
Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1960 (Rev 10/2011)

OMB No. 0651-0050 (Exp 07/31/2017)

Request for Reconsideration after Final Action

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 86644330

LAW OFFICE ASSIGNED LAW OFFICE 111

MARK SECTION

MARK https://tmng-al.uspto.gov/resting2/api/img/86644330/large

LITERAL ELEMENT DELANO

STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

MARK STATEMENT
The mark consists of standard characters, without claim to any particular font style,
size or color.

ARGUMENT(S)

Please see the actual argument text attached within the Evidence section.

EVIDENCE SECTION

        EVIDENCE FILE NAME(S)

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._RFR_-_DELANO_-_Final.pdf

       CONVERTED PDF FILE(S)
       (14 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0002.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0003.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0004.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0005.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0006.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0007.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0008.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0009.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0010.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0011.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0012.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0013.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0014.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0015.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_A_-_Final.pdf

       CONVERTED PDF FILE(S)
       (3 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0016.JPG

../evi_389416710-20170426122820893551_._RFR_-_DELANO_-_Final.pdf
../RFR0002.JPG
../RFR0003.JPG
../RFR0004.JPG
../RFR0005.JPG
../RFR0006.JPG
../RFR0007.JPG
../RFR0008.JPG
../RFR0009.JPG
../RFR0010.JPG
../RFR0011.JPG
../RFR0012.JPG
../RFR0013.JPG
../RFR0014.JPG
../RFR0015.JPG
../evi_389416710-20170426122820893551_._Exhibit_A_-_Final.pdf
../RFR0016.JPG


        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0017.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0018.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_B_-_Final.pdf

       CONVERTED PDF FILE(S)
       (17 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0019.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0020.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0021.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0022.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0023.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0024.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0025.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0026.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0027.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0028.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0029.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0030.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0031.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0032.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0033.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0034.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0035.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_C_-_Final.pdf

       CONVERTED PDF FILE(S)
       (10 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0036.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0037.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0038.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0039.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0040.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0041.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0042.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0043.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0044.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0045.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_D_-_Final.pdf

       CONVERTED PDF FILE(S)
       (6 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0046.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0047.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0048.JPG

../RFR0017.JPG
../RFR0018.JPG
../evi_389416710-20170426122820893551_._Exhibit_B_-_Final.pdf
../RFR0019.JPG
../RFR0020.JPG
../RFR0021.JPG
../RFR0022.JPG
../RFR0023.JPG
../RFR0024.JPG
../RFR0025.JPG
../RFR0026.JPG
../RFR0027.JPG
../RFR0028.JPG
../RFR0029.JPG
../RFR0030.JPG
../RFR0031.JPG
../RFR0032.JPG
../RFR0033.JPG
../RFR0034.JPG
../RFR0035.JPG
../evi_389416710-20170426122820893551_._Exhibit_C_-_Final.pdf
../RFR0036.JPG
../RFR0037.JPG
../RFR0038.JPG
../RFR0039.JPG
../RFR0040.JPG
../RFR0041.JPG
../RFR0042.JPG
../RFR0043.JPG
../RFR0044.JPG
../RFR0045.JPG
../evi_389416710-20170426122820893551_._Exhibit_D_-_Final.pdf
../RFR0046.JPG
../RFR0047.JPG
../RFR0048.JPG


        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0049.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0050.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0051.JPG

       ORIGINAL PDF FILE
evi_389416710-20170426122820893551_._Exhibit_E_-
_Final_without_Exhibit_A1-A42_of_the_Decl.pdf

       CONVERTED PDF FILE(S)
       (4 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0052.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0053.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0054.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0055.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A1.pdf

       CONVERTED PDF FILE(S)
       (4 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0056.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0057.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0058.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0059.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A2.pdf

       CONVERTED PDF FILE(S)
       (6 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0060.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0061.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0062.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0063.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0064.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0065.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A3.pdf

       CONVERTED PDF FILE(S)
       (36 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0066.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0067.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0068.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0069.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0070.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0071.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0072.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0073.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0074.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0075.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0076.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0077.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0078.JPG

../RFR0049.JPG
../RFR0050.JPG
../RFR0051.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Final_without_Exhibit_A1-A42_of_the_Decl.pdf
../evi_389416710-20170426122820893551_._Exhibit_E_-_Final_without_Exhibit_A1-A42_of_the_Decl.pdf
../RFR0052.JPG
../RFR0053.JPG
../RFR0054.JPG
../RFR0055.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A1.pdf
../RFR0056.JPG
../RFR0057.JPG
../RFR0058.JPG
../RFR0059.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A2.pdf
../RFR0060.JPG
../RFR0061.JPG
../RFR0062.JPG
../RFR0063.JPG
../RFR0064.JPG
../RFR0065.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A3.pdf
../RFR0066.JPG
../RFR0067.JPG
../RFR0068.JPG
../RFR0069.JPG
../RFR0070.JPG
../RFR0071.JPG
../RFR0072.JPG
../RFR0073.JPG
../RFR0074.JPG
../RFR0075.JPG
../RFR0076.JPG
../RFR0077.JPG
../RFR0078.JPG


        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0079.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0080.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0081.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0082.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0083.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0084.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0085.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0086.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0087.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0088.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0089.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0090.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0091.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0092.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0093.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0094.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0095.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0096.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0097.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0098.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0099.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0100.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0101.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A4.pdf

       CONVERTED PDF FILE(S)
       (3 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0102.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0103.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0104.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A5.pdf

       CONVERTED PDF FILE(S)
       (5 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0105.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0106.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0107.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0108.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0109.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A6.pdf

       CONVERTED PDF FILE(S)
       (15 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0110.JPG

../RFR0079.JPG
../RFR0080.JPG
../RFR0081.JPG
../RFR0082.JPG
../RFR0083.JPG
../RFR0084.JPG
../RFR0085.JPG
../RFR0086.JPG
../RFR0087.JPG
../RFR0088.JPG
../RFR0089.JPG
../RFR0090.JPG
../RFR0091.JPG
../RFR0092.JPG
../RFR0093.JPG
../RFR0094.JPG
../RFR0095.JPG
../RFR0096.JPG
../RFR0097.JPG
../RFR0098.JPG
../RFR0099.JPG
../RFR0100.JPG
../RFR0101.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A4.pdf
../RFR0102.JPG
../RFR0103.JPG
../RFR0104.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A5.pdf
../RFR0105.JPG
../RFR0106.JPG
../RFR0107.JPG
../RFR0108.JPG
../RFR0109.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A6.pdf
../RFR0110.JPG


        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0111.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0112.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0113.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0114.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0115.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0116.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0117.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0118.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0119.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0120.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0121.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0122.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0123.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0124.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A7.pdf

       CONVERTED PDF FILE(S)
       (4 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0125.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0126.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0127.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0128.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A8.pdf

       CONVERTED PDF FILE(S)
       (5 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0129.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0130.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0131.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0132.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0133.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A9.pdf

       CONVERTED PDF FILE(S)
       (8 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0134.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0135.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0136.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0137.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0138.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0139.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0140.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0141.JPG

       ORIGINAL PDF FILE evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A10.pdf

../RFR0111.JPG
../RFR0112.JPG
../RFR0113.JPG
../RFR0114.JPG
../RFR0115.JPG
../RFR0116.JPG
../RFR0117.JPG
../RFR0118.JPG
../RFR0119.JPG
../RFR0120.JPG
../RFR0121.JPG
../RFR0122.JPG
../RFR0123.JPG
../RFR0124.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A7.pdf
../RFR0125.JPG
../RFR0126.JPG
../RFR0127.JPG
../RFR0128.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A8.pdf
../RFR0129.JPG
../RFR0130.JPG
../RFR0131.JPG
../RFR0132.JPG
../RFR0133.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A9.pdf
../RFR0134.JPG
../RFR0135.JPG
../RFR0136.JPG
../RFR0137.JPG
../RFR0138.JPG
../RFR0139.JPG
../RFR0140.JPG
../RFR0141.JPG
../evi_389416710-20170426122820893551_._Exhibit_E_-_Exhibit_A_-_A10.pdf


       CONVERTED PDF FILE(S)
       (10 pages)

\\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0142.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0143.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0144.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0145.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0146.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0147.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0148.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0149.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\866\443\86644330\xml6\RFR0150.JPG
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Signatory's Position: Attorney for Applicant

Signatory's Phone Number: 212 - 326 0831

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the highest court of a U.S. state, which
includes the District of Columbia, Puerto Rico, and other federal territories and possessions; and he/she is currently the owner's/holder's attorney
or an associate thereof; and to the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian attorney/agent
not currently associated with his/her company/firm previously represented the owner/holder in this matter: (1) the owner/holder has filed or is
concurrently filing a signed revocation of or substitute power of attorney with the USPTO; (2) the USPTO has granted the request of the prior
representative to withdraw; (3) the owner/holder has filed a power of attorney appointing him/her in this matter; or (4) the owner's/holder's
appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing him/her as an associate attorney in this matter.

The applicant is filing a Notice of Appeal in conjunction with this Request for Reconsideration.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

In re Application for: 

Morgans Group LLC Examining Attorney: 
Margery A. Tierney 

Appl. Ser. No. 86/644,330 
Law Office: 111 

Filed: May 28, 20 15 

Fo r the Mark: DELANO in c l. 36 

REQUEST FOR RECONSIDERATION 

Commissio ner for Trademarks 
P.O. Box 1451 
Alexandria, VA 22313-1451 
Attn: Margery A. Tierney, Esq. 
Examining Attorney, Law Office 111 

Dear Ms. Tierney: 

This communication (hereinafter, the "Request for Reconsideration") is responsive 

to the outstanding Office Action mailed on October 26, 2016 (hereinafter, the "Final Office 

Action"). Applicant, Morgans Group LLC (hereinafter, "Applicant") has filed a Notice of Appeal 

of the Examining Attorney' s refusal to register simultaneously with the filing of this Request fo r 

Reconsideration. 

Applicant respectfully requests reconsideration of the above-referenced app lication 

(hereinafter, "Application ") in view of the following Remarks hereby submitted. 
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REMARKS 

The Examining Attorney had initially denied registration of the above-referenced 

mark under Trademark Act Section 2(e)(4), 15 U.S.C. Section I 052(e)(4) alleging that Applicant' s 

mark DELANO (hereinafter, the "Mark") is primarily mere ly a surname (here inafter, the 

"Refu sal"). 

As a means of overcoming the Refusal, the Examiner suggested that Applicant seek 

registration under Trademark Act Section §2(f), 15 U.S .C. § I 052(t) based upon "acquired 

distinctiveness" given that Applicant' s Mark "has been used in commerce for a significant amount 

of time" (hereinafter, the "§2(t) C laim"). 

In response, Applicant c laimed "acquired distinctiveness" as to both c lasses 36 and 

43. Thereafter , the Examining Attorney accepted the §2(t) C laim with respect to class 43 only but 

rejected the c laim as it relates to class 36. Consequently, pursuant to the Final Office Action, the 

Examining Attorney maintained the Refusal as it re lates to c lass 36. 

Subsequently on April 5, 20 17, Applicant filed a Request To Divide (here inafter, 

the "Divisional Request") in connection with the Application which is pending review by the U.S . 

Patent and Trademark Office (hereinafter, the "USPTO"). Accordingly, once the USPTO 

processes Applicant 's Divisio nal Request such that the class 43 po1tion of the instant Application 

is carved out and placed into a newly created child application (here inafter "Child Application"), 

Applicant respectfully requests that the C hild Application be approved for publication considering 

that the Refusal was restricted to c lass 36 only. 

In an effort to overcome the Refusal raised 111 the initial Office Action dated 

September 9, 2015 and maintained in the second Office Action dated April 14, 20 16, Applicant 

c laimed "acquired distinctiveness" as to the intent-to-use services in c lass 36, namely "real estate 
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management services; real estate listing services ; real estate leasing services; real estate brokerage 

services". The §2(t) C laim is based upon Applicant' s ownership of prior Registration Nos. 

2, 115,849 and 3,891 ,645 for the Mark and Applicant's longstanding use of the Mark since at least 

1948 in connection with hotel services in class 43. Pursuant to T.M.E.P. Section 121 2.09, 

Applicant be lieves that the "acquired distinctiveness" created from its prior registrations and 

longstanding use of the Mark for hotel services, et al. transfers to "real estate management services; 

rea l estate li sting services; real estate leas ing services; real estate brokerage services" in c lass 36. 

In support of the afore mentioned c laim, Applicant submitted ample evidence 

sufficient to show a relationship between the hotel services in connection with which the Mark has 

acquired distinctiveness and the intent-to-use class 36 real estate services and on that basis, 

be lieves that the historical "distinctiveness" garnered in respect of its class 43 hotel services wou Id 

effectively transfer to the real estate services in the Application upon the commencement of use. 

The evidence consisted of copies of numerous USPTO registrations for marks used in interstate 

commerce covering both real estate services in c lass 36 and various hotel services in c lass 43, a 

declaration executed by Applicant' s CFO describing the practice of companies which regularly 

provide hotel, bar and restaurant services and real estate management services, listing services, 

leasing services and brokerage services, a ll under the same brand, as well as articles showing that 

companies operating a hotel also offer residential real estate services. 

Notwithstanding all of the evidence submitted by Applicant to date, the Examining 

Attorney has maintained the Refusa l with respect to c lass 36. 

Applicant hereby requests reconsideration of the Application because: ( 1) proper 

app lication of In re Etablissements Darty et Fils 1 to the facts at hand inevitably leads to the 

1 759 F.2d 15, 225 U.S.P.Q. (BNA) 652 (Fed. Cir. 1985). 
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conclusio n that DELANO is not primarily mere ly a surname; (2) in the event the Examiner sustains 

the finding tha t the Mark is "primarily mere ly a surname", registration on the Principal Register is 

sti II justified because the d istinctiveness created in the Mark with respect to c lass 43 hote l services 

w ill transfer to the real estate services in the Application upon the commencement of use, as 

demo nstrated by the previous evidence, together w ith the additiona l evidence that App licant has 

now submitted in suppo1t of the instant Request for Reconsideration (co llective ly, the "2(t) 

Evidence"); and (3) in the a lternative, App licant hereby amends the Application as it re lates to 

c lass 36 only, to seek registration on the Supple mental Register, but only in the event the E xaminer 

finds the collective 2(t) Evidence submitted in connection with the instant Request fo r 

Reconsideratio n to be insuffic ient. 

1. THE USPTO HAS NOT MET ITS BURDEN IN ESTABLISHING A PRIMA 
F ACIE CASE THAT APPLICANT'S MARK, DELANO, IS PRIMARILY 
MERELY A SURNAME. 

A. Rare Surname. 

A term is primarily mere ly a surname if its primary significance to the purchasing 

public is that o f a surname. In re Hutchinson Techno logy, Inc. , 852 F.2d 552, 7 U.S.P.Q.2d (BNA) 

1490 (Fed. Cir. 1988); In re lndustrie Pire lli, 9 U .S.P.Q.2d (BNA) 1564 (T.T. A.B. 1988). In certain 

instances, however, a word will have o ther meanings in addition to being a purpo rted surname. In 

such cases, the question of whether a mark is primarily mere ly a surname can only be made on a 

case-by-case basis, as stated by the Federal Circuit Court of Appeals. In re Etablissements Darty 

et Fils, 759 F.2d 15, 16, 225 U. S.P.Q. (BNA) 652, 653 (Fed. Cir. 1985). 

Moreover, it is well settled that the initial burden fa lls o n the Examining Atto rney 

to establish a prima facie case that a term is primarily mere ly a surname. In re Etablissements 

Darty et Fils, 759 F.2d at 17. In the event that the Examining Atto rney establishes a primafacie 
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case, the burden shifts to Applicant to rebut the showing made by the Examining Atto rney. In re 

Harri s-Intertype Corp., 51 8 F.2d 629, 186 U.S.P.Q. (BNA) 238, 239-40 (C.C.P.A. 1975). 

In the case at hand, the Examining Atto rney has refused registration of Applicant's 

Mark contending that "[t]he primary significance of the [M]ark to the purchasing publjc" is that 

of a surname. In support of the initial rejectio n, the Examining Atto rney has submitted evidence 

obtained from the Lexis Research Database and Ancestry.com purporting to show that the primary 

sig nificance of DELANO is that of a surname. The Examining Attorney fu rther stated that " [t]his 

evidence shows the applied-for [M]ark appearing over 500 times as a surname in a nationwide 

te lephone directory of names". 

Applicant respectfully submits that the evidence proffered by the Examiner does 

not amount to an " unusua lly large number" of surnames such that a prima f acie case has been 

established. In re Harris-Intertype Corp., 5 18 F.2d 629, 186 USPQ 238 (C.C.P.A. 1975). More 

specifically, the Examining Attorney c la ims that there are over 500 listing for the name DELANO 

in the entire population o f the United States. While this number, at first blush, may appear 

sig nificant, such is not the case upon reflection of the total U.S . population which now stands at 

324 ,92 1,039. [A print-out from the U.S. Census Bureau's home page reflecting this figure is 

a ttached hereto as Exhibit A]. In other words, the number of people having DELANO as a 

surname in the United States amounts to a mere 0.0015 % of the total U.S. population. 

Accord ing ly, less than one hundredth of one percent of the U.S. population use DELANO as a 

surname. 
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In light of the foregoing c ircumstances, Applicant respectfully submits that because 

of the miniscule number of people having DELANO as a surname, registration should not be 

refu sed o n the basis that the mark is primarily mere ly a surname. 

B. First o r Given Name. 

Furthermore, Applicant hereby submits that the evidence proffered by the 

Examining Attorney is insuffic ient to make a prima facie case under Section 2(e)(4) of the 

Trademark Act because DELANO is more significantly recognized as be ing a g iven name. 

The Examining Attorney previous ly opined that the evidence of record 

"establish[ es] the surname significance" of the Mark. App licant respectfully d isagrees. Applicant 

hereby attaches as Exhibit B excerpts from four different baby name publications, and two 

different baby name web sites in which DELANO is listed as a given name fo r boys. Moreover, 

a cursory internet search a lso uncovered the following famous individuals that have DELANO as 

a first o r given name. Wikipedia.org printouts for each of these individuals are attached herewith 

as Exhibit C. 

Franklin Delano Roosevelt - 32"ct President of the United States 

Delano Johnson - American football player 

Delano Lewis - American a ttorney, businessman and diplomat 

Delano Sam-Yorke - English footballer 

Delano Thomas - American indoor volleyball p layer 

Delano Williams - International sprinter, competing for Great Britain 

Consistent with the above, Applicant a lso hereby submits additional evidence, 

a ttached hereto as Exhibit D, obtained from a search conducted on the Internet wherein DELANO 
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is similarly identified as afirst name. 2 Given the sheer vo lume, Applicant has printed out the first 

one hundred (I 00) li stings of persons whose first name is De lano as a representative sampling. In 

view of the foregoing, it is unde niable that DELANO is a known first name and is therefore, not 

perceived by the purchasing pubEc as being primarily merely a surname. 

Accordingly, because the Lexis Research Database and Ancestry.com evidence 

proffered by the Examining Attorney are collective ly insuffic ient in establishing a primafacie case 

under Section 2(e)(4) of the Trademark Act, and because the legal principle upon which the 

Examining Attorney bases her rejection is unsound, Applicant respectfully contend s that the 

surname refu sa l is unwarranted. 

2. THE DISTINCTIVENESS CREA TED IN APPLICANT'S MARK IN 
RESPECT OF CLASS 43 SERVICES WILL TRANSFER TO CLASS 36 
UPON THE COMMENCEMENT OF USE. 

Alternatively, if the Examining Attorney maintains the Refu sal with respect to the 

class 36 services in the Application, Applicant believes it has met its evidentiary burden and 

submitted sufficient relevant evidence to demonstrate that the acquired distinctiveness previously 

established in the Mark with respec t to c lass 43 hote l services wi ll transfer to the c lass 36 real 

estate services set forth in the Application upon the commencement of use. 

T.M.E.P. Section 12 12.09 is c lear that an applicant must establish, through 

submission of relevant evidence rather than mere conjecture, a sufficient relationship between the 

services in connection w ith which the mark has acquired distinctiveness and the services recited 

in the intent-to -use application to warrant the conc lus ion that the previously created distinctiveness 

w ill transfer to the services in the application upon use. T.M.E.P. Section 12 12.09 provides: 

"Section 2(f), 15 U.S.C. § 1052(f), is limited by its terms to "a mark used by 
the applicant. " A claim of distinctiveness under §2(f) is normally not filed 

2 See www.dobsearch.com . 
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in a§ 1 (b) application before the applicant files an allegation of use, because 
a claim of acquired distinctiveness, by definition, requires prior use. 

However, an intent-to-use applicant who has used the mark on related goods or 

services may file a claim of acquired distinctiveness under §2(f) before filing an allegation of use, 

if the app licant can establish that, as a result of the applicant's use of the mark on other goods or 

services, the mark has become distinctive of the goods or services in the intent-to-use application, 

and that this previously created distinctiveness will transfer to the goods and services in the intent-

to-use application when use in commerce begins. In re Dial-A-Mattress Operating Corp., 240 F.3d 

1341 , 1347, 57 USPQ2d 1807, 1812 (Fed. Cir. 2001). 

The Trademark Trial and Appeal Board has set forth the requirements for showing 

that a mark in an intent-to-use application has acquired distinctiveness: 

The required showing is essentia lly two-fold. First, applicant must 
establish, through the appropriate submissio n, the acquired distinctiveness 
of the same mark in connection with specified other goods and/or services 
in connection with which the mark is in use in commerce. All of the rules 
and legal precedent pertaining to such a showing in a use-based app lication 
are equally app licable in this context.. .. Second, app licant must establish, 
through submission of relevant evidence rather than mere conjecture, a 
sufficient re lationship between the goods or services in connection with 
which the mark has acquired distinctiveness and the goods or services 
recited in the intent-to-use application to warrant the conclusion that the 
previously created distinctiveness will transfer to the goods or services in 
the app licatio n upon use. In re Rogers, 53 USPQ2d 174 1, 1744 (TTAB 
1999). 

To satisfy the first e lement, the applicant must establish acquired distinctiveness as 

to the other goods or services by appropriate evidence, such as ownership of an active prior 

registration for the same mark for sufficiently similar or re lated goods or services (see T.M.E.P. 

§§ 12 12.04- 1212.04(e)) , a prima facie showing of acquired distinctive ness based on five years ' 

use of the same mark with re lated goods or services (see T.M.E.P. §§ 12 12.05-12 12.05(d)), or 

actual evidence of acquired distinctiveness for the same mark with respect to the other goods or 
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services (see T.M.E.P. §§ 1212.06- l 212.06(e)(iv)). See In re Nielse n Bus. Media, Inc., 93 USPQ2d 

1545, 1547-48 (TTAB 20 I 0) (finding applicant failed to meet the first requirement, because the 

inte nt-to-use mark THE BOLL YWOOD REPORTER was not deemed to be the "same" mark as 

the previously registe red marks THE HOLLYWOOD REPORTER, 

THEHOLL YWOODREPORTER.COM, and THE HOLLYWOOD REPORTER STUDIO BLU

BOOK); In re Binion, 93 USPQ2d 1531 , 1539 (TTAB 2009) (finding applicant failed to meet the 

first requirement, because the intent-to-use marks BINION and BINTON'S were not deemed to be 

the "same" marks as the previously registered marks JACK BINION and JACK BINION' S). 

To satisfy the second element, applicant must show "the extent to which the goods 

or services in the inte nt-to-use application are re lated to the goods or services in connection with 

which the mark is distinctive, and tha t there is a strong likelihood that the mark' s established 

trademark function will transfer to the related goods or services when use in commerce occurs." 

In re Rogers, 53 USPQ2d at 1745. 

The Examining Attorney concedes that Applicant has satisfied the first requirement 

that the marks are the same. However, the Examining Attorney alleges that Applicant has not 

satisfied the requirement to show sufficient relatedness of the services. In other words, the 

Examining Attorney contends that Applicant has not shown that its prior registrations and the 

acquired distinctiveness established for Applicant's hotel services will transfer to "real estate 

management services; real estate listing services; real estate leasing services; real estate brokerage 

services" in connection with which Applicant intends to use. 

A. Third Party Registrations. 

To support Applicant's c laim that its real estate services are related to its hotel 

services, Applicant previously submitted TESS print-outs of approximately eighty (80) active 
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USPTO registratio ns for marks covering both real estate services in c lass 36 and various hotel 

services in c lass 43. However, the Examining Atto rney contended that while the subject 

registratio ns may serve to suggest that real estate re lated services and hotel re lated services may 

emanate from the same source, they purpo1tedly did not demonstrate that there is a strong 

like lihood of transfere nce from "hotel services" to "real estate management services; real estate 

listing services; real estate leasing services; real estate brokerage services" mainly because the 

registratio ns purportedly do not evidence the extent to which the marks are actually in use and 

whether consumers are aware of the marks. 

Applicant respectfully disagrees with the Examining Attorney's conclusion 

pertaining to the purported insufficiency of the third party registrations. When the USPTO assesses 

the likelihood of confusion between marks, it considers that goods and services covered by two 

marks need not be identical o r directly competitive to find a likelihood of confusion. They need 

o nly be re lated in some manner, o r the conditions surrounding their marketing be such, that they 

could be encountered by the same purchasers under circumstances that could give rise to the 

mistaken be lief that the goods come from a commo n source. See In re Martin ' s Famous Pastry 

Shoppe, Inc., 748 F.2d 1565, 223 USPQ 1289 (Fed. Cir. 1984); In re Corning G lass Works, 229 

USPQ 65 (TTAB 1985); In re Rexel Inc., 223 USPQ 830 (TT AB 1984); Guardian Products Co., 

Inc. v. Scott Paper Co., 200 USPQ 738 (TT AB 1978); In re International Te lephone & Te legraph 

Corp., 197 USPQ 9 10 (TT AB 1978). Third party registrations have probative value to the extent 

that they demonstrate the relatedness as between the goods and services. In re Infinity 

Broadcasting Corp. of Dallas, 60 USPQ2d 12 14, 12 18 (TTAB 2001 ), citing In re Albert Trostel & 

Sons Co., 29 USPQ2d 1783, 1785-86 (TT AB 1993); and In re Mucky Duck Mustard Co., Inc., 6 

USPQ2d 1467, 1470 at n.6 (TTAB 1988). App lying the aforementioned rational to the issue at 
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hand, the representative sampling of third-party registrations for marks used in interstate 

commerce covering both real estate services in c lass 36 and hote l services in class 43 amply 

showed that such services are in fact related and that the conditions surrounding their marketing 

are such that they would like ly be encountered by the same purchasers under c ircumstances that 

could give rise to the be lief that the services come from a common source. Therefore, the sheer 

vo lume of registrations submitted by Applicant has undeniable probative value to the extent that 

they demonstrate the re latedness between Applicant's ho te l services and its intended real estate 

services and that as a consequence, consumers recognize both types of services as orig inating from 

the same source. Such awareness by consumers guarantees a strong like lihood of transference of 

the distinctiveness acquired in Applicant' s Mark in connection with its hote l services to its intent

to-use related real estate services. 

B. Declarations. 

In connection with its previous response filed on October 6, 2016, Applicant a lso 

submitted the Declaration of Richard Szymanski, Chief Financia l Officer of Morgans Hote l Group. 

Co., the managing member of Morgans Group LLC. Mr. Szymanski's Declaration described the 

current practice of companies simultaneously providing hotel, bar and restaurant services and rea l 

estate management services, listing services, leasing services and brokerage services, a ll under the 

same brand identifier. The Examining Attorney found the statement unpersuasive "because it is 

merely a conclusory opinion about source recognitio n among re levant consumers, without any 

probative and corroborating evidence from consumers themselves" . For example, the Examining 

Attorney contended that hote l services are rendered to the ultimate consumers, while the real estate 

management services are rendered to the hote l owners. 
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Applicant respectfully disagrees with the Examining Attorney' s conclusion and in 

further support of its position, attaches hereto as Exhibit Ea supplementary declaration executed 

by Mr. Jorge Giannattasio, Chief Operating Officer of SBE ENT Holdings, LLC, the parent of 

Morgans Group LLC, which provides further insight and background information with respect to 

Applicant and its operations and regarding the hospitality industry at large. In sum, Mr. 

Giannattas io ' s testimony further underscores the strong like lihood of transference of the 

distinctiveness acquired in Applicant's Mark in connection with its hote l services to its intent-to

use real estate services. Specifically, Mr. Giannattasio states how commonp lace it is for a 

company to simultaneously provide hote l, bar and restaurant services, on the o ne hand, and 

real es tate re lated services, including real estate manageme nt services, listing services, leas ing 

services and brokerage services, on the other hand , all under the same brand and service mark. 

To support his statement, Mr. Giannattasio lists a representative sampling of twenty-nine 

different companies that provide both hotel and real estate services throughout the United 

States. Moreover, contrary to the Examining Attorney' s assertion, Mr. Giannattasio explains 

why both Applicant ' s hotel and real es tate services will naturally be rendered to the same 

ultimate consumers. For instance, the ultimate consumers who are targeted and become guests 

at DELANO hotels are similarly targeted by DELANO rea l estate services as prospective 

purchasers of DELANO branded res idences and condos. Indeed, as hote l guests, it is inevitable 

that such consumers will be exposed to DELANO real estate services g iven the c ircumstances 

surrounding the cross-promotion marke ting practices throughout DELANO branded properties 

and the anticipated c lose physical proximity of the DELANO branded hotels with DELANO 

branded condominiums. 
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C. Third Party Evidence of Use. 

Applicant a lso provided two (2) a ttic les to show that companies operate a hote l and 

a lso offer residential real estate services. The Examining Attorney rejected the ir probative value 

in showing a strong like lihood of transference of the distinctiveness acquired in Applicant's Mark 

in connectio n with its hotel services to its intent-to-use real estate services. 

Applicant hereby attaches as Exhibit F additional artic les detailing the history, 

development and the ongoing trend of the branded hotel and residence market since the 1980s. 

These artic les c learly show how a multitude of leading hotel operators have extended their brands 

to cover res idences and condos as well. This trend is recognized by consumers because the brands 

are used overwhe lming ly in marketing and promotional materia ls to sell and rent the condos and 

residences. These artic les are particularly persuasive in showing how consumers have come to 

recognize that hotels offer rea l estate management services, real estate listing services, real estate 

leasing services; or real estate brokerage services. 

In consideration of the fo regoing, it is se lf-evident that the public has been 

conditioned to recognize ho te l services and real estate services as inter woven and offered by a 

sing le source. According ly, in view of consumers ' substantial exposure to hotel operators which 

have routinely expanded their services to include "real estate manageme nt services; real estate 

listing services; real estate leasing services; real estate brokerage services", Applicant be lieves that 

transference of the distinctiveness acquired in Applicant's Mark in connection with its hotel 

services to its intent-to-use real estate services is not on ly like ly, but inevitable. 

3. AMENDMENT TO THE SUPPLEMENTAL REGISTER. 

In the event the Examining Attorney maintains the Refusal and continues to reject 

Applicant's §2(t) C laim as to class 36, only then does Applicant hereby request that the instant 
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Application as it re lates to class 36 only be amended to seek registration on the Supplemental 

Register. 

CONCLUSION 

Applicant believes that the Refusal is unwarranted as the present case clearly 

suggests itse lf as one in which the Trademark Trial and Appeal Board would either find that the 

Mark is not primarily merely a surname or alternatively that the §2(f) Claim should be accepted 

based upon a ll of the factors discussed here inabove. 

According ly, Applicant respectfully requests that such arguments be favorably 

considered and the Refusa l of the Examining Attorney be withdrawn, thereby allowing the subject 

Mark to pass to publication. 

Dated: April 26, 2017 
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DeJuan (American) 
a combination of the 
prefix De + Juan. See also 
Dajuan. 
l>ef•n, Dejon, Dejun, 
l>ew•n, DewMln, Dewon, 
Olpun, D'Ju•n, DuJuan, 
P'Won 

Dekel (Hebrew, Arabic)· 
palm tree, date tree. 

Del (English) a short form 
()f Delbert, Delvin, Delwin. 

Delaney (Irish) descendant 
of the challenger. 
Del•lne, Delainey, Delalny, 
l>elan, Delane, Del•nny, 
Delany 

~ Delano (French) nut tree. 
(Irish) dark. 
Delayno 

Delbert (English) bright as 
day. See also Dalbert. 
Bert, Del, Diibert 

Delfino (Latin) dolphin. 

Deli (Chinese) virtuous. 

Dell (Engljsh) small valley. 
A short form of Udelt 

Delling (Scandinavian) 
scintillating. 

Del1qar (~atin) sea. 
Dalmar, Dalmer, Delmer, 
Delmor, Delmore 

Delroy (French) belonging 
to the king. See also Elroy, 
Leroy. 
l?elray, Delree, Delrol 

Delsln (Native American) 
he is so. 
Delsy 

Delvin (English) proud 
friend; friend from the 
valley. 
Del, Delavan, Delvyn, 
Delwln 

Delwln (English) an alter
nate form of Delvin. 
Dalwln, Dalwyn, Del, 
Dellwln, Dellwyn, Delwyn, 
Delwynn 

Deman (Dutch} man. 

Demarco (Italian) 
a combination of the 
prefix De+ Marco. 
Damarco, D'Marco 

Demarcus (American) 
a combination of the 
prefix De + Marcus. 
Damarclus, Damarcus, 
Demarkes, Demarkls, 
Demarkus, D'Marcus 

Demario (Italian) 
a combination of the 
prefix De + Mario. 
Demarrelo, Demarrlo, r 
Demerrlo 

Dembe (Luganda) 
peaceful. 

.Damba 

Demetris (Greek) a short 
form of Demetrius. 
Demeatric, Demeatrlce, 
Demeatrls, Demetres, 
Demetress, Demetrk, 
Demetrice, Demetrlck, 
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D'Juan, DWon, DaJuan, Dawon, Dewaun, Dewan, 
Dujuan. 
DEKANAWIDA (Native American: Iroquois) Two rivers 
running. Variation: Deganawidah. 

1 DIKIL (Arabic) Palm tree. 
DIKER (Hebrew) To pierce. 
DILANIY (Irish) Child of a competitor. Variations: 
Delaine, Delainey, Delainy, Delone, Delany. 

~ DELANO (Irish) Block man; also could mean of the 
night. 
DELBIRT (English) Sunny day. Though Delbert seems 
a bit old-fashioned, singer Delbert McClinton and 
baseball player Del Unser keep this name in the 
public consciousness. 
DILIWIS (African-American) De+ Lewis. Variation: 
DLewis. 
DILL (English) Valley. Dell has been used both as a 
boys' and girls' name, though in this country it has 
appeared more as a female name, sometimes 
spelled with only one "I." Variation: Del. 
DILUMCiER {Scandinavian) Dayspring. 
DELMAR (Spanish) Oceanside. Variations: Delmer, 
Delmor, Delmore. 
DELON (African-American) Unknown definition. 
Variations: Dee/on, DeLon, DeLonn, Delonn, Dion, 
DLonn. 
DELROY (English) The king. 
DILSIM (Native American) He is so. Variation: Delsy. 
DILVIM (English) Good friend. Variations: Dalwin, 
Dalwyn, Delavan, Delevan, Delwyn, De/wynn. 
DEMA (Russian) Calm. 
DIMARCO (African-American) Demarco is a newly 
created name that literally means of Mark. 
Variations: D'Marcus, Damarcus, Demarcus, 
Demario, Demarkis, Demarkus. 
DIRMAS (Hebrew) A colleague of Paul. 

The lverythlns l1by N1111CS look 

DEMETRIUS (Greek) lover of the earth. ~~ 
Variations: Demeter, Demetre, ,l}I" 
Demetri, Demetrio, Demetris, · l..~ :& 

Demetrois, Dimetre, Dimitri, '-• · ). 
Dimitry, Dmitri, Dmitrios, Dmitry. - ( 
DEMOND (African-American) 
Of man. Newly created. 
DEMOS (Greek) People. 
DEMOTHI (Native 
American) Talks while 
walking. 
DEMPSEY (Irish) Proud. 
DiMPsrD {English) Judge.· 
DEMIY (Scandinavian) Denmark village. Variations: 
Donby, Denbey. 
DIMIU (African-American) Unknown definition. 
DINHAM {English) Town in a dell. 
DENHOLM (Scottish) Village in Scotland. 
DINIZ (Turkish) Ocean that flows. 
DIMLIY (English) Meadow near a valley. Variations: 

. Denlie, Denty. 
DEMMAN (English) Dweller of a valtey . 
. DENNIS (Greek) One who follows Dionysius, the Greek 
god of wine. Denis is also the patron saint of France. 
Dennis the Menace is undoubtedly the most famous 
Dennis around, but a number of other Dennises hove 
mode their mark on the world: Dennis Weaver, Denis 
Diderot, Denis Papin, and Dennis O'Keefe, among 
others. Variations: Denies, Denis, Denko, Dennes, 
Denney, Denny, Dennys, Denys. 
DEMMISON (English) Son of Dennis. Variations: 
Denison, Dennyson, Dyson. 
DIMTOM (English) Valley town. Variations: Dent, 
Denten, Dentin. 
DENVER (English) Green valley. Capital of Colorado. 
Denver is also popularly used as a girls' name .. 
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David - Hebrew: Beloved, adored 
Dack, Dak, Dake, Dave, Davey, Davidde, Davide, Davie, Davy, 
Dawood, Dawson, Dawud, Devi, Devid, Tavid 
This name must be very beloved, or else it wouldn't have afr 
peared on the top-ten names list for boys in the U.S. for ihe past 
jorly years. . 

Dean-Latin: Religious officiali English: Valley 
·Dino 
Two U.S. secretaries of state-Dean Acheson arJd Dean 

. Rusk-had thiS first name. 
Dedrick-English: Gifted ruler 

Dedric, Diedrick, Dietrich · 
~ Delano - French: Healthy dark man, nighttime 

Del, Delane, Delaney · . 
Franklin Delano Roosevelt, our thirty-second president, weighed 
ten pounds at birlh. · 

Delbert-English: Bright as day 
Dell-See: Wendel/Wendell 
Delmer-Latin: Froin the sea 

Delmar, Delmore 
Demetrius -Greek: Lover of the earth 

Demeter, Demetre, Demetri, Demetris, Demmy, Dimitri, Di
.mitrios 

Dempsey-Celtic: Proud one 
Denby-Norse: From the Danish land 

Danby, Danbey, Denbey 
DeniS/Dcnnis - Greek: Lover 'of fine wine · 

Dennet, Dennett, Dennie, Denny, Densil, Denzel, Denzil, Dion,· . 
Dione, Dionisio, Dlonysus 

. One df;iy 'in 1951, the wife of cat;toonist Hank Ketcham ~aid to 
her husband, ''Our son Dennis Is a menace. "And that's how an 

' idea came into being. That year, Hank Ketcham sold ''Dennis 
.the Menace" to the Post-Hall syndicate, and the rest is cartoon 
history. 

Academy Award--wtnning actor Denzel Washington was in 
the film Mo' Better Blues, tn which he played° trumpeter Bleek 
Gilliam: 

Derck - See: Derrick 
DermotjDcnnott-Irish: Free from envy 
Penick-German: Ruler, leader 
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Del (English) a short form of 
Delbert, Delvin, Delwin. 

Delaney (Irish) de.scendant of 
. the challenger. 

Delaine, Delainey., Delalny, 
Delan, l;>elane, Det.nny, 
Delany 

~ Delano (French) nut tree. 
(Irish) dark. 

.. Delayno 

Delbert (English) bright as day. 
Se~ also Dalbert. 
Bert, ~I, Dilbert 

Deiflno (Latin) dQlphin. 

Deli (Chinese). virtuous. 

Dell (English) small valley. A 
short form of Udell. 

Delling (Scandinavian) scintil
. fating. · 

'· Delmar (Latin) sea. 
Dalmilr, Dalmer, D~mer, 
Delmor, Delmore 

Delroy (French) beJonging to 
the ·king: See also Elroy, Leroy. 
~ray, Delre9. Delrol 

Delsln (Native American) he Is 
so. 
Delsy 

Delvin (English) proud friend; 
friend from the valley. 
Del, Delavan, DelYjn, Delwln 

Delwln (English) an alternate 
form of Delvin. 
Dalwla, Dalwyn, Del, Dellwln, 
Dellwyn, Delwyn, Delwynn 

Deman (Dutch) man. 

Demarco (Italian) a combina
tion ·ot the prefix De + Marco. 
Damarco, D'Marco 

Demarcus (American) a combi
nation of the prefix De + l 
Marcus. 
Damardus, Damarc,.s, 
Demarkes, Demarkls, 
D-.narkus, D'Marcus . 

~iio (Italian) a combjna
tion of the prefix De + Mario. 
Demarrelo, Demarrlo, 
Demerrlo 

Dembe (Luganda) peaceful: 
, Damba 

Demetris (Greek) ~ short form 
of Demetrius. 
Oemutric, Demeatrke, 
Demeattris, Demetres, 
Demetress, Demetrk, · 

. Demetnce, Demetrlck, 
Demetrfcs, Demetrlcus, 
Demett,ik, Demitrez 

Demeti'Jus-(Greek) lover of the 
earth. Mythology: a follower 
of Demeter, the goddess of 
the harvest and fertility. See 
.also Mimis, Mitsos. 
Damitrluz, Demeltrlus, 
Demeterlous, Demetreus, 
Demetrlas, Demetrlos, 

• Deme"trlous, Demetris, 
Demetrlu, Demetrfum, 
DemetrOls, Demetruls, 
Demetrus, Demftlrus, Demltrl, 
Demitrlas, Demltrl~, 
Demitrlus,. Demltrus, 
DemtrluJ, Demtrus, Dimitri, 
Dimltrlos, DhnJtrlus, 
Dmetrlus 
Foreign forms: Italian: 
Dftnetrlo; Polish: Dymek; Russian: 
Dimitri 

Demkhael (American) a com
bination of the prefix De + 
Michael. 
Dumlchael 

Dernitrl (Greek) a short form 
of Demetrius. 
Dametrl,. Damltre, Demeter, 
Demetre, Demetrea, Demetri, 
Demetrlel, Demltre, Domotor 

Demond (Irish) a short form of · 
Desmond. · 
Demonde, Demonds, ·Demone, 
Dumonde 
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Delano 

"1m · m!!lles s1m11ar ro oelann (maJ.e, ffmQlf., a!WIWIIS) 

Populatio n Statistics for Delano 

Delano Is reor~oted In the r oo 1000 exduslve!y as a boys· name. 

To t <1 1• POpul<1tlon In Top 1000: 1012 (100.00~;. male, 0.00'\0 female) 

""""" 
ropulo:tr ity of the n;;1mc Delano f or Doy 5 

First Year In the l op iooo: 1932 
Last Ye ar In the Top 1000: 1973 
A'le rciye A\le: 78.SJ 
Hig hest Percentage: o.on~ In 1933 
Be,;I Ran k : '"302 (in 1933) 
Re pre -.ente d in the Top 1000 mune 5 in: 15 of 127 yea~ ( 11.81%) 
To tc l• Mc ie Popu1c t ion in Top 1000: l612 

Popula.-ity of the name Ddano fo.- Gid~ 

Percentage Of IJabies Named Delano 

~1ll I 'll \!E \"1 l ~U 1~'7 mo m.:i 11~ \ Oj O 1!1>1 1,.;1 l 'U Im 

Popularit~ of u .. n- O..l i!nO - --N~J~aund.c"" 

Age Distribution of Oel;:mo 

A~outtf>e~ totcl 5. 

M"le Po pulation under 6 0 : 67 (4 , 160/o) 
Ma le Population u n der so: 67 (4 . 160/o) 
Male Populahon under 4 0 : o (O.OO<>k) 
M>'lle Populittion under :lO: 0 (O.OO<>k) 
Male Populllt ion under 10: 0 (0.00 % ) 
Ma le PopulaUon under 10 : o (O.OO'lb) 

Names Similar t o Delano 

Similar M;:ile Names 

Fairly Similar Male Names 

Dal lin Q1@.n Talen 
Qillon QyUgn I2JQ!] 
Dillion .QyJQn 
Dillon Tatan 

Roughly Similar Male Names 

l&!1in QilliQn QylJgn 
Delwrn Diiion Q't.!Qn 
Dillan Qy@rr 

Loosely Similar Male Names 

l&!1in QilJQn QyjQn 
Dillan Q.'l@n 
Dillion Dyllan 

Similar Female Names 

F<iir ly Similar Female Names 

Roughly Similar Female Neime5 

Delaney Delma 
Delina Qy_@_n_ 

Loose ly Similar Fem<ile Names 

~ QyjM ~Yn 
AdelJna Gwendolyn Madelynn 
Adeline Madaline Madilyn 
Adilene Madalyn Madlyn 
Adline Madalynn Magda len 
Delaney Madeleine Magdalena 
Delina Madelene Magdalene 
Mlli!l! ~ 
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Franklin D. Roosevelt 
FrO'TIWidpt'<Ja. !hefrellwqclopeda 

"FDR' and "Frankin R<Josevc't" redirool he.re_ For other uses, sec FDR (dis:Jff~:Jlion) a/10 Franl!Jin Rooscvclr (d.SarnDiguat10n)_ 

Frankun e»1ano Roc>HVM (t l'DiJ2:111:ll;J, n1sown proounc ia11()(),i::1or fl'DiJZ.Q\/Ot1; Janu~' 30, 18.82 - Apnl 12, 19.15) rnrrmooty known as FDR. wasanAmen:ans1a1~ananc1 po1uca1~aaerwM ser\'eclastne 32nll 

Prc~!11 of the Unite'd States from 1933 untl his deatll in 1945. A Democrat. Ile vron 11 record fcu president.al cJcctions and emerged as a centr<?ll !'igurc in wcr1d events durTig !he mid-2\lltl century. He directed the United 

states government Wring most or ltle Great Depression and Wor'ld War It As a dominant leader of his party. he bull I lle New Deal COal.tioo, reali£1ning American potties h to tile Fi'tl! Part) s~s:ern and defining America-. 

lloe<alJSm tmcugno.n me m1001e mro 01 me 2ari tentll)' He IS onen r.ne<J ~· scnoiais as ooe 01 me mree greatest us Pres1oems aiono wim GeO'oe w ashirio·on ano AOranam uoco1n Pl 

Roo~veft '""'s b<Jm in 1662 to an okl, prominent Dutch family fromDu:chc"Couoty NcwYOfk arid attended Groton School. He went on to gr<tduatc from HaJVardCdlcge in 1903 and 11ttcnded Co-.iIT"b1a l.a"N School. At age 
23 in 1005, he mamed Eleanor Rooseven, and the couple went on to have sbccllildren. He entered pom::s in 1910, seivng in the NewYOOC State Senate. and then as Assistant Secretary oftlle Na-.y lJlder Presidenl Woodrow 

w11son In 1920 presk.lenllatcafl(lk.lill:e JarnesM co~ sele(te<J Rooseven as ,...s running mate. w UleColUROOSEvel 11Cket IOSt lo me Reputi11tantt1::.et or warren Haro~ aJMl cattln COOllo;Je In 1921. Rooseven wasSll1CJ(en 

v.itll dcbiltatri;i poto. whCll cost llinl the use of his leg!!._ The di5abitity ~his !Utll"c pol t it al career in ieop.ard)'. but he attempted to re<ove1 from the illness and founded the treatment center in Warm S~rigs, Georg.a for 

people wih poliO. R~evellretumed k:i po5tical life wtien henoinna'.edAJfred E. Srrith al the 1924 Delll(lcratie Na:ional Convent lJfl. At Smith'S behest, Roosevel SIJ(Cess!Uly 1ai forGoveml)1ofNewYCri:in 1928. He was in 

om::e rrom 1929 n 193J ano ser\eCl as a rerorm uave1~1. proo'OtlOIJ ine enactmeot 01 programs IO coonat me oel)'"essiln oeseu rg tne un11e11 states at tne t~ 

In the 1932 presidential clcc1ion, Rooscven defeated incurrbent Republican president Herbert Hoo11or in a landslide to win the prcsDcncy. Roosevelt toot<; office v-.tlile the LJnilccl States was in lhc midst cf the v.-orst etonornc 

erk is i"I it~ histc:ry_ En1><gized by his p1>rsonal \ittory over poio, FDR r1>lieol1 on his persislent optirrlsm and acti\'ism to renew Ill' national sprt.14151 Duing his first 100 days 11 otricl', ROO~l'\'elt speartteadl'd unprl'Ced1>nted 

reoerai 1e~is1;noo ana1ssue<1 a prol"USk>Oorexecuuve Of<Je1s mat 1nsmu1ea me New Deai---a va11€1'\' OTl)'ograms <leslQOe<l IO l)'OOUCe re11er (goverrnientJODS TOt toe unemp10Ye<Jt 1ecO\'er)' (etonornc growth). aoo rerorni 

(through reg;ilalion d 'Nall street bmk5 and transporta'.ion)_ He uclllcd numerous pr09"am~ to support the unemployed and farmef3, and to encourage labor union growth while nnre closely regijating business and high 

finance. His support for the repeal of Prot:ibiUon in 1933 added to his populality, he~rg tlm win re.ele::1ion by a landslide in 1936. The economy tnprove<I rapldy from 1933-37, but then relapsed into a deep recession in 1937 

-38 me t>(lart1san conseivau~coattk:lrl thal IO<me<l In 1937 preverneo hlS pa::t1ng mesupremecoort. aoo oroc~eo ei1most a1 proposalS rorm.ajOr 111>era1 ~1s1atoo (excep1 me m1n1rrumwaoe whk:h dll.l pass) When tnewar 

began and oocmplo)mcnt ended, cons.ervetivcs in Congress repealed tile tv.o majof relief programs, tile WPA and CCC. Howc\"cr, they kept ITl(l:sl of t /le rc£1Ul3tiolu on t>usincss. Along witn several smaler progn:rns, rrojof 

suiv111r1g programs mc1uoe tne SE'Cunties ana Excnarige Commisstoo, tne Wagner Act. tne Feaer21 Deposit l nstr.1nce Corporauon 2no Social secunTJ' 

With World War 11 loomirlg an.~r 193{1 with lhc JaparleSe im·asbn of China and the ag..,essbn of Nazi Gemlany. Rooscvel ga\-e strorJQ diplomatic and financial sup;lOll lo China and the United Kinr;Jdom. while remaining 

olficialy neutral His goal v.·as to make Amcri:a the "Arsenal of Democracy", 'Nhicll would supply munitions to Ille Alics. In Marth 1941, Roosevelt, M il Congressional approval, provided Lend-lease aid to Britairl and China. 

FoloY.mg tne Japanese surpii;e attack on Pearl Hamor on Decemrier7 1941 WtlKh hetamousiy calle<l "a aa:ewhKn wtl 1\1!! m 11:amy•, Roos.eve• -wugnt anaoota1ne<11ne cpck approval oo tne tollowng aa-; lol Congress to 

oec1are war on Japan ano. a rew aays 1a1e.-. on Germaw. ASSISle<l D'! nis topalOe Harw l10l)(ns. ano 'Mlh very SlrorYJ nauooa1si.p00f\, ne worke<I ens€~' wr.n Brmsn Prime t.1ntsterw 1nston Chu1cnHl sov1e1 ieaoer JOSePfl 
stalin and cnncse Generalissimo Chiang Kal-sl'lek in leading theAtlie5 a£1alnst Nazi Gomany Fasc1S1 ltaty and Imperial Japan in Wortd War IL He supervised the mobil zation of tne u s cconOfTI)' lo support the war eflort, and 

aiso oroereo the 11~ernment of 100,000 Japanese Amefl:an c1Y1~ais. As ;in act1\'e ml'.1tary 1caoe1, Rooseven irrplemeoted a wa str2tegy on two irunts th<it ended 11 the defeat ol the Axt> Power>, <ind he mlllaecl the 

development oflhe work3'sfr.;t akmic barb_ Hisv.'Ol'k also innuerxcdthe ld~er creatioo cl the Llnitc<l N<itnns and BrenonWoods Roosevelt'sphy~icat llcattll senousl)' dcclil)cd dl.J'ing UieV!<ll' years. and he died 11 weeks into 

hls fourtntc im. 
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1' E.o:iemal liiks 

Perso n<tl life 
Sec also l?ooscvclt famly and Dc'ooo f<Jn'ily 

Earty life and education 

one OI me Oiaest Dllcn ram11es 1n NeW Yonc s tate, me ROOSeVensiol Oist1ngU1sneci tnemseives 1n areas omer man po1n1es one ancestor, 1saac Rooseven hitCI seNell v.nh me New Yori: m11n1a au mg 1ne Amert: an Revoumon (7] 

Roosevcl attended events of the New Vert :KlCiety Soos ol ltlC Arnerkon Revolution, arid toincd ltlC org<)nizat ion v-.tlk he was president. His paternal !amity had become prosperous carty on in New York real estate and trade, 

and rruch oftvs im'Tlediate famit{s wea:t/l had been bull by FDR·s matemalgra-id'fa;her, Warren Delano, Jr., il the China trade, including opiUm and tea_!lll 

Roosevcl was 001n on Januaiy 30 1682 in ttie Hudson Valley toMtor Hyde Park. New YOik. to businessman Ja11ies Roosevcn t arid Si:uaAnn Delano_ His parentsv.e1e sixth tousi1sl"laoo both werefrom wealltt)' ok.l New 

Yor1<: famlics. Tiley were of mostly English descent, Rooscvelfs putriincal grcat-gralldfather, Jai:obus Roosevelt Jll was of Du:ch atCestry, and his 111()\hcr's maiden name, Delano couk3 be t1aced lo Frefl:h Huguc:noi 

immigrant ancestors cf the 17th centuiy t1011~ Their only ch11<1'12l was lo /lave been named warren but sara•s infant nephev.' of tllat name had recen!tf died_1n1 Their son was namt!d b'" Sara's uncle Frankl11 Hughes Delano ltlll 

Roosevel grew~ in an atmosptiere of privilege_ Reportedly. when Jarr.es Roosevcn Dok nis five-year-old son'''l to vi5i1 President Glover Cleveland in tlie Vlllite House. uie busy president told Fi-anldin, 1 have one W1Sh for 

you, Ir.tie moo, that you v.tl never be PrcSi<lcm of the United States ~"I Sara v.as a possessive mother. James wtio was 54 wticn Franklin was OOm, was consklcrCO i;.,- some as a remote rather, th<ii..gll biographer JJmcs 
Ma::Gregor Bums naicates James 1n1eractea 'Min n1s soo more tnan v.'3S l)plCal at rne trne l"elsara was me oomn ant 1nruence 1n Franktn'Seany \ears117l sne onceoeciareci 'My son Frankin 1s a Delano, 001 a Rooseven at 

a'l...('l Duling llts chlk.lnooo. ROOSB\'e!I and lllS rYlOO'lef Sara si>ent every summer C11d rn~ nolida)'S touetrter a1 Ule Delano 00rneS1ea:i 1n Fa1maven, Massa~nusetts. Fraiklln WOUl<J use the Detar() h:>n~teao as hlS t1o1ne oo 

v.cekcnds 'Mien he eventuaty emotJcd in:o tl'le prcstg1ous institutions of Groton and Ha!Wrd, OOth located 1r1 Ute state.111l frequcnt tripsto Europc----Oc made his firstcxtursion at the age of two and went with llis parents every 

year tram the ages ot seven to t.neefl--llelpe<l Roo;1>~t t1etcrne conversant 11 Geonan and rrencn i•~q ROM1?11en ana l'lis tutor Wi!re arr~e<i by polKe tour tn-es m one aay m the Blaek Forest tor minor oienses tna1 may 

nave anecte<J tneruiuoe l)"esioenrs \leW or Gelman cnaracter tl'l Hetnrugnt tnat tne Germanswei-e ruoe as re not1tea Uley were conslantty ua1m1oatneyYiere oener tnan Olflers ThlS WOUIO 1a1er arec1 him aspresioent as he 

clamcdlllal hi:sexpenenee gave hm a deepel under:st<inding of Gcrm;:my ttletn mostdiplo1T1<Jls.~ He IC<Imed to ride, shoot, rON, etnd pla)' Polo and lawn tennis. He tookupgotfin his ieen years. bec<Jming a sk~!cd lorg hitter. 
12'1 He learned to sail <ind when he was 16, h:s fatllerga11e him a sailboat tha1 he named "New Moon·.c••1 

Roosevel attended Grotoo School. an EDiscopal boardina sctool ifl Grctm Mas5athu:1etts. 90'l'ocl1he 5tudents wet"e from families on \tie social rcQistcr. He was stronatv intluen::c<l IJv i'Ls hea<lmaster EOOicottPeaboclV. Who 
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- - - w ·o--u•• .. ·•o"-"' preached the duty olCtvistmns to help Ille less fortunate and urged his studenls to enter public sefYice_ Fort)' )ears later Roosevelt said ot Peabod)', "II was a blessing in my M!e lo ha-.e t!)e pfflHcge of [hisJ guiding hand'',12:i and . , 

me headmaster remameo 2 strong mfluell(;e 1t1rm.1!:f10ut r.s 1•e, ol'fie1a11ng al nis 'MMdmg all(! 111SrtlllQ 1<ooseve1 as presKlenl_r;:"l ~) 

Peabodf reca!le(I Roos.eve! as "a quiet. sati$fattOfY t>oy of more than ordinary intel iQente. taking a good positi«l in h6 form bu\ not t>filian!"171l while a clas~ate descfibed Roosevel a~ "rKe, but complete;,< color1ess": an ~ 
" . erage student, he only stood out in being the only Democ. rat1c student. c<intinuing the pollical traditi<lnofhissideofllC Roosevel larrily.lllll Roosevetl. remaine<! coosistent in his pol~ics; im. mediately after his fourth election k> ,.~ •• 
tne pr~ldeOCy, ne detH''leod n1o; oome~tr polley as •2 .nie 1e11 01 ceo:er"_!'~l _ : • : 

Like a!I birl two of hi~ t...enly oric Grcton classmate$, i:<om.c-velt went to Harvard Col~ In nearb)· camblid;)e, Massachusctts,1l1l wtiere he lived In a :sule that is now part of A::lams House, n ttle "Gold Coa:o;r area populate<! v · t . .._ 

by weattt,i students. Hi$ mo1her Sara moved to Boston in 1900 to be cklse1 to her son Roose~ell was agai11 an average student academkall'f,£3.1 and 11€ laler declared, 'I took economics courses in colege l<ir fou-years, and 

~erymng I was taugnt w.u wrong "''3! He was a mern"ler 01 tne Alpna Dena Phi 1ra1ern1¥~'l aoo me Fly Cillo 1u1 

Vlhile undistinguished a5 a stude11t or ath!ete, he became ed.tor·ln-chief a Tiie HaNard cnmson daitv newspaper, ml a posoon that required great ambitloo energy and tl'tc a~lity io manage othersmlwllile he was al Harvard, his 

fi'th cousin Theodore "T. R ~Roosevel, Jr. (1858~1919) became President cl the Uriled States; his vig<lrous leadersh" style and reforming 2eal made himFrariclin's role model and hero.l''"l The younger Roosevett remaine<l a 

oemocra1. ~ampa19nng ror TneodOfe'~ opponent w111am Jenr1ngo; Br)an P•l Later, m me 1~. nis ratter die<!, causmg a grea1aio;.1reso; 1or n1m 1ea111ng Roose\'ert a10ne 'Mth n1o; rro:flef, \Un v,3; ratnercootromng He evenrua1ty 

dis.taoted awl!f from her. for indepelldence.ll2l 1n mkl-1902. f ranklin v.as f<irmatv i11trodtKcd to his Mure \".ife Anna Elearor Roo~ett (1664-1962). wtnVI"~ Theodore'~ niece. on a traifl t<i Tiv<iti New York (the', had net bfiefly 

as childrcn)_t'Cl Elcana and Franklllv.cre ftf'lhcousins, oocere~d1•11 She was !he daughter of Eliott Bulbch Roosevclt (1S60--94) a!ld Anna Rebecca Hall (1863--92)of lie Lr.1ngston fallify. Al theb'ne ofttic.-engagement. 

ROOsever was JV.enry.rwo aoo Eleanor nnetf!t!n 1•:i He graauatecl rrom HaNara m 1903 v.ttn an A. B 1n history He later receiveci an ha'll'lraty LL o nom H<rtard ri 1929 rq 

Roo~veft entered Collrrbia l a"N School in 190.i. but dropped out in 1907 afler pa551ng the New Yollo;; State Darexam.1••1 Maoy ye~ later. he posthumousty re(eive{I a J 0 . fromCOlH!bia Law School(~1 1n 1906 he look a job 

v.ith theprestigioos Wal StreEt n1m of Carter Lecfyard & Mibum,1.e1ooa1ng mainly wth corporate law 

Hewa::; fir::;t 1niti<l!ecl into tlte lOOCpenOent On:ler dOcJd f etow.s a nd w-.:is llllialed ilto Freema:sonry on October 11. 1911. a t Holland LodQe No 8. New York c 1y.cn1•11 

Marriag e and affairs 

On March 17, 1905, Roosevelt married Elei'mor (nCe Rooscvel) in ~ewYorkCily, despletne 11erte resiSlance of his roothcr. •:1While she did ootdislike Eleanor, sam Roooeveltwas very possessille of her son, believing Ile was 
too',-oung tor marriage. Several tmes sll€ anempced 10 oreak ihe engagement.l""l EleallOl's uncle, P1~Klen1 Tneodore Roost'\'elt, stood m al tne wedding for Eleano~s deceased tat her Ell10tt, as EleanOI was his tavorte mece f"ll 

{Eleanor naa me 00111pa1ents riy age1ent11~ 

The young couple moved into SpfingM>Od. his family's estate at Hyde Park, where Roosevelfs motherbocame a frequent house gues~ rrucl\ k> Eleanor's chagrin. Tile home wao;owoed by Roosevelfs mother 1..ntM her death II 

19.t 1 all(! was vety much her home as well In add1<10n, F1ankln Rooseve~ and hts mother Sara did the plannng al)j tum1sh1ng of a town house sh€ had built for the yo1..ng couple 1n New YoOI Clly she ha<J a twn house blltl 

a'alQside. with corw)C(\ions on e\'ery noor. Eleaoor never felt i t was her house_15i1 

Biographer James MacGregor B1..n1s sa:d tnat yoong Roooeven was self.assured and at ease II t ile upper cl2ss t:3l 1n c<intrast, Eleanor at tile time was stT)' and dislked social life and at first staye::I at home lo raise lllei" sewral 

cnieten AlhOu!Jh Eleaoa-ha<! an a\efSIOn to se)ual l11tefcourse aoo tcnSl(lered 1 ·an Qrdeal to Ile eouured" (" l ttiey ha(! stw; cnlClr"en. Ule nrst rru ri rapi(I successoo 

• Ama ElronorRooscvel\ {1906 - 1975) 

• James Rooseve~ II (1907- 1991) 

• Franklin Roosevelt {1909 - 1909) 

• Elliott Roosevelt (1910 - 1990) 

• Franklin Delaoo Roosevelt .x (191.:1 - 1966) 

• JOllnASptnwall Roosevel II { 1916- 1981) 

Roosevel welcomed fatherhOOd, and Ile and Eleaoor sUfJerod greatfy When their lllfd cl\ikl,1°'..:'" '*"""' named for Frankin, die<l ol l\<:art disease +n infancy ri 1909_P=I Eleanor soon was pregnant again and gaYC binh to aoother 

son, B llO:t, less than a year ta:er. The firth thlld and iounh son, oom m 1914, was also named tor Frank~n.c-_ ,. 

Roo~vel had vo!lfious extra-mari:al atfai~. ioclud1ng one with Elean<lf'~ W(ial ~retary Luq l.1el\:er. which beg<wJ won afler ~tie w3s hired II ecuty 1914 !":el In September 1916. Elea110rfound letters revealing the affair in 
Roosevers llggage, when he returned rrom w om warl. Franklin had conlerJllla:ed diVorcing Eleanor, but Lucy 'NOUld not agree to many a d;,,orted man wlh ftvecnldren.1'11 Franklin an<l Eleanor remained manied, all(! FOR 

i:rormseo never to'>€€ Ltt:y agam EJeaoor never tru~ roraave ntm. ano mar mamaoe rrom mat p::ir'll Qn was roore or a PQlllca1 pannersn1p C'~l Frankl m's motner tOIO n:m tnai r. ne <l1V()'(€0 his W1:e. l woukl ormo scaooa upoo tne 

farni~.ancJs/1e"would not~ive hin ano'Jierdolli!1_"~1 

Franki n bro~e llis promise to Eleanor. He and Lucy maintane<I a formal correspondence, arid began seeing eachctl\er again in 1941, pertlaps ear11ef.i::il:oi1ne Secret Service gave Lu<:)' the code name "Mrs. Jotinson• !01l Lucy 

was 'Mltl FDR oo tne<lay !led.eel In 1945 oesplte ltlls. FDR'sa1a1r wao; not Mlet/ l<oown urn tne 1960S E&lJ 

Roosevers son Elklttclaimed that his father hOO a 21).ye ar at1a1r with hB private se<:retary, Marguerite 'Missy" leHfllld_PJt Another son, James, stated that "there is a real possibiity !hat a rcroan:ic: rerationsllip exiS\ed" between tis 

father and Princess 1.1a1111a of S'Neden, ....00 res:lde<I n the 'Ml~e Hou<ie Wring part d World Wa 11. Aide-; began lo refer to her 2t tll€ tme as "the preSldenfs girtfriend".~ and ~sip i nking the tNO roman1icalt{ appeared in tne 

newsp~rs E&11 

Thectrcct ofthcsenirta:ionsor all'airsupon Eleaoor Roosevelt is dilficull. lo estimate_., have tile memory ol an elephant l can forgive. but I cannot forget." she wrote to a close ticnd_'"° Aftorthe Luty Mel\:ereff3i'", any rcmainifl9 

1nt1111aty lell their re!at10nsh1p. Eleanor soo11 tllerearter estat>•~d a sepaate house m ~de Paf1o:: al va1-K11, and increas111'9l'J devo:ed he1selt 10 vaoous social and pol~icalcauses 11ldepel)jentt{ of her husband. The eroot1onal 
breilk in llleir manlage was so se~ere th<lt when Roosevelt asked Elea1101 In 1942-il light of his litililg health--tornme back home atld live i\ilh hi11 again soc rerusectll~ He was not aMays aware of when she visl ed the Wille 

House, and lor S<Jfll() time she could not casty reach him on the telephone withOUI his sccretary'S he~- he, in tum, did !l()t vis1t hcr Ncvi Yort; City apartment until late 1 9~.i.rl l'I 

When Roosevel was Pres.ten!, htS dog Fala also became wel ~nOMJ as his (Ompamon dllfTig nr.;; tm-e in ttle Whte House Fala was cal led tte "m:lst ph<ltographed ltlg 1n lhe worla" 1$'1 

The btrthi;tauof FDRatSD<in;lwood 

Early political career 

State senator and Tammany antagonist 

Roo:sevelt:saiingwitihd...,iece l1elen andfahet Ja:ne~ 

1899 

fran~lin{lell)v.Jthneftlew Tadd(m'ddle)andnle(e 
Helen(light)in.Janu~18M. 

fran~li1 aid Eleanor al Ca~bello Elt!ana and F1anklin ~lalu~ at FDR National Hislolic Sile in 

l~land, C:onafa, in 19:>4 Hyd" P~rlo. N11wYOfk 

Roose'Jlllin1893. il'.f1e aoeot11 

In the o;ta!e election of 1910, Roosevel ran for the NewYof1o::State Senate from theclstllct around H)de Parto: in Dutcll€so; County, which Wli'i o;trongly Republican havng elected one Democrat 'ilrw:e 1856. The kx al party chose him as a paper candidate because llis 

ReptJbtlCan cousin rneooore was Slll one or Ole country's most piorr1nen1 pa11e1ans. aoo a D€1no:rat1C ROOSeven was 000(! pu1>1t1y. tile cafl(]kl<ite ccua al SQ P3)' ror Ills cv.n caJ1l)al!Jn. SIXPflSW'IQ anlOSt everyone. oue to nts aQC1ess1~e ana errecuve cainpal!Jn.t'OJ me 
Roo:seveR name'5 n nueoce lltlle Hud5on Valley, el)j tne Democratic landslide tnat yc<I", Roosevelt won the clection.r01 

Takl11'9 Ill'> i>eat on January 1, 1911, Roosevelt nrwredia:e!y became tfleleaderof a g"Ol.pof "lnsurgenl'i• who oppos.e<i tne IXIS'it'im of tneTammany machine dormnatn g the 'ilate Oemocrauc Party. The U.S. Senate election. wtucll oegan v.nn tile Demo:1a11c c2ucus on 

J11nuary 16. 1911. W<1s deadlo::ked ~ the sUulXJle of the two f<Ktions br 74 days. as the new ~11islator endured whal a l>iolJrapher later cJe:;cribed as 'The ful mi;Jht d Tammi:lny" behind I s choi:e. William F_ Shee:han. (Pop~ election a US SenalOIS dd not occm until 

after a consttut10nal amendment later that decade.) 0 11 March 31 co~roITTsc candidate James A O'C<innan was elected, giving Rooscvcl nat!Ollal exp<isurc and some cxpcfieoce in p<ilkkal tactics and irtngoc; ooc Tarrrnan~· leader wamell that l<ooscvetl snould be 

et1mnated 1mmec1atel'f. rietore rie d1o;rnp1e<1 Democrats ao; !TUCh as nis cousn aisrupe<l tll@ Repuot1earn 11 .. 1121 Roos.even soon beeame a popular figure among ~ew Yolk Democral'i. tncugll rie nao not as )et become an e1oq11et1t spea1<er (70J Nev.'S article'i alld ranoons 

oeuan oep1eunu ine secono comir~ of a Roosevelt" tnat sent ·coo sn1vei-soown cne sp~-ie or Tammany- P-21 

Despite a bout oft)phoid lever, and due to the hclp<if loois McHenry f.4owc 'Nl'!o ran tWscafll)-.lign, Rooscvc~ was rc-elc<ted for a second term in the state election of1912, and scr>cd as chairmandtheAgri,ulturc Comm~too. f.is success with lam and bb<lrbill:> was a 

precuri;or tons New D€al p<inc.1es Mffi1'/ '/eal"i 1a1er !7•lBytnis 111ne ne nao beeome more cau1sl>"!nt1y progreo;swe, 111 support 011aoor a!ld o;oc1a1 weirare programs. torv.omena!ld cn11e1rerr couo;.1n Tneoaore wao;ci o;ome n :iueoce oo these issues rr11 Rooo;even, agam n 

oppo:;rtbn to Tammany Hall. supporte:dsouthemer VfoocJrow W•500"s sutces~ful Did in a-re 19 1 ~ l)fesidentialdeclion. e1no tt1ereby earned an inb11nal designation a:; <111 orir;ii'"lalVlil:son rnan.(TS] 

As$i$hmt Secretery of the Navy 

Rooscvers support of Wison led to nis app<iintment in 1913 as Assistant secret3)' of the Navyl71\ under &x:retaty of Ile Nary Josephus Daaiet> Roose\'cll had a life!oog a'fcction for lhc Navy-he had already concctcd almost 10.000 
naval DOCl<S and cta1rre<1 m nave real'.! a11nu1 o~no was m:'.lfe ardenl man n&OO'.!>'i oanets in supponng a large anc1 emcierv nava1torce iTir'GJ As ass&tant secreiary, ROOS.ever wofked neirpaoo tne Nalf>f and rounOe<l tll@ unrea states 

Navt Re:ser\'C. Against reactionaiy older o!Hccr5 such as Admr al Wiliam Benson----v.tlo claimed ne coulj not "conceive of any use a-re nect v.il ever have 1or avia:i<m"-Roo:seven perwnatv <irdere<! the prcservatlOll Cl tne n~vy's Aviation 

Dr.rsion after lhe war,11"1 dcsple pW!idy opining that Billy M~chelrs warnings of bombs tapable ol sinking batlk:ships were 'pcmic:ious'.l''l i:<ooscvctt ~gobatOO with Coogressi<mal leaders and cthcr govcrr:mcnt delJ'lf1mcnts to get budgets 

approved. He opposed the Taylor "'itop..'A'a:cn• system, wnicn WliS hailed D'f sh1pbiJ.ldmg managel"i but opp:>sed ~the umors Not a single urton'itnke occured our.ng n1o; seven-plus )ears 111 the ctnce,~1 dunngv.fllch l<ooseve• gamed 

experienc:e in lal:JQ1 i$5Ues. governl'lenl m..--ia\jt':lllt':ll\ durino;I w-.:irtime nave1I i:;:;ue~ . ..-id lor;j:s!i<:s. aN valuable areCIS for future off~e.llll 

Rooscvcl was stJI relatively obscure, but tWs friends were already speaking ofhrn as a Mure president; he rcpa1cdly bcg<'.Wl talking atiout being elected to !tic preSidcmy as ca1y as 1007 C!<l 1n 1914 Roosevelt made M iM-(COCCivC<I 
oec:ision n run 10r me us senate o;ea1 tor NeW YOfl( Tne decJSl<ln wao; ooomeo klf laek 01 w 1soo admntStratlOn Datklng He was oe1erm1nea 10 1a1<e on Tammany agan at a nme v.nen wuson nee<Je(] mem to help ma1o;na1 n1s iegts1a1on 

and secure his lutu-e fC:-Cledion_l35! He wa$ soundly defeated n the Democrati:. plimary cleclion for the United Slates Senate by Tammany Hall-backed J.tmes W Gera1d, b'( a margin of 3..fo-1 R~evdl learned a valuable lessoo. that 
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Delano J oh nson 

Delano Johnson (bomJanuary 13, 1988)1sa canooian rootOOI defen5i-.eend rOf the HiimilonTigef-Cats dtheCanadian Footb~I League (Cfl)_ He pla)ed colege footb~l at Bowie State Univcni1y and attended Paul 

Laure rice Ourt:iar High School in Bar.imore Maryland. He has a tso been a member d the Houston Texans, Torcoto Argorau:s 3tld Portia rid ThmderlSteel. 
Delano Johnson 

- '**Fiiiiii"·NFE' 
Conl t nh [hdel 

1 Earl'jyea-s 

2 CQlegeca1ee1 

J ProfQ,,ionalcargor 

3.1 Houston Texans 

3.2 Toronlo H gonaub 

3.3 Portb.n.dTh..ln•forlS1oal 

3l H3<nllon Tiger-Cats 

Earl ears (edit! 

