWS & POST
33 [HAGERSTOWN,MD HERALD-MAIL
33 SALISBURY ,MD TIMES
33 [CUMBERLAND,MD ITIMES-NEWS
33 MARTINSBURG, WV [ JOURNAL
x 4 HARRISBURG,PA PATRIOT-NEWS
X 34 [YORK,PA INEWS
X 34 [SUNBURY,PA ITEM
X 34 [CHAMBERSBURG,PA PUBLIC OPINION
X 34 JHANOVERPA SUN .
X 34 BLOOMSBURG,PA [PRESS ENTERPRISE
X 34 [CARLISLE PA [SENTINEL
X 34 JLEWISTOWNPA [SENTINEL
X 35 JUANCASTERPA™ News o L T
X 35 JREADING.PA EAGLE % £ a0
X 3% |POTTSVILLEPA REPUBLICANEVENING HER "] 34
X % |.esanonpA N NEWS = 2
36 JALLENTOWN,PA MORNING CALL 182 0
36 [EASTON,PA EXPRESS TIMES 53 ]
36 [STROUDSBURG,PA POCONG RECORD 28 0
37 [SCRANTON,PA [TIMES 7% [
37 [TOWANDA,PA REVIEW 10 ]
37 [WILKES-BARRE,PA [TIMES LEADER 63 ]
37 [WILLIAMSPORT PA [SUN-GAZETTE 33 []
37 [WILKES-BARRE,PA lcmZENs voICE 2 0
37 [HAZLETON,PA [STANDARD SPEAKER 25 [
37 |SHAMOKIN-MT CARMEL.PA NEWS ITEM 1 0
X 38 . |BALTIMORE,MD, s ¢ | s0m” G508
X 38 JANNAPOLISIMD CAPITAL 51 sy
x 38 JCOLUMBIAMD. FLIER 3 »
X 38 [TOWSON,MD TIMES 37 37
X 36 JGLEN BURNIEMD GAZETTE . £ ] 821109
X 38 JUAURELMD LEADER o 20 Y
x 38 |WESTMINSTERMD (CARROLL COUNTY TIMES 2 L
X 38 |HOWARD COUNTY,MD TvES 2 23
* 38 |BALTIMORE,MD MESSENGER 7 7
X 39 [WASHINGTON,DC PosT 1136 1138 1047118
i . [Totl for Regios: 6,623 L8282 |
EAST CENTRAL REGION
%0 JAKRON.OH FETOON JOURNAL 203 o
40 |CANTON,OH REPOSITORY 86 [}
40 MASSILLON,OH INDEPENDENT 13 0
X a4 [CINCINNATI,OH [ENQUIRER 342 342
x a1 HAMILTON,OH JJOURNAL-NEWS 25 25
X 41 |MIDDLETOWN,OH JOURNAL 24 24
X 42__|CLEVELAND,OH PLAIN DEALER 515 515
x 43 [COLUMBUS.OH DISPATCH 393 393
X 43 |ZANESVILLE,OH TIMES RECORDER p-] 2
b3 43 [INEWARK,OH JADVOCATE 24 24
X 43 |CHILLICOTHE,OH GAZETTE 18 1
X 43 |MARION.OH STAR 8 18
x 43 LANCASTER,OH EAGLE GAZETTE 17 7
X 43__|COSHOCTON,OH TRIBUNE 9 9
x 43 BUCYRUS,OH [TELEGRAPH FORUM 8 8
x 44 DAYTON,OH INEWS 214 214
X 44 [SPRINGFIELD,OH [NEWS-SUN 41 41
45 JTOLEDO,OH BLADE 209 0
45 LIMA,OH INEWS 46 0
45 FREMONT,OH INEWS MESSENGER 15 0
25___|PORT CLINTON,OH NEWS HERALD 7 o
b3 46 LAKE COUNTY,OH NEWS-HERALD &0 60
x 46 |LORAIN,OH JOURNAL 38 38
X 46 ELYRIA,OH [CHRONICLE-TELEGRAM = 2
X 46 JOOVEROH TIMES-REPORTER 27 27
X 46 JASHTABULA,OH STAR-BEACON » z
47 IMANSFIELD,OH INEWS JOURNAL 486 1]
47 SANDUSKY,OH REGISTER 29 0
47 WOOSTER,OH RECORD 24 0
47 TIFFIN,OH ADVERTISER-TRIBUNE 11 o
48 [YOUNGSTOWN,OH VINDICATOR 98 ]
48 IWARREN,OH TRIBUNE CHRONICLE E-] o
48 LISBON,OH [JOURNAL 14 [
48 EAST LIVERPOOL.OH REVIEW 9 o
48 JSALEM,OH NEWS 7 °
X 49 [DETROITMI NEWS AND FREE PRESS 741 M
x 4% LINCOLN PARK,M! HERITAGE NEWSPAPERS 126 126
X 49 [MOUNT CLEMENS,M! MACOMB DAILY 72 72
X 4% LIVINGSTON,M! HOMETOWN NEWSPAPERS 33 38
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X 49 LAPEER M! ICOUNTY PRESS 36 36
X 49 [MONROE M INEWS 27 27
X 49 |ROYAL OAKMI THE TRIBUNE T 18
50 MARQUETTE Mt MINING JOURNAL 1 ]
50 JMIDLANDMI DAILY NEWS 0] o
50 MT. PLEASANT/ALMA MI SUN 13 0
50 JALPENAMY [THE NEWS " 0
50 HOUGHTON,MI MINING GAZETTE n ]
50 ESCANABA,MI PRESS 10 0
50 | GRAND HAVEN,MI TRIBUNE 10 °
50 IRON MOUNTAIN,MI INEWS 10 ]
50 PETOSKEY,MI NEWS REVIEW 10 ]
50 |GREENVILLE MI INEWS 9 0
50 [HURON, M [DAILY TRIBUNE 8 ]
51 RICHMOND,MI INDEPENDENT NEWSPAPERS 212 [}
51 LIVONIAM! (OBSERVER & ECCENTRIC 150 o
51 JPONTIACMI MARKETPLACE NEWS 143 °
51 PONTIAC.MI [THE OAKLAND PRESS 86 o
51 JANN ARBORMI NEWS 78 0
51 [PORT HURON,MI [TIMES HERALD 48 1]
51 [DETROITMI [MICHIGAN CHRONICLE 40 0
51 JADRIANM! TELEGRAM 17 [
51 (GROSSE POINTE. Mt NEWS 186 ]
51 JWESTLANDMI ASSOCIATED NEWSPAPERS 15 o
52 FUNT M JOURNAL 16 0
52 [SAGINAW, M) INEWS 64 4]
52 [BAY CITY.MI TIMES 51 0
53 |KALAMAZOOMI GAZETTE 80 0
53 BATTLE CREEKMI ENQUIRER » 0
X 54 LANSING, MI [STATE JOURNAL 102 102
X 54 [JJACKSON, Mt CITIZEN PATRIOT 44 44
X 54 HILLSDALE MI [THE NEWS 7 7
55 [MUSKEGON,MI [CHRONICLE 56 L]
55 TRAVERSE CITY.MI RECORD EAGLE 37 0
55 HOLLAND,MI [SENTINEL 20 ]
x 56 JGRAND RAPIDS,MI PRESS 208 208
57 FORT WAYNE,IN JOURNAL-GAZETTE 134 0
58 JSOUTH BEND,IN TRIBUNE 115 0
58 [ELKHART.IN TRUTH 32 o
59 LAFAYETTE.IN [ JOURNAL 8 COURIER 47 L]
58 [BLOOMINGTON-BEDFORD,IN HERALD-TIMES 47 o
58 [TERRE HAUTE.IN [TRIBUNE-STAR 40 [}
59 MUNCIE,IN STAR 4 [
59 ANDERSON,IN HERALD-BULLETIN -] L]
59 [RICHMOND,IN PALLADIUM ITEM ] 0
58 |kokomoN TRIBUNE 2 0
59 COLUMBUS,IN REPUBLIC 24 [}
5 JMARIONIN |CHRONICLE-TRIBUNE 2 0
X 60 INDIANAPOLUIS,IN STAR 390 390
X 60 [NOBLESVILLE,IN DAILY LEDGER 15 15
61 LLEIN [COURIER PRESS 102 0
61 [OWENSBORO KY MESSENGER INQUIRER k<) ]
61 [ELIZABETHTOWN,KY [NEWS ENTERPRISE 21 ]
81 [VINCENNES,IN [SUN-COMMERCIAL 14 [
61 HENDERSON,KY [GLEANER 14 ]
62 LEXINGTON,KY HERALD-LEADER 157 ]
62 |DANVILLEKY ADVOCATE 13 [}
X 63 LOUISVILLE KY COURIER-JOURNAL 314 314
X 64 JPITTSBURGHPA ~~ POsST-GAZETTE " 1" a7 as?”
x 54 _JGREENSBURG.PA TRIBUNE-REVIEW 202 w a7
X B4 IBEAVERPA _ COUNTY TIMES 42 )
X B4 __INEW KENSINGTON.PA [VALLEY NEWS DISPATCH 2, | =
65 WASHINGTON,PA [OBSERVER-REPORTER 4 D)
65 BUTLER,PA EAGLE 31 0
55 JUNIONTOWN,PA [HERALD-STANDARD 3 0
65 JMCKEESPORT.PA INEWS -] 0
65 [SHARON.PA [HERALD 21 0
66 [JJOHNSTOWN,PA TRIBUNE-DEMOCRAT 51 ]
66 JALTOONA, PA MIRROR 39 0
66 |STATE COLLEGE.PA CENTRE TIMES 35 [}
67 |WHEELINGWV INEWS-REGISTER 4 0
67 [PARKERSBURG,WV NEWS 35 o
67 [MORGANTOWN,WV DOMINION POST % o
67 |BELMONT,OH MARTIN'S FERRY TIMES L 2 °
67 [STEUBENVILLE OH HERALD STAR 17 ]
67 MARIETTA,OH ITIMES 13 0
67 ELKINS WV INTER-MOUNTAIN n o
68 [ROANOKE, VA ITIMES & WORLD-NEWS 97 o
68 LYNCHBURG,VA INEWS & ADVANCE 43 ]
68 [CHARLOTTESVILLE,VA PROGRESS k] [}
66 |DANVILLEVA REGISTER & BEE 2 [}
68 [STAUNTON, VA DAILY NEWS LEADER z 0
69 [CHARLESTON.WV GAZETTE MAIL 101 0
69 HUNTINGTON WV HERALD-DISPATCH 43 o
69 BECKLEY WV [REGISTER-HERALD 3 ¢
69 JASHLAND,. XY INDEPENDENT 24 ]
69 [BLUEFIELD.WV TELEGRAPH 24 [
T Total for Reghon: g o 849071 A
SOUTHEAST REGIDN
X 70 IRICHMOND,VA TIM?S-ESF'ATCN 244 244
x 70 [NORFOLK VA VIRGINIAN PILOT 232 32
X 70 INEWPORT NEWS, VA PRESS 125 125
X 70 [WILLIAMSBURG.VA VIRGINIA GAZETTE 18 18
X 70 [PETERSBURG,VA PROGRESS-INDEX 16 16
7t [KNOXVILLE, TN INEWS-SENTINEL 169 Y]
7 BRISTOL VA [HERALD-COURIERVA-TENN 43 0
71 [MORRISTOWN, TN CITIZEN TRIBUNE 2% o
71 [OAK RIDGE, TN [OAK RIDGER 10 ]
71 |LAFOLLETTE,TN PRESS 9 °
X 72 MEMPHIS, TN 'COMMERCIAL APPEAL 253 253
x 72 [JACKSON, TN [SUN 46 46
X 72 [TUPELO.MS NE MISSISSIPPI JRNL. £ 36
X 72 JJONESBORO,AR SUN 8 28
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x 73 NASHVILLE, TN [TENNESSEAN 266 286
x 73 ICLARKSVILLE, TN LEAF CHRONICLE 30 30
X 73 |BOWUNG GREENKY INEWS 2 2
x 73 [GALLITAN,TN INEWS EXAMINER 1 "
X 74 [CHATTANQOGA, TN INEWS-FREE PRESS 15 115
x 75 [BIRMINGHAM AL NEWS 225 25
b3 75 HUNTSVILLE AL ITIMES 80 20
x 75 |DECATURAL DALy 2 2
X 7% MONTGOMERY.AL JADVERTISER 74 74
X 76 DOTHAN AL EAGLE 40 40
X 76 [OPELIKA AL INEWS 15 15
x 77 [TUSCALOOSA AL INEWS 40 40
X 7 FLORENCE AL TIMES DAILY 36 36
X 77 [GADSDEN, AL TIMES 27 27
x 78 [CHARLOTTE,NC [OBSERVER 305 05
79 ROCK HILL,SC HERALD 39 ]
79 GASTONIANC (GAZETTE 35 o
79 SALISBURY ,NC POST 27 []
79 [SHELBY.NC [STAR 14 [}
x 80 [RALEIGH,NC [NEWS & OBSERVER prz<] pz]
X 80 DUURHAM NC [HERALD-SUN 56 56
X 81 JFAYETTEVILLENG OBSERVER-TIMES 75 %
X a1 NEW BERN,NC SUN JOURNAL 17 17
X 81 LUMBERTON,NC [ROBESONIAN 16 16
X 81 KINSTON,NC FREE PRESS 14 14
82 WILMINGTON,NC [STAR-NEWS 83 L
82 [GREENVILLE NC REFLECTOR 25 [
82 [JACKSONVILLE,NC [DAILY NEWS 2 0
82 ROCKY MOUNT,NC TELEGRAM 18 L]
82 ELIZABETH CITY,NC [ADVANCE 1 o
X a3 GREENSBORO,NC NEWS & RECORD 120 120
x a3 IWINSTON-SALEM,NC JJOURNAL 105 105
x a3 HIGH POINT NC ENTERPRISE 3 3
X a3 [BURLINGTON,NC TIMES NEWS 30 30
x 83 [ASHEBORO.NG [COURIER TRIBUNE 18 18
b3 83 LEXINGTON,NC DISPATCH 12 12
84 [ASHEVILLE NC CITIZEN-TIMES T2 [}
84 HICKORY,NC RECORD 24 o
84 HENDERSONVILLE NC TIMES-NEWS 21 L]
84 STATESVILLE.NC RECORD & LANDMARK 128 0
X 85 JCOLUMBIASC sTATE 166 166
x 85 FLORENCE,SC INEWS a7 37
b3 a5 [SUMTER,SC THE ITEM 22 2
86 [CHARLESTON,SC [POST-COURIER 1717 0
86 [MYRTLE BEACH,SC [SUN NEWS 59 ]
86 HILTON HEAD ISLAND,SC ISLAND PACKET 21 [}
x 87 |GREENVILLE.SC NEWS-PIEDMONT 140 140
x 87 [SPARTANBURG,SC HERALD-JOURNAL 64 64
X 87 JANDERSON,SC INDEPENDENT-MAIL 48 49
X B8 |ATLANTAGA | JOURNAL-CONSTITUTION 712 "2
a9 IATHENS,GA RALD/NEWS 39 0
89 JGAINESVILLE,GA [TIMES % L]
89 ROME,GA INEWS 21 [}
x 90 JAUGUSTA,GA [CHRONICLE-HERALD 102 102
X 50 |SAVANNAH,GA NEWS 78 )
b3 90 JAIKEN,SC [STANDARD 16 16
X 90 [BEAUFORT.SC (GAZETTE 7 13
91 MACON,GA TELEGRAPH 21 ]
91 MILLEDGEVILLE,GA UNION-RECORDER 9 L]
92 [COLUMBUS,GA LEDGER-ENQUIRER 64 [}
92 JALBANY GA HERALD 30 [}
92 JVALDOSTA,GA TiMES 2 [}
92 [TIFTON,GA (GAZETTE 10 o
92 [THOMASVILLE GA TIMES ENTERPRISE 9 [
92 JAMERICUS, GA TIMES RECORDER L] 0
52 |MOULTRIE.GA OBSERVER 7 [}
92 [CORDELE,GA DISPATCH 6 o
x 93 [MOBILE AL REGISTER 126 126
X 92 [PASCAGOULA MS MISSISSIPPI PRESS k73 2
X 93 |BILOXI-GULFPORT.MS SUN HERALD &0 &®
94 PENSACOLAFL INEWS JOURNAL 92 o
34 |TALLAHASSEE,FL DEMOGRAT 7 °
95 [FORT WALTON BEACH,FL NW FLORIDA NEWS 49 0
85 [PANAMA CITY,FL NEWS-HERALD 38 [}
X 96 [JACKSONVILLE, FL TIMES-UNION 252 252
b3 %6 [GAINESVILLE,FL. [SUN &0 60
X 96 ST. AUGUSTINE,FL RECORD 18 18
b3 97 [ORLANDO,FL SENTINEL 410 410
X 87 [ORLANDG,FL EL SENTINEL {HISPANIC) 80 80
x 97 LEESBURG,FL [COMMERCIAL 33 3
96 JDAYTONA BEACH,FL INEWS-JOURNAL 130 °
98 [COCOA-MELBOURNE,FL [TODAY 117 [}
98 [OCALA FL [STAR-BANNER 5 []
99 JWEST PALM BEACHFL POST 252 0
99 STUART FL INEWS 52 1]
99 [VERO BEACH,FL PRESS-JOURNAL 42 0
99 FORT PIERCE.FL TRIBUNE ko) o
9 [BOCA RATON,FL. INEWS 20 o
X 100 ST. PETERSBURG,FL TIMES 500 500
X 700 JTAMPAFL TRIBUNE 40 0
X 100 JLAKELAND,FL LEDGER 97 o7
x 100 [CRYSTAL RIVER,FL [CITRUS COUNTY CHRONICL 32 32
X 100 JWINTER HAVEN,FL NEWS CHIEF 11 11
X 100 [BROOKSVILLE FL HERNANDO TODAY 8 8
x 100 FL HIGHLANDS TODAY 5 5
101 SARASOTA.FL [HERALD-TRIBUNE 148 0
101 [BRADENTON,FL [HERALD 61 [
102__|FORT MYERS,FL NEWS-PRESS 131 0
102 NAPLES,FL NEWS 80 0
102 [CHARLOTTE HARBOR FL SUN-HERALD 46 L]
X 103__|FORT LAUDERDALEFL ISUN-SENTINEL 3 ) 05117
X 103 FORT LAUDERDALE FL [COMMUNITY NEWSPAPERS 245 45
X 104 JMAMIFL o . HE i : at4 4 P
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HERE |FORM STATE NEWSPAPER NAME ] (000) | Circ. (000) ratio
x I EL NUEVO HERALD 109 109 T
| e i Lm.l for Region: 10,328 ;]
METRO CHICAGO REGION
x 105 JoHcaGoM . [TRIBUNE. . - ~ 1. i2e i 195/202
105 JARLINGTON HEIGHTSIL DAILY HERALD 150
705 JORLAND PARK.IL SOUTHTOWN ECONOMIST 59 °
305 JJOLIET,IL HERALD-NEWS 6 0
705 JCRYSTAL LAKEIL NORTHWEST HERALD 37 0
105 JAURORAIL BEACON-NEWS 4 0
105 [WAUKEGAN,IL NEWS-SUN 28 0
105 JWHEATONL sUN ) [}
105 |NAPERVILLE.IL sun 21 °
105 ELGINIL COURIER-NEWS 2 0
106 JCHICAGO.IL SUN TIMES 438 0
106 |cHicAGaL LOCAL VALUES 150 0
106 |CHICAGO,IL EXITO 150 o
107__|HAMMOND,IN nMES 04 0
107 |GARYIN POST-TRIBUNE 74 °
708 JROCKFORD,IL REGISTER STAR %0 0
708 |FREEPORT.IL | JOURNAL-STANDARD 15 [}
. Fotal for Regioni 2553 1124
WEST CENTRAL REGION
X 109 JMILWAUKEE,WI JOURNAL 261 261
X 109 [RACINEWI JOURNAL TIMES Y 31
x 109 JKENOSHAWI NEWS 2 2
x 105 JJANESVILLEWI GAZETTE 28 28
110 |MADISONWI STATE JOURNAL 154 0
131 |GREEN BAY.W) PRESS GAZETTE 52 0
111 |APPLETONWI POST-CRESCENT 70 0
111 |SHEBOYGANWI PRESS 32 )
111 JOSHKOSHWI NORTHWESTERN 2 0
111 JFonD buLAcwI REPORTER 2 [}
11 [MANITOWOCWI HERALD TIMES REPORTER 18 0
T12_ LA cROSSEW! TRIBUNE a1 0
112__JEAU CLAIREWI LEADER-TELEGRAM a0 )
112 JWAUSAUWI HERALD k) [}
112 |MARSHFIELDWI NEWS-HERALD 16 [}
112 JSTEVENS POINT.WI LIouRNAL 14 °
112 JWISCONSIN RAPIDS Wi TRIBUNE 14 °
112 JWINONAMN INEWS 13 [
112 JCHIPPEWA FALLSWI HERALD TELEGRAM 7 [}
112 JVIROQUAWI VERNON COUNTY BROADCAS [ 0
113 JOULUTHMN NEWS-TRIBUNE e} 0
713__JROCHESTERMN POST-BULLETIN 4 0
113 |ST. CLOUD-UTTLE FALLSMN  [TIMES a2 °
113 |BRAINERDMN DAILY DISPATCH 9 0
113 INEW ULMMN JOURNAL 10 )
113 JFAIRMONT.MN SENTINEL 8 0
713 |MARSHALL MN INDEPENDENT 8 0
X 114 MINNEAPOLIS NN STAR TRIBUNE 7R T 'y 83780
X 135 IST. PAULMN PIONEER PRESS %5 25 89782
x 116 |OES MOINES,1A REGISTER o 282 282
117__|CEDAR RAPIDS,1A GAZETTE & 0
117 JOUBUQUE,IA TELEGRAPH HERALD 36 0
117 JlowacrTy.ia PRESS CITIZEN 18 0
118 JDAVENPORT.IA QUAD CITY TIMES 7 [}
118 |MOLINE/ROCK ISLANDIL DISPATCHARGUS 52 [}
718 |BURLINGTONIA HAWK EYE 24 0
118 |KEWANEE.IL STAR-COURIER & °
119 |WATERLOOJA (COURIER 52 0
118 |MASON CITY.1A cLoBE 2 []
119 _|FORT DODGE.IA MESSENGER 20 [}
119 JOTTUMWAIA COURIER 16 [}
119 JMUSCATINE.IA JOURNAL 8 0
120 JPEORIAIL JOURNAL-STAR 93 [
120 |BLOOMINGTON-NORMAL,IL PANTAGRAPH 54 °
120 JKANKAKEE,IL JOURNAL < 0
120 JGALESBURG.IL REGISTER-MAIL 15 )
121 JSPRINGFIELD L STATE JOURNAL-REGISTER 67 0
121 JCHAMPAIGN,IL INEWS-GAZETTE 49 []
121 JDECATURIL HERALD & REVIEW 41 0
121 JDANVILLE.IL COMMERCIAL NEWS 19 [}
121 JJACKSONVILLEIL | JOURNAL COURIER i ]
122__|SIOUX FALLS,SD ARGUS LEADER 7 [}
122 JSIOUX CITY,IA iouRNAL 43 0
122 JRAPID CITY,SD JOURNAL »n [}
122 JABERDEEN,SD AMERICAN NEWS 19 [}
122 JYANKTON,SD PRESS/DAKOTAN 10 [}
X 123__JFARGOND FORUM 6 ]
X 123__JGRAND FORKS,ND HERALD a7 £
x 123 |BISMARCKND TRIBUNE A 31
X 123 [MINOT,ND NEWS 2 2
X 124 JOMAHANE ORLD-HERALD 255 255
X 124 JUNCOLN.NE lournaL & sTAR 84 &
x 124__JGRAND ISLAND,NE \NDEPENDENT 2 2%
x 124 JCOLUMBUS,NE TELEGRAM 10 10
x 124 |BEATRICENE sun 8 [}
x 124 |YORKNE NEws- TIMES s 5
X 125 JDENVER,CO POST/ROCKY MOUNTAIN NE 900 200
126 JCOLORADO SPRINGS,CO GAZETTE 125 °
126__|PUEBLO.CO CHIEFTAIN 59 °
125 |BOULDER.CO cAMERA 43 0
126 JFORT COLLINS,CO COLORADOAN 38 0
126__|GRAND JUNCTION,CO [SENTINEL 36 []
126__|GREELEY.CO TRIBUNE 27 0
126 JLONGMONT.CO TIMES-CALL 2 °
126 JLOVELAND.CO REPORTER-HERALD 19 0
x 127 [KANSAS CITY,MO sTAR 397 397
X 127 JLEE'S SUMMIT,MO JOURNAL 2 2
x 127__|INDEPENDENCE/BLUE SPRIN.MO JEXAMINER 15 15
X 127__JOLATHEKS DAILY NEWS 6 6
128 JTOPEKAKS CAPITAL-JOURNAL =) 0
128__|ST. JOSEPH.MO NEWS-PRESS/GAZETTE 46 0
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128 JLAWRENCEKS | JOURNAL-WORLD 20 []
X 125 [sT. LouIs.MO POST-DISPATCH 514 514
X 129 BELLEVILLEIL INEWS DEMOCRAT &7 67
% 125 |CARBONDALE,IL [SOUTHERN ILLINOISAN a7 a7
X 125 JALTON.L TELEGRAPH 20 20
X 129 __JCOLUMBIAMO TRIBUNE 2 %
X 725 [HANNIBAL MO DAILY NEWS/COURIER POS [] [}
130 __JSPRINGFIELD,MO NEWS-LEADER 101 0
130 JPITTSBURG.KS MORNING SUN 10 [}
131 [WICHITAKS EAGLE 160 0
131 JHUTCHINSONKS NEWS a2 0
131 |SAUNAKS JOURNAL 3 0
131 JOODGE CITY.KS GLOBE 10 0
131 |NEWTONKS KANSAN 8 °
132 {BILUNGS,MT GAZETTE ) °
132 JGREAT FALLS,MT TRIBUNE 42 [}
132 JMISSOULAMT MISSOULIAN 35 0
132 |CASPERWY STAR-TRIBUNE 3 [}
132 JCHEYENNEWY TRIBUNE EAGLE 18 0
132__BUTTEMT MONTANA STANDARD 14 o
132 JHELENAMT INDEPENDENT-RECORD 14 0
132 JHAMILTON.MT RAVALU REPUBLIC 5 0
TR rost far Regiom:~* 7" 73667 1T Vaase T
5 SOUTHWEST REGION =
733 JUACKSONMS CLARION LEDGER 120 0
133 JHATTIESBURG MS AMERICAN 0 0
133 |MERIDIAN.MS sTAR 21 [}
133 |coLUMBUSMS COMMERGIAL DISPATCH 15 °
x 134 |NEW ORLEANS.LA TIMES-PICAYUNE 375 ars
135 |BATON ROUGE.LA ADvocaTE 125 0
135 |HOUMALA COURIER & TERREBONNE P 21 0
135 JTHIBODAUX.LA comeT 12 °
136 |SHREVEPORTLA TIMES 93 °
136 JLAFAYETTELA ADVERTISER 59 [)
136 JMONROE.LA INEWS-STAR 46 [}
135__JALEXANDRIALA TOWN TALK 46 0
136 |LAKE CHARLES,LA AMERICAN PRESS ] [}
135 _JOPELOUSASLA \WoRLD 13 °
X 137 JDALLASTX MORNING NEWS 865 865
X 137 JFORT WORTH.TX STAR-TELEGRAM 9 349
X 137 __ JDENISON-SHERMAN,TX HERALD DEMOGRAT 2% 2%
736 JTYLER.TX COURIER-TIMES-TELEGRAP 52 0
136 JLONGVIEW,TX INEWS-JOURNAL “0 o
138 TEXARKANATX GAZETTE 37 0
138 JLUFKIN,TX NEWS 18 0
138 |NACOGDOCHES,TX SENTINEL 1 0
138 JMARSHALL.TX NEWS MESSENGER 10 ]
X 139 JAUSTINTX [AMERICAN STATESMAN 260 260
140 JWACO,TX [TRIBUNE-HERALD 53 0
140 |BRYAN-COLLEGE STATIONTX  |eAcLE 3 °
140 KILLEEN,TX HERALD 23 0
X 141 JHOUSTONTX CHRONICLE 788 186
142 |BEAUMONT,TX ENTERPRISE 85 [}
142 JFREEPORT-CLUTE,TX BRAZOSPORT FACTS 18 °
X 143 |CORPUS CHRISTLTX CALLER-TIMES 8 89
a4 JMCALLEN,TX MONITOR 61 0
144 JVICTORIATX ADVOCATE . [}
144 JHARUNGEN,TX vALLEY STAR 29 [}
184 JLAREDO.TX TIMES 2 °
144 |BROWNSVILLE.TX HERALD i 0
145 JABILENE.TX REPORTER-NEWS 49 °
145 JWICHITA FALLS,TX TIMES RECORD NEWS 40 o
145 JSAN ANGELO,TX STANDARD-TIMES a3 [}
X 146 JSAN ANTONIO,TX EXPRESS NEWS 91 91
X 147__JAMARILLO.TX NEWS-GLOBE 0 70
X 147 JLUBBOCKTX |AVALANCHE- JOURNAL 67 67
X 747 JoDESSATX AMERICAN 3 31
X 147 JMIDLAND.TX REPORTER-TELEGRAM 24 24
x 148 JEL PASO.TX TIMES 102 102
149 JALBUCUERQUENM JOURNAL TRIBUNE 166 [}
149 |SANTA FENM NEW MEXICAN 0 0
149 |FARMINGTON,NM W 20 0
x 150 JOKLAHOMA CITY,OK OKLAHOMAN 22 2
x 150 JENID.OK INEWS & EAGLE -] 2
X 150 __JARDMORE,OK ARDMOREITE 13 13
X 150 |SHAWNEE,OK NEWS STAR 12 12
X 151 JTULSA.OK JWORLD 20 20
X 151 |MUSKOGEE,OK [PHOENIX & TIMES-DEMOCR 2z 2
X 152 JUTTLE ROCKAR ARKANSAS DEMOCRAT-GAZE 259 259
X 152__JFORT SMITHAR SW TIMES RECORD a6 48
X 152 [SPRINGDALE AR MORNING NEWS OF NW ARK 42 42
X 152 |NORTH PULASKLAR LeaDER 22 22
X 152 JPINE BLUFF AR COMMERCIAL 2 2
X 152 JRUSSELVILLEAR COURIER 14 14
X 152__JCONWAYAR LOG CABIN DEMOCRAT 12 12
X 152 JMOUNTAIN HOME.AR BAXTER BULLETIN 12 12
x 152__JBENTON.AR COURIER 7 7
X 152__ JBRYANT,AR BANNER 6 6
X 152 |PARAGOULDAR DALY PRESS [ 6
X 152 |SEARCYAR DALY CITIZEN 6 6
X 152 |MALVERNAR DAILY RECORD 5 5
coono e [Fotui for Region: 6,018 “4;503
PACIFIC REGION
X 753 JHONOLULUHI ADVERTISER 189 189
154 JANCHORAGE AK NEWS 93 0
154 FAIRBANKS AK [NEWS-MINER = ]
154 JJUNEAUAK EMPIRE 8 0
154 JKENALAK PENINSULA CLARION 7 0
X 155 JSEATTLEWA TIMES/POST-INTELLIGENC 535 535
X 155 [TACOMAWA NEWS TRIBUNE 147 147
X 155 |EVERETT.WA HERALD 62 62
156 JOLYMPIAWA OLYMPIAN 49 [}
15 |BREMERTON.WA sun a7 °
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156 |BELLINGHAM,WA HERALD ES) °
157 JSPOKANE.WA SPOKE SMAN-REVIEW 133 °
157 JPASCOWA TR CITY HERALD a7 °
157 JYAKIMAWA HERALD 43 [}
157 WALLA WALLAWA BULLETIN 16 [}
X 158 _JPORTLAND.OR OREGONIAN 454 454
X 158 [NEWPORT,OR NEWS-TIMES 10 1
X 156 JLEBANON,OR EXPRESS 4 4
155 |EUGENE,OR REGISTER-GUARD 82 °
155 |SALEM.OR STATESMAN-JOURNAL ] [
159 __|VANCOUVER WA coLumBIAN 6 [
155 |MEDFORD,OR MAIL TRIBUNE 37 °
158 JALBANY.OR [MID-VALLEY SUNDAY 3 °
155 [BEND,OR BULLETIN n [}
155 JLONGVIEW,WA THE NEWS 23 [
155 |GRESHAM,OR loutLooK 12 °
155 |SPRINGFIELD,OR NEWS 1" [
X 160__|BOISE.ID {DAHO STATESMAN o7 97
X 160 JLEWISTONID TRIBUNE 28 2
X 160 [IDAHO FALLSID POST-REGISTER 2 F-
X 760 |TWIN FALLS.ID TIMES-NEWS 2 2
X 160 |POCATELLOID IDAHO STATE JOURNAL 18 18
x 160 [NAMPAID (DAHO PRESS TRIBUNE 18 T
X 161 |SALT LAKE CITY,UT TRIBUNE-DESERET NEWS 249 248
X 161__JOGDEN.UT STANDARD-EXAMINER 6 &6
X 61 JProvO.UT HERALD £ 3%
X 161 |ST. GEORGE.UT THE SPECTRUM 27 27
X 61 JLoGANUT HERALD JOURNAL 15 15
X 162 |LAS VEGASNV REVIEW JOURNAL & SUN 217 217
X 162 JRENONV (GAZETTE JOURNAL ) 93
x 163 JSAN FRANCISO,CA [CHRONICLE 571 sn 2067146
x 163__|SAN FRANCISO.CA 50 50
164 JOAKLAND,CA TRIBUNE o 70 °
164__|LVERMORE.CA TRI-VALLEY HERALD 44 [}
164 HAYWARD,CA REVIEW 41 Q
164 |SAN MATEO,CA TIMES 39 [
164 |FREMONT,CA laRGuUS 1 [
X 165 [WALNUT CREEK.CA [CONTRA COSTA TIMES 108 138 1"
X 165 JVALLEJO.CA TIMES HERALD 2 z 1201102
X 165 JVACAVILLE.CA REPORTER 21 2
166 |SANTA ROSA.CA PRESS-DEMOCRAT “93 °
166___JMARIN COUNTY.CA INDEPENDENT JOURNAL 43 °
166 INAPA.CA REGISTER 2 °
167 |REDDING,CA RECORD SEARCHLIGHT 42 0
167 JCHICO.CA ENTERPRISE-RECORD ) [
167 |EUREKA.CA TIMES STANDARD 21 0
168 [SAN JOSE,CA MERCURY NEWS 305 o
168 |MONTEREY.CA HERALD 8 °
168 |SANTA CRUZ.CA SENTINEL 31 °
166 |SALINAS,CA CALIFORNIAN 2 °
168 JWATSONVILLE,CA REGISTER-PAJARCNIAN 8 [}
X 163 |SACRAMENTO,CA BeE 389 389
X 169 [MODESTO.CA BEE 101 101
x 165 |STOCKTON.CA RECORD 78 7
x 169 [MARYSVILLE-YUBA.CA APPEAL-DEMOGRAT 23 23
170 JFRESNO,CA BEE 201 [
170 [VISALIATULARE.CA TIMES DELTAADVANCE RE EY] 0
171 |BAKERSFIELD,CA CALIFORNIAN 81 0
171 |SAN LUIS OBISPO,CA TELEGRAM-TRIBUNE 46 [}
171 |SANTA MARIA.CA TIMES 20 [
171 |PORTERVILLE,CA REGORDER 10 [
171 |LOMPOC.CA RECORD 8 °
X 172 |PHOENIXAZ REPUBLIC 631 633
X 173 MESAAZ MESA TRIBUNE 103 103
X 173 Jrumasz suN 2% %
x 73 _JSUN CITY.AZ DAILY NEWS-SUN 22 22
X 173 JFLAGSTAFFAZ JARIZONA DAILY SUN 13 13
X 174 JTUCSONAZ STAR 185 185
[ Total for Regioa: 886 4,741
o — st
k.S 7 [TIMES | o o .t ECT P 8114
176 TIMES WEEKEND DIRECT 1500 °
x I77__|SANTA ANACA ORANGE COUNTY REGISTER 371 i 75/101
x 176 §SAN FERNANDO VALLEY,CA LOS ANGELES DALY NEWS 28 29
x 178 JLOSANGELES,CA LA OPINION. 120 12
x 178 JLONG BEACH,CA PRESS-TELEGRAM 126 126 o122
X 178 {SAN GABRIELAWHITTIER.CA [VALLEY TRIBUNENEWS 7 78
X 178 __JTORRANCE,CA [THE DALY BREEZE ] 7
x 178 JPASADENA,CA STAR-NEWS : a4 “o
X 179 JRIVERSIDE,CA PRESS-ENTERPRISE 198 198
X 179 JSAN BERNARDINO,CA sun L)
x 179 JONTARIO.CA" . INLAND VALLEY BULLETIN... | - 84 B4
X 179 JPALM SPRINGS.CA IDESERT SUN 82 82: e
x 178 JLANCASTER-PALMDALE,CA ANTELOPE VALLEY PRESS -] 39
X 179 JVICTORVILLE,CA PRESS * %
X 175 JREDLANDS.CA IFACTS 8 8
X 179 |BARSTOW.CA DESERT DISPATCH 4 i
180 JVENTURACA COUNTY STAR 108 0o
X 181 |SAN DIEGO,CA UNION-TRIBUNE an a1
X 181 __JESCONDIDO,CA INORTH COUNTY TIMES 96 %6
182 _JSMARTSOURCE.COM,00 SMARTSOURCE.COM 0 4
ol Total for Regiom: 523 3623
Total for list: 64,104 41,421
FORM MARKET NAME / NEWSPAPER NAME Circ. Selected
STATE (000) | Circ. (000)
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- ! ~"MANUFACTURER COUPON - EXPIRES 0170772004 I OFFICIAL REBATE CERTIFICATE « EXPIRES 01/07/2004

