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ARGUMENT(S)

U.S. Trademark Appl. No. 86/321,433 for THE PAVILION AT KING OF PRUSSIA

RESPONSE:

Section 2(d) Refusal

The Examining Attorney has maintained the refusal to register Applicant’s Mark (THE PAVILION AT
KING OF PRUSSIA) in connection with “[r]eal estate services, namely, rental, leasing and
management of commercial property, retail shops, restaurants, offices and office space” in International
Class 36 under Section 2(d) of the Trademark Act, 15 U.S.C. § 1052(d), on the basis that such mark is
likely to cause confusion with the marks claimed in the following registrations: U.S. Trademark Reg.
No. 2909667 for THE PLAZA KING OF PRUSSIA (stylized) for shopping center services, namely,
leasing and management of rental space; U.S. Trademark Reg. No. 2892753 for THE COURT KING



OF PRUSSIA for shopping center services, namely, leasing and management of retail space; U.S.
Trademark Reg. No. 2894594 for THE COURT KING OF PRUSSIA (stylized) for shopping center
services, namely, leasing and management of retail space; U.S. Trademark Reg. No. 2892752 for THE
PLAZA KING OF PRUSSIA for shopping center services, namely, leasing and management of retail
space; and U.S. Trademark Reg. No. 2894595 for KING OF PRUSSIA for shopping center services,

namely, leasing and management of retail space, all owned by King of Prussia Associates.

Applicant submits that the Examining Attorney isin error, however, astwo of the cited registrations are
canceled and the cited marks in the remaining registrations are both inherently weak and diluted such
that they are entitled only to a narrow scope of protection such that the differences between Applicant’s

Mark and the cited marks are sufficient so as to avoid alikelihood of confusion.

Applicant notes upfront that two of the registrations that the Examining Attorney cites against
Applicant’ s application have been cancelled and are no longer active, namely, U.S. Trademark
Registration Nos. 2909667 and 2894594, as the website screenshots attached hereto as Exhibit A make
plain. Thus, these registrations cannot present an obstacle to the registration of Applicant’sMark. This
leaves, then, the registrations for KING OF PRUSSIA, THE PLAZA KING OF PRUSSIA and THE
COURT KING OF PRUSSIA. However, aswill be discussed in more detail below, Applicant’s Mark
issufficiently dissimilar from these marks so as to avoid a likelihood of confusion awell. Accordingly,

the Section 2(d) refusal should be withdrawn

First, the remaining cited marks are inherently weak such that they are entitled to only a narrow
scope of protection. The cited marks each share the term KING OF PRUSSIA, which isadirect
reference to King of Prussia, Pennsylvania, where the shopping center that registrant leases and
manages is located, as the Wikipedia articles attached hereto as Exhibits B and C makes plain.
Accordingly, KING OF PRUSSIA as used in the cited marksis plainly a geographical descriptor—a
point that the Examining Attorney does not appear to contest. Asageographical descriptor, thistermis
entitled to only avery narrow scope of protection as the courts (and the Board) have recognized that
geographically descriptive marks should not be given exclusive appropriation by any one producer of
goods or services, asit unfairly prohibits others from using a certain geographic location, when there are

only but afew waysto identify said location. Delaware & Hudson Canal Co. v. Clark, 80 U.S. 311



(1871); Columbia Mill Co. v. Alcorn, 150 U.S. 460, 464 (1893); TMEP § 1210; and McCarthy on
Trademarks § 14:1.

Indeed, in In re Altitude Development Corp., Serial No. 78943979 (TTAB March 6, 2009) (a copy of
which is attached hereto as Exhibit D), the Trademark Trial and Appeal Board suggested that such
geographical descriptors, even when registered, are entitled to such a narrow scope of protection so asto
allow for the coexistence of other marks that include the entirety of such descriptor along with

additional matter, even if such matter is suggestive or descriptive. There, the Board reversed an

Examining Attorney’srefusal to register the mark SUMMIT AT BRIAN HEAD for resort hotel and
resort lodging services on the basis that such registration was likely to cause confusion with
registrations for BRIAN HEAD for ski resort services, BRIAN HEAD for temporary lodging services,
namely hotel services and restaurant services, and BRIAN HEAD RESORT for ski resort services,
restaurant and hotel services, all owned by the same owner. Serial No. 78943979, dip op. at 7. While
noting that the applicant’s services were legally identical to the registrant’ s services and that the
applicant’s mark was similar to the registrant’s mark because it incorporated the registrant’ s mark in
its entirety, the Board found that there was no likelihood of confusion as “the manner in which the mark
is structured with * Summit’ asthe first word of the mark and ‘at Brian Head’ modifying * Summit’

as the geographic location of the services, highlights the word * Summit’ as the dominant part of
applicant’smark”. 1d. at 3-7. Thus, theinclusion of the term SUMMIT, which itself was descriptive,
was sufficient to differentiate the applicant’s mark from the cited marks, making plain that the Board
believed the geographic descriptor “BRIAN HEAD” should be entitled to only avery narrow scope of
protection. For similar reasons, the term KING OF PRUSSIA in the cited marks should be viewed as

equally weak and entitled to limited protection.

Likewise, theterms“THE COURT” and “THE PLAZA” are descriptive, as they describe the shopping
centers at issue. See Exhibits E and F (defining COURT as a“large building surrounded by usually
enclosed grounds’ and PLAZA as a*“shopping center”). Under the circumstances, then, the cited
marks are each inherently weak in their entireties (as they are comprised of descriptive terms and/or

geographically descriptive terms) and, thus, are entitled to only a very limited scope of protection.

Indeed, the protection afforded such inherently weak marksis so limited as to permit the



“registration of the same mark for different goods or of a_composite mark comprising thisterm plus

other matter, whether such matter be equally suggestive or even descriptive, for the same or

similar goods’. InreHartzHotel Services, Inc., Serial No. 76692673, dlip op. at 13 (TTAB Mar. 19,
2012) (internal citations omitted) (a copy of which is attached hereto as Exhibit G). Thus, inlnre
Altitude Development Corp., the Board held there was no likelihood of confusion when the applicant
there added the descriptor “SUMMIT AT” to the registrant’s mark and geographic descriptor “BRIAN
HEAD” “[c]onsidering the geographic significance of the term ‘Brian Head’, the fact that applicant
use[d] BRIAN HEAD to denote the geographic location of its services, and the differences between the

marks when considered in their entireties.” Id. at 6-7.

For amost identical reasons here, the addition of “THE PAVIILION AT”—which as the first
term in Applicant’s Mark is the dominant term, see In re Woodstream Corp., Serial No. 77798045, dlip
op. a 3 (TTAB Jan. 25, 2013) (citing cases for the proposition that the first part of a mark is dominant
and likely to be “impressed upon the mind of a purchaser and remembered”) (citations omitted) (a copy
of which is attached hereto as Exhibit H)—should be sufficient to differentiate Applicant’s Mark from
the cited marks. Indeed, “[c]onsidering the geographic significance of the term [“King of Prussia’],
the fact that [A]pplicant uses [KING OF PRUSSIA] to denote the geographic location of its services,
and the differences between the marks when considered in their entireties,” there should similarly be no
likelihood of confusion here. Given that “even small differences in the marks and/or the goods may
suffice to dispel likely confusion” “where the common element isvery weak,” In re Woodstream
Corporation, slip op. at 8, Applicant’sinclusion of “THE PAVILION AT” to “KING OF PRUSSIA”
should be more than sufficient to differentiate Applicant’s Mark from the cited references.

Accordingly, thereis no likelihood of confusion on this basis alone.

However, thisis not the only reason. The term KING OF PRUSSIA when used in connection with
shopping-related goods and services such as those in the cited registrations is also diluted by numerous
third party uses of similar marks in connection with related goods and services and, thus, this portion of
the cited marks is entitled to only limited protection for this reason aswell. Indeed, Applicant is aware
of numerous third parties using the term KING OF PRUSSIA in connection with their business names
or as trademarks in connection with shopping-related services. For example, Applicant is aware of the

following third party uses of KING OF PRUSSIA: MACY’SKING OF PRUSSIA for a department



store in King of Prussia, PA; NORDSTROM RACK THE OVERLOOK AT KING OF PRUSSIA, for a
shoe department store in King of Prussia, PA; ZAGG AT KING OF PRUSSIA for astore; KING OF
PRUSSIA WALMART SUPERCENTER for a Wamart retail store; JC PENNY AT KING OF
PRUSSIA PLAZA for adepartment store and corresponding rental services (as the Exhibit shows that
Sephorais associated with such JC Penny); NORMAN’'SHALLMARK AT KING OF PRUSSIA
PLAZA for aretail store; KING OF PRUSSIA BUSINESS CENTER for office space rental in King of
Prussia; KING OF PRUSSIA OFFICE SPACE for office spacerental in King of Prussia; and KING OF
PRUSSIA OFFICE PROPERTIES used descriptively to describe office propertiesin King of Prussia
Please see Exhibit | for website screenshots showing these uses. Such uses are also plainly related to
the servicesidentified in the cited registrations, as the registrations attached hereto as Exhibit J show
that such services are of atype that originate from the same source as a provider of shopping center
leasing services such as those identified in the cited registrations. See In re Rock Creek Cattle
Company, Ltd., Serial No. 77044838, dlip op. a 5 n.1 (TTAB June 5, 2009) (noting that third party
registrations “have probative value to the extent that they serve to suggest that the serviceslisted
therein... are of akind which may emanate from a single source”) (a copy of this case is attached hereto
as Exhibit K). Finally, Applicant submits as Exhibit L records showing numerous active
corporations/companies in Pennsylvania comprising the term KING OF PRUSSIA in such entities
trade names. Under the circumstances, it is plain that consumers are used to seeing KING OF
PRUSSIA in connection with a variety of businesses, including businesses that offer services similar to

the registrant.

In light of the foregoing, it is plain that KING OF PRUSSIA is, in addition to being inherently weak,
highly diluted and weak and, thus, “entitled to only a narrow scope of protection.” Palm Bay Imports,
Inc., 396 F.3d at 1373. Given the inherently weak and diluted nature of KING OF PRUSSIA,
consumers will place more emphasis on the differences between the cited marks and Applicant’s Mark
and will be able to readily distinguish the same. Thus, the addition of the dominant term “THE
PAVILION AT” to “KING OF PRUSSIA” is sufficient to alleviate any consumer confusion with the
cited marks. See, e.g., Inre Shawnee Milling Co., 225 U.S.P.Q. 747, 748-49 (T.T.A.B. 1985) (where a
mark isweak because it plays upon a commonly used term, “the addition of . . . other material to one of

the marks has been held sufficient to render the marks as a whole distinguishable”) (emphasis added);



see generally In re Rock Creek Cattle Company, Ltd., Serial No. 77044838 (finding no likelihood of
confusion between ROCK CREEK CATTLE COMPANY and Design and ROCK CREEK PROPERTY
GROUP, LLC where, inter alia, evidence submitted showed numerous uses of ROCK CREEK for

businesses). Therefore, there is no likelihood of confusion for this reason as well.

Finally, thereisno likelihood of confusion between Applicant’s Mark and the cited marks because the
customers who purchase such services are sophisticated and likely to take great care before making a
purchasing decision. Indeed, just as the Board previously found that the “purchasers of luxury resort
property development services and real estate investment, management and brokerage services are likely
to be at least somewhat sophisticated purchasers who would make careful purchasing decisions because
of the expense and complexity of real estate transactions,” so too would lessees of retail real estate take
great care and exercise caution before making a purchasing decision. Such cautious consumers would
not be confused into believing that Applicant or its services are associated with registrant or its
respective services, particularly in light of the other issues discussed above. Under the circumstances,

thereis simply no basis for afinding of likelihood of confusion.

Accordingly, Applicant respectfully requests that the Examining Attorney withdraw the refusal on this
basis and allow Applicant’s Mark to proceed to publication.
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TEASSTAMP

Request for Reconsideration after Final Action
Tothe Commissioner for Trademarks:

Application seria no. 86321433 THE PAVILION AT KING OF PRUSSIA (Standard Characters, see
http://tmng-al .uspto.gov/resting2/api/img/86321433/large) has been amended as follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:



U.S. Trademark Appl. No. 86/321,433 for THE PAVILION AT KING OF PRUSSIA

RESPONSE:

Section 2(d) Refusal

The Examining Attorney has maintained the refusal to register Applicant’'sMark (THE PAVILION AT
KING OF PRUSSIA) in connection with “[r]eal estate services, namely, rental, leasing and management
of commercial property, retail shops, restaurants, offices and office space” in International Class 36 under
Section 2(d) of the Trademark Act, 15 U.S.C. 8§ 1052(d), on the basis that such mark islikely to cause
confusion with the marks claimed in the following registrations: U.S. Trademark Reg. No. 2909667 for
THE PLAZA KING OF PRUSSIA (stylized) for shopping center services, namely, leasing and
management of rental space; U.S. Trademark Reg. No. 2892753 for THE COURT KING OF PRUSSIA
for shopping center services, namely, leasing and management of retail space; U.S. Trademark Reg. No.
2894594 for THE COURT KING OF PRUSSIA (stylized) for shopping center services, namely, leasing
and management of retail space; U.S. Trademark Reg. No. 2892752 for THE PLAZA KING OF
PRUSSIA for shopping center services, namely, leasing and management of retail space; and U.S.
Trademark Reg. No. 2894595 for KING OF PRUSSIA for shopping center services, namely, leasing and

management of retail space, all owned by King of Prussia Associates.

Applicant submits that the Examining Attorney isin error, however, as two of the cited registrations are
canceled and the cited marks in the remaining registrations are both inherently weak and diluted such that
they are entitled only to a narrow scope of protection such that the differences between Applicant’s Mark

and the cited marks are sufficient so asto avoid alikelihood of confusion.

Applicant notes upfront that two of the registrations that the Examining Attorney cites against Applicant’s
application have been cancelled and are no longer active, namely, U.S. Trademark Registration Nos.
2909667 and 2894594, as the website screenshots attached hereto as Exhibit A make plain. Thus, these
registrations cannot present an obstacle to the registration of Applicant’sMark. Thisleaves, then, the
registrations for KING OF PRUSSIA, THE PLAZA KING OF PRUSSIA and THE COURT KING OF

PRUSSIA. However, aswill be discussed in more detail below, Applicant’s Mark is sufficiently



dissimilar from these marks so as to avoid a likelihood of confusion awell. Accordingly, the Section 2(d)

refusal should be withdrawn

First, the remaining cited marks are inherently weak such that they are entitled to only a narrow
scope of protection. The cited marks each share the term KING OF PRUSSIA, which isadirect reference
to King of Prussia, Pennsylvania, where the shopping center that registrant leases and manages is located,
as the Wikipedia articles attached hereto as Exhibits B and C makes plain. Accordingly, KING OF
PRUSSIA as used in the cited marks is plainly a geographical descriptor—a point that the Examining
Attorney does not appear to contest. Asageographica descriptor, thistermisentitled to only avery
narrow scope of protection as the courts (and the Board) have recognized that geographically descriptive
marks should not be given exclusive appropriation by any one producer of goods or services, asit unfairly
prohibits others from using a certain geographic location, when there are only but afew ways to identify
said location. Delaware & Hudson Canal Co. v. Clark, 80 U.S. 311 (1871); Columbia Mill Co. v. Alcorn,
150 U.S. 460, 464 (1893); TMEP § 1210; and McCarthy on Trademarks § 14:1.

Indeed, in In re Altitude Development Corp., Serial No. 78943979 (TTAB March 6, 2009) (a copy of
which is attached hereto as Exhibit D), the Trademark Trial and Appeal Board suggested that such
geographical descriptors, even when registered, are entitled to such a narrow scope of protection so asto
allow for the coexistence of other marks that include the entirety of such descriptor along with additional

matter, even if such matter is suggestive or descriptive. There, the Board reversed an Examining

Attorney’ s refusal to register the mark SUMMIT AT BRIAN HEAD for resort hotel and resort lodging
services on the basis that such registration was likely to cause confusion with registrations for BRIAN
HEAD for ski resort services, BRIAN HEAD for temporary lodging services, namely hotel services and
restaurant services, and BRIAN HEAD RESORT for ski resort services, restaurant and hotel services, all
owned by the same owner. Serial No. 78943979, dip op. at 7. While noting that the applicant’s services
were legally identical to the registrant’s services and that the applicant’s mark was similar to the
registrant’s mark because it incorporated the registrant’s mark in its entirety, the Board found that there
was no likelihood of confusion as *“the manner in which the mark is structured with * Summit’ asthe first
word of the mark and *at Brian Head’ modifying * Summit’ as the geographic location of the services,
highlights the word * Summit’ as the dominant part of applicant’smark”.  Id. at 3-7. Thus, theinclusion

of the term SUMMIT, which itself was descriptive, was sufficient to differentiate the applicant’s mark



from the cited marks, making plain that the Board believed the geographic descriptor “BRIAN HEAD”
should be entitled to only a very narrow scope of protection. For similar reasons, the term KING OF

PRUSSIA in the cited marks should be viewed as equally weak and entitled to limited protection.

Likewise, theterms“THE COURT” and “THE PLAZA” are descriptive, as they describe the shopping
centers at issue. See Exhibits E and F (defining COURT as a“large building surrounded by usually
enclosed grounds’ and PLAZA as a*“shopping center”). Under the circumstances, then, the cited marks
are each inherently weak in their entireties (as they are comprised of descriptive terms and/or

geographically descriptive terms) and, thus, are entitled to only avery limited scope of protection.

Indeed, the protection afforded such inherently weak marksis so limited asto permit the

“registration of the same mark for different goods or of a_composite mark comprising thisterm plus

other matter, whether such matter be equally suggestive or even descriptive, for the sameor smilar

goods’. InreHartzHotel Services, Inc., Serial No. 76692673, dlip op. a 13 (TTAB Mar. 19, 2012)
(interna citations omitted) (a copy of which is attached hereto as Exhibit G). Thus, inInre Altitude
Development Corp., the Board held there was no likelihood of confusion when the applicant there added
the descriptor “SUMMIT AT” to the registrant’s mark and geographic descriptor “BRIAN HEAD”
“[c]onsidering the geographic significance of the term ‘Brian Head', the fact that applicant use[d]
BRIAN HEAD to denote the geographic location of its services, and the differences between the marks

when considered in their entireties.” 1d. at 6-7.

For almost identical reasons here, the addition of “THE PAVIILION AT”—which asthe first
term in Applicant’s Mark is the dominant term, see In re Woodstream Corp., Serial No. 77798045, dlip
op. a 3 (TTAB Jan. 25, 2013) (citing cases for the proposition that the first part of a mark is dominant and
likely to be “impressed upon the mind of a purchaser and remembered”) (citations omitted) (a copy of
which is attached hereto as Exhibit H)—should be sufficient to differentiate Applicant’s Mark from the
cited marks. Indeed, “[c]onsidering the geographic significance of the term [“King of Prussia’], the fact
that [A]pplicant uses [KING OF PRUSSIA] to denote the geographic location of its services, and the
differences between the marks when considered in their entireties,” there should similarly be no
likelihood of confusion here. Given that “even small differencesin the marks and/or the goods may

suffice to dispel likely confusion” “where the common element is very weak,” In re Woodstream



Corporation, slip op. at 8, Applicant’sinclusion of “THE PAVILION AT” to “KING OF PRUSSIA”
should be more than sufficient to differentiate Applicant’s Mark from the cited references. Accordingly,

thereis no likelihood of confusion on this basis aone.