Jan~at)' 13 19aS (age 29) 

~ltmae, ~11ylard 

He~ht ~n5 tn (19"~ml 

Weigh! 271 1b(123kg) 

.ionnson eamec All- tile! sa::ona Team nonors In 100ma1 ri 2005 anc1 All-Met Fl~t Team accOlaoes tn DaSKetDl!Um 20C6 ar Paul Laurence DlllOar Hlgn scnoo1 C~ He stanec p1a)m91001nau nts ,.mlOfyear at DlJlnar 1:11 Pon121<1 Thmc:or/SWel' 
2016;lru~rt H1r.1itonT9er-Cats 

College career 1 ed~ 1 ~roton;1ntV~rpra<tic~ $qJa<:lr1Q"l"lboro"l'f 

Johnson played for the Bowie Sl<Jle Bulkjogs from 2007to 2011 1ccordOg 219 t>:al tocklcs, six intcrccpions, Mcnty pass breakups, five lo«:cdfumblcs, six fumble «XO~riesand r~ sacks dumg hJS colegccarce1. He set 

theschoors si"lgle season recOfd for ~ked kicks a lld punts wth seven i"l 2010_ He alsose1 the school rE!1:ord lor most career blocked kicks and punts IMlh ele~en_r-l Jotnson pla;ed in Ile NFLPA Colegale Bowl hs senior 

seasoo t•J He alS<l pia~·ea oas~es.rJ<n a1 Sowle nls tresrman an<1 sop1YJrro1e yeais ~ He map-ea in peoo100y al Bowle Slate l'I'I 

Professional career fedil l 

Houston T ex an s ( ed,q 

Johnson signed with th€ Hous:co Texans co April 30, 2012. at.er going undr.lfled in the 2012 NFL Ora1.io1 H€ w.is releas€d bf th€ Texans onAugust31 and signed to the team's piacbcesquad on Sept€mber 1, 2015.m He signed a futures deal IM!h the Texans in January 

2013 Jonnsoo was rereaseo t1'/ me Texans on Allgl.lst JO. 1013 1111 

Tor onto Ar gonauts [edit I 

JohnSf.ln pli!yed in ten games, ~I starU, for the Toronto Atgoriaub i'l 2014, rewrding 13 ~ensive iockles, one spec iii I teams tackle, one s.ack Md one forced fumble_rtI •lli He plll)'o;:I in tv.u games for the team dunng the 2015 season, totaling one de1ensiYe tac Ide and one 

forcedf1Jmble.t'11' '1 He was 1eleased by the Argonauts on July 31, 2015 1•21'1' 

Portlan d Thunde r/ Ste e l ( od1t ] 

JOtlnson was ass.rgieo 10 me P<lrtlaoo T tl.Jl'l<lef on Novernoer 5. 2015 1••1 on Fet>ruaiy24. 2016. me irancnise cnari;,iea 1snanie rr001 Tnt1'10er to s1ee1 i'gl He was plaee<I onotrie1 1eaguee~emp1onM<1rch2. 2015 1•11 

H;;imilton Tiger-Cat s ( edit } 

John:wn signed with the l lamiton Tigcr-Cds on Aprl 16, 2016.l ' ll 

Persona.I life [edi1 J 

Jonnson speoos mne memonng cn1klren He CV.TIS a D<irtlefshOp ca11ea FINAO LOI/£, v.nicn sranos Dr "Fa•ure rs Not An q»10n, L111ng cur vsion Every oar f-llS mom 01eo n1s n-esrvr.an year 1n COiiege ~l 
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Delano Lewis 
FrO'TIWidpt'<Ja. !hefrellwqclopeda 

Del:ino Eug~nt Lewis {born No\'ember 12, 1938~'VI is an American attancy businessman and d•plomat He was the United Slates Ambassador to South Aftica from 1999 to 2001, and p-e'Vioustf hel:3 lcadcrship roles at the 

Peace Corps and National Public Raclio He is the lather of a:1or Phil Lewis. 

\Earty~ and td.itabon 

) Peri;onalhJe 

Early life and education [ ed t~-
Lewis .... as born in ArMnsas City, Kansas 1:on 1110 a family of•aroent Oemocm:s•_ He was named for Franklin Delano Roosevelt {althoogi his nlYl"te i5 pronounced 'Dcl-AYE~ft ~·1 He i5 theont,' child of a Raymond Eme5t 

Lewis, a poner 1or the Santa Fe Railroad, and Enna L. Lewis (nee wordloN), a homemaKer t•I$!1 

Lewis <1:lended SumrieJ High School. II Kaflsas City. Kan5a~. gra::Juatng in 1956.m He attended~ Stale nm junior ifld senioryea~of high $Chool.11J 

Lewis gradl.lated from the University ol K<ilnsas, in Lai.Me nee, Kansas, in 1960,!fl whefe he was a classma:e<:A Wit Ch:ombel1ain.19l He earll€d a law degree from the Washburn Uriversity Sd1ool oflirw, in Topeka, Kansas, in 

196J_r-1 He wall.ea ru11-tme at me Meno:roer ci:o1c wt111eanerxm1;1 iaw scnooi 

Career ( ed1 J 

Mer graduatioo, Lewis went to work as an a:tomcy in the u .s Justice Department and 1a;a 1n the Olfl::e of Compliaoce in Ile Equal Employment Opportunity Cormiss1011_1o1 He was an associa:c dirceto.r and coontry director 

Mrtfle Pea:eco.ps 1n N1gena and uganaa rrcrn 1965to \9691'~ 

Lewis was a legislative a55islant lo senator Ed'WW<I Brooke and Detega'.e water E- Fml"l:roym He led Marion Barry's mayoral transition team in 1978 and his re-election campaign's rriancial committee II 1982_1>1 

·-· 1m...20il1 

Pnceded by J •r,.,,;A,>osei;ti 

Succeeded by cameron Hune 

Nov~rH, 193S(agoi 78) 

"'1<ans,i,Clfy, Kansas, U.S 

Political party Dvmocr:iltif 

uirversttJolKa~sas~ 
WattllumUlr1@rut1 

C3'1011C tf<>m-E4ot<" ) 

f) ~ JOlne<l Tne c~apeate & Po10mar T~none eotrp.any m 1973 as a ~ atta,r·s man~,l'l"l beeormng its ch~I ex~tJ1ve oFicer in 1990 l3l 1n 1988, Lewroi ~rvea a one-year 121m as preslClenl 01the Grea:er Washington Bo.am at Traae,112! anc1 oegan a term as 

i:xesKJen! of the newly fOflnell City Natiooal B«lk of W<t5hirrgton.l''1 w11it11 evetitually ttJSC<J i n 1993. 

In 1993 L€Ylis became p<esl:lent and chielexe<:IAive o1"icerof National Put>IJC RacJIO. Dunn;i his tenure, he served for ttTeeyears on the board of AppleCOfJl)Uler.~~ titin;i "p<essing ~me demands..;•1 as thereas()ll f!;W' leaving II 1997. He resigned from NPR n 199S.1' '1 

Lewis .,.,cis <tlso a member of the OO<trd ofdire1:t~ of 61<ilk Enlerta:m-.ent Televi~.l1'11 csld ha~ ~rved on the 00..-05 of Colgate-Pa'.mo~ve. Hci.'tiburton ifld E;istman Kodck. cq 

U.S. PreSident Bill Clinton named Lewis the U.S. Ambassador to SouthA!ritl , a pos1 in wl'lieh he served from 1999to 2001 f.le was sworn in by fe<lei-al judge Jom Ed'.va1ds COnway, a law-schoolclassmate.~lLater-, LE!'MS anc' hiSwifemoved to Las Cruces, Nev.• Mexieo. 

v.nere ne siartea a consu~anc~. Lewis a A.ssoclates 181 111 2005. ne was namea a seniOf retiow at New 1Aex1eo state unve1Srty ~11 nie TOIOMngyear. ne was namea rouna rg CJ rector or New MeKlto S'al:e un1verslr)l'S 1ntematJOna1 Relations 1nst1ute 1111 

Po litics [edl J 

Lewis .... as involved in the effort to esteblish hane rule forwastmg1on, o _c: the Oistritt of Columbia Home Rule Act was iJdq>:ed bf the u _s Congress in 1973_1191 He v.as a chair ofthe home rule conmttee for VOICE, the Voice of Informed c.ommm:ty Expression;2fl a 

9f'Ol4' formed alter tile 196a riots in washin~on r-11 In that capacity, and as a legislative aide to Fauntroy, he testilied be'ore the u .s Senate comm ttees on lhe matter 1,•.....,-.i 

He later r<1n for a seat on lhe Cot.ne il of the Di:>trkt o/ Cootumbi<i (Wa:>llirrgtoo's c ity wootl). lo5ill<J kl Barry.11q It w-ds his only run ror potilit<tl office, atlhough he was consklered a le<!di!l!I t aOOIWle for MaYQI' of the District of CokJllOO for yea~. am was often destlibel:l <1s a 

power broker i'lWashn91o!l, o _c poli:ic:s_ 'Mlen he resigned from NPR he declared tllathew:Juld not be running for a"j public office "'0 "'"' -.:lodl 

Personal life [•d11J 

Lewis is a rnemt>ero/ ~a PhiAIJ)h<I fra:ernity, am w-.ss eleclet:I preslC!ent while at Univer-:iity of Kansas.Pl 

Among the ma"/ c ivic awards Lewis has eamed,lll The wasllmgtonian named him as a "Washingtonian <:A tho Year" in 1978fz:1 he w:is awarded Catholic Llnivcrsil')"s Prcsidenrs Medal in 1978, as wcu.!tl In JanUa!)' 2009 he was celebrated as Kansan of the Year.ll~ 

Lewts afl<I ms v.tre. me IOmier G<t,'le caol')'n JOneS,l'l 'M:fe marrle() lCl 1960,PJ ano irey nave rour sons ci1·01 DeLar.o. Jr . Georr1ey. s nan anci Pnu C::'l A BaptiSI O',' t1111n an(! Ul)Jflngoig, LewlS COOl/erte<I to Rorren GalfOIClsm wn.en ne manlecl 111 

See also 1edit1 
• L~o1wasnDJm Univel'Sityal.lnY11 

• us1or un1Yers1tyorKansaspeq>1e 
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Delano Sam-Yorke 
FrO'TIWidpt'<Ja. !hefrellwqclopeda 

Del:ino Ezr.:i S.:im-Yorke (OOm 20January 1009) is an English footbalcr 'Ml<I plays asa striker for Nati<loal Lca9ue club Woking 

~ntents 1n1oe1 

1.1 Wokng 

1.2 AFCW1ml:ll<Klcn 

u Basingstoke Town 

u Cari>lldgeUri~ed 

u; L n::oln City 

4 References 

5 Extern<ol lnk~ 

Career t e01 1 

Woking (alt ] 

Sa:n-Yoite w.1s born h Hamlllef'Smith, London.~! Orig1na'fy a \Wlger he began nis career with ~·combe Wanderers, before joining Woking and progressng t hrough the club's aca demy to rwke his ITTt-leam debut 

as a suost11o.ie on 9 Augus1 2008 In a conreieoce P1en\lef oereat against Ar!llrcnam !1l His nis1 ru1 appearaoce came 01 ~August 2008 ~a 0-0 aw~ oraw against ox1aa un1:-ea at me KaSswn stamum i•i 1n ms rrsi 

fu ll ~llXlll M part ol the fir!.1 team. he toutln1 prevent WOking from behg rclegdled ir.to tt1c Confefcnce South 11\ the end of the 2003--09 ~ll:IOO l'I 

On 19 Novem~r 2009, Sam-Yort;e JOned IS:t• man League Prem1€f Drv!Slorl s!de Cra') Wall<l€f€1'$ on a one-monlh loan de;i.I to g;i.m fii>t-te;i.m experience rq On 29 Novembef" 2009, S;i.m -Yorke scored his hrs{ Cray 

Wardere1s <;loal provillin<;l lhe winner n a 3--2 victory over Marua'.e_(7] 

The following 2009---10 season sav.· him help Woking to thcfrnt round o f the FACUp, playing the fill 90 mnutcs in a 1---0 awrl( loss against l eague one side S\Mndon Tovm_Pl 

AFC Wimbledon I edit] 

sarn-vone jOt\eO AFC 'll.1mtlled0n In me summef or2010 Dut s1rUQOle(l t-0 Ole<ik ri10 the nrs11eam squao He suosequen1y JOl'leO conrereoce SOU'tl sire sasnas101i.e T<Mn in a IOan ~a1 In seixernoer 2010 cq AFC 

Wirnot:OOn earned i;fOmotion into the Football League via the Conference Premierptoy-off' at the end of the 201 0---11 season, t1ov;ever Sam-YITTe lcll the club at the end of the eampaignum 

Basingstoke Town [ edit ] 

Onnts releao;e r>y AFC W!mDieoon, ne retumea to B<1.singsto1<e Town on a rierm.af\ert aeal 1n ..11.me 2011 l••l1n NovemDer 2011 he llelpeo Baslll!Jstoke to the fl'st round 01me FA Olp, sian1ng 1n a 1-il IMS agains.1 

Bteolfortll"I 

N. the end of his first full season at Eklsingstoke, he was a pat of the t it.C's team thJ\ reached the Con'crcn;c Soolh play-ol'fs, however they losl in the se!Tl-linals agaTJst Dartford in May 2012.l';i He ended tne 

ro11awrig 2012-13 o;eas.oo ~s B<1.S1ngs10ke's top go.al scorer nONeVer ien tne cluD ri May 201 l ~'! 

Cambridge United ( ecn) 

He!ligoed 1orC11mt>ridgc lJrwted iJl M;,v 2013. retumhg to the Confereme Pre!T1Cr. " l He made a ~ces~ful start to life at the ,4bbeyStll<lium. ~oringtwice on hisdebul on the opening d<lyofthe 2013--14 sed:50n in 
;i.5-1win :.i.ganstFC Hal1:.i.xTc....n!1'1 

wm1the 1ruj:Jrity o1 llis appcar<111tes rorCaml:liclgc Uni:ed coming as a :sub51.itute. ne rroved co IOan to Conlereoce PrerrleJ rivals Liacoln City on 2 January 20 14.1'71 He scored his r1slgoal for u~oln in 011"1" his 

second appcoran;e on 7 J anuary 2014 1n a 4- 1 home win o~er ArrctonTown_ 111 

~ retu~ to c;imD0C1ge unrea sconng n nis rrst g;i.me tiackai tnec111i 1n ;i tomprenenstve 5-1 \'K:tory over KmermmsterHamer;. on 1111artn 2014 !10! He 11e1peo tne uuri tomeconrefencePremtef p1<1.y-ons 

v.ncre he xOfed Mite in a 2--0 second legv.in over FC Halifax Town that :secured 112- 1 ag!J'egatewin and a pl&ce n the fn111at Wembley S111diurn.l!ll tie starte<! hCa:nbridgeUnited's OlllY-Off flnal 2- 1 win over 

Gateshe;id in front or 19,613 supporters ;it Wembley which earned the club a place back il the FCOlba'I League_12·1 

He remalfle<l \1111.n camll<tJge unfieo rotllwing prancoon 10r 1nes1a1t« tne 2014-l ~season. aoo maoe tllS Footool Lea:;iue ctew on 9 AugUS1 2014 as asul)Sll'Lfe In a 1--0 oome Mn ove1 Plymouth Argyietmnuee 

clays later he 11ppe11fe1'.l in 11 League Cup defeat against B1rmn9h11m C1tyoo 12Aug.ist 2014 as 11 substitute, !Cplolcing fellow stri~er Ad11m Cunnington 11tlla!ftimc in 11 match that went to extra tirne.121l 

Htig ht 

Oel.:ano Sam-Yorke 

D@lllMEZraS~(').Y~el'l 

?O J,.n~""Y 1009(~~" ~1' 
H~J'll'l€fSrnllfl.EnQl~N 

S~1 1n(USm)'21 

""""" ..... crJyWa~r$" {kla1) 

ApJ>S (Gl5) 

40 (3) 

0 (0) 

..... sllS!rios~e Tcwi oowo 24 f10l 

Ba~ngdi:>kll Town n (30) 

Ca r.1b0d9eUnted 29 (5) 

-o llf'COlnCl:Y(IO.!nJ 9 (3) 

-LincolnCi:Jl (lo;n) 21 (4) 

uocoriar, 12 (1) 

16 (DJ 

- Bord\amWood(loan) 16 (1) 

""""' 2<i17 . - M:iidslOrMUnlffl (io~~) ~8 (l) 
0 Senior ,lub a:ipeararicesll0d 9Qllls'wnled forthe 
~io:IQOO O"llf an:lc~txof 1711. 22Apd 2017 

(UTC) 

In September2014, ne retumea IO!he Corteren<:e Premie1, rej(:Jlnmg Lm(otnClly Tor asecoOOlo<!n spel clespfe 1eported interest from GnmstJ.j TCIWfl r.•J He made nisseccnd debtJI fer U~oln tn a 3-1 ""ay loss ag'1msl nis tonne1 clutl, 1JIJ01m9, on 6Seplember 2014 l'l'l 

Lincoln City [ ec11q 

In January 2015, Sam-Yorke m 11oe hi~ loan spell 11 permanent one wit h a ftJN-timc move to Lincoln Cly ona free tran5fef.!Ml He went on to score 11 goal iJla 2- 1 awf1'( wnwer Dover Athlclk: on 7 March 2015.i:;n Me1111Y.tlie, he w11~ a lso sert 

off in stopp.Jgc time n a 2-0 home loss <l!Jainst Wcllng Lkdcd on 14 March 2015 r-i1 N. t~ end of the 2014-15 scawn he w;i.s one of ;i. number or plJy«s 1dcawd by the dub.~ 

Forest Green Rovers [ !Xiii ) 

On 1~ May 201~. f'eJOlnal fcresl Green ROiiers. movtfll) to Tne New L awn on a one-\·ear coorau rJJJ 11emaoen1saeout rorme c1uo oo 3 Augusl 2015as asecoot1-nar suOS!ltuleln a 1----0 aw'if'/ win OY€f Alt11~nam!1'J0n 18JanU<JJ)' 2015 

he joined feltowN!Iional League club BorehanWood on loon unbl the eOOofthe 2015-16 ~ason.13:a He ret urned to Forest Green al tne end of the season for the club'~ play-off campaign, whic~ ende<l in defeat n the play-on final at 

Wembley stadium, t.vt was unused and was rele~sed on 16 May 2016.i»I 

Return to Woking ( Cid~ l 

o n 1~Att)' 2016. sam.Y0<t:e rejOireon~ Ti'st u m WOl<•l{J on a one-vearoea1 aier a successru1111a1 ri•i on 10sep1erroer 2016. sa1n-Yoo1<e mar:te ms wct::~ return 1n a 1-1 a1aw against GulSeley. reatumg r!)(55mlnutes tlefcre oe1og 

replaeea I>)' C nike KaJM.i.ml Three days later Sam-Yorke v.ent on to :Kore a b1oce 1n a 3--1 victory over Torquay United, nertilg both go11l:s in tile space of ten 1Tlr.J:es_1~1 

On 5 Ja'lu<1.ry 2017, S<1.m. Yorke joined felow N<1.lbn<1.I LeagU? elut> M<lidstooe U'lfed on a tM').lll(lnth lo<1.n aeal cs71 Two d;iys later S<1.m-YOfke ma1e hiS Mai<lo;t~ debut. 1n a 2- 1 de'ea1 agains1 Guiseley, fea:tsing i::lr the entire 90 miniJes 

111110 tne rotlOwtlQ nx1ure. S<im-Yorke sea ea ms nrs1goa1ror Ma1<1stone urinea. tn 111er 2-1 ~ICIOfY overToi~ay umteo !toJMe1 ntinernus DIOS ror sam--Yooe·s s;:e1 at Malllstone to t>e exteooea v.ere reiec1ea. nereru1nea oackto wotmo 

in 1Aarch 2017, 111ters.comg threetmesineightgarnes 

on21 M;ircn 2011 s;im-vonce !;COl'ect Mtce m WOkmg•s 3-1 'if'lrafVFCtory agains.1 Bran:rE!f! Town. nen1ng l>Cfn goais In i re spaceottwcl mriu~ rogl\le tne caro~ a 2-1 lead, betre Keir.an Murtagh unis~ tr.escorrng m tre secorni n;i.irf1~ 

In Ile folklwhr,J nxtufe. Stirn-Yorke sco-ed once again. this time ag;;iinst his former club: M1u:lsDne unr.eti neltn;i the Carns· opener n theif 4--2 oorne clefeat 1" 1 Ttie ronowng wee~. Sam-Yor~e coollnLeCI nis impressi\-e scortrQ rece1d. 
netting 1M opener in Woking's 2- 1 victory over Sunoo lJritcd.1421 

Career statis tics (od~ J 

A.sormatcflpfayed 22 AiXif 2017-1•31.,1 

Club 
Lt11gue FA Cup Leo11gue Cup 

DIVISIOn Apps Goats Apps GO~ IS Apps GO~IS Apps GO~l5 A pps GO~IS 

Basingstoke Town 

:':~ = 
:>01 2- 13 16 :~ 

:30 !I 1 

CarnD11<lgeUnitecJ 

201~14 coo:a•~•P~"' 27 5 2 =n 
2ou- 1::; League TWo J 2 l o I o o 

Total 29 1 0 

LllcolnCll)' (loon) L; 
Lil( Oln Cf)' 

--+---+--
F 01 est Green Ro~er:s 

Boreham'Nood (loan) 

W okiJYJ 

Maids:oneU'lited (loan) Nation;i.tLe;ig.ie "' 

" 

" 
31 

Sa.'Tl-'l"Oll<l plJ)'r'glOI' 

'-l:;lfdstoneUntedill WH 



Career total %70 87 11 " "" 13 J 
a• • •• • ~an;e(s)iri FATrophy 

b " Clneappeamnceill FA TrCVJy, Mo in Corfwence South p'a/-OWs 

c. • Two a ppearances in FA Tropl'ly !NO appearances and~goalt n ConferencePrefl'i« play-ofb 

Honours 1 «1.11 

Gambrltlge u nlle<l 

• FATrophywinncrs: 2 013-U 

• Con'e.-encE! Pfemier runners.-up: 2013-1.& 

• Con:e.-encE!Pl"em1er ~ay-0ns.: :io13-14 

Refe rences 1ec1 11 

1. • ' ' ' "OobnoSJn-Yorio:ci·19_ &.rryH11fTT""''s~orn 

Re~ie,'<:!d 12Ft<br~2017 

2. "~aro~York."~. 1 fvfl.ccm.AFSEr.t1>rpniff. R~ 

12febr._-y2017. 

3. " "'Woking1 2 Altmcham.1fil.EECSpon. 9 Augur;t 200S 

4. " "OxfordlJniled!HJWok!ng"19. BOCSOOrt25All;itS2003 

5. ""'Wt>bng&r~kn~confmwxf"i9. 6BCSport.211>f>r'2009 

6 ,, -Pla~ersCUOnL~-tQ Vl"oking F C 19f\bVe"Tt>E!r2009 
ReWieved 17 Jlty2016 . 

7 " "Cfa"1'MlridE!<ers3-2t.bf!pte-'Ne h<r.'9nodefen:eai:lr>lits 
9.Jta-"~ _Kentish foo4h.L 29Nwttnbo--2009. Re1riaved17Jo.ty ,,,. 

8. " "Swindon Town 1--0!Aokong"iP SSC Sp::>rt. 7No·1omlx>r ~009 

9 " "Gl'J/at~to keepgoillhetoDelilno-~ &isngSIO<eGazetle 

180ctobcr2011l 

10 " "lsrnall:Ya<ub.JreleasedillAEC~cle3f-O.Jl"tQ BOC 

Sport2G M..y:;:()\1 

11 " """""bo!O:llano<imm~for~ls-~ ~s:rQ5lokeG:u€lte 27 

Juno2011 

12 " "Hrenl1old1-tl6as1"QS!ol<&TO'<llflff' 66CSport 12~ 

"" 
Extem aJ links [ ed• J 

• Delano Sa-TI-Yorke IP at SocceJt>ase ' 

13 ""D:rfud;nd\A.OOngGOtforBue>~1>Bd:SoUhp"'folf 

r.M'ti BOC Sp;.-1. 10 May 2012 

t d • "Bnstow:Hol~-Spoonri<<:infilOel:inoS;un..Yorl,;e'sshoes•19 

~rg~lol<e G<Alette. 9 May 21)13 

15 . ... ..,.ooworth.oM.amCooningionpnsCamlmdgoUndGd"61 SSC 

Sport10May 2J1J 

16. A."C~lht..d5-1FCHaliWT"""'•iP. S8CSpon. 1 1 

~.t2013. 

17 " "ltn:oln1i>gnOwl:;no5am-'(o00ianjMllchJl.u&tn from 

c-.bndge"&I OOCSp;.-1.2.Ja1U11Y2014. 

18. • "LincolnCily4 1 Al.roton"61 BBCSport.7 .. t wiu:uy20H 

19 .. -caitindgelhiled5-1 Kidderm1nsier HarnEl'S"i§I 1 Manh 

'"' 20 "
0

Calt:o1dgeLhiled2-tlfCHal11i:uTo""'·f19. BBCSpoft. 4MaJ ,.,. 
2 1 • "cartJridgeLhiled2-IGGtesheaf~. BBC Spol113May ,.,. 
Z2. " "ca--rbndgelhi:e.11--0Pl)rJIO.JtiA<WIE!"!9- OOCSpoll. 9 

1!.ug.J.t2J 14 

23. .. "Birnrgllam Cdy 3-1 Cant:o-il;lge Lhi:eif 19. B6C Sport 12 

.o.ug..i~t 2014 

2~. • "Gnrmby TO'Ml !argot Do.aooS:irnYO<L:o back :itlincOO 

CO:y'!§l .Gi-~ T"'legi-"'*'23',;i<:..--rJbto<2014 

25. • "Vld<ng ~1 LincolnCrty•i£l. BEICSpon. 6Septerrbl< 2014 

26. · ·oeaoosan-Ycrtec001)le1es freetranslersWtch"f'il BEIC 

Sport.20Jaruary2015 

27 • "DoMAllletlc; l-2Linco!nCit( l§.8BCSport 7March2015 

23. • "Uni;<JlnC~0-2Wolirglht00"19 . BBCSport. U Mar<:h2015. 

29 · ·L1ncolnCilybossOwisMoysesexplainsW:rfhelef8en 

T~~noon leave"l9. Lincolnshi"e Echo. 6 May 2015. 

JO · ·F~GeenRove'sSQlO;:lrrenJories3ndoetanoSllm

Yori<e'l9- SBC Sport. 15 May 201S. n.ehew:d 16 May :<015 

31 · ·Altrin;h<m0-1 F~Green"lfil 66C5pcn 3~2015 

32. • 'Oeooo San>--Ycrile Fa-estG!MnSrileqtins Bo!ellam 

Woo<fff' 6fC5pJfl 16 Januar)'2016 Retn9V00 1 6 J~ry 

2016. 

33 • "[);:l'TE!l"lca'tKF«esiGreen RCM!l'Sh.ave·wt.nslledtusrnes!" 

in N~t:onaj l""!Juo"i9- BBC Sport. 16 Maf 2016 

3" •'Oelan<JreunstoV/dt<ng"(f) WOOng f C 15J1Jy2016 

Rgtri<.M;>d15Jtftt 2616 

35 • "Guiseley1- 11r\olong·@ BHCSpJrl 105efll:ernber2016 

Retrieved21Se¢.ember2016 

36. A'\A.olang 3-1T""luay- Urvt0019. 88CSport 13S<iplo<Tbo< 

2016.R..t.'ie~ 21~2016 

37. " °0'>9 stnkeij<ion1:onkl..,~~~s"&l. Wolcing0f'1ci .. 

Sile.5..1Muciry21J17 Relllev«l 5 Januaf)l 2017 

38. " ~21Maidc1000U~llil.BBC Sport.7.boo:ry2017 

39. " 'l.bddDn11~2-1T~Unt..d'&i. SOCSp>rt.21 

January2017. Relrie.....J2 f eb-u>try2017 

40. " 13<a:ntrwlo-Ml 1-3Woking"i!;l. B8CSport. 21 M""ch2017 

Retneved21March2017. 

•t " '\A.°"'ng2-• M..idctOf"IQLlrvlod"'"~. BBCSport25~th 2017. 

Rebie-.ed25Mion:h2017 

42. " '\A.00ng2-1Sulbnl.lnol1'Hf"~. B8CSport 1 Apil:2017 

Rebie.....:J 1 1J~2<l17 

4l " LleianoSa...,.Yo1<e"i£l . A)rlKburylhotlid FC. R~,,..d 

21February2Q17 

'4. " "0 Sa'Tl-Yc;ri(e·t9 .Socu1rw:a1.~·..d21 FGbruary 2017 

1 • ' wohng FC -cu~n1squ:u1 l 'l<rl"J 

C ;,tego1ies. 1989 oot115 liviJYJ ~pie People fJom Harrmer5fllith foolbalcf:!i tom tte LoOOoo Bo!ou;ih o! Hamme15ml h ;,IKJ ftJllam I English bott>aler:!i A5soti<llioo football fofw",m J5 VY"Oklffil F .C µ "'!ef5 Cr;,) 'IVandc.-ers F C. p1<1ye15 

AFC Wimblc<lon platers Basilgstokl TCM.11 F.C. players caTibridgc United F C. players Ln:oln City F.C. pl.lyera Forest Green RO\fefS F.C. players BorehaTI \\load F.C pla)crs Maidstooe Uni:cd F.C. platers Niiional League (English footbalQ pl.lyers 

Engish Football League ptayen; 
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Delano Thom as 
FrO'TIWidpt'<Ja. !hefrellwqclopedia 

Del:ino Thom:i~ (born January26, 19S3 in Ben:etey Cal.fomla is an Amcncan i'ldoor vo~cyball player, who ~laycd as a middle htter for the u_s _ N3'.ional Team. Hev.as n:imed Best server at the 2007 Pan Amefici11 Games, 

v.he1e l earn USA claimed the siJ\'er medal in the men's te31TI toomament. 

References Jed;tl 

• Delano Thomas' official tlioifl a! USA Volleyballifl 

· Profileifl 

Celano Thomas 

6e:1\ele~. Cl\ ,.., 
Rep•enntiRg lhe U Unite-S0!t" 

Pan Amenc:11u Gdmes 

Categones: 1983 births L.Mrg peoj>lc Amerkan men's 'o'Ollcyball j>l<l)'~ People from Bcftclcy, Calfomia Uni\er.;jty of Hawaii alU'ITll VolJe~ball prayers ai: he 2007 Pan Amcncan Games Pan Amelie.an GM'ICS mcdal!Sls in volleyball 

Pan Amencan Games silve1 mecla!ists for the l.kl1ted States American volleyball biograpfli' stt.t>s 
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S~ecial~ 
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Delano Williams 
FrO'TIWidpt'<Ja. !hefrellwqclopeda 

Delano Williams (born 23 De.: ember 1993) is a Brtish spm1er, originaltf from the Britosn overseas Tcmtory of tile Turks all<! Caicos Islands_ In June 2013, it was con!'irrned that Wilklms wo!Jd henceforth carpete for Great 

Brt.ain, as was his right t?f din1 of the nghl to British citizenship of Turks and Cakos lslan6ers.nWi~iams trains with the Racers Track Club in Jamal:a.S:l 

Career l ..<t1t J 

He <1ttertded Munro College in St Eliz<lbeth J(llllaJCd_lll He pned the wlege <11\er CJ J(llllCllWn l<tlert :;.coo1 ~potted h~ speed in a bcl:>eb<lll game in his ri<1tive Turks and Cai1;05. l<I 

Wil iams aimed to compete for Great Brtain inthe 200 metres at the 2012 Sl.'1lmero1-implc:s l~ Hecanool represent his native Tur1cs and Cal:os tslal'lds, because lhey areoot reccgnised by the International Olympic 

conTrtt:ee nowever, us1og a s1rn1ar D,P.taw IO Argumm IOfl9 Jumper snara Proctor Wiii ams IS e19 D1e tC> represent Great Brtam as Tun:s ana c a1eos me a Bml'1.ll over.;eas Ternt()()' He Tinl"ilneo 11r.n at me UI< O'ffll>l::.S rnais. 

sowas not!oele\.led.1&1 

Born ana r.me<i on Grana Tune ISlanCI to a Ha11an momer, WitM:ams mo\leO to Jamaica m 2006 atlef Hurrtcane t~e aestr~ea nisscnooi_PlRU"lnng ror Ml.Imo co11ege, r.e won rhe 100 ane1 200 metre-sat !Ile 2012 Jamaican 

Natioo<ll Hi'J!l Scllool Tr.:1t~ aro fiekl Ctiampion:m~s. bernmirtg tne fir:lt r1on-m1tkmal to 00 50.[il[ 

He did, r.owevcr, re?'escnt Ttrts and Ca:eos at tile 2012 World Junior Cham?onships in Alhlctl:s in Barcelona, Span. He won a gold mc<IJI in the 200 metres. 

References [ 00;1 1 

1. A De\MoWlliairm~tocompeteforGre«Br:tainatWaldM'llellc!~ln~ONti' 

2 " http·Jfwww 1M~cou.c~~Nelc!lktellll'1[).Wll:ms.f~~~~-':j178945h!rftl{) 

3. AG<:inuil~. Jermane {5~2012). "~produces .tars such~ OeWio Will:arrn"f!J_ Gualdian 

4. " ~/f.!wNIT(tfl'IQ; Com/201SIO«i6lspom.'lrack&-~ s-fast-as-GVWWl--jOll'laKaltrnl'>«c-md._rOO 

5. " Harl.Simoo(3~J 2012) ltns ardcaicos~semaioflDd<llC>~llia'rSbecotrll*o la1est. TeanG819(1uif6' TdY,Jraph 

E.x:tem al links [ .. dot ] 

• Delano Wfli.!IOUrf' profic at IAAF 

Delano W illia ms 

I 
Pt1$0llllllnlolTHOO• 

Na~oo<1r.t1 Brits~ 

Born 23December l 99l(aQe23) 
GrOfl(I Tu1l1Sl<t"ll. - orUaoo 

'"°" Sport Runrin:J 

Aclli<lvomo•h•ndtrtlol 

Pe~naltlnt 100m:1D.2ll (Klngiton 2013) 

(1) 200m:20.27 (King~ton201J) 
<11)(1m:4S.42 (King1ton201SJ 

Reprnenting 3!t Greet DrilliR 
WOO<IUlllmDIOft5nlDS 

@ 20158Qijn;i • •-«>Jmrol; y 

@ ' x 400mrala~ 

Reo1esenlln(lllle lia T111lsar1dC.tk:Os 

Wortd Jtmior Championlhip& 

CARIFTA Garnes (Junior) 

2012 Karl"ilton 

4•1Wmrol;y 

""'"-"' 200~ CARIFTAGa .. oc ( Youth) 

2009Vie.i;<,fo1 200111 

~ Wor1dUZOChampions inrnen's 200metres ~-I 
I 1006: Sial ey Kerr (USA) - 1008: Kevift Braunstil (USAJ · 1990· AleksandrGoreffl)'till (U~S) · 1%2 Alo Bolclon (TTO) - 1994: Tont \Alieeler(U~ · 1996: Frallci:IObikwelu (NGR) - 1998: Chnsta"l Malc:olt.i (CBR) - 2000: Paul GooM:~ (RSA) - 2002: l.bain Bott (Jm )- ioot:MdreYI ~(ITAJ - 2006 

Mard<Niit (EST) · 2008. Chri~r:plielem<1~e (F'VI)· 2010. ShOl<llillN (JPN) · 2012. 0e101111 Williorn~ (TCI) · 2014 • rerrt(l'l.sFril.Jo/ (USA) • 2016. 1"!o::h<1el/iQ'.m<lfl (USA) 

111:1 Tms f:)ll)graphieaJ artiele relat:ng to Turics and C~oos l!Jands ath'etics is a slU!l. You can help Wikipe<ia by expandng it 

Categories: 1990 births Livirg peQple Tullu tmd C11icos blo~ male sP'inlers Athletes (track a,nd lickl) at the 2010 CommooYl'C3lth Garnes Comrnonwcaltl'I GaJTC5 tompet~.<n for the Tu!Ks 11nd Caicos blands 

World Championships il Athletics athletes for Great Brlain WOr1d Cl'lampionstlipS in Athletes meoa~sts Tlrts ancl Cateos lsla"lds emi;Jrll"l'.S to Jamaica Turts aro Caicos ISiands people of Ha~ian descent Brtish peopled Har.ian deseent 

European Alhleta::s Championsriips medal islS Athletes i t1ack alld ~eld) at tile 2016SumT1€rOttmpcs [ Olympic athlete<; of Great Bntam Centr.llAmenca aflcl Cart>bea-i athlet1:s oiography stubs Tur1<s and Ca1:os Islands stubs 
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IJOllSEAHf'll.CtJill People Finder - Reverse Telephone - B:ickground Check - Business Lookup -

People Finder - Search Results 

You searched for DELANO; All States 

Mark Al Recor<1s I UrTr<Wk All Reco1os 

0 1. DELANO S EASTMAN 

AssOCJafed Names /Possif)}e Aliases: 
DELANO SHAWN EASTMAN {Age 45) 
S EAS"TMANOELANO 

ARMANDO V JASSO (/',gc 58) 

0 2. DELANO OABERCRONBIE 

* flj•fiU.! t• 
ASSOCJatea Names 1 POSSIO/e Aliases 
DEMON ABERCROMBIE 

0 3 DELANO A BAGLEY 

* Hl":U.'!.* 
0 ~- DliilANO R SAPIKOWSKJ 

Assoelate<J Names 1 POSSIOJe Aliases 
OliLANO ROa&:RT SAPIKOWSKI (Age 37) 

0 5 DELANO F GIBSON 

0 6. DELANO F JACKSON 

0 7. OfLANO I' JACKSON 

0 8. DELANO K BARNEY 

D 9. D&LANO "' K&NN&DY 

0 10. CELANO ROKER 

0 11 CELANO E KALLENBERGER 

« ijj•gu.1 .. » 

AMOC/eted N.Jme~ l~~ote Alia:ies: 
DELANO E KALLEKALLENB (Age 84) 

0 12. CELANOJ DONATKOWSKI 

Assocwtcd Names I PossiD/c AJ1ascs 
DELANO DOtl!AJKOWSK(Aue 75) 
OliLANO J OONAJKOWSKI (Age 75) 

0 13. CELANO WILLIAMS 

0 14. CELANO 0 HALL SR 

D 15.CELANOE F RAZlERJR 

* !i'J·lifi,.. 

Associated Names I Poss10Je AJ1ases: 

CELANO E FRAZIER 

0 16. CELANO J DONAJKOWSKJ 

0 17 Df'LC1.NO YOUNG 

0 16. DELANO JR WILLIA.MS 

OtiesRe!>ideO 

APO, AA:l-4078 

PORlLAND. OR 97211 
PORl\..AND, OR 97212 

PORl\..ANO, OR 97201 
IRVING, TX 75062 

[ 5 lkliqueAddre!>ses l 
[4lKllQ.JeTeieptoleN<JffOefS) 

FPO, AA 34091 

BIRMINGHAM, A L 3620' 
JACK:SONVILU::, FL32220 
FPO, AA 34093 

[4LJniqueAddresses 1 

APO.AE09007 
[ 1 l.XliqJeAlld~sJ 

APO, AleO!M>09 

LOMPOC, CA 53436 

[3lKlfQJeAlldresses1 
( 4 Ulique Telephone Nurrt>effi) 

APO,AE0904' 
AUGUSTA, GA 30903 

GRENADA, MS 38901 

[ 4l.klfQJe~sesl 

( 8 UoiqJc Tck:phonc Nu:rb<:rs) 

APO, AE 09074 
[ 1 Umquc Address J 
[2LJniqJCTelephooeNu!ft>ef:s) 

APO,AE09074 

[ 1 lKll'.l.ieAlldressJ 

APO. AE09104 
OKLAHOMA. CllY, OK 7310~ 
OKLAHOMA CITY, OK 7~145 

[!tlXliqueAOan?S~t 

( 2 lklique TelephOOe Nu'l't>ers J 
APO, AE09110 
APO,AE09111 

FORT CAMPBELL KY 4222~ 
FAYETT&\llLL&, NC 2&30S 

FORT BRAGG, NC 28307 

GEORGETOWN, SC 29440 
CEORC&TOWN, SC 2S442 

MC CLELLANVILLE. SC 2945$ 
EL PASO, TX 79906 

( 1 7UniqueMOre~!> J 

[ 19 un111~ Teiepnone NJmoer<> J 
ANCHORACE, AK 99602 

[ 1 l.kliqueAddre55 ] 

"'" ClliesResldetl 

ANCHORAGE, AK 99503 
YAKJMA, WA 989-01 

[ 5lkliqueAddresse'I 
[ 3 lKl(llle Teiepnone NLlrroefS) 

ANCHORAGE, AK 99503 
ANCHORAGE. AK 9~14 

ANCHORAGE, AK 99602 

ANCHORAGE. AK 99004 
(7LX1iqueAdares~1 

[ 3 lklique Telephone Nurrt>ers J 

ANCHORAGE. AK 99504 
( 1 lXliqueAl1<lmsj 

ANCHORAGE, AK 99504 
[ 1 LJniqueAddres:5} 

[ 1 lXllQJe TeJl>pnooe NLltt>ef I 

ANCHORAGE, AK 9950-4 
lUCSON, AZ 55747 

(2LJnique All<1~se~ 1 

13 lklique Telephone Numbers J 

ANCHORAGE, AK 99504 

[ 2lkliqueAddresses1 
[ 2 lXliqJe reiepnone NLl~ J 

ANCHORAGE. AK '~g 
( 1 LJniqueAddress J 

ANCHORACE, AK 9960i 

(6l.kliqJeAddr~5e$I 

[ 1 lJnique Telepl'IOl"le Nu.mer J 

sec OCT AILS roR All MARKED RLCORIJS 

D<1laAvailelt>le PQ!>:!iible Rel<1ti>.<es /Af!i•ati011~ 

EASTMAN ELKE t.1 (Age 48) - EASTMAN JASON A (Age 46) 
EASTl.tAN P D 
EASTMAN PHYLLIS DOROTHY (Age 70) 
JASSO, 11.IARIA NARVAEZ (Age 75) 

JASSO, HECTOR R (Age 44) 

JASSO, VICENTE JUAREZ (Age 77) -
~ - SAPIKOWSKI JAfJES IAJCHAEL (Age 40) - SAPIKOWSKI LUCINDA LEA (Age 55) 

SAPIKOWSKI NATHAN MICHAEL (Age 31) 
SAPIKOWSKI RICHARD M (Age 65) 

SAPIKOWSKI SAPIKOWSKI [Age 59) 

mmma GIBSON. CASSIWDRAC (Age59) - GIBSON, DERRICK L 

GIBSON, JAMES 
GIBSON. JAJIJllE M 

GIBSON, JOH\I N (Agc59) 

GIBSON. JOtti R (Age59) 

GIBSON, NICK 

GIBSON, VIRGINIA (Age99) 

IZ!ill1mia JACKSON. BETIY JEAN - JACKSON, BRIAN CHRIS (Age 421 -
C!!lmla BARNEY. KATHRYN - BARN;::Y, KENETTE K (Age 51) 

C!!lmla KEN"IEDY LORETTA W - KENN;::oy CLARA 111 (Age 83) 

KENN:::DY JACKIE (AQe 49) 
KENN!::DY JACQUELINE 0 (Age 49) 

KENNEDY MARIA L (Age 50) 

KEN"IEDY ODELL (A(Je 56) 

KENN;::DY SAMUEL V'9c 79) 

KENNEDY ARTHUR B (Age 60) 
KENN;::DY COURTNEY E (Age 57) 

KENNEDY EMIL J (Age 42) -
oataA~allatlle PosslbleRe1auves 1Am1auoos 

~ Ko\LLENBERGER. a.AUDIA - KALLENBERGER, BUD 

KALLENBERGER, C 
KALLENBERGER. KELLY 

Kl\LLEN6ERCER, ORBIE K (Age 59) 
KALLENBERGER. CLAUDIA MAY (Age 80) 

~KOWSKI, DAVIA M - DONAJKO'NSKI. DA\110 M 

~KO'NSKl,JOBINAF 

OONAJKO'NSKI. JOHN Z 
CXlNAJKOINSKJ, SERENA 1\1 

OONAJKOWSKI, TAMARA K 

~ 

~ HALL, DELANO H JR - HALL, DEL.ANO K JR (Age 70) 

HALL , JOG {Age 68) 

HALL, JOSEPHINE G (Age 67) 

HALL. ORLANDO - FRA.ZIER, CORAG - FRAz:IER. DELE 
FRAZIER, DELANO E SR 

FRAZIER. FREDRICKA R {Age 61) 
FRAZIER. CORA 

FRAZIER, CORAL IA G (Age 58) 

FRAz:IER. DELANO JR - DONA..JKOWSKI. DAVID M - ~KO'NSKl.JOBINAF 

DONAJKOWSKl, JOHN 

DONAJKOWSKI, SERENA M 

IZ!llmla 

IZ!iil1lll9 WILLW.1S, STANLEY - WILLIAMS. BERTHA 
WILLIAMS, LAFAYETTE 

WILLIAMS, DORIS 
WILLIAMS, WA.YNE 

WILLW.1S, KAREN 



vm.u.•.M:;,.MAKLT~ 

0 19 DaAHO DUKES 
ANCMORAClr:, AK H60 t ~ 
flUnqJe~l 

«Im!l'.lD 
ANCHORAGE. AK '"14 ~ 

0 20 DELANO DONAJAWSI \I Unqll4!Aad~S J 

GDl!!D 
Ag• CltiesRe$)de<I Data A.vailaDle Possible Retatives t Am•atlClllS 

D 21 DliLANO J 80NAJKOWSKI 
AHCHORACE, AK 99514 ~ SAKA, CATHERINE M (Age 5..1) 

ANCHORACE, AK 99S02 - SAKA., KEVIN T ("9C 87) 

4 i'11•1ri"f* Gl.ENVIEW, IL 60025 SA<A.C 

MOUNT PROSPECT, IL ;oosc SAKA., KEVIN (Age 67) 

~ANSTON. L 9020 1 SAKA. KEVIN TIMOTHY (/'Qt! ~I 
ASSOCllt/@O Nit~!!. I POSS/~ Al/ltS@g 

DELANO DONAJKOWSK (Age 75) 
NOVI, Ml 48l76 
[12UniQueAddre~,I 

CATHERINE A MYKRANTZ (.Age 04) 
l')Lnq,H'r~Nu~J 

CATHli:RlN&: A SA KA IAge 54) 
ANCHORAGE, AK 9'514 GILKIE,JOAN 

0 22 DELANO M GILKIE WINNiTKA, CA 9130$ - ROL.EOER WALTER E (Age 93) 

* 1!1"¥''f5 NEWBURY PARK, CA 91:120 ROLED£R AOC.LINC: WANDA~ 92) 

(".IUlQJeAOOll'SSe'i] ROl_EDt:R GARRY RICHARD {A(Je~) 

AIJSOCl4fe<! NIJMC:J IPl»Jlole A/1ues 
{.tUnq.ieTelcpflono'lu'Tt>cts) ROLEDER LINE WANDA \Age 92) 

ROLE DER RY RICHARD (Age 65) 
ADELINE W ROLE.DER (Age 92) ROLEDER TER EWALD {Age 93) 
ADELINE WANDA ROLEOER (Agc93) ROlEDER WAL Tc:R EWALD SR (Age 93) 

LJ 23. OliiLANO L DIZINOR 
ANCHORACE, AK 99515 .:mma VIZENOR LINOA L V'(IP 69) 

EACLE RIVER, AK Hlin - VIZENOR, LO!S V 

emmn (".IU'l.cpeAJl'.ll~J 

(2Uniq.JeTelephOne"'kl~I AFFLIATliiD 8USINiU Rli:CORDS: 

4rCCOR2sWCICdenltied 

ASSOCl<Hta WiJ~S /FOSSl()e Allase! 

DiLANO L W.li:NOR (Age 74) 
ANCHORAGE. AK'"" ~ 

0 Z4 CELANO L DIZINOR EAGLE RIV&R, AK I HT7 -* U1 •1i'11f* f 3 LlnGLJC Addre~s 1 
( 1 U'lrjlle l@~OO@NUITIDHJ 

n 25. DELANO TENTON 
ANCHORAGE, AK 19611 

j1Ull(JcteAl.k.1feSSJ 

emmn 
0 2' OliiLANO DUK&S 

ANCHORAGE, AK 99511 

(IUnqJe~) 

GDl!!D 
n 27 DELANO DUKES 

ANCHOR.AGE, AK 99517 DUKES, DELENO 

SCHENECTADY, NY 12300 -GE!7'.lD [ 3 Unque M<lrMses] 
[ 2 Unqcie Tclepflooc ,...Jrr'Oef) J 

Aaocl.1tcd N;Jf'OOS I Pos$iolc AbM<CS 

Ol!:L.ANO D DUt(ES (Age 3&) 

0 28 DELANO K HALL 
ANCMORACi, AK 9952' ~ HALL. 0 KE.A.RON 

fllkolQJe~~l 

emmn 
AFF LLATED BUSINESS RECORDS: 

2recordswcre K)Cnt.flecl 

0 "9 DELA~ VIZENOR 
EAGLe RIVER. AK '9!1n ci:mi:ma VIZEN::lR. LINDA l 

( 1 Unque Address ] 

em:rmn 
[1 ~ DELANO A LUCAS 

EAGLE RIVER, AK tun LUCAS, SAUNDRA ANN 

APO. AE 09514 - UCAS. ()l.VtO C tAQe 40) 

* HJ·'!tif8 li:LMENOORF AFliil, AK 1960$ LUCAS, DELANO A (Age '7) 

I 8 Un1Q.1e .Mdr~ 1 LUCAS. ER.IC T (Age 47) 

\ .t Lnq.1e reieprione Nu'TbeB I LUCAS. MONICA l (Age 45) 

LUCAS, JESSC K (Age 41) 

"""" "'' ouesResfOe(I oataAva1001e PosSIOI€ Re1anves 1 AmtatlOlls 

e.AGU!:ft1VER. AK'9!1n 
0 31 DELANO A WILLIAMS (I Un(l1Jei\ddfe$S] 

E!!E!Z!'Q 
0 32 DCLANO L VIZENOR 

li:ACUO RIVER, A K 91677 ~ 
11 Unq.JCAddln:JJ 

f11EED 
SOl.OOTNA. AK 99669 li:!umla 

U 33 DELANO YIZENOR ( I Unque Address J 

* i!l•'jf"f* 
0 3.ol DELANO BARR 

FAIR8ANKS, AK 19701 llE!i:illilll 
(11..llqcJCAIJdl~:§) 

GEJl3l!9 
0 3!) DELANO A BLACKMAN 

elf.LSON Afl5, AK '9702: ~ 6LACIO,w.I. OELROY A(Age[,6) 

NORlM POLi, AK 99705 - SLACIOAAN, SONIA f.J ·,Age 66) 

GDl!!D PHOENIX, AZ 850Z2: BLACIOMN, D 

PWDENIX, AZ 8!§029 BLACKMAN BARBARA L (AgR 47) 

Ei. MIR.AGE. AZ 85338 SLACKMAN, DELROY A JR 

MORENO VALLEY, CA 92551 6LACI0.1AN. DESERAE 

[8~Mdre~se1J BLACKMAN Ol'ICJRN.4 A 

[ 10 Unq11e Trie~tone M.Jmtle~ 6..ACION\N DANIEL ALBCRTO {Aoe 43) 
BlACKt4AM OE.LROY A SR (Ag@ 67) 

Bl.ACION\N S0WAf.JEl\llt-IA(Age65) 
IJ'O"ea~~Ole 

0 36. DCLANO SEAY 
~RTH POLE, AK 11705 

11 UllQllC Addr~5] 

GEP3D 
LJ 37 DELANO 0 YOUNG 

FAIRBANKS, AK 99701 czmm YOUNG. BARBARA A."IN (Aae ~9) 

F AIR8ANKS, AK tt701 - VOUNG, COLE A 

• j!j•ljt11f* l'OftTWAHtflUGHT. AK 99700 YOUNG. DAVID f (Age 71 ) 

112 unqiw AOOrHSK J YOLJN:;, DtAhfljE 

AMOO.!tect W1tne:5/~0le /Vr1t::1es 
f 6 LlnGJe Tekphone '+JTOe~ J YOUNG, JAMES A (Age 63) 

YCU"«i. JEAN M (~ ~) 
DELA~ OYOUNQ (Age 5') YOUNG, JEFFERSON B (Age 63) 

YOUNG. JOEL f 
VOONG, RAYIAON) C 

YOUNG, SEAN J (Age 61) 

[1 38 DELANO BARR 
KOTZEBUE., AK 11762 

(1U'l~JeA.1dle5S] 

«m:m!Q 
KOTZEBUE. AK " 7 ' 2 BAR~ MINNIE E 

lJ 39 DELANO HARR SHISHMAREF, AK H772 - BAAR THQtMS M 1/198 59) 

GDl!!D l'AIRBANKS.AK '9775 
llUnqueAC1drasse11 AFFLJAT&D S U SINE SS RECORDS: 

f 1 Unque Telephone Nufl"ber J 2r«O'dswcrelclenlil'led 

LJ •O CELANO SARR 
51-«SHNAREF. AK 99772 ~ 6A~R DEEANN S 

I 2 Unqoc Addrt:$SIC$ I - BARR KATHERINE 

GDl!!D (11..llqt1eTeleptole~) BARR i.ilNNIE E 
BA.RR -HOU.A.Sf.J 

"""" Qties RC$fGed DataAililail>6e ~ReblrYet l~:!> 

0 '1. DELANO BARR 
SH SHMAREF, AK 11772 BARR OONN!\L (AgeA1) 

(llJi'l~llCA!ldressl - BARR SHIRLEY 

cim;z!IA (I Unque Telephone Number) BARR THOMAS M 



0 .11 DELANO J GRAMAM JUNEAU, AK '"11 GRAHAM. "5TRIO 
I 1 Uruq.Je Mdress J GRN-W.t. DAL.OJ 

«l!JiW1D GRAl-11'\M, OELRICOJ 
GRAl-WA ROBERTS 

AFFILIATED BUSINESS RECOROS: 

7reeordswere tlentlleO 

0 13 CELANO T LONEWOLF JUN~U. AK,,111 ~ LONEWOLF CHARLES W 
111.klljJE'AlldrMSJ LO ... !:'AOLF DELOS 

• jjj•ljf11f> LO"IE'MJlF KESU[NA 

LO"IEWOLF ICOYTAH 
LONEWOl.F REMY l 

0 14 CELANO DENSMORE AMB. AL3M18 DENSMORE. SUZANNE 
(I l..lnljiJeAadr'esSJ -=-«l!JiW1D f 1 un.quc Telephone Number) 

0 .IS. DCLANO OEOOHAOAN ARAS, Al 3501$ ElillJiiil 
[ 1 lJn.qJe Address I -QDllD [1 1.kllj.fef~l\.jLJT()H) 

0 16 CELANO HAILES ARAB. AL 35018 
( 11.klq.JeM!PssJ 

* ii*t:I"'•· 
0 .17 OE:LANO AUSTIN lilESSEME:R,AL35022 Gliiila AFFLIA TEO 8USIN&U Rli<COROS: 

[1 l.ln.qucAddressJ 1recordwaslderti1ed 

QDllD 
n Ill DELANO BLACKWOOO CULLMAN.. AL 35055 BLACK\VOOO, SCARLETI r.tARIE (Age 39) 

t 1 unqJe Ma~SK J -=- BLACK\VCXlO, M emnn ( 1 unq.JCTelcpt>one""-''l'lbefJ 

D ~9 o.L.ANO 8LACKWOOO Cll.LMAH, AL 3.5055 BLACK\VCXX>. M 
(ILJnqJC~) - BLACK\\fOOO, SCARL[TT 11\AA.JE (Age 39) 

-a11•·1•r111• {1Uniq_iere~.-..irr°Cl"f] 

AFFLIATEO 8USIN&SS R&CORDS: 

lrecord wasldenti'le<I 

0 50 OQ.ANO HAI LES 
CULLMAN, AL 3S055 IE1iillla IXLLAR, PAM 0 JR (Age 56) 
WARRIOR, AL 35180 - DOLLAR, CARCV l (Age 49) 

QDZlD JASl"ER,Al 35~3 DOLLAR. OAV10LINN (AQe64) 
CULLMAN, AL 3S06$ DOLLAR. KEVIN 

~rl!a~SIA:>SSIDM!AtrlleS 17l.lnq.ieAtJdr~I DOLLAR. LINDA 
[t>Llnq.ie relept'cne'lJrrcitfiJ OClLLAR, LINN {Age64) PAN D DOLLAR JR (Age 58) 

PANELA D HAILES IPQe ~) DOLLAR, O\'MER 

DOlLAR. PAM IPQ!:!66) 
DOLLAR, CAREY V'ge 45) 

DOLLAR, LINN OCll..LAR (Age 64) 
.rre<e a11atlalJJe 

"""" Cit.et Resided OatllAvall!tble Possible Rc111wes I AITlle:tiDns 

0 51 . DCLANOABERCROMa:e FULTONDALE, AL UOH 

I 11.kllQ.JeAddr~s) 

«ImmQ 

[.J 51 DELANO FORTI: METSTOMi GOO OW ATER. Al 3!!071: ~ WHETSTCN:: EARU'llE (Age g4) 
( 1 lkl.QlleAddrass] 

emmn 
D 53 DELANO FORTE Wt-ETSTONE COODWA TliR, Al 35012 G:i1Jil9 WHETSTONE, ALBERT 

[ 1 lJllGJeAddre)5 ) - WHETSTOf'E, ANGELA A (Age 52) 

«iI!E£!D [ Jl.kl1j.H'T~11.ju~J WHETST(lr'E, BARBARA L (Age 77) 

...... 'HETSTOf'E, OCN 

...... ~ETSTCN:: 8ETTY JOYCf PQe 66) 

...... 1-IETSTONE, CLARICE 

WhETSTOf'E. EARLl"'E (Age g4) 
WHETST(lr'E, HOii.ARO W 

WHETSTot£, LINDA 

WHETSTOl'E. LOREN/O F (Age 52) 
1roroav<JilatJ/e 

0 ~ DELANO CAGLE HANCEVILL E. AL ~~17 CAGlE. DIANA MARIE (Age 68) 
I J unq..ie M<lrMses J -=- CAGLE, LISSA 

4Hj ljf!if# ( 21..nqJCTeieptlone*"'-'ll'Oersl 

0 56 DELANO CACLE MAHCEVILLE. AL 3.5017 

I I Lln.q..ie Mdres~ I -«iI!E£!D [ 1 uniqueTelepflOl'l@MJllV>H] 

0 :16 DELANO DENSMORE .JO~~A. A L OlSOll7 ~ OCN3MORC:, 3UU..NNI! 
[ 1 un.que AOd~s J -=-*iii 'i'"f* I 1 unque Telephone 11.jufl"Oer J 

0 57. DELANO DENSMORE JOPPA, A l 35017 C!i:il:ma OE!\ISl.10Rf. SUZANNE 
(11.kl.q~-'ddressJ 

«iI!E£!D 
0 ~ DELANO ABERCROMBIE Le:e:Ds. AL 354l94 ~ Al'l'UATED BUSINl!:SS Rl!:COROS: 

11unq~Al>dtE>ssJ 1 rKQfQWll<ilOenll'W<l 
4 i!i•'ii'"f* 
0 59 DELANO LAYTON Pli.Ll CITY, AL 351 25 cr.mmm LAYTON,M.IV 

f 1 lkl.que.A.ddres.s] - LAYTON, DANNY R JR (Age SO) 

QDllD (7lXll1Jfl'l~NU~J LAYTON OELANJ 
LAYTON, LINDA E (~ 76) 

0 fiO 0EU.N0 R MOPKINS f"Ell CITY, AL ~IH 

11 Llruq.JeMdrau) 

fmiWil.'9 
"""" ... Cities Resided 03taAv3llal>le Possible RelallV95 I AllUations 

D 61 . 0ELANOWLAYTON Pell CITY, AL 35125 IZ!i:ilml9 LAYTO N, WINSTON OELA"'10 (Age 74) 
KCNTS STORE. VA ~014 - LAYTON, LINDA E (,\ge 74) 

«iI!E£!D 1s un1q.ieACJ«eSsesl 
(21.klqJCTelcphOne"ll.l'TCcfs) 

[J 61 DELANO HOPKINS ~LCITY.AL~U:I HOPKINS. ROGER 
( 11..nqJeAddres.sJ -=mm. 

fmiWil.'9 (11.kl«lJCTeleptionel'l.lrnberJ 

0 63. DELANO R HOPKINS PELLCITY, AL35121 

I 2 llrlGUC Addr~:!ie) I 
HOPKINS, ROGER D (Age 60) 

4m'lmQ 
0 64 0ELAH0 MCDIARMID SYLACAUGA. Al 351 ~ MCDIARMID, RAY DELANO (Nie 80) 

[ 1 \.klqJe Addre!>s J ammm MCOIARMIO. ROBERT (Age 83) 
« ijjo!U!J» (21.kl.q.ieTeleprone.,.u'Tt>efs) MCOIARMIO, RUBY NEVh•\AN (Age 107) 

MCOARMIO, W S 

AFFLIATEO BU SINE: SS RECORDS: 
10ra;ords....crcklcntl1c<l 

0 6~ DELANO HUTIO THORSBY, AL ~5171 IZ!i:imia PHIWPS. JOSH 
CLANTON, AL 350Mii mmm. PHILLIPS, STACEY gpng AUBURN, AL :38132 PHIU.IPS, B~IOOCT 
I 8 Ullq:.ie AOO~ses J PHILLIPS, ,_.CHEAL 

J\.s.Joc:l4te<t None~l~tlle A11.a:ye5 ( 6 lJnq.Je Telephone 'ttlTOCl'S I PHIWPS, STACEY J 
.JOSHUA R PHLU PS PH1WPS, MCHAEl D ~ 4n 

PHfWPS, ASHLEY M (Age 47) 

0 66 DELANO BENJAMIN 
TRUS:SYUE, Al 3517~ 

[1l.lnq:Je~SJ 

4 1'1·'1' jjf• 
n 1:7 nc1 11...,..,r\l lMf'At.J SIRMINC9"AM, AL 315203 IZli:ililD 



L..J -·- --~-- --··-~ .. [ 1 uniqueAddress J -emmg ( 1 UllQIJe TeleptlOneNU1TOer] 

0 68 oeLANO BONNER 
BIRMINGHAM. A L 3520-4 ~ 
[ 1 uniq1.1eAddress j -+uj•'U'f.* [ 2 unique Telephone Nu'l'De~ J 

0 69. CELANO CLEWIS 
BIRMINGHAM, AL 3520-4 ~ HOUSE_ JIMETRIUS 

BIRMINGHAM, A L :1520' - HOUSE. JIMETERIUS l (Age 49) 

emmg BIRMINGHAM, AL 35235 LEWIS, BEVERLY H (Age 63) 
[ 12 UniqueAddrcsscs ) LEWIS, DELONO l 

ASSOCiatea Names 1 POSSJIJ/e AJ1a:c,es· 
[ ~ UllC:jlJe Tetepnooe NUfll>erS I LEWIS. DELA'-10 (A9f 63) 

BEVERLY JEAN HOUSE (Age 64) 
LEYVIS, SHAYLA W 

LEYVIS. BEV'ERL Y J (Age G4) 
BEVERLY H LEWIS ll"(Je 64) 

LEWIS, DELONO SR 

LEYVIS, DEL ONO l SR (Age 63) 