Save *3.00

On your next purchase of any one (1) Oral-B°
AdvancePower 900 Rechargeable
Power Toothbrush

CONSUMER: This coupon good only on purchase of product
indicated. Any other use constiutes fraud.

Coupon mt transferable. Constmer must pay any sales tax.
LIMIT OHE mc”w; NRC#IASF. Gl
DEALER: Your redempion sigrifies compliarce with Gilette
Coupon redemption pol :g' 4 7/1/84.
avatlable on re uest wnnn o: GILLETTE, CMS, DEPT
47400, ONE FAWCETT U'dVE 1 R10, TX 78340,

To receive the face value plns 8 handlmg fee, send propetty
redeemed co%)
Cashvalue 1/20¢ © 2003 The G«Ilene Company

. TORECEIVE YOUR CASH REBATE:
BUY:

: Email (optiona),

" OFFER CONDITIONS; Al rebate 1equests must be

Save $10 o o]

Py mail on your next purchase of any one (1) Oral-B”
fofessionalCare 7000 Series Toothbrush

One (1} Oral-B* ProfessionalCare 000 Series Toothbrush

-+ WAIL: -~ This orignal completed certificate

« The origiral proof-of- purchase QIPC Symbot)
from the Ora-B ProfessionaiCare 7000 package.
« Your originel dated sales receipt with the
product, purchase price and store name circled.
: Oral-B ProfessionaiCare 7000 Sefies $10 Rebate
PO Box 5350
‘Young America, MN 55558-5350

rable to P O.Box}

il
p eqmr

Q0 Yes, t would ke to Feceive information and special offers from Oral-8 and other Giflette Companies.

stmarked by Jantiary 8, 2004 and received by

Januan%zz 2004. Offer valid only on puvmases madé between 11/24/03 and 1/7/04, A completed oig-
3l mall-in rebate cenm[ca(e original proof of puschase (UPC Symboh, and orlginal cash regls- R

: heeglrecled to me U S

will not be acknowiedged. 01 ck void if not cashed within s
slte at: www.gllette comirebatestatuss to check the status of y(ozr febate. ©2003 The Gifiete Conwvy

: MANUFACTURER COUPON - EXPIRES 01/07/2004 »

- Save *2 OO

: On your next purchase of any one (1) Oral-B°
: AdvancePower 400 Battery Toothbrush

L]

CONSUMER: This coupon good only on purchase of product
indicated. Any other use constites fraud.

Coupors ot transferable. Corsumer must pay any safes tar.
LIMIT ONE COUPON PER PURCHASE.

DEALER: Your redemption signifies u)mwame ‘with Gilette
Coupon redemption pohc dated 7/ Y84, (o

available on request by writing to: GILLETTE, CMS, DEPT.
47400, ONE FAWCETT DRIVE, DEL RIO, TX 78840,

To receive the face value plus 8¢ lmllmg fee, send property
fedeemed coug))m to the same address.

Cashvalge 1/20¢ © 2003 The Gillette Comparr/

Gillette Canada Co. v. Robin Research Labs
Opposition No. 124,984
Opposer’'s (Gillette Canada Co.'s) Exhibit

[ O

(OralB)
Advanceiner

,‘-_ A

* Cleaner, whiter teeth”
» Healthier gums

EAT Y Fo
e D g

2,
i

Best Cleaning

Technology

Coufmz‘é‘“ .