However, thisis not the only reason. The term KING OF PRUSSIA when used in connection with
shopping-related goods and services such as those in the cited registrations is a so diluted by numerous
third party uses of similar marks in connection with related goods and services and, thus, this portion of
the cited marks s entitled to only limited protection for this reason as well. Indeed, Applicant is aware of
numerous third parties using the term KING OF PRUSSIA in connection with their business names or as
trademarks in connection with shopping-related services. For example, Applicant is aware of the
following third party uses of KING OF PRUSSIA: MACY’S KING OF PRUSSIA for a department store
in King of Prussia, PA; NORDSTROM RACK THE OVERLOOK AT KING OF PRUSSIA, for ashoe
department storein King of Prussia, PA; ZAGG AT KING OF PRUSSIA for astore; KING OF
PRUSSIA WALMART SUPERCENTER for a Wamart retail store; JC PENNY AT KING OF PRUSSIA
PLAZA for adepartment store and corresponding rental services (as the Exhibit shows that Sephorais
associated with such JC Penny); NORMAN’'SHALLMARK AT KING OF PRUSSIA PLAZA for a
retail store; KING OF PRUSSIA BUSINESS CENTER for office space rental in King of Prussia; KING
OF PRUSSIA OFFICE SPACE for office space rental in King of Prussia; and KING OF PRUSSIA
OFFICE PROPERTIES used descriptively to describe office propertiesin King of Prussia. Please see
Exhibit | for website screenshots showing these uses. Such uses are also plainly related to the services
identified in the cited registrations, as the registrations attached hereto as Exhibit J show that such
services are of atype that originate from the same source as a provider of shopping center leasing services
such asthose identified in the cited registrations. See In re Rock Creek Cattle Company, Ltd., Serial No.
77044838, dip op. at 5n.1 (TTAB June 5, 2009) (noting that third party registrations “have probative
value to the extent that they serve to suggest that the services listed therein... are of akind which may
emanate from a single source”) (a copy of this case is attached hereto as Exhibit K). Finally, Applicant
submits as Exhibit L records showing numerous active corporations/companies in Pennsylvania
comprising the term KING OF PRUSSIA in such entities’ trade names. Under the circumstances, it is
plain that consumers are used to seeing KING OF PRUSSIA in connection with a variety of businesses,

including businesses that offer services similar to the registrant.



Inlight of the foregoing, it is plain that KING OF PRUSSIA is, in addition to being inherently weak,
highly diluted and weak and, thus, “entitled to only a narrow scope of protection.” Palm Bay Imports,
Inc., 396 F.3d at 1373. Given theinherently weak and diluted nature of KING OF PRUSSIA, consumers
will place more emphasis on the differences between the cited marks and Applicant’s Mark and will be
ableto readily distinguish the same. Thus, the addition of the dominant term “THE PAVILION AT” to
“KING OF PRUSSIA” is sufficient to alleviate any consumer confusion with the cited marks. See, e.g.,
In re Shawnee Milling Co., 225 U.S.P.Q. 747, 748-49 (T.T.A.B. 1985) (where amark is weak because it
plays upon acommonly used term, “the addition of . . . other material to one of the marks has been held
sufficient to render the marks as a whole distinguishable”) (emphasis added); see generally In re Rock
Creek Cattle Company, Ltd., Serial No. 77044838 (finding no likelihood of confusion between ROCK
CREEK CATTLE COMPANY and Design and ROCK CREEK PROPERTY GROUP, LLC where, inter
alia, evidence submitted showed numerous uses of ROCK CREEK for businesses). Therefore, thereisno

likelihood of confusion for this reason aswell.

Finally, there is no likelihood of confusion between Applicant’s Mark and the cited marks because the
customers who purchase such services are sophisticated and likely to take great care before making a
purchasing decision. Indeed, just asthe Board previously found that the “purchasers of luxury resort
property development services and real estate investment, management and brokerage services are likely
to be at |east somewhat sophisticated purchasers who would make careful purchasing decisions because of
the expense and complexity of real estate transactions,” so too would lessees of retail real estate take great
care and exercise caution before making a purchasing decision. Such cautious consumers would not be
confused into believing that Applicant or its services are associated with registrant or its respective
services, particularly in light of the other issues discussed above. Under the circumstances, thereis simply

no basis for afinding of likelihood of confusion.

Accordingly, Applicant respectfully requests that the Examining Attorney withdraw the refusal on this

basis and allow Applicant’s Mark to proceed to publication.
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CLASSIFICATION AND LISTING OF GOODS/SERVICES

Applicant proposesto amend the following class of goods/servicesin the application:

Current: Class 036 for Real estate services, namely, rental, leasing and management of commercial
property, retail shops, restaurants, offices and office space
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Filing Basis: Section 1(a), Usein Commerce: The applicant is using the mark in commerce, or the
applicant's related company or licensee is using the mark in commerce, on or in connection with the
identified goods and/or services. 15 U.S.C. Section 1051(a), as amended. The mark wasfirst used at |east
as early as 05/00/2000 and first used in commerce at least as early as 05/00/2000 , and isnow in usein
such commerce.

Proposed:
Tracked Text Descrlptlon Redl

commercial propertv, retall shops restaurants, offices and offlce space

Class 036 for Real estate services, namely, leasing of commercial property, retail shops, restaurants,
offices and office space

Filing Basis: Section 1(a), Usein Commerce: The applicant is using the mark in commerce, or the
applicant's related company or licensee is using the mark in commerce, on or in connection with the
identified goods and/or services. 15 U.S.C. Section 1051(a), as amended. The mark wasfirst used at |east
as early as 05/00/2000 and first used in commerce at least as early as 05/00/2000 , and isnow in usein
such commerce.

SIGNATURE(S)

Request for Reconsideration Signature

Signature: /Camille M. Miller/  Date: 10/22/2015

Signatory's Name: Camille M. Miller

Signatory's Position: Attorney of Record, PA Bar Member

Signatory's Phone Number: 215-665-7273

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the
highest court of aU.S. state, which includes the District of Columbia, Puerto Rico, and other federal
territories and possessions; and he/sheis currently the owner's/holder's attorney or an associate thereof;
and to the best of his’her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian
attorney/agent not currently associated with his’her company/firm previously represented the owner/holder
in this matter: (1) the owner/holder has filed or is concurrently filing a signed revocation of or substitute
power of attorney with the USPTO; (2) the USPTO has granted the request of the prior representative to
withdraw; (3) the owner/holder has filed a power of attorney appointing him/her in this matter; or (4) the
owner's’holder's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney
appointing him/her as an associate attorney in this matter.

The applicant isfiling a Notice of Appeal in conjunction with this Request for Reconsideration.

Serial Number: 86321433

Internet Transmission Date: Thu Oct 22 13:11:46 EDT 2015
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The sixth anchor store in the Plaza (the former Wanamaker's/Strawbridge's/Macy's building), was
demolished during the fall of 2011. Over 100,000 sq ft. of retail space adjacent to the former department

store is currently under redevelopment,[8] and some of the stores within the redevelopment have already
opened, including a relocated, 2-level Forever 21 and an Athleta. H&M has relocated to a 2-level store as
well, and they opened right next to the new Forever 21. A second H&M opened November 21, 2012. Texas

de Brazil announced they are opening at the mall in 2015.0

On November 29, 2011, Simon Property Group announced plans to create a 140,000 sq ft. expansion to

connect The Court and The Plaza.[!%! This new retail connector will feature 50 stores, dining choices from
some of Philadelphia's well-known celebrity chefs, an upscale dining pavilion and a customer lounge. This
proposal, which includes expanding the adjacent parking deck, is still subject to approval by the local
government. This project will make King of Prussia Mall the largest official shopping mall in the United
States (larger than Mall of America in overall square footage until its completed "Phase II' expansion which
will add an additional 5.6 million square feet of retail, hotel and entertainment options returning it to the

distinction of the largest mall in the U.S.['!1), and it will be under one roof for the first time. The 155,000~
square-foot expansion will also add a new parking garage “with speed ramps, space location technology

and valet service.”['?] Construction on this expansion is estimated to cost $150 million.[!3] Several
outparcels are also proposed for this expansion. The Container Store is located in the outer parking lot of
The Court with frontage along Dekalb Pike (US 202). Chipotle is boasting its own restaurant off the
turnpike next to the container store. Most recently a Shake Shack opened in the outskirts of the parking lot

closest JC Penney.[14] On November 18, 2014, construction began on the expansion to connect The Court
and The Plaza. Completion of the expansion is expected in August 2016.11%]

Square footage

The Plaza

n JCPenney (171,558 sq ft.) Opened 1966 as Gimbels, closed 1987, reopened as Stern's 1988, closed

1989, reopened as JCPenney 1992

Lord & Taylor (120,000 sq ft.) Opened 1995

Neiman Marcus (138,775 sq ft.) Opened 1996

Nordstrom (225,000 sq ft.) Opened 1996

Dick's Sporting Goods Opened 1983 as Sears, closed in 2014, Dick's Sporting Goods opened in the

second floor space in 2014

= Two-Story Retail Building (octagon shaped building) (67,753 sq ft.) Opened 1965 as John
Wanamaker. Re-branded as Hecht's in 1995, Strawbridge's in 1997, and Macy's Plaza in 2006. Closed
in 2007. Demolished in 2011. Opened in Fall of 2012.

The Court

» Bloomingdale's (229,484 sq ft.)
m Macy's (252,243 sq ft.) (Opened as Bamberger's)

See also

= List of largest shopping malls in the world

https /en.wikipedia.orghwiki/King_of Prussia Mall 57
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s List of largest shopping malls in the United States
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George Washington first visited the tavern on Thanksgiving Day in 1777 while the Continental Army was
encamped at Whitemarsh; a few weeks later Washington and the army bivouacked at nearby Valley

Forge.[l]

Parker's spy map,[z] created by a Tory sympathizer of the Kingdom of Great Britain, listed the inn as
"Berry's" in 1777, but a local petition in 1786 identified it as the "King of Prussia". It was possibly renamed

in honor of Benjamin Franklin's pro-American satirical essay "An Edict by the King of Prussia”.}] At some
point a wooden signboard of the inn depicted King Frederick II (Frederick the Great) of Prussia. The inn is

listed on the National Register of Historic Places.[*]

The inn was forced to move with the expansion of U.S. Route 202. U.S. 202 is a major north-south highway
that passes through the town from southwest to northeast. Its construction as a modern expressway would
have caused the destruction of the King of Prussia Inn; however, historic preservationists managed to
prevail upon the state of Pennsylvania to avoid this important structure by building north and southbound
lanes on either side of it. For more than a quarter century the inn was marooned on a median island, with
motor traffic whizzing past on both sides. It was sealed up for years, surrounded by a high fence. The inn
was successfully relocated in 2000 and opened to the public in October 2002,

The extensive suburban development that has taken place since the 1960s in King of Prussia has led urban
planning scholars like Joel Garreau to label the area as an epitome of the edge city phenomenon, a situation
where the most vibrant economic growth and prosperity in a metropolitan area (in this case, Philadelphia)
no longer occurs in the urban center, but rather at its periphery. Before 1960, the Greater King of Prussia
area was known for little more than being the place of Washington's winter respite in 1777-8 (see Valley

Forge National Historical Park).l”]

Daniel Berrigan and his brother Philip Berrigan began their Plowshares Movement at the General Electric
Weapons Plant in King of Prussia in 1980. That event and the subsequent court proceedings surrounding
the "Plowshares Eight' were dramatically depicted by Emile de Antonio in the 1983 motion picture In the

King of Prussia.[01]
Geography

There is no incorporated city of King of Prussia, although the
United States Postal Service office there still carries that name

(since 1850(8)). The zip code is 19406.1°] King of Prussia's
boundaries, as defined by the Census Bureau, are the Schuylkill
River to the north, U.S. Route 422 to the west, Bridgeport to the
east, and I-76 to the south. However, the Greater King of Prussia
Area is often cited to include Bridgeport, parts of Wayne and
Radnor Township, King Manor, as well as most of Gulph Mills. The
local fire department carries the King of Prussia name, whereas the
police department and the school district carry the Upper Merion
name.

Aerial view of King of Pruss1a, wirthr
the King of Prussia Mall in the
King of Prussia is located at 40°6'N 75°23'W (40.0946, foregrownd ]
-75.3781).1101
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between 19911996, to include nearly 1,900,000 square feet (180,000 mz) GLA. The Court was renovated
during 1996. The complex is undertaking a massive expansion to connect the buildings under one roof for
the first time. This expansion is expected to be complete in the Fall of 2016.

When the 180,000-square-foot (17,000 m?) Strawbridge's department store at the far end of the Court
became vacant in the late 1990s, the original Kravco partners bought the building. Kravco Company re-
tenanted it with big-box stores and restaurants such as The Cheesecake Factory, reducing GLA slightly,
renaming that portion of The Court "The Pavilion."

Thus the total GLA at King of Prussia is in the vicinity of 2,800,000 square feet (260,000 m?) GLA,
depending on the source used, making it the largest shopping complex in terms of GLA under one
ownership in the United States. The Mall of America has more GLA under one roof, but is actually smaller
than King of Prussia in terms of GLA.

The King of Prussia shopping complex caters to a very broad spectrum of consumers. Sales per square foot
averages $600, among the highest in the industry. Current anchor stores at The Plaza include Neiman-
Marcus, Nordstrom, Lord & Taylor, JCPenney, and Dick's Sporting Goods. Other notable Plaza tenants are
Apple, Tiffany's, Hermés, Samsonite, and Crate & Barrel. Current anchor stores at The Court include
Macy's and Bloomingdales.

Restaurants at the mall include Fox & Hound Pub, Bonefish Grill, Sullivan's Steakhouse, Ruby's,
Maggiano's Little Italy, Rock Bottom, Legal Sea Foods, California Pizza Kitchen, The Cheesecake Factory,
and three food courts. All of Darden Restaurants concepts are prominent in King of Prussia as well,
including the flagship Red Lobster.

The King of Prussia shopping complex is rare among malls, because it is largely served by a modem
energy-saving HVAC central plant and a unique high tension dual automatic switching electrical feeds,
attesting to the foresight and sophisticated management style of the original Kravco owners and developers,

Other prominent retail space developed by others on the periphery of the mall includes big box stores such
as Best Buy, and Costco Wholesale, a Toys "R" Us/Babies "R" Us Superstore, Nordstrom Rack, a United
Artists theatre with IMAX, and Bahama Breeze, Champs, Ruth's Chris Steakhouse, all directly across the
street from the massive shopping mall. A large Home Depot is located within 1/4 mile, Walmart and
Wegmans. These retail cutlets employ 6,000 people in the area. Visitor traffic on average shopping day is
in the 25,000 range, while on Christmas season weekends, it reaches over 125,000 daily.

Lockheed Martin has a large facility on a hill overlooking the mall as well. King of Prussia is also home to
roughly 200 or more companies who have headquarters or regional offices in the area. AT&T Wireless,
McKesson, Trane, MAACO, GSI Commerce, General Electric, GlaxoSmithKline, Pfizer, John Middleton
Co., Arkema, Fiserv, Cephalon, Merck & Co, Fidelity Investments, BNY Mellon, CSL Behring, Elan

Pharmaceuticals, Hospira, Abbott Laboratories, GHS Pharma, Procurian,!!1] and BNP Paribas are a few
examples. The Theodore Presser Company, the United States's oldest music publisher, is also located in
King of Prussia.

American Baptist Churches USA has its administrative headquarters in King of Prussia, in a building
locally nicknamed "The Holy Doughnut"” due to its shape.[u]

Lilly Pulitzer has its corporate headquarters in King of Prussia.

hitps ffen.wikipedia.orgiwiki/King_of Prussia,_Pennsylvania a7
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In addition, major commercial property owners in King of Prussia formed an organization in 2010 called
the King of Prussia Business Improvement District that works to improve the physical environment, market

the area, and advocate for zoning, tax and transportation policies that will keep King of Prussia competitive
in the region.

Demographics

As of the 2010 census, the CDP was 69.4%
White Non-Hispanic, 5.7% Black or African

American, 0.3% Native American, 18.6% Census Pop. Yot
Asian, and 2.1% were two or more races. 1990 18,406 —
4.2% of the population were of Hispanic or 2000 18,511 0.6%
Latino ancestry. 22.4% of the population was 2010 19,936 7.7%
foreign-bormn.[2]

http://www city-data.com/city/King-of-Prussia-Pennsylvania.html.
(http://quickfacts.census.gov/qfd/states/42/4239736.html)

As of the census!?®! of 2000, there were 18,511 people, 8,245 households, and 4,773 families residing in the
CDP. The population density was 2,202.4 people per square mile (850.8/km?), There is about 8,705 housing
units at an average density of 1,035.7/sq mi (400.1/km?). The racial makeup of the CDP was 82.70% White,
10.62% Asian, 4.26% Black or African American, 0.16% Native American, 0.04% Pacific Islander, 0.84%
from other races, and 1.39% from two or more races. 1.91% of the population were Hispanic or Latino of
any race.

There were 8,245 households out of which 21.1% have children under the age of 18 living with them,
49.2% were married couples living together, 6.3% had a female householder with no husband present, and
42.1% were non-families. 33.1% of all households were made up of individuals and 8.1% had someone
living alone who was 65 years of age or older. The average household size was 2,22 and the average family
size was 2.89.

In the CDP the population was spread out with 17.6% under the age of 18, 8.4% from 18 to 24, 35.1% from
25 to 44, 22.2% from 45 to 64, and 16.7% who were 65 years of age or older. The median age was 37 years.
For every 100 females there were 97.6 males. For every 100 females age 18 and over, there were 96.1
males.

The median income for a household in the CDP was $62,012, and the median income for a family was
$75,882. Males had a median income of $50,803 versus 837,347 for females. The per capita income for the
CDP was $32,070. 3.2% of the population and 1.6% of families were below the poverty line. 1.8% of those
under the age of 18 and 2.1% of those 65 and older were living below the poverty line.

Education

Public school students in the King of Prussia area attend schools in the Upper Merion Area School District.
The schools include Caley Road, Roberts, Bridgeport, and Candlebrock Elementary, Upper Merion Area
Middle School and Upper Merion Area High School. King of Prussia also has a Private school, Mother
Teresa Regional Catholic School.

https Jien.wikipedia.orgwikiing_of_Prussia, Pennsylvania 57



10/21/2015 King of Prussia, Pennsylvania - Wikipedia, the free encyclopedia

Notable people

= The Bloodhound Gang - A comedic rock band originating in the early '90s from King of Prussia.[[4]
= Jobriath Boone - (born Bruce Wayne Campbell December 14, 1946 in Philadelphia, Pennsylvania,

died August 3, 1983), A native of King of Prussia, he was an American folk and glam rock musician
and actor. He was the first openly gay rock musician to be signed to a major record label, Elektra
Records.1%]

Charlie Brenneman - Professional Mixed Martial Arts competitor with a 157 record.

Kathy Jordan - Professional tennis player

Kit Osbourne - Professional wrestler

Lisa Salters- An ESPN Reporter for various sports including basketball and football.

Doug Albro- The true King of Prussia.

References

6.
7.
8.

9.
10.
11.

. Haley, Bill. ""A Home For The Inn," Berry’s Tavern in Merionethshire, and the "Other” Valley Forge

(http://www.422business.com/articles/ 199704/ A%20Home%20for%20the%20Inn. htm)". Accessed June 23, 2006.

. [1] (bttp://www.tehistory.org/news/news201206kpi.html)
. Franklin, Benjamin.reprinted on The History Carper. (http://www. historycarper.com/1773/09/22/an-edict-by-the-

king-of-prussia/)

. Greater Valley Forge Chamber of Commerce. "King of Prussia’s name

(http://web.archive.org/web/20060207133553/http://gvfec.com/kop_name.asp)”. Accessed June 23, 2006.

. Infield, Tom (June 17, 2008). "King of Prussia still evolving". The Philadelphia Inquirer, Retrieved

November 13, 2013,

In the King of Prussia

http://www.imdb.com/title/tt0084130/7ref =fn_al it 1

Historic Reeseville. The name of the town was chosen because there were ten Kings that originally lived in the
town, "Early King of Prussia (http://www.historicreeseville.com/early2.htm). Accessed June 23, 2006.

"King Of Prussia Pennsylvania ZIP Code Map Free". HipCodes.com. 2012-11-30. Retrieved 2013-01-19.

"US Gazetteer files: 2010, 2000, and 1990". United States Census Bureau, 2011-02-12. Retrieved 2011-04-23.
procurian,.com (http://www,procurian, comy)

12. "Associated Baptist Press - American Baptists may sell historic 'Holy Doughnut,' Pa. headquarters".
Old.abpnews.com. 2006-10-20. Retrieved 2013-01-19.
13. "American FactFinder". United States Census Bureau. Retrieved 2008-01-31.
14. Jeffries, David. "Bloodhound Gang - Music Biography, Credits and Discography”. AllMusic. Retrieved
2013-01-19.
15. Jcbriath
External links

Retrieved from "https://en.wikipedia.org/w/index.php?

Upper Merion Town (http://www.uppermerion.org/) Wikimedia Commons has
@ media related to King of

Prussia, Pennsylvania.

title=King_of Prussia, Pennsylvania&oldid=68589452]"

Categories: Census-designated places in Montgomery County, Pennsylvania
| Populated places established in 1719 | Census-designated places in Pennsylvania

https:/fen.wikipedia.orgiwikiKing_of_Prussia, Pennsylvania



10/21/2015 King of Prussia, Pennsylvania - Wikipedia, the free encyclopedia
n This page was last modified on 15 October 20135, at 17:36.
» Text is available under the Creative Commons Attribution-ShareAlike License; additional terms may
apply. By using this site, you agree to the Terms of Use and Privacy Policy. Wikipedia® is a
registered trademark of the Wikimedia Foundation, Inc., a non-profit organization.

https:/fen.wikipedia.org/wiki/King_of Prussia, Pennsylvania 717



Exhibit D



THIS OPINION IS NOT A
PRECEDENT OF THE TTAB

Mailed:
March 6, 2009

UNITED STATES PATENT AND TRADEMARK OFFICE
Trademark Trial and Appeal Board
In re Altitude Development Corp.
Serial No. 78943979
Lauri S, Thompson of Greenberg Traurig, LLP for Altitude
Development Corp.
Jason F. Turner, Trademark Examining Attorney, Law Office
108 (Andrew Lawrence, Managing Attorney).
Before Grendel, Walters and Bergsman, Administrative
Trademark Judges.
Opinion by Bergsman, Administrative Trademark Judge:
Altitude Development Corp. (“applicant”), through its

predecessor-in-interest, filed an application on the
Principal Register for the mark Summit at Brian Head, in
standard character form, for “health resort services,
namely, providing food and lodging that specialize in
promoting patrons’ general health and well-being; resort

hotels; resort lodging services,” in Class 43. Applicant

disclaimed the exclusive right to use “at Brian Head.”












Serial No. 78943979

gubmitted an excerpt from the Brian Head Chamber of
Commerce websgite, and an article from the March 1, 2002
issue of Shape magazine identifying Cedar Breaks Lodge in
Brian Head, Utah as a “relaxing spring skiing/spa getaway.”®
Finally, as noted above, in its applications for
registration, the registrant identified its address as
Brian Head, Utah.

The Examining Attorney did not disagree that Brian
Head is a geographic location. In fact, the Examining
Attorney did not substantively address the geographic
significance of the name Brian Head. Rather, in response
to the evidence that BRIAN HEAD is a geographic location,
and therefore entitled to only a narrow scope of protection
or exclusgivity of use, the Examining Attorney asserts that
applicant is improperly attacking the validity of the cited
registrations. We disagree. The applicant is not
attacking the validity of the cited registrations; rather,
applicant is simply arguing that the addition of the words
“Summit at” is sufficient to distinguish its mark from the

cited registrations.

® Applicant also submitted an article from About.com regarding
“"Brian Head Resort, Utah,” and review of the Brian Head Resort in
the June 28, 2007 issue of the Cedar City Review. These articles
are not probative of the geographic significance of Brian Head
because they are about the resort and they do not clearly state
that the resort is loccated in Brian Head, Utah.
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Applicant argues, in essence, that the differences in
the meanings of the marks and the commercial impressions
engendered thereby cutweigh the similarities resulting from
the shared use of the gecgraphic term “Brian Head."® We
agree. Because the word “Summit” meansg “the highest point
or part, as of a hill, a line of travel, or any cbject;
top; apex,”’ applicant’s mark Summit at Brian Head suggests
the mountaintop at Brian Head. In fact, the manner in
which the mark is structured with “Summit” as the first
word of the mark and “at Brian Head” modifying “Summit” as
the geographic location of the services, highlights the
word “Summit” as the the dominant part of applicant’s mark.
Accordingly, we find that the addition of the term “Summit
at” in applicant’s mark is sufficient to distinguish the
marks.

Considering the geographic significance of the term
“Brian Head,” the fact that applicant uses BRIAN HEAD to
denote the geographic location of its serwvices, and the
differences between the marks when considered in their
entireties, we find that applicant’s mark Summit at Brian

Head for “health resort services, namely, providing food

¢ Applicant‘s Brief, pp. 6-9.
7 The Random House Dictionary of the English Language, p. 1904
(2% ed. 1987).
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THIS OPINION IS A

PRECEDENT OF THE TTAB
Hearing: Mailed:
August 11, 2011 March 19, 2012

UNITED STATES PATENT AND TRADEMARK OFFICE
Trademark Trial and Appeal Board
In re Hartz Hotel Services, Inc.
Serial No. 76692673

Robert G. Shepherd of Porzio Bromberg & Newman, P.C. for
Hartz Hotel Services, Inc.
Martha L. Fromm, Trademark Examining Attorney, Law Office
106 (Mary I. Sparrow, Managing Attorney).
Before Seeherman, Bergsman and Shaw,
Administrative Trademark Judges.
Opinion by Bergsman, Administrative Trademark Judge:

Hartz Hotel Services, Inc. (“applicant”) filed an
intent-to-use application to register the mark GRAND HOTELS
NYC, in standard character form, for “hotel services,” in
Class 43. Applicant disclaimed the exclusive right to use
the term “Hotels NYC.” Also, applicant claimed ownership
of the following registrations:

1. Registration No. 2613367 for the mark GRAND
HOSPITALITY for “hotel services.” BApplicant disclaimed the

exclusive right to use the word “hospitality”;
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2. Registration No. 2943561 for the mark GRAND BAR &

LOUNGE for “restaurant and bar services."?!

Applicant
disclaimed the exclusive right to use the term “Bar &
Lounge”; and

3. Registration No. 3481069 for the mark
ChelseaGrandHotel.com for “reservation services, namely,
making reservaticns for lodging.”

The Trademark Examining Attorney refused, under
Section 2(d) of the Trademark Act of 1946, 15 U.S.C.
§ 1052(d), to register applicant’s mark on the ground that
applicant‘s mark i1eg likely to cause confusion with the
registered mark GRAND HOTEL, in typed drawing form, for
“hotel and restaurant services,” in Class 42.° Registrant
disclaimed the exclusive right to use the word “Hotel.”
The Examining Attorney also refused registration pursuant
to Section 2(d} in view of Registration No. 1325324° for the
mark GRAND HOTEL, with HOTEL disclaimed, registered for a

variety of goods and services {(e.g., socap and shampoos,

note pads, tote bags, towelg, luggage service, and golfing

' Applicant made a typographical error in its ownership claim.
Applicant claimed ownership of 2943531, which is for the mark
CLEVELAND COTTON PRODUCTS for “wiping cloths” owned by The
Tranzonic Companies, instead of Registration No. 2943561. The
Board has corrected this error and has had the correct
registration entered into the Office database.

* Registration No. 1250067, issued August 30, 1983; renewed.

3 Issued March 19, 1985; renewed.
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The word “Grand” is defined as follows:

1. impressive in size, appearance or
general effect: grand mountain
scenery. 2. stately, majestic, or
dignified: In front of an audience her

manner is grand and regal. .. 4.
magnificent or splendid: a grand
palace. .. 11, first-rate; very good;
splendid: to have a grand time; to
feel grand.® (Emphasis in the
original).

Thus, when “grand” is used in connection with “hotel,” the
resulting mark GRAND HOTEL indicates an impressive,
stately, magnificent or first-rate hotel.

Because GRAND HOTEL has been registered, it is
entitled to a presumption of validity by Section 7(b) of
the Trademark Act of 1946, 15 U.S.C. § 1057(hb) (i.e., a
certificate of registration is prima facie evidence of the
validity of the registered mark and of the registration of
the mark, of the ownership of the mark, and of the owner'’'s
exclusive right to use the registered mark in commerce on
or in connection with the goods or services specified in
the registration). Thus, the registered mark GRAND HOTEL
cannct be treated as merely descriptive; we must consider

the mark to be at worst highly suggestive because it is a

* The American Heritage Dictionary of the English Language
(Unabridged), p. 829 (2™ ed. 1987). The Board may take judicial
notice of dictionary evidence. University of Notre Dame du Lac
v. J. C. Gourmet Food Imports Co., 213 USPQ 5%4, 596 (TTAB 1982),
aff’d, 703 F.2d 1372, 217 USPQ 505 {(Fed. Cir. 1983).
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laudatory term as shown by the third-party registrations,
evidence of third-party use discussed infra, and the
dictionary definitions set forth above.

Applicant submitted copies of the five registrations
listed below for marks, each owned by a different entity,
that incorporate the term “Grand Hotel,” or in one case,

“Grande Hotel,” for “hotel serviceg.”S®

Regiastration No. Mark

2930876 THE GRAND HOTEL AT MOUNTAINEER
Registrant disclaimed the exclusive right
te use “Hotel”

2596891 THE SOUTH'S GRAND HOTEL
Registrant disclaimed the exclusive right
to use “The South’/s” and “Hotel”

2585077 ANCHORAGE GRAND HOTEL and design
Registrant disclaimed the exclusive right
to use “Anchorage Grand Hotel”

3023113 LOUISVILLE'S GRAND HOTEL

The registration issued under Section
2(f) (acquired distinctiveness with
respect to “LOUISVILLE'S GRAND) ;
registrant disclaimed the exclusive right
to use “Hotel”

* We do not consider the four (4) cancelled registrations
submitted by applicant. A cancelled registration is not entitled
to any of the presumptions of Section 7(b) of the Trademark Act.
See, e.g., In re Hunter Publishing Co., 204 USPQ 957, 963 (TTAB
1979) (cancellation “destroys the Section [7(b)] presumptions and
makes the question of registrability ‘a new ball game’ which must
be predicated on current thought.”).
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the mark PLUS, also for vitamins, the applicant made of
record eight third-party registrations that issued prior to
opposer'’'s registration and seven registrations that issued
after, all for marks ccntaining the word PLUS and all for
goods that are the same or closely related to vitamins.

The Board drew the following inferences from the co-
existence of these registrations:

1. Opposer was satisfied to register PLUS side-by-
side with eight existing registrations.

2. The Patent and Trademark Office has historically
registered PLUS marks for vitamins to different
parties so long as there has been some
difference, not necessarily created by a
distinctive word, between the marks as a whole,
e.g., VITAMINS PLUS and IRON PLUS.

3. A number of different trademark owners have
believed, over a long interval of time, that
various PLUS marks can be used and registered
side by side without causing confusion provided
there are minimal differences between the marks.

Id. at 779; see also Jerrold Electronics Corp. v. The
Magnavox Company, 199 USPQ 751, 758 (TTAB 1978) (third-
party registrations “reflect a belief, at least by the

registrants, who would be most concerned about avoiding
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confusion and mistake, that various 'STAR’ marks can
coexist provided that there is a difference.”); In re Sien
Equipment Co., 189 USPQ 586, 588 (TTAB 1975) (the
suggestive meaning of the word “Brute” explains the
numercus third-party registrations incorporating that word
with other wording or material no matter how little
additional significance they may add to the word “Brute”
per se).

Because of the highly suggestive nature of the term
“Grand Hotel,” the third-party registrations, and the
evidence of third-party use of marks incorporating the term
“Grand Hotel,” we think that the same inferences apply in
the present case. It is clear from the third-party
registrations that the addition of a geographic location to
the word GRAND HOTEL has been sufficient for the Patent and
Trademark Office to view these marks as being sufficiently
different from the cited registrant’s mark, and from each
other, such as not to cause confusion. We presume that the
owner of the cited registration did not have a problem with
the registration of these third-party marks, as they all
issued after the registration of the cited registrant’s
registration without challenge by the registrant.

Moreover, the numerous third-party uses of GRAND HOTEL

marks for hotel services tend to confirm these inferences,

10
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and to show that consumers distinguish between these marks
even though the only distinguishing element is a
geographically descriptive term. Therefore, unlike a
situation involving an arbitrary or fanciful mark, the
addition of other matter to a laudatory or suggestive word
may be enough to distinguish it from another mark. In re
Hunke & Jocheim, 185 USPQ 188, 189 (TTAB 1975).

It seems both logical and cbvious to us

that where a party chooses a trademark

which is inherently weak, he will not

enjoy the wide latitude of protection

afforded the owners of strong

trademarks. Where a party uses a weak

mark, his competitors may come closer

to his mark than would be the case with

a strong mark without viclating his

rights. The essence of all we have

said is that in the former case there

is not the possibility of confusion

that exists in the latter case.
Sure-Fit Products Company v. Saltzson Drapery Company, 254
F.2d 158, 117 USPQ 285, 297 (CCPA 1958} . Under these
circumstances, marks comprising the term “Grand Hotel” in
connection with hotel services should be accorded a narrow
scope of protection.

Keeping this in mind, we find in this case that the
marks are sufficiently different to avoid the likelihood of
confusion. We recognize that applicant’s mark GRAND HOTELS
NYC differs from the cited mark GRAND HOTEL by only the

inclusion of the geographic term NYC and the pluralization

11






Serial No.

76692673

been so limited as to permit the use
and/or registration of the same mark
for different goods or of a composite
mark comprising this term plus other
matter, whether such matter be egually
suggestive or even descriptive, for the
gsame or similar goods. The term
“ROYAL”, because of its obvious
laudatory suggestive connotation, has
been considered by various tribunals to
be a “weak” mark entitled to a narrow
orbit of protection in determining the
question of the likelihood of
confusion. [Internal citations
omitted]. As stated in Peerless Electric
Company v. Peerlegs Electric, Inc., supra
{103 USPQ 283 (NY Sup. Ct., 1954)].

“There are certain names which are
given different tags- descriptive,
laudatory, or the like- which are
technically known as ‘weak,’
meaning that an exclusive right in
them is hard to obtain. Such names
as ‘Superior,’ ‘Majestic,’ and
‘Royal’ are so common that the use

in and of itself imports nothing
* * %

The character of the term “ROYAL" and
the limited orbit of protection to be
afforded such a term is clearly
revealed by the third-party
registrations made of record by
applicant. That is, they are
indicative that this Office has, over
the years, treated “ROYAL” as a “weak”
mark that could not be exclusively
appropriated in the food field thereby
permitting the registration of “ROYAL",
per se, to different entities for
different food products and composite
marks containing this term for like
gocods on the basis that there is no
likelihood of confusion as to source.

13
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Standard Brands Incorporated v. Peters, 191 USPQ 168, 172
(TTAB 1976). 8See also Glamorene Products Corp. v. Earl
Grissmer Co., Inc., 203 USPQ 1080, 10%7 (TTAB 1978) (“Both
marks [RINSENVAC and SPRAY ‘N VAC] are highly suggestive of
their products and this only enhances the association of
each mark with its own goods”).

Likewise, viewing the marks GRAND HOTEL and GRAND
HOTELS NYC in the context of the facts and circumstances
presented by the record in this case, we find that the
addition of NYC to applicant’s mark is sufficient to render
applicant’s mark distinguishable from the mark in the cited
registration. In other words, in this case, the strength
or weakness of the mark in the cited registraticn is the
most important factor. See, e.g., Kellogg Co. v. Pack-Em
Enterprises Inc., 951 F.2d 330, 21 USPQ2d 1142, 1145 (Fed.
Cir. 1991) (“We know of no reason why, in a particular
case, a single duPont factor may not be dispostive. .. ‘each
[of the thirteen elements] may from case to case play a
dominant role.‘”). Because of the highly suggestive nature
of the mark “Grand Hotel,” the proliferation of registered
“Grand Hotel” marks and the unregistered uses of "“Grand
Hotel” marks, the mark “Grand Hotel,” itself, is entitled
to only a very narrow scope of protection or exclusivity of

use. Further, because of the highly suggestive nature of

14
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GRAND HOTEL and the number of third-party GRAND HOTEL
marks, we conclude that consumers are able to distinguish
between different GRAND HOTEL marks based on small
differences in the marks, including the addition of a
geographic term. Accordingly, we find that applicant’s
mark GRAND HOTELS NYC for hotel services is not likely to
cause confusion with Registration No. 1250067 for GRAND
HOTEL for hotel services. In view of this finding,
applicant’s mark also is not likely to cause confusion with
the mark in Registration No. 1325324.

Declision: The refusal to register is reversed.

15
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THIS OPINION IS NOT A
PRECEDENT OF THE TTAB

Mailed:
5 June 2009

UNITED STATES PATENT AND TRADEMARK OFFICE
Trademark Trial and Appeal Board
In re Rock Creek Cattle Company, Ltd.
Serial No. 77044838
John Pickerill of Fredrikscn & Bryon, P.A. for Rock Creek
Cattle Company, Ltd.
Alicia P. Cellins, Trademark Examining Attorney, Law Office
115 (Tomas V. Vlcek, Managing Attorney).
Before Drost, Taylor, and Mermelstein, Administrative
Trademark Judges.
Opinion by Drost, Administrative Trademark Judge:
On November 15, 2006, applicant, Rock Creek Cattle

Company, Ltd., applied tc register the mark ROCK CREEK

CATTLE COMPANY and skull design shown below:




Ser No. 77044838

on the Principal Register for “real estate development
services, namely, development of a private luxury resort
property” in Class 36. Serial No. 77044838. The
application contains an allegation of a date of first use
anywhere and in commerce of June 1, 2006, and a disclaimer
of the term “Company.”

The examining attormey has refused to register
applicant’s mark under Section 2(d) of the Trademark Act
(15 U.8.C. § 1052(d)) because of a registration for the
mark ROCK CREEK PROPERTY GROUP, LLC (in typed or standard
character form) for “real estate investment, management,
and brokerage services” in Class 36 (Registration No.
2838178 issued May 4, 2004). The registration contains a
disclaimer of the term “Property Group LLC.”

The examining attorney argues that “when viewing the
mark in its entirety, the design element does not dominate
the wording ROCK CREEK in terms of size, detail, placement,
or character, and the wording CATTLE COMPANY does not
dominate the wording ROCK CREEK in the mark, as the wording
CATTLE COMPANY appears in a lighter, smaller font below the
wording ROCK CREEK.” Brief at unnumbered p. 6.
FPurthermore, the examining attorney argues that "“it must be
presumed that the Registrant’s ‘real estate investment,

management, and brokerage services’' are broad enough to
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include real estate investment, management, and/or
brokerage services related to private luxury resort
properties.”

Applicant traversed the refusal and “submitted
evidence consisting of (1) U.S. Registration No. 3,004,699
for ROCK CREEK RANCH in connection with ‘leasing real
estate for hunting and cattle grazing’ and (2) Dun &
Bradstreet® search results showing 69 businesses in the
United States using the term ‘ROCK CREEK’ in relation to
realty or real estate services.. Applicant has also
submitted Google® search results revealing 640,000 hits for
the search string 'rock creek’ and ‘real estate’ and (4)
results from Maryland Secretary of State’s database
revealing hundreds of entities using both the terms ROCK
CREEK in their entity name and doing business in the
Washington, D.C. area, including at least five entities
using the wording ROCK CREEK in their business name for
real-estate-related businesses.” Reply Brief at 2.