LEWIS. SHAYLA L 

0 m CELANO BONNER 
BIRMINGHAM. A L 352.05 IZ!lllJlm 
[ 1 uniqueAddress J -emmg [ 1 unique Telephone Nuiri:ler] 

Ag• Possible Rela~ves / AfTi•atioos 

0 11_ O&LANO MUMAMMAO 
BIRMINGHAM, AL 35205 -[ 1 uniqueAddress J -emmg 1 1 w~.ieTe1epriooeNurroei-1 

0 12 OELANO F SULLIVAN 
BIRMINGHAM. A L 3520$ ~ AFFLIA TEO BUSINESS RECORDS; 

[ 1 L.nq 1e Address J - 1recO«lw.isll1enlr'led 

* i!!•':U'f.* [ 1 unique Telephone Nu'Ttlcr I 

0 13. CELANO BONNER 
BIRMINGHAM, A L 35207 - BONNER, OE l 
[ 1 unique Address) -« Hi·!ii"!.* [ 1 lXllQJe Telephone NU:mef I AFfl.IA TEO BUSINESS RECORDS: 

3rccordswcre idcntfied 

0 74 CELANO DOBSON 
BIRMINGHAM, A L 315201 --[ 1 uniqueAddress ) -emmg [ 1 un1Q.ie Telephone Nuiri:ler I 

0 75_ CELANO TAYLOR 
BIRMINGHAM, A L 35201 ~ TAYLOR, TONYA L 

[2 UnqueAddr~ses j 

emmg 
0 76 DELANO A SMITM 

BIRMINGHAM. AL 3520$ ~ S~TH. E H 

['.luniqueAddresses1 - SIYITH, LD 

emmg [ 2 unique Telephone Nurrt>ers I SMITH. ALECIA T (Age 46) 
SIYITH, ELIZABETH H (Age 70} 

SIYITH. LESLEY 0 (Age 50) 

SWllTH. LESLY (Age ~1) 

SWllTH, LLOYD D (Age 10) 

D 17 DELANO JACKSON 
BIRMINGHAM. A L ~520, ~ JACKSON. OELANOO (.Age 54) 
CMICACO, IL S(K1!i - JACKSON, ROBERT LEE (Age 8 1) 

4DEl?lD CHCAGO. IL 80820 
MEMPHIS, TN 38116 

[ SUniqueAddrcssesl 
[ 61.X11Que Tetepncoe Nurrtlefs J 

0 7'8. CELANO KELL Y 
SIRMINGHAM,AL 36210 ~ 
[ 1 lXl1QJeAlld1~::;J -emmg ( 1 unique Telephone Nu'Tlbef J 

0 79 CleLANO SONNER 
BIRMINGHAM.AL 35212 IZ!!!mi9 BONNER. CARLA 
[ 1 uniqueAddress j -emmg [ 1 unique Telephone Nu!T"bcf I 

D ao_ CELANO A SMITI-i 
BIRMINGHAM, A L 36216 - SWllTH, ADRIL YN W (Age 46) 

81ft.MINGHAM. A L 3520-4 - SMITH. LESLY 

4DEl?lD BIRMINGHAM. AL 35207 SIYITH, LLOYD 0 (Age 7'0) 

BIRMINGHAM, A L 3523-4 SMITH, ALECIA T 

Associated Names /Possible /IJiases· [flXllq.JeAll<I~~· SMITH. EH 

DELANO WALKER (A!Je 49) 
[ 4 unique Telephone Nu'!Dcrs) SMITH, ELIZABETH H 

WALKER ADRL YN F (A{Je ~6) 

WALKER SIAlTH ADRIL YN (Age 46) 

"'' ObesResided OataA ... ailal>le Possible Relatives I Am•ations 

0 81 . CELANO ABERCROMBIE 
BIRMINGHAM, A L 3521& ~ 
[ 1 UllQJeAOdressJ -4mi1JlllD [ 1 unique Telephone Nurrt>cr ] 

0 82_ CELANO BARTM 
BIRMINGHAM, AL 35215 IE!!!mla 
[ 1 unique Address ) 

emmg 
0 83. CELANO BONNER 

SIRMINCHAM, A L 35217 BONNER. CARLA PATRICE (Age 45) 

( 1 lXl1C:1ueACJd,ess 1 -cmmg [ 2 unique Telephone Nu"Tt>ers) 

D 8-(. CElANOMLAWLEY 
BIRMINGHAM. AL 35217 ~ LA'M..EY, SHERR'i R 

TUSCALOOSA, AL 35406 -emmg [4LX11QueAO<Jresses1 
[ 1 unique Telephone Nu'Tber I 

D 8~ Cl!:LANO ~INCH!R 
BIRMINGHAM, AL 35211 

[ 1 uniqJe AddrMs J -* t'!·l!U-'f.* [ 1 unique Telephone Nu'llber J 

0 86_ CELANO BONNER 
BIRMINGHAM, A L 35221 C1iil1lil9 BO"l~R,CARLA 

[ 1 unqueAddress J 

emmg 
0 87 CELANO C BONNER 

BIRMINGHAM. A L 35222 ~ 
[ 1 uiqueAd<lressj 

* i!i•':Ui!.* 
0 88. CELANO S AUSTIN 

81RMINGHAM, AL 3622' Eima AUSTN, Hl 

r2uniqueAddrcsses1 - AUSTN, HENRY L (Age 76) 

emmg [ 2 U'llQJe re1epnooe Nu'TUefS J AUS TN. HENRY LEE (Age 75) 

AUS TN, L YNOA (Age 73) 

AUSTN. SCOTT 0 
AUSTN, LINDA 0 (Age 73) 

D 89. CELANO BONNER 
BIRMINGHAM, A L 35235 ~ BONNER. CARLANA 
[ 1 LX1iq.1eAa<1ress ] -GEJ"D [ 1 unique Telephone Nu1Ur] AFFLIATEO BUSINESS RECORDS; 

1 recorawasioeouiea 

D 90. CELANOKELL Y 
BIRMINGHAM, A L 362-4~ ~ 
[ 1 uniqueAddressJ -« Hi·JiUif. [ 1 uniqueTelephooeNu!fberJ 

"'' Data Available P~~blc Re1ati~ I Am•atioo:s 

0 !11. Cl!:LANO BftOWN 
BIRMINGHAM, A L :152 .... BROWN. D R (Age 76) 

(11.XllQJeAOdressJ - BROV'iN. PATSY R (A{Je 76) 

* iii•l!U·'!.* [ 3 unique Telephone Numbers J 

D 92_ O&LANO R 9ROWN 
BIRMINGHAM, A L 352« ~ BROWN, DR 

[2uniqueAddressesl - BR()l/\'N, JAMES (Age 70) 

emmg [ 2 UllQJe I elepllOOe NUTOet'S I BROWN. PATSY R (A{Je 76) 

0 93. CELANO ARRINGTON JR 
BIRMINGHAM, A L 35255 ARRINGTON, LONZO 0 JR 
BIRMINGHAM, AL 35202 - ARRING"10N, ANJELICAA (Age 43) 

cmmg BIRMINGHAM, A L 36201 ARRINGTON, JOYCE M (Age 66) 
FARGO. NO ~103 ARRINGTON. LONZO D (/vJe 67) 
TllC::t":tt.innc::.a .a1 .'\un1 40:)1Nr.TnN QS:N4 Dn I '"""' A?\ 



Associated Names I Possiolc Aliases· 

LONZO DARRINGTON JR (Age 67) 
LONZO D ARRlNCTON (Age 67) 

LONZO ARRONGTON (Age 67) 
0 LONZO 

BElH M POPE 

0 94. CELANO BALL 

D %. CELANO f JOHNSON 

ea1·m·•1.• 
AMOCJt!ted N.2mes I Pos31D/e Alieses: 

DELANO JOHNSON 

0 !16. CELANO CAMPBELL 

0 97. CELANO AARON 

0 98. CELANO AARON 

«miW!!!9 
0 99 CELANO BANKS 

GDnD 
0 100. DELANO BANKS 

«miW!!!9 

BENSON. NC 27504 

COATS, NC 27521 

[ 11 UniqueAd<1re53es J 
[7lXIQJeTelej)ttOOeNLlrntiefS) 

TI.JSCALOOSA, Al 35«11 

11 lkliqueAddrelsJ 
(2lXlK:j.1e1e~pl10rleNu~J 

EUTAW, Al ~12 

MJOWAV, AL 36053 

UNION SPRINCS, AL 3608' 

[ 8 lKlq..ie M<tresses I 
[ 3 l.klique Telephone Nu'fbers I 

LIVINGSTON, AL 36-470 

[ 1 lKl1Qo.JeM(lressj 

JASPER. AL 3~'°1 

(2l.kliqueAddmsses1 

[ 1 uruque Telephmc Nu!JDers J 

JASP&.R,AL3S501 

[ 1 UniqueAddressJ 

JASPER, AL 35501 

[ 1 uoiqueAddress ] 

[ 2 l.loique Telephone Nu!T"bc~ J 

JASPER, AL 36501 

JASPER, A L 3~'°3 

JASPER, AL 35504 

[4l.loiqueAddres:sesl 

[ 1 lXllQJe re11>pnooe NU'ttlel" I 

8lilml9 

~ -
~ -

The dtspla~ of search resuts is l mtcd to 100 records per page. some records Illa! matched yout searcll arenotdtsplayed on this pa;1e. You can narrowy0ut se3"Ch byprovidiog more search crttena 

t.lart Al Re<ords I Urwr.ark All Records 

CLICK HERE TO VIEW A SAMPLE PEOPLE FINDER REPORT 

START A NEW SEARCH 

About the People Finder Search 

• SearchE!s t>ilioos of records, wi:h Cutrell! and historical information, dati"lg back owr 25 )ears 

• R~ults mily ioclude FUI Ncime Address Telephone Number. Age. D;i~ f:l 6 i1h. Pus.s~ Ali<t:;.e:; P<.Js.sble RelaliY~. P<J5Sible 6u5ifie:;$ A1Tii<llions. ke<1 Me-di;in Household tntome. keci Me-diiln Home V;ilue . ..-id more 

• ~R&& PR&\!l&W ot tr:e ava~ati~ retords matt rung your ~ewcn. Detore purcna~1ng a ru11 repon 

ARRINGTON, LASHAUNDA S (Age 80) 

ARRING10N, LONZ 

ARRINGTON, ANGELA A (Age 43 ) 

ARRINGTON, ANJELICA ARNETTE (A!#e 43) 

ARRINGTON, JOYCE MAE (Age 66) 

trOfeilv<S/iJb/e ... 

AFFLIA T&D SUSIN!iSS R!iCOROS: 

2 re<:orWv.-erei.1cnUied 

JOHNSON SHIRLEY J (Age 69) 

JOHNSON TARA F {Age 48) 

JOf.INSON NAOMI G 

AARON JOHN H 

MRON BILLYH 

AARON DANNY J 
AARON DANNYR 

AARON JILES 

AARor.I JOAN 

AARON KEITH 

AFFLIA T&D llUSIN&iU RIECORDS: 

15recordswe-ei<lenti'ied 

BANKS. BARRY 

AFFLIAlEO BUSINESS RECORDS: 

4recorosv.-erevenunea 

BANi<S, MAERENE (Age 81) 

SFF DFTAll S FOR Al I lllARl(fD RFCOROS 

lnforlr\aOOnaw1allleonthis~doe:snotcomtMeGOMUiner"'pomorin~~'t9ativerePQ"bpertledel'initorwollherllfCTedtRe~Actrhlll~teOOesootproo,idea'\dyoJarenottoinferan1aesessneni:oril'ldicationoftlec~ter. goier11 <e1>1.t~tJor>.~l cha1a:tensks, lite'tyle, habite,c~s',orfnar'al:itai:1.111-:>fa1~ 
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EXHIBITE 



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

In re Application for: 

Morgans Group LLC Examining Attorney: 
Margery A. Tierney 

Serial No. 86/644,330 
Law Office: 111 

Filed: May 28, 2015 

For the Mark: DELANO in cl. 36 

DECLARATION OF JORGE GIANNATTASIO 

I. I, Jorge Giannattasio, Chief Operating Officer with SBE ENT Holdings, LLC, 

the parent of Morgans Group LLC (hereinafter "Morgans"), make this declaration in support of 

Morgans' service mark application for the mark DELANO (hereinafter "Mark") for "real estate 

management services; real estate listing services; real estate leasing services; real estate brokerage services" 

in cl. 36. I have held this position since January 22, 2017 and make this declaration based on my 

own knowledge and on information provided to me by Morgans' employees, as well as pursuant 

to my career experience in general in the hospitality industry. 

2. As part of my responsibilities and duties in my position, I have knowledge 

of Morgans' business structure and operations as well as the general business practices and trends 

within the hospitality industry. 

3. It is commonplace within the hospitality industry for a company to 

simultaneously provide hotel, bar and restaurant services, on the one hand, and real estate 

related services, including real estate management services, listing services, leasing services 

and brokerage services, on the other hand, all under the same brand and service mark. This is 

largely due to hotel "brands" expanding their services beyond hotel services to include 
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residential properties that are sold to and/or rented by the public. More often than not, these 

residential properties are located within close proximity to the hotel under the same brand, on 

the same property, or in the same building (sometimes in the same hall with hotel rooms). 

4. Numerous hotel operators, such as Baccarat, Beekman, Canyon Ranch, 

Cassa, Four Seasons, Gale Boutique Hotel & Residence, Hyde, Le Meridien, Madeline, Mandarin 

Oriental, MGM Grand, Rancho Valencia, Setai, Sheraton, St. Regis, Sutton Court, The Essex 

House, The Mark, The Pierre, The Plaza, The Waldorf Astoria, The Williamsburg Hotel, Trump, 

V dara, Vero Beach, Viceroy, Virgin, W Hotel and Westin, just to name a few, provide both hotel, 

bar and restaurant services and real estate services, including real estate management services, 

listing services, leasing services and brokerage services, and market the foregoing under the same 

brand moniker. 

5. As Exhibit A, I attach internet printouts of the aforementioned hotel 

operators' web sites which illustrate both their hotel and real estate services. 

6. Consistent with this established industry practice, Morgans intends to 

develop condominiums branded under its widely-recognized DELANO designation, which has 

been used in connection with hotel and related services for nearly seventy (70) years. The 

DELANO condominiums will be located adjacent to or within the property where a DELANO 

hotel is located. Morgans will provide its DELANO branded hotel services along with its 

DELANO branded real estate management services, real estate listing services, real estate 

leasing services, and real estate brokerage services, to hotel guests and condominium owners 

and renters, respectively. 

7. Both Morgans' hotel, restaurant and bar services and future real estate 

services are rendered to the ultimate consumers. The ultimate consumers are catered to and 

benefit from Morgans' hotel services as guests in our DELANO branded hotels and will 
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likewise be targeted and benefit from our DELANO branded real estate management, listing, 

leasing and brokerage services. Indeed consumers will benefit from our DELANO branded 

listing, leasing and brokerage services when seeking to purchase or rent our DELANO branded 

residences and condos and from our DELANO branded real estate management services once 

they actually reside in our DELANO branded properties. 

8. Due to common occurrence of hotel services and re~l estate services being 

marketed under the same brand in the hospitality industry, the planned close physical proximity of 

the DELANO branded hotels and DELANO branded condominiums, and the cross-promotion and 

marketing of the hotel services and real estate services that typically occurs with these types of 

developments, I believe that the distinctiveness and established service mark recognition of the 

DELANO brand and mark as a source identifier for Morgans' hotel, bar and restaurant services, 

will readily extend and transfer to Morgans' real estate services in the minds of the public. 

9. All statements made herein· of my own knowledge are true and all 

statements made on information and belief are believed to be true. Further, these statements have 

been made with the knowledge that willful false statements or the like are punishable by fine or 

imprisonment or both under Section 1001 of Title 18 of the United States Code and that such 

willful false statements may jeopardize the validity of the above-identified application or any 

registration resulting therefrom. 

Dated: April 26 2017 MORGi OUP LLC µ£-" 
By w 

pail'Ilatillio, Authorized Signatory 

- 2 -
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DECLARATION 

EXHIBIT A 
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~----<t-:/- 'O N" TUS / ~uu.,, HOTEL &RESIDEN<:Es NEW'r".: RI L.'JN~uo~e-

HOTEL RES IDENCES SERVICE & AMENITIES FLOORPLANS &. AVAILlBILITY BROCHURE 

Three do«s, three facets Of Baccarat: residences, hotel, restaurant. Your ultimate 
destinatioo, where refined craftsmanship and resonant history converge in an 

atmosphere of elegant celebration. Intimate. indlVidualized and utterly exclusive, 
it has been carefully designed to cater to your every need. 

NEIGHBORHOOD PRESS FILM 
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THE BEEKMAN RESIDENCES • Prev I List I Next• 

1 ·1?Wii'·"H* 
Sunday, April 2nd, By Appl Only 

The Beekman Residences 

'-"ew All photos • 

Map Locanon • 

Street View . 

Ne19hborhood • 

Community Information • 

Local School Reports. 

Building ~bsite • 

AMENITIES· 

24 hour Concierge & Attended 
Lobby 
Exclusive Residenbal Amenities: 
Pnvate Dmmg room, Media 
Room, Rooftop Park, Trellis 
Lounge and Landscaped 
Residents Terrace 
Room service by Tom Colicchio's 
Fowler & W:!lls available to 
Residences 
Pnonty Reservations for 
Restaurants at The Beekman, 
overseen by Tom Cohcchio and 
Keith McNally 

lHE BEEKMAN RESIDENCES 
ON-SITE SALES GALLERY 
5 Beekman St, 17A 

New York City, NY 10038 

P: 212.769 0500 

CONTACT INFO 
FOR APPOINTMENTS CONTACT 

Frednk Ek lund 

Ahssa (Elise) 

Rosemar in 

+;J¥-iil£1i@ij-D 

One, two. three bedroom and Penthouse residences start one hundred and 
seventy two feet m the sky and are modern canvases showcasmo three hundred 
and sixty de9ree views, nver-to-nver, downtown landmarks to uptown sky1me. 
The residential retreat on the 11th noor includes a Pnvate Dinino Room with 
chers table, Media Room and an expansive Rooftop Terrace. A direct elevator 
ride or phone cau away are the exclusive services ofered by The Beekman 
Hotel. In-residence dining provided by Tom Colicchio's newest restaurant. Fowler 
& l/\ells. The Beekman also provides personal tra1mng m the state-of-the-art 
fitness center and pnonty reservabons for the restaurants at The Beekman, 
overseen by Tom Colicchio and Keith McNally. 

Hotel Housek.eepmg ·a la carte• 
Services available to Residences 
Fitness Center and Personal 
Tramer available 

Immediate Occupancy 

FOR SALE AT 5 BEEKMAN STREET 

Unit Beds Baths Price Sq Fi 

318 25 $4,150,000 1.809 

488 25 $4,350.000 1,572 

428 2.5 $3,900,000 1,572 

21A 25 $2,825,000 1,625 

41A 2.5 $3,550,000 1,624 

22A 2 .5 $2,850,000 1,625 

Custom lntenors Designed by 
Thomas Juul-Hansen 
Function and Event Planning 
available 
Resident's Dmmo Room with a 
Chefs table 

Date Listed Common Charges• 

09.0012016 $2,510 

1012812016 $2,181 

0112012017 $2,181 

02/15/2017 $2,254 

03Kl712017 $2,253 

03/3012017 $2,254 

Taxes• Quick View 

$2,561 Photos & Floorplans 

$2,225 Photos & Floorplans 

$2,225 Phoios & Floorplans 

$2,300 Photos & Floorplans 

$2,299 Photos & Floorplans 

$2,300 Photos & Floorplans 

Ald,,,.ns.ion• .,... •ppto)(i(JWt• •nd sub_,ect to constnic:non ~nilnc:.• PYn• •nd OmenSIOll• m.ty0011r1n tTWlor ~iwf.IDn• from floor to fbot Squ1,.. foot•g•• exceed th• uubW fbor•re• Any fumJl'u,.. 
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•vd•b~ from the Spo11sor FS. No COfof-007~ Spcm"°r ~ BeektN11 Property °""1er LLC. t<fO Bro•d-y <ff.rt Floor f#w Yolk New Yorlr 1000~ 

Corporate information: 

About Us 

Ollces 

Management Team 

Market Reports 

Guides 

Services: Affiliates: 

ReSidentJal Sales & Rental Brokerage DE Title 

Development Marketing Property Management 

Relocation 

Sports & Entertainment 

Seniors On The Move 

(?) Douglas Elliman Real Estate. 
All Rights Reserved. 

Privacy Policy 

Terms of Service 

Site Map 

Agentl09m 
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News 

Contact Us 

Broker Speciahsts 

All data 1s deemed reliable but 1s not ouaranteed accurate by the RLS or Douotas EJ11man. See Terms of Service for additional restnctions 

C 2017. Dow;ilas Elhman Real Estate_ All matenal presented he rem 1s intended for mformation purposes only. \Nh1le, this information 1s beheved to be correct, 1t is represented 
sub1ect to errors. omissions. chanoes orw1thdrawa1 without nobce All property information, includmo. but not limited to square footaoe. room coun~ number of bedrooms and the 
school d istnct m property lisbnos are deemed reliable, but should be venfied by your own attorney, architect or zonmo expert The number of bedrooms listed above 1s not a leoal 
conclusion. Each person should consult with his.lher own attorney, architect or zonino expert to make a determination as to the number of rooms in the unit that may be 1eoa11y 
used as a bedroom 

We are an equal housing opportunity provider. Cons1stentw1th applicable law, we do notdiscnminate on the basis of race, creed, color, national ongm, sexual onentabon, lawful 
source ofmcome, mihtary status, sex, gender idenbty, age, d1sab11ity, familial status (having children under age 18). or rehg1on. Equal Housing Opportunity. • 

Our website and contact center may be stafed by a third party vendor to support, screen, and answer telephone, email, text, and mtemet customer mquines about Douolas 
Ell1man Properties and Agents Ally mformabon collected 1s confidential and is not shared with any other parties 
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My Favorites IQ] • ID • 
Our Agents Most Expensrve Market Trends Forecbsure L1St New Devebpments 

Aventura 

Bal Harbour 

Brickell 

Coral Gables 

Downtown Miami 

Edgewater 

Hallandale Beach 

Hollywood Beach 

--------- Miami Beach 

• Akoya 

• Bath Ci.lb 

• Bel Ai"e on the Ocean 

• Bi.le Green Diamond 

• Canyon Ranch 

• Faena House 

• La Goree Palace 

• MEi Miami Beach 

• Mosaic 

South Beach 

Sunny Isles Beach 

Surfside 

Williams Island 

New Developments Q 

Acqualina Estates 

Armani Tower 

Aston Martin Residences 

Aurora 

Aventura ParkSquare 

Elysee Miami 

HYDE Beach House 

Jade Signature 

Marina Palms 

Missoni Saia 

Muse Residences 

Home >Miami Beach > Canyon Ranch 

Canyon Ranch apartments for sale and rent 

6801 Collins A venue, Miami Beach, FL 33141 

1.9 BIRD'S EYE VIEW ----
REQUEST 
INFORMATION 84 57 

' VIEW ON MAP FOR SALE FOR RENT 

84 FOR SALE 

1 Bedroom Units for Sall!liinyon Ranch 

r:::f) Apt Bed/ L- _ A $per ft 
Bath ov1ng rea (nil) Price y Listed on 

\7 1017 1/1 
800 ft< $1,311 $1,049,000 Mar 23, 16 
(74m') ($14, 114) .j.5% 

\7 815 1/1 662 ft< $982 $650,000 Oct 17, 15 (62m') ($10,569) .j. 4% 

\7 1203 ( 1/1 662 ft< $952 $630,000 Dec 13, 16 (62m') ($10,244) .j.3% 

\7 618 1/1 772 ft< $810 $625,000 Oct 14, 15 (72m') ($8,714) .j. 7% 

\7 CR-
1/1 

840 ft< $738 $620,000 
616 (78m') ($7,945) .j.1% Aug 13, 15 

\7 1207 1/1.5 920 ft< $668 $615,000 Feb 18, 16 (85m') ($7, 195) .j.5% 

\7 915 1/1 
662 ft< $920 $609,000 Jul 14, 15 (62m') ($9,902) .j.5% 

\7 412 1/1 662 ft< $905 $599,000 Aug 24, 16 
(62m') ($9,740) .j.6% 

\7 810 1/1 
662 ft< $905 $599,000 Jul 11, 16 
(62m') ($9,740) .j.5% 

\7 1008 1/1 717 ff' $830 $595,000 Jul 18, 16 (67ni') ($8,932) .j.5% 

\7 509 1/1.5 920 ft< $625 $575,000 Dec 11, 15 
(85m') ($6,727) .j.3% 

iJ 
11 

15 

10 

16 

35 

22 

14 

16 

21 

32 

35 



Prive 

Ritz Carlton Residences 

The Harbour 

Homes for Sale & Rent • 

Aventura 

Bal Harbour 

Bay Harbor Islands 

Eastern Shores 

Fort Lauderdale 

Golden Beach 

Sunny Isles Beach 

Coral Gables 

Coconut Grove 

Q 708 1/1 

Q 1009 1/1 

Q 516 1/1 

Q 304 1/1 

Q PH17{ 1/1 

917 1/1 

PH08 1/1 
( 

(72m') 

820 ft' 
(76m') 

840 ft' 
(78m') 

800 ft' 
(74m') 

748 ft' 
(69m') 

800 ft' 
(74m') 

762 ft' 
(71m') 

Q 

Q 

Q 

Q 

890 ft' 
1103 1/ 1.5 (83m') 

842 ft' 
1003 1/ 1.5 (78m') 

Q LPH15 1/1 

Q 710 1/1 

Q 1509 1/1 

Q 418 1/1 

662 ft' 
(62m') 

662 ft' 
(62m') 

820 ft' 
(76m') 

772 ft' 
(72m') 

~u:u. :::ft;t.>~,uuu 

($7,438) H % 

$652 $535,000 
($7,023) + 7% 

$630 $529,000 
($6,779) + 8% 

$1,590 
($17,115) 

$1,603 
($17,254) 

$1,438 
($15,473) 

$1,165 
($12,544) 

$893 
($9,615) 

$831 
($8,947) 

$982 
($10,569) 

$982 
($10,569) 

$774 
($8,335) 

$777 
($8,366) 

$1,272,000 

$1,199,000 

$1,150,000 

$888,000 

$795,000 

$699,900 

$650,000 

$650,000 

$635,000 

$600,000 

Jan 04, 17 

Mar 24, 16 

May 05, 15 

Jul 27, 16 

Feb 03, 17 

Feb 05, 16 

Feb 03, 17 

Oct 11, 16 

Mar 14, l ]NEW 

Oct 17, 16 

Nov 02, 16 

Mar 02, 17 

Dec 05, 16 

920 ft' $651 Q PH 07 1/1.5 (85m') ($7,008) $599,000 Dec 09, 16 

Q 1801 1/1 

Q 1403 1/1 

757 f!! 
(70m') 

720 ft' 
(67m) 

Q 

Q 

871 ft' 
209 1/ 1.5 (8 lm') 

709 1/1 

Q 603 1/1 

Q 1213 1/1 

Q 601 1/1 

Q 109 1/1 

820 ft' 
(76m') 

814 ft' 
(76m') 

873 ft' 
(81m') 

744 ft' 
(69m') 

871 ft' 
(81m') 

$791 
($8,517) 

$804 
($8,656) 

$660 
($7,106) 

$665 
($7,154) 

$608 
($6,546) 

$515 
($5,548) 

$603 
($6,496) 

$599,000 

$579,000 

$575,000 

$545,000 

$495,000 

$450,000 

$449,000 

Nov 30, 16 

Feb 13, 17 

Nov 10, 16 

Mar 10, 1JNEW 

Feb 13, 17 

Feb 07, 17 

Nov 11, 16 

$442 $385 000 Mar 19, l ]N<W 
($4,758) ____ ' ---------

2 Bedroom Units for Sa~,_o_n_R_a_n_ch _______ _ 

23 

22 

25 

10 

28 

19 

34 

35 

11 

16 

27 

35 

30 

14 

17 

35 

32 

11 

35 

31 

35 

29 

"" A Bed/ L" . A $ per f!I: c;:;)"-' pt Bath rv1ng rea ( m') Price ,.- Listed o n ~ 

(") 1,103 f!! $1,020 $1,125,000 
v 1410 ( 2/2 (102m') ($10,979) + 13% 

Q 

Q 

Q 

Q 

Q 

Q 

Q 

Q 

Q 

Q 

Q 

Q 

1606 2/ 2 
1

•
035 

f!! (96m') 
$734 

($7,904) 
$760,000 

+10% 

405 2/ 2 1,860 f!! $1,503 $2,795,000 
(173m') ($16,175) + 7% 

1,181 f!! $1,511 
522 2/ 2 (llOm') ($16,269) 

$1,785,000 
+4% 

1207 2/ 2.5 1,565 f!! $1,054 $1,650,000 
+8% (14Sm') ($11,349) 

1,565 f!! $1,038 $1,625,000 
1907 2/2.5 (145m') ($11,177) +2% 

1,181 f!! $1,269 $1,499,000 1022 2/ 2 (llOm') ($13,662) + 9% 

1,200 f!! $1,249 $1,499,000 1212 212 (lllm') ($13,446) + 1% 

1,288 f!! $1,086 $1,399,000 203 2
'

2
•
5 

(120m') ($11,692) +5% 

1603 2/ 2 1,280 f!! $1,043 $1,335,000 
(119m') ($11,226) + 7% 

1,290 f!! $1,007 $1,299,000 
708 2/2 (120m') ($10,839) +5% 

904 2/2 
1,048 f!! 
(97m) 

803 2/ 2 1•280 f!! 
(119m') 

$1,097 $1,150,000 
($11,812) + 4% 

$699 
($7,522) 

$894,500 
+6% 

Jun 23, 16 35 

Nov 23, 15 35 

Sop 07, 16 31 

Nov 18, 15 15 

Oct 27, 16 12 

Oct 28, 15 35 

Aug 24, 16 25 

Mar 25, 15 25 

Nov 06, 15 6 

Jan 26, 16 31 

Dec 07, 16 20 

Feb 22, 16 15 

Apr 16, 16 30 



Q 501-S 2/ 2 1,255 ft' $693 $870,000 
(117m) ($7,462) +a% 

1105 2/ 2 1,218 ft' 
(1131Ti') 

301 2/2 887 ft' 
(82rri') 

$656 
($7,061) 

$844 
($9,089) 

$799,000 
+2% 

$749,000 
+1% 

Q 909 2/2 
965 ft'! 
(901Ti') 

$741 $715,000 
($7,975) + 7% 

1,565 ft' $1,597 
907 2/2.5 (1451Ti') ($17,195) $2,500,000 

1,565 ft' $1,147 
1707 2/2.5 (1451Ti') ($12,346) 

1,565 ft' $1,073 
1107 2' 2·5 

(1451Ti') ($11,555) 

(""') 1,200 ft' $1,375 
V LPHl2 212 (1111Ti') ($14,800) 

1,250 ft' $1,320 
1417 212 (1161Ti') ($14,208) 

2,450 ft' 
204 2/ 2.5 (2281Ti') 

$673 
($7,249) 

2803 2/ 2 1,375 ft' $1,127 
(1281Ti') ($12,134) 

1,500 ft' $1,033 
1705 2/2 (1391Ti') ($11,116) 

1708 2/ 2 1,407 tt $1,066 
(1311Ti') ($11,475) 

1,290 ft' $1,154 
1508 212 

(1201Ti') ($12,424) 

908 1,290 ft' $1,147 2
'

2 
(1201Ti') ($12,341) 

(""') 1,375 ft' $1,073 
v 2603 212 (1281Ti') ($11,547) 

1,387 tt $999 
1202 2

'
2 

(1291Ti') ($10,748) 

1,280 ft' $1,055 
1810 2/2 (1191Ti') ($11,353) 

1,200 ft' $1,033 
PH04 2/ 2 (1111Ti') ($11,123) 

(""') 1,103 ft' $1,043 
v 1407 ( 212 (1021Ti') ($11,223) 

1014 2/2 1,040 ft' $1,101 
(97rrr) ($11,851) 

1610 2/ 2 1,280 ft' $859 
(1191Ti') ($9,250) 

1410 2/ 2 1,280 ft' $844 
(119rri') ($9,082) 

1110 2/ 2 1,080 ft' $925 
(1001Ti') ($9,962) 

1,223 ft' $777 
1412 2/2 (1141Ti') ($8,361) 

PH6 2/2 1,200 ft' 
(1111Ti') 

$771 
($8,297) 

1209 2/2 1,160 ft' $772 
(1081Ti') ($8,305) 

Q 301 2/2 1,255 ft' 
(117m) 

1405 2/ 2 1
•
080 

ft' 
(1001Ti') 

1,255 ft' 
102 2/2.5 (l17ml 

$669 
($7,20S) 

$718 
($7,724) 

$542 
($5,832) 

606 2/ 2 1,035 ft' $636 
{96rri') ($6,843) 

210 2/2 1,051 ft' 
(98rri') 