Oral B
Professmnamare

« Ultimate Plaque Removal

* Helps prevent and reverse
gum disease

 Naturally whitens teeth*

{Oral B
AdvancePower

400

* Cleans and polishes for
healthy, beautiful teeth

+ 2003 Oral-B Laboratories
www.oralb.com




NEWS AMERICA MARKETING - MARKET LIST & VERSION INFORMATION
MARKET LIST EFFECTIVE 8/17/03

PROGRAM DATE: 11/23/2003 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Cire. Selected
HERE |FORM| STATE NEWSPAPER NAME | (000) | Circ. (000)
NEW ENGLAND REGION g i
3 JPORTLAND.ME [TELEGRAM 6 ]
1 [BANGOR,ME INEWS 80 o
7 JLewisTONME [sun JoURNAL ) °
1 [WATERVILLE.ME SENTINEL 2 ]
1 JAUGUSTA ME KENNEBEC JOURNAL 14 ]
X 2 [BOSTON,MA GLOBE 735 735
2 [BOSTON,MA HERALD 179 ]
X 3 WORCESTER MA [TELEGRAM 131 131
4 SPRINGFIELD,MA [REPUBLICAN 124 o
x 5 ESSEX COUNTY,MA [COMMUNITY NEWSPAPERS 17 117
X 5 [QUINCY MA [PATRIOT LEDGER 85 85
b3 5 LAWRENCE,MA [EAGLE-TRIBUNE 62 62
x 5 Jrowema suN 54 54
X 5 BROCKTON,MA ENTERPRISE 50 50
X 5 JFRAMINGHAMMA METROWEST DALY NEWS 49 4
6 JHYANNIS,MA care coD TIMES 56 [}
6 [EASTON,MA JJOURNAL 4 0
6 [MANSFIELD,MA INEWS 4 o
1] [NORTON,MA MIRROR 2 o
6 LABINGTON/ROCKLAND, MA MARINER 5 0
6 HANOVER MA MARINER 3 ]
6 HINGHAM, MA [JOURNAL 6 L]
6 [MARSHFIELD,MA [MARINER 5 o
6 INORWELL,MA MARINER 2 [}
] [PEMBROKE,MA [MARINER 2 0
6 [SCITUATE,MA MARINER 5 ]
6 KINGSTON,MA MARINER 3 0
6 FALL RIVER,MA HERALD NEWS 26 [}
[ ATTLEBORO,MA SUN-CHRONICLE 23 0
] [TAUNTON,MA [GAZETTE 12 [}
X 7 [PROVIDENCE.RI [JOURNAL 244 244
x 7 [WOONSOCKET,RI CALL ) 2
b3 7 [PAWTUCKET,RI TIMES 14 14
x 7 EST WARWICK.RI KENT COUNTY TIMES 4 4
8 [MANCHESTER,NH INEW HAMPSHIRE NEWS 91 ]
8 [NASHUA NH TELEGRAPH 35 L]
8 [DOVERNH FOSTER'S DEMOCRAT 32 [}
8 [CONCORD,NH MONITOR 25 0
8 [KEENE.NH [SENTINEL 14 0
9 [BURLINGTON,VT FREE PRESS 64 o
9 PLATTSBURGH,NY PRESS-REPUBLICAN 2 0
9 RUTLAND VT HERALD 2 °
s JBARRE-MONTPELIER VT TiMES-ARGUS 18 0
9 BRATTLEBORO,VT [REFORMER 12 [
9 [BENNINGTON,VT BANNER 8 [
X 10___JHARTFORD.CT lcouRanT 316 318
X 10 MANCHESTER,CT IJOURNAL INQUIRER 44 44
X 10 [NEW BRITAIN,CT HERALD 35 35
X 10 MERIDEN,CT [RECORD-JOURNAL 2% 2
x 10 TORRINGTON,CT [REGISTER CITIZEN 10 10
x 11 INEW HAVEN,CT [REGISTER 112 112
X 1" [WATERBURY,CT [REPUBLICAN 72 72
X 1 INEW LONDON,CT DAY 5 56
x 1 NORWICH,CT BULLETIN ] 36
X 12 BRIDGEPORT.CT [CONNECTICUT POST a9
X 12 STAMFORD/GREENWICH,CT JADVOCATEMIME 46 45
X 12 DANBURY,CT INEWS-TIMES 38 38
X 12 NORWALK.CT [HOUR 14 14
L frotal for Region: 3,526 2,489 7
NEW YORK METRO REGION T
X 13 INEW YORK,NY DAILY NEWS 1000 1000
13 INEW YORK,NY POST 450 o
13 [NEW YORK,NY HOY 91 0
14 NEW YORKNY TmES 970 [}
x 15 LONG ISLAND,NY INEWSDAY PLUS 1300 1300
X 15 JLONG ISLAND,NY NEWSDAY 736 735
X 16 JBERGEN N RECORD NOW 254 254
X 16 BERGEN/PASSAIC-CLIFTON.NJ RECORD HERALD-NEWS 248 248
X 16 WESTCHESTER/ROCKLANDNY  JWEST./ROCK. NY-PLUS 215 215
X 16 [WESTCHESTER COUNTY,NY JJOURNAL-NEWS 203 203
17 [STATEN ISLAND,NY JADVANCE 85 1]
X 18 MIDDLETOWN,NY RECORD 102 102
x 18 KINGSTON,NY FREEMAN 33 B3
X 15 JNEWARKNJ STAR-LEDGER 713 3
X 20 EAST BRUNSWICK,NJ HOME NEWS AND TRIBUNE 80 80
X 20 JMORRISTOWN,NJ RECORD 55 55
X 20 [BRIDGEWATER NJ [COURIER NEWS 49 49
X 20 JJERSEY CITY.NY L souRNAL £ 35
X 20 [NEWTONNS INEW JERSEY HERALD 2 2
b3 21 JASBURY PARK NJ PRESS 244 244
TS e otal for Regho: " L
MIDDLE ATLANTIC REGION
X 2 [ALBANY,NY ITIMES UNION 157 157
X 2 [SCHENECTADY,NY GAZETTE 59 s
X 2 [POUGHKEEPSIE NY JOURNAL 57 57
X 22 PITTSFIELD.MA BERKSHIRE EAGLE 38 £
X 22 (GLENS FALLS,NY POST STAR 35 35
X 22 JTROY.NY RECORD 2 2
X 22 [SARATOGA SPRINGS NY [SARATOGIAN 14 14
b3 22 [NORTH ADAMS,MA [TRANSCRIPT 8 8
X 23 BUFFALO,NY INEWS 351 351
b3 23 JAME STOWN/DUNKIRK,NY POST JOURNAL ] kil
24 Jeriera TIMES-NEWS 04 o
25 BINGHAMTON,NY PRESS & SUN-BULLETIN 75 [}
25 UTICANY OBSERVER-DISPATCH 61 o
25 ELMIRANY [STAR-GAZETTE 46 ]
25 ITHACANY LJOURNAL 24 [
25 JONEONTANY DAILY STAR 2 °
X 26 [ROCHESTER,NY [DEMOCRAT & CHRONICLE 257 257
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PROGRAM DATE: 11/23/2003 CLIENT: - Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Circ. Selected
HERE FORMJ STATE NEWSPAPER NAME | (000) { Circ. (000)
X 27 SYRACUSE.NY POST-STANDARD 154 194
X 27 IWATERTOWN,NY TIMES 33 39
X 21 JAUBURNNY cimizen 15 15
X 27 (ONEIDA,NY DISPATCH 8 8
X 28 PHILADELPHIA,PA INQUIRER 818 ais
X 28 LEVITTOWN, PA BUCKS COUNTY COURIER T ” m
X 28 [DOYLESTOWN,PA INTELLIGENCER 55 55
x 28 |WILLINGBORO,NJ BURLINGTON COUNTY TIME a7 a7
X 28 LANSDALE,PA REPORTER 19 19
2 [CAMDEN,NJ [COURIER POST 107 o
2 [CHESTER,PA DELAWARE COUNTY TIMES 49 ]
25 IWEST CHESTER,PA LOCAL NEWS 32 o
25 |PoTTSTOWNPA [MERCURY 2 0
29 IWOODBURY ,NJ [GLOUCESTER COUNTY TIME 27 0
2 |NORRISTOWN,PA TIMES HERALD 17 [
29 SALEM.NJ [TODAY'S SUNBEAM 10 0
3 |PHOENIXVILLE PA PHOENIX s [}
30 [TRENTON,NJ TIMES 72 L]
30 [TRENTON,NJ [TRENTONIAN 54 L]
31 JATLANTIC CITY NG PRESS ) [}
3 [VINELAND,NJ [JOURNAL 18 0
31 |SRIDGETONNY NEws 9 [
32 [WILMINGTON,DE INEWS JOURNAL 181 []
32 |ooveErDE DELAWARE STATE NEWS 32 )
ks FREDERICKSBURG,VA FREE LANCE STAR 56 [}
3 FREDERICK,MD NEWS & POST 48 0
33 HAGERSTOWN MD HERALD-MAIL 46 0
33 SALISBURY ,MD ITIMES 3B 0
35 JCUMBERLAND,MD TIMES-NEWS S o
33 MARTINSBURG WV JJOURNAL 21 ]
X 34 HARRISBURG,PA [PATRIOT-NEWS 155 156
X 34 |vorkra NEWS 54 o
X 34 [SUNBURY,PA . ITEM kil 31
X 34 [CHAMBERSBURG,PA [PUBLIC OPINION n z
x 34 HANOVER.PA [SUN 2 2
X 34 |sLoOMSBURG,PA PRESS ENTERPRISE 21 21
X 34 [CARLISLE,PA SENTINEL 15 15
X 34 LEWISTOWN,PA [SENTINEL 13 13
35 LANCASTER,PA NEWS i [
35 READING,PA EAGLE 29 0
35 |PoTTSVILLEPA REPUBLICANEVENING HER u [}
35 LEBANON,PA INEWS 2 0
36 ALLENTOWN,PA [MORNING CALL 182 0
36 EASTON,PA EXPRESS TIMES 5 0
36 [STROUDSBURG,PA POCONO RECORD 28 [}
37 SCRANTON,PA TIMES % 0
37 TOWANDA PA [REVIEW 10 o
37 |WILKES-BARRE.PA TIMES LEADER & ]
37 [WILLIAMSPORT ,PA SUN-GAZETTE 33 [}
37 WKES-BARRE,PA ICITIZENS VOICE 2 [
37 HAZLETON,PA STANDARD SPEAKER > ]
37 SHAMOKIN-MT CARMEL PA INEWS ITEM 1M o
x 38 |BALTIMOREMD suN 508 508
x 38 [ANNAPOLIS,MD CAPITAL 51 51
X 38 JcoLumMBIAMD FuER 39 »
x 38 [TOWSON,MD TIMES 37 37
X 38 [GLEN BURNIE,MD GAZETTE 35 35
x 38__{LAURELMD L EADER ) 2
X 38 ESTMINSTER,MD ICARROLL COUNTY TIMES 27 27
X 38 [HOWARD COUNTY,MD TIMES 3 23
X 38 BALTIMORE,MD MESSENGER 7 7
b3 39 WASHINGTON,DC POST 1138 1138
i LT Kol for Regon: 6623 4,367
EAST CENTRAL REGION
% JAKRON,OH "~ JEEACON JOURNAL 203 0
40 [CANTON,OH [REPOSITORY 86 [
40 IMASSILLON,OH INDEPENDENT 13 o
X 41 [CINCINNATI,OH [ENQUIRER 342 342
X 41 HAMILTON,OH [ JOURNAL-NEWS 25 25
x 41 (MIDDLETOWN,OH [ JOURNAL 23 24
X 42 CLEVELAND.OH PLAIN DEALER 515 515
X 43 [COLUMBUS,OH DISPATCH 393 393
x 43 |ZANESVILLE, OH TIMES RECORDER p<] s
X 43 INEWARK.OH ADVOCATE 2 24
X 43 JCHILLCOTHE,OH GAZETTE 18 8
X 43 MARION,OH [STAR 18 18
x 43 JLANCASTER.OH EAGLE GAZETTE 1 7
X 43 JCOSHOCTON,OH TRIBUNE s 9
X 43 JBUCYRUS,OH TELEGRAPH FORUM [ 8
44 [DAYTON,OH INEWS 214 ]
44 ISPRINGFIELD,OH INEWS-SUN 41 o
45 JToLE00.0H BLADE 209 [
45 JumaoH News 4 0
45 JFREMONT.OH INEWS MESSENGER 15 [
45 IPORT CLINTON,OH INEWS HERALD 7 [
26 JLAKE COUNTY,OH NEWS-HERALD 60 °
45__|Loran.oH LJOURNAL 8 )
46 ELYRIA,OH CHRONICLE-TELEGRAM 2 ]
45 |oOVEROH TIMES-REPORTER 7 0
46 JASHTABULA,OH STAR-BEACON = [}
47 MANSFIELD,OH NEWS JOURNAL 46 0
47 [SANDUSKY,OH REGISTER 29 L]
47__JWOOSTER.OH RECORD 2 o
47 [TIFFIN,OH  ADVERTISER-TRIBUNE " 0
48 IYOUNGSTOWN,OH [VINDICATOR 88 0
48 'WARREN,OH [TRIBUNE CHRONICLE 39 o
48 LISBON,OH [JOURNAL 14 [
48 [EAST UVERPOOL.OH REVIEW g ]
48 [SALEM,OH INEWS 7 ]
X 49 [DETROIT,MI [NEWS AND FREE PRESS T41 741
X 48 [LINCOLN PARK, M! HERITAGE NEWSPAPERS 126 126
x 49 MOUNT CLEMENS,M! [MACOMB DAILY 72 72
x 49 LIVINGSTON,MI HOMETOWN NEWSPAPERS 38 38
20f7
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PROGRAM DATE: 41/23/2003 4 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Cire. Selected
HERE FORMJ STATE NEWSPAPER NAME | (000) | Circ. (000)
x 49 LAPEER M| [COUNTY PRESS 3% 36
x 48 MONROE M| INEWS 27 27
X 49 [ROYAL QAKMI [THE TRIBUNE 18 18
50 MARQUETTE,MI MINING JOURNAL 18 ]
50 MIDLAND,MI DAILY NEWS 18 0
50 MT. PLEASANT/ALMA M| [SUN 13 o
50 JALPENA M| [THE NEWS " o
50 HOUGHTON,M! MINING GAZETTE " ]
50 [ESCANABA MI PRESS 10 [
50 [GRAND HAVEN,MI ITRIBUNE 10 ]
50 IRON MOUNTAIN,M! NEWS 10 1]
50 PETOSKEY MI NEWS REVIEW 10 ]
50 [GREENVILLE MI INEWS 9 0
50 (HURON,M! DAILY TRIBUNE 8 1]
b3 51 RICHMOND,MI INDEPENDENT NEWSPAPERS 212 212
X 51 LIVONIAMI OBSERVER & ECCENTRIC 150 150
X 51 PONTIAC,MI MARKETPLACE NEWS 143 143
x 51 [PONTIACM! [THE OAKLAND PRESS 86 8%
X 51 JANN ARBOR,MI NEWS 76 76
X 51 PORT HURON,MI ITIMES HERALD 46 46
X 51 DETROIT.MI MICHIGAN CHRONICLE 40 40
X 51 IADRIAN MI ITELEGRAM 17 17
X 51 (GROSSE POINTEMI INEWS 16 16
X 51 [WESTLAND,MI [ASSOCIATED NEWSPAPERS 15 15
82 FLUNT M L JOURNAL 116 o
52 [SAGINAW MY INEWS 64 []
52 BAY CITY M TIMES 51 4]
53 KALAMAZOO,MI GAZETTE 80 o
53 [BATTLE CREEK,M! ENGUIRER 38 0
54 LANSING,MI [STATE JOURNAL 102 []
54 JJACKSONMI CITIZEN PATRIOT 44 [+]
54 HILLSDALE,M! [THE NEWS 7 ']
55 MUSKEGON,MI [CHRONICLE 56 0
55 [TRAVERSE CITY.MI [RECORD EAGLE k3 /]
55 [HOLLAND,MI [SENTINEL 20 [}
x 56 IGRAND RAPIDS MI PRESS 208 208
57 FORT WAYNE,IN L JOURNAL-GAZETTE 134 0
X 58 [SOUTH BEND,IN ITRIBUNE 15 115
x 58 [ELKHART,IN [TRUTH a2 32
59 LAFAYETTEIN [JJOURNAL & COURIER 47 [+]
59 BLOOMINGTON-BEDFORD,IN HERALD-TIMES 47 0
59 TERRE HAUTE,IN TRIBUNE-STAR 40 0
59 MUNCIE,IN ISTAR 40 0
59 IANDERSON,IN MERALD-BULLETIN 23 0
59 RICHMOND,IN [PALLADIUM ITEM 2% o
59 [KOKOMO,IN [TRIBUNE 24 0
59 [COLUMBUS,IN [REPUBLIC 24 0
59 [MARION,IN |CHRONICLE-TRIBUNE 22 ]
b3 60 INDIANAPOLIS,IN STAR 390 390
X &0 [NOBLESVILLE,IN DAILY LEDGER 15 15
61 EVANSVILLE,IN [COURIER PRESS 102 .0
61 [OWENSBORO,KY MESSENGER INQUIRER 33 o
61 ELIZABETHTOWN KY INEWS ENTERPRISE 21 o
61 [VINCENNES,IN [SUN-COMMERCIAL 14 o
61 HENDERSON,KY [GLEANER 14 4]
62 LEXINGTON,KY HERALD-LEADER 157 0
62 [DANVILLE XY JADVOCATE 13 [}
X 83 LOUISVILLE KY [COURIER-JOURNAL 3 314
x 64 [PITTSBURGH,PA POST-GAZETTE 457 457
x 64 (GREENSBURG,PA [TRIBUNE-REVIEW 202 202
X 84 [BEAVER,PA [COUNTY TIMES 49 49
x 64 INEW KENSINGTON,PA [VALLEY NEWS DISPATCH 32 32
65 [WASHINGTON,PA [OBSERVER-REPORTER 41 [}
65 [BUTLER,PA EAGLE H [+]
65 UNIONTOWN,PA HERALD-STANDARD 31 ]
65 [MCKEESPORT,PA INEWS 2 o
65 [SHARON,PA HERALD 21 0
66 [JOHNSTOWN,PA TRIBUNE-DEMOCRAT 51 0
66 JALTOONA PA MIRROR s 0
66 ISTATE COLLEGE,PA JICENTRE TIMES 35 0
67 JWHEELING WV INEWS-REGISTER 41 o
67 PARKERSBURG WV INEWS 35 0
67 MORGANTOWN, WV [DOMINION POST 26 0
67 [BELMONT,.OH MARTIN'S FERRY TIMES L 20 0
67 [STEUBENVILLE,OH HERALD STAR 17 o
67 MARIETTA.OH TIMES 13 0
67 [ELKINS, WV INTER-MOUNTAIN 1" 0
x 68 [ROANOKE, VA TIMES & WORLD-NEWS 97 97
X 68 LYNCHBURG, VA INEWS & ADVANCE 43 43
X 68 [CHARLOTTESVILLE VA PROGRESS 36 36
X 68 IDANVILLE VA REGISTER & BEE 25 25
X 68 [STAUNTON,VA DAILY NEWS LEADER 23 23
x 69 ICHARLESTON,WV GAZETTE MAIL 101 101
b3 69 HUNTINGTON,WV HERALD-DISPATCH 43
X 89 BECKLEY WV [REGISTER-HERALD 3
X 69 JASHLAND, KY INDEPENDENT 24
X 69 BLUEFIELD WV [ TELEGRAPH
! B
l sSOUTHEAST'REGION:
X 70 IRICHMOND,VA TIMES-DISPATCH 244 244
70 [NORFOLK.VA [VIRGINIAN PILOT 232 0
70 INEWPORT NEWS VA PRESS 125 [
70 IWILLLIAMSBURG, VA IVIRGINIA GAZETTE 13 o
70 [PETERSBURG,VA PROGRESS-INDEX 16 o
X 71 [KNOXVILLE,TN INEWS-SENTINEL 168 169
X 71 [BRISTOL,VA HERALD-COURIER/VA-TENN 43 43
X 71 MORRISTOWN, TN [CITIZEN TRIBUNE 26 26
X kAl [OAK RIDGE, TN [OAK RIDGER 10 10
x 71 LAFOLLETTE,TN PRESS 9 9
X 72 [MEMPHIS,TN [COMMERCIAL APPEAL 253 253
X 72 lJJACKSON,TN [SUN 46 46
X 72 [TUPELO,MS NE MISSISSIPP1 JRNL. 36 36
x 72 | JONESBORO,AR SUN 28 28
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PROGRAM DATE: 11/23/2003 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Cire. Selected
HERE |FORM| STATE NEWSPAPER NAME | (000) | Circ. (600)

x 73 [NASHVILLETN TENNESSEAN 286 286
X 73 JCLARKSVILLE,TN LEAF CHRONICLE 30 30
X 73 |BOWLING GREEN.KY NEWS 2 -
x 73__{GALLITANTN INEWS EXAMINER 1 "
X 74 JCHATTANOOGATN NEWS-FREE PRESS 15 115
x 75 {BIRMINGHAMAL NEWS 25 225
X 75 JHUNTSVILLEAL TIMES a0 0
x 75 |DECATURAL DAILY 2 2

76 |MONTGOMERY.AL ADVERTISER 74 0

76 |DOTHANAL EAGLE 40 0

76 |OPELIKAAL NEWS 15 0

77 JTuscaLoosA AL NEWS % 0

77 JrLorencEAL TIMES DALY 3 0

77 |GADSDENAL TIMES 27 ]
X 786 |CHARLOTTENC OBSERVER 305 305

79 JROCK HILLSC HERALD 2 [}

79 |GASTONIANG GAZETTE 35 0

79 |SAUSBURY,NC PosT 27 0

79 JSHELBY.NC sTAR 14 [}
X 80 JRALEIGHNC NEWS & OBSERVER 223 223
X 80 JOURHAMNC HERALD-SUN 6 56

81 JFAYETTEVILLENC OBSERVER-TIMES 75 [}

81 |NEW BERNNC SUN JOURNAL 17 [}

81 |LUMBERTONNC ROBESONIAN 16 [}

81 JKINSTONNG FREE PRESS n °

82 [WILMINGTON,NC STAR-NEWS & 0

82 GREENVILLE NC [REFLECTOR 25 L]

B2 JJACKSONVILLENC DAILY NEWS 2 0

82__|ROCKY MOUNT,NC TELEGRAM 18 0

a2 |euzaeTH CiTY.NG ADVANGE 1 0

83 |oreenseoroNG INEWS & RECORD 120 )

83 [WINSTON-SALEMNC JOURNAL 105 [}

83 |HIGH POINT,NC ENTERPRISE <] 0

8 |BURLINGTONNG TivES NEWS 2 [}

83 JASHEBORO,NG COURIER TRIBUNE » 0

83 JLEXINGTONNC DISPATCH 2 0

84 JASHEVILLENC CITIZEN-TIMES 72 [}

84 JHICKORY,NC RECORD 2 °

84 |HENDERSONVILLENC TIMES-NEWS 21 )

B4 |STATESVILLENC RECORD & LANDMARK 18 0
X 85 |coLumaiasc STATE 166 168
X 85 |FLORENCE,SC NEWS ar 14
x 85 |SuMTER.SC THE ITEM 2 22

86__|CHARLESTON,SC POST-COURIER "r [}

86 |MYRTLE BEACH,SC SUN NEWS 59 0

86 JHILTON HEAD ISLAND,SC |SLAND PACKET 2 [}
X 87 |GREENVILLE,SC INEWS-PIEOMONT 140 140
X B7___|SPARTANBURG,SC HERALD-JOURNAL 64 [
X 87 JANDERSON,SC INDEPENDENT-MAIL 49 49
X 86 JATLANTA.GA [LOURNAL-CONSTITUTION 712 2

85 JATHENS,GA [BANNER-HERALDINEWS » 0

8% [GAINESVILLE,GA TIMES 26 o

85 |ROMEGA INEWS 21 0

50 JAUGUSTAGA CHRONICLE-HERALD 102 [}

50 |SAVANNAH,GA NEWS ) ]

% |amensc STANDARD 16 0

90 |BEAUFORT.SC GAZETTE 13 [}

51 |MACON,GA TELEGRAPH 9 [}

51 |MILLEDGEVILLE GA UNION-RECORDER 9 0

52__|coLumBus.ca LEDGER-ENQUIRER 64 0

52 JALBANY.GA HERALD ) [}

92 |VALDOSTAGA TIMES 21 0

52 JTIFTONGA GAZETTE 10 °

52 JTHOMASVILLE.GA TIMES ENTERPRISE s 0

32 JAMERICUS,GA TIMES RECORDER [} 0

52 |MOULTRIE.GA 0BSERVER 7 0

52 |CORDELE.GA DISPATCH [ 0
x 53 [MOBILEAL REGISTER 126 126
X 53 |PASCAGOULAMS MISSISSIPPI PRESS 2 z
X 53 |BILOXI-GULFPORT MS SUN HERALD 60 60

94 |PENSACOLAFL INEWS JOURNAL 92 0

54 [TALLAHASSEE,FL DEMOCRAT 7 ]

85 |FORT WALTON BEACH,FL NW FLORIDA NEWS 43 [}

95 |PAnAmA CITYFL INEWS-HERALD £ 0
X 56 JJACKSONWILLE.FL TIMES-UNION 252 252
X 56 |GAINESVILLE,FL SUN [ 6
X 96 JST. AUGUSTINEFL RECORD ] 18
x 87 |oRLANDOFL [SENTINEL 410 410
X 97 |ORLANDOFL EL SENTINEL (HISPANIC) 60 ]
X 97 JLEESBURGFL coMMERCIAL ) k<)

98 |DAYTONA BEACH,FL INEWS-JOURNAL 130 0

98 |COCOA-MELBOURNE,FL Topay "7 0

88 JocaLaFL STAR-BANNER 6 [}

55 JWEST PALM BEACHFL PosT 252 °

99 JsTUARTFL NEWS 52 0

89 JVERO BEACH.FL PRESS-JOURNAL a2 0

99 |FORT PIERCE,FL TRIBUNE N 0

99 JBOCA RATONFL INEWS P °
X 100 |ST. PETERSBURG.FL TiMES 500 500
X 100__JramPaFL TRIBUNE 340 340
X 100 JLAKELAND,FL LEDGER o7 97
X 100 JCRYSTAL RIVER FL (CITRUS COUNTY CHRONICL 3z 32
X 100 JWINTER HAVENFL INEWS CHIEF 1 1

X T00__|BROOKSVILLE.FL HERNANDO TODAY 8 8

X 100 FL HIGHLANDS TODAY s 5

101 |SARASOTAFL HERALD-TRIBUNE 148 [}

101 BRADENTON,FL HERALD 6t 0

102__|FORT MYERS.FL NEWS-PRESS 131 0

102 |NAPLES.FL NEWS 80 0

102 JCHARLOTTE HARBOR,FL SUN-HERALD 48 [}

103 FORT LAUDERDALE,FL [SUN-SENTINEL 433 0

103 JFORT LAUDERDALE,FL. COMMUNITY NEWSPAPERS 245 [
x 104 JMIAMLFL HERALD 44 448

1/14/2004
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PROGRAM DATE: 11/23/2003 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Circ. Selected
HERE |FORM STATE NEWSPAPER NAME | (000) | Cire. (000)
x 104 IMIAMI,FL EL NUEVO HERALD 108
L T Yrotal for Regest TR {338 T
METRO (HICAGO REGION.
x 105 [CHICAGO,IL TRIBUNE 1124
105 JARUNGTON HEIGHTS,IL [DAILY HERALD 150
105 [ORLAND PARKIL [SOUTHTOWN ECONOMIST 59 L]
105 JOUET,IL [HERALD-NEWS 46 [}
105 [CRYSTAL LAKE, it INORTHWEST HERALD 37 ]
105 AURORA, IL. BEACON-NEWS k) o
105 JAUKEGAN,IL NEWS-SUN 28 [
105 [WHEATON,IL [SUN 23 o
105 NAPERVILLE IL [SUN 21 o
105 ELGIN,IL [COURIER-NEWS 20 ]
106 [CHICAGO,IL [SUN TIMES 438 0
106 [CHICAGO,IL LOCAL VALUES 150 ]
106 [CHICAGO,IL EXITO 150 [}
107 HAMMOND,IN TIMES 94 ]
167 (GARY,IN POST-TRIBUNE 74 L]
108 [ROCKFORD,IL REGISTER STAR 90 ]
108 FREEPORT IL JOURNAL-STANDARD 15 L]
utal for Reglon: 258 1,124
'WEST CENTRAL REGION :
X 108 MILWAUKEE.W! [JOURNAL 461 461
X 105 |RACINEWI JOURNAL TIMES 3 3
X 109 KENOSHAWI INEWS 22 2
x 109 JANESVILLEW) (GAZETTE s 28
110 MADISON,WI STATE JOURNAL 154 [}
11 GREEN BAY WI PRESS GAZETTE 92 o
11 JAPPLETON.WI [POST-CRESCENT 78 o
111 [SHEBOYGAN,WI PRESS a2 ]
11 [OSHKOSH,WI INORTHWESTERN 2 []
111 [FOND DU LACWI REPORTER n L]
1M1 MANITOWOC.WI MERALD TIMES REPORTER 19 0
112 LA CROSSEWI [TRIBUNE 41 L]
112 [EAU CLAIRE,WI LEADER-TELEGRAM 40 ']
112 [wAausAUWI HERALD k<] [}
112 MARSHFIELD,WI INEWS-HERALD 16 ]
112 |STEVENS POINT.WI JOURNAL 14 [
112 [WISCONSIN RAPIDS,WI [TRIBUNE 14 ]
112 WINONAMN INEWS 123 o
12 [CHIPPEWA FALLS WI HERALD TELEGRAM 7 0
112 VIROQUAWI [VERNON COUNTY BROADCAS -3 [}
113 DULUTH,MN INEWS-TRIBUNE 73 0
113 JROCHESTERMN POST-BULLETIN a“ [
113 ST. CLOUD-LITTLE FALLS MN TIMES 42 0
113 §BRAINERD,MN DAILY DISPATCH 19 ]
113 NEW ULM,MN [JOURNAL 10 [}
113 FAIRMONT MN FSENTINEL ] [}
113 MARSHALL MN INDEPENDENT 8 [
x 114 MINNEAPOUS,MN STAR TRIBUNE k3l m
x 115__|sT. PAULMN PIONEER PRESS 265 25
x 116 [DES MOINES,IA REGISTER 282 282
117 JCEDAR RAPIDS.IA GAZETTE 83 0
17 [DUBUQUE.IA [TELEGRAPH HERALD 36 []
17 JOWA CITY,IA [PRESS CITIZEN 18 L]
118 DAVENPORT,IA [QUAD CITY TIMES k2l L]
118 MOLINE/ROCK ISLAND,IL DISPATCH/ARGUS 52 [}
118 BURLINGTON,IA HAWK EYE 24 0
118 §KEWANEE,IL STAR-COURIER 6 [
119 WATERLOO,IA ICOURIER 52 ]
119 MASCN CITY,IA GLOBE 2 o
119 FORT DODGE.JA MESSENGER 20 []
119 [OTTUMWALIA [COURIER 16 0
119 [MUSCATINE IA [JOURNAL 8 ]
120 PECRIAIL JOURNAL-STAR a3 [}
120 BLOOMINGTON-NORMALIL [PANTAGRAPH 54 0
120 L [ JOURNAL 3 ]
120 IGALESBURG,IL [REGISTER-MAIL 15 ]
121 SPRINGFIELD,IL STATE JOURNAL-REGISTER 87 ]
121 JCHAMPAIGN.IL NEWS-GAZETTE 49 [
121 JOECATURIL HERALD & REVIEW 41 [
21 DANVILLE IL [COMMERCIAL NEWS 19 L]
121 JJACKSONVILLE,IL JOURNAL COURIER 14 [
122 SIOUX FALLS,SD ARGUS LEADER ” [}
122 SIOUX CITY IA IJOURNAL 43 0
122 RAPID CITY,SD [JOURNAL 33 0
122 JABERDEEN,SD JAMERICAN NEWS 19 0
122 [YANKTON,SD PRESS/DAKOTAN 10 ]
123 FARGO,ND FORUM 68 °
123 JGRAND FORKSND HERALD a7 °
123 BISMARCK.ND TRIBUNE 31 ]
123 MINOT.ND NEWS 2 [
X 124 [OMAHA, NE [WORLD-HERALD 255 255
X 124 LINCOLN,NE [JOURNAL & STAR &4 84
X 124 [GRAND ISLAND,NE INDEPENDENT 2% %
X 124 JCOLUMBUS.NE TELEGRAM 10 10
X 124 [BEATRICE.NE [SUN a8 [}
X 124 [YORKNE [NEWS-TIMES 5 5
X 125 JDENVER.CO [POST/ROCKY MOUNTAIN NE 900 500
126 [COLORADC SPRINGS,CO GAZETTE 125 [}
126 JPUEBLO.CO CHIEFTAIN 59 [}
126 BOULDER,.CO [CAMERA 43 [
126 FORT COLLINS,CO [COLORADOAN k] [}
126 JGRAND JUNCTION.CO [SENTINEL * [}
126 |GREELEY,CO TRIBUNE 27 [}
126 LONGMONT,CO ITIMES-CALL 24 o
126 LOVELAND.CO [REPORTER-HERALD 19 o
X 127 [KANSAS CITY,MO [STAR 397 397
x 127 JLEE'S SUMMIT,MO JOURNAL F 2
x 127 INDEPENDENCE/BLUE SPRIN,MO |EXAMINER 15 15
x 127 OLATHE KS [DAILY NEWS 6 &
128 ITOPEKA KS [CAPITAL-JOURNAL 68 [
128 ST. JOSEPH,MO NEWS-PRESS/GAZETTE 46 )