When the refusal was made final, applicant filed this
appeal and a request for reconsideraticn as well as a
request for remand that were considered by the examining
attorney.

Inasmuch as the issue here involves the question of

likelihood of confusion, we analyze the facts as they
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estate development and real estate management and brokerage
gservices. Some examples follow:

No. 3353632 -~ “real estate develcpment” and “real
egtate management .. real estate brokerage”

No. 3352031 - “real estate management” and “real
estate development”

No. 3336994 - “real estate investment services; real
estate management services; real estate leasing
services; and real estate brokerage services” and
*real estate development services”

No. 3339645 - “real estate management; real estate
brokerage” and “real esgstate development”

No. 3333054 - “real estate development, real estate
management and real estate brokerage”

Cther evidence of the examining attorney includes
printocuts from the internet:

The Ransome Group - Ocala, Florida Commercial and

Residential Real Estate Development and Brokerage is

committed to protecting your privacy..
www. theransomegroup.com

Nutmeg Properties

Real Estate Development
Property Management
www.nutmegdeve lopment . com

Harpcl Morgan Haney

Development - Brokerage - Consulting
Properties

www . hmhdev.com

Brown Investment Properties, Inc. is a full service
commercial real estate company with the primary market
in the Piedmont Triad offering quality products and
services for a fair profit in development, management
and brokerage.

www.biginc.com
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staid, stoic, east ccast impression is far removed from
Applicant’s commercial impression of cowboys and the wild
west.” Id. at 14.

“When comparing the similarity of marks, a disclaimed
term .. may be given little weight, but it may not be
ignored.” M2 Software Inc. v. M2 Communications Inc., 450
F.3d 1378, 78 USPQ2d 1944, 1948-49 (Fed. Cir. 2006). We do
not find that this is a case where marks are similar
because the common portions of the marks are the dominant
part. Instead, when we consider the applicant’s and

registrant’s marks:

and ROCK CREEK PROPERTY GROUP, LLC,

in their entireties, we find that their commercial
impressions and meanings are significantly different.
Applicant’s mark has an unmistakable western ranching,
cowboy “look and feel” to it. Registrant’s mark ROCK CREEK
PROPERTY GROUP, LLC appears to suggest a modern business
entity involved in the real estate business, not a western-
themed luxury resort developer. The addition of the words
“Cattle Company” and cattle skull design significantly
distinguish applicant’s mark from registrant’s “Property
Group, LLC"” mark. The marks’ appearances and

pronunciations would not be so similar either that there

12
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have been rendered obsolete by the practices of the
Trademark Office.” BApplicant’s Brief at 24. The examining
attorney responds by pointing out that “purchasers may be
gsophigticated or knowledgeable in a particular field does
not necessarily mean that they are sophisticated or
knowledgeable in the field of trademarks or immune from
source confusion.” Brief at 16. We f£ind that purchaszers
of luxury resort property development services and real
estate investment, management and brokerage services are
likely to be at least somewhat sophisticated purchasers who
would make careful purchasing decisions because of the
expense and complexity of real estate transactions.

When we balance the du Pont factors, we conclude that

there is no likelihood of confusion. The marks:

and ROCK CREEK PROPERTY GROUP, LLC
create different commercial impressions and common element
of the marks is not an arbitrary, very strong term.
Furthermore, the identified services are not closely
related. We add that the purchasers will also be somewhat
sophisticated purchasers exercising care in their
purchasers. Under the present record, while confusion
might be possible, it is not likely. Electronic Design &

Sales Inc. v. Electronic Data Systems Corp., 954 F.2d 713,
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Corporations ~

Search UCC Transactions (uccsearch.aspx)

Forms ~

Search Business Entities (corpsearch.aspx)

Contact Corporations (http://www.dos.pa.gov/BusinessCharities/Pages/default.aspx)

Register {../Account/Register_account)

Login (../Account/ValidateUser)

Search entity / Select entity / Order documents

Select Business Entity

Search Results for term prussia type: All words
Show |All || entries Filter Records w@ ]
Business Entity Address Entity Entity Status Citizenship
Name Number Type
320 KING OF
320 KING OF PRUSSIA RD Fictitious
PRUSSIA ROAD RADNOR 2024834 Names Active Domestic
ASSOCIATES DELAWARE PA 0
-0
1762 ARDEN
710 SOUTH GULPH LANE Limited
RD. KING OF BETHLEHEM 3198146 Liability Active Domestic |
PRUSSIA, LILC NORTHAMPTON Company
PA 18015-
1045 First
840 First Avenue i\;gn:ii Sg:e Limited
King of Prussia Prussia 9 3730270 Liability Active Domestic
Partners, LLC
Partners, LL MONTGOMERY Company
PA 19406
ARDEN COURT'S gggl(\?:\é\lligul-(li:lG
AlZHEIMIR'S OF PRUSSIA 2505002  ictitious Active Domestic
ASSISTED LIVING Names !
KING OF PRUSSIA MONTGOMERY
PA 19406-0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type :
2255 15TH ST
% US
B.C. REST, OF KING  CORPORATION Business _ L
OF PRUSSIA, 1 COMPANY 771858 Corporation Active Domestic
: PHILADELPHIA P “
PHILADELPHIA
PA 19102-0
665 VALLEY
BAILEY FORGE PLAZA
EMPLOYMENT KING OF Fictitious . .
SERVICE OF KING PRUSSIA 16240 Names Active Domestic |
OF PRUSSIA MONTGOMERY
PA 19406-0
201 JENE COURT
BELLINI AT KING NORTH WALES Fictitious )
| OF PRUSSIA MONTGOMERY 4140082 s Active Domestic
f PA 19454-
740 W DEKALB
PIKE KING OF "
E:{TJETL;I‘:H&Q_E PRUSSIA 3082486 ;';:::;“5 Active Domestic
—he22:A MONTGOMERY
PA 19406-0
%CT
CORPORATION -
E:Rs'lﬁ :(I)'\LG c:g SYSTEM 2995733 ';;”:t"t]i‘:shi Active Foreign
PRUSSIA ROAD LP
PHILADELPHIA P
PA -
BRIDGEPORT AND
KING OF PRUSSIA ) Business . .
TURNPIKE ROAD PA 0 -0 44527 Corporation Active Domestic
COMPANY
455 W
BUMPER TQ DEKALB
BUMPER AUDIO- PIKE KING OF Business
PRUSSIA 2649027 . Active Domestic
;(;IEG QF PRUSSIA, MONTGOMERY Corporation
— PA 19406-0
% Ct
Carlyle/Cypress Corporation Limited
Carlyle/Cypress . .
King of Prussia 1. LP System 576176 Partnershi Active Foreign
e - PHILADELPHIA ship
PA
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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f Business Entity Address Entity Entity Status Citizenship
. Name Number Type ‘
800 N
WOMEN OF KING 3092437 Active Domestic
OF PRUSSIA PRUSSIA Names
—— MONTGOMERY
PA 19406-0
0,
Earl's Restaurant (?:J:: tc’ra‘u:ion Business
(King of Prussia, Sysiem 4260717 CPRRL Active  Domestic
£l e DAUPHIN PA
Encore King of C/o Incorp Business
- Prussia Leaseco, Services Inc 562977 Cornoration Active Foreign
CInc DAUPHIN PA P
Encore C/o Incorp .
) ) Business )
Management King Services Inc 570823 Corporation Active Foreign
of Prussia, Inc. DAUPHIN PA P
Express Med of I?{ing\dN?aeyhr:! Limited
King of Prussia, LLC ~ DELAWARE PA 4158473 (L:'zb"';yn Active Domestic
19087 mpany
Family Practice 625 Clark .
Associates of Kin Avenue 13 King Fictitious
of Prussia of of Prussia 3977034 Names Active Domestic
;;;;’E— MONTGOMERY
EEm— PA 19406
é % MICHELLE
. EAMILY P 1 SMITH MD 1103
POA CIATES OF REDTAIL RD Professional
7 . .
KING OF PRUSSIA,  AUDUBON 9270 corporation  Active Domestic
P.C, MONTGOMERY
PA 19403-0
153 S GULPH RD
FREDERICK KING OF Fictitiou
WILLIAM H.-KING PRUSSIA 2211842 Names s Active Domestic
OF PRUSSIA MONTGOMERY
PAO-0
160 N GULPH RD
G.D. RESTAURANT KING OF Business
QF KING OF PRUSSIA 947595 Corporation Active Domestic
PRUSSIA, INC. MONTGOMERY P
PAO -0
https://'www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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- " t. -
Business Entity Address Entity Entity Status Citizenship
Name Number Type

% United States L
Get Air King of Corporation Limited
. P 4298964 Liability Active Domestic
Prussia, LLC Agents, Inc. Compan
DELAWARE PA pany
The Atrium Bldg
234 Mall Blvd Professional
GreenMag King of Ste 150 King Of Limited .
Prussia, LL.C. Prussia 270341 Liability Active Domestic
MONTGOMERY Company
PA 19406
251 W DEKALB ]
RG AS IATE PIKE KING OF Fictitious
OF KING OF PRUSSIA 2215558 Names Active Domestic :
PRUSSIA MONTGOMERY :
PA 19406-0
GYMBOREE PLAY 122 DRAKES
PROGRAM DRUM DRIVE Fictitious
WYNNEWOOD/KING gim‘\’mgﬁ A 1064965  Names Active Domestic
OF PRUSSIA 19010-0
3000 VALLEY
HAIRFORUFE oot (HEEE Fictitious
GROUP OF KING OF 2567710 Active Domestic
PRUSSIA PRUSSIA R Names
BRUSSIA MONTGOMERY
PA 19406-0
217 W CHURCH
HAM SWEET HAM RD KING OF Business
OF KING OF PRUSSIA 2607234 Corporation Active Domestic
PRUSSIA, INC. MONTGOMERY P
PA 19406-0
3517 N 2ND
{TERM) .
H:RV‘;YI': ";II\:\"G OF HARRISBURG 2723362 ng”:;saiion Active Domestic
PRUSSIA, INC. .
DAUPHIN PA P ;
17110-0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
483 PAUL
LEHMAN DR e
fRTgOF PRUSSIA VALLEY FORGE 2294485 ;'::;‘;“S Active Domestic
SRR CHESTER PA
19481-0
632 BANKERS
SECURITIES
KING OF PRUSSIA BLDG Business R .
ARMS, INC. PHILADELPHIA Les7as Corporation  "Ctive Domestic
PHILADELPHIA
PA O -0
200 North
Warner Road Limited
KING OF PRUSSIA Suite 121 King of e i i
AS. LLC Prussia 414 7 tl::]lh:yn Active Domestic
MONTGOMERY pany
PA 19406
234 MALL BLVD
KING OF -
:g;%ci?: USSIA PRUSSIA 948861 ;'::::us Active Domestic
ASSOCIATES
PHILADELPHIA
PA 19103-0
BOROUGH LINE
RD KING OF ) ‘
KIN > I'::S ISNIQ PRUSSIA 189734 Eg:”:'zion Active Domestic
M—J———' A
MONTGOMERY P
PAD -0
740 WEST
DEKALB PIKE _
g‘:}fN?'; CP Sl KING OF PRUSIA 901612 :':;'ZZ“S Active Domestic |
AN MONTGOMERY
PA 19406-0
527 W, Church
. . Rd King of o
King of Prussia ) Fictitious ) .
o Prussia 4202065 Active Domestic !
Aldis Vhlen MONTGOMERY Names
PA 19406
396 E CHURCH
RD KING OF _ :
)ELNT% BZ;$ B prussia 2609579 ;'c:n'tw”s Active Domestic -
i MONTGOMERY ames '
PA 19406-0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Entity Entity .
Name Address Number Type Status Citizenship
211 Boro Line
King of Prussia Auto Road Bridgeport Fictitious . ,
Parts Warehouse. MONTGOMERY WAL Names Active  Domestic
PA 19406
KING OF
PRUSSIA
MEDICAL BLDG,
INGCOF P IA 491 ALLAND ALE Fictitious . .
BACK CENTER RD KING OF e Names Active Domestic
PRUSSIA '
MONTGOMERY
PA 19406-0
VALLEY FORGE
KING OF PRUSSIA i:r\?‘:;{NIfING OF Business
BOWLING LANES 189735 ) Active Domestic
INC PRUSSIA Corporation
MONTGOMERY
PA Q-0
700 VALLEY
FORGE PLAZA
KING OF PRUSSIA KING OF Business . N
BROKERS, INC. PRUSSIA 501108 Corporation  cve Domestic
MONTGOMERY
PA 19406-0
391-397 EAST
BUSINESS AND 1075777 Active Demestic
INDUSTRY CENTER T RUSSIA Names
MONTGOMERY
PA 19406-0
KING OF PRUSSIA :?33\3DSBT::SI»:—AFLEM Business
IIBI\‘UCSINESS CENTER, BUCKS PA 883081 Corporation Active Domestic
— 19020-0
234 Mall %
King of Prussia Boutlevard STE ‘
Businass 150 King of Non-Profit
Improvement Prussia 3970858 (SI\::Ek) Active Domestic
District, Inc. MONTGOMERY
PA 19406

https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
14 E MILL RD
KING OF PRUSSIA FLOURTOWN Business ) .
CARDS, INC. MONTGOMERY 20763 Corporation Ve Domestic |
PA 19031-0
438 SHARON
KING OF PR 1A DR. WAYNE Business ) .
CARPET CO., INC. DELAWARE pA 0 189737 Corporation  "\cHve Domestic
-0
111 S ORCHARD
AVE KENNETT
KING OF PRUSSIA Business
SQUARE 2633709 . Active Domestic
CARTAGE INC. .
CARTAGE INC CHESTER PA Corporation
19348-0
435 W DEKALB
PIKE KING OF
thlu' SF IPRUS 18 PRUSSIA 958023 ng”;er:iion Active Domestic
[o LINC.
MONTGOMERY P
PA 19406-0
KING OF PRUSSIA 2041 Appletree Professional
CHIROPRACTIC & St Philadelphia Limited ) .
REHABILITATION, PHILADELPHIA 3821033 ity Active Domestic
LLC PA 19103 Company
VALLEY FORGE
KING OF PRUSSIA RD KING OF Non-Profit
CHURCH OF PRUSSIA 189738 (Non Active Domestic
CHRIST MONTGOMERY Stock)
PA 0 -0
455 W Dekalb
Pike King of N
R Fi
%Goow Prussia 4050721 p;:;‘t;”s Active  Domestic
CITGO MONTGOMERY
PA 19406
ROUTE 202
MISSLE BLVD
AND ALLENDALE .
EBNG OF PRUSSIA RD KING OF 2294192 ;'::n't;zus Active Domestic
== PRUSSIA
MONTGOMERY
PAO -0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
370 BORO LINE
ROAD KING OF )
oo e g S e oo
: MONTGOMERY 4
PA 19406-0
KING OF PRUSSIA 110 W CHURCH
RD KING OF .
CONCRETE PRUSSIA 189740 Business Active Domestic
CONSTRUCTION Corporation
OMPANY. INC MONTGOMERY
[o LINC.
PA O -0
5 IRON BRIDGE
ing of Prussi DR Business :
Corruaat n COLLEGEVILLE 733159 Corporation Active Domestic
orr : MONTGOMERY P
PA 19426-0
448 Lincoln
King of Pryssia Highway Fairless Fictitious . .
| Courler Hils BUCKS A 88373 e Active  Domestic
; 19030
C/0O NATIONAL
REGISTERED L
Elshcl:GL : FRUSSIA AGENTS, INC. 2984822 ';;"r‘t':lidrshi Active Foreign
s DAUPHIN PA 0 P
-0
491 ALLENDALE
KING OF PRUSSIA ROAD KING OF Professional :
DENTAL PRUSSIA 625675 Corporation Active Domestic
ASSOCIATES, LTD. MONTGOMERY P
PA 19406-0
624 Jamie Circle _
{ King of Prussia King Of Prussia Fictitious . o
. Dental Laboratories MONTGOMERY 4832044 Names Active Domestic
PA 19406
% CT
KING OF PRUSSIA CORPORATION Limited
DEVELOPMENT SYSTEM 2567242 Partnershi Active Foreign
PANY LP PHILADELPHIA P
PAQ -0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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B N - - " ;
usiness Entity Address Entity Entity Status Citizenship
Name Number Type
194 E DEKALB
PIKE KING OF :
giggE?FI?CUSSIA PRUSSIA 704550 Ezf";ﬁion Active Domestic
2t N, MONTGOMERY P
PA 19406-0
240 N GULPH RD
KING OF -
';II':(;ROF FRUSSIA PRUSSIA 3164683 :'ac:n’t:;us Active Domestic
SEED MONTGOMERY
PA 19406-
King of Prussia glzuoe RBiSﬁG ur Business
IErtljuca io u MONTGOMERY 4302583 Corporation Active Domestic
0c. PA 19422
Ll LR ! (I;EI::-?:’IV:II_LS Fictitious
ELECTRIC 2294591 Active Domestic
COMPANY MONTGOMERY Names
=LHEANT PA O -0
1012 E
KING OF PRUSSIA SCHUYLKILL RD _—
ENGLISH AND Fictitious ) .
POTTSTOWN 1 497 Active Domestic
WESTERN TRADE CHESTER PA Names
e 19464-0
111 CHURCH ST
KING OF PRUSSIA KING OF Business
IPMENT PRUSSIA 77587 Comaoanion | Active Domestic :
CORPORATION MONTGOMERY P
PA 19406-0
404 WEST
VALLEY FORGE 7
KING OF PRUSSIA RD KING OF Business . .
EXCAVATORS, INC.  PRUSSIA 1887 Corporation  Ctive Domestic
MONTGOMERY
PA O -0
C/0 MILA
FABRICS INC
KING OF .
EZ'\B";IOE PI'EL(’:SSIA PRUSSIA PLA ZA 189748 Ezf‘l‘iion Active Domestic
CS, INC,
160 N GULF RD P
CITY OF KING OF
PRUS PA 0 -0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
¢ Name Number Type
170 N
FAMILY MEDICAL 3096448 Active Domestic
m__—PRACTICES PRUSSIA Names
P MONTGOMERY
; PA 19406-0
MERION BLDG
700 S
HENDERSON RD
KING QF PRUSSIA Fictitious . .
STE 306 KING 2831753 Active Domestic
FAMILY MEDICINE
EFAMILY MEDICINE OF PRUSSIA Names
MONTGOMERY
PA 19406-0
170N
HENDERSON RD
KING OF PRUSSIA STE 206 KING Fictitious )
FAMILY PRACTICE OF PRUSSIA 302638%  \ames Active Domestic
MONTGOMERY
PA 19406-0
KING OF PRUSSIA 170 N é
FAMILY PRACTICE HENDERSON RD
UNIVERSITY OF STE 206/208 Fictitious :
PENNSYLVANIA KING OF 2734607 Names Active Dornestic
HEALTH SYSTEM PRUSSIA
NICAL CARE MONTGOMERY
. ASSOCIAT PA 15406-0
677 W DEKALB
EFAMILY WELLNESS, 3168675 ) Active Domestic |
p PRUSSIA A— Corporation
PL. MONTGOMERY
PA 19406-
King of Prussia Fiel ;?:g?;/;:s::ia Non-Profit
Hockey Club MONTGOMERY 4784427 fs':g:k) Active Domestic
PA 19406
% STEPHEN
DEVINE 525 Limited
KING OF PRUSSIA SWEDE ST N . .
FINANCIAL, LLC NORRISTOWN 2811335 (L:'s:;'“?; Active Domestic |
MONTGOMERY pany
PA 19401-0

https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
C/0 MR JOHN S
MCQUADE IR
KING OF PRUSSIA SHADY HILL RD Fictitious ) .
OINT VENTURE MOYLAN 229438 Names Active Domestic
DELAWARE PA 0
-0
408 HILLVIEW
KING OF PRUSSIA RD KING OF Fictitious
LANDSCAPE PRUSSIA 2294289 Names Active Domestic
SERVICE MONTGOMERY
PA O -0
135 WILSON RD
KING OF
-—g—“-—U-SS—S':V ?: ';'V"ER 1A PRUSSIA 2294419 ;':::;‘;”5 Active Domestic
LAWN MOWER
MONTGOMERY
PA 19406-0
4765 CHESHIRE
KING OF PRUSSIA RD Fictitious
LEADERSHIP DOYLESTOWN 2944475 Names Active Domestic
GROUP BUCKS PA
18901-0
0,
King of Prussi (ﬁ:rcp.o:;tion Limited
License. LLC System 3935953 Ic.:lgr:mi;\r_' Active Foreign
DAUPHIN PA pany
729 DEKALB
PIKE KING OF
E(I)'\éK OFI_E 231A PRUSSIA 2294373 ;';tnf;c;”s Active Domestic
LOCKSMITH MONTGOMERY
PA 19406-0
160 KING OF
PRUSSIA PLAZA
P O BOX 135 -
:TL?_ OF PRUSSTA KING OF 2294283 :'::LZ”S Active Domestic |
e PRUSSIA |
MONTGOMERY
PA 19406-0
UNKNOWN KING ’
KING OF PRUSSIA OF PRUSSIA Fictitious ) o
MARKET MONTGOMERY 2294414 Names Active  Domestic |
PAO -0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenshfp
Name Number Type
2938 Whitehall
KING OF PRUSSIA Rd East Norriton Fictitious ) .
MECHANICA MONTGOMERY 4366720 \omes Active Domestic
PA 19401
752 W DEKALB
- E.PR = PIKE Fictitious
MEDICAL & NORRISTOWN 2294277 Narmes Active Domestic
SURGL ENTER MONTGOMERY
PAQ -0
491 ALLENDALE
ING OF PRUSSIA RD KING OF Fictitious
MEDICAL PRUSSIA 2294364 Names Active Domestic
ASSQCIATES MONTGOMERY
PA 19406-0
491 Allendale
KING OF PRUSSIA Road King Of Business
MEDICAL Prussia 189753 Corporation Active Domestic
ASSQCIATES, INC. MONTGOMERY P
PA 19406
580 SHOEMAKER
RD KING OF o
;IEND(’; &FL SR PSI”IS_IYA PRUSSIA 3073259 ;‘:;’t;”s Active Domestic
MEDICAL SUPPLY
MONTGOMERY
PA 19406-0
860 First Ave
KING OF PRUSSIA 4B King of Limited . o
MEDICINE Prussia 331 5 Liability Active Domestic |
MEDICINE, LLC
MONTGCMERY Company
PA 19406 :
UNKNOWN KING \'
KING OF PRUSSIA OF PRUSSIA Fictitious . .
MOTEL MONTGOMERY 2294451 Names Active Domestic
PAD -0
170 N
HENDERSCN RD
KING OF PRUSSIA UPPER MERION Fictitious . o
4 ;
MRI TWNSHP 255 2 Names Active Domestic ;
MONTGOMERY
PA 19406-0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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. - - t.
Business Entity Address Entity Entity Status Citizenship
Name Number Type

150 ALLENDALE
RD KING OF :
E ANU('er?_EJ g IL:\IS(;S ! PRUSSIA 708172 ng“‘:?;iion Active Domestic
N e MONTGOMERY P
PA 19406-0 :
| 492 FORD ST
I KING_.OF PRUSSIA BRIDGEPORT Fictitious , R
NEWS AGENCY MONTGOMERY 2224272 nameg Active  Domestic |
PA 0 -0
491 ALLENDALE
RD KING OF o
g KIN? O:NPRUS 1A PRUSSIA 2294447 :'::::;“5 Active Domestic
i OFTICIANS MONTGOMERY
PA 19406-0
510 VALLEY
KING OF PRUSSIA FORGE RD Fictitious
PAVING BRIDGEPORT 2294351 Name‘:‘ Active Domestic
MAINTENANCE MONTGOMERY
PA O -0
491 ALLENDALE
RD KING OF
KING OF PRUSSI ictiti ) )
PINDI AT;IZSU = PRUSSIA 3007505 ;'::;05”5 Active Domestic
MONTGOMERY
PA 19406-0
580 SHOEMAKER
RD KING OF
KING OF PRUSSIA Fictitious
PRUSSIA 2963655 Active Domestic
PHARMACY MONTGOMERY Names
PA 19406-0
580 SHOEMAKER
KING OF PRUSSIA RD KING OF Fictitious
PHARMACY AND PRUSSIA 3070525 Names Active Domestic
MEDICAL SUPPLY MONTGOMERY
PA 19406-0
485 Evergreen
KIN I Road King Of Fictitious :
PHARMACY Prussia 572084 Names Active Domestic
SERVICES MONTGOMERY
PA 19406
i
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenshép
Name Number Type !
KING OF
PRUSSIA
KING OF PRUSSIA MEDICAL BLDG
PHYSICAL THERAPY 491 ALLENDA LE Fictitious .
AND SPORTS RD KING OF WS0EEE e Active Domestic
INJURY CENTER PRUSSIA
MONTGOMERY
PAQ -0
PO BOX 123
KING QF PRUSSIA KING OF Non-Profit
PHYSICIANS CLUB, PRUSSIA 189758 (Non Active Domestic
INC. MONTGOMERY Stock) 4
PA Q-0 a
FC-9 KING OF
PRUSSIA PLAZA :
KIN p IA KING OF Fictitious . .
A INC. PRUSSIA 158234 Names Active Domestic :
MONTGOMERY
PA 19406-0
742 Roy Road .
Non-Profit
KING OF PRUSSIA King of Prussia ) )
LAYERS MONTGOMERY 18975 g:lgnk) Active Domestic
PA 19406 ¢
ROUTE 202
MISSLE BLVD
AND ALLENDALE e
;IXSAOF i RD KING OF 2294344 ;’;;'t:’s“s Active Domestic
B PRUSSIA
MONTGOMERY
PAQ -0
KING QF PRUSSIA 337 E DEKALB
PIKE KING OF e
PLUMBING AND Fictitious . )
R ——— PRUSSIA 2294437 Active Domestic
HEATING SUPPLY Names
W MONTGOMERY
I PA 19406-0
515 SHOEMAKER
RD KING OF :
E:{TIETO: FRUSSIA PRUSSIA 2294326 :n;:tl::;us Active Domestic !
AR MONTGOMERY
PAO -0

https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
491 ALLENDALE
KING OF PRUSSIA RD KING OF Fictitious
PROFESSIONAL PRUSSIA 2294432 Names Active Domestic
PHARMACY MONTGOMERY
PA 19046-0
221
KING OF PRUSSIA GEORGETOWN
PULMONARY & COURT Business .
SLEEP DIAGNOSTIC ~ ROYERSFORD 2920230 o oration  ACtvVE Domestic
CENTER_ INC. MONTGOMERY
PA 19468-0
705 DEKALB
PIKE KING OF .
Eg}f SSFT;P}:SSIA PRUSSIA 2294465 :'::f;‘:”s Active Domestic
[ MONTGOMERY
PA 19406-0
CING OF PRUSSIA iy Fititious
RESTAURANT & 2294310 Active Domestic
SNACK BAR - MONTGOMERY Names
- PAC -0
LR OF FRUSS. A lz(?nog%:’lg’r:uigia Business
- . .
:';i ';‘:FC"ANT AND  MONTGOMERY 3659456 corporation  ACtive Domestic
R ——— PA 19406
618 SHOEMAKER
- KING OF PRUSSIA RD STE 104
RESTAURANT KING OF Business . .
DELIVERY SERVICE,  PRUSSIA 789578 cyrporation  ACtve Domestic
INC. MONTGOMERY
PA 19406-0
611 Dekalb Pike
King Of Prussia King Of Prussia Fictitious . .
Restaurant Diner MONTGOMERY 223932 Names Active Domestlc .
PA 19406
616 SHEFFIELD Non-Profit
KIN F PRUSSIA DR SPRINGFIELD _ L
R RIDER DELAWARE PA 660347 (Sr:gnk) Active Domestic
19064-0 ¢
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type :
KING OF PRUSSIA 727 W DEKALB
ROOFING AND PK KING OF Business
ROOFING AND . )
PRUSSIA 655303 . Active Domestic
%&%NI%HN—GL MONTGOMERY Corporation
— PA 19406-0
304 DEKALB
KIN F PR I PIKE KING OF Fictitious
SANITARY PRUSSIA 2294459 Names Active Domestic
DISPOSAL SERVICE MONTGOMERY
PA 19406-0
125 TOWNSHIP
KING OF PRUSSIA LINE Business
SANITARY NORRISTOWN 2088597 Corporation Active Domestic
DISPOSAL, INC. MONTGOMERY P
PA 19403-0
372S
HENDERSON RD
KIN F PRUSSIA KING OF Fictitious .
SANITATION PRUSSIA 2294396\ es Active Domestic
MONTGOMERY
PA 19406-0
7111 VALLEY
KING OF PRUSSIA g;oElf__T_ RD STE Limited
. . . .
u—Ag';ZEIATREgGE o WASHINGTON 2241091 o tnership  Active Foreign
E— MONTGOMERY
PA 19034-0
508 CROSSFIELD
RD KING OF Non-Profit
KING OF PRUSSIA . .
:IET%VIO::E PTLLJJBSIA PRUSSIA 763629 (Non Active Domestic
SERVICE CLUB
MONTGOMERY Stack)
PA 19406-0
ROUTE 202
MISSLE BLVD
AND ALLENDALE L
%WR RD KING OF 2294401 :':tr:;‘:_'“s Active Domestic
PRUSSIA
MONTGOMERY
PA O -0

https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
516 NORTH
BETHLEHEM
PIKE PO BOX
KING OF PRUSSIA Business . )
SWIM CLUB. INC. 429 SPRING 1082938 Corporation Active Domestic
HOUSE
MONTGOMERY
PA 19477-0
795 W DEKALB
KING OF PRUSSIA PIKE KING OF Business . )
TAVERN. IN PRUSSIA 2755622 Corporation Active Domestic
TAVERN, INC,
MONTGOMERY po
PA 19406-0
KING OF PR A i;':GBgI'PLER RD
1ELEPHONE PRUSSIA 2294491  ctitious Active Domestic
SECRETARIAL MONTGOMERY Names
RVICE PA O -0
KING OF PRUSSIA " 0id 20 i2or Fetitious
_\é_(lg)_l\l_[_)l_N_g__M_A_CL—l_m_E MONTGOMERY 229452 Names Active Domestic
— PA O -0
ING OF PRUSSIA  tRn N
VETERINARY MONTGOMERY 96398 Names Active Domestic
HOSPITAL
PA O -0
560 W DEKALB
KING OF PRUSSIA PIKE KING OF .
Professional R )
VETERINAR PRUSSIA 2941551 Corporation Active Domestic
HOSPITAL, P.C. MONTGOMERY orperatio |
PA 19406-0
170 ALLENDALE
KING OF PRUSSIA RD KING OF Non-Profit
VOLUNTEER FIRE PRUSSIA 189765 (Non Active Domestic
COMPANY MONTGOMERY Stock)
PA 19406-0
348 VALLEY
KING OF PRUSSIA VIEW RD KING Fictitious :
WELDING OF PRUSSIA 22 4 Names Active Domestic
COMPANY MONTGOMERY
PA Q-0
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
KING OF PRUSSIA R D 1 WAYNE Fictitious
WINDOW DELAWARE PA O 2294512 Names Active Domestic
CLEANERS -0
200 North
Warner Rd Ste
. Limited
KI PRUSSL 121 King of 4149864  Liability Active Domestic
WL, LLC Prussia Compan
MONTGOMERY pany
PA 19406
690 W DEKAIB
KI P 1A PIKE KING CF Non-Profit
YQUTH SPORTS PRUSSIA 2500745 (Non Active Domestic
EQOUNDATI 1 MONTGOMERY Stock)
PA 19406-0
UNKNOWN KING
KING-OF-PRUSSIA OF PRUSSIA Fictitious . .
FOOD SHOPPE MONTGOMERY 2309201 names Active Domestic
PAC-0
0 .
Kiwanis Club of c/:c;:Jr:)I::goS:ates Non-Profit
King of Prussia P 4164040  (Non Active Domestic
Foundation, Inc Agents Inc Stock)
e DELAWARE PA
580 SHOEMAKER
KOGEN/PERSONNEL RD KING OF Fictitious
QF KING OF PRUSSIA 2291921 Names Active Domestic
PRUSSI MONTGOMERY
PA O -0
106 Summit
Drive -
ICE KI t
gF?NA IiE NGOE  ppoenixville 4238151 ;'a":t'nzc:shi Active Domestic
MONTGOMERY P
PA 19460
600 WEST
LEADER NURSING
I;\II?UAISD R NURSIN VALLEY FORGE
AND KIN .
REHABILITATION RD KING OF 1567351  lctitious Active Domestic
PRUSSIA Names
CENTER OF KING
OF PRUSSIA MONTGOMERY
e PA 19406-0
210 S BROAD ST
M & R OF KING OF LANSDALE Business . .
PRUSSIA, INC. MONTGOMERY 212018 Corporation Ve Domestic
PA 19446-0
hitps://www.corporations.pa.gov/Search/CorpSearch 10/2122015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
800 EAST MAIN
MUSIQUE . !
BOUTIOUE OF KING | DANSDALE 741485 Business Active Domestic |
OF PRUSSIA. LTD MONTGOMERY Corporation :
* * PA 19446-0
VALLEY FORGE
WATIONAL EméAoiTE % Fictitious 5
RECRUITERS OF 2321107 Active Domestic :
KING OF PRUSSIA PRUSSIA Names :
MONTGOMERY
PA 19406-0
600 Allendale Rd
NeighborCare-King King Of Prussia Fictitious . .
of Prussia IV-LTC MONTGOMERY peis Names Active Domestic
PA 19406
. . 600 Allendale Rd
e re-Kin King Of Prussia Fictitious
- . .
of Prussia-Home MONTGOMERY 702111 Names Active Domestic
Lare PA 19406
309 MALL BLVD
KING OF o
%ﬁ%ﬂ .  PRUSSIA 2942167 ;’;:n't;‘;”s Active Domestic
MONTGOMERY
PA 19406-0
VALLEY FORGE
NUTRI/SYSTEM SHOPPING
CENTER 105
WEIGHT LOS2 TOWN CENTER Fictitious
MEDICAL CENTER RD KING OF 2367450 Names Active Domestic
QF KING QF
PRUSSIA PRUSSIA
- MONTGOMERY
PA 19406-0
1800 ONE
NYLMDC KING OF LIBERTY PLACE Limited
PRUSSIA REALTY, Philadelphia 3923854 Partnershi Active Foreign
LP PHILADELPHIA P
PA 19103
PE Brown AV 527 W Church
Specialist Inc Dba Rd King of PA Non ;
=pecialist Inc Lba . . Ll
Kina of Prussi Prussia 4268083 Stock Active Domestic
King or Frussia .
Audio Vid MONTGOMERY Corporation
PA 19406
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
491 Allendale
N . Road / Suite 306 N
Pediatric Dentistry : . F ; ;
Z?Ci‘(liantmc:)fD PerTJtslzTa King of Prussia 4093599 p}actr:;c;us Active Dormestic
Oor King of Frussia
MONTGOMERY
PA 19406
234 MALL BLVD
PEROLLI RETAIL KING OF Business
KL FPR 1A PRUSSIA 17 4 Corporation Active Domestic
INC. MONTGOMERY P
PA 19406-
4775 League
Philadelphia Island Limited
Technoloqgy Park Philadelphia 4188189 Liability Active Domestic
King of Prussia, LLC PHILADELPHIA Company
PA 19112
700 HENDERSON
PROGRESSIONS RD STE 302B
HEALTH SYSTEMS KING OF Fictitious .
OF KING OF PRUSSIA el e Active Domestic
P 1A MONTGOMERY
PA 19406-0
637 CAROLINE
DR N
Fictitious . )
PRUSSIA 21 CLUB NORRISTOWN 2761268 Names Active Domestic
MONTGOMERY j
PA 19401-0
251 WEST
DEKALB PIKE
PRUSSIA KING OF Limited \ L
ASSOCIATES PRUSSIA R Partnership Ve Domestic
MONTGOMERY
PA 19406-0
o .
Prussia Co C/:Jru r;llt'::fioitates Limited
P 4318885 Liability Active Domestic
LLC Agents, Inc. Compan
DELAWARE PA pany
130N
HENDERSON RD
PRUSSIAN KING OF Business . .
BUILDERS, INC. PRUSSIA sl Corporation  ctive Domestic |
MONTGOMERY
PA 19406-0

hitps://www.corporations.pa.gov/Search/CorpSearch

10/21/2015
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i {
: Business Entity Address Entity Entity Status Citizenship
; Name Number Type
T
oot ;SIJ\SHFI‘IE?:JIN ° Fictitious
; . N
| ggmﬂ;‘w LANCASTER PA  #72139%  Nares Active Domestic
P 17454-0
Wentworth
Property
Management
PRUSSIAN WOODS Corp 901 S Non-Profit !
HOMEOWNERS' Trooper Road PO 668482 {Non Active Domestic -
AS IATION, INC. Box 80690 Stock)
Valiey Forge
MONTGOMERY
PA 19484
198 ALLENDALE
RD KING OF -
W PRUSSIA 2399523 ;';f:;‘;”s Active Domestic
R MONTGOMERY :
PA 19406-0
3000 W Valley
ueen of Prussia Forge Cir #1552 Limited
LLC King of Prussia 4118932 Liability Active Domestic |
MONTGOMERY Company *-
PA 19406
149 S GULPH RD
KING OF
___...__._‘.__'.Q...‘ i . L
ElE:cL;T;FCF?RU SFSI A PRUSSIA 299328 ggf";‘z;on Active Domestic
R R0 MONTGOMERY P
PA 19406-0
123 SOUTH
: BROAD STREET,
C/OCT
RIGHT TRACK
CORPORAT ION Business
;(I\Illc\l:g'j OF PRUSSIA, SYSTEM 873170 Corporation Active Foreign
E— PHILADELPHIA
PHILADELPHIA
PA 19109-0
CHURCH ROAD &
RITTER FINANCE GREENWOOD Business _
COMPANY, INC., OF AVE WYNCOTE 306910 Corporation Active Domestic |
KING OF PRUSSIA  MONTGOMERY P
PAOD-0 ;

https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
HENDERSON
ROAD PROF.
susuRBANFAMILY iR IO
MEDICINE OF KING STE 104 KING 2811100 Names Active Domestic
OF PRUSSIA OF PRUSSIA
MONTGOMERY
PA 19406-0
% United States L
Suburban Part Corporation Limited
Rentals LL Agents, Inc. 41462 I(_:lca:rt:l;ta\,:1 Active Domestic
DELAWARE PA pany
161
Swedesford Road Pennsylvania Limited
King of Prussia GP, Ave Wayne 3789674 Liability Active Domestic
LLC CHESTER PA Company
19087
115 TOWN
TEL ATTAE DF E;EIL“;E;FRD Business
KING OF PRUSSIA 2583180 . Active Domestic
INC PRUSSIA _— Corporation
E— MONTGOMERY
PA 19406-0
994 Old Eagle
The Balance and Schoo! Road e
: . Fictitious ) )
Vestibular Center a Suite 1017 3893904 Names Active Domestic
King of Prussia Wayne CHESTER
PA 19087
KING OF
COPPER SHQPS OF 2038165 Active Dornestic
KING OF PRUSSIA ~  RUSSIA Names
MONTGOMERY
PA 19407-0
THE EVANGELICAL
HE EVANGELICAL 132 E VALLEY
LUTHERAN CHURCH )
OF THE GOOD FORGE RD KING Non-Profit
T —— OF PRUSSIA 114052 (Non Active Domestic
HEPHERD OF MONTGOMERY Stock)
KING OF PRUSSIA, PA 19406-0
ENNSYLVANIA
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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- - E - -
Business Entity Address ntity Entity Status Citizenship
Name Number Type