$1,795,000 

$1,680,000 

$1,650,000 

$1,650,000 

$1,650,000 

$1,550,000 

$1,549,000 

$1,500,000 

$1,489,000 

$1,479,000 

$1,475,000 

$1,385,000 

$1,350,000 

$1,240,000 

$1,150,000 

$1,145,000 

$1,100,000 

$1,080,000 

$999,500 

$950,000 

$925,000 

$895,000 

$840,000 

$775,000 

$680,000 

$658,000 

$649,000 

3 Bedroom Units for Sall!ri*lyon Ranch 

Oct 10, 16 

Jan 05, 16 

Sep 25, 16 

Sep 27, 16 

Dec 01, 15 

Feb 22, 17 

Jan 31, 17 

Apr 13, 16 

May 09, 16 

Mar 19, 17N•w 

Feb 06, 16 

Jun 17, 16 

Feb 13, 17 

Mar 10, 17NEW 

Dec 23, 16 

Mar 13, 1 JNEW 

Mar 22, 17NEW 

Feb 01, 17 

Nov 11, 16 

Sep 27, 16 

Feb 09, 17 

Dec 22, 16 

Mar 28, 17N•w 

Feb 25, 17 

Mar 22, 17N'w 

Aug 24, 16 

Dec 05, 16 

Aug 16, 16 

Jun 30, 16 

Mar 20, 17NEW 

Nov 10, 16 

Mar27, l~EW 

~~~~~-~~~~~~ 

D A t Bed/ L- - A $ per f!t 0 p Bath ivong rea { lli') 

1902 3/3 
2,050 ft' $1,244 
(190rri') ($13,389) 
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84 Condos for Sale: from $385,000 to$4,200,000 

57 Condos for Rent: from $2,800 to $16,500 

Maintenance: $1.25 per ft2 ($ 4/M2) 

Built in: 2008 

Floors in Building: 35 

Units in Building: 143 

Condo Sizes: 0 - 3,615ft2 (62 - 336) rd 

Architect: Arqutectoni::a 

Developer: WSG Development Company 

Canyon Ranch condos in Miami Beach 

Canyon Ranch Living - Miami ~ed by the acclaimed architect 
David Rockwell, was commissioned to reflect a high-quality standard 
resort. Oversized private steel-and-glass balconies, with breathtaking 
views of city, sky and sea, reflect the expansive nature of your new lifestyle. 
Created to inspire artful meals, professional-caliber designer kitchens are 
fitted with Della Casa cabinetry, Subzero refrigerators, Meile appliances 
and granite countertops. 

At Canyon Rancl'Yliami Beact\. twenty-four-hour lobby reception and a 
doorman greets you and ensure privacy. Seaside sun terraces, with direct 
access to 750 feet of beautiful white sand beach, provide a comfortable 
respite to relax or dine. Five-star service also includes valet and concierge. 

Construction: 
North Tower Est. Completion - 2007/2008 
South Tower Est. Completion - 2007 
Carillon Tower Est. Completion - 2007/2008 [originally built in 1957] 



Number of Condo Units 
North Tower Condo Residences: 207 
South Tower Condo Residences: 146 
Carillon Tower Condo Residences: 80 [PH floors 11-16] 

Number of Stories 
North Tower: 29 & 35 
South Tower: 21 
Carillon Tower: 17 

For any questions abouMiami Beach Real Estatecontact Miami 
Residence Realty Miami Beach Real Estate Agent 
Call today 305-751-1000 







For any questions abouMiami Beach Re.al Estate::ontact Miami 
Residence Re.alty Miami Beach Real Estate Agent 
Call today 305-751-1000 

For any questions about contact us 

Call today 305 751-1000 



The data relating to real estate for sale and rent on this website oorres from the South East Florida 

Regional MLS and is provided here for consurrers' personal, non-conmercial use. It rrey not be used for 
any purpose other than to identify prospective properties consurrers rrey be interested in purdlasing or 

leasing. Data provided is deerred reliable but not guaranteed. This webste is courtesy of MiarTi 
Residence Realy. 

m e, 
REAL TOR" OPPORTUNITY 

MIAMI HhroH 



-- • William Pitt I Sothehy's e Julia B Fee INTERNATIONALREALTY 
MENU 

Hom / Comll'uni y / 

By: Megan Montemarano 

Have you been dreaming of a spa retreat? How about the opportunity to be pampered with access to 

unparalleled resort amenities right at your front doorstep? A residential possibility unlike any other now 

exists at Canyon Ranch® in the Berkshires, allowing the chance to indulge in a world-class atmosphere of 

luxury, health and wellness each and every day. The highly acclaimed company has recently announced 

the launch of Canyon Ranch Residences at Bellefontaine , a collection of exquisitely designed 

condominiums at its 120-acre Lenox, Mass. location. Listing agents Gladys Montgomery and Marc 

Bachman of our Berkshire brokerage proudly represent this unique housing option, serving as the 

exclusive sales and marketing agents. Top New York-based broker Nikki Field will serve as a referral agent 

for the property. 

Q 



Centered around the century-old Bellefontaine Mansion, a 

restored historic structure and replica of Louis XVI's Petit 

Trianon in the heart of the wooded Berkshires, the Residences 

at Bellefontaine will be comprised of 19 beautiful ly appointed 

luxury condos, six of which are already under contract. Available 

units range from 1180 square feet to 2060 square feet, and 

from $1.35 to $2.3 million. Each will have access to the 

renowned facilities and programming that have earned Canyon 

Ranch its esteemed global reputation. A recent Boston 

Magazine article describes the opportunity as a dream come 

true, stating that "for health junkies, Canyon Ranch is basically 

heaven." The enterprise has been a pioneer and industry

leading proponent of the wellness lifestyle for nearly 40 years, 

operating the world's most celebrated collection of life

enhancement properties. Between this stellar reputation and 

Healthy living at Canyon Ranch 

the current surge in the wellness market, which, according to the Global Wellness Institute, is clocking 

double-digit growth with wellness lifestyle real estate up 18.6%, there is no doubt that the Residences at 

Canyon Ranch will be a great success and healthy addition to the Berkshires. 

Located approximately two-and-a-half hours from Boston and New York City, this project marks the 

revolutionary brand's first residential community in the Northeast region, rounding out Canyon Ranch's 

impressive portfolio of residences across its destination resorts. Residences are also for sale at the 

company's Tucson, Ariz., and Kaplankaya, Turkey locations. 



"For so many guests who stay at our resorts, well-being becomes a lifelong mission and journey," said 

Susan E. Docherty, CEO of Canyon Ranch. "Canyon Ranch is a lifestyle and with the Residences at 

Bellefontaine, residents have the opportunity to make a permanent connection with our incredible 

services. " 



The Canyon Ranch Residences offer buyers the advantage of seamlessly integrating premier health and 

enriching lifestyle amenities within a tight-knit, supportive community of like-minded neighbors. Whether 

in search of a second home in this highly sought-aher, culturally rich region of western Massachusetts, or 

perhaps just a devoted fan of Canyon Ranch, future residents will benefit from the residences' 

transformative environment, which enables all to live life to the fullest in every way. 

Staying healthy is simple at the residences at Canyon Ranch, where residents will enjoy gourmet, healthy 

meals prepared by top chefs, in addition to direct access to experts in medicine, nutrition and exercise. 

Other signature Canyon Ranch services and amenities that will be available include Spiritual Wel lness, a 

Guided Labyrinth Experience; Sports Performance, which offers comprehensive exercise assessments; 

Complementary Medicine, including sleep studies; and the Executive Health Package, where an integrative 

health team develops an individualized wellness plan. As if that isn't enough, the residences are also within 

walking distance from local shops, galleries, restaurants, museums and other cultural attractions native to 

the Berkshires such as the iconic music venue Tanglewood, The Norman Rockwell Museum and The 

Mount, the home of noted American author Edith Wharton. 

Designed by architect Robert E. Harrison, with interior design by William Caligari Jr., the stunning 

residences are connected to the resort's world-class spa facilities through climate-controlled walkways. The 

diversely designed units, all of which are constructed with eco-friendly materials, contain open, spacious 

floor plans and high, architecturally detailed ceilings. Features include gas fireplaces in the living room and 

master bedroom, walnut-paneled entry doors, custom-designed cabinetry, quality kitchen appliances, stone 

countertops, a full-size washer and dryer, ample closet space and hardwood floors throughout. Multiple 



balconies and terraces overlook the surrounding property, which is pristinely maintained by Canyon Ranch 

site planning and landscape installation. The resort also includes climate-controlled underground parking 

with elevator access as well as 24-hour on-site security. 

"Lenox is a vibrant Berkshire town that exemplifies the culture, natural beauty and wonder of the region," 

Montgomery said. "Canyon Ranch embodies the spirit of the Berkshires by providing a luxurious, healthful 

experience to guests and residents alike." 

"This is a once-in-a-lifetime opportunity to enjoy luxury living in the beautiful Berkshires while embracing a 

balanced, wellness-focused lifestyle," added Bachman. 

For more information about ownership opportunities at the Canyon Ranch Residences at Bellefontaine, 

please call 413.528.4192 or visit www.canyonranch.com/residences . 

Gladys Montgomery 

Real Estate Agent 

413.822.0929 

gmontgomery@williampitt.com 

Marc Bachman 



Real Est.ate Broker 

646.637.6304 

mbachman@williampitt.com 

0 PREVIOUS PAGE 

Litchfield Hills: A Country 
Escape From the City 

NOV Posted by Megan Montemarano, 

04 COMMUNITY EXTRAORDINARY PROPERTIES 

NEXT PAGE D 

Making Headlines: 
October/November 

HISTORIC REAL ESTATE WD.LIAM PITT 

Tagged in, Berkshires, Canyon Ranch, Community, Extraordilary; Fitness , For Sale , Great Barrilgto'l health , healthy lifestyle, 

Lenox, luxury , Luxury Real Estat~ Property, Real Estate, Residences at Canyon Rancl1 Resort, Sotheby's International Reall;y 

Spa , Spa Retreat, Wellness, Wilrem Pitt , Wiliam Pitt Sotheby's International RealtY 

Share Your Comment 



Your Comment 

Your Nam!! 

Your Name 

Your Eman 

Your Email 

Your Website Address 

https://example.com 

SUBMIT COMMENT 





CANYON RANCH. 

OVERVIEW 

Canyon Ranch is the world's recognized leader in healthy living and luxury spa vacations, 

with destination spa resorts and SpaClub® day facilities on land and at sea. Since 1979, we 

have received countless awards and accolades for our innovative approach to health and 
fitness, and for the serene, relaxing and inspiring spa environments. At every Canyon Ranch 

venue, we remain true to our healthy lifestyle goals and vision-based history. 

WHY CANYON RANCH? 

A Canyon Ranch experience is an immersive exploration of mind-body wellness in a relaxed 

setting of casual elegance and unsurpassed personal service - where every moment is yours 

to savor. 







Sign up for healthy iving tips and special offers: 

Enter email address S IGN UP 

CANYON RANCH 
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TUCSON 

RELAX AND RENEW AT OUR ARIZONA RESORT 

When you're looking for an Arizona getaway, you'll find the relaxation and renewal 

experience you desire at Canyon Ranch, our Arizona luxury resort. 

We provide a getaway that goes beyond health and beauty. We offer a state of well-being 
that uplifts your spirit and sparks change in your life. At our resort in Tucson, AZ, you'll find 

a place to decompress, take a deep breath and truly focus on yourself. 

This is the vacation your soul craves. Get away from it all and make space to concentrate on 
what's really important-your health and happiness. Our beautiful Arizona resort is the 

perfect place for relaxed exploration, inviting you to evolve to an enhanced life. 



TUCSON - PARENT & CHILD SAVINGS 

SHARE THE RANCH WITH 
SOMEONE YOU LOVE - AND 

SA VBVOW THROUGH 
DECEMBER ... 

LEARN MORE 

TAKE TIME AWAY AT OUR TUCSON RESORT 

A stay at our wellness resort in Arizona takes you away from the hustle and bustle of your 

busy life and offers a unique chance for you to truly focus on number one. 

Our Tucson resort environment and services facilitate what will become one of your most 

cherished experiences. You'll find the space and time to search within yourself and unearth 

your course. No matter which course you choose, you'll become more in tune with yourself 

-your aspirations, your priorities, your inner-most desires, your health and well-being. 

You'll leave our Arizona resort an enhanced version of yourself. Once you begin a new 

journey with us, you'll be equipped to continue on the path of living the way that's right for 

• 



you, with meaning as you define it. Expect to feel more empowered and at peace in your own 

body and life, bringing the feelings inspired at our spa resort in Arizona back home with 

you. 











Sign up for healthy iving tips and special offers: 

Enter email address S IGN UP 

CANYON RANCH 





THE REAL DEAL New York Miami Los Angeles TRData LLNYC 
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Cassa Hotel and Residences now leasing in 
Hell's Kitchen 
Residences range from $3, 105 per month for a studio to $10,050 for a three
bedroom 

M•y 27,2014 04:50PM 

UPDATED, 10:30 a.m., May 28: Cassa Hotel and Residences in Hell's Kitchen is 

now leasing, with Douglas Elliman Development Marketing handling the 

exclusive ma1keting and leasing on behalf of developers the Chetrit Group and 

Assa Properties. 

The 12-story, high-end boutique hotel and rental build ing includes 108 

residences, from studios to three-bedrooms. The first four floors of the building, 

located at 515 Ninth Avenu e, between 38"' and 39.., streets, will function as the 

Cassa Hotel. F1oors five through twelve will house rental units. Residents of the 

rentals will be able to enter their part of the building both through the hotel's 

entrance or a p rivate lobby, according to a release from Douglas Elli man. 

'With the expansion of the High Line and excitement surrounding Hudson 

Yards, Cassa Hotel and Residences with its unique hotel experience is destined 

to become one of the p remier rental properties in th is booming area;' Cliff Finn, 

executive vice president at Douglas Elliman Development Marketing, said in the 

release. 

Rental rates at the residence range from $3,200 for a studio to $10, 150for a 

three-bedroom. A one-bedroom will go for $4,450 a month, while the two

bedrooms go for $6,400. 

The luxury apartments feature whitewashed oalc cabinetry and bathrooms 

with soaldng tubs and porcelain floors. Some residences will also include 

p rivate outdoor terraces. 

A green lawn and a spa tub will be located on the rooftop sundeck of the 

building. A fitness center and private storage will be available for hotel guests 

and available for residents for an additional fee. The same is true for room 

service, housekeeping, d ry cleaning and in-room massages, among 

other perks. -ClafreMoses 

Tags: cassa hotel and residences, Douglas Elliman, The Chetrit Group 
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DINING & NIGHTLIFE 

Butter Restaurant 

In- room Dining/Nearby 
Restaurants 

Coffee Table 

crJ[lDIIJ 
Midtown Manhattan Dining & Nearby Restaurants 
In- Room Dining 

Cassa 1s pleased to offer Cassa Express, a limited Room Service option provided by Pret A Manger. 
Pret operates similar to a restaurant in that here is a kitchen 1n (or very near) every shop where 
Pret Chefs chop, slice and dice all day. So you won't find 'sell by' dates on any of their selections. 
All foods are made from natural handmade ingredients and are conveniently packaged to enjoy in 
the privacy of your room. 

Cassa Express ts available Monday-Friday 7: 15am-9:0Dpm I Saturday-Sunday B:OOam- 6:0Dpm 
To place an order, please contact Guest Services by dialing ''O". Alternatively, you ma y email your 
order to cassaroomservice@viceoryhotelgroup.com. Please be certain to include your room number, 
as well as, the quantities for each item if more than one is desired. Upon receipt, a confirmation will 
be emailed to you. Pret is committed to sourcing quahty 1ngred1ents and serving the freshest items, 
as such there are times when they may run out of a particular item. we will do our best to fulfill 
your order however, in rare instances; we may require an alternate selection. 
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The Cassa Hotel - 45th Street Near Bryant 
Park 
Our boutique hotel's unrivaled location in New York, adjacent to Times 
Square in Midtown Manhattan, serves our guests by placing them 
steps away from all the indulgence NYC has to offer. At the same 
time, our residences provide a modern sanctuary away from the 
bustle and noise of the city. Whether you want to see the city lights, 
explore the exhibits of the Metropolitan Museum of Art, watch the 
latest Broadway play, explore Central Park or shop along 5th Avenue, 
Cassa hotel 's prime location on 45th Street presents guests with the 
best New York City has to offer. 
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Cassa Hotel 45th Street 
New York 
70 West 45th Street 
New Yori<, New York 10036 
USA 
View Map 

T: +1 212 302 8700 
F: +1 212 302 8701 

Reservat ions: 
+ 1 888 532 2772 
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PLAN AN EVENT 

Meetings 8t Events 

Event & Meeting Space 

Speaal Offers 

Request for Proposa! 

mrmm 
Midtown Manhattan Meetings & Event Venues at 
Cassa Hotel New York 

Located 1n the vibrant heart of New York City, Cassa Hotel is the ideal venue for corporate strategy 
sessions, press events and chic recept ions . Our 1nt1mate and d1st1nct1ve meeting space can host up 
to 35 people with tlawlessly executed service and cuisine. From strictly business to social 
celebrations, our colleagues will assist with every detail to ensure a memorably successful event. 
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Meetings 8t Events 

Event & Meeting Space 

Speaal Offers 

Request for Proposa! 

mrmm 
Midtown Manhattan Meetings & Event Venues at 
Cassa Hotel New York 

Located 1n the vibrant heart of New York City, Cassa Hotel is the ideal venue for corporate strategy 
sessions, press events and chic recept ions . Our 1nt1mate and d1st1nct1ve meeting space can host up 
to 35 people with tlawlessly executed service and cuisine. From strictly business to social 
celebrations, our colleagues will assist with every detail to ensure a memorably successful event. 
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RESIDENCES 

Extend your Stay 

***'''* 
C a ll (212) 302·8700 

Em.11il r11 seryat ions@cassahotelny.com 

Weekly Pricing 

Studio - $4,250 +tax 
1 Bedroom - $3,500 +tax 
2 Bedroom - $6,000 + tax 
Penthouse - $10,000 + tax 
Duplex - $15,000 + tax 

l1l OIJIII 
Extended Stays in New York 

Looking for an extended sty in New York? We have a variety of studio and condo rentals available at 
Cassa Hotel New York. Cassa Hotel New York provides all the pleasures, perks and pampenng of 
Cassa Hotel but in a fully-furnished privat e condo. 

Ideally suited for business executives and leisure seekers alike, these condos/apartments are 
available for four night adventures to longer term stays. Located steps from Times Square and the 
Broadway Theater District, Cassa is close t o all major banks, business, and tourist attractions. 

View Condos ~ 

If you w ish to inquire about leases, please c lick here to go to Residences. 
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1 Bedroom - $3,500 +tax 
2 Bedroom - $6,000 + tax 
Penthouse - $10,000 + tax 
Duplex - $15,000 + tax 
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Extended Stays in New York 

Looking for an extended sty in New York? We have a variety of studio and condo rentals available at 
Cassa Hotel New York. Cassa Hotel New York provides all the pleasures, perks and pampenng of 
Cassa Hotel but in a fully-furnished privat e condo. 

Ideally suited for business executives and leisure seekers alike, these condos/apartments are 
available for four night adventures to longer term stays. Located steps from Times Square and the 
Broadway Theater District, Cassa is close t o all major banks, business, and tourist attractions. 

View Condos ~ 

If you w ish to inquire about leases, please c lick here to go to Residences. 





W elcome to Four Seasons Hotel and Residences Baltimore, a spacious urban retreat 
on the city's famed waterfront in the desirable and historic Harbor East 

neighbourhood. 

Savour unparalleled comforts and amenities in your home at our luxurious Baltimore 
residences that reflect the city's northern flair and southern hospitality. Extraordinary 
refinement awaits you, with world-class service, an indulgent pool and spa, and endless 
dining options. 

Your own private residence bears not only the signature, but the promise that 
accompanies the name Four Seasons. 

Welcome to life at its best. 

Interested in Learning More? 

Baltimore 

PHONE NUMBER 

[J SIGH UP TO OUR HEWSLETTER 

PREFERRED METHOD OF BEING CONTACTED: 

• EMAIL PHONE MAIL 

Your Residence 

NAME 

EMAILADDREll 

FOUR SEASONS HOTEL AND RESIDENCES BALTIMORE 

YO~R RESIDENCE 



For more information about sales opportunities, please contact us. 



Home Find a Timeshare Resources Sell Your Timeshare About Us Blog Login 

SM TN.com 
~ • •"Call Toll Free: 1-877-815-4227 

~ International: 1-603-516-0200 

Four Seasons Residences 
We've helped thousands of Four Seasons timeshare owners just like you to sell or rent their timeshare. Let 
our experienced Four Seasons specialist s help you - their advice is FREE, and there's absolutely no 
obligat ion. Fill out the form to the right to learn more about our services and how we can help you. 

We have the largest inventory of Four Seasons timeshare resales and rentals at the market's most 
competitive prices. Click below to view our inventory 

BUY RENT SELL 
a Four Seasons llmeshare a Four Seasons timeshare a Four Seasons timeshare 

Four Seasons Residences: Timeshares & Fractional Ownership 

Since it was founded in 1960, Four Seasons has consist ently placed luxury before abundance. Rather than 
developing countless cookie-cutter properties, Four Seasons focuses solely on the creation and management 
of truly unique, upscale hotels, resorts and residences around the world. 

'W e create 11rop erties of enduring v alue using supe rior design a nd fin ishes, and support them with 
a deeply instilled ethic of personal service." 
From the Four Seasons Mission Statement 

Four Seasons Timeshares & Fractionals: What Can You Own? 

Four Seasons has made luxury home ownership accessible to a vast majorit y of the population through its 
Residences which are sold in fractional interests 

Similar to the concept of timeshare ownership, Four Seasons fract ional ownership provides families with the 
chance to own a deeded share at one of Four Seasons' resort residence properties. At most properties, only 
12 interests are sold per unit (usually a vacation home or villa) ensuring that each owner enjoys the most 
flexibility possible when planning their annual vacat ions. While 1/12 deeded shares (4 weeks) are the most 
common, Four Seasons does sell other fractional amounts at some of its properties. 

Even more flexible ownership options are available through the resale market , as Four Seasons owners can 
sell individual vacation weeks as deeded Four Seasons timeshare interest s, passing along all the benefits of 
Four Seasons ownership at a price even more families can aford. Better still , Four Seasons Residence 
Club properties which are currently "sold out " are ONLY available on the resale market! And as the 
leading reseller of Four Seasons t imeshares, SellMylimeshareNOW has many previously unavailable Four 
Seasons vacation homes for you to choose from· ranging from single weeks to 1/12 ownership - priced at as 
much as 60% of retail. 

Browse our available inventory of Four Seasons timeshare resale and Four Seasons t imeshare rental 
properties now: 

Browse all Four Seasons timeshare resales 

Browse all Four Seasons timeshare rentals 

What to Expect at a Four Seasons Residence Club 

Ranging in size from two to four bedrooms, common features of units at the fully-furnished Residences 
include full kitchens with premium appliances, custom wood cabinetry and stone countertops; living areas 
complete with hardwood and premium carpet flooring, plush furnishings, noise-reducing doors and windows, 
custom light fixtures, carved stone fireplaces and flat-screen televisions with audio and video surround sound; 
as well as other amenities including premium bed and bath linens, en-suite washer and dryer, air-conditioning , 
controlled heating and wireless Internet access 

Furthermore, Four Seasons has set itself apart from other luxury fractional programs by o1fenng Personalized 
Owner Services which you can enjoy 'W'hether you buy or rent Four Seasons timeshares or fractionals. These 
selVices include, but are not limited to: 

Pre·Arrival Planning - At least one montn before your departure date, a Four Seasons' •pre
Arrival Specta!isr will contact you to assist in planning activities and day trips, making restaurant 
reservations, booking tee times and spa appointments, or even arranging for groceries to be 
delivered to your Residence prior to your arrival. 
Fle xible Check-In · Check-In is available 2417. so it fits into your travel schedule. 
Four Seasons Concierge Service· Available 24/7 to help you plan any activities you might have left 
out wnen you spoke with your Pre-Arrival Specialist. 
Daily Club Refresh - Four Seasons provides basic daily housekeeping including cleaning your 
villa, making the beds and replenishing towels. (Full Housekeeping Services also available_) 

Contact a Four Seasons Specialist 

First Name All fields are require d 

Last Name 

Phone Number 

Email Address 

Resort Name 

I'm interested in 
Selling Buy;ng 

SUBMIT FORM )) 

Priuacy Guarantee: \Ne wil never sell yoor 
personal informatoo as stated in OtK Privacy 
Policy, t1nd you t1gree that we may send you 
emt1~ cOITUTIU"lic?ltOO regarding the services 
described on tns website pt.WSUt1nl to the 

--rerms 01 use. 

Find out how much your 
TIMESHARE IS WORTH? 

>> 



In-Villa Dining - This seNice allows you to book a Four Seasons cher to custom cater a meal tor 
you in your private Residence. 
Personal Storage Services - hvaftable to o.vners. Prior to your arrival each year, the Four 
Seasons sta" will arrange for personal items like family photos. clothing and golf clubs to be placed 
In your Residence. making it truly reel like a home away from home. (Items are securely stored in 
your absence.) 

As a Four Seasons fractional or timeshare owner, you will enjoy all the benefits of vacation home ownership 
without any of the worries_ Find the perfect, one-of-a-kind Four Seasons Residence for you and your loved 
ones today, and start the tradition of annual getaways with the world's most exclusive hotelier! 

Four Seasons Residences 

Four Seasons Residence Club 
Scottsdale at Troon North 
Scottsdale, Arizona, USA 

Four Seasons Residence Club 
Aviara, North San Diego 
Carlsbad, California, USA 

Four Seasons Residence Club Costa Four Seasons Residence Club Punta 

Connect With Us 

f <p - g+ in 
Contact Us 
Tollfree 877 -815-4227 
International: (603) 516-02Cll 
Email Us 

Rica at Peninsula Papagayo Mita, Mexico 
Peninsula Papagayo, Costa Rica Punta Mit a, Mexico 

About Us 

Company 
Media Center 
Careers 

New Hampshire Location 
100 Domain Drive 
Suite 105 
Exeter. NH 03833 

Florida Location 
8545 Commodity Circle 
Orlando, FL 32819 

© 2003-2017 SellMynmeShareNOW, LLC 1 Privacy Polley 1 Terms of Use 1 Site Map ~ 

••> ¥CRDA Tl.'::10~!.!: Inc.SD> 
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Properties> Miami > Brickell > WeblO 699607 

OUTSTANDING FURNISHED RESIDENCE AT FOUR SEASONS RESIDENCES MIAMI 

map t>ird ' eye sueet view 

Miami, Fbrida 
1688 Meridian Ave, Miami Beach, FL 33139 
Phone; 305-531-7200 
Fax: 212-252-9347 
juan@nestseekers.com 

Courtesy of Fortune International Realty-213971 

Contact 

t me 

't 

G? schedule a show ing 

0 request more information 

:x: 
Location 

1425BRICKELLAV Apt44D 
Miami FL 33131 
Miami • Brickell 

Building 

FOUR SEASONS REDIDEN 

Type: Condo 

Property 

Bedrooms: 1 BR 

Bathrooms: 

Peu: Unknown 

Financials 

Rau $5,000 

Description 

OUTSTANDING FURNISHED RESIDENCE AT FOUR SEASONS RESIDENCES 

MIAMI. THIS MASTERPICE SHOWCASES THE MOST EXCLUSIVE Fl NI SHES & 

TOUCHES. TOP-OF-THE-LINE EVERYTYHING INCWDING DOUBLE ENTRANCE 

MAHOGANY WOOD DOORS, MARBLE FLOORS, GRANITE COUNTER TOPS, 

EUROPEAN KITCHEN WITH POGGENPOHL CABINETS, MIELE & SUB-ZERO 

APPLIANCES, HIGH CEUNGS AND LAUNDRY ROOM. DRAMATIC MIAMI 

SKYLI NE VIEWS. ENJOY 5 STARS AMENITIES INCLUDING 3 POOLS WITH 

CABANAS, 50,000 SQ FT GYM AND SPA, RESTAURANTS & MUCH MORE! 

Amenit ies 

Central Air Conditioning 
Marble Floors 
Spa 
Swimming Pool 
T II e Flooring 
Waterfront Property 
Clubhouse Kitchen Facilities 
Heated Pool 
Ocean View 
Sauna 
Security Features 
Spa 
Sw im ming Pool 
Valet Parking 
Waterfront 

Neighborhood 

Brickell Guide 
More listings: Brickell 

AU information furnished regarding property fOf sa le, rental Of fi nanci"'il is from sources deemed reliable, but now arrantyor represem a1ion is made as 10 the 
accur11cy thereof an<i same is submitted subject to errors, omissions, change of price, rem al or other conditions, prior sale, lease or financing or withdrawal without 

notice. International currency conversions where shGYNn are est imates based on recent exchan.ge rat es and are not official askinQ prices_ All dimensions are 
appr~1mate For exact dimensions, you must hire your own architect or en.g1neer 

Properties 
M anhattan 

OFFICE LOCATIONS CONTACT TERMS OF USE PRIVACY POLICY 

Company 
Aboul 

Marketing 
Sell your home 

P rniP.r:f!l1 P. f)fl!'ll'P.lnnmP.nT 

Services 
For Buyers 

~nr S P.llP.r!I 

Guides 
Guides 



https://www,nesheekers .com/connect/ 

Los Angeles 

New Jersey 

Brook.lyn 

UC/Queens 

M iami 

Londoo 

Mark.eting Groops 

Career 

Offices 

Press Room 

Privacy Policy 

A<lvenising 

Connect 

Soci11IMedi11 

Global Media 

Real Estate TV 

MilliooDollarlisting 

For Renters 

For Developers 

Carpente Relocation 

Mortg;,ges and Finance 

Mark.et Reports 

Real El!tate News 

Manham.nAp111mentaforSale Mt.nham.nAp111mentaforRRnt · HawOavelapmenta · Hamptan•FW.IE.iata l!taak/ynAp111mentaforSale · l!taak~nAp111men1Ranta18 
LaeAn~UHameafar3ale · La•A ngeleeHau.eeafarRent - """"JEra.y-Prape1e.farSak! · NewJere!!yReoteo.le · Queen•Apmmeotafar&.le 

Qu•n•ApwtmentRltntalsCammeroialRKIE.iata · lnla'nt.11analFW.IEstua BllRSSkwd• 
The Nest Seek.ers Beverly Hills office is owned by 11 subsidiary of Nest Seekers LLC. BRE# 01934785 



W elcome to Four Seasons Residences. Explore the ever-expanding portfolio of 
Four Seasons luxury real estate. Villa or estate home; townhouse or 

condominium: the type of home may differ, but the peace of mind remains the same as 
Four Seasons takes care of every detail, every day. For every time you've ever said, "I wish I 
could live here ... " Explore our list of existing destinations below. 

Contact Usfor More Information 
Select Destination 

PHONE NUMBER 

) SIGH UP TO OUR llEWSLETTER 

PREFERRED METHOD OF BEING CONTACTED. 

• EMAIL PHONE MAIL 

PRIVATE RESIDENCES 

Wholly owned properties, designed and 
built to Four Seasons standard. In 
sought-after city and resort destinations, 
your luxury residence includes access to 
renowned Four Seasons seNice and 

v NAME 

EMAILADDREll 

RESIDENCE CLUBS 

With fractional ownership. pay only for 
the time you plan to spend in residence 
Your fully furnished vacation home is set 
within an exclusive Four Seasons resort -
with renowned seNice and amenities iust 

RESIDENCE RENTALS 

For the most unforgettable vacation, rent 
a Four Seasons Residence Enjoy the 
additional space. privacy and 
convenience of a private home -
enriched bv the personalized seNices 



amenities 

> FIND OUT MORE 

Anguilla Marrakech at M Avenue 

Austin Mauritius atAnahita 

Baltimore Miami 

Bangkok at Chao Mumbai 
Phraya River 

Nevis 
Beijing 

New'rtlrk Downtown 
Bengaluru, India 

Orlando 
Bora Bora 

One Dalton Street, 
Boston Boston 

Costa Rica at Pudong, Shanghai 
Peninsula Papagayo 

Punta Mita 
Delhi NCR 

San Francisco 
Denver 

Seattle 
Florence Palazzo 
Tornabuoni Seychelles 

Fart Lauderdale Ten Trinity Square, 
London 

Houston 
The Surf Club Surfside, 

Jackson Hole Florida 

Marrakech Toronto 

Whistler 

steps away. 

> FIND OUT MORE 

Aviara, North San 
Diego 

Costa Rica at 

Punta Mita, Mexico 

Scottsdale 

Peninsula Papagayo Vail 

Florence Palazzo 
Tornabuoni 

Jackson Hole 

and amenities of Four Seasons 

> FIND OUT MORE 

Aviara, North San Marrakech 
Diego 

Mauritius atAnahita 
Bali at Jimbaran Bay 

Miami 
Chiang Mai 

Nevis, West Indies 
Costa Rica at 
Peninsula Papagayo Punta Mita, Mexico 

Houston Seychelles 

Jackson Hole Sharm El Sheikh 

Koh Samui, Thailand Vail 

Whistler 



Overview Guest Roam s 

Find the 

Best Price 
at the Four Seasons 

Hotel New York 

Overview 

Photos Map Reviews 

h ''!Mil 
Compare prices from 200 sites including: 

Hotels.com Ci Expedia Booking.com 

~ Premiere service, spacious roam s, gourmet dining and lavish spa 

)( It is very expensive to stay here 

As you walk inside the Four Seasons Hotel New York, you might feel like you're entering a 

certa in f amous museum in Paris. A fter all, the opulent art deco lobby with its onyx ceiling 

was designed by l.M. Pei (you may have seen his pyramidal work outside the Louvre). This 

Four Seasons rises 52 stories high and holds 368 rooms and suites, including one of the 

m ast expensive guest roam s in America. Yau can unw ind after a day o f sightseeing w ith a 

cocktail in hand at the hotel's super-swanky and recently renovated bar, TY Bar. Or, if you're 

hungry, indulge your taste buds with delectable cuisine at one of the Big Apple's top-rated 

restaurants pioneered by execut ive chef John Johnson, The Garden. Afterward, retreat to 

your luxe digs, which offer plush robes, goose-down pillows and duvets, marble bathrooms 

and sweeping views of Central Park or the alluring Manhattan skyline. But the deluxe 

amenities and stunning vistas aren't the only things recent visitors gush over. Travelers say 

the outstanding service and sophisticated atmosphere found here make this world-class 

hotel stand apart from its competitors. 

Quick Stats 

Q New York, NY 

IMAP! 

"' 
City center 

PRIMARY VIEW 

Explore 

Critic Re1iews 

Guest Room s 

Location & Parking 

Dining 

How It Ranks 

* 
y 

Spa 

Kids 

5.0-star 

HITTEL CLASS 

Traditional, M odern 

STYLE 

Fitness 

• Hotel, 363 rooms 

PROPERTY TYPE 

•• Business travelers, 

Couples, Groups, 
Families 

BESTFOR 

Business 

Pets 

Wedding 



U.S. News analyzed mare than 5,000 hotels to 

find the best in the USA, the Caribbean, Mexico, 

Canada and Europe, based on reputation among 

trave l experts, guest reviews and hotel class 

ratings. Read more about how we rank hotels. 

Rankings for Four Seasons Hotel New York 

#5 in Best New York City Hotels 

#5 in Best New York Hotels 

#11 in Four Seasons Hotels & Resorts 

Similar Hotels Nearby 

The St. Regis New York 

<0.5 MILES AWAY 

5.0-star HITTEL CLASS 

Excellent CRITIC RATING 

The Sherry-Netherland 

<0.5 MILES AWAY 

4.5-star HOTEL CLASS 

Good CRITIC RATING 

~ 
SCORECARD 

Hot e l Class 5.0 

Crit ic Rating EXCELLENT 

TripAdvisor Trave le r Rating 

~C!X!.X'.!X!X!) BuedonA5iev"eWa 

Read Reviews 

"'" . ..:.I.... . 
""'~~·-· ···--, 

Loews Regency Hotel 

<0.5 MILES AWAY 

5.0-star HOTEL CLASS 

Good CRITIC RATING 

Shaw Pnces • Show Prices • Show Pnoes • 

See al l hotels in New York City» 

Critic Reviews 
Travel + Leisure 

'' Raising the opulence bar - even for a Four 

Seasons properly~ this soaring, sleek, I. M. Pei
designed lower epitomizes the cool high life ... 

more 

The Telegraph 

" Despite the imperious lobby with ils lowering 

ceilings, marble floors and giant pillars, the hotel 

still manages lo be intimate and understated. 

New York Magazine 

"Although it's a veritable Big Apple icon, its 

rooms don't reflect anything specific about the 

city. Close the drapes and you could be at.. more 

Fodor's 

f Other Awards 

• AAA/CAA Five Diamond 

Lodgings 2017 

• Conde Nast Readers' 

Choice List 2016 

• Conde Nast T raveler Gold 

2017 

• Forbes Travel Guide Five 

Star Awards 2016 

"For better or worse, the Four Seasons remains the blueprint for what a Manhattan 

luxury hotel should be. Sure, it's outrageously expensive, bul you ... more 

Read all 4 critic reviews ~~ Back to top • 

Guest Reviews 
A hotel's guest rating is calculated using data provided under license by TripAdvisor. A 

total of 45 guests have reviewed the Four Seasons Hotel New York, giving it a rating of 4 .5, 

on a scale of 1-5. 

TripAdvisor Traveler Rating: ~©!X!X!X!) 14.5 (based on 45 reviews) 

Read most recent guest reviews >> Back to top • 



Guest Rooms 

The studios, junior suites and suites atthis Four Seasons were renovated in 2016 - and all 

accommodations feature windows that open and panoramic city views. The guest rooms 

inculde custom furnishings, such as handmade king-sized lighted pedestal beds, oak 

desks and Japanese tamo ash furniture. Bathrooms include Italian marble and BVLGARI 

toiletries. Visitors can also enjoy in-room technology like HD televisions and 

complimentary Wi-Fi access. 

Complimentary internet available, but there's a n up-charge of $25 per day ta increase 

your bandwidth (free for suite guests) 

Standard room size: 500 square feet 

~ Internet (free) ~ Premium channels 

Minifridge ~ Bathrobes/slippers 

Shower/tub combo ~ Separate shower 

~ Wireless Internet ~ Guest rooms with 

patios a nd balconies 

See details for room types » 

Location & Parking 
In the heart of Manhattan on 57th Street 

and Park Avenue, the Four Seasons is the 

perfect jumping off point for city 

exploration. Its central location also makes 

the hotel easily accessible from all of New 

York City's major airports - the property is 7 

miles west of LaGuardia Airport; 1 7 miles 

northwest of J ohn F. Kennedy International 

Airport; and 18 miles northeast of Newark 

International Airport. A four-block walk will 

get you to the southeastern corner of Central 

Park (sweeping park views are available in 

north-facing rooms on the 40th floor and 

higher). 

One block from the luxury shopping on Fifth Avenue 

Some guests complain of limited nearby nightlife 

~ 24-hour valet parking 

($70 to $80) 

Car service 

- 24-hour self-parking 

Within walking distance of: 

~ Grocery store ~ Movie theater 

~ Shopping ~ Bus stop 

~ Subway/metro stop ~ Restaurants 

Dining 

~ Workspace/desk 

~ Minibar 

~ Separate tub 

~ Adjoining rooms 

available 

Back to top • 

.. 

Leaflet I Mt!IP d.!lla ~ OpenStreethlap contributors 

!Show on Map Page] 

- Airport shuttle 

~ Theater 

~ Train station 

Beach 

Back to top • 

The Garden, off the main lobby on the 57th Street side, is a modern respite. Four 20-foot

tall acacia trees set amid the tables bring the outdoors inside. Leman ricotta hotcakes are 



a popular breakfast specialty. 

Ty Bar serves craft cocktails and bar bites 

• Breakfast, lunch, light dinner fare and weekend brunch available 

Reservations not required but recommended 

Number of restaurants: 1 

Cuisine types: Asian, Italian, American 

V" Fine dining V" Casual dining 

V" Bar/lounge V" Room service 

Free breakfast 

Quick service 

cafe/coffee 

shop/marketplace 

V" 24-hour room service 

Looking for a hotel with f ree breakfast? See the Best Hotels with Free Breakfast in New 

York City» 

Back to top ... 

Pool 
(Information N/A for Four Seasons Hotel New York) 

Looking for a pool? See the Best Pool Hotels in New York City » 

Back to top ... 

Spa 

L.RAPHAEL Beauty Spa offers Dead Sea salt products and facials, massages and anti· 

aging t reatments in an Asian-inspired, minimalist setting. Salon services include nail care, 

waxing and makeup application; all services range in length from 50 to 110 minutes. 

Whirlpool, sauna and steam facilities on-site 

In-room appointments available with 15 percent surcharge 

Services offered: 

V" Massage V" Facial V" Body treatments (i.e. 

scrubs, wraps) 

V" Salon services - Outdoor treatment area V" Steam room 

V" Sauna 

See more spa hotels in New York City » 

Back t o top • 

Kids 

The Faur Seasons is suitable far families as it offers a childrens welcome program that 

provides age-specific amenities, such as baby toiletries, cribs, diaper genies, bottle 

warmers, strollers, coloring books, crayons, toys and board games (some items cost extra). 

Childrens DVD and video library. in-room PlayStation or Nintendo Wii 

Babysitting services available (for a fee) 

- Kids club V" Cribs V" High chairs 



See more family-friendly hotels in New York City » 

Back to top • 

Fitness 

Guests have 24-hour access to the fitness center w ith their room key. The center features 

12 cardio machines (treadmills, ellipticals and two types of stationary bikes), five different 

weight machines, a sauna, whirlpool and a steam room. Complimentary juice, fruit and 

water are also on offer. 

Concierge can arrange access to off-site tennis court s and swimming pool 

Concierge can coordinate guided runs through Central Park or schedule persona l 

trainers 

~ Weight equipment ~ Cardio equipment ~ Yogamats 

Free fitness classes Premium fitness Bicycles 

classes (with fee) 

~ Tennis (with fee) ~ Guided runs (with fee) - Paddle boats 

Motor boats 

Back t o top • 

Business 

Computers with internet, printing and faxing capabilities are on-hand for your business 

needs, and five options for meeting space can be found at the hotel. 

Audiovisual equipment rentals, administrative services, Japanese 

translation/ interpretation and presentation supplies are available from the business 

center 

Number of meeting rooms: s 

~ Business center ~ Meeting rooms 

Pets 

~ Meeting and event 

planners available 

Back t o top 

Dogs and cats are welcome at the Four Seasons. The hotel provides plush dog beds, food 

and water bowls and a specia l treat far your furry friend. The concierge can arrange far 

extra amenities if needed. 

Central Park nearby for walking and f rolicking 

Hotel charges a fee for dog walking or pet-sitting at a rate of $1/ min in 15 minute 

increments only 

No breed restrictions w ithin the weight limits 

~ Pet s allowed (free) ~ Dog walking ~ Pet-sitting 

See more pet-friendly hotels in New York City » 

Back to top • 

Golf 



(lntormation N/ A tor Four Seasons Hotel New York) 

Back to top • 

Wedding 

The Four Seasons accommodates luxury wedding events - from the rehearsal dinner to 

post-wedding brunch and e.terything in between. Customizable packages can incorporate 

any of the hotel's five main event rooms and dining and bar facilities for wedding 

ceremonies and receptions. 

Complimentary honeymoon suite accommodation included in wedding packages w ith 

m ore than 85 guests. 

Prices start at m ore than $200 per person 

• Hotel can host receptions for up to 270 guests or banquets for up to 165 guests 

Maximum wedding guest capacity: 270 

Y' Hotel hosts weddings Outdoor space for 

weddings 

Y' Wedding planners 

available 

See more wedding hotels in New York City • 

Back to top • 

Ed1tor'11 note Hotel 1nformetion i11 updeted periodict1lly If thi:i 111 your property end you notice eny int1ccuutc1es, plee:H~ 

let u.ii know If you ere interested in obteining a bedge to displey on your website or m other medie, pleese contact u11 

Overview Guest Roams Photos Map Reviews 

Research and Advice 

1 O Top Hotel Pools With 
Amazing Views 

8 Bucket-List Hotels Worth 
the Trip 

Best Hotel Rankings 

BEST Best Hotel Rankings 

Best USA Hotels 

HOTELS Best Caribbean Hotels 

Best Mexico Hotels 

Best Canada Hotels 

Best Hotels by Brand 

Best Hotels by Destination 

Life's Decisions Made Here. 

7 Top New York City Hotels 
Outside ofthe Heart of 

Manhattan 

Popular Hotel Rankings 

Las Vegas 

Maui 

New York City 

Turks & Caicos 

Cancun 

Punta Cana 

About !JS Newc Contact Presc Advert1ce Job[" 

How to Get a Free Hotel 
Upgrade 

About Best Hotels 

Home 

How we sea~ 

Contact 





~ BEST RATE GuAFlANTEED I 

EXPERIENCE FOUR SEASONS HOTELS AND RESORTS 

FOUR SEASO NS EXTRAORDINARY FOUR SEASONS 
PRIVATE JET EXPERIENCES MAGAZINE 

Join us on an incredible Explore our new collection Travel ideas and inspiration 

19-day Culinary Discoveries 

> 
of experiences with 

> 
to help you find paradise, 

> journey by Private Jet, exclusive access to the anywhere in th e world. 

curated with Noma. world's mo st captivating 

people and places. 

CONNECT: '# f 15 <p 0 At>outUs I Press Room I M~azine I Careers I Contact I L~alNotice I Privacy Policy I Site Map 

FOUR SEASONS 



A11he crossroads of Tribeca and 1he Finan cial Dis1ric1, jus1 a block 

from 1he World Trade Cen1er, Four Seasons Ho1el New York 

Down1own adds i1s classic archi1ec1ural profile 10 1he world's mos1 

famous skyline. Discover a New York luxury hotel with Downtown's 

crea1ivi1y and confidence, surrounded by 1he non-s1op, dynamic 

scenes of the new New York. 

MAY WE HELP YOU PLAN YOUR STAY WITH US? 

• Discover the serenity of our 
pool and Spa 

,. Wolfgang Puck arrives in 
NYC with CUT 

,. Take advantage of our 

seasonal offers 

• Shopping, culture and 
destination dining 

,. Enjoy l'v1anhattan 's bea.ut1fu I 
waterfront 

,. FAQ 

• Weddings 

ABOUT 

WHEN WILL YOU BE STAYING 
WITH US? 

CHECK IH 0313012017 

CHECK OUT 0313112017 

HOW MANY GUESTS? 

2 : I AOULTS 0:1 ~~~~~ 
Multiple Roo<ns I Con:>o<atelPfOl'l'lO Code 

*1111·U.i.M* 
~ BEST RATE GUARANTEED I 

FOUR SEASONS HOTEL NEW YORK DOWNTOWN 
Local Time: 03:00 PM • Local Tempera1ure: 4'C / 39' F 

Four Seasons. Hotel New York Downtown, 27 Barc lay S treet, New York, New York 10007, U .S.A • Tel. l (646j 880-1 999 • Fax. 1 {646) 880-1991 

V"tewThe Map 

1/16 

One of NYC's 1alles1 residen1ial lowers, 

1he Ho1el soars above a neighbourhood 

1ha1's rewri1ing i1self daily. Diverse. 

Inspi ring. Curren1. The firs1 24 f loors are 

home to Four Seasons, where you can 

feel a par1 of Down1own's energy or se1 

yourself quie11y apar1 from i1, as 1he mood 

1akes you. Designed by archi1ec1 Rober1 

A. M. S1ern, 1he Ho1el reflec1s 1he luxury 

of Manha11an 's mos11alked-abou1 

residences . Inside, global design s1ars 

Yabu Pushelberg have crea1ed chic, richly 

layered re1rea1s in all 189 gues1 rooms 

and sui1es. Some rooms fea1ure 

balconies. 

Read more 



VIEW ALL PHOTOS 

< - -- ..... JUI I - _ ... > . ~\f. · ~· - 1 lfa r I ' -· -,; •' .... M~~:.-< ~ -· .. I I - ~-' " --~ r • 1 • · C 

SERVICES & A M ENITIES 

CUT by Wolfgang Puck Full-servCe spa with seven 

treatment rooms 

Mult~ ingual Concierge 

24-hour In-Room Dining Complim~tary standard Wi-Fi 

Indoor heated lap pool 
24-hour fitness facilities Valet parking 

24-hour business services 

SUIT E WINT ER - 20% OFF 

This wint er, enjoy 20% off your suite 
retreat. 

BOOK NOW 

FIVE- STAR 

HIGHLIGHTS 

CUT BY WOLFGANG 
PUCK 

Experience Wolgang Puct<'s fi rst 
restaurant in Manhattan. 

LEARN MORE 

.. BEST SPA IN 
DOWNTOWN NY C 

Discover the mean in9 of a 
serene city escaoe. 

LEARN MORE 

ABOUT 

THE DESTINATION 

Lower Manhattan has become New York City's hottest district, 

and Four Seasons Hotel New Yark Downtown is in the heart of 

it. This is your base for things to do in Downtown NYC, your 

anchor for explora1ion. 

Read More 

Today 

39°4 

See All Services & 

Amenities 

20 17 VALUE DATES 

January 2-18 

February 13 - 28 

March 6-12 

Friday 

... 
45°1r 

.. MEET ME IN 
TRIBECA 

Our s leelr. meeting and 
event s oa.oe is fu I o f 
natural 19ht and 
boasts downtown 
street:sc.ape views. 

LEARN MORE 

Saturday 

, .,,. 
46°1a 

> 

a 
~ 



,Go g le 

See The S1 ory 

9/11 Tnbu1e Center ""' ~ 
fl e l .. c ",.,r:+-t.s-, 

c q}o G 

r u r 11. 

0 ~t~~ky~~~hange 
Charging BullO e.a~QI: st ,/~· 

.,,.~ 

Battery Park 

DI SC OVER OUR 

NEW YORK DOWNTOWN 

DISCOVER THE "NEW" NEW Y ORK 

See The S1 ory 

See The S1ory 



V ISION • FEATURES• FLOOR PLANS • LOCATION VIDEOS• NEWSROOM CONTACT• 

GALE BOUT IQUE HOTEL A ND RESIDENCES, FORT LAU DERDALE BEAC H 

In a new, 12-story tower, the Gale will otter 129 residences for sale, including 1, 2 and 3-bedroom new Condos and Beach Homes with 

exclusive, resort-style amenities and views of the lntracoastal waterway and the Atlantic Ocean. Superlative hotel services will be 

provided by the Gale. a new. 96-room luxury boutique hotel in an impeccably restored. 1948 landmark structure, just one block from tne 

beach. 

Steps from the sands of Fort Lauderdale Beach, North Beach Village is an idyllic neighborhood of mid-century hotels and garden 

apartments, evoking a bygone era_ On a full block in the center of the village, the historic Escape Hotel, circa 1948, ts being meticulously 

renovated and contemporized as Gale Fort Lauderdale Beach. a preconstrucUon luxury boutique hotel managed by the acclaimed 

Menin Hospltality Group, the same team behind the popular and chic Gale Hotel south Beach 

Gale's intimate scale anel nostalgic charm, together with elegant. contemporary interiors anel elevated services anci amenities, wilt 

inform and enhance the daily lives of those who live in the adjacent condominium, Gale Residences_ 

ANOTHER FORWARD THINKING DEVELOPMENT BY Newgard 

.... 954.888.2841 
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Historic Escape Hotel to become part of 
new Gale Boutique Hotel & Residences 
project 

Construcbon of the Gale Boutique Hotel & Residences Fort Lauderdale is expected to begin m summer_ (Newgard Development) 

By A .. l"le ne Sat ch ell . Contact Reporter 
Sun Sentinel 

SHARE THIS The Escape was the first trop1cal-style resort hotel built m the late ~940s by George 
"Bob" Gill Jr f 

FEBRUARY 11 2(1 15, 1 4e PM 

A rebirth is on tap for the historic Escape Hotel in Fo1t Lauderdale. 

In its heyday, the Escape, which opened in 1951, helped to launch Fmt 
Lauderdale as a tourist destination, and developers are betting its restoration will fuel 

further development. 

The vacant hotel at 2900 Riomar St. and adjoining empty land are set to be redeveloped 
as the Gale Boutique Hotel & Residences through a joint ,·enture pa1tnership between 

Fo1t Lauderdale-based Merrimac Ventures and Miami's Newgard Development Group. 

The roughly $120 million project will feature a remodeled 96-room hotel and adjacent 
128-wiit condominiwn. Construction is expected to begin this summer with completion 

targeted for end of 2016. 

The hotel and condominium are scheduled to open by the first quarter of 2017. 

F1·om this article 

Gale Boutique Hotel & 
Residences Fort Lauderdale 

FEB 11. 2015 



"For me it's exciting because it's a property I used to lide my bike around as a kid, and 

now I get to re\italize it and kind of relive a bit of its history," Dev Motwani, president of 

Merrimac Ventures, said Tuesday at an event introducing the project to the community 
and real estate brokers. 

A drawing of the 12-storycondominium burlding at the Gale 
Boutique Hotel & Residences Fort Lauderdale. which 1s 
ex:pected to debut by earty 2017 {Newgard Development Group) 

The Escape was the first tropical-style 

resort hotel to be built in the late 1940s 
by George "Bob" Gill Jr., who became 
known as Broward County's father of 

hospitality. Back then, the Escape was 
the first on the beach with a swimming 

pool and the first to stay open year

round. It also offered tennis comts and 
a nine-hotel pitch and putt golf course, 

and its popular bar and lounge brought 

in celeb1ity entertainment of the day. 

Gill later built the Jolly Roger, Clipper and Trader hotels, which over the decades have 

been transformed into modern hotels and accommodations along the beachfront strip. 

The vacant h1stonc Escape Hotel will be renovated into a 96-
room hotel lhars part of the $120 m1!11on Gale Boutique Hotel & 
Residences proJect set to debut by early 2017 {Arlene 
Satchell/STAFF) 

North Beach village. 

The Escape closed 30 years ago and has 
been vacant for more than a decade 

after a stint in the 1980s as Tiffany 

House, an assisted living facility. 

The neighborhood around the old hotel 

has been a hotbed of redevelopment in 

recent years, spearheaded mainly by 
Swedish developer Par Sanda. Sanda's 
investment group bought dozens of 

buildings and lots there and invested 

more than S8o million to remodel and 
redevelop them into the European-style 

Others have since followed suit and more new developments are on tap in the area and 

along the beacl1front such as the 95-unit Paramount Fort Lauderdale Beach and the 
290-unit Ocean Reso1t Residences managed by Conrad Hotels & Reso1ts. 

"We Joye the vibe and feel of F01t Lauderdale beach," said J uan Pedro San Ma1tin, 

Newgard's vice president of development. "It's an incredible site in a quaint and 
upcoming village, and we felt this is just the light place to do it." 

Menin Hospitality of Miami Beach, whose South Fl01ida portfolio includes the Gale 

South Beach hotel, Sanctuary South Beach and The Bentley Soutl1 Beach, will manage 

the hospitality components of the new Gale Boutique Hotel & Residences. 

Menin also has properties in Chicago and owns and operates several restaurants and 
entertaimnent-related propetties in both cities. 

On choosing Menin as a partner, Motwani said the similaiities in histo1ies of Gale South 
Beach and the Escape couldn't be ignored. 

"Tiie [South Beach] hotel turned into an assisted living facility then was shuttered for 

many years and then reborn as the Gale. Tiiat's the same exact story for the Escape." 

Fott Lauderdale also was missing an independent boutique brand such Gale, which has 
a "life and spirit of its 0\\~1," Motwani said. 

TI1e existing Escape building will undergo a top-to-bottom renovation to become the 

Gale, whose rooms and suites "~II feature stylish inte1iors, sleek furnishings and design 

elements from Gale South Beach, which opened in 2012. 

"Tiie Gale Fort Lauderdale's aesthetic ai1d ambiance will echo the sei-')', sophisticated 
oersona we've introduced at the Gale South Beach while oa\in!!'. homa!!'.e to F01t 

ArNERTISEMENT 

Related 

Four Seasons hotel and 
residences on tap for Fort 
Lauderdale 

FEB 2 2015 

ADVERTISEMENT 



Lauderdale beach's histo1y as a resort town," Keith Menin, principal of Menin 
Hospitality, said in a statement announcing the project. 

The 12-sto1y condominium building next door will offer one-, two-, and three-bedroom 

residences with views of the Atlantic Ocean, the Intracoastal Waterway and downtown 
Fort Lauderdale. Prices for tl1e units start at S385,ooo, and sales are being managed by 

Newgard Realty. 

The fully finished residences will include gourmet kitchens, spa-style bathrooms and 
walk-in closets. 

Plans also include adding street-level retail space to serve Gale Fo1t Lauderdale 

customers, residents and tl1e surrounding neighborhood. 

asatchell@sw 1se11ti11el.com, 954-356-4209 or Twitter@111eSatchreport 

Get Society South Florida Newslette1· delivered to your in box. 

Erifer 1our er-)31 

Priv•cy Poky 

CopynghtC 2017, Sun Senbnel 

This anicle is related to: Commercial Real Estate Reat Estate 

f 

( BE THE FIRSTTO COMMENT ) 



INDUSTRY NEWS 

27 October 2015 

Hyde Hotel & Residences To Debut As Leisure 
Resort In Coachella Va lley, Ca liforn ia 
sbe Announces Collaboration with Global House Buyer and 
Dakota Development on 350 Key, 200 Residence Condo-Hotel 
Property 

Los Angeles, CA - ~. the Los Angeles-based leading 
lifestyle hospitality company that develops, manages and 

operates award·winino hospitality venues, announced today 
the launch of Hyde Hotel & Residences in Coachella Valley, 

sbe· 
CA The destinabon lifestyle resort will be developed by sbe's award winning 

development subsidiary Dakota Development Company, LLC in partnership with 
Beijing based global real estate placement company Global House Buyer. Debuting in 

early 2017, Hyde Hotel 8 Residences Coachella valley will fea ture 350 guest rooms, 
compnsed of 150 two-bedroom condo units with studio lock-outs, 40 luxury suites
some with private plunge pools, and 10 luxury two-bedroom stand-alone villas, a Hyde 
Kitchen and Cocktails, a destination spa, and meeting and event facilities. 

Hyde Hotels & Residences, an extension of sbe's Hyde nightlife heritage brand, was 
developed to ofer a genuine and immersive guest experience that recreates the 
ambiance and sophistication of Hyde's nightlife venues. Similar 10 the current Hyde 

locations, elements of local art, attitudes, climate, and culture wi ll be infused in each 
hotel and residential property, creatinQ the distinctly unique and singular experience 
that defines Hyde. sbe will bring Its signature Hyde Kitchen and Cocktails food and 
beverage concept from Hollywood, CA and Hallandale, FL, to Palm Springs, 

introducing seasonal California cuisine, signature craft cocktails and an elegant yel 
mviting ambiance 

'The Palm Sprini;is area has rapidly grown to be an elite leisure destination that we 
have had our sights set on for quite some time to develop a unique pro1ect that would 
appeal to our growing consumer base," said Sam Nazarian, sbe founder and CEO. 
"Hyde Hotel & Residences has been conceptually designed to draw inspiration from 

its city and its surroundings, we are thrilled 10 introduce this brand to the Coachella 
Valley area." 

The revitalization of Coachella Valley ofers a unique opportunity to debut Hyde Hotel 
& Residences. With a key leisure-dnven market, Los Angeles consumers who love 

and value the Hyde brand will now have a drivable hotel playground to enjoy a similar 
sophisticated ambiance paired with elements of Coachella Valley's rich culture. As 

home to one of the largest music festiva ls in the world, Coachella is naturally 

synonymous with musical exploration and experiences that create life-long memories. 
This same trait is part of the brand essence of Hyde with musical elements 
incorporated at each location. The new hotel will combine these attributes to appeal to 
this growing demographic of millennials who look for musically driven adventures 

"Hyde Hotel & Residences will be oesigned to immerse its residents and guests with 
design and amenities that showcase the best attributes of Palm Springs," said Joe 
Faust, President of Dakota Development. "Coachella Valley combines leisure and 
luxury in a sophisticated, yet casual ambiance that will be showcased throughout the 
property." 

'We are thrilled to work along side sbe on this collaboration that we believe wi ll 
transform the market in Coachella Valley. They are true leaders in innovation and a 
perfect fit to ofer Coachella Valley visitors an exceptional residential and hotel 

experience for our global community," said CEO of Global House Buyer, ~!.~.'!~ Shi 

In partnership with The Related Group of Flonda, the first Hyde Hotel & Residences 
will debut in Hollywood, Florida in 20 17, with the developmentofHyOe Beach House 
Hollywood and Hyde Hotel & Residences Midtown Miami also underway. 

sbe is a leading lifesfy1e hospitality" company that develops, manages and operates 
award-winning hOtels. restaurants and nightclubs. Throw'h exclusive partnerships 
with cultural visionanes, sbe is dedicated to delivering the best in service, OesiQn, 
culinary programmino, and entertainment Already a proven leader in the hospitality 
and real estate industries, sbe has more than 100 properties currently operating or in 

oeve!opment and is expanding several of its nagship branos including SLS, Hyde and 
The Red bury, both nationally and internationally. The company will debut a new slate 
o f hotel and residence properties in 2016 , includmg the recently announced Hyde 
Hotel & Residences and SLS LUX Hotel & Resldences. SLS Hotel & Residences will 
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represent over 3,900 hotel rooms and 1,600 residences worldwide by 2019. In addition to its distinctive hotels, sbe"s world
renowned restaurants and lounges incluOe Katsuya, The Bazaar by Jose Andres and HyOe LounQe. Founded in 2002 by 
Executive Chairman and CEO Sam Nazarian, sbe is a privately held company. 
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Hyde Hotel & Residences to Debut as 
Leisure Resort in Coachella Valley, CA 
Tuesd•y Octobef 27th. 2015 - g ~9AM 

LOS ANGELES-sbe, a lifestyle 
hospitality company that develops, 
manages and operates hospitality 
venues, has launched Hyde Hotel & 
Residences in Coachella Valley, CA 

The resort will be developed by sbe's 
development subsidiary Dakota 
Development Company, LLC in 
partnership with Beijing-based 
global real estate placement 
company Global House Buyer. 

Debuting in early 2017, Hyde Hotel 
& Residences Coachella Valley wi ll 
feature 350 guestrooms, comprised of 150 two-bedroom condo units with studio 
lockouts, 40 luxury suites, some with private plunge pools, and 10 luxury two
bedroom stand-alone villas; a Hyde Kitchen and Cocktails; a destination spa; and 
meeting and event facilities. 

Hyde Hotels & Residences. an extension of sbe's Hyde nightlife heritage brand, was 
developed to ofer a genuine and immersive guest experience that re-creates the 
ambiance and sophistication of Hyde's nightlife venues, according to the company. 
Similar to the current Hyde locations, elements of local art, attitudes, climate, and 
culture will be infused in each hotel and residential property. sbe wilt bring its 
signature Hyde Kitchen and Cocktails food and beverage concept to Palm Springs, 
introducing seasonal Californ ia cuisine and signature craft cocktails. 

'The Palm Springs area has rapidly grown to be an elite leisure destination that we 
have had our sights set on for quite some time to develop a unique project that 
would appeal to our growing consumer base," said Sam Nazarian, sbe founder and 
CEO. "Hyde Hotel & Residences has been conceptually deslgned to draw 
inspiration from its city and its surroundings, we are thnlled to introduce this brand to 
the Coachella Valley area. 

"Hyde Hotel & Residences will be designed to immerse its residents and guests with 
design and amenities that snowcase ttle best attributes of Palm Springs," said Joe 
Faust. president of Dakota Development. "Coachella Valley combines leisure and 
luxury in a sophisticated, yet casual ambiance ttlat will be snowcased throughout 
the property." 

In partnership with The Related Group of Florida, the first Hyde Hotel & Residences 
will debut in Hollywood, FL. in 2017, with the development of Hyde Beach House 
Hollywood and Hyde Hotel & Residences Midtown Miami also underway. 

Tags: Hvde Hotel & Residences · Coac hella Valley ·~• Amenities · 

~ • Construction/Renovation • 
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HB FEATURED COLUMN S 

Looking Back-and Forward-'Mth AAHOA 
As this issue is distributed at the annual AAHOA 
Convention & Trade Show, held this year in San 
Antonio, April 11-14 , we decided to feature 
Bruce Patel, president of Dabu Hotels and 
2016/17 chairman of the association, as our 
Industry Insider (see page 28). With new 
initiatlves-and a unified approach- the 
organization reported an unprecedented year of 
growth last year. 

Click Here to read the full article 
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Brand 
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Hyde Resort & Residences 

Hyde Resort & Residences Pre Construction 
Sales 

Hyde Resort & Residences in Hollywood - Property 
Description 
Hyde Beach, Hollywood Florida 

Hyde Resort & Residences is the newest condominium projects on Hollywood Beach, 
Florida. This oceanfront project w ill rise 40 stories and contain 40luxury, oceanfront designer 
ready condo residences and 367 resort condominium units which are stylishly finished and 
furnished. This project is Related Group and Fortune lntemational's latest luxury beachfront 
Development. Cohen.Freedman, Encinosa & Associates Architect s are responsible for the 
structural design and the interiors are designed by Debra Aguilar. Located in Hollywood 
Beach in the heart of South Florida, Hyde Beach Resort Condo Residences will rise along 
the pristine Beaches of the A tlantic Ocean and is just minutes away from the Aventura Mall 
and Shops at Bal Harbour. 

The40 ultra-luxury Hyde Beach oceanfront condo residences (floors 22 - 41) offer spacious 2 
and 3 bedroom decorator ready fully equipped designer condominium homes. The 367 
oceanfront resort condo-hotel units come fully finished and furnished w ith a use restriction 
not to exceed 150 days in one y ear. 

AU Hyde Beach Hollywood condo residences come with wide private terraces w ith glass 
railings and unobstructed oceanfront v iews. In fact , almost every Hyde Beach Hollywood 
condo residences comes complete with an ocean view. Residences also include European 
cabinetry in k itchens and bathrooms, imported stone counter tops, energy efficient,tinted, 
impact resistant, floor-t0<eiling s liding g lass doors and w indows, and advance technology 
·smart Building~ pre-w ired with fiber optics for high speed internet , data/voice cable TV 
access. 

The Hyde Beach Resort condo-hotel unit s w ill be furnished w ith European designer furniture. 
The living rooms w ill be appointed w ith luxurious European design furniture and LEO .. Smarr 
telev isions, in-suite technology, inc luding high speed internet access, W lFI and multiple 
phone, extensions w ith voicemail and indiv idual climate control, security features including 
in-room safes and elec tronic door locks. 

Hyde Beach & Resort Residences Hollywood Condom in iums w ill be professionally 
managed including personal conc ierge services with 2417 access to the finest Miami and the 
beaches has to offer including: reservations to rest aurants, sport ing and theater events, 
spa's, and yacht charter services. The resort w il l feature aluxurious infinity edge ocean view 
pool, sun deck, and private cabanas. Room service is av ailable to all condo and condo-hotel 
units as is housekeeping.cleaning, and laundry services. The state-of-the-art fully~uipped 
fitness center features a health spa with men's and women's steam and sauna facilitiesas 
well as a cardio t heatre overlooking the pool deck and the Atlantic Ocean. 

The entrance will be feature an elegant , double volume lobby, exquis itely appointed w ith 
sleek It alian furniture and finishes_ Throughout the buildings public spaces, there w ill be a 
permanent curated art collection. Other services include 24-hour complimentary valet 
parking, a secured parking garage, 24-hourattended security services with controlled access, 
and High-speed internet access in all public areas. 

The Beach C lub -
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Hyde Resort & 
Residences 
4111 South Ocean Drive 
Hollywood, FL 33019 
(Hollywood) 
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Price Range - Property Details 

List Price Range: 

Location: 

City Ne1ght>orhooct 

Year Built: 

Bedrooms: 

S.F. Range: 

Pet Friendty: 

Number of Units: 

Number of Stories: 

CallforPricirn;1 

Oceanfront 

Hollywood 

1st Quarter 2017 

1, 2, & 3 Bedrooms 

870 - 1,840 SQ. ft. 

Yes 

40 Pnvate Condo 
Residences and 367 
Resort Condo-Hotel 
Units 

41 

Hyde Beach & Reson Residences 
H ollywood - B uild i ng Amenities: 

Infinity edge ocean view pool and sundeck 
Room service offered to all units 365 days a 
year 
Housekeeping.cleaning and laundry services 
offered to all units 
St ate-0f-the-art,ful1y equipped fitness cent er 
w ith cardio theatre overlooking the pool deck 
and Ocean. 
Elegant double volume entrance lobby 
exquisitely appointed w ith s leek Italian furniture 
and finishes 
H ealth spa w it h men's and women's steam and 
sauna facilities 
Permanent installation of curated art collection 
t hroughout t he building's public spaces 
Hyde Beach Resort Condominiums will be 
professionally managed. 
Personal 24/7Concierge Services 
24-hourcomplimentary v alet parking and 
secured parking garage 
24-hour attended security services and 
controlled access 
H igh-speed int ernet access in all public areas 
Sophisticated interior design by Debra Aguilar 
Extraordinary architec tural design by 
internationally acclaimed architect Cohen 
Freedman Encinosa & Associates responsible 
for of over 50 luxury condominiums in South 
Florida including Apogee Beach, Beachwalk, 
and Bellini Bal Harbour 

H yde Beach & Resort Residences 
Hollywood Residence Features: 

400ecorator Ready condominiums, two and 
t hree bedroom units with unrestricted use right s 
f eaturing open,oncept contemporary floor 
plans 
274beautifully finished and furnished 
condominiums w ith a use restriction not to 
exceed 150 days in a year. 
Fully finished interiors furnished w ith 
contemporary European designer furniture. 
Liv ing Rooms appointed w it h luxurious 
European design furniture and LED 
.. Smart~televis ions. 

In-suite technology, including high speed 
internet access, WIFI and multiple phone 
extensions w it h voicemai1 and indiv idual 
c limate control. 
Sw.rnitv fp~t11rP-.<> inr.lurlinn in-mom s>1fP-.c; ;inri 



;~h-~~·~~1;t ~·~~ic;:ViP ~c·~·~~·s· t-~ c.hanQi~-~~it~fe~i~ri~ ·1~k~~~Pri~;t·e·~h~;~·: - ·- -
sauna, and treatment rooms, complimentary beachside towel service,complimentary 
beachside chaise and umbrella service, beachside food and beverage service. VIP access to 
sun deck and plunge pool area w ith multiple showers, on-site spa services, V IP invitations to 
special events, and 10% off all purchases at the restaurant and sun deck. 

Hyde Resort & Residences Hollywood -

40 Luxury Condo Residences (22nd- 41st floor/Flooring Included) 

- 2 bedrooms/ 2 bathrooms: 
- 3 bedrooms/ 3 bathrooms: 

1,380 sq. ft. 
1,870 sq. ft. 

367 Resort Condominiums (Finished and Furnished) 

- 1 bedroom/1 bathroom: 870 sq. ft. 

- 2 bedrooms/ 2 bathrooms· 1,235 sq_ ft 
- 2 bedrooms/ 2 bathrooms: 1,380 sq. ft. 

(10th - 21st flOO<S) 

- 3 bedrooms/ 3 bathrooms: 1,840 sq. ft . 
(10th - 21st flOO<S) 

Maintenance .95 cent s/foot 

Peoosit Structure -

- 20% contract (Now) 
- 20%groundbreaking (1st quarter - 2015) 
- 10%top off (3rd quarter - 2016) 
- 50%closing (1st quarter - 2017) 

Hyde Resort & Residences - Condos for Sale 
0 0 lrdcates Stut Sale IX F!Xeclosure 
• • % Change from Ofiginal List Price 

1-'yde Resort & Res1derces OJrOls FOR SALE 

Condos For Sale in Hyde Resort & Residences 
1 Bedroom Condos For Sale in Hyde Resort & Residences 

m:a 1109 5650,000 111/{l 3113/2017 ~ 

Cr:3 19 10 S690,000 111i'O S818 3/7f2017 \.ie:w 

•s% mm 1101 S736,900 111/{l $828 31912() 17 \iew 

• 3% CID 1607 5759,000 5843 11110 900 Sf I 83.6 In' S820 3110J2017 \'W!W 

2 Bedroom Condos For Sale in Hyde Resort & Residences 

• 13% C!r3 1704 5839,900 2J2JO S\ ,089 312912017 IAew 

m:'J 3104 51,099,000 2J2JO Sl ,136 3121/2017 IAew 

1Z!D 2002 51,499,000 2J2JO 31812()17 IAew 

r::tm 2702 51,650,000 Sl ,260 21'.JO l ,310 sf l 121.7 m= 3/20/2017 \le'# 

3 Bedroom Condos For Sale in Hyde Resort & Residences 

'*6% CD 2501 51,760,000 5929 313/0 \ ,917 sf l 178.2 m' 

c:rriJ 2601 Sl,825,000 5952 31310 1,917sf / 178.2 m' 

2801 $2,200,000 SI, 148 3f3IO 1,917sf 1 178.2 rW 
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Three Bedroom residences feature pnvate 
elevators and amazing direct ocean views 
W ide private terraces w ith glass railings and 
unobstructed views. accessible from the liv ing 
and bedroom areas 
Dazzling Ocean v iew s from every residence 
Energy effic ient. t inted, impact resistant, floor
to-ceiling sliding glass doors and w indows 
Spacious w alk-in w ardrobes c losets in most 
residences 
Individually controlled, energy effic ient central 
air conditioning and heating syst ems 
Advanced Technology "Smart Building~ pre
w ired w ith fiber optic for high speed 
intemet,data/voice cable TV access 

Hyde Beach Hollywood Kitchen Features: 

A premium selection of contemporary European 
cabinetry 
Imported stone counter tops w ith convenient 
breakfast bar in most residences 
St ainless steel appliance pac kage w ith 
refrigerator/freezer, stove glass cooktop, built-in 
oven, mult i-cy cle w hisper quiet dishwasher, 
built in microwav e w ith integrated vent hood 
and stackable washer and dryer 
Double stainless steel under-mount s ink, wit h 
s ingle-lever European-sty le pullout faucet 
sprayer 
Imported designer porcelain tile floors 

Hyde Beach Ho llywood Design Elements: 

European sty le cabinetry w ith exceptional 
detailing 
Imported stone counter tops 
Full-size vanity mirrors w ith designer lighting 
Floors and wet w alls clad in imported designer 
portelain tile 
Designer bathroom fixtures and accessories 
Spacious soaking tub and g lass enclosed 
shower 



Hyde Resort & Residences - Request Info I Reserve a 
Unit 
To reserve your "Hyde Resort & Residencestt unit Call or Contact Us or Simply fill out your 
information below and be notified of up to the minute availability, preconstruction pricing, and 
information on how to reserve your "Hyde Resort & Residences" unit today. 

Hyde Resort & Residences - Information Request: 
Fields denoted below with a • are required 

First Name 

Last Name 

E~Mail Address 

Phone Number 

Can I call you if I have questions? ~ 
Price range? No. of bedrooms? .-----------------, 
When are you planning to buy? 
Other details or questions? 

Mailing/Postal Address No. and Street 

~;l~~~~e~=~~t~~r~t a FREE City 
(Your information stays private). State/Province 

Zip 

Country 

csen<fR~ 
Hyde Resort & Residences. Hollywood, FL 33019 
Your name, emoil oddress and phone # are required Your personal informa!ion is srncrJy confident'ial and 
wiff nor be shared with any outsfr1e organizations By submirtino this form with your refephone number, you 
ore consenting for Oceanfront Reolty and euthorized represenlotives to contact you even if your name is on 
~ Ft:reraJ 'Do-not-call Ust · 

Contact 

Steve Samuels 
ssamuels@condosandcondos.com 
P: 305-494-1767 
F: 888.430.3343 

wwwCondos and Condos com 
The Number One Source for South Flonda Condos and Luxury 
Homes 

- 4111 South Ocean Drive Pre-construction Hyde Resort & Residences Condos For Sale in Hyde Beach Hollywood . 
• _. Call 305.494.1767. Pre-sale Hyde Resort & Residences Condos 2nd Quarter 2016. Steve Samuels is known as one 

of the premier real estate brokers in Hyde Beach Hollywood Florida. His negotiat ion skills, market knowledge and no-
nonsense. results-driven approach has made him one of the most sought after luxury condominium and single family 

waterfront realtors from Miami to Palm Beach County. CondosandCondos.com is one of the Leading Miami Real Estate websites where you 
can find Condos for Sale or Rental. Search for Luxury Condos in Miami, M1am1 Beach, South Beach, Sunny Isles, Hallandale, Key 
Biscayne, Bal Harbour, Fisher Island, Coral Gables, and all of South Florida. Call 305.494.1767 for information on Hyde Resort & 
Residences Condos For Sale in Hyde Beach, Hollywood Florida 

~Cop~hl 2007 - 2017 Condonndoondos-oom. LTD. A.I nghts rnuved I Select Language 
Condoundcondos .oom ., Esp•nol 

Powefed by ~te Translate 



United States , Flonda (Fl) 1 Broward County , Hollywood 1 Hollywood Hotels 

Hyde Resort & Residences 
~ 30 reviews #20 of 66 Hotels1n Hollywood 

<..,. (754) 208-0204 0 Hotel website S E-ma11 hotel 

9 4111 S Ocean Dr, Hollywood, FL 33019-3055 (Formerly Holiday Beach Inn) 

• Special Offer NCJN OPEN 

Enter dates for lowest prices 
powered by €iS> PriceFmder 

[ GJ Check In I [ GJ Check Out 
~------~ 

1 room 2 adults ..... O children ..... 

Check Availability 

We check 200+ sites to find the 

latest and lowest prices. 

~ Luxury Beach Pool 

Overview Rooms & Rates Reviews (30) Photos (43) l ocation 

30 Reviews from our TripAdvisor Community 

Read reviews that mention: Searcli rev1e rs 

f-1111§,iij }i washer and dryer 

amenity aleJandro luxury 

Traveler rating 

0 Excellent -- 22 

~ Ve1Yoood I 

0 Average I 
CJ Poor 

0 Terrible 

Showing 25: English reviews 

room service front desk add1e 

unit balcony pool 

Traveler type 

0 Families (9) 

~ Couples (6) 

0 Solo l2l 

(J Business ( 1) 

0 Friends l6) 

lime of year 

0 Mar-May ( 16) 

G Jun-Aug (O) 

0 Sep-Nov (0) 

CJ Dec-Feb (9) 

Start your review of Hyde Resort & Residences 

+&@j@@ 

"Amazing Customer service" 
@)@@.X'!X!> Reviewed yesterday 

terrazas 

Language 

All languages 

{!) English (25) 

Gennan (2) 

Spanish (2) 

More 

Amenities 

a.. 

Clear alt 

tjamphs 
KllWai:Ciy, KllWait 

® , ,....,.,. 
~1 ....,..wte 

Horacio Garrido welcomed us with a bright smile when we first arrived. 
He was very kind and friendty when showing us to our room. On our 
second day, we were pleasantty surprised to see him again and look 
forward to seeing him as we are staying for two week. 

Jenmfer B 
Mansfield, Texas, Unled 
States 

level Q Contributor 

Helpful? ,., Thank ljamplis ""Report 

"A wesome place" 
<!X!X!X!X:) Reviewed yesterday C via mobile 

Needs to get their grove together though Other then It being new and 
not a ll put together it's an amazing place. I'm sure it'll see its day very 

soon. Great spacious rooms. Nice pool and beach. Great service. 

Show Prices 

Q&A (4) Room Tips (6) save 

8 %MM!iii'1 ·H'Mi 
Explore similar hotels 

See all Hollywood hotels 

Browse nearby 
Hotels (66) I Restaurants (591) I Things to Do ( 110) 



@n,..-. 
@26hotel reWws 

~47~votes 

Robyn K 
Denver, Colorado 

Level 0 Contributor 

. .,A19r~ 

@ 11 hotel reviews 

~14~YOtes 

Candy D 

®''"""' 
~1~fulvote 

Nichaela M 

@1 re"Aew 

Ashley T 
Great River, New York 

Level e Contributor 

~ 8re'Jle'WS 

@ 3 hotel reviews 

~9~fulvoies 

Helpful? •• Thank Jennrfer B 

"Beautiful accommodatio11s,j1"ie11dly seT"vice" 
~ Reviewed yesterday 

~ Reoort 

Mer being less than satisfied wtth a nearby condo rental, we moved to 
Hyde and it made for a fantastic vacation. The rooms are new and 
beautrtulty outfrtted; modern colors and furnrture. comfortable beds and 
spacious layout. The service was phenomenal Everyone was very 
friendly. courteous and accommodating. The pool deck was beautrtul. 
the rood was tasty, and again, staff ... 

More · 

Helpful? •• Thank Robyn K ~Reoort 

"Amazing" 
~ ReViewed 4 days aoo 

This resort has amazing views with huge t>aleonies. I love how 
peaceful sitting outside on my balcony was. The pool area is gorgeous. 
I also want to thank Roger who realty helped us out and took care of 
us. He was amazing and we Will not forget how much he took care of 
us during our stay 

Helpful? •• 1 Thank Candy D ~Reoort 

W:tyne G, Director of Sales at Hyde Resort & Residences, responded to this 

revtew 

thank you very much for the posrt1ve review Ill pass your kind words 
on to Roger Many thanks and we look forward to your return 

"IncT"edible Views" 
@)@@X,!)® Reviewed 4 days aoo CJ Via mobile 

My husband and I spent the weekend here and we had an amazing 
time. The rooms are very modern and spacious. The bed was 
incredibly comfortable! we spent the majority of our time at the pool 
deck. All I can say is wow - the view is one of the best on the beach. 
They have many different types of ... 

More T 

Helpful? 1• Thank NiehaeLa M ~Reoort 

W:tyne G, Director of Sales at Hyde Resort & ResKiences, responded to this 

revtew 

tnanK you for me Kind words. Many tnanks and we look forward to 
hosting you in the tuture. 

More T 

"LUXURIOUS" 
~ Reviewed 1 week ago CJ via mobile 

I cannot stop thinking about the luxurious and relaxing experience that 
Emena Spa was able to provide me I do A LOT of international travel 
and one of the things I love to do is check out the di1ferent traditional 
spa treatments in each place. My top two spa experiences were in 
Thailand and Maldives, until I experienced the Vc:lthL 

More · 

Helpful? 1• Thank Ashley T ~Reoort 

W:tyne G, Director of Sales at Hyde Resort & Residences, responded to this 

revtew 

I will pass your compliments on to the team and Emena Thank you for 

the kind words 

~LES f' ;; Map data C2017 Google 

Sponsored links • 



, M RESIDENCE LE MERIDIAN BUILDING DESCRIPTION 

Address: 
Neighborhood: 
Location 
Year Built 
Bedrooms: 
Number of Units: 
Price Range: 

M RESIDENCE LE MERIDIAN 

18683 Collins Al, Sunny Isles Beach, FL 33160 
Sunny Isles Beach 
waterfront 
2005 
2-3 
21 0 and 31 units are for sale 
$430,000 to $1,088,000 

SCHEDULE A SHOWING OR ASK A QUESTION 

Name: Email Phone 

I -----i c 
Message: 

I ] Send~ 
The M Residence and Resort, also known as Le Meridian, is a luxury condo hotel is located at 18683 Collins Alenue. When it comes to Beachfront Florida real estate this 
luxurious Sunny Isles condominum has e¥erything to offer. Built in 2005, this 21 o residential building offer immaculate ¥iews of the Blue waters of the Atlantic Ocean and of the 
Miami skyline. With a key location just north of the Miami Beach and Aventura condos market, you will find yourself in the m iddle of everything. Miami International and Ft 
Lauderdale airports are just a few minutes away. But you may find yourself not wantin!J to leave your Miami waterfront apartment, who could blame you when you could be 
enjoying the wonderful view of the ocean that th is Sunny Isles has to ofl"er. The Maren as resort is a great Beachfront eal Estate investment opportunity for anyone lookin!J to buy 
or sell a properfy. 

Marenas Le Meridien Resort amenities: 
The common amenities of this exquisite building offer something fo r e¥eryone in the family. Relax at the Oceanfront infinity pool, or sit in the shade under one of the many 
beachside cabanas, enjoy the sounds of the ocean from your water front lounge chair and umbrella. A pool side bar for your refreshment need, with wait staff to bring you all 
your tasty treats. Or if it is one of those rainy days one could always enj oy the world class spa and fitness center to remove the stress from the day. Concierge, housekeeping, 
Valet, and room services are just a few ofthe items th is building has to o1rer. 

Each apartment is uniquely designed to maximum you view of the Atlantic Ocean and the sparkling Miami Skyline. With floor to ceiling double pain impact window and open 
flowing fl oor plans. The kitchens are tastefully designed with European cabinetry, imported Granite counter top and backsplashes, and stainless steel appliances, wall ovens, 
integrated microwave, washer/dryer, and designer fixtures 

The M Residence Le Meridian is located at 18683 Collins Av, Sunny Isles Beach, FL 33160 and it is ofl"ering 31 condos for sale with prices starting from $430,000 to 
$1,088,000. This buidling was built in 2005 and has apartments INith 2-3 bedrooms. List of condos for sale 

, IA RESIDENCE LE MERIDIAN AVALABLE APARTMENTS FOR SA1-E 

Page 1 2 of 2 0~ \1ew All 31 units ~ge Results Vie:;::::) 

M Residence Le Meridian Unit# 704 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C!I Mxe Info 

$430,000 1fullOhatf 688 $787 NewJActNe W, Save 

M R~~id~n~!ii! L.~ M~ridian !.:!nil 'I :l ~Q~ 

Asking Price Bedrooms Bathrooms Sq. FootaQe Maintenance Price Change Listing status C!I Mxe Info 

$435,000 1full0hatf 688 $786 0 J.3% Price Drott ActM! 'ii; Saye 

M RUi!J~n~~ L.~ M~rj!Jj:j!) !.:!!lil., :I ~a~ 

Askin!J Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status ~11.brelnfo 

$437,000 1 full 0 hatf 688 $786 0 2.9% Price Drop Actille 'ii'!> Save 

M Re~igen~e L.e Merigian !.:!nit# :l 2!J~ 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C!l ~lnfo 

$439,900 1 full o hatf 688 $787 0 J.5% Price Drop ActM! 'ii'!> saYe 

M R~~i!J.~nc~ L.~ M~rigian !.:!nil I 11 !J~ 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C!I M:>re Info 

$440,000 1full 0 hatf 688 $787 0 5.4% Price Drop AC1M! ~ Save 

M R~rii!J~!l~~ L.~ M~ri!Ji!i!!l !.:!nil# ~a~ 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C81 M;ore Info 



$440,000 1full0half 688 0 5.4% Price Drop ActNe ~ Sn!! 

M R!i:~iQe:n'!;! l.e: Me:ri!;li~!l !.!nil# :l 4Q§ 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status cs~lnfo 

$440,000 1 full o hatf 688 $786 0 2.2~ Pf ice Drop ActM! 'ir., S;,ve 

M R!i!~iQencfil l,.e MeriQian !.!nit I 71 g 

Asking Price Bedrooms Bathrooms Sq Footage Maintenance Price Change Listing status cs~lnfo 

$450,000 1 full o hart 688 0 4.3% Price Drop Act Ne ~ S:1v• 

M RUi£!fi:O,Jl! L.!i! M!i;ri!;IJ;i!n !.!nil # 1 ~Q4 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status CB lubnt Info 

$460,000 1full0half 688 $786 Active ~ S;;iv• 

M R!Hi:!d!imHl Le: MeriQisrn !.!nil ,. :l 7Q4 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C81 1.rn Info 

$460,000 1 full o hart 688 $786 0 2.1% Price Drop Active ~ S:iiv• 

M R!i:SiQe:n,e Le: Me:nQian !.,!nil # PH2§Q§ 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status cs~lnfo 

$465,000 1full0hatr $786 ActM! 'ii:. Sav• 

M ResiQen~e L.e Merig,i~n !.!ml # 1 00~ 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status t;t M'Jre Info 

$467,000 1 full 0 hatr 688 $787 ActM! ii:, San 

M Besi~eo~e L.e MeMi~o !.!rnl f. 2002 

Asking Price Bedrooms Bathrooms Sq Footage Maintenance Price Change Listing status cs~lnfo 

$467,900 1 full o hatr 688 $786 0 11.61\'ii Price Drop ActM! ~ San 

M Resi!:!ente L.e Me;ri!:!i~n !./nil ,. 70J 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status CB J\obnl:1n1o 

$469,000 1 full o hatr 688 $787 N1~w.iActillm ii:, Save 

!!I Be~ijJ~rnte L.e M!iHi~iS!!l !.!nil f 2406 

~ Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C9 Mlf"elnfo 

$469,000 1fullOhatr 688 $786 ActM! ~ Sav• 

M Residence L.e Meridian !Jnit # PH2603 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status ca~lnfo 

$479,500 1full0hatr 688 $786 ActNe ~San 

M Residence L.e Meridian Unit # 151 O 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status cs llobrelnfo 

$479,900 1full0 hatf 688 $786 Actllle lii'!> sav• 

M ResiQenrn L.e Meri!Mn !./nil 'I !20~ 

Askim;i Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change listing status ca~lnfo 

$669,000 Jfull o hatr 1497 ActM! ~ San 

M Residence L.e Meridian Unit f 007 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C9 Mxe Info 

$750,000 Jfull O hatr 1497 0 3.2% Price Drop ActiVe ~ Save 

M ResiQente L.e Me;ri!;!ian !.!nil# ~Q7 

Asking Price Bedrooms Bathrooms Sq. Footage Maintenance Price Change Listing status C9Mnlnfo 

$759,000 Jfull o hatr 1497 $1,575 Active ~ San 

~o Page 1 2 of 2 0~ \.'lew All 31 units @:!iifige Results \liew " I @:!iifige Sort Results • I 

DISCLAIMER ABOUT THIS CONDO INFORMATION 
INFORMATION CONTAINED IN THIS WEB SITE PAGE IN REGARD TO n-us CONDO IS BELIEVED TO BE ACCURATE BUT NOT GUARANTEED ORAL REPRESENTATIONS CANNOT BE RELIED 
UPON AS CORRECTLY STATING REPRESENTATtONS OF THE DEVELOPER. FOR THE CORRECT REPRESENTATIONS. MAKE REFERENCE TO THE PURCHASE AGREEMENT ANO TO THE 
DOCUMENTS REQUIRED B'f 7Hl.503, FLORIDA STATUTES. TO BE FURNISHED B'f A DEVELOPER TO A BUYER OR LESSEE_ PHOTOGRAPH'( AND ARTVYORK IN THIS 'M:.BSITE MIGHT BE 



STOCK PHOTOGRAPHY USED TO DEPICT THE LIFESTYLE TO BE A CHIEVED RAlltER THAN ANY THAT MAY EXIST. AU sketches. renderings, floor plans. graphic mateOats. leature plans. 
conOos for sale. and specifications described herM'I are propose<! only. and the Developer reserves the rlgnt 10 moa1ty, revise. or wilharaw any or au of the same In lls sole descriplion ana ~!'lout prlot 
nolice. \Mthoul l llT'lltn-.g the genera lily of the fOfegoiog, Developer reset"Ves the fight to substrtule any or the foregoing with items of slmllar or beller value. In Developer's opinion. Oral representations 
cannoi be relied upon as correafy s1arting lhe represen1arlons of the Developef. For correct representations. make reference to lhe documents required by Section 713.503. Flofida StatU1es. 10 be 
furnished by the De~r to a buyer or lessee. Data provided Is deemed re ti able but not guaranteed. 

, SOUTH OF 5TH (SOFI) 

• 200 Ocean QriVe 
• Absolute Lons 

·~ • Armitage Place 
• Contmyum I South 
• Continyym II North 

, SOUTH BEACH (SOBE) 

• 1000 Venetian Way 
• 1100 West Condo !Mondrian located) 
• 1500 Ocean prjve 

·~ 
·~ • Bentley Bay North 
• Bentley Bay South 

, BRICKELL 

·~ • 1100 Millecento 
• 500 Brickell East Tower 
• 500 Bnckell West Tower 
• Ayenue on Brickell 1050 Tower 
• Avenue on Brickell 1060 Tower 
• .A,xis on Brickell North Tower 
• A,'t(is on Brickell South Tower 
• Brickell Citv Centre 

·~ • Brickell Flatiron 
• Brickell Heights 
~ Br1ckell House Condo 
~ Bnckell on the River North 
• Brickell on the Rjyer Soyth 

, BRICKELL KEY 

• Asia on Brickell 
• Brickell Key One 
• Brickell Key Two 

, DOWNTOWN MIAMI 

• 1000 Myseym 

·~ 
·~ • Aston Martm Residences 

·~ 

, MIDTOWN MIAMI & EOGEWITER 

• 1800 Biscayne Plaza 

·~ • 23 Biscayne Bay 

·~ • Aria on The Bay 

·~ 
·~ • Biscavne Beach 

, MIAMI BEACH 

~~ 
• 6000 Indian Creek 
• Aqya Chatham 

·~ 
·~ 
·~ 

, NORTH MIAMI BEACH (NOBE) 

, SURFSIDE 

~ 9500 Oceans Condo 

·~ • Carlisle On The Ocean 
• Champlain Towers 
• FENDI Chateay Residences 

'--Vl'llUv ""'" ..._...., 1 v~Y BY AREA 

• Cosmopolitan 

·~ 
• l£2r!. 
·~ 
• Marea Miami Beach 
• Myrano at Portofino 

• Boylan Soyth Beach 
• Capri Manna Grande 
• pe Soleil I Z Hotel 

·~ • Flamingo 

·~ 
·~ 

·~ 
·~ • Brickell TownhOyse 

·~ 
• Capital at Brickell 

·~ • Cassa Brickell 
• Conrad Espirito Santo 

·~ • Emerald Brickell 
• Fortyne Hayse 
• Four Seasons 
• Icon Brickell Tower I 
• Icon Bmkell Tower II 
• Icon Brickell Viceroy 

, Cowls Brickell Kev 
• Couivoisier Coyrts 
• Isola Bnckell Key 

·~ 
·~ • Loft powntown t 
• Loft Downtown II 

·~ 

• Blue Condominiym 

·~ • Cite On The Bay 
1 .Q.ilv..l! 
• Elysee Miami 

·~ 
·~ • Ion Edgewater 

• Blye pjamond Condo 
• Eden Hoyse Condo 
• Edition Residences 
• Faena Hoyse Miami Beach 
• Fontainebleau Ill 
1 Greem Diamond Condo 

• Canyon Ranch 
• Eiqhtlf Seven Park 

• Four Winds Condo 
• Manatee 
• Marbella Surfside 

·~ 
·~ 

• Myrano Grande 

·~ 
• Ocean Place East 
• One Ocean South Beach 
• Portofino Tower 

·~ 

• Grand venetian 
• !L.Yill.ia..a.i 
• Mirador North TO'Wer 
• Mirador South Tower 
• Patay Sunset Harbor 

·~ 
·~ 

• lnfinitv on Brickell 
• lnl= 
·~ • La!1!yde On The River 
• Le Pare at Brickell 
• Mark on Brickell 
• Mint al Riverfront 
• MVSrickeU Condo 
• Neo yert1ka Brickell 
• Nine at Marv Brickell Village 
• One River Point 
~ Reach Brickell City Centre 

·~ 
~~ 
• Skyl ine On Brjckell 

• One Tequesta Point 

·~ • Three Tequesta Point 

·~ 
·~ 
·~ • One Miami East Tower 
• One Miami West Tower 

• Island Gardens Miami Resort 
• Midtown Miami 2 
• Midtown Miami 4 
• NewWave 
• One Paraiso 
• onvx on The Bav 
~~ 
• Paraiso Bay Miami 

·~ 
• L Atelier Miami Beach 
• Mei Miami Beach Condo 
• Mosaic Miami Beach 
• Nayt1ca Condo 
• Oceanside Plaza 

• La Goree Palace 

·~ 

• .5.2JJ.mfil 
, Spiaqgia Ocean 
• Surfside Palms 
• The Mirage 

• South Pointe Tower 
• The Courts Condo 
, Yacht Club at Portofino 

• South Bay Club 
• Synset Harboyr North 
• Sunset Harbour South 
• W Hotel & Residences 
• Wavertv 

·~ 

• SLS Brickell Condo 
• SLS Lyx Brickell 

·~ • Turmll 
·~ • The Club At Brickell Bay 
• The Edge on Brickell 

·~ • The Plaza Tower I 
• The Plaza Tower II 

·~ 
·~ 

• Two Tequesta Point 

• Paramoynt Miamj wortdCenter 
• Ten Museum Park 
• Vizcayne Everglactes on The Bay 

• Paraiso Bawiews 
• Paramount Bay 
• Platmym Condo 
• 2.u..2n1!.l..m 
• Resorts World Miami 

·~ 

·~ 
• Seacoast 5151 
• The Casablanca Villas 

·~ 

• Regatta at Indian 
• Terra Beachside \111as 

• The Wavertv Al Syrfside 
• The Wayes Condo 

• The SurfClyb Foyr Seasons Condo & Hotel 



, NORTH BAYllLLAGE 

• 360 Condominiym 
• Cielo On The Bay 

, BAL HARBOUR 

• Bal Harbour 1 01 Condo 
• Bal Harbour Tower Condo 
• Balmoral Condo 

, BAY HARBOR ISLANDS 

• 9300 Harbor Terrace 

·~ 

, SUNNY ISLES BEACH 

• 400 Sunny Isles 
• Acqyahna Resort & Spa 

·~ • Chateau Beach Residences 

·~ 
·~ 
• Jade Signature 

·~ • M Residence Le Meridian 
• Mansions at Acgualina 

, AVENTl.llA 

• 1000 Williams Island 
• 2000 Wilhams Island 
• 3000 Williams Island 
• 4000 Wilhams Island 
• 7000 Williams Island 
• Milli 
• Atlantic One at The Po mt 
• Atlantic Three at The Point 

, HALLANDALE BEACH 

• Beach Club One 
• Beach Club Three 

, HOLLYWOOO 

• Apogee Beach Holt.wood 
• Costa Hollywood 

, FISHER ISLAND 

• Bayside VIiiage 
• Bawiewvmage 

, KEY BISCA'INE 

·~ 
• Clyb Tower One 

, COCOtl.JT GROVE 

• Cloisters On The Bay 
• Qroye at Grand Bay 

• Grandview Palace 
• The Bridgewater 

• Bellini Bal Harboyr 
• Harbour Hayse 
• Maiestic Tower 

• H arborview 8av Harbor 
• Kai at Bay Harbor 

, Millennium 
, Myse Sunny Isles Beach 

·~ 
·~ 
·~ 
·~ 
·~ 
·~ 
·~ 
·~ 

• Atlantic Two at The Pomt 
• Atriym Aventura 
• Ayentyra Manna 
• Aventura Manna II 

·~ 
• Bellirn Ayentura 
• Echo Aventura 
• Manna Palms Yacht C!yb 

, Beach Club Two 
• Beachwalk 

, Diplomat Residences 
, Hvde Beach Resort Holtvwood 

, Marina Village 

·~ 

, Club Tower Three 
, Clyb Tower Two 

• GroVenor Hoyse 
, L Hermitage Coconut Grove 

• Oceana Bal Harboyr 
, One Bal Harboyr 
• St Rems Residences 

, Le Nautigue At Haulo'ler 

·~ 

·~ 
• Pargue Towers at St. Tropez 
• Porsche pesjgn Tower 
, Regalia 
, Residences byArmanilCasa 
• Ritz Carlton Residences Sunny Isles 

·~ 
·~ 
·~ , The Estates at Acgualina 

• North Tower at The Point 
, Pare At Turnberrv 
• Pare Central Aventura 
• ParkSgyare Aventura 

·~ 
·~ 
·~ 
·~ 

, Ocean Marine Yacht Ctyb 

, Seaside Village 
• Seaside Villas 

, Ocean Tower One 
, Ocean Tower Two 

• Ritz Carlton Coconut Grove 

~Contact our agents that speak English 

, Riva Bay Harbor 
• The Imperial Manor 

·~ 
• Trump International Sonesta Beach Resort 

·~ 
·~ 
• Trymp Tower One 
• Trump Tower Three 
, Trump Tower Two 
• Tyrnbemy Ocean C!yb 
• Tyrnberry Ocean Colony 

• Soyth Tower at The Po mt 
, Terraces OfTyrnberry 

·~ 
·~ 
• Turnbeny On The Green 
• Tyrnberry Towers 
, Turnberry\.111age 

, Trump Holt.wood 
, Villas Of Positano 

• Oceana Key Biscayne 

\ii., Entre en contacto con nuestros agentes que hablan Esparlol 

• Entre em contato com nossos corretores que fa lam Portugues 

Kontaktieren Sie unsere Agenten. d ie Deutsch sprechen 

Miami Realty Solution Group, Inc 
90 SW 3rd Street 
Retail #3 (tv>/ Condo Brickell) 
Miami, Florida, 33130. Map it 

Office: 305-728-0840 
Fax 305-328-7220 
Tel Brasil SP: 11-3957-0613 
Skype: Click to Call 
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CONTACT A REAL ESTATE AGENT >>> 
Phone : 786-361-7289 I Tel Brasil SP: 11-3957-0613 

CLICK HERE TO EMAIL 

Folko Weltzie n 

G+ Follow 
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.'Le MERI DIEN 

W HAT BEGAN AS A SINGLE 
PARISIAN HOTEL HAS 
EVOLVED INTO AN INSPIRED 
GLOBAL NETWORK. 

BACK TO ABOUT 

FI ND A HOTEL RESERVATIONS & SPG 

HOTEL DIRECTORY & MY RESERVATIONS 
MAP 

FI ND A RESERVATION 
NEW HOTELS 

MODIFY A RESERVATION 
OFFERS 

CANCEL A RESERVATION 
MEETI NGS & EVENTS 

JOI N SPG 
RESORTS 

ABOUT SPG 

~ WHYBOOK 
HERE ? SPG MEMBER BENEFITS 

SPO Sign In I Language v 

HISTO RY 
1972 Air France creates Le Mend1en as ·a home away from home· for its travellers. The iconic name 1s a 

reference to the geographic coordinate lines that span the globe and affirms the brand's international 
focus The first hotel 1s Le Mend1en Eto1le, located in Pans Wlth over 1,000 rooms 

1979 Le Mend1en expands to 21 hotels in destinations across Europe, Africa. the French West Indies. 
Canada, South America, the Middle East and Mauritius 

1991 Total number of Le Mend1en properties rises to 58 hotels and resorts 

2005 Le Merid1enJ01ns Starwood Hotels & Resorts WorldWlde, Inc. as one of its premier lifestyle brands 

2012 Le Mend1en celebrates 40 years of excellence in travel 

2013 With a m1ss1on to engage guests in the most unexpected experiences their destination has to offer. 
Le Mend1en repos1t1ons itself. and refreshes its brand identity This same year. Starwood invests one 
billion dollars 1n the brand, opening 11 new hotels and nearly tripling its global footprint 

2015 Le Merid1en continues to grow and bring its guests inspired experiences 1n over 100 hotels and 
resorts 1n 35 countries around the world 

ABOUT LE MERIDIEN 

ABOUT US UNLOCK ART'" • CUSTOMER 
SUPPORT 

HISTORY PROGRAMMES 

~ LANGUAGE 
NULL LE MERIDIEN FAMILY 

CUISI NE SPA * GUEST REVIEWS 

ECLAIR PRESS ROOM 0 MOBILE OPTIONS 

SPARKLING CAREERS 

WEBSITE TERMS OF USE 
CULTURE HOTEL DEVELOPMENT 

PRIVACY STATEMENT 

ANEW WAVE TEXT ONLY 

FOLLOW ME 

PUT TH E WORLD AT YOUR FINGERTIPS. 
With an app for every device, and a tool for every travel need, get the SPG apps and 
get packing> 
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VIDEO GALLERY 
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Fri, Mar 31, 2017 - Sat, Apr 01, 2017 

Le Meridien Brand 
Embark on a voyage of discovery Wlth Le Mend1en® 
where authentic destinations and 1nsp1nng cultures 
are the backdrop for a soph1st1cated selection of 
over one hundred hotels and resorts 1n over fifty 
countries 
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SPECIALS RESIDENCE SALES (855) 92:!-7640 RESERVATIONS 

M~~~.~I!i.E . A -
I t i llJIOllt 

GALLERY ACCOMMODATIONS SPRING SKIING THINGS TO DO REVIEWS EXPLORE EVENTS DINING SPA 

RESIDENCE SALES 

LUXURY TELLURIDE ACCOMMODATIONS 

From spacious guestrooms and suites. to two. three. and four- bedroom res1dences. ~1adclmc Hotel and Rcs1denccs offers Tcllundc 

accommodattons that deln-e£ the utmost m comfort style and atmosphere. EYery linng space surrounds you m luxury with 

sophist1cated decor and breathtakmg news. The :Madeline Residences are ideal \·acation rentals m Tellunde. offermg all the 

com·cniences of home along with the world-class amenities resen-ed for Residence O\\ners and hotel guests. When you·re staymg 

slopes1de. you're at the center of1t all. 

Slopeside 

GUESTROOMS 
\'tC\.\"S of the Snowc.apped Mountains 

Spacious and Cozy Rooms and Suites 

Plush Lmen.5 and Pillows 

Large Bathrooms with Soak.mg Tubs 

CHECK AVAILABILITY > 

Stunning 

SUITES 
Cozy & Contemporary Hotel Smtcs Incorporate 

European Alpine Destgn 

L tL"urlously Appomted Ln-mg Rooms 

Gi-awte Double Vawty 

Gas F lfeplaces for Added Comfort 

I CHECK AVAILABILITY > I 

Spacious 

RESIDENCES 
One to Four-Bedroom R.esu:lences .l\ntlable 

Contemporary and Spacious \'"aca.1100 Rentals 

Gourmet Kitchens. Stam.less Steel Aooliances. Warm 



'" - 4/ ' < ~··;· -1.:' ... -. •' ~ . -+- ... .......=.ioiJll -
\\bod and :\1arble Accents 

~ - .... ...... ~.-
All The Comforts of Home \Uth lmpresst\·c Vten-s 

---

A11yrlii11g You Need 

I CHECK AVAILABILITY > I 

PET FRIENDLY 
Four-Legged Fnends Arc \\Clcome m Select Hotel 

Gucstrooms and \'acallon Rental Homes 

Complllnentary Dog Beds and Bm\'ls 

YCar-Round Groomed Paths 

Pct-Fnendly Htktng Trails 

CHECK AVAILABILITY > 

EVERYTHING YOU ENJOY 
Room Features & Amenities !11c/11de: 

Room F catures 

Snow-capped mountam news (certam guestrooms) 

Pr1\·ate balcowes (cenam guestrooms) 

Coffee maker 

Safe (laige enough for a laptop) 

Iron & lfowng board 

Pet-fnendly accommodattons (mquuc) 

Fl!eplace and sofa bed (Suites and Residences) 

Technology 

High-speed wireless mtemet 

42 mch flat screen HD1\' (cable satellite) 

tPad. CD D\ 1) player (upon request) 

iPod connect:J.on .. 4.....\1. F').f radio. alarm clock 

Bed&Bath 

450-thread count Pratest linens 

Feather dm·et. comforter and pillows 

Euroflex pillow-top custom mattress 

Hu01Jdiller 

Bathrobes and slippers 

Deep soakmg rub 

Pr1\·ate shower and enclosed WC 

Services 

Concierge and bell serY1ce 

Daily housekeepmg 

In-room d1U10g 

Full-sen:1ce slopes1de Skt Yalet 

Atrport transfers and ttansportatton 

FINEST APPOINTMENTS 



Resort Fee 

~1adelw.e Hotel and Residences Resort Fee prondes our Guests access to the slopes1de Sk1 \"alet. business center. 20 Below (hd"s hangout). h1gb

speed wireless mtemet. in-room coffee and teas. local and 800 number phone calls. wghtly turodo\\n sernce as requested. m-room mmeral water 

replemshcd datly. tPad newspaper sernce. Mountain Yillage D1al-A-R.tde transportatton. Free Tellundc Gondola Tram Dally Scrnce. and as a\·atlablc 

Resort acttnt1es. The Resort Fee is 9°0 per day. 

Deposit & Cancellation Policies 

"inter 

A two--01ght deposlt 1s requlfed upon bookmg. remamder 1s charged 21 days pnor to arr1\·al For all reservatJ.oos cancelled w1thm 21 days of arr1\·al. 

100° o room & tax 1s forfcacd 

Summer/Fall 

A two--01ght depostt is requued upon book.mg. remamder 1s charged 14 days pn or to arr1Yal For all reservations cancelled w1thm 14 days of arrl\"al. 

100° o room & tax is forfeited A full refund is pronded if the resen·at1on is cancelled prior to the final payment due date_ The deposit is retamed by the 

Resort if a resen-atlon is cancelled after the final payment due date. The credit card on file will be charged for final payment. unless othenvise spectfied 

ReJtricted DateJ 

In the wmter. 45 day cancellallon pobc1es apply December 24 - January 2. 2016. In the SUllWlec. 45 day cancellation policies apply September 1 - 6. 

2016 The Reson 1s not responsible for travel compbcatlons. illness. lllJUI)'. weather. ski conditions. early departures or any stmtlar ttems beyond 1ts 

control. Please comader tra\·el msurance when makmg yom tra\·el plans. 

Traveler's Insurance 

Please consider tra\·el msurance when malung your tra,·el plans. ~iadebne Hotel and Residences encomages guests to conSlder Tca,·el Insurance foe 

your , ·aca1100 package. ~ for a qualified Tra\·el Insurance Pronder. 

Pet Policy & Fees 

:Madebne Hotel and Residences can arrange dog walk.mg. as well as pet groonung and sitting_ The Resort Pet Fee IS $25 .00 per pet per day (two pet 

max!Dlum. and $100.00 maXllllum per stay 

Addit ional Information 

Room rates do not mclude daily 12.65°0 local taxes. and if elected. $35 daily ,·alet parkmg fee 

Check- in time: 4:00pm Check-out time: 11 :OOam 

~ 1-\ • ~ FIND OUT WHAT'S CONNECT WITH US 
T"Cl.C.'1-0INO"O"IC ... - V IK T U OSO. ~ HAPPENING oeeeo 

m .tt=.!:l. 
I Email Address : #madehnetell1tride ..,.,,. I Zip Code ][2] 

GALLERY EXPLORE EVENTS SPA LOCATION 

ACCOMMODATIONS 
An11mili~ AIHtings 

CONTACT US 
568 Mountain Vtllaga Bo11/1¥Vard 

/tinerorias Waddings Te/lurid«, C081435 

SPECIALS Sunmwr ActiVilias Calandar PRIVACY POLICY 
Winter AcliVitittS FasliVo/s 

CONTACT REVIEWS Leadar's Club CAREERS 
DINING (855) 92P640 

RESIDENCE SALES 



www.madeli~telluride.com/telluride-hotel-and-resort/careers.php 



888 216 0517 EMAIL US REQUEST DETAILS 

AMENITIES SERVICES ELITE ALLIANCE RESIDENCES GALLERY LOCATION CONTACT US HOTEL 

FIRST-OF-ITS-KIND TELLURIDE REAL ESTATE 

DIPORTA.."'\'"T ~OTE : 800/o of our R esidences baxe sold in just onr 24 months and new im·entory· is now available. But gh"en the 

sta rt-of-tbe-:'.'·ear pace (10 sales d osed/pending in J anuary a nd Febn1ar~·), time is running out to own :rnur dream here in the heart 

of Telluride. Please ca ll us today. 

Imagme yourself at home m the heart of Tcllundc, Colorado. m your own luxunous four-diamond :Madclmc Residence. The epic 

beauty of the San Juan ~fountams and the unparalleled amemues of ~fountalll \"tllage set the scene for your personal. exclust\·e 

lifestyle. Choose one- to four-bedroom skHn. ski-out rcstdenccs with \·anous. srnnrung news and pnccs startmg at $500.000. Whether 

your Tellunde res1deocc 1s a getaway or home for good. you'll be pampered. entcnamed and mspl!ed by life at ).iadehne 

U11co111pro111isi11g Slopeside 

LIVING 
At :Madelme. you can expect the finest m 

Telluride. from the full-sernce slopes1de Skt 

\"alet. to m-Res1dence dUllllg 24 7. to priority 

discounts throughout the reson We 

encourage you to h\·e life thoroughly. and 

lea\·e the rest to Madelme 

I LEARN MORE > I 

Rei111agi11ed Telluride 

REAL 
ESTATE 

Ltfe at Telluride-s premier four-diamond. full

sernce real estate opporn.in1ty means 

expectmg the \·ery best m hfestyle and 

amen1ues. The unparalleled ).l Club and new 

Sky Terrace are the em1· of the Telluride real 

estate scene. 

LEARN MORE > 



Luxurious, Fu/(J' Furnished 

RESIDENCES 
The Madelme Residences were designed to 

the highest standards. mcludmg luxunous en

smte bathrooms. heated floors and steam 

showers. gramte countenops. new whne oak 

floonng. and central beaung and atr 

cond1uorung 

LEARN MORE > 

unlock Wor/dll'ide 

VACATIONS 
With Ehtc Alliance you can \"Cf}' sunply trade 

your Telluride real estate for \·acauoos at 

equally stunnmg. full-sernce resons world

wide. wcludmg The Rosewood at Tuckcr·s 

Point. Bermuda 

LEARN MORE > 

\V1th SIS mtlhon 1D property upgrades. and Res1dences from1ust $500.000. 

YOU DESERVE TO HAVE A CLOSER LOOK 

I SIGN UP > 11 EMAIL > 11 855 265 1560 I 

Residence Sales Gallery Open Datly 

(across from Black Iron Kitchen & Bar) 

SEE ALL RESIDENCES AVAILABLE 
The ~fadeline Residences are not registered for sale m all states 

Plese enter your email address and state below to see the Residences a\·atlable 

l~E_m_~_1_A_dd_r_es_•~~~~~~~~~~~~l~ls_1_~_·~~~~~~~l[2J 

NEXT VIEW THE 

WORLD-CLASS AMENITIES > 

UNPARALLELED SERVlCES > 
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1'Edit links 

Mandarin Oriental Hotel Group 
From Wikipedia, t he free encyclopedia 

This article contains content that Is written like an advertisement. Please help improve 1t by removing =] 
promotional content and inappropriate external links. and by adding encyclopedic content written from a neutral point 

of view. (December 2014) (Learn hOW and when to remove this template message) 

Mandarin Oriental Hotel Group (MOHG) (Chinese: :X:!illl!:IJ;&l!S). a member or tne Jardine Matneson Group , is a 

British New York international hotel investment and management group with luxury hotels, resorts and residences in 

Asia, Europe and the Americas.111 
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Mandarin Oriental Hotel Group 

MA'<DARl'i ORIENTAL 

1111 llOtll~ROLP 
Type Public (SOX: M04&J 

LSE: MDO@) 

Industry Hospitality, tourism 

Founded 1963 

Headquarters Causeway Bay, Victoria, Hong 
Kong 

Number of 28 
locations 

Key people Simon Keswick, Chairman 
James Riley, Group Chief 
Executive; 
Stuart Dickie, ChiefFinancial 
Officer; 
Michael Hobson, Sales and 
Marketing Director; 
Terry Stinson, Development 
Director and President, The 
Americas 

Products Hotel 

Revenue US$404 million (2006) 

Operating US$122 million (2006) 
income 

Net income US$80 mill ion (2006) 

Parent 

Website 

Jardine Matheson 

mandarinori ental.com~ 

l-listory_~_[ e_d_1t_J~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
Altnough 1876 was tne 'official ' opening year of tne Oriental Hotel, the origin or tne ·oriental' side or tne Mandarin 

Oriental can be traced back as early as 1863, wnen two Americans. Captain Alkins Dyer and William West. 

opened the Oriental Hotel in Bangkok, Siam (now Thailand): however, the original building burnt down only two 
years later, on 11 June 1865.[21 

However. the history of the 'Mandarin' side of the group Is comparatively recent: the The Mandarin hotel only 

opened in 1963, in the Central District of Hong Kong Island. In 1973, The Excelsior Hotel, which continues to use a 

separ ate brand today, opened in Causeway Bay. 

In 1974. Mandarin International Hotels Limited was formed as a hotel management company, witn the intention was 
to expand into Asia . That year. the company acquired a 49% interest in the Oriental Hotel, resulting in two 

"flagship" hotels for the companyl'l 

In 1985, the Company combined the two hotels under a common name, Mandarin Oriental Hotel Group . In 1987, 

Mandarin Oriental Hotel Group was floated on The Stock Exchange of Hong Kong under the name of •Mandarin 

Oriental International Limited.• Mandarin Oriental International Limited, is incorporated in Bermuda, and listed in 

Oriental Hotel The Mandarin 

The !'tNo hotels (with their original names) that 
formed the modern-day Mandarin Oriental Hotel 
Group in 1985 

London . Singapore and Bermuda. Mandarin Oriental Hotel Group Limited, which operates from Victoria City, manages the actMties oftne Group's hotels.111 

Mandarin Oriental Hotel Group operates, or has under development, 41 hotels representing over 10,000 rooms in 27 countrles , with 18 hotels in Asia, 12 in The 

Americas and 12 in Europe and North Africa . In addition . the Group operates. or has under development . 13 Residences at Mandarin Oriental, connected to the 

Group's properties 111 



Starting in September 2005, Mandarin Oriental showed the 'Moments or Oelight at Mandarin Oriental' at all hotels Pl In 2007 this video was slightly updated to add 

new scenes and in 2014 it featured lyrics by Chinese singer , Sa Ding Ding.141 

Current properties [ edrt [ 

As of 2015, Mandarin Oriental Hotel Group operates hotels in China , Czech Republic , France, Germany, Hong Kong, Indonesia, Italy, Japan, Malaysia, Singapore , 

s..ntzerland , Spain. Turkey, Taiwan, Thailand, the United Kingdom, United States and Morocco .151 

Atlanta [ edit J 

Mandarin Oriental. Atlanta is a five-star hotel in the Buckhead neighborhood or Atlanta, Georgia. The hotel's 127 rooms and suites are housed in a 42-story 

skyscraper designed by American architect Robert A. M. Stern . Occupying floors 25 to 42 are The Residences at Mandarin Oriental , Atlanta, homes managed by 

Mandarin Oriental 11161 

Bangkok [ edrt [ 

Main article: Mandarin Oriental, Bangkok 

Mandarin Oriental , Bangkok, is a five-star hotel in Bangkok, Thailand .on the banks or the small river. Today, the hotel is one or two flagship properties or Mandarin 

Oriental Hotel Group.11171 

Barcelona [ edrt ] 

Mandarin Oriental, Barcelona is a hotel in Barcelona , Spain, is located on Passeig de Gracia , regarded by some calculations as the most Nexpensive- street in 

Spain .18191 Previously the location of the Barcelona head office of the Banco Hispanico Americana, the avant-garde hotel has 98 guestrooms and suites, a 1,000 m2 

(11,000 sq ft) spa and fitness center with an indoor lap pool, a restaurant, a rooftop terrace 'Mth a dipping pool, and private function rooms.191101 

Bodrum [ edit [ 

Mandarin Oriental, Bodrum is located on a 60 hectare waterfront site on the northern side of the Turkish peninsula. Built on a series or levels in the hillside, the 

resort has 109 guestrooms and suites, all with sun-decks , terraces or balconies. and some with private gardens and pools . The resort also has 10 restaurants and 

bars, and a 2,700 square meter Spa.1111 

Boston [ edit [ 

Mandarin Oriental, Boston , located on Boylston Street in the Back Bay neighborhood, opened in October 2008 . A Forbes 

five-star and A.AA five-diamond hotel , it has 136 guestrooms and 12 suites. and a Forbes Four Star Restaurant.(121 and the M 

Bar & Lounge. In addition to the guestrooms and suites, the hotel operates 50 condominiums and 35 apartments, each with 

access to hotel amenities such as housekeeping, in-room dining, a concierge, and a 16,000 sq ft (1,500 m2), Forbes Five

Star Spa & Fitness Center1131 

In January 2016, it was reported that the Mandarin Oriental Hotel Group International Ltd planned to purchase the hotel and 

85-unitluxury condominium building from CWB Hotel LP for $140 million. The cost orthis deal would be $945,945 per-room, 

making this the most expensive per-room sale of a hotel ever recorded in the city of Boston.1141 

Guangzhou I edit J 

The entrance to Mandarin Oriental, &J 
Boston as a pace truck for the 2013 
Boston Marathon passes by. 

Mandarin Oriental, Guangzhou, designed by interior designer Tony Chi, opened in January 2013. Located adjacent to TaiKoo Hui, the Mandarin Oriental hotel has 