1/14/2004




6of 7

PROGRAM DATE: 11/23/2003 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Cire. Selected
HERE FORMJ STATE NEWSPAPER NAME | (000) | Circ. (000)
128 LAWRENCE KS JOURNAL-WORLD 2 [
X 129 ST. LOUIS, MO POST-DISPATCH 514 514
X 129 BELLEVILLE It INEWS DEMOCRAT 67 67
x 123 |CARBONDALE,IL [SOUTHERN ILLINOISAN 7 37
x 129 |ALTONIL TELEGRAPH ) 320
x 129 |coLuMBIAMO TRIBUNE 26 2
x 129 HANNIBAL MO [DAILY NEWS/COURIER POS L] 8
130 [SPRINGFIELD MO INEWS-LEADER 101 0
130__|PITTSBURG.KS [MORNING SUN 10 [
x 131 [WICHITA KS EAGLE 160 160
x 131 HUTCHINSON,KS INEWS 42 42
X 131 SALINA KS [JOURNAL kL 35
x 131 [DODGE CITY KS GLOBE 10 10
X 131 INEWTON,KS [KANSAN 8 8
132 |BILUNGSMT GAZETTE 53 0
132 [GREAT FALLS,MT TRIBUNE 42 0
132 MISSOULA MT MISSOULIAN 35 ]
132 |CASPERWY STAR-TRIBUNE ") 0
132 [CHEYENNE WY [TRIBUNE EAGLE 1 ]
132 |BUTTEMT MONTANA STANDARD 1 [
132__|HELENAMT INDEPENDENT-RECORD 14 0
132 HAMILTON,MT [
Byt i&w,m,;l
SOUTHWEST REGION
T3 JJACKSONMS CUARION LEDGER 120 0
133 HATTIESBURG,MS IAMERICAN 30 0
133 MERIDIAN,MS STAR 21 [
133 [COLUMBUS MS COMMERCIAL DISPATCH 15 o
x 134 |NEW ORLEANS,LA TIMES-PICAYUNE 375 375
135 BATON ROUGE.LA JADVOCATE 125 ]
135 |HOUMALA COURIER & TERREBONNE P 21 0
135 THIBODAUX,LA [COMET 12 4]
136 [SHREVEPORT LA [TIMES p:x] [
136 JLAFAYETTELA ADVERTISER 5 0
136 MONROE LA [NEWS-STAR 45 [
136 IALEXANDRIA LA [TOWN TALK 46 [}
136 JLAKE CHARLES,LA AMERICAN PRESS 43 0
136 JOPELOUSAS LA fWORLD Rk} o
X 137 DALLAS,TX MORNING NEWS 865 865
X 137 FORT WORTH,TX STAR-TELEGRAM 49 349
x 137__|DENISON-SHERMAN,TX HERALD DEMOCRAT % %
138 |TYLERTX COURIER-TIMES-TELEGRAP 52 0
138 LONGVIEW,TX NEWS-JOURNAL 40 o
138 [TEXARKANA,TX GAZETTE 37 0
138 LUFKIN,TX INEWS 18 o
138 JNACOGDOCHES.TX [SENTINEL 1 [
138 MARSHALL TX [NEWS MESSENGER 10 [
x 139 JAUSTINTX AMERICAN STATESMAN 260 260
140 [WACO,TX [TRIBUNE-HERALD 53 L]
140 [BRYAN-COLLEGE STATION,TX EAGLE kil [}
140 KILLEENTX HERALD z 0
X 141 HOUSTON,TX [CHRONICLE 788 786
142 JBEAUMONT,TX ENTERPRISE 65 °
142 FREEPORT-CLUTE.TX BRAZOSPORT FACTS 18 ]
143 [CORPUS CHRISTL,TX [CALLER-TIMES ]
144 MCALLEN,TX [MONITOR 61 0
144 [VICTORIA,TX JADVOCATE 44 o
144 |HARUNGEN.TX [VALLEY STAR 2 0
144 LAREDO,TX TIMES 2 0
184 JEROWNSVILLE,TX HERALD 18 0
145 JABILENE, TX REPORTER-NEWS 49 0
145 [WICHITA FALLS,TX TIMES RECORD NEWS 40 L]
145 [SAN ANGELO,TX STANDARD-TIMES 3 [}
X 146 [SAN ANTONIO, TX EXPRESS NEWS 391 39
147 JAMARILLO,TX INEWS-GLOBE 70 0
147 LUBBOCK, TX AVALANCHE-JOURNAL 67 0
147 JODESSATX AMERICAN 2 [}
147 [MIDLAND, TX REPORTER-TELEGRAM 24 o
143 EL PASO,TX ITIMES 102 0
149 JALBUQUERQUE,NM JOURNAL TRIBUNE 166 0
149 JSANTA FENM NEW MEXICAN £ o
149 FARMINGTON.NM [TIMES 2 o
X 150 [OKLAHOMA CITY,OK [OKLAHOMAN 22 322
X 150 ENID,OK NEWS & EAGLE 22 22
X 150 JARDMORE,OK |ARDMOREITE 13 13
X 150 [SHAWNEE,OK INEWS STAR 12 12
x 151 JTULSAOK /ORLD 20 220
x 151 MUSKOGEE,OK [PHOENIX & TIMES-DEMOCR 2 22
X 152 JUTTLE ROCKAR ARKANSAS DEMOCRAT-GAZE 259 259
X 152 [FORT SMITHAR [sW TIMES RECORD 46 48
x 152 [SPRINGDALE AR [MORNING NEWS OF NW ARK 42 42
X 152 |NORTH PULASKILAR LEADER 2 22
X 152 PINE BLUFF.AR [COMMERCIAL 20 2
X 152 JRUSSELVILLEAR COURIER 14 "
X 152 [CONWAY AR LOG CABIN DEMOCRAT 12 12
X 152 MOUNTAIN HOME, AR [BAXTER BULLETIN 12 12
X 152 [BENTON,AR [COURIER 7 7
X 152 |BRYANTAR BANNER [ 6
b3 152 PARAGOULD. AR DAILY PRESS [ 6
X 152 [SEARCY AR DALY CITIZEN 6 6
X 152 JMALVERNAR DAILY RECORD [ 5
! [ Total for Region: 6,018 3,120
PACIFIC REGION
e
X 153 HONOLULU,HI ADVERTISER 188 189
154 JANCHORAGE.AK INEWS o3 0
154 [FAIRBANKS, AK NEWS-MINER 22 o
154 JJUNEAU,AK EMPIRE 8 [}
154 [KENALAK PENINSULA CLARION 7 [}
x 155 [SEATTLE, WA TIMES/POST-INTELLIGENC 535 535
X 155 ITACOMA WA INEWS TRIBUNE 147 147
X 155 EVERETT WA [HERALD ez 62
156 OLYMPIA WA [OLYMPIAN 49 [}
156  JBREMERTON,WA SUN 7 o
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PROGRAM DATE: 11/23/2003 : CLIENT: Oral B/Braun
PLACE
VERSION
LETTER MARKET NAME / Circ. Selected
HERE |FORM STATE NEWSPAPER NAME | (000) | Circ. (000)
156 BELLINGHAM WA HERALD k<] [}
157 [SPOKANE WA [SPOKESMAN-REVIEW 133 []
157 PASCOWA [TR1 CITY HERALD 47 []
157 [YAKIMA WA HERALD 43 ]
157 [WALLA WALLAWA [BULLETIN 16 L]
b3 158 [PORTLAND,OR [OREGONIAN 454 454
X 158 NEWPORT.OR NEWS-TIMES 10 0
x 158 LEBANON,OR EXPRESS 4 4
159 [EUGENE,OR REGISTER-GUARD .73 [}
159 [SALEM,OR [STATESMAN-JOURNAL 69 ]
159 [VANCOUVER WA [COLUMBIAN 66 ]
159 MEDFORD,OR MAIL TRIBUNE 37 ]
159 JALBANY,OR MID-VALLEY SUNDAY k1] 0
159 [BEND,OR BULLETIN k1) [
159 LONGVIEW WA [THE NEWS <] [
159 JGRESHAM,OR [OUTLOOK 12 ]
159 'SPRINGFIELD,OR INEWS " o
160 BOISE,ID IDAHO STATESMAN 7 ]
160 LEWISTON.ID TRIBUNE 28 []
160 IDAHO FALLS,ID POST-REGISTER 2% ]
160 [TWIN FALLS,ID ITIMES-NEWS 23 []
160 POCATELLO,ID IDAHO STATE JOURNAL 10 0
160 NAMPA,ID IDAHO PRESS TRIBUNE 12 0
x 161 SALT LAKE CITY,UT [TRIBUNE-DESERET NEWS 249 249
X 161 [OGDEN,UT [ STANDARD-EXAMINER &6 66
b3 161 PROVO,UT HERALD 36 3
X 161 ST. GEORGE,UT [THE SPECTRUM 27 27
X 161 LOGAN,UT HERALD JOURNAL 15 15
x 162 LAS VEGAS,NV REVIEW JOURNAL & SUN 217 217
x 162 RENO,NV GAZETTE JOURNAL 93 93
x 163 [SAN FRANCISO,CA [CHRONICLE m N
X 163 [SAN FRANCISO,CA [EXAMINER 50 50
X 164 [OAKLAND,CA [TRIBUNE T0 70
X 164 LIVERMORE.CA [TRI-VALLEY HERALD 44 44
X 164 HAYWARD,CA REVIEW 41 M
X 164 [SAN MATEO,CA TIMES k) 39
X 164 FREMONT,CA JARGUS k) 34
X 165 [WALNUT CREEK,CA CONTRA COSTA TIMES 198 198
X 165 [VALLEJO,CA [TIMES HERALD 2 -3
x 165 [VACAVILLE .CA [REPORTER 21 21
166 [SANTA ROSA,CA PRESS-OEMOCRAT 93 0
166 [MARIN COUNTY,CA INDEPENDENT JOURNAL 43 []
166 [NAPA,CA [REGISTER 2 ]
167 REDDING,CA [RECORD SEARCHLIGHT 42 [
167 ICHICO,CA ENTERPRISE-RECORD <} ]
167 EUREKA,CA TIMES STANDARD 21 [
X 168 SAN JOSE,CA MERCURY NEWS 08 05
X 168 MONTEREY,CA HERALD 38 38
b3 168 [SANTA CRUZ.CA SENTINEL 3 Ell
x 168 [SALINAS,CA CALIFORNIAN 23 2
X 168 [WATSONVILLE,CA [REGISTER-PAJARONIAN 8 8
x 169 [SACRAMENTO,CA BEE 389 389
x 169 MODESTO.CA BEE 101 101
X 169 [STOCKTON,CA [RECORD 7 7
x 169 MARYSVILLE-YUBA,CA |APPEAL-DEMOCRAT z 2
170 FRESNO,CA BEE 201 [+]
170 [VISALIATULARE,CA [TIMES DELTA/ADVANCE RE 35 [}
171 [BAKERSFIELD,CA [CALIFORNIAN 81 o
171 [SAN LUIS OBISPO,CA TELEGRAM-TRIBUNE 45 o
71 [SANTA MARIA.CA TIMES 20 °
m [PORTERVILLE,CA RECORDER 10 0o
171 LOMPOC,CA [RECORD 8 o
x 172 [PHOENIX.AZ REPUBLIC 831 831
173 MESAAZ MESA TRIBUNE 103 [}
173 'YUMAAZ ISUN 26 ']
173 [SUN CITY.AZ DAILY NEWS-SUN 2 ]
173 FLAGSTAFF AZ JARIZONA DAILY SUN 123
X 174 ITUCSON.AZ STAR 185
)-rml for Region:” S885
MFETRO ENS ANRELES RFGION i
x 175 LOS ANGELES,CA TIMES 1500 1500
176 LOS ANGELES,CA TIMES WEEKEND DIRECT 1500 ]
X 177 [SANTA ANA.CA [ORANGE COUNTY REGISTER n n
178 [SAN FERNANDO VALLEY,CA [LOS ANGELES DAILY NEWS 219 °
178 LOS ANGELES,CA LA OPINION 129 o
178 LONG BEACH,CA PRESS-TELEGRAM 126 ]
178 [SAN GABRIELWHITTIER,CA 'VALLEY TRIBUNE/NEWS 7% 0
178 [TORRANCE,CA [THE DAILY BREEZE KAl [
178 [PASADENA,CA STAR-NEWS 44 o
b3 179 [RIVERSIDE,CA PRESS-ENTERPRISE 198 198
x 179 [SAN BERNARDINO,CA SUN 23
X 179 [ONTARIO,CA INLAND VALLEY BULLETIN 84 84
x 179 [PALM SPRINGS,CA DESERT SUN 62 82
X 179 LANCASTER-PALMDALE CA [ANTELOPE VALLEY PRESS 3 39
x 179 [VICTORVILLE,CA PRESS 36 36
x 179 [REDLANDS,CA FACTS 8 L]
X 179 [BARSTOW,CA DESERT DISPATCH 4 4
180 [VENTURA,CA [COUNTY STAR 108 ]
X 181 [SAN DIEGO,CA UNION-TRIBUNE an M
X 181 [ESCONDIDO.CA NORTH COUNTY TIMES 96 96
182 [SMARTSOURCE.COM,00 SMARTSOURCE.COM ]
S U T fremtterRegow 0 T s
Total for list: 64,104 41,578
FORM! MARKET NAME / NEWSPAPER NAME Cire. Selected
STATE (000) | Circ. (000)

7of7

1/14/2004




MEMORANDUM

TO: Cheryl Lombardi

FROM: Natalie Huffman
Mary Shaw

RE: 12/14/03 Oral-B Power

Color Laser Proofs and Circulation Summary — Final Approval
DATE: November 4, 2003
Attached please find the color laser proofs and the version market list for the 12/14/03
Oral-B Power FSI insert. This is the final step in the approval process. Please contact

either of us with any concerns/questions.

Version Circulation Summary: (one version)

Version: Al
Expiration: 1/28/04
41,578 Circulation

Coupon #1

Offer Code: 16117

Offer: $2.00 off 1 Adult or Kids Battery Toothbrush
Circulation: 41,578

Coupon #2

Offer Code: 16116

Offer: $3.00 off 1 Rechargeable Toothbrush
Circulation: 41,578

Coupon #3

Offer Code: 16118

Offer: $1.00 off 1 Battery Toothbrush or Refill Brushhead
Circulation: 41,578

Gillette Canada Co. v. Robin Research Labs
Opposition No. 124,984
Opposer's (Gillette Canada Co.'s) Exhibit

EXHIBIT
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Orat 88
AdvancePowe

e

¢ Cleans and polishes for
healthy, beautiful teeth

* Clinically proven to
clean better than a
manual toothbrush

MANUFACTURER COUPON « EXHRES 1/28/2004

Save $2.00

i On Your Next Purchase
: of one (1) Oral-B°

i AdvancePower 400
i Series Adult or Kids'
Ban‘ery Toothbrush

i

On Your Next Purchase

. Series or AdvancePower
. 900 Series Rechargeable
- Toothbrush

 CONSUMER: This caupon gond oty on purehase of product Infcaled. Ay omer Use constautes Feud.
K Consum:

OralB

“ofe:

Ultimate plaque removal

Helps prevent and reverse
gum disease

Naturally whitens teeth by
gently removing stains

MANUFACTURER COUPON » EXPIRES 1/28/2004

Save *3.00

ofone (1) Oral-B°
ProfessionalCare™ 7000

Cumnmlumnmu Cnsumer mwpaywsaluuxLMTMcwm;d OM
mllnnle m mms( by wiltng te GLLETTE, CMS, DEPT. 47400, ONE FAWCETT DRIVE, DEL HO TX 78840,

' Toucm B face property redeemed copars 1 the same address.
mom&imeel:uamm

g 16117

* DEALER:You

* gwalable on request by wiitng l: GILLETTE, CMS, DEPT, 47400, ONE FACETT
< Torecelve the face vaiue plus 8¢ handing les, send property fedeemed coupons 10 e same address.
* Casnvake 1/20¢ © 2003 Te Giete Campary

el must pay any saes tax. LIMIT ONE COUPON PER PURCHASE.
icy dzled 711784, Copy

16116

—p—

DRIVE, DEL RO, TX 78840.

OralB
CROSSATION

¢ More cleaning action
than the leading
manual toothbrush

«+2003 Oral-B Laboratories
www.oralb.com

MANUE:ACTURER COUN . HﬁHB i/2812004
: On Your Next Purchase _
 of one (1) Oral-B* .

CrossActior” Power

' Refill Brushhead |
l CONSUMER: Ay ober use mluus fraud

+ Caupon ol iransterable. Consumer musxmmyuts fax LUMIT ONE COUPON PER PURCHA!

Gaed 7/|/54 Copy

i avallable on request by wileng la GLLETTE, CMS, DEPT.
' Tcgsr;:e;; r;eplun:zo nzv:;a ;‘T‘:n Eéul:mrmgg" I;e“;zm pmpuly ndumea coupens ko he same address,

Save *1 .00
» Battery Toothbrush or
" DEALER: Yow redemplon sigrikes complaxe ﬂmaanamumm aRaTnsCo
Z 16118

VR INIII\I MII U AT (OO M~
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MANUFACTURER COUPON » EXPIRES 1/28/2004

MANUFAGTURER COUPON

@Save 200'Save$300;Save$100§

: On Your Next Purchase
: of one (1) Oral-B®

; AdvancePower 400

© Series Adult or Kids’

‘Battery Toothbrush 'l lﬁ

‘ COMSUMER: ThS coupon good anly on pulmase of odet indicated. Any other use cmsums fraud,
£ Goupon not ansferable. Consumer musl pay any sales tax. LIMIT ONE COUPON PER P!

’ DEALER: Your recemptlon s/grilies comptiance with Gilletie coupon redemption pol daleu 7IWI Copy
* avaltable on request by wvmng 1o GILLETTE, CMS, DEPT. 47400, ONE FAWCETT DRIVE, DEL RO, T 78840,
To receive the face vaite plus 8¢ handing ke end property redeemed COUPOS 10 the Same addess.

' Gt 11204 © 2004 Grite G

; 16117

Oral 8
AdvancePower

SO0
¢ Cleans and polishes for
healthy, beautiful teeth

¢ Clinically proven to
clean better than a
manual toothbrush

On Your Next Purchase
Cof one (1) Oral-B®
Professzona (Care™ 7000
Series or AdvancePower
900 Series Rechargeable
Toothbrush

‘ CONSUMER: This coupon good onfy on purchiase of product indcated. Any oter use canstiutes iaud.
+ Coupen il ansferable, Consumer must paany ‘safes tax, LIKIT ONE COUPON PER PURCHASE.
* DEALER: Your recemption signifies compiiance with Glletle coupon redempton paley dated 7/1/84. Copy
§ avatadle on request by witing ko GILLETTE, NS, DEPT, 47400, ONE FAWCETT ORWE, OEL RIO, TX 78840,
* Torecetve the face vaite p\us 8¢ handing Is! $8ng property tedeemed coupons (o the same aodes
' vaallt 17208 © 2003 Tre Gillgtte Compary

16116

e

J}l 69055 41182“ 2 (8100)0 16117 ; 5“"69055 411871107 (8100)0 16116

Ultimate plague removal

Helps prevent and reverse
gum disease

Naturally whitens teeth by
gently removing stains

W CrossActior® Power

i

| Refill Brushhead

On Your Next Purchase
of one (1) Oral-B®

Battery Toothbrush or I l Ia

CONSUMER: This coupon good only on purchase of product \mmu oer e constituies fraud.

Coupon ot ransterabla. Coneumer must pay any sales tax. LIMIT ONE C upnu PER PURCHASE.

DEALER: Your redemption shgnmzs mmwance wlm em:ne cmpm udemnﬁuﬂ policy dated 7/1/84. Copy 1
availabie on raquest by writing ko GILLETTE \E FAWCETT ORVE, DELRIO, TX78840. |
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NEWS AMERICA MARKETING - MARKET LIST & VERSION INFORMATION

MARKET LIST EFFECTIVE 8/17/03

PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER Circ. Selected
HERE | FORM|MARKET NAME/STATE| NEWSPAPER NAME (000) | Circ. (000)
NEW ERGLAND REGON
T PORTLANDME TELEGRAM 6 o
1 BANGOR.ME NEWS 80 0
1 LEWISTON.ME SUN JOURNAL 36 0
1 WATERVILLE.ME SENTINEL 20 o
AUGUSTAME KENNEBEC JOURNAL N 0
X BOSTON.MA GLOBE 735 735
BOSYON.MA HERALD 179 0
X WORCESTERMA TELLGRAM i 131
SPRINGFIELD,MA REPUBLICAN 124 Q9
ESSEX COUNTY.MA COMMUNITY NEWSPAPERS 7 nz
QUINCY.MA PATRION LEDGER 85 8s
LAWRENCE.MA EAGLE-1RIBUNE 62 62
LOWELLMA SUN 54 54
BROCKTON.MA ENTERPRISE 50 50
FRAMINGHAM, MA METROWEST DAILY NEWS 49 49
HYANNIS,MA CAPE COD TIMES 56 o
EASTON.MA JOURNAL 4 [
MANSFIELD,MA NEWS ‘ o
NORTON.MA MIRROR 2 0
ABINGTON/ROCKLAND,MA MARINER 5 0
HANOVER,MA MARINER 3 0
HINGHAMMA JOURNAL 6 o
MARSHFIELD.MA MARINER 5 o
NORWELLMA MARINER 2 0
PEMBROKE.MA MARINER 2 0
SCITUATEMA MARINER 5 )
KINGSTON.MA MARINER 3 0
FALL RNER.MA HERAILD NEWS 26 0
ATTLEBOROMA SUN.CHRONICLE 23 )
TAUNTON.MA GAZETTE 12 0
X PROVIDENCE.RI JOURNAL 244 244
X WOONSOCKET.RI CALL 20 20
X PAWTUCKET.RI TIMES 14 14
X WEST WARWICK,R1 KENT COUNTY TIMES 4 4
MANCHESTERNH NEW HAMPSHIRE NEWS o 0
NASHUA,NH TELEGRAPH 35 0
DOVERNH FOSTER'S DEMOCRAT 32 0
CONCORD.NH MONITOR 25 0
KEENE,NH SENTINEL 14 0
BURLINGTON VT FREE PRESS (7] 0
PLATTSBURGHNY PRESS-REPUBLICAN 23 0
RUTLANDVT HERALD 22 0
BARRE-MONTPELIER VT TIMES-ARGUS " o
BRATTLEBORONVT REFORMER 12 0
BENNINGTON,VT BANNER 8 0
X hl HARTFORD.CT COURANT 316 26
X 3 MANCHESTER.CT JOURNAL INQUIRER “ “
NEW BRITAIN.CT HERALD 38 35
MERIDEN.CT RECORD-JOURNAL 26 26
TORRNGTON.CT REGISTER CITIZEN 10 10
NEW HAVEN,CT REGISTER 2 2
WATERBURY.CT REPUBLICAN 72 2
NEW LONDON.CT DAY 56 56
NORWICHCT BULLETIN 36 36
BRIDGEPORT.CT CONNECYICUT POST 89 89
STAMFORDIGREENWICH.CT ADVOCATEAIME © 16
DANBURY,CT NEWS.TIMES 38 38
NORWALK.CT HOUR 14 it}
; Total for Regiow: : 3526 | gase
REW YORR MITRO RECTON
X NEW YORK.NY DAILY NEWS 1000 1000
NEW YORK.NY POST 150 o
NEW YORK.NY HOY 91 0
NEW YORK.NY TMES 970 1)
LONG ISLAND.NY NEWSDAY PLUS 1300 1300
LONG ISLAND.NY NEWSDAY 136 136
BERGEN.NJ RECORD NOW 254 254
BERGEN/PASSAIC-CLIFTON.NJ RECORD HERALD NEWS 248 248
WESTCHESTER/ROCKLAND,NY WESTJ/ROCK, NY-PLUS 215 215
WESTCHESTER COUNTY.NY JOURNAL-NEWS 203 203
STATEN ISLAND.NY ADVANCE 85 0
X 1 MIDDLETOWN.NY RECORD 102 102
X [ KINGSTON.NY FREEMAN 33 33
X 1 NEWARK.NJ STAR-LEDGER n3 3
X 2 EAST BRUNSWICK.NJ HOME NEWS AND TRIBUNE 80 80
2 MORRISTOWN.NJ RECORD 55 55
20 BRIDGEWATERNJ COURIER NEWS 49 49
X 20 JERSEY CITY.NJ JOURNAL 35 35
X 20 NEWTON.NJ NEW JERSEY HERALD 23 23
X 21| ASBURY PARKNJ . PRESS 244 244
i g "Total for Reghou: . : - ‘i “EA%% 4250
MIBTLX ATLANTIC RECTON
X 22 ALBANY NY TIMES UNION 157 157
X 22 SCHENECTADY,NY GAZETTE 59 59
X 22 POUGHKEEPSIENNY JOURNAL 57 57
22 PITTSFIELD.MA BERKSHIRE EAGLE 38 38
22| GLENS FALLSNY POSTSTAR 35 15
22 TROY NY RECORD 22 22
22| SARATOGA SPRINGS.NY SARATOGIAN " "
22___| NORTH ADAMS.MA TRANSCRIPT 8 8
BUFFALO.NY NEWS 351 351
JAMESTOWN/DUNKIRKNY POST JOURNAL 3t 3
ERIE,PA TIMES-NEWS 94 o
BINGHAMTON,NY PRESS & SUN-BULLETIN 75 o
UTICANY OBSERVER-DISPATCH 61 0
ELMIRANY STAR GAZETTE 16 [
75| ITHACANY JOURNAL 24 o
25 ] ONEONTANY DAILY STAR 22 a
26 ROCHESTER.NY DEMOCRAT & CHRONICLE 257 257
7__|SYRACUSE.NY POST-STANDARD 194 194
WATERTOWN,NY TIMES 39 39
AUBURN,NY CITIZEN 15 15
ONEIDANY DISPATCH 8 8
28 PHILADELPHIA PA INQUIRER 818 815
28 LEVITTOWN,.PA BUCKS COUNTY COURIER T 7 77
X 28| DOYLESTOWN, PA INTELLIGENCER 55 55
X 28 WILLINGBORO.NJ BURLINGTON COUNTY TIME a7 a7

tof 7 11/4/03



PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
VERSIO!
ION
LETTER Circ. Selected
HERE | pORM|MARKET NAME /STATE | NEWSPAPER NAME (000) Circ. (000)
X 28| LANSDALE,PA REPORTER 19 19
29 CAMDEN.NJ COURIER POST 107 0
29 CHESTER.PA DELAWARE COUNTY TIMES 49 0
20| WEST CHESTER PA LOCAL NEWS 32 0
29 POTTSTOWN.PA MERCURY 27 0
29 WOODBURY,NJ GLOUCESTER COUNTY TIME 27 ]
25| NORRISTOWN,PA TIMES HERALD i 0
29 SALEM.NJ TODAY'S SUNBEAM 10 0
29 PHOENIXVILLE,PA PHOENIX 5 0
TRENTON.NJ TIMES 72 [
TRENTONNJ TRENTONIAN 54 0
ATLANTIC CITY.NJ PRESS 98 o
VINELAND.NJ JOURNAL 18 0
BRIDGETON.N) NEWS 9 0
32 WILMING TON.DE NEWS JOURNAL 161 0
2 DOVER,DE DELAWARE STATE NEWS 32 0
FREDERICKSBURG.VA FREE LANCE STAR 56 [
FREDERICKMD NEWS & POST % 0
3. HAGERSTOWN.MD HERALD-MAIL 46 0
33| SALISBURY,MD ™ES 36 0
33___] CUMBERLANDMD TIMES-NEWS 33 0
3 | MARTINSBURG WY JOURNAL 2 0
1 PA PATRIOT-NEWS 155 185
4 YORK.PA NEWS 94 94
1| SUNBURY.PA EM xn n
4 c IRG.PA PUBLIC OPINION 23 23
HANOVER,PA SUN 22 22
BLOOMSBURG,PA PRESS ENTERPRISE 2 7
CARLISLE.PA SENTINEL 15 15
LEWISTOWN,PA SENTINEL 3 13
LANCASTER,PA NEWS m 0
READING.PA EAGLE 99 0
POTTSVILLE.PA REPUBLICAN/EVENING HER 34 ]
LEBANON,PA NEWS 22 0
ALLENTOWN.PA MORNING CALL 182 0
EASTON,PA EXPRESS TIMES 53 0
35| STROUDSBURG.PA POCONO RECORD 28 0
7 SCRANTON,PA TIMES 7% 0
TOWANDA,PA REVIEW 10 o
WILKES-BARRE.PA TIMES LEADER 63 0
WILLIAMSPORT. PA SUN-GAZETTE 33 0
WILKES-BARRE. PA CITIZENS VOICE 32 o
7 HAZLETON.PA STANDARD SPEAKER 25 o
7| SHAMOKIN-MT CARMEL PA NEWS (TEM n o
X 38 BALTIMORE.MD SUN 508 508
X 38 ANNAPOLIS MD CAPITAL 51 51
COLUMBIAMD FLEER 39 39
TOWSON.MD TIMES 37 37
GLEN BURNIEMD GAZETTE 35 35
LAURELMD LEADER 30 30
WESTMINSTERMD CARROLL COUNTY FTIMES 27 27
38 HOWARD COUNTY,MD TMES 23 23
X 38| BALTIMOREMD MESSENGER 7 7
X 39 WASHINGTON,DC. POST 138 1138
X TFotal for: Ragons 6,623 56T
TR CENTRAY REOTON
AKRON,OH BEACON JOURNAL 203 0
CANTON.OH REPOSITORY 86 0
MASSILLON.OH INDEPENDENT 13 0
X 41 CINCINNATLOR ENQUIRER 342 342
3 HAMILTON,OH JOURNAL-NEWS 25 2
X MIDDLETOWN,OH JOURNAL 24 24
X CLEVELAND,OH PLAIN DEALER 515 515
COLUMBUS.OH DISPATCH 393 393
ZANESVILLEOH TIMES RECORDER 23 23
NEWARK.OH ADVOCATE 2 2
CHILLICOTHE,OH GAZETTE 18 8
X MARION, OH STAR 18 18
X LANCASTEROH EAGLE GAZETTE v 17
X COSHOCTON,OH TRIBUNE 9 9
X BUCYRUS.OH TELEGRAPH FORUM 8 B
DAYTON,OH NEWS 21 )
SPRINGFIELD,OH NEWS-SUN " 0
1 TOLEDO.OH BLADE 209 0
LIMAOH NEWS 6 o
FREMONT,OH NEWS MESSENGER 15 0
PORT CLINTON.OI NEWS HERALD 7 0
LAKE COUNTY.OH NEWS-HERALD 60 0
LORAIN,OH JOURNAL 38 [
ELYRIAOH CHRONICLE-TELEGRAM 29 0
DOVEROH TIMES-REPORTER 27 0
ASHTABULA,OH STAR-BEACON 23 0
MANSFIELD.OH NCWS JOURNAL 6 0
SANDUSKY,OH REGISTER 29 o
WOOSTER OH RECORD 24 0
4 TFFNOH ADVERTISER-TRIBUNE n 0
4 YOUNGSTOWN.OH VINDICATOR 98 [\
4 WARREN,OH TRIBUNE. CHRONICLE 39 0
s LISBON,OH JOURNAI " [)
4 EAST LIVERPOOLOH REVIEW 9 o
A SALEM.OH NEWS 7 0
X DETROILMI NEWS AND FREE PRESS 1 1
X LINCOLN PARKM! HERITAGE NEWSPAPERS 126 126
X MOUNT CLEMENS,MI MACOMB DAILY 2 72
X LIVINGSTONMI HOMETOWN NEWSPAPERS 38 38
3 1 LAPEERMI COUNTY PRESS 36 38
X 4 MONROE.MI NEWS 27 27
X 4 ROYAL OAK.MI THE TRIBUNE 18 18
5 MARQUETTEMI MINING JOURNAL 18 o
50 MIDLAND MI DAILY NEWS 18 0
50 MT. PLEASANT/ALMA MI SUN 13 0
50 ALPENAMI THE NEWS n 0
50 HOUGHTON.MI MNING GAZETTE 11 o
50 ESCANABAMI PRESS 10 0
50 GRAND HAVEN,MIL TRIBUNE 10 o
50 {RON MOUNTAIN,MI NEWS 10 o
50 PETOSKEY.MI NEWS REVIEW 10 0
50 GREENVILLE.M NEWS 9 o
50 HURON.MI DAILY TRIBUNE 8 0
51 RICHMOND,MI INDEPENDENT NEWSPAPERS 212 212
51 LIVONIA M OBSERVER & ECCENTRIC 150 150
51 PONTIAC,MI 143 143
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PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
PLACE
Vi ON
L%RT%[ER Circ. Selected
HERE { FORM|MARKET NAME/STATE | NEWSPAPER NAME (000) Circ. (000)
1 |PonTicm THE OAKLAND PRESS 86 8
3 ] ANN ARBORMI NEWS 76 6
PORT HURON.M! TIMES HERALD 6 6
DETROITMI MICHIGAN CHRONICLE 10 10
ADRIAN.MI TELEGRAM 17 7
GROSSE POINTEMI NEWS 16 16
WESTLANDMI ASSOCIATED NEWSPAPERS 15 15
52 ] FLNTMI JOURNAL 16 )
52| SAGINAW.MI NEWS. 64 0
52 ]Bavcnv.m TIMES 51 0
KALAMAZOOMI GAZETTE 80 )
BATTLE CREEKMI ENQUIRER 8 o
LANSING MI STATE JOURNAL 102 )
JACKSONMI CITIZEN PATRIOT “ o
| HiLsoaLem THE NEWS 7 0
5| MUSKEGON.MI CHRONICLE 56 0
5] TRAVERSE CITv. M RECORD EAGLE 3 0
55 ] HOLLANDMI SENTINEL 20 0
X 56| GRAND RAPIDSMI PRESS 208 208
57| FORT WAVNE.IN JOURNAL-GAZETTE 134 )
X 58| SOUTH BEND.IN TRIBUNE ns ns
X 58| ELKHART.IN TRUTH 32 32
55 JLAFAVETIEN JOURNAL & COURIER a )
%5 | BLOOMINGTON-BEDFORD.IN HERALD-TMES “ 0
59| TERRE HAUTE.N TRIBUNE-STAR 10 0
55 MUNCIEIN STAR “ 0
53] ANDERSON.IN HERALD-BULLETIN 20 )
55| RICHMOND,IN PALLADIUM ITEM 26 0
59| KOKOMO.N TRIBUNE 2 0
55§ COLUMBUS.N REPUBLIC 2 0
55| MARION.IN CHRONICLE- TRIBUNE 22 0
X 60__] INDIANAPOLIS.IN STAR 390 390
X 60___] NOBLESVILLEIN DAILY LEDGER 15 5
EVANSVILLE.IN COURIER PRESS 102 0
OWENSBORO.KY MESSENGER INQUIRER 3 0
ELIZABE THTOWN,KY NEWS ENTERPRISE 21 o
VINCENNES,IN SUN-COMMERCIAL " 0
HENDERSON.KY GLEANER i o
52} LEXINGTON.KY HERALD-LEADER 157 )
52| DANVILLE.KY ADVOCATE 13 o
63| LOUISVILLEKY COURIER-JOURNAL 24 314
PITTSBURGH,PA POST-GAZETTE 457 457
GREENSBURG.PA TRIBUNE-REVIEW 202 202
X BEAVER.PA COUNTY TIMES 49 o
X NEW KENSINGTON, PA VALLEY NEWS DISPATCH 32 32
G5 ] WASHINGTON.PA OBSERVER-REPORTER ” 0
5] BUTLERPA EAGLE n 0
65| UNIONTOWN.PA HERALD-STANDARD n 0
65| MCKEESPORT,PA NEWS 22 0
65| SHARON.PA HERALD 2 0
66__ ] JOHNSTOWN,PA TRIBUNE-DEMOCRAT 51 0
6] ALTOONAPA MIRROR 30 o
86| STATE COLLEGE.PA CENTRE TIMES 3s 0
WHEELING, WV NEWS-REGISTER a 0
PARKERSBURG, WV NEWS 35 o
MORGANTOWN.WV DOMINION POST 26 0
BELMONT,OH MARTIN'S FERRY TIMES L 20 0
STEUBENVILLE.OH HERALD STAR 17 o
MARIETTA.OH T™ES 13 0
57| ELKINS, WV INTERMOUNTAN " )
8| ROANOKE.VA TIMES & WORLO-NEWS 97 97
58] LYNCHBURG.VA NEWS & ADVANCE a 3
58| CHARLOTTESVILLEVA PROGRESS 36 36
68| DANVILLE.VA REGISTER & BEE 25 25
58__| STAUNTON.VA DAILY NEWS LEADER 23 23
X 65| CHARLESTON.WV GAZETTE MAIL 101 0
X 65 ] HUNTINGTON.WV HERALO-DISPATCH 3 a
X 69| BECKLEY, WV REGISTER-HERALD 33 33
X 69 ] ASHLAND.KY INDEPENDENT 2 2
X 69 | BLUEFIELOWY TELEGRAPH 2 2
Total for Region; $7%0 55%
SOCTIRIST RECION
X RICHMOND.VA TIMES DISPATCH 744 244
NORFOLKVA VIRGINIAN PILOT 232 0
NEWPORT NEWS,VA PRESS 125 0
WILLIAMSBURG,VA VIRGINIA GAZETTE 18 o
PETERSBURG.VA PROGRESS-INDEX 16 )
X KNOXVILLE, TN NEWS-SENTINEL 169 169
BRISTOLVA HERALD-COURIERIVA- TENN 3 a3
MORRISTOWN,TN CITIZEN TRIBUNE 26 26
OAK RIDGE.TN OAK RIDGER 10 10
LAFOLLETTE.TN PRESS 9 )
X MEMPHIS, TN COMMERCIAL APPEAL 253 263
X JACKSON.TN SUN 6 16
X TUPELOMS NE MISSISSIPPI JRNL. 36 36
X JONESBORO AR SUN 28 28
X NASHVILLE,TN TENNESSEAN 286 286
CLARKSVILLE.TN LEAF CHRONICLE 30 30
BOWLING GREEN,KY NEWS 29 29
GALLITANTN NEWS EXAMINER n "
CHATTANOOGA TN NEWS.FREE PRESS ns 1s
X AL NEWS 225 25
X HUNTSVILLEAL TMES 80 80
X DECATURAL DALY 20 29
MONTGOMERY.AL ADVERVISER 7 0
DOTHANAL EAGLE 0 0
OPELIKAAL NEWS 15 0
TUSCALOOSAAL NEWS 10 0
FLORENCE.AL TIMES DAILY 36 0
GADSDEN,AL TIMES 27 0
X CHARLOTTENC OBSERVER 305 305
ROCK HILLSC HERALD 39 0
GASTONINC GAZETTE 35 0
SALISBURY.NC POST 27 0
SHELBY.NC STAR " o
X 80| RALEIGHNC NEWS & OBSERVER 223 23
X 80 ] DURHAMNC HERALD-SUN 56 56
81| FAYETTEVILLENC OBSERVER-TIMES 5 )
81| NEW BERN.NC SUN JOURNAL 17 0
81| LUMBERTONNC ROBESONIAN 16 0
81| KINSTONNC FREE PRESS " o
2] WILMINGTON.NC STARNEWS 63 o
o Jof7
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PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
PLACE
VERSION Circ. | Seected
HERE | FORM|MARKET NAME/STATE | NEWSPAPER NAME (000) | Circ. (000)
82 GREENVILLENC REFLECTOR 25 0
82 JACKSONVILLE NC DAILY NEWS 23 0
82 ROCKY MOUNT.NC TELEGRAM 18 0
82 ELIZABETH CITY.NC ADVANCE n" ]
B3 GREENSBORO.NC NEWS & RECORD 120 L]
83 WINSTON-SALEMNC JOURNAL 105 0
83 HIGH POINT.NC ENTERPRISE 33 [
83 BURLINGTON.NC TIMES NEWS 30 0
83 ASHEBORO.NC COURIER TRIBUNE 18 0
LEXINGTON.NC DISPATCH 12 1]
ASHEVILLE.NC CITIZEN-TIMES 72 0
HICKORY.NC RECORD 24 o
HENDERSONVILLE.NC TIMES NEWS 21 0
STATESVILLE,NC RECORD & LANDMARK 18 0
X 85 COLUMBIASC STATE 166 166
X 85 FLORENCE.SC NEWS 37 37
X 85 SUMYER,SC THE ITEM 22 22
86 CHARLESTON.SC POST-COURIER n7 [
86 MYRTLE BEACH.SC SUN NEWS 59 o
B6 HILTON HEAD ISLAND,SC ISLAND PACKET pal 0
87 GREENVILLE,SC NEWS-PIEDMONT 140 140
87 SPARTANBURG,SC HERALD- JOURNAL 64 64
87 ANDERSON,SC INDEPENDENT-MAIL 49 49
88 ATLANTA.GA JOURNAL-CONSTITUTION naz nz
89 ATHENS.GA BANNER-HERALD/NEWS 39 0
89 GAINESVILLE.GA TIMES 26 0
89 ROME,GA NEWS 21 0
90 AUGUSTAGA CHRONICLE-HERALD 102 0
90 SAVANNAH,GA NEWS 8 ]
90 AIKEN.SC STANDARD 16 0
90 BEAUFORT,SC GAZETTE 13 0
a1 MACON,GA TELEGRAPH a1 0
91 MILLEDGEVILLE.GA UNION-RECORDER k] 0
92 COLUMBUS.GA LEDGER-ENQUIRER 64 0
92 ALBANY,.GA HERALD 30 3
92 VALDOSTA.GA TIMES 21 0
92 TIFTON.GA GAZETTE 10 o
92 THOMASVILLE,GA TIMES ENTERPRISE 9 o
92 AMERICUS.GA TIMES RECORDER 8 0
92 MOULTRIE.GA OBSERVER 7 0
92 CORDELE,GA DISPATCH 6 0
X 93 MOBILE,AL REGISTER 126 126
X 93 PASCAGOULAMS MISSISSIPPI PRESS 22 22
X 93 BILOXI-GULFPORT.MS ‘SUN HERALD 60 60
94 PENSACOLAFL NEWS JOURNAL 92 0
94 TALLAHASSEE.F1 DEMOCRAT n o
95 FORT WALTON BEACH,FL. NW FLORIDANEWS 49 0
95 PANAMA CITY.FL NEWS-HERALD 36 0
96 JACKSONVILLE FL. TIMES-UNION 252 252
96 GAINESVILLE.FL SUN 60 60
96 ST. AUGUSTINE.F1. RECORD 18 18
97 ORLANDO,FL SENTINEL 110 410
97 ORLANDO.FL EL SENTINEL {HISPANIC) 60 60
97 LEESBURG.FL. COMMERCIAL 33 33
S DAY TONA BEACH.FL NEWS-JOURNAL 130 i
98 COCOA-MELBOURNE, FL TODAY 17 0
98 OCALAFL STAR-BANNER 56 o
99 WEST PALM BEACH,FL. POST 252 ]
39 STUART,FL NEWS 52 0
99 VERO BEACH.FL PRESS-JOURNAL 42 0
99 FORT PIERCE.FL TRIBUNE 34 [
99 BOCA RATON,F1. NEWS 20 0
100 ST. PETERSBURG.FL TIMES 500 500
100 TAMPAFL TRIBUNFE. 340 340
100 LAKELAND, FL LEDGER a7 97
100 CRYSTALRWER.FL. CITRUS COUNTY CHRONICL 32 32
100 WINTER HAVEN, FL NEWS CHIEF 11 "
X 100 BROOKSVILLE.FL HERNANDO TODAY 8 8
X 100 SEBRING,FL HIGHLANDS TODAY 5 5
101 SARASOTA.FL HERALD TRIBUNE 148 0
101 BRADENTON.FL HERALD ] 0
102 FORY MYERS.FL NEWS-PRESS 3 o
102 NAPLES,FL NEWS 80 0
102 CHARLOTTE HARBOR.FL SUN-HERALD 46 ]
103 FORT LAUDERDALE.FL SUN-SENTINEL 433 o
103 FORT LAUDERDALE.FL. COMMUNITY NEWSPAPERS 245 0
X 104 MIAMEFL HERALD 444
X 104 MIAMLFL . JELNUEVO HERALD 109
Tkl for Reghoa 6030
VTS TSSO REToY
X 105 CHICAGO, 1L TRIBUNE 1124 1124
105 ARLINGTON HEIGHTS.IL DAILY HERALD 150 0
105 ORLAND PARK,IL SOUTHTOWN ECONOMIST 59 0
105 JOLIET.IL HERALD-NEWS 46 0
105 CRYSTAL LAKE.IL NORTHWEST HERALD 37 o
105 AURORAIL BEACON-NEWS 34 0
105 WAUKEGAN. (L NEWS-SUN 28 3
105 WHEATON, IL SUN 23 0
105 NAPERVILLE.IL SUN 21 0
105 ELGIN.IL COURIER-NEWS 20 0
106 CHICAGO, Il SUN TIMES 438 ]
1 CHICAGO.IL LOCAL VALUES 150 0
1 CHICAGO.IL EXITO 150 0
1 HAMMOND.IN TIMES 94 0
1 GARY.IN POST-TRIBUNE 74 0
108 ROCKFORD.IL REGISTER STAR 90 0
108 FREEPORT.IL JOURNAL-STANDARD 15 [
ISR, i Total for Reghon:. 1< | 3381 114"
WS TERTRAT RICTON EE—
109 MILWAUKEE,WI JOURNAL 461 461
109 RACINE,WI JOURNAL TIMES 3N 3
109 KENOSHAWI NEWS 29 29
109 JANESVILLE WU GAZETTE 28 28
MADISON, W1 STATE JOURNAL 154 Q
GREEN BAY. W1 PRESS GAZETTE 92 0
APPLETON,WI POST-CRESCENT 78 J
SHEBOYGAN,WI PRESS 32 o
OSHKOSH.WI NORTHWESTERN 29 o
FOND DU LAC. W} ORTER 23 0
1 MANITOWOC. W1 HERALD TIMES REPORTER 18 0
1 LA CROSSE.WI TRIBUNE a1 o
1 EAU CLAIRE, W 40 ]
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PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
PLACE
Y,%%lgly Cire. Selected
HERE | FORM|MARKET NAME /STATE| NEWSPAPER NAME (000) | Circ. (000)
11, WAUSAUWI HERALD 33 0
11; MARSHFIELD.WI NEWS-HERALD 16 0
STEVENS POINT W1 JOURNAL " o
WISCONSIN RAPIDS, WI TRIBUNE 14 0
WINONAMN NEWS 1 o
CHIPPEWA FALLS.WI HERALD 1ELEGRAM 7 0
VIROQUA.WI VERNON COUNTY BROADCAS 6 0
13 ] ouLuTHMY NEWS-TRIBUNE 73 o
1. ROCHESTERMN POST-BULLETIN 44 0
13| ST. CLOUBLITILE FALLSMN TMES 2 0
BRAINERD.MN DAILY DISPATCH 19 0
NEW ULMMN JOURNAL 10 0
FAIRMONT.MN SENTINEL 8 0
MARSHALLMN INDEPENDENT 8 o
MINNEAPOLIS MN STAR TRIBUNE m 121
ST. PAULMN PIONEER PRESS 265 265
0 DES MOINES.A REGISTER 22 82
1 CEDAR RAPIDS.1A GAZLTTE 83 0
1 DUBUQUE,IA TELEGRAPH HERALD 36 D]
1 IOWA CITY. A PRESS CITIZEN 18 [\
DAVENPORT.IA QUAD CITY TIMES n o
MOLINE/ROCK ISLAND,IL DISPATCHIARGUS 52 o
BURLINGTON.IA HAWK EYE 24 0
KEWANEE.IL STAR-COURIER 3 o
WATERLOO.IA COURIER 52 o
MASON CIFY, 1A GLOBE 23 o
FORT DODGE.IA MESSENGER 20 0
OTTUMWA, IA COURIER 16 o
MUSCATINE 1A JOURNAL 8 0
12 PEORW IL JOURNAL-STAR 93 o
120 BLOOMING TON-NORMAL IL. PANTAGRAPH 54 0
1 KANKAKEE, IL JOURNAL 33 1]
20 GALESBURG.IL REGISTER MAIL 15 0
SPRINGFIELD,IL SIATE JOURNAL-REGISTER 67 0
CHAMPAIGN.IL NEWS-GAZETTE 49 0
DFCATURIL HERALD & REVIEW /“ 0
DANVILLE,IL COMMERCIAL NEWS 19 o
131__] JACKSONVILLE.IL JOURNAL COURIER " )
122 SIOUX FALLS, SD ARGUS LEADER 77 0
122 SIOUX CITY.IA JOURNAL 43 [
122 RAPID CITY.SD JOURNAL 33 0
122 ABERDEEN.SD AMERICAN NEWS 19 L
122__] VANKTONSD PRESS/DAKOTAN 10 o
123 FARGO.ND FORUM 68 U]
123 ] GRAND FORKSND HERALD 3 o
123 BISMARCK ND TRIBUNE 31 [\
123 MINOT.ND NEWS 23 0
X 21| omanANE WORLDHERALD 255 255
X LINCOLN.NE JOURNAL & STAR a4 84
X ‘GRAND ISLAND,NE INDEPENDENT 26 26
X COLUMBUSNE TELEGRAM 10 10
X BEATRICE,NE SUN 8 8
X YORKNE NEWS-TIMES 5
X 25| DENVER.CO POSTIROCKY MOUNTAIN NE %00
126 COLORADO SPRINGS,CO GAZETTE 0
126 | PUEBLO.CO CHIEFTAN o
126 BOULDER.CO CAMERA 0
126 FORT COLLINS.CO COLORADOAN 0
126 | GRAND JUNCTION.CO SENTINEL 0
126__] GREELEY.CO TRIBUNE 0
126 LONGMONT,.CO TIMES-CALL 0
726 LOVELAND.CO REPORTER-HERALD o
X 127 KANSAS CITY.MO STAR 397
X 127 LEE'S SUMMIT.MO JOURNAL 26
X 127__| INDEPENDENCE/BLUE SPRINMO | EXAMINER 5
X 127 OLATHE KS DAILY NEWS 6
128 TOPEKA,KS CAPITAL-JOURNAL o
128 ST. JOSEPH.MO NEWS-PRESS/IGAZETTE o
128 LAWRENCE KS JOURNAL-WORLD o
125 | ST. LOUISMO POST-DISPATCH 514 514
129 BELLEVILLE.IL NEWS DEMOCRAT 67 67
129 CARBONDALE,IL SOUTHERN ILLINOISAN 37 37
129 ALTONIL TELEGRAPH 30 30
129 COLUMBIA MO TRIBUNE 26 26
175 ] HANNIBALMO DAILY NEWSICOURIER POS 2 8
SPRINGFIFLDMO NEWS.LEADER 101 o
PITISBURG,KS MORNING SUN 10 o
X WICHITA KS EAGLE 160 160
X HUTCHINSON,KS NEWS 42 42
X SALINAKS JOURNAL 35 35
X DODGE CITY,KS GLOBE 0 10
X NEWTON,KS KANSAN 8 8
132 BILLINGS.MT GAZETTE 53 [
132 GREAT FALLS.MT TRIBUNE 42 0
132 MISSOULAMT MISSOULIAN 35 o
132 CASPERWY STAR-TRIBUNE 34 0
132 CHEYENNE.WY TRIBUNE EAGLE 18 0
132 BUTTE,MT MONTANA STANDARD 14 0
132 HELENAMT INDEPENDENT-RECORD 14 o
132 HAMILTON.M) RAVALLI REPUBLIC 5 0
“Tota] for Reglon: 1266 AA86
SOUTHWEST RRCION
133 JACEON,MS CLARION LEDGER 120 o
133 HAT M5 AMERICAN 30 0
13 MERIDIANMS STAR 21 ]
1 COLUMBUS.MS COMMERCIAL DISPATCH 15 0
X 3 NEW ORLEANS,LA TIMES-PICAYUNE s 375
BATON ROUGE.LA ADVOCATE 125 o
HOUMA LA COURIER & TERREBONNE P 2 0
THIBODAUX,LA COMET 12 o
SHREVEPORT.LA TMES 93 o
LAFAYETTE,LA ADVERTISER 59 o
MONROE.LA NEWS STAR 16 0
ALEXANDRIA LA TOWN TALK 16 0
LAKE CHARLES.LA AMERICAN PRESS 43 0
OPELOUSAS, LA WORLD 13 o
X 13 DALLAS. TX MORNING NEWS 865 865
X 137 FORTWORTH,TX STAR-TELEGRAM 349 349
X 137 DENISON-SHERMAN,TX HERALD DEMOCRAT 26 26
138 TYLER,TX COURIER - TIMES-TELEGRAP 52 ]
138 LONGVIEW, TX NEWS- JOURNAL 40 1]
138 TEXARKANA,TX GAZETTE 37 1]
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PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
a
VERSION
LETTER Cire. Selected
HERE | FORM|MARKET NAME/STATE| NEWSPAPER NAME (000) Circ. (000)
138 LUFKIN.TX NEWS 18 0
T38| NACOGDOCHES, TX SENTINEL n )
38| MARSHALLTX NEWS MESSENGER 10 0
X AUSTIN.TX AMERICAN STATESMAN 260 260
WACO.TX TRIBUNE-HERALD 53 0
BRYAN-COLLEGE STATION,TX EAGLE 2 0
KILLEEN,TX HERALD 23 )
X HOUSTON, TX CHRONICLE 86 786
BEAUMONT.TX ENTERPRISE 65 o
FREEPORT-CLUTE, TX BRAZOSPORT FACTS 18 0
CORPUS CHRISTLTX CALLER-TIMES 89 0
MCALLEN.TX MONITOR 61 0
VICTORIATX ADVOCATE " 0
HARLINGEN,TX VALLEY STAR 20 0
LAREDO.TX TIMES 23 0
BROWNSVILLE, TX HERALD 18 0
ABILENE,TX REPORTER-NEWS 19 0
WICHITA FALLS, TX TIMES RECORDNEWS 10 0
SAN ANGELO.TX STANDARD-TIMES 2 0
X SAN ANTONIO,TX EXPRESS NEWS 301 391
AMARILLO, TX NEWS-GLOBE 70 0
LUBBOCK TX AVALANCHE-JOURNAL 67 o
ODESSA,TX AMERICAN n 0
MIDLAND,TX REPORTER-TELEGRAM 2 0
EL PASO,TX TMES 102 0
ALBUQUERQUE.NM JOURNAL TRIBUNE 166 0
SANTA FENM NEW MEXICAN 30 o
FARMINGTONNM TMES 20 0
X 150__J OKLAHOMA CITY,OK OKLAHOMAN 322 322
X 50| ENID.OK NEWS & EAGLE 22 2
150__| ARDMORE.OK ARDMOREITE 3 13
50| SHAWNEE,OK NEWS STAR 12 12
51| TuLsAOK WORLD 220 220
151 | MUSKOGEE, 0K PHOENIX & TIMES-DEMOCR 2 2
152__] LITTLE ROCK AR ARKANSAS DEMOCRAT-GAZE 259 259
52| FORT SMITHAR SW TIMES RECORD 16 46
152__| SPRINGDALEAR MORNING NEWS OF NW ARK 2 2
152 NORTH PULASKLAR LEADER 22 22
152__| PINE BLUFF.AR COMMERCIAL 20 20
152 ] RUSSELVILLE.AR COURIER 4 "
152 ] CONWAY,AR LOG CABIN DEMOCRAT 12 2
152__| MOUNTAIN HOMEAR BAXTER BULLETIN 12 12
52 ] BENTONAR COURIER 7 7
752§ BRYANT.AR BANNER 6 6
152__§ PARAGOULDAR DAILY PRESS 6 6
152§ SEARCY.AR DAILY CITIZEN 6 6
152 MALVERNAR _ ) oAy recoro ) 5 s
SRNEEST R ! Tobsl ot Reghon: o i 4130
TACTIIC RECTON ——— I -
X HONOUULU.HT ADVERTISER 789 T80
ANCHORAGE.AK NEWS 03 o
FAIRBANKS AK NEWS-MINER 22 0
151 ] JUNEAU.AK EMPIRE 8 0
154 KENALAK PENINSULA CLARION 7 ]
755 ] SEATTLEWA TIMES/POST-INTELUIGENC 535 535
T55__] TACOMA WA NEWS TRIBUNE 7 7
55 J EVERETTWA HERALD 62 62
756 ] OLYMPIAWA OLYMPIAN 49 o
156__| BREMERTON,WA SUN 37 0
56 ] BELLINGHAM WA HERALD 2 0
SPOKANE.WA SPOKESMAN-REVIEW 133 0
PASCO,WA TRICITY HERALD a7 0
YAKIMAWA HERALD a3 0
WALLA WALLA WA BULLETIN [ 0
58__J PORTLAND,OR OREGONIAN 454 454
755 | NEWPORT,OR NEWS-TIMES 10 10
758 LEBANON.OR EXPRESS 1 4
159 | EUGENE,OR REGISTER-GUARD 82 0
150 | SALEMOR STATESMAN-JOURNAL 60 0
50| VANCOUVER, WA COLUMBIAN 66 0
759 | MEDFORD.OR MAIL TRIBUNE 37 0
159 | ALBANY.OR MID-VALLEY SUNDAY n 0
159 BEND.OR BULLETIN 3 0
750 ] LONGVIEW. WA THE NEWS 23 0
150 GRESHAMOR OUTLOOK 2 0
159 | SPRINGFIELD.OR NEWS n 0
160 BOISEID IDAHO STATESMAN o7 0
760 ] LEWISTON.ID TRIBUNE 28 0
60| IDAHO FALLS.ID POST-REGISTER 26 )
160 TWIN FALLS.ID TIMES-NEWS 23 0
760 ] POCATELLOAD IDAHO STATE JOURNAL 18 0
760 NAMPAID IDAHO PRESS TRIBUNE 18 0
X 761 ] SALT LAKE CITY,UT TRIBUNE-DESERET NEWS 249 29
X 761 OGDENUT STANDARD-EXAMINER 66 6
X 361 ] PROVOUT HERALD 36 38
X 61| ST. GEORGE.UT THE SPECTRUM 2 27
X 161 LOGAN.UT HERALD JOURNAL 15 15
162 | LAS VEGAS.NY REVIEW JOURNAL & SUN 217 27
162 RENO,NV GAZETTE JOURNAL 93 23
T3] SAN FRANCISO.CA CHRONICLE 511 51
163 SAN FRANCISO,CA EXAMINER 50 50
X 164__| OAKLAND.CA TRIBUNE 70 70
61 ] LIVERMORE.CA TRIVALLEY HERALD m 4
64| HAYWARD,CA REVIEW n o
64| SAN MATEO.CA TMES 39 9
161 | FREMONT.CA ARGUS 34 34
65 WALNUT CREEK,CA CONTRA COSTA TIMES 198 198
765 ] VALLEJO.CA TIMES HERALD 22 22
165§ VACAVILLE,CA REPORTER 2 21
766__| SANTA ROSA,CA PRESS-DEMOCRAT 9 0
766 | MARIN COUNTY,CA INDEPENDENT JOURNAL 2 0
766 NAPA.CA REGISTER 23 0
167__J REDDING,CA RECORD SEARCHLIGHT 2 0
T67__] CHICO.CA ENTERPRISE-RECORD 33 0
1-67— EUREKA,.CA TIMES STANDARD 21 0
168__| SAN JOSE.CA MERCURY NEWS 305 305
68| MONTEREY.CA HERALD 38 38
168__| SANTA CRUZCA SENTINEL 3 3
768 ] SALINAS,CA CALIFORNIAN 2 2
168__] WATSONVILLE.CA REGISTER-PAJARONIAN 8 8
76| SACRAMENTO,CA BEE 380 389
169 MODESTO.CA BEE, 101 101
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PROGRAM DATE: 12/14/03 CLIENT: Oral B/Braun
PLACE
VERSION
LETTER Circ. Selected
HERE | FORM|{MARKET NAME /STATE | NEWSPAPER NAME (000) Circ. (000)
X 169 STOCKTON,CA RECORD 78 78
X 169 MARYSVILLE-YUBA,CA APPEAL-DEMOCRAT 23 23
7 FRESNO.CA BEE 201 0
VISALIAITULARE, CA TIMES DELTA/JADVANCE RE 35 0
BAKERSFIELD.CA CALIFORNIAN 81 0
SAN LUIS OBISPQ.CA TELEGRAM-TRIBUNE 46 0
171 SANTA MARIA,.CA TIMES 20 0
1 PORTERVILLE,CA RECORDER 10 0
1 LOMPOC.CA RECORD 8 o
X 1 PHOENIX.AZ REPUBLIC 631 631
1 MESAAZ MESA TRIBUNE 03 o
1 YUMA AZ SUN 26 o
173 SUN CITY.AZ DAILY NEWS-SUN 22 o
173 FLAGSTAFF.AZ ARIZONA DAILY SUN 13 o
X 174 fTucsonaz o STAR ws 1 185
e e ot for Regioa: 3 5006
hie AR ik e
MRTRO LOS ANGELES REGION
X 1 LOS ANGELES,CA TIMES 1500 1500
17 LOS ANGELES,CA TIMES WEEKEND DIRECT 1500 0
X 1 SANTA ANA,CA ORANGE COUNTY REGISTER 3n mn
1 SAN FERNANDO VALLEY,CA LOS ANGELES DAILY NEWS 219 0
1 LOS ANGELES,CA LA OPINION 129 0
A} LONG BEACH.CA PRESS-TELEGRAM 126 0
17! SAN GABRIEL/WHITTIER,CA VALLEY TRIBUNE/NEWS 76 0
) TORRANCE.CA THE DAILY BREEZE n ¢
1 PASADENA.CA STAR-NEWS 44 o
X ) RWERSIDE,CA PRESS-ENTERPRISE 198 198
X 1 SAN BERNARDINO,CA SUN 89 89
X 1 ONTARIO.CA INLAND VALLEY BULLETIN 84 84
1 PALM SPRINGS,CA DESERT SUN 62 62
1 LANCASTER-PALMDALE,CA ANTELOPE VALLEY PRESS 39 39
1 VICTORVILLE,CA PRESS 36 36
17 REDLANDS,CA FACTS 8 8
179 BARSTOW.CA DESERT DISPATCH 4 4
180 VENTURA.CA COUNTY STAR 108 0
X 181 SAN DIEGO.CA UNION-TRIBUNE amn an
X 181 ESCONDIDO.CA NORTH COUNTY TIMES 96 9%
182___| SMARTSOURCE.COM.00 _ | SMARTSOURCE.COM [ o
; ST B et e Rglonc a3t 2%
Total for list: 64,104 41,578
FORM|MARKET NAME /STATE | NEWSPAPERNAME | Circ. Selected
(000) | Circ. (000)
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To your patients, it's a new choice.
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What do you do when an independent review concludes
you have the most effective power technology?

Make it better.
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Professional
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Professional Care 7000 Print
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ORAL-B CRISSCROSS® BRISTLES
STARTED A REVOLUTION IN
TOOTHBRUSH PERFORMANCE.
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CrossAction Vitalizer Detail Aid
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Oral-B | The Brand More Dentists Use Themselves Page 1 of 1

EXHIBIT

Welcome to i
g
2
8

The Brand More Dentists Use Themselves

|Please select your country version ]

Gillette Canada Co. v. Robin Research Labs
Opposition No. 124,984

Opposer's (Gillette Canada Co.'s) Exhibit , ?

http://www.oralb.com/international.asp 1/13/2004



Oral-B Toothbrush Models, Oral Hygiene Products and Dental Health Care Information Page 1 of 1

T * N

| Where to Buy | | Register to Win ) ( Ask Us ) Interngtional Sites | | About Us )

» Find i <+ What's New <% Learning Center <+ Dental Professionals

New Oral-B* Dental Professional Resource Center

CROSSACTION™ POWER | 3 ‘ '
| Exprore this galery of informator

Battery Toothbrush
to keep your paterts wek formed

ombines a chincally v . ’ 1 . . .
Combi achme ¥ pgroven abaut pravertive oral carg sractices
rotating PowerHeoad '™ wath : ’ )

. X ! arre? lay ¢ 1t it gty
CrnssCross®y bostles Yor moie ‘ ; . are stay up to dmc wit'y what's
cledgmmng actinonain cyuery sUoke new from Oral-B.

Order Samples & Professional

Brighten Your Smile with ] N | Research
' Patient Education | Resources

Oral-B" CrossAction* .

Brighten your gmile with 1abuloiis o ! Read the Etest Order free professional | [ Visit this section for

new GrossAction colors. L e AR inde pendent research trial samples, patient patient ed u=ztion

CrossAction lifts nut and swespy bout Oral-B. Bra edusation di o .

away more plague thah today's y . about -B., un ucation displys handouts, convention
Cral-B and other oral and brochures for infor mation and more.

care products. o your offize. ° °

The Brand More Dentists Use Themselves & 2003 Oral-B Laboratones, Al rights reserved. Legal Teeens amd Conditions

Products | Find it | What's New | Learning Center | Dental Professionals | Buy Now | Register Now | Ask Us | International Sites | About Us | Site Map

http://www.oralb.com/home.asp 1/13/2004



bral-B ProfessionalCare 7000 Series Page 1 of 2

<

Internstional Sites L About Us ‘l

T, ———— i | e—————,
{ Where to Buy ) | Register to Win | { Asx Us
N J L v,

4 Products “» Find h  What's New <% Learning Center = Dental Professionals

& Power Products

"Power
Products

Oral-B ProfessionalCare 7000
Series

* Moanual Yoothbrushes v Floss & taterdental * Toothpaste & Mouth Rinse

Oral-B ProfessionalCare 7000 Series

The Oral-B ProfessionalCare 7000 Series features the most
advanced power toothbrush we ever created - the only one to

Oral-B ProfessionalCare 5000
Series

QOral-B AdvancePower 900 Series

combine a compact round brushhead with a unique pulsing 3D
action to help prevent and even reverse gum disease. The
combination of high speed pulsations and the oscillating rotating

technology pioneered by Oral-B has been shown to reduce plaque

Oral-B AdvancePower Kids and gingivitis more effectively than a manual toothbrush.

Oral-B AdvancePower 400 Series Clinically Proven Benefits

Use an Oral-B ProfessionalCare 7000 Series toothbrush twice daily
to:
+ Improve the health of your gums by reversing the effects of

gingivitis'
+ Help prevent gum disease

+ Help prevent the buildup of tartar®
+ Naturally whiten teeth by removing coffee, tea, and tobacco

stains®

Oral-B AdvancePower 400 Kids

Qral-B CrossAction Power 1

Oral-B Power Brushheads

Oral-B ProfessionaiCare 7900
OxyJet® Center

Product Features

+ 3D Excel Brushing Action: With two simultaneous brushing
motions, the Oral-B ProfessionalCare 7000 Series cleans deep
and removes significantly more plaque than a manual

toothbrush.?

More Product Information

BES ‘ - | where to buy
CLEANING
\ TECHNOLOGY

- | clinical research findings Pulsations: The brushhead moves in-and-out 40,000 times per
minute reaching deep to loosen plaque. At over 660 movements
per second, it's the fastest pulsating toothbrush in the world!

by | ndantty Confirmad . .
mpm""’ e Oscillations: Simultaneously, the brushhead moves side-to-side
: 8,800 times per minute to whisk away the plaque

Buy Now

+ A fully charged handle lasts 12 days between charges'

+ Green Oral-B® FlexiSoft® bristles bend slightly when they
interact with water, to provide a brushing action that's as gentle
as a soft manual toothbrush

+ Long Interdental Tip bristles designed to clean better between
teeth

+ Choice of two speeds for optimal control

+ Oral-B® Indicator® bristles fade halfway when it's time to replace
your brushhead

+ 2-minute Professional Timer signals every 30-seconds, to ensure
thorough brushing in all areas

+ Built-in Pressure Sensor stops pulsations to signal if you are
brushing too hard

+ Oral-B® Power Tip® brushhead cleans between teeth and
around bridges, crowns, and implants

theEssentials

Detailed Model Information
(for North America - models may vary in other geographies)

Oral-B ProfessionalCare 7850 DLX:
30-second Professional Timer
Charge indication light

Dynamic blue color

http://www.oralb.com/products/product.asp?tid=products&sub=power&cid=power&pid=3dexcel 1/13/2004




‘Orgl-B ProfessionalCare 7000 Series Page 2 of 2

& 4 Extra brushheads
Storage charger holds up to four brushheads

4 Oral-B ProfessionalCare 7550:

. + Storage charger holds up to four brushheads
+ Extra brushheads

+ 2-minute timer

» Oral-B ProfessionalCare 7500:

‘ + One brushhead with patented green FlexiSoft® bristles

Compact charger

+

1Warren, P.R. et al. Am J Dent 2001;14:3-7

2Sharma N.C., et al. J Dent Res 2001; 80 (Spec.Iss):548,
Abstr.171.
3Data on file

www.update-software.com/toothbrush

* Cleaning twice a day for two minutes each session

The Brand More Dentists Use Themseives A 2003 OralB Labovatorins. All rights resserved. Lugal Terms and Cunditions

Products | Find It | What's New | Learning Center | Dental Professionals | Buy Now | Register Now | Ask Us | International Sites | About Us | Site Map

http://www.oralb.com/products/product.asp?tid=products&sub=power&cid=power&pid=3dexcel 1/13/2004



Oral-ﬁ_ ProfessionalCare 5000 Series Page 1 of 2

T —— | ——————mr .. D T N
| Where to Buy ) ﬂ\_ﬁ'-gla-tor ta Wn ) ( Ask Us } | International Sttes ;| About Us }

4 Products ¥ Find it “» What's New = Learning Center < Dental Professionals

& Power Products » Manusl Toothbrushes ¢ Floss & Interdental ¢ Toothpaste & Mouth Rinse

rIf'ower
Products

Oral-B ProfessionalCare 7000

Orail-B ProfessionalCare 5000 Series

Experience a better way to brush with the Oral-B ProfessionalCare

Series
. 5000 Series toothbrush, designed to clean effectively in three
SOra]-B ProfessionalCare 5000 brushing dimensions at once. The unique brushing action combines
eries

pulsations with the oscillating-rotating technology, pioneered by Oral-
B, to reduce plaque and gingivitis more effectively than a manual

toothbrush.’