489 S GULPH RD
THE GODDARD KING OF Fictitious
SCHOOL, KING OF PRUSSIA 2796601 Names Active Domestic
PRUSSIA MONTGOMERY
PA 19406-0
THE MARQUIS
251 W DEKALB
THE HAIRMAKERS PIKE DUNHILL L
BLDG STE DC-90 Fictitious . .
OF KING OF 2553107 Active Domestic
—PRU IA KING OF Narmes
PRUSSIA
MONTGOMERY
PA 19406-0
127 S GULPH RD
KING OF
THE INN AT KING Fictitious
P — PRUSSIA 72541 Active Domestic
QF PRUSSIA MONTGOMERY Names
PA 19406-0
723 DEKALB
THE KING OF PIKE KING OF Non-Profit
PRUSSIA CHAMBER PRUSSIA 945526 (Non Active Domestic
OF COMMERCE MONTGOMERY Stock)
PA 19406-0
122 WARNER RD
THE KING OF KING OF Fictitious
PRUSSIA PRUSSIA 2294538 Names Active Domestic
WORKSHOP MONTGOMERY
PA O -0
160 KING OF
PRUSSIA PLAZA
THE MALL AT KING KING OF Fictitious . ’
OF PRUSSIA PRUSSIA 2321972 Names Active Domestic
MONTGOMERY
PA 19406-0
583 Shoemaker
The Massage Studio Road Suite 200 Business :
of King of Prussia King Of Prussia 3686914 Corporation Active Domestic
Inc. MONTGOMERY P '
PA 19406
https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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Business Entity Address Entity Entity Status Citizenship
Name Number Type
FLINT RQAD,
THE NEW KING OF UPPER MERION
PRUSSIA CLUB, TOWNSHIP KING  go4653 Business Active Domestic
. i
INC OF PRUSSIA Corporation
= MONTGOMERY
PAO -0
1013 West 9th
) Avenue Building s
The Retina Center , . F . .
;?ne tft:]rissi:t L 9 King Of Prussia 3733916 N‘:::'ec;us Active Domestic
King of Prussia ‘
MONTGOMERY ;
PA 19406
160 KING OF
SALON OF KIN F 2528989 ° Active Domestic |
USSI PRUSSIA Names
e MONTGOMERY
PA 19406-0
126 TOWN
WEST.CORST Efnrg FE;{FROAD Fictitious
VIDEO OF KING OF 981571 Active Domestic
R I PRUSSIA Names
[RUSSIA MONTGOMERY
PA 19406-0
K Prussi %CORPORATION Limited
LLC SERVICE 2974 Liabitity Active Domestic
COMPANY Company
132 East
) . Limited
megn King of Swedesford Road 3713273 Liability Active Domestic
Prussia LLC Wayne CHESTER Compan
PA 19087 pany
Showing 1 to 243 of 243 entries Previous § 1 Next
Please click on an entity name or number for viewing details o
<< Back to Search }

https://www.corporations.pa.gov/Search/CorpSearch 10/21/2015
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THIS OPINION IS NOT A
PRECEDENT OF THE TTAB

Mailed:
January 25, 2013

UNITED STATES PATENT AND TRADEMARK OFFICE

Trademark Trial and Appeal Board

In re Woodstream Corporation

Serial No. 77798045

Marsha G. Gentner of Jacobson Holman PLLC for Woodstream Corporation.

Susan Leslie DuBois, Trademark Examining Attorney, Law Office 111 (Robert
Lorenzo, Managing Attorney).

Before Zervas, Kuhlke and Wellington, Administrative Trademark Judges.
Opinion by Kuhlke, Administrative Trademark Judge:

Applicant, Woodstream Corporation, seeks registration on the Principal
Register of the standard character mark QUICK KILL based on allegations of first
use and use in commerce since 1998 under Section 1(a) of the Trademark Act, 15
U.S.C.§ 1051, and a claim of acquired distinctiveness under Section 2(f) of the
Trademark Act, 15 U.S.C. § 1052(f), for goods identified as “mouse traps” in

International Class 21.1

1 Applicant originally filed its application under Section 1(a) only. In response to the
examining attorney’s refusal based on mere descriptiveness under Section 2(e)(1) of the
Trademark Act, 15 U.S.C. § 1052, applicant amended to seek registration based on a claim
of acquired distinctiveness, which was ultimately accepted by the examining attorney.



Serial No. 77798045

Registration has been refused under Section 2(d) of the Trademark Act, 15
U.S.C. § 1052(d), on the ground that applicant’s mark, when used with its identified
goods, so resembles the registered standard character mark AMDRO QUICK KILL
with “QUICK KILL” disclaimed for “insecticides” in International Class 5,2 as to be
likely to cause confusion, mistake or deception.

When the question is likelihood of confusion, we analyze the facts as they
relate to the relevant factors set out in In re E. I. Du Pont de Nemours & Co., 476
F.2d 13857, 177 USPQ 563, 567 (CCPA 1973). See also In re Majestic Distilling Co.,
Inc., 315 F.3d 1311, 65 USPQ2d 1201 (Fed. Cir. 2003). In any likelihood of
confusion analysis, two key considerations are the similarities between the marks
and the similarities between the goods or services. See Federated Foods, Inc. v.
Fort Howard Paper Co., 544 F.2d 1098, 192 USPQ 24 (CCPA 1976).

We begin with the du Pont factor of the similarities and dissimilarities
between applicant’s mark QUICK KILL and registrant’s mark AMDRO QUICK
KILL. We analyze “the marks in their entireties as to appearance, sound,
connotation and commercial impression.” Palm Bay Imports Inc. v. Veuve Clicquot
Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 1689, 1691 (Fed.
Cir. 2005) quoting du Pont, 177 USPQ at 567.

Applicant’s mark QUICK KILL comprises the second disclaimed portion of
registrant’s mark. Without question, AMDRO is the dominant portion of
registrant’s mark. In re National Data Corp., 7563 F.2d 1056, 224 USPQ 749, 751

{Fed. Cir. 1985) (“[T)here is nothing improper in stating that, for rational reasons,

2 Registration No. 3769150, issued on March 30, 2010.
2
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more or less weight has been given to a particular feature of a mark ... [and] [t]hat a
particular feature is descriptive or generic with respect to the involved goods or
services is one commonly accepted rationale for giving less weight to a portion of a
mark”). See also Palm Bay, 73 USPQ2d at 1692 (first part of mark more
prominent); Presto Prods., Inc. v. Nice-Pak Prods., Inc., 9 USPQ2d 1895, 1897
(TTAB 1998) (“"it is often the first part of a mark which is most likely to be
impressed upon the mind of a purchaser and remembered”).

The examining attorney submitted evidence to demonstrate that AMDRO is a
house mark and argued that the addition of a house mark is more likely to add to
the likelihood of confusion. While it is true that the addition of a house mark may
“only serve to aggravate the likelihood of confusion” where a house mark is added to
an arbitrary mark as in the case of In re Christian Dior, S.A., 225 USPQ 533, 535
(TTAB 1985) (LE CACHET DE DIOR confusingly similar to CACHET), that may
not be the case where the house mark is added to matter that is descriptive or
diluted. As stated in the TMEP § 1207.01(b)(iii) “[a]dditions or deletions to marks
may be sufficient to avoid a likelihood of confusion if: (1) the marks in their
entireties convey significantly different commercial impressions; or (2) the matter
common to the marks is not likely to be perceived by purchasers as distinguishing
source because it is merely descriptive of diluted.”

Applicant argues that the common matter, QUICK KILL, is sufficiently weak
to allow for registration of its mark based on the difference occasioned by the

addition of the house mark to registrant’s mark and the differences in the goods.
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Applicant places great significance on the disclaimer in the registration going so far
as to state that “the owner of the cited registration expressly has disclaimed any
right to exclude Applicant from using its mark as set forth in the present
application.” App. Br. p. 4. The examining attorney responds that “it is
inappropriate to give the presence or absence of a disclaimer any legal significance.”
E. A. Br. p. 9, quoting National Data, 224 USPQ at 751.

In National Data, the court stated:

The technicality of a disclaimer in National’s application to register its

mark has no legal effect on the 1ssue of likelihood of confusion. ... The

power of the PTO to accept or require disclaimers is discretionary

under the statute ... and its practice over the years has been far from

consistent. Thus, it is inappropriate to give the presence or absence of

a disclaimer any legal significance.
1d.

Applicant distinguishes National Data by explaining that in that case it was
the applicant seeking to disclaim matter whereas here it is registrant that has
disclaimed the common matter QUICK KILL. Applicant essentially argues that
registrant has limited its rights to the term QUICK KILL and thus any use of that
term without something that impacts the AMDRO portion of registrant’s mark
cannot be barred from registration. To the extent applicant is arguing that
registrant’s rights in the disclaimed matter are affected by the disclaimer, this
position is in conflict with Section 6 of the Trademark Act, 15 U.S.C. § 1056 which
reads in pertinent part:

(b) No disclaimer, including those made under subsection (e) of section

1057 of this title, shall prejudice or affect the applicant’s or registrant’s
rights then existing or thereafter arising in the disclaimed matter, or
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his right of registration on another application if the disclaimed matter
be or shall have become distinctive of his goods or services.

Nonetheless, as acknowledged by the examining attorney (E.A. Br. p. 4) a
disclaimer is often considered in a likelihood of confusion analysis to the extent that
it indicates the mere descriptiveness of a term or phrase at the time of registration.
Disclaimed matter is often “less significant in creating the mark’s commercial
impression.” In re Code Consultants, Inc., 60 USPQ2d 1699, 1702 (TTAB 2001).
“Regarding descriptive terms, this court has noted that the ‘descriptive component
of a mark may be given little weight in reaching a conclusion on the likelihood of
confusion.” Cunningham v. Laser Golf Corp., 222 F.3d 943, 55 USPQ2d 1842, 1846
(Fed. Cir. 2000), quoting, National Data, 224 USPQ at 752. However, while “a
disclaimed term ... may be given little weight ... it may not be ignored.” M2
Software Inc. v. M2 Communications Inec., 450 F.3d 1378, 78 USPQ2d 1944, 1948-49
(Fed. Cir. 2006). Thus, the disclaimer in the registration does not preclude analysis
of the registered mark in its entirety. If the applied-for mark is confusingly similar
to registrant’s mark in its entirety “as shown,” then it is confusingly similar
regardless of the presence of a disclaimer in the registration. We consider the
strength of the common matter which affects the scope of protection to be given that
element and the disclaimer adds to the evidence of weakness; however, it does not
allow per se for registration of all other marks that contain in whole or in part
QUICK KILL absent the house mark AMDRO.

In this case, the examining attorney has taken the position that the term

QUICK KILL is highly descriptive and she then required significant evidence to



Serial No. 77798045

accept applicant’s claim of acquired distinctiveness. We agree that the phrase
QUICK KILL is merely descriptive of both applicant’s? and registrant’s goods, and
we further find that “the public [would] easily distinguish slight differences in the
marks under consideration as well as differences in the goods to which they are
applied, even though the goods of the parties may be considered ‘related.” King
Candy Company v. Eunice King’s Kitchen, Inc., 496 F.2d 1400, 182 USPQ 108, 110
(CCPA 1974). Inasmuch as the term QUICK KILL is highly descriptive, we find
that the dissimilarities outweigh the similarities, in particular given the differences
in the goods discussed infra.

We next consider the du Pont factor of the relatedness of the goods, keeping
in mind the very narrow scope of protection to be given the phrase QUICK KILL in
relation to insecticides and mouse traps. We base our evaluation on the goods as
they are identified in the registration and application. Octocom Systems, Inc. v.
Houston Computers Services Inc., 918 F.2d 937, 16 USPQ2d 1783, 1787 (Fed. Cir.
1990). See also Hewlett-Packard Co. v, Packard Press Inc.,, 281 F.3d 1261, 62
USPQ2d 1001 (Fed. Cir. 2002). As a general proposition, it is settled that it is not
necessary that the respective goods be identical or even competitive in order to find
that they are related for purposes of our likelihood of confusion analysis. That is,
the issue is not whether consumers would confuse the goods themselves, but rather

whether they would be confused as to the source of the goods. See In re Rexel Inc.,

? The fact that applicant has now established acquired distinctiveness does not affect our
comparison of the marks or the scope of protection to be given that portion of registrant’s
mark. While this may present the issue of reverse confusion, we have taken that into
consideration in our analysis.
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223 USPQ 830 (TTAB 1984). However, the narrower the scope of protection, the
closer the goods must be to find likely confusion. King Candy, 182 USPQ at 110.
See also In re Hunke & dJocheim, 185 USPQ 188 (TTAB 1975) ([Ijt is well
established that the scope of protection afforded a merely descriptive or even a
highly suggestive term is less than that accorded an arbitrary or coined mark. That
is, terms falling within the former category have been generally categorized as
‘weak’ marks, and the scope of protection extended to these marks has been limited
to the substantially identical notation and/or to the subsequent use and registration
thereof for substantially similar goods.”)

The examining attorney argues that the goods are related and has submitted
several third-party use-based registrations that include both insecticides and rodent
traps in support of her position. See Office Actions (November 9, 2009 and July 1,
2011) Reg. No. 2902699 for the mark ZEP COMMERCIAL for, inter alia,
insecticides for the killing of ants, roaches, wasps, hornets etc, and rat and mouse
traps; Reg. No. 3445201 (owned by applicant) for the mark W WOODSTREAM for,
inter alia, insecticides and mouse traps; Reg. Nos. 1945137 and 2289011 for the
mark D-CON for respectively insecticides and rodent traps; and Reg. No. 2809905
{owned by applicant) for the mark VICTOR for, inter alia, insecticides and rodent
traps. In addition, she submitted a few printouts from third-party websites
offering both mouse traps and insecticides for sale. See Office Action (May 28,

2010) www.get-revenge.us; and Office Action {(July 1, 2011) www.pestmall.com.
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While the goods are clearly related to the extent that both fall under the
general category of pest control (see Office Action (July 1, 2011) pestworld.org) and
there is some evidence of such goods being offered by a single source (including
applicant), at least, under a house mark, if not the same product mark, the goods
are different, one being a chemical the other being a mechanical trap, and serve
different purposes, one kills insects the other mice. Thus, these goods are not
legally identical.

With regard to the channels of trade, there are no limitations in the
identifications of the application and cited registration, and the examining attorney
has demonstrated that these goods are offered in the same channels of trade to the
same classes of customers.

As we balance the du Pont factors we must consider the scope of protection to
be accorded registrant’s mark., Given the extreme weakness of the phrase QUICK
KILL, that portion of the registrant’s mark, which is disclaimed apart from the
mark, is not entitled to a broad scope of protection and this weighs heavily in our
determination. It is well established that even weak marks are entitled to
protection. King Candy, 182 USPQ 108, 109 (CCPA 1974). However, where the
common element is very weak, even small differences in the marks and/or the goods
may suffice to dispel likely confusion. Id. We find that the addition of the
registrant’s house mark AMDRO coupled with the differences in the goods is
sufficient to permit potential purchasers to distinguish source. Compare King

Candy, 182 USPQ 108 (KING'S for candy not likely to cause confusion with MISS
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KING’S for cakes) and In re Shawnee Milling Co., 225 USPQ 747, 749 (TTAB 1985)
(GOLDEN CRUST for flour not likely to cause confusion with ADOLPH’S GOLI¥N
CRUST and design (with GOLIYN CRUST disclaimed) for coating and seasoning for
food items) with In re Dennison Manufacturing Company, 229 USPQ 141, (GLUE
STIC likely to cause confusion with UHU GLU STIC where goods are legally
identical because registrant’s “adhesives for paper and stationery” encompass
applicant’s “general purpose adhesive in stick form”™). In view thereof, we determine
that confusion is not likely between applicant’s mark QUICK KILL and the mark
AMDRO QUICK KILL in the cited registration.

Decision: The refusal to register based on a likelihood of confusion under

Section 2(d) of the Trademark Act is reversed.
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Int, Cls.: 35, 36 and 42
Prior U.S. Cks.: 100, 101 and 102

United States Patent and Trademark Office

Reg. No. 2,549,446
Registered Mar. 19, 2002

SERVICE MARK
PRINCIPAL REGISTER

\J

BAL HARBOUR SHOPS, LTD. (FLORIDA COR-
PORATIQ

9700 COLLINS AVENUE

BAL HARBOUR, FL 13154

FOR: PROMOTING THE GOODS AND SERVICES
OF OTHERS; NAMELY DEPARTMENT STORES,
MEN'S, WOMEN'S AND CHILDREN'S FASHION
SHOPS, TOY SHOPS, LRATHER GOODS SHOFS,
JEWELRY SHOPS, GALLERIES, GIFTS, HOME
FURNISHINGS SHOPS, PERSONAL CARE AND
RESTAURANTS THROUGH THE DISTRIBUTION
OF PRINTED MATERIAL, NAMELY MAGAZINES,
BROCHURES, NEWSPAPER ADS, CATALOGS,
AND MALL SIGNAGE; PROVIDING AN ON-LINE
ELECTRONIC DATABASE ON A GLOBAL COMPU-
TER NETWORK WHICH PROVIDES INFORMA-
TION REGARDING RETAIL STORE SERVICES IN
THE FIELD OF MEN'S, WOMEN'S AND CHIL-
DREN'S CLOTHING, IN CLASS 35 (U.S. CLS. 100,
101 AND 102).

FIRST USE 3-0-1966; IN COMMERCE 11-17-1968.

FOR: SHOPPING CENTER SERVICES AND SHOP-
PING CENTER MANAGEMENT AND MALL LEAS-

Bal
Harbour
Shops

ING SERVICES; PROVIDING AN ON-LINE
ELECTRONIC DATABASE ON A GLOBAL COMPU-
TBR NETWORK WHICH PROVIDES INFORMA-
TION REGARDING SHOPPING CENTER
SERVICES, IN CLASS 36 (U.S. CLS. 100, 101 AND 102).

FIRST USE 3-0-1966; IN COMMERCE 11-17-1968.

FOR: PROVIDING AN ON-LINE ELECTRONIC
DATABASE ON A GLOBAL COMPUTER NET-
WORK. WHICH PROVIDES INFORMATION RE-
GARDING RESTAURANTS, IN CLASS 42 (US.
CLS. 100 AND 101).

FIRST USE 3-0-1966; IN COMMERCE 11-17-1968.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "SHOPS", APART FROM THE
MARK AS SHOWN.

SEC. 2(F) AS TO "BAL HARBOUR SHOPS".

SER. NO. 76-120,323, FILED 8-31-2000.