263 guest rooms and suites. four restaurants and bars, a specialty cake shop and an expansive spa_!151 

Hong Kong (Central, Victoria) [ edit J 

Main article: Mandarin Oriental, Hong Kong 

The hotel opened its doors in 1963 as •The Mandarin" 

Hong Kong (The Landmark, Victoria) [ edit [ 

Located in The Landmark office and shopping development in Hong Kong , The Landmark Mandarin Oriental is a Forbes Five-Star hotel 'With 113 or the largest 

guestrooms and suites in Hong Kong with an average size of 540 sq ft (50 m2). In addition to the rooms, the hotel operates the 25,000 sq ft (2,300 m2). Forbes Five

Star oriental Spa, the MObar and the Michelin two-starred Amber restaurant.1161 

Hong Kong (The Excelsior, Causeway Bay) [ edit J 

Main article: The Excelsior (Hong Kong) 

Jakarta [ edit J 

The Mandarin Oriental in Jakarta is a five-star luxury hotel located at Tnamrin Road near the Hotel Indonesia Roundabout. Construction of the hotel started in 1976 

and was opened on 9 September 1978 as The Mandarin. The hotel was the last of the major hotels to be built during the 1970s hotel boom period in Jakarta. The 

hotel maintained its status as a f ive-star hotel throughout its history_[17l 

The Mandarin Oriental Jakarta contains 272 rooms. The hotel was renovated in 2008-2009 .1181 

Kuala Lumpur [ edit [ 

The Mandarin Oriental 1n Kuala Lumpur, Malaysia opened in 1998 and has 632 rooms, 41 suites and 51 apartements It is 

located directly next to the Petronas Towers , offers 6 restaurants and 2 bars, a fitness center, a spa and an infinity edge 

outdoor pool with views over the near located city center park. It has been rated as the best hotel in Kuala Lumpur several 

times and as one or the 1 DO best hotels in Malaysia_ The Five-Star hotel Is nationwide famous for its personal service, the 

different culinary o1Ters by international chefs and the room views over the illuminated Petronas towers by night. 

Las Vegas [ edrt [ 

Marn article: Mandarin Oriental, Las Vegas 

Mandarin Oriental, Las Vegas , a Forbes triple Five-Star hotel, opened December 5, 2009 . Located on the Las Vegas Strip, at 

the entrance to CityCenter, the 47-story, non-gaming hotel has 392 guestrooms and suites, a 27 ,000 sq ft (2,500 m2J spa 

and fitness center, and 12 ,000 sq rt ( 1, 100 m2) or function space . Also located on property are the signature restaurant, 



Twist by Pierre Gagnalre , MOzen Bistro, the Tea Lounge , the Mandarin Bar, and Poolside Cafe adjacent to the outdoor pool 

London (Hyde Park) [ edit J 

Main article: Mandarin or1enta! Hyde Park, London 

--~ .. -· , . ' __ ,. ' ~ ., - } 

' .... . . . 
' ......... ( ... --

Mandarin Oriental Hyde Park, London is located on Hyde Park in Knightsbridge, opposite Harvey Nichols department store Mandarin Oriental Kuala Lumpur 

Originally opened as The Hyde Park Hotel in 1902, Mandarin Oriental Hotel Group purchased the property in 1996 and re-

opened it as the Mandarin Oriental Hyde Park, London, in 2000. Today, the hotel contains 198 rooms and suites, and operates a spa and the two Michelin-Starred 

Dinner by Heston Blumenthal.1191 

Macau [ edit J 

Mandarin Oriental, Macau is a Forbes Frve-Star hotel located in the one Central development. The hotel has 2 13 rooms and suites , a restaurant. lounge, retail cake 

shop and a Forbes Frve-Star spa.1201 

Madrid (Ritz Hotel) [ edit ] 

Main artiCJe: Ritz Hotel, Madrid 

Mandarin Oriental purchased this hotel in May 2015 for$148 mill ion , and intends to renovate it at a cost of a further$103 million .1211 Currently, the Madrid Ritz 

operates under a separate brand, although it is part at the Mandarin Oriental website. 

Miami I edit I 

Main artiele: Mandarin Oriental, Miami 

Mandarin Oriental Hotel Group's property in Miami, Florida, is located on Brickell Key, a 44 acres (18 ha) island in Biscayne Bay, and operates 326 guestrooms and 

suites with views of the Atlantic Ocean , Biscayne Bay and the Miami skyline. The hotel also has the Azul and LaMar restaurants, a MoBar +Lounge, private beach 

and the only Forbes Frve-Star spa in the state of Florida.1221 

New York City [ edit I 

Main article: Mandarin Qrienlal, New York 

Mandarin Oriental , New York, is a Forbes Five-Star located in the Time Warner Center at Columbus Circle in Manhattan. Set more 

than 280 feet (85 m) above ground in the north tower, the hDtel's 202 guestrooms and 46 suites all have views of Central Park, the 

Hudson Rrver and New York City's Upper West Side. The hotel operates Asiate restaurant, the Lobby Lounge, MObar and one of 

only two Forbes Five-Star spas in New York_(23J 

Paris [ edit [ 

Main article: Mandarin Oriental, Paris 

Mandarin Oriental, Paris, is a luxury hotel in Paris , France. The 138-room hotel opened in June 20 11 in a restored Art Deco 

Asiate restaurant at 6J 
Mandarin Oriental, New York 
overtooklng Central Park 

government ministry building. The hotel has two restaurants and bars - including two establishments by Michelin star-winning chef Thierry Marx - as well as The Spa 

at Mandarin Oriental , Paris. 

Sanya [ edit [ 

The group's first property in Mainland China, Mandarin Oriental, Sanya is located in Hainan, China's southernmost island province Opened in January 2009, the 12 

hectares resort operates 297 guestrooms, suites and villas. The hotel has five restaurants. four bars. three landscaped outdoor swimming pools and a 3,200 square 

metres (34 ,ODO sq ft) Spa Village 1241 

Singapore [ edit J 

Main article: Mandarin Oriental Singapore 

Mandarin Oriental, Singapore, is one of the Mandarin Oriental Hotel Group's largest hotels, with 527 guestrooms and suites 

The property is located in Marina Centre . The hotel has five restaurants, two bars, a spa, fitness center, grand ballroom and 

thirteen individual meeting rooms. The hotel opened in 1987, it underwent a renovation completed in 2005.1251 

Taipei [ edit ] 

Mandarin Oriental, Taipei , opened in May 2014 and is located in the heart of the city on Dunhua North Road, Taipei's main 

boulevard.12"1 

Tokyo [ edit [ 

Mandarin Oriental, Tokyo , in Japan is located between the 30th and 36th floors of the 38-story Nihonbashi Mitsui Tower, has 

178 guestrooms and suites overlooking the Tokyo Imperial Palace garden to the West and Tokyo Bay to the southeast. The 

hotel operates eight restaurants, a bar, lobby, tea corner and retail cake shop. Among the restaurants is the Michelin-starred 

Sense, serving modern variations of Cantonese culsine.f271 

Washington, D.C. [ edit ] 

The Mandarin Oriental, Washington, D.C .. is located in the Southwest quadrant of the city. Many of the 347 guestrooms and 

53 suites feature views. Eric Ziebold's CityZen , the hotel's main restaurant, was one ot the city's f ine dining options. The more 

informal Cafe MoZU was replaced by sou'Wester in 2009_12"1 sou'Westerwas in turn replaced by Muze in 2013.1291 

Indian Himalayas [ edit [ 

Opened as a full-service destination spa, Ananda - In t he Himalayas was located in Narendra Nagar, Uttarakhand , set in the 

Indian Himalayas . It was operated briefly by Mandarin Oriental Hotel Group from 2000 to 2001. Developed f irst by Rafael 

Hotels Limited in partnership with IHHR Hospitality Pvt. Ltd, the resort launch was completed by Mandarin Oriental Hotel 

Group (MOHG) when MOHG acquired Rafael Hotels Limited rn 2000. 

Nihonbashi Mitsui Tower and 
Mandarin Oriental, Tokyo 

Mandarin Oriental, Washington DC 6J 



Koh Samui [ edit ] 

The hotel is formerly kno'WTI as Mandarin Oriental Baan Taling Ngam located in Koh Samul, Thailand. The hotel was later reflagged under the Le Meridien hotel 

group and is now operated under the Intercontinental Hotels Group brand .1"'1 

Macau [ edit J 

• Mandar in Oriental Mac au: Formerly the Mandarin Oriental Macau, this flagship property was purchased by Stanley Ho who renamed it the Grand Lapa Hotel, 

Macau. The five-star hotel was operated by the Mandarin Oriental Hotel Group until January 31, 2014. 

• Bela Vista Hotel, M acau: In the mid 1980's Excelsior Hotels (part or the Mandarin Oriental Hotel Group at the time) took out a 25-year lease on the hotel . from 

the Macanese Government.131 1 The Excelsior renovated the hotel between 1990-92. When it reopened its capacity was drastically reduced (to just 4 suites, 4 

rooms, restaurant, bar and function space) and was run as a branch of the much larger Mandarin Oriental Macau hote1.t3211t closed as a hotel on March 31 , 

1999, and was sold to Ponugal who convened 1t into the Ponuguese Consul when Macau was handed back to China in December 1999. Built in 1870, originally 

as a residence for Edward and Catherine Clarke, a British Captain and his ¥wife. it was converted into a hotel in 1890 named · soa Vista" .!311 

Manila [ edit J 

Main article: Mandarin Oriental Manila 

Formerly The Mandarin Manua[cit"tionnee""d! . the hotel opened in 1976 in Makati City, and was renamed Mandarin Oriental Manila in the 1980s. The hotel had more 

than 450 rooms. The hotel closed in September 2014, with a replacement scheduled to open in 2020 at a different location in the Makati area.1331 

San Francisco ( edit ] 

Main article: Mandarin Orientar, San Francisco 

Mandarin Oriental, San Francisco, occupied the top 11 floors of the 48-story 345 California Center office in the financial district of San Francisco, California. The twin 

towers of the 151-room hotel are situated at 45-degree angles relative to the rest of the building , with two glassy skybridges that offer views of the San Francisco Bay 

Area .1341 In February 2015, the hotel was sold to the Loews Hotel Company.1351 

Surabaya I edit [ 

Formerly the Majapahit Hotel, this Indonesian historic hotel was thoroughly renovated into a five-star hotel and operated by the Mandarin Oriental Hotel Group from 

1998 for about eight years as Hotel Majapahit, Surabaya. 

Ohara Dhevi [ edit J 

The hotel is formerly known as Mandarin Ohara Dhevi located in Chiang Mai, Thailand 

Proposed properties I edit J 

As of 2015, hOtels are under development in Abu Dhabi , Beijing , Beirut, Boca Raton , Doha, Chengdu, Chongqing, Costa Rica , Denpasar/Ball, Dellis Cay , Dubai , 

Grand Cayman, Honolulu, Istanbul , Maldtves, Manila, Marbella , Moscow and Shenzhen.1361 

Incidents I edit J 

Leslie Cheung suicide (2003) [ edit J 

On 1 April 2003, singer, actor and film producer Leslie Cheung leapt to his death from the 24th floor of the Mandarin Oriental in Central, Hong Kong 1371 Every y ear 

on the anniversary of his death, a fan-organised memorial event takes place outside the hotelJ38l 

Beijing fire (2009) [ edit [ 

Main article: Beijing Television CuRura! Center Tire 

on 9 February 2009, the Beijing Television Cultural Center, which was to incorporate a Mandarin Oriental hotel, caught f ire due to unauthorized fireworks celebrating 

the Chinese New Year. The structure was severely damaged but did not collapse and is now under repair_ One fireman died from the incident.1391401 

Credit card breach (2015) ( edit J 

In March 20 15, a number of Mandarin Oriental hotels were affected by a point-of-sale systems security breach.1411 
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Offering a bird's eye view of the city, 

Mandarin Oriental, New York is a luxury 

hotel with a Five-Star difference. Enjoying a 

stunning setting and beautiful views of 
Manhattan, we offer the ultimate in service, 

comfort and style. 
High abO't'e the iconic NewYork SkYline, relax in Five-Star luxury at Mandarin Oriental, New York. Offering a 
celebrated restaurant and a world-renowned spa, the hotel ofers the perfect base from which to explore the Sig 
Apple 

ocil me 3:20 PM Local Weather Sunny 59• F/1 5° C I Local Currency USO 

HOTEL AT A GLANCE 

With 198 beautiful rooms and 46 spacious suites 

in a buzzing midtown Manhattan setting, a 
gourmet restaurant and a world-famous spa, 
Mandarin Oriental, NewYork is the perfect city 
retreat. 

More Details > 

BEST AVAILABLE RATE 

Our best and most flexib le rates offering 
complimentary one-way transfer for guests 
booking a suite. 

More Details > 
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Q ADDRESS 

80 Columbus Circle 
New York, NY 10023 
USA 

\,. PHONE 
+1 (212) 805 8800 

1111 EMAIL 
monyc-reservatiOns@mohg com 

YOUNGER FANS 

We always IO¥e to welcome our Younger Fans. 

Let us know if you have any special needs or 
requirements and we'll endeavour to help. 

More Details > 



BED & BREAKFAST 

Full daily breakfast included 

More Details > 

0 A~J[ ABOUT 

Whether you're here to shop, work, dine or just 
take in the city that never sleeps, weVe got the 
inside track on NewYork's attractions and best 

kept secrets. 

Read More> 

'N: 

FANS OF MO 

Created for our loyal fans and regular guests. 
Fans of MO is a place for you to share your 

fa¥orite Mandarin Oriental experiences. We invite 
you to discover these moments and submit your 
own. 

Share Your Moment> 

COMPLIMENTARY WI-Fl 

Enjoy complimentary high speed internet access 
throughout your staywtien creating an online 

profile. You can also choose a whole host of 
luxurious extras to make your stay a truly personal 

one. 

More Details > 

Art lo¥ers rejo ice: New York's Metropolitan 
Museum of Art has a new contemporary art space 

Read More> 

REVIEWS & HIGHLIGHTS 

" " 

Read Reviews > 

Our Company • Careers • Media • Investors • Corporate Responsibility • Partners 

Global Home • Find A Hotel • Contact Us • My Profile • Newsletter • Residences 

Show Local Siemap v 

URBAN SERENITY 

Experience a renewed sense ofwe11-being 

More Details > 

NEWS & EVENTS 

There's always something happening at 

Mandarin Oriental, New York. Find out what we 

have planned and when with our latest news and 

events. 

More Details > 

MORGAN FREEMAN ON LOCATION 
WITH 

From Asia to the Americas, find outWtly our 

ce lebrity fans love to stay at Mandarin Oriental 

hotels and where in the world they plan to visit 

next. 

C!J Watch Video> 
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MOBILE CHECK-IN 

Skip the Front Desk line. Check-in from anywhere using your 
phone and enioy the resort until your room is ready. 
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JOIN M LIFE REWARDS 
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Members. 
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LOAD MORE 
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$25 beverage credit per day + 15% 
olf Spa and Salon services 
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UPGRADE YOUR STAY! 

Book an upgraded room and 
receive 2 Free Buffets per stay. 
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save up to 30% when you book your fight and hotel together1 Skip the Front Desk line. Check-in from anywhere using your phone and 
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Villa Features Services & Amenities Developer Story Ownership FAQ 

Welcome to the Villas at Rancho Valencia. 
Where every day is different and every day is a delight. 

The Villas at Rancho Valencia, a collection of private, Spanish style haciendas nestled in Rancho Valencia Resort & 

Spa, an enclave in the community of Rancho Santa Fe, California, offer an idyllic Southern California lifestyle . 

A sanctuary of good living tucked away on 45 acres of lush gardens and olive trees. the spirit of Southern California 

permeates each and every detail here. awaiting your discovery. Upon passing the gates you will find endless 

opportunities for adventure, or simply relaxation and reflection. The choice is yours 

Along with what may be the world's most perfect climate. owners at Rancho Valencia enjoy a refined and quiet 

sensibility - the glamour of old Hollywood, the thrill of Del Mar racing, the simple pleasure of a picnic at the beach. It's 

an inviting place where famil ies come together. friends are made and life is cherished . 

SIGN UP FOR EXCLUSIVE VILLA OFFERS SIGN UP NOW FOR 

First Name Last Name EXCLUSIVE OFFERS 
Enter your email address MMHMI Enter your email address MAH•li 

Request Information 

Get in touch with us today to 
become an owner. 

4;.1a;.;11w 

THE PERFECT ESCAPE 
FROM THE EVERYDAY. 

Request Information 

If you w ould like further information, please contact 

us using our request information form and a Villas 

representative will contact you directly. You'll also 

receive a link to our digital brochure. 

To speak to a representative over the phone. please 

call our toll free number 866.996.6442. 

Quick Links for Owners 

Event Calendar 

Local Attractions 

Spa Se1V1ces 

Dining Options 

Fitness Schedules 
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A storied past 

In 1947, the Collins Fami'1' acquired the La Valencia Hotel , a Southern California landmark located 1n La Jolla. With 

the success of La Valencia, the Collins Family turned their attention to a new endeavor: Rancho Valencia. Opened in 

1989, 1t was the perfect marriage of all that is Southern Cahfornia, a lush, private and exclusive setting, inviting 

amenit ies and attentive personal service. The all-suite resort was an immediate success and remains a favorite with 

guests and locals alike 

It did not take long for guests to wonder about living at the resort. This frequent request inspired the family to create 

The Villas at Rancho Valencia, a prrvate residence club with twelve luxury villas available through a residential interest 

program. 

In 2010, it came t ime for the Collins Family to pass their legacy to another local family. The 45-acre property was 

purchased by an investment group including the Jacobs Family, Doug Carlson and Jeffrey Essakow The team 

rec ently invested $30 million into Rancho Valencia. bringing remodeled guest casitas, a brand new restaurant and 

new bar, and completely remodeled meeting space, as well as major enhancements to The Spa and fitness center. 

Bringing a renewed energy to Rancho Valencia, the team is equally committed to continuing the tradition of providing 

the gracious. personalized service and exclusive experiences that guests and locals have come to know and cherish 

SIGN UP FOR EXCLUSIVE VILLA OFFERS SIGN UP NOW FOR 

ro;:;t N H'le Last Name EXCLUSIVE OFFERS 
Enter your email addres MM@iiEI Enr'9r your email addres~ MMMIPll 

...... _. ........... .... ...... - · - ... _. --J 

become an owner. 

l'·'Hi·'''M 

THE PERFECT ESCAPE 
FROM THE EVERYDAY. 

Request Information 

If you would like further information, please contact 

us using our request information form and a Villas 

representative will contact you directly. 

To speak to a representatrve overthe phone, please 

call our toll free number 866.996 .6442. 
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The Wellness 
Collective 

Learn about Rancho Valencia's brand new, 
cutting edge wellness program. Retreats and 

workshops available now. 
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VRBQ• Scra1chpad Login ... Help ... L1stYaur Property ~ 
• r ,. ,,,... HomeAwayFam1ly ~. 

South Beach, Miami Beach, FL, USA Amv·! Depart I don't have cl.ates yet Guests 

< Browse properties Home South Beach, Miami Beach, fl, USA VRBO Listing #382463 

Setai Private Residence Direct Ocean view 2 Bed/2 
Bath. 

( 2 6 Reviews) 

seemingly endless ponds complemented by three oceanfront infinity pools." - Guest Review 

As one of the tallest buildings on the oceanfront that's residential, The Setai is over 40 
stories high and is one of the highlights among the white sands in the SOBE area. Nestled in 

a private enclave, The Setai is truly a place designed for the most discerning guests -

discreet, personalized and secluded! 

More details 

Owner 
Member smce : 2011 

Speaks: English, Russian 

Response time: Within a few hours 
Response Rate: 1000/o 

Calendar last updated: 0 3 / 29/2017 

Prop erty Type 

Condo 

Hou se Rules 

Max. occupancy 6 

Accommodation Type 

vacation Rental 

Meals 

Guests Provide Their Own 
Meals 

on floor 21 

Children Welcome 

Send email 

1407 sq. ~. 

Non Smoking Only 

Pets Not l'Jlowed 

Book Online or call VRBO Booking 
Assistance: 888-640-7927 

Avg. Nightly $975 

A Enter dates to see accurate pricing 

I Arrival I Departure 

Guests (required) J.l 

M in imum stay 2-3 nights 

Request to Book 

Send email 

© Booking confirmation w ithin 24 hours 

Get an Instant Quote 

Pa y with confiden ce 

Get an Instant Quote 

Pay with confide n ce 

Get an Instant Quote 

Pay with confide n ce 

VISA = 5! ~ 

Get an Instant Quote 

Pay with confidence 

VISA = E ~ 

Get an Instant Quote 

Pay with confidence 

VU.A C 51 ~ 

J.l Search 



Onsite Services 

Housekeeper Optional 

Suitability 

Long-Term Renters 
Welcome 

Chauffeur 

Wheelchair Accessible 

Bedrooms: 2 Bedrooms, Sleeps 6, Beds for 4-6 

Bedroom 1: 1 king 

Bedroom 2: 1 king 

Concierge 

Massage 

King size beds with fresh crisp linens in both bedrooms! North East Ocean View from 
every bedroom! Security safes are provided in each closet of the bedrooms. 

Bathrooms: 2 Bathrooms 

Bathroom 1 

Bathroom 2 

Master bathroom 1s equipped with granite countertops a Jacuzzi tub, his and hers 
vanity sinks, and a separate rainfall shower. Guest bathroom is equipped with granite 
counter top, a separate rainfall shower and a vanity sink. 

Other Amenities 

Relax and Enjoy Spa Treatments: Therapeutic Massage, Beauty Refining Facials, 
Purifying Envelopments, Body Experiences, Reviving Body Flolish, Body and Mind 
Sessions and much more! 

Entertainment 

Satellite I Cable 

Theme 

Family 

Attractions 

Churches 

Cinemas 

Festivals 

Health/Beauty Spa 

Television: Video Library: 
Ultra high-definition 7Vs are in e.oth bedrooms are equipped 
the flvm<; -room1 and bott ... more wi th HBO GO Servk:e. 

Romant ic 

Library 

Live Theater 

Museums 

Playground 

Spa 

Tourist Attractions 

Recreation Center 

Restaurants 

Synagogues 

Zoo 

Local Services & Businesses 

ATM/Bank 

Fitness Center 

Leisure Activities 

Beachcombing 

Boating 

Gambling Casinos 

Location Type 

Beach View 

Beachfront 

Groceries 

Hospital 

Paddle Boating 

Photography 

Scenic Drives 

Ocean View 

Oceanfront 

Sports & Adventure Activities 

Laundromat 

Massage Therapist 

Medical Services 

Shelling 

Shopping 

Sight Seeing 

Walking 

Resort 

Water View 
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Cycling 

Deepsea Fishing 

Fishing 

Parasailing 

Roller Blading 

Sailing 

Surfing 

Swimming 

Tennis 

Fly Fishing 

Golf 

Scuba Diving or Snorkeling Water Skiing 

Jet Skiing 

Kayaking 

Dining 

Dining 

General 

Air Conditioning 

Covered Parking: 
Va/let parking 

Elevator 

Fitness Room I Equipment 

Hair Dryer 

Kitchen 

Coffee Maker 

Cooking Utensils 

Dishes & Utensils 

Dishwasher 

outside 

Balcony: 

Snorkeling 

Snorkeling/Diving 

Sound/Bay Fishing 

Dining .Area 

Heating 

Internet 

Iron & Board 

Linens Provided 

Living Room 

Ice Maker 

Kitchen 

Microwave 

Oven 

Boat: 
Spacious wrap-around balcony Within 2 mlles from the Hotel 
with a comfortable seat1r . . . more Golf : 

Bicycles: within 2 miles from the Hotel 
Available for rent from the 
M1am1 Beach City Bike Program. 

Pool I Spa 

Communal Pool: Heated Pool 
All reskients have full access to 
the magnifieent recently .. . more 

Building Type 

Building 

Hou se Cleaning 

Housekeeper Optional 

Reviews 

4.8 • • • • • from 26 traveler reviews 

Wendell B. 

Unhappy 

**' 
Beautiful views of beach and skyline. 

Water Tubing 

Wind-Surfing 

Seating for 4 people 

Parking: 
Valet parkin<;; is optional and is 
subJect $25 one time fee. 

Telephone 

Towels Provided 

Washing Machine 

Wireless Internet: 
The entire unit is equipped with 
wireless high-speed internet. 

Refrigerator 

Stove 

Toaster 

Kayak / Canoe: 
Available upon rf?Quest from a 
third {)arty serviees. 

Tennis: 
Within 2 miles from the Hotel 

Water Sports Gear: 
Available from the Hotel. 

Sauna: 
Sauna is available at the Setai 
Spa 

Jet ted Tub 

Write a review 

However, the furniture is old and worn, the mast er bed sags, the pillows 
are worn out, sinks don't dra1n, 
Doors don't shut and there is NO ROOM 
SERVICE from the hotel 

Stayed: April 2016 Submitte d: May 2, 2016 Source: VRBO 
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was this review helpful? 1 Yes 

Stunning! 

••••• 

0 No 

This Seta1 Residence is absolutely stunning - we didn't want to leave! The 
Jessica M. unit is pristine and the views are unbelievable. Check in was a breeze and 

the front desk staff were so professional and hospitable. Absolutely no 
complaints about this residence - can' t wait to return! 

Pam 

Stayed: December 20 15 Submitted: January 6, 2016 
Source: HomeAway Family 

Was this review helpful? 3 Yes 0 No 

Awesome stay in this luxuious 2 Bedroom unit 

••••• 
We stayed 4 nights in this awesome 2 Bedroom Oceanfront urnt in the 
Setai Residences. I t Is beautifully designed with stunning views of the city 
and the Ocean. The unit Is clean and tastefully decorated. The 
bathrooms have high end marble and fixtures and the beds are very 
comfortable. The owner has even provided a Nespresso machine for 
espresso! We enjoyed relaxing on the balcony, going out to dinner (the 
unit is very centrally located near many great restaurants like Ola, Bazaar, 
The Dutch and Yardblrd and using the three pools on the property. The 
living room couches were also very comfortable at the end of the day, 
where our family of 5 was able to relax, read and watch movies. 

We would happily come back here and thoroughly enjoyed our stay! 

Stayed: December 20 15 Submitted: December 29, 2015 
Source: HomeAway Family 

Was this review helpful? 2 Yes 

AW ESOME EXPERIENCE!!! 

••••• 

0 No 

This is a beautiful ocean front unit with spectacular views and a great 
Michael P. layout located at the hippest and most desirable property In South Beach. 

Jeff L. 

The amenities are superb and the service is first class. We really enjoyed 

relaxing on the sofa bed on the massive balcony with a cocktail taking in 
the amazing ocean views. Our kids felt comfortable and really enjoyed 
themselves. It's a perfect place for a family vacation. The Seta1 is very 
appealing because It is located near all the action in South Beach, but is 
seduded and really quiet. Ocean Drive and Lincoln Road are within walking 
distance. Wynwood is a short drive for the art lovers. Of course, you 
don' t even need to leave the property and can hang out at the beach or 
pool. South Beach is loaded with phenomenal restaurants. We always hit 
Joe's for stone crabs straight from the airport and it never disappoints. 
Beachcraft is next door at the 1 Hotel and is incredible! Anton is very 

responsive and a terrific host. If you plan on spending some time in 
south Beach, this place is a MUST! ! ! 

Stayed: November 20 15 Submitted: December 12 , 2015 Source: VRBO 

Recommended for: People with disabilities, Families with young children, 
Sightseeing, Girls getaway, Tourists without a car, Adventure seekers, AQe 55+, 
PJ:Jmantic getaway, Families wit h teenagers 

Was this review helpful? 3 Yes 0 No 

Great place and amazing v iews 

••••• 
We went to Miami for Basel Art fair and the place could of not of worked 
out bet ter. 

Also, Anton was very professional and made sure our needs were take 
care of so when we got there we could just enjoy the weekend! 

Stayed: December 20 15 Submitted: December 9, 2015 Source: VRBO 

Recommended for: Sightseeing, Tourists without a car, Age 55+, Romantic 
getaway 
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FANTASTIC STAY!!!!! 

••••• 
All i can say is that this unit did not disappoint! Great views, great layout, 

corbett p . and great hotel. Anton, the owner, made sure we were well taken care of 
Summit and i would love to go back tomorrow! perfect for one or two 

Brian w. 

NewportlQQ 
y 

Newport 
Beach, 

California 

couples ... .. Cant wait to get back to this superb unit at the Setai .. Thanks 
Again ,Anton! 

Stayed: November 20 15 
Source: HomeAw ay Family 

Submitted: November 27, 2015 

Was this review helpful? 3 Yes o No 

The Amazing Setai 

••••• 
My wife and I love to get away together (without our four kids) and we do 
it as much as possible. As a result we have stayed in many places around 
the world and I will admit that this is one of the best most relaxing places 
we have ever stayed. The staff is second to none and the apartment felt 
Uke home with all you you could ever want. I recumbent this to everyone 
who needs to chill out 1n style!! 

Stayed: ND't'ember 20 15 Submitted: November 18, 2015 Source: VRBO 

Recommended for: Sichtseeinc, Girls cetaway, Tourists without a car, Romantic 
Qetaway 

Was this review helpful? 2 Yes 0 No 

Great apt with fantastic v iew 

••••• 
Loved my stay. The apartment was in tip top condition and the building 

and locauon can't be beat, 

Stayed: October 2015 Submitted: October 16, 2015 Sourc:e : VRBO 

Rec:ommended for: Romant ic Qetaway, Families with t eenaQers 

Was this review helpful? 4 Yes 

Amazing stay at the Setai 

••••• 

0 No 

My wife and I decided to visit Miami Beach on a whim after spending time 
Brannan P. with family in Sarasota. This beachfront unit more t han made up for the 4 

hour drive and the fact that we only had one night. Absolutely stunning. 
Staff was excellent. The hotel itself 1s beautiful. This unit on the 21st ftoor 
was incredible. Very sleek and modern furnishings . Two bedrooms, two 
bathrooms, living room, kitchen, dining area overlooking the beach . All 
outstanding. Nothing can top the view from the wrap around balcony, 
though. Direct oceanfront view that also overlooks the three pools. The 

lounge chair, rocking chair, bar, and bed on the deck were extremely nice 
to have. Nothing has been overlooked. 

.A.nton was great to work with. Every staff member we encountered was 

very helpful. Using the house car to drop us off at dinner was nice. 
Location of the hotel is perfect. This is an excellent place for couples 
looking to get away. Very romantic. Thanks, Anton ! 

Stayed: October 2015 Submitted: October 14, 2015 
Source: HomeAway Family 

o wner response: 
Brannan, 

We are glad you enioyed your stay with us! Thank you for such a 
detailed review and for takin g such a great care of our place! 

Look forward to hearing back from you soon! 
Have a great rest of the week ! 
Anton and the Team! 
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Absolutely Amazing!!! 

••••• 
This vacation rental was the best ever. The views of the ocean are surreal. 

Heather G. We had the most relaxing week. Workrng wrth Anton made the whole 
process of renting extremely easy and carefree. The pictures are beautiful 
but do not even do the condo justrce. The hotel was completely amazing. 
The ser vice and amenities are ftawless, the pools were beautiful, service at 
beach and pool is top notch. The condo is also walking distance to 
everything: food, shopping, en tertainment. We did not rent a car and 
never regretted rt once. I would highly recommend renting this property 
for a vacation. You will not regret it. We will 100 percent be back! ! Thank 
you Anton and the Setai for one of our best vacatrons ever. 

Stayed: September 2015 Submitted: October 6, 2015 Source: VRBO 

Recommended for: Girls getaway, Tourists without a car, Romantic getaway 

Was this review helpful? 3 Yes 

Show More Reviews 

Rates 
Rental basis: Per property 

Dates 

Last minute 
Deal 
Mar 28 • Apr 

12, 2017 

2 night min 
stay 

Summer rate 
May 15 - Oct 

13, 2017 

2 nu;iht min 

stay 

My Standard 
Rate 
3 night min 

stay 

Nightly 

$850 

$800 

$1,500 

W eekend Night 

Additional information about rental rates 

Fees: 

One-time cleaning fee 

Refundable Damage Deposit 

Tax Rate 

Notes: 

0 No 

Weekly 

Rates are subject to change until reservation is confirmed. 

Owner's cancellation policy: 

Cancelled bookings w ill not receive a refund. 

Don't forget your vacation protection! Get protected now 

Currency Conversion 

Rmtal rates quot'd in: !fi USO ... 

Monthly * Event 

$250 + tax 

$1,500 

14% 

Adding our Vacation Protection services can make sure your getaway goes smoothly, no 

matter what. we offer Cancellation Protection and Damage Protection so you can truly 

relax. 

a Protect your payments in case ~ Travel w ith peace of mind . 
you need to cancel . 

A Ensure you're prepared in case 

of accidental damage. 
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website, your booking 1s backed by our 

Book with Confidence Guarantee 
23 Available ...... Unavailable 2Z Today 23 Selected dates Learn more 

Save to my favorites 

Location fJI Report this hsting 

Feedback >< ~ 







ABOUT THE SETA! 

THE SETA! EXPERIENCE BESPOKE SERVICES & AMENITIES 

1• ~ I 

A Serene and Intimate Miami Beach Experience 

The Setai is an intimat e, serene oceanfront resort in the heart of South Beach. Its design vision artfully combines the rich architectural 

history of the neighborhood and its cultural diversity with the International Art Deco movement, particularly its influence in Asia. 

The Art Deco landmark building was originally built between 1936 -1938 as the famed Dempsey Vanderbilt Hotel. Next to it is our 40-
st ory glass towsr that surpasses all around it in elevation, views and design 

The Setai was awarded the Forbes Travel Guide Five Star Jlward in 2015 and 2016. 



"PJ: .,,~ I ARTDECOSU!TES 

Discreet, Personalized and Secluded - The Ocean Suites 

An alluring embodiment of unrivaled exclusivity, The Ocean Suites at The Setai , Miami Beach cater to the most discerning of guest s; 

offering a discreet, personalized and tranquil escape from the bustling South Beach scene. Choose from one-to-four bedroom suites, 

each offering glittering ocean views, exquisite Asian-inspired artistry and a peaceful space to becalm the mind. Embrace Miami Beach 

enveloped in an oasis of serenity - The Ocean Suites at The Setai. 

The Ocean Suites at The Setai, Miami Beach takes luxury hospitality to the next level-discreet , personalized, and secluded-with 

bespoke Asian-inspired service, tailored to every guest. 

With every reservation, The Ocean Suites guests enjoy inclusive services and amenities, making the experience exceptional and 

s ingular: 

Round-trip airport t ransfers between Miami or Ft. Lauderdale airports and Ports 

Daily Setai Grand Breakfast in Jaya or Ocean Suites private breakfast 

One Signature Treatment at our Spa by THE.MAE per stay 

En suite non-alcoholic beverages, replenished t hroughout your stay 

Valet Parking for 1 Car 

Dedicated arrival, concierge and valet teams 

Flexible check-in and check-out times, subject to availability 

Assistance with unpacking and packing luggage, upon request 

Access to luxury courtesy car for nearby transfers 

Introductory membership to The Leading Hotels of the World Leaders Club 

Capt ivating ocean views inspire with unobst ructed sunrises that breathe life into the day. Engage t he senses with dramat ic One 

Bedroom Ocean and City View Suites (850 sq ft); Two Bedroom Ocean and Cit y View and Ocean Front suites (1,31lJ- 1.400 sq ft), each 

exquisite with Asian-inspired artist ry and tranquil space to becalm the mind 

One Bedroom Suites 

Two Bedroom Suites 

Contemporary comfort meets exquisite design in our spacious Ocean and City V iew One-Bedroom 

Suites. Enj oy mesmerizing and dramatic ocean views of the South Beach waterfront from the comfort of 

your private balcony. 47 - 9lJ square feet (79·84 square metres). 

Luxury En.Suite Amenities Include: 

Handmade Swedish Duxiana king-sized bed 

Frette linens 

A sumptuous bath in absolute black granite 

Rainfall shower 

Bathroom with Jacuzzi tub 

Acqua di Parma luxury bath amenities 

Samsung Sound Bar 

Nest digital t hermostats 

High-definition LED TVs 

Nespresso coffeemaker 

Wireless internet 

Daily nat ional and international newspaper service 

Professional laundry and dry-c leaning services 

24-hour in-suite dining 

Private nearby transfers upon request 

Fully equipped Sub Zero gourmet kitchen 

reod more+ 

Enter tainment Suite, Three-Bedrooms rei...d rior + 

The Grande Suite, Three-Bedrooms, Spa Room and Media Room read more+ 

The Penthouse Suite, Four Bedrooms, Private Terrace with Swimming Pool read more+ 
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IS BETTER 
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Sheraton Residences. Your lMng pleasures are now wtthout llm.lts. 
Imagine nature. beauty, cu1ture. design. amenities and tnnovatlon 
Let us make you feel right at home. 

current Sheraton Residences: 
The Residences at Sheraton Q1andao l.ake. China ~-~~-----
The Residences at Sheraton Steamboat Resor1 ~11 rado (Sold OU 

• w 
STHt:O IS 

VbU are on SheratorResidences com I 
Other Starwood Brands '> I Sta~od Hotels& Resorts 

0 201 0 Starwood Heiels & Resorts V\brldwide, lnC. Al 
r9'1fs reserved 



We're always updating, 
adapting and changing 
with the times, but at our 
core we remain true to the 
values that began our 
journey many years ago. 

BACK TO ABOUT 

History 
Since its first hotel in 1937, Sheraton Hotels & Resorts has been a transformative figure in the 
world of travel. Innovative programming, worldwide destinations and a commitment to our guests 
has enabled us to remain at the forefront of the industry for over 70 years. We're always updating, 
adapting and changing with the times, but at our core we remain true to the values that began our 
journey many years ago. 

1937 Sheraton founders Ernest Henderson and Robert Moore acquire their first hotel 1n Springfield, 
Massachusetts W1th1n two years, they purchase three hotels 1n Boston and expand holdings to 
include properties from Maine to Florida 

1947 Sheraton Corporation of America becomes the first hotel chain to be listed on the New York Stock 
Exchange 

1949 With the purchase of two Canadian hotel chains Sheraton expands 1 nternat1onal~ and grows rapid~ 
around the world 

1958 The company launches "Rese1Vatron." the mdustty's first automatic electronic rese1Vattons system 

1961 The first Sheraton hotel in the Middle East debuts with the opening of the Tel Aviv Sheraton 1n Israel 

1963 The Macuto Sheraton Hotel opens 1n Venezuela. the first Sheraton hotel in Latin America 

1965 Sheraton opens the doors to its 1 OOth hotel - The Sheraton Boston 

1970 The company 1s the first hotel chain with a toll-free 800-number for di rect guest access (1-800-325-

3535), st1ll 1n use today 

1985 Sheraton becomes the first 1nternat1onal hotel chain to operate a hotel in the People's Republic of 
China 

1998 Starwoo~ Hotels & Resorts Worldwide, Inc. acquires Sheraton 

2002 Sheraton elevates the guest experience with the 1ntroduct1on of the Sweet S leeper'M Bed, which 1s 
unique~ designed to eliminate pressure points and increase c1rculat1on 

2006 Sheraton partners with M1croso~ to create The Lmk@Sheraton An entirely new concept, Sheraton 
becomes the first in the industry to re-pos1t1on the hotel lobby as a hub of connectivity, allowing 

guests to work, relax, soc1al1ze or grab a snack 

2008 Sheraton re-imagines the "hotel gyrn experience," adopting an all-encompassing fitness program, 
which includes everything from fu l~ equipped, top-of-the-line fitness centers to healthy dining options, 

Sheraton Fitness 1s designed to keep guests at their peak at all times 

2012 Grand opening of the Sheraton Macao Hotel featuring 3,896 guest rooms the Sheraton Macao 1s 
the largest hotel 1n the Starwood portfolio and the largest hotel to open worldwide 1n 2012 

2013 Sheraton Hotels & Resorts opens the Sheraton Shantou 1n China The Sheraton Shantou marks the 



brands 1 OOth hotel 1n Asia Pacific and sohd1fles its place as the largest global hotel brand 1n China 

2015 Sheraton boasts a portfolio of over 435 hotels and 88 resorts in more than 70 countries worldwide 
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Sheraton New York Times Square Hotel 9 

HOME PHOTOS ROOMS LOCATION SERVICES & AMENITIES DINING MEETINGS & EVENTS OFFERS REVIEWS 

Sheraton New York Times Square Hotel 

Guest Reviews 

1'1!111 ......... 
l"i """-

**** 3.7 out of 5 70o/o recommend this hotel. 
THIS HOTEL IS 

RECOMMENDED BY 

O THERS FOR: 
Room Comfort staff Responsiveness 

Facilities Met My Expectations SPG RecogitiOn 

FILTER REVIEWS BY 

* STARRATING 

SStars -

4Stars -

3Stars . 

2stars . 

1st•• I 

<.±)SHOW MORE FILTERS 

~ Write a Re\riew 

**** 
..L Brad1000000 

Frequency Of Travel: High 

Ptxpose Of Travel: Family 

Member Level: Platinum 

From: St L ouis, MO 

11•1&i1•1111-1!:1111•1-1 

LI MotHH OF ARRIVAL: 
Meirch 18, 2017 

1003 

699 

425 

317 

280 

Quality Of Sleep 

Food 8 Beverage 

• ?URPOSE OF TRAVEL: 

Weekend 226 

Wedding 15 

Romantic 256 

family 847 

Guys getaway 31 

Girls getaway 1 03 

Busness 613 

Conference 273 

Flags hip Sheraton 

Spg MEt.t8ERLEVEL 

Non.Member 297 

""'""' 589 
Gold 693 

Preferred 1145 

.,/ Local mtrelci.ions 

~ Shoppng 

.,/Business 
travelers 

.,/ Local food 

.,/ IYk.iseums and 
•rt 

March 29, 2017 

This is probably the largest and most extensive hotel in the Sheraton chain_ It has extensive meeting 

facil ities, restaurant, fitness center (no pool), a large club lounge, and a Times Square location iust a 

block from Moma and other tourist destinations 

It is older, but well maintained Check in can be crowded, but there's a desk for SPG gold/platinum 
that can save lime, with attendants used to providing platinum service. I was upgraded to a suite on 

the club levels, which was very nice The lounge has very limited food in the evening (cheese, 
crackers, vegetables) but a full breakfast in the morning There's a bar open in the evening, but there 

is a charge for alcoholic beverages 

I enjoyed my stay and look foiward to staying next lime 

~Yes, I recommemt this hotel. 

I'd recommend t his hotel t o othe r s for: 

Busness treivelers, Exploreihon eind adventure, 

Historieeil landmarks and cullure, loceil 
attractiOns, Meeting and event tacidies, 

Museums and art, Musie and nigh!He, 
reS1aurarts, Romantic geteiweiys 

Was this r euiew helpf ul? Yes O No O CS> ""' Reply 

**** 
J... AlicesDall 

Freqoency Of Treivel: High 

Pi..l'pose Of Travel: ViA?ek e nd 

Member Levet Plat inum 

From: No rthern NJ 

"·'I" "·""" ""·I-I 
~ MONTH OF ARRJVAL: 

A Good Stay March 28, 2017 

My recent stay With my family at this Sheraton was all around a good experience. The room was 

clean and housekeeping did a fine JOb keeping it that way_ My children loved the Cub Lounge 

breakfast and the availability offruit 24 hours a day_ 

My only minor comment was that the family was denied club access until t arnved much later m the 

evening, as I was unavoidably detained for business It seemed odd that the front desk would go out 
of their way to deny her access (When my Wife asked where the club was, they said she couldni 

have keys that permitted access until I arrived). I have been a Platmum member for manyyears, and 

this is the first time that anyone has said that What was especially odd was that I called the hotel 

earlier that afternoon and explained that I was going to be stuck- precisely so my Wife could check 

WRITE A REVIEW 



March 2017 

* i FellxCat 

Frequency Of Travel: High 

Ptxpose Of Travel: Romantic 

Member Levet Platinum 

From: PA 

tj MONTH OF ARRIVAL: 

March 2017 

.I. SNYfS 
Sheraton New York Ttnes Square Hctel 

id11i11!iiM1ritl3f'M0 

**** 
i Falcon29 

Frequency Of Travel: Moderate 

Pu-pose Of Treivel: \l'k:ekend 

Member Levet Platinum 

L1 MONTH OF ARRIVAL: 
March 

SNYTS 
Sheraton New YCYk Times Square Hctel 

'§l!fi'§h 11!t'df'I" 

in with the kids and get a snack in the lounge while they waited for me to arrive and take them to 

dinner IVe done th is at many Starwood properties (including the prior two weekends), and it has 

never been an issue before 

.; Yes, I recommend this hotel. 

I'd recommend this hotel to others for: 

Business treivelers, Exploration eind eidvenl.ure, 
family fun, local attractions, Museums and art, 
Music and nigl1:1ife, Romantic getaways 

Was this reuiew helpful? Yes O No O & 

Sheraton New York time Square Hotel ha:: wo rse features 

For an executrve room my opinion 1t is just way too small, 

very small bathroom. The room is too old, renovation is needed 

March 29, 2017 

The club lounge room is JU St too small for so many Guests, not enough place to sit 

The club lounge breakfast is just not good enough for the price 

Location is excellent 

Was t his reuiew helpful? Yes O No O & 
"" Reply 

Please oontact 1.1s to discuss. ASAP ·thanks! March 29, 2017 

We regret that your recent stay with us did not meet or exceed your expectations. 

We apologize for issues you encountered with your room and bathroom sizes, room decor, Club 

Lounge crowds and the Club Lounge breakfast 

We certainty can understand why you felt !et down and aggravated by those experiences 

We want to make this right 

Please email Joseph Giordano@Sheraton.com to set up a quick phone call to chat at your 

convenience - so we can discuss the matter with you 

We look foiward to speaking with you, and we thank you for staying with us 

Warm Regards, 

The Sheraton New York limes Square Hotel, Social Media Manager 

V.s t his reuiew helpful? Ye O No O S 

Great Features March 27, 201 7 

Hotel is beautiful, however, lines for check-in were very long and they had very few stafworking the 

check-in counters. Hotel has new elevator feature with no buttons, 11 is genious however, many 

people do not know how to use it and 11 causes much confusion and traffic at the elevator areas 

Room size was descent, the entrance was very crammed but room was a comfortable size overall 

Y' Yes, I recommend this hotel. 

I'd recommend t his hotel t o others f or: 

Business travelers, Exploration and adverture, 
family fl.M'l, His10fieal landmarks and cufture, 
local attractions, loctlll food, Outdoor activities, 
res1eiurarts, Shoppng 

w as t his reuiew helpful? Yes o No o & 

Thanks for ~ur four star review! 

Thank you ror your four-star review 

We are honored that you chose to stay With us 

we are grateful for your kind words about our location and beauty 

"" Reply 

March 29, 2017 

We appreciate your constructive feedback about room sizes and our new elevators; thank you for 

taking time to te ll us what we could do better We always want to 1<now how we can better serve 

our guests 

Please come back and see us again soon! 

Warm Regards, 

The Sheraton New York limes Square Hotel, Social Media Manager 

V.s this reuiew helpful? 1 es O No O & 



* 
.1. TravelJ O 

Frequency Of Trevel: High 

Pi.xpose Of Trevel: Business 

Member Level: Hon. Member 

LJ MONTH OF ARRIVAL: 
March 2017 

SNYTS 

Shereiton New York Tmes Squm"e Hctel 

1§'1ii1¥ih 11#i'ii1MH 

** J. Doodle1211 

Frequency Of Travel: frequent 

FU-pose Of Travel: Conference 

Member Levet Preferred 

From: New York, NY, USA 

LJ MONTH OF ARRIVAL: 
March, 20017 

.J. SNYTS 

Sheraton New York Times Square Hctel 

'ii!fii§?§ li@dilf'f' 

*** .1. W~e2017 
Frequency Of Travel: High 

Pt.rpose Of Trevel: Busines s 

Member Level: Gold 

From: San Diego, CA 

L1 MONTH OF ARRIVAL: 
March 

Terrible Hotel March 27, 201 7 

The hotel lobby smelled like skunk, 1twas overcrowded with no statf di rection. My staff booked an 

early check-in for myself hOwever when I arrived there was no record of the early-check in and so I 

had to pay extra Will never stay or do business with th is hotel again 

l arriVed at the hOtel to find that my room was not a:¥a ilable yet My company called to verify payment 

three (3) times which was confirmed each time, however, during checkout my personal card was 

charged and when I provided the information regarding my company bill ing they claimed there was 

no records of the company calling which was an outright he as I s at and watched the enti re 

interaction between my staff and the hotel Poor management and organization, will take business 

else'n'here when sta'y'ing in NYC 

w as this r euiew helpful? Yes o No o & 

Please cont.act us to d iscuss. ASAP ·thanks! March 29, 2017 

We regret that your recent stay with us did not meet or exceed your expectations 

We apologize for issues you encountered with the lobby, sta1f, check-in, check-out and record 

keeping 

We certainly can understand why you felt let down and aggravated by those experiences 

We want to make this right 

Please email Joseph Giordano@Sheraton.com to set up a quick phone call to chat - at your 

convenience - so we can discuss the matter with you 

We look forward to speaking with you, and we thank you for staying with us 

Warm Regards, 

The Sheraton New York limes Square Hotel, Social Media Manager 

Wills this reuiew helpful? Ye~ O No O CS) 

This hotel is busy and loud! March 26, 2017 

1 am an SPG member and stayed at this hotel for a conference Location is great but it is extremely 

busy and loudt I did not sleep the first n ight because doors were slamming and people were 

talkin!Jfscreaming down the hall 

Wllen I entered the room, the light was not working, nor was the alarm clock. When showering, the 

tub backed up 

When I checked out the front desk statfwas less than impressed when I told them the above 

l will most likely not stay here again 

Was this reuiew helpful? Yes O No O CS) 

Please cont.act us to discuss. ASAP - thanks! March 27, 2017 

We regret that your recent stay did not meet or exceed your expectations . We especially regret 

this since you are a loyal SPG Member 

Seems like we let you down with noise. bathtub issues, alarm clock and light issues in your 

room - and with a lack of attention by our staff to resolving those issues exped1t1ousty_ Please 

accept our apology for all of these issues 

We would like to make this right I/lie would welcome the chance to discuss your feedback via 

phone. Please email Joseph.Giordano@Sheraton.com to set up a good time to chat- at your 

convenience 

we look forward to speaking with you Thank you for staying with us 

Warm Regards, 

The Sheraton New York limes Square Hotel, Social Media Manager 

Wills this r eview helpful ? Tes O No O IS) 

if you are just looking for a place to sleep this works March 26, 201 7 

It doesn1matter 1fyou are gold SPG status here. You must be platinum to get any amen1t1es_ The 

check-in lines and SPG check-m Imes are very long for check- in and out Even 1f no one is in line you 

will wait forever for someone to help_ The elevators are very slow and the lobby is always loud and 

over crowded. The stair is JU St ok .I had better service at other Sheraton properties. If you iust want 

location convenience and a bed to s leep in and don1 care about the extras, this hotel is swtable If 

you are in town for business and your time is important, this location is not ideal tfyou are 

accustomed to feeling like gold and treated well, this is not the place for you __ you better reach 

platinum before you get here Gold status does not matter here 



***** ..1. Gerry7680 

Frequency Of Travel: Moderate 

Pl.xpose Of Travel: Business 

Member Levet Gold 

From: Dobbs Ferry, NY, USA 

~ MONTH OF ARRIVAL: 
March 2017 

SNYTS 

Sheraton New York Times Square Hctel 

1§'1ii1¥iiM1@9i 1M" 

I'd recommend this hotel to others for: 

Loc:elettraclions 

Was this review helpful ? Yes o No o CS> tP.t Reply 

My stay March 25, 201 7 

Had an excellent time From when I checked in till I left Jerry who checked me in was outstanding 11 

V' Yes1 I recommend this hotel. 

I'd recommend this hotel to other s for: 

E\.lsiness travelers, Femity fun, Locel 
attractions 

Was this review helpful? Yes O No O CS> 

Tl'lank you for 'r!>Ur f ive-star review 

""" Reply 

March 27, 2017 

Thank your for your five· star rev1ewl We are delighted to learn that you en1oyed your stayw1th us 
Thanks also for your kind words about Jerry - you made his day! 

Please come back and see us agam soon You always are welcome here 

Warm Regards, 

The Sheraton New York limes Square Hotel, Social Media Manager 

'Wills this review helpful? Yer:: O No O CS> 

1 2 3 4 5 92 El 





- Buy Rent Sell Mortgages Agent finder Advice Home d esign More 

- CONTACT A GENT 

New Jd New Tor1o1 1002:.: Manhattan M1otown The St Regis 

L11TLE 
BRAZIL 

• 

.. 
Is this your home? 

Add a free video walkthrough to get 

three times molT" v 1ewC' 

The St. Regis 
2 E 55th St, New York, NY 10022 

& Fo r Sale 1 Off Market 

1 BEDROOM $225,000 

2 BEDROOM $299,000 

FACTS 

• Laundry: Shared 

AMENITIES 

• Elevato r: Yes 

• Structure Type: Other 

• Year Built: 1903 

• Unit Count: 24 

Doorman: Yes 

( Learn more J 

12th Frac tio nal Ownership Condominium. The Central Park Sui te a t The St Regis NY. 

With a fixed week 20 ( May 15th - 22nd), and 21 days of floating t ime a year, this 2 

bedroom 3 bath suite comes fully furnished w ith twice-a-day housekeeping service 

and the renowned 24- hour St Regis butler service. And the center ... 

Mo rev 

Ask a question 

Neighborhood 
*. Walk Score 0 99 (Walker's Paradise) 

NEIGHBORHOOD MAP 

v 

v 

Advertise Sign in or Join 0 

x o_ 
Sign In 

.1. Your Name 

\. Phone 

;:.; Email 

I am interested in 2 E 55th St# 901A, 

New York, NY 10022. 

Contact Agent 

I 1Nant financing information 

Similar Homes for Sale 

e FOR SALE 

$ 1,995,000 
1 bed. 2.0 baths, 1127 sqft 

7.21 5th AVe APT 31C. Ne ... 

e FOR SALE 

$4 ,500,000 
2 be d s. 2.0 baths. 1477 s .. . 

1'21 5th Ave APT 59A, Ne .. . 

e FOR SALE 

$2,000,000 
1 be d. 2.0 baths. 1052 sqft 

i.!1 5th Ave APT 31H, Ne .. . 

See listings near 2 E sstn St 



Nearby Schools 
SCHOOL RATING 

out o f 10 

G 
e 
out of 10 

Ps 59 Beekman Hill International 

Lyceum Kennedy French Americ an School 

Professional Perform ing Arts High 

More schools In New York 

GRADES DISTANCE 

K-5 0.7 mi 

PK-12 0.7 mi 

6-12 0.9 mi 

Data by GreatSchools.org 9 

Discla imer: School attendance zone boundaries are provided by a third party and 

subject to change. Check w ith the applicable school district prior to making a decision 

based on these boundaries. 

A bout the ratings: GreatSchools ratings are based on a comparison of test results for 

all schools in the state. It is designed to be a starting point to help parents make 

baseline comparisons, not the only factor in selecting the right school for your family. 

Learn more 

Contact Agent 

.I.. Your Name 

\.. Phone 

~ Email 

I am interested in 2 E 55th St# 901A, New York, NY 10022 

Contac t Agent 

I \o\'Bnt financing information 

Report this ad 

NEA RBY NEIGHBORHOODS NEA RBY ZIP CODES NEA RBY RENTAL BUILDINGS 

Apartments For Rent in Astoria Apartments For Rent in 10002 Marc 900 8th Avenue 

Apartments For Rent in Beechhurst Apartments For Rent in 10003 Trump International 

Apartments For Rent in Chelsea Apartments For Rent in 10009 The Ellington 

Apartments For Rent in Douglaston Apartments For Rent in 10011 Avalon Midtown West 

Apartments For Rent in East Harlem Apartments For Rent in 10016 The Bamford 

More More More 



This property was listed on Zillow on and has been priced for sale at . 

The 1 bedroom condo at 721 Sth Av e APT 31C in New York is comparable and priced for sale at $1.995.000. Another comparable condo. i.21 5th Ave APT 42C 

recently sold for $2,000.000 on 10/11/2016. Astor ia and Beechhurst are nearby neighborhoods. Nearby ZIP codes include 10023 and 10016 
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SPG Sign In Language v ~ STREGIS 0. Find & Book v Aboutv J..My Stays v 

h . k 455**** * T e St. Regis New Yor 9 / 

HOME PHOTOS ROOMS LOCATION SERVICES & AMENITIES DINING MEETINGS & EVENTS OFFERS REVIEWS 

The St Regis New York 

The Residences At The St. Regis New York 

An extension of your own h1ghty refined world in New York. Experience the impeccable serv1ce and 
incomparable hfesty1e as the original St Regis 1nv1tes you to savor the delights of living at this legendary hotel 
and owning a piece of privileged history These private residences are sold out 

The St Regis Residences offer a unique opportunity to expand your incomparable llfesty1e In the most idyllic 
havens. cosmopolitan c1t1es and along golden shores. the impeccable serv1ce and unmatched style of St Regis 
welcomes you home to homes that define new standards of the extraordinary living 

Rooms available from 

USO 594 1night v 

Fr i 111r 1 _11 1-- J -Jt ... 11r 111 _111 --

Related Links: 
Explore St Regis Residences 
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Home Find a Timeshare Resources Sell Your Timeshare About Us Blog Login 

SMTN.com 
~ 

1114 
Inc. 
5 0 ) 

•> T1me;hare 

• " Call Toll Free: 1-877-815-4227 
International: 1-603-516-0200 

vacanon getaway, you nave armea at me ngnt weosrre. sen MY 
Timeshare NOW has an extenswe selection of St. Regis 

Residence Club, New York resales and rentals priced at up 

to 60% off retail - with new inventory being added daily. 

If you can't find the dates or week you are looking for or simply 

have a question about this resort. let our knowledgeable St 

Regis Residence Club. New York Specialists help you. Their 

acMce is free, and there's no obligation to buy or rent 

Need to sell your St. Regis Residence Club. New York vacation 

property or rent out weeks that you can't use this year? Take 

aavantage of our affordable marketing and advertising 

services . Our staff is experienced in facilitating hassle-free sales 

and rental transactions - from start to finish - and we've helped 

thousands or owners to sell or rent out their timeshares. VI/try not 

be the next? 

If you'd prefer assistance in buying , renting or selling a St. Regis 

Residence Club, New York timeshare, simply fill out the form to 

the right, and our Specialists "111 be happy to help you. 

St. Regis Residence Club, New York New 
York, New York 

The St. Regis Residence Club, New York is a limited collection or 

22 extraordinary Residences within The St Regis Hotel , New 

York. It is the best of both worlds: first-c lass hotel amenities 

coupled with the convenience and comfort of a peerless city 

home. Each Residence, located on the eighth and ninth floors of 

The St. Regis Hotel, New York, nave been designed by the 

renowned firm of Sills Huniford . The suites will exceed your 

imagination with thoughtful touches and the most intricate of 

details 

Each private residence features: Spacious bedrooms with ftoor

to-ceiling silk-draped beds, Luxurious marble bathrooms "1th 

spacious bathtub and separate shower, State-of-the-art 

entertainment and communication technology, Flawless silk wall 

coverings, draperies and upholstery, and tine furnishings, Oeepty 

carved crown molding and wainscoting, and crystal chandeliers 

and Ten-foot ceilings 

St. Regis Residence Club, New York
Onsite Amenities 

24-nour room service, Daily housekeeping service, Remede Spa, 

Exquisite dining, and Fitness facilities 

St. Regis Residence Club, New York 
Nearby Amenities 

Live EntertainmenUNightlife, Medical Facilities, Restaurants, 

Shopping Area, Theaters, Snack Bar, John F. Kennedy 

International Airport ( 12 miles) 

Related links 

StarNOOd Timeshare 
New York City Timeshare 

New York Timeshare 
United States Timeshare 

Selling or renting mytitneshare 

Buying a timeshare 

Get Started Now! 

Priuacy Guarantee: We will never sel your 

person81 inform81.ion 8S st:m:ed in our Prive.cy Policy, 
tlOd you agree thm: we mtty send you ernt1W 

communication regarding the services described on 

this website pursuant to the Terms of Use. 
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Featured St. Regis 
Residence Club, New York 
Timeshare Properties 

st. Regis Residence Club, New York 
N•wYOf"k. Ntw'lbrk , Unit~ Shits 

$590,000.00 (Sale) 

Week(s): 35 

2 Bedrooms 

Upscale Residence Resort! Yearly Usage In 

Labor Day \l\4c 35- Ny Fashion \l\4c 8 The 2nd Wk 
01 Us Open! 

See Ful Detl!lils About This Property 

st. Regis Residence Club, New York 
Htw YOf"k. Nu• 'lbrk , United Shits 

$230,000.00 (Sale) 

Week(s): 39, 

Floating, Floating, 

Floating 
studio 

Annual Gold Holiday Season During V\leek 39 8 4 
Flol!lling VVeeks! Make New York Your Exciting 
Getaw8yi 

See Ful Dett'lilS About This Property 

St. Regis Residence Club, New York 
""'w YOf"k. Ntw 'lbrk , Uniltd St~ts 

$379,995.00 (Sale) 

Week(s): 23 

2 Bedroom lockotrt 

Deeded 1st Week In Jtl'le Every Yr \l\lee!( 23! Pk.is 

3 Fleming Weeks t-.4th No Restrictions! Buyer 

May Receive A Title Fee Credit, Inquire For 

DetMs! 

See Ful Dettlils About This Property 

st. Regis Residence Club, New York 
N1w Yofk, Ntw 'lbrk. Unittd Shits 

$445,000.00 (Sale ) 

Week(s): 19 

1 Bedroom 

Annu81 \II/eek 19, Wiich Is Deeded Christmas 

\llleell:t S81e hcludes 3 Flollting Y\Ceeks! Buyer ~Y 

Receive A Title f ee Cred~ , Inquire For Details! 

See Ful Dettlils About This Property 



Connect With Us 

f <p W g+ in 
Contact Us 
Tollfree: 877 -815-4227 
lnternatoonal (603) 516-0200 
Email Us 

About Us 
Company 
Media Center 
Careers 

New Hampshire Location 
100 Domain Drive 
Suite 105 
Exeter, NH 03833 

Florida Location 
8545 Commodity Circle 
Orlando, FL 32819 

© 2003..2017 SellMyTimeShareNOW, LLC I Privacy Poll ey I Terms ) f Use I 31te Map ~ 

••> ~CRDA TrmEshare Inc.SXX> 



J;R. ST REGIS 
The St. Regis New York ***** 4.5 c1oreviews) 

Two East 55th Street, at Fifth Avenue, New York, NY. 10022, United States • Weather: Sunny, 50 "F Local Time: 3:54pm 

Phone: (212) 753-4500 • Hotel Reservations: 888-627-7103 

English 

U\. ER\ JEW LOCALE PHOTO':i. ~X \.ID Et ~':lo ROOM<:> ':i.UITE'::> LUblNE f\!EETING':i. WEDD!NG':i. UFFER':i. 

RESERVEYOURSTAY ---~ 

One of the Premier AAA Five Diamond Hotels in NYC 
Individual Character. Mythic Address. 

The St. Regis New York is a proud recipient of the AAA Five Diamond Award, joining a privileged group of hotels from around the globe holding this prestigious distinction. 

Overlooking the world famous Fifth Avenue and located in the heart of midtown Manhattan, The St. Regis New York, a AAA Five Diamond Hotel, is at the foremost 
address. Fine dining, world -class shopping, and the tranquility of Central Park are just steps from our door. 

EXPERIENCE AAA MEMBER EXCLUSIVES 
20% Off Suites & Complimentary Valet Parking 

We extend a gracious invitation to AA.A Auto Club Members to enjoy exclusive 

savings and benefits including: 

Save 15%: Standard, Deluxe, Grand Luxe Guest Rooms and Deluxe Suites 

• Save 20% : Madison 1 St. Regis, Fifth Avenue, and Grand Suites 

Complimentary valet p a rking (in and out) while in residence 

Reserve our AA.A exclusive online, by phone at (866) 716-8116, or through your 

preferred travel professional. AAA IDs will be required at check in. Offer is subject 
to availability and black out dates apply. 

Reserve Your Stay at Our AAA Five Diamond Hotel in NYC: 
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CITYREALTY SUY RE NT SELL NEW DEVELOPMENTS MARKET INSIGHT NEIGHBORHOODS .!.. SIGN UP 

Gt yRealty > New York City> Beekman/Sutton Place > Sutton Court. 41 7 East 57th St reet 

Sutton Court, 41 7 East 57th Street 
Between Fir>tAvenue&Sutton Place I Q Beekman/Sutton Place -

lDJ Rental Built in 1974 107 Apartments 34 Floors 

SUTTON COURT OVERVIEW 

APTS FOR RENT (2) FURNISHED APARTMENTS 

SIZE STARTING FROM # AVAIL 

STUDIOS $4,300 

1 BED $4,300 

Last updated Feb 18, 2017 

Contact 
MARQUIS APARTMENTS 

Sutton Court Hotel 
Residences 
417 East 57th Street 
New YorK, NY 10022 

Cl (877) 531-3707 

a Email Marquis Apartments 

Fi!M.!iif.iih"d 

GO TO BUIL DIHG WEBSITE ~ 

This 34-story apartment building at 417 East 57th Street between First Al'enue and Sutton Place was erected in 1974 by 

Chnstopher Boomis and acquired by the Lefrak Organization in 1979. It is known as Sutton Court and has 107 rental 

apartment s as furnished hotel residences for a minimum of30 days. 

It is also known as 410 East 50th Street. 

It was designed by Max Wechsler and Associates. 

SUTTON COURT, 417 EAST 57TH STREET PHOTO GALLERY 

FEATURES & AMENITIES 

Attended Lobby 

Concierge 

Fr Doorman 
Hi RisP. 

LOCAL SCHOOLS 

PUBLIC 

East Side Elementary School, PS 267 
Grades: PK-4 

P~ 1A:I RnhP.rt I ~P.VP.n~nn 

PRIVATE 

CJ CONTAC T US SEARCH HEIGHSORHOOD I ADDRESS 

The one key 
you need to rent in 
New York 

No fee studio to 
3 bedrooms evaiiable 
Contact us for availabi~ty 

WeslVllago 
Upper West SK:le 
Upper East Side 
Midtown West 
Midtown East 
Chelsea 

visit us at 
brodsky<>rg.com 

STUNNING RENTAL APARTMENTS WITH 
00.000 SQ FT OF UNRIVALED AMENITIES 



Post War 

Central AC 

Washer /Dryer in building 

Elevator 

Event Room 

Loilllge 

Fitness Center 

Courtyard 

We'll introduce you to the city's 
most trusted real estate pros. 
TALK TO OUR PROS ~ 

Grades: K-5 

vanguard High School 
Grades: 9-12 

+ \i'IEW MORE SCHOOLS 

Data courtesy of GreatSchools. oro -

NEARBY SUBWAY STATIONS 

• N Q R ••• • 

HOW CINREALTY CAN HELP YOU 

View the most up-to-date 
apartment listings 
START YOUR SEARCH ~ 

NOW LEASING 

Studio:J from $2.650 11 BR horn 13.200 
I BRs with Home Ol'f'ice from 13.7'00 

2 BRs from $4,400 

YOU MIGHT ALSO LIKE SCHEDULE AN APPOINTMENT 

0 Just sign up for a free account & 
experience all this and more! 
SIGN UP NOW ~ 

x 



l +I (877) >31-3707 

E 
fonoH CouRT 
Holt! Ruld t ll CU 

ROOMS ADULT~ CHILDREN 

0313112017 El 0412912017 El v v 0 v 

Experience Our Extended Stay NYC 
Hotel 
Vvelcome Home to Sutton Court Hotel 
Residenc .. 

The bu.tie of Midtown meet• the •ophi>tication of the Upper Eo>t Side at 

Sutton Court Hotel Re>idence>, o luxury extended >toy hotel in NYC. 
Home to a collection of fu rnished apartments, Sutton C ourt reciuires a 

30-day minimum stay, ideal for corporate travelers conducting business in 

the city or leisure travelers sampling what New York living is all about. 

The Comfo rts of Home 

Combining the comfort of home living with the charm of an independent 

RESERVATIONS SPECIALS LOCATION TAKE A TOUR CONTACT 

MENU 

RESERVE NOW 

REMINDli.IE TOBOQCLAJER 

UPCOMING EVENTS 

0313012017 

ORCHID SHOW AT 
THE NEW YORK 

BOTANICAL 
GARDEN 

~ 7 

Elaborate and kaleido>copic 
di>ploy• throughou t the 
ga llerie• of the Enid A. 

Haupt Corn.ervatory explode 

with orchids 



Map Satellite 

boutiGue hotel, our extended stay NYC ho tel offers temporary residences 

that are approximately three times larger than a typical city hotel room. 

Outfitted with luxury furnishings, our extended stay hotel boasts 

convenient amenities, which include a fitness center, complimentary Wi-Fi 1 

coble TV with HBO, renovo ted bothroomo with upgroded both omenitieo 
from Gilchrist & Soames and more. 

Midtown and Beyond 

Perfect for corporate travel, Sutton Court is within walking distanc e o f the Midtown business district and the United 

Nations and a short train ride from the heart of the Financia l District. Also wi th in easy reach, the city teems with fam ous 

d elis and fine dining hotspots, soo thing spas and renowned attractions li ke Central Park and St. Patrick's Cathedral. 

Contact Us For More Information 

\Miether you are in need o f corporate relocation servi ces, tem porary housing or a home-away-from-home for an 

extended stay vaca t ion, Sutto n C ourt Hotel Residences is the perfect destinati on for 30+ n ight stays. Contact us for 

more mformat1on about our room types and exclusive rates. 
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Sutton Court Hotel 
417 EAST S7TH STREET,NEWYORK,NY 10022 
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Stay Connected 
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Want the lowest hotel prices? You're in the right place. We check 200+ sites for you. @'.@ 

@'.@ tripadvisor Sutton Court Hotel Residences, New York City ~' Review • JOIN LOG IN $ • !!II 

- - - -

Near: New York City, New York Q. Search 

United States > Newibrk (NY) > New York City > New York City Hotels 

Sutton Court Hotel Residences 
~ 58 reviews #372 of 467 Hotels in New York City 

Show Prices 

\,, +1 844-329-3022 0 Hotel website D Hotel virtual tour q 417 E 57th St, New York City, NY 10022-3018 

• Special Price 20% otrroom rate 

Enter dates for lowest 
prices 

powered by €iS> Price F1nder 

[ [;J Check In I [ [;J Check Out 

1 room 2 adults .... 

Check Availability 

We check 200+ sites to find the 

latest and lowest prices. 

Mid-range Midto'WTI Pets Allowed 

Ove rview Rooms & Rates Reviews (58) Photos (203) Location 

58 Reviews from our TripAdvisor Community 

Read reviews that mention : !=I arctre 

+·j!ii#iji§Ji sutton place fu ll kitchen well equipped kitchen extended stay 

laundry room one bedroom suite longer stay front desk staf whole foods 

place to stay big city around the corner street noise bloomingdales units 

apartment disconnect gym amenities 

Traveler rating Traveler type Time ofyear Language 

U Excellent - 29 Families (14) 

0 Couples (9) 

0 SOI0(3) 

(] Mar-May(10) 

0 Jun-Aug (1 O) 

0 Sep-NovC9J 

U Dec-Feb(11) 

All languages 

0 Verygood • 

0 Alt'erage 

U Poor 

Terrib le 

Showing 40: English reviews 

Teachm ar1< 

Level 0 Contributor 

~3reviews 

U 9usiness(12) 

Li Friends (2) 

(.!) English (40) 

French(S) 

German(S) 

More 

Start your review of Sutton Court Hotel Residences 

+&if.'MM 

"Absolutely wonderful!" 
@X.!X.!)@@ Reviewed yesterday O via m obi le 

We can't say enough good things about the Sutton Court Hotel 
Residences! We needed a convenient apartment to New York 
Presbyterian Hospital while my husband recovered from transplant 

Amenities 

Clear all 

Q&A (2) More "' 5..., 

1 f¥¥Ml!ii11iM¥1 

Explore similar hotels 

See au New'rtl rk City hotels 

Browse nearby 



~1 helpfulvole 

Susan H 
Richmond, 'vi"giniei 

Level f) Contributor 

fit Sreviews 

btbackus 
New 'ib'k City, New York 

@1review 

~2helpfulvotes 

mrana321 
Si"lg&pofe, Si"lgeipore 

Level f) Contributor 

til 6reviews 

@ 4 hotel reviews 

~1helpfulvole 

Carolinaw c 
@1review 

.:IUl \:ICl"J. ••C .:ltJ Cl tl .L ll lU l llll.:I l llCIC . 1 l lC Ct!lllC CAtJCllClll.C CAl.CCUCU 

our expectations! ' Thank you to Lacey, Danny, and the staff for all you 
did! We hope to return soon ! 

Helpful? •• Thank Teachmark 

"Ideal location for extended family visit!" 
®@X!)@@ Reviewed 1 week ago 

¥" Report 

Our son-in-law has already written about our experience while staying 
at Sutton Coult. We agree "1th everything he observed! The prospect 
of finding an extended stay location that was convenient, comfortable 
and reasonable seemed daunting until we found Sutton Court. We liked 
the idea of location that had some amenties such as front desk 
reception for questions etc, laundry facilities .. 

More ... 

Helpful? •• Thank Susan H 

"The best extended stay hotel in town" 
®@X!)@@ Reviewed 1 week ago 

¥" Report 

Sutton Court exceeded all expectations . I live in New York, but needed 
a place for both my parents and in-laws to stay as my wife and I were 
expecting the birth of our daughter. I was able to book the room on 
behalf of our guests and the Sutton Court starr. specifically Barbara 
Williams, were incredibly helpful. Each set of... 

More ... 

Helpful? •• 2 Thank htbackus 

"Great location! Very spacious and comfortable. 
Friendly and helpful staff" 
~ Reviewed January 27, 2017 

¥" Report 

We were staying in the 2 Bedroom Duplex apartment. For a NYC 
apaltment it was very spacious - about 1600 sit. We were there for 2 
months! came fully equipped Close to everything. The staff was 
fabulous ! Everything was great. Only negative I think was that the 
apartment faces 57th street and the Master Bedroom can get a bit 
noisy. .. 

More ... 

Helpful? •• Thank mranaJ21 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

¥" Report 

Thank you for your review, time and recent stay at Sutton Court Hotel 
Residences! we look forward to welcoming you back to our luxurious 

two bedroom duplex townhouses in the near future. All the best, Katiria 

Astorga 

More ... 

"Perfect set up for extended stay in the sutton place 
area." 
®@X!)@@ Reviewed July 5, 2016 

First choice in the area. Sizable rooms with comfortable design. 
\Nondertul staff. If you need to renovate this 1s a must in midtown east 
Lovely guests and staff. Great location and clean. Staff was constantly 
cleaning and upgrading the omen areas and units . very well managed. 
Immediately responsive. 

Helpful? •• Thank Carolina W. c 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

¥" Report 

Dear Carolina, Many thanks for your lovely feedback! It is wonderful to 
know you enjoyed your stay with us at Sutton Coult. We look forward to 

nuu:: 1;,. l'tCH J 1 l"\c: ;o.1au1a111;o. llJ ,<tOtlJ 1 111 11 1y ;,. 1u uu 

(3,707) 

1' ... 
~ 

"' SUTTON PLACE 

~TOWN EAST 
M&p datei C2017 Google 

Sponsored bnks • 



KimR 
Ottawa, Canada 

Level e Contributor 

~ 12reviews 

@ 10 hotel reviews 

~ 16 helpful votes 

kobrigama 
CeS-o, Egy~ 

Level 0 Contributor 

~ Sreviews 

@n)4hotelreviews 

~2helpfulvotes 

Naveen s 
tt)"derab&d, India 

@2reviews 

~1helpfulvote 

we1com1ng you ana your ram1ry oacK 1n near ruture! Alt me oest, Katina 

Astorga 

"Amazing location, rooms &service!" 
@@.X!X!.X.!) Reviewed July 2, 2016 O Via mobile 

Dear Sutton Court Staff, I enjoyed my stay very much (6 weeks). Great 
location, in midtown on the east side. The rooms have everything you 
need, WiFi, even includes calling to Canada and the US. I had an 
amazing view at sunset. If any suggestions, the kitchen could use some 
extra pieces if you plan on cooking (eg scissors and. 

More T 

Helpful? •• Thank Kim R 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

'9 Report 

Dear Kim, Amazing how fast six weeks goes by Thank you for taking 
the time to provide feedback about your recent stay at Sutton Court as 
well as acknowledging our staff members : ) I will certainly pass on your 
suggestions regarding scissors and sharper knives in the kitchen. 

Looking forward to welcoming you again In the near future I! Best.. 

More T 

"Convenient and helpful staff' 
~ Reviewed June 25, 2016 

we were satisfied with our stay. The staff was most helpful and friendly. 
We were happy with the space although we were on lower floors and 
the street noise was bothersome but that might be a big city problem 

More T 

Helpful? •• Tllank kobrigama 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

'9 Report 

Dear Kobrigama, Thank you for taking the time to post your review 
about your recent stay at Sutton Court! We look forward to welcoming 

you back in the near future . Feel free to request an apartment on tne 
inside or the building or as high as possible • it may help with the city 

noise. We'll do our best to .. 

More T 

"Great stay and cordial staff' 
@@.X!X!.X.!) Reviewed June 20, 2016 

Location Good I stayed at the Sutton court hotel for a month in Apnl -
May 2016. The place is conveniently located in the upper east side and 
is close to the Lexington avenue with a few decent eateries nearby 
Staff . Excellent I got my accommodation through a Sales Manager, 
Mrs . Zeneida Cruz who was extremely helpful and .. 

More T 

Helpful? •• Thank Naveen S 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

'9 Report 

TnanK you for a wonderful review of your recent stay witn us Nave en! I I 
really appreciate your time to post your feedback and to acknowiedge 
our nard working team members. 'Ne look forward to your return stay at 
Sutton Courti Best regards, Katiria Astorga 

More T 

"Classy Comfortable Convenient Cordial Chic" 
@@.X!X!.X.!) Reviewed May 20, 2016 



purplemartinhh 

Level 0 Contributor 

~ 22 reviews 

@fi)4hotelreviews 

~ 12 helpful votes 

angela 11 
0tteiw 1:1, Canadei 

@2reviews 

~2helpful\!Oles 

In April 2016 my wife nad cancer surgery at Memorial Sloan Kettering 
Hospital. We live in Hilton Head, SC so this required us to be in NYC for 
one month. We had no idea how to arrange this. Hotels were out of the 
question -- too expensrve, especially grven tnat you would nave to eat 
out most of the time .. 

More ... 

Helpful? •• Thank purplemartinhh 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

~ Report 

Thank you for your lovety review! We are very happy we were one 
thing you did not have to worry about during an already difficult 

situation Wonderful to know the apartment offered a great place to 
rest, cook and heal. Appreciate your time and staff mentions - We 

promise to keep up the great work! Looking forward to welcoming 

back .. 

More ... 

"Great stay again at Sutton Court!" 
<!X!X!X!X!) Reviewed April 19, 2016 

I've stayed at Sutton Court twice for one month each time Both times 
the apartment was clean and the people were friendly. The location Is 
excellent for those working at the UN, plus only a short walk to Central 
Park. Loved it! 

More ... 

Helpful? •• Thank angela v 

SuttonCourtHotel, Assistant General Manager at Sutton Court Hotel 

Residences, responded to this review 

't- Report 

Dear Angela, Thank you so much for taking the time to write a review 
about your recent stay at Sutton Court Your feedback Is extremely 
valuable We enjoyed welcoming you back and very pleased to hear 
your time with us was great! Certainly we look forward to navng tne 
opportunity to serve you again in the near future. All the .. 

More ... 

• 
Thousands of travelers are looking for advice right now 

Collect your reviewer badge! You are just 
three reviews away. 

What can you recommend? 
® 

Questions? Get answers from hotel staff and past guests. Efafi!i!@l·i.E 

203 photos of this hotel 

Traveler photos See what travelers like you saw 



All Traveler Photos (46) View from Room (5) Room/Suite (21) 

Dining (1) Other (15) 

TnpAdvisor Photos Professional photos exclusively commissioned by TripAdvsor 

All TripAdvisor Photos (142) Amenities (14) One-Bedroom Apartme 

(45) 

Management photos Courtesy of the property manager 

All Management Photos 

(15) 

v -' .. 
rl!f_ 

- _, , . 

Other (1) 

Hotel & Grounds (5) Room/Suite (1) 

Hotels you might also like.,, 

Travelers also viewed these New York City hotels 

Oakwood at the Blake 
#399 of 467 1n New York City 

~2reviews 

ShowPriCH 

Gardens NYC-an Affinia hotel 
#65 of 467 1n New York City 

®!'(!)®© 1 , 761 reviews 

Show Prices 

Hotel & Grounds (3) Bathroom (1) 

Studio Suite (50) The Hotel (33) 

·G- -~ 
-··~ ~ .. 4 .. ~l - ~ 

- ~.,, , 
Family/Play Arnas (1) View from Room (1) 

[._GJ_. _ c_h_ec_k_ln ___ __,[ [ GJ Check o ut 

The Bentley Hotel 
#250 of 467 1n New York City 

~ 3,338 reviews 

ShowPriCH 



Hilton Garden Inn New York/Man. 
#145 of 467 1n New York City 

~1.123reviews 

Show Prices 

Staying in Midtown 

Midtown 
This is the iconic New York that so many 

visitors imagine before they visit· 

spectacular skyscrapers like the Chrysler 

Building and Empire State Building, iconic 

public buildings like Grand Central Terminal 

and the New York Public Library, and the 

non-stop hustle and bustle of the city 

streets. Fifth ~enue 1s a shopper's 

paradise where you can find every kind of 

store imaginable, wit h fashion brands 

ranging from the a1fordable to the ultra-

~ 

Explore this neighborhood 

Amenities 

v Free W1fi, Mid range Breakfast 1 Show More ... 

The Lombardy Hotel 
#263 of 467 1n New York City 

~423reviews 

Show Prices 

Top-rated Attractions Nearby 

Roosevelt Island ... ~ 
2,582 Reviews 

Queensboro Brid ... ~ 
199 Reviews 

Mount Vernon Ho ... ~ 
36 Reviews 

Browse all attractions 

Highlights Free High Speed Internet ( WiFI ) 

Fitness Center with Gym/ 'Norkout Room 

About the IHOperty Pets Allowed (Dog I Pet Friendly) Non-Smokmg Hotel 

Things to do Fitness Center with Gym I Workout Room 

Room types Suites Kitchenette Non.Smoking Rooms Family Rooms 

In your room Air Conditioning Microwave Refrigerator in room 

Internet Free Internet Free High Speed Internet ( W iFi) Public W ifi Paid W ifi 

Services Multilingual Staff Concierge Se1f-Ser.-e Laundry 

Official Description (provided by the hotel) 

Luxury apartments with one and two bedrooms, elegantly furnished and thoughtfully planned for every c lient 

Fitzpatrick Manhattan Hotel 
#41 of 467 1n New York City 

~1,150reviews 

Show Prices 

Ill 

m Roosevelt Island mJ 

Top-rated Restaurants Nearby 

Rosa Mexicano· ... ~ 
516 Reviews 

Neary's Pub ~ 
69 Reviews 

Bistro Vendome ~ 
71 Reviews 

Browse all restaurants 

Questions? Get answers from hotel 
stahnd past guests. ·mrrmm·· 



wishes. :24-hour doorman and concierge. tlegant, beaut1tully-appomted lobby, landscaped courtyard, bath 

amenity kit by Gilchrist & Soames, maid and laundry services*, State-of-the-art fitness room, Free local and 

long distance calling included (US, Canada, and Puerto Rico only), free in-room broadband internet included, 66 

free HD channels included, Free gas and electnc included.* Addit ional fees apply. The suites leave nothing 
forgotten: Stone counter tops and stainless steel appliances in kitchen, fu ll set of dinnerware, glassware, 

flatware, cookware, and kitchen utensils, queen pull-out sofa bed. Bedroom linens include 300-thread count 

cotton sheets. Bathrooms w ith plush towels , hair dryer, vanity mirror, Wafle kimono robe, laundry hamper, iron 
and ironing board, 42M LG HDTV, Stunning views of the East River and Midtown Manhattan (View Suites). 

Located in a residentia l neighb more • 

Additional Information about Sutton Court Hotel Residences 

Address: 417 E 57th St, New'rtlrk City, NY 10022-3018 

Location: United States> New'rtlrk >New York City> Midtown, Manhattan, Murray Hill 

Price Range: $189 · $289 (Based on .Awerage Rates for a Standard Room) 

Hotel Class: 3.5 star- Sutton Court Hotel Residences 3.5""' 

Number of rooms: 1 07 

Reservation Options· 
TripAdvisor is proud to partner with Booking.com, Hotels.com, Agoda and Priceline so you can book your Sutton 
Court Hotel Residences reservations with confidence. We help millions of travelers each month to find the perfect 
hotel for both vacation and business trips, always with the best discounts and special ofers. 

Hotel Style: 
#206 Business Hotel in New 'rtlrk Ci~ 

Is This Your TripAdvisor Listing? 

Own or manage this property? Claim your listing for free to respond to reviews, update your profile and much 

more ,. ••.. 
Questions & Answers 

Here's what travelers have asked, with 
answers from Sutton Court Hotel 
Residences staff and other travelers. 

2 questions -
traveller157 
&sel, Swizerltmd 

Gut en Abend lieber Karl-Ferdinand 

Im kommenden Jahr wollen auch wir Jhrem Bei!;piel 
folgen (naia haltnur4 od. 5 Wochenhmd einen 
besonderen An/ass dazu nutzen uns einmal als 
"ri.chtige" NewYorker zu fiihlen. Dabei sind auch wir auf 
das Sutton Court Hotel au(merksam geworden 

Gerne wiirden wir Ihnen zwei drei Fragen stel/en die da 
wiiren: 

Wir bevorzu.gen ei.gentlich Holz- od Laminatbiiden 
W enn ich die Bilder richtig deute hat es im Sutton Court 
eher Tcppiche Waren die sauber da bei schlechtem 
Wetter und im Winter mit nassen Schuh.en 
norrnalenveise arge Schmutzflecken entstehen und das 
sich (z.B. Silber:,fischchenJ gerne in Twpichmaschen 
breitmachen. 

Wiss en Sie ob man nur "monatsweise" buchen kann (4 
8 12 Wo) oder eben auchz.B. 5od. 6 Wo? 

Das Sutton Court wirbt mit herrlicher Aussicht aufStadt 
oder River. Sind die Zimmer a/le ho ch gelegen od. gibt es 
auch tiefere Etagen, bei denen die Sicht durch 
umliegende Gebiiude stark eingeschriinkt ist? 

Und schliesslich - wie warm die Betten. Die fer New 
York typischen BedBugs hiitten Sieja bestimmt 
erwiihnt,falls v orhanden. Wie war die Qualitiit der 
Matratzen und allgeimein der Schlajkomfort? 

Lieber Karl-Ferdinand - viele Fragen, ich weiss. Doch 
wenn man schon Gliick hat, dass einem ein Tripadvisor
Kol/ege aus eigener Erfahrung berichten kann - fer doch 
mehrere Wochen - dann ist dies natiirlich ein Gliicksfall. 



Cecil ia M 
tu~ngham 

See all questions (2) 

Wiirde mich iiber ein paar Infos sehr freuen und 
wiinsche Ihnen einen schiinen Abend und weiter schiines 
Reisen. Mit lieben Griissen - Traveller 157 

O'ler a year ago ~ I Google Translation I 

-I SuttonCourtHatel New York - Midtown East Property representatiue 

'Vlelen Dank fuer die Anfrage fuer lhre Reise naechstes Jahr. Wir 
haben Teppichboeden . Weil wir au ch Laeufer in the Hotel Halle 
haben and the Korridore und AufZuege haben auch Teppich. da 
ist wenig Moeglichkeit dass noch viel Schmutz in die Wohnung 
kommt. wennn Sie eine Reservierung haben verspreche ich 
Ihnen dass wir den Tepplch in der Wohnung am Tage vorher 
saubermachen. Keine Silberfische hi er 

Votes 

Die vermietung muss wenlgstens einen Monat oder genau 30 
Tage sein aber kann auch laenger sein, nur das Minimum ist 30 
Tage 

Die Ausslcht hat natuerttch mlt der Etage zu tun. Wenn die 
'M:lhnung hoe her ist als der 26 . Stock kann man den Fluss 
sehen und die Gebaeude der Stadt Mitte 

Die Wohnungen tangen am zweiten Stock an und gehen bis zur 
33. Etage. Der Preis fuer die Wohnungen auf den hoeheren 
Etagen 1st natuerlich hoeher als auf den niedrigen. 

Ausserdem habe wir richtige Kuechen mit Herd und 
Kuehlschrank, Spuelmaschiene and 

W1r haben keine Bedbugs hier.ln Amerika sind die Betten 
allgemein hoeher als in Europa und die Mattratzen sind 
wunderbar. Aber das koennen Sie nur entscheiden wenn Sie 
darin geschlafen haben. 

Bitte senden Sle ihre zusaetzliche Fragen and mich direct. 

lch hotre dass Sie mit meinen Antworten zufrieden s1nd und Im 
Neuen Jahr eine Reservierung machen. Die Preise fuer 2016 
sind noch nicht disponible . 

Viele Gruesse 

Dieter Seelig 

over a year ago .. 

ho la somos 5 de familia queremos ir en octubre 2015. 
buscamos departamentos. 

que nos pueden recomendar? son confiables? prec:io 
aprox?grac:ias 

o..,.e r a year ago .. I Google Translation I 

-I SuttonCourtHotel New York - Micllown East 

Estimada Cecilia, 

Property representatiue 

Gracias por SU preguntas_ Una famllla de Cinco seria mas 
c6modo en nuestras suites con conexiOn de dos dormitorios. El 
mes de octubre es una epoca muy ocupada para nosotros y 
actualmente hay disponibitidad limitada. Suites de dos 
dormitories con conexiOn empiezan desde $14,000.00 par mes 
mas las impuestos aplicables. 30 noches es la minima estadia 
requerida . Par favor contacto nos directamente para comprobar 
la disponibilldad de fechas especificas 

Muchas gracias, Sutton Court Hotel Residences 

over a year ago l"' 

9 

Votes 

9 

Questions? Get answers from Sutton Court Hotel Residences staff and past 
guests. 

H1, Miat would you like to know about this accommodation? 



"'· Get notified about new answers to your questions. Posting guidelines .. 
Typical questions asked 

Can tickets for local attractions be purchased at the front desk? 

Do you have to pay extra for a m ini-fridge? 

At what time does the pool open each day? 

See which rooms travelers prefer 
• " Studio unit facing north had a nice view and was quier 

~ 498SusanH, 1 week ago Read review 

"Our room facing north had a wonderful view of the Queensboro Bridge and Roosevelt Island 
Tramway." 

~ btbackus, 1 week ago Read review 

"Higher renovated floors with a view" 

~ carolinawc, Jul 5, 2016 Read review 

"High floor. south-facing wlll provide excellent vrews of the East River and Manhattan." 
~ maireconghaile2016, Nov 11 , 2015 Read review 

"City views are wonderful , the elevators are fast and quier 
~ seniortraveler5, Jun 22, 2015 Read review 

Show next 5 room tips 5 or a 

Questions? Get answers from hotel staff and past guests. E.ii'.!il£Ul.!.E 

You recently viewed ... 

Hotels you've viewed Travelers who viewed these hotels also viewed ... 

Rancho Valencia 
Rancho Sant.. Fe, CA 

~ 
277 Reviews 

MGM Grand Hotel and Casino 
las Vegas. NV 

~ 
17,347 Reviews 

Cassa Hotel 45th Street New York 
New Yolk City, NY 

~ 
1,962 Reviews 

The Inn at Rancho ... 
Rancho Santa Ft. CA 

~ 
332 Reviews 

~tripadvisor knowbettec t;: book better ® go better 

AbolA Us I Sile Map I Help Center Q 

'312017 TripAdvisor LLC A ll rights rtstrvtd. TripAdvisor Tt rms of Ust and Priv acy Po licy. 
Somt photos providtd byVFM ltonardo. 

Signature at MGM 
LasVtgas, NV 

~ 
12,270 Reviews 

" TripAdvisor LLC is not a booking agent and dots not cha1ge anyservict fets to users of our sil t ... (mo rt) 
TripAdvisor LLC is not responsible for content on extema! web sites. Taxes, fees not included for deals content. 

Cassa Hotel Time 
Ntw Yolk City, NY 

~ 
1,031 Reviews 

Pantai Inn 
La J olla, San Ditgo 

~ 
800 Reviews 
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RES IDE NCES 

Home History Neighborhood Lifestyle Residences For Sale 

For Rent 

Unit: 1005 

Price: $40,000 

Size: 2 Bedrooms I 2.5 Bathrooms 

Unit: 1619 

Price: $33,000 

Size: 2 Bedrooms I 2.5 Bathrooms 

Unit: 31011311 a 

Price: $19,500 

Size: 2 Bedrooms I 2 Bathrooms 

Unit: 515/ 18 

Price: $17 ,250 

Size: 2 Bedrooms I 2 Bathrooms 

View: Central Park 

1 2 3 I Next:.-

Unit: 3205 

Price: $36,000 

Size: 2 Bedrooms I 2.5 Bathrooms 

View: Central Park 

Unit: 3801 

Price: $24,725 

Size: 1 Bedroom I 1 Bathroom 

View: Central Park 

Unit: 1820 

Price: $18, 700 

Size: 3 Bedrooms I 3 Bathrooms 

View: Central Park 

Unit: 3910 

Price: $17 ,250 

Size: 1 Bedroom I 1 Bathroom 

View: Central Park 

Guides Contact Us 

Order results by: Price I Size I View 

Unit: 3401 

Price: $34,500 

Size: 2 Bedrooms I 2.5 Bathrooms 

View: Central Park 

Unit: 809 

Price: $23,000 

Size: 2 Bedrooms I 2. 5 Bathrooms 

Unit: 1826 

Price: $18,400 

Size: 1 Bedroom I 1.5 Bathrooms 

View: Manhattan skyline 

Unit: 2916 

Price: $14,950 

Size: 1 Bedroom I 2 Bathrooms 

Found 25 lis tings 



.................................. &""' 

• Unit#: 1005 2 Beds, 2.5 Baths $40,000 Unit#: 3205 2 Beds, 2.5 Baths $36,000 

Midtown 'INest Approx. 1,455 SqFt Midtown ~st Approx. 1,485 SqFt 

Unit#: 3401 2 Beds, 2 .5 Baths $34,500 Unit#: 1619 2 Beds, 2.5 Baths $33,000 

Midtown \Nes t Approx. 1,585 SqFt Midtown VWst Approx. 1,400 SqFt 

Unit#: 3801 1 Bed, 1 Bath $24,725 Unit#: 809 2 Beds, 2.5 Baths $23,000 

Midtown west Approx. 750 Sq Ft Midtown~st Approx. 1, 384 SqFt 

Unit#: 3101/3118 2 Beds, 2 Baths $19,500 
..... 

Unit#: 1820 3 Beds, 3 Baths $18,700 ' 
Midtown '&Nest Approx. 1,300 SqFt Midtown \l\l:!st Approx. 1,455 SqFt 

I 
Unit#: 1826 1 Bed, 1. 5 Baths $18,400 Unit#: 515118 2 Beds, 2 Baths $17,250 

I' 
T'' Midtown VIiest Approx. 1,026 SqFt Midtown V\t3st Approx. 1, 550 SqFt 

Unit#: 3910 1 Bed, 1 Bath $17,250 Unit#; 2916 1 Bed, 2 Baths $14,950 

Midtown West Approx. 850 SqFt Midtown ~st Approx. 826 SqFt 



~ 
BOUSE 

RESIDENCES 

Essex House Residences 
Luxury Living In A Historic Hotel Of America 

An iconic iVianhattan landmark and timeless Art-Deco classic, The Essex House, a JW Marriott Hotel, has 
been called home by captains of industry as well as entertainment legends, since its opening in 1931 , 

Brilliantly positioned on world-renowned 59th Street and with Central Park immediately across, the Essex 

House is a true New York Ci ty legend. 

Converted to a luxury res idential hotel by Marriott Corporation in 1974, the hotel is currently comprised 

of 185 residences ranging in size from studios to three bedroom homes, many with incomparable views 
of Central Park and the Manhattan skyline. Our residence owners, tenants and guests feel truly 

ensconced in the elegant residential atmosphere of this unparalleled New York City luxury hotel - a 

sanctuary of luxury and refined taste. 

Wt invit~ you to call our residences your home! 

f .. E Copyright© 2012 C1t1Suites International Realty LLC 160 Central Park South New York NY 10019 1 Tel 212-484 5170 f\lX 
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JW Marriott Essex House 
From Wikipedia, the free encyclopedia 

For other uses, see Essex House (disambiguation). 

The JW Marriott Essex House , opened in 1931 and commonly known as the Essex House, is a 44-story luxury hotel 

with 509 Art Deco style rooms, located at 160 Central Park South in Manhattan , across the street from the southern 

border of Central Park . The building also includes a large number of condominium residences. It is immediately 

recognizable by its original red neon rooftop sign 

JW Marriott Essex House New York is a member of Historic Hotels of America, the otricial program of the National Trust 

for Historic Preservation.111 

Contents (hide) 

1 History 

2 Facilities 

3 In popular culture 

4 References 

5 External links 

History I edit I 

Construction began on October 30, 1929. one day after the Wall Street crash ot 1929. The hotel was first intended to 

be named the Park Tower and then the Sevilla Tower. However the Great Depression slowed construction and the hotel 

did not open unt il October 1, 1931. as the Essex House.l2l 1t was built on part of the expansive site of Jose Francisco de 

Navarro's •Navarro Flats", built in the 1880s as an experiment in condominium apartments .131 

The following year, the hotel erected its iconic six-story sign on the roof. It was also taken from its bankrupt owners by 

the US Government's Reconstruction Finance Corporation. which owned it for the next 15 years.121 In 1946, the hotel 

was bought by the Sterling National Bank & Trust Co. They sold the Essex House to Marriott Hotels in 1969, who 

operated it until 1985 as Marriott 's Essex House. Marriott sold the hotel to Japan ;.;r Lines (JAL) in 1985, who ran it 

under their Nikko Hotels d ivision as Essex House Hotel Nikko New York. Japan ,Ajr Lines then sold it to Strategic Hotels 

& Resorts in 1999, who brought in StarW"ood Hotels to manage it under their Westin Hotels dMsion as Essex House - A 

Westin Hotel 

The Dubai Investment Group acquired the hotel from Strategic in 2006 tor $424 Miiiion 141 They put it under their 

Jumeirah Group as Jumeirah Essex House and undertook a $90 million renovation, overseen by Hirsch Bedner 

Associates, an Atlanta-based design firm. 

In 2012, Strategic Hotels & Resorts re-acquired the hotel from the Dubai Investment Group for $325 Million - $50 Million 

less than they had sold it tor 6 years earlier.151 The hotel was renamed JW Mamou Essex House New York on 

September 8, 2012. after the sale closed.161 

In March 20 16 the hotel was purchased by Anbang Insurance Group, a Beijing-based Chinese insurance company, as 

part of a $6.5 billion deal invoMng Essex House and 15 other luxury hotels and resorts.171 

The hotel was former ly the home of a many-starred restaurant, Alain Ducasse at Essex House . However, Ducasse 

closed the restaurant at Essex House in January 2007. In early 2008. South Gate Restaurant and Bar opened in the 

hotel.181 

Facilities 1 edit I 

The hotel's main restaurant. South Gate. features a seasonally inspired modern-American menu and overlooks Central 

Coordinates: 40-766252"N 73.978512W 

JW Marriott Es: Housel 

• , I 
II 

' 

General information 

Location 

Coordinates 

Opening 

Owner 

Management 

Height 

160 Central Park South 
New York City', New York 

40. 766252"N 

73.97B512"W 

1931 

Anbang Insurance Group 

Marriott Hotels 

461.0 n (140.51 m) 

Technical details 

Floor count 43 

Design and construction 

Architect Frank Grad & Sons 

other information 

Number of rooms 509 

Number of 

restaurants 
Soum Gate Restaurant 
and Bar 
LobD/ Lour)fJe 

Website 

JtN Marriott Essex House New 'lbrkr9 

Park. Other facilities include The Spa, a 24-hour fitness center and business center. JW Marriott Essex House also reatures banquet facilities including the Grand 

Salon, Petite Salon and Art Deco Salon. 

In popular culture 1 edit J 

• In the famous 1932 photograph Lunch atop a Skyscraper, the neon Essex House sign can be seen in the background. 

• In the mid-1930s, humorist Arnold Auerbach and Pulitzer Prize-winning author Herman Wouk, newly graduated from Columbia University, roomed together tn an 

Essex House suite while writing for "gag-czar" David Freedman and Fred Allen.[91 Essex House featured as "April House" in Wouk's semi-autobiographical novel, 

Inside, Outside 

• Milton Berle's mother, Sarah, died in her apartment at the Essex House on May 30, 1954. The famous Russian composer Igor Stravinsky l1Ved there from the 

autumn of 1969 until his death on April 6, 1971 . 

• In 1973, the English rock band Genesis album Selling England by the Pound included a photo "1th the band posed around a rock with the Essex House in the 

background . 

• On January 13, 1979, R&B singer Donny Hathaway was found dead on the sidewalk in front of the hotel , after an apparent suicide leap from the 15th floor room 

in which he had been living. 

• Mary Boland Star of Broadway and Hollywood died in her sleep in her apartment on 23, June, 1965 

• The Essex House ts known for its relationship with the American television program Saturday Nighl Live. In the early years of the show, announcer Don Pardo 

would proclaim that "guests or Saturday Night Live stay at the Marriott's Essex House! • 

• The Essex House is mentioned in the 1976 movie All the President's Men (as well as the 1974 book of the same title.) Reporter Carl Bernstein (played by Dustin 

Hoffman) called tormer U.S. Attorney General John N. Mitchell (Nixon Administration) late one Saturday night at the Essex House to get a comment trom Mitchell 

on a Watergate story appearing the next day in The Washington Post. The article stated that Mitchell was one of the men who controlled a secret cash fund from 
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Graham's anatomy. According to Bernstein, Mitchell's comment appears verbatim in the fi lm and book as it actually happened 

• In the film Home Alone 2: Lost in New York, the building and sign are visible during the ice skating scene where the crooks are plotting to rob the toy store 

• In the animated film Madagascar, the neon Essex House sign can be seen several times in the background during scenes in the Central Park Zoo 

• In Gary Nadeau's short film Pizza Verdi (2011 ). the popular Essex House sign is visible in the shots over Central Park. 

• In the Doctor WhO episode ' The Angels Take Manhattan• (2012), the Essex House is prominently positioned in the background during the Central Park scenes. 

In the 1985 Film Santa Claus The Movie Santas Sleigh flies by the sign Christmas Eve 

References I edit J 
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External links 1 edit J 

• Official website @ 

L V· T· E Hotels in New York City 

I Categories: Art Deco architecture in New York City I Skyscrapers between 100 and 149 meters I Hotel buildings completed in 1931 

kyScraper hOtels 1n Manhattan 
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JW MARRIOTT. 
ESSEX HOUSE NEW YORK 

Our best rate. Guaranteed. 
Thu, Mar 3J, 2017 Fri, Mar 31, :2017 VIEW RATES 

See guarantee terms 

Our Hctel Phctos Rooms Deals Spa Dining Fitness Local Area Map Meetings Weddings 

Timeless elegance at our Central Park hotel 

A work of art among Central Park hotels, JW Marriott Essex House New York has served as an icon in 

New York skyline since 1931. Our hotel Is near Central Park in NYC and ideally located in the heart of it 

all, with Lincoln Center, Carnegie Hall, Col umbus Circle, the Theater District and Sth Avenue all within 

reach. The ornate gilded doors and ri ch wood paneling throughout our NYC hotel harken its Art Deco 

history, while cutting-edge technology seamlessly bl ends the past and present. Unwind in our guest 

+ Show More 

Essex House Explorer Central Park Tour 

Map & Local Area 

Map · Directions · Parking · Vis itors Guide 

Marriott Rewards 

Category: 9 · Points Needed Per Night 

Key Amenities 

•••• 4.3 out of 5 .0 

Ii'\ Real Stays . 
\,Iii Rtal Rtvltws. 

based on 520 guest reviews 

Cleanliness Service 

••••• 4.5 ••••• 4.4 

87% of guests recommend this hotel 

0 Read all 520 con!Tmed guest reviews 

HISTOlUC Horrn 
o(AMfllCA 

E~~7._~~E 

~· 
trlpadvisor-



ALL HOTEL DETAILS 

••• ~~ {& ... , • ••• .., 
ACCESSIBILITY 

Full Service Spa Fitness center Pet friendl y Meeting event space 

Experience Central Park NYC Family Accommodations & Attractions 

. ·~ . . . ' .(. 

- . "f -~': " > ' -

Discover the iconic Central Park, located just 

steps a way from the JW Marriott Essex House. 
~ . - . ~ 
~~rrmm; -... ~ Learn more 

. ~,...:...:....--

Reserve one of our unique event spaces for 

your next conference, convention or board 

meeting. Contact our expert event planners 

today. Q 

& View Details 

View All Guest Rooms 

Hotel Highlights 

Experience amazing views of Central Park in 

our spacious and elegant suites or pamper 

yourself with Spa Services by PRIMP. Q 

Guest Rooms 
Experience our NVC luxury hotel 

& View Details 

For a fam ily-friendly getaway on Central Park 

South, look no further t hat the JW Marriott 

Essex House. 

Learn more 

Celebrate your dream wedding at our NYC 

hotel near Certra1 Park. We offer glamorous 

e'1ent '1enues and professional wedding 

planning ser'\lices. g 

& View Details 

When you Book Direct on Marriott.com 

Only pay when you stay 

A'1oid upfront paymerts. 

Exclusions apply iQ 

Change you r mind 

Modify or cancel your 

reser'1ation. 

Exclusions apply g 

Your room, your way 

Request room extras when you 

book. 

Conditions apply Q 

It Pays to Book Direct™ 



Last-Minute 
Weekends 

From 

360.00 
USO/Niata 

Ma r 31, 2017 - Apr 2, 2017 

2-nigrt stay 

1!111 Check Availability 

Terms & Conditions 

View All Deals & Promotions 

Deals & Promotions 

Check Room Rates & Availability 

Check in Check out 1 night Rooms 

Thu1 Mar 3::lr X)l 7 Fri, Mar 31, Xll 7 

Connect with us 

• 
JW Marriott® Essex House New York 

Guests/room 

• Our Hotel • Photos • Rooms • Re'lliews • Deals • Spa • Dining • Fitness • Hotel Details • Local Area • Map • Meetings • Weddings 
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HOUSE OF THE DAY: The $60 Million Penthouse On Top Of The 
Swanky Mark Hotel 

Julie Zeveloff a a a a a 
0Jul. 19, 2012, 12:51 PM ~ 156,009 

n FACE BOOK I llllKEDltl 

There's been a steady flow of potential buyers 

coming to see the $60 million, 9,800-square-foot 

penthouse on top of the newly revamped Mark 

Hotel on Manhattan's Upper East Side, but no one 

has bitten yet 

The penthouse, which has been on the market since 

March, is one oflo co-ops inside the 150-room hotel. 

Most are still available, although one just closed and 

another is being negotiated on, said Elida Jacobsen, 

the director of residential sales for the building. 

Click here to tour the p enthouse > > 

We recently stopped by the penthouse for a tour and 

what impressed us most is its size. The apartment, 

which has been vacant since the hotel was 

overhauled, has six bedrooms, several galleries, and a 

skylit conservatory. The wraparound t errace adds 

another 2,400 square feet of space. 

Unlike almost any other prewar penthouse on the 

market, the one at The Mark is essentially a blank 

slate, having been complet ely renovated during the 

TVJITTER ~ EMAIL I Prum 

Courtesy ofThe Mark 

hotel's recent rebuild. The ceilings throughout were raised to 10' 6", though many of the classic design touches from when the hotel first 

opened in 1927 remain. 

While a busy hotel lobby and bustling bar aren't every for everyone, there are some perks to living in a hotel. 

Residents can order room service from The Mark Restaurant by Jean-Georges on the first floor, and a Frederic Fekkai salon and gym 

operated by Punch a re right downstairs. 

Click here to see what it would be like to live in The Mark's penthouse > » 
View As: One Page Slides 

More Real Estate Features New York City 
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Q Street Easy s ign In Register 

SALES RENTALS BUILDINGS RESOURCES B LOG 

I 

BUILDING DESCRIPTION 

Own at The Mark, the Upper East Side's chicest new address! 

The Mark opened its doors In 1927 and was designed by Schwartz & Gross, the 

preeminent architects of their time, speciallzing In luxury hotels and residential buildings 

Located in the Upper East Side Historic Distnct on 77th Street between Fifth Avenue and 

Madison Avenue, The Mark is a landmark of New York City culture. Developed by .. . (more( 

HIGHLIGHTS 

bo Cats and Dogs .AJlowed O 

(J] Elevator 0 

~ Full-time Doorman O 

CO-OP RULES 

Pied-a-Terre Allowed o 

BUILDING AMENITIES 

Children's Playroom 

Concierge 

Gym 
Live-in Super 

Parking Available 

BUILDING FACTS 

Facts 

District 

Virtual Doorman 

1 O units 15 stories Built in 1927 

Community District 108 City Council District 4 Police 

Precinct 19 

Floorplans 55 floorplans available 

Documents and Permits 67 documents and permits 

Discussions 1 discussion 

Sales Listings 1 active sale ($3,268 per Tl" avg, $9 ,200,000 avg price) 

Developer: 

Interiors 

Sales and marketing: 

Sales start 

Website: 

46 previous sales ($4,327 per Tl" avg, $14,430 ,326 avg price) 

6 previous rentals ($296 per Tl" avg, $75 ,833 avg price) 

Alexico Group 

Jacques Grange 

Corcoran sunshine Marketing Group 

Feb 2008 

http/twww themarkhotel .com 

fl 

Building: The Mark 
25 East 77th Street, New York, NY, 10075 

1 O units 15 stories Bu ilt in 1927 

Co-op in Upper East Side 

D SAVE D PRINT D SHARE D PROBLEM? 

This building has been saved by 150 users. 

CONTACT NEIGHBORHOOD EXPERT 
AGEHTi; WITH UPPER EAST ~IOE E PERIEtlCE 

0 

pt 

Ami Schulman, Schulman Realty LLC 

(917) 746-341 o 
4 recent deals in this neighborhood 

Vannessa A Kaufman , Sotheby's In .. 

(917) 243-9161 

13 recent deals in this neighborhood 

Simone Mailman, Bro\tlm Harris Ste .. 

(646) 846-4057 

4 recent deals in this neighborhood 

CONTACT A GENT 
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ACTIVE LISTINGS PAST SALES PAST RENTALS ALL UNIT S 

Unit 

#1503 - 25 East 17th Street 

NEARBY 

TRANSPORTATION 

Subways 

0 at 17th St 0.23 mites 

000 at 86th St 0.5 miles 

0 at 68th St 0.53 miles 

a at 86th Street 0.55 miles 

a at 72nd Street 0.61 miles 

\1ew subway lines on Google Maps o 

SCHOOLS 

Price 

$9 ,200,000 0 

District 02 - Schools zoned ror this address: 

P.S 006 Lillie D Blake (OK,01,02,03,04,05,SE) 

J HS 167 Robert F Wagner (06 ,07,08,SE) 

SIMILAR BUILDINGS 

308 East 79th Street 

Co-op in Upper East Side 

10 ACTIVE LISTINGS 

LATEST DISCUSSIONS 

The Mark (4) 

Create a new discussion about 

this building o 

241 East 76th Street 

Co-op in Upper East Side 

6 ACTIVE LISTINGS 

MORE LISTINGS 

More sales listings 1n upper East 

Side 

More rentals listings in Upper East 

Side 

Beds Baths 

7 rooms, 3 beds 3 baths, 1 hair bath 

A 

50 East 79th Street 

Co-op in Upper East Side 

2 ACTIVE LISTINGS 

Ft! table 

2,815 rt' 

VIEW ON GOOGLE 



THEMARK 
ROOMS & SUIT ES 

RESTAURANT & BAR 

THE MARK EXPERIENCE 

NEIGHBORHOOD 

GALLERY 

MEETINGS & EVENTS 

SPECIAL OFFERS 

THE MARK EXPERIENCE 

NEIGHBORHOOD 

GALLERY 

MEETINGS & EVENTS 

SPECIAL OFFERS 

THE MARK EXPERI ENCE 

NEIGHBORHOOD 

GALLERY 

MEETINGS & EVENTS 

SPECIAL OFFERS 

THE MARK EXPERIENCE 

NEIGHBORHOOD 

GALLERY 

MEETINGS & EVENTS 

SPECIAL OFFERS 

THE MARK EXPERIENCE 

NEIGHBORHOOD 

GALLERY 

MEETINGS & EVENTS 

SPECIAL OFFERS 

THE MARK EXPERIENCE 

NEIGHBORHOOD 

GALLERY 

MEETINGS & EVENTS 

SPECIAL OFFERS 

THE MARK EXPERIENCE 

NEIGHBORHOOD 

NEW YORK' S MOST BOLDLY LAVISH HOTEL 

I'd like to arrive on Mar 30, 2017 : and stay until Mar 31, 2017 please 

RESERVE NOW 

Apparently, all the rooms at The 
Mark Hotel have a connecting 
door with Bergdorf Goodman 

THE MARK RESTAURANT 
BY JEA 1 - GEO H GES 

Sign up for updates and special offers from The 
Mark 

Enter email address 

SUBMIT 

..-~~~~~~~~~~... ;;i;--

SUITE CAR PACKAGE 

Book a Manhattan one-bedroom 
suite or higher and enhance your 
stay by adding a car and driver 

for 6 consecutive hours each day 
of your stay. 

VIEW SPECIAL OFFERS 

Situated in the heart 
of Manhattan's 

most elegant 
neighborhood 

EXPLORE NEIGHBORHOOD 

..t 



MEETINGS & EVENTS 

SPECIAL OFFERS 

INSIDE THE MARK 

LIFE AT THE MARK 

MADISON AVENUE AT TITH STREET 
NEW YORK, NY 10075 
PHONE2127444300 

INFORMATION - GETTING HERE - FOLLOW US SIGH UP 

Designed with Jacques Grange's 
bold vision and exacting eye for 

detail 

VIEW ROOMS & SUITES AT THE MARK 



ROOMS & SUITES 
at THE MARK 

Each New York City suite and guest room at 
The Mark Hotel is a luxurious, serene retreat. 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail, but in a 
quieter, more private key. 

Each New York City suite and guest room at 
The Mark Hotel is a luxurious, serene retreat. 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail, but in a 
quieter, more private key. 

Each New York City suite and guest room at 
The Mark Hotel is a luxurious, serene retreat. 
As in the great public spaces. the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail, but in a 
quieter, more private key. 

Each New York City smte and guest room at 
The Mark Hotel is a luxurious, serene retreat. 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail, but in a 
quieter, more private key. 

Each New York City suite and guest room at 
The Mark Hotel is a luxurious. serene retreat. 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail, but in a 
quieter, more private key. 

Each New York City suite and guest room at 
The Mark Hotel is a luxurious, serene retreat 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail, but in a 
quieter, more private key. 

ROOMS 

Superior Comtyard Queen 

l Bedroom. l Bathroom 

Townhouse garden views 

Located on floors 3 through 8 

400 sq ft = 37+ sq m 

Madison King 

I Bedroom. Foyer, I Bathroom 

Madison Avenue view 

Located on floors 3 through 8 

450 sq ft=41+ sqm 

Mark Premier Studio 

l Bedroom. Foyer, Kitchen, I 
Bathroom 

East 77th Street city views 

Madison Suite 

I Bedroom. Foyer, Living Room. 2 
Bathrooms 

Madison Avenue and East 77th 
Street city views 

Located on floors 3 through 8 

11 00 sq ft = 102+ sqm 

Superior Comtyard King 

I Bedroom. l Bathroom 

Townhouse garden views 

Located on floors 3 through 8 

450 sqft = 41+ sqm 

Mark Studio 

I Bedroom, Foyer, Kitchen, I 
Bathroom 

Madison Avenue views 

Located on floor 9 through 12 

480 sq ft= 44+ sq m 

Mark Two Bedroom Suite 

2 Bedrooms, Foyer. Living Room, 
Kitchen, 2. 5 Bathrooms 

Madison Avenue and East 77th 
Street city views 

Located on floors 9 through 12 

1544 sq ft = 143+ sq m 

Madison Queen 

I Bedroom. Foyer, l Bathroom 

Madison Avenue view 

Located on floors 2 through 8 

400 sq ft = 37+ sq m 

Seventy Seven King 

I Bedroom, I Foyer, I Bathroom 

East 77th Street city views 

Located on floors 2 through 8 

500 sq ft= 46+ sq m 

Mark Premier Two 
Bedroom Suite 

2 Bedrooms, Foyer, Living Room, 
Dining Area. Kitchen, 2. 5 
Bathrooms 

City skyline and Central Park 
views 

Located on floors 9 through 12 

1,640 sq ft= 152+ sq m 



RESERIENOW 

Tl-IE~IARK 

MADISON AVENUE AT 

77TH STREET 

NEW YORK. NY 10075 

PHONE 212 744 4300 

i:..acn New YorK Llty SUlte ann guest room at 
The Mark Hotel is a luxurious, serene retreat. 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail. but in a 
quieter, more private key. 

Each New York City suite and guest room at 
The Mark Hotel is a luxurious, serene r etreat. 
As in the great public spaces, the hotel's 
designer Jacques Grange applied his same bold 
vision and exacting eye for detail. but in a 
quieter, more private key. 

www.tht:markhotl!:1.com/rooms·and·suitt:s/mark·frvt·bl!:droom·terracl!:·suitt./ 

Mark Premier Three 
Bedroom Suite 

3 Bedrooms, Foyer, Living Room, 
Dining Area, Eat-In Kitchen. 3.5 
Bathrooms 

Southeast exposures and open city 
views 

Located on floors 9 through 11 

2,I22 sq ft= I97+ sq m 

Mark Five Bedroom Terrace 
Suite 