Oral-B AdvancePower 900 Series

Oral-B Ad ePower Kid
a vancerow as Now, a completely independent study has concluded "Brushes that

worked with a rotation oscillation action removed more plaque and
reduced gingivitis more effectively than manual brushes in the short
and long-term....No other powered brush designs were consistently

superior..."?

Oral-B AdvancePower 400 Series
Oral-B AdvancePower 400 Kids

Qral-B CrossAction Power
Clinically Proven Benefits

+ Cleans better than a manual toothbrush

Improves the health of gums by reversing gingivitis 1
Removes stains®

Helps prevent gum disease, the leading cause of tooth loss’
As gentle on teeth and gums as a soft manual toothbrush'

Oral-B Power Brushheads

Oral-B ProfessionaiCare 7900
OxyJet® Center

+ + + +

More Product Information Product Features

+ Unique 3D brushing action cleans by combining two distinct
BEST < | where to buy brushing motions, pulsations and oscillations. The in-and-out

CLEANING | clinical research findings | PLetine oo e (000 o emente (7,600 per
TECHNOLOGY minute) whisk it away

+ Green Oral-B® FlexiSoft® bristles bend slightly when they
indspandantty Confirmed _d8 interact with water, to provide a brushing action that's as gentle
: as a soft manual toothbrush
Buy Now + Oral-B® Indicator® bristles fade halfway when it's time to replace
your brushhead
+ Built-in Pressure Sensor stops pulsations if you are brushing too
v hard
th e ESS&!’? tfa/S + Memory Timer sends a signal after the dentist-recommended 2-
minute brushing time
Anti-slip grip
+ Water-resistant handle

A fully charged handle lasts 7 days between charges'

Detailed Model Information
(for North America - models may vary in other geographies)

» Oral-B ProfessionalCare 5500:

~ 4 Memory Timer

+ Charging base with tower for ventilated storage
holds up to three brushheads

+ Extra brushheads

Oral-B ProfessionalCare 5000:

http://www.oralb.com/products/product.asp?tid=products&sub=power&cid=power&pid=3d 1/13/2004




Oral-‘B‘ProfessionaICare 5000 Series

The Brand More Dentists Jse Themselves

Page 2 of 2

# + One brushhead with Interdental Tip bristies to reach
! deep between teeth

. + Memory Timer

1Cronin M. et al., Am J Dent 1998; 11:(Sp Iss):817-21.

2Heanue M, et al. Manual versus powered toothbrushing for oral

health (Cochrane Review). In: The Cochrane Library, Issue 1,
2003. Oxford: Update Software
3sharma N.C. et al., Am_J Dent 2000: 13:17-20.

www.update-software.com/toothbrush

* Cleaning twice a day for two minutes each session

T 2003 Oral-B Laboratories. AN rights resetved. Legsl Terms and Cunditions
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Oral-B ProfessionalCare 7000

Oral-B AdvancePower 800 Series

The Oral-B AdvancePower 900 Toothbrush features the oscillating-

Series rotating technology pioneered by Oral-B, delivering exceptional
Oral-B ProfessionalCare 5000 cleaning performance.
Series

Now, a completely independent study has concluded "Brushes that
worked with a rotation oscillation action removed more plaque and

reduced gingivitis more effectively than manual brushes in the short
and long-term....No other powered brush designs were consistently

superior..."!

Oral-B AdvancePower 900 Series
Oral-B AdvancePower Kids

Oral-B AdvancePower 400 Series

Clinically Proven Benefits

+ Removes significantly more plaque than a manual toothbrush?

+ Whitens teeth naturally by removing coffee, tea, and tobacco
stains®

*+ As gentle on teeth and gums as a soft manual toothbrush?:3

Oral-B AdvancePower 400 Kids

Orai-B CrossAction Power

Oral-B Power Brushheads

Oral-B ProfessionaiCare 7900
OxyJet® Center Product Features

+ High-speed oscillating movements gently remove even heavy
plaque buildup and stains
+ Blue Interdental Tip bristles penetrate deep between the teeth
and clean hard-to-reach areas
+ Oral-B® Indicator® bristles fade halfway when it's time to replace
BEST wh your_brus_hhead
‘ 4 | where to buy + Pulsing signal after the dentist-recommended 2-minute brushing

CLEA N} N G % | clinical research findings + S\r/];?er-resistant handle

\ TECHNOLOGY ORAL-B® ADVANCEPOWER 900 SERIES ALSO COMES IN FOUR
“'*P“""”"fc"‘ﬁ"““" FABULOUS COLORS: AQUA, PINK, BLUE, AND LIME
. (Colors may vary in other geographies)

More Froduct Information

Buy Now

P S

theEssentials

Detailed Model Information
H AdvancePower 950 TX:

«.—- + Charging base with tower for ventilated storage of 2
l, brushheads

+ 2-minute timer

+ Charging indication light

AdvancePower 900 TX:

http://www.oralb.com/products/product.asp?tid=products&sub=power& cid=power&pid=plakcontrol 1/13/2004
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+ 2-minute timer

AdvancePower 900:

111

' + Compact charger

1Heanue M, et al. Manual versus powered toothbrushing for oral
Issue 1

heaith (Cochrane Review). In: The Cochrane Libra
2003. Oxford: Update Software
2Dentino A. et al,, J Dent Res 1999; 78 (Sp.lss): 413, Abstr. 2463.

3Grossmann E. et al., Am J Dent 1996; 9; $25-529,

www.update-software.com/toothbrush

L 2003 Oral-8 Labovatorigs. Afl rights reserved. Lags! Tuetts and Conditions
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Oral-B ProfessionalCare 7000

Oral-B AdvancePower Kids

Kids love the fun. You'll love the clean. The new Oral-B Advance

Series . Power Kids Toothbrush features cool colors and Disney© characters
Oral-B ProfessionalCare 5000 that kids love. This toothbrush is specially designed to help kids
Series brush longer with the one minute EZtimer.

Oral-B AdvancePower 900 Series

Benefits
+ Designed to help children brush better

+ As gentle on children's teeth and gums as a soft manual
toothbrush

Oral-B AdvancePower Kids
Oral-B AdvancePower 400 Series

Oral-B AdvancePower 400 Kids

Product Features

+ EZtimer. Dentists recommend brushing twice a day for 2-minutes,
which can be a long time for kids. But with the EZtimer, kids get
the signal after one minute of brushing time.

Rechargeable - lasts for 5 days between charges'

Bright color combinations: blue/pink and green/blue

Oral-B CrossAction Power
Oral-B Power Brushheads

Oral-B ProfessionalCare 7900
OxyJet® Center Favorite Disney© characters on the brushhead

Smalier brushhead for kids also limits toothpaste application to
the optimal pea-sized amount

ExtraSoft "flowered" bristles for gentle brushing

Center row of longer bristles designed to thoroughly clean
chewing surfaces - a problem area for many children

+ Blue Oral-B® Indicator® bristles monitor brushing performance
and brushhead replacement

+ + + +

+

More Product Information

+

4 | where to buy

< | clinical research findings

©Disney

* Cleaning twice a day for two minutes each session

Oralbkids.cam.

Buy Now

theEssentials

http://www.oralb.com/products/product.asp?tid=products&sub=power&cid=power&pid=kidspower 1/13/2004
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Oral-B ProfessionalCare 7000
Series

Oral-B ProfessionalCare 5000
Series

Oral-B AdvancePower 900 Series

Oral-B AdvancePower Kids
Oral-B AdvancePower 400 Series
Oral-B AdvancePower 400 Kids
Oral-B CrossAction Power
Oral-B Power Brushheads

Oral-B ProfessionaiCare 7900
OxyJet® Center

Y

* Manual Toothbrushes
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More Froduct Information

where to buy

s

use instructions

>

The Brand More Dentists Use Themselves

warranty
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Oral-B AdvancePower 400 Series

Power up to a better clean with the Oral-B AdvancePower 400. Your
teeth and gums will feel pampered because you're removing more
plaque than an ordinary manual toothbrush each time you brush." It
is the unique oscillating brushhead technology coupled with patented
Interdental Tip bristles that help you penetrate even hard-to-reach
areas.

Clinically Proven Benefits
+ Cleans better than an ordinary manual toothbrush’

Product Features

+ Interdental Tip bristles: The unique elongated bristles on the
outer edge help penetrate deep between teeth and along the
gum line

+ Oral-B® Indicator® bristles fade halfway when it's time to replace
your brushhead

+ Compact brushhead hugs each individual tooth and makes it
easy to clean tough spots like back teeth, where plaque hides

+ Ergonomically designed handle has a non-slip grip for complete
control
Two AA Duracell® batteries are included

Two-year warranty

i DURACELL
Ly

' RECORMENDED

Detailed Model Information
(for North America - models may vary in other geographies)

# Oral-B AdvancePower 450 TX:

i+ Stop-N-go timer gives a signal after every minute of
brushing time

; + Timer helps ensure a superior clean vs. an ordinary
toothbrush - removes 25% more plaque by brushing 2-min

vs. 1-min
1Sharma NC, et al., AM J Dent 2001; 14 (Sp Iss): 9B-12B

www.update-software.com/toothbrush

& 2003 Oral-B Laboratorivs. Al rights reserved. Legal Teens and Conditions

1/13/2004
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Oral-B ProfessionalCare 7000

Oral-B AdvancePower 400 Kids

Kids love the fun. You'll love the clean. The Oral-B AdvancePower

Series

) 400 Kids brings the proven advantages of power brushing to children
Oral-B ProfessionalCare 5000 ages 3+ with a product specifically designed to meet the oral care
Series needs of children and to make children want to brush their teeth.

Oral-B AdvancePower 900 Series

Benefits
+ As gentle on children's teeth and gums as a soft toothbrush'!

Oral-B AdvancePower Kids

Oral-B AdvancePower 400 Series

Product Features

+ Cool Oral-B® Squish Grip® handle makes it easy for small hands
to hold and control

+ Bright Color combinations

Favorite Disney® characters on the brushhead

+ Smaliler brushhead for kids also limits toothpaste to the optimal
pea-sized amount

Oral-B ProfessionalCare 7900 + ExtraSoft "flowered" bristles for gentle brushing

OxyJet® Center + Center row of longer bristles designed for through cleaning of
chewing surfaces - a problem area for many children

+ Blue Oral-B® Indicator® bristles monitor brushing performance
and brushhead replacement

Oral-B AdvancePower 400 Kids

QOral-B CrossAction Power

Oral-B Power Brushheads

More Product Information

SBURACELL
1‘“”‘

- | where to buy
- | warranty RECORMMENDED

2| clinical researéﬁ_ﬁndings_

1Data on file

Buy Now

theEssentials
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Oral-B CrossAction Power

Oral-B Power Brushheads
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Oral-B CROSSACTION® POWER

Oral-B CROSSACTION POWER combines a clinically proven
rotating PowerHead™ with CrissCross® bristles for more cleaning
action in every stroke.

Its CrissCross bristles reach deep between teeth and along the
gumline to lift and sweep away plaque, while the rotating PowerHead
effectively surrounds teeth to loosen and whisk away plaque from
surfaces and hard-to-reach back teeth. The result is a deeper, more
complete clean.

CROSSACTION POWER features an ultra-thin handle with soft
rubberized grip for greater comfort and control and offers a choice of
an easily replaceable soft or medium brushhead.

Product Benefits
+ Deeper, more complete clean

- Lift and sweep away plaque deep between teeth and along the
gumline

- Helps clean hard-to-reach places

More cleaning action than the leading manual toothbrush

Significantly reduces gingivitis
Uitra-thin handle for greater comfort and control
Convenient, replaceable brushheads

+ + + +

Product Features

+ Multi-Angled CrissCross bristles that reach deep between teeth to
lift out and sweep away plaque

Rotating PowerHead loosens and whisks away plague from
surfaces, gumline and back teeth

Replaceable Brushhead with One-Touch™ release & lock button

Ultra-thin, SoftGrip handle designed for comfort and control

Available in both soft and medium bristles

Indicator® bristles fade halfway when it's time to replace your
brushhead

Easy-Access Waterproof Battery compartment makes replacing
batteries fast and easy

+ Battery Powered with 1 replaceable Duracell® AA Battery

+ 4+ + + o+

+

(included)
BRUSHHEAD HANDLE
TYPES COLORS
Soft, Medium Blue
Soft, Medium Magenta
Soft, Medium Violet
Soft, Medium Emerald

http://www.oralb.com/products/product.asp?tid=products&sub=power&cid=power&pid=crossactionpwr 1/13/2004
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Oral-B ProfessionalCare 7000

Oral-B Power Brushheads

All Oral-B power brushheads are based on the compact rotary

Series design pioneered by Oral-B. They all have soft end-rounded bristles
Oral-B ProfessionalCare 5000 and are clinically proven safe on teeth and gums.1
Series

For most adults, the ideal brushhead is the Oral-B® FlexiSoft®, with
unique FlexiSoft bristles and longer Interdental Tip bristies to reach
between teeth. The Oral-B ExtraSoft provides a gentle brushing
sensation due to its longer bristle filaments. If you have special
needs like cleaning around bridges, crowns or implants, try the Oral-
B® PowerTip® brushhead. The Oral-B Ortho is recommended for
both adults and children with braces, since it is designed to clean
around the orthodontic brackets.

Oral-B AdvancePower 900 Series
Oral-B AdvancePower Kids
Oral-B AdvancePower 400 Series

Oral-B AdvancePower 400 Kids

For children, the Oral-B Kids' Power Brushhead has extra-soft
Oral-B CrossAction Power bristles and a special longer row to clean chewing surfaces.

All Orai-B brushheads fit every Oral-B ProfessionalCare and
AdvancePower power toothbrush, except the Oral-B® CrossAction®
Power refill brushhead which only fits the Oral-B CrossAction Power
Oral-B ProfessionalCare 7900 ’ toothbrush.

OxyJet® Center T

Orai-B Power Brushheads

Detailed Model Information

Maore Product Information ? Oral-B FlexiSoft Brushhead:
; + FlexiSoft® bristles bend when in contact with water
< | where to buy to provide a gentle brushing sensation
- ) ) T ) + Interdental tips to penetrate deep between the
teeth

+ Indicator® bristles' color fades reminding of
brushhead replacement need

+ Fits all Oral-B Power Toothbrushes
(Rechargeable/Battery) except CrossAction Power.

{, E.i ) Oral-B ExtraSoft Brushhead:

+ Indicator® bristles' color fades reminding of
brushhead repiacement need
+ Extra soft bristles texture

Fits all Oral-B Power Toothbrushes
{Rechargeable/Battery) except CrossAction Power.

Oral-B® CROSSACTION® POWER Brushhead:

+ Multi-Angled CrissCross® bristles that reach deep
between teeth to lift out and sweep away plague

+ Rotating PowerHead™ loosen and whisk away
plague from surfaces, gumline and back teeth

+ Indicator® bristles fade halfway when it's time to
replace your brushhead

+ Fits only the Oral-B® CROSSACTION® POWER
Toothbrush

Oral-B Kids' Brushhead:

+ Indicator® bristles' color fades reminding of
brushhead replacement need

+ Smaller brushhead with extra soft ("flowered")
bristles.

+ Center row of longer bristles to effectively clean
chewing surfaces
Special Disney® characters with 6 different

http://www.oralb.com/products/product.asp?tid=products&sub=power&cid=power&pid=brushheads 1/13/2004
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+ characters

+ Fits all Oral-B Power Toothbrushes
(Rechargeable/Battery) except CrossAction Power.

Oral-B Power Tip® Brushhead:

+ Interspace® brushhead specifically designed to
clean interdental and hard-to-reach spaces
4 + Fits all Oral-B Power Toothbrushes
(Rechargeable/Battery) except CrossAction Power.

Oral-B Ortho Brushhead:

+ Orthodontic bristle trim specifically designed for
orthodontic appliances

+ Fits all Oral-B Power Toothbrushes
(Rechargeable/Battery) except CrossAction Power.

1 Data on file
© Disney
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Oral-B ProfessionalCare 7000

~

Oral-B ProfessionalCare 7900 OxyJet® Center

Series Oral-B ProfessionalCare 7900 DLX OxyJet Center combines the
. Oral-B ProfessionalCare 7850 power toothbrush and the world's first
g)ral—B ProfessionalCare 5000 oral irrigator with unique micro-bubble technology. The OxyJet
eries

irrigator mixes air and water, then pressurizes it to form millions of
long-lasting micro-bubbies designed to attack plaque bacteria. Used
in conjunction with a toothbrush, the irrigator significantly reduces

the bleeding and bacteria associated with gingivitis."

Oral-B AdvancePower 900 Series
Oral-B AdvancePower Kids

Oral-B AdvancePower 400 Series Clinically Proven Benefits

+ In an 8-week clinical study, Oral-B ProfessionalCare 7900 OxyJet
Center was shown to improve gingival health when used together
with tooth brushing1

+ Daily professional supra-gingival irrigation with Oral-B
ProfessionalCare 7900 OxyJet Center was shown to prevent the
development of gingivitis significantly better than a conventional

irrigator2

Oral-B AdvancePower 400 Kids

Oral-B CrossAction Power

Oral-B Power Brushheads

Oral-B ProfessionalCare 7900
OxyJet® Center

Product Features

+ The unique spiraling stream is designed for easy penetration
below the gum line
A gently pulsating mono stream lets you pinpoint food debris

More Product Information + ] -

+ Convenient dial allows you to control the water pressure
+

+

< | where to buy Large water beaker (600 ml/20 fl. oz)
. 4 color-coded nozzles
- | use instructions
< | warranty
e e " Detailed Model Information

2 | clinical v rch findings (for North America - models may vary in other geographies)
. q ProfessionalCare 7900 DLX OxyJet
! Center:

Combines the Oral-B ProfessionalCare 7850
and the Oral-B OxyJet rrigator

Built-in storage for four water jets and four
brushheads

Buy Now

theEssentials

Oral-B ProfessionalCare 7850 DLX:
+ Built-in pressure sensor

+ 30-second Professional Timer
+ Charge indication light
+ Dynamic blue color

1Frascelia et al Am J Dent 2000; 13:55-58.
2 Jepsen S. et al,, J Dent Res 1999,78(Sp. 1ss.):293,Abstr. 1502
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Toothbrushes*

Oral-B has produced the highest quality
toothbrushes for more than 50 years.
From adults to kids to mouths with
special needs, this list will provide you © Oral-B® CrossAction® Toothbrush

with information tQ find the best fit for Clinically proven* to remove more plaque than today's leading
you and your family. ' brushes.

© Oral-B® CrossAction® Vitalizer™

Clinically proven to reduce gingivitis and improve gum health in
just 4 weeks.

*One time brushing studies

© Oral-B® Advantage® Plus

Outer-angled bristles gently massage and stimulate your gums,
and help clean along the gum fine.

© Oral-B® Advantage® Control Grip
Extra long bristles at the tip help clean hard-to-reach places.

© Oral-B® Indicator®

Blue Indicator bristles fade halfway so you know when to replace
your brush. New ergonomically designed handle.

* product catalog vaiid for NA only

© Oral-B® Stages®

Designed for the various stages of children's growth and
development, Oral-B Stages promises the best brush possible
for each of these important periods.

© Speciaity Toothbrushes

Find the right toothbrush for special needs like braces, dentures
or gaps.

The Brand More Dentists Use Themselves
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CrossAction® Vitalizer™

Oral-B® CrossAction® Vitalizer™

New Oral-B® CrossAction® Vitalizer™ is clinically proven to
significantly reduce gingivitis in only four weeks of use. It is also
proven to reduce plaque between teeth by as much as 90 percent
after one brushing.

Oral-B CrossAction®

Advantage® Plus
Advantage® Product Features
+ Oral-B CrossAction’s proprietary CrissCross® bristles are

indicator® positioned in opposing directions and are designed to flex and
then straighten, actively penetrating between the teeth and along
the gum line to lift out and sweep away plaque.

Stages® + Two rows of soft gum stimulators, positioned on either side of the
brushhead, massage gums.

Specialty Toothbrushes + Multi-section elevated Power Tip® bristles at the front of the

brushhead wrap around teeth and help to brush hard-to-reach
areas.

+ Patented biue Indicator® bristles fade to signal that it is time to
replace the brushhead.

+ A wide, ergonomically designed handle fits comfortably in the
hand and offers a secure grip to maneuver the brush with
precision.

+ CrossAction® Vitalizer™ is available in four different transiucent

handle colors: aqua, indigo, chartreuse and raspberry.
More Product Information
BRUSHHEAD BRUSHHEAD HANDLE

% | view demo SIZES TYPES COLORS
% | compare 40 Regular Soft, Medium Aqua

4 | where to buy gg;gr?reuse
<% | use instructions Raspberry
< | warranty

< | clinical research findings

The Brand More Dentists Use Themselves L 2003 Oral-B Laboratoriss. Al rights reserved. Legel Tarms and Conditions

Products | Find It | What's New | Learning Center | Dental Professionals | Buy Now | Register Now | Ask Us | International Sites | About Us | Site Map

http://www.oralb.com/products/product.asp?tid=products&sub=manual&cid=manual&pid=vitalizer 1/13/2004




Oral-B CrossAction® Page 1 of 1

T

| wWhere tn Buy ) | Regiater to Min Y ( AskUs 3 { internavional Sites
ettt e il S LSRR, R

1 | About Us )

& Products 4 What's New <+ Learning Center % Dental Professionals

LT IR TSI & Manvel Toothbrushes v Floss & tatordents! * Toothpaste & Mouth Hinse

rl\llanual
Toothbrushes

CrossAction® Vitalizer™

Orai-B® CrossAction®

You can be confident that you won't find a better manual brush than

the Oral-B® CrossAction® Toothbrush. It has been clinically proven
to remove more plaque than leading toothbrushes.

1
Orai-B CrossAction®

Advantage® Plus
- Product Features
Advantage® {18 + Unique Oral-B® CrissCross® bristles are angled in opposing
§ directions to lift out and sweep away plaque
indicator® < + Specially designed Oral-B® Power Tip® bristles are extra long to
] help clean hard-to-reach places
2§ + Blue Oral-B® Indicator® bristles fade halfway so you know when
Stages® © to replace your brush

+ Ergonomically designed handle with a rubber grip, features front
and back thumb stops for firmer grip and extra control

Specialty Toothbrushes

ORAL-B® CROSSACTION® ALSO COMES IN FOUR NEW
FABULOUS COLORS: OPTIC ORANGE, LUSCIOUS LIME, YAHOO
YELLOW AND POWERFUL PINK.

BRUSHHEAD BRUSHHEAD HANDLE
SIZES TYPES COLORS
. 35 Compact Soft, Medium Teal
More Product Infoermation 40 Regular Soft. Medium Pium
. 60 Full Soft, Medi Az
+ | view demo u oft, Medium Col:;?

Opric Orange
¥ | compare Luscious Lime
4 | where to buy Yahoo Yellow

" Powerful Pink
< | use instructions
4 | warranty
+ | clinical research findings 3 ¥ § § ;
-+ 4
w NEW

1One-time brushing studies; Am J Dent, 2000, Special Issue, Vol.
13. U.S. only.
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CrossAction® Vitalizer™

Oral-B® Advantage® Plus

We've taken our most popular toothbrush, Oral-B® Advantage®, to
the next level. We've added outer-angled bristles to gently massage
and stimulate your gums and help clean along the gum line. Oral-B®
Power Tip® bristles increase access to hard-to-reach areas, while
the Oral-B® Action Cup® bristles enhance cleaning.

Oral-B CrossAction®

Advantage® Plus
Advantage®
Product Features
Indicator® + Gum Massaging bristles - outer angled bristles gently massage
ndicato and stimulate your gums and help clean along the gum line
+ Oral-B® Power Tip® bristles help you reach your back teeth
Stages® + Blue Oral-B® Indicator® bristles fade halfway so you know when
to replace your brush
Specialty Toothbrushes + Control Grip handle ensures complete comfort and control
BRUSHHEAD BRUSHHEAD HANDLE
SIZES TYPES COLORS
35 Soft, Sensitive, Medium Green
40 Soft, Medium Violet
Blue
Mint Green

More Product Information

compare
where to buy

use instructions

Y
Y
Y
<

warranty

Y

CrossAction®

now comes in four fabulous
new colors.

Check out the new colors.