PAM WILLIS, EXAMINING ATTORNEY



Int, Cls.: 35, 36, 37 and 42

Prior U.S. Cls.: 100, 101, 102, 103 and 106

United States Patent and Trademark Office

Reg. No. 2,777,107
Registered Oct. 28, 2003

SERVICE MARK
PRINCIPAL REGISTER

KITSAP MALL

PPR KITSAP MALL LLC (DELAWARE LIMITED
LIABILITY COMPANY)

401 WILSHIRE BOULEVARD

SUITE 700

SANTA MONICA, CA 50401

FOR: PROMOTIONAL SERVICES, NAMELY,
PROMOTING THE SALE OF GOODS AND SERVI-
CES OF OTHERS THROUGH THE DISTRIBUTION
OF PRINTED MATERIAL AND PROMOTIONAL
CONTESTS; DEVELOPING PROMOTIONAL CAM-
PAIGNS FOR BUSINESSES; CONDUCTING EM-
PLOYEE INCENTIVE AWARD PROGRAMS TO
PROMOTE ON THE JOB QUALITY AND PRODUC-
TIVITY THROUGH SOLICITING NOMINATIONS
AND PRESENTING AWARDS TO PERSONS FOR
DEMONSTRATING EXCELLENCE IN THE AREA
OF MALL SERVICES, CUSTOMER SERVICE AND
COMMUNITY SERVICE; DEVELOFMENT OF TE-
NANT MOTIVATION AND SALES PROMOTIONAL
CAMPAIGNS FOR BUSINESSES; OPERATION AND
MANAGEMENT OF SHOPPING CENTERS AND
MALLS FOR OTHERS; DEVELOPING HOLIDAY
AND SPECIAL OCCASION SALES PROMOTIONAL
CAMPAIGNS FOR OTHERS; CONDUCTING MAR.
KETING STUDIES AND MARKET RESEARCH
AND PREPARING REPORTS IN CONNECTION
THEREWITH; PROMOTING THE GOODS AND
SERVICES OF OTHERS THROUGH A SHOPPING
REWARD PROGRAM; MONITORING OF SECUR-
ITY SYSTEMS; ON-LINE RETAIL DEPARTMENT
STORE SERVICES; ON-LINE RETAIL STORE SER-
VICES FEATURING GENERAL MERCHANDISE,
IN CLASS 35 (U.S. CLS, 103, 101 AND 102),

FIRST USE 7-0-1985; IN COMMERCE 7-0-1985.

FOR: LEASING OF SHOPPING MALL SPACE;
CHARITABLE FUND RAISING SERVICES, IN
CLASS 36 (U.S. CLS. 100, 101 AND 102).

FIRST USE 8-1-1985; IN COMMERCE 8-1-1985.

FOR: REAL ESTATE RENOVATION, DEVELOP-
MENT AND REDEVELOPMENT OF SHOPFING
CENTERS AND MALLS, IN CLASS 37 (U.S. CLS.
100, 103 AND 106),

FIRST USE 3-1-1988; IN COMMERCE 3-1-1988.

FOR: CHARITABLE SERVICES, NAMELY PRO-
VIDING CLOTHING, TOYS, AND HOLIDAY GIFTS
FOR CHILDREN AND TEENS, IN CLASS 42 (U.S.
CLS. 100 AND 101).

FIRST USE 10-0-1985; IN COMMERCE 10-0-1985.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "MALL", APART FROM THE
MARK AS SHOWN.

SEC. 2(F).
SER. NO. 75-878,678, FILED 12-20-1959,

BRIDGETT SMITH, EXAMINING ATTORNEY



cb States of §
@ ‘t WUnited States Patent and Teademark OBE{:} er ‘?

Power & Light District

Reg. No. 4,790,695
Registered Aug. 11,2015
Int. Cls.: 35, 36,41 and
43

SERVICE MARK
PRINCIPAL REGISTER

W INTIN A A

Director of the United States
Patent and Trademark Office

LIVE! HOLDINGS, LLC (MARYLAND LIMITED LIABILITY COMPANY)
601 EAST PRATT ST, SUITE 600
BALTIMORE, MD 21202

FOR: RETAIL OUTLETS FEATURING CLOTHING, GIFTS, SPORTING GOODS AND
EQUIPMENT, FOOD, DRUGS, COSMETICS, PERFUMES, FURNITURE, COMPUTERS, AND
COMPUTER GOODS, MUSICAL RECORDINGS, HOUSE WARES, LINENS, SHOES AND
ELECTRONICS; BUSINESS MANAGEMENT IN THE FIELD OF SHOPPING CENTERS, RE-
TAIL SHOPPING OUTLETS, MARKETPLACES, RESIDENTIAL FACILITIES, HOSPITALITY
FACILITIES, COMMERCIAL FACILITIES, OFFICE FACILITIES, ENTERTAINMENT FACIL-
ITIES, RESTAURANTS AND BARS; ART GALLERIES; ADVERTISING AND MARKETING
SERVICES; ON-LINE BUSINESS MARKETING SERVICES FEATURING RESIDENTIAL,
HOSPITALITY, OFFICE AND COMMERCIAL REAL ESTATE AND DEVELOPMENTS;
BUSINESS MARKETING SERVICES, IN CLASS 35 (U.S. CLS. {00, 101 AND 102).

FIRST USE 11-1-2007; IN COMMERCE 11-1-2007.

FOR: SHOPPING CENTER SERVICES, NAMELY, RENTAL OF SHOPPING CENTER SPACE;
REAL ESTATE MANAGEMENT IN THE FIELD OF SHOPPING CENTERS, SHOPPING
OUTLETS, MARKETPLACES, RESIDENTIAL FACILITIES, HOSPITALITY FACILITIES,
COMMERCIAL FACILITIES, OFFICE FACILITIES, ENTERTAINMENT FACILITIES, RES-
TAURANTS AND BARS; LEASING OF BUILDING OR PORTIONS THEREOF ; LEASING OF
REAL PROPERTY, NAMELY, RESIDENTIAL LEASING; OFFICE SPACE LEASING; LEASING
OF REAL PROPERTY, NAMELY, COMMERCIAL LEASING; REAL ESTATE BROKERAGE
OF CONDOMINIUMS; HOSPITALITY LEASING, NAMELY, LEASING OF REAL ESTATE
IN THE FIELD OF HOTELS; REAL ESTATE LISTING SERVICES, IN CLASS 36 (U.S. CLS.
100, 101 AND 102),

FIRST USE 11-1-2007, IN COMMERCE 11-1-2007,

FOR: ENTERTAINMENT SERVICES, NAMELY, NIGHT CLUBS, LIVE PERFORMANCES,
BY MUSICAL BANDS AND SINGERS; PROVIDING MIXED-USE ENTERTAINMENT FA-
CILITIES; PROVIDING ENTERTAINMENT IN THE NATURE OF THEATER PRODUCTIONS,
NAMELY, PERFORMANCE THEATERS, DINNER THEATERS; AMUSEMENT ARCADES,
PROVIDING VIRTUAL REALITY ENTERTAINMENT FACILITIES; FAMILY RECREATION
FACILITIES; MUSEUMS; HEALTH CLUB FACILITIES, NAMELY, PROVIDING INSTRUC-



Reg. No. 4,790,695 TIONAND EQUIPMENT INTHE FIELD OF PHYSICAL EXERCISE, IN CLASS 41 (U.S. CLS.
100, 101 AND 167).

FIRST USE 11-1-2007; IN COMMERCE 11-1-2007.

FOR: RESTAURANTS; COCKTAIL LOUNGES; BAR SERVICES ; SPORTS BARS, HOTEL
SERVICES, VACATION SPAS, NAMELY, PROVIDING TEMPORARY ACCOMMOBDATIONS
ANDMEALS TO CLIENTS OF A HEALTH OR BEAUTY SPA; RESORT HOTELS; PROVIDING
FOOD AND DRINK SERVICES; COFFEE SHOPS; BISTROS; CATERING; PROVISION OF
SOCIAL FUNCTION, CONFERENCE AND CONVENTION FACILITIES, IN CLASS 43 (U.S.
CLS. I00AND 101).

FIRST USE 11-1-2007; IN COMMERCE 11-1.2007.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULARFONT, STYLE, SIZE, OR COLOR.

SER. NO. 86-555,451, FILED 3-6-2015.

CHERYL CLAYTON, EXAMINING ATTORNEY

Page: 2 / RN # 4,790,695



REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS,

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the regisiration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Reguirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and LOth-year period, calculated from the registration date. *

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an intemational registration with
an extension of protection to the United States under the Madrid Protocol mmst timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTOQ). The time periods for filing are based on the U).5. registration date (not the intemational registration
date). The deadlines and prace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Qrganization,
under Article 7 of the Madrid Protocol, before the expiration of each leu-year term of protection, calculated
from the date of the international registration, See 15 US.C. §1141j, For more information and renewal
forms for the international registration, see http://www.wipo.int/madrid/en/,

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO wehsite for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at hitp://www.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTQO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, plcase use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 /RN # 4,790,695
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VILLAGE AT MERIDIAN

Reg. No. 4,804,684
Registered Sep. 1, 2015
Int. Cls.: 35, 36, 37, and
45

SERVICE MARK
PRINCIPAL REGISTER

Pttt K T

Director of the United States
Patent and Trademark Office

CENTERTCAL PROPERTIES, LLC (DELAWARE LIMITED LIABILITY COMPANY)
42 NORTH 650 WEST
FARMINGTCN, UT 84025

FOR: PROMOTING THE GOODS AND SERVICES OF OTHERS BY MEANS OF OPERATING
A SHOPPING MALL COMPRISED OF A WIDE VARIETY OF STORES AND RESTAURANTS;
REAL ESTATE MARKETING SERVICES IN THE FIELD OF COMMERCIAL PROPERTIES
AND SHOPPING MALLS; BUSINESS MANAGEMENT OF SHOPPING CENTERS; PROMO-
TIONAL AND ADVERTISING SERVICES FOR LESSEES OF SHOPPING CENTERS, IN
CLASS 35 (U.5. CLS. 100, 101 AND 102).

FIRST USE 3-0-2013; IN COMMERCE 3-0-2013.

FOR: REAL ESTATE LEASING AND MANAGEMENT, SHOPPING CENTER SERVICES,
NAMELY, RENTAL OF SHOPPING CENTER SPACE; PROVIDING INFORMATIONAL ON-
LINE IN THE FIELD OF LEASING OF SHOFPING MALL SPACE , IN CLASS 36 (U.S. CLS.
100, 101 AND 102).

FIRST USE 5-0-2012; IN COMMERCE 5-0-2012,

FOR: REAL ESTATE DEVELOPMENT SERVICES, NAMELY, THE DEVELOPMENT OF
MASTER PLANNED COMMUNITIES, PLANNING AND DEVELOPMENT OF RESIDENTIAL
COMMUNITIES, AND COMMERCIAL PROPERTIES, NAMELY, GFFICE AND RETAIL
SPACE; PLANNING AND LAYING OUT OF RESIDENTIAL COMMUNITIES AND COMMER-
CIAL PROPERTIES, IN CLASS 37 (U.S. CLS. 100, 103 AND 106).

FIRST USE 12-0-2012; IN COMMERCE 12-0-2012.

FOR: PROVIDING INFORMATION IN THE FIELD OF SHOPPING CENTER CONCIERGE
SERVICES, TN CLASS 45 (U.5. CLS. 100 AND 101).

FIRST USE 10-0-2013; IN COMMERCE 10-0-2013.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.



Reg. No. 4,804,684 NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "MERIDIAN", APART FROM
THE MARK AS SHOWN,

SN 86-119,458, FILED 11-14-2013.

SALLY SHIH, EXAMINING ATTORNEY

Page: 2 / RN # 4,804,684



REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k, If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15U S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every Sth and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an intemational registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the U.S. registration date (not the intemational registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations de not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://www.wipo.int/madrid/ern/.

NOTE: Fees and requirements for maintaining registrations are subject to change, Please check the
USPTO website for further information, With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://"www.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark
owners/holders who suthorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 /RN # 4,804,684
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Reg. No. 3,918,407
Registered Feb. 15, 2011
Int. Cls.: 35 and 36

SERVICE MARK
PRINCIPAL REGISTER

Dircetor of the United Stetes Putert oo Lrufemuvk Office

RAFFLES RESIDENCES

RAFFLES INTERNATIONAL LIMITED (SINGAPORE CORPORATICN)
#10-00 RAFFLES CITY TOWER

250 NORTH BRIDGE ROAD

SINGAPORE, SINGAPORE 179101

FCR: (BASED ON SINGAPORE REGISTRATION T0713485I) BUSINESS MANAGEMENT
AND ADMINISTRATION SERVICES; BUSINESS MANAGEMENT OF HOTELS, SERVICE
APARTMENTS, FOOD OUTLETS, BEVERAGE OUTLETS, OFFICES, BUSINESS CENTERS,
DEPARTMENTAL STORES, SHOPFING CENTERS, RETAIL. AND WHOLESALE OUTLETS;
BUSINESS MANAGEMENT CONSULTING SERVICES RELATING TO HOTELS, SERVICE
AFARTMENTS, FOOD OUTLETS, BEVERAGE OUTLETS, OFFICES, BUSINESS CENTERS,
DEPARTMENTAL STORES, SHOPPING CENTERS, RETAIL AND WHOLESALE OUTLETS;
BUSINESS ADVISORY SERVICES RELATING TO FRANCHISING, PROVIDING OFFICE
FUNCTIONS, ORGANIZING MEETINGS, CONFERENCES, CONVENTIONS AND EXHIBI-
TIONS FOR BUSINESS AND COMMERCIAL PURPOSES; RETAIL GIFT SHOPS, THE
BRINGING TOGETHER, FOR THE BENEFIT OF OTHERS, OF A VARIETY OF GOODS,
ENABLING CUSTOMERS TO CONVENIENTLY VIEW AND FURCHASE THOSE GQODS
IN THE FIELD OF FOOD AND BEVERAGES, RETAIL FOOD AND BEVERAGE QOUTLETS;
RETAIL DEPARTMENT STORES, RETAIL AND WHOLESALE STORES FEATURING
GENERAL MERCHANDISE AND GENERAL CONSUMER GOODS; MAIL ORDER CATALOG
SERVICES FEATURING GENERAL MERCHANDISE AND GENERAL CONSUMER GOODS;
COMPUTERIZED ON-LINE ORDERING FEATURING GENERAIL. MERCHANDISE AND
GENERAL CONSUMER GOODS; PREPARING MAILING LISTS; DIRECT MAIL ADVERT-
ISING, ADVERTISING SERVICES, RETAIL SHOP WINDOW DISPLAY' ARRANGEMENT
SERVICES; MARKETING, PROMOTION AND PUBLICITY SERVICES; MARKET ANALYSIS
AND RESEARCH; GOODS IMPORT-EXPORT AGENCIES; PROCUREMENT, NAMELY,
PURCHASING HOTEL AND RESORT FURNISHINGS, HOTEL AND RESORT FIXTURES,
AND OPERATING SUPPLIES ON BEHALF GF A BUSINESS AND PURCHASING OFFICE
FURNISHINGS, NAMELY, FURNITURE, OFFICE EQUIPMENT, AND DECORATIVE ITEMS
ON BEHALF OF A BUSINESS; WINDOW DRESSING AND DISPLAY ARRANGEMENT
SERVICES; ADVISORY AND CONSULTING SERVICES RELATING TO THE AFOREMEN-
TIONED BUSINESS FIELDS, IN CLASS 35 (U.S. CLS. 100, 101 AND 102).

FOR: (BASED ON SINGAPORE REGISTRATION T0610980G) REAL ESTATE MANAGEMENT
OF APARTMENTS, FLATS, CONDOMINIUMS, AND RESIDENTIAL ACCOMMODATIONS;
REAL ESTATE SERVICES, NAMELY, RENTAL AND LEASING OF APARTMENTS, FLATS,
CONDOMINIUMS, AND RESIDENTIAL ACCOMMODATIONS; PROVIDING SHORT-TERM
RENTALS CF MEETING SPACES, OFFICE SPACES AND CONFERENCE ROGMS; MAN-
AGEMENT AND OPERATION OF RESIDENTIAL ACCOMMODATIONS; REAL ESTATE
MANAGEMENT SERVICES; PROVIDING RESIDENTIAL HOUSING, LEASING OF ACCOM-
MODATIONS, NAMELY, APARTMENTS, FLATS, CONDOMINIUMS, AND RESIDENTIAL
ACCOMMODATIONS ON BEHALF OF OTHERS;, AND ADVISORY AND CONSULTING
SERVICES RELATED TO REAL ESTATE MANAGEMENT, RENTAL AND LEASING OF






,@“ug‘g States of Qmer

Wniteh States Patent and Trabemark Cifice ‘?

Ballpark Village

Reg. No. 4,657,314

LIVE! HOLDINGS, LLC (MARYLAND LIMITED LIABILITY COMPANY)
601 EAST PRATT STREET, 6TH FLOOR

Registered Dec. 16, 2014 BALTIMORE, MD 21202

Int, Cls.. 25, 35,36, 41,
and 4

TRADEMARK
SERVICE MARK
PRINCIPAL REGISTER

W'Mk Zua%

Deputy Director af the United States
Patent and Trademark Office

FOR: CLOTHING, NAMELY, T-SHIRTS, SHIRTS, SWEAT SHIRTS, PANTS, SWEAT PANTS,
JACKETS, CAPS, VISORS, HATS, HEADBANDS, SOCKS, SHOES, BELTS, IN CLASS 25
(U.S. CLS. 22 AND 39).

FIRST USE 3-29-2014; IN COMMERCE 3-29-2014,

FOR: RETAIL OUTLETS, RETAIL STORE SERVICES, AND RETAIL GIFT SHOPS FEATUR-
ING CLOTHING, GIFTS, SPORTING GOODS AND EQUIPMENT, FOCD, DRUGS, COSMET-
ICS, PERFUMES, FURNITURE, COMPUTERS AND COMPUTER GOODS, MUSICAL RE-
CORDINGS, HOUSEWARES, LINENS, SHOES, AND ELECTRONICS, IN CLASS 35 (U.S.
CLS. 100, 101 AND 102).

FIRST USE 3-25-2014; I[N COMMERCE 3-25-2014,

FOR: SHOPPING CENTER SERVICES, NAMELY, RENTAL OF SHOPPING CENTER SPACE;
REAL ESTATE MANAGEMENT IN THE FIELD OF SHOPPING CENTERS AND RETAIL
SHOPPING OUTLETS; LEASING OF A BUILDING OR PORTIONS THERECF, IN CLASS 36
(U.S. CLS. 100, 101 AND 102).

FIRST USE 3-29-2014, IN COMMERCE 3-2%-2014.

FOR: ENTERTAINMENT, NAMELY, LIVE PERFORMANCES BY MUSICAL BANDS AND
SINGERS; ENTERTAINMENT SERVICES, NAMELY, NIGHT CLUBS; PROVIDING MIXED-
USE ENTERTAINMENT FACILITIES, NAMELY, PROVIDING ENTERTAINMENT FACILITIES
FOR VARIOUS PURPOSES SUCHAS NIGHT CLUBS, KARAOKE CLUBS, COMEDY CLUBS,
PUPPET OR ANIMATION THEATERS, MOTION PICTURE THEATERS, DINNER THEATERS,
AMUSEMENT ARCADES, VIRTUAL REALITY ENTERTAINMENT FACILITIES, FAMILY
RECREATION FACILITIES, MUSEUMS, HEALTH CLUB FACILITIES AND CASINOS;
KARAOKE CLUBS, COMEDY CLUBS; PUPPET OR ANIMATION THEATERS, OPERATING
MOTION PICTURE THEATERS; ENTERTAINMENT IN THE NATURE OF THEATER PRO-
DUCTIONS, NAMELY, LIVE PERFORMANCE THEATERS; DINNER THEATERS;
AMUSEMENT ARCADES; PROVIDING VIRTUAL REALITY ENTERTAINMENT FACILITIES;






REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use {or Excusable Nonuse) between the
5th and 6th years afier the registration date. See 15 U.S.C, §§1058, 1141k, If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use {or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nomuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the intemational registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.8.C. §§1058, 1141k. However, owners of intemational registrations do not file renewal applications
at the USPTO, Instead, the holder must file a repewal of the underlying international registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration. See 15U.S.C. §1141j, For more information and renewal forms for the international registration,
see hitp://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception ¢f renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http:/www.uspto.gov.