~~~~:~F~~~-inL~t~~om 
Terrace, 5.5 Bathrooms 

Terrace access, South. West, North 
exposures 

Located on 14th floor 

4,788 sq ft= 445+ sq m 

Mark Signature Suite 

4 Bedrooms, Additional Living and 
Dining Areas, 4 Full Bathrooms, 2 
Powder Bathrooms 

Living Room Dining Area, 2 
Addib.onal Seating Areas 

South, Wes~ and North, partial 
view of Central Park 

3,300 sq ft= 306+ sq m 

Mark Three Bedroom 
Terrace Suite 

3 Bedrooms, Foyer, Living Room, 
Dining Area, Eat-In Kitchen. 
Terrace, 4.5 Bathrooms 

Terrace access. Madison Avenue 
and East facing views 

Located on 14th floor 

3,789 sq ft= 352+ sq m 
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The Pierre's $500K-a-month rental is on the 
market again 
4,800sfsuite became city's priciest rental in 2014 when a tenant p aid fuJJ price 

By E.B. Solomont l Ma:rch 10,2016 02:20PM 

• • 0 • • • • • • • 

Manhattan rental market apparently hasn't risen that much. 'Die full-floor Pierre 

pad that was rented in 2014 for a record $500,000 a month is back on the 

ma1ket .. . again for $500,000 a month. 

'Die nearly 4,800-squ are-foot suite spans the Pierre's 39th floor and includes the 

hotel's Presidential Suite, which is usually available for $30,000 a night. 'Die full

floor rental at 2 East 6lst Street has six bedrooms, 6.5 baths and overlooks 

Central Parle 

Compass' Andres Perea-Garzon, formerly of Town Residential, has the listing. 

'Die pricey abode first hit the rental market with Perea-Garzon in late 2014 as 

part of the Pierre Hotel Residences program, which offers 30-day rentals and 

month-to-month leases. 

'Die spread is one of 14 "refreshed" luxury residences at the Pierre that are again 

available for rent . Also available is a 2,000-square-foot pad with two bedrooms 

that's asking $300,000 a month. 

Six of the previously-offered residences have received steep price chops, such as 

a two-bedroom unit asking $30,000, down from $75,000, and a Piero Lissoni

designed two-bedroom asking $75,000, down from $150,000. 

Last year, the Carlyle Hotel also put luxury suites up for rent, with p rices ranging 

from $12,750 per month for a one-bedroom to $150,000 for a four-bedroom 

suite. 

High-end renters have several other choices, too. A th ree-bedroom at 28 East 

63rd Street, measuring 2,900 square feet, is currently on the market, asking 

$300,000 a month. At One57, a three-bedroom spanning nearly 4,500 square feet 

is asking $150,000 per month while a similar-sized unit is asking $120,000. 