The Brand More Dentists Use Themselves L 2003 Gra)-B Laboratones. Al tights reserved. Legal Teems and Conditions
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Toothbrushes

CrossAction® Vitalizer™

Oral-B CrossAction®
Advantage® Plus
Advantage®
Indicator®

Stages®

Specialty Toothbrushes

Oral-B® Advantage® Control Grip

The Oral-B® Advantage® toothbrush provides unsurpassed cleaning
effectiveness in its class. Only Oral-B® Advantage® combines Oral-
B® Power Tip® and Oral-B® Action Cup® bristles that help clean
hard-to-reach-places in your mouth.

." K
o
= Product Features
g + Oral-B® Power Tip® bristies help you reach back teeth
.; + "V" shaped bristles fit your teeth comfortably and securely
< + Blue Oral-B® Indicator® bristles fade halfway so you know when
m to replace your brush
_— + Non-slip universal thumb grip gives you exceptional control over
E brushstrokes
BRUSHHEAD BRUSHHEAD HANDLE
SIZES TYPES COLORS
30 Soft Green
35 Sensitive,Soft,Medium Violet
40 Soft, Medium Blue
60 Soft, Medium Mint Green

More Product Information

compare

where to buy

use instructions

warranty ‘

L 3 K B )
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rManual
Toothbrushes

CrossAction® Vitalizer™

Oral-B® Indicator®

So smart, it reminds you when it's time for a new one. Did you know
that a new toothbrush removes up to 30% more plaque than a 3-
month-ald toothbrush?! The blue Oral-B® Indicator® bristles on the
Oral-B® Indicator® fade to white when it's time to replace your brush

Oral-B CrossAction®

Advantage® Plus and its new ergonomically designed handle offers exceptional
comfort and control.
Advantage®
Indicator® Product Features
+ Blue Oral-B® Indicator® bristles fade halfway so you know when

Stages® to replace your brush
Ergonomically designed handle for comfort and control

Specialty Toothbrushes + Polished end-rounded bristles are gentle on teeth and gums
BRUSHHEAD BRUSHHEAD HANDLE
SIZES TYPES COLORS
30 Soft, Medium Blue
35 Extrasoft, Soft, Medium Red
40 Soft, Medium Light Green
60 Soft, Medium Light Blue

More Product Information Light Purple
* For professionals only
<% | compare
< | where to buy
. —- 1J. Clin Dent 2002; 13: 119-124
e < | use instructions
DR < | warranty
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Manual
Toothbrushes

CrossAction® Vitalizer™

Oral-B® Stages®

Stages 1 | Stages 2 | Stages 3 | Stages 4

Oral-B CrossAction® As a parent, you know how much your child's teeth change during

the developmental years. Oral-B® Stages® is the most significant

Advantage® Plus advancement ever in children's toothbrush design. Hundreds of
dental professionals and consumers participated in focus groups and
Advantage® product development studies to create a product for the various
stages of your child's growth and development.
Indicator®
Product Features
Stages® All of the four Oral-B® Stages® toothbrushes share several features:
Specialty Toothbrushes + The cushioned head helps protect tender gums from irritation

+ Handle stabilizers keep the brush steady on a flat surface, so
applying toothpaste is easier. The brush stays clean by eliminating
bristle contact with countertop surfaces

+ Our softest bristles ever still clean teeth effectively.

Each Oral-B® Stages® toothbrush addresses the "3Ds" that impact
a child's oral care:

+ Dentition - The specific characteristics of a child's jaw and teeth at
various stages of growth.

+ Dexterity - A child's ability to correctly grip a toothbrush to reach
different areas of his or her mouth

Stages toothpaste, + Development - The factors that motivate children to brush,

featuring the same including cartoon characters and unique shapes and designs

favorite Disney characters
Y Oral-B® Stages® Toothbrushes

Stages 1 - Ages 4-24 months. Designed for your baby's mouth from
Try them all. the moment the very first tooth appears, and fits perfectly in a
parent's hand

Stages 2 - Ages 2-4. Designed for toddlers whose first set of teeth is
beginning to appear. They have a full set of first teeth by the end of
thisstage. Now they're learning to brush on their own

Stages 3 - Ages 5-7. Designed for children whose permanent teeth
are beginning to arrive

Qrailbkids.com.

Stages 4 - Ages 8 and older. Designed for children with a mixture of
permanent and first teeth, gaps and tender gums

©Disney
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rManuaI
Toothbrushes

CrossAction® Vitalizer™

Specialty Brushes

Interdental Brush System | Denture Brush |
End-Tufted Brush | Sulcus Brush |

Orthodontic Toothbrush (Braces Toothbrush) | Gum Stimulator

Oral-B CrossAction®

Advantage® Plus A complete oral care routine should involve more than brushing your
teeth, because even thorough brushing can't reach all the spaces

between your teeth. Interdental products are great if you have

Advantage®
9 special needs like large gaps, braces, or bridges.
Indicator®
Product Features
Stages® Interdental Brush System

Cleans effectively around bridges, braces, and wide interdental

Specialty Toothbrushes spaces.

Denture Brush
Try the Denture Brush for freshness and effective stain removal. Go
beyond effervescent cleansers for a more thorough clean.

End-Tufted Brush
Great for cleaning specific, difficult to reach areas such as crowns,
bridgework, and between crowded teeth.

Sulcus Brush
Cleans along the gum line and is ideal for inflamed or sensitive
gums.

Orthodontic Toothbrush (Braces Toothbrush
Special "V" shaped bristles remove plaque around wires, braces,
and teeth.

Gum Stimulator
Recommended by dentists to help clean, stimulate, and massage
gums.
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3 The best dental floss from Oral-B. Preferred by patients,
A complete oral care routine should hygienists, and dentists 2 to 1 over Glide®.
involve more than brushing your teeth,
because even thorough brushing can't
reach all the spaces between your teeth. . \ © Oral-B® Ultra Floss®
Flossing helps fight gum disease and Unique dental floss helps you start flossing right.
keeps your mouth healthy. Interdental
products are great if you have special
needs like large gaps, braces or bridges.

4 \ © Oral-B® Essential Floss™

Basic dental floss cleans where your toothbrush can't reach.

Oral-B® Super Floss?

Special floss that is perfect for crowns, bridges, large gaps, or
orthodontic appliances.

interdental Brush System

Cleans effectively around bridges, braces, and wide interdental
spaces.

* product catalog valid for NA only Denture Brush

Try the Denture Brush for freshness and effective stain removal.
Go beyond effervescent cleansers for a more thorough clean.

End-Tufted Brush

Great for cleaning specific, difficult to reach areas such as
crowns, bridgework, and between crowded teeth.

© Sulcus Brush

Cleans along the gum line and is ideal for inflamed or sensitive
gums.

@ Orthodontic Brush

Special "V" shaped bristles remove plaque around wires, braces,
and teeth.

© Gum Stimulator

Recommended by dentists to help clean, stimulate, and
massage gums.
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Mouth Rinse*

Toothpaste & Mouth Rinse

Four new Oral-B® Stages® toothpastes complement the new Oral-
B® Stages® toothbrush line. Kids will want to brush with Oral-B®
Stages® saccharin-free, anticavity, fluoride toothpaste, featuring
their favorite characters.

Product Features

+ For younger children, Mickey Mouse and friends or Winnie the
Pooh and friends fluoride toothpaste is available in a mild, fruity
bubblegum flavor

+ Older children can choose from either Buzz Lightyear (Galaxy
Fruit Blast flavor) or the Disney Princesses (Princess Pink
Bubblegum flavor)

+ Unique dispensing method lets kids squeeze fun shapes

+ Effective cavity protection in a kid-tested, mild formula gel

©Disney/Pixar
* product catalog valid for NA only IsneyFix
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Find It

This tool allows you to quickly
navigate the dental hygiene products
and oral care information on this site
through a series of menus. First,
choose to search for either a product
or for general oral care information.
Then continue selecting your criteria
from the choices that appear. Once
you've found the product or area you
want to know more about, you will be
taken directly to that page for more
details.

+ Compa O -B
PowerProducts

| + Compare Oral-B
Manusl Toothbrushes
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- What'’s New in Products
What's New
Power Products
; ; ; « Oral-B ProfessionalCare 7000 Series

This section will grow and change to « Oral-B® CROSSACTION® POWER

include new information about Oral-

B.com as it becomes available. It will Manual Toothbrushes

be updated frequently, highlighting « Oral-B CrossAction® Vitalizer™

new products, press releases, and

new Learning Center areas. What's New in the Learning Center

Now you can explore the all-new Learning Center, inciuding frequently asked questions, a
glossary and other specific information for adults, kids and teens, and teachers. Visit this section
to view or download information on oral hygiene, tips to promote better oral health, flossing, oral
care during pregnancy, orthodontics and more. The new teaching tools section offers guality
lesson plans and teaching aids to help teachers promote good oral health.

What's New on this Site
The new "Contact Us" capability will allow you to quickly and easily get answers to your questions
or email us directly with any questions or comments.

A new "Where to Buy" section helps you quickly see where our products are sold or conveniently
purchase our products online with direct links to accounts.

If either German or Spanish is your preferred language, go to International Sites to visit either
version.

What's New in the Press Room

Oral-B is part of The Gillette Company. For any Oral-B press information, please visit The Gilletie
Company Pressroom for Oral Care.
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Learning Center

Good oral care habits are essential to
the lifelong health of your teeth and
gums. And educating yourself and your
children will help you to better
understand and follow the
recommendations of your dentist and
hygienist.

© Daily Oral Care

Get useful tips on improving your daily brushing and flossing
routine.

; ) © Children's Oral Care

Get helpful advice on keeping your child’s teeth and gums
healthy during each stage of their development.

Just follow this self-help guide for
information on caring for your teeth and
gums. Or use our Find It tool to search
for particular topics that interest you.

© Special Conditions

Check out this section for help and advice on a variety of oral
health topics, including tooth whitening and orthodontics.

© Teaching Tools {for Teachers)

Quality lesson pians and teaching aids from Oral-B to help
teachers promote good oral health care habits to last a lifetime.

<% Have a guastion? See if it's

in our Saction

TUTREEYY © Glossary

case, 33‘ h}' ; | Check our glossary for definitions of a wide range of oral care

terms.
¥ -
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r
Dental What's New Order Samples &
Professionals Learn about the newest Oral-B Patient Ed.

This section was created to

provide you with simple tools to
find information about Oral-B
products for your patients and

your practice. You'li find a

description of every product and
an opportunity to request free
product samples. You can search
through an expanding database of
clinical research related to our top-
performing products, find advice
and tips for your patients, and

patient education handouts.

So

take a look around. We hope you
find this information valuable.

products, read the latest press
releases, and find other
important information.

Research

Search this database of clinical
studies and abstracts about our
products. You can search by
author, product name, research
topic, date or journal publication.

Products

View detailed product information
about our in-office and home oral
care products.

Order free professional trial
samples so you can evaluate our
latest products. Or order free
patient education displays and
brochures for your office,
including coupons for your

patients.

‘US Professionals only.

©
Guaranteed Savings Plan

Make ordering premium oral care
products easy by signing up for
the Oral-B Guaranteed Savings
Plan.”

"US Professionals only.

Resources

You'll find downloadable patient
education handouts, a
convention calendar, continuing
education courses and a guide to
finding the appropriate Oral-B
products for your individual
patients' needs.
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\ Where to Buy y
In the U.S.

Oral-B products are also sold at stores everywhere.

Find a selection of our popular oral care products online at:

theEssentials Oral8

Sponsored by

amazoncom. CVS.com
©drugstorecom. D duanereade

For Subscription and Replacement Brushheads go to:

the Essentiﬁ{rﬁm .

< Visit the Braun.com SERVICE CENTER for Information
on servicing your Oral-B product.
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© Contact Us

if you have questions that were not answered in our FAQ section, you can
contact us by mail, telephone, or e-mail.

© Where to Buy

Find out where to buy Oral-B products.

© Employment

Apply for a position at The Gillette Company online.

©Press

Visit the Oral Care Press Room at www.GilletteNews.com/oralcare to find the
latest news about Oral-B products. The press room is continually updated with
the latest press releases, product images, and other news, so please keep
checking back.

O FAQ

This section contains quick answers to some of the most frequently asked
questions.
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Overview

The Oral-B brands have helped The Gillette Company become the worldwide leader in both the manual
and power toothbrush markets. The Orai-B brand is the leader in the $4.5-billion toothbrush category,
marketing toothbrushes for children and adults as well as interdental products such as dental floss. The
Oral-B brand includes power toothbrushes for adults and children, as well as interdental products such
as irrigators and oral care centers.

Oral-B toothbrushes, the foundation and largest category of The Gillette Company's thriving oral care
business, are used by more dentists and consumers than any other brand in the U.S. and in many
international markets.

The Gillette Company, headquartered in Boston, Massachusetts, is the world leader in male grooming,
a category including blades, razors, and shaving preparations. Gillette also holds the number-one
position worldwide in selected female grooming products, such as wet shaving and hair epilation
devices. In addition, the Gillette Company is the world leader in alkaline batteries.

For more information about Gillette, visit www.gillette.com, where you will also find Gillette investor
information.

ém

Gillstte
Comparny

If you have questidns about Oral-B products, e-mail us or contact us:

By phone:

Please direct all customer service requests to one of our toli-free numbers:
For Consumers: 1-800-566-7252

For Dental Professionals: 1-800-446-7252

By mail:

Oral-B Consumer Services

1 Gillette Park

South Boston, MA 02127-1096
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FIRST LOOK
A Little
Brush,
Reborn

- By CHEE PEARLMAN

KRONBERG, Germany
AY goodbye to a product that
Sls so familiar you probably
don't know it’s a classic. Say
turewell to a design that has re-
mained on the market longer than
any other product of its type. While,
you’re at it, bid adieu to an era that
rewarded austere design on the
drugstore shelf. -

The original Oral B Indicator
toothbrush, one of the last great
mass-market product designs, is be-
ing retired in faver of a younger,
more curvaceous model.

Bruun, the i{iber-modernist Ger-
man appliance maker, developed the
original Oral B iIndicator in the late
1980's. (Both the Ora! B company
and Braun are owned by Gillette.) In

A classic product
design goes
curvaceous.

keeping with the rigorous Braun aes-
thetic applied to everyday objects
like travel alarm clocks and coffee
pots by the company’s design direc-
tor, Dieter Rams, the Indicator wasa
minimalist piece of hand-held archi-
tecture that was mission-specific.

In this humble tool, every angle
and rib was accounted for, each
isting for the sole purpose of my
vering a small brush around”your
every tooth. The brush is cnlleq
lndlcpwr ‘because 1 blue . bris!
_tum h hen 1t peeds’ replac
", 1n fFebruary 2001,

Frankfurt suburb where
Braun-is based, ils design studios
were asked 1o update the original
Indicatpr ~— without. changing.the |
name or the distinctive bristles .
an era that favors complexity in
erything - from. ;technology-laden
sneakers to coffee’ bars with dizzying
selections,’ *"The new ope, with its big,".

look, versus the orlglnal s Jean Har-
low look — streamlined,” said Don-

Continuedon Page 4
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ghting off éompetiﬁon ori. drugltore shelves.
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]oy Rides (and Hayr1de$) for Weekend Fafmers

By RALPH GARDNER JR.

GHENT, N.Y.

HE aspect of the landscape that was most commented

* upon at a party this summer at Bob Peduzzl’s weekend
home here wasn't the recently installed Stonehenge-size

bouiders in the field. Nor was it the surly plastic coyote

_standing guard over the perénnial garden, or even the view of

the Catskill Mountains. What caught the guests' attention and
stood like a piece of lawn sculpture not 10 feet from where
they sipped Seyval blanc from the private Peduzzi vineyard
was Mr. Peduzzi’s new John Deere Gator.

Forget about golf carts, all-terrain vehicles, horses, trac-
tors or-any-other mode of Lransportation that once sufficed to
get the lord or lady around the manor. Come to think of it,
forget about walking, t00. The Gator, a cross between an
A.T.V. and a pickup truck, but no louder than a riding mower,
has become the backyard estate wagon for the homegwner

‘Rebecca Cooney for The New York Times
FLOOR 17 Andrew Finkelstein and friends ride in his
Gator, a dish

y for recr | farmers.

whose property encompasses {wo ZIP ‘codes, and even those
who like to' make believe it does.

“When 1 started doing work upstate about 10 years ago, a -

guy would gel a tractor no matter what, and he'd start pulling
trees down,” said Margie Ruddick, a. landscape designer in
Philadelphia. *'Instead of {ootball widows, :here’d be tractor
widows. Now it's Gators.”

Mr. Peduzzi isn't alone In his: nﬂecﬂnn for the vehicle.
Other "lifestyle farmers,” as they are called, who own Gators

include Jimmy Buffett and Madonna, thoush she bought ohe:
‘not for herse!f but for her father, .

The.country’s most famous Gat.or uwner is George W.
Bush, who planned to use one of his green machinés — he owns
several, sald Ken Golden, a John Deere spokesman — to show
President Viadimir Putin of Russia around his 1.600-acre
ranch in Crawford, Tex., during a visit last November. “They
are a little more compasslnnnte than some horses,” Mr. Bush
said at the time. Rain forced them to use a pickup truck

Continued on Page 7
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imagine ill-planned urban
growth ruining a forest

where he likes to hike.

HAT ABOUT

the rest of

America, de-

nied the bil-
Tion-dollar fortunes but rid-
ing comfortably in technol-
ogy's lee through a decade
of full employment and
growing 401(k)'s? We're dif-
ferent from the tech elite, as
long as we operate in the
realm where money is still
real rather than symbolic.
Perhaps the very reality of
money exphins one journal-
istic oddiry: T found it far
casier to get people worth
$100 million to talk about
their wealth than the typical
lawyer, consulant or re-
cently promoted corporate
manager. Professional mod-
els can ralk with detachment
about their beauty, because
it’s an established, independ-
ent entity — like fortunes
for the newly wealthy, and
unlike economic standing
for most of us.

Compared with the soft-
ware elite, the professional-
class American finds it easier
to imagine financial ruin.
Compared with mhml:ﬁ
employees,  people
work in almost any other in-
dustry are brought into clos-
er day-by-day contact with
the ongoing tangles of
black-white racial issues.
And compared with the
CEO’s who swart high-
tech companies and the
clever programmers and de-
e of comparle el
icans o intellec-
tual power outside the in-

spend more tme
thinking about public policy
issues (which would not be
hard, since the standard tech
official spends almost none).

But there is a grear similarity .

between the view from the
top and the view from the

nexc few uers: the increasing
haziness and “Oh, yes. now
that you remind me” nature
of the view of the poor.

In part this is a matcer of
simple party politics. “Dur-
ing ‘the Reagan years, at
least you had an opposition
party to draw attention to
poverty,” says Arianna
Huffington, the syndicated
colummst. “Because there
has been a Democrat in the
White House who is sup-
posed to care about their is-
sue, a lot of people on the
Left have lost their voices.”

Jamie S. Gorelick, vice
chairman of Fannie Mae,
notes an encouraging rise in
volunteer social service but
says, "I have a pessimistic
view, we're not talking
about poverty as much as
we should be and we don’t
have the degree of public ef-
fort that we should have.”

And Bill Shore, executive
director of Share Our
Strength, which works to
fight hunger and poverty,
echoes those thoughts: “In
a perverse way prosperity
hides poverty,” he says.
“During a recession or hard
economic times, you'll read
lots of stories about people
out of work or homeless
people. During a boom it
seems unimaginable even if
it’s going on. Society at
large is so consumed with
how wealthy it is becoming
that it leaves little mind
share for anything else. ”

To an even larger extent, it
reflects either the fatigue or
the maturation of thinking
about policy. “Since so
many le have been ab-
o in the work force,
the ones that haven’t are rel-
atively worse off,” says
Frank Raines of Fannie
Mae. “A lot of the people
who are not ‘in’ yet are hav-
ing trouble dealing with so-
ciety. You've got people in
very rural areas, Indian res-
ervations, central cities, who
have almost no contact with
the mainstream society.
They don't know what the
rules of the game are, how
you interview, how you go
about seeking a job, what
you do if you're late. There’s

a huge socialization need to
bring people into contact
with the rest of the world.”

Steven Rattner, a former
deputy chairman at Lazard
Fréres and a prominent sup-
porter of Al Gore, says:
*The people I talk with —
well, 1 guess I wish they
thought and talked about it
more than they do.” But
like most other people
thinking and talking about
the issue, he suggests that
the only available remedies
are indirect and long-term.
“The one thing I'm sure of
is that the way to solve the
problem is not by taxes.
First you understand the
problem, which is a shift in
the demand for labor. There
have been huge increases in
the demand for ‘skilled la-
bor, so wages have gone up,
and falling demand for un-
skilled labor, so wages have
gone down. Once you agree
that that’s the main prob-
lem, then the solution be-
comes fairly obvious: you
have to train people to com-
pete for better jobs, which
will also reduce the supply
of unskilled workers and
force up wages at McDon-
ald’s.”

And there is also the dis-
tance caused by politics in
the deepest sense. “There is
a historical puzzle to work
out,” says Michael Sandel, a
professor of government at
Harvard. “Today’s accumu-
lation of enormous wealth is
u since the last
Gilded Age. But the Gilded
Age of a century ago
brought in its wake a wave
of progressive reform and
public investment — in
parks, libearies, schools, and
municipal projects. Today's
gilded age, by contrase, has-
n't generated any -
ble resolve to ease the effects
of inequality by swengthen-
ing public institutions.”

Underneath all the inci-

dental explanations, Sandel .

says, lay a shift in the con-
ception of what a “nation”
was and what might hold a
national community to-
gether. “If you look back to
the Progressive Era,” he
says, all of those public un-

dertakings were consciously
part of nation building.
*“Teddy Roosevelt spoke of
a new nationalism. Govern-
ment undertook to regulate
big business and the effects
of great wealth, in the name
of the national interest
There were appeals to a
sense of national communi-
ty, and to the mutual re-
:E:nsibilities of citizens of
nation, that don’t seem

so readily available today.”
And the root of the dif-
ference may be, he suggests,
that the first Gilded Age at-
tended the growth of a na-
tional industrial base and
economy, whereas today’s
second wave largely reflects
the emergence of a global
economy with global mar-
kets. Its beneficiaries pay
less attention to national
borders when it comes to
exploring markets, and
seeking finance, and re-
cruiting workers — and
feeling connection to other
“citizens.” “There is some-
thing very abstract and dis-
tant about the dependencies

of the new econ
says. *This may h:
thing to do with
culty of summoni
icans to a sense o
community now.”
And there may
pler explanation
tional problems
thing when consi
stractly — “pove
equality,” “racisn
lems stated as if
debate topics. Th-
altogether differc
connected with b
ings — real or ficti
Joad. Rosa Parks.
irls blown up in
church in
faces and families
ert Kennedy disc
Appalachia in the
that Michael H
Robert Coles and
the era depicted in
These days, “t
are like “the Rw:
problem without
face. I never knew
of the Russian v
the cleaning crev
want 1o ask.®
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foxglove . . . lordliest of all, the big furry bees
the cool speckled recesses of mauve and whit
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chip
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51" Door fasteners
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an unhappy
Valentine
deliverer?

56 SASE, e.g.

57 Navel formation

58 Form-related

59 Penta- plus three
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there!”

61 Pre-weekend
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64 Bit attachment :
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67 Walk in the park
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77 Home for Big Bird

79 “A hkely storyl'

80 Bitter-ender

84 Tang Dynasty :
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97 Cave
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99 Be happy
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102 Comp claim from
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worker?

105 Snobs

106 Toothbrush brand
07 Marlo Thomas v

book “__ Be
- You and Me”
108 Takes a rest
109 It talks
110 Gorilla researcher
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Down

1 Folgers rival

2 Puffed

3 Riddle question

4 Boxer's paws

5 Islamic prince

6 Ginza gelt

7 One of the black

keys

Join forces

Dumpsters, e.g.

10 “Se...?"

11 “You betcha!”

12 Weak

13 Metaphor for
debt

14 Perfectly

15 NBC show since
1975

16 ‘Comp claim from
a none-too-swift
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O
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' 'Another Hero™"

21 ___.canof
worms

23! Test pilot’s attire

27 Pickett's'men

30 Long-faced

31 Whine.

32 Incite
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35 W.C. Fields
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36 “It didn’t hurt

a bit!”
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70
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80
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Make an offer
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Schlocky film . -
1967 Paul -
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Gulf of Salero
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perhaps

common letter-
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Go a bout
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Pool marking
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Mitsubishi sedin
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Declaration fmm:
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32-man game
Improvise tunes
Passes

Auto parts
Collinsworth-of
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Web address pan e
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see the online Journal at WSJ.com.
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