Page: 3 /RN #4,657,314
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FLATIRON CROSSING

Reg. No. 4,496,211

FLATIRON PROPERTY HOLDING, L.L.C. (ARIZONA LIMITED LIABILITY COMPANY)
401 WILSHIRE BOULEVARD, SUITE 700

Registered Mar. 11, 2014 santa MONICA, CA 90401

Int, Cls.: 35,36, and 45 FOR: RETAIL DEPARTMENT STORE SERVICES; PROMOTIONAL SERVICES, NAMELY,

SERVICE MARK
PRINCIPAL REGISTER

Tttty K Zen

Deputy Director of the Unhied States
Patent and Trademark Office

DEVELOPING HOLIDAY AND SPECIAL OCCASION SALES, PROMOTIONAL CAMPAIGNS
FOR OTHERS, PROMOTING THE GOODS AND SERVICES OF OTHERS THROUGH
SWEEPSTAKES AND GIFTS WITH PURCHA SE PROGRAMS, ISSUING GIFT CERTIFICATES
AND GIFT CARDS WHICH THEN MAY BE REDEEMED FOR GOODS AND SERVICES,
DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESSES; PROVIDING INFORMA-
TIONAL SERVICES IN THE NATURE OF A SHOPPERS' GUIDE; PROVIDING INFORMA-
TIONAL SERVICES INTHE FIELD OF CUSTOMER SERVICE AND COMMUNITY SERVICE;
CONDUCTING MARKETING STUDIES AND CONDUCTING MARKET RESEARCH AND
PREPARING REPORTS IN CONNECTION THEREWITH; ON-LINE AND MOBILE COMMU-
NICATION PROMOTIONAL SERVICES, NAMELY, DEVELOPING HOLIDAY AND SPECIAL
QCCASION SALES PROMOTIONAL CAMPAIGNS FOR OTHERS, DEVELOPING PROMO-
TIONAL CAMPAIGNS FOR BUSINESSES; ON-LINE AND MOBILE COMMUNICATION
INFORMATIONAL SERVICES IN THE NATURE OF A SHOPPERS' GUIDE; ON-LINE AND
MOBILE COMMUNICATION MARKETING RESEARCH SERVICES, NAMELY, CONDUCT-
ING MARKETING STUDIES AND CONDUCTING MARKET RESEARCH AND PREPARING
REPOKTS IN CONNECTION THEREWITH,; CONDUCTING EMPLOYEE INCENTI VE AWARD
PROGRAMS TO PROMOTE ON-THE-JOB QUALITY AND PRODUCTIVITY THROUGH
SOLICITING NOMINATIONS AND PRESENTING AWARDS TO PERSONS FOR DEMON-
STRATING EXCELLENCE IN THE AREA OF MALL SERVICES, CUSTOMER SERVICE
AND/OR COMMUNITY SERVICE; ON-LINE INFORMATIONAL SERVICES IN THE FIELD
OF CUSTOMER SERVICEAND COMMUNITY SERVICE; OPERATION AND MANAGEMENT
OF SHOPPING CENTERS AND MALLS FOR OTHERS, IN CLASS 35 (U.S. CLS, 100, 101
AND 102),

FIRST USE 8-11-2000; IN COMMERCE 8-11-2000.

FOR: SHOPPING CENTER SERVICES, NAMELY, RENTAL OF SHOPPING CENTER SPACE;
PROVIDING AN ONLINE WEBSITE FOR LEASING OF SHOPPING MALL SPACE ANDDFOR
CHARITABLE FUNDRAISING, IN CLASS 36 (U.S, CLS. 100, 101 AND 102).

FIRST USE 8-11-2000; IN COMMERCE 8-11-2000.






REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: Yoo must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadfine: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
‘What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year pericd, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the intemational registration date). The deadlines and grace periods
for the Declarations of Use {or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.8.C. §§1058, 1141k. However, owners of intemnaticnal registrations do uot file renewal applications
at the USPTO. Instead, the holder must file a renewal of the underlying intemational registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration. See 15U.S.C. §1141j. For more information and renewal forms for the international registration,
see hitp//www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://www.uspio.gov.

Page: 3 /RN # 4,496,211
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Reg. No. 4,287,692
Registered Feb. 12, 2013
Int, Cls.: 35 and 36

SERVICE MARK
PRINCIPAL REGISTER

Ariling Disucier of the Unlled Sules Patecd sl Tro demerk Offics

PAULMANN KEMNA, HORST (CHILE INDIVIDUAL)
AVDA, PRESIDENTE KENNEDY 2001
LAS CONDES, SANTIAGO, CHILE

FOR: RETAIL SERVICES IN THE NATURE OF SUPERMARKETS, RETAIL DEPARTMENT
STORE SERVICES, SHOPPING CENTERS, NAMELY, PROVIDING RETAIL STORE SERVICES
FEATURING A WIDE VARIETY OF CONSUMER GOODS OF OTHERS WITHIN A SHOPFING
CENTER; AND RETAIL STORE SERVICES FEATURING A WIDE VARIETY OF CONSUMER
GOODS OF OTHERS; SERVICES OF REGROUPING OF MERCHANDISE OF DIVERSE
ORIGIN EXCEPT ITS TRANSPORT IN A SINGLE SCOPE FOR FREE ELECTION AND AC-
QUISITION ON BEHALT OF THE CONSUMER, NAMELY, RETAIL DEPARTMENT STORES;
PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERS THROUGH THE DELTV-
ERY OF INFORMATION TO THE CONSUMERS AND USERS OF BENEFIT CARDS AS50-
CIATED WITH PROGRAMS OF ACCUMULATION OF POINTS, BONUSES OR COTHER
FORMS TO QUANTIFY OR TOVALORIZE THE USE OF THE AFORESAID CARDS AND/OR
PROMOTIONAL DISCOUNTS, IN CLASS 35 (U.S. CLS. 100, 101 AND 102),

FOR: FINANCIAL SERVICES, NAMELY, CREDIT AND DEBIT CARD SERVICES,
PROVIDING PERSONAL LOANS AND LINES OF CREDIT, MORTOAGE LENDING, CAR
LOANS, SAVINGS AND LOAN SERVICES, PROVIDING CASH AND OTHER REBATES
FOR CREDIT CARD USE AS PART OF A CUSTOMER LOYALTY PROGRAM; INSURANCE
SERVICES, NAMELY, BROKERAGE, UNDERWRITING, ISSUANCEAND ADMINISTRATION
OF LIFE, CAR, AND HOME INSURANCE, INSURANCE CONSULTANCY SERVICES, IN-
SURANCE CARRIER SERVICES, INSURANCE BROKERAGE SERVICES, REAL ESTATE
INSURANCE UNDERWRITING SERVICES; SHOPPING CENTER SERVICES, NAMELY,
LEASING, RENTAL, AND MANAGEMENT OF SHOPPING CENTER SPACE, IN CLASS 36
{U.S. CLS. 100, 101 AND 102).

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF CHILE REG. NO. 811.432, DATED 5-29-2008, EXPIRES 11-17-2017.
OWNER OF CHILE REG. NO. 905.772, DATED 3-25-2011, EXPIRES 12-22-2020.

THE WORDING "CENCOSUD" AND "CENCO SUD" HAS NO MEANING IN A FOREIGN
LANGUAGE.






REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
‘What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5thand 6th years after the registration date. See 15 U.S.C. §§1058, 1141k, If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between Lhe 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nenuse) referenced above directly with the USPTQ. The time periods for filing are
based on the U.S. registration date (not the intemational registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.8.C. §§1058, 1141k. However, owners of international registrations do not file renewal applications
at the USPTO. Instead, the holder must file a renewal of the underlying intemnational registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration. See 15U.5.C. §1141j. For more information and renewal forms for the international registration,
se¢ http//www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at hitp://www.uspto.gov.

Page: 3 /RN # 4,287,692
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States of Qm,_,l,

®nited States Patent and Wrabemark Office a

SANTA MONICA

Reg. No. 4,374,988
Registered July 30, 2013
Int. Cls.: 35, 36 and 45

SERVICE MARK
PRINCIPAL REGISTER

cting Dirartor of e Urided Alxim Paiend und Trademark Ofles

MACERICH SMP LP (DELAWARE LIMITED PARTNERSHIF)
401 WILSHIRE BOULEVARD, SUITE 700
SANTA MONICA, CA 50401

FOR: RETAIL DEPARTMENT STORE SERVICES; PROMOTIONAL SERVICES, NAMELY,
DEVELOPING HOLIDAY AND SPECIAL QCCASION SALES, PROMOTIONAL CAMPAIGNS
FOR OTHERS, PROMOTING THE GOODS AND SERVICES OF OTHERS THROUGH A
SHOPPING REWARDS PROGRAM, SWEEPSTAKES AND GIFTS WITH PURCHASE PRO-
GRAMS, ISSUING GIFT CERTIFICATES AND GIFT CARDS WHICH THEN MAY BE RE-
DEEMED FOR GOODS AND SERVICES, DEVELOPING PROMOTIONAL CAMPAIGNS FOR
BUSINESSES, PROVIDING INFORMATIONAL SERVICES IN THE NATURE OF A SHOPPERS'
GUIDE; PROVIDING INFORMATIONAL SERVICES IN THE FIELD OF CUSTOMER SERVICE
AND COMMUNITY SERVICE; CONDUCTING MARKETING STUDIES AND CONDUCTING
MARKET RESEARCH AND PREPARING REPORTS IN CONNECTION THEREWITH, ON-
LINE AND MOBILE COMMUNICATION PROMOTIONAL SERVICES, NAMELY, DEVEL-
OFING HOLIDAY AND SPECIAL OCCASION SALES PROMOTIONAL CAMPAIGNS FOR
OTHERS, PROMOTING THE GOODS AND SERVICES OF OTHERS THROUGHA SHOPPING
REWARDS PROGRAM, DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESSES;
ON-LINEAND MOBILE COMMUNICATION INFORMATIONAL SERVICES [N THE NATURE
OF A SHOPPERS' GUIDE; ON-LINE AND MOBILE COMMUNICATION MARKETING RE-
SEARCH SERVICES, NAMELY, CONDUCTING MARKETING STUDIES AND CONDUCTING
MARKET RESEARCH AND PREPARING REPORTS IN CONNECTION THEREWITH,
CONDUCTING EMPLOYEE INCENTIVE AWARD PROGRAMS TO PROMOTE ON-THE-
JOB QUALITY AND PRODUCTIVITY THROUGH SOLICITING NOMINATIONS AND
PRESENTING AWARDS TO PERSONS FOR DEMONSTRATING EXCELLENCE IN THE
AREA OF MALL SERVICES, CUSTOMER SERVICE ANLYOR COMMUNITY SERVICE, ON-
LINE INFORMATIONAL SERVICES IN THE FIELD OF CUSTOMER SERVICE AND COM-
MUNITY SERVICE; OPERATION AND MANAGEMENT OF SHOPPING CENTERS AND
MALLS FOR OTHERS, IN CLASS 35 (U.S. CLS. 100, 101 AND 102).

FIRST USE 1-1-2008; IN COMMERCE 1-1-2008,

FOR: SHOPPING CENTER SERVICES, NAMELY, RENTAL OF SHOFPING CENTER SPACE,
PROVIDING AN ONLINE WEBSITE FOR LEASING OF SHOPPING MALL SPACE AND FOR
CHARITABLE FUNDRAISING, IN CLASS 36 (US. CLS. 100, 101 AND 102}

FIRST USE 1-1-2008, IN COMMERCE 1-1-2008.






REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
‘What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declamation is
accepted, the registration will continue in force for the remainder of the ter-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal counrt.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.8.C. §1059.

Requirements in Successive Ten-Year Periods®
What and When to File:

You nmst file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months afier the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements,

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of aninternational registration with
an extension of protection to the United States under the Madrid Protocol must cmely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.5.C. §§1058, 1141k. However, owners of international registrations do not file renewal applications
at the USPTO. Instead, the holder must file a renewal of the underlying international registration at the
International Bureau of the World Intellectual Property Organization, under Arnticle 7 of the Madrid Protocol,
before the expiration of each (en-year term of protection, calculated from the date of the international
registration. See 15 U.S.C. §1141j. For more information and renewal forms for the international registration,
see hitp://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at hitp://www.usplo.gov.

Page: 3 /RN #4,374,988



anited States of Ay,

WUnited Stateg Patent and Trabemark Gffice lt‘?

MEGAMART

Reg. No. 3,765,702 MEGA MART CO., LTD. (REPUBLIC OF KOREA CORPORATION)
Registered Mar. 23,2010 KEUMCHEON-GU
984-33 SHIHEUNG-DONG
SEOUL, REPUBLIC OF KORTA
Int, Cls.: 35 and 36
FOR: RETAIL GROCERY STORE SERVICES; RETAIL DEPARTMENT STORE SERVICES,
IN CLASS 35 (U.S. CLS. 100, 101 AND 102).
SERVICE MARK )
SUPPLEMENTAL REGISTER FoR: REAL ESTATE SERVICES, NAMELY, LEASING SPACE FOR SHOPS, KIOSKS, PER-
SONAL SERVICES, AND FROFESSIONAL SERVICES, IN CLASS 36 (U.S. CLS. 100, 101
AND 102),

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF REPUBLIC OF KOREA REG, NO. 0030069, DATED 2-28.2003, RENEWED AS
REG. NO. 20080000412, DATELY 3.6-2008, EXPIRES 11-28-2018.

SER. NO. 77-§77,128, FILED PR. 2-14-2008; AM. S.R. 5-12-2009.

REBECCA SMITH, EXAMINING ATTORNEY

Lirestor of the United States atem wid {redecawk Office



Int. Cls.: 35, 36, 39, 41 and 42

Prior U.S. Cls.: 100, 101, 102, 105 and 107

United States Patent and Trademark Office

Reg. No. 2,661,854
Reglstered Dec. 17, 2002

SERVICE MARK
PRINCIPAL REGISTER

0y

INTRAWEST SANDESTIN COMPANY, LLC
(FLORIDA LIMITED LIABILITY COMPANY)

9300 HIGHWAY 98 WEST

DESTIN, FL 32550

FOR: RETAIL DEPARTMENT STORES; RETAIL
CLOTHING STORES; RETAIL OUTLETS FEATUR-
ING SPORTING GOODS; RETAIL NOVELTY AND
SOUVENIR STORES , IN CLASS 35 (U.S, CLS. 100, 101
AND 102).

FIRST USE 5-0-2000; IN COMMERCE 5-0-2000.

FOR: LEASING OF SHOPPING MALL SPACE, IN
CLASS 36 (U.S. CLS. 100, 101 AND 102).

FIRST USE 5-0-2000; IN COMMERCE 5-0-2000,

FOR: MARINA SERVICES, IN CLASS 39 (U S. CLS.
100 AND 105).

FIRST USE 5-0-2000; IN COMMERCE 5-0-2000.

FOR: GOLF COURSE SERVICES; FROVIDING
TENNIS AND WATERSPORTS FACILITIES FOR

Sandestin

Golf and Beach Resort

RECREATIONAL ACTIVITIES; CONDUCTING EN-
TERTAINMENT EXHIBITIONS IN THE NATURE
OF WINE FESTIVALS; COUNTRY CLUB FACIL-
ITIES, IN CLASS 41 (U.S. CLS. 100, 101 AND 107).

FIRST USE 5-0-2000; IN COMMERCE 5-0-2000.

FOR: RESORT HOTEL SERVICES; RESTAU-
RANTS; HEALTH SPA SERVICES; MEDICAL CLIN-
ICS, TN CLASS 42 (U.S, CLS. 100 AND 101).

FIRST USE 5-0-2000; IN COMMERCE 5-0-2000.

OWNER OF U8, REG., NOS, 1,420,467, 1,895,357
AND OTHERS.

NO CLAIM 1S MADE TO THE EXCLUSIVE
RIGHT TO USE "GOLF AND BEACH RESORT",
APART FROM THE MARK AS SHOWN,

SER. NO. 76-218,892, FILED 3-5-2001.

BRIAN RUPP, EXAMINING ATTORNEY



nited States of ey,

WUnited States Patent and Trabemark Office ‘?

Reg. No. 4,729,321

PARAGON OUTLET PARTNERS LLC (DELAWARE LIMITED LIABILITY COMPANY)
217 EAST REDWOOD STREET

Registered Apr. 28, 2015 BALTIMORE, MD 21202

Int, Cls.: 35, 36, 37, 41, FOR: RETAIL OUTLETS FEATURING GENERAL CONSUMER GOODS; ART GALLERIES;

and 43

SERVICE MARK
PRINCIPAL REGISTER

Ptcsoete Ko Zoa

Director of the United States
Patent and Trademark Office

CRAFTS GALLERIES, BUSINESS MANAGEMENT IN THE FIELD OF RETAIL SHOPPING
CENTERS AND REAL ESTATE COMMERCIAL PROPERTIES; ADVERTISING AND MAR-
KETING IN THE FIELD OF SHOPPING CENTERS REAL ESTATE COMMERCIAL FROPER-
TIES, MARKETPLACES, COMMERCIAL FACILITIES, ENTERTAINMENT FACILITIES AND
VENUES, RESTAURANTS AND BARS, IN CLASS 35 (U.S. CLS. 100, 101 AND 102),

FIRST USE 11-20-2014; IN COMMERCE 11-20-2014.

FOR: SHOPPING CENTER SERVICES, NAMELY, RENTAL OF SHOPPING CENTER SFACE;
REAL ESTATE ADMINISTRATION, NAMELY, REAL ESTATE LEASING SERVICES, AND
REAL ESTATE MANAGEMENT N THE FIELD OF COMMERCIAL REAL ESTATE, RETAIL
SHOPPING CENTERS, MARKETFLACES, ART GALLERIES, CRAFTS GALLERIES, COM-
MERCIAL FACILITIES, ENTERTAINMENT FACILITIES AND VENUES, RESTAURANTS
AND BARS; LEASING OF BUILDINGS OR PORTIONS THEREOF; COMMERCIAL SPACE
LEASING, REAL ESTATE EVALUATION, REAL ESTATE ACQUISITION, REAL ESTATE
INVESTMENT, REAL ESTATE LEASING, IN CLASS 36 (U.S. CLS. 100, 101 AND 102).

FIRST USE 5-20-2013; IN COMMERCE 5-20-2013.

FOR: REAL ESTATE DEVELOPMENT AND REAL ESTATE ACTIVITIES IN THE FIELD OF
RETAIL SHOFPING CENTERS, MARKETPLACES, ART GALLERIES, CRAFTS GALLERIES,
FARMERS' MARKETS, PRODUCE AND FRUIT STANDS, COMMERCIAL FACILITIES,
ENTERTAINMENT FACILITIES, AND VENUES, BOWLING ALLEYS, RESTAURANTS AND
BARS, AND REAT, ESTATE COMMERGCIAL PROPERTIES, NAMELY, NEW CONSTRUCTION
AND RENOVATION, REHABILITATION AND EXPANSION OF EXISTING STRUCTURES,
AND PLANNING AND MANAGEMENT IN DEVELOPMENT AND CONSTRUCTION, IN
CLASS 37 (1J.S. CLS. 100, 103 AND 106),

FIRST USE 5-20-2013; TN COMMERCE 5-20-2013.

FOR: ENTERTAINMENT SERVICES, NAMELY, NIGHT CLUBS, LIVE ENTERTAINMENT
THEATERS, MOVIE THEATERS, MUSICAL PERFORMANCES; PROVIDING MIXED-USE






REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIMFE. PERIODS.

Requirements in the First Ten Years®
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. [f the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks ora
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
Sez 15 US.C. §1059.

Requirements in Successive Ten-Year Periods®
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every Sthand 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee,

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an intemational registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above direcdy with the United States Patent and Trademark Office
(USPTQ), The time periods for filing are based on the U.8. registration date (hot the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.3.C, §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Qrganization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the intemational registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, se¢ http://www.wipo int/madrid/en/,

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO wehsite for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at hitp://www.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark
awners/holders who authorize e-mait communication and maintain a current e-mail address with the
USPTOQ. To cnsure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 /RN #4,729.321
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