Popular 
REBNY pushes to declaw tax on 
commercial tenants in Manhattan 

245 .l'iu:k buyer HNA is exploring a sale of 
1180 Sixth Avenue: sources 

Leifer sues Lieberman again over $44M 
DoBro contract 

Chetrit, Somerset seeking $500M loan for 
Bronx megaproject 

Real estate investors pumped a record 
$3.3B into the Bronx in 2 016 

More Stories 

Inside the current 
Issue 

• 

Real estate's red tape 
rughtmare 

~ Farewell, safe-haven status 

a ·e The NYC rental firm brawl 

New York eyes outsized share 
of $1 trillion prize 

more stories 
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Blastoff? Architects envision tower 
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Andrew Porter - The "Space Elevator" was 
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CITYREALTY BUY RENT SELL NEW DEVELOPMENTS MARKET INSIGHT NEIGHBORHOODS 

Gt yRealty >New York City> Park/Fifth Ave. To 79th St. > The Pierre, 795 Fifth Avenue> Closing History 

The Pierre, 795 Fifth Avenue 
Between East 6oth Street & East 61 st Street I Q Park/Fifth Ave. to 79th St. -

ALL TRANSACTIONS . *M"i·•me FROM MM/DD/YYYY 

UNIT ; SIZE ; APPROX. fT2 ; CLOSING PRtCE ; PRtCE l fT2 ; ASKING PRICE ; 

1423 2 beds $4,200 ,000 
2 baths 

3301 3 beds $14,500,000 
3.5 baths 

1012 bed $4,815,000 
bath 

2901 4 beds $22,900,000 
4.5 baths 

1709 1 bed $1 ,700 ,000 
1 bath 

3801 2 beds $1 ,125,000 
1 bath 

534 bed $560,000 
bath 

3311 2 beds $5,650 ,000 $6,500,000 
2 baths -13% from ask price 

1401 1 bed $3,000 ,000 
1.5 baths 

2508 bed $9,900,000 
bath 

524 2 beds $3,900,000 $4,200,000 
2 baths -7% from ask price 

2501- 4 beds $10,000,000 
7 3 baths 

24017 bed $12 ,000 ,000 
bath 

2608 1 bed $2,522 ,000 $3,000,000 
2 baths -16% from ask price 

534 bed $475,000 
bath 

1915 2 beds 1,500 $1 ,950 ,000 $1 ,300 $2,850,000 
2 baths -32% from ask price 

TERR.Abed $763,688 
bath 

FEATURED NEW DEVELOPMENTS 

..I.. SIGN UP CJ CONTACT US SEARCH NEIGHBORHOOD I AC>DRESS 

TO MWDD/YYYY 

CLOSING DATE ; 

Aug 18, 2016 

Jan 5, 2016 

Nov 20, 2015 

Jun 25, 2015 

Jun 24, 2015 

Apr 26, 2015 

Apr14, 2015 

Mar 12, 2015 

Sep 15, 2014 

Sep 4, 2014 

May 28, 2014 

Mar 28, 2014 

Jul22, 2013 

Jun 27, 2013 

Sep 16, 2010 

Aug 12, 2010 

Jun 24, 2010 

ONE 
HUN DRE D 
BA RC LA Y 
TR I B ECA~ 

NO NONSEN SE 

PRICING 

FROM $2M 

Occ~Now 

lhc:Su1ton 
DISTINCTIVELY MODEJ!;N NEW CONOOS IN CHElSEA 

Handcrafted 
l ta 4 -Bed room 

Condominiums in 
Class ic Sutton Place 

42la Tax Abatement 
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The Pierre 
From Wikipedia, the free encyclopedia 

The Pierre is a luxury hotel located at 2 East 61 st Street, at the intersection of that street with F ifth Avenue , in 

Manhattan , New York City, facing Central Park. Designed by Schultze & Weaver, the hotel opened in 1930. During 2005, 

the hOtel was acquired by Taj Hotels Resorts and Palaces of India. Standing 525 .01 feet (160 .02 m) ta11 ,111 it is located 

within the Upper East Side Historic District as designated in 1981 by the New York City Landmarks Preservation 

Commission 

Contents (hide( 

1 History 

2 Ownership 

3 In popular culture 

4 See also 

5 References 

6 External links 

Histo I edit J 

Charles Pierre Casalasco left his father's restaurant in Ajaccio, Corsica, where he had started as a busboy,121 assumed 

Charles Pierre as his full professional name, and began work at the Hotel Anglais in Monte carlo.131 

The Rotunda 

Charles Pierre went on to study haute cuisine in Paris, and he later traveled to 

London where he met the American restaurateur, Louis Sherry, who offered 

him a position. Mer Pierre arnved in New York as a 25-year-old immigrant, he 

made his first mark as first assistant at Sherry's Restaurant and became 

professionally acquainted with members of the Social Register, as well as 

newer millionaires like J. P. Morgan and the Vanderbilts. After nine years at 

Sherry's,141 Pierre left, first for the Ritz-Carlton on Madison Avenue at Forty

sixth Street, then opening his own restaurant on Forty-fifth Street immediately 

west of Fifth Avenue, and finally at Pierre's on Park at 230 Park Avenue . 

At the height of his success, dissatisfied .,.;th the increasing democratiZation of 

public manners, Pierre sold his restaurant and entered a joint venture with a 

group of Wall Street f inanciers. •among them Otto H. Kahn . F inley J. Shepherd 

(who had married Helen Gould), Edward F. Hutton, Walter P. Chrysler, and 

Robert LMngston Gerry, Sr. (the son of Elbridge Thomas Gerry, la'"'f"r, 

philanthropist and grandson of Elbridge Gerry. the inventor of 

'Gerrymandering')" .1s1 

The 714-room hotel that rose forty-one stories on the site of the Gerry mansion 

at the corner of Fifth Avenue and 61 st Street allowed for unrestricted Views or Central Park. It cost $15 million 

(approximately$220 million in 2016) to build and opened to grand fanfare in October 1930 as The Pierre. The building 

was designed by the New York firm of Schultze and Weaver as a skyscraper that rises in a blond-brick shaft from a 

limestone-fronted Louis XVI base 161 its topmost floors render it an easily recognizable landmark on the New York skyline; 

they are modeled after Mansart's Royal Chapel at Versailles, a system of Corinthian pilasters and arch-headed 

windows, with octagonal ends, under a tall , slanted, copper roof that is pierced with bronze-finished bull's-eye dormers. 

New York society turned out to attend the gala dinner that marked the opening of The Pierre; it was prepared by 

Auguste Escoffier, "the father of French chefs•. who served as a guest chef at The Pierre in its early years. 

As markets continued to collapse during the Great Depression, The Pierre went into bankruptcy in 1932. The oilman, J. 

Coordinates: 40"45 54"N 73·sa1aw 

The Pierre 

The Pierre seen from Central Park 

Location 

Location within New York City 

General information 

2 East 61 st street, Manhattan, 

New York City, United States 

Coordinates 40•45·54"N 73•5s·1 rrw 
Opening 1930 

Owner Taj Hotels Resorts and Palaces 

Height 525.01 feet (160.02 m) 

Technical details 

Floor count 41 111 

Design and construction 

Architect Schultze & Weaver[11 

Website 

The Pierre New 'rbrki§l 

Paul Getty, bought it for about $2 5 million in 1938 (approximately $42 5 million in 2016) and subsequently sold many cooperative apartments in the building 

Beginning in 1948, New York City's ABC television and FM radio station (then called WJZ-TV Channel 7 and WJZ-FM 95.5, now WABC-TV and WPLJ) broadcast from 

a tower atop The Pierre. until moving to the Empire State Building a few years later.(cit ... t>cm n~~~ai 

President-elect Richard M. Nixon stayed at The Pierre for several months in 1968-69 before moving to Washington.!71 

The Pierre was the scene of the Pierre Hotel Robbery in 1972 

Today, the hotel contains 189 guest accommodations, including forty-nine suites , and eleven of which are grand suites Dining options in the hotel include the 

restaurants Perrine, The Rotunda and Two E Lounge. 

OW'nership_~l e_d_it ~J ------------------------------------------~ 
The Pierre came under the management of the Four Seasons Hotels and Resorts in 1981 Jcil ... tkm needMJ Jn its 75th anniversary year in 2005, The Pierre became a 

Taj Hotel as Taj Hotels Resorts and Palaces , a global chain of f ine luxury hotels and resorts, succeeded as the new lessee and operator. Taj Hotels is part of India's 

Tata Group .181 

In 1959, seventy-five apartments were sold to a cooperative of private residents, while The Pierre's owner at that time, John Paul Getty, retained control of the hotel's 

services and guest rooms . Among the permanent residents at The Pierre have been Elizabeth Taylor, Aristot le Onassis, Viacom entertainment-company chairman 

Sumner Redstone. Mohamed al-Fayed, then the owner of Harrods. and the late designer Wes Saint-Laurent. Thirteen or the apartments have since become Ngrand 

suites~ 

A triplex co-op that occupies the top three f loors was placed on the market in 2003, with a pricetag of $70 million .191 This 11,000-

square-foot (1,000 m2) apartment features five bedrooms , four terraces, a paneled library, a .,.;ne cellar, a black Belgian-marble 



staircase ana me noters rormer oauroom w1m :LJ-root ( r .um) nign ce 111ngs. It was ong1na11y purcnasea r:ry me neage-runa manager 

Martin Zweig, from publishing heiress Mary Fairlax, in 1999 for $21.5 million . With its $70 million price tag payable in fu ll at 

purcnase. the co-op was listed in 2006 in Forbes magazine as tne eigntn-most expensive nome in the world ,1101 fourth-most 

expensive home In the United States ,1111 and second-most expensive home in the Northeastern United States in 2006.1121 It was 

again put on the market in 2013 at the asking price or $125 million .l131 

The board of directors has turned-down two would-be buyers.1141 The penthouse returned to the market in March 2013 for an 

asking price of $125 million .11 51 The price was adjusted to $95 million later that year.11 61 

~~ular culture [ edit [ 

Frequently, The Pierre appeared as a setting in novels, f ilms and in television series. 

• The Pierre provided the backdrop for the awards ceremony scene in the movie "Trainwreck," where Amy Schumer and Bill 

Hader argue. The Pierre rises over Central 
Park 

• In her 1956 novel Chocolates for Breakfast. Pamela Moore has the character Anthony Neville living out of a luxury suite at The 

Pierre, where Courtney and Janet often visit him. 

• The Pierre was referenced in the M"'A*S"'H episode called "The Party• in season 7, in which the relattves or the main characters get together at the hotel 

• The tango scene in the film Scent of a Woman was shot in The Pierre 's Cotillion Ba!lroom.1171 

• In The Sopranos episode "In Camelot," Fran Felstein tells Tony Soprano about President John F. Kennedy's invitation to rendezvous at The Pierre, and how a 

steel workers strike aborted those plans 

• It has been mentioned in several episodes of Mad Men and, briefly housed the ne'W'ly formed "Sterling Cooper Draper Pryce" in room 435 

• In the 2009 film Grey Gardens, Edith Bouvier ' Little Edie" Beale has her debutante ball at The Pierre, a true story 

• In the Real Housewives of New Yori< City, cast member Ramona Singer had her commitment ceremony at The Pierre. 

• The Pierre also appears several times in episodes of CSl;NY (Season 6, Episode 1 O; 'Death House"; Season 7, Episode 2; ' Unfriendly Chat") . 

• Aerial shots of The Pierre's penthouse exteriors were used as Arthur Bach's apartment in the 2011 film, Arthur . 

• The Pierre's penthouse is the home of Anthony Hopkins' character , William Parrish, in the 1998 film Meet Joe Black. 

• The driver Marshall, played by Ossie Davis, recommends The Pierre over Plaza Hotel to Joe, played by Tom Hanks, in the 1990 film Joe versus the VoJcano. 

See also 1 edit 1 
• 14 New York City portal 
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Ha.el or DestiNtton 

The Pierre, A T aj HOltl, New York 

TR/WE l AGE NC'Y/CORPORl>.TE ACCESS v 

TAj > AT A GLANCE 

2[ 61st Street , NewYork - 10065 USA 

9 V1iewMap 

ilS thepierre.~@ujhot.els .com 

'9 1 212 838-8000 

Iii •1 212 7581615 

Chedi:·in Date 

2017-HJO 

THE PIERRE NEW YORK 

Chedt·oi..t Date 

2017-03·31 

AT A GLANCE 

@.i8}®®®@© 
TlipAdvis-or Rating 

1.557 Rtvi-

Adull5 Children 

v CHECK AVAILABILITY 

0·12 'tt'ors 

MODIFY/CANCE l BOOKING 

Li'ife in the heart of New York in the lap of lu;ii:u ry at the iconic The Aerre, a Taj Hotel on fifth 

Avenue, overlooking Cent ral Park 

HOTEL ESSE NTIALS 

'!' HotelAwards 

Read More> 

EXPERIENCE THE PIERRE 
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AFTERNOON TEA IN NEW YORK 
At the legendary afternoon tea service at Two E Bar/lounge, 

we add a culinary twist to th e traditional mix 

READ MORE 

GUEST SPEAK 

KIDS@TAJ 
We provide a range of bespoke activities and services, for 

happy kids and happy you 

READ MORE 

UNIQUE DINING 
We offer private dining in mesmeric settings, with 

handcrafted menus and impeccable service. 

READ MORE 

made aurdining 

'' 
Everything about Sirio is perfect, rightfn 

the quiet elegance and the out5tanding. 

Chrisf 

U> '' 
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HOTEL AMENITIES & FACILITIES 
--+--

HOTEL FACILITIES 

140 rooms 

49 suites 

Luxurious rooms & su ites with iconic 

Centr at Park & city views 

Options of smoking & n on-smoking 

accommodation 

Turkish marble bath rooms with 

luxury bath amenities 

Complimentary high-speed Wi-fi for 

res ident guests 

fine-dining Italian speciality 

restaurant -Sirio Rist or ante 

Two E Bar/lounge 

24-hour in-room dining 

WELLNESS AME NITIES 

24'-hou r fitness centre with Life Fitness brand 

24-hou r on-call doct or 

Facilities for t he disabled 

FEATURED PROMOTIONS 
--+--

C...~CityView Room - The Pierre New York#### CityViw Room 

BEST AVAILABLE RATE 
ROOMS &. SUITES 

OTHER CONVENIENCES 

Central location on Fifth Avenue 

Close to Central Park, Midtown Manh attan & 

various museums 

Close t o LaGu ardia Airport 

24-hour business cent re, w ith six meeting rooms 

fully equipped wit h modern conferencing 

facilities, high-speed Wi-fi, int erpretation 

f acilit ies & workstations 

Valet parking fac ility 

Les Clefs d'Or Concierge & multilingual st aff 

Travel desk, car rental services, currency 

exchange, safe deposit lockers & 24-hour laundry 

Kids@ Tai programmes & baby-sitting services for 

young guest s 



For travellers who simply wish the best available rate 

for their luxurious guest room and a hassle-free 

reservation. Standard cancellaion rules apply. 

RESIDENTIAL STAYS 
ROOMS & SUITES 

The Pierre, AT a1 Hotel offers private residential stays 
for guests looking for a distinguished Manhattan pied

.3-terre with the added luKuries of an iconic Forbes Five

Star and AAA f ive-Diamond New York City hotel. Guests 

'W'ho reserve 30 consecutive days or more may choose 

from a range of single guest rooms to lavish siK

bedroom suites from a port folio of 189 elegant guest 

rooms, suites and Grand Suites. All accommodations 

feature warm and inviting residential-style furn ish ings 

and artwork. Ou r long history with private 

homecwners has resulted in a well-trained staff with 

an innate ability to ensure that every guest feel at

home. 

t.~nrer Drive 

* *'°"* ** Forbes 
TRAVEL GU I DE 

The Aerre h as received the Forbes 

Travel Guide Five Star Avard for four 

consecut ive years. 

Gapstow Bridge 

O e 

VIEW All PROMOTIONS 

AWARDS 
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The Pierre was awarded AAA Fi11e 

Diamond award in the General 

He.tel category In 2016. 

VIEW All AWARDS 

EXTENDED STAY RATE 
ROOMS &.SUITES 

In our ongoing effort to create a home away from home 

for you, our Extended Stay offers have special raes for 

guests who w:rnld l ike to stayforthree nights or more . 

The longer you stay, t he better it gets I 

Th e Aerre was awarded the Conde 

Nast Traveler-Top 2f, Hotels in NYC 

award in the General Hotel category 

in 2014. 
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CITYREALTY SUY RENT SELL NEW DEV ELOPMENTS MA RKET INSIGHT NEIGHSORHOOOS Ji. SIGN UP 

Gt yRea1ty :> New York Cit y:> Midtown West :> The Plaza, 1 Central Park Sout h 

The Plaza, 1 Central Park South 
Between 58th Street & Central Park South I Q Midtown West-

[I Condo Built in 1907 181 Apartments 2 1 Floors 

#1 Rated condo in Manhattan 

# 1 Rated condo - Midtown 

#1 Rated condo - Midtown West 

APTS FOR SALE (24) APTS FOR RENT (8) RECEHT SALES {13) 

SIZE STARTING FROM # AVAIL 

$3,922 1 BED $1,195,000 14 

2 BEDS $3,995,000 3 AVG. PRICE I FT' 

3 BEDS $11,500,000 

4 BEDS $58,9l'.J,OOO VIEW ALL FOR 5A LE .... 

6+ BEDS $26,9l'.J,OOO 

LastupdatedMar30, 2017 

THE PLAZA OVER./IEW 

Sporting one of the most famous names in the cit y, the P laza has two 
addresses, 768 F ifth Alenue and 1 Central Park South. 

The Plaza features 181 apartments facing t o the north and east and hotel 
rooms facing south. Residences are equipped with high ceilings, period 
moldings and mantelpieces Kitchens cont ain stone countertops and mosaic 
marble-tiled backsplashes. 
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THE PLAZA'S PLIGHT: Owners of apartments at the storied 
Central Park Hotel aren't making the profits they'd hoped 
for 

• • • 

The Plaza Hotel has long been considered an icoo of luxury but the sales aren't measuring up(BA:EN(:W.J MCDEA:MID/REUTERS} 

KATHERINE CLARKE 

NEW YORK DAILY NEWS 
Tuesday, August 25, 2015, 
7 02PM 

The Plaza Hotel is a New York institution, a pop culture icon, a draw for shutterbug 

tourists, wealthy ladies who lunch and billionaire international playboys 

And, it turns out, a terrible real estate investment 

Pnces for condominiums at the stoned- but scandal-scarred -hotel are lagging well 

behind those in other high-profile buildings on Central Park, according to data collected 

by listings website CityRealty for the Daily News. 

Its slide comes amid a deluge of new uber-luxe units in the neighborhood known as 

"Billionaires' Row'' and moneyed buyers are voting with their cash, exhibiting a 

preference for new product, rather than the historic narrative and romance surrounding 

the Plaza 

"There's all this brand new stuff with sensational views and the kinds o f amenities the 

Plaza could never dream of," said luxury broker Reba Miller. "Who is left to buy at the 

Plaza? That's the question." 
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Apartments are the Plaza are indisputably classic 

(KEY VENTURES} 

For Sony Music Entertainment CEO Doug Morris, who shelled out a hefty $9,997, 168 

on his two-bedroom apartment at the hotel in 2007, the investment certainly didn't go 

platinum 

When he finally sold the property again last month, he got $10 million for it, a measly 

$2,832 more than he'd paid eight years ago. 

During those same eight years, a two-bedroom unit at 15 Central Park West, the luxe 

limestone building on the other side of Central Park, had more than doubled its value, 

from $5 04 million to $10 6 million . 

.And Morris' situation was not a one-off. 

0 1 12 

The residences at the Plaza Hotel have appreciated 1n value but not at the rate of other buildings 

(EVAN JOSEPH IMAGES} 

A one-bedroom on the 18th floor of the Plaza that sold for $2.18 mi llion in 2008 sold 

again for just $2.39 million late last year, also a meager increase. 

"It's just timing," said power broker Charlie Attias of the Corcoran Group, who scored a 

cushy deal for his client, the buyer of Morris' unit "A lot of it is just who's out there 

looking for an apartment at the time." 



That's almost certainly the case with any property but the troubles with the Plaza are 

more consistent 

Indeed, people who bought one or more units there when following a partial hotel to 

condo conversion by Elad Properties m 2007 and 2008 paid a median price of $3,636 

per square foot, one of the highest price points for any condominium in the city and a 

premium over what others paid in some similar properties surrounding the park 

Doug Morns, pictured here with Bono, made just short of$3,000 when reselling his apartment of eight 

years {THEO WARC.OJ 

Buyers shelled out JUSt $3, 114 per square foot at 15 Central Park West, $3,454 at luxe 

condo One Beacon Court and $3,817 a foot at the Time Warner Center at Columbus 

Circle during that same period, according to CityRealty 

But when Plaza buyers looked to sell in 2014 and 2015, they found that the Plaza just 

wasn't what it used to be. 

The median sales price for a condo there was just $4,325 a foot over the last 18 months, 

compared to a whopping $6,323 a foot at 15 Central Park West, $4,617 a foot at One 

Beacon Court and $5 ,340 at the Time Warner Center. 

Indeed, an index of the pnces m eight other nearby luxury buildings, which included the 

aforementioned as well as the Metropolitan Tower, the Park Imperial, Essex House, 

Trump Pare and Trump Park Avenue, showed that prices in those building had gone up by 

an average of 37% over the past eight years. By comparison, prices at the Plaza went up 

by just 19"/o 



The Plaza Hotel is at the crossroads cf Fifth Ave and E. 59th St a prime location (JEFFERSON SIEGEUNEWYORK 
D'.tLYNEWS} 

Others have had trouble selling at all. 

Fashion giant Tommy Hilfiger has offered his penthouse several times since 2008, most 

recently asking $75 million, a whopping $50 million more than he paid for it in 2008. 

But it hasn't sold 

"The Plaza just didn't tum out to be the great project it was supposed to be," said Jay 

Glazer, a broker with Compass who sold a unit at the building in 2012. 

Units at One Beacon Ccurt, also known as the Bloomberg Tower have appreciated 1n value much faster 
(ANDREW HARRER/BlOOMBERG} 

"Don't get me wrong, the Plaza is still one of the most expensive condos in the city on 

an overall price basis," said Gabby Warshawer, director of research for CityRealty, "but I 

would have expected the appreciation to be a lot higher. It's definitely lagging behind 

many other prominent buildings in the neighborhood." 

Of course, there are exceptions to the trend. Attias, for instance, made a massive profit 

for one of his clients, "American Idol" creator Simon Fuller, when he sold his two Plaza 

Hotel apartments in an off-market transaction for $38 million earlier this year. The 

billionaire and former manager of the Spice Girls bought the units for just $19 million 

in 2007 

But that was the outlier. So, what's the deal? 

For one thing, there's a general air of scandal and uncertainty surrounding the future of 

the ownership of the hotel component of the building, sources said. 

I 
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Juhe And(ews and 9-year-cld Sofia Vassitieva starred m the ABC movie •Eloise at the Plaza,. 

(806 D"AMICO/AP) 

The hotel's current owner, flamboyant Indian billionaire Subrata Roy, head of property 

empire Sahara Group, went to prison last year after India's Supreme Court charged him 

with contempt and accused him of overseeing a money-laundering empire dealing in 

illegal investments with fake partners. 

The court demanded a ransom of $3. 9 billion to set Roy free and to recoup investor 

funds, prompting speculation that Sahara would sell some of its iconic properties, which 

also include the Grosvenor House hotel in London, to raise the funds. 

Rumored prospective buyers have included the controversial Sultan of Brunei, British 

property firm Kane Capital Partners and even Pras Michel, a founder of hip hop group 

the Fugees. 

"In my opinion, it's mostly related to some of what's gone on there over the last couple 

of years," said Miki Naftali, a powerful New York developer who was involved with Elad 

at the time of the renovation. "Once those scandals are worked out, values will start to 

go up again. A1 the end of the day, no one can replace this locat10n or the history of the 

building." 

The Plaza could also still be suffering from the 

bad publicity garnered when several of its 

original buyers backed out of their deals, 

claiming they'd been lured into buying them by a 

marketing team that promised "timeless 

elegance" and "superb views" but, when they 

finally saw the units for themselves, they found 

they weren't up to snuff. 

Sure, the Plaza had a strong brand name, having 

hosted the Beatles, 'Ihlman Capote and Liza 

Minnelli, but did it have the substance to back it 

Tommy Hilfiger has had a notoriously hard up? 
time selling his unit at the building (DARREN 
GeRRISHMllRElMAGE} 

"Ai the time, there was all this illusion. It was 

great marketing and great story-telling," said 

Miller, who brought a buyer to the Plaza in 2007. "I remember my buyer asking me, 'Am 

I getting a good deal?' I said, 'No! You're not getting a good deal. You're buying this 

because you love it.' There were no doubt going to be things at the end of the process 

that caused disappointment." 

There was even a lawsuit, to boot. 

Russian financier Andrei Vavilov had agreed to pay $53.5 million to buy triplex 

penthouses at the hotel sight unseen. He went straight to court after finally being 

~\lowP.<l insi<lP. ~11P.s>"ins>" fr~m<l t.o O"P.t. his <lP.nosit. h~C'!k HP. c:himP.ci t.h::it. t.hP. nP.nt.ho11sP.s 



failed to live up to expectations and were attic-like spaces with low ceiling heights, tiny 

windows and large unattractive drainage grates. 

"This is a classic bait-and-switch," his lawyer, David Sharf, said at the time. "My client .. 

got far less than what it bargained for." 

The matter was settled out of court. Developer Elad declined to comment for this story 

Several other buyers also backed out of their deals, including prominent art dealer Guy 

Wildenstein, who complained that he felt he was living in a fishbowl and had no privacy. 

Others complained of leaks and HVAC units that blocked the windows 

"Ultimately, people bought into a brand rather than a building - and the building let 

them down," Glazer said 
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Fifth A"'nue at Central Park South 

New York, NY 10019 

(212) 759-3000 

THE PLAZA 
NEW YORK 

ROOMS & SUITES DINING SHOPS WELLNESS MEETINGS & CELEBRATIONS 

- SPECIAL OFFER -

Love Letter From 
The Plaza Package 
1You are the finest, lo~liest, tenderest, 

and most beautiful person I have ever 

known, and evtn that is an 

understatement' (f. Scott to Zelda) 
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Waldorf Astoria's condo conversion will create 
321 apartments 
The number of hotel rooms will drop from over 1,400 to 840 
BY TA NAY WAAEAKAA I NOV 14, 2016, L38PM EST 

allllmlBI 

cpaulfell / Shutterstock.com 

The Waldorf Astoria's $1 billion partial conversion will create 321 condos, The Real Deal has learned after 

plans were filed with the city's Department ofBuildings last week. This past summer, there were rumors 

thatthe conversion might create as many as 1,000 condos, but developer Anbang has gone with a 

comparatively conservative plan. 

The residential units start on the i4th floor of the building and go upwards. The top four floors of the 

building will have two apartments per floor, and the three floors below that will have four apartments per 

floor. 

The hotel rooms will be on floors five through 13, and as expected there's going to be a significant 

reduction in the number of rooms, going down from 1,413 to 840. The application lists Skidmore, Owings 

& Merrill as the applicant of record, but it's possible SOM is collaborating with other firms on the 

conversion. 

New additions include space for retail, a restaurant, and a fitness center. Anbang has decided to keep the 

ballrooms, exhibition space, dining rooms, and the banquet rooms. The developer will need to getthe 

approval of the city's Landmarks Preservation Commission to move forward, but in September this year, 

Anbang agreed to work with the Commission to preserve the hotel's Art Deco interiors after increasing 

push back from preservationists. 

Earlier this month, the Commission agreed to calendar an application to landmark the hotel's interiors. 

The vote on landmarking will take place at a later time. 
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Anbang files plans for Waldorf Astoria makeover [TRD] 

Waldorf Astoria Hotel's interiors could become a NYC landmark [Curbed] 

'".s) Waldorf Astoria New York 

+ 301 Park Ave, New York, NY 10022 

(212) 355-3000 

Visit Website 

NEXT UP IN Ml•jil!.IHl>j 

See the Waldorf Astoria's SOM-designed renovation 

Tour 1 Hotels' new sustainable NYC hotel in Brooklyn Bridge Park 

Waldorf Astoria's condo conversion could get even more apartments 

Restoration Hardware's Meatpacking hotel approved by LPC 

TWA Terminal redevelopment team reveals new details about its hotel revamp 

Waldorf Astoria's iconic Art Deco interiors become an NYC interior landmark 

1+.11hi·'IH' 1·f.iiil'k ii 



Imagine coming home to a most desirable address with renowned style, unparalleled service and superb ambiance. The luxury residences at 
Waldorf Astoria Hotels & Resorts extend all the qualities and standards of a Waldorf Astoria hotel to a peerless residential experience, with the 
emphasis on sumptuous appointments, luxurious privileges and unrivaled prestige. 

Embrace peerless luxury in urban living, where absolute convenience meets the height of comfort in the hearts of key gateway cities. 

The residences combine the wealth of services and amenities only found in a luxury hotel with the privacy and comforts of home for those who 
know and appreciate the best. 

WALDORF ASTORIA BEVERLY HILLS RESIDENCES 

California luxury is a lifestyle and in the near future, the Waldorf Residences will be its ultimate example. 
Joining The Beverly Hilton and Waldorf Astoria Beverly Hills, the Residences, set in a lush landscape and 
garden environment, will pair the hospitality and services of a five-star destination with the luxurious privacy 
of your own home. 

''*+111 ;;;a 





The Waldorf Astoria New York hotel is an essential destination for enthusiasts of the Art Deco style. Recognized 
as one of the world's most significant examples of Art Deco art and architecture, this New York City luxury hotel 
is a living museum of decorative ornamentation, design, remarkable paintings and beautiful motifs. An official 
New York City landmark since 1993, the Art Deco hotel occupies an entire city block in midtown Manhattan. 

The original Waldorf Hotel was built on the site of millionaire William Waldorf Astor's mansion at the corner of 
Fifth Avenue and 33rd Street. The 13-story hotel opened on 13 March 1893. Four years later, Waldorfs cousin, 
John Jacob Astor IV, erected the 17wstory Astoria Hotel on an adjacent site. John Jacob Astor IV died on the 
Titanic on 15 April 1912. William Waldorf Astoria, having returned to England in 1893, died 18 October 1919. 

In 1929, the owners decided to tear down the original building due to it becoming dated and the draining of its 
revenues caused by Prohibition. The site was sold to the developers of what would become the Empire State 
Building. The current location on Park Avenue opened on 1 October 1931 as the tallest and largest hotel in the 
world. 

Hilton purchased the property in 1949 (the building and management contract), for $3 million, from New York 
State Realty & Terminal Company. New York Central RR owned the land, which Hilton purchased in 1977. 
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HOME LIFESTYLE v VIP ACCESS v CONCIERGE v MEMBERSHIP NEWSLFITER BLOG v ABOlJT v 

-Residences at the Williamsburg - Brooklyn, NY 
ei November4, 2010 & Mlw: - condo, condominiwn, New York 

Photo: Residences at the Williamsburg 

Manhattan is definitely New York City's go-to international destination. But a little known secret is just over the East River in 

Williamsburg. Brooklyn, is New York's top neighborhood for avant-garde fashion, art and all things cool. 

Continuing the trend of bringing upscale to WilliamsbW"g. there is a stylish, new condominium and hotel project that will offer 

jetsetters a sophisticated location to live, play and be inspired. 

The Residences at The Williamsburg and The Hotel Wtlliamsburg at Mccarren Park is an under-construction luxury development 

that will kick Williamsburg living and entertainment up a notch as the area's first ever condominium to offer residents VIP access to 

premium services and amenities through a neighboring hotel. 

The Residences at the Williamsburg is Brooklyn's first high-end condominium offering its residents VIP access to premium hotel 

services and amenities. 

After less than two months on the market, The Residences at The Williamsburg is already 35 percent sold. 

The Residences at the Williamsburg includes very spacious one to three-bedroom homes. Prices range from approximately 

$446,500 to $1. 6 million. 

Residents will benefit from unparalleled amenities and services through the hotel including VIP access to the landscaped courtyard 

with private cabanas and sunbathing pooL the hotel's rooftop bar, restaurant and lounge. 

In addition, resident will enjoy additional services such as - valet parking. 24-hour concierge and room service, housekeeping. dog 

walking and pet care, among others. 

All residents will receive exclusive guest privileges and direct billing at hotel facilities, as well as preferred discount rates for 

condominium owners' friends and family. 

The Residences at the Williamsburg is made up of two buildings, offering exposures on North I Ith and North 12th Streets, and 

includes 57 sophisticated homes that surround a stunning interior courtyard. In addition, the property includes an exclusive 64-room 

boutique hotel The Hotel Williamsburg. 

Tus high-style boutique Hotel Williamsburg will provide both condo residents and hotel guests prionty entry to its chic courtyard

level sunbathing pool with cabanas, rooftop bar with Manhattan skyline views and a stylish lounge. Condo residents will also enjoy 

available hotel services such as room service, housekeeping and tumdown service, among others. 

Buyers at The Residences at the Williamsburg will also enjoy a residents-only common rooftop with breathtaking Manhattan skyline 

views and available orivate rooftoo cabanas. 
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For additional information. please visit 135nll.com or call (718) 207.6202 to schedule an appointment. 

<- New Year's Eve Party With Hugh Hefner at the Playboy Mansion 

Enjoying Fine Caviar- Top 10 Do's and Don'ts ----> 



Q Street Easy s ign In Register 

SALES RENTALS BUILDINGS RESOURCES BLOG 

BUILDING DESCRIPTION 

Welcome to The Residences at The Williamsburg. The city's most upscale and exciting new 

destination has arrived. Some will check in . But you can move in. Rising up on the chic 

North side of Williamsburg, Brooklyn and overloo!Ong Mccarren Park, this new luxury 

condominium combines the benefits of home o\Nflership with top-of-the-line hotel services 

to provide you with an efTortlessty elegant .. [more] 

HIGHLIGHTS 

~ Cats and Dogs .AJlowed O 

~ Doorman Ill 

(IJ Elevator Ill 

BUILDING AMENITIES 

Concierge 

Gym 

swmming Pool 

V1rtua1 Doorman 

OUTDOOR SPACE 

Deck 

LOCATION 

NYC Storm Zone 4 

BUILDING FACTS 

Facts 7 stories Built in 2011 

Floorplans 37 floorplans available 

Documents and Permits 305 documents and permits 

Discussions 1 discussion 

Sales Listings 2 active sales ($t ,623 perft' aviJ, $1,480,000 avg price) 

59 previous sales ($914 per ft' avg, $689,203 avg price) 

Rentals Listings 2 active rentals ($59 per ft' avg, $3 ,797 avg price) 

owned by: 

Architect: 

Developer: 

lntenors· 

Sates and marketing: 

Sales start 

UNITS 

59 preVious rentals ($59 per ft' avg, $3,363 avg price) 

t 35 REALTY CORP 

Gene Kaufman Architects 

KM Construction & Development, LLC. 

Studio Gaia 

aptsandlofts .com 

June 201 O 

fl 

Building: The Residences at 
The Williamsburg 
135 North 11th Street, Brooklyn, NY, 11211 

7 stories Built in 20 11 

Condo in Williamsburg 

O SAVE O PRINT O SHARE O PROBLEM? 

This building has been saved by 359 users 

CONTACT NEIGHBORHOOD EXPERT 

AGENTS WITH WILLIAMSBURG E PERIENCE 

[vour email 

M pt 

Charlar Acar, Sherwood Residential 

(917) 512-4218 

2 recent deals in this neighborhood 

Michael Zaccaria, Bond New York 

(917) 809-6678 

3 recent deals in this neighborhood 

Win Brown, CORE 

(917) 563-2264 

21 recent deals in this neighborhood 

CONlACT AGENT 



ACTIVE LISTINGS PAST SALES PAST RENTALS ALL UNIT S F1lt t bl 

Sales (2) 

Unit 

#6A- 135 North 11th Street 

Open House: Sun, Apr 2 (2:30 PM - 3:30 PM) D ADD TO PLANllER 

#GS - 135 North 11ttl Street 

Open House: Sun, Apr 2(2:15 PM - 3:45 PM) D ADD TO PLANNER 

Rentals (2) 

Unit 

#PH6G - 135 North 11th Street 

#58 - 135 North 11th Street 

NEARBY 

TRANSPORTATION 

Subways and Ferries 

9 at Bedford Av 0.25 miles 

CD at Nassau Av 0.31 miles 

Price 

$4,200 

$3,395 NO FEE 

1111 at North 5th Street Ferry landing 0.42 miles 

8 e at Metropolitan Av 0.52 miles 

8 e at Lorimer St 0.59 miles 

'Vlew subway lines on Google Maps o 

SCHOOLS 

District- Schools zoned ror this address: 

P.S. 017 Henry D . 'M>octworth (PK,OK,01,02,03,04,05,SE) 

SIMILAR BUILDINGS 

The Dunham 

4 2 South 6th Street 

Building in Williamsburg 

1 ACTIVE LISTINGS 

LATEST DISCUSSIONS 

The Residences at The 

Williamsburg ( 14) 

Create a new discussion about 

this building D 

Austin Nichols House 

184 Kent Avenue 

Condo in Williamsburg 

83 ACTIVE LISTINGS 

MORE LISTINGS 

More sales listings in Williamsburg 

More rentals listings in 

Williamsburg 

Price Beds Baths 

$1 ,495,000 4 rooms. 2 beds 2 baths 921 ft' 

$1 ,465,000 D 4 rooms, 2 beds 2 baths 

Beds Baths 

3 rooms, 1 bed 1 bath 895 ft' 

1 bed 1 bath 650 ft' 

..,., ..... . ' © MaJ*iox I © OpenstreetMeip I Hlpfove this map 

The Edge - South Tower 

22 North 6th Street 

Other type in Williamsburg 

21 ACTIVE LISTINGS 

\/1EW ON GOOGLE 





THE 

Williamsburg 
Hotel 

ROOMS HOTEL BARS & RESTAURANTS 

Right next to 
every"'7here. 
Located in prime North Brooklyn. with Manhattan just over the bridge. The 
Williamsburg Hotel is your home sweet hotel at the heart of it all. 'When you 

stay here you can go everywhere. 

LEARN MORE ABOIIT US 

SPECIAL EVENTS NEIGHBORHOOD PRESS CONTACT BOOK 



Rootns '\Vith a 
• vte'\V. 

After seeing the sights, put down your bags, put up your feet, and get a whole new 

view. Our stylish guest rooms frame up the city that never sleeps through iloor-to

ceiling windows. 

VIEW OUR ROOMS 

) '---/ 
r- ( ) 

Tal<e ''a night in'' 
to the next level. 
Williamsburg is packed with places to be , including a few attractions of our own, like 

our restaurant Harvey, rooftop pool, and three distinct bars. 

SEE OUR BARS & RESTAURANTS 

CONTACT 

718.362.8100 
THE 

Williamsburg 
Hotel 

hello@thewilliamsbwghotel.com 

96 Wythe Avenue 

Brooklyn, New York 
11249 

http s ://g c. synxi s .com/ r~z.a s px?Hot~I= 664l9&C ha in= 18 511 

I RESERVE I 

Rooms 

Hotel 

Bars & Restaurants 

Special Events 

N eighborhood 

Press 

Contact 



ROOMS HOTEL BARS & RESTAURANTS 

THE 

Williamsburg 
Hotel 

SPECIAL EVENTS NEIGHBORHOOD 

About Amenities 

PRESS CONTACT BOOK 

Hotel in Brooklyn, New 
York 
We do things a little differently. 

Welcome to The Williamsburg Hotel. What do we stand for? Supreme service with a Brooklyn twist. 
What does that mean? No nickel-and-diming, plenty of mind reading, and an eagle-eye focus on what 

matters most: being great hosts and showing our guests a great time. 

Steely lVith 
style. 
The Williamsburg Hotel is eight stories and 150 rooms encased in 

brick, glass, and Corten steel. Designed by London-based design 

firm Michaelis Boyd Studio (Barbington House UK. Soho House 
Berlin). our double-height ceilings, natural finishes and eclectic 
rh•\• ;..,,.;+.., ' '"" +,.. ,.+,.,, ,..,.,t.,;I ... 



+ 
THE 

Williamsburg 
Hotel 

96 Wythe Avenue 
Brooklyn, New York 

11249 

Be \Vhere it all 
begins. 

Fifty years ago. Williamsburg was a neighborhood of industry. Today it's a bustling 
community full of creatives, dreamers, and doers meeting for a drink and making things 

happen. 

Located on Wythe Avenue and North 10th Street, The Williamsburg Hotel stands at the 

nexus of history and history in the making_ 

SEE THE NEIGHB ORHOOD 

CONTACT 

718.362.8100 

hello@thewilliamsbwghotel.com 

~ ~ 

I RESER~ I 

Rooms 

Hotel 

Bars & Restaurants 

Special Events 

Neighborhood 

Press 

Contact 

~ 



WELCOME 

IT'S ALL HERE 

KITCHEN & BA TH 

AMENITIES 

NEIGHBORHOOD 

FLOOR PLANS 

VIRTUAL TOUR 

UNMATCHED VALUE 

CONTACT US 

Discover the True 

Meaning of 

Exceptional 

Establish your home at Trump 

Park Residences, and you will 

find an extraordinary enclave 

that offers the perfect blend of 

pastoral surroundings, 

distinctive luxury and endless 

choices for an active lifestyle. 

Savor the ease and comforts of 

a life where every detail and 

every service has been carefully 

crafted to provide the finest 

residential value anywhere in 

Westchester. 

Set in the heart of a 55-acre 

protected woodland, Trump 



E Ul<f\ TRUM~~< E' ,-, •"'1 £ TRUMPCARD• T 

TRUMP SOHO 
NEW YORK 

A DOWNTOWN 

like YOU'VE NEV ER 

EX PERIENCED 

9 TRUMP SOHO• NEW YORK 

246 SPRING STREET 

NEW YORK, NEW YORK 10013 

PHONE 212.842.5500 

RESERVE 877.828.7080 

tm SOHO.INFO@TRUMPHOTELS.COM 

9 OUR HOTELS T ENCLI~ 

ROOMS & SUI TES OFFERS DINING THE SPA AT TRUMP MEETINGS & EVENTS WEDDI NGS OVERVIEW 

Trump So Ho New York offers such Trump Hotels'" ha llmarks as The Spa at Trump'", 

which features New York's only private luxury hammam experience, plus indoor and 

outdoor re laxation rooms, a sa lon and health club. Unwind over cockta ils in Cafe 

Mezz or retreat to the seasona l Bar d'Eau w ith its outdoor pool deck. To help you 

navigate it all, the anticipa tory signature services of the Trump Attache™ are always 

p art of your personal ized stay at our SoHo hotel near NYU. 



CITYREALTY SUY RENT SELL HEW DEVELOPMENTS MARKET INSIGHT NEIGHSORHOOOS .!.. SIGH UP CJ CONTAC T US SEARCH HEIGHSORHOOD I ADDRESS 

Gt yRealty > New York City> Midtown East > Trump Tower, 721 Fifth Avenue 

Trump Tower, 721 Fifth Avenue 
AtThe Northeast Corner Of East 56th Street I Q Midtown East-

lDJ Condo Built in 1983 238 Apartments 58 Floors 

111eSu1ton 
#18 Rated condo in Manhattan 

#5 Rated condo -Midtown 

#3 Rated condo - Midtown East 

APTS FOR SALE ( 19) APTS FOR RENT(13) RECENT SALES (7) 

SIZE STARTING FROM # AVAIL 

$2,966 1 BED $1,995,000 11 

2 BEDS $4,250,000 6 AVG. PRICE I FT' 

3 BEDS $5,995,000 

La.st updated Mar 30, 2017 VIEW ALL FOR SALE ~ 

TRUMP TOWER OVERVIEW 

The Trump Tower at 721 Fifth Arenue is a glass tower located between 56th 
and 57th Streets. 

Developed by Donald Trump, 721 Fifth Avenue sports a distinctive design that 
creates many corner windows with breathtaking views. Residential 

condominiums are located on the highest 38 floors of this 58-story tower and 
include nine duplex and triplex penthouses on the t op nine floors. Many of the 
Trump Tower apartments have been renovated and feature marble bathrooms, 
Jacuzzi bathtubs, wood and stone floors, custom kitchen cabinets, state-of

the-art appliances, numerous walk-in closets and washer and dryers. The 
building's spacious condos also offer panoramic views of the New York City 
skyline, Central Park and the rivers 

Amenities include a full-t ime doorman, valet, a fitness room, maid service and 
a common storage room. 

Such retailers as Bergdorf Goodman and Tiffany's are nearby, as are well
known restaurants. Central Park and the Plaza Hotel are two blocks away and 
the area is convenient to most public t ransportation. 

Carter Horsley 's Review 
OF TRUMP TOWER, 721 FIFTH AVEHUE 

" The mixed-use, dark-

NEARBY SUBWAY STATIONS 

• ••• N Q R 

• ••• LOCAL SCHOOLS 

PUBLIC PRIVATE 

Art and Design Higt• School 
Grades: 9-12 

Ps 59 Beekman Hill International 
Grades: K-5 

East Side Elementary School, PS 267 
Grades : PK·4 

+VIEW MORE SCHOOLS 

Data courtesy ofGreatSchOols.org -

glass, 58-story, Trump Tower at 721 Fifth Avenue on 
the northeast corner at 56th Street is big, bold and 
beautiful. JJ 
READ CARTER'S FULL REVIEW -

TRUMP TOWER, 721 FIFTH AVENUE PHOTO GALLERY 

Handcrafted 
l to 4-Bedroom 

Condominiums in 
Class ic Sutton Place 

42la Tax Abatement 

ONE 
HUNDR ED 
BARCLAY 
TR I BECA~ 

NO NONSENSE 

PRICING 

FROM $2M 

Occ~Now 



We'll introduce you to the city's 
most trusted real estate pros. 
TALK TO OUR PROS -

https://www.cityrealty.com/nyc/ap&rtments-for-s&le 

View the most up-to-date 
apartment listings 
START YOUR SEARCH -+ 

0 

SCHEDULE AN APPOINTMENT 

Just sign up for a free account & 
experience all this and more! 
SIGN UP NOW -



E URI\ TRU ~< E .-, •"'1 £ TRUMPCARD• T 9 OUR H OTELS T ENC LISH 

TRUMP SOHO ROOMS & SUI TES OFFERS DINING THE SPA AT TRUMP MEETINGS & EVENTS W EDDINGS OVERVIEW 
NEW YOR.K 

KING GUEST ROOMS & SUITES ONE-BEDROOM SUI TES TWO-BEDROOM SUITES SOHO TWO-BEDROOM SUITES PENTHOUSE SUITES 

GUEST ROO MS & SUITES. 

ONE-BEDROOM FAMILY SUITES TWO-BEDROOM FAMILY SUITES 

Trump SoHos New York offers 391 spacious hotel rooms and luxury suites in NYC with floor-to-ceiling 

w indows showcasing remarkable v iews of NYC from the 20th f loor up. Designer furnish ings by Fendi 

Casa compliment state-of-the-art amenities from vanity bathroom TVs to 42-inch fla t screen 

entertainment - even in-room computer and complimentary business cards, upon request. Marble

clad bathrooms featuring oversized soaking tubs, the Spa at Trumps amenities and the exclusive 

Trump Pillow Menu b lend contemporary e legance with So Ho style in our hotel rooms in Manhattan. 

It's a combina tion only avai lable at the Trump SoHos New York. 

THE TRUMP SOHO$ NEW YORK HOTEL OFFERS 391 SPACIOUS HOTEL 

ROOMS AND LUXURY SUITES WITH FLOOR-TO-CEILING WINDOWS 

SHOWCASING REMARKABLE V IEWS O F TH E CITY FROM TH E 20TH FLOOR 

UP. 
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#TRUMPHOTELS 

JOIN the TRUMP 

LIFESTYLE 

*'iiiii!* 

t 

GET EXCLU SIVE NEWS UPDATES GIVE THE GIFT OF LUXURY 

SIGN UP for TRUMP OFFERS 

Email Address 

TRUMP 
H OT E LS " 

SUBMI T i'il!3 SHOP GIFT CARDS 

TRUMP SOHO• NEW YO RK™ 

246 SPRING STREET, NEW YORK, NEW YORK 10013 

RESERVATIONS: 877.828.7080 I 212.842.5500 

* '2017 TRUMP INTERNA.T10NA.L HOTELS MANAGEMENT LLC I PRIVACY 

POLICY I TERMS OF SERVICE 

ELITE PARTNERS 

PRESS 

CAREERS 

CONTACT U S 

WHO IS READY FOR SPRING 

SUN? ' SAY GOODBYE TO 

W INTER WITH OUR 

@TrumpWaik1ki OFFERS. 

https #tco/qb4oyuz3D1 

@TRUMPHOTELS • 5H 

SITE MAP 

TRUMP ORGANIZATION 

AFFILIATE CHARITIES 

FOR DEVELOPERS 



VD ARA 

Soaring 57·story condo hotel within C1tyCenter 

•i·'·'·'· 
ADDING A DIMENSION Of RESPITE TO THE URBAN RHYTHM 

Delivering the ideal balance of access and escape, Vdara will be CityCenter's only 
condo hotel. Its distinctive location between Bellagio and ARIA Resort & Casino 
balances the energy and excitement of Las Vegas with an exclusive, non.gaming 
environment Designed by R\l .Alchitecture LCC led by Rafael Vinoly, this 57-story 
tower wi ll host approximately 1,495 professionally designed turnkey condo hotel 
rooms and suites. The residences feature open noor plans and horizontally 
oriented windows that ofer expansi¥e views of the city and the mountains. 

Consummate attention to detail ofer guests amenities and services that foster 
w armth, intimacy and a sense of familiar pleasures. The urban retreat will include 
a pool with cabanas for added privacy, a fitness center, 24·hour concierge 
services, conference and meeting facilities, in-room dining, housekeeping and 
valet parking. In Vdara's spa, salon and exclusive destination restaurant, guests 
and residents \Nill ha'le the opportunitf to get to knowtheirfa¥orite chef and stylists 
personally and enjoy their artistry with e¥ery return visit. 

This chic retreat with a sophisticated international flair will attract experienced 
owners and guests with an acquired taste for impeccable service. 

CityCenter incorporates 
sustainability into its design 
and construction.~· 

VISIT OUR SALES PAVILION 

Learn more about Vdara Condo 
Hotel. Get more information or 
schedule a private consultation with a 
Sales Executi¥e by calling 
966122 7171 
Click here to visit Vdara Condo Hotel 
now or call 866.722.7171 • 

CONTACT US: .. EGAL DISCLAIMER PRIYAC"Y POLICY TERMS OF E .>ITE MAP COPYRIGHTCi2017 Ml>M MIRA1 E 
ARIA . BELLAGIO VOARA MGM GRANO MAtlOALAY 8AY THE M!RAI E 
MOtlTE ARLO tlEWYORK.NI W YORK LUX lR EXCALIBUR CIR J CUH U~ 



Ydara· 
M[ife SIGN IN ~ ARIA HOTEL&SPA GUEST SERVICES ~ ITINERARY 

BEST ROOM RATES 
GUARANTEED 
EXCLUSIVELY FORM LIFE REWARDS MEMBERS 

- FILTER T CHANGEVIEW e 0 

~ VARIOUS DATES VARIOUS DATES ~ 
AAA M~Mm ~lmUHI umMIH~ EHIEBI81HMm AN ARRANGEMENT FOR EVERY 8lH..±J!.fil!. 

Book with us now and recei ... e Explore upcoming events In Las OCCASION Save More When You Book 
10% off ol hotel rates Vegas with this entertainment Unique in-suite amenities that Flight & Hotel Toget her 

calendar will make your st ay even more 
unforgettable 

'+!.!!f.i!H' F!ii§Wi Eif.@Ui.!iji Ef!.!1111.!fi 



• 
PDDL & LDUNGE VDARA 

Dip Into Something Different 

Eifii@ii!.\\11 

!@I 
DD BREAKFAST DIFFERENTLY AT VICE 

VERSA 
Fridays, Saturdays & Sundays II 

9AM • 12 PM 

North America's 
Best Hotel Spa 

• 
NEVADA'S BEST SPA HDTEL 

Experience ESPA at Vdara and 
find out why spa tourism 
professionals voted 1t as 

NNevada's Best Spa Hotel " 

"h%h" 

VD ARA 

• 
LUXURY AIRPORT TRANSPDRTATIDN 

Book a Vdara Stylish Suite Escape ::'.Ind receive 
complimentary luxury transportation lrom and to 

the airport. 

ifrlijii.\(,iiji 

STUDID SUITE 
With 582 square feet of luxury including a 

kitchenette, you have never experienced a ~roam" 
like this before in Las Vegas. The views are 

stunning, the location is 

1 iiiiili@f1 

EXPERIENCE A STUDID PARLOR SUITE 
Relax or celebrate in the comfort of Vdara•s Studio 

Parlor Suite 

'FM'U!.!-•' 

LOAD MORE 

ESPA AT VDARA 
Tuck yourself away from the high enerK)' within 

Vegas' most intimate spa setting. 

1fWH!!.!i 

STUDID PARLDR SUITE 
Vdara's Studio Parlor suite is 582 square feet ol 
comfort It includes a separate living room area 

with a divider that provides added privacy from the 
bedroom. With an .. 

11iiiHhif1 

VDARA'S DREAM RACING DFFER 
Enjoy luxurious accommodations 
at Vdara Hotel & Spa and book 
your ultimate racing experience 
at Dream Racing• Offer Code 

VDRMRCNG 

'+!.!!!."fr' 



COPYRIGH © 20 17 NKiM RESORTS INTERNATIONAL. ALL RIGHTS RESERVED. I PRIVACY POLICY I ~ 



Ydara· 
M[ife SIGN IN ~ ARIA HOTEL&SPA GUEST SERVICES ~ ITINERARY 

t'1l ~ li>I 
BOOK A ROOM HOTEL ENTERTAINMENT RESTAURANTS NIGHTLIFE AMENITIES MEETINGS & GROUPS OFFERS 

- SUITES STYLISH SUITE ESCAPES LUXURY AIRPORT TRANSFER LONG-TERM RENTALS CHANGE VIEW ® e 
~ 

ONE BEDROOM PENTHOUSE £ 885 H • ~ ..... 
SQUAR£ INVll£0 PR£- LUXURT 
rm GUISI ARRIVAL AIRPDRr 

CH£CK-IN CONCl£RG£ TRAMSHR , .. 
1iiiii!ih'f1 

~ ~ 
CIH CORNER SUITE MIA MEMBER DISCOUNT 

Book with us now and receive 10% 

811 4 1 1 off o1 hotel rates 

SQUAR£ llAX KING BATH 

'+!.111."fr' rm sums 

'i"ii!H.\if' 

~ 

EKE CUTIVE CORNER SUITE 

811 4 1 1.5 
SQUAR£ MAX KING BATH 
rm GUISIS 

'i"ii!H.\if' 
~ 

~ M Lift B~WAROS MAmR~ARD 
Earn M life Rewards Faster 

STUDIO SUITE 

Eif.H'M'+11 582 4 1 1 
SQUAR£ UAX KING BATH 
rm GUISrS 

1iiiii!ih'f1 

~ 

STUDIO PARLOR SUITE 

582 4 1 1 
SQUAR£ UAX KING BAIH 
rm GUISIS 

llllHIHllfl ~ 
AIR +HOTEL 

Save More When You Book Fli2ht & 



NorthAmenca's 
Best Hotel Spa 

Find Your Reservation 

GET WITH THE PROGRAM 

M life Rewards is the ultimate way 

to do 'What you love - and get 

rewarded for it. From hotel and 

entertainment to dining, spa and 

gamin&. you can earn rewards for 

v irtually every dollar you spend 

NEVADA'S BEST SPA HDTEL 

Experience ESPA at Vdara and find out why spa tourism 

professionals 't'oted 1t as NNevada's Best Spa Hotel " 

iit.!Jlii+q1 

MOBILE CHECK-IN 

Skip the Front Desk line. Check-in from an)Where using your 

phone and enjoy the resort until your room is ready 

iit.!Jlii+q1 

1TO 
JDIN M LIFE REWARDS 

Best room rates guaranteed. Exclusively for M life Rewards 

Members. 

E!.ilil!!.lf' 

1TO 
M LIFE TIER BENEFITS 

Enjoy hotel, dining, entertainment, and spa experiences - along 

with slots and table games - and get rewarded! 

811 
·m:z;;z 

EE!JiiH.UH 

4 1 

---- M LIFE REWARDS 

1.5 
·m:zrz 

Hotel Together 

1i!.ilii!B1 

BDDK YDUR VDDG SUITE TODAY 

We've designated special suites for 

guests accompanied by their trusty 

pooches 

'+!.111."fr' 

M LIFE TIERS 

• SAPPHIRE 

PEARL 

• GOLD 

PLATINUM 



LEARN MORE ".!111!.H" 

YDARA AT HOME 
WITH EVERY VOARA RETREAT COMES EVERY COMFORT IMAGINABLE 

Now you can bring home a ptece of the sophisticated, stylish and luxurious 
boutique experience with our collect ion of amenities available for purchase. 

I SEE OETAILS I 

VD ARA 

YDARA GIFT CARDS 
ACCESS & ESCAPE AT VOARA 

NOIR 

Presenting the perfect gift to experience the ideal balance of access and escape 
at Vdara, 

I SEE DETAILS I 

COPYRIGHT~ 20 17 MGM RESORTS INTERNATIONAL. All RIGHTS RESERVED. I PRIVACY POI.ICY I ~ 
https://www.luxor.com 



Orlando 

Vero Beach Hotel And Club Condo Vero Beach 

Vero Beach Hotel And Oub Condos For Sale Waterfront ..., Statu s ..., Terms ..., Renta ls 

5 Condos for Sale in Vero ~ach Hotel And Clu b Vero 

Beach 

VERO BEACH HOTEL AND CLUB 
3500 OCEAN VERO BEAOi. R. 32963 

MLS#· 152133 

VERO BEACH HOTEL AND CLUB 
3500 OCEAN VEl<O BEACH. A. 32963 

5795,000 ~ 

~°' 2 i;..., 210 Joi 0 Sq ft Condo Oceanfront 

Direct ocean front 2 bedroom. 2 bath unit at the 
vb hotel and club. Fully furnished and hassle free. 
Four star amen1t1es include ocean front pool, 
concierge, 2 restaurants. white orchid spa and 
fitness center. 

Read More ... 

MLS•: 175369 5299,900 

VERO BEACH HOTEL AND CLUB 
3500 OCEAN VERO BEACH. A. 32963 

~°' 1 i;..., 1/0 Joi 0 Sq ft Condo Oceanfront 

Hassle free oceanfront livmg awaits you at this 4 
star k1mpton condo hotel. This unit comes fully 
furnished and ready to enjoy. 

Read More ... 

5299,900 

~°' 2 i;..., 1/0 Joi 0 Sq ft Condo Oceanfront 

Own a hassle free oceanfront investment in a four 
star hotel. This unit comes fully furnished with 
option to put m rental program with management 

5 Condos for Sale in Vero Beach Hotel And Club Vero 

Beach 

Vero Beach Hotel And Club Condos For Sale 

VERO BEACH HOTEL AND CLUB 
3500 OCEAN VERO BEAOi, R. 32963 

Mls.t: 180933 

~" 2 i;.... 210 J.i! 1 ,265 Sq ft Condo 

Oceanfront 

5525,000 

Income generating. condo/hotel. 2007 built. fully 
I furnished, 3 balconies with oceanvtew. 

VERO BEACH HOTEL AND CLUB 
3SOOOCEANVERO BEACH, R.32963 

Read More.. rl -• ..,,~=;.= ... ~,;:~;.-.,-,' 

MLS>t: 175500 5299,900 

~j• ' .J 
"S' rn- . ..>·. 
-·"-~· :'1':1 ' , _,_..,. - .:" ' ~--- - ::. ,__. 
.. ' r~- •P 

~°' 2 i;..., 1 /0 J.i! 0 Sq ft Condo Oceanfron1 

Own a hassle free oceanfront investment in a four 
star hotel. This unit comes fully furnished with 
option to put in rental program with management 
company. 

Read More .. 





I(~ r F), ) , 
\. L \ \ i RESl[lEtJ• ES F••R SP.LE •1tJEF l tJF F! l ~T I tJ FEt!T~L l t!F •• FM~TI tJ ~8 ll T ~ ~LLEF I BF ~ EF F••FT~ L Ea 

RESIDENCES FOR SALE 

Stud io O n e Bed r oo m Two Bed r oo m 

Two Bed 1oo m + Den Three Bedroo m Pen t h o u se 

Kl-IN SKI OUT WHOLE OWNER HIP RE IDENCE 
TUDIOS TO THREE BEDROOM TARTING AT $200 000 C C rH A CT " " -

130 Wood Road nowmaH V llaga Colorado 81615 I 435 640 7757 
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VICEROY 
SNOWMASS 

Viceroy Snowmass, a Luxury Ski Resort & 
Hotel near Aspen, CO 
Live Happily Ever Apres 

Af:. Viceroy Snowmass luxury year-round resort, mountain adventure 
glows with modern spirit as Viceroy Hotels and Resorts offers its first 
destination at the base of one of the world's finest ski mountains. This 
beautiful ski resort, near downtown Aspen, CO, sits in the heart of 
Snowmass' new Base Village. Come see for yourself the sophistication 
and sense of place that distinguish Viceroy destinations from 
California to the Caribbean as it perfectly blends with the Colorado 
high COLI ntry. 

For couples, families and friends, Viceroy Snowmass luxury mountain 
resort offers ski - in/ski-out luxury resort lodging, in the winter and a 
gateway to on-and off- mountain adventure and culture during warmer 
months, complemented by imaginative dining and lounging, a Ute 
Indian-inspired wellness spa, and a year- round pool terrace and cafe 
- an ideal setting for a Snowmass mountain vacation during any 
season. 

From skiing, snowboarding, ice skating and sle igh rides in the winter 
to summertime hiking, mountain biking, fly-fishing, horseback riding, 
festivals and concerts, the Rocky Mountains' limitless seasonal 
pleasures and a world of unexpected Viceroy privileges await at the 
newest luxury Aspen hotel and ski resort. 

ROOM RESERVATIONS 

ARRIVE DEPART GUESTS 

30 31 2 

CODE TYPE CODE 

PROMO ...ill '---------' 

CHECK AVAILABILITY 

DINING RESERVATIONS 

EIGHT K 

DATE/TIME DINERS 

03/30/2017 ...ill 

7:00 PM 

FINDA "mBLE 

2 

EN~LISH ~ 

RESERVATIONS 
l!EB!!EDl3 l!l!mimEI 
At riv"' D"'P<ir"t 

Viceroy Snowmass 
130 Wood Road 
Standard Mai I : P 0 Box 6985 
Snowmass Village, Colorado 
81615 USA 
View Map 

T: + 1 970 923 8000 
F: + l 970 923 8001 

Reservations: 
877 235 7577 

EMAIL SIGN UP 

ENTER EMAi. ADDRESS 

SUBSCRIBE 



UUK Wt:tl~llt: Ut-t-t:K~ IHt: LUWt:~I 

INTERNET RATES FOR ANY VICEROY 
LOCATION WORLDWIDE. 

t:l bH I I\ t-t:µ, I UKt:~ HlbH JVIUUl\J ll-'IH\J 

CUISINE WITH SOUTHERN ROOTS, IN 
A SOPHISTICATED MOUNTAIN 

SETTING. 

#VICEROYSNOWMASS #VICEROYICON 

LOAD MORE 

Reser.at ions Residences Photo Gallery Contact Us 

~lbl\J Ur' t-UK t:Mµ,JL Ut-'LJµ, I t:~ Ul\J 

EVENTS AND SPECIALS FROM 
VICEROY. 

THE 

VICEROY 
ICON COLLECTION 



VICEROY 
SNOWMASS 

RESERVATIONS 

Special Offers 

Telephone Reseivations 

Email Reservations 

Group ReseNations 

Change or Cancel a Reservation 

V ICEROY HOTEL GROUP 

IM TL 
ASSURANCE 
PROl\l l SE 
BOOK WITH US. 
lfyou find a lower rate w e w ill 
honor the lower rate pfU$ award a 
$25 hotel credit .• 

Mii.!5fljl.l5M 
See what past guests say 
about Viceroy Snowmass 

@i@i;!@l@M 

Resen a tions Residences 

EN~LISH !!) 

III ITII III 
Reservations 

When you book directly with Viceroy Hotels and Resorts, you can expect the best rat es, superior customer service 
and the benefits of special offers. Our website offers the lowest Internet rates for any 'vkeroy location world'W'lde 
Unhke many onhne tra¥el sites , we do not charge onlme booking fees 

Guestroom Reseruations: Partner Hotel Reservations: 

Arri¥e 0313012017 Ill 

Depart 0313112017 11111 

Adults 1 • 

Children O • 

Code Type Promo 

THE 

Photo Gallery Contact VICEROY 
ICON COLLECTION 



ACCOMMODATIONS 

Guestrooms 

Room Comparison 

Amenities & Services 

RESERVATIONS 

Reservations Residences 

Rates from 

27500USD 
permghr" 

best rate over next 30 di!!lys 

Luxury Snowmass/ Aspen Accommodations 

V iceroy Snowmass, just minutes from Aspen, is the newest luxury Snowmass ski resort hotel in the Aspen area 
Indigenous textures and elements combme with modern amenities and finishes in all our accommodations, creating 

a feel unique to the Snowmass and Aspen area 

Guestrooms • Green Initiatives • 

Room Comparison • Photo Gallery • 

THE 

Photo Gallery Contact VICEROY 
ICON COLLECTION 



Welcome to The Residences Viceroy Snowmass 

Featuri ng mountain modern des ign and breezy personal service th at makes vacationing effortless an d infinitely more 

enjoyable, The Residences V iceroy S nowm ass is considered the Village's premi er sk i- in -ski -out resort . Viceroy's 

styl e, co m fort and amenities are the current and future benchmark, and i t ' s the only lux ury res i dential resort 

offering whole ownership oppo rtuni t ies at the Base of Snowmass. Recently pu rc h ased by East West Partners, Aspen 

Skiing Company and KSL Cap ital, good things are happening here. To learn more visit Snowmasselevated.com . 



SKI-IN SKI-OUT WHOLE OWNERSHIP RESIDENCES 
STUDIOS TO THREE BEDROOMS STARTING AT $200 000 

130 Wood Road, Snowmaos Village, Colorado 81615 I 435 640 7757 

corn ACT us -
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DALLAS NEWS TOPICS ... MY ACCOUNT ... 
•owmo by ill1r jJallas illorninQ )'irlus 

BUSINESS REAL ESTATE AIRLINES RETAIL HEALTH CARE TECHNOLOGY ENERGY 

The owners of the coming-soon Virgin hotel in Dallas' Design 

District have dropped plans for residential units and have 

taken on a new partner to help develop the $80 million-plus 

project. 

Construction is expected to start next year on the 240-room 

Virgin Hotels Dallas at Hi Line Drive and Turtle Creek 

Boulevard. Opening is set for 2018. 

When announced in 2015, the project included residences, and 

the developers were land owner Dunhill Partners, along with 

Vinculum Partners and the Crosland Group. 

The building is zoned to reach a height of up to 300 feet, 

explained Lucien "Luke" Crosland, owner of the Dallas-based 

Crosland Group and Crosland Investment Properties Inc. 

An earlier plan called for more than 100 apartments located 

above the hotel guest rooms, which would have bumped up 

pretty close to the outer limit. Another plan called for 70 

condos atop the hotel, for a height of about 228 feet. 

SUBSCRIBE NOW LEAVE us FEEDBACK I 0. 

TOP 100 WORKPLACES 
" @l a 



Dec iding on the exact configuration is "why we had a li ttle 

slow down in getting this going; he said. Construction was to 

begin this year. 

In the end, developers decided the si te for the first Virgin hotel 

in Texas is "simply too tight to accommodate both uses 

adequately; Crosland said. 

Forty guest rooms were added to the original 200 and the hotel 

will now be about 10 stories, with four levels of parking. 

"It's going to be a really great property and a beautiful 

building; he said. "We can build this project much faster 

without the residential component. • 

The owners decided to "bring in an experienced ... hotel 

development company to coordinate the hotel-only pro ject 

construction; he said. 

The newest partner is Dallas-based Gatehouse Capital, a 

luxury hotel developer that had a role in the development of 

the W Hotel Dallas and the Joule Hotel. Gatehouse, Crosland 

and Vinculum are minority partners in the new Virgin hotel. 

Vinculum Partners and the Crosland Group will continue to 

work on the project as consultants. 

Demolition work has begun on a 25,000-square-foot brick 

showroom and warehouse on the site now. 

Construct ion will start in March on the hotel, which 

will feature several restaurants and bars, meeting space and a 

rooftop terrace with a pool, spa and gym. 

The project is expected to cost "in the $80 million to $90 

mill ion range; said Marty Collins, founder of Gatehouse. 

The lifestyle hotel is expected to offer free high-speed Wi-Fi, 

no cancellat ion fees up to midnight, penalty-free early check

in and late checkout, a complimentary social hour for guests 

and a mini-bar stocked at street-level prices, according to the 

Virgin Hotels Web site. 

Each room - which the hotel dubs "chambers· - will feature a 

sliding privacy door to close off the bedroom from the 

remainder of the space, offering ·an added layer of sound 



BUSINESS 

protection between the bedroom and the hallway," according 

to Virgin. 

The Virgin is part of a hotel construction boom going on in 

central Dallas. 

More news on Dallas hotels: 

New Hilton Canopy Hotel to open next year in Uptown 

Centra l Dallas to see big hotel boom 

0 VIEW COMMENTS 

HOTELS BUSINESS 



CITYREALTY SUY RENT SELL HEW DEVELOPMENTS MARKET INSIGHT NEIGHSORHOOOS .!.. SIGH UP CJ CONTAC T US SEARCH NEIGHSORHOOD I ADDRESS 

Gt yRealty > New York City> Financial Dist r ict > W New York Downtown, 123 Washington St reet 

W New York Dow ntow n, 123 Washington Street 
Between Albany Street&Carlisle Street I Q Financial District-

lDJ Condo Built in 2010 222 Apartments 57 Floors 

# 12 Rated condo - FIDI - BPC 

#7 Rated condo - Financial District 

APTS FOR SALE (33) APTS FOR RENT (20} RECENT SALES (9) 

SIZE STARTING FROM # AVAIL 

$2,544 1 BED $1,198,000 20 

2 BEDS $2,400,000 AVG. PRICE I FT2 

4 BEDS $4,1 45,000 

6+ BEDS $6,600,000 VIEW A LL FOR SALE ... 

Last updated Mar 30, 2017 

W NEW YORK DOWNTOWN OVERVIEW 

The Residences at the W New York Downtown span the 23rd to 55tn floors at 
123 Washington Street, which also houses a W Hotel. 

Situated in Lower Manhattan, the W New York Downtown contains 223 units 
that range from 400 to 1 ,175 square feet. Residences are spacious and 

modern, with O'P'ersized windo'#S that allow for expansive views of the city 
skyline. Open kitchens have It alian white lacquer cabinetry and premium 

appliances. 

W Downtown resident s have access t o 24-hour concierge selVice, 

housekeeping, a SWEAT fitness center, a media room and a private, residents
only rooftop t errace. Owners also have preferred dining reservat ions at the 
hotel's Living Lounge and the BLT Bar & Grill Restaurant. 

Public transportation and Wall Street are nearby 

Carter Horsley 's Review 
OF WHEW YORK DOWNTOWH, 123 WAS Hiii GT OH STREET 

" The Residences at the 
W New York Downtown at 
123 Washington Street are 

NEARBY SUBWAY STATIONS ••••• R. •••• 
LOCAL SCHOOLS 

PUBLIC PRIVATE 

Leadership And Public Service High 
School 
Grades: 9-1 2 

High School Of Economics And Finance 
Grades : 9-12 

Richard R Green High School Of 
Teaching 

-+VIEW MORE SCHOOLS 

Data courtesy ofGreatSchools.org -

located on the 23rd through the 56th floors of the 
luxury hotel in Lower Manhattan. JJ 
READ CARTER"S FULL REVIEVV -

W NEW YORK DOWNTOWN, 123 WASHINGTON STREET PHOTO GALLERY 

ONE 
HUNDR ED 
BARC LAY 
TR I BECA~ 

NO NONSENSE 

P RICING 

FROM $2M 

Occ~Now 
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We'll introduce you to the city's 
most trusted real estate pros. 
TALK TO OUR PROS -

https://www.cityrealty.com/nyc/ap&rtments-for-s&le 

View the most up-to-date 
apartment listings 
START YOUR SEARCH -+ 

0 

A UNIQUE ARRAY OF 

STUDIO TO 5 -BEDROOM 

CONDOMINIUMS 

SCHEDULE AN APPOINTMENT 

Just sign up for a free account & 
experience all this and m ore! 
SIGN UP NOW -





MAR31 ~17 APR 1 : 7 

1 ROOM , 1 ADULT .., 

FIND ROOMS AND RATES 

800KHERE 
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HOTELS 

we.COME SUITES w~s PRESS· *+!.!@·ta 

F"4D It BOOK Select a Property Check In ii Check OLrt ii *H·j\Ji!.fM 

spg. Why Back: with ua~ Get t hese exclusive SPG® memb er b enefit.I ... Learn More 

MAKEROOMFORMOREROOM 
SPARKLING SAVINGS Of 50 % Off UPGRADE FEES 

There's 11lw11ys room for more. Book. your gl11morous st11ytoday end upgni de t o the next evailable r oom 

c11t2gory for hll lfthe cost. Experience the gl.!m of W Hotels of New Vort.. Treat yourse lf with 009' off st311d11rd 

upgn1de fee s so you c1rn stretch out in 11 SPf!cioi.r.; st.ite. or e njoy unp1m1Mele d vie\'.'!. of t he city. 

PARTICIPATING HOTELS 

W NEW YORK W NEWYORK
TIMES SQUARE 

W HOBOKEN 

BOOK NOW BOOK NOW 
BOOK NOW 

HAPPENINGS It EVENTS 

W NEW YORK 
UNION SQUARE 

BOOK NOW 



WESTIN RESIDENCES· EXPLORE WESTI N HOTELS & RESORTS 

Enhance your well-being 
with Westin Residences 

At Westin Residences, every day 1s 
geared towards a better you with 
revitalizing amenities, signature 
services and innovative 
programming that help you be at 
your best 

Huntsv1le, Alabama 
Avon, Colorado 
Orlando, Flonda 

Detroit, M1ch1gan 
Edina, Minnesota 

Houston. Texas 

Westin Residences 

AVAILABLE COMING SOON 

MAP GRID 

Mammoth Lakes, California 
V1rg1nia Beach, V1rg1nia 
Blue Mountain, Ontario 

Whistler, Bntlsh Columbia 
Vancouver, British Columbia 

Tremblant. Quebec 
Tianjin, China 



• 

" 

THE WESTIN MONACHE, 
MAMMOTH LAKES 

The developer has sold all Residences a11his property 
and no lon'ijer ope.wt es a sales office 

+ 

ROLLOVER & EXPLORE 

Live Well at Westin Residences 

BENEFITS OF OWNERSHIP 

At Westin. every day 1s geared towards a better you. l'<lth 
signature fac1 ll!les and amenities that fuel and energize your 
life The Westin private residences proV1de access to enhance 
your well-being Fora better you™ 

ABOUT STARWOOD RESIDENCES 

Starwood residences offer a unique whole ownership 
opportunity prov1d1ng the full spectrum of branded se1Y1ces and 
amenities that are found 1n our hotels 

WESTIN WESTIN RESIDENCES QUICK LINKS 

RESIDENCES Alabama V1rg1ma Starwood Residences 

,,. <: <: ¢ <: 





WESTIN RESIDENCES· EXPLORE WESTI N HOTELS & RESORTS 

Enhance your well-being 
with Westin Residences 

At Westin Residences, every day 1s 
geared towards a better you with 
revitalizing amenities, signature 
services and innovative 
programming that help you be at 
your best 

Huntsv1le, Alabama 
Avon, Colorado 
Orlando, Flonda 

Detroit, M1ch1gan 
Edina, Minnesota 

Houston. Texas 

Westin Residences 

AVAILABLE COMING SOON 

MAP GRID 

Mammoth Lakes, California 
V1rg1nia Beach, V1rg1nia 
Blue Mountain, Ontario 

Whistler, Bntlsh Columbia 
Vancouver, British Columbia 

Tremblant. Quebec 
Tianjin, China 



• 

" 

THE WESTIN MONACHE, 
MAMMOTH LAKES 

The developer has sold all Residences a11his property 
and no lon'ijer ope.wt es a sales office 

+ 

ROLLOVER & EXPLORE 

Live Well at Westin Residences 

BENEFITS OF OWNERSHIP 

At Westin. every day 1s geared towards a better you. l'<lth 
signature fac1 ll!les and amenities that fuel and energize your 
life The Westin private residences proV1de access to enhance 
your well-being Fora better you™ 

ABOUT STARWOOD RESIDENCES 

Starwood residences offer a unique whole ownership 
opportunity prov1d1ng the full spectrum of branded se1Y1ces and 
amenities that are found 1n our hotels 

WESTIN WESTIN RESIDENCES QUICK LINKS 

RESIDENCES Alabama V1rg1ma Starwood Residences 

,,. <: <: ¢ <: 





WESTIN' SPO Sign In I Language v 

HOTELS.\. RE'iClRTS Q. FIND & BOOK v = ABOUT v J. MY STAYS v 

TheWestinNewYorkGrandCentral ~ 381 5 ***** 
ROOMS LOCATION SERVICES & AMENITIES DINING 

Essentials 
212 East 42nd Street New York, New York 10017 United States 
Phone. (1)(212) 490-8900 

* DIRECT ONS 0 ANNGJNCEMENTS 

~ TRANSPORTATION 

8 18Miles113 16 Km From LGA (Shuttle 18 
USD) • Valet Parking 65-75 USD Per Day 

Check in: 3.00 PM 

Check out: 12 00 PM 

SPG Category 6 

<:? ADD To wi~Hu~ T 

~ROOMS 

774 Rooms (12 Suites) • Smoke Free 

• Wireless Internet Access • Pets Allowed 

MAR 31 ~11 

See AU Guest Reviews 

Check out 

APR1 ~7 

1 ROOM, 1 ADULT .., 

FIND ROOMS AND RATES 

~ 
BEST RATE GUARANTEE 

View Details 

lllJ AT THIS HOTEL 

Fitness Center • Wheelchair Accessible 



TRADITIONAL ROOMS 

from USO 1441mght 

Guest Reviews 

3.8 
OUT OF 5 

* 

> DELUXE ROOMS 

from USO 151 imght > PREMIUM CORNER ROOMS 

from USO 174 1mght 

72% RECOMMEND THIS HOTEL 

Room Comfort ----
Quality Of Sleep -----
SPG Recogmt1 on ---- -

Staff Responsiveness ---
Faci lllies Met My Expectations ----
Food & Beverage -----

SEE GUEST 
GALLERY FROM 

INSTAGRAM 

Dining 
THE LCL: Bar & Kitchen 
Cu1s1ne Amen can I (212) 405-4399 

SEE 1 OPTIONS 





EXHIBITF 



DL 
G. 

BY DIGITAL LUXURY GROUP 

SIGN IN@ 

INSIGHTS.. LEADERS CONSUMERS CHINA CAMPAIGNS KEYNOTE NEWS VIDEO 

Branded Residences: A LID.WY Trend On Fire? 
byDaniela Aroc~9 Mar 2016 

All signs indicate that the branded residence sector is experiencing a renaissance, as 

wealthy property buyers and luxury brands alike flock to make the most of this trend 
becoming ever more appealing. 

Over the years, the branded residence sector has continued to intrigue developers, investors 
and real estate advisors, offering buyers both security, an element of prestige and a hassle-free 

holiday home. 

As Muriel Muirden Executive Vice President & Managing Director, StrlttAQ'Pebthuses, if 
executed correctly, branded residences also offer developers attractive price premiums and 
accelerated sales velocity, whilst the hotel operator gets rewarded for the marketing muscle 

their brand brings to the development. 

" For luxury brands who have dappled in the sector, 



branded residences off er an opportunity expand into new 
arenas, in exchange for lending their prestige " 

For luxury brands who have dappled in the sector - including Bulgari, Versace, Moschino and 

Armani - it offers an opportunity expand into new arenas, in exchange for lending their 

prestige - and in some cases, their unique design touch. 

In recent times, the positives offered by branded residences has become even more appealing 

to the ultra-wealthy which has led to a reigniting of confidence and awareness in projects, 

with many set to launch in the coming months or years - including the Bulgari Resort and 

Residences in Dubai, which is set to launch in 2017 and will be the brand's fifth foray into the 

branded residences sector. 

With this in mind, Chris Graham, a property expert and resort real estate devotee, has collated 

and supplemented existing research into the sector and undertaken interviews with those 

researching, developing and selling branded residences to present a report examining this 

luxury trend picking up speed. 

Here, we provide an executive summary of his detailed research into this rising trend in the 

luxury property sector. 

" The number of hotels offering branded residences 
increased tenfold during the decade to 2012 " 

Behind The Growth Of Branded Residences 

The hotel branded residences market has developed significantly since the 1980's and 

remains most prevalent in the North American market, although emerging markets in the 

Middle and Far East are gaining ground. At present, the European market is relatively small but 

expanding. 

According to Dan August Cordeiro at Maxmakers, a property development advisory firm, the 

number of hotels offering branded residences increased tenfold during the decade to 2012. 

The evidence suggests that the rate looks set to continue to rise in line with growing 

consumer demand (indeed the author is aware of several new market entrants not listed on 

the above chart at the time of going to press). 

Additionally Dr. Andrew Harringto~~ Associates believes that" .. .. Serviced Apartments 

(Europe) and Mixed Use Resorts (outsid!45~ are amongst the most exciting areas for 
investment and will likely become mainstream in the next 5 years. " 

Javier Serrano filR Global, a leading source of historical hotel performance, explains that 

the delay in serviced apartments and residences becoming mainstream is because the 

operational costs and implications involved were unknown and these were therefore not 

recognised as a profitable option: "Any property which was not purposely built as a hotel or 

hostel, or was managed by real estate companies, private owners or agencies and hotel 

branded companies, had limited access to this important information." 



Arlett Hoff, coauthor l:lf/SGlobal Hospitality Services' report on branded residences, agrees: 

"There is a dearth of reliable, consistent and extensive operating data which can be used to 

benchmark the sector's performance." Maria Pajares, MD of Mason Rose (a specialist hotel 

and luxury travel marketing and PR agency), remarks on the evolution in the industry: 

"Since we launched over 22 years ago we've witnessed sustained patterns of growth in 

branded residences, particularly in the luxury hotel sector where more and more brands are 

diversifying into residential developments." Muriel Muirden, VP of Str~y~nd a 

leading expert on branded residences), argues that the growth has been driven by several 

factors on both sides of the equation: 

Supply Side (operators): 

• A greater awareness among luxury hotel operators of the power - and value - of their brands. 

• Brand owners have the opportunity for brand expansion and strong capital inflows from 

limited exposure/outgoings. 

•The challenging economics of building new luxury hotels without some subsidy from 

residential real estate revenues. 

"According to Knight Frank's Wealth Report 2015, 
residential property is the most popular sector for 

UHN\iVI' s to invest in " 

Demand Side (buyers): 

• Assurance of quality in construction, design, servicing and amenities. 

•"Lock up and leave" capability/option. 

•The 'brand kudos' or 'bragging rights' associated with a premium branded address. 

•The potential for investment returns from a rental pool (notably in a resort context). 

• An increase in the number of global UHNWis who wish to live in, or use, a secure 

environment, for which branded residences tick many boxes. (Indeed according to Knight 
Frank's Wealth Report 2015, residential property is the most popular sector for UHNWI's to 

invest in, with 81% of wealth advisors saying their clients are becoming more interested in it). 



"Strong gTowth in branded residences has been spurred by 
its ath·activeness to both developers and investors " 

Serrano is in no doubt that the growth is driven by a drive to satisfy evolving consumer 

demand: "As both leisure and corporate travellers' length of stay are now rapidly changing, as 

accessibility to a wider range of supply options through diverse distribution channels - for 

example via the internet - has massively increased, and since transportation is more 

accessible and faster, operator brands are now focusing on offering different options to 

accommodate changing client needs. Hence the increasing interest in serviced apartments 
and branded residences." 

Whilst Hoff accepts that the strong growth in branded residences has been spurred by its 

attractiveness to both developers and investors, she highlights the following benefits to 
buyers that she believes underpin the demand-driven growth in the market: 

•Innovation in terms of concept (i.e. a mix of hotel and residential). 

• The convenience of onsite services. 

•Design. 

•Security (i.e. buying into a trusted brand). 

Cushman & Wakefield's Head of Hospitality Richard Candey adds: "It would appear that hotel 
guests are becoming more familiar with the concept of branded residences and serviced 

apartments in preference to hotels. The expansion of sector brands is certainly helping to 

proliferate the product." 
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Armani Residences: Sunny Isles, Miami Beach 

How Is The Trend Manifesting Itself In The Luxury Sector? 

The shift in preference among consumers stems from a desire for greater independence and 

flexibility from their 

accommodation, but with the same levels of service and convenience. 

Not surprisingly, such strong growth in this sector has attracted the attention of luxury brands, 



encouraging them to jump onto the bandwagon. 

"We would expect developer and designer brands to emerge in competition to established 

hotel brands, notably those which are most experienced in pioneering new locations and 

applying global standards to local markets," says Savi I ls Head of International Development 

Consultancy Daniel von Barloewen. 

" Luxury Brands such as Bulgari, Versace, Moschino & 
Annani have licensed their names & design expertise to 

developers " 

These include: 

• Fashion and jewellery companies: Luxury Brands such as Bulgari, Versace, Maschino and 

Armani have licensed their names (and design expertise) to developers. This segment is 

expanding into other sectors, e.g. the Porsche Design Tower with its luxury residences in 

Miami and Mercedes-Benz's 'Living@ Fraser' partnership offering branded serviced 

apartments in London and Singapore. 

• Developers: Those with a track-record of distinctive and high profile projects behind them 

can become 'the brand' itself. Examples include Trump and Candy & Candy. (NB a good 

status to achieve, since it adds a healthy premium to the selling price of their own products 

that they don't have to pay out to a third party!) 

• Interior designers: Commissioned to use their design skills to create distinctive bespoke 

interiors. A leading company in this sector is Yoo, with a portfolio of around 80 projects 

around the world and a stable of top designers including Anouska Hempel (a pioneer of the 

concept), Philippe Starck, Marcel Wanders, Jade Jagger and Kelly Happen (NB Kate Moss was 

recently announced as an interior designer at the Lakes by Yoo). Another example is Karma 

Royal Group,which uses celebrity designer Nicky Haslam for some of its interiors. 

" Luxury hotel residences are now even offering cuisine by 
celebrity chefs & eco/gTeen credentials will be promoted 

rnore prmninently " 

The important influence of "Starchitects" as a ril.lij~ris also noted. Examples are the 

Chedi Hotel & Residences in Andermatt designed by JeanMichel Gathy of Denniston 

International, Daniel Libeskind's Zlota 44 in Warsaw, WATG's St. Regis Hotel & Residences in 

Singapore and the distinctive residences by Norman Foster and Frank Gehry at Battersea 

Power Station. (NB 8 Spruce Street in Lower Manhattan is even being marketed as "New York 

by Gehry"). 

The list will undoubtedly continue to grow: Luxury hotel residences are now even offering 

cuisine by celebrity chefs, and eco/green credentials will be promoted more prominently. 

These all play an active role in shaping the design and decor of the residences, in order that 

the completed units accurately reflect their brands down to the finest detail and experientially 



convey their brand values. 

To ensure this, the brand owners provide detailed guidelines and design specifications to the 

developer that must (normally) be applied rigidly. These companies license their brands to 
developers for a royalty fee (typically between 3-5% accorl:IVI@ although some 

operators charge more) and there can be additional costs for related activities such as 

marketing. 

The Bulgari Hotel in Milan hosted the second season of gastronomic festival Epicurea within 

its walls from January to July 2015 

"The majority of operators show a general consensus that the license/royalty fee covers the 

use of the brand name and approval of marketing material," comments HVS' Hoff. 

"However, certain operators consider it llli8Ft to offer additional sales and marketing 

services to third-party developers, which may be included in the license/royalty fee but, more 

likely, will come at an additional cost." 

Extra services may include a dedicated in-house team to train and support developers, such 

as a marketing and sales support division. However, it is normally the developers' 

responsibility to promote and sell the real estate units, covering all of the promotional costs 
and fees, usually working with a real estate agent and specialist marketing company. 

" Marketing plays a pivotal role in the effective positioning, 
presentation and communication, particularly for branded 

residences " 

An operator will generally assist in this process via their network and marketing channels 

(such as advertising in their house magazines, links/sections on their website etc). Whilst 
marketing plays a pivotal role in the effective positioning, presentation and communication of 

any real estate project, this applies especially to branded residences since the buyers are 

among the most discerning and their expectations are high. 

Francesco Cefalu, VP of Development at Four Seasons, cites this within three key 
differentiators that he believes underpin successful branded residences projects: 



i) The financial sustainability of the hotel itself. 

ii) The overall financial solidity of the project, enabling it to weather a lower than expected 

pre-opening sales absorption rate. 

iii) A clear and realistic understanding of target markets and a solid marketing strategy. 

" Gone are the days that the primary motivation for buying 
'branded' was the status symbolism" 

The Future: UHNVVIs vVant More Tailored Experiences & They 
vVant Them Now 

HNWis have high expectations - and these are rising all the time. Indeed they are spending 

more time researching products and services than ever before - and this is in a time where the 

ability to research, question and compare has become easier than ever. 

As crecent article on luxury brand experiences published by Luxury Satml¥!, 'They want 
cool, they want fun and they want experiences.' As such, the quality and range continually 

evolves upwards. 

However, many experts believe it is no longer simply about delivering good design and 

attractive FF&E (furniture, fixtures & equipment). 

Bulgari Hotels & Residences: Knightsbridge, London 

"Gone are the days that the primary motivation for buying 'branded' was the status symbolism 

and the assured quality of the furniture, fixtures and equipment. There is now a myriad of top 
hotel brands all offering supreme quality FF&E, so the choice is much more about how the 

brand's values appeal to the decision-maker's emotions, intellect and soul," comments Lynn 

Villadolid, former Director of Six Senses Private Residences. 

"The experiences offered by the brand are now far more important in the consumer's eyes -

the personalised service, the kids' programmes, the bespoke events centred on their favourite 
wine or cuisine, the wellness activities - rather than Grahe taps or Gaggenau kitchens." Yoo's 

founder John Hitchcox spotted a gap in the market for design-led interiors around 15 years 



ago, when he launched into this sector: "Consumers are more home and design conscious 

than ever before," he observes. 

"They want to work in creative spaces and to holiday in beautiful hotels, and they want that 

design aesthetic to continue through their personal lives into their homes." 

" Branded properties normally sell at between 20-30% more 
than non-branded equivalents " 

Choosing TI1e Right Venture Partner 

There is little doubt that doubt that leading brands today can add value and assist greatly in 

the marketability of new projects. 

In 2012 Knight Frank research found that luxury branded residences around the world 

commanded an average uplilt of over 30% compared with non-branded schemes. 

Joanna Leverett of Cluttons attests to this and says: "Branded properties normally sell at 

between 20-30% more than non-branded equivalents, even if they are only just round the 
corner from each other." 

" Finding the right balance of collaborators for the project 
will make a difference to its success & appeal for 

UHMiVIs" 

Robin Paterson, Sotheby's International Real Estate Leverett adds: "A globally recognized five

star brand such as Four Seasons, Ritz Carlton, or Aman have proven consistently in all 
economic circumstances, both regionally and internationally, that there is a 25-50% premium 

over prevailing market values." 

However, they must offer tangible benefits for the residents, and finding the right balance of 

collaborators for the project will make a difference to its success and appeal for UHNWis -

also depending on who is being targeted. 

"The level of the premium varies from market to market. It also depends on what the brand is 

and how importantly it is valued. A good example is Burj Khalifa in Dubai, where an Armani 

residence trades with a premium of up to 30% compared to a similar sized apartment in the 

tower that does not carry the Armani brand," says Joachim Wrang-Widen, Christies' 

International Real Estate. 



Yoo Nordelta: Buenos Aires, Argentina 

Buyers of branded residences generally identify with a certain lifestyle and taste that are 

closely associated with that particular brand. As such, the perception of the operator's brand 

itself is a key influencing factor, since individual brands inevitably appeal to different 

demographic audiences. 

For example, looking at a snapshot of competing brands in this sector: 

• W Residences promote their brand as "vibrant, inspiring, iconic, innovative and influential", 

citing its "passion for fashion, music and design". 

• Compare this to Mandarin Oriental's more 'genteel' brand offer, where "each hotel has its 

own individual charm with oriental touches that reflective Mandarin Oriental's heritage". For 

their residences they promote "the comforts of a private home combined with the 

unsurpassed amenities and legendary service of Mandarin Oriental" and their focus is on 

delivering service excellence and not merely meeting but exceeding guests' expectations. 

• Yoo, as an interior design-led brand, promotes their residences through the style and 
reputation of their impressive stable of designers, each bringing a unique identity to individual 

projects. In other words, an operator's brand offers a distinct identity, style and market 
positioning that resonates (or not) with defined audiences; these are measured by individuals 

based upon a personal understanding, perception and experience of that brand. 

" It is critically important for a developer to partner with a 
brand that will resonate ·with the desired target audiences " 

Renowned property developer John Hitchcox acknowledges this point with respect to each 

of Yoo's designers. 

"For example," he comments, "as well as being an accomplished designer, Jade Jagger's 

bohemian lifestyle and taste are well recognised and highly coveted. As such, there is an 

alignment there with people who buy schemes that Jade has been involved in; they are 
buying her design but also a slice of a lifestyle they aspire to." 

Robert Green at Sphere Estates agrees: "Respected architects and interior designers certainly 
do add value, helping purchasers to identify with a development as well as the type of lifestyle 



it will deliver." 

" Associating with a particular brand may risk a deh-imental 
effect by reducing the size of the m arket " 

Commune Hotels & Resorts operates four different brands to serve a range of lifestyles and 

client's requirements, suited to both urban and tropical locations. "Most importantly, it is the 

destination and locality that dictates the project,'GfaVfrederic Simon. 

However, it is critically important for a developer to partner with a brand that will resonate 
with the desired target audiences and aligns with their lifestyle aspirations. It can be argued 

that those properties with a highly 'distinctive' or niche brand attached will never appeal to 

certain audience segments. 

As such, associating with a particular brand may risk a detrimental effect by reducing the size 
of the market by alienating some potential buying audiences to a greater degree than non

branded residences. 

I Higher Income Consumers' Top Luxury Brands I 
ink All Adults Millennials (18-34} Gen Xers (3S-49) Boomers (S0-68J 

HHI: $7Sk+ HHI: $7Sk+ HHI: $7Sk+ HHl: $7Sk+ 

1 Rolls Royce Gucci Mercedes Benz Rolls Royce 

2 Ro lex Lexus BMW Ro lex 
3 Mercedes Benz Louis Vuitton Lexus Tiffany 

4 Lexus BMW Roi ex Coach 

s BMW Coach Rolls Royce Cadillac 

6 Coach Ferrari Cartier Cartier 

7 Tiffany Rolls Royce Tiffany Chanel 

8 Gucci Chanel Coach Mercedes Benz 
9 Louis Vuitton Ro lex Chanel Gucci 

10 Cartier Mercedes Benz Prada Lamborghini 
.sowr~~ ShuJJmon R~vardt ~nt~r Bas.don o sutw)I of 1.'6.!5 US odulr:s; unprompr~ rupon.s 

Savills Daniel von Barloewen points out that a development may find itself hostage to fortune 

if, for example, the brand experiences a PR disaster, since this is likely to impact the 
desirability of the residences. The chart above highlights the broad disparities in brand 

perception among affluent older and younger generations tl3Ae 

For example, Lexus arBMWrank in the Top 5 brands among both Millennials and Gen Xers, 

yet neither of these makes it into the 50+ Boomers' Top 10. 

Such inconsistency among consumer segments applies equally to brands associated with 

real estate developments. As such, developers must ensure that their chosen partner brand 

reflects the demographic profile and aspirations of their intended audience. 



To further investigate luxury experiences and trends on Luxury Society, we invite your to 

explore the related materials as follows: 

- Focus: Luxury 3.0 

-The Future Of Luxury Hotels 

- Opinion: Best Practice Digital x Design For Luxury Hotels 
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Executive Summary 

Ho tel branded residences a re a significant growth segment in the g lobal luxury res ide ntia l property 
m arket. 

The concept invo lves the d evelopment for sale of resid e nces unde r a luxury hotel brand. Suc h project s 
a re often undertake n in conjunctio n w it h a hotel d evelopment but not necessarily . Owners of t he 
reside nces have access to a vast range of facilit ies a nd services w hich would not be available in any othe r 
residentia l setting . 

Lead ing luxury hot el brands a re active in this a rea, including Fo ur Seasons, Rit z -C arlt on , M andarin Orie ntal 
and St. Regis. The p ip e line for future projects is concentrat e d in A sia, w ith other g rowth areas includ e 
Africa, the M iddle East and South Ame rica. 

The project developer and the hote l ope rator each have d ist inct roles at the various stages in design and 
construction , sale and ongoing operat ion. Often the re can b e a t e nsion between the ir respective inte rest s 
during these stages of the projec t. 

The attract iveness o f the luxury brande d hot e l resid e nce concept from the d evelope r 's pe rsp ect ive is that 
the sale of brande d resid e nces attract s pre m ium pric ing ove r unbrande d equivalent resid ential produc t. 
From the consumer's p e rspect ive, whilst the m otivat ion and b e nefits vary d e pending upo n whethe r the 
resid e nce is purc hased as a p e rmanent o r part-t im e ho m e o r as an investment, the prim ary driver is the 
p e rceived quality assura nce and security whic h the brand affiliat ion brings (i.e . the "brand promise"). 

Luxury hot e l brande d residence project s a re developed unde r a complex contractual fram ework between 
the d eve loper, hot el operator and resid ence o wne rs and the local law s in the jurisd ict io n in whic h the 
project is locate d , whic h require careful review . 



1. Introduction 

The luxury hotel branded residence ("LHBR") concept is not new, but it has evolved significantly in recent 
t imes. 

In 2008 the g lob al financial c rises destroyed t he economic viability of m any luxury residential projects 
around the world because key buyer m arkets in No rth America and Europe were decimat ed , and 
demand col lapsed. The g lobal luxury residential m arket is em e rg ing from that downturn and LHBRs a re 
leading the way in that growth. 

This Paper d iscusses the history, features and struc ture of LHBR projects and examines the roles and 
m otivatio n of LHBR t ransaction parties. 

2. History 

The concept of a luxury hotel provid ing permanent hom es has existed s ince at least 1927, w he n the 
Sherry Nethe rland Hotel op ened near New York City's Central Park offering private residences in addit io n 
to hote l rooms.1 

Permanent residence in luxury hot e ls in North 
America and Europe was not uncommon, ~ 
partic ularly by the ric h and famous. Coco C hanel ~ 
lived at The Ritz in Paris for over 30 years, fro m the 
early 1930s. Ernest Hemingway was also a 
resident, known for his prodig ious drinking; indeed, 
the hotel now includes a bar named in his ho no ur. 
The Hot el C he lsea in New York C ity has a lo ng list 
of cele brity residents including Bob Dylan, Janis 
Joplin , Leonard Cohen , Stanley Kubric k , J im i 
He ndrix, and Arthur M ille r. 

In recent t imes the concept and the offer has been 
refined and developed further by m ajor luxury hote l 
companies from residences incorporated in hote l 
p rojects to stand alone branded residence 
p rojects . Four Seasons and Ritz Carlt o n have bee n 
at the forefront of these new developments w hic h 
have been prim arily init iated in North America. 

M o re recently, the m ajor luxury brands have migrated into Asia w ith the rise in Asian prosperity. 

3. What is a n LHBR? 

An LHBR project involves the development and operat io n of private, whole -ownership residential real 
estate under a luxury hotel brand. The privat e reside nces a re offe re d for sale, rathe r than for short or lo ng 
t e rm re ntal as in t he case of a tradit ional hotel or extended stay apartm ent business models. 

LHBRs have been developed in high rise apartments or st and a lone v illas. Existing projects a re found in 
both urban and resort locat io ns thro ug hout the world. Examples a re : 

Brand Location & Type URL 

Four Seasons Seychelles http:/ /www.petiteansedevelopments.com/ho m e.php 

Beach resort 

Villas 

1Knight Frank Residential Research, Brande d Developments - The Impact of branding on luxury residential developments, 2012 , 20 12 , p. 3. 



B r and Locat ion & Type URL 

Ritz Carlton Bangkok, Thailand http://www.rcr-bangkok.com/ 

C ity 

Apartments 

Mandarin Oriental Lo ndo n, UK http://www.onehydepark.com/ #/index 

City 

Apartments 

St Regis Deer Valley, Utah, USA http://srdvreside nces.com/index. php 

M ountain/ski resort 

Apartments 

LHBR projects can be developed in conjunction w ith a hotel or as standalone projects without any hotel. 

LHBR complexes are often developed in conjunc tion w ith a hotel project because the profit generated 
from the LHBRs assists in reduc ing the cost of the luxury hotel compo nent of the development and 
defraying high land costs. The incorpo ratio n of LHBRs into hote l developm e nts is also attract ive to 
developers ("De veloper") because of potential cost savings and synerg ies whic h they c reate the 
opportunity for both hotel and residences are managed a nd operated by the same luxury hot el company 
("O p era tor") and are m arketed and branded under the Operator's brand. The LHBR's a re developed as a 
separat e complex (with the ir own infrastructure and facilities), and typically are locate d in the sam e 
build ing as the hot el o r in an adjacent build ing to the hot e l, (for example, separate towers in an integrated 
m ixed -use development). In som e cases certain hote l facilit ies can be used by reside nce owners 
("O wne r s ") and become shared facilit ies although this can c reate conflic ts in use between hot el g uest s 
and reside nts. 

LHBRs are also developed as stand-alone project s operated by a luxury hot el company but without an 
associate d hot el. Such project s are potentially even more profitable for the Developer, who is not 
burdened by the significant cost involved in developing a luxury hotel. 

In both cases the LHBR complex w ill be designed a nd built to the brand standards of the Operator. 
Residences typically feature c utting-edge design by leading architects and interior designers and 
incorporate luxury fittings. 

Owners have access t o extensive facilities and services, outlined in sectio n 6, which are not typically 
available in comparable residential settings and whic h are otherwise usually only found in luxury hotels. 

4. M ajor Players & Thea tres 

4 :1 M ajor Play e r s 

There are m any hote l o pe rators invo lved in the LHBR space, but t he m ost dominant are t he m ajo r 
luxury brands nam e ly Four Seasons, Ritz -Carlton , M andarin Oriental and St. Regis. LHBR project s 
w ith w hic h these brands are c urrently affiliat e d are summarised in the following tab le: 

N umber of Residences by Region 
Luxury Total 
Hotel Number of North South & Asia & Middle 
Brand Residences Ame r ica 

Central Caribbean 
Pacific East 

Afr1ca Europe 
America 

Four 2 5 14 1 1 5 3 1 Seasons 

Ritz 
36 3 0 1 1 3 1 

Carlton 



Number of Residences by Region 
Luxury Total 
Hotel Number of North 

South & 
Asla & Middle 

Brand Residences Ame rica central Caribbean Pacific East Afnca Europe 
Amenca 

Mandal1n 
12 4 1 1 2 1 3 

Orie ntal 

St. Regis 12 6 1 3 2 

As successful LHBR projects have been c ompleted m o re luxury brands have ente re d the LHBR 
business. Starwoods' W Hot el and Rosew ood are each now involved in nume rous LHBR p roject s 
and nic he luxury brand o perato rs, like Aman Resorts, a re also active. This tre nd is expect ed t o 
continue . 

4.2 Pipeline 

New developments in the p ipeline for LHBR p roject s are locate d t hroughout the w orld . Asia is 
c urre nt ly the most popula r m arket . W ithin Asia, China is the m ost imp ortant m arket in te rm s of the 
developm ent pipeline . This is no surprise g ive n that C hina lead s not only Asia but the world in the 
hot e l pipeline . Furthe r expansio n of LHBR project s into other Asian countries includ ing Indo nesia , 
India and Thailand is p lanned. Other e m erg ing g rowth areas are Africa (specifically Egypt and 
M orocco), the M iddle East (Saudi Arab ia and Abu Dhabi) and South America (M exico, Puerto Rico 
and Panam a).2 

According t o recent m ed ia re leases, Four Seasons ' g rowth strategy continues to focus o n 
residential opportunit ies w ith m ore than two-thirds of it s pipe line projects including a reside ntial 
com ponent, 

3 
examples of w hic h a re: 

Ten Trinity Square, one of Lo ndo n's m ost iconic build ings, whic h is t o be transforme d into a 
lux ury hote l and residential develo pment incorpo rat ing 41 privat e residences.• 

The Surf C lub Fo ur Seasons Privat e Residences (whic h w ill b e develope d in conjunc tion w ith 
a Fo ur Seasons hote l) in Flo rida USA w ill com p rise 150 ho m es and pentho uses in two 12 -st o ry 
tow ers and is sched uled to open in 2016. 5 

Fo ur Seasons LHBRs a re also p lanned for M oscow, 6 and Agad ir (M o rocco).' 

Ritz Carlton 's LHBR project s under development include a stand-alone p roject in Miami Beach , 
Flo rida, involving 126 residences,• and a mixed -use developm ent in Perth, Weste rn Australia that w ill 
include 420 luxury o ne , two and three-bedroom residentia l apartme nts in two t ow e rs adjacent to a 
Ritz-Carlto n hot e l w hic h is b eing develope d at the sam e time . 9 

M andarin O riental has recently announced expansio n of its Munic h hote l, w ith the deve lo pm e nt of 
19 residences.

10 

St Regis has plans for LHBR projects in Astana in Kazakhstan" and Amman in Jo rdan.12 The g lobal 
pip eline also ref lect s other hot e l operators m oving into LHBRs. For exam ple: 

' HVS, The Increasing Importance of Branded Residen ces, M ay 2014, p . 3. 
3 http://press.fourseasons.com/ news-releases/2014/four-seasons-continues-to-grow -portfolio-of-hotels-and-resorts/ <accessed 29 
September 2014> 
"http://press.fourseasons.c om/news-releases/2014/reignwood-group-and-fo ur-seasons-hote ls-and- resorts-announce-pla ns-for-

luxury-hote l-and-priva te-residences-at-ten-trinity-square-london/ 
5http://press.fourseasons.com/new s-releases/2014/fort-capital-announces-agreement-with-four-seasons-to-create-four-seasons
ho te l-at- the-suti-club-and - the-sut1-club -four-seasons-private-reside nces-in-surtside-florida/ 
6 http://press.fourseasons.com/moscow / hotel-news/2013/intro ducing-four-seasons-hote l-m oscow -fact-sheet/ 
' http://press.fourseasons.=m /news- releases/2013/06/four_seasons_hotels_and_resorts_announces_new _m oro/ 
' http://www.hospitalitynet.org/new s/4062617.html 
' h ttp://www.w at oday.=m .au/ wa-new s/ritzcarton -retums-to-australia-with - landmark-perth-ho te l-20140326-35hw.html and 
http://www.thetowersp erth.eom.au/#roi 
" http://www.hospitalitynet.org/news/4064603.html 



Fairm ont has project s in China (Nanjing, Che ngdu) and the Unite d Ara b Em ira tes p lanne d for 
complet ion in 2015 , and a furthe r project in Istanbul schedule d for completion in 2016; 

Jumeira h has a project c urrently in d eve lopment in Oma n; and 

Rosew ood has two Indonesian projects, o ne in Bali and one in Jakarta, for comple tio n in 
2017. 

5 . Developer & Hotel Operator Roles 

The Develo pe r and Ope rato r have distinct roles and respo nsib ilit ies w ith respect to the LHBR project, and 
ofte n the re can b e a t e nsion b etween the ir respect ive inte rest s a nd object ives. 

Pract ically the key activ ities in a project are desig n, construc tion , fina nce, m arketing and op eratio n and the 
ro les o f Develo pe r and Ope rat o r are consid e red in each o f these key a reas. 

5.'1 Design, Construction & Financing 

Like a hot el development, the Develo pe r is prim arily respo nsib le for desig n , construc t io n and 
f inanc ing of the LHBR project. 

So it is the Develo pe r w ho is responsib le for e ngag ing, d irect ing and supervising the consultants 
and contract o rs employed t o develop and construct the project. 

However, because the project w ill bear the brand ing of the Operato r , the O perato r has a vested 
inte rest in desig n and construc t ion . 

In t e rms o f p rotect ing t he Ope rat o r 's bra nd, the O p e rat o r is concerned that : 

The desig n o f the p roject is cons ist ent w ith the brand st andards a nd specificat io ns o f the 
Operato r; 

The desig n provides for func t ionality, facilities and services consiste nt w ith the Operato r 's 
LBHR concept and operatio nal p hilosophy and strategy; and 

The p roject is actually construc t e d in a m anne r w hich is consist ent w ith the desig n 
philosophy, specificat io ns and standards . 

The Operator exerts influe nce over desig n and construc t ion thro ug h a Technical Services 
Ag reem ent bet ween the parties, to p rovide a variety o f technical an d advisory services w ith respect 
t o the developm ent (for exam p le , re lating t o a rc hitecture, inte rio r d esign and landscaping). The 
Operato r w ill also have rig hts t o approve the project p la ns a nd the identity o f key consult ants 
e ngaged by t he Developer in re lation to t he p roject. The LBHR managem ent cont ract w ill a lso 
req uire the Deve lope r to d eve lop the desig n and t o construct the p roject t o m eet the sta ndard s 
a nd req uire m ents of the Ope rat o r. 

Typically Developers have a sho rt t e rm focus a nd perspect ive w hilst Operat o rs are long t e rm in the ir 
approach . Ope rators understand that it is they w ho w ill have the long t e rm responsibility for 
delivering the promises m ad e t o LB HR b uyers long afte r the Developer has d isappeared into the 
sunset and they underst and the pot ential risks t o their m ost valuable asset , nam ely the ir brand . 

Te nsio ns can and ofte n do a rise in b oth the desig n and const ruc t ion phases of the p roject primarily 
re lat ed t o t he balance between cost a nd quality. On t he one hand, t he Develo pe r 's object ive is to 
undertake the d evelo p m e nt in a cost effective m anner , b ut this must be balanced against the 

"http:// www.starwoodm ediacentre.com /st· regis/news/2014/08/05/starwood·hotels · resorts·to-debut-the·st-re g is·brand·in
kazakhstan?locale=en GB 
"http://www.stregisa,,:;-manres idences.com/sites/defaulVfiles/media_attachmenVSt.%20Regist%20Fact %20Sheet%20Eng lish .pdf 



Ope rato r 's desire t o e nsure that the p roject m eet s its ofte n stringent a nd expensive b rand 
st andards . 

5.2 Marketing 

The Develop e r is a lso responsible for the m arketing o f the project. In doing so, it is licensed to use 
the O pe rat o r 's brand to pro m ote the sale o f LBHRs. 

This is a key risk a rea for t he Operat o r in t e rms of brand exposure . 

This is because, apart from any legal liability issues, the use of the Op erat o r 's brand is a n 
e ndorsem ent o r representatio n to pot e ntia l b uyers that the LHBR p roject , in t e rms o f its p hysical 
and service attributes, w ill f ulfil the promise of the b ra nd for q uality and consiste ncy in d elivery both 
initia lly and over the lo ng term, w hic h is the source of the brand reputatio n. 

Therefore the Op e rator w ill legally seek to have and 
exert influence over how its b rand is used in the 
sales and m arketing o f the p roject. Typically the 
O p e rat o r w ill have a rig ht t o approve suc h 
documentation . It may also have approval rig hts 
w ith resp ect t o any sales agents e ngaged by the 
Operat o r and t he behaviour of sales agents. 

In the marketing p hase, a tension arises between 
the s hort a nd long t e rm interests of the parties. O n 
o ne ha nd, the Developer w ill want t o sell as many 
residences as q uic kly as possible for the maxim um 
price by w hatever m eans possib le . On the othe r, the 
O p e rat o r is conscio us of its lo ng term inte rest in 
brand p rotection and that its role as manager of t he 
LHBRs w ill necessitate t he Operator having to deal 

closely w ith the Owne rs on a day to day basis. It does not w ish t o b e e ncum bered w ith 
re p resentations and promises that a re never inte nd e d t o be performed or w hic h it cannot perform . 

The Operator w ill the refore want t o e nsure that t he relationship w ith Owne rs is amicable, w hic h m ay 
be c halle ng ing in c irc umstances w he re the LH BRs do not live up to representations m ade by the 
Developer or its agent s in an attempt t o make sales. Alt hough the Operator w ill demand that 
appropriate d isclosures are m ad e t o prospective purc hasers as t o the Operator 's lim ited role in the 
project, the brand association means that there is a material litigatio n r isk for the Operat or, if the 
project does not live up to exp ectat ions .. Operators a re keen to m anage that risk t hrough t he 
project docum e ntation and othe r m eans, as d iscussed in sect ion 10 .2 . However , in m any 
jurisd ictio ns t he risk w ill be and remain ve ry real despit e any contractual exclusio n of liab ility and so 
practical measures are required to mit igate risk for t he Operat or. 

5.3 Operation 

Once the LHBR complex is const ructed a nd residences have bee n sold, t he Operat o r is 
responsib le for the long te rm m anagem e nt of the residence complex. The Operator is responsib le 
for t he o ngo ing administrat io n, supervisio n, o pe rat io n and m aintena nce of t he LHBR complex 
commo n a reas and facilit ies and is a lso respo nsib le for t he provision o f services to Owners. 

6. Facilities & Services 

A m ajo r attract ion of LHBRs is t he exte nsive range o f b e nefits t o w hic h Owners have access. 

Conceptually these can be d iv ided into "ha rdware", being physical facilit ies, and "software", being services 
provid e d by the Ope rator o r t hird pa rties t hroug h t he Operator. 



LBHR facilit ies vary according t o the Operator's concept but typically include a residents lounge a nd bar, 
private restaurants and d in ing rooms, meeting rooms, business centres, swimming pools, tennis courts, 
f itness centres, spa and t reatment rooms. The range of facilit ies w ill a lso vary based on t he loc atio n of the 
p roject and w hat is offered in competit ive luxury residential projects. So what is appropriate in terms of 
b readth and style of facilit ies in New Yo rk w ill be d ifferent fro m w hat is required in Hong Kong o r New 
De lhi. 

Services p rovided typically include 24-hour conc ie rge, security services, room service, cat e ring, 
housekeeping, dry cleaning and lim o us ine service. Services can be includ ed in periodic charges or based 
on use. On this basis the variety of servic es can range from the m undane (car washing) to t he exotic -
v irtually anything from walking the dogs to private jet c harter. Again it is a question o f t he market w hic h 
t he LBHR serves. 

An indicat ive list of the range of facilities and services on offe r at LHB Rs m a naged by the m ajor brands is 
set out in the Appendix. 

7. Developer Motiva tion 

The m ost significant m ot ivatio n for a Developer in unde rta king a n LHBR project is that the affiliatio n o f the 
project w ith a luxury hot el brand result s in selling prices whic h a re pote ntia lly h ig he r than prices for 
e quivalent unbrande d product . The premium attracted o n the sale of a LHBR is said, on average, to be 
about 30%, altho ugh the uplift varies from ab out 5% to over 50% depending on the locatio n o f the 
projec t.

13 
There a re contempora ry examples of developers seeking price premiums whic h a re t oo hig h 

(>30%) re lat ive t o the p e rceived benefits and projec ts not succeed ing on that account. 

The pre m ium is a func t ion of the pe rceived d iffe rence between an unbranded luxury product and a n 
LBHR p roduc t w hic h rests in the pro m ise of the brand for quality and consist ency in the phys ical product 
a nd services provided to LHBR b uyers. 

Op e rat o rs have extensive exp e rtise and exp e rie nce in deve loping LHBR products for lux ury buyers. This is 
anothe r m ajor benefit to Developers, w ho m ay b e expe rie nced in develo ping local luxury real estat e 
p roject s but who d o not have the sam e inte rnat ional experie nce in dealing w ith the upwardly m obile 
n eed s and require m ents of luxury consume rs who have g lobal st andards rathe r than regional o r local 
perspectives, whic h lux ury hotel companies must deal w ith o n a day to day b asis . 

13 Knight Frank Residentia l Research, supra 1, p. 4. 



8. Operator Motivation 

Associating a hote l brand with an LBHR p roject has the sam e, and perhaps even g reate r, potential t o 
develo p the values associated w ith the Operator's brand as does branding a new hotel. In terms of 
building the b rand portfolio and w hat the b rand stands for, LBHR projec ts are an opportunity to extend 
and re inforce brand qualities. 

LBHR projects represent a n extension of the range of services 
that hote l compa nies can offer, leveraging the ir core 
compet encies and capabilities in hot e ls into another line of 
business. They the refore represent a g rowth opportunity for 
hotel companies b eyond the ir m ainstream businesses of 
operating hotels .. 

LBHR p rojects affo rd hot el brands a unique opportunity to 
forge special relationships w ith and market t o Owners w ho are 
t ypica lly frequent luxury hot e l g uests. Those relationships can 
be leveraged to provide business for the Operat o r 's hot e ls . 

The re are also financial benefits for the Operator who w ill 
receive recurring m anagem ent fees for t he managem ent o f 
t he LBHR p roject on a lo ng term basis and a "one time " fee 
based o n a percentage of sales proceeds fro m the sale of 
LBHR p roduc t. The latte r represents a share of the premium 
ove r the alte rnat ive w hic h is an unbranded luxury resid entia l 
product. 

9. Buyer Motivation 

The ta rget m arket for LHBR product includes wealthy 
ind iv iduals w ho desire a luxury lifestyle and w ho are able and 
w illing to pay a premium for it and investors seeking an 
investment product w ith or w ithout a lifestyle benefit. 

LHBR purchasers t end t o fa ll w ithin o ne o f three cat egories: 

• Permanent Reside nts 

Owners w ho purchase the LHBR to use as the ir own pe rmanent residenc e. For these people , living 
in an LHBR marries the c omfort of b e ing "at ho m e " (a ve ry stylish, well-designed home), with easy 
access to a n array o f fac ilities and services which enhance the liv ing expe rie nce a nd w hic h w ould 
not b e availa b le in a ny othe r privat e residential setting . On site fitness and spa fac ilities, ready 
access t o a c ar and drive r, o r assista nc e w ith cleaning and maintaining their residence and ga rden , 
o r d o ing t he ir dry-cleaning , appeal to those w ho are t im e -poor or una ble or unwilling for vario us 
reasons t o do suc h jobs. In purc hasing the LHBR, these Owne rs are not buying a m ere product , but 
a "lifesty le". 

• Part Time Residents 

Owners w ho intend t o live in the LHBR only pa rt t ime (for example , those w ho trave l frequently for 
ext ende d pe riods, o r w ho use the LHBR as a vacat ion home ). When stay ing in residence , these 
Owne rs g et the sam e be nefits as the full-tim e resid ents refe rred t o a bove (i.e . a lux urious lifestyle 
w ith an a rray of facilit ies and services at hand). W he n they a re not in resid e nce, these Owne rs a lso 
receive the be nefit o f know ing that their property is secure and w e ll-m a intaine d. The reassura nce of 
hav ing the pro pe rty cared for by an expe rt m anager is pa rtic ula rly impo rtant w he re the LHBR is in a 
resort setting , since it is m o re likely t o be in a re m ote locat ion a nd/or be a free sta nding v illa , and 
therefore m o re pro ne t o risk. Owne rs who live in the pro pe rty pa rt-time also hav e the pote nt ia l t o 



earn incom e fro m the p roperty w he n they a re not using it, if the Owner e lects to participate in a 
hot e l rental program. 

• Investors 

Som e Owne rs acquire a n LBHR solely as a n investme nt. LHBRs are considered a re latively safe 
investment, being tang ib le assets associated w ith a prominent brand. These Owners derive incom e 
fro m participatio n in a hot e l rental prog ram, unde r w hic h the LHBR is m arkete d and let out by the 
Operator. The Ow ne rs ' return is p otentia lly enhanced by the Ope rat o r 's m arketing syste m and 
m anage m e nt expertise, w hic h m ay generate hig he r rental rates than similar unbranded pro pe rties. 

Fo r a ll three types of Owner, a m ajor app eal of the LHBR concept is the perceived security and quality 
assurance w hic h a rises from the p roject being associated w ith a well-known brand. Association with the 
b rand engenders trust and confide nce in the d elivery o f the project and its ongoing m anagement to a 
st andard, w hic h the buyer, w hethe r he or she is a permanent resident o r a n invest o r, perceives t o be of 
considerable value . 

10. LHBR Project Framework 

A LHBR project is constituted by a combination of contractual a rrangem ents between the Develo pe r, 
Op e rator and Owne rs, and by the local laws in the jurisdic tion in whic h the p roject is located. An illustrative 
fram ework, o utlined in furthe r detail below, is set out in the following d iagram : 

This illustrat ive fra m ework m akes certa in assumptio ns w hic h w ill not alw ays hold true, for example: 

• This fram ework assumes that the Developer has a continuing contractual ro le in the p roje ct eve n 
afte r the LBHRs a re so ld. Ope rato rs w ill commonly seek t o e nsure this outcom e because in the 



formative stages of the project it is really only the Developer and the Operator w ho contro l the 
project and unless the Develo pe r remains contractually committed afte r the sale of the LBHRs the 
Operator w ill be left to "face the music" alone if the re is any problem. In these cases the p rimary 
obligations, for example m a nagem e nt o f the complex, a re undertaken by the Developer and 
subcontract ed to the Operator. In othe r cases the Developer's contractual commitments end on 
sale o f the LBHRs o r som e time the reafter; 

• A "resident's association " m ay be a c reature o f statute o r m ay be entire ly contractual. In jurisdic tio ns 
w ith sophisticat e d strata o r community title laws the resident's associatio n is established by law 
w he n the strata o r community title is registered w ith the re levant regulat o ry autho rity and conduct 
of the affairs of the resident's association is pa rtly regulat e d by law. In othe r cases w he re these 
reg ulatory regimes do not presently exist , the resident's associatio n is establishe d by contract and 
under othe r laws, where applicable for the incorporation of a body corporate of this kind ; and 

• The agreem ents described in the illustrative fra m ework m ay be described d iffe rently or even 
consolidated into fewer doc uments but irresp ective o f the nomenclature the documentation 
includes each e le m e nt. 

Broadly the contracts counter p laced by the framework fa ll into the following classes: 

• Developer & Operator Contract s; 

• Developer & Ow ne r Contracts; 

• Developer & Residents Assoc iation Contracts; 

• Owne r & Operator Contracts. 

Each of these contract classes w ill b e described and discussed in a subsequent paper. 

It is sufficient t o say for present purposes that the documentat ion is complex a nd re quires careful 
consid e ration by a ll partic ipants. 

11. Conclusion 

The LHBR concept, although not new , has evolved sig nificantly in recent years and cont inues to g row in 
popula rity in the luxury residential property market g lobally. 

The p arties involved in these developments - Developer, Operator, and Owner - have distinc t roles and 
competing inte rests. Te ns io ns can arise b etween the Developer and Ope rat o r at various stages o f the 
p roject and Operators and Owners need t o be "alive" to these issues and how they can be sensibly 
resolved. 

These projects involve complex doc umentation w hic h should be treated w ith caution by a ll partic ipants. 

For furthe r information please contact Da nny Fa rrugia o n +61 2 9043 4009 or dlf@aequus .net.a u 

A equus Counsel Pty Ltd is a legal and corporat e adviser b ased in Sydney Austra lia with s ignificant 
e xpe rtise and experience in c ross borde r transactions in the h ospita lity industry. 
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APPENDIX 1 

LHBR FACILITIES 

Residents lounge & d ining room 

Swimming pool, lap pool & wading pool 

Private poolside restaurant 

Landscaped pool dec k and cabana a rea 

Sauna , steam & jacuzzi rooms 

Spa & treatment rooms 

Fitness centre 

Private exerc ise rooms, yoga & p ilates studios 

Restaurant(s) 

Meeting, func tion and ente rtainment rooms 

Business Centre, boardroom & meeting rooms 

Residents library 

Garden 

Private BBQ & d ining area 

Te nnis court 

Golf putting g reen 

Games room 

C inema Screening room 

Kids room & c hild care facility 

Outdoor waterside c hildren's p layground 

Dog walk 

Pet grooming room 

W ine cellars 

Ho use car & driver 

Car parking 

Carwash facilities 



APPENDIX 2 

LHBR SERVICES 

Item Service 

1. Besp oke 24-ho ur conc ie rge service, including : 

• Provision of informatio n and co-o rdinat ion of reservations (e.g . in relat io n to sho pping, t o urs , 
restaurants, a ir, auto m obile re ntal, golf t ee times, theatres and entertainm e nt, e tc); 

• Pre -arrival/ d e pa rture service ta ilo re d to indiv idua l resident (e.g. stocking the residence with 
foo d ); and 

• Pac kage de livery & processing o f m ail, new spap e r and m agazines . 

2. Lim ousine, c hauffeur and othe r tra nspo rtat ion serviced 

3 . Spa treatments 

4 . Reside nt folio accounts 

5 . Ho usekeeping and trash re m o val 

6 . Pe rio d ic insp ect io ns 

7 . Property m anagem ent and m ainte nance 

8 . W ind o w cleaning 

9. Pest c ontrol 

10 . Plant care 

11. Pe rsonal t raining services - yo ga, p ilat es and fitness 

12 . Shoe shining 

13 . Ca r w ashing and d et ailing 

14. Co-o rdinat ion of p rivate dining, including m e nu c reatio n and supply of c hefs and sommeliers 

15 . 2 4 -hour security includ ing security p e rsonne l and secure d reside ntia l floor access including 
cct v syste m and card access control syst em 

16. Co-o rd inat ing and w o rking closely w ith reside nt s' pe rso nal staff 

17. B ut ler service 

18 . Valet parking servic e 

19 . Room service 

20. Tra nslatio n services 

21. Doorme n and porte rs 

22 . In -hom e d ining and cat e ring 

2 3. Secret aria l services 

2 4. La undry, dry cleaning and p ressing servic es 

2 5 . Babysitting & c hild care 



Item Service 

26. 24 ho ur p et care 

27. Funct io n a nd event p lanning 

28. C lothing alteratio n services 

29. Vacant home care programs including ho me m o nitoring, clea ning and inspect io n, forwarding of 
m ail and packages, and meeting w ith contrac tors 

* Based on examination of amenities offered at sample LHBRs under the Four Seasons, Ritz-Carlton, and Mandarin 
Oriental brands. 
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With contributions and insights from leading experts across 
the industry, the 28-page 'Branded Residences: An OverView' 

report by Chris Graham, founder of London-based real estate 
marketing consultancy Graham Associates, explores the 

reasons behind the sector's remarkable growth and examines 
its place in the global property market in 2016 and beyond. 
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One of the real estate industry's fastest growing sectors, the 

branded residences concept is attracting increasing 
numbers of developers, hotel operators, investors and 

buyers across the globe (the market in the Far East alone is 
valued at over $16 billion) - in spite of the fact that they 
sell at an average 30% premium over comparable non

branded residential real estate products. 

Traditionally, the association has been between developers 
and hotel operators. It's an obvious good fit - developers 
can tap into offering a proven range of S* hotel-style 

amenities and services, while the subsidy revenue from 
residential property sales can help to offset the challenging 

economics of building new luxury hotels. 

The key to the success of hotel branded residences is that 
they work for all parties - the developer, operator and buyer. 

As Muriel Muirden, Managing Director of Strategy at 
international architectural firm WATG says: 'It's a win-win

win situation. It offers developers attractive price premiums 

and accelerated sales velocity, while the hotel operator 
gets rewarded for the marketing muscle their brand brings 

to the development.' 

The very first branded residence is generally agreed to have 
been the Sherry-Netherland Hotel on New York's Fifth 

Avenue, which operated in the 1920s alongside its own 
serviced apartments. The main players today are Four 

Seasons and Ritz-Carlton, with over SO worldwide locations 
between them, but and others in the market leading 
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operators include Starwood, and Fairmont, Kempinski, Aman, 

St-Regis, Hyatt Regency, Six Senses, Soneva, Banyan Tree, W 
Hotels, Shangri-La, Taj, Viceroy and Mandarin Oriental, all 
each bringing their own individual flavour to the mix. 

Although the branded residences market remains dominant 
in North America, the Middle and Far East are gaining 

ground.Conversely the European market is relatively small 
but is growing. According to property development advisory 

firm Maxmakers, the number of hotels offering branded 
residences globally increased a staggering tenfold in the 

decade to 2012 and recent research by C9 Hotelworks 
revealed that the market in Southeast Asia has topped 
US$16bn in value (and still growing), in which Thailand 

leads the way with branded residences accounting for 37% 
of total projects. 

Exotic locations like the Maldives, Caribbean or Seychelles 
have proved natural settings for ultra-luxury branded 

resorts; however, the growth of branded residences is now 
being seen in urban locations, with the majority of 
properties being in major cities; indeed, around 60% of 

properties in the Four Seasons portfolio is urban versus 40% 
in resort locations. 

'Prime urban branded developments have greater appeal 
because they are perceived as less risky,' observes Robert 

Green, Managing Director of Sphere Estates, adding that 
'brands like Four Seasons are turning their attention to 

European destinations. We expect both urban and resort 
branded residences to grow over the next five years in 
Europe, but also in parts of Africa and South America where 
there are currently very few available'. 

Branded residences offer the ultimate property investment, 

offering the reassurance of an established luxury name 
whose standards remain the same wherever they are in the 

world. The advantages are clear: branded residences are 
usually in prime locations; offer cutting-edge interior 

design, technology and architecture; come with 
professional management providing hassle-free ownership; 
and offer a secure environment and access to a luxury 

lifestyle. Increasingly with international resort and hotel 
groups, owners can also exchange use of their residences 

with similar quality properties elsewhere in the group's 
network. 

Branding brings differentiation, which is crucial in both 
mature markets as well as emerging ones where buyers are 
seeking something unique. 'Buyers have different reasons 

for where they buy, but ultimately they want something 
unique that is likely to appreciate in value,' says Robert 

Green. And with experiential luxury now becoming more 
important than mere clothes and baubles, new experiences 

are among the latest bragging rights - and a branded 
residence is the ultimate purchase. 

As in the fashion world, different brands appeal to different 
buyers. 'Clearly it is important for a developer to partner 
with a brand that will resonate with the desired target 

audiences and align with their lifestyle aspirations,' says 
author Chris Grahanfm example, at one end of the 

spectrum W Residences promotes its brand as 'vibrant, 
inspiring, iconic, innovative and influential', citing its 'passion 

for fashion, music and design, while at the other Mandarin 
Oriental promotes 'the comforts of a private home 
combined with the unsurpassed amenities and legendary 

service of Mandarin Oriental'. 

Interior designers are a natural fit with property too, a fact 

recognised by developer Yoo, having collaborated with 
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Anouska Hempel, Philippe Starck, Jade Jagger, Marcel 

Wanders, Kelly Hoppen and even supermodel Kate Moss. 
CEO John Hitchcox observes: 'Consumers are more home 

and design conscious than ever before. They want to work 

in creative spaces and to holiday in beautiful hotels, and 
they want that design aesthetic to continue through their 

personal lives into their homes.' 

Luxury real estate developers are also turning to fashion 

designersAt the turn of the millennium Armani and Versace 
were pioneers of fashion-branded lifestyle projects: in 2000 

Armani launched Armani/Casa and subsequently diversified 
into hotel-residence in the world's tallest building, Dubai's 
Burj Khalifa; similarly Versace launched a housewares range 

with German porcelain-maker Rosenthal and the 72-condo 
Palazzo Versace opened in 2000 on Australia's Gold Coast 

(and later also in Dubai):he trend is now taking off in the 
USA, where the Baccarat Hotel & Residences is a landmark 
in mid-town New York and several branded projects are 

springing to life in Miami: 

• Residences by Armani/Casa in Sunny Isles features 

interiors from Armani/Casa. The $15 million penthouse 
will be designed by Giorgio Armani himself. 

• The Fendi Chateau residences feature interiors 

designed by Fendi Casa. Developed in partnership with 
Chateau Group, units range in price from $6-25 million. 
• Missoni Baia's waterfront tower in Edgewater is home 
to its first-ever branded residences, furnished 

throughout by Missoni Home. 

Cutting-edge designers are also jumping on the 

bandwagon: for example, the 195m Porsche Design Tower 
in Miami's Sunny Isles features 132 exclusive residences, of 

which some showcase the owner's car as a work of art 
outside their unit (NB Damac in Dubai did the same with 

their intriguing Bugatti villas)! 

Chris Graham believes all these benefits can be distilled 
down to two things: confidence and convenience. 'For 

many buyers, the most important factor is the trust 
associated with buying into a reputable brand, since this 

offers reassurance in the delivery and quality of the 
development, as well as its ongoing management and 

potential resale value,' he says. 'Wealthy individuals are 
typically cash rich and time poor, often with homes in 
several locations around the world. They certainly don't 

want to worry about maintenance and security - and when 

they are in residence, a 24/7 concierge service allows them 

to enjoy a hotel lifestyle in their own homes.' 

Graham points out that inevitably there can be a downside 

to partnering with a third party: "If the individual or brand 
associated with your development is involved in a scandal 

or controversy, or falls out of favour with the public, this can 
have a detrimental effect on the popularity - and therefore 

value - of the residences. " For example, Trump-branded 

condominiums have consistently outperformed comparable 
residences, but a 2016 study by US real estate brokerage 

firm Redfin (commissioned by Yahoo Finance) found that 
condominiums bearing the Trump name no longer enjoy as 

strong a premium as they did before his somewhat 
polarising presidential run. "It's pretty rare to see a home 
with an actual brand name on it," commented Redfin's Chief 

Economist Nela Richardson, "but just like with any other 

brand, if its reputation becomes tarnished its stock tends to 
decline." 

Ultimately, it is the whole package offered by branded 
residences that drives the market, says Robert Green: 'The 
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concept has evolved from simply providing 5* services and 

facilities for wealthy, time-poor individuals to a greater 
focus on architecture, interior design and lifestyle.' 

Chris Graham concludes: "As in any sector, a successful real 

estate development must be driven by satisfying - or 

indeed exceeding - customers' requirements and desires, 

which have been shifting with growing impetus towards the 
convenience, security and confidence offered by branded 

residences. From the evidence presented in our report, this 

trend looks firmly set to continue." 

To download a free copyBfanded Residences: An Overl4'ew 
please visilwww.gagms.coror contact Chris Graham at 

chris@gagms.conto request a hard copy. 

Logos, product and company names mentioned are the 
property of their respective owners. 
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What You Get in a Hotel Condo 

8}' C. J, HUCH ES FEB. 12, 2006 

TURNING hotel rooms into condos is not new in New York City, but three 

of the city's best-known hotels -- the St. Regis, the Plaza and the Essex 

House -- are now fully embracing the trend. 

So who buys these units and what exactly do they get for their money? 

Brokers say the buyers are often foreign businessmen who traYel frequently 

to New York or empty-nesters looking for something in the thick of it all. 

They might end up with a condo that has less square footage than similar 

condos at the same p1ice, but they do get to call some of the city's best 

addresses home. 

Still, brokers said, the main reason for mo\·ing into a hotel is service. 

Residents get the same access to white-glove treatment as hotel guests: 

breakfast in bed, concierge sen~ce and e\·ening cockiails. 

Some of those a1nenities are included in the building's conunon charges. 

Others, howeYer, need to be paid for a la carte. Figu1ing out the difference 

can be ttickier than walking up the narrow marble staircase of the St. Regis 

"ith a tray of d1inks. 

If you do order drinks at the St. Regis, it "~11 cost you extra. Same if you 

ha\"e the chauffeur who d1ives the house Bentley take you beyond a IO-block 

radius from tl1e hotel. But keep it \~thin that circle, and it's included in the 

annual fee. 

That fee is 834,800 for anybody who buys one of the 24 full-ownership 

condos -- studios and one- and two-bedrooms -- being sold beginning this 

week, according to Scott Geraghty, the hotel's general manager. Mr. 

Geraghty said the condos would start at 8 i.6 million. 

Then there are the St. Regis's "fractional" ownership condos, where buyers 

are guaranteed residency for 28 days, though they can't stay for 28 days in a 

row. And when they S\~ng through the city for another stay, they are not 

guaranteed the same room. There are to be 22 of these 11fractionalu units, 

which \\ill cost 8300,000 to 8600,000, for studios and one- and two

bedrooms suites. Annual fees are 8 16,000. 

The St. Regis promotes the chance to own a piece of New York architecture, 

but the Plaza, set to reopen in 2007, is marketing the oppo1tunity to om1 a 

stunning city ~iew, of Centt·al Park -- that is, if you buy one of the i82 

condos that require full om1ership. 

\t\'hen refurbished, these colossal units, which can measure 5,600 square 

feet and include terraces and fireplaces, could sell for 833 million, said 

Lloyd Kaplan, a spokesman for Elad Prope1ties, the building 0\\11er. 
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A similar pay-to-play 

arrangement will apply to 152 

snrnller units in the Plaza, 

located on the West 58th Street 

side, and which Mr. Kaplan 

said should be referred to as 

"hotel-condos "~th restrictions." Although details a re still being "·orked out, 

it essentially means that in buying one of those units, you're buying a home 

that you will live in only four months a year. 

A similar arrangement could be in the works for the Essex House a few 

blocks west on Central Park South, now called the Jumeirah Essex House, 

after being sold to the Dubai hwestment Group in January. 

Though the building has had condos under its roof for more than 30 years, 

a spokeswoman confirn1ed that there were changes afoot in the building's 

makeup. 

Currently, there are 147 condos and 600 hotel rooms, and owners, 

depending on square footage and other factors, pay 81,200 to S6,500 a 

month in common charges, though n1ost are around 82,400 a month, 

according to Stan Hancock, a broker for the building. 

Similar to the St . Regis and Plaza, that fee covers basics like 24-hour 

building security, health club access, incoming calls on a house phone and 

cable 1V service. 

But to eat foie-gras-and-tapioca ravioli from Alain Ducasse's ground-floor 

restaurant, residents will haYe to take the elevato r downstairs and pay in 

full for it, like everybody else. 
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