PlanA Trip - Travel and TransportTravel and Transport

Contact us #t 800,228.2545 to speak to one of our agents about corporate travel, events or yacations. =
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Start Planning
Let us guide you through the process of preparing your customized trip.

Use Travel and Transport’s new Plan a Trip tool, powered by Virtuoso, to begin creating your next dream vacation. Our collaborative approach makes

your trip a journey. You will work closely with a trusted advisor, who will be your most valuable resource to make your time away memorable.
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PlanA Trip - Travel and TransportTravel and Transport

Experience intrigue and wonder as you uncover new experiences and travel destinations that you never thought possible. From luxuricus cruises and

tours to some of the most magnificent and unforgettable locations around the world {(and beyond).

BROWSE VIRTUOSO TO GET INSPIRED

P

VIRTUOSO.

SPECIALISTS IM THE ART OF TRAVEL

Going Places vigw all blog posts
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PlanA Trip - Travel and TransportTravel and Transport

Seeing Into the Future of Air Travel Reimagining Valet Farking: A look at  An Inside Look at Alrline Safety Webinar: Finding Your Miche in a
Luxe and Zirx

Procurement Driven Travel Program

redd more rend more read more read more

OUR MISSION LINKS ADDITIONAL RESOURCES

EMAIL SIGN UP [NEWS, ALERTS, PROMOTIONS)

As employee-owners, our m

is o @am your business evaryday
through our passion, innovation
and commitment to excellence

CORPORATE TRAVEL

Top stories. while papers and
exclusive travel Insights from
TY MEDLA

our experls
VACATIONS PRIVACY POLICY
LEARN MORE CAREERS

i SEND SECURE EMAIL
ABOUT

The latest vacalion specials

5 Travel and Transpaort, Inc. EOE

Toll Free (800) 228 2545
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Group Travel - Travel and TransportTravel and Transport

Contact us &t 800.228,2545 to speak to one of our agents about corporate travel, events or vacations, RE

N
traveland
Wransport

7

TRAVEL RESOURCES

ENTER SEARCH | @

CORFORATETRAVEL | EVENTS LOYALTY VACATIONS
=

VACATIONS SPECIALTY TRAVEL PLAN A TRIF ADVISORS VACATION PROFILE LOCATIONS GIFT CARDS

PUBLICATIONS

GROUP TRAVEL WEDDINGS & HONEYMOONS FAMILY VACATIONS VIRTUDSO
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Group Travel - Travel and TransportTravel and Transport

Group Travel:

Traveling as a group? Take in the sights and sounds of your favorite destination knowing the planning process was smooth and simple. We wark to
coordinate the logistics such as air travel, fransfers, gratuities, hotel, and tours, so you can focus on the relaxation ahead. We also make

recommendations based on your group’s preferences to ensure everyone has a successful inp.

From group rates to hotel discounts, we make sure you find the best deal paired with the best customer service.

Going Places view all blog posts

Seeing Into the Future of Alr Travel Reimagining Valet FParking: A look at  An Inside Look at Alriine Safety Weblinar: Finding Your Niche in a
Luxe and Zirx Procurement Driven Travel Program
read more rend more reqd more reqid inore

OUR MISSION LINKS ADDITIONAL RESOURCES EMAIL SIGN UP [NEWS, ALERTS, PROMOTIONS)

As employee-owners, our mission CORPORATE TRAVEL CONTACT CENTER
is to @amn your business averyday BLOG Top slaries, white papers and
through our passion, innovallon E ) XFER exclusive travel insights from
and commitment lo excellence. MEDIA, aur experls
VACATIONS PRIVACY POLICY

LEARN MORE CAREERS
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Travel and Transport’s Present Website
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Travel and Transport Website Evolution

Travel and Transport Website 1996:

CRUISING INTO THE NEW YEAR
- Looking for an affordable yet cxciting Christmas gift for the Lard to buy porson? Interesied [l a warm winier getway? Chockoul our fanustic 2-for-1 ensise specials,

B

MAKE YOUR RESERYATIONS ON-LINF
Travel and Trunsport's newest copncction for the sivvy traveler; the on-linc reservatlon Sefiler CORNLS you to he same up-lo-the-mindle fare and schedule information that is available to wavel ronsultants, Look up informadon in the
conveniénce and privacy of your own home or office. ¥icw informalion on a nwliiwde of Lravel services inciuding actal booking and pricing of flights 1o any destinatlon in the world. The interface is a snap!
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Travel and Transport Website 2004-2008:
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Travel and Transport Website 2008-2013:
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wwr.fravelandiransport.com

Audience Overview Jan 1, 2011 - Dec 31, 2011

All Sessions
100.00%

Overview

@ Sessions
600

April 2011 July 2011 QOctober 2011

B New Visitor B Returning Visitor

Sessions Users Pageviews

87,399 60,682 204,274
B L Y M A L N T T L P
Pages / Session Avg. Session Duration Bounce Rate

2.34 00:01:42 62.96%

WMWWW

% New Sessions

67.20%

) Country Sessions % Sessions B
1. United States 82,631 [N s454%
2. Canada 705 | 0.81%

3. India 571 | 0.65%
4. United Kingdom 528 | 0.60%
5. Germany 231 | 0.26%
8. France 153 | 0.18%
7. China 17 | 0.13%
8. (nolset) 108 | 0.12%
9. Italy 105 | 0.12%
10.  Philppines 101 | 012%

© 2015 Google



ﬂ Google Analytics

Audience Overview

hitp:ffwww tandt.com - httpsiifwww tra ..
v fravelandiransport. com

Jan 1, 2012-Dec 31, 2012

O All Sessions
100.00%
Overview
® Sessions
800
400
April 2012 July 2012 October 2012
M New Visitor M Returning Visitor
Sessions Users Pageviews
93,136 65,780 225,006
i et ety v, b ot s, -
Pages / Session Avg. Session Duration Bounce Rate
242 00:01:51 62.88%
S b g g sk B i - i

% New Sessions

68.42%

Country
1. United States
2. Canada
4, India
4. United Kingdam
5. Germany

6. (not set)

7. Philippines
8. Italy

9. Australla
10. China

Womtebeite iy Al

Sessions

% Sessions
I 94.29%

| 0.91%

87,817
846
765 | 0.82%

629 | 0.68%

237 | 0.25%

204 | 0.22%

193 | 021%

139 | 0.15%

118 | 0.13%

112 | 0.12%

© 2015 Google
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Audience Overview Jan 1, 2013 - Dec 31, 2013

All Sessions
100.00%

Overview

@ Sessions
1,000

500

April 2013 July 2013 Oclober 2013

M New Visitor M Returning Visitor
Sessions Users Pageviews

157 5889 119,111 340,427
g U N, T TV BRI AR,

Pages / Session Avg. Session Duration Bounce Rate
2.16 00:01:43 60.00%

% New Sessions

74.87%

o S st e e
B Country Sessions 9% Sessions
1. United States 146,047 I 92.68%
2 Canada 2217 | 141%
3 United Kingdom 1334 | 085%
4. India 1202 | 0.82%
5. Germany 449 | 0.28%
6. (notsef) 445 | 0.28%
7. Japan 265 | 0.17%
8. China 259 | 0.16%
9, Philippines 240 | 0.15%
10.  Russia 240 | 0.15%

© 2015 Google



ﬂ Google Analytics

Audience Overview

All Sessions
100.00%

http:iwwsr landt.com - httpsiiwwe trav. .. fa this repor
www.travelandtransport.com

Jan 1, 2014 - Dec 31, 2014

Overview
® Sessions
1,400
TG
April 2014 July 2014 October 2014
M New Visitor M Returning Visitor

Sessicns Users Pageviews
218,294 175,279 397,731
E e L e T L LYY
Pages / Session Avg. Session Duration Bounce Rate
1.82 00:01:15 69.98%

W o' i WMM = - r

% New Sessions

78.73%
i
Country
1. United Siates
2. Ireland
3. United Kingdom
4. Canada
5. India
6. Erazii
7. Germany
8. Franca
9. Australia
10. Italy

© 2015 Google

Sessions

177,613
22,831
3,071
2,480
1,758
775

769
480
430

387

% Sessions

P s1.36%
B 1046%

| 141%

| 1.14%

| 0.81%

| 0.36%

| 0.35%

| 021%

| 0.20%

| 0.18%



ﬂ Google Analytics

Audience Overview

All Sessions
100.00%
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Jan 1, 2015 - May 15, 2015

Overview
® Sessions
1,200
o}
February 2015 March 2015 May 2015
M New Visitor M Returning Visitor
Sessions Users Pageviews
111,783 94,478 190,980
SNSRI SR SRR

Pages / Session

1.71

P e o o et

% New Sessions

83.16%

B Country
1. United States
2. Ireland
3. Canada
4. United Kingdam
5. India
6. Erazil
7. Germany
8. France
9. Australla
10. Italy

Awvg. Session Duration

00:00:56

WA A VS A A

Bounce Rate

73.66%

© 2015 Google

Sessions % Sessions

82840 I 74.11%

21583 [ 19.31%

976 | 0.87%
875 | 0.78%
732 | 0.65%
405 | 0.36%
315 | 0.28%
188 | 0.17%
181 | 0.16%

168 | 0.15%



Travel and Transport, Inc. | LmkedIn

Keep up with Travel and Transport, Inc.

Stay up to date with Discover new job See how you're connected
company news opportunities to employees
Join LinkedIn to get the latest news, insights, and opportunities from over 3 million companies. It's freel Join Linkedln
awp
Travel and Transport, Inc. 4,149 followers | Follow ‘
traveland
transport
Home

D E STl N A—H O N Travel and Transport, Inc. employees
DELIVERED

Experts in Travel Since 1946

National Sales Manager, CA, AZ, NV, HI
ollow

5 fpTE

See how you're connect

From our innovative corporate travel solutions, to our expertise in planning unforgettable vacations,
Travel and Transport creates one-of-a-kind experiences for our partners. Success to us means doing

R : ) A ) i Ads You May Be Interested In
what it takes fo earn your business every day through passion, innovation and a steadfast commitment

to our customers’ needs. Professienal Women Only
You're Invited to Join the

Travel and Transport is a full service travel management company headquartered in Omaha, NE. Our Mational Association of

employees have exceptional travel backgrounds and are truly passionate about what they do at every Professional Wormen.

level of our organization. As a company, we believe that every day our words and action can make a

a @
difference in the lives of our clients. Gio Pct b Bein & Lawvey

Free whitepaper: A lawyer's
guide fo fast and simple
document comparison

Founded in 1946, Travel and Transport is proud to be the 5th largest travel management company in the
United States, servicing clients throughout the country, as well as globally.
Million § law practice
What We Offer: 3 Leam the exact system fo
T bullding a million dollar law

* 5th Largest US Travel Management Company pracfice.

*100% Employee Ownership

* Over $2 Billion in Sales

* Buying & Negotiating Power

* Unique Cost Savings Solutions

* Founding Member and Shareholder of Radius Travel
* Advanced Technology

* Individualized Customer Service ALTOUR BCD e
* Financial Stability o

People Also Viewed

Social Networking: Visit us at Cart

www.twitter.com/tandinews OMEGA W;gréﬁﬁ

www.facebook.com/travelandtransport. ﬁ . Travel
L



Travel and Transport, Inc. | LmkedIn

Specialties

Full Service Corporate Travel Management Company, Leisure and Yacation Travel Specialists, Travel [ ]

Technology Systems Integrator, Group, Meeting, Event, and Incentive Travel = : “FROSCH

PROTREAVEL

Website Industry Type
hitpfwww travelandiransport.com  Leisure, Travel & Tourism Privately Held
Headquarters Company Size Founded
2120 South T2nd Street Omaha, 1001-5000 employeas 1946 Ads You May Be Interested In

Nebraska 68124-6310 United Health Care Mediation
Slates

Roster of neutrals for Nebraska
cases. ADR services to avoid
litgaticn.

Recent Updates Recruiters are posting

jab offers for senlor-level
Travel and Transport, Inc. Take a look into the future of air travel and what it could mean for the airline L d Pro_fe:.q_sn_mgls :J_O"’_” now and
industry. http://bit.ly/1FDESEE access their offers

Seeing into the Future of Air Travel T f:_"-‘ Y“"—'d"" A“"_{”“Y? )

. . ve need more at Orneys in your
bit.ly . According to anew study ﬁom PWC,.the growth of o & area. Apply now for
populations and emerging economies worldwide will lead to a book mr:mbr:rsh'in

in air travel demand. This will lead to increases in both jobs and o
infrastructure upgrades if the airlines want to continue to see...

Like (4) Comment Share « 2day

Katharyn F. Houke-Smith, GTP, CCTE, CTC, Colin Holden +2

Travel and Transport, Inc. Have you registered for the BTN Group's June 24th webinar: "Finding yow niche in
a procurement-driven travel program"? Sponsored by Travel and Transport. Register today:
http: /it by/ IMLqVXp

g L

IN A PROCUREMENT-
TRAVEL PROGRAM

WEDNESDAY, JUNE 24
1PMEDT /10 AM FOT

oo WBTNGROUP #5717 o= travel e
VP transport

..... nment - Share « 7 days ago

¥.M Jang, Pam Wynne, HMCC, CMM, CMP +2

Travel and Transport, Inc. Look at a new and convenient way to valet with Luxe and Zirx!
http=/bitly/ 1L TYRC2Q
Reimagining Valet Parking: A look at Luxe and Zirx

bit.ly - Smartphones have enabled many businesses to be reimagined.
New services Luxe and Zirx offer valet parking anywhere you are - at the
touch of a button. Read this post to find out more about these services and



Travel and Transport, Inc. | LmkedIn

what eities they're operating in.

Like (2} Comment Share

Jamie Kelly, M3, ACC, CPLP and Taylor Wineland

Travel and Transport, Inc. Check out the hands-on training ow international agents received at "The Base"” -
Virgin Atlantic's state-of-the-art training faeility in London!

An Inside Look at Airline Safety

travelandtransport.com Travel and Transport's international travel
agents reeently got an Inside look at the training that flight attendants
1eeeive In order to ensure our in-flight safety. Read the story and see the
pietures about this incredible training program.

L.

Like {8) Comment + Share - 14 days ago

Jamie Kelly, M3, ACC, CPLP, Cassie Grenemeier +4

Travel and Transport, Inc. Travel and Transport and The BTN Group invite you fo register for a free webeast
being held Wednesday, June 24. hittp://bit Iv/ 1M LgVip

| R Webinar: Finding Your Niche in a Procurement Driven

= Travel Program
"I:b bitly - Finance or procutement may have taken over travel negotiations
y in many managed travel programs, but savvy eorporate travel deeision-

makeys have figured out how to keep a seat at the table, the ear of the C-
vl AL LI suite and respeet of travelers and business...

Like (1) « Comment - Share . 16 daysago

Jamie Kelly, MS, ACC, CPLP

Travel and Transport, Inc. Do you take photos on your smartphone while traveling? Google Photos may be
your new best friend. hittp/fit ly/ 1 TTnzX7

Google Photos —Is this the perfect photography tool for
travelers?

bit.ly Travelers take a lot of photos - mostly on their phones in this
day and age. But what happens to those pictures you take? Where do they
go? Do they hang out on your phene until your storage fills up? Here's a
review of the new Google Photos service,...

)ik £ C o Lo 17 A= -
Like {3) - Comment Share « 17 daysago

Taylor Wineland, Jamie Kelly, MS, ACC, CPLP and Susan M. Thomas,



Travel and Transport, Inc. | LmkedIn

Travel and Transport, Inc. Find out if paying via your mobile phone is safe and eonvenient for travelers.
hitp=/fbit ly/ 1 TT92ZC

Mobile payments and why they should matter to travelers

bit.ly - Mobile payments are growing with the adoption of Google's
Android Pay and Apple Pay. Does this matter to travelers? It should. Find
out why!

Like (3) Comment - Share - 19 daysago

EKA NARJAMA, Aldi Permana and Jamie Kelly, MS, ACC, CPLP

Travel and Transport, Inc. Meet #teamFargo! Here's Travel and Transport's Fargo offiee partieipating in a team
building event.

= UME 5
TEAN lrmm\
Oy [

|i$|_m. ‘l\.
T .

25) » Comment (1) - Share - 22 daysago
Krissa Keeling-Cox, Niluka Rathnayaka +23

! H Jamie Kelly, M3, ACC, CPLP Have fun!l
22 days ago

Travel and Transport, Inc. Did you hear? Travel and Transport was named 2015 ESOP Company of the Year.
Click to find out why we are so honered! hitp: /it Iy/ | GETSNE

Travel and Transport Named 2015 ESOP Company of the
Year

bit.ly - Travel and Transpert, a 100% employee-owned eompany, has
been named the 2015 ESOP Company of the Year by The ESOP [...]

Like (20) - Comment(7) « Share . 28 days ago

Cindy McCQuaid, CMP, Rachel Gellerman +18
See previous comments

ﬂ Phyliis Tess, CHSE Kudos
26 days ago



Travel and Transport, Inc. | LmkedIn

Liz Otto Congrats
25 days ago

Travel and Transport, Inc. The first of three Travel Academy open houses this summer is tomorrow! We

Interested in getting into the travel industry?

facebook.com - Interested in gefting into the travel industry? The

Travel Academy has a new session beginning July 27th. If you'd
like to learn more about the proegram, please join us for one of our
upcoming open houses. We hope to see you therel

Like (&) - Commeni

- Share - 1 month ago

Mary Margaret McCarthy-Cremeens, Katharyn F. Houke-Smith, GTP, CCTE, CTC +3

Show More Updates
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Tenvel and Tiazapocs - Abost § Facsbook

facebook

Travel and Transport

is on Facebook.
D E ST | N AT | O N To connect wilh Travel and Transparl, sign up for Facebock loday.

Timeline Aboutselected Photos

Pinterest
Videos

About Travel and Transport Events

| Pageinta PAGE INFO

1 e Founded in 1946

Short Descniplian Travel and Transpori, Inc. is a 100% employee-owned, full
service lravel management company

- Travel and Transpori, Inc. is a full service travel
company lered in Omaha, NE.
Unlike induslry compelilion, travel is our only business
and we dedicate all of our resources lo fullilling the needs
of clients lhal are looking for a solid lravel managemenl,
solulion

Call Travel and Transporl al 800.228.2545

Viwsian Cur mission, as employee-owners, 1s {0 eam your
business every day through our passion, innovation and
commitmenl to excellence.

Business Travel Managemenl

Global Travel Managemenl

Meelings, Groups and Incenlive Travel
Vacalion Travel

Loyalty and Reward Fulfillmenl

it www landl.com htip:/hwww iandi com/contacl aspx
hlip:#www tandlvacations.com/
wiww bwttter comilandinews

pe facebook: Fpage . fofutpage_Lofo{8/27/2015 L149:25 AM)



Travel and Transport | Facebook

Email or Phone Password

facebook

Travel and Transport
is on Facebook.

D E S | | N A | | O N To connect with Travel and Transport, sign up for Facebook teday.
DELIVERED

Experts in Travel Since 1946

Travel and Transport

TrEaBLel&re
Shpgam

Timelineselected About Photos Likes More LI

FPEOELE > P | Travel and Transport
[Erpon lune 25 at 5 28am - @&

1,020 kes
’ Take a look into the future of air travel and what it could mean for the airline

industry.

ABOUT > hitp/ibit iy 1SNASHS

Travel and Transport, Inc. is a 100% employee-owned,
full service travel management company.

hittp:AAwvww tandt.comy

APPS

Pinterest

PHOTOS > L .
Seeing into the Future of Air Travel

According to a new study from PwC, the growth of papulations and emerging
economies worldwide will lead to a book in air travel demand. This will lead to
increases in both jobs and infrastructure upgrades if the airines want to continue. ..

TRAVELANDTRANSPORT.COM

Like - Comment - Share

Y Julie Jarose, Katharyn Houke-Smith, Robin Zirkel Adkins and 3 others like this.

P | Travel and Transport
&‘ﬁ'ﬁ‘ June 17 &t 9:37am - @

Look at a new and convenient way to valet with Luxe and Zirx!
http:/ibit ly/1JYkyQE




Travel and Transport | Facebook

VIDEOS >

Reimagining Valet Parking: A look at Luxe and Zirx

Smartphones have enabled many businesses to be reimagined. New services Luxe
and Zirx offer valet parking anywhere you are - at the touch of a button. Read this
post to find out more about these services and what cities they're operating in.

VELANOTRANSPORT.COM

Like - Comment Share
POSTS TO PAGE 3 Y Jamie Haney Kelly, Jo-Ann Zebniak and Scott Johnston like this.

&2 1 share

José Antonio Marquez Figuerca
May 19.al 1:29pm &

Travel and Transport added 3 new photos

A
f’mm June 15 at 1:56pm « &%

|

Felicidades a Santiago Carias

. I . :
e A big thank you to Delta for visiting our headquarters in Omaha!

= ARD Taxi services
May 7 at 2:20am ¥

% Hello from Athens! We kindly ask you to LIKE and
share our page: ht... See More

Like - Comment * Share

Phyllis Phillips
April 4 at 8:03am &

One of the best companies for Travel. | worked for
them. The one thi... Se= More

Like - Comment - Share

LIKED BY THIS PAGE »

ﬂ” Radius Travel

Y Husker Cruise ‘ .
% Like Comment

i) Sherry Peterson, Amy Hickey Buscher, Dave Perkins and 37 others like this.
.1....
travel.e  Vacations by Travel and Transport
Lransport

=]

(W Julie Jarose Thanks for the tickets Susan, Michael and Melissa!
-

M June 158t 717pm

A
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Cookies

Advertising

Travel and Transport

I

g

June 15 &t 12

Happy 5-year anniversary to Andrea in our Marketing Department!!
Congrats

Like - Comment Share

Y Travel and Transport, Sherry Peterson, Jacky Biel and 21 others like this.

. Laura Compas Still Whoo hoo Andreal You are the best! Thanks for all you
do!

June 15 at 5.06pm

W | Travel and Transport

h{ﬁgﬁ June 12 at 2:10pm

Check out the hands-on training our international agents received at "The
Base," Virgin Atlantic's state-of-the-art training facility in London!

An Inside Look at Airline Safety

Travel and Transport's international travel agents recently got an inside look at the
training that flight attendants receive in order ta ensure our in-flight safety. Read
the story and see the pictures about this incredible training program.

Like - Comment - Share

1Y Jessica Frizell, Eric Nielsen, Erica Prosser Seipold and 29 others. Most Recent =
like this.
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G W Jacky Biel Stacey Zeliel Sebille | see you ()
BB &% 1 - June 12 5t 3:03pm

Modland!!
2 - June 12 at 3:17pm
L&) P

Kristy Miller What a great opportunity Stacey Zettel Sebille and Duffy
i
i

June 12 at 12:34pm - ¥

E! Travel and Transport via Travel Design Lounge

What Inspires Your Travel? A Travel Design Lounge
Update

What inspires you to travel? That's the question at the forefront of our minds as we
work to make Travel [.. ]

TRAVELANDTRANSPORT COM
Like Comment Share
1Y Dave Perkins, Phil Crofton, Jamie Haney Kelly and 2 others like this.

&> 1 share

1P | Travel and Transport
L] s : ,_
oy June 11 &t 10:21am + Edited - &

Have you followed #travelandlransport on #inslagram? Here's a sneak
peak of the employee-owner photos we've featured so far. Follow us to find
out where each of these photos were taken!




Travel and Transport | Facebook

Like - Comment - Share
i Jamie Haney Kelly, Sherry Peterson and 2 others like this.

& 1 share

'1;0' Travel and Transport
ranspory June 11 at 7 11am - @

Travel and Transport and The BTN Group invite you to register for a free
webcast being held Wednesday, June 24.

hitp:/fbit Iy 1MLgXP3

Webinar: Finding Your Niche in a
Procurement Driven Travel
Program

Finance or procurement may have taken over travel

negotiations in many managed travel programs, but...

TRAVELANDTRANSPORT.COM

Like - Comment - Sharm

Y Jamie Haney Kelly, Pamela Esbrandt and Nancy Rissky like this.

® | Travel and Transport

| and
m June 9 at 3.04pm - @

Do you take photos on your smartphone while traveling? Google Photos
may be your new best friend.
hitp/fbit Iy 11DnymG




Travel and Transport | Facebook

Google Photos — Is this the perfect photography tool for
travelers?

Travelers take a |ot of photos - mostly on their phones in this day and age. But what
happens to those pictures you take? Where do they go? Do they hang out on
your...

Like - Comment - Share

Y French Riviera Hotel - Le Mas Candille, Jamie Haney Kelly, David Corrado and 6
others like this.

& 1 share

P | Travel and Transport

o

ranspory. e B al 740am - &8

Find out if paying via your mobile phone is safe and convenient for
travelers.
hitp:/ibit Iy 1 T78xAR

Maobile payments and why they should matter to
travelers

Mobile payments are growing with the adoption of Goegle's Android Pay and Apple
Pay. Does this matter to travelers? It should. Find aut why!

i

TRAVELAR

Like - Commenl  Shars

7 Jamie Haney Kelly and Tracy Snelling like this.

"—J? 1 share

T Travel and Transport added 20 new photos to the album

o Congressional Visits

June 5 at 2-10pm

Brad Ashford visit June 5th, 2015
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Like - Comment - Share

] Joyce Anderson, Nancy Miller, Julie Eygabroad Zachmeyer and 29 athers like this.

7 1 share

Bert Williams Who is Brad Ashford?
;3 June 5 at 7:51pm

L!d Travel and Transport added 4 new photos
T -
rarpor June 5 at 2:00pm + &8

Thank you to Nebraska Congressman Brad Ashford for visiting our Omaha
headquarters today to see employee-owners in action! Not only was he
able to take a tour of our facilities, but he saw first hand the passion and
pride our ESOP culture displays.

It is important tc educate all Congressional leaders on the importance of
ESOPs and employee-ownership and these visits provide the perfect
opportunity to do so.
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Like - Comment

i Katharyn Houke-Smith, Amanda Miller, Julie Eygabroad Zachmeyer and 35 others
like this.

1P | Travel and Transport
{f

June 4 at 1:18pm - Edited - &8

Our employee-owners are just as excited about traveling as you are. Follow
"travelandtransport” on Instagram to see photos like this featured from our
very own employees! #Tahiti #caplurethemoment #ravelphotography

Like - Comment - Share

f_’J Nancy Miller, Amanda Schimonitz, Beth Hales Rutjens and 22 others like this.

22 1 share

Ea Travel and Transport Thanks to employee-owner Andrea B. for this gorgeous
P55 photo from #Tahitil

Y4 - June 4 gt 2:31pm

9 | Travel and Transport added 2 new photos
TSRO

June d at 10:25am -~ ¥

Meet #teamFargol Here's Travel and Transport's Fargo office participating
in a team building event.
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Like - Comment

) Tige Morse Heacock, Diane Fuss O'Keefe, Tracey Todd-Gossett and 36 others like
this.

&7 1 share

Jen McLaren /¢ 0D

93+ June 4 at 2-15pm

-l

P | Travel and Transport
A =t
POy \ay 29 at 2:45pm

=

Did you hear? Travel and Transport was named 2015 ESOP Company of
the Year. Click to find out why we are so honored!
http:/ibit.ly/1G8TS0m

Travel and Transport Named 2015 ESOP Company of
the Year

Travel and Transport, a 100% employee-owned company, has been named the
2015 ESOP Company of the Year by The ESOP[...]

= b, A

TF
Llke - Comment - Shana

i Diane Fuss O'Keefe, Debbie Laborada Forde, Kare Christine Most Receni -
Anderson and 86 others like this.

& 21 shares

French Riviera Hotel - Le Mas Candille Congratulations!
B June 1aid

Uam

Kare Christine Anderson mighty impressive and good news for employees
and customers

June 4 at 3:44pm

19 | Travel and Transport shared Travel and Transport's
s Travel Academy's phato
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May 26 - @

First of three Travel Academy open houses is tomorrow! We hope to see
youl

Travel and Transport B
Travel Academy Open House

g il b b 1 e st S Tl b i

Wedneptbey, My 37, 2015 ot 1130w
Wby, Junm 10, 2015 wt $:00a8
Wednesdey, June 34 2015 ot 110w

b 4 Tiien ) S st |
P T e a—ata

W
%’&lt Pt BN i 2 wvmred b
s " L T ITTTIIe
sl g g 38T

 ———r—————— TV R s W RLb W mw

Travel and Transport's Travel Academy

Interested in geiting into the travel indusiry? The Travel Academy has a new session
beginning July 27th. if you'd ke to leam more about the program, please join us for
one of our upcoming open houses. We hope 1o see you there!

Like - Comment Share

i) Karen Crane, Jamie Haney Kelly, Diana Castetter Creek and 7 others like this.

F | Travel and Transport
B May 16 @

Flying this summer? Find out the forecast for air travel here!
hitp:/ibit.ly/1Kgm8ij

SUMMER TRAVEL FURELAYSI

U.S. Airfine Onboard Passengers (millions) [l owe —

4 N S B EEE | i R s O M

Flying this summer? So is everyone else...

Are you flying this summer? You won't be alone. Check out this summer travel
forecast from Airlines for America to find out how many passengers will be taking to
the air this year. There's even a pretty cool infographic.

TRAVELANDTRANSFO

Like - Comment  Share

7 Jami Larsen Hedrick, Jamie Haney Kelly and Jo-Ann Zebniak like this.

&7 1 share
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i | Travel and Transport shared Travel Design Lounge's
photo
May 15

Have you liked Travel Design Loungs on Facebook yet? Do it now to follow
the progress!

Travel Design Lounge

Well it's officiall Construction is undenwvay, Travel Design Lounge is.coming soon fo
the Shops of Legacy in #0maha

Like - Comment - Sharna

i Karen Crane, Brenda Wiese Kubasik, Jamie Haney Kelly and 2 others like this.

1P | Travel and Transport
PO flay 12 - &

Meeting and event technology company, Cvent, has acquired SignUp4.
Here's our take on the acquisition.
http:/ibit. Iy 1H 1Y pit

Cvent acquires SignUp4: Here’s our
take

It was announced yesterday that meeting and event
technology company Cvent has acquired its smaller

competitor SignUp4. Here's our take on the purchase
as a company who works with both of them.

TRAVELANDTRAMNS

Like - Comment - Share

) Nancy Rissky likes this.

See More Stories

EARLIER IN 2015 HIGHLIGHTSALL STORIES w
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Travel and Transport - Pinterest | Facebock

Email or Phone Password

facebook

Travel and Transport
is on Facebook.

D E S | | N A | | O N To connect with Travel and Transport, sign up for Facebook teday.
DELIVERED

Experts in Travel Since 1946
A,
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Travel and Transport

Timeline About Photos Pinterestselected More (1
,&,’x,., Travel And Transport
Helpful Travel Apps Places We've Been Travel Gadgets

B3 pins 10 pins

Healthy Travel Snacks Traveling With Kids

11 pins B4 pins

Destination Spas Traveling with Pets Air Travel

24 pine 11 pins 50 pins
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Sea Travel
18 pins
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-

¥ Vacation Sunsets Mountain Getaways

51 pins 16 pins
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Beach Paradise

116 pins

Travel Specials! What a Colorful World

115 pins 103 pins

Oceans of Beauty

39 pins

Moonlight Serenade

25 pins
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Exotic Pools Disney Magic

50 pins 35 pins

Travel Academy

traveland
transport.

Traveling 4 Christmas

28 pins

Add a Pinterest Tab by Woobaox

SignUp  Login Messenger  Facebook Lite  Mobile Find Friends  Badges People  Pages Places
Games Locations  About Create Ad Create Page  Dewvelopars Careers Privacy Cookies  Ad Choices[>



Travel and Transport (@ TandTNews) on Twitter

Q | Login @ Signup
You are cn Twitter Mobile because you are using an old version of Internet

Explorer. Learn more here

ap Travel and Transport
tanepan (0 TandTNews

Travel and Transport is a 100% employee-owned travel management company,
dedicated to providing outstanding service, Tweets by Mark, Valeri, Katelyn &
Chantel

travelandtransport.com

2,566 1,012 2,037

TWEETS FOLLOWING FOLLOWERS

View more photos

Tweets &
"i Travel and Transport Jun 25
1rvel e TandTNews
LranspOL

Take a look into the future of air travel and what it could mean for the
airline industry. bit.ly/1FDESEC

View summary - « t31 W

& Travel and Transport Jun 24
ha'u'wei i TandTMNews
transpart

Thanks to Kim Kaye, Hillary Dallas and @travelarita for your insight's
on teday's @BTNOnline webinar! #FYNWebinar

View details - « 11 &

<3 Travel and Transport Jun 24
l!:m.\al..... TandTNews
(ranspost. ; -
Policy management is a team effort that encompasses #procurement,
travel operations and business units #FYN\Webinar
View details - + 13 *
& Travel and Transport Jun 24
FandTNews
llvE'R‘hnlt

Procurement's rele in travel policy changes: "what are the cost
implications of this change?” #FYNWebinar

View details - « 3 W

Travel and Transport Jun 24

TandTNews



Travel and Transport (@ TandTNews) on Twitter
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Industry benchmarks are impertant but you have to lock at in relation to
your own policies - compare like to like where possible #FYNWWebinar

View details - + t3 &
Travel and Transport

Savings = hard dollars - you can substantiate. Updgrades, waivers &
favors, etc. are cost avoidance - more difficult to quantify #FYNWebinar

View details - + 13 W

Travel and Transport
Travel's role is in strengthening & fostering relationships with travel
suppliers. Know what conversations you can & can't have
#EYNWebinar

View details - « 11 &
Travel and Transport

Understanding how savings are measured in your crganization is
critical to proving value with #procurement #FYNWebinar

View details - + 11 *
Travel and Transport

Your niche is understanding the day-to-day process & traveler
interaction. you are the voice of your customer #FYNWebinar

View details - « 11 &

Travel and Transport nz

Travel managers should provide the subject matter expertise within the
#procurement process & educate - Hillary Dallas of PwC #FYMN\Webinar

View details - +« 13 W

Travel and Transport
- 'I :- "

Never put #procurement in a position where they aren't comfortable
and knowledgeable about what they're negotiating #FYN\Webinar

View details - « 13 W

Travel and Transport Jur

Understand procurement lingo & what's driving procurement. Also
educate #procurement on travel - Kim Kaye of Keysight #FYMNWebinar

View details - « 13 &

Travel and Transport

The right conversation with the right person within the organization can
help keep your seat at the #procurement table #FYNWebinar
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View details - + 13 W

Travel and Transport Jun 24
Tane '-|‘ BWs
Travel measurements are different. Standard #procurement

measurements don't always apply - Rita Visser of Oracle
#FYNWebinar

View details - &« 13 W

Travel and Transport Jun 24
Where does travel report in your organization? 45% of webinar
responders said #procurement & 24% #inance #FYNWebinar

View details - « 13 W

Chantel Windeshausen Jun 2

I. lalive i 1

It's not too late to register for the Finding your Niche in a Procurement
Driven Travel Program webinar businesstravelnews.com/\Vebinars/
#FYNwebinar

View details - « 13 W

Travel and Transport Jun 2
Tane '-|‘ BWs

Webinar TODAY! Finding your Niche in a Procurement Driven #Travel

Program #FYNWebinar bit.ly/1TedS5m pic.twitter.com/52Ngnn3YnP

View photo - & 1 &

Travel
all |

and Transport lun 17

There's a new and convenient way to valet with #luxe and #zirnx. Tweet
us and let us know if you've tried it! bit.ly/11Pimtk

View summary - + ta W

Travel and Transport ih 12

See the hands-on training our int'l agents received at "The Base"
#virginatlantic #ondon bit.ly/1f7iACS pic.twitter. com/Mx3V77ucte

View photo - « 1 #&

Travel and Transport
and | News
RT @tdlomaha: Travel Design Lounge is being built with the customer
in mind. We'd love for you to join our journey! | ow.ly/O2LyF
View summary - + t3 w

Travel and Transport un 11
and TMe =3

Register today for a #freewebinar sponsored by #iravelandiransport
being held Wed. June 24 bit.ly/1TedS5m pic.twitter.com/52Ngnn3YnP

View photo - « 1 %



Travel and Transport (@ TandTNews) on Twitter
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Travel and Transport
arne | oS

Have you followed #iravelandtransport on #instagram? Here's a sheak

peak of what you'll see! pic.twitter.com/wnaS8xXxDFQ

View photo - 4 t1 *

Travel and Transport Jun 11

Travel and Transport and The BTN Group invite you to register for a

free webcast being held Wednesday, June 24 bit ly/1MLgY5F

View summary - + t3 W

Travel and Transport
andTMNews
Do you take photos on your smartphone while traveling? Google
Photos may be your new best friend. bit.ly/11DnzXQ

View summary - +« t1 W

Michelle Holmes lun 8

Leooking forward to connecting and having conversations on
#gamification @OVBTA tomorrow! @ TandTNews

View details © +« 13 &

Travel and Transport Jun &

andTMNews

Find out if paying via your mobile phone is safe and convenient for
travelers. bit.ly/1T79zZy

View summary - « t3 %

Travel and Transport Jun S
Wishing everyone a relaxing weekend filled with safe travels! #Florida
#Sunset #travelphotography instagram.com/p/3j4-QYM81U/

View details - « t1 *

Travel and Transport
#Tahili - taken by employee-owner Andrea B.
instagram.com/p/3hQ7L7s891/

View details - « 13 %

Travel and Transport

TandTN
Have you followed "travelandtransport” on Instagram? Discover cur
employee-cwners' favorite travel photos!

View details - « 13 W

Travel and Transport Jun 4



Travel and Transport (@ TandTNews) on Twitter

1

t‘rﬂﬁu""ﬁ&‘t X
Meet #teamFargo! Here's Travel and Transport's Fargo office

participating in a team building event. pic.twitter.com/w&xDpcAOJS
View photo - +« 1

Load older Tweets

Settings Help

Back to top Turn images off



Travel and Transport Advertising at Omaha Eppley Airfield - 2010
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Travel and Transport Advertising at Omaha Eppley Airfield - 2010 (Cont...)

Art of Travel
Contact us for your next yacation! T]WEL

BOOS92.7245
wwaw tanctvacations.com
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Travel and Transport Advertising at Omaha Eppley Airfield - 2013
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Husker Cruise 2013

EXHIBIT

I - 33

AUDIO / PODGASTS °
o

News Talk = <=
1400 AM

Huskers Pics/Videos

e W
traveland
\Wtransport

KLIN is giving you and a friend the chance to win all-inclusive round trip air fare from Omaha to Ft. Lauderdale; 1 night pre-cruise hotel and paity; 4 night
cruise in an Ocean View stateroom with stops in Nassau, Bahamas and Key West, Florida. The trip is from February 25th to March 2nd so start saving
up that vacation time!

Lon on to their website for more information and reservations, www huskercruise.com. They are having Jack Hoffman & Family as special guests. In an
effort to raise awareness and funds for Pediatric Brain Cancer a donation from all cabins sold will be made to the Team Jack Foundation.

DO YOUWANT TO

BE A PART oF soMETHING GREAT?

KLiN

Home  MNews/Waather Jack & Dave Drive Time Lincoln  Shows Huskers EEC  Privacy

5 Al nghts reserved. Empowersd by Marketron inte

Copynght &

http:iwww klin.com/HuskerCruise2015.aspx[6/27/2015 2:37:40 PM)



EB Spoarts Tours Presents HUSKER CRUISE Tour Packages

Ly - - g 3
2012 "HUSKERS ON BOARD™ CREW
T T N Wi VIR A

Join Greg Sharpe (Voice of the Huskers), Malt Davison
and Husker legends including Johnny Rodgers and Enc
Crouch! Also |elning:

= Tommie Frazier + bilt Tenopir
= Steve Taylor + Nail Smith
Alle Rucker + Barratt Ruud
eigert = Agron Taylor
= Tom Ruud + Ralgh Brown
= Charlie McBride

Prices Shown Are The Lowest, Guaranteed Group Rates Available!

As winter approaches, prices could increase.
Click BOOK YOUR CRUISE now before unsold space is released!

Your resarvation must be made within our group o be able to partcipate in our EXCLUSIVE Husker Events & Activities!

Find us on Facebook

TIEER Husker Cruise

e [ U
% ke S
WLk

You and 2,583 others like Husker Cruise.2,583
people like Husker Cruise.

ROYAL CARIBBEAN'S
Jewel of the Seas
February 25 - March 2, 2013

Join the largest gathering of Husker faithful on the
seas| Proudly presented by Travel & Transport and
packed with EXCLUSIVE Husker events and

hittp:/febres.ebsportstours.com/teams/huskercruise. leml[6/27/2015 2:38:07 PM]



EB Spoarts Tours Presents HUSKER CRUISE Tour Packages

Pure relaxation and incredible views aleng the way. Jewel of
the Seas®, a dazzling Radiance-class ship, combines sleek
swiftness, panoramic vistas, and wide-open spaces for the

I —— . ultimate cruise getaway. With acres of glass throughout and
HIGHLIGHTS GALLERY - elevators facing the sea, every view is picture-worthy. Bask at
the tranquil Solarium pool, recharge at VitalitySM Spa, or

reach new heights on our signature rock-climbing wall. When
the sun goes dewn, the night heats up with Broadway-style
shows, Casino Royale®, plus 16 bars and lounges. It's the
amazing vacation you've been searching for.

#ﬂ m ' = : activities!

HUSKER CRUISE TOUR ITINERARY

PORT: ARRIVAL: DEPARTURE:
Monday, February 25 Tampa, Florida - 4:30PM
Tuesday, February 26 -Cruising- - -
Wednesday, February 27 George Town, Grand Cayman 7:00AM 3:30PM
Thursday, February 28 Cozumel, Mexico 9:00AM 6:00PM
Friday, March 01 -Cruising- - —
Saturday, March 02 Tampa, Florida 7:00AM

+ Lecture Sessions From
Former Players & Coaches

Discussing the 2013
Recruiting Class

« Discussion on our New Era
in the Big 10 Conference

+ Husker {dol

+ Heisman Chat with Former
Heisman Recipients

+ Belly-Flop contest

+ Blackjack & "Nebraska"
Held'emn Toumaments
with Husker Celebrities

+ Autograph Session with
Husker Celebrities

« Football 101

+ Husker Bingo

+ Cocktail Party & much

morel

CRUISE DETAIL

Cruise Activities- In addition to fun in the sun, we'll
have enboard activities including Husker Autograph
Sessions, a Cocktail Party, Husker Bingo, Belly-Flop
Contest, Blackjack & Texas Hold'Em Tournaments
with former Huskers, Husker ldol and much more!

hittp:/febres.ebsportstours.com/teams/huskercruise. leml[6/27/2015 2:38:07 PM]



Travel and Transport Presents NEBRASKA Tour Packages

e Lravel ang
transport.

DECEMBER 26 - DECEMBER 28

" 2 Night Hotel Accommodations

v Round-trip Pep Rally Transfers

" Round-trip Game-Day Transfers

LAND ONLY

+" Reserved Holiday Bowl Game Ticket

" Souvenir Tour Luggage Tags

HOLIDAY BOWL
GAME CENTER

" Lanyard and Ticket Protector

& Optional On-Site Tours

2 NIGHT

Book one of our exclusive Nebraska game
packages and join us in
sunny San Diego, CA for the
2014 Holiday Bowl!

" On-Site Staff and Tour Desk

¥ All Taxes and Gratuities Included

RESERVE YOUR SPOT TODAY!

Tour Package Options:
- Two (2) Night Land Only Tours

€b

asoRTS Copyrigh 984-2014 Earthbound., Inc. All Rights Resered.
TOWUARS

hitp:/fwww ebsportstowrs.eom/teams/traveltransport htmi[2/17/2015 3:04:47 PM]
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Preferred Hotel Program ttr[{,ar‘t,’segﬁfft

Designed to drive cost savings for hotel bookings, Travel Value Fermula
and Transport's preferred hotel program is based on Best Available Rates (BAR) + Proprietary Discounts +
achieving exclusive benefits for customers, suppliers and Value-add Offers = Unparalleled Value

Travel and Transport alike.
Best Available Rates ensure our customers receive the

The program is primarily focused on the North America lowest published rate offered
market. Travel and Transport is teaming up with both hotel
brands and individual hotels to negotiate discount rates and
value-added services. The program will be complemented
outside North America with the world-class Radius hotel

Proprietary discounts deliver incremental savings on our
customers'travel expense

Value Add offers provide a substantial cost-avoidance tool
for customers and may include:

- Complimentary breakfast

- Free internet access

- Other free or reduced cost offers

prograrm.

All hotels will, at minimum, offer their best available rate
(BAR) ensuring our customers will never be charged more
for hotel stays booked through Travel and Transport than
they would by booking through other distribution channels,
In addition we are negotiating exclusive discounts and
value-added offers that will only be available to Travel and
Transport customers.

Travel and Transport customers will benefit from this

program by achieving incremental, measurable savings H
through exclusive discounts and value add offers. These The program 5 baSEd on
offers will be a logical and natural complement to a(hieving E)((I[jsi\fe bEnEﬁtS.

volume discounts negotiated by our clients. Together,
this will provide a comprehensive and value-driven hotel
purchasing strategy aligned with the unigue and specific
needs of each customer,

©2015 Travel and Transport, Inc. | Personal and Confidential travelandtransport.com
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Preferred Hotel Program ttrigﬁf%%?t

Participating Hotels Booking

Travel and Transport is negotiating both chain-wide and Travel and Transport hotel rates will be available in both
individual property agreements. We are targeting those Sabre and Apollo, as well as through the online booking
specific properties that are important to our clients, When tools.

completed, Travel and Transport expects to have negotiated
savings with more the 15,000 hotels.

A hotel directory with mapping will be available to aid in
the search and booking process.

Some of the hotel brands you can expect include:
- Best Western For more information

- Carlson Rezidor: Radisson Blu, Radisson, Park Plaza, Park hotelhelp@tandt.com

Inn, Country Inns and Suites, Hotel Missoni

- Choice Hotels: Comfort Inn, Comfort Suites, Quality,
Sleep Inn, Clarion, Cambria Suites, Mainstay Suites,
Suburban, Econolodge, Rodeway Inn, Ascend

- World Hotels

-Omni

- Extended Stay America

- Fairmont Hotels and Resorts: Fairmont, Raffles, Swissotel

- Hilton: Waldorf=Astoria, Conrad, Hilton, Doubletree,
Embassy Suites, Hilton Garden Inn, Hampton Inn,
Homewood Suites

- Hyatt: Park Hyatt, Grand Hyatt, Hyatt Regency,
Hyatt Place, Hyatt House

- IHG: InterContinental, Crowne Plaza, Hotel Indigo,
Holiday Inn, Holiday Inn Express, Staybridge Suites,
Candlewood Suites

- Preferred Hotel Group

- Starwood: Le Meridien, Westin, The Luxury Collection,
Loft, Four Points, Sheraton, Element, St. Regis, W Hotels

- Wyndham: Wyndham, Wyndham Grand Collection,
Wyndham Garden, Tryp, Hawthorne Suites, Microtel,
Dream, Planet Hollywood, Ramada, Knight Inn, Days
Inn, Super 8, Baymont Inn and Suites, Howard Johnson,
Travelodge.

©2015 Travel and Transport, Inc. | Personal and Confidential travelandtransport.com
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| Hotel Re-Search traveland
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Sirnilar to air rates, travelers may see the cost of a hotel changing between the time of booking and the check
in date. To ensure that our customers are receiving the lowest hotel rate available, Travel and Transport created
Hotel Re-Search. As part of our automated eT Tek Quality system, Hotel Re-Search will automatically check three
additional times from the time of booking until arrival date at the booked property.

Those checks will occur:

- One day after the hotel was booked
- Seven days prior to arrival

- Three days prior to arrival

If a lower hotel room rate is found at the same room type
originally booked, it can be rebooked and eTTek Review post
trip reports will reflect the savings to the client.

Hotel Re-Search is a great tool to ensure travelers using an
online booking tool are selecting the lowest room rate rather
than selecting a room that may be displayed through the online
booking site that includes costly amenities etc.

Contact your Travel and Transport Account Manager today for
pricing and to set up Hotel Re-Seach for your travel program.

©2014 Travel and Transport, Inc. | Personal and Confidential travelandtransport.com
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Leisure Hotel Program

Bringing Hotels & Businesses Together
Our customized leisure hotel program provides the
following benefits:

- No cost to participate

- No booking fees for the travelers

- No transaction fees for your company
- Private rates for guaranteed savings

- Saves your employees money

- Leverage your employee’s leisure spending to
supplement your corporate hotel program

- Worldwide access to over 60,000 unique and exclusive
hotel specials

- Customer service provided by Travel and Transport
- Quarterly management reports

- Easy to use, easy to implement ®

For more information contact your Account Manager. \
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Tap into Savings Worldwide with

the Radius Global Hotel Program

Travel and Transport offers our customers access to a hotel
program that delivers value for your company and a quality experience
for your travelers. With the Radius Global Hotel Program, you gain
immediate access to preferential rates at over 39,000 properties
across 135 countries, including special negotiated rates from

Radius Key Hotel Partners.

Great Properties % RADIUS KEY HOTEL PARTNERS

From the most popular chains to unigue boutique

hotels, you're guaranteed to find a property to suit each »- m g
individual traveler. The hotels offer a range of amenities, o - ﬁ Pranie g%%ggz
from room upgrades to early check-in/late check-out,

free wi-fi and more. Your travelers also earn loyalty points § B e s

for rewards with their preferred chains. And, last-room oDESIGN el .-.ls-'\TA%ERlCA @W‘ e ‘ et

availability is guaranteed.

@d = iToN HYATT

Great Rates e wORLDWIDE

You can count on Best Available Rate [BAR] from all

properties in the program. Want more savings? Special o

negotiated rates are offered through Radius Key Hotel \ et il oS e [ O O U G e ool G

Partners. These are the best brands in the business,
from budget to luxury, at great rates.

o [ o
...And it's Easy to Join VEENTS  MILLERNIIM
Best of all, the program is turnkey. There's no lengthy
RFF process and it's simple to implement. You'll start Visice L
. . . MORGANS HOTEL GROUP et 1
saving as soon as you make your first booking. Werkd HomeLE
*
Already have your own negotiated rates? No problem. = ,,"* TArf
The program is robust enough to use exclusively, or as a SH',!\N(:R”'A - ok GOl

supplement to enhance your current program.

{) Travellic  WORLDHOTELS ~ WYNDHAM

HOTHL ANOUR

P )

Radius cLoeaL c'r

HOTEL traVE|and > Find out how you can maximize your hotel savings by
PROGRAM transport_ emailing hotelhelp@travelandtransport.com.
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eTTek Solutions | traveland
transport.

el Tek Solutions is our suite of advanced technology products

and comprehensive services that provides our clients with

innovative travel solutions, minimizing travel expenses while

maximizing efficiency.

eTTek Quality

Automated mid-office quality control system, featuring
searches for fare and seat improvements.

elTek TransPORT

eTTek TransPORT is Travel and Transport's proprietary

travel portal technology. el Tek TransPORT allows travel
intelligence, applications and tools to be centralized in one
easy-to-access portal. Customizations include the client’s
look, feel, and logo, link to the online booking tool and
client travel policy, e-check-in, travel news, etc. Additional
customization is available through our el Tek TransPORT Plus.

eTTek Booking

We offer ALL of the major online booking tools, including
Concur Travel, GetThere, NuTravel and Rearden Commerce.

eTTek Fulfill

24/7 online booking fulfillment and support

2014 Travel and Transport, Inc. travelandtransport.com 21205, 72nd Street | Omaha, NE
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eXpress (al

eXpress Cal is Travel and Transport’s proprietary technology
calendar application. eXpress Cal allows for a link to be
placed directly into a traveler's electronic itinerary. When the
itinerary is e-mailed to the traveler, they simply click the link
and the itinerary information is automatically added to their
Outlook or Lotus Notes calendar. The traveler’s calendar will
be blocked during the itinerary dates.

My Home Portal

My Home is a traveler-centric portal showing historical
e-invoice information, unused ticket tracking, customer
satisfactions surveys and profile information. It will serve
as a one-stop site for travelers, travel managers and agents
needing information on a traveler’s personal booking
history.

el Tek Banx

Travel and Transport’s proprietary eT Tek Banx technology
greatly reduces the spoilage of eligible non-refundable
tickets by proactively tracking unused tickets, notifying
travelers and travel counselors of available unused tickets,

and automatically reusing tickets. Industry studies show that
typical spoilage on unused tickets averages 25%. Travel and
Transport clients average 3% spoilage.

elTek Dash

Designed specifically for Travel and Transport’s corporate
travelers, this new app empowers travelers with the
important travel information they need, without the hassle
or privacy concern of sending itinerary information to a

3rd party. el Tek Dash brings together the most sought-
after travel tools, including touch-to-call, updated itinerary
information, seat assignment, travel alerts, local weather, etc.

22014 Travel and Transport, Inc. travelandtransport.com 21205, 72nd Street | Omaha, NE
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elTek Flight Monitor

Travel and Transport’s eT Tek Flight Monitor system allows
Travel and Transport and the client to easily monitor
bookings for key events such as flight cancellations or
departure delays. eT Tek Flight Monitor releases travelers
from having to enroll on airline websites to obtain flight

status notification since this product blankets all carriers. The
email notifications can prompt travelers to call in for help.
eTTek Flight Monitor alerts can be access through the eTTek
Dash Travel app.

el Tek Performance

el lek Performance is our system which tracks customer
situations (both resolved and unresolved). This database
assists us internally with identifying issues that warrant
altering procedures and training programs. If necessary,
Travel and Transport’s service procedures may be altered
to eliminate similar inconveniences or complaints from
reoccurring. This report also tracks value-added services
such as waivers/favors obtained on behalf of our clients.

elTek Secure Pay

el lek Secure Pay is a purchase log that generates a virtual
credit card for hotel bookings. When an applicable hotel is
booked using an AirPlus credit card, Travel and Transport
will assign a one-time use, unique card for each hotel stay.
Occurring automatically behind the scenes, the credit limit
will be calculated by the number of nights plus an additicnal
markup of 25% domestically and 40% internationally to
cover applicable taxes. The card information is faxed directly
to the hotel to process the appropriate charge. This solution
was designed so that customers have a secure way to pay
for designated hotel bockings, thus eliminating the need to
move their entire travel program to one card.

22014 Travel and Transport, Inc. travelandtransport.com 21205, 72nd Street | Omaha, NE
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el Tek Preview

Our eTTek Preview system is a real-time, web-based pre-trip
reporting system that provides more in-depth information
than any other pre-trip system in the industry. el Tek
Preview provides clients with numerous standard reports
showing summaries of each traveler's itinerary. Also, the
newly enhanced eTTek Preview Dashbeard includes many
interactive travel metrics such as daily bookings, top air
carriers, most frequent city pairs, potential savings and total
airfares, Travel managers can simply click on the desired
metric and drill into a Preview report.

eTTek Review

eTTek Review is our comprehensive web-based post-trip
reporting package used for easy analysis of travel data,
which can be viewed by multiple levels within a company
due to its hierarchy functionality. This system is extremely
user-friendly, and allows our customers to generate ad
hoc reports at their fingertips. eTTek Review also offers
customizable dashboard reporting, which allows travel
managers to step back from the details and see the key
trends and relationships that drive their travel programs.

Scorecard Reporting

el Tek Review includes Travel Scorecard reporting which
"grades” your program based on a number of different
metrics, including lowest airfare usage, advance purchase,
carbon emissions, and more. The interactive scorecard then
provides an overall score based on the following categories:
air, compliance and leakage, ground, risk management and
meetings.

22014 Travel and Transport, Inc. travelandtransport.com 21208, 72nd Street | Omaha, NE
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elTek Group Track

Travel and Transport has developed a proprietary web-

based application that works in conjunction with the GDS to
access event-attendees'flight information and publish itin a
comprehensive, easy-to-use report. el Tek Group Track reporting
options include: complete ltinerary manifest (alpha), arrival
manifest, departure manifest, air pricing manifest, and
origination city manifest.

Meeting Tracker

Meeting Tracker is our proprietary, cost-effective, web-
based tool that enables clients to generate reports to
drive responsible planning and decision-making. Meeting
Tracker’s reporting capabilities track return on investment
and manage costly, unidentified meetings. The system
allows the flexibility to query data at the company level

or by specific departments. It empowers companies with
information regarding total spend by program and vendor.

©2014 Travel and Transport, Inc. travelandtransport.com 21208, 72nd Street | Omaha, NE
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eTTek Banx LT,

Automated Tracking, Management & Reporting of Unused Tickets

Travel and Transport's proprietary el Tek Banx technology virtually eliminates the spoilage of eligible non-refundabile tickets by
proactively tracking unused tickets, notifying travelers and travel counselors of available unused tickets, and automatically reusing
tickets. Travel and Transport's eTTek Banx product is the most aggressive, nonrefundable ticket tracking and notification system in the
industry today, and is exclusive to our company.

Industry studies show that typical spoilage on unused tickets averages 25%. Travel and Transport created el Tek Banx to ensure that
our clients see fewer of their unused tickets go to waste. On average, el Tek Banx saves our customers 2% to 4% of their total spend
annually. We are highly confident in the ability of this system to achieve significant, value - added savings and have clients that

can testify to this fact. With the significant savings that we are able to provide to our clients, this technology sets a new bar for our
competition.

Whether booking through an online booking system or through traditional means, eT Tek Banx alerts travelers of any tickets available for
use at the start of the booking process. This automated process lists the unused non-refundable tickets each traveler has in their profile.
In the system, our travel counselors arrange the ticket number to be moved into a new reservation for exchange. The system is an easy
and simple process that provides significant savings.

Travelers can also be notified of any canceled tickets available for use. The eTTek Banx push technology sends natification to the
travelers 90, 60 and 30 days prior to expiration. Many clients choose to use the 30 day notification to apply credits to name changes,
etc., where applicable, to avoid spoilage.

The system also provides our clients with comprehensive reporting on a weekly, monthly, quarterly, and annual basis. Standard
reporting options include added tickets, available tickets, expired tickets, tickets used for same passenger, tickets used for name change,
due to expire - plus any number of ad hoc reporting options.

©2015 Travel and Transport, Inc. | Personal and Confidential travelandtransport.com
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COMMUNICAIING UP TO

SENIOR MANAGEMENT

Package Data, Trends and Interpretation

anagement support has long been cited as the key to effective
l \ / I travel management initiatives. But how do travel managers
communicate with senior executives, how often and what do
they convey? Quarterly slide deck presentations of key metrics topped by
travel spending were the most frequently cited means and frequency of
communicating up to senior management, according to those surveyed by
The BTN Group and Travel and Transport.

This BTN Group white paper, sponsored by Travel and Transport,
highlights how travel managers communicate to senior management and
some of the trends in business intelligence and analytics that could impact
the quarterly reporting cycles in the future.

Nearly 70 percent of those surveyed said they communicate travel data
and trends to senior management quarterly (43 percent) or monthly (25
percent). About 12 percent of respondents said they communicate to senior
management twice a year. Nearly 20 percent said they so engage with senior
management just once a year.

INTRODUCING EMERGING TRENDS, NEW STRATEGIES

Quarterly or monthly management

HOW OFTEN DO YOU updates provide a forum for travel
COMMUNICATE TRAVEL DATA executives to share not only data, but
AND TRENDS TO SENIOR . : avel i
MANAGEMENT? insight on emerglpg travel industry
trends that could impact budgets,
processes or contracts. It allows the
travel team to position strategic
initiatives they might need to explore.
3 Most of Travel and Transport’s
20% 43% ,
Annusally Quarterly larger clients report quarterly to
senior management, said Penny
‘Watermeier, corporate sales and
marketing vice president. But beyond
transactions and nuances, she added,
“it’s critical that youre communicating
Source: The BTN Group/Travel and Transporl survey of 123 upward the iIldllStI‘Y updates and
travel managers/buyers 5% .
trends” reshaping travel management.

25%

Manthly
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COMMUNICATING UP TO SENIOR MANAGEMENT

For example, she noted, senior management
should be briefed about distribution changes like
the International Air Transport Association’s New
Distribution Capability, a data standard that critics
fear could impact access to inventory; the rise of
mobile bookings; and other emerging industry
developments. TMCs and consultants frequently
pen briefings for travel managers to include in
their management communiques.

Travel executives might highlight the proposed
doubling of the airline security tax introduced in
Congress or other hot topics.

ANALYZE THE IMPACT

While 29 percent of survey respondents said they
relied on slide decks of key charts and graphs to
tell their story to senior management, nearly 20
percent said they provided a “summary of trends
with interpretation of impact” Others provided

a spreadsheet of key travel spending metrics,
dashboard or a written summary of trends and

MOST EFFECTIVE WAY TO COMMUNICATE
TO SENIOR MANAGEMENT?

Dashboard of
key charts and
graphs, updated
real time

I Powerpoint of

key charts and
graphs

Summary of
trends with inter-
pretation of impact of trends and

I Spreadsheet of spending data
key travel spend- [l Cther
ing metrics

Written summary

Source: The BTN Group/Travel and Transporl survey of 123 travel
managers/buyers

spending data. Data anomalies must be explained,
advised Watermeier, so executives can quickly
understand such variances.

SPENDING OUTRANKS
COMPLIANCE DATA

As for the most important data elements that
they communicate to senior management, more
than half of the travel managers/buyers surveyed
identified travel spending (see charts, Page 4).
More than one-third cited traveler compliance,
followed by supplier sourcing/negotiations and
traveler safety and security. Lowest-rated overall
were updates on strategic corporate initiatives,
such as reducing carbon emissions or overall cost
containment.

As for the metrics that resonate with senior
management, nearly half cited total spending
shown period over period. More than 40 percent
said their management liked to see transactions,
last-minute booking policy violators and online
booking policy violators.

Standard executive reporting packages at some
companies also include Top 10 lists—of trips,
spenders, departments or destinations.

Despite the buzz about real-time data
dashboards, few travel managers (just 15 percent)
surveyed cited those as the “most effective way
to communicate with senior management.”
Watermeier said TMC executives have noted the
same trend, but found that clients want dashboards
elements that could easily be copied into a
presentation, spreadsheet or report to paint the
picture at a point in time, not necessarily real time.

SPEAKING THE LANGUAGE

Perhaps the diversity of responses speaks to the
variety of management cultures and reporting
styles. Communicating to the C-suite, business
consultant Mark Bashrum advises others to “know
your audience and tailor your message to their
communication style. Everyone has a preferred
style of communication ... some prefer a lot of




FOCUSING ON TRENDS RATHER THAN
REAR-VIEW MIRROR

Travel and Transport, the fifth largest travel management
company in the United States, specializes in corporate travel
management along with group and meeting travel services.
A leader in online travel technology, Travel and Transport
provides companies with innovative data solutions and
reporting tools, including web-based, pre-and post-trip
reporting and mobile access to data. Travel and Transport's
Penny Watermeier, vice president of corporate sales and
marketing, offered her insight on reporting trends and how
the TMC and its account managers have responded to
service corporate clients.

Travel managers surveyed indicated that spending data,
more so than compliance, policy violations or other aspects
that managers could influence, was of more interest to se-
nior management. What are you finding?

Watermeier: That is all rear-view mimor details, what has happened that
they're reporting on. We're spending much more time with our clients
focusing on forward-facing initiatives —their goals and objectives, how
they're tranding on their key performance indicators—and not spending
mich time on the historical.

How long have you been doing this?

Watermeier: We really embraced a new philosophy with account man-
agament at the beginning of 2013 and it continues to evolve. It's really
gone from a 80- or 7T0-page guarterly report that's all data drivento a
six- or seven-page document focused on trands. This is more of a finger
on the pulse of some data metrics.

How frequently are your clients meeting with their senior
management fo present the data?

Watermeier: Mare than 80 percent of clients are communicating to their
senior management quartedy while the remaining 20 percent are doing it
semiannually. Typically at the beginning of the year we'll architect a busi-
ness plan of what to focus on that year, It's a fluid document, but there
should be two to three major metrics that we'll continue to focus on that
are important to each comporate client,

How to you show progress on those metrics?

Watermeier: We developed a quarterly scorecard to measure up to
15 differant variables, They can quickly see if they're trending up or
down, and how the industry is trending. Variables include standards
such as compliance, advance purchase, online booking percentages,
hotel adoption, air bookings without hotel and lost savings, The
newly implemented scorecard has changed behaviors: we've seen
improverments in many categories including reduced exchanges and
preferred supplier compliance.

COMMUNICATING UP TO SENIOR MANAGEMENT

detail while others prefer a high-level overview”

Siemens travel manager Steven Schoen recently
illustrated this point as he told Business Travel News
how his travel management team tailored their
communications to five different groups of senior
management. “Overall, we have management
support, we just have to speak different
management languages depending on which
business we're speaking to, depending on which
economic cycle that business is in, depending
on a hundred factors that affect the business’
marketplace)” he said.

To learn reporting preferences, travel managers
often have said they simply ask their bosses,
CEOs or CFOs. One manager noted that she’s
learned to ask each new boss their communication
preferences during an early meeting. This simple
question has allowed her to deliver information in
a format the executive values and understands.

HIGHLIGHT BIG PICTURE, NOT DOTS

Travel executives often become mired in the
nitty-gritty of reams of travel data. Consultants
recommend that business process owners take

a step back from the data and lead with the big
picture. Use supporting data to tell the story and
illustrate ways to improve results.

In most sophisticated, mature, global travel
programs, incremental results come from program
or strategic changes.

Travel executives typically identify just a
handful—three to no more than 10—of key per-
formance indicators to track and report monthly
or quarterly. For example, many companies re-
ported online booking adoption until desired
goals were met.

New metrics were then introduced, perhaps to
increase the percentage of advance air bookings
rather than more costly last-minute purchases
or hotel bookings made with airline reservations
{often show as hotel attachment rates) to encourage
bookings at preferred rates and properties and
streamline transactions. An increased focus on
hotel bookings in the past year prompted more
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WHAT DATA ELEMENTS ARE MOST IMPORTANT
TO SENIOR MANAGEMENT?

RATING AVERAGE

Travel spend 4.4
Traveler compliance 3.8
Traveler safety and security

Supplier sourcing/negotiations

Demand managemeant

Strategic corporate initiatives

Source: The BTN Group/Travel and Transport survey of 123 travel managers/buyars

METRICS THAT MOST RESONATE
WITH SENIOR MANAGEMENT

RATING AVERAGE
Total spend
Average airfare costs

Transactions

Policy violators: preferred suppliers

Policy violators: last-minute bookers

Cost per mile

Policy violators: online booking usage

Source: The BTN Group/Travel and Transport survey of 123 travel managers/buyers

companies to devise new metrics in that category.

Some companies even go so far as to allow
business units to identify metrics they wish to
track, in addition to overall performance.

- DEPARTMENTAL COMPARISONS

While some companies have found it effective to

benchmark departmental performance to selected

key metrics as part of the normal management

reporting package, others note that such reporting

doesn’t motivate in their cultures.

> COMMUNICATING DOWN

In addition to communicating up, some
companies are trialing gamification and other
techniques to entice better buying practices at the
individual level.

Accenture long has been a proponent of timely
monthly reporting of travel data to all levels of
management. In 2011, it took travel reporting
down to the traveler level with a dashboard
travel summary on the intranet home page of
each employee. The summary includes year-to-
date airfare spending, number of tickets booked
outside policy, average number of days booked in
advance, missed savings, miles flown and travel-
related carbon output. More recently, it added
comparisons of key metrics to other employees,
all as a way to help travelers make better-buying
decisions.

No matter if the communication is aimed up
to management or down the organization, savvy
travel managers advise their peers to always have
ready a wish list of two or three major program
initiatives to further advance the management
program, just in case the travel reporting
messaging prompts a request for more.

More than one travel manager has noted how
a chance encounter with a CEQ, CFO or other
management executive who asked what else the
company could do to advance the travel program
propelled their latest initiative.

W
traVE| and
transport.

For mere information about how Travel and Transport
can help with your travel pregram, visit
www travelandtransport.com.
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GEN X AND Y JOIN BOOMERS

Managing Multi-Gen Traveler Needs

he reality of a multi-generational workforce has begun to emerge

at many companies and with it pressures to adapt corporate travel

policies and practices. About half of 139 travel managers surveyed
earlier this year by The BTN Group and Travel and Transport said they were
concerned about the impact of younger travelers over the next three years.
Just a handful said they were concerned about an immediate impact and
17 percent expect the brunt of the changes to occur in the next 18 months.

The other half of survey respondents

YOUNGER TRAVELERS WILL HAVE
ON YOUR TRAVEL PROGRAM?

Source: The BTN Group/Travel and Transport survay ol 139
travel managers/buyers, February-March 2013

CONCERN ABOUT IMPACT .said the?f were not concierned about
impending demographic changes.
9:? This BTN Group white paper, spon-
this year sored by Travel and Transport, high-
lights the realities and forecasts of
workforce transformation and issues
that could emerge in managed travel
as a result. With multiple generations

51% in traveler bases, some corporate
o I travel executives are looking at every
Yas, over .
next three aspect of their travel programs, from

years

how they communicate policies to the
technologies used to book travel and
manage en route.

Warned of the shifting demograph-
ics for more than a decade, corporations only in the past couple years have
begun to notice the shifting profiles of their traveler population. If the latest
projections are correct, the workforce will dramatically change by 2020 as
more Baby Boomers retire and the next generation, Gen X born between
1965 and 1980, begins to dominate the employee and traveler bases.

In The BTN Group / Travel and Transport survey, more than 80 percent of
respondents pegged the bulk of their travelers ages 31 to 60. Instead of Baby
Boomers, the largest percentage at 45 percent, were in the 31-to-45-years-old
category, according to respondents. Nine percent of respondents said they
didn't know their travelers age demographics. As understanding the audi-
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FOUR GENERATIONS IN WORKFORCE

GEMERATION World War Il Baby Boom Gen X Millennial
BORN Bafore 1945 1946-1964 1965-1980 1981-2000
PERCENT/NUMBER 2011: 5%/TM 2011: 38%/60M  2011: 32%/51M 2011:25%/40M
IN WORKFORCE 2006: 8%/12.5M  2006: 44%/66M 2008: 33%/50M 2006:15%/22M

Source: AARP “Leading A Mulligeneralional Workdorce” study, based on U.S. Bureau of Labor Stalistics age-segmented laber lorce projeclions

ence is a key component to developing or adapting
travel programs, buyers who don’t know answers
to key demographic questions might want to start
by gaining such insights through traveler polls,
profile analysis or other means.

BOOMERS WORKING LONGER

The recession and dramatically slowed job growth
in recent years skewed some of the workforce
progressions as more Baby Boomers continued to
work far longer than predecessors.

As of 2011, more than 60 million Baby Boomers
comprised 38 percent of the U.S. workforce and
pushed the median work age to the oldest in U.S.

AGE RANGES FOR BUYERS’ LARGEST
GROUP OF CORPORATE TRAVELERS

B 31-to-45 years old [ 60+ years old
46-t0-60 years old 30 or younger

- Don’t know

Source: BTN Group/Travel and Transporl survey of 139 travel buyers
February-March 2013

history at more than 40. Today the median age is
423 years.

By 2020, when Boomers will be 56 to 74 years of
age, that generation will make up just 25 percent of
the U.S. workforce while those aged 25 to 54 will
comprise 64 percent, according to U.S. Bureau of
Labor Statistics projections.

AGE NOT ONLY CHANGE

Compared to prior demographics, analysts and
statisticians note that the workforce of the future
will be “more racially and ethnically diverse and
composed of more women,” according to the “Em-
ployment Outlook 2010-2020” article published in
the BLS Monthly Labor Review in January 2012.

By 2020, analysts say the workforce will be more:
+ Global

« Contingent as one in two workers will be
contingent with talent deployed and redeployed
around the world

» Knowledge and skill-based with three of four
jobs requiring higher entry-level qualifications

« Technology-driven as one-third of all data will
live or pass through data clouds

With such dramatic changes, companies likely will
need not only new policies, but forms of com-
munication and technologies to book and expense
travel in managed travel programs. Instead of
printed policy guidebooks, some companies have
already moved travel guidelines online or simply
embedded them in booking and expense tools.
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TRAINING THE NEXT GENERATION

OF TMC EMPLOYEES

Travel and Transport, the fifth largest travel management
company in the United States, specializes in corporate
travel management along with group, meeting and leisure
travel services. A leader in online travel technology, Travel
and Transport provides companies with innovative data
solutions and reporting tools, including web-based, pre-
and post-trip reporting and mobile access to data. Travel
and Transport's Jim Winterscheid, vice president-finance,
and human resources director Diane Stein shared their
views on the topic and how the TMC is preparing the next
generation of workers.

As a TMC, what concerns you about the generational shift?

Winterscheid: Across our employees, the average tenure is 11
years and average age is 49 years old. Over the next 15 years if
those numbers hold true, we are looking at a huge turnover in our
workforce as people retire or leave for one reason or another, We
had to start training the next generation of our workforce and that's
why in early 2011 we created our new Travel Academy. We built the
infrastructure in 2012 and in June of this year started our first class
with 12 students and 30-to-35 expected in the coming year. The
first three classes are online and the remaining four are classes or
practicums.

Stein: In partnership with Metro Community College, located in
Omaha, students will eam an associates’ degres. For those who
work for Travel and Transport for three years, we'll reimburse their
tuition paid to MCC.

Is the academy teaching new ways o communicate to
younger generations?

Stein: Cur focus is on business communications and customer
service skills, both verbal and written, but we're also spending quite
a bit of time on practical knowledge of global distribution systems.

Winterscheid: By having the online classes, they're going to Web
boards to discuss assignments, using instant messaging, blogging
and sending messages to other students and instructors. We're
also trying to give them a better understanding of all the compo-
nents of travel management: how we make money from the GDS,
hotel and car sectors? What's a preferred?

How will the academy meet your staffing needs?
Winterscheid: Right now it's all about finding good peaple. We

obviously want to pick the cream of the crop, but if all graduates
are superstars we hope we can find room for all of them.

Others use email and internal social media tools
to communicate policy changes, supplier enhance-
ments or cost-saving tips to travelers.

Some contend that technology is driving many of
the conflicts in managed travel programs today.
While some blame Gen Y for driving the open
boeking discussion and label the generation as less
compliant than older peers, Travel and Transport
Executive Vice President Tim Fleming counters,
“Thats not always the case. They seem to be more
compliant” As for “rouge travelers,” Fleming said,
the problem has existed as long as he has been in the
business with meeting attendees, sales and market-
ing “out of compliance for years—long before we
ever got into this discussion about Gen X and Y

Based on their culture, industry, average employee
age or other factors, some customers are more fo-
cused on generational concerns than others. “One
of our larger custormers has an average workforce
age of 28. They're obviously a lot more focused on
this than a more traditional business where the
average workforce age might be 52, he added.

As for the survey results that indicate only half of
the respondent base is concerned about genera-
tional issues, Fleming said, the results mirror those
from the TMC’s advisory board.

THE RIGHT TOOLS

More than age and demographic characteristics,
Fleming said, is that the “next generation of travel-
ers needs the right tools. Unfortunately, a lot of the
tools historically in our business are not the tools
that next generations of business travelers are inter-
ested in using. We're starting at Travel and Trans-
port to build technology around mobile devices
and the things that will appeal to this generation”

“It's important to have access on tablets, iPhones,
Droids and other types of devices,” Fleming said.
“We have to get more information out to travelers
in a mobile way, a different way. This generation is




GEN X AND Y JOIN BOOMERS

CHANGES MADE IN PAST YEAR TO ACCOMMODATE
YOUNGER TRAVELERS

Allow travelers to install apps on smartphone to support needs  53%

Recommend apps to travelers 33%
Allow travelers to book wherever they find lowest price

Established internal social network for travel

Dedicated travel resources to social network, email, text

Contracted with suppliers that younger travelers prefer

Developed own travel app to support traveler needs 11%

Note: Respondents could check all that apply.
Source: The BTN Group/Travel and Transport survey of 139 travel managers/puyers, February-March 2013

not a wait generation. They want it right now and
are used to getting it right now. A lot of our technol-
ogy builds have been around the mobile platform?”

To ensure it can best communicate with travel-
ers, Travel and Transport built its own mobile app
called eTTek Dash to allow travelers to push a but-
ton on their mobile phones 24/7 to be connected
to agency staff, a booked hotel or other supplier,
according to the TMC’s senior vice president and
CIO Mike Kubasik. Travelers can even subscribe
to alerts about flight delays, airport issues, travel
warnings and other duty of care-type issues.

“We think we're ahead of the game in terms of mo-
bile techology. That’s where a lot of our success lies
in keeping connected with our travelers 24/7 and
putting information at their fingertips to empower
them,” he added.

While few companies claim they have adopted
comprehensive mobile travel strategies, many have
taken some steps to incorporate mobile into their
travel programs. In The BTN Group/Travel and
Transport survey conducted this spring, 53 percent
of respondents said they have allowed travelers to
install apps on their smartphones to support travel

needs and 11 percent said they had even developed
their own travel apps to support their travelers.

WHICH APPS USED?

Travel managers often note that with thousands

of travel applications available, selecting just a few
for their travelers to use is a daunting task. In its
research report “The Frequent Traveler,” Oct. 22,
2012, BTN reported that more than half of 400
traveler respondents said they used flight status
updates while traveling, 46 percent used mobile
online booking tools and 37 percent used mobile
expense reporting. About one-third of respondents
said they also used itinerary management and
concierge services. That research was based on re-
sponses from 400 frequent travelers who had taken
an average of 11 domestic and seven international
trips during the preceding 12 months. Among
travelers 55 and older, 69 percent said they used
flight status updates, 46 percent cited mobile book-
ing and 34 percent noted itinerary management.

Short of asking travelers for their app preferences
or assembling a committee to evaluate options

to include in a travel program, some companies
have allowed other travelers, through social media
threads, to recommend apps.

No matter what the medium, corporate travel
executives must learn more about their travelers,
communication preferences and motivators as they
review policies, technology, preferred suppliers
and program objectives for their mix of travelers.

W
traVE| and
transport.

For mere information about how Travel and Transport
can help you evaluate your travel program, visit
www.travelandtransport.com.
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RE-THINKING AIR PROGRAMS

Merger Could Prompt Need For New Airline Contracting Strategy

about half of 195 travel buyers surveyed February 28-March 21 by The
BTN Group and Travel and Transport said the move would force them
to develop a new airline contracting strategy. Among the largest buyers with
air spend of more than $25 million a year, nearly 80 percent cited the need for
a new strategy as they detailed the impact the proposed American Airlines-

Faced with the prospect of another merger of major airline carriers,

US Airways union would have on their program.

THE LATEST MERGER PROPOSAL

On February 14, 2013, the parent companies of American Airlines and US
Airways, the nation’s third and fifth largest carriers, respectively, announced
an $11 billion merger. Since approved by the court overseeing American’s
bankruptcy, the merger, if approved by regulators and shareholders, would
make the combined new American Airlines brand the nation’s largest with
25 percent of domestic marketshare, according to The Buckingham Research
Group, based on data from Diio Mi. The merged entity would be based in Dal-
las and headed by US Airways CEO Doug Parker with AA CEO Tom Horton
serving as non-executive chairman as well as representative to the Oneworld
alliance.

The merged entity plans to align with Oneworld, which American helped
found. Factoring US Airways withdrawal from the Star Alliance, airline ex-
ecutives told investors that the 8 percentage point realignment would boost
Oneworld’s global marketshare to 34 percent and reduce Star’s to 36 percent
with the Sky Team unchanged at 30 percent. Horton noted that Oneworld
would be further strengthened by the March decision of TAM, Brazil’s biggest
carrier, to join Oneworld.

If the merger is approved, the nation’s top four carriers forged through the lat-
est rounds of airline mergers—the new American/US Airways, Delta/North-
west, United/Continental and Southwest/AirTran—would control 80 percent
of domestic marketshare. Merger critics argue that such control could lead to
higher fares and fewer routes.

“Having four carriers own 80 percent marketshare sounds a bit scary from

SPONSORED BY

N '
traveland
transport.

PRODUCED BY

EBTNGROUP

Mary Ann McNulty
Director, Content Solutions
mmenulty@thebtngroup.com

Elizabeth West
Executive Editor, Content Solutions
ewest@thebtngroup.com

Mariza Moreira
Graphic Design Lead
mmoreira@ntmllc.com

Louis Magliaro, Publisher
Imagliaro@thebtngroup.com

Tim Reid, Vice President
treid@thebtngroup.com




RE-THINKING AIR PROGRAMS

Long-Term 2014 and beyond
Fewer routes

Reduced negotiating leverage
Loss of frequent flyer perks, status
Higher fares

Reduced seat capacity

Booking system changes

Service level issues during migration  31%

LONG-TERM CONCERNS ABOUT CONTINUED AIRLINE CONSOLIDATION

Source: BTN Group/Travel and Transport survey of 195 travel buyers, Feb. 28-March 21, 2013; buyers could select more than one concern

88%
86%
84%
82%
80%
60%

a pricing perspective,” Travel and Transport execu-
tive vice president and CFO Kevin O’Malley ac-
knowledged. “But as long as the carriers continue to
overlap and compete in most city pairs it provides a
healthy airline industry.”

BUYER CONCERNS ON
CONSOLIDATION

Short-term, the majority of buyers surveyed by The
BTN Group/Travel and Transport, said they were
most concerned about service-level issues during
migration, higher fares, reduced seat capacity and
booking system changes. Others also noted their
concerns about “reduced soft-dollar benefits, more
restrictions, further fare unbundling and code-
share disruptions.”

Longer-term, buyers said they were most concerned
about fewer routes, reduced negotiating leverage,
loss of frequent flyer perks and status in a larger
program and higher fares.

PROGRAM IMPACT

About one-quarter of those surveyed said they ex-
pected no impact on their domestic airline contract
negotiation should the proposed merger be approved.
In addition to the 50 percent who cited the need for a
new contracting strategy, 19 percent said they expect-
ed the need for fewer domestic negotiated contracts

while 16 percent expected to need more domestic ne-
gotiated contracts should the merger be completed.

Regardless of concerns, TCG Consulting partner
and air practice director Barry Rogers said histori-
cally they rarely delay sourcing initiatives. “For the
past ten years, there has been something going on
that could have delayed a client’s sourcing process,
such as bankruptcies, mergers, etc. As most com-
panies contract for two-year periods, and it will
likely be close to that before AA/US can realistically
contract together, anyone contracting now has to
deal with them as they are.” the travel management
consultant added.

In testimony filed March 19 with the Senate Judiciary
Committee’s Subcommittee on Antitrust, Competi-
tion Policy and Consurmer Rights, US Airways’ Park-
er and AA’s Horton noted that the merger would lead
to “more than 6,700 flights daily to more than 330
destinations in over 50 countries, but result in over-
laps on only 12 of the over 900 non-stop airport to
airport routes the new carrier would serve. Most of
the overlap routes connect our existing hubs, where
there is significant competition. With the expiration in
the fall of 2014 of the Wright Amendment, which lim-
its flights out of Dallas’ Love Field, non-stop caompeti-
tion will be present or added on nearly all airport pair
overlaps. This limited number of overlaps compares
favorably with the most recent large airline mergers of
Delta/Northwest, United/Continental and Southwest/
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AIR SOURCING STRATEGY

Travel and Transport, the fifth largest travel
management company in the United States,
specializes in corporate travel management along

with group and meeting travel services. A leader

in online travel technology, Travel and Transport
provides companies with innovative data solutions and
reporting tools, including web-based, pre-and post-trip
reporting and mobile access to data. The TMC also
offers a Partner Solutions Group to provide companies
with the tools, expertise and support to effectively
manage air, hotel and car spend. Travel and Transport
Executive Vice President and CFO Kevin O'Malley
provided more insight on the group.

Q: What is the scope of your Partner Solutions Group?
A: Partner Solutions started about seven years ago. It grew from
one person initially to 18 now. Ten are focused on hotel consulting,
threa on air consulting and others on car rental, black car and
miscellaneous projects that clients request. Our consultants assist
with engagaments, mest with Travel and Transport customers, but
some with non-customers too. We might run the complete air, car
ot hatel request for proposal process, do contract reviews, provide
perspectives on bids received in a client-led RFP or wrap up
contract negotiations for a client.

Q: What do clients typically need in air services?

A Half the time our Partner Solutions team is leading the RFP
process from beginning to end. The other half, the client wants

our team to help them analyze proposals received and what they
really mean to that client. There's a lot of complexity in today's air
contracting world, based on classes of service and various ways
airlines operate. We'll do indepth analysis by city pair. A 15 percent
discount may seund really good, but you have to slice it down to the
nth degree to understand the total picture and what the overall deal
would really mean to a specific company and its unique travelers
and patterns.

Q: What trends are you seeing in the air contracting practice?
A: The number of engagemants we've been pulled into over

the past three years has increased significantly because of the
eomplexity of sourcing. In analyzing contracts, often we advise

that various elements that have traditionally been in contracts are
removed or adjusted. For example, a lot of airlines ask for city-pair
specific marketshare goals. In the past some clients entered into
those contracts a little blindly, based on their own corporate data. As
airlines are merging, data has become more available and the ability
to get at fair marketshare has become more readily available, we're
able to help clients negotiate more raalistic goals. We buy external
data and highlight what is not realistic.

COMBINED AMERICAN-US AIRWAYS
WOULD TOP MARKETSHARE

Based On 2013 U.S. Domestic Seats

Alaska
JetBlue 3.7%
3.8% :

Other
6.5% j.'(mgrica n-
US Airways
25%
United
Continental

17%

Southwest
22%

Source: The Buckingham Research Group based on dala fraom Diio Mi

AirTran, all of which received Justice Department
clearance because the combination of those carriers
created substantial consumer benefits with minimal
competitive overlap,” according to the testimony.

ALLIANCE SHIFTS

Alrline executives claim the merger won' result in loss
of service. In an analysis, TCG Consulting said the alli-
ance shift likely would prompt US Airways to disengage
from the Star Alliance and its code share with United
Alrlines. “Based on analysis done by TCG at the time of
the merger announcement, US Airways has its code on
1,912 flights operated by United and United has its code
on 1,400 flights operated by US Airways. As a result,
we can expect United to look at increasing its flights in
certain markets, particularly from US Airways” hubs at
Charlotte and Philadelphia and the new American in-
creasing its flights in markets now operated by United,”
stated the TCG report.

American and US Airways noted that they quickly
plan to win corporate share lost to competitors in re-
cent years. But TCG consultants noted that US Air-
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ways’ extraction from the Star Alliance and United
program could “add a complication to the process”

In Senate hearing testimony March 19, Parker and
Horton noted that the “combined airlines, especially
due to improved East Coast service, would make
Oneworld “more attractive to consumers and there-
fore more competitive”

PRE-MERGER
US-to-World ASM Share
Star

Sky Team

Oneworld

44%
30%
26%

POST-MERGER
US-to-World ASM Share

Star
Sky Team
Oneworld

36%
30%
34%

Source: Diio 2013 published schedulas as of January 25, 2013

CAPACITY CONTROLLING PRICING

More than the mergers themselves, O'Malley noted
that “airline discipline with seating capacity will do a
lot more to control pricing in the long run. As they've
come out of bankruptcy—particularly in the last two
to three years—airlines have exercised a lot more disci-
pline on capacity. As long as the four primary carriers,
assuming the merger is completed, continue to exercice
that discipline, I think we will see their ability to control
pricing remain strong,” he added.

Airline analyst Daniel McKenzie of The Buckingham
Research Group echoed O’Malley’s view in an April 3,
2013, research note. “Airline revenue initiatives help, but
its the industry’s collective willingness—or not—to re-
structure capacity in response to the demand backdrop
that remains the #1 pricing driver for airlines,” he said.

“Capacity has come out of the industry and is mostly
staying out,” McKenzie said. System capacity in the
suminer of 2013 is 9 percent smaller than in 2007,
“the last year of industry profitability in the last cycle)

McKenzie noted. “Drespite aggressive growth by JetBlue,
Spiritand Virgin America, there are still 21 million few-
er seats available for sales in global distribution systems
domestically versus in 2007, driven in part by the exit of
a mumber of airlines,” he continued.

RECOMMENDATIONS

“Companies looking at sourcing in late 2013 or early
2014, for which American Airlines and/or US Air-
ways, are significant carriers would probably want to
be talking with AA and/or US Airways to see specifi-
cally what they’re doing, and what the timing looks

>

like for integrated contracting,” Rogers advised.

Travel and Transport’s O’Malley noted that “more
coverage means that more than likely the national
distributorships will wait to be able to contract with
United, Delta and the new Armerican and male them
all happy. Buyers will need to make tough choices”

BIGGEST CAPACITY CUTS
By Number Of Seats Eliminated From Each Market

CHANGE Q2 2013 V. 2008

Cincinnati -58%
Memphis -55%
Philadelphia -15%

Orlando  -13%

Las Vegas -11%
New York City*-7%
Chicago -7%
Los Angeles”™ -5%

*All 5 airports in both markets
Source: Diio Mi and Buckingham Research
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For more information about how Travel and
Transport can help devise a new air sourcing
strategy, visit www.travelandtransport.com.
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TRAVEL AND TRANSPORT
DATA THAT MATTERS

Critical travel management decisions depend on accurate
and timely data from a variety of sources for true business
intelligence.

ata drives decisions. It should be the foundation of virtually every

managed travel activity: creating and monitoring annual travel budgets,

designing intelligent and usable policy, tracking compliance, informing
supplier negotiaticns, and managing those relationships over time. Indeed, data
touches every point in the lifecycle of corporate travel management.

Given that, the importance of quality data cannot be overstated. To gauge travel
manager satisfaction with current data streams, as well as the uses of such data,
the BTN Group and Travel and Transport partnered to survey 107 corporate travel
managers in the spring of 2012.

Represented in the survey were a range of travel programs and approaches to
travel management, with a fairly equal distribution of annual travel spend volume
ranging frem less than $1 million to more than $50 million. Among respondents,
62 percent said their travel program is mandated while 38 percent said there is no
mandate.

This white paper will explore the current state of data acquisition for corporate travel
programs, including sources of data, uses of data and satisfaction levels with data, as
well as current and projected future trends in managing data for corporate travel.

ACQUIRING DATA

When asked from which sources they analyzed data, the majority of travel managers
responded with a mix of sources. TMC reporting was the frentrunner, used by 80
percent of the respondents, followed by expense reports, credit card reporting and
supplier reporting, all used by slightly less than two-thirds of the respondents.

1t makes sense that corporations use data from multiple sources as each data stream
can provide different kinds of business intelligence—which together form a complete
picture of a travel program through all stages of the travel cycle.

For a closer look at some of the different ways in which data is used, Travel and
Transport spoke with Shawn Geraghty, director of corporate travel for Cerner
Corporation, an international healthcare information technology company with about
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DATA TRENDS

Travel ond Transport, the fifth largest travel
management company in the United States,
specidlizes in corporate fravel management along
with group and meeting fravel services. A leader
in online travel technology, Travel and Transport
provides companies with innovative data solutions
and reporting tools, including web-based pre- and
posi-trip reporting and mebile access to datg. Mike
Kubasik, senior vice president and chief information
officer, discusses frends in data.

What kinds of reporting can corporations access with
Travel and Transpor?

In addifion fto web-based pre-fip reporting with
our propietary ellek Preview reporting opfions, we
have 4,000 reports in our standard library availabls
in eTlek Review, our post-inp, web-based reporting
functionality, Plus, there's ad hoc reporting functionality
so the mare savvy users can go in and slice and dice
in any way they want. But in about 75 percent of the
cases, it's the Travel and Transport account managers
who do the reporting for corporate customers.

How else does Travel and Transport help corporations
better manage their data?

We do a lot of consultative services such as sharing
best practices about data based on cur 4é years
in the industry and a big-picture view of what
companies are doing—we can advise which reports
are best for menitoring compliance or negotiations,
for example. And we're using a lot of score cards—
that's similar fo benchmarking, but it's the next level,
allowing corporations fo set score goals and measure
their performance.

What's new in data delivery?

Travel managers want the ahility to view all of their
data on mobile devices. Travel and Transport is on the
cutting edge of mebility and we dlready have a lof
of reports that can be delivered via mobile. We also
have alot of mobile initiatives in the works and all future
development is geared toward mobile platforms.

4,000 frequent travelers out of a total of some 12,000
associates, all of whom travel to some degree. Geraghty
manages a global program, although the majority of
travel is domestic for the U.S.-based program.

“There are several purposes of the data we collect,” he
said. “One is for safety and security so that we know
where our travelers are at any given time in the event

of any kind of emergency, whether that’s a natural
disaster or political crisis. We also use it for overall travel
management, especially in the areas of cost control and
negotiations with suppliers”

Geraghty’s top uses of data echo those of the survey
respondents, who ranked traveler safety and security,
travel spend and supplier sourcing/negotiations as
the most important uses of data in the BTN Group/
Travel and Transport survey. Right behind those top

Sources of Data

TMC reporting 20.4%
Expense reports 64.7%
Credit card reporting 63.7%

Supplier reporting (e.a. aicar hate) 61.8%
Third party data consolidator  10.8%
Other 4.9%

Source: BIN Group/Travel and Transport Data Survey, April 2012

three were communications with management and
monitoring traveler compliance. Less important to the
survey respondents, though still well abovea 3 ona
scale of 1 (least important) to 5 (most important), was
ongoing supplier management, demand management
and strategic corporate initiatives such as reducing CO2
emissions. An understanding of which kinds of data yield
which kinds of business intelligence is key to managing
data efficiently. Best practice is to maximize the use of
both pre-trip and post-trip data, alone and in concert
depending on specific need.
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PRE-TRIP DATA

TMC pre-trip data is acknowledged as one of the best
sources of information for traveler safety and security. This
data shows what a traveler has bocked and where that
traveler presumably is at any given moment. In addition to
standard reporting, Geraghty, for example, uses a mapping
function provided by Travel and Transport that shows
him in real time where all of his travelers are located at
any given moment, providing a quick visual overview of
the corporations travel from a big-picture perspective and
is invaluable in the event of an emergency. Such data can
also be supplemented by the increasing practice of using
mobile location-based tracking, enhancing the number of
travelers on the corporation’s radar.

Pre-trip data is also key from a compliance perspective,
showing in real time bockings that are not compliant
with policy. An online booking tool, for example, can
be configured to prohibit non-compliant bockings or
automatically alert the traveler, traveler manager and/
or traveler supervisor in the event of a non-compliant
bocking, while reporting can show compliant versus
non-compliant bookings.

POST-TRIP DATA

Pre-trip data cannot, however, show what a traveler
has actually done. That requires a combination of post-
trip reporting sources.

+ TMC Reports: Such reporting can be sliced and
diced in literally thousands of ways, among them
average ticket price, market share, city pairs, top
destinations and more, from a holistic corporate
view as well as by more defined parameters, such
as by department or location. The reconciled and
cleansed data is used for trending, negotiating,
sourcing and more. However, like pre-trip TMC
reporting, post-trip reporting can only show what
was booked, not what was consumed. “TMC data is
absolutely accurate for what is booked,” said Mike
Kubasik, senior vice president and chief information
officer for Travel and Transport, “but what we can’t
govern is if someone books a hotel, for example, then
changes their mind and goes elsewhere. Ultimately

the T&E data might be different, and that’s were
conselidation comes in”

« Credit Card and Expense Reports: These two sources
show the travel that was actually consumed and what
the corporation is paying in the end. Some credit card
data is comprehensive; others less so—a card report
might be able to show Level I1I hotel detail, but cannoct
break out most airline ancillary fees; the level of detail
of expense reporting depends on the configuration
of the tool. Timeliness is an issue with both forms of
reporting as both occur well after the fact.

Uses of Data

Survey respondents rated the importance of data in managing
the following aspects of a travel program, on a scale from

1 (least important) to 5 (most irmportant)

Traveler safety and security 430
Travel spend 4.17
Supplier sourcing/negotiations 406

Communications with upper management 405

Traveler compliance 4.03
Ongoing supplier management 392
Demand management 345
Strategic corporate inifiatives 3.21
(e.g.. reducing COZ emissions, averall cost confainment)

Source: BIN Group/Travel and Transport Dota Survey, April 2012

« Supplier Reports: Supplier reports, teo, bring up
timeliness concerns as most are quarterly at best. And
not all suppliers are willing to provide reports to all
corporations. Geraghty, for example, receives quarterly
reviews from preferred airlines, reports from hotels
in corporate headquarters Kansas City, and some
reports from preferred hotels nationwide and car
rental companies. “We use this kind of data for the big
picture,” he said. “It doesn't go to the associate level so it
shows us what we're doing with these suppliers on the
whole but not with detail”

Despite all the forms of available data, travel manager
respondents to the survey were lackluster in their
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endorsement of the reliability of the data they use. When
asked to rate the reliability of a range of data sources, the
travel managers rated credit card data as the most reliable,
but even that only garnered an average rating of 3.35 out
of a possible 5. Right behind was expense reportingat 3.33

and TMC reporting at 3.26. The respondents considered
third-party data consoclidators the least reliable at 2.77 and
suppliers, such as ajr, hotel and car, slightly better at 3.05.

In fact, when asked in an open-ended question about
what one aspect of their travel data they would most like
to improve if they could, more than two-thirds of the
respondents cited accuracy, completeness or more detail.

One way that many travel managers are capturing more
accurate and complete data is by partnering with a best-
in-class TMC to consolidate the TMC feed with credit
card data. “We can match the autofeeds from a credit card
company with our data to show a more complete picture
of leakage and compliance;” said Kubasik.

GOOD DATA, GOOD DECISIONS

The need for more detail also coincides with the current
focus on “big data,” defined by technology research
company Gartner in a 2012 white paper as “high-
volume, high-velocity, and/or high-variety information
assets that require new forms of processing to enable
enhanced decision making, insight discovery and process
optimization”

Inherent in the concept of big data is the understanding
of the massive growth of available transaction data, along
with a need for technology capable of parsing such data
and making it usable for business decisions. “There is no
off-the-shelf solution to big data;” said Kubasik. “It can

be valuable when properly understood, but it must be
used correctly. We work with companies individually on
this because most companies still have work to do with
managing everyday data issues before moving to big data”

To that end, Kubasik has also seen a move among larger
companies to have a TMC work with the corporations
own business intelligence tools to incorporate travel data

into the corporation’s enterprise resource planning (ERP).
“The SME market doesn't have the bandwidth to do this
yet in most cases, but such moves often start with larger
companies before becoming a more widespread trend”

What is already widespread is the desire and ability

to view data on mobile devices as travel managers
increasingly turn to tablets for everyday communication
needs. Similarly widespread is benchmarking—but while
traditional benchmarking remains a popular approach to
gauging corporate travel program performance against
other similar programs, Kubasik says he has seen a large
increase in the desire to dive deeper by using score cards.

Essentially a more in-depth method of benchimarking,
score cards allow corporations to set their own priorities,
define a reasonable score and compare their performance
to others. Score cards can also be used internally to
compare departmental performance.

For both scorecarding and more traditional data analysis,
Kubasik said he’s seeing a continual improvement

in dashboard reporting. “We've moved past the first
generation of dashboards to more flexible dashboard
development that allows travel managers to customize
dashboards and drill down to the details they need to
make intelligent business decisions”

And in the end, that remains the goal—intelligent
business decisions about the corporate travel program.

“You can't make good decisions without having good
data;” said Geraghty. “But vou also need to spend some
time evaluating it to understand what it’s telling you.
Sometimes you'll see developments outside the control of
your program—but sometimes what you see requires you
to adjust your program to fit the trends you're seeing”

TRAVEL
AND TRANSPORT.

For more information about how Travel and
Transport can help customize and analyze travel
data, go to www.tandt.com.
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Mal Hansen (ieH), president of Travel ond Transpart of Omohu and
Robart Crandall of Amaerlcan Alrilnes aré shown as Hanian signad the
first contract for Instailation of Sabre automnaled resarvations equipment
In his agency's offices. :

Midwest agency

will install Sabre

OMAHA-Travel and Trans-
port, one of the largest agen-
cles in the Midwest with g home
oftice here and branches in 14
other-citles will install Ameri-
can Alrlines’ Sabre reservation
system.

Mal Hansen, president, satd
by the end of the year ingialla-
tions will have been made .in
{wo of the Omaha branches nnhd
other high-producing offices of
the arganizatlon and that even-
tually all of Lthe firm's offices

- wiil be equipped with Sabre,
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Funny stuff

By Phyllis Fine / March 28, 2000
"God has to have a sense of humor -- otherwise, would she have created the travel industry?”

That's one of the lines that provoked audience merriment during Scott Friedman's presentation at the ASTA
Eastern Regional Conference, held recently in Bermuda.

Friedman, billed as a "motivational humorist,” presented ideas on how to "play the game on your terms
again,” even if "you're having another bad air day.”

"Change can make you bitter or change can make you better,” he said. "But if you don't have challenges, you
don't have too many opportunities for growth.”

Much of his presentation focused on the importance of "wielding your sense of humor."

According to Friedman, when Inc. magazine surveyed its readers (most of whom own
1small businesses) on what the No. 1 survival skill for the 21st century is, 88%
A answered, "a sense of humor."

Here, some of his favorite stress-busting smile-inducers:
VAILABLE s
L

/)
f’/'al Call your own home answering machine during the day and record a message: "Hi,
Scott, this 1s Scott. I just drove nine miles in rush-hour traffic to deliver a ticket -- and

then I remembered it was an e-ficket! Love va, Scoftt.”

When vou get home and listen to your messages, the first thing you'll think is, "Who 1s that?"

"Put on your favorite hat that looks most like an official policeman's cap, take your blow dryer out on the
highway, point it and see if cars keep slowing down. People will be asking each other: 'Honey, was that a
policeman with a blow dryer?"”

Friedman, encouraging the audience to "take risks and try new things," said, "My favorite definition of
success 1s moving from failure to failure with enthusiasm, because you only really fail unless you stop.”

Discussing fechnology, he noted, "I used to think microchips were the little ones left in the bag. But if you
haven't made a commitment to technology, then you might as well retire now."

Among the technological wonders fo come, said Friedman, are cars that won't start until you blow into a
breathalyzer. But "that won't work," he said. "You'll have a couple of cocktails, and a guy will come up to
yvou in the parking lot and say, 'Buddy, for $20 I'll blow-start your car.”

http://www.travelweekly.com/Agent-Life/Funny-stuff 6/3/2015
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Good for a laugh

Here are more witty words of wisdom from motivational humorist Scott Friedman, taken from his Web site,
www, funnyscott.com;:

Value values. The best things in life are not things.
; Keep your words sweet, in case you have to eat them.
==, Embrace what's important. He or she who dies with the most "joys” wins.
No PHOTO Be kind. If you can't be kind, at least have the decency to be vague.
AVAILABLE Tell the truth. That way you have a lot less to remember.
. . Get better, not bitter. Pain is a blessing when you learn the lesson.
Never argue with a crazy person. Outsiders don't know who's who.
Slip into something less comfortable. Comfort never produced greatness.
Always remember you're unique, just like everyone else.
Dear IRS: I would like to cancel my subscription.
I am in shape. Round is a shape.
T'hope life isn't a big joke because I don't get it.
If you're living on the edge, make sure you're wearing your seat belt.
Therapy is expensive, and popping bubble wrap is cheap! You choose.
A message to applaud

A new series of radio commercials ridicules the Internet as a way to book travel. providing reasons to use a
"professional travel agent." The spots, now airing in major markets in the Midwest from Omaha to Chicago,
have been developed by Travel and Transport. a $600 million plus, Omaha, Neb.-based agency chain and its
advertising agency. the Clark Creative Group.

The 60-second ads, which all end with the tag line "Next vacation -- I'm back with my
travel agent." dramatize the pitfalls of using a dot-com to book travel. One begins, "So
o~ ‘there we were -- stuck in the Salt Lake airport at 2 a.m., the second day of our family
NO pHOTO vacation to the islands,” and ends: "Well, I've got a message for everyone who told me
: AVA”.ABLE the Internet was the cool new way to book family vacations -- www never again.com.”

Another ad deals with honeymooners who book on line, only to find their flights
canceled and their "oceanfront bungalow" three blocks from the beach and surrounded
by howler monkeys and mosquitoes.

Each of the ads is followed by a brief promo of the agency's services.

Amy Halverson, Travel and Transport's manager of marketing, said the campaign was developed because of
agency principals' feeling that the airlines and the Internet pose a greater competitive threat than other
agencies. She reported a "very satistactory” consumer response to the campaign. with several locations
tracking specific bookings from clients lured by the commercial.

While most agencies are joining the lemmings in a mad dash to turn their clients into Internet users. Travel
and Transport is taking a big first step to pointing out that faceless travel planning may not be in the
consunier's best interest when it comes to vacation planning.

Richard Turen is an industry consultant and travel agency president.

Contact him at turen(imw.sisna.com
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Self-Service Reporting
Environment Saves Millions
for Corporate Custorners
Headquartered in Omaha, Nebraska,
Travel and Transport, Inc. is the sixth
largest travel management company
in the U.S., with more than 700
employee-owners located nationwide.
The company has extensive
experience in multiple verticals, including travel management, loyalty solutions
programs, meeting and incentive planning, and leisure ravel services.

In the field of employee travel services, the ability to effectively communicate a
value proposition to existing and potential customers is critical o winning and
retaining business. With travel arrangements often made on an ad hoc basis,
customers find it difficult to analyze costs or instate optimal purchase
agreements. Travel and Transport wanted to overcome these challenges to
improve relationships with existing clients, while providing the kind of value-added
services that would attract more new prospects.

Travel and Transport implemented Information Builders' WebFOCUS business
intelligence (BI) platform as the foundation of a dynamic customer self-service Bl
environment called eTTek Review. This dashboard-driven expense-management
application helps more than 800 external clients like Robert W. Baird & Co.,
MelLife, and American Family Insurance to plan, track, analyze, and budget their
travel expenses more efficiently and to benchmark them against similar
companies, saving them millions of dollars. More than 200 internal employees,
including customer service specialists, also have access to the system, using it to
generate more precise forecasts for clients and to streamline and accelerate
other key support processes such as quarterly reviews.

Thanks to WebFOCUS, Travel and Transport doesn't just tell its clients how much
they are saving by using its services — it shows them. This has helped the
company to differentiate itself in a market defined by aggressive competition.
Additionally, WebFOCUS eliminates manual report compilation for client service
specialists, saving the company close to $200,000 in lost time each year.

An Intuitive, Graphical Way to Manage Travel Data

Using stunning graphics created with WebFOCUS and Adobe® Flex®, eTTek
Review provides access to thousands of reports that show individual client
metrics, benchmarked information against aggregated market data, and even ad
hoc reports that users can specify as needed.

"For most of our corporate customers, we thoroughly manage their travel from
planning and reservations to billing, fulfilment, and on-going analysis,” says Mike
Kubasik, senior vice president and CIO at Travel and Transport. "WebFOCUS is
important to our business. It helps our customers monitor employee spending,
book travel with preferred vendors, and negotiate corporate purchasing
agreements that can save them millions of dollars per year.”

Clients love it and its giving Travel and Transport a competitive edge in a crowded
marketplace. "l use Travel and Transport's eTTek Review to automatically e-mail

http /Awww.informatonbuilders.com/applications/travel-and-transport[2/17/2015 2:47:27 PM]

(Il W=hare

Got a Question?

CHAT WITH US oW

The Organization:

Travel and Transport is the sixth
largest travel management company
in the nation.

The Challenge:

Improve reporting, analysis, and
information-delivery capabilities for
employees and customers tasked
with tracking corporate travel
spending.

The Strategy:

Create an efficient, easy-to-use
reporting environment, complete
with dashboards, drillable graphs,
and Active Reports for offline
analysis, to analyze travel purchases
via the Web.

The Results:

A comprehensive analysis and
reporting environment that helps
customers obtain optimal pricing
from airlines, hotels, car rental
agencies, and other vendors,
boosting Travel and Transport's
sales prospects and saving its
customers millions of dollars per
year.

Information Builders Solution:
WebFOCUS, WebFOCUS Enable for
Adobe® Flex®, Professional
Setrvices, and Training

Customer Story PDF:

Travel and Transport Tracks and
Analyzes Travel Expenses With
WebFOCU




Travel and Transport Tracks and Analyzes Travel Expenses With WebFOCUS | Information Builders

reports throughout the company for a variety of reasons, such as monitoring
travel trends and company expenditures and assisting with airline expense
reconciliation and allocations," says Cathy Moulton, vice president and travel
manager at Robert W. Baird & Co., a prominent financial services company.
What she loves about the WebFOCUS-enabled Web portal is that it makes all of
the company's travel information available in just a few clicks.

"I have the data at my fingertips," she adds. "l don't have to wait for someone to
goin and do it for me. | can set up the reports on my own. Then we can go to the
hotels and preferred vendors armed with detailed information that gives us
leverage to negotiate our rates.”

Robert W. Baird & Co. isn't the only firm benefitting from this advanced access to
reporting. Many of Travel and Transport's other clients are also happy with the
technology. "With Travel and Transport's state-of-the-art reporting technology,
MetLife is able to measure its travel program through data analysis, siandard
reporting, and the ability to create ad hoc reports dynamically,” says Tom
Molesky, director of travel services at MetLife. "Metrics derived from actionable
data provide direction and drive us toward our goals. This is key to helping us
negotiate with our suppliers, enforce our travel policy, and save our company
money. Travel and Transport's leading-edge product has helped us to meet and,
in some cases, exceed our travel goals.”

<eady for | akeoft

Travel and Transport used WebFOCUS to create an online system that allows
clients to access information directly so they won't have to rely on the IT
department to run reports for them. Its objective was to give customers online
tools to monitor corporate travel expenditures throughout their companies. By
giving clients access to the right data, Travel and Transport can help make sure
its customers are getting the best pricing from airlines, hotels, car rental
companies, and other vendors.

"We needed more than just pretty reports," Kubasik recalls, looking back on the
early phases of the Bl project. "We wanted to build a reporting environment that
was powerful enough to handle transaction-intensive operations, yet simple
enough to deploy over the Webh."

It was a winning formula. Clients and customer service specialists continue to use
eTTek Review to create forecasts for the coming year and to target specific areas
of business travel expenditures. These users can choose from dozens of
management reports. Popular repoits include travel summary, airline compliance,
hotel analysis, and car analysis.

Travel managers at about 700 corporations use these reports to analyze
corporate travel spending on a daily, weekly, monthly, quarterly, and annual
basis. About 160 standard reports and more than 3,000 custom reports are
currently set up in eTTek Review, including everything from non-compliance
reports that reveal why an employee did not obtain the lowest airfare for a
particular flight to executive overviews that summarize spending patterns. Most
reports are parameter driven with Information Builders' unigue guided ad hoc
reporting technology.

Paar Review System Ke S Expenses On Track

Users can also run reports that compare their own travel metrics with aggregated
travel data from other Travel and Transport clients. This benchmarking service
lets them gauge whether their expenditures, preferred rates, and other metrics
are in line with those of other companies of a similar size or within the same
industry. By pooling the data, Travel and Transport helps protect individual
clients' information while alsoc enabling its entire customer base to achieve lower
rates by giving them leverage for their negotiations.

Reports can be run interactively or in batch mode, with results displayed on the
screen, stored in a library, saved to a PDF file, loaded into an Excel spreadsheet,
or sent as an Active Report that permits additional analysis. "Our clients love the
visual metaphors provided by Information Builders graphical displays, including
Adobe® Flex® and WebFOCUS Active POF files,” explains Steve Cords, IT
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manager at Travel and Transport and team leader for the eTTek Review project.
"Most summary reports have drill-down capability to a detailed report. All reports
can be run for a particular hierarchy structure, and more than one hierarchy can
be selected.”

Of course, users never see the code that makes all of this possible. They operate
in an intuitive dashboard environment with drop-down menus and drillable
graphs, all accessible through a browser-based interface that requires no client-
side software. This architecture makes it easy and cost effective for users to tap
into eTTek Review from any location. Collectively, customers run an estimated
50,000 reports per month. About 20,000 of those reports are automatically
generated and distributed via WebFOCUS ReportCaster.

An Efficient Architecture That Yields Secaring Results

Travel and Transport captures travel information from reservation systems known
as Global Distribution Systems (GDS) via a proprietary back-office system that
resides in a DB2 database on an IBM iSeries computer. They use SQL tables o
store user IDs and passwords, and use other databases to store the information.

"The database can be sorted according to a specific hierarchy to match the
breakdown of reports required by each company," continues Cords. "If they want
to see just marketing and accounting information, we can deliver it. If they want to
see the particular level of detail reflecting a given cost center, we can deliver that
too."

Because all data is securely stored for three years, clients can generate trend
reports to compare current travel to previous years. They can also use the Bl
system to monitor where employees are traveling at any point in time.

The repoits are so easy to use that Cords and his team have started replacing
outdated processes with new autormated ones using the same WebFOCUS
technology. The company also uses WebFOCUS to streamline their quarterly
review process. In the past, client service managers had to manually create these
quarterly reports by aggregating data from a variety of clients. The 80-page report
took one week to create at the end of every quarter.

Travel and Transport has completely autornated the quarterly review system using
WebFOCUS so the managers can select the pages, percentages, and specific
data they want to include. This gives them more time to do further analysis and
make better use of the information. Cords estimates that the timesavings add up
to about $200,000 every vear for this project alone.

"Metrics derived from actionable data are key to helping us negotiate with our
suppliers, enforce our travel policy, and save our company money," continues
Cords. "During the recession, the travel industry was hit particularly hard, but
Travel and Transport managed to add new multi-million dollar accounts even in
the worst of times. We attribute a lot of this growth to the cutting-edge reporting
technology we offer to clients.”

for Adobe® Flex®

WebFOCUS Enab =}
WebFOCUS Enable is an application engine that mashes up the strengths of
WebFOCUS and Adobe® Flex® to create multi-dimensional dashboards that
use dynamic animation, interactions, and transition effects to highlight important
information and guide users through an analytic process. Travel and Transport
is using these dynamic graphic capabilities to enhance its customer-facing Bl

environment.
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Some Radius agencies seek big-league clout

By Jerry Limone / July 14, 2003
BETHESDA, Md. -- Some ageneies in the Radius consortium are putting more muscle into pursing
multinational corporate business in an effort to take market share away from the industry's mega-agencies.

Twenty-five agencies formed a "Business Development” group within Radms that will market travel
management services to multinational companies. Among the 25 are three U.S. agencies: Travel and
Transport in Omaha, Neb.; Northwestern Travel Management in Minneapolis; and TraveLeaders in Coral
Gables, Fla.

Agencies kicked in money above and beyond their Radius membership dues to fund a new sales/marketing
staff and cover the costs associated with the new initiative, said Tony Hughes, president and CEO of Radius.

"Agencies like American Express and WorldTravel BTI have strong brands, and now multinational
corporations will start to see Radius' brand more prominently,” Hughes said.

"We have to convince corporations that we can act as one and guarantee service levels across boundaries."

Keith St. Clair, chairman and CEO of Traveleaders, said, "We think this 1s a big opportunity, an opportunity
that has gone by us in the past. We think we can come together and make it happen.”

Hughes said all 85 Radius agencies had the chance to join the new mitiative, but not all were interested in
"playing in a bigger league and paying more money.”

The RFP process will be centrally managed by Radius, Hughes said. When multinational accounts are won,
Hughes said varying factors will determine which of the U.S. partners gets the U.S. business.

NO PHOTO
 AVAILABLE

'

Location of the client's U.S. headquarters -- in relation to the location of agency operations -- will be a
factor, Hughes said.

If a salesperson at the agency, and not a Radius salesperson, uncovered the lead, then the agency that found
the business gets the business, according to Bill Tech. Travel and Transport's CEO.

http://www travelweekly.com/Travel-News/Corporate-Travel/Some-Radius-agencies-seek-b... 6/3/2015
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"When all things are equal, there is an agreement that agencies will take turns,” Hughes said. "The three U.S.
partners have said it's not perfect, but they are hungry to work something out.”

Tech said he doesn't envision Radius capturing the world's largest accounts -- companies that have offices in
many countries and annually spend more than $100 million on travel.

"I see us going after the $50 million to $100 million accounts with offices in, say, 10 countries,” Tech said.
"We could handle that without a problem.”

Art Dahl, president of Northwestern Travel Management, echoed Tech's sentiments.

"In my opinion, the really large accounts are sort of abusive of their vendors -- over the edge as far as I'm
concerned,” Dahl said. "The middle market [global account] 1s less likely to be that way."

Dahl added that Northwestern already manages some global accounts, sharing travel data with Radius
partners 1n other countries in order to service those accounts propetly.

"Because we're already [handling global business], we feel there 1s an opportunity to become more proactive
1n selling that kind of service,” Dahl said. "We're adding resources to broaden the spectrum.”

EaiNORTHSTAR

Copyright © 2015 Northstar Travel Media, LLC. All Rights Reserved.
100 Lighting Way Secaucus, NJ 07094-3626 USA
Telephone: (201) 902-2000
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Hot pursuit of lukewarm Rosenbluth clients

By Jerry Limone / August 14, 2003
DALLAS -- Large regional agencies are looking to capitalize on American Express' pending acquisition of
Rosenbluth International, by wooing Rosenbluth clients that don't want to be American Express clients.

"We've already had two Rosenbluth clients, with volumes of $15 million and $18 million, contact us,” said
Linda Garback, president and chief executive of Total Travel Management in Troy, Mich. "They don't want
to get lost in American Express' world."

"Our opportunity to grow is now. We plan to grow by 30% in the next 18 months," said Garback, adding that
winning the business of Rosenbluth clients will be an important part of helping her agency reach that goal.

The pending sale of Rosenbluth prompted Omaha. Neb.-headquartered Travel and Transport to advertise a
promotion on the trade show floor at the National Business Travel Association conference here. said Bill
Tech, the agency's chief executive. Travel and Transport is guaranteeing satisfactory service to new
customers contracted from Ang. 1, 2003, to March 31, 2004,

After six months, if the corporation 1sn't satistied because the agency isn't delivering on "agreed-upon goals
and objectives within the customer's travel program,” then Travel and Transport will reimburse overhead and
profit earned from transaction fees, said Tech.

"We are going after accounts that have chosen Rosenbluth because of its level of service,” Tech said. "We
believe we are a company similar to Rosenbluth.”

"We can adapt to a customer's needs better than American Express." Tech continued. "We can respond more
quickly to specific service requests, like out-of-the ordinary reports. A mega agency, because of large
infrastructure. doesn't have the ability to respond as quickly."

Andrew Menkes, chietf executive of Partnership Travel Consulting in Princeton, N.J., said there is
opportunity for the large regional agencies that, like Rosenbluth, provide "individualized, high-touch, client-
based services."

American Express, on the other hand, 1sn't quite as flexible, said Menkes. American Express does have
"multiple approaches” to managing accounts, said Menkes, adding that it rarely strays from those templates.

"American Express pretty much has its system down pat,” Menkes said.
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However, Menkes said, corporations choosing to stick with American Express probably don't need to worry
about service disruptions, since American Express has a good track record of integrating acquired agencies,
like Travel One and Lifeco, into its business.

NO PHOTO
AVAILABLE

Carol Ann Salcito, president of consulting firm Management Alternatives in Norwalk, Conn., agrees.

"American Express will put together good integration teams and will try to keep the qualities that made
clients choose Rosenbluth in the first place,” Salcito said. "It will be key to keep the employees who are
well-respected by Rosenbluth clients, especially ones on the front line.”

Pam Arway, American Express' president of corporate travel in North America, adamantly maintains there
won't be any service disruptions and that valued Rosenbluth service levels will remain.

"If we don't take the best of both companies, then why would we do this acquisition?” Arway said. "The
integration is something [ will be personally driving."”

"We're going to have a lot of fun going through this,” Arway added, "and we're going to learn a lot.”

To contact reporier Jerry Limone, send e-mail fo jlimonedntmillc.com,

Ea NORTHSTAR

T R AV EL M E D
Copyright © 2015 Northstar Travel Media, LLC. All Rights Reserved.
100 Lighting Way Secaucus, NJ 07094-3626 USA
Telephone: (201) 902-2000
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ances:

ates Loading Late

Despite technological advances and efforts by travel buyers and
suppliers o facililale the accurate and Umely loading of negotiated
corporate hotel rales into global distribution systems, travel buyers

still are seeing some delays in loading 2006 rates
protracted contract negofiations.

Several business travel buyers, hoteliers and frave

due mainly to

| management

company executives said that (he rate-loading process is moving at

a pace similar (o years pasl, bul point lo new effor
lechnologies thal hiave increased the fuidity of the
irofied out sume key rale-loading issues.

{5 and
process and

Brian Nichols, National Business Travel Asscciation hotel commitize
chair and hotel and ground transportation programs manager at
Deloitte, said higher demand and higher rates have affected
negotiations. "Some companies are still negotiating,” slowing the
process, he said. "They have laken a litlle longer because of

demand. It's more involved Lhis year."

As it stands, the rate-loading process is meeting expectations,
according o Nichols. "General feedback 1s that both buyers and
suppliers are following & more structured approach to the rate-
loading process that's yielding improved resulls compared (o past

years," he said.

One month past the Jan. 1, 2006, rate-loading target, gauging the

pace of the rate-loading process is crucial for both
hoteliers. Maria

ds (e nUmoer Gf negotiawed n lant sce 4

one way or the other, neither a significant increase or decrease in

the number of negotialed hotels,” she said.

Susan Beadle, director of carporatie key accounts for InterContinental

buyers and

ge movemen

Hotel Group, said, "Between 75 percent and 80 percent of aur
clients have completed negotiations for 2006 and their raies have

been loaded."

Travel and Transport, a travel management compa
Omaha, Neb., and a member of the global travel n

works closely with hotels fo guarantee that rates are loaded correctly

and promptly. "We're in great shape," said Bill Tec
Transport's president and CEQ. "Eighty percent of

ny based in
etwork Radius,

h, Travel and
our hotel rates
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are negotiated by Radius and those were loaded in the fall and
audited prior to Jan. 1. The remaining 20 percent we loaded
ourselves are specific negotiated rates between our individual
customers and specific hote! properties.”

Chevalier said that most companies have now moved into the
Important phase of auditing rates io ensure veracity. "As it periains
lo the audil itself, every year the hotels are getting a litlle belter
because they know they are being audited. Therefore, the first run
results have improved slighlly over lasl year " she said Chevalier
reported that her company is in the midst of their initia! rate audit.
"We've not seen anything first run over /0 percent accurate ”
WorldTravel BTl audits rates three timas to aveoid any inaccuracies,
an approach, she said, that culminates with a 98 percent accuracy
rate. Although some rates may not accurately be loaded as of yet,
they are up on the GDSs, which allows companies to make lravel
arrangements in the new year.

Hoteliers voiced a similar senfiment to that of their counterparts: The
rate-loading process is moving at a gnod pace. "lt's been a
tradifionally normal year," said Kevin Kelly, executive director of
sales for Hyatl Hotels & Resorts. "Everyihing has flowed very
smoothly." Chevalier concurred: "The majority have remained within
the traditional holel procurement season and they pretty much have
slayed on task.”

RFP Express, a company that facilitaies the request-for-proposals
process, claimed that the pracess holistically has improved, bui
there are still portions that need attention.

"People are looking to lechnologies to solve problems," according to
Brian Langer, vice president of client services al RFP Express.
“Corpuratinns are focusing more and more on rate loading. They
want assurances that their rates will be loaded by a certain deadline
and, if not, there will be penalties." These penalties, he argued,
could be monetary or a loss of business for the hotel in question.

Choice Hotels Inlernational has streamlined rate loading by
developing a tool that allows them to load rates in only three days. It
took them three weeks on average last year. "Our negolialing rate-
loading ool allows us lo load rales for our 5,000 holels more
accurately and auickly,” said Christine Chippindale, senior director of
travel industry sales for Choice. "In addition, we've improved our
correspondence.” As a part of its new technology, Choice
electronically nofifies its clients ance their rates are loaded.

Choice Hotels has taken on 25 new corporate clients this year, an 11
percent bump from a year ago. Still, 73 percent of its clients are
elther loaded or in the process. Interestingly, Chippindala said that
the remaining 27 percent—>59 clients—have still not made a
decision on their hotel program. "We are waiting on confirmation,”
she said

Michols said buyers who began the process early and secured rates
are at an cbvious advanlage: Their rates already have been loaded
and either audited or in the auditing phase. Conversely, travel
buyers who do not secure negotiated rates for their clients by the
start of the calendar year are left to try and exiend their 2005
negoliated rates ar hoteliers often will preload Initially offered rates,
with the promise that the negotiated rate will be loaded once it is
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locked in. Even though the preloaded rate may very well be higher
than in 2005, it is better than paying rack rale.

Nichols cited a lack of understanding on the buyers' side of their
roles and responsibiliies, along with the failure to finish the process
in a imely manner, which often doesn't allow sufficient time for
proper rale loading.

Hyalt's Kelly admits that the negotiating climate was a bit more
difficult for 2006 as pricing structures allered due in parl to the
negotiating leverage currently wielded by hoteliers. "The negotiating
seascn was a liffle more challenging,” said Kelly. "In the past there
might be one rebid, but there have been a few more this year."

The process of negotialing hotel rates can be contentious, but
holeliers and suppliers alike undersland they are both trying to reach
a cornmon goal. IHG's Beadle said fostering amicable relationships
with clients is an integral component to a successful program.

"Most of our clients have completed or are in the process of
completing their hotel rate negotiations for 2006," she said. "For
those who have not, we have conversalions with our customers and
with our hotels o agree upon the besl course of aclion. If we all
agree that preloading rates is the right thing te do, then we do so.
Our goal is to be sure that lravelers are not left without preferred
rates to book this year '

One stumbling block in many negotiations is last-room availability.
Iraditionally, LRA is something buyers typically incorporate in their
programs, however, in an altempl lo deflect higher cosls, many
travel buyers removed It frorm their programs this year.

Kelly said that despite some obstacles, the process still has gone
well because of the relationships that his hotel has forged with travel
buyers. "Hyatt sensed that this year's negotiating process had a few
more moving parts that needed to be sorted out," he said. "It's a
parinership. If we starl early, keep lines open and data flowing, then
it's a smooth process.”
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Radius Embeds Sales Personnel To Gain
Global Accounts

August 17, 2009 - 12:00 AM ET
By Seth Harris

Travel management company network Radius in June began
deploying embedded salespacple to some agency members as part
of a strategy designed o provide the agencies that dnve the most
multinalional business with Lhe resources to pursue larger global
accounts.

This month, Radius member Travel and Transporl named former
Heriz global and strategic account manager Brian Butler as Travel
and Transport's director of global sales, becoming the first U.5. TMC
to implement the embedded personnel. According to Radius vice
president of globat sales and service Kieran Hartwell, Radius plans
to embed global sales personnel at Milwaukes-based Adelman
Travel Group and New York-based Ovalion Travel Group by year-
end and al up lo 10 agencies by the end of 2010.

United Kingdom-based Portman Travel was the first member to
Implement the embedded program when it added a former HRG
sales executive o lead its global sales efiorts.

Hartwell said there also are plans to implement embedded account
managers and other operational resources to support global growth.

In the last year, Radius has doubled its overall sales force and
Implemented cenfralized global and regional teamis. Previously, no
more than two salespeople wera in each region.

Hartwell said Radius also doubled the size of its account
management, dala management and operations teams to 35 as it

Free 2-week trial to The Beal, a daily travel business newsletter

techriology and implemented a new quality control process o
ensure data accuracy before clients recewe reporis. The nefwork
also has deployed new sales and automated request-for-proposal
lools to standardize the sales process cenirally and within its
members.

Radius now has 75 international and 14 U_S -based members, after
adding Travelocity Business late last year and Birmingham, Ala.-
based Adirav Travel Management on July 1. TBiz was tha first
Internet travel management company to join an agency network.
Hartwell described the growth of the TBiz relationship as
‘explosive," as the two comipanies have integraled their sales
planninig and have developed a joint polential sales pipeiine of 5600
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Power List 2010: 10 Years in Review

By Harvey Chipkin / June 27, 2010
Navigant. Sato Travel. McCord Travel. Rosenbluth International.

Those four companies all ranked high among Travel Weekly's Top 50 travel agencies in 2000. All were
eventually acquired by other companies.

This marks the 18th year that Travel Weekly has compiled a listing of the largest agencies in the retail sector
-- first as the Top 50, then beginning in 2004 as the Power List.

Over the last decade, a number of listees have changed or disappeared, usually through mergers and
acquisitions, but quite a few have remained. Some survivors, such as American Express and Carlson
Wagonlit Travel, have continued to dominate the fop, while others, such as TravelStore and CI Travel, have
ranked lower.

A number of 2000 listees have grown tremendously. Altour's sales soared from $150 million in 1999 to $809
million last year. Travel and Transport grew from $650 million to more than $1 billion.

And some on the 2010 Power List did not even exist back in 2000.
To get a feel for the changes that listees experienced over the past decade, we added a question to the Power
List survey asking for perspectives about the last 10 years. We also interviewed executives, from companies

that have remained on the list through the years as well as from a few newcomers.

While the big story over the last decade might be technology, it is certainly not the only element driving the
industry's transformation.

This year's No. 1 company, Expedia, only came into existence in 1996, four years before the decade's first
Top 50 (where it ranked No. 10).

Launched within a small division of Microsoft, Expedia was originally intended to be a "simple travel
reference tool,” according to the company, but its structure and mission have changed radically.

It was spun off from Microsoft, became a publicly traded corporation, was taken private as part of
InteractiveCorp, then was spun off again.

Along the way, Expedia Inc. acquired other travel brands, including Hotels Reservation Network (later

http://www travelweekly.com/Travel-News/Travel-Agent-Issues/Power-List-2010-10-Years... 6/2/2015



Power List 2010: 10 Years in Review: Travel Weekly Page 2 of 5

renamed Hofels.com), Hotwire, TripAdvisor and Classic Vacations.
Clicks and bricks

The Internet, of course, was a driving force behind Expedia's meteoric rise, but it also drove changes of
various kinds for most other travel sellers, large and small.

In 2000, Adelman Travel had 70 dedicated on-site locations; today it has fewer than 20, while maintaining a
98% customer retention rate.

As the company noted, "Many of our existing customers have changed their service configuration to online
fultillment, while we are still providing VIP full-service transactions for executive travelers.”

Not all growth occurred in cyberspace. Protravel has grown from a single location to more than 20 as it
boosted sales from $75 million to a projected $600 million for 2010. The company opened one office in
London.

Trading bricks for clicks, in other words, was no guarantee of success.

Alexandre Chemla, CEO of Altour, sees taking risks and adapting as the keys to growth over the last decade.
For example, he said, "After years of seeing American Express as a competitor and even fighting them, we
have become a partner with them, and that has been the best thing we have ever done.”

Last year, Altour purchased a dozen American Express offices.

Frosch, a company relatively new to the list, said in its response that it "has transformed itself from a local
agency to a national, diversified industry leader in the past decade ... through a combination of strategic
acquisitions, organic growth and technology developments.”

Hosting

One way agencies have grown is establishing relationships with outside travel sellers as many veteran agents
closed shop and moved their operations to their homes. At Valerie Wilson Travel, according to the
company's response, "We have grown strategically with branch offices, affiliate agencies and home-based
agents."”

CI Travel stated: "The development of telephony and hardware/software solutions has allowed us to keep
good travel consultants we may have lost, through hiring many new home-based virtual consultants.”

Balboa claims to have been a pioneer with its At-Home program: Since its implementation in 2001, the
company said, the program has "been modeled by many in the industry.”

America's Vacation Center shifted its entire business model fo a hosting enterprise in order to compete. In
addition to marketing and technology tools, AVC blocks space on cruises and tours and provides other
services such as weekly commission payments via direct deposit.

"Back in 2000, we were Anderson Travel in Hawaii, a brick-and-mortar company,” said Van Anderson,
AVC co-president. "It became clear to us that the Internet was going to change everything. We jumped into
technology to make the shift possible. It's all about the willingness to adapt and change.”

Acquisition and consolidation

http://www travelweekly.com/Travel-News/Travel-Agent-Issues/Power-List-2010-10-Years... 6/2/2015
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The big have grown bigger, and even some of the smaller have grown in an effort to survive at a time when
more and more resources are needed to keep up with technology and globalization.

Travel Leaders Group emerged from a division of Carlson and, since then, has seen the acquisition of the
Traveleaders agency, from which the group eventually took its name. Twao years ago, it also acquired Tzell
Travel Group, another high-ranking Power List company in past years.

Chemla said that buying a $300 million company, the Travel Authority, in the fumultuous year of 2009 was
risky, but it was typical of what Altour has done over the years to facilitate its growth. Similarly, Chemla
said, he jumped at the chance to buy an entertainment-centric agency in Los Angeles years ago, although it
was a risky financial move at the time. Entertainment is now a huge revenue driver and growth segment for
the company, he said.

Travel and Transport has made a mumber of acquisitions, most notably Boston-based Abacus Travel, which
enabled the company to expand into New England.

On the other hand, World Travel Inc. proudly boasts of growing substantially without acquisitions "by
bringing new clients onboard and retaining our current client base.”

But while the fravel management business has trended toward big corporate enterprises, some families
continue to run large compantes. At Valerie Wilson Travel, the company planned for the future a few years
ago when founder Valerie Wilson transferred nearly 50% ownership and company stock to her two
daughters, Jennifer Wilson-Buttigieg and Kimberly Wilson Wetty, who also serve as company executives.

Transformative technology

While the Internet and back-office automation were beginning to play a role in 2000, it was in its infancy as
far as travel management. Now, not only the Internet but sophisticated, high-tech tools unimaginable a
decade ago are essential. For example, Omega Travel points fo self-booking tools, travel-and-expense
management solutions, enhanced fulfilliment, quality control, risk management and worldwide support as all
being central to its business.

"Technology also plays an increasing role in providing the most critical component of travel: secure systems
and data controls,” Omega stated. "Travel agencies have evolved from being vehicles that issue airline
tickets and make hotel and car reservations to being full-fledged businesses charged with providing
consultation and innovative solutions to customers worldwide."

Travel and Transport attributes much of its growth to technology, specitically the 2002 launch of its eTTek
Solutions suite of products. Since the launch. the company has contimued to add to the suite.

In recent years, online booking tools have become keys to success. World Travel Inc. has implemented
Cligbook by Concur, Rearden Commerce's Personal Assistant and Sabre's GetThere. A few years ago, the
company said, online booking constituted less than half of 1% of total bookings. Now, that percentage has
soared to a third of fotal bookings. As a result, the company now has a full-service Online Solutions
department,

At Boeing Travel, which will soon become the travel department of Boeing and will no longer serve outside
clients, online booking has achieved 93% adoption within the Boeing Co. and 50% overall adoption for non-

Boeing business.

At World Travel Ine., "Cur LT. department has ballooned and is headed today by a [chief information
officer] with 28 staff members."

http://www travelweekly.com/Travel-News/Travel-Agent-Issues/Power-List-2010-10-Years... 6/2/2015
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Reporting has also become heavily automated. At World Travel, the company has created its own reporting
Web portal known as WorldView Reports, using BusinessObjects 3.1 and Web Intelligence.

Atlas Travel hired its first chief technology officer in 2001 and since then claims to have "pioneered the
custom e-invoice, automated client surveys, implemented Web-based reporting and more.”

At America’s Vacafion Center, the company created proprietary software called Agent Power, designed to
consolidate the entire workflow of affiliates into the system and serve as an agency operating system for
leads, inventory, customer relationship management and dozens of other applications.

Interestingly, more than one company still sees the telephone as central to its success. Tom Spagnola, senior
vice president of supplier relations at OneTravel, which has made the list the last two years, has a large call
cenfer in Las Vegas.

"We put the toll-free number on every page of our site,” Spagnola said. "Our conversion rate is far greater in
the call center than online.”

Similarly, at Travelong, Bill Miller, senior vice president for strategic partnerships, said, "The call center is
very important to us, We want customers to call us, because sales agents can convert and upsell customers a
lot better than we can electronically.”

Going global

Many Power List companies have thrived by becoming global, either through organic growth or through
affiliating with global outfits like HRG or international networks like Radius. Omega, for one, has
established its own Middle East offices in Bahrain, Kuwait and Qatar.

Travel and Transport points to its membership in Radius for the ability to "successfully service clients
throughout the world."

AVC created Avoya Travel several years ago to reach out to Canadian customers as a step toward
globalization.

Atlas Travel has hired its first executive vice president of global business development and started going
after larger corporate accounts. To serve those clients, Atlas has partnered with agencies in key locations
around the world.

Diversity or specialize

Some companies claim to have weathered the recession because they diversified. Atlas, for example, formed
Atlas Meetings & Incentives in 2004.

At OneTravel, Spagnola said, "We are looking at ancillary revenue from theme parks, entertainment and a
variety of other options.”

Global Crew Logistics, whose niche is aviation (cargo and private aviation crews, etc.), appears on the list
for the first time this vear. According to CEO Jim Collins, that is because "we had kept a low profile in the
past as we built our business. Now we are frying to expand info some mainstream corporate business and are

looking to expand our portfolio.”

None of these trends seems to be slowing down. It's all best summed up in a questionnaire response from CI

http://www travelweekly.com/Travel-News/Travel-Agent-Issues/Power-List-2010-10-Years... 6/2/2015
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Travel:

"As we exit the last decade, we can say that more change occurred in the past three years than in the first
seven. It's a mobile world out there."

This report appeared in the June 28 issue of Travel Weekly.
To view the survey in ifs entirety, click here.
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Key TMC shareholders made a "multi-million dollar global investment” in Radius
, according o the company. Ineluded amang the Investors are Cax and Kings Lid
from India. Portman Travel in the United Kingdom and Travel and Transport in the
United Siaies. "This capital infusicn will help Radius rescale its infrastructure, which is
in direct response to the tremendous recent growth of their client portfolio,” according
to a statement. "Our intention is to add significant global sales and support resources
as well as expand our technology offering and data management and reporting
capabilities.” Radius claims growth of more than 200 percent during the past three
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Corporate agencies inject capital in Radius

By Jerrv Limone / July 18, 2011
Three shareholders in Radius, a global network of corporate travel agencies, have invested $8.1 million i
Radius to inerease etforts to pursue multinational accounts and improve products.

Travel and Transport of Omaha. Neb.. No. 14 on Travel Weekly's 2011 Power List. is one of the investors.
The other two are Portman Travel ot the UK. and Cox & Kings India.

Radius CFO Shannon Hyland said the three agencies collectively increased their ownership in Radius to a
majority stake with their investment.

Radius plans to use the funds to hire salespeople and account managers to aggressively pursue multinational
accounts, Hyland said. The organization also intends to improve its data-reporting technology and expand its
hotel program in Europe, Asia-Pacitic and Latin America.
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Expross, Chiel
New Investments Leave Three Major
Shareholders In Radius

July 21, 2011 - 09:20 AM ET
By Jay Campbell

Travel management company Radius last week announced a private
offering that generated a "multi-million dollar global investment” by
Cox and Kings Ltd of India, Portman Travel in the United Kingdom
and Travel and Transport in the United States: The trio already were
investors, but their equal shares now total more than 80 percent of
the company, according to its chairman.

"T've been involved in Radius for 14 years now and have been chair
for eight or nine of those," said Bill Teeh, who also is CEO of Travel
and Transport, whose previous 20 percent share of Radius had been
the largest. "When we hired Chris Vasilioy three vears ago, the
thought was to take the eompany to the next level, and Chris has
done that. He has shown us how we can compete with the mega
TMCs. Over the last three vears, we have grown by 200 percent in
sales generated by Radius salespeople in global bids." Vasiliou
signed a three-year contract before the announced investment, Tech
said.

T&T is a member in Radius mainly for defensive reasons, so that
L.S.-based clients wouldn't leave for a global TMC because T&T
lacked a solution in another country, Tech said. "We weren't opposed
to growing, but it wasn't our purpose,” he said. "Now we have seen
growth, and existing customers re-up with us and re-up with
Radius."

A press statement indicated the capilal infusion would "help Radius
rescale its infrastructure. ... Our intention is to add significant global
sales and support resources as well as expand our technology

Frea k trial to The Beal, a daily travel business newsletter
As for technalogy, Tech said Radins still works with TRX under a
long-term data consolidation deal.

The build-or-buy technelogy fjuestion is "a debate right now," said
Tech. Radius also is considering a renewed effort to have members
furnish technclogy to other members for global bids. "We want to
see what's out there, and it's better to buy than build if we can,” said
Tech. "But we're still studying it." Radius a year ago put Vinod
George in charge of information technology, and former CIO Jay
Richmeond four months ago took on the role of senior vice president
for emerging technelogies.

Asked about the reaction to the investments by members with
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i g =
smaller or no shares, Tech said, "This iz not about us taking over or G .
controlling Radius; we're all shareholders.” C@St Avoidance tlpS

to control Corporate
Travel Spend

“More and more of our business iz becoming global,” Tech noted.
"Ten years ago, mavhe 10 percent to 15 percent of our U.5.-based
companies had a presence in one or two [other] countries. Now, over Pownload the free
40 percent of our U.S.-based companies have operations overseas, white pape

and they want our help to consolidate those programs and group the

data together. We'll eventually go to the airlines and try to get global Download Now
airline contracts and things like that.”

Acknowledging that some corporate buyers are not interested in the
Radius model—which makes heavier use of partnerships than do
global networls from the likes of American Express, BCD Travel,
Carlson Wagonlit Travel or HRG—Tech nevertheless said, "Others
think it's the best thing because their oifices in foreign countries
want to deal with theiy neighbous in that country. They may not want
a foreigner to run it or to have the bunsiness in some huge European
or Asian call center. And they say, 'We want to keep the business
with our neighbors." It works."

MOST READ MOST EMAILED

. Hotels Expand Mobile Check-In Options...

. Business Travel Can Be Rewarding:
Compensating Compliance And Building Empl...

. CWT: Airlines Offering More Discounted Fares To
Energy, Resources and Marin...
. Directravel Adds Another Navigant Vet...

. Marriott CEQ: Corporate Accounts To Become

While networked multinational corporate travel sales are growing, Smaller Piece Of Revenue Pie. .

the company’s hotel rate program remains the "bread and butter,”
Tech said. Radius claimerd annual sales among its 90 members in 80
couniries of more than $21 billion.

Radius in 2003 created a Business Development Group segment of
its network based on o financial commitment from 26 members, The
network today includes non-owning members and shareholder
members, with the new offering creating a distinet trio of majority-
shareholder members.
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TRAVEL AND TRANSPORT ENGAGES CRI FOR MOBILE
STRATEGY AND APP SOLUTIONS

Mobile solutions provides real-time travel information and notifications for corporate
traveler

_ August 16, 2011 — Omaha, NE — Client Resources Inc. (“CRi"}, an award-winning technology services and
M solutions provider, has recently partnered with Travel and Transport, the 5th largest travel management
company in the U.S., to launch eTTek DashSM, a mobile app designed specifically for corporate travelers.

L M | Travel and Transport's eTTek Dash mobile app provides its corporate travel customers with feature-rich
earn hore! ; T ; 1 : : |
capabilities and real-time notifications that are invaluable for today's business traveler. This new app will
- W Read the latest news empovver travelers with important travel information without the hassle or privacy concern of sending itinerary
information to a 3rd party. eTTek Dash brings together the most sought-after travel tools in the industry. When
W Download & case study travel plans change, eTTek Dash keeps travelers up-to-date with gate departure information as well as

W Read articles important travel alerts and security alerts. Travelers will also have the capability to utilize the innovative touch-
to-call application that connects them with an experienced Travel and Transport travel counselor who has their

® Register for events specific information and is ready to assist 24/7. The eTTek Dash app is available for download on the Apple
iTunes® and Android Market® app stores.

W Read our blogs

B Schedule a Mesting Comimenting on the announcement, Mike Kubasik, SVP & CIO of Travel and Transport, says, “CRi came in with
a unigue approach and helped us create a mobile strategy and app solutions that were tailored to our business.
Our business relationship with CRi enables Travel and Transport to leverage the technology expertise and

industry knowledge CRi provides through their Emerging Technology Practice, delivering innovative solutions to
our customers and a competitive advantage in the corporate travel industry. We look forward to a long and
successful relationship with CRi.”

“CRiis pleased to have been chosen by Travel and Transport for developing and delivering emerging
technology solutions to their customers,” says Susan Thaden, President of CRi. “Travel and Transpoit is a
margUee brand in the corporate travel industry, and to assist them in developing and launching mobile solutions
in one of the most technology driven industries is a testimonial to the talent and technical expertise CRi has
continued to employ and offer to our clients.”
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Travel and Transport acquires Atlanta-area
agency

By lerry Limone / October 05, 2011
Corporate travel agency Travel and Transport of Omaha, Neb., has acquired Sprayberry Travel of Marietta,
Ga. Sprayberry will assume the Travel and Transport name.

CEO Bill Tech said Travel and Transport has been focused on growing the agency’s business in the
Southeast, particularly in Florida and Georgia. A brick-and-mortar location near Atlanta will support Travel
and Transport’s on-site operations in the Atlanta area, he added.

Sprayberry’s majority owner, Dorrie Green, will assume a leadership role at Travel and Transport.
Sprayberry was an affiliate of Travel Leaders; that affiliation ended Oct. 1.

Travel and Transport is a shareholder in Radius, a network of corporate travel agencies that serves
multinational clients.

Travel and Transport, a travel agency 100% owned by employees, was No. 14 on Travel Weekly’s 2011
Power List with gross sales of $1.15 billion in 2010. The company has locations in 39 U.S. states.
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Ultramar Travel Management
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Travel and Transport, in a blockbuster corporate travel management deal, has

acquired Ultramar Travel Management, The deal, announced on Oct. 9, creates a
“game~-changlng new comblnation that will positlvely Impact the travel Industry,” : B8 S -
according to the CEOs of bath travel management companies. New York-based W hat’s New at

P

Ultramar has roughly 270 employees and $500 million In sales. Omaha, Neb.-
based Travel and Transport has more than 1,000 employees with tatal sales of
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Travel and Transport acquires Ultramar Travel
Management

By lerry Limone / October 09, 2012
Travel and Transport, No. 12 on Travel Weekly’s 2012 Power List, has acquired 100% of Ultramar Travel
Management, No. 29 on the list.

Financial terms were not disclosed.

Under the new ownership structure, Ultramar, with 269 employees and $500 million in sales, will operate
independently under its own name and retain its separate operational infrastructure.

With the acquisition, the combined companies have more than 1,000 employees located in 37 states, with
total annual sales in excess of $2 billion, according to Travel and Transport.

Travel and Transport CEO Bill Tech called the acquisition a “true game changer for the industry.”

“We believe that the combined power of our organizations, along with the continued steadfast belief in
flexibility and our dedication fo customer service, will be the clear alternative to the mega-firms in the
market today,” Tech said.

Ormaha, Neb.-based Travel and Transport said the acquisition enables it to “strengthen its leadership position
among corporate travel providers and extend its reach by combining the two companies’ expertise and deep
penetration in the finance, retail, private equity/finance, insurance, architecture/engineering and law sectors.”

Ultramar’s existing executive team will remain in place for a minimumn of five years under employiment
confracts that became effective upon completion of the acquisition, Travel & Transport said. No layolTs are
planned.

Ultramar employees will retain their current compensation and benefits packages, and after one year will
become employee-owners by participating in Travel and Transport’s employee stock ownership plan.

Ultramar CEO Peter Klebanow said, “This combination of two similar cultures, while retaining our strong
individual brands, represents the best possible set of elements o ensure success for years to come.”

Combined with Ultramar, Travel and Transport would have ranked at No. 11 on Travel Weekly's 2012
Power List, above Flight Centre USA and within striking distance of Travel Leaders Group at No. 10,

http://www travelweekly.com/Travel-News/Corporate-Travel/Travel-and-Transport-acquire...  6/2/2015
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Travel & Transport acquires New York agency
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Travel and Transport [nc. of Omaha and Ultramar Travel Management Inc. of New York City
announced that Travel and Transport has acquired Ultramar in an all-cash transaction.

Financlal terms were not disclosed.

With this acquisition, the combined companies said they will have more than 1,000 employees in 37
states with total annual sales in excess of $2 billion.

"This acquisition s a true game changer for the Industry, We believe that the combined power of our
organizations, along with the continued steadfast belief in flexibility and our dedication to customer
service, will be the clear alternative to the mega-firms in the market today,"” Travel and Transport
President and CEQ Bl Tech sald in a news release.

Uliramar, with 269 employees and $500 million in sales, will operate Independently under Its own
name and retain its separate operating structure. Unlike other recent travel industry mergers, the
companies sald, they do not plan for the elimlnation of any staff positions, and they are expected to
continue the growth they have experienced for the past several years. After one year, when
Uttramar employees are vested, Travel and Transport's Employee Stock Ownership Plan will
become one ¢f the 100 largest, by employee count, Travel and Transport said.

Founded In 1946, Travel and Transport calls itself the fifth-largest travel management company In
the United States. Ultramar was founded in 1947,
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Travel And Transport Acquires Ultramar

Cctober 08, 2012 - 03:05 PM ET

Daiahons By Jay Campbell REDEFINING VALUE
FOR CORPORATE
Travel and Transport purchased Ultramar Travel Management in an TRAVEL.
all-cash deal, the companies announced Tuesday.

NEWSLOG Outside of the globzl mega agencies, T&T remains the second-largest

The average daily rate at national corporate travel management company, as documented in

InterContinental Hotels BTN's 2012 Business Travel Survev. Combined with Ultramar, 2011

Group properties during the ARC sales were nearly $740 million on 1.2 million ARC air

third quarter increased 3.6

transactions. The companies eraploy more than a thousand people in
percent year over year

37 stales, with total annual sales in excess of $2 billion.

Eurostar reported a & percent ; office

year-over-year increase in T&T and Ultramar will retain their brands and separate operational space friendly

third-quarter business-class structures, according to a wrilten statement from the compamnies, " r

bookings and Ultramar's "existing executive team will remain in place for a

STORIES minimum of five years. The companies do not plan for the More room to work or

BTN Names Volvo's Stephan e|1m1na1l ion of any staff POSItlon:»‘. U |h.‘_nmnr employees m‘]I retain unwind in Economy Plus®.

Hylander 2014 Multinational their entrent compensation and benefits parkages, and after one

Travel Manager Of The Year  year will become employee-owners by participating in Travel and  Le Y| fly the friendly skies™
Transport's E ;i rshi Ay

Delta: 2015 Capacity Growth T port's Employee Stock Ownership Plan

Will Be Madest, Controlled Al . . . L 3
[&T is a key member of the Radius network, while Ultramar is a e

.ﬂTravel Procurement pivolal GlohalStar member. "Over the next vear, we will closely e i e ey

A g Lh-hid

crubpscs s el review and determine the best course of action in terms of selecting a
global solution that makes the most sense for all of our current and

B Email Newsletters future global customers," according to Travel and Transport _
lest S
Wesiarn “‘B-‘ st

q president and CEO Bill Tech.

v, # BTN Dai Bes

A ly TE&T is a big Travelport user, though it does employ multiple global 'ESLErIL Western
Osee example » distribution systems. Ultramar is a Sabre shop. PLus ; " PREMIER

a TlaVE .l. .I:.r ?l:uurerphe"t, Financial terms of the deal were not disclosed. e 3 - TY PE S 0 F

Osee example »

T o by Copyright Twve. Do fiel Topy Purchase Reprint H UTE LS
avel Managemep AR FLUIEDY S DF 1A IEAR MR
X - Travel Procurement Free 2-week (ral to The Beal, a daily iravel business newsletter SHARE THISPAGE in ™ §
S ' [ MORE™™
v2p The Transnational
MR RN Leave your comment:
Osee example » Research
: Comments BTN's 2014 Hotel Chain
|Emer Email Address I . . L
. . Survey: Amid Rising
Comments Community U Login Rates, Hotel Capital
m — Spending Buoys Buyer
Satisfaction
Sort by Best - Share [] Favorite g A difficult negatiating climate has not

calred corporate lravel buyers'
aftitudes. ..

http://www businesstravelnews com/Business-Travel-Agencies/Travel- And-Transport-Acquires-Ultramar/?1ida=Travel%20Mgi%20Companies&a=proe[ 10/22/2014 10:03:08 AM]



Travel & Transport Acquires Ultrainar, Creating TMC Giant

SUBSCRIBE TODAY

DAILY NEWS UPDATES
MONDAY-FRIDAY

Home Retall Sirategies | | ' Technology () TMR Canada Destination Report  Wha We Are

b ) Helping agencies increase
2 )fﬂrte profits while reducing risk

TRAVEL & TRANSPORT ACQUIRES
ULTRAMAR, CREATING TMC GIANT TRAVEL
by Fred Gebhart / October 11, 2012 MARKETPLACE
JUNE 16-17, 2015
SAVE THE DATE

INTERNATIONAL PLAZA HOTEL  TORONTO, ON

Over the next year, we will closely
review and determine the best course
of action in terms of selecting a
global solution that makes the most
sense for all of our current and future
global customers.

There’s a new TMC giant on the block. In one of the largest Bill Tech, Travel and Transport
industry consolidations in recent memory, Travel and Transport
has acquired 100% of Ultramar. The CEOs of the two
companies said the acquisition would create “ a true game
changer for the industry.”

The combined $2.5 billion company appears to be the 11th E— RESOURCES

largest TMC in the U.S., ranking between Flight Centre USA and ON THE JOB
Travel Leaders Group. For Home-Based Biz Agent, Fees + Service

“This could be the first shot in a new round of midmarket TMC
consolidation,” said an industry insider who asked not to be
identified. “We are going to see more mergers and acquisition
activity over the next year or so.”

There is plenty of room for consolidation. Direct Travel CEO Ed
Adams told Travel Market Report last year that the four mega
TMCs, American Express, Carlson Wagonlit, Hogg Robinson
and BCD Travel, represent barely 25% of the industry. (See

Oct. 24, 2011.)

Retaining brand identities
Travel and Transport, based in Omaha, Neb., has about 1,000

http://www travelmarketreport.conv/articles/ Travel-Transport-Acquires-Ultramar-Creating- TMC-Giant[2/17/2015 2:42:43 PM]
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employees and total sales in excess of $2 billion. Ultramar,
based in New York, has about 270 employees and $500 million
in sales. T&T acquired 100% of Ultramar in an all-cash
transaction. The sales price was not made public.

Ultramar staff will join T&T, but both companies will retain their
distinct names, brand identities, technology platforms and client
bases for now. The Ultramar executive team will remain in place
for at least five years.

Predicts accelerated growth

“We have always respected Ultramar as a competitor and knew
that its strengths in the marketplace would be a perfect
complement,” said Bill Tech, president and CEO of T&T.

“By preserving those strengths and maintaining Ultramar’s
leadership and operations as we combine our financial bases
along with our respective areas of expertise, we believe we are
setting the stage for accelerated growth for both sides of the
organization.”

Similar cultures
Ultramar president and CEQ Peter Klebanow was equally
upbeat.

“When Travel and Transport approached us, we immediately
recognized that the proposed alignment was a perfect fit. Like
Ultramar, Travel and Transport has always been a customer-
first, global service provider, not just a transaction factory.

“This combination of two similar cultures, while retaining our
strong individual brands, represents the best-possible set of
elements to ensure success for years to come.”

A T&T spokesman said there are no plans to eliminate staff
following the acquisition.

Ultramar employees will retain their current compensation and
benefit packages for a year, then become employee-owners by
joining T&T’s stock ownership program. The acquisition moves
T&T into the top 100 employee stock ownership plan companies
(ESOP) in the U.S., based on employee head count.

Global partnerships

The two companies have partnered with other TMCs around the
world to extend their reach beyond the U.S. to service their
global customers. T&T has played a major role in RADIUS and
Ultramar has been a key player in GlobalStar.

Both Tech and Klebanow have spent about a decade as chairs of
their respective networks.

At some point, the combined companies will have to come up
with a combined global solution—the bylaws of both RADIUS
and GlobalStar require members to choose one or the other.
The combined company could also decide to strike out on its
own with a new network.

“Over the next year, we will closely review and determine the
best course of action in terms of selecting a global solution that

http://www travelmarketreport.conv/articles/ Travel-Transport-Acquires-Ultramar-Creating- TMC-Giant[2/ 1 7/2015 2:42:43 PM]
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makes the most sense for all of cur current and future global
customers,” Tech said in a news release announcing the
Ultramar acquisition.

“Meanwhile, it is important to point out that each company’s
global customers will continue to be protected under the rules
and regulations that currently govern RADIUS and GlobalStar.”

3o g0
- Han
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Tzell-Protravel merger a combo of 'corporate
titans'

By Kate Rice / November 11, 2012
The merger of Tzell Travel Group and Protravel is a marriage of corporate titans, according to one longtime
industry observer,

Both are dominant players in the most competitive market in the world, said Jim Smith, founder of Brand
Congruency and MarketShare companies and a 36-year industry veteran.

They both have a corner on the lucrative transatlantic market and help airlines fill the front of their planes
with high-margin travelers.

“Airlines don’t call meetings in their boardrooms to talk about ‘How do we get more $200 fares into
planes?’” said Barry Liben, CEO of the Travel Leaders Group, which owns Tzell. “But they do have
meetings about getting more premium travelers and how to fill international flights with more high-end
tickets.”

About 60% of both companies’ air business is international.,

Liben said that Protravel doesn’t bring any new air partnerships to the Travel Leaders
table.

“We're just further solidifying our base as the No. 1 agency in the country with the
right deals,” he said. “It strengthens our position in an ever-changing environment
where airlines are consolidating and travel agencies are consolidating.

Liben said that the Tzell-Protravel merger would strengthen Travel Leaders Group, and

Bacy:iien he described the two companies as mirror images of each other.

Protravel is a Virtuoso member; Tzell 1s a member of the Signature Travel group. The two companies will
continue to operate as they are, with no plans to change either company’s business model or management.
Priscilla Alexander, founder and president of Protravel, will continue as president.

The Tzell-Protravel merger comes less than a month after Omaha-based Travel and Transport. No. 12 on
Travel Weekly's 2012 Power List, bought Ultramar Travel Management, No. 29 on the Power List.

Like the Tzell-Protravel merger, Travel and Transport and Ultramar are continuing to operate under their

http://www travelweekly.com/Travel-News/Corporate-Travel/Tzell-Protravel-merger-a-com... 6/2/2015
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OWIl Names.

Bill Tech, president of Travel and Transport, said Ultramar has such excellent name recognition that it was
important to keep its name,

The combined revenue of Travel and Transport and Ultramar would have ranked thein No. 11 as a single
company on Travel Weekly's Power List, right behind Travel Leaders Group (of which Tzell is a part).

More than half of Ultramar’s air is international, with a lot of transatlantic business and travel to Asia.

The combined sales of Tzell and Protravel (No. 18 on the Power List) are $2.35 billion, according to a
company spokesinan. Travel and Transport and Ultrainar’s are more than S2 billion, according to Travel and
Transport.

Tech said the difference between Tzell-Protravel and Travel and Transport-Ultramar is
that the latter companies target medium fo large companies, while Tzell-Protravel have
large numbers of independent contractors who serve smaller companies.

“We are after a different marlcet,” Tech said. “We almost never compete against
Protravel and Tzell.”

Travel Leaders is on an aggressive acquisition spree: The group’s founder and
chairman, Michael Batt, said recently, “If you're not growing, you're actually dying.
It’s fundamental to our philosophy and culture. ... For sure, we’re going fo continue fo
grow.” Bill Tech

Retail travel has been consolidating for the past several years, but Batt said in an email to Travel Weekly
that there are differences between Travel Leaders’ strategy and the roll-ups on the late 1990s and early
2000s, which ultimately fizzled.

“I think there are a number of differences,” he said. “In particular, we have purchased solid, long-
established, related businesses that are closely related to each other, we have not taken on onerous levels of

debt and we are nof relying on public investors.”

Follow Kate Rice on Twitter ((0latravelweelkiy.

ﬂ NORTHSTAR
TR AV EL M E D
Copyright © 2015 Northstar Travel Media, LLC. All Rights Reserved.

100 Lighting Way Secaucus, NJ 07094-3626 USA
Telephone: (201} 902-2000
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BTN Honors Most Influential Industry
Executives Of 2012

December 10, 2012 - 05:05 PM ET
By David Jonas

New York - The BTN Group here today announced the full list of the
25 most influential travel industry executives during 2012, This 28th
annual listing recognizes the achievements of a broad range of
women and men who impacteid—mostly in positive ways—business
travel generally and/or managed travel specifically. Look for full
coverage in the Jan. 21, 2013, print issue of Business Travel News.

The Business Travel News 25 Most Influential Business Travel
Executives of 2012:

Mary Bastreniaz, managing director, global travel and events,
Accenture

Tim Burke, director of travel and transportation services, 1.5,
General Services Administration

Carmine Carpanzano, president and CEQ, nuTravel Technology
Solutions

Roger Dow, president and CEO, U.8. Travel Association
Mark Frissora, chairman and CEO, Hertz

Connie Hedegaard, commissioner for climate action, European
Comrnission

Mark Hoplamazian, president and CEO, Hyatt Hotels Corp.
Tom Horton, chairman, president and CEO, American Airlines

2-week trial to The Beal, a daily travel business newsletter

David LeCompte, president and CEO, Short's Travel Management
Barry Liben, president and CEO, Travel Leaders Group/Tzell

Kevin Maguire, travel manager for intercollegiate athleties,
University of Texas at Austin

Luis Maroto, president and CEO, Amadeus
Barack Obama. President, United States of America

Lauri Reishus, vice president and chief operating officer. ARC

http://www businesstravelnews.com/People/BTN-Honors-Most-Influential-Industry-Executives-Of-2012/?a=bm[ 10/22/2014 2:42:0Z PM]
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JR Sherman, group senior vice president, Active Network Business
Solutions

Kristen Shovlin, managing director, sales operations, Delta Air
Lines

Raj Singh, president and COO, Concur

Jeff Smisek, president and CEO, United Airlines

Michael Tangnev, global travel and expense manager, Google
Bill Tech, president and CEO, Travel and Transport

Todd Tyler, president and CEQ, Lanyon

Michael Whitesage, president, The Prism Group

Gordon Wilson, president and CEO, Travelport

Andrew Winterton, former president for suppliers, products and
technology, Carlson Wagonlit Travel
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The 25 Most Influential Business Travel
Executives Of 2012

January 22, 2013 - 02:25 PMET

Aftera year in which the future of certain aspects of the business
travel industry were debaled in courlroams and boardrooms, there is
no shortage of candidates who exerted influence during 2012.
Though only tiue will reveal whao among those behind 2012's
metgers, near-mergers, lawsuits, technological advancements and
innovations truly helped set the industry's future course, the
following list represents the best atternpt by The BTN Group's
editorial and vesearch staff to identify them.

" Find out more about the program >

%\‘.CCORHOTELS.COM
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BTN’s Traveler Service
Quality Report: Traveler
Service Innovation
Abcunds, But
Fundamentals Still Key

Business ravelars loday ara in the

t of one of the great evolutons

After several solicitations for nominations from the industry, The
BTN Gronp during the fall of 2012 created this list following several
animated meetings. Unlike prior yeavs in which the Jist was not
publicized until the time Business Travel Nets publislied jts first
print edition of the: new year, The BTN Group on Dec. 10 first
revealed the names on this year's list at its Travel Managomoent 2013
conference in New York City.

MORE
The 25 Most Influential Executives of 2012, BTN's 29th annual
attempt to recognize industry movers, is not a ranking; BTN is not
measuring their relative influence against one another.

B'{N's 2014 Hotel Chain Survey: Amid Rislng Rates,
Hotel Capital Spending Buoys Buyer Satlsfaction
I¥'['N's 2014 Corporate Travel 100

‘This list includes 17 fivst-time and eight repeat honorees, the latter
group headed by Prism's Michael Whitesage, whose ninth thne on
this list trails only Robert Crandall's all-tite record of 10.

BTN's 2014 Travel Manager Salary & Attitude
Survey: Higher Sularies Not Equating To A Satisfied
Travel Manegement Workforce

BTN's 2014 Business Travel Survey

The BTN Group thanks all those who participated in creating tlig
yeat's list, including everyone who pitched a nominee, pariicipated
in the vetling process or granted an inlerview.
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Carmine Carpanzano, nuTravel Technology Selutions
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Mark Frissora, Herts
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Marls Hoplamazian, Hyatt Hotels Corp.

Tom Horton, American Airlines
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Michelle ¥unt, DHL

David LeCompte, Short's Travel Management
Barry Liben, Travel Leaders Group/Tzell
Kevin Maguire, University of Texas al Austin
Luis Marotlo, Amadeus

Barack Obama, Uniled States of America
Lauri Reishus, ARC
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Bill Tech, Travel and Transporl

Todd Tyler, Lanyon

Michael Whitesage, The Prism Group
Gordon Wilson, Travelpost

Andrew Winterton, Catlson Waganlit Travel

Managing Director, Global Travel and Events
Accenture

Business Travel News in 2012 named Mary Bastventaz its
Multinational Travel Manager of the Year "for innovation, influence,
conununications skitl and teamworlk, as well as a cornmitment to
advancing industry aud compauy practices, and particularly for the
vision for a universal profile.”

Wever shy to push her suppliers, Accentuve’s managing director of
global travel and events helped leaders at her finn’s travel
management company understand the need to secure funding (ot
development of a universal profile. Carlson Wagonlil Travel last year
built the technology now available to Accenture and other clients.

With "CWT's Porirait Abroad mobile or universal protile, the profile
nioves with travelers,” Bastrentaz said. It allows business travelers to
access the discounts, unique policics, accountiug codes and travel
management support in any country where they are doing business.
An administrative assistant in India, for example, now can book for a
traveler based jn the Uniled Kingdom—with correct discounts and
proper dala capture,

To help build her own business case several years ago fou a travel
technology fransformation and global consolidation, Bastrentaz said,
she tapped the expertise of peers and stole "shamelessly” front the
best of their programs. But she also cited the miportance of “sharing
generously” with peers about her latest ravel and meetings
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manager Michael Tangney no stranger to this list. Flis 2012
conlributions to a key industry technology supplier's move to
facilitate such strategies landed him on it once again.

Tangney has been a key member of Concur's panel of corporale
buyers that advises on the company's Open Booking initiative, an
approach that would allow corporate travelers to book bowever they
want while Concur collects data on the back end. He also was aimong
the first customiers of that initiative.

[t was a natural fit. Google since 2008 has operated under Tanguey's
progran, which similarly permils employees to book their travel in
whilever manner and with whatever supplier they prefer, provided
they keep their costs within the price parameters thal Google sets.

Tangney at industry events has been vocal in defending his strategy
and demonstrating Lthe benefits,

"I think of Mike as a thought leader in the face of being distuptively
mnovative,” said Salesforce.com travel buyer Ralph Colunga,
another notable plaver on Concur's Open Booking comimittee, "iike
tends to challenge the conventional wisdowi of certain
niethodologies in the trave) industry, and that's a good thing."

Tangney conbinues to work on improving Google's program. At a
Global Business Travel Association event in September, he said he's
looking to better automate data collection for travelers. The program
now requires travelers to enter inlo an in-bouse system aboul nine
fields of data. "If there's anything Googlers hate, it's baving to go and
enter different infornation on multiple pages and in different ways,"
le said. "I's not as deep as l'd Jike."

During the nexl vear, Tangney said he expects to find partners with
techuical solutions to take the user out of the dala-gathering
equation.

Thatongoing worl also will alfect the induslry at large, said
Salesforce.com seniov manager of global travel and tech solutions
Dorian Stonie. "The Open Booking alliance is about how to connect
systems so they talk with each other," he said. "Gooyle, as well as
Salesforce and other compauies, are going to be critical in how [ast
we see a lot of these changes.™

— Michae! B. Baleer

Bill Tecl
President and CEO
Travel and Transport

When Omaha-based Travel and Transport in October announeed it
paid cash for New York's Ultramar Travel Management, it ended the
relative lull in large Lravel agency consolidation and created
implications for two of the global associations that national agencies
use for multinational service and support.

Travel and Transport president and CEQ Bill Tech said that for his
company, the deal fills a gap in New York City that for vears has
disadvantaged the firm.

It ilso makes the company relatively more relevant to airlines, the
biggest of which are competing heavily in the nation’s largest city.

"We have more buying power and are a bigger foree for airline
agreements," Tech told The Beat in October, "The airlines are getting

ttp:fiwwrw businessiravelnews.com/PeaplesThe-25-Most-Influendial-Business- Travel-Executives-O0-2012/7a=bin[12/19/2014 1:22:28 PM)
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to a point where they're not able to treat each travel management
company the same—before, they might have had deals with 100
agencies; now they might have 20 or get to 10. We're malking sure we
get our seat at that table."

One unresolved question is in which global ageney network the
combined company would remain—if it remains at all. Executives
said it would not stay in both Travel and Transport's Radius and
Ultramar's GlobalStar, and Tech even hinted at the possibility of
creating a whole new network,

"We're not threatening that, but we have to look al all options,” Tech
said in October,

Reinforcing Travel and Transport's position among the very largest
1.5, travel agencies, Ultvammar will operate as a subsidiary and retain
its branding and management. Ultramar employees after one year
would become employee-owners by participating in ‘I'ravel and
Transport's Employee Stock Ownership Plan.

~Jay Ceanpbell

Toqld Tyler
President and CEQ
Lanyon

Lanyon in 2012 received an unconditional patent on its process lor
auditing hotel rates and availabilily, providing legal protection
around a service that is becoming de rigueur in corporate travel
managesuent, particular anmong the mega lravel agencies.

While many technology ziants like Google and Apple acenmulate
patents as both defensive and offensive meagures in the competitive,
litigious techoology realm, Lanyon's patent was not pursued with an
aye for lawsuita. Rathey, it is proteetion for an intricate process
developed for ensuring buyers get the rates they negotiated.

"It's not a simple sereen-scraping technology,” Lanyon president and
CEOD Todd Tyler said. "We are going out to central reservations
systems, which allows us to extract a wealth of idormation, so we
decided to protect the innovatiou."

Securing the patent was good business practice, to be sure, but it also
cenented Lanyon's ownership of technology now used by wany
corporate travel management conipanies, including some of the
biggest. Some Lanyon TMC clienis bad previously developed their
own technology for vate auditing, according to Tyler.

“Most [TMCs] are onr clients," Tyler said, A few had their own
proprietary technology but moved to us, and not anly on the rale-
audiling side."

The patent was Lanyon's [itst, aud Tyler saicl "others will follow."

Lanyon is poised for further growth this year following its acquisition
this month by Vista Equity Partners.

"Given Lhe broad horizon and wultiple product otferings, we should
be ahle to grow our procuct sets and bolster benefits," he continued.
"We've transforimed Lanyon from a sniall [request-lor-proposal]
provider to this kind of machine now, so it's 4 unique model.”

— Michacel B. Baker
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College partners with Omaha travel company

Metro Community College offers new associate degree program

UPDATED 10:30 PM CDT Apr09, 2013

OMAHA, Neb. -

Metropolitan Community College is partnering with local companies to tailor degree programs fo
better prepare students for Omaha jobs after graduation.

Travel and Transport is one of the biggest travel companies in the country. The company books 2
million plane tickets for companies across the county every year, but as the company grows,
managers say less people are applying.

“There are no travel academies left. So you're really left finding people that have experience, and
there's no one left willing to invest in people to give them that experience,” said Vice President Jim
Winterscheid.

To fill positions, Travel and Transport partnered with Metropolitan Community College to teach
candidates the skills they need.

“What if you all developed the courses around your topics, that you're strong in, and we will use our
courses that we're good at,” said Dr. Tom Pensabene, dean of Information Technology.

The college created a new associate degree program where students can take general education
classes through the college and travel classes though Travel and Transport.

“When people come here, we expect them to be engaged in actual work that will get them jobs. |
seriously believe you're going to see things change dramatically in the next 10 years,” Pensabene
said.

Pensabene said the skills the students will receive will translate to any travel company. He said an
associate degree could count toward a bachelor's degree.

Classes for the program begin this summer. Travel and Transport will hold an open house Thursday
from 3 to 4 p.m. at the company’s tower near 72nd and Grover streets,

The college said students are guaranteed at least an interview with Travel and Transport after
graduation.

The community college has dozens of partnerships with other companies. Administrators believe the
array of partnerships, like the one with Travel and Transport, is changing how the college is
educating its students.

Copyright 2013 by KETV . com Ail rights regerved. This material may not be published, broadcast, rewriffen or redistributed

Page 1 of 2

6/29/2015



Travel and Transport sticks with Radius: Travel Weekly Page 1 of 1

TRAVEL WEERLY

The Travel Industry's Trusted Voice

Corporate Travel

Travel and Transport sticks with Radius

May 20, 2013
Travel and Transport and its Ultramar subsidiary opted for an affiliation with Radius, of which T&T is a
founder and one of three "major” owners, according to a T&T announcement.

When acquiring Ultramar Travel Management in October 2012, T&T said it would either stick with Radius,
shift to GlobalStar Travel Management (Ultramar's previous global network) or build its own global
network.

According to T&T, GlobalStar recently confirmed that its partners would continue fo serve Ultramar Travel
Management clients "under existing agreements for as long as those clients so choose.”

T&T also noted that "any new global business signed by Travel and Transport or Ultramar Travel
Management (effective Oct. 1) will be serviced by the Radius network locations.”

Sowrce: Business Travel News

EaNORTHSIAR

Copyright © 2015 Northstar Travel Media, LLC. All Rights Reserved.
100 Lighting Way Secaucus, NJ 07094-3626 USA

Telephone: (201} 902-2000
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By Cole Epley / World-Herald staff voriter

Bill Tech will celebrate 277 years with
Omaha-based Travel and Transportl Iuc. on
Teb. 1, and this anniversary will be unlike
any other he's had — it will be his last as
CEQ.

Blll Yech

Tech, who will be 65 years old in March, is

retiring from the top post of the fifth-

largest travel management company in the

U.S. effective Dec. 31, 2014, the company anxnounced,

Succeeding him is 20-year Travel and Transport veteran Kevin O'Malley, an Omaha
native and Creighton University graduate who was most recently executive vice
president of the company. He stepped in as president ou Jan. 1. He beconies CEO on
Dec. 31.

Both Tech and O'Malley served as chicef financial officer for I'ravel and Transport, a
company that has veinvented itself many times since it was founded in 1946 and is
coming off a string of four record-breaking years in a row.
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“We've worked together for 20 years, and you don't stick around this industry if you
don't like change,” O'Malley said. “I think we'll continue to do acquisitions, and
there's a good likelihood in three to five years those will take us into international
markets.”

Among the changes during Tech's tenure: transferring 100 percent ownership of the
compaly to its employees. That accomplishment, Tech said, is the one he's most
proud of, but it didn't happen overnight.

The employee stock ownership plan was formed in 1991 when two of the company's
six shareholders sold 30 percent of the company's stock to employees. It wasn't watil
December 2000 that the remaining shareholders relinquished an additional 40
percent, and it was almost two more years before the remaining 3o percent was in
employce hands,

Travel and Transport grew under Tech's leadership from a 400-employee company to
one with 1,100 employees today. He also oversaw its largest-ever acquisition of New
York-based Ultramar in October 2010.

“We had no intention of laying off any employees there and they had 276 employees.
Now, they're just over 300 and that (acquisition) has been very successful for us,”
Tech said.

Tech became chaivma of Travel and Transport ou Jan, 1 and will continue in the role
moving forward, though he will no longer serve on other local boards, including the
board of governors for the Knights of Al-Sar-Ben Foundation, the Greater Omaha

Chamber of Commerce and First Westroads Bank.

He and his wife plan to relocate to Denton, Texas, where they will be closer to their
youngest daughter and three grandchildren.

“It may be hard to believe, but I'll do what mnost retired people do and that's travel,”
Tech said,

Contact the writer:

402-444-1534, cole.eplevidowh.com
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Travel and Transport CEQO to retire

By Kate Rice / January 07, 2014

Bill Tech, CEO of Omaha, Neb.-based Travel and Transport, will retire at the end of
2014,

Tech added the title of company chairman on Jan. 1, and he will continue as chairman
after he retires as CEO.

Tech joined Travel and Transport in 1987 as a regional vice president based in
Chicago. He moved to Omaha in 1992 as vice president of finance. In 1997, he was
named executive vice president, and in 1998 he was promoted to
president and CEO.

Bili Tech

Kevin O’Malley, who was named president of Travel and
Transport on Jan. 1, will also assume CEO duties after Tech retires.

O’Malley joined Travel and Transport in 1994 as assistant controller. He was named
confroller in 1997, vice president in 1998, senior vice president and CFO in 2000 and
execufive vice president in 2003.

Kevin O'Malley In another personnel move at the start of the year, Tim Fleming was named chief
operating officer.

Fleming joined Travel and Transport in 1982 as a travel counselor and managed a
number of branch locations prior to being promoted to vice president of business
travel management services in 1995.

He was promoted to vice president of operations and client services in 1998; senior
vice president of sales, operations and client services in 1998; and executive vice
president in 2003,

Travel and Transport was ranked No. 12 on [ravel Weeklv's 2013 Power List.

Tim Fleming

http://www travelweekly.com/Travel-News/Corporate-Travel/Travel-and-Transport-CEO-to...  6/2/2015
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On Growth Trajectory, Travel And Transport Prepping
fianagement Transition

Travel and Transport's new president and CEO-designale. Kevin Q'Malley, is preparing to lake the
reins of a solidly growing and profitable company surrounded by a veteran managemeant team.
But ihere cartainly are challanges, including a talent management crunch and lots of noise
around the industry’s all-too-familiar buzzwords.

The Omaha, Neb.-based Iraval management company on Tuesday announced that president and
CEQ Bill Tech plans to relire at the end of 2014, Ahead of the change, the company's board of

ditectors named Tech chairman---a position he will retain after his retirement in December—and i ;
promoted @ O'Malley to president and fellow execulive vice president Tim Fleming to CQO. ali e R L

gister

eflective Jan. 1, 2014,

" was very fortunate the board wanted me to stay involved." Tech told The Beat. He has been at
Travel and Transport for 27 years, serving as CEQ since 1998. "The three of us really have run
the company.” he said of Q'Balley and Fleming. "They both competed for 1he job, and i was
really a tough choice for ihe board. We are glad that the board of diraclors has kept it in-house.
There will be a lot of continuity.”

Tech said that “it couldn't be a better time to make the transition.” He noted "live racord years of
growih,” including surpassing in 2013 the 5100 million mark in new sales for the second lime In

company history, and three big accounts that signed in December and will amount to anolher $46 ; Ve T NEW []R”J )

million in saies. : Rl : OCTOBER 6-8

The company during the past thirea years increased to 50 from 30 its account management team
while growing to 16 people ils Pariner Solulions group, which handles supplier relationships and

cansulling. Previousty undar O'Malley’s leadership, the Parlner Solutions group naw reports to CATCH '-WHAT You 'M—ISSED
Fleming. Cverall, the TMC now has more than 1,000 employees. TRAV E L l N DU ST RY
Meanwhile, Travel and Transport inlends Lo maintain its strategy of essentially leaving alone W E BI N A R S
Uliramar Travel Management, which it acquired @ in October 2012, Peter Klabanow remains

president and CEQ of that operation, which has grown employee headcount fram 276 to more

INFORMATIVE, INTERESTING AND FREE,
than 300 since the acquisition, according to Tech ;

LEARN MORE!"

"We committed to them that there would be very little change.” said O'Malloy, who joined Travel
and Transport in 1994, "They were growing 20 Lo 25 parcent a year, and we didn'l want to screw =
that up. There was no reason to change the brand or roess with sales, service and operations.” o

He added [hat there have been almost no changes to any aspect of Uliramar's point-of-sale and Connacting Wih b
mid-office lools, or customear-facing componants,

G |

b JoavseaFausin Geete 1L ke perit

3: Brazll & China:
} Managing Travel In Emesging Markets
] i [ TR B E e

L |

There may be some hehind-the-scanes integration coming, though. "About 18 ar {7 months in @

aher the acquisition, Ultramar sees that thare are some (ocls here that will help theny as they sall :

in the marketplace,” O'Malley explained, me of the things that they may have third-partied in

e past and whare we have proprietary lechnology, thay will start to integrate thosa things. But

we are not going to force things. There is nothing broken here. They had their best new sales

year aver [in 2013], and so did we." Corporate Cifents And TNMICs Can 'Suppress' Delta’s
Restrictive Basic Fare

Recent Fosts

The husiness-as-usual approach for Ultramar is how the Travel and Transport management leam . .
plans to handle this year of leadership transilion. And that means navigating an industry that each INTERVIEW: Travelport's Gordon Wilson, Part 2
year ustally produces new challenges. . ; :
INTERVIEW: Travelport's Gardon Wilson, Part'

"What's really challenging is managlng the neise and figuring oul what is real and not real,”
O'Malley said, "We spend a ton of time asking questions, If it's Travel 2,0, apen booking or The Gaad, TheBad Aid Thia '-"”5’ Of The Tech "-'h“' :
whalever you want to call it, we have a lol of cuslomers asking what it means. The answer a lot of E"Pe”"“r“ ) M

g o) r fwie Aare i s i at
limes is we don't know yel but we are trying ta ligure it out. 2046 Mee!mqs R Expurk-d To Be Mudeﬂ
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Tech suggested that as Travel and Transporl's new leader, "Kevin is going to have his hands full.
Qurindustry is not gelting any easier.” He specifically referenced the universal congcem around
allracting new talent to the business as older members of the current workforee head for
rafirernent, "It's an indusiry chaltenga. and certainly our challenge because we keep growing."
Tach said.

To meet thal challenge, the TMC i "spending a lot of time, money and effert in gelling the next
generation inte Travel and Transposl." O'Malley said. "Wae have reopened our travel school. We
started intern pregrams.” [Travel and Transport In conjunction with the: Metropolitan Community
College in Omaha runs the Travel Academy.]

"We've not been good enaugh in lelling our own story,” he added. "The message now when you
sit with someone coming oul of college is: We are not dying; we are thriving.”

Undemscoring that point, Tech explained the success of Travel and Transport's employee stock
ownership plan, which began in 1281, "If you compare it to the S&P, put a dallar in each in 1981,
the S&P would be worth £5.34 and our stock would be like $11.37." he sald. "That provides a lot
of pride and ownership. Our people have skin in the game. Il's one of the many reasons they stay
here and one of the many roasons they feel comfartable that wea are not going to be sold. Just
because ane guy is going to refire, it's not going to change the world.™

Posted by: David Jonas | More by David Jonas 0O Comments

News, Distribution, Management, Peogle, Traval Management Companies, Travel and Transport, Bill
Tech, Kevin O'Malley
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Travel and Transport president and CEO Bill Tech plans to retire ai the end of 2014, to be succeeded by company veteran Kevin O'Malley. - Business Travel News
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Travel and Transport president and CEO Bill Tech plans to retire at the end of

2014, to be succseded by company veteran Kevin O'Malley. Ahead of the change.

the company's board of directors named Tech chairman—a position he will retain
after his retirement in Decamber—and promoied O'Malley to president and Tim
Fleming fo COO, all effective Jan. 1, 2014, Members of the company’s board,
O'Malley and Fleming since 2003 each had served as executive vice presidents.
Meanwhlle, previous chairman Steve Gehring will rernain on the board as lead

indepandent direcior.
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http: //www.prnewswire.com /news-releases/travel-and-transport-announces-
leadership-transition-239164441.html

OMAHA, Neb., Jan. 7, 2014 /FRNewswira/ — Bill Tech, President and CEQ of Travel and Transport, has announced that ne will retire
on December 31, 2014. In preparation of this change, Travel and Transpert's Board of Directors made the following appointments.

{Photo: mip:/photas. proswswine. com/pmi/20140107/MNE422TT)

Bill Tech was named Chairman and GEQ of Trave! and Transpon effective January 1, 2014. He will continue as the company's
Chalrman after his refiremeant in December of 2014.

Bill Tech joined Travel and Tranzporl In 1987 as a regional vice president i Chicago. He moved to Omana in 1992 as vice president of
finance. In 1997 he was named executive vice presigent and in 1998 Prasident and CEO.

Hevin O'Malley was named President of Travel and Transport effective January 1, 2014. Upon Bill Tech's retirement, Kevin will become
the President and CEQ of Travel and Transpori.

Kevin O*'Mallay joined Travel and Transpor in 1924 as an assistant controlier after working for five years as a CPA at Daloitte and Lutz
and Company. He was named contraller in 1997, vice president In 1998, a senlor vice president and CFO in 2000, and as executive vice
president in 2003.

Kevin Is a member of Travel and Transport’s Board of Directors, and also serves on the Board of Directors for Employee Travel Specials,
as well as for Commonwealth Business Travel Group. He Is a longtime Board member of the Cystic Fibrosis Foundation. He also serves
as an advisory board member for Delta Alr Lines.

Tim Flaming was named Chief Operating Officer of Travel and Transport effective January 1, 2014,

Tim joined Travel and Transpart in 18982 as a ravel counselor and managad a number of branch locations prior to belng promoted 10
vice president, businass travel management services in 1995, Tim was promoted 10 vice president, operations and cliant sarvices in
1958, to senjor vice president of sales, aperations and client services in 1998, and to executive vice prasident In 2003.

Tim is a member of Travel and Transport's Beard of Direciors, and he also serves on the Board of Directors of Kelth M. Menick Co.. Inc.
and Employee Travel Speclals. Tim is also a member of the Corporate Travel Agent and Planner (CTAF) Advisary Board.

D fo the tremendous success of the compary, i1 is Travel and Transpon's Board of Directors desire 10 Keep the leadership team in
place, The Board plannad for this succession for some time, feeling that it was impanant not to disrupt relationships with any of their
clients. 1t was thelr desire to keep Bill Tech involvad in the company by naming him Chairman of the Board, and ta promate both
executive vice presidents Kevin O'Malley to President and Tim Fleming 1o Chief Operating Cfficer. This was a Board of Director's led
change to allow for a smooth transition. The Board balleves thasa changes will leave the company well positioned for the future.

This transition will have no effect on Lhe leadership structure of Ultramar Trave! Management company which Travel and Transport
acquirad in October 2012, Peter Klebanow will remain President and CEO of Uitramar and will continue to lead the comgany's averall
growth trajeciony. “We are very happy for Bill as he stéps into a new role a1 Travel and Transport and prepares far his wail-deserved
retirement, We have seen much success since the acquisition and the leadership teams at Travel and Transport and Ultramar are
committed 1o the growth of both companies. This is a very exciting time,” Klebanow stated.

Steve Gehring, previous Chaimman and now Lead Independent Director of Travel and Transport's Board of Directors, stated: “We have
an outstanding managament taam that has been with us for a very long time providing cutstanding customear service 10 all of our
clients. Cur elght officers alane have over 157 combined years of experience at Travel and Transport. Belng a 100% empioyee-owned
company, and the largest amployee-owned company in the travel industry has produced outstanding results, Qur stock valug continues
1o grow substantially year afer year, and our client and employee retention are the best in the industry.”
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Company Overview
Travel and Transport, Inc. provides travel
management solutions in the United States and

internationally. It offers meeting, incentive, and event

planning solutions; and assists travelers in planning
vacations. The company also engages in building
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and managing loyalty/rewards programs online and
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1946 and is based in Omaha, Nebraska.
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Bill Tech, President and CEQ of Travel and Transport, Inc., has announced that he will retire on December
31, 2014. In preparation of this change, Travel and Transport's Board of Direclors mads the following
appointments. Bill Tech was named Chairman and CEO of Trave| and Transport effective January 1, 2014.
He will continue as the company's Chairman after his retiremant in December of 2014, Bill Tech joined
Travel and Transport in 1987 as a reglonal vice president in Chicago. He moved lo Omaha in 1992 as vice
president of finance. In 1997 he was named executive vice president and in 1998 President and CEO. Kevin
O'Malley was named Fresident of Travel and Transpert effective January 1, 2014, Upon Bill Tech's
retirement, Kevin will become the President and CED of Travel and Transport. Kevin O'Malley joined Travel
and Transport in 1994 as an assistant controller after working for five years as a CPA at Deloitte and Lutz
anc Company. He was named controlier in 1997, vice president in 1998, a senior vice president and CFO in
2000, and as executive vice president in 2003. Tim Fleming was named Chief Operating Officer of Travel
and Transport effective January 1, 2014, Tim joined Travel and Transport in 1982 as a travel counselar and
managed & number of branch locations prior to being promoted 1o vice president, business travel
managemeant services in 1995.
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Marriott's N.Y. high-rise

A skyscraper housing Courtyard and Residence Inn hotels has opened in New York, at Broadway and West
54th Street, five blocks south of Central Park. Marriott International, parent of the Courtyard and Residence
Inn brands, is calling the 68-story building the tallest single-use hotel in North America. The 378-room
Courtyard hotel, on floors 6 to 33, features Bistro, the brand's casual food-and-beverage establishment.
Courtyard's touch-screen concierge, GoBoard, provides local information, maps, weather and headline news
on a 55-inch LCD screen. The 261-room Residence Inn hotel, on floors 37 to 65, offers studio suites
designed for stays of five nights or more. Each suite has a kitchenette. The Residence Inn serves
complimentary breakfast. Guests can utilize grocery delivery and dry cleaning services, and use the on-site
laundry room.

AA introduces 3-class transcon

American introduced its three-class Airbus A321 aircraft to the New York-Los Angeles route, claiming
bragging rights to the only three-class transcon service and featuring lie-flat seats in first and business. The
aircraft, which are coming to the San Francisco market in March, are configured for 102 passengers: 10 in
first, 20 in business and 72 in economy, equally divided between Main Cabin and Main Cabin Extra.

Delta to refurbish narrowbody fleet

Delta is earmarking $770 million to refurbish the cabins of 225 narrowbody aircraft, a three-year project that
will bring video monitors and power ports to every seat, while updating seats, lighting, overhead bins and
lavatories. Configurations will also change, in many cases boosting the number of economy comfort seats.

Carnival sets tie-in with casino firm

Starting 1n mid-April, players club members at 18 Penn National Gaming casinos will get complimentary
cruises or other discounts under a new alliance with Carnival Cruise Lines. The type of offer made to club
members will be based on their level of play, the companies said. Penn National casinos are mostly in small
to midsize cities and are heavily geared toward slots.

Four Seasons sets Orlando opening
The Four Seasons Resort Orlando near Walt Disney World began taking reservations for arrivals beginning
Aug. 3. The 444-room resort includes a 37.450-square-foot conference facility for corporate or social events.

Hilton to bring Conrad to Fort Lauderdale

Hilton arranged to bring its Conrad brand to Fort Lauderdale next year by taking over an unfinished Trump
project and operating it as Conrad Fort Lauderdale Resort and Residences. The 24-story aceanfront property
will have 290 units, a fitness center, a spa, dining and a beach concierge. Units will have up to four

http://www travelweekly.com/Travel-News/Travel-Agent-Issues/News-Briefs-Week-of-Jan-... 6/2/2015



News Briefs, Week of Jan. 13, 2014: Travel Weekly Page 2 of 2

bedrooms.

Dubai's Palm greets Waldorf Astoria

The United Arab Emirates' second hotel under Hilton's Waldorf Astoria brand opened on Dubai's man-made
Palm Jumeirah island. The Waldorf Astoria Dubai Palm Jumeirah has 319 rooms, six restaurants and bars,
meeting and event space plus more than 600 feet of private beachfront.

Taj enters London, reflags two hotels

Taj Group reflagged two London hotels, the Crowne Plaza St. James and 51 Buckingham Gate. They are the
India-based company's first properties in the U.K. Renamed St. James' Court, a Taj Hotel, the former
Crowne Plaza was built in 1902 and has 342 rooms. The Taj 51 Buckingham Gate Suites and Residences has
86 rooms. Both are located near Buckingham Palace and The Mall.

New Hilton hotel is Istanbul's largest

Hilton opened the Hilton Istanbul Bomonti Hotel & Conference Center, the city's largest hotel at 829
guestrooms. The 34-story property, located adjacent to the redeveloped Bomonti beer factory, a landmark in
Istanbul's Sisli district, also offers about 130,000 square feet of meetings space and a roottop lounge.

Friends & Colleagues

Bill Tech, pictured, chairman and CEO of Omaha. Neb.-based Travel and Transport., will retire as chief
executive at the end of 2014. Tech. who added the title of chairman on Jan. 1. will continue in that role after
he retires as CEO. Tech joined Travel and Transport, No. 12 in Travel Weekly's 2013 Power List, in 1987.
Until recently, he served as the agency's president, as well. Kevin O'Malley was named president of Travel
and Transport on Jan. 1, and he will assume CEO duties upon Tech's retirement. O'Malley joined Travel and
Transport in 1994. In another personnel move at the start of the vear. Tim Fleming was named COO.
Fleming joined Travel and Transport in 1982 as a travel counselor and managed a nuniber of branch
locations prior to being promoted to vice president of business ravel management services in 1995, ¢« ¢
American Express named Bill Glenn president and CEO of American Express Global Business Travel. He
succeeds Kim Goodman, who left the company in December. Glenn, who joined American Express in 2002,
had been president of American Express global commercial services, which includes both global corporate
payments and global business travel. American Express is No. 2 on Travel Weekly's 2013 Power List. ¢
Amadeus appointed Vie Pynn COO for North America, according to a memo fo agency customers from
Amadeus North America President and CEO Scott Gutz. Pynn, formerly executive vice president, assumed
the role most recently held by Jean-Francois Billiard, now senior vice president of strategic programs in the
Americas. Also, recently appointed Chief Commercial Officer Stephane Durand will assume responsibility
for both leisure and corporate travel agency customers in the U.S. and Canada, according to the memo. The
two business segments previously were managed separately.
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Radius Adds Sales Personnel, Seeks New
Partners As Part Of Asia/Pac Push

Aprll 09, 2014 - 11:26 AM ET
By Davld Jonas

Radius Travel this year named additional sales directors for the
AslafPacific region, an area where the travel management
organization is focusing investment and seeking additional
partnerships. The diverse region also calls for a variety of sales
tactics and a measured approach o technology deployiment,
according to Murray Skea, appointed in January as Radius director
of glebal sales and sevvice in Asia/Pacific.

"We recently expanded quite a lot iute the region,” Skea said.
"Qbviously with the amount of growth expected over the next few
years, Asta/Pacitic is going to be a key market globally. With the
greater spend across all of the market—particularly China, India and
Indcnesia—the global comnpanies based locally in the vegion wilt
have a greater voice when it comes to making global decisions.

“Previously, they would just be told what to do, fusing] a top-down
approach from the U.S. or Curope,” he continued, "but as their
spend and their decision-making process becomes more important
becavnse of travel volumes in the region, they are gelting more
jnvolved now."

Rading will target local inuitinationals as elienis, although global
conmpanies based in Europe and the United States with Asia/Pacific
operations have been more lypical accounts for the company.

Radius alveady counts as members 17 Asia/Pacific travel agencies,
including China's Clrip; Tudonesia’s Dwidaya, which Skea said now
is that market's fourth-largest TMC; Siugapore's Citystate Travel;
and Cox & Kings, an Indian travel company tracing its roots back to
1758,

To extend its local-service model, Radius is seelding a presence in
some emerging markets, including Pakistan and Papua New Guinea,
he added.

Depending on the market, either Radius or the lucal member will
lead sales efforts, "With our agencies in the United States—Adelman
Travel, Travel and Transport, World Travel—they actually lead the
progess,” Skea explained, "They have the brand awareness. We are
taking a similar approach in Australia, where our agencies like
TravelEdge and Globetrolter Corporate Travel and the other CT
Parlners [a group of independent corporate travel agencies that itself
is a Radius member] will actually be leading the bid with support
frony Radius, because Radius as of yol is not a huge household name
down in the Australia/New Zealand vegion. But in Southeast Asia,
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India and China, Radius would take the lead.”

In ternss of reporting technology, the Radius central organization
also has been taking the lead. All member agencies, for example, can
feed data into the RadiuslQ foel. “Clicats can gel a really goed. view
of their global spend,” Sken said, noting that the system has been
demoed recently in meelings he's attended in Singapore and Heng,
Kong, "It doesn't just have the reporling aspeet, butalso 'what-if
scenarios thal you can plug in, in teruns of air or hotel policy, and it
can show you the impact on the bottowm line."

He added that ¢lients also are finding value in the reporting system's
traveler- tracking capabilities. A lot of these companies do not have
anything iv place in terims of duty of care and traveler traclking, and a
tew of the countries have changed their legislation recently in terms
of duly of care,” Skea explained. "We'll see that slact to tighten
considerably.”

Skea also said that views on online booking are starting to change.
Whereas online booking "particularly in Incia and Indonesia®
heretofore Tias been moeve expensive than offline booking because of
cheay, available labor, "we are starting to see that shift a little bit as
labore art to rise and as more global companics want to try to
veally standardize their policies and procedures across the globe,
including in Asia. So we are putting a big focus on that at the
nmoment. It will become more prevalent over tie next year or so."”
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INTERVIEW: KDS Americas GM Mike Concannon
b Talks Development, New Travel and Transport
Deal

After =iy months on the job as KDS' general manager of the Americas, Mike
Concannon spoke with The Beat’s JoAnn Deluna ebout he iravel and

G expense sysiem praviders North America ambitions, abstacles in fhe U3,
- marked and partierships with frave! maragemant companies, incllding a
Conhrlak:non rawy ceal with Traved and Transporl, An ediled banscrpl follows.

Deluna: Where 1s KDS with the Americas operations?

Mike Conecannon: When | was hired six months ago | worked very closely with Dean [Farbes, KDS
CEG] and the board of directors to put together a three-year plan for what we're going to be doing
in Morth America. The plan consisled of a number of diflerent comuonen! 1cluding & hiring plan
and what to do from a sales, marketing and infrastructure perspectivie. Afer six months, that
treg-year plan has been elevated to an 18-manth plan because of the interest, growth and
enamous positive feedback we've had in the market, We had to change the strategy around
tiring and sales plans and escalate things. That's good news, We're moving al twice the speed of
whal we originally thought we wolild ke The PhaCusWrighl conference was a key lurning poant
for KDS lzst fail where we presented oursebves to the U.S. market.

Dzl una: What are your specific goals?

Concannon: From a sales perspective our objective is thres-pranged. [First], i's (o expand the
existing custoniers we currently have and to have deep relationships wilh orgarizations In Elirope
and beyend. Il's about that global expansion and how canwe bring those customers to the U.S.
Two, it's about dirsct customers. We were getiing a lat of interesi from direct coperations for both
travel and expense. The third piece—and ihe most important=—is probably about the partnerships.
Carlson YWagonlit Trave!, which we signed about a year ago |, has been so successhul. They're a
key reseller of aurs in this region. Cur sirategy is really about making that a success, then bringing
on additional partners to also grow our busness in North America.

Deluna: What qualities are you looking for in your partriers?

Cancannon: [t's impertant to note that we're not going to sign 20 1o 50 partners. We're being very
selective ahout who we partner with o resell in the U.S, We just recently signed a second U.S.
partner. We're really looking for quality, not quantity in terms of our partnerships. Ve want
partners who are similar to KDS and have a similar innovative, forward-thinking and
enireprensural mindset [We wani] pariners who are not happy with the staius qua. [wih] ihe way
iravel and tech 1ools have been operating to date and are locking for something different.

Deluna: Are there any challenges specific (o the LS. markel that you didn't anlcipate?

Concannon: | wouldn't say that we didn't anticipate, but 't =ay thers ars absolutely very regional-
specific fealures and functionalifies that we had to address before caming infc the LS. market.
From ihe travel perspective, it's things like being connecled with certain providers: for example,
Southwest Arlines  and Amtrak. You need things like a ticket bank to apply old nonreflundatie
fickets {0 @ new booking—something that's not neces=anly an izsue in Europe. Thers's a certain
way fravel agencies do business over here that is a little bit diferent than ihe way they do
business in Europe There are definitely challenges, everything from curreney, to the vemacular,
to thie way everybody does business. Bul we saw most, If not all, of thoss coming In, 50 we wera
able to address them befote we came 1o (he market. Wa had (o consider ali that, but |t was a very
carefully thaught-out, caleulated move to come to the U5, So we needed ta make sure we were
r=ady from a sales ang marketing perspective, but also from a product perspective.

Deluna: Considering |EM is retinng its Global Expense Reporting Solutans  tool, now seems like
an optimal time for KOS to enter the L5, market. How do you see the oppartunity?

Cancannon: We do see thal as an apportunity. Qne of the kay Ihings about KDS Neo, both with
iravel and expense, is haw different we are om everything else that's aut in the market, and it's
been very well received. We s=em to be hearng fram pecple as we falk to customers and
partners thal they're nol sabslied with the tools currently in the market. If you take (he new door-
to-tloor philosaphy, the new inferface Tor he expense, the fiesh approach and combine (Hat with
fhe fact that we have all thess changes going in the market, but the competition keeps doing the
same old thing—ii's really a great cppariunity for us

http:/fwww.thebeat.travel/post/2014/08/22/INTERVIEW-KDS-Americas-GM-Mike-Conc. ..

[ remember Me Forgot My Password

in 1 £

NOW ONLINE
TRAVEL '

HANDBOOK

ARESOURCE TO HELP YOU DEVELOP A
COHESIVE TRAVEL MANAGEMENT PROGRAM

Lo

EBTNGROUP

" CLICK TO REGISTER

AND SUGGEST EDITS

RECENT POSTS

GETA Gets Strict On Member Lufthansa Talk
Premium-Class Flyers Dip

Lufihansa VP To Take The Hat Seat A1 The Beaf Live
Where Hotel Doltars Went I Q1

Small & Midsize Enterprise Buyers & Managors Prafer
Direct Negatiations

DATA HUuB

Premium-Class Flyers Dip

d June 25, 2015

Where Hotel Dollars Went in @1
Pas

2015

Small & Midsize Enterprise Buyers & Managuors Prefer
Direct Hegotiations
Po 1

Jdune 2 13

RECENT COMMENTS

Thad Slaton

An Editorial Change At Tha BTN Group - 1 Month Ago
Kristen Schneldar

Congrajulati...

6/26/2015



Deiluna; Will you be expanding into Latin America as well?

Cancannon: We do have interest from Canadla, Mexico and South and Centra! America, The
interest is there and we are going to need ie be moving into those regions, but right now the focus
i viery heavily on the LS. Vie have plenty 1o do here.

Deluna: In general. how do you see the business lravel marksi?

Concannon; Fecples I've beer 1alking to over last six manths—whather they're in procurensant,
fravel or finance—ihey all are very concemed two thi giving travelers an easy, effective,
go0d tool o use and providing their arganizalion wilh some form of [feluin on Invesiment] or
savings and making sure that it's efficient from an industry parspective. | think there's a lat of
nterest in both of those ar=as decause people see the husiness canfinus to grow. They see fnat
business fravel is continuing to escalate even though there have heen some dips and really want
o make sure ey have ine righl process and tools in nlace for ravelors.

Celuna: Is e adoption of expense todls increasing?

Concaninon. There are still so many comparies out there that are not using ary type of formalizad
auiomation. They're shil using Exce! spreadsheeis to do their expenses, maybe using older,
antiquated systems. There are so many different tools out there in the market and a lat of
custormers aren't using anything. There's a huge opportunity for companies like KDS to work with
and talk to customers who aran’| u=ing anyliing, as well as custormers who are on some kind of
automatian that they're not happy with

Del.una: For more advanced cempanies thal already are using automaied systems, whai els2 are
they looking for in terms of specific int=grations or configurations?

Cancannon: The comments thal we hear are thal thay want a tool that's easier lo use and they
waanl il for expenses specifical ipenses are a pain in the neck. Nobady wanis to da thiem
becauss it's a big challenge in businesses today to do in a timely manner. That's why people
gravitate to our tool. We can give them something that will be easy and quick to use, they oan do
an a mobile device or al their desk, and they can get it done quickly and afficiently.

Deluna: Regarding the second U.S. partner, what can you telf us?

Concannon: We recenily just signed a mulliyear strategie partnership with Travel and Transpont,
obviously a very large agency hers in the LS.

Deluna: s the parinership a reselling egreement?

Cancannon. Yes [I's reselling KDS in the U.S. and Nerth Amesdea. Thay will obwviously be aur
sacond big pariner doing that, with SWT being the first. Travel and Transpont really s going 1o
heldp s with gur MNorth America strategy in terms of gefiing corporates on fhe Neo platiorm

Debuna: Why Travel and Transport?

Caoncannan: They have similar goals. |, very similar customer senvice-focused culiure. We just
really fell ke |t was a good fit. We spoke with a lot of thair custormers. W really did our due
diligence 1o make sura they were the appropriate fif for us.

Posted by: Jahnn Delura | More by JoAnn Deluna 0 Commaents

Interviaws, Mike Concannon, KDS, Expense Managermant, Travel Management Companies. Travel and
Transport, Norlh America
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Travel and Transport has agreed to resell the KDS Neo online booking tool,
according to KDS general manager of the Amerlcas Mike Concannon. He old The
Beat that Travel and Transport "really s going to help us with our Norith America
strategy in terms of getting corporates on the Nea platform, They have similar goals,
very similar customer service-focused culture.” KOS also pariners with Carlson
Wagonlit Travel for reselling Neo and the KDS expense management system
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Allanta Business Chronicle’s April 25 print
edition features lists of Atlanta’s Top 10
Travel Agencies as well as the recipients of
our 2014 Pacesetter Awards.

Ranked by 2013 Atlanta travel sales, the
Travel Agencies list ranks Carlson Wagonlit
Travel Inc., Travel Inc. and Teplis Travel
Service L.P. in the 1-3 spots, respectively.
The agencies also held the top three spots
on last year's list. Atlanta Food Bank Food a Thon

- ——

With more than 600 Atlanta staff members
across 18 meiro area offices, the top 10
agencies reported more than $1 billion in
Atlanta travel sales in 2013, up by more
than $11 million in sales from 2012.

UK. Banks Curb Funds for Dan Loeb's Third Point
Client Wining and Cining Takes Aim at Amgen Break
Up
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Mew to the list this year is Travel and
Transport Inc. (formerly, Sprayberry Travel)
in the No. 9 spol. The company -
established in Atlanta in 1984 — reported
more than $28 million in Atlanta fravel
sales for 2013,

Home to America's Best
Known Brands

Sponsored
Subscribers can view the complete list here.

The April 25 paper also features a list of
recipients of Atlanta Business Chronicle’s
16th annual Pacesetter Awards. The
awards honor Atlanta’s top 100 fastest-

growing privately held companies.

The complete lists are available in the print
edition and also available 1o view digitally
for digital and print subscribers.

The new Porsche Macan: Believer.

Click here to subscribe 1o the paper, in print or digital form. Each subscription includes the
annual Book of Lists, a valuable resource that includes all of ihe lists published in Atlanta
Business Chronicle during the past vear.

To request to be surveyed for lists or for more information about our lists, contact Couriney
O'Neal al coneal@bizjournals.com or (404) 243-8303.

Coming up next week is a list of Atlanta’s top Commercial Morigage Bankers.
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2014 /PRNewswiref -- Travel and Transport's mobile app eTTek
Dash is now integrated with content and functionality from
TripLingo on iCS devices. This allows users to obtain country-
specific information during travel, as well as translate phrases intc
local languages and receive critical safety information to support
duty of care for international travelers.

New benefits
When travelers utilize the eTTek Dash app on their iPhones or
iPads, they will have access to linguistic features that provide

numerous advantages during international travel. The TripLingo
integration enables travelers to learn various words and phrases

in the native language using easily comprehensible audio clips
and phonetic spellings.

More games »

Compare Brokers Thirteen of the most frequently traveled to destinations are
featured in the eTTek Dash update, with additional access to a
total of 23 destinations available through the TripLingo app. For
every corresponding international destination on a traveler's
itinerary, a clickable banner will allow the user to link to pages
containing additional phrases and cultural information.

"As maobility evolves, it is our mission to empower customers with
actionable and helpful content to make the travel experience
easier and more enjoyable,” Mike Kubasik, executive vice
president and chief information officer at Travel and Transport,
said. "We feel TripLingo’s leading edge technology is a natural fit
for anyone traveling internationally."

"We're excited to complement Travel and Transport's technology
and service driven solutions by offering practical tools that
address the unique challenges of international travel. Assisting
’travelers with dutv of care and_grivina unique cost-savina
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opportunities creates a win for all parties," said Jesse Maddox,
TripLingo's CEQ. "We are thrilled with the opportunity to integrate
our technologies in order to continue to support Travel and
Transport's mission and client-centric approach.”

Nike & Finish Line outrun the Strest;

Micron draps to 52-wk low
eTTek Dash advantages Yahaa Fin .Hl

In addition to the instant access to valuable cultural and linguistic
information, the integration will include all of the same advantages
users have come to know and trust through the eTTek Dash
mobile app. Some standard features you'll be equipped with
include:

« Web check-in

Seating information

Flight delay notifications 5 surprising facts about Facebook
+ Gate change information

+ Touch-to-call

+ Add-to-calendar
+ Email itineraries
«+ Trip sharing
« Travel alerts
+ Local weather
+ Currency conversion Chinese Stock Market — Full Meftdown
About Travel and Transport, Inc. Approaching?
Founded in 1948, Travel and Transpon, Inc., is the fifth largest
travel management company in the U.S. specializing in corporate
travel management, vacation travel, and group and meeting travel
services. Travel and Transport, a 100 percent employee-owned
company recognized for unparalleled service, integrity and travel
industry knowledge, has locations in 39 states and is
headquartered in Omaha, Nebraska. Visit travelandiransport.com
for more information about Travel and Transport's services.

Chantel Windeshausen

402-399-4695/800-228-2545

Photo - hitp:/photos. pmewswire.com/prnhi20141121/160342
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Argenftine Judge Orders Seizure of
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Mega-Agency Travel and
Transport To Invest In Group
App Start-Up Travety
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+ Co t No + Follow Comment
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s

So web-based travel booking was supposed to put us
in control? For many of us, particularly road
warriors, or if we are booking simple itineraries and

iPad deserves
have a good idea whatl we want, it has. At the same

: . . the best network
time, when planning more complex trips the

options still tend to be a travel agent, using Google Now get SZUU off
documents and email, or a host of hopeful Apps that (Pad mini 3

are trying make it easier to do it yourself. bl il s

If successfully raising money is a sign that there is a
hunger for a technological solution to trip planning
that goes beyond what is being used right now,
Travefv is an example. In the last six months, the
Nebraska-based start-up has raised $1.8 million in
Series A and Strategic funding, according to its CEQ
and co-founder, David Chait. Tomorrow, Travel and
Transport, with over $2 billion in sales, the 12t
largest travel agency in the U.S., according to Travel

Weekly, will announce a strategic investment in
Travely.

= [}
v
|
-
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Group Travel: Travefy enables users to divide group expenses and manage payments, taking the headache out of
organizing bachelor parties and friends’ getaways.

Travefy is specifically targeting groups. It was born from the founder’s
frustrations planning a bachelor party while in college. Since putting a test
version on the market at the beginning of 2014, Chait says it has been used for
over 10,000 trips and there are over 100,000 people who have registered to
use the App. While most parties are small, he has seen groups of over 100 use
the service. In addition to typical travel planning tools, Travefy's “secret
sauce,” he says, is the ability to divide and manage payments from the group.
The service identifies who owes money and allocates payments. On a trip
where some people go to the spa, while others are going to play golf, the
feature is very useful,

The company makes ils money on commissions from suppliers you use via its
platform, including Groupon, HomeAway and Expedia among others. Travefy
also makes money when you use its payment tool, which Chait says equales to
about one percent of the total transactions, so for a group enending Q10 000

the cost would be about $100. IA\IB.LIE s

A full mobile native App is on its way, and Chait says the |
overcome some criticism with better interfaces. "When |
it’s not where we were last year, it’s where we were last njfi

Other areas of growth will be white label versions for tray
companies, travel agencies and hotels companies. In the

corporate meetings market is 1.8 million gatherings and
_participants annually.

+ Comment Mow  + Follow Comments
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-

htp:/ferww forbes.com/sites/donggollan/2015/04/2 7 /mega-agency-travel-and-uansport-to-invest-in-group-app-start-up-trave iy/[ 6/18/2015 9:02:28 AM]



Travel and Transport among investors as Lincoln startup Travefy raises $1.8 million - Om... Page 1 of 1

Travel and Transport among investors as Lincoln
startup Travefy raises $1.8 million

By Paige Yowell / World-Herald staff writer | Posted: Wednesday, April 29, 2015 1:00 am

Lincoln startup Travefy has raised $1.8 million in funding, including an investment from Omaha-
based Travel and Transport.

The round, led by Nebraska Global, also included investment from Linseed Capital, Invest
Nebraska, Nelnet, Columbia University and a variety of angel investors.

Travefy is an online group travel planning tool that allows users to book group travel, create
itineraries, and track and split expenses. The startup also has partnered with online travel agents,
travel management companies, vacation providers and travel brands to integrate their services.

“Our interest was not only 1n their exciting technology, but also in the people behind the
technology. We believe Travefy 1s well positioned to do great things,” said Travel and Transport
President and CEO Kevin O’Malley.

Travel and Transport’s “immense expertise and knowledge of the industry just opened a wide
variety of opportunities for us going forward,” said Travefy co-founder and CEQ David Chait. He
declined to comment further on a potential partnership with the travel planning agency.

The funding will allow Travefy to add sales, marketing and product positions to its full-time staff
of s1x, Chait said.

The company also 1s testing 10S and Android apps. The tool currently operates as a Web
application.

Contact the writer: 402-444-1414, paige yowell@owh.com

http://www.omaha.com/money/travel-and-transport-among-investors-as-lincoln-startup-tra...  6/26/2015



Travel & Transport imnvests in Lincoln's Travefy Page 1 of 2

Business
- Achievements

402-473-2656 Published each Monday.

J ournalStar co

HOT TOPICS  Venue changes  Players leaving CHI. BCBS deal Florida LB commits  Sentence with hops  Fi

Heme | Buswess / Local

Travel & Transport invests in
Lincoln's Travefy

April 28, 2015 12:00 am + By Matt Olberding | Lincoln Journal Star 0

Travefy, a Lincoln-based free online and mobile group
travel planner, has announced a strategic investment from »
one of the country's largest travel planning companies.

Travefy announced Tuesday that Omaha-based Travel &
Transport invested an undisclosed amount in the company.

Travel & Transport, which has offices in Lincoln and cities

in nine other states, is the country's fifth-largest travel
management company. BUSINESS

“We're honored to welceme Travel and Transport to the
Travefy family,” David Chait, CEO of Travefy, said in a
news release. “As an industry leader, Travel and

e Photo

Transport's invaluable expertise and positioning enhances Hudl bullding new HQ in

Travefy's ability to bring our innovative group travel Hayr

Hudl made the
“Super Bowl' of

collaboration tools to both the consumer and business-to-
business travel markets.”

| business
The Travel & Transport investment is part of $1.8 million expansion
anncuncement
Travefy has raised in the past six months to accelerate i
expansion and innovation. Among the investors were
Nebraska Global Investment Company, Nelnet, Columbia qare firm Hudl
University, Linseed Capital and Invest Nebraska stment
Corporation, Travefy said in its news release. i Hudl, the
Lincoln

company that
makes sports
video viewing and editing software

In an email, Chait said the $1.8 million, nong of which was

i

previously disclosed, will be used for continued product

innovation and the commercialization of Travefy's software, for high scheol, college and
as well as for hiring of additional employees in product professional teams, announced
Thur... Read mors

development and sales and marketing.

O
O

7

gets 31.75 million

He said the company has six full-time employees and three
part-time interns. Offices are at 151 N. Eighth St., Suite
300.

INVESTImED
Opendorse, a Lincoln company that
pairs athletes and brands seeking
social media endorsements,
anneunced it has received a $1.75
million investment. Read more

Ihttp://journalstar.com/business/local/travel-transport-invests-in-lincoln-s-travefy/article_¢5... 6/26/2015
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Travefy Announces Strategic Investment from Travel and
Transport

Online and mobile group travel planner Travefy has raised $1.8 million in funding
over the past six-months - including a strategic investment from Travel and
Transport - to accelerate expansion and innovation.

Lincoln, NE (PRWEB) April 28, 2015 Wit (] ) Y v [P | B

Travefy, the all in one group travel planner, announced
today it has received a strategic investment from Travel
and Transpaort, the 5th largest travel management
company in the United States.

“We're honored to welcome Travel and Transport to the
Travefy family,” said David Chait, CEQ of Travefy. "As
an industry leader, Travel and Transport's invaluable
expertise and positioning enhances Travefy’s ability to
bring our innovative group travel collaboration tools to
both the consumer and business-to-business travel
markets.”

Travefy develops groundbreaking online and mobile
travel collaboration tools that solve the coordination
headaches of group travel. in addition to Travefy's free
consumer tools, it offers white-labeled and integrated
platform partnerships to online travel agents, travel
management companies, vacation providers, and travel
brands.

"We are very excited about our investment in Travefy,”
said Kevin O'Malley, Travel and Transport's GEO and
President. "Our interest was not only in their exciting
technelogy but also in the people behind the
technelogy. We believe Travefy is well positionad to do
great things."

in total, Travefy has raised $1.8 million in Series A and
Strategic funding over the past six months to
accelerate expansion and innovation. Additional
investors include the Nebraska Global Investment
Company, Nelnet, Columbia University, Linseed
Capital, the Invest Nebiraska Corporation, and a variety
of Angels.

ABOUT TRAVEFY

Plan Together and Pay Together

(1 As an industry Izader, Travel
and Transpori's invaluahble
expartise and positioning
enhances Travefy’s ability to bring
our innovative group trave!
caollabeoration tools to both the
consumer and business-lo-
business travel markets. 9%

Travefy (hiips:/firavaly com) is the easiest online and
mobile group travel planner. Through Travefy, groups
can collaborate on trip details, build rich itineraries, and
collect shared expenses o no one is stuck with the bill,

Travefy is free to consumers with integrated white-(akel
Pro versions available for online travel agents, travel
management companies, vacation providers, and travel
brands {hitps:travefy com/Pro). Travefy has been
featured in Fast Company, U.S. News and World

Report, Network World, Entrepreneur, Tnooz and Skift
among cther publications and has won numerous awards.

For more information & press assets, please see: hitps:/firavefy com/presa.

ABOUT TRAVEL AND TRANSPORT

Founded in 1948, Travel and Transport, Inc., is the 5th largest travel management company in the U.S. specializing in

corporate travel management, vacation travel, and group and meeting services. Travel and Transport currently
employs more than 1,300 employse-owners located in 43 states. Travel and Transpont, Inc s the largest 100 percent
employee owned travel management company in the US

W Shara

W Tweet | giLiks i Pt | 2 EMAL & POF & Print

http://www prweb.com/releases/2015/04/prweb12670292 htm

Contact

David Chait
Travefy

+1{908) 830-8614
Email

Scott Rutz
Travaly

(402) 432-8997
Email

@travefy

Follcear

Travefy

since: 0372012
Like

Travefy

Follow us on: “
Attachments

Travedy

Travefy Logo

Travel and Transport

Travel and Transport Logo

traveland
transport.

Travaly group axpense
manager

Never get stuck with the bill again!

Plan Togethar. Pay
Together.
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* Travefy is the easiest

online and mobile group
travel planner.

Login
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INTERNATIONAL BUSINESS; Weak Dollar Curbs
Summer Travel to Europe

i MEDICWVELL

J. R. Rosskamp had planned to spend two weeks in Germany this i Facesook

summer, visiting art museurns in Berlin and friends in Munich. But  w twirter
as the dollar continued to fall against the mark, losing nearly 14

) § coooLE+
percent of its value since December, she recently decided to visit
Australia or New Zealand instead. i
SHARE
"It's the off-season Down Under,” said Ms. Rosskamp, an
i . A ; i (=) PRINT
international business consultant from Hollywood, Fla., "and even
though it's a lot farther away, I can still get better package deals [El snGLE PAGE MOST EMAILED MOST VIEWED
there than for what I'd spend on hotels, food and other expenses in - [@ RePRiNTS 3

The Secret Casualties of Iraq’s Abandoned

3 " ' 15
Europe. T — = y Chemical Weapons
This summer, a hotel room in Berlin that cost $200 a night a year BIR D M A
LTHE UNLaF o
ago will cost $240. A dinner for two in Hamburg that cost $75 last ¥IMTUE BF |GunsancE ) g 2 OREDIRAMELADRUCHERMAN
) . at A Cure for Hyper-Parenting
summer will now set an American back an extra $15. That $4 o ot © 4

bratwurst and beer at a neighborhood bar in Munich is up by $1. )
3. David Greenglass, the Brother Who

) X . ) ) . Doomed Ethel Rosenherg, Dies at 92
To judge from a recent sampling, many Americans will be omitting Germany and other
European destinations from their summer plans. The dollar has dropped most in Europe ST

against the German mark, slipping further in the last week, but the entire Continent will Scarier Than Ebola

likely see fewer Americans.

} } ) - L : . 5. THOMAS L. FRIEDMAN
The change in tourist plans probably will not affect the airlines, which anticipate that A Pump War?
strong bookings from Europeans traveling to the United States will offset any drop-offs.

But European hotel chains are scrambling to assemble tourist-pleasing packages and 6. Why Are Americans So Fascinated With

Extreme Fitness?

Stk |

advertise them more.

For good cause. "Bookings to Europe were strong the first part of the year, but they've
definitely been off since then,” said Frank Dinova, president of Travel and Transport

a
A
~

Smell Turns Up in Unexpected Places

Ine., an Omaha-based company with 40 travel agencies in 10 Midwestern states. "I'd

estimate our European bookings are down 15 to 20 percent since last year.” 8. THE STONE
Debating God: Noles on an Unanswered
Last week a couple dropped by Windsong Travel in Bloomington, Ind., interested in a WieNiton

trip to Europe. "But when I told them how much it would cost,” said George E. Bledsoe, . WELL

. : 5
the agency’s owner, "they quickly said they were no longer interested in going to Europe. WeRar's Foui FRiness Age!

A few days earlier, four other clients decided against going to Europe this summer, and

in every case they backed off because of the price.” The Chicken Wings Boom

Europe's loss will probably be North America's gain, with many more travelers choosing

Canada, Mexico and the United States Go to Complete List » Show My Recommendations
"Recently a lot of my clients started by saying they want to go to Europe,” said Jeanette ELSEWHERE ON NYTIMES CoM
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Shaw of Preferred Travel in Northfield, N.J. "But after we discuss price, many of them
wind up booking cruises to Alaska or the Caribbean or trips to the Canadian Rockies.”

"Some of our customers who had planned to go to Europe this summer are going to
Mexico instead,” said Ruby Kaelson, owner of Traveltime Inc. in Wichita, Kan. "Let's face
it, hotels are expensive in Europe, along with food and everything else.”

Even Arthur Frommer, whose guidebooks were among the first to promote budget travel
to Europe, was blindsided by the dollar’s drop to postwar lows. The 1995 Frommer

ides, with titles like "Europe on $50 a Day" and "Germany on $50 a Day," are out of e .
et _m L ) 1_ Hrop i ¥ ! v ¥5 ¥, are ot A religious retreat all his own
sync with today's prices,

Rare Baccarat crystal on view in Paris
"I'm heartsick about it,” Mr. Frommer said, "but they were all published last November »A happy medium, handmade

and December, so we missed the most recent currency changes.”
Before the dollar began falling several months ago, bookings for Eurepe for the surnmer . - A RE Yoms TEe
were so strong it looked as though 1995 would break last year's record of about 8.3 The Smart Patient

million American visitors. Unless the dollar recovers quickly and soon, which seems ;

DOWNLOAD NOW >

unlikely, that is out of the question now.

"T haven't seen any new bookings to Eurcpe ever since the dollar started doing what it's
doing," said Jutta Goss of Odyssey Travel in West Chester, Pa.

Frederique Raeymackers, head of the New York office of the European Travel
Commission, which is based in Paris, said, "Bookings early this year were incredibly
strong but they have recently leveled oft.”

The comimissicn, which promotes Europe as a vacation site, is countering the view that
the American dollar is weak all over. Last month, it pointed out that from Sept. 1, 1992,
through April 10 the dollar posted double-digit gains against many European currencies,
from 12 percent against the Norwegian krone to 62 percent against the Italian lira.

Many vacationers who are going to Europe this sunimer will go on package tours from
airlines or wholesale tour operators, packages that include air fare, hotels and aimport
transfers. Most of these packagers have said they intend to hold the line on their
advertised prices, which were adopted up to six months ago.

Because of the weakened dollar, travel agents whose clients still want to go to Europe
have to scramble harder to find bargains. At Leonard's Travel in Phoenix, Nancy Moeller
recently booked seven summer packages to Europe, but not witheut some juggling.

"I showed one client how she could save $60 by going and returning during the week
instead of weekends,” Mrs. Moeller said. She has also been using consolidators, who buy
blocks of unsold seats from airlines and resell them at a discount. "I just saved a client
$206.75 on a flight inte Dublin and home from Paris,” she said.

1| 2 |[NEXTPAGES
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College partners with Omaha travel company | Local News - KETV Home

The college created a new associate degree program where students can fake general education
classes through the college and travel classes though Travel and Transport.

“When people come here, we expect them to be engaged in actual work that will get them jobs. |
seriously believe you're going to see things change dramatically in the next 10 years,” Pensabene
said.

Pensabene said the skills the students will receive will translate to any travel company. He said an
associate degree could count toward a bachelor’s degree.

Classes for the program begin this summer. Trave!l and Transport will hold an open house Thursday
from 3 to 4 p.m. at the company’s tower near 72nd and Grover streets.

The college said students are guaranteed at least an interview with Travel and Transpori after
graduation.

The community college has dozens of partnerships with other companies. Administrators believe
the array of partnerships, like the one with Trave! and Transport, is changing how the college is
educating its students.
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Travel and Transport sticks with Radius

May 20, 2013
Travel and Transport and its Ultramar subsidiary opted for an affiliation with Radius, of which T&T is a
founder and one of three "major” owners, according to a T&T announcement.

When acquiring Ultramar Travel Management in October 2012, T&T said it would either stick with Radius,
shift to GlobalStar Travel Management (Ultramar's previous global network) or build its own global
network.

According to T&T, GlobalStar recently confirmed that its partners would continue fo serve Ultramar Travel
Management clients "under existing agreements for as long as those clients so choose.”

T&T also noted that "any new global business signed by Travel and Transport or Ultramar Travel
Management (effective Oct. 1) will be serviced by the Radius network locations.”

Sowrce: Business Travel News
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NBTA Tackles Competition

August 17,1998 - 12:00 AM ET

By BTN

NBTA Tackles Competition
Reporter's Notebook: Travel Managers Support Consortivm Buying

Orlando - Arrline competition 1ssues permeated yet another industry convention as two
Congressmen, a Cabinet member, a professor, a bureaucrat and a fuming consortium head
debated various aspects of the question at the 30th anniversary National Business Travel
Association conference 1n Orlando this month.

Still, it was NBTA's direct membership that made the biggest news. A lunchtime [RIS
interactive survey found that 88 percent of 254 travel managers consider it "very" or
"somewhat" important for the government to protect small carriers. Nonetheless, many
buyers are convinced they'll be taking things into their own hands. Asked whether 1t will
be Congress, the DOT, the airlines or corporate travel buyers who will eventually solve
the problem of high airfares, 46 percent voted for themselves.

The survey also found strong sentiment in favor of consortium purchasing by NBTA on
behalf of its members. Sixty-seven percent of direct members said NBTA should develop
an industrywide consortium for airline negotiating; 64 percent said their companies would
be willing to participate in a consortium; and another 64 percent said they would require
employees to travel on consortlum-negotiated carriers.

Although buyers clearly are concerned about airline competition, only 7 percent have filed
comments with DOT on its proposed predatory pricing guidelines (BTN, Aug. 3). With a
Sept. 8 comment deadline looming, U.S. Secretary of Transportation Rodney Slater gave
NBTA the DOT's broad view through a satellite video address.

"Today we see signs of declining competition," he said. "Business and short-haul fares

already have risen substantially, and we need to take action to preserve a level playing
field."

Taking a more direct and comical hit at the airlines was Woodside Travel Trust president
Ivan Michael Schaeffer. A lunchtime presentation had Schaeffer's cartooned and bow-tied
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superhero stopping the airline industry from sucking the business world dry. He also held
a mock funeral for the 100-plus airlines that have fallen since deregulation. Unless the
prospects for new entry are improved, Schaeffer said, the government should "vigorously
reregulate the industry"” to create a free and open market.

Later, an armchair debate pitted DOT special council Steven Okun against Professor
Robert Gordon of Northwestern University. Though Gordon criticized DOT's predatory
pricing guidelines as unnecessary--saying "the two biggest enemies of start-up airlines are
the government and themselves"--he revealed to BTN that he agrees with DOT in some
areas. "I'm very much in favor of loosening up the exclusive gate leases at airports,” he
said. He also noted that "the real price gouging, which I admit happens, 1s on the short-
haul routes.” Still, when speaking to the NBTA crowd, Gordon asked DOT to "please,
don't take my cheap flights away."

EE I R S

At a breakout session, ARC director of agency accreditation services Barry Lemley said
the agency expects by year's end to remove the "pilot” status of Republic National Bank's
accredited Corporate Travel Department and allow other companies to apply for the
accreditation as well.

Even with its own plates, meanwhile, Republic will continue to outsource parts of the
process to a travel agency. Under a new contract, it has switched agencies to Carlson
Wagonlit Travel, which will provide a 24-hour emergency desk, MIS, visas and passports,
arate desk and other services, said global travel vice president Andy Menkes. In 1ts first
RFP since getting accreditation, the bank asked agencies to price each service individually
--and found price quotes varying by over 400 percent, Menkes said. To his surprise, some
agencies even thought they would still be keeping overrides. He also signed his own
contract with Apollo/Galileo USA for GDS services.

EE S

On the technology-oriented trade show floor, automated booking vendors announced
several new clients and milestones. E-Travel said it signed Sonoco, a Hartsville, S.C.,
packaging manufacturer, as its 200th corporate customer. Internet Travel Network
announced Toyota, PeopleSoft, Nike and Nabisco as its newest users. Toyota actually is
using the product under the private label of Galileo's Corporate Travelpoint.

Worldspan said its self-booking tool, Trip Manager, 1s being implemented or in pilot test
at four new corporations: The Dow Chemical Co., Wizards of the Coast Inc.,
MedManagement LLC and the Huntsman Corp., as well as at First Class International, an
agency that 1s evaluating 1t for corporate clients.
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AXT and Sabre BTS revealed their latest hot feature, wireless connectivity. Laptop users
soon will have the ability to access Sabre BTS through the MobileStar network, which
will be installed later this year in airports and hotels around the country. MobileStar
transmits radio signals to users with radio receiver-equipped PC cards, enabling them to
access the [nternet without a modem. Sabre also teamed with 3Com to allow one-touch
synchronization of travel itineraries to PalmPilot units.

Hand-held computer users already can access certain features of AXI with wireless
connections, Amex officials said, but they are seeking customer mmput to make the booking
tool more seamless and useful.

Internet Travel Network also is testing wireless functionality, but company officials
declined to discuss details.

Putting fo rest some rumors about Galileo International's corporate strategy, Mike
Cavanaugh, senior manager of corporate marketing, said the company issued a request for
proposals to develop a front-end interface to its Travelmaster expense reporting product.
An announcement and further details are expected in September. Before signing a pact
with TN, Galileo researched the feasibility of buying the now defunct TravelNet booking
system to private label as Corporate Travelpoint. In the end, though, the proposition was
far too costly.

Trying to eliminate one of the reporting nightmares for corporations and agencies alike,
Galileo this fall plans fo test a product that will add structure to the reservation and
ticketing data in each passenger name record. "At the end of every transaction, the
software would write in structured data," Cavanaugh said, referring to fields that could
contain such things as lowest fare at the time of booking, why the traveler refused the
lowest fare and even cost centers. The problem 1s that most agencies--or even worse,
offices of the same agency--have yet to standardize what 1s reported i each field, causing
errors and omissions in reporting.

EE R S

WorldTravel Partners and Travel Technologies Group of Atlanta are trying to help
corporate decision-makers sort through the often-confusing array of automated booking
and agent productivity tools with a new guidebook they commissioned from travel
technology consultant Norm Rose. [t compares six top booking engines: American
Express' AXI, E-Travel, Internet Travel Network's Global Manager, Sabre's Business
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Travel Solutions, Xtra On-Tine's PowerTrip and TTG's ResAssist. Called "The Tab Notes:
A Useful Analysis of Automated Booking Systems and Agent Productivity Goods," the
book outlines the strengths, weaknesses, market position, architecture and background of
each product and compares 20 top features. Lab Notes 1s free to decision makers.

In an enhancement to TTG's Screen Highlighter offering, an administrator now can
distribute highlights of preferred vendors across the CRS enterprise-wide, to quickly
adjust preferred vendors.

There was a strong consensus among travel buyers, sellers and analysts that corporations
must look for alternative inventory--including blocked and leased rooms--to offset rising
hotel rates and decreasing availability. As an extra bonus, companies can receive a tax
break for leased rooms in some states, including New York and Illinois, after more than
30 days.

The low supply in the upper-tier market 1s attributed to the high barriers to entry and the
long lead time involved in new construction. Buyers were advised to seek out new venues
for their travelers.

EE I R S

Following interviews with 500 travel managers, NBTA in September will publish a study
summarizing job responsibilities and pay ranges. David Domsch, vice president of
Lawrence-Leiter and Co., which conducted the research with NBTA, said the low-end
salary was $35,000, while the mean was $58,600.

Twenty percent of respondents, he said, made $45,000 while another 20 percent made
above §71,000 and 10 percent receive over $84,000 a year as a base salary. In East and
West Coast cities like Washington, D.C., Boston, or parts of California, travel managers
earn 20 percent more than the national average.

Domsch noted that in general, "your boss and H.R. don't really understand what you do,
and that correlates to pay systems.” He suggested that fravel managers make sure their job
descriptions match the reward and suggested "rewriting the position description o
emphasize those things the pay system can reward you for."

vvvvv

The NBTA airline committee distributed a series of white papers on airline-related 1ssues
including alliances, electronic ticketing, competition, the Internet, net fares, benchmarking
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air policy and constructing airline RFPs. All will soon be available on NBTA's Website
(www.nbta.org), including an Excel spreadsheet for calculating net fares.

vvvvv

In a session on ground transportation, Wall Street analyst Robert Marshall of Wheat First
Union was bullish on the newly public Carey Limousine, calling the stock "very
attractive." In an industry just begimning to consolidate (see story, page 5), the top three
players command more than 20 percent of the market, and no smaller player has more
than 3 percent.

With the segment as a whole growing 9-10 percent, Carey's been growing 14-22 percent,
"demonstrating that its management team is adding value,”" Marshall said. As the
segment's only public company, Carey has the pick of acquisition targets and can hold the
price down because no one 1s bidding against it. In addition, a strong technology system
gives it "one less thing to worry about," Marshall noted.

vvvvv

Do you think your company is too small to have clout with technology vendors? Perhaps
individually it is--but not as part of the rapidly growing "emerging enterprises” market of
companies with less than 500 employees, said Worldspan's Jeff Hoffman. Players i the
"e.e. market" should look for flat site licenses for software rather than paying transaction
fees he said--and remember that in the $250 billion technology market, $200 billion 1s
spent by small companies.

This year, tech vendors {rom Microsoft to IBM and from Oracle to SAP are targeting
small companies (BTN, July 20), and Big Five consulting firms are offering services.
Hoffman "highly recommended" that corporations considering travel technology products
buy a day or two of a consultant's time and have him draw up a complete technology plan.
And, he said, "forget about not using Internet-based systems 'because they are too slow.’
We're seeing cable modems where you turn the computer on and the Web 1s there without
your having to dial in--at 100 times the speed of a phone modem."

R R KR

The lack of travel agency buzz on the trade show floor left many believing that a lot of
merger and acquisition activity was going on behind the scenes. Some travel management
companies said they were on the acquisition frail, with announcements coming soon.

Maritz Travel Co. president Michael Boland said the company could close one or two
acquisitions by the end of this year. Journeycorp was looking to acquire Arrington Travel,
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which was just acquired by Navigant International. Travel One said it is close to a deal in
Northern California, one in New England and another in Houston. And Travel and
Transport 1s also planning to close some acquisitions --it is looking to expand the
Southern market around Wichita, Kan.

Linda Garback of Total Travel Management told BTN her agency is now in the process of
expanding into South America and Mexico. Meanwhile, Ultramar Travel Bureau of New
York i1s expanding and opening Southeast offices.

In other agency developments, Journeycorp recently signed a partnership with Unisys to
offer its Unires and Unitrax products for online booking and expense reporting. It was
previously using Xtra Online for booking.

Maritz unveiled its Intranet travel home page prototype (87N, Aug. 3) as an out-of-the-
box tool. Maritz plans to offer the standardized page on a service bureau basis by the first
quarter of 1999.

Speaking, ironically, just a day before the Dow dropped 300 points, American Express
Corporate Services president Ed Gilligan predicted a negative turn in the economic tide.
He questioned whether the Asian crisis would spread and cited other reasons for
instability, including the year 2000 problem and the introduction of the euro in January--
both representing enormous costs to businesses.

On the online side, Gilligan said the Internet 1s "the most profound business development
we've seen 1n our lives" and advised attendees that "getting your travel management
process connected to the Internet should be your first priority for cost control and service
improvement.”

Lastly, Gilligan said consolidation both in the travel agency community and the airline
industry will continue, and predicted that just "three to four global airline alliances will
emerge."

vvvvv

Choice Hotels International early this month named Charles Ledsinger, Jr. as president
and CEO. Ledsinger, 48, will assume control of the company at the end of this month.
Most recently, Ledsinger was president and COO of St. Joe Company, a private
landowner and developer of master-planned communities, commercial and industrial
facilities, resorts and location-based entertainment in Florida. He was former CFO of
Promus Hotels Corp.
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vvvvv

Wyndham International by early September will launch a prototype Internet Website to
house electronic requests for proposals. The site can be hyperlinked into the hotel
company's corporate and brand Websites. It plans to work with five or six major preferred
customers during the original beta test phase.

Wyndham also plans to beta test a customized yield management system in four
Wyndham Garden Inns during the next few months. The new system will be installed in
Sunnyvale, Calif., Neighborville, I, Las Calinas, Texas and Northwest Chicago.

EEE A

NBTA president Mark Johnson said sticky summers in Orlando, St. Louis and Dallas have
led NBTA's board to again designate the dress code for the July 1999 convention as
business casual--despite the cooler weather anticipated in Minneapolis.
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Radius agencies look to compete with megas

By Jerry Limone / July 02, 2003

BETHESDA, Md. -- Twenty-five of the 85 agencies in Radius formed a subset within the corporate travel
consortium to strengthen their ability to compete for multinational clients -- corporations that usually choose
megas like American Express and WorldTravel BTT to service business travelers worldwide.

Three of the agencies are based in the U.S.: Northwestern Travel Management in Minneapolis; Travel and
Transport in Omaha. Neb.: and TraveLeaders in Coral Gables, Fla.

Radius president and CEO Tony Hughes said the 25 agencies kicked in money above and beyond their
Radius membership dues to fund sales efforts and operational costs associated with the new initiative.

Hughes added that Radius products and services [like its hotel program] for members not participating in the
new program will not be affected.
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Hickory's parent is on a roll

By Jerry Limone / May 26, 2004

CORAL GABLES, Fla. -- American Leisure Holdings (AMLH), parent of consortium Hickory Travel
Systems, intends to buy a controlling share of Traveleaders, a corporate and leisure travel agency based
here.

Financial terms weren't disclosed. Travel eaders was No. 17 on Travel Weekly's Top 50 Travel Agencies list
for 2003, with 2002 gross sales of $543 million.

AMLH, which bought 10% of TraveLeaders last month, will own more than 70% of the agency once
AMLH, a public company, exercises its purchase option, said Keith St. Clair, Travel.eaders' chairman and
CEO.

In addition, St. Clair assumes the role of AMLH's president. Hickory's CEO, Bill Chiles, is AMLH's CEO.
Having AMLH as a parent means Traveleaders has the clout to grow through acquisition, he said.

AMLH's financier, Stanford Venture Capital Holdings, loaned the company $6 million earlier this year and
agreed to make available an additional $4 million to "aid and support its business and growth plans.” AMLH
said.

"I think we can be the No. 4 or No. 5 player in the industry,” St. Clair said.

Traveleaders itselfis a product of consolidation. In 2000, it was formed when St. Clair bought several
agencies in Florida, including Around the World Travel, which was the largest independent agency in
Florida af the time.

The rollup gathered steam later that year when Traveleaders acquired Sundance Travel, one of the largest
independent agencies in California.

Expect another burst of acquisitions, not only by his company but by others, St. Clair said.

"There are three to four years of hard consolidation facing this industry, from the mom-and-pops to the
megas,” St. Clair said. "The industry today cannot survive in its current form. Somebody has to provide an
exif strategy for all these businesses.”

Besides acquisitions, St. Clair said capital will be used to build an e-commerce platform for agencies in the
Hickory network.
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In the past year, several agencies have left Hickory for other organizations because they viewed Hickory as
technologically deficient and unable to help them compete with online agencies Expedia, Travelocity and
Orbitz,

"We see an opportunity with Hickory," said St. Clair. "It's a sleeping giant.”

TraveLeaders is a member of Radius, a Hickory competitor, and will honor its Radius contract, which
expires in 15 months, according to St. Clair.

In particular, St. Clair said TraveLeaders is committed to the Business Development group, a subset within
Radius charged with winning and servicing multinational corporate accounts.

The subset launched last summer, with participants paying money above and beyond their Radius
membership dues fo fund a dedicated sales staff and other costs associated with the initiative.

TraveLeaders. Travel and Transport of Omaha. Neb., and Northwestern Travel Management of Minneapolis
are the three U.S. agencies in the Business Development group.

When TravelLeaders' confract expires, a decision to leave Radius could be moot, as there's industry
speculation that AMLH will acquire Radius and merge the consortium with Hickory.

Besides owning Hickory and Traveleaders, AMLH is in the real estate and timeshare businesses.

The company said it is developing a destination resort in Orlando called Tierra del Sol, which will feature
971 vacation town homes and condominiums.

The resort will be marketed to second-home buyers, said AMLH, who, in turn, can rent units to consumers
through AMLH's vacation-rental management program.

Also, AMLH operates travel clubs for organizations and corporations. H&R Block is one of its clients.

To contact reporter Jerry Limone, send e-mail to jlimone(aninlic.com.
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UAL eyes GDS-bypass incentives

By Dennis Schaal / January 31, 2005

NEW YORK - United is considering paying its top travel agencies and corporate clients an incentive fee to
get them to bypass traditional GDSs and use new-technology alternatives.

The struggling carrier summoned its top 70 agency and corporate clients to headquarters in Chicago earlier
this month, urging them to test and eventually start funneling bookings to ITA Software, G2 SwitchWorks
and Farelogix.

To transition clients to the startups, United is considering offering the meeting's invitees - and these top
producers only - a $5-per-ticket inducement to replace lost GDS incentives, a United spokeswoman said.

That proposed incentive, which could begin as early as the second half of 2005 after United further tests the
systems, would last twao years, the spokeswoman said. But she said there is no firm timetable for
implementation because it depends on how the tests go.

United told Travel Weekly the GDS new entrants charge the carrier $1 to $2 per ticket vs. the $12 on
average it pays to Sabre, Galileo, Worldspan and Amadeus. Unlike the GDSs, the startups don't plan to pass
along incentives to agents.

Some observers see the two- day gathering as a watershed event, raising the prospect that the alternative
distribution channels will come to the fore much sooner than expected.

Some also contrasted United's client-relations play with Northwest's aborted attempt to unilaterally impose a
"shared GDS fee" on agents last year.

Works in progress

Others, however, regard United's action as a negotiating tactic to get better terms from the GDSs, noting that
the startups, which call themselves alternative GDSs, are untested works in progress.

(G2, for instance, is processing agency bookings from seven major carriers.

ITA, working with a dozen airlines, will be conducting tests with at least 10 agencies in the first quarter and
has been visiting agencies accomparied by airline reps, said President and CEO Jeremy Wertheimer.

Getting agents on board is another matter. At WorldTravel BTI, Dee Runyan, the agency's executive vice
president, said the industry must evaluate the functionality of the new channels vs. the old, ensure that online
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booking tools interface with the new entrants, deploy agency desktops and negotiate content and
inducements "with travel and, in some cases, technology suppliers.”

She said "both WorldTravel BTT and the industry are at at least 12 months away from significant volume
flowing across alternative channels.”

Runyan said her agency in the second quarter will "test in earnest” these fransaction models as it "retools the
pipes that feed agent desktops and corporate booking tools.”

Runyan noted the agency developed a Web-services platform "pointing toward any point of sale” and that it
is working on infrastructure to make the new channels seamless fo agents and clients,

In addition to ITA and G2, three other firms made presentations at the United meeting -Farelogix, Outtask
and TRX. Outtask and TRX discussed the integration of corporate booking tools.

Farelogix offers a "multi-source distribution platform” with independent pricing, said CEQ Jim Davidson, a
former president and CEO of Amadeus North America who recently joined the Canadian firm. He told
Travel Weekly the company also is creating a direct-connect with United.

Orbitz, which developed its Supplier Link direct-connects fo airlines when United was an owner, was not a
presenter but it was in attendance, as was Travelocity.

Corporate attendees

Among corporate agencies in attendance were American Express, WorldTravel BTI, Navigant International,
Travel and Transport. Omega World Travel and Tzell Travel Group. Corporate users included McDonald's,
Boeing, Hewlett Packard and some 60 other companies.

Not everyone is jumping on the new-channel bandwagon.

Michael Qualantone, vice president of global distribution for American Express, said Amex views the
alternative GDSs as "developing and evolving technologies” that need to be analyzed.

"Just because they proclaim to be GDS alternatives doesn't mean they are,” said Qualantone, noting that the
traditional GDSs provide the best access to broad content. "If we need to chase a bunch of systems to deliver
the lowest fare, is that what our customers want us to do?" Qualantone said.

The distribution official said Amex has direct relationships with American and Continental and is open to
discussing fee agreements with other airlines.

He questioned whether United's actions are a negotiating tactic and said the push toward the startups 1s
supplier-driven.

"When someone induces you to [try] something that is less than today, [ would question the inducement,”
Qualantone said. "When they are done evolving, we will see where they are.”

Carlson Wagonlit Travel, meanwhile, noted that its Symphonie platform facilitates direct-connects with five
major airlines.

Andrew Compart contributed to this story.

To contact reporter Dennis Schaal, send e-mail totweditorial(@nnmlle. com.
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The Nationa! Business Travel Association—a longtime advocate of a
Registered Traveler-type program—continued its support for TSA's
advancements in making the concept a reality. NBTA last month
also joined forces with Alrports Council Inlernational-Marth America,
American Sociely of Travel Agents and the Volunlary Credentialing
Indusiry Coalition (o work logether (o help TSA move toward its
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launch. "The good thing about the announcement is it would be next
to impossible for them to go back on this now, whereas everything in
the past they've been hedging and not clear on when the rollout daie
1s," said NBTA executive director and COO Bill Connors, "They said
20 airports and that tells me they're going to be hard-pressed to go
backwards on this.”

TSA also said that it would award a contract to a company "to assist
in the development of the verification and validation standards™ for
vendors applying for Registered Traveler vendor status. "Before
TEA approves the beginning of a pilet, the airport or airline and its
vendoers must submit their validation and verification statement
nrepared by an independent audil firm," a TSA spokesperson said.

The spokesperscn noted that the agency would not disclose which
companies have approached TSA to becoma accredited vendors.
However, Saflink, Verified Identity Pass and Unisys are in various
phases of formulating prograrns and gaining airport partners. TSA is
mandating that programs from all vendors be interoperable.

Although Verified identity Pass s the only company currenliy
operaling a Regislered Travel program—uwith a Clear lane in
Orlando—&aflink said it is ready fo move forward. "Because of our
background in cards and biomeincs, we could issue a card today
that waould work in Crlando," said Saflink CEQ Glenn Argenbright,
noting that raises questions about how TSA will articulate
interoperahility standards—and whether it leaves cornpanies the
oplion to levy charges when a card they issue is used al another
company's checkpoint.

"We know TSA will mandate interoperability,” ha said. "The bigger
question Is there going to be some sort of fee ithat we'd have to
transfer back and forth between tha various companies? We don't
know that yet, because TSA hasn't weighed in."

Il remains a possibility—one that could in part sour some of the
promise of interoperability for travel buyers, whose travelers may
have to pay fees on lop of annual enrallments.

"Take the ATM issue. It's still interoperable, but if you use someane
else's card you have to pay for tha right to dot," NBTA's Connors
said. "We're not advocating that, but | understand that thinking."

This is the model Verified Identity Pass is endorsing. "What we have
proposed in our submissions to TSA is a modal whereby if a
competitor's card comes through a kiosk at our airport, we charge a
set iee based on the overall cost of maintaining a security kiosk
based on the number of people who use them. it might be $2 or $3,"
said CEO Steven Brll. "Each card would have an ideniifier for the
company, net the persan, so each menth we'd send a bill to
company XYZ."

While TSA would set such standards by June 20, Verified Identity
Pass and Saflink are marketing similar programs as both are
seeking travel industry partners, both offer an annual membership in
the same price range and both claim to be in aciive discussions with
airporls—and boasl thal they are set for launch this summer.

Saflink last week said it would launch FLO—or Fast Lane Qption—
with partners including Microsoft, Johnson Controls and D
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Technology Partners. The alliance last week also added JPMorgan
Chase lo facililale "application intake and processing services and
collect program fees from subscribers," and The Paradies Shops,
which owns more than 500 specialty stores in more than 60 airports
and hotels nationwide, as a marketing pariner.

"If you look at cur alliance, we brought in experts in their field," said
Saflink CEO Glenn Argenbright. "We know how lo build a card,
biometric readers, kiosks and sysiems where we can lock anything
and unlock anything; that's what we do. Expedia knows corporala
travel managers, Johnson Controls knows the airports, Microsoft
knows the database back end. | don't know Dick Butkus about credit
cards, about marketing a card-basad program to a hroad consumer
audience, but JFPMorgan Chase has 94 million cardholders.”

Saflink, which last week touted ils wares to airporl represenlatives at
the American Associalion of Airport Execulives conference in San
Diego, said it has operational kiosks for authentication and
enrollment and has been in discussions with between 15 and 20
airperts that "have a high level of interest," Argenbright said. "We've
been talking to them for about six menths," he said. "Some will
prebably launch in June or July. | would argue or say with strong
conviction thal you'll see two of the top 10 airports in this first round.”
VIP's Brill said several parinerships forged with airports should come
to fruition this summer.

"This will definitely make it possible for us to launch enroliment by
June or maybe earlier at San Jose, Indianapolis and Cincinnati, with
whom we already have agreements, plus continue our prograrm in
Oriando," said Brill. "We expect to be in a position with agreements
and plans in hand to launch in al least €ight more airports this
summer and fall, with more to follow by the end of the year and in
the first quarter of 2007."

"Verified and our model are very similar," Argenbright said. "We're
looking at a subscription-based model. Where you probably
differentiate our two programs are on benefils and general
approach. We're probably both going (o charae between $79.95 and
$100. | would see us slaying right around the $80 range. If TSA, for
example, raises or adds fees that aren't there today, then we'd be in
the position (o rajse some costs "

Verified Identity Pass is charging about $80 for annual enrcliment,
but Brill last week said, "Retall price 1s going to be somewhere
between $75 and $95. We just don't know where that will fall."

Saflink plans to differentiate (tselfl through its partnership with
JPMorgan Chase and other payment companies by including a
credit card component, "That's not what Chase is doing right now—
they're a processing partner and payment pariner—we've clearly had
discussion with them. We're angling to eventually tie it to a credit
card, probably in 2007 or 2008," Argenbright said.

Brill, meanwhile, has fervently said the company would nol partner
with credit card issuers to launch a payment component, but rather
would seek agreements with bank issuers and payment networks as
marketing pariners.

Verified [dentity Pass last month announced separate partnerships
with TQ3Navigant and Travel and Transport, which will offer clients
tiered discounts for Verified ldentity Pass biometric smart cards that
facilitate the airport security process.
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Despite objections, TSA expands Registered
Traveler

By Michael Milligan / May 08, 2006

WASHINGTON -- Despite opposition from the major airlines, the Transportation Security Administration
said it intends to phase in as many as 20 airports to its Registered Traveler pilot program before the end of
the vear.

Registered Traveler is technology designed to expedite airport security screening by embedding digital
identification and biometric information about travelers in a card that can be read by hardware installed in
terminals. Travelers who participate in the program are prescreened, enabling them to avoid long airport
security lines.

TSA launched the program in July 2004 and has conducted tests at airports in Minneapolis, Houston, Los
Angeles, Boston and Orlando, where the program is still in operation.

In response to the TSAs announcement that it would expand the Registered Traveler program, the Air
Transport Association, an airline trade group, reiterated its opposition to the technology.

Questionable benefits

ATA firmly believes that limited TSA resources should not be diverted from efficiently and effectively
screening all passengers to a program that provides limited and questionable benefits for some customers,
the ATA said in a statement. Instead, TSA should focus on programs that improve the overall passenger-
screening process.

The TSA said the additional Registered Travel airports would come on line as soon as the programs private-
sector developers complete the necessary business arrangements with host airports and get security appraval
from the TSA. The TSA said it would announce the additional airport locations in the coming months.

TSA is working with airports and private-sector providers, and we will enable the private sector to launch
Registered Traveler programs as soon as this summer, Kip Hawley, TSA assistant secretary, said in a
statement. Security will be maintained, the program will be paid for by the private sector and it will not
disadvantage the general public when they fly.

The Registered Traveler program will be partially financed by fees, which will be set in a notice published in
the Federal Register. Where those fees will come from is yet to be determined. The TSA also intends to
solicit public comments on its plan to implement Registered Traveler nationally.
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Hawleys decision to expand the program was praised by the National Business Travel Association.

NBTA has supported the Registered Traveler program since its inception, NBTA Executive Direcfor and
COO Bill Connors said in a statement. As a participant in one of the pilot programs offered at Reagan
National Airport, Im well aware of the benefits Registered Traveler provides frequent business travelers.

Steven Brill, the founder and CEO of Verified Identity Pass, the company that operates the Clear Registered
Traveler program at Orlando, said TSAs announcement successfully continued the process of giving airports
and air carriers the guidance they need to launch this security-enhancing and hassle-eliminating program.

Industry acceptance

Other sectors of the travel industry are beginning fo embrace the program. For example, in March, Brills
company signed a deal with Hyatt Hotels to offer top-tier members of its loyalty program complimentary
membership in the Clear Registered Traveler program.

Travel and Transport, one of the largest travel management companies in the U.S., signed a similar
agreement with Veritied Identity Pass to offer its customers a corporate discount on Clears membership fees.

To contact reporter Michael Milligan, send e-mail fo punmillican(@ravehveeklv.com.
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Reporter's Notebook: ACTE Flags
Registered Traveler Concerns

May 15, 2006 - 12:00 AM ET

Addressing Association of Corporate Travel Executives concerns
that red flags could be raised if employees are denied Registered
Traveler status, Verilied ldentity Pass CEQ Steven Brill last week
during a keynote at the ACTE conference in Allanta said his
cormpany would ensure corporate travel buyers and their companies
would not be notified of rejected applications. ACTE officials said
privacy concerns about Reqistered Traveler programs are
increasingtly on the radar of travel managers, vet president Greeley
Koch said ACTE will strongly support a program if it delivers on ils
promise o speed lravelers through airport securily checkpoints.

"Even though it's a volunlary prograim, could il cause a company to
{ook suspiciously on secmehody if they elect not to register or are
denied membership?" Koch said, outlining ACTE's primary concern.
ACTE trumpeted those concerns in recent weeks at a U.S. Chamber
of Commerce hearing and its conference.

To guell such uneasiness, Brill said Verified Identity Pass—the only
company operaling a Registered Traveler program—woulid not
disclose to corporale contract holders which employees are
members of the program, even if the company pays for those
memberships. Brill also reached out to ACTE fo help with a "dispute
resolution program" should companies wani veriiication that the
number of memberships they pay for are in fact issued.

Following the conference, however, Koch said, "That's the first we'd
heard of it.” Although ACTE will explore the possibility, Koch said,
"My first thoughts are you don't want to cvercomplicate a very
simple process." As such, ACTE said the issue largely is one

ek trial to The Beal, a daily travel business newsletter

support

Brill stressed factors other than an employee's background—such as
the inability to produce a readable fingerprint—could be a barrier to
the program's eniry. ACTE also noted some travelers would not
want to disclose the background and biometric information the
program recuires.

Noting thal TSA always had intended the program o be voluntary for
the American public, Brill said that facet of Registered Traveler
should be preserved in Corporate America. "We will not sign
corparate contracts that require employees to be part of this
program,” Brill said.

SHARE THIS PAGE

Connect with The BTN Group n m

BUSINESS TRAVEL
TRENDS & FORECASTS

ATLANTA « TORONTO « LONDON
CHICAGD « WASHINGTON, DC » DALLAS
SAN FRANCISCO = NEW YORK

Research

BTN's 2014 Hotel Chain
Survey: Amid Rising
Rates, Hotel Capital
Spending Buoys Buyer
Satisfaction

A difficult negotiating climata nas not
solrred corporaie frave| buyers'
aftitudes, .

MORE
BTN's 2014 Corporate Travel 100

BTN's 2014 Travel Manager Salary & Attitude
Survey: Higher Salaries Not Equating To A Satisfied
Travel Management Workforce

BTN's 2014 Business Travel Survey

BTN's 2014 Small & Mediun Enterprise Report

MORE RESEARCH >=

Best
in ™ §

L Lua CHEMIED.

“3” TYPES OF
HOTELS

FOR EVERY BUSINESS NEED

http:/farww businesstravelnews com/More-News/Reporter-s-Notebook-- ACTE-Flags-Registered-Traveler-Concerns/?a=btn[10/22/2014 3:04:20 PM])



Reporter's Notebook: ACTE Flags Registered Traveler Concerns - Business Travel News

However, the keynole left many ACTE aliendees apprehensive.
Using handheld instant poliing devices following Brill's presentation,

53 percent of 106 respondeants said they were concerned that
employers would become suspicious should their application be
rejected. W
As T5A still is in the midst of its rulemaking for Registered Traveler,
ACTE said il is encouraging the agency to implement an
"expedilious" redress process (o handle denied applications. TSA
has noled thatl it is planning to establish a redress process, but has
yet to detail such a process.
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Meanwhile, VIP during the conference announced it had finalized a
deal with HRG to join its siable of travel management companies,
including TQ3Navigant and Trave| and Transport, that will offer
clients tiered discounts for Verified Identity Pass biometric smarl
cards thal facilitate the airport security process. American Express
also is in the final stages of putting together agreements with VIP
and other voluntary credential suppliers, verified Andrew MoGraw,
senior vice president and general manager of American Express
Business Travel for North America.

ok

Speaking about the indusiry's preparedness for a possible avian flu
pandemic, Koch said, "In some of the polling we had done, there
was concern that people weren't ready with their plans. We need to
step up and do more as far as alerting peopie that they need o have
their plans in place, because we don't want to see disruption to the
travel industry for potentially up to a year," he said, referring to
remarks by Dr. Julie Gerberding, director of the Center for Disease
Control and Prevention, that the likely reaction to a pandemic would
be "social distancing," tantamount to a worldwide quarantine. Koch
sald Gerberding invited ACTE to join a task force to get the word out
when such a dizaster might strike.

ACTE also joined Manlyn Carlson Nelson, Carlson Cos. chairman
and CEOQ, in the fight agains! the traflicking of women and children,
by signing the "End Child Prostitution, Child Pornagraphy and
Traflicking of Children for Sexual Purposes” code of conduct. Prior
to ACTE's invelvement, Carlsan Cormpanies was the only U.S.
signatory of the ECPAT code. "Through fraining, communications
and public awareness " said Susan Guriey, ACTE's executive
director, "the business travel industry can help eliminate these
practices.”

During her opening night speech, Carlson Nelson spoke about what
she deemed one of the greatest challenges of globalization: the
creation of a fiuid but common culture, respectful of national and
regional differences, yet faithful to global corporate values and
standards. "The secret is to create a host culture within the
corporation in which these concepts are self-perpetuating,” she told
allendess. "As business leaders, we must think of the world nat as
groups of faceless, nameless masses, but as groups of individuals
with values, likes, dislikes, families and futures.”

* ok

Travel executives seeking vendaors for a corporate card program are
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more interested in merchant acceptance, global capatilities and
data guality than loyalty rewards, according lo a while paper on
corporate card requests for proposals unveilad at the conference.
The paper, sponsored by ACTE and AirPlus International, was

five corporate card organizations and 208 responses to an email
survey distributed by ACTE Of 179 raspondents, 64 percent listed
merchant acceptance as crilical in their evaluation of a corporate
card program, and slightly less than 50 percent listed global
capahbililies and technology as critical. Only 35 percent said lhe
features and benefits of the card were critical, although 46 percent
said they were very important.

David Hillman, principal of Consulting Strategies and author of the
paper, said it also indicated that buyers are locking far beyond just
price when cheosing a corporate card vendor. There was a lime
when corporale cards were almost considerad nothing more than a
commodity, but Hillman said that has changed.

"That was very refreshing for me, and it also told me that peopie who
are selecting cards are gaing through the robust RFP process and
are paying atlention to the importan! elements of that process,"
Hillman said. "[l's obvious to me thal the sophislicated buyer is really
reviewing the elements of the card programs very senously.”

The paper also indicated the need for a stronger reference source for
corporate card RFPs, AirPlus president and CEO Richard Crum
said. Although about 70 percent of 210 respondents currently or
recently evaluated their corporate card program, only a litile more
than half of respondents used a formal RFF in the process.

* ok ok

Many atiendees during a session on global distribution system
content feared access to fares could come at a price to corporate
users. Fiffy-six percent of 66 respondents using instant polling
devices during the session said suppliers, including airlines, wi
charge corporate clients for content access wilhin the next year and
a hall.

"The last thing buyers want is a rebate going to the agency and a
GD&E fee on the ticket," said panel moderator John Caldwell,
president of Caldwell Associates.

Delta and Uniled—representing the airline perspective duning the
session—said they would not embrace opi-in, opl-oul aptions that
could pass cosls to users. Della vice president of sales and
distribution Pam Elledge said the carrier would not be "nickel and
diming" travel management companies and corporations with an
opt-in, opt-out model

While airlines prefer their own distribution channels—namely their
own Web sites—I{rom a cost standpoint, United managing director of
worldwide sales strategy Scott Brandt said the carrier would
differentiate their own channels over GDSs as it offers such benefits
as online checkin through its own site, but "we're not going to
require corporations to come to united.com.”

Marriolt's Steve Richard, vice president of global sales. during a
session charged thal buyers were not taking the request for
proposal and negotiation process as seriously as they should and
that buyers needed to do their "homework” better and undersiand
that naegotiations were a full-year job, something he referred to as
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"flaltening out the cycle." BCD Travel's Maria Chevalier, vice
president of hotel relations at BCD's Trave! Frocurement Solutions
division, disputed his suggestion and said that the job was like a
see-saw, with each side sharing data together fo strike a balance.
Deloitte's Brian Nichols, hotel and ground transportation programs
manager, called Tor buyers and sellers to also share data better, a
process he coined "transparency and trust.”

David Radcliffe, CEO of HRG | in addressing a general session
touched on an 1ssue key ta his own philosophy: low cost versus
value-added services. "TMC services are siill required," he said, "but
the changing delivery profile is gelting more complex: online or
unmanaged, unbundied or dynamic packaging? Clients expect to
buy individual components.”

PR

Asia/Pacific over the next six years will account for 30 percent of a
global company's lravel spend, up froim 18 percent today, Megan
Stowe, global sourcing manager al Intel, said during a session. "is
Asia ready for thal?" Stowe asked. "If not, we're going lo have 1o
hurry up." Bicky Carlra, seniar vice president of Asia Pacific at BCD
Travel said in the past 18 maonths, airlines in India have added 170
new flighis a day, and 330 new airplanes are likely to be added over
the next 15 years—260,000 additional seats a day. That is still not
enough. "Al the present pace of demand growth, India will need 570
airplanes worth $55 billion by 2023 {o keep the balance of supply,”
he said. Tight supply can make il difficull to negobiate, Carlra said,
but buyers can negotiate for waiver of cancellation fees and
upgrades, and take advantage of international carrier corporate
programs.
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Registered Traveler program makes headway

By Michael Milligan / June 19, 2006

Carlson Wagonlit and Visa became the latest travel suppliers to offer customers memberships in a pilot
Registered Traveler program designed to expedite qualifying airline passengers through airport security
checkpoints.

Under separate agreements with Verified Identity Pass -- a private sector company that operates Clear, a
Registered Traveler program at Orlandos airport -- Carlson-Wagonlit Travel will offer discounts on first-
year memberships to its corporate clients, and Visa will offer certain cardholders discounts on Clear
memberships.

The Clear discounts will be offered through the Visa Incentive Network, which enables member financial
institutions to provide cardholders discounts and promotions in various states.

Visa and Carlson Wagonlit join a growing list of companies, including Travel and Transport and Hyatt
Hotels. which have arranged to provide Registered Traveler discounts to their customers,

About 25,000 travelers are already members of the Clear program.
The Transportation Security Administration, which facilitates the RT program, announced in April that it
intends to roll out RT prograims in as many as 20 airports this yvear, in cooperation with private-sector

vendors.

The TSA has requested statements of interest fram airports to gauge their potential participation in the
program.

Under the plan, RT airports would come on line as soon as the private sector vendors, such as VIP, make the
necessary arrangements with host airports and airlines and get security approval from the TSA.

Under the program, the vendors are responsible for pre-enrollment of passengers as well as the collection of
biographical information, biometric data, validation of information, RT membership card production and
issuance and user-fee collection.

VIP, currently the predominate RT vendor, said it has either signed agreements or is in negotiations with
several airports interested in service.

The TSA is expected to soon announce additional RT airports. Cincinnati/Northern Kentucky Airport has
plans to initiate an RT program possibly by the end of June.
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But even as momentum begins to build behind RT, the debate over its value continues to rage, pitting
airlines against airports with travelers caught in the middle.

A key opponent of the program is the Air Transport Association, the trade group representing major U.S.
airlines, which contends the TSA should focus on expediting all passengers through security, not just
business travelers, who make up the majority of RT program members,

ATA declined a request by Travel Weekly to comment for this story, referring instead to a letter it recently
sent to 79 airport managers across the U.S.

In the letter, ATA President James May, who in February testified before the Senate Commerce Committee
in opposition to the RT program, urged the managers to reject the TSAs ongoing efforts to develop RT as a
nationwide systerm.

May argued that as currently designed, the program will unnecessarily drain limited TSA resources and
detract from the agencys ability to craft more comprehensive programs benefiting all travelers.

The ATA also took exception to the TSAs business model, in which the RT programs would be partially fee-
funded. The amount of the fee and how it will be administered havent been determined, but those issues are
expected to be resolved in a rule-making process, under which the TSA is accepting industry comment
through the end of June.

But a TSA spokesman said one thing is clear: The program is going to be a private, industry-driven program.
It is not going to be funded by the federal government.

The plan, as outlined on the TSA Web site, stresses interoperability because it involves different vendors
operating RT programs at different airports.

It calls for an open technological platform that facilitates competition, a central information management
system (known as the Transportation Security Clearinghouse, managed by the American Association of
Airport Executives) with safeguards to protect personal privacy. The TSA would be responsible for setting
key program standards and security measures.

None of this sits well with the airlines.

We are uncomfortable with the lack of a proven economic model, May wrote in the letter to airport directors,
adding that neither the TSA nor the airlines nor the current RT vendors have agreed on a robust business
model for fee interchange between various providers at different airports,

The ATAs opposition confounds VIP founder and CEO Steven Brill.

I had one discussion with Jim May and it was like talking to a wall, Brill said. I couldnt figure out what their
opposition is rooted in, and I still dont.

Brill added that there may be a disconnect between the [airline] people that liaison with the ATA and the
customer-service and marketing people, the very senior people, that we are talking with at the airlines. But
this is having no effect on the roll-out of the program.

Charles Chambers, senior vice president, security and economic affairs for the Airports Council
International-North America, which supports the RT program, said he believes the airlines opposition is
rooted in the ATAs desire to make sure it makes sense. [ view [the issues raised by the ATA] as a positive. [
think having a variety of comments and thoughts about the process has been a positive.

http://www travelweekly. com/Travel-News/Government/Registered- Traveler-program-mak...  6/3/2015
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Meanwhile, the RT program continues to move forward. We are in the midst of negotiating partnership
agreements to ca-market and co-brand [RT] cards with more than one major airline, Brill said. Additionally,
he said, he 1s in similar discussions with every aitline except Northwest.

All of which thrills business travelers.

If you are able to remove people who are willing to undergo background checks, put them in one line and the
unknown people in another line, the TSA can focus their resources more wisely, said Bill Connors, president
and CEO of the National Business Travelers Association, which supports expanding RT programs to all

airports.

Ultimately, Chambers said, I think RT shows promise in developing technology that may be useful to more
expeditiously get [all ravelers] through the screening process.

To contact reporter Michael Milligan, send e-mail to punmillican@iravelveelkly. con.
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Two months afler global distribulion systems reduced incentivi
payments {o agencies, many buyers still are embroiled in
negotiatons, likely to continue for months, as to the subsequent fees
that agencies will charge them.

~ LEARN MORE

Aside from contractual issues and a reticence to welcome any cost
increase, the major sticking point for many buyers is the lack of
lransparency in agency costs and revienue sireams that make them
and their senior managers guestion whether they are being asked to
pay a fair amount.
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Spending Buoys Buyer

Buyers are unhappy with the way they have been ieff out of the Satisfaction

discussion about bearing these additional costs, with liftle mora in
return than assurances that they will have access to full airline
inventory for the next several years. With clients of agencies other
than American Express seeing Amex claiming (o hold their
colleagues harmless from these charges, the new financial terms
are prompting many to consider the possibiliies of bypassing GDSs
through direct deals or al the very leas! secking fee customization
from their agency.
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After GDSs said they would reduce agency incenfives, following their
airline negotiations, mega agency Carlson Wagonlit Travel and a
few others announced they would charge a flat ransaction fee

{BTN. Aug. 14) Other TMCs are handling negotiations individually.
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12 Issue would linger for some companies anolnier
six to nine months and allributed the delay to two factors: "One, with
the larger corporations, the decision of whether or nel to accept the
cost is not being made by the fravel manager,” he said. "lt's a
financial issue, so it's being sent upstairs. Plus, you've got {o teach
senior management what it is. Two, with s0 many corporations, it's
taking time for agencies to get tc them all. There are only so many
vendor representatives.”

Of 10 buyers with whom BTM spoke. all had talked with their TMC
about the pass-through cosl and were relicent o discuss delails of
negotiations and/or terms. Some said they had come to terms with
their agency, but others are holding steadfast in negotiafions, at
least until seeing the first invoice that includes such charges.
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"Al this point, it's our budget that's taking the hil," said Rita Visser,
global execulive travel manager al Oracle and a Carlson Wagonlit
client. "We can't do anything with it until CWT sends us the first bill.
We know ii's going o be a challenge, we just don't know how big of
a challenge."

Omaha, Neb.-based travel management company Travel and
Transport, one of a few TMCs to follow Carlson in setting a $2 fee,
determined it would identify the cost as a line-item surcharge. "If our
fee to a client was $25, we don't send a bill fo them saying, 'It's 527
multiplied by your number of transactions ' We say, '[t's $25 times
your number of fransactions per our contract and then it's an
additional $2 GDS fee, multiplied by your transactions, which
eguates lo $27. We break it out,' " said Bill Tech, Travel and
Transporl president and chairman of Radius, a network of travel
management companies.

Tech claimed that as of late last month all his customers had
accepted the new fee. Pari of the success of that effort, he said, was
in being able to assure clients the $2 fee would be fixed and ensure
contenl availability for the next five to seven years.

"In all of our contracts, we have a cost of living increase," Tech
explained, "so we're not going (o make thal 52 parl of our hase 525
fee and get an exira 3 percent each year. That will stay flat. Our
price increases will be based on our negotiated fee "

Tech said all Travel & Transport contracts have had 30-day
cancellation provisions in them ever since Lhe first commission cap
in 1995, Many buyers withou! such clauses in their contracts.
however, are insisling their agency honor the existing contract until it
expires.

Some consultants said some clienis who accepied the cost now are
preparing to go back and renegahate airline contracts, while athers
are considering booking direcily through carriers' Web sites.

In a survey of 189 mermbers for its 2007 Business Travel Overview
and Cost Forecast sel for release in the next two weeks, the
MNational Business Travel Association found that 34.4 percent of
respondents plan to explore shared distribution savings via direct
connections and global distribution system alternatives in an effort to
trim costs, Furthermore, 41.9 percent said that they would push their
lravel management compariy o implement direct connections in
order to keep costs down.

"If you do a lot of business with cne or two folks, you can bypass he
agency and get what you want, within reason,” said Miller of The
Willer Travel Group. "A lot of the airlines made the first move, which |
feund surprising. They want to keep that business. It's one of the
crazier things I've seen because you've got so many players.”

Even clients of American Express, which claimed ils customers were
immune to such fees due to its internal distribution solution,
I'ravelbahn DS, admitted to not having all the answers. Two
midmarket American Exprass clients with whom BTN spoke could
not clearly determine whether or not they would be charged for
hookings made with suppliers that do not parficipate in Travelbahn,
which includes Delta, Northwest and US Alrways.
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Many larger clients, however, already have been given assurances.
Amex client Cynthia Teufel, sourcing manager of procurement for
corporate services at pharmaceutical giant Merck in Whitehouse
Station, N J., said, "My clear picture is that we're not going to be
assessed another fee "

Industry experts advised buyers to protect themselves wilh contract
language. "Il it wasn'Lin there now, cut the best deal you can and
make sure thal there's language in there to protect you, and Iif Ihe
market is such, look (o go direct," said Miller.

Buyers need to ask the nght questions, according to Teufel, a former
National Business Travel Association presidant. "How long are these
fees in place? Will they be charged additional fees in the future and
whal happens if it goes in the online envircnment, which we all know
it's going t0?" she asked. "Either it costs something or it doesn'l, so
whal's the point of all this?"

Many buyers are unhappy to have been lefi out of the industry
negotiations that ultimately resulted in them being handed a new bill.

"The fait accompli doesn't sit well," said John Caldwell, president of
consulting firm Caldwell Associates in Washington, D.C. An even
bigger issue for many is the apparent lack of transparency in
assessing the fee. "The lack of auditable proof that the impact has
been negative on the TMC presents a probiem. Most clients are
sympathetic, but they want hard proof—including proof of their own
segments.”

Others cry foul al whal seems to be the agency standard of not
allowing buyers to see supplier agreements thal are deemed
confidential

"This is your money," said Laurence Smith, an attorney with Walff &
Samson PC in West Orange, N J. "It's disingenucus to make sure
these agresments are cloaked with confidentialily, knowing fuil well
that many of your corporale customers are going o say, 'l want
olher commissions and rebales and other revenues Lo flow back to
me," " he said. "Unless the corporation has the time and resources to
contract directly with the GDS, do they have total confidence that all
the GDS revenues minus the technology expenses are coming bac
to them? | don't think so. VWe're far from total fransparency.”
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BTN's 2012 Small & Medium Enterprise
Report

April 16, 2012 - 03:50 PM ET
By Chris Davis and David Jonas

Differences in travel management programs across small and
medium enterprises are easier to find than similarities, but there are
o few characteristics emblematic of the segments: SMEs ravely
employ a dedicated full-time travel manager, for instance. They
typically develop travel policies bul eschew mandates. And though
they find very different wavs of doing so, they often explore new
avenues for reducing travel cost, On the other hand, there is little
commonality al these companies in the location of the trave]
management finetion, the use of third parties, deployment of travel-
related technology and relationships with travel suppliers.

Please click here to view the digital edition of the 2012

3 1prise Re , featuring all
charted data, downloadable as a pdf.]

Business Travel News' 2012 Small and Medium Enterprise Report,
as in past siveys, defines the small market as those organizations
that in the most recent full year spent $2 million or less on T1.6.-
booked airline tickets, and characterizes the large markel as those
companies with more than $12 millien in such spending. [in between
lies the midmarket, It's a blunt metric that to an extent reflects
companies’ travel activity but not the nuances of individual
management strategies, which some travel management company
executives said is matnring thronghout the segment.

Travel Management Yes, Travel Managers Maybe

"I don't care if you're small or large, travel and entertainment is
typically a big percentage of your expenses," said David Holvoke,
president of Travel Leaders Corporate, "LEven in the small segment
Frea 2-week trial to The Beat, a daily travel business newsletter

selling a lot to admins, human resources execs and olfice
administrators who were looking at it from a straight service

standpoint. And even though it's not with a dedicated travel manager

or procurement person, it has the same general framework as a
heavily managed or larger program.”

Ovation Corporate Travel chairman and CEO Paul Meiselaar noted
that he “can count on one hand the number of our hundreds of
clients"—typicallv law and professional services firms—that have
hired a full-time travel manager. While the advance of SME travel
management varely includes such dedicated, internal stalfers, it has
diawn the attention of C-level executives and procurement and
financial managers, who in fact may directiy handle certain travel
managing and buying.

http:/farww businesstravelnews com/Travel-Management/BTN-s-2012-Small---Medimu-Enterprise-Report/?a=btu[10/22/2014 2:36:38 PM]
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The orzanizational department that holds responsibility for travel
management at SMEs may vary (see storv, page 8), as can senior
execulive oversight, SME senior executives "can be overwhelmingly
involved to not invelved in the slightest," said Casto Travel vice
president and COO Marc Casto. Such oversight or lack thereof is one
of the biggest defining chayacteristics of travel programs in the
segment, he said.

Cost Control Is King

At those organizations, the goals of travel management can
intertwine closely with cost control. Of 214 BTN suivey respondents.
82 percent cited "cast control” and 77 percent cited "cost savings” as
benefits of managing travel, outpacing every other listed advantage.

Several dozen respondents volunteered "cost savings" in vesponse to
open-ended questions about the accomplishments of their travel
program in 2011 and their goals for the program in 2012, "Saved
meney by sending several employvees together,” wrote one
respondent of 2011 travel management accomplishments.
"Researched less expensive hotel opticns in areas of trade shows and
took advantage of those lower costs,” wrote ancther. A third listed as
a 2012 goal "spend money like it's Momma's,"

Among SME companies, lravel management is "mainly about control
and cost savings," said Adtrav Travel Management owner Roger
Hale. "We ayticulate to them how much they're losing by having an
unmanaged program: Unused tickets? No one is keeping up witly
your unused tickets, and airlines are making tons of money on that."

When Service Trunps Cost

Still, most SMLs, especially midmarket companies, don't approach
travel management with eves exclusively on the bottom line.
"Although evervone focuses on cost and service is treated as a given,
service is still the reason a lot of them go out to bid and leok for
another vendor: "You can save me $10,000 on my travel this month
but if vou screwed up the president twice, you're out,' " Hale said.

"Cost is the priority that everyone lisiens to, but value builds
compliance over the long term," said Cynthia Gillen, a buyer for
midmarket BDO USA. "We're putting in more eflort to seli the valne
of the travel management program internally based on the value to
the company. Over time there wiil be more emphasis on value as
opposed to cost.”

Smrvey respondents also cited travel management value not divectly
tied to cost savings. About 65 percent of all rezpondents indicated
travel tracking was a benefit of managing travel, with 63 percent
citing financial reporting and 51 percent indicating traveler

service/productivity, When looking only at the small market, though,

the percentage of respondents who [ound benefits in those three
categories all were lower—53 percent, 56 percent and 40 percent,
respectively.

"We don't see a big difference between a &2 million, $3 million or $4
million air account and a $10 million acconnt,” said Ultramar Travel
Management chairman and CEQ Peter Klebanow. "We have $2
million acconnts that are as needy as a 510 million account. They
have the same expectaiions, processes and complexities as the larger
[company]. I do think there's a distinction under $500,000. When

http:/arww.businesstravelnews com/Travel-Management/BTN-s-2012-Small---Medimu-Enterprise-Report/?a=btu[10/22/2014 2:36:38 PM]
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people cross that line, that's when they need the account
manageinent to have some sample policies and understand what's
[air, smart and effective,”

While far more survey respondents noted cost savings as a 2011
accomplishment and/or a 2012 goal, several velunteered service-
related aspects. One seciired "improved services from our travel
management pariner”; others cited traveler tracking.

"We have found a tremendous appetite from micro-companies that
want the benefits of a managed travel program,” said Orbitz for
Business president Frank Petito. "They want to keep fees low but
thev like duty of care, reporting, access to hotels—they like to track
whut their foiks are doing."

Boosting Volnme In 2012

Whatever the goals of SMEs’ managed travel programs, and no
matier how focused on cost savings they may be, travel management
company executives agreed thal those companies are traveling more
in 2012.

"We survey as many clients as we can, and the largest majority last
year said travel would be up 4 percent to 5 percent this year, and
we're seeing that," said Atlas Travel president Elaine Osgood. "Travel
per customer is definitely up throughent industries,”

"Maybe we're an anomaly, but during 2008 and 2009 onr smaller
accounts dropped travel as much as 20 pereent to 25 percent, and
e—our top 15—dropped only 5 percent to 10 percent,” said Travel
and Transport president and CEO Bill Tech. "But in the better years,
2010 and 2011, our small accounts not only came back to the level
they were, but they grew at a quicker percentage. They went up 15
percent to 20 percent, and the big accounts were up 5 percent to 10
percent.”

DEMOGRAPHICS AND METHODOLOGY

All represented companies in Business Travel News' 2012 Small And
Medinm Enterprise Report had 2011 U.S.-booked air volumes
between $500,000 and $12 million. Slightly move than half of
respondent companies were under $2 million with an overall mean
near $3 million.

Respondents’ 2011 U.5.-locked hotel expenditures (including taxes
and fees) ranged from $100,000 to more than $3 million, with 60
percent of respondents indicating less than $1 million. The overall
mean was aboul $1.1 million. The mean number of annual hotel
room nights ameng smrveyed organizations was about 6,700.

The average air volume among represented organizations for U.S.
meetings and conferences (including taxes and fees but net of
commissions and refunds) in 2011 was aboul $565,000, down from
a 5578,000 average calculated for 2010. For 2012, the trend is
expected to reverse, increasing to an average around $508,000.

In terms of total U,5. travel and entertainment, represented
:pent $3.7 million in 2011, Thal was up from a

companies on average sj
2010 mean of $2.5 million. Respondents on average indicated a
decline for this year, down to an estimated $3.6 million. U.5, T&E
inciudes airline tickets, hotel stays, ground transportation costs,
such ancillary items as meals and parking and aszociated travel taxes
and fees, but factors out any commissions or refunds.

Respondents represented organizations from various industry sectors
with no one sector accounting for more than 23 percent of the total
sample. Heavy and light manufacturing (23 percent), technology (14

http://arww businesstravelnews com/Travel-Management/BTN-s-2012-Small---Medimu-Enterprise-Report/?a=btu[10/22/2014 2:36:38 PM]
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percent) and consulting/accounting {i1 percent) were most
represented.

The People

Nearly all respondents to BTN's survey said they managed business
travel or meetings costs and more than half said they were
responsible for setting corporate travel policies and/or negotiating
rates for transient business travelers. Those representing
organizations with more than 52 million in U.S.-booked air volume
wel's more lv than those from smaller spenders to negotiate
transient travel rales (74 percent to 40 percent) and set travel
policies (60 percent to 50 percent). Those working fov travel
departments that report to finance were more likely than the rest to
be responsible for negotiating rates (67 percent). Those reporting to
procurement, purchasing or shared services were more likely than
the rest to set corporate travel policies (66 percent combined) and
manage business travel and/or meetings costs (97 percent).

Internal Organization

Travel departments at vepresented organizations themselves resided
in various departments and weve fairly evenly spread. General
administration claimed the largest share, indieated by aboul a
quarter of all respondents. That ratio increeses slightly among
organizations spending $2 million or less on U.8. hooked air volume.
Executive offices claimed the fewest, 7 percent of the total and 4
percent among thuse spending more than $2 million on U.S.-booked
airline tickets. The bigger spenders also were more likely than their
smaller-spending counterparts to operate a dedicated travel
department (23 percent versus 15 percent).

Looked at a little differently, a plurality of all respondents (29
percent) said travel within their organizations reports up to
finance department. That was followed by general administration (21
percent), the executive suite (18 percent) and procurement,
purchasing or shared services (13 percent combined). Smaller

s were more likely to align travel beneath finance (29
percent) and the executive suite (24 percent) than other
departments, while the larger spenders also favored not only finance
(29 percent) but also procurement/purchasing/shared services and
seneral administration (both 21 percent). Larger disparilies are
observed when comparing these spending $1 million or less on U.S.-
bocoked air tickets and those spending more than 55 million: 25
percent of the smallest had travel reporting to the execntive suite
(versus just 2 percent for the largest), while 26 percent of the biggest

spenders placed travel underneath procurement/purchasing/sharved
services (versus 7 percent among those with the most modest
spending).

Methodology

The BTN Group and research firm Equation Research conducted
online swveys from January to March 2012, Invitations to
participate were sent to subscribers of several publications of The
BTN Group (Business Travel News, Travel Management, Travel
Pracurement and The Transnational), members of The BTN Group
Research Council and members of an Equation research panel.

A total of 227 respondents qualified as travel managers or buyers by
indicating that they either manage business travel or meetings costs,
set corporate travel policies and/or negotiate rates for transient
business travelers. Each represented an organization that spends
between $500,000 and $12 million anmually on U.5.-booked airline
tickets. Equation tabulated all results.

http://arww businesstravelnews com/Travel-Management/BTN-s-2012-Small---Medimu-Enterprise-Report/?a=btu[10/22/2014 2:36:38 PM]



BTN's 2012 Small & Medium Enterprise Repert - Business Travel News

Unless otherwise noted, data displayed in this report have been

rounded to the nearest whole number and in some cases may not
total 100 percent.

Data derived from questions that asked respondents to select all
applicable answers are marked as such.

BTN editers augmented quantitative research with interviews with
several travel buyers, more than a dozen travel management
company executives and The BTN Group Advisory Board.

This report originally appeared in the April 16, 2012,
edition of Business Travel News.
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Lots of small and medium enterprises have travel policies, and thev
tackle many of the same issues as those at lnrge organizations. Policy
at an SME might be shorter, simpler or penned with a management

SUPPLI ER partner, but a more substantive differentiator from large company
DIRECTORY policy ’is enforcement. §nme larger organiza.tions have co(‘;il'jcd. .
penalties, such as partial or complete nonreimbursement, that SMEs
trying Lo manage travel searcely touch.
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But these averages hide some truths about a diverse marketplace. "Tn
the South and Memphis, there's no such thing as a mandate,” joked
NEWSLOG Memphis-based A&T Travel president Rebecea Martin at The Beat

‘ ‘ Live conference last year. "It's, ' Would v'all consider doing this?" "
Competing carriers have .
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the year-earlier period
STORIES
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Hylander 2014 Multinational
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Interview: Southwest Airlines
Vice President And Chief
Marketing Officer Kevin
Krone

429 Tavet Management

preferred airline usage than were finance, manufacturing or
technology companies.

Agency Observations

BTN asked 10 travel management company executives for some
generalizations about their SMI clients' tendencies.

Research

BTN's 2014 Hotel Chain
Survey: Amid Rising
Rates, Hotel Capital
Spending Buoys Buyer
Satisfaction

"Alot of small and midsize companies have put resources latelv into
beefing np their travel policies," said Ovation Corporate Travel
chairman and CEO Paul Metselaar. "That's even more important if
they don't have a full-time travel manager.”

-t

A difficult negafiat
soured corparat
attiludes...

"It's important for them to know that their travel program is being :i:ellln;':_:‘as i
managed, but they're not necessarily into mandates,” said Elaine
Osgood, president of Atlas Travel International. "I can think of one
or two out of hundreds of clients that would say they are not going to
reimburse for policy violatiens. It's sort of the 'do the right thing'

attitude.”

MORE
BTN's 2014 Corporate Travel 100

BTN's 2014 Travel Manager Salary & Attitude
Survey: Higher Salaries Not Equating To A Satisfied
Travel Management Workforce

Travel and Transport president and CEO Bill Tech estimated the

share of SME clients with a written policy at "probably half.” , .
> BTN's 2014 Business Travel Survey

For Adtrav Travel Management, nearly 95 percent of clients have a
policy, according to owner Roger Hale. "One of the first things we get
with them and discuss is, 'De you have one? If you don't, let’s get
one. If vou do, let's review it.’ If they don't have a policy, they're not
serjous about travel management.”

BTN's 2014 Small & Medium Enterprise Report

MORE RESEARCH >>

Where dreams are made

At Casto Travel, which services many Silicon Valley companies, "The
standard thing [ hear with new clients is, "'We have a policy but we
haven't looked at in {our vears and we need to rewrite it," " said
president and COO Marc Casto. "The ability to involke a mandate is

nl.

R

According to World Travel Ine. CEO Jim Wells, "They do tend to
have a travel policy. If they don't have one when they come aboard,
oy consnliing services group provides a travel policy writing service,
Typically the midmarket is not a mandated market—we find 'strong
encouragement.’ Those tasked with travel have diverse
responsibilities, which lends itself to people being very busy and
looking for opportunities to provide high service with cost
containment in a manner that won't inhibit them.”

MOST READ MOST EMAILED

Broad guidelines are popular, such as lowest logical airfare policies
(used by 70 percent of SMEs in 2011, according to this research) or
the "use of nonrefundable airline tickets" (62 percent}).

. Hotels Expand Mobile Check-In Options...

. Business Travel Can Be Rewarding:
Compensating Compliance And Building Empl...

. CWT: Airlines Offering More Discounted Fares To
Energy, Resources and Marin...

"The vast majority of clients have policies," said Travel Leaders
Corporate president David Holyoke. "The underlying rule is, no
matter the air policy, if there's something cheaper, they go with the
cheaper option, You see that more since the recession.”

. Directravel Adds Another Navigant Vet...

. Marriott CEQ: Corporate Accounts To Become
Smaller Piece Of Revenue Pie...

In addition to guiding travelers to the lowest airfare or even requiring
pre-trip approval, according to Wells, SMEs tend to allow only
economy class on domestic air trips, international business class
over a set number of traveling hours, compact to midsize car rentals
and limited-service hotels. Commonsense policies also are prevalent,
stich as encouragement to fill the gas tank before returning a rental
car.

Channel Compliance

Of course, a policy does little good without compliance. Most SMEs
seek it just like the rest of the market—and fight the same challenges.
This is particularly the case when it comes to booking through
preferred channels, whether the online booking tool or travel
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management company.

Travel and events manager Christa Neau said her firm, Infinite
Canipus, which annually spends about half a million dollars on air
travel in the United States, is in the midst of a travel policy rewrite
and planning to "force” the use of Concr's booking tocl. "The
exceplion is booking conference rates directly through the hotel
thev can get the rate honored in Conenr, but by the time thev pay the

nssociated agency fees, they are not reallv getling a break,"” she said.

They can bocok directly but have to let the travel manager know just

so we know where our employees are.”

Leaving room for such exceptions, claims that prices are less
expensive outside preferrved channels do not tvpically hold np to
closer inspection, TMC sources said, Suvely a business traveler's own
reasons for making direct bookings are Ligger drivers.

"Everyone is a frustrated travel ageni—this industry will never
change that,” said World Travel's Wells. "Tt's i nan nature. The
to deal with that is to open the communications with the
individual who feels they found something less expensive and
educate them. Almost always, it's not comparing apples to apples, It
may be a fare in a system that hasn't refreshed. A lot of folks don't
understand that. Consumer sites have come up with wonderful
marketing to give that lowest rale’ perspective. But where you find
people critical of the managed progiams, it's primarily due to a self-
imterest.”

"You can't let the tail wag the dog," said Adirav's Hale. "You lose
reporting, tracking, the ability to manage, We feel we have been
pretty effective on maintaining the integrity of the program with our
customers. We work with a number of them to have their accounting
departments, when people are filing an expense report, alert us if
they see airline tickets coming from another TMC or an online
provider or the airline. Some of cur customers will then call those
people and ask what's going on. It's frustrating to go sell an account
and then enly get half of the business we expected.”

On top of the beat-the-rate game, Casto Travel's tech-heavy client
base also is drawn te information and functions in new tools and
apps that are not part of their managed programs. "There's
significantly less likelihood to enforee compliance™ in this segment of
the market, said Casto. "Our number one competitor is pecple
shopping on their own with no retribution.” He said what clients do
about nonecompliance "runs the gamut, but many are not willing to
fight that battle. Se we have more clients with only a portion of the
business, and that changes the relationship.”

A self-service culture is "difficult to change,” said W

Ultramar Travel Management chiairman and CEO Peter Klebanow
said the company will "match the rate, beat it or refund the
difference" if travelers find a better one. "As soon as you set up a
process to manage those kinds of individuals, the problem goes
away. It's one thing to educate people; it's another to take it on and
say, 'Okay, let's go through it.""

1t

The execs with Ovation, Travel Leaders, and World Travel also
volunteered that they have fare guarantees. Travel Leaders’ Holyoke
id thal in a year it's been used less than 10 times. "Do we have a lot
of travelers trying to do our job?" he asked. "Yes. That has forced
agents to be more knowledgeable. They have written us off for how
long?"

B

Tt would seem to me that if anvone would have leakage in their
programs, it would be the SMEs," said Klebanow. "They have
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presumably the least access to the benefits. Yet, the business finds its
way here on its own, and we have a strong SME following even
though we're not spending lots of time trying to find that business
becanse we'd rather grow with bigzer leaps and bounds.”

For Their Own Good

"If the only issue was consolidating data or ensuring the best fare,
then I suppose having a decentralized program where peaple could
book anywhere could make some sense,” said Klebanow, "But it isn't
t. There's duty of care, in which it's not enough to know
where someone is. You need to be able to take action. If vou don't
have aceess to the booking and rights to change it, you may nol know
howr to help them. People have come to realize that no matier how
good the technology gets, when it comes to a disruption in travel the
service recovery is largely a manual process, and in order to have
effective facilitation of that process, vou need to own it."

While massive global companies were comparatively quick to build
up travel risk programs amid increased post-g/11 awareness of
danger
sources said.

“It's been gradual—it's all about how many other hats they're
wearing,” said Travel and Transport's Tech, noting that CEQ support
is a must. "A lot of them never considered consolidating, instead
letting two- or three-person offices do their own thing, But now
thev're realizing they need to consolidate for duty of care, and even
small accounts need to know where travelers are. They have
liability."

"They have become better employers,” said Valerie Wilson Travel co-
president Jennifer Wilson-Buttigieg. "We now have that location
information to give at the drop of a hat.”

"This segment is finally getling into it," said Atlas Travel's Osgoad.
"T'd like to believe the TMCs had something to do with that.”

About two-thirds of midmarket firms said they would have risk
manageinent programs in place by year-end, according to BTN's
survey, versus 44 percent of small firms. One-third of all SMEs said
they had no plans for a risk management program.

Metselaar of Ovation Corporate Travel, which serves mainly
professional services, law and investment banking firms, said, "We
built our company with clients who would never mandate the use of
a TMC. Bul now there is n big trend to mandate. Even thongh
partnerships tended to let owners do their own thing, that has
changed significantly with risk management. Those people own the
firm, and those are their assets—when their assets are on the road
they want to protect them."

tners And Service

Outside of risk, Klebanow noted that tried-and-true TMC services,
sneh as supporting work-life balance with smooth reaccommacdation,
have grown in value based on market conditions, "In the old days
with 70 percent airline Joad factors, it was a lot easier” to redirect a
traveler after a disruption, he said. "We have lost an incredible
number of seats, so it's a much tougher puzzle.”

Midmarket buyer Cynthia Gillen of BDO USA supported the
importance of service, "Service wins compliance and ad nee—it
will win the war over time," she said. "The silos on risk management
and quality-of-life issues have come down as travel remakes itself
into a service function of the company, and I think the [cost versus
service empihasis | will become more even. Companies don't buy the
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cheapest computers ol pride themselves on getting the cheapest
healtheare program. Since IT and HR do not allow people to buy
directly, why should we allow travel to do the sanie?"”

About two-thirds of SME respondents reported having service-level
agreements with travel management companies in 2011, with
"lowest fare accuracy” being the most popular of several aspects,
listed at about half of respondents. Policy compliance, reporting
accuracy and accounl managemen! were the next most freque
used measures, each with about one-third of respendents. Midsize
firms were more lilely than small ones to have SLAs, al 74 percent
versis 59 percent. Two-thirds of all respondents indieated they heold
pricing contracts with TMCs, with nearly half based on transaction
fees.

Several of the TMC executives talked about trust, relationships anc
reliability as the kev elements of their propositions for SMEs, in
large part because their contacts in these firms often are not full-
time travel manngers. Referrals are a big part of the sales dynamic.

"One client told us they wanted to meet us first before sending the
RFP," said Wilson-Butligieg, arguing that TMC RFPs make more
sense in the large market. "They didn't wanl Lo read stacks ol pages;
they wanted to meet the people who wonld manage their account.”

This report originally appeared in the April 16, 2012,
edition of Business Travel News,
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There are more temptations than ever for travelers to be
noncompliant, and some anecdoies of companies testing open
corporate travel booking policies, but there is scant research proving
that managed business travelers increasingly ave "going rogue.” Yet
some lechnology suppliers ave exploring new solutions enabling
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Travel buyers for vears have longed for such solutions in certain
categories, particularly lodgiig. In air travel, though, compliance has
been much higher and sanctioning non-channel bookings is
controversial to say the least. Apparently the likes of Concur, KDS
and Traveldoo have determined leakage could be lucrative.
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At KDS, "We don't see this as a major play today, but it could become
one," said vice president for produect strategy Oliver Quayle, "On the
other hand, it could be a hot topic today that vanishes tomorrow. We
think travel programs ave likely 1o end up somewhere in between,
with say 70 percent of the spend managed and 30 percent
unmanaged. We're not saying you don’'t need a managed travel
program, but let's open the debate.”

Osee example »
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Concwr's executives are less tentative.

"If you manage a travel and expense program, this means something
big for vou,” said Concur president Rajeev Singh last month during a
client conference as he was announcing Concur's Open Booking
Initiative. "You get access to bookings no matter where they come
from. Anyone who tries to stop you from getling that data will fail.

DSee example »
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who don't alwavs know what they want to do or how to do it. It's the
opposite. You only need a ditlerent set of tools, and we need to bring
more people to the table. It's the dawn of a new era of travel booking.

"There's a whole set of travelers who will be booking within, and love
the comfoit of, a managed travel program,” Singh coniinued.
"There's another set who might not do exactly that, who might book
air in one spot and car and hotel in another. That's the world we're
living in right now. This idea of managed versus unmanaged is kind
of silly—sometimes we are, sometimes we are not."”

Singh referenced the relatively weak levels of TMC compliance the

industry has always known when it comes to hotel bookings. He then
showed a video featuring Salesforce.com travel buyver Ralph Colunga
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saying that when travelers thinl they can "find it cheaper on the web C%t Avoidance tlpS

to control Corporate
Travel Spend

.. we say, 'Go for it." " Salesforce uses Concur’s Triplt Pro to capture
information about bookings outside the traditional channel.

Singh said Concur's plan is to use Triplt to push outside bookings

"directly into Concur Travel and Expense—to take all those BDownload the free
itineraries, managed or unmanaged, into one trip ... from wherever ‘white pape|

thev're sourced.”

S ! ~ . Download Now
Concur executive vice president of platform services Barry Padgett

later told The Beat that the company also is initiating discussions
with airlines to enalile "open bookings" that would give corporate MOST READ MOST EMAILED
clients the ability to enforce policy, apply discounts and track
transactions when traveleis book on airline websites. In a follow-up
interview, Singh songht to downplay the application to air travel,
instead emphasizing lodging and ground transport.

. Hotels Expand Mobile Check-In Options...
. Business Travel Can Be Rewarding:
Compensating Compliance And Building Empl...

. CWT: Airlines Offering More Discounted Fares To

"Coneur has a bunch of big customers that spend billions and billions .
Energy, Resources and Marin...

on air, and they're saving, "We want this to happen. Concur, you go

figure out how to make this work,' " said Padgett. "It's not a Concur- ]

hatched plan to disintermediate the travel supply chain,” Still, for - Marriott CEQ: Corporate Accounts To Become
. iy 4 Smaller Piece Of Revenue Pie...

thase companies that would enable such behavior, he cited the

added benefit of "cost savings with respect to some of the traditional

travel supply chain costs that might fall out of an airline ticket if the

customer goes direct to an airline.”

. Directravel Adds Another Navigant Vet...

Some TMC execuitives are wary, to say the least, about these
approaches. Those who advocate full content being offered through
the GDSs, of course, would be against the idea.

"It's unfortunate that Conecur has to endorse a functionality that will
cripple many travel agencies who are the ones currently assisting in
the selling, support and [ullillment of its travel bookings today,” one
I'MC advocate wrote on BusinessTravelNews.com. "It's hard enough
for travel management companies to consolidate travel bookings
through a single source and report on that data accurately. Now
Concur is essentially culting the agency out of the mix altogether.”

Short's Travel president and CEO David LeCompte was a bit more
opern-minded: "While letting travelers bool: elsewhere is something
I'm not afraid of, and would embrace, I think [Conenr and KDS| are
missing some key things. If they book anywhere, how easy is it for
travelers to get assistance on the road? Who do they call? The
average traveler conld get in a bind. Who tracks their unused tickets?
Our average corporate account has about 8 percent of all tickets
unused, and we manage that. The airline is not zoing to call them to
let them know. Will thev know exactly where all their travelers are?
Mavbe itinerary aggregators do this, but what if something changes
en route? If they bock anywhere, do you actually know il thev are
booking a reasonable fare?”

Travel and Transport chief information officer Mike Kubasik, who
attended Coneur's client conference, said, "I kind of understand
what Concur is saying there, but 1 would really question the validity
of allowing [travelers] to book anvwhere with duty of care being so
important. 1 would think a much easier way to manage the program
is through the eredit card rather than allowing people to ook
anywhere and hope they email it.” Concur's plan, Singh said, is
designed to preserve duty of care.

Kubasik said the industry hype machine still was overheating on the
travel program at Google—in which employees can book anywhere
as long as they log details into a central system and keep within set

http:/farww . businesstravelnews com/Travel-Management/Providers- Aim-To-Capture-Rogue-Warrior-Data/?a=btu[10/22/2014 2:58:17 PM])



Providers Aun To Capture Rogue Warrior Data - Busiuess Travel News

rate caps—but he argued that Google's scheme 13 "very atypical” and
"not reality,” T&T p1
board of 35 corporate accounts and Kubasik said not one showed

interest, Yet, he added that "if it does happen, we need to enable it,"

sented similar "open” concepts to its advisory

Concwr's Padgett acknowledged the concept is anathema to some
corporations that "may never enable this or switch it on or allow
their users to do it." But he said theie are "a lot of forward-thinking
customers pushing us down this path.”

"We need to be able to provide to our travelers a method that allows
theim to stay in policy and book the way they live—through multiple
channels," according to Cisco Systems finance director Susan
Lichtenstein, "TMCs shonld be addressing this proactively with their
customers, How can TMCs change quickly enough to meet the need
of their customers? We already know from recent history that leisure
travel is rarely booked by an agent, so if thal is the business you
continue to drive to, then you will not suceeed. If you move to the
business of global data management and show value in proactive
strategies then you will grow your business, We are not in Kansas
anymore.”

Not Just Concur

KDS plans in the second haif of thiz year to release Maverick, a web
browser plug-in which can detect attempted travel bookings made
on any company laptop or desktop. Depending on a client's attitude
on forbidding, telerating or perhaps encouraging out-of-policy
reservations, the application can be configured to respond in
different ways to the booking attempt. In the first instance, Maverick
would trigger a pop-up on the sereen warning travelers they should
be using the preterred booking tool because it ensures they can buy
at the negotiated rate. 1f the traveler elects to book anyway, Maverick
would forward the data to the KDS client reporting tool and, if
required, to the elient’s travel security provider for employes
tracking purposes. kDS also is working to offer travelers the option
to flow pavment information into their online KDS expense report.

KDS' Quayle said the impetus for Maverick was corporate travel
industry discussion about the extent to which emplovees bypass
official booking channels, and whether that should be permissible.
The debate follows the much-cited Google travel program and the
beliel expressed in some quarters that travelers often can buy more
wiselv oulside their preferred programs than within them.

Quayle hopes that Maverick will answer such questions as whether it
makes sense to cut travelers loose. "We will be able to report an
whether maverick spend is costing vou more than spend through
preferred channels,” he said.

"Tt's a matier of fact that travelers may search the web and book
directlv on a supplier or online travel ageney website,” according to
Nabih El Aroussi, president and CEQ of Egencia-owned Traveldeo,
which revealed a similar plan last vear. "We want to cooperate with
the client and the TMC to integrate the data back [into the Traveldoo
booking and expense systems] and provide a consolidated view on
the tra pend. We have made good progress in the past months in
integrating non-GDS data feeds from preferred travel vendors. We
are working on the last piece of the puzzle, te add automated email
processing capabilities to handle bookings made on supplier/OTA
websites. We will enable our clients to keep track and gain a
consolidated view on 100 percent of travel reservations and 100
percent of the spend. We will conduct our first pilots by year-end."

— Jay Boehmer and Amon Cohen contributed to this report,
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While travel always has been personal, a mobile device perhaps is
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even more so0. An integrated element in everyday life, it probably is
the single most important item a traveler brings on a journey. As in
many other aspects of corporate travel these days, travel
management professionals considering how to bring mobile
technologies into their programs must determine how to account {or
traveler preferences, whether to embrace or discourage B-to-C
products and in whiat ways value and efficieiicy can be created.
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Effectively managing the mobile channel is an increasingly complex
task, and the first question asked by travel buyers often is, "Should
we even bother?" Travelers may have strong attachments to a certain
type of device, certain consumer apps and certain processes that may
or may not jibe with organizational preferences.

For those companies that want to proactively build a mobile travel
program, the opportunities—and challenges—are numerous,

Geetting Them

Many companies today no longer issue mobile phones to traveling
employees—though tablet devices may be another matter—apting
instead for the proverbial "bring venr own device” approach.

"It wasn't that long ago that BlackBerrys were the dominant devices
in marketplace and all kinds of companies were buying them and
handing them to emplovees,” said Matt DeWolf, Runzheimer
International director of new produet development, during one of
SHARE THIS PAGE
companies throughout the world.” Now, according to Kunzneumer,
about hall of all companies have a BYOD program or some hybrid
variation.

‘While security is a major concern, one that is heightened when
employees use personal items for business purposes, "we are the
point now where we are moving past security,” said DeWolf, who
noted the availability of many tools that can help companies
maintain security. "A lot of companies are beginning to ask the
question, 'what about user experience?' It comes up because of the
younger people entering the workplace. The device is such a part of
who they are, and they are very passionate about it. If you have a
company policy that is rigid and doesn't respect employee privacy or
give them choice, that is going to be a problem.”
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Yet, BYOD policies require other considerations beyond security,
including how to optimize mobile device usage and how to support
multiple device types and operating systems. "You really need to
monitor and educate your people in the field because stuff changes
very quickly,” DeWolf saidl.

Paying For Them

Of course, there's the maiter of who pays for the devices as well as the
voice, text and data usage.

“Underreimbursing is just as bad as overreimbursing,” DeWolf saicl.
"If they are real road warriors and they are being
undercompensated, that can have a corrosive effect on your
workforce." He suggested that reimbursement policies—which must
be "aceurate, fair and defensible"—should vary by employee level in
the organization, jol» function and possibly geography.

According to research from Business Travel News, 75 percent of
respondent companies provide employees with or reimburse for
smartphones, and about the same nurnber reimburse travelers for
cellular data plans.

Some companies still are trying to sort it all out. "The mobile contract
is something that landed on my desk and is a perfect example of how
a travel manager has to be more open-minded about the scope of
responsibilities," said Blackboard Ine. senior manager of corporate
travel and expense Valerie Fender, "It is nothing that I ever expected
to be doing."

The education software maker currently is revisiting its entire mobile
approach, since its longstanding contract provides "a particular kind
of device that is no longer the device that people want,” Fender
explainesd.

For voice, data and text usage, Blackboard has limits for
reimbursements, which are handled via a central bill. "If employees
are required to go outside their coverage area, on the roaming they
are only allowed to expense the cost of voice calls,” Fender said.
"And it's supposed to be reasonable. We do not reimburse for data
roaming because it's completely out of control, It's expected that
people disable data when they are outside their calling area and
leverage Wi-Fi opportunities. Of course we get pushback on that, bt
a [ew davs can be $900."

Using Them

Once travelers have mobile devices, the trick is determining how they
could and should use them. Are authorized apps and mobile websites
the onlv ones to be used for managing travel plans antl expenses? To
what extent should organizations encourage or require the use of
preferred supplier apps and sites? Should travel departments work
with IT and others to develop their own apps?

The answers lie within the company culture, the structure of the
travel program and perhaps travelei demographics. In most cases,
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the goal, as in corporate travel management in general, is to make
employee travel safe, easy, efficient and policy-compliant.

Perhaps those basics are encugh for some, at least for now. "I don't
see [Lravel management professionals] asking about much beyond
information that will help them get comfortable with what their rale
should be in advising their different travelers on mobile and get a

g
good sense of whatl is available and how it can henefit their travelers
in terms of productivity and their general satisfaction with the travel

program,” said April Bridgeman, a BCD Travel executive recently
appointed to lead the travel management company's Advito
consultancy. "A typical travel manager rily going to
have the same detailed feature and function conversation about a
mobile app as they might about an online booking tool, for example.

18 not necass

"The mobile channe] itself is a huge enabler of other things in a travel
program beyond jlinerary management,” Bridgeman continued. "Tt
is a huge enabler of traveler engagement in the program and the
ability {or travel managers to message the things that they think are
important in the program and that will influence the
decisions.”

While the mobile channel clearly is thrusting onto travel
management a sea chinge, perceptions from travel managers on
usage vary widely, Some say penetration among their traveling
populations thus far is minimal, though in many cases it is
impossible to really know,

At Navigant Consulting, which fields about 1,500 travelers, "between
3 percent and 5 percent actually are booking on mobile devices,”
according to procurement and travel manager Greg Rackett,
speaking on a recent webinar conducted by The BTN Group. "How
often are they nsed to just look around? I have no idea.”

When Blackboard's designated online booking tool made available a
mobile app, the company "was a phenomenal adopter and evervbody
downloaded it," Fender said. "But it's been a few vears, and the
feedback I get now is that it is just not very useful and just not cool
enough. You ran't book on it. They focus on the limitations. I see
people relving on other consumer products that ave available for
assistance with their travel. I am not sure how much effort should go
into dernanding stufl from our vendors when it's just out there.
There are options that they can find that they like better.”

That's why BCD Travel has taken a measured approach to building its
own mobile platform, expected later this year, according to
Bridgeman.

"If we are going to ask our travel nd our corporations to embrace
our mobile channel, it's because we have to give them something
they'll value that they can't gel with 13 other apps today," she said.
"First and foremost, we need to understand the customer need and
the market need, not start throwing ont technology for technology’s
sike and not have a mobile app that only 10 percent of the people
who download it are going to come bacl and use it. We need to fee]
comforiable thal. when we go to market, our app is going to be rated
very highly, will ill some gaps with other apps in the marketplace
and folks are going to want to use it."

Some travel managers say usage of existing mobile tools is high
among their travelers, if not yet for bookings then at least for
itinerary management and other functions. "They are not technically
booki
their ph
figure out where they ure going, looking for ah
according to Jennifer Zimmenrt

but about 95 percent of my travelers have the TMC app on
one and 90 percent actually nse it to look at itineraries,

1

lose to them,"
an, travel and procurement manager
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at workforce solutions firm ManpowerGroup, speaking on a recent
Global Business Travel Association webinar. "As the TMC grows
that, we'll start to use it even more for booking on the road and so

forth.”

Similarly, onee TMC Travel and Transport made available its Dash
mobile app, "it went like wildfire" among Werner Enterprises
travelers, according to Rhonda Porter, the company’s manager of
corporate travel, "Our travelers heard about it and they were looking
for a platform to use while they were out there.”

Manufacturing firm Meritor uses the Concur app for both travel
booking and expense, and global travel manager Jack Revnaert Jr.
suid "uptake is indeed growing." aided by traveler training webinars,
"Onee they doit, there's no going back. They find it hard to go back

to the desktop tool.”

Reynaert explained thit the Concur app is one of the few he has seen
that allows organizations to enforce policy. "That's critica!,” he said.
“If they couldn't do it on a mobile phone that would put them at our
preferred hotels, run it through our QC system with our dedicated
agents, ete., it would not play out as well.”

Expense reporting appears to be a funetion for which organizations
eat potential for mobile solutions.

SEE

"The emplovess absolutely want to be able to approve expense
reports, submit expense reports on their mobile devices or iPads,”
d Blackboard's Fender. "We currently don't have a way for them
to do that. We are in the process of evaluating our expense tool and
processes and that is real high on the list of expectations. I don't
think there is a lot of concern about mobile apps for tiavel booking
as miuch as there is for expense.”

In the meantime, she is comfortable recommending to travelers
consuiner apps that enable receipt scanning,

Said Reynaert, "The mobile app is why there is no excuse for a late
payment on the corporate credit card.”

Enhancing Them

Moving forward, the sky seeminglv is the limit for the utility of the
mobile channel within managed travel programs, "Under 10 percent
of our total transactional activity is iooked via mobile, so not a huge
numlber, albeit significantly growing,” according to Orbitz for
Business vice president for global strategic accounts Mark Walton,
also speaking on The BIN Group's webinar., "Our responsibility as a
technology company and as an industry is to provicde the opportunity
to book travel from any mobile device. The industiy is getting there.
Give them the apportunity and more than likelv they are
it.”

ing to nse

Some travel managers also want more [tinctionality related to alerts
on security issues and other disruptions, for their travelers and for
themselves.

‘Werner Enterprises' Porter also cited the possibility of
reaccommodation via mobile devices, which would replace the need
to call into the Lravel agency. "As technology increases, travelers
probably would say it would be veallv cool if they could change it
themselves,” she gaid. "Of course, there are compliance issues that
go with that. How much should they spend to change a ticket? We
should authorize that. There has to be some sort of mes: z
system with it, but I think we are light years away from seeing
on anyone's platform.”

in
that
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On Reynaert's wish list is a supplier rating and customer satisfaction
system tied to the managed travel program., "A hybrid where you can
have a more real-time experience evaluation, so vou can understand
when travelers have issues with properties and get vour owm
corporate feedback, would be a good next step," he said. But he
cantioned that apps "have to be lean; the more stuff you add to it, the
more cumbersome a mobile app gets.”

This report originally appearved in the April 15, 2013,
edition of Business Travel News.
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[ share W Tweet m 0 (=)

Leave your comment:

Comments
Comments Community ] Login
Sort by Best - Share ] Favorite O

Join the discussion...

ROLFE SHELLENBERGER 2 years ago

While convenience is a major goal of travel policy definition,
mixing personal purchases with corporate purchases, using
only one mobile device, is an invitation to abuse privileges.
If travelers are given "corporate" devices for making
reimbursable purchases only, charge card statements can
be used as expense claims with manual additions of
reimbursable cash purchases. | carry around 3 or 4
credit/charge cards and use them for different kinds of
purchases. | would bet that very few travelers lack
alternative purchasing methods for strictly personal items.
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Business Travel News' recent research issue on the roles of mobile

technology within corporate travel programs also included a look at
the maobile tools and services oiiered to corporate travelers and

managed programs by traditional airline, lodging, expense reporting

and payvment, car rental and meetings technology suppliers, as well
as intermediaries. Each is detailed below; click the name of each
sector to go directly to each section.
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Concur And CWT Buy Early I.ead In Mobile Mauaged Travel
_Contest

Is anyone but Carlson Wagonlit Travel in the pole position on mobile
travel management technology® That may depend on whether you
consicler Concur a "travel management” provider,

These two parties during the past two vears hought the two most
significant business travel apps: CWT last vear picked np WorldMate
after Concur in 2011 bought Triplt, In so doing, Concur and CWT
powered Lo the forefront in not only their ability to service their own
clients, but alse their reach into the coveted lightly managed,
unmanaged, small, independent, rogue or whatever-else-you-want-

to-call-it side of business travel,

Both are styling obust itinerary data-capture features of these
technologies as solutions to the challenge of business travel spending
generated outside the typically preferred travel management
company/global distribution svstem channel. Given its similar
capabilities, Sabre's TripCase product could be a contender for that,
too.

While these uses of mobile technology could alter the very mission of
consolidated travel management and procurement. the
aforementioned apps and dozens more still are quite new at their
basic functions of servicing business travelers. Tripit and WorldMate
were the first movers when mobile finally caught on in business
travel about five years ago (after many more years of anxious
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anticipation). Sabre launched TripCase socn thereafter. As these
offerings proliferated on the backs of the iPhone's App Store and its
copycals, they demonstrated that previous industry experiments
with mobile solutions were misgnided in that they focused on
enabling bookings and other transactions rather than empowering
travelers with information.

Now, mchile access to much of the relevant travel information is so
ubiquitous that it's almost too boring to mention. Evervone has
weathier, currency converters, dining guides and airport maps. The
key to ¢ tive mobile services from travel management companies
and their tech providers is using the rnost vital information of all: the
itinerary. Nowadays, the itinerary is "actionable.” Some solutions let
users easily share trip details in social networks. Itinerary apps offer
varying degrees of syrichronization with bocking systems. If fully
integrated with the TMC or online booking taol, the technologies are
capable of pushing changes to the traveler's pocket in real time, in
cases of more limited integralicn, travelers nsually can do th
uprlating themselves.

TMC, Tech Prouider Mobile Offerings

Being in the lead at the start of the race cbviously does not assure
winning. Carlson Wagonlit Travel has a way to go before it can
deliver the "perfect trip,"” a term its officials have begun using.
(Concur began nsing the term first.) CWT last month indicated that a
WorldMate-powered versicn of its To Go app would "be available to
CWT travelers in the coming months and will include services such
ag itinerary management for trips booked via CWT or through other
channels, real-time flight updates and, laier this vear, mobile
booking.” An earlier version of CWT To Go, powered by Rearden
Commerce, has been removed from the Android, 105 and BlackBeny
app stores.

The new version may include content from Rearden’s Deem Offers
"daily deals" product, as CWT and Rearden this month announced a
partnex for the Groupon-style marketing offering, but a CWT
official declined to confirm exactly which "online and mobile touch
peints” would be included

CWT also offers an app for its Solutions Group's reports and another,
called CWT Market, that really is a recommendation app for other
apps. Awlowardly, CWT Market lor at least a temporary peried this
month listed CWT's To Go as its first recommended app, but since
that app was removed, iPhone users "clicking” te download it
received a message indicating the item was "not available.”

CWT's mobile approach appears to exhibit fits and starls, but at least
it has one. American Express Business Travel and BCD Travel
mobile strategies that are, respectively, stallec [ unborn.

American Express offers plenty of apps in pavment, and it's doing
cool things with Twitter and other technology, but the company's
business travel apps appear neglected, Branded Mobilextend and
powered by Hearden, the American Express Global Business Trave]
apps on Android and i0S appear unchanged in two years. They offer
itineraries, flight status, delay and cancellation alerts, flight
schedules, weather, mapping, Yelp-powered local info and a
currency converter.,

At BCD Travel, officials last month said they would utilize a tech
developer te build a unique mobile platform that would not simply
copy what's in the market already. Meanwhile, Hogg Robinson
Group has revisited its initial strategy and now plans to shift from
developing
cases, downloadable apps will remain avai

il native apps to emphasizing the mobile web, In some
able, but as hybrids with
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mobile-optimized wel content and data delivery rather than full
apps i their own right. Officials said the new approach would be
implemented this vear.

Orbitz for Business all aleng has utilized the mabile web rather than
native apps. Its two-year-old offering essentially is a device-
optimized version of its main booking tool, with integrated corporate
policy, messaging and reporting capabilities. Availahle functions
include baokings, cancellations, flight status, company-speciiic
messaging, TripIt-powered itinerary management and tap-to-call.
The company alsc is planning to integrate rail and chauffeured car
bocokings.

From Egencia, a4 mobile-optimized web service is available to those
who are not Android or iO8 users. For those platforms, the
company's native apps now offer flight exchange for 26 airlines, on
top of the more pedestrian itinerary, alert, schedules, check-in,
mapping and click-to-call features. The company is taking advantage
of Expedia’s 2010 acruisition of Mobiata—muaker of the top travel
app (FlightTrack) in the Android store—andl expects to release all-
new nitive apps by the third quarter.

While these largest corporate travel brands or their parent companies
are making big investments, one step smaller on the list of TMCs
finds a similar mix of internal and external developers. Travel
Leaders Corporate, Travel and Transport and World Travel Ine.
during the past 18 months have launched new mobile services on
that basis,

Among this group, Travel and Transport was first with its eTTek
Dash app, launched on the Apple 108 platform in 2011. Working
with an outside developer to supplement its internal resources, the
company also built a native app for Google's Android platform, T&T
also offers a mobile-optimized website for other mobile operating
svstems, Dash is billed as n mobile connection to travel information
and services "without the hassle or privacy concern of sending
itinerary information to a third party" —a not-very-subtle dig at the
likes of Triplt. Mobile check-in links and click-to-eall for reaching
T&T agents are among the included features, while a fee-based
version offers flight and seeurity alerts from FlightStats and iJet,
respectively.

A Travel Leaders Corporate partnership with Canadian travel tech
firm Magnatech last vear prodnced TLC Beacon, which is native on
Android and 08, Featuring an antomatically updating itinerary and
tvpical information bits, Beacon's differentiator is its role as a
facilitator for reaccommodation. "A complex monitoring svstem
checks news sources for security threats, extreme weather, flight
cancellations or delays, and sc on,” according to the app's
description. "If the system detects conditions that can affect your
travel plans, it connects with the travel agent and changes are inade
while vou've in transit, Problems are often fixed before you're aware
of them."”

World Travel Inc, worked with mobile soltware developer
Mobilezapp to build its WorldMobile native apps for Android and
1085, with a BlackBerry app also on the way, They offer past, current
and future itinevaries with push notifications (on-screen alerts) for
relevant reminders, calendar integration, chick-to-call, invoice
emailing, FlightStats information, company policies, travel tips and
more. WorldMobile also provides users one-touch access to
preferred corporate booking apps, and World Travel Inc. execs
stressed that they were not interested in competing against mobile
solutions provided by their corporate booking pariners Concur,
GetThere and Rearden Commerce.
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hiose corporate travel booking providers, Cencur, which
laims Lo have more than a million mobile users, offers native travel
and expense apps for Android, BlackBerrv and i0S that it plans this
month to enhance. Alongside expense management functions,
Concur's tool allows users to book flights and rooms, check flight
status and integrate with Triplt, Triplt, also, is a cog in Concur's
Open Booking sirategy.

Rearden Commerce's Mobile Personal Assistant and Deem@Work
offerings also are native on all three major mobile platforms and
feature itineraries, alerts, check-in, restaurant bookings and limited
travel booking functionality. The Deem product includes daily dea

With a development strategy that miirors those of Orbitz for
Business and HRG, both Sabre's GetThere and nuTravel Technology
Solutions have bypassed native apps in favor of mobile-optimized
websites using HTML5, NuTravel's site offers travel plans, content
sharing, navigational tools, [light status updates and hotel, car and
restaurant bookings. The GetThere product last year added air
reservations to ilineraries, flight status, corporale prelerences and
branding, plus single sign-on support.

— Jay Campbell
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Vision 2020: Big Data And A Little Faith

November 22, 20913 -01:20 PM ET
By Amon Cohen

Whatever elze might change between now and 2020—and travel
experts expect plenty—ne one foresees any diminution in the
supreme importance of data for travel management. What many do
expect to change, however, is from where data is gathered and how
business intelligence will be created and used. Experts also agree
that privacy and security issues swifily will rise up the agenda.

The Data Exchange founder and CEO Susan Hopley, a leader among
business travel data professionals, is convineed that travel managers
during the next few years will start to work with data in a very
different way. For example, many companies operate a policy of
booking the lowest logical fare, using managerment information to
track whether travelers are following that rule. Hopley believes the
focus of reporting will shift.

"Currently, we use data to tell us what the booked fare was and what
the lowest logical fare was, and we obtain that data from the GDS or
our travel management company,” she said. “Well, how about if my
company is a multinational and the fare was bought in Asia, or
wasn't bought under contract? Lowest logical fare is going to go
away, because correct use of big data will tell us the questions to ask.
The data itself will pose the questions and potentially provide the
answers,

"Within seven vears, the data will check all kinds of different sources
and tell us whether our buying patierns arve as good as other
organizations of our size—instantaneously, or pretty close,” Hopley
continued. "TE'T ask: "Why are vou buying such and such hotel when
the average rate in nearby hotels is lower and vou are wasting X

Free 2-week trial to The Beal, a daily travel business newsletter
According to Hopley, reporting will become more intuitive thanks to
the proliferation and improved integration of multiple data sources.
Wherens some might view fragmentation of data sources as a threat,
Hopley believes exactly the opposite holds true. "I don't think one
source of data will ever provide the nirvana of all the data needed to
make intelligent decisions,” she said. "Value lies in how elements of
data combine with other elements to become more meaningul.
That's the brilliance of big data: nothing is going to emerge as the
single location for it."

One seam of data that several experts identify as a pariicniarly rich,
emerging source of information for travel managers is mobile
communications, including text messages and social media posts. "I
look for patterns,” said Maria Chevalier, a former travel manager for
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Hewlett-Packard and Johnson & Johnson. "If one person said
something, it could be a grumpy old marn. If four people said it over
the past week about a hotel that historically trended highly, I need to

let the hotel know it has a little blip and make sure the situation is H PEEERHED BLOBAL N ]

ITINERARY-LLVEL DATA 'l

monitored.”

The challenge such data poses is that it is largely unstructured. "The
way it exists today, we don't have the ability to collect, mine and
utilize it effectively,” said Chevalier. "It's easv to collect the data
points on ratings; it's the comments which are so unstructured. At
HP, we sent a surveyv to our travelers. We got a good response rate,
but that meant we had 20,000 comments, We had no mechanism to MOST READ MOST EMAILED
mine 20,000 free-form comments. We had two college kids come in
and work on it for three months.”

LEARN MORE »

. Hotels Expand Mobile Check-In Options...

. Business Travel Can Be Rewarding:

Travel and Transport CEO and president Bill Tech also worries about Compensating Compliance And Building Empl...

how to capture unstructured traveler communications, "We get
challenged so many times by airlines telling us: 'Mr. Smith said he
was going to Springtield, Mo, but you booked him through
Springfield, T1L., therefore you are wrong and you owe this debit
memo, " Tech said. "We record all our voice messages and we keepa
record of all emails, but with texts vou can't really. T think we'll find a
way to eapture that information. It's the ¥ Generation which will
want to use that, because they are used to it, and we must be
prepared forit.”

. CWT: Airlines Offering More Discounted Fares To
Energy, Resources and Marin...

. Directravel Adds Another Navigant Vet...

. Marriott CEQ: Corporate Accounts To Become
Smaller Piece Of Revenue Pie...

Travel Leadeys Corporate president David Holyoke is grappling with
the same problematic data source. "A big barrier right now into SMS
beeoming a path for the booking process 1s PCI [Payment Card
Industry| compliance and the security aspect of transmitting certain
confidential data over it," e said. "There's got to be a lot more
investment into these nexi-gen communications platforms so we can
allow another way of interacting.”

‘While getting to grips with unstructured data is a perpetual challenge
waiting for a solution, Advito U.S. principal Bob Brindley worries
that several older problems still have not been put to bed. Two
examples he cited are obtaining reliable data about airline ancillary
fees and gaining access to detailed hotel e-folio data from
transactions paid by credit card. Since these are issues many travel
professionals expected ta be solved by now, they serve as a warning
that teday's new data headaches may not be cured by 2020.

"Five years ago the conveysation was about card e-folio data being a
huge improvement,” Brindley said. "1t should have become an
industry standard, but it still isn't.”

Yet, he remains optimistic that data will continually improve “for
both buyers and suppliers, There will be richer discussions than we
have today, but what we have today is better than five to 10 years
ago. Both sides have to keep faith.”

Sidebar: Data Security And Privacy Is The Goal, But
Achieving It Will Be An Uphill Battle

If data is the new oil, then data security is the new pipeline bloweut
waiting to happen. Numerous travel professionals cite data security
and privacy as a rapidly growing concern that by 2020 will become
an even more pressing issue.

"Clients more and more now are asking us and other TMCs how safe

oni data is and whether our systems are secure,” said HRG chief
executive David Radcliffe.
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Oracle global travel global process owner Rita Visser asked, "How
much do vou know about my traveler? Does the airline or supplier
know more about travelers | we want them to know?"”

-]

The issue arguably is even maore sensitive in Europe than in the
United States. "Data privacy will become a bigger issue. It's already
being used for espionage today, so I'm not sure how this will end
up," said Hans-Tngo Biehl, executive director of German travel
management association VDR, Jérg Martin, owner of Germany-
based CTC Corporate Travel Conzulting, added that his countrymen
also are apprehensive about how porous the International Air
Transport Associatinn's propased New Distribution Capability
processes appear.

The Data Ixchange founder and CEO Susan Hopley believes travel
managers will have to make a better fist of tracking who has access
to their data and how it is used, "Cerporations don't understanid the
value of their data, or the revenues that are made from ii, and in
many cises it just streams out their docr with no control at all,” she
warned.

The big concern for muny therefore is whether corporations
suificientlv can seal their doots to prevent their data seeping out.
Since corporate travelers operate and communicate in a highly
connected world, it increasingly is difficult to control th
transmission of data about themselves and their compa
very worried about social networking because of the risk it poses to
security of travel data,” said Martin. "If it's a closed, internal
network, it might be okay, but posting information like travel
itineraries on consumer networls is no-go as far as I'm concerned.”

Haowever, travel professionals increasingly discern an indifference
among individual employees, especially younger ones, to cherished
and hard-fought notions of data privacy.

"People are more open—especially with the Millennial generation
entering the worlkforce—around data being captured, whether in a
business {ravel or consumer seiling, as long as the data gathered
isn't seen as creepy or invasive, and the resulls align with their
needs," said Travel Leaders Carporate president David Holyoke.
"You'll see that evolution continue. It certainly presents a challenge
for this industry, but I den't see how anyone can build fences or silos
or walls to prevent this from coming into the marketplace.”

So swiftly will attitudes change that KDS CEO Dean Forbes believes
few travelers will object to being tracked via the global positioning
system on thelr maobile device, "Fifteen years ago, rle were
cautious about putting a mobile phone in their pocket,” said Forbes.
"I think attitudes toward tracking travelers throngh their mobiles for
duty-of-care purposes will relax, although that may not happen as
soon as 2020. You might get a situation where travelers will be
required Lo check in periodically to let their company know where
they are rather than being permanently tracked.”

This report originally appeared in the Nowv. 11, 2013, edition
of Business Travel News.
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masters,” he said, pointing to end-user travelers, corporate travel
managers and agencies that provide support. "Some of the things BTN's 2014 Corporate Travel 100
that cause consumers to think corporate booking tools don't keep up BTN's 2014 Travel Manager Salary & Attitnde
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into them than the capability." Travel Management Workforce

He agreed that there will be Mirther convergence of the functions and
feel of leisure and corporate tools, and suggested corporate ones
would succeed in handling aneillary sales and merchandizing. "The
question is, will corporations eventually give up the idea of running a

managed travel program?” he asked. "That seems unlikely."
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Perhaps sooner than later, providers of such tools will need to invest

and innovate o regain any momentum within managed travel. SO easfy

3
If they adapt, how? Obviously by becoming ubiquitous at all traveler they Il
touchpoints, which very well could include wearable computing make you
(think of what Google Glass may spawn), and by emulating the smile.

consumer space.

Some also expect corporate tools to become azgregators by providing
not only the most preferred options from a travel department’s
perspective but also many others that travel managers can tolerate
(1f not encourage). Some corporate tools already incorporate content
furnished by direct connections with suppliers, in addition to MOST READ MOST EMAILED
content provided via GDSs. A Kavak-type tool for corporate
programs may meet lots of constituents’ needs and may be a viable
option well before 2020.

. Hotels Expand Mobile Check-In Options...

. Business Travel Can Be Rewarding:

Compensating Compliance And Building Empl...
For many, injecting fresh blood inte the corporate booking tool

market is a necessary development to present more cheices and
meet the demands of increasingly tech-saviy travelers. Travel pnd
Transport president and CEO Bill Tech, like others, wonders when
{orif) some tech companies not directly in the travel space may
develop meaningful competition against the very small handful of
tools available. "Right now there are four or five out there,” he said.
"That is not enough.”

. CWT: Airlines Offering More Discounted Fares To
Energy, Resources and Marin...

. Directravel Adds Another Navigant Vet...

. Marriott CEQ: Corporate Accounts To Become
Smaller Piece Of Revenue Pie...

This report originally appeared in the Nov. 11, 2013, edition
of Business Travel News.
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TripBam, Whirlpool Win Business Travel
Innovation Awards At The BTN Group's
First Innovate Conference

Seprember 05, 2094 - 03:10 PM ET

New York — TripBam CEQ and founder Steve Reynolds and
Whirlpool Corp. senior manager of global travel services Madia
Sargent this week won the Business Travel Supplier and Buver
Innovation trophies in o competition held here as part of The BTN
Group's inangural Innovate 2014 conference.

The inaugural event, held Sept. 3-4, brought together travel buyers,
suppliers and thivd parties for a program of presentations of
business travel product and process innovation and discussions
about six of the industry's biggest challenges.

BTN's 2014 Hotel Chain
Survey: Amid Rising
Rates, Hotel Capital
Spending Buoys Buyer
Satisfaction

A difficult negatiating
S0
attiludes. ..

Revnolds won for his company's approach to reducing hotel pricing
and Sargent for her effort to create an advanced mobile corporate -

g climale has not
portal. |
Competitors for the Business Travel Innovation Supplier Trophy
included Olset founder and president Gadi Bashvitz; CSI
GlobalVCard chief product officer Jason Kolbenhever and COO
David Disque; TSI managing director Rick Kumpf and vice president
of bnsiness development DeAnne Dale, who presented TravelAudit;
Salbwre director of corporate and glohal agency sales for TripCase
Kristine Peacock, who presented Salire TripCase Corporate; Travel
and Transport general manager Michelle Holmes, who presented the
Points o Poinls gamifieation program; and Mozio founder and CEO
David Litwak. Suppliers whose applications were selected by The
BTN Group to compete in the competition were charged a fee to
participate,
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travel Karen Hatch. There was no chavge for the buyer participants
selected by The BTN Group.

Travel technology consultants Norm Fose and Ellen Keszler,
PhoCusWright managing divector Tony D'Astolfo and Microsoft
senior travel manager Lric Bailey judged the competiiion and
awarded honorable mentions to Olset and Mozio.

ATLANTA » TORONTO = LONDON
CHICAGD « WASHINGTON, OC =« DALLAS
SAN FRANCISCO = NEW YORK

Task forces comptrised mostly of corporate travel Liuyers helped
design and lead think tank discussions aimed at advancing business
travel developments in six aveas: the sowrcing of hotels, ajrlines and
TMCs, building a hetter booking tool, maximizing mobile
opportunities and travel policy development and deployment. The
BTN Group will create white papers based on the task forees' work
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Since 1962, Omaha Magazine has been partnering with its
readership to bring you the Best of Omaha Awards, a reader-
determined list of the best businesses and services offered
throughout the ¢ity. The “Best of” list has become an annually
anticipated authority on everything from the city’s best pizza to
its best beauty salon.

This year s list, the 17th in the series, gives you more of that
than ever. The resuits of vating in a record 138 categories {19
new) buoy this year's Best of Omaha fssue, which is a robust 128
pages, the LARGEST ISSUE EVER of Omaha Magazine. More than
12,000 voters participated in this year's balloting. The results
were then audited to guarantee accuracy and are now yours to
use, peruse or even debate if there's a particular categary you
feel passionate about.

For Keily Deerson, 2 student coordinator at UNMC, the food
categories have stirred her to vote for the past three years - and
each year she savors the results.

“I lave trying out new places to eat! | think your categories are
very thorough. | look forward to reading the winners every year”

Voting in this years contest eamed Deerson a $350 gift certifi-
cate from Beyond the Vine flural and home décor shop. It just hap-
pened to be her lucky day. Six voters were chosen at random to
receive prizes from these fine businesses: the Dundee Dell, Spezia
Restaurant, Omaha Prime, the Passport, Pasta Amore, Absolite
Serenity Day Spa, VIP Limousine, Bucky's and Eliza Portrait Design,

And now we bring you the best of Omaha awards. Our sincére
thanks to all the readers and advertisers who made this year's
Issue the best of “Best of” Omaha!

http://issuu.com/omahapublications/docs/om0209 125/17e=1413765/9250806

6/26/2015
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—TanningSalon
Ashley Lynn's Tanning
TanWarld
Desert Tan

Tattoo Parlor/Piercing
Big Brain
Liquid Courage Custom Tatteos
American Tattoo & Body Piercing

Thrift Store
Goodwill Industries
Thrift World
Salvation Army

Travel Agency

Travel & Transport
AAA Nebraska Travel

Enchanted Haneymoons Travel

“FOQD & SPIRITS

(ER N RN R ENENN N

Luunc i e fasd. stay s the fuou REALLY GREAT FOOD

large parties and families welcome
153rd & Q Streets, 614-2719

e 20127
P a8 TAKES REALLY

BIG THINKING

[;a@\ |

Peppegax Grill

1429 5. 132ND 5T TO40 5. 74TH PLL
402-758-9222 #]1-884-5003

Mahogany

25795, 171ST CRT. 4303 N. TIND 5T,
402-884-0430 AI2-331-6675

2085 N. 1HTH 5T, BATH & Park Drive
402-964-2760 Coming Soon

snuaryflebrusry | 2008

http://1ssuu.com/omahapublications/docs/om0209 125/17e=1413765/9250806 6/26/2015
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2010

Don’t we all JUST LOVE the Best of Omaha® issue!

Our most popular issue is also our biggest ever. Not others. Foodrelated categories receive many votes as do
in our 26 vears have we had a bigger magazine. ~refal categories. The most hotly debated category?
More categories. more votes...bigger prizes. g ] ' . Best pizzal
Three voters were chosen at random towin ¢ ‘\P‘ 4e New this year: wuww.BestOfOmaha.com.
$500 cash! / 4 where vou can see a list of all the winners

We congratufate the businesses who
provide the best services and products.

It’s 3 huge honor fo be in the Best of B To all the winners in this vear's
Omaha® Winners' Circle. Winners' Circle. congratulations. You're

The winners are chosen by pure. pop- the best at what vou do! To all who voted,
ular vote. This year, we had over 16.000 W@ 4 thank vou for vour participation.
quilfied voters. Now. for the (ong-awalted Winners

Some categories receive more votes fhan ” Circle list!

®

o

v

http://issuu.com/omahapublications/docs/omahamagazinejanfeb2010/17e=1413765/6789582 6/26/2015
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| Pet Grooming Salon
Bark Avenue Grooming & Daycare
Best In Show Pet Salon

Luxa Pat Boutigqua

Photographer

Retirement Community

Larry Fergusen Studie
Mervin Reese Photographers
Amold Clark Photography

Lakeside Village
Richmont Village
Elk Ridge Village On The Lake

Vet Clinic

Recepfion Venue

Gentle Doctor Animal Hospitals
4024454400
wrw gerdiedocioranimalhospitals com
Ratston Veterinary Clinic

American Animal Hospital

Georgetowne Club
4013305446
www brandetscaiering.com

DC Centre
Embassy Suitas - LaVista

Travel Agency

Travel and Transport

Wi LInG

AAA Nebraska
Enchantad Honeymoons

Hillsborough Family Dentistry, P.C.

THANK YOU FOR VOTING US BEST RETIREMENT

COMMUNITY OF OM

<JVillage
Anlevarued (ot (e
Tetrereent (omemondty

AHA!

Page 1 of 2

17475 Framces Sreet |~ Owmabo, NE 68130 | (301) $29-9020

etk Simad Frumpricos {ahenam s 4 o Amerycs

"'1' = CHECK QUT QUR NEW WEBSITE: WWWIMMANUELSENIORLIVING.COM @ i

nengw.com january/februsry | 201 ]

http://issuu.com/omahapublications/docs/omahamagazinejanfeb2010/17e=1413765/6789582 6/26/2015
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2080 o Omalel
mmm{mmggﬂlﬁ:ﬁfhaﬁ@mm

Our most popular issve is ilsu our Inwuf ever. Ilotin _ ere. Food-related eategories receive many votes as
o refail categorfes. The most hotly debated
mewrr? Best pizzal
Cheek out wwwBestOfOmaha.com,
where you can see a list of all the win-
ners since 1992 and video presenta-
tions by participating 2011 winners!
To all the winmers in this year's
Wismers' Circle, congratulations. Youre
the best at what you do! To all whe
voted, thank you for your participation.
Now, for the lomg-awaited Winners
Cirele list!

—

categories, more votes... and a bigger prize. Dnl
lueky voter was chosen at random to win an J
Apple iPad!

We congratulate the businesses who pro- '
vide the best services and produets. It's a
huge homor to be in the Best of Omaha®
Winnere Sircle.

The winners are chosen by pure, popular
vote. This year we had over 16000 quallfied
voters,

Some eategorles receive more votes than oth-

http://issuu.com/omahapublications/docs/om0211 125/17e=1413765/5226453 6/26/2015
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MOLLY MAID OF
CENTRAL OMAHA/COUNCIL BLUITS

402.932.MAID (6243)

R Ing
FREpy
S s, "

O, ME Omaha, N Bellevee, N
407 458 IH6K A 97,304

17 North | 14h S | BB

[T

Jitty Lube
Jansan Tire & Auto

Valvoline Instant Oil Change

Apachs Campar Canter

A.C. Nelsen RV World
Leach Camper Sales Inc

Eq;-

ol Agesy

e e

Travel and Transport

rand fim

AA:AITertl

Enchanted Honaymoaons Travel

Vay

Wi G Dol

Laxus Of Omzha
H&H Chevralet

Superior Honda

Check out

www.ReadOnlineNow.com

where you can
download and

email pages to
your friends!

http://issuu.com/omahapublications/docs/om0211 125/17e=1413765/5226453

Page 1 of 2
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( IMAHAMAGAZINES,

rafisctive of tha cwrant Dmeha market

i, 3utz budy shop, snd darens of sthee busi: i We congratulite the businatses who
mexses it pure, popwlar yeling cortes | recaived the inp votes, gad aie bonored thit
that s Best ol Dmabel. Thin yeat, sur 20 |, 30 mary winrets prouty eaturs the Bew
‘annrversary.ust over 20,000 voters cast ol Omaha® Wennar's Corcle loga in thair
mare thas 424 030 vozes o cer annual caa- - =0 thee d anat
st — 31 38 Tma rizzed! Bagt of Omana® [n I tesitiong and even o0 amaloves sadged
i pudited by the accounting brm Goracks and burtons!

& Apseigtes, and meska pariners Action 3
Hawes ind Valpak helped promate the com
st Thasr sappert net enly nupacds nor sudi
mce, bt plso lendy cresiaifey and enhances
eommuniy invalvemasst = ot of Oeaka®
Each year, categanss receving b vates

ara drapped whilh sew cotegones are added
bawed o0 whter imput and busimpss demand Tho Hist

d &
(RS
W

J L

W Bnconrage you, Sar raadens, m
cantinge supporting your favoriee Demahe
Busirasses, and ta perssnally congratelacy
them pn thelt Best of Dmaka® stwtn—they
sarmnd it
Naw, tor tha leng swened 2012 Wianer's
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o
P
o
©
N
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“e Il help youdesizn your dream Lnuhen

i“hanks for '.nlu:lE us Best
I’#n]dltH Supply Store

,--r“ .

o ‘e offer the best selection of cabi-
netry ot a vanety of price levels. Tell
us your budget, and we'll create 3
solution that works for you.

o Qur expert design team will use the
Iatest styles and procucts from Merillat
[0 create the room of your greams.

e} 5701 5. 727 Stremt
Omata, NE 68127
402-301-4500

THANKS FOR VOTING US #1 AGAIN!

MORE THAN 30 BEST PIZZA AWARDS!

391-1681

TRY OUR DAILY LUNCH SPECI,

330-1444

Coanler Rs

RETIREMENT
COMMUNITY

Lakeside Village

Elk Ridge Village
Active Retirement Community
AZ-Te 3-BEYL

www.glkridgesenioriiving com

Hillcrest Health Systems

& An incredible part of this honor is
the reassurance it brings fo prospec-
tive clients. We find that prospective
local and out of town clients ieel
cenfident making us the first phone
call they make in their search for a
caterer and event planner. We know
this increased traffic is atmbuted 10
(ur Best of Omaha Status because we
are very often told by clients that they
found us on the intemet and noticed
right away from our homepage that
we were voted Best of Omaha. §9
Jennifer Snow - Chwner

E.-mt’-"l',l' Creations

DlVenlures

Swimtastic Swim School

YMCA

TRAVEL AGENCY

Travel and Transport

AAA Travel

3 locations m Dmzha

BEA  jammarpfebrary « I

http://issuu.com/omahapublications/docs/om0212 125/1?e=1413765/3496522
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MAGAZINES

T/OMAHA |

MAHA MAGAZINE'S Hesi of g fresh and toially reflective of the curven] Omake market
1] Cantest s fow n (s 2158 This y¥ar, there were 218 categaries folad to vale in,

Tor their | 7 pizga jeant. b salon, home The fve mest papider
remndeler dy shog, and dorens of other Mencan Dming, . Bwnk, ane Italizn Oining
Businesses in the purs, woih 104veeshy. people have sTroag spinions shout

Thisyear

jannary february

http://issuu.com/omahapublications/docs/om0213 125-no home-c/17e=1413765/5777429  6/26/2015
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MOTORCYCLE DEALER

Dillon Brothers Harley-Davidson !
See the difference
Hulstein's Harley-Davidson

BMW Motorcycles of Omaha bECCIUSE we I'lﬂ\'E

NEW CAR DEALER \ V your way

Woodhouse Auto Family : . N . e ofiﬂ:lmping.
)51 185 I )

o
The Performance Group

Superior Honda

OIL CHANGE
Jensen Tire & Auto
Grease Monkey

Jilly Lube

RV DEALER

Apache Camper Center

TRAVEL AGENCY

Travel and Transport
A 194N
W Lo

AAA Travel

Vacation Supersiora

USED CAR DEALER

Lexus of Omaha

1120 FORT CROOK ROAD HWY. 77 SALTILLO RD
BELLEVUE, NE 68005 LINCOLN, NE 58430

Superior Honda BOO0-756-7344 B00-753-9158

402-291-1455 402-423-3218

Atchley Ford Thank You for Voting us #1 Seven Years in a Row!

wiwrw OmabaPublications.com

http://issuu.com/omahapublications/docs/om0213 125-no home-c/17e=1413765/5777429  6/26/2015
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In order to L:rp the Best of

MAGAZINE'S
BEST OF
OMAHA"™ Contest is now in its
12nd year! Since 1992, you and
Vo I'.‘!'e;]‘.“i.'ll" |:.hr been \Li'.l;-ng
for their Fivorite pizea joint, hair

Omahia™ the freshest barometer
of where your passions lie, weare
continyoushy adding new sections
to the ballot. This years rostes
has expanded o 240 distincy
categories

‘-Z‘!III' ic |ff||l.‘|!:‘!.': auen |".'4.‘-‘
shop, and dozens of other busi-
nesses in the pure, popular voung

We congratulate. each and
every business who received
votes and are honored that so

i is Be Omaha many winners proudly feature
the coveted Bestof Omaha™ logo

on their storefrants and vehicles.

This year, over 30,000 people
cast ballors that held more than
00,000 indivadual voses!

Best of Omaha™ ts audited

w;m |ilﬂll "l.lfiu{:lfla:l ||'|-i[t[|J|\ Jnfj
advertising—cven on employee
by the accounting firm Goracke badges and bortons!
& Asiociares, Media partners
KETY 7 and (}98-Five helped

promaote the contest; their sup

“x‘f Chldurage you, aur ::.ﬂj'
E3, (0 CONEINUE SUPPOTTIng your

sred Omaha by esand

t0 porsona "'\. won FFJE'I.I late them I

port nog Uﬁl\' E"F‘J_.I.I\ oar _'ILI.ljZ

Ence !"_'] Jllh! |E!I.d\ L8 l[‘dli‘l I'I[I' and on 1|'I['.|l' Flfﬂ of E‘!fll.:ll 3 I'C’(-I‘__-:H i

on—they carned it!
2 MNow, for the 2014 Best of

Omaha™ winners lis..

enharces community involve-
ment in Best of Omaha™, Thank

you, spansoss!

http://issuu.com/omahapublications/docs/om0214 125/17e=1413765/6092525 6/26/2015
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AC Nelsen L

Leach Comper

TRAVEL AGENCY
Travel and Transport

A072.399.4 500

EXC'USiV&l)’ cﬂ ravelondironsport. com
AAA Travel Agency

Travel Leaders Omaha
1120 FORT CROOK ROAD
hsrvcadll | Best/0Nali. o
Thank you Omaha for ";_ . 800.756 7344 ey |e——
A 402.292.1455

voling us #1 RY dealer
il
ithe I yo HWY 77 SALTILLO RD
LINCOLN, NE 68430
800 7539158
402.423.3218

USED CAR DEALER
Lexus of Omaha
P lexusofomaho.com
402-333-6400
- Atchley Ford
Stan Olsen
o\ /o
AVES
3'}'3’“‘!5-‘5:;,
& %
N 2,
. \J - - - ']
s/ @ Bring this ad in "
and receive a ur H I
/ ONE WEEK FREE TRIAL [Hns
TAEKWON-DO | HAPKIDO | BOOT CAMPS
402.215.6003 www.omahy,e.onaL TRAINING | BELLY DANGE FIT
05 St Ommeha NE 58137 MASSAGE THERAPY AND MOAE...
B-96 omaha magstine » jenuary/tebruary 7014 ﬂmih‘.‘m

http://issuu.com/omahapublications/docs/om0214 125/17e=1413765/6092525 6/26/2015
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) MAHA MAGATINE'S BEST Are el prow % CONMET, the covered Best of Omaha logo on &
OF OMAHA™ Conest is | expands our their sporefrants and vehicles, in their
ind itity and marketing matcriah and advertising—
: tven an employee badges and buttons!

Ve encourage you, our readers,
onrinue wpporting your rreasured
Ctmakia businesses and o persosally
congrarutase them o their Best of
the m the b his ye iIr Omaha recognition—they exmmed it!
story of the 13 \ bor the 2015 Best of Ctmakha
ers lisr... AR

» audived by ¢

http://issuu.com/omahapublications/docs/om0115boo 125/17e=1413765/10189382 6/26/2015
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Baxter

Sugerior Honda of Omaha

QIL CHANGE
Jiffy Luhe

Jensen Tire & Anto
Walker Tire & Auto Service

RV DEALER

Apache Camper Center
402-292-1455

apachecamper.com

A.C. Nelsen RY World

Leach Camper Sales

Newmar Class A Motorhomes
Exclusively ot Apache Camper Center

TRAVEL AGENCY
— P 1120 FORT CROOK ROAD, BELLEVUE, NE 68005
Tm"ﬁ_l,arldhfﬁpwl 800.756.7344 | 402,292.1455
iravelndtransonr oo LOCATIONS ALSO IN LINCOLN & KEARNEY i
AAA Travel & |
Ve 6 WA NS Y
Enchanled Honeymoons e

Thank You for Voting Us
USED CAR DEALER BEST OF OMAHA!
Lexus of Omaha
4023336400 pILLON
exusofomaha. com
Atchiey Ford
CarMax

http://issuu.com/omahapublications/docs/om0115boo 125/17e=1413765/10189382 6/26/2015



History

BEST OF OMAHA™

Promotional Material

EXHIBIT

Home Business Registration Festival Sponsors

History 39

The Best of Omaha™ contest, sponsored by Omaha Magazine, began in the mid-"80s. It started
with votes from the magazine staff but eventually expanded to the public in 1992. Readers could
vote for their favorite Omaha businesses and services on paper ballots and fax or mail them.
Today, all of the voting is done electronically. By switching to online voting, the contest became
more secure and added a sense of validity, allowing only one log-in per IP address during the
voting period (July 1st — Sept. 30th).

As the contest gained more popularity, the categories also began to expand. There are currently
176 Best of Omaha™ categories with around 425,000 votes from around 20,000 voters. The five
most popular categories are Grocery Store, Mexican Dining, Pizza, Bank, and Italian Dining. Most
of the Best of Omaha™ winners don't actually advertise with Omaha Magazine, so the
businesses and services nominated in the contest can’t gain any headway by advertising.

The Best of Omaha™ results come out every year in Omaha Magazine ‘s January/February issue
with a readership over 115,000 during the two month shelf-life.

Look up previous Best of Omaha™ winners
Use this search form to find a particular company.

Search: In: Al

Browse Past Winners by: Year Category Company Rank

Current Selection:
Past Winners >> Category: Travel Agency

Filter by: Year Company Rank Mo Filter

BANK YEAR CATEGORY COMPANY

1 1992 Travel Agency Travel & Transport Inc.
1 1993 Travel Agency Travel and Transport
1 1994 Travel Agency Travel & Transport

1 1995 Travel Agency AAA

1 1996 Travel Agency AAA

1 2000 Travel Agency AAA

1 2001 Travel Agency AAA

1 2002 Travel Agency AAA Travel

1 2003 Travel Agency AAA

1 2004 Travel Agency AAA Travel Agency

1 2005 Travel Agency AA Travel

1 2006 Travel Agency Travel and Transport

hitp:/fbestofomaha. eom/history/?f=brw&bt=Category&bt_i=Travel+Agency[6/26/2015 10:47:51 AM]

Directory of
Best of Omaha™:
2015 Winners

Best of Omaha™ Voters

Please join our mailing list to stay informed
about how and when to vote in the annual
Best of Omaha™ contest. We only mail a
couple of emails each year. We do not
spam. We will never sell or give away your
contact information.

Sign up - Best of Omaha Newsletter

Subseription

Best of Omaha™ Company Campaign
Managers

Are you the key contact at your company
for Best of Omaha™. Join this special
mailing list for company campaign
managers.

Campaign Manager Subscription

MAGAZINE.COM

KETV

a M A H A

—

RALSTONARENA



History

1 2007
1 2008
1 2011
1 2010
1 2012
1992
1994
1995
1996
2000
2001
2002
2003
2004
2005
2006
2007
2008
2011
2010
2012
(e} 1993
(e} 1993
1994
1995
1996
2000
2002
2003
2004
2005
2006
2007
2008
2010
2010
2012
(tie} 1992
(tie} 1992
(e} 1993
(tie} 1993
(tie} 2001
(tie} 2001

W W W W W W W W W W W W W W W W W W W W NN RN N RN NN RN NN RN NN NN

Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency
Travel Agency

Travel and Transport
AAA Travel Agency
Travel and Transport
Travel and Transport
Travel and Transport
AAA Travel Agency
AAA

Travel & Transport
Travel & Transport
Travel and Transport
Travel & Transport
Travel and Transport
Travel & Transport
Travel & Transport
Travel & Transport

AAA Travel

AAA Travel Agency
Travel and Transport
AAA Travel

AAA Nebraska

AAA Travel

AAA

Pegasus

Travel Faire

Travel Associates

Travel Faire

Trans Global

Carlson Wagonlit Travel
World

Corporate & Leisure Travel
Pegasus Travel Center
Regency Travel
Pegasus Travel

Carson Wagonlit Travel
Enchanted Honeymoons Travel
Enchanted Honeymoons
Vacation Superstore
Pegasus Travel Center
Younkers Travel Service
Travel Company

Travel Faire

Corporate & Leisure Travel

Travel Faire

hitp:/fbestofomaha.com/history/?f=brwé&bt=Category&bt_i=Travel+Agency[6/26/2015 10:47:51 AM]
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http: //www.omaha.com /money/best-places-to-work-in-omaha/article a320dat6-
cb44-506d-a49b-c66994c74fd2.html

Best Places to Work in Omaha

Story Comments Print Farl Size:
PH -+ il * | = O Hews Alerts | 41

POSTED: SUNDAY, APRIL 14, 2013 12:00 AM

By Howard K. Marcus / World-Herald
staff writer

Companies that aspire to become great
places to work need to do more than just
talk about it once every so often, said Merle
Riepe, a principal in the SilverStone Group.

Riepe, a psychologist who helps interpret
the results of the annual Best Places to
Work in Omaha competition, said that
although there is no magic button that will
make a company a great place to work, a
transformation is still possible.

winning mies, in the Sunr
Sunday World-Harald

Find the complete section, with stories on
the winning companies, in the Sunrise
edition of the Sunday World-Herald.

> Where to buy

Top finishers in this year's competition

Large companies

(201-plus employees)

1st: Farm Credit Services of America

2nd: Travel and Transport
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Omaha’'s best places to work are ...
By Paige Yowell / World-Herald staff writer | Posted: Monday, February 23, 2015 1:00 am

This year’s Best Places to Work in Omaha
competition was not just a survey for QLI, the
brain injury and spinal rehabilitation center. It was
a test.

Since 2010, when QLI last won the award, the
company has seen several changes, said President

and CEQ Patricia Kearns, who took over the job in
2011, QLI-showcase

“That was a good test for us to see whether we Cecilia Daly, an exercise assistant at QL1

could uphold the culture, those same foundational ~ (Tight), tosses a medicine ball to Taryn

things that led to such a healthy culture that our Schaaf during a rehab session there on Nov.

founding CEO created,” Kearns said. 21, 2012.

QLI was named Best Place to Work in Omaha

among companies with more than 200 employees. Fusion Medical Staffing, which connects
nurses and health care providers with hospitals and centers in need across the country, won among
companies with 25 to 200 employees.

ok ok ok ok

Omaha's best places to work among companies with more than 200 employees:
QLI

LinkedIn

NEI Global Relocation, a full service relocation management company

Travel agency Travel and Transport Inc.

Farm Credit Services of America

Among companies with 25 to 200 employees:

Fusion Medical Statfing

Vetter Health Services, which operates long-term care facilities in Nebraska, lowa and Kansas.
Digital advertising agency Ervin & Smith

Lutz, which offers accounting, information technology, recruiting and financial planning services.
Lueder Coenstruction Co.

http://www.omaha.com/money/omaha-s-best-places-to-work-are/article 5010e8ad-92¢3-5... 6/26/2015
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In addition to a new CEQO, QLI also added two new vice presidents and new coordinators.

“For us this 1s not just another win. We all recognize how much change we’ve been through in the
company and the hard work that’s gone into keeping our culture this healthy,” Kearns said.

Founded in 2003 by Baird Holm partner Scott Moore, the contest surveys employees at various
workplaces and measures their overall satisfaction.

Fusion Medical was a winner last year, too, and President Sam Wageman said the award is
especially gratifying after the company grew so much m 2014.

“We’ve grown by almost 25 employees, and the culture’s probably stronger now than it’s ever
been,” Wageman said. The staffing firm now has about 55 employees, and Wagemen said he
expects to grow by at least that much in 2015.

He said part of what plays into that culture 1s knowing executives at the company have done the
entry-level work. He and Chief Operations Officer Scott Wehner started out in the staffing
industry, working for a competitor, before launching Fusion in 2009.

“It’s areally open environment for people to share their ideas. People are appreciated,” Wageman
said.

The ranking also serves as a marketing and recruiting tool, Wageman said.
% b . 1 22 .
We really don’t have to advertise to get people to work at Fusion,” Wageman said.

Winners will be recognized at an 11:45 a.m. luncheon at CenturyLink Center on May 7. Tickets
are $40 per person or $400 for a table for 10 and are available online at

http://www bairdholm.com/bptw2015. The luncheon is held in conjunction with the 27th Annual
Baird Holm LLP Labor Law Forum.

Contact the writer: 402-444-1414, paige.yowell@owh.com

http:/fwww.omaha.com/money/omaha-s-best-places-to-work-are/article_5010e8ad-92¢3-5...  6/26/2015
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Omaha’'s best places to work: '"More engaged
employees' drive successful companies

By Howard K. Marcus / World-Herald staff writer | Posted: Tuesday, May 5, 2015 1:00 am

Employers long have prized highly engaged
workers — employees who frequently go above
and beyond to get work done and have nice things
to say about the company among prospective
employees.

The Best Places to Work in Omaha 1nitiative,
created in 2003 by Baird Holm LLP, “recognizes

those employers in greater Omaha that have
created truly great, engaged places to work,” said

Omaha’s best workplaces
honored

Scott S. Moore, survey founder and partner at
Baird Holm. “Along the way, the survey also
provides a platform for employers to measure and
set engagement goals tied to their business plans.

“The Best Places to Work in Omaha initiative has become an invaluable tool for Omaha-area
employers,” Moore said. “The survey provides the detailed information they need to produce
teams of people that are engaged, productive and satisfied i their work. Earning this recognition
1s a great source of pride for the winners, and can also be used in both marketing and recruiting
efforts.”

Employee engagement includes factors such as teamwork, retention, job satisfaction, alignment
with goals, benefits, feeling valued, trust in senior leaders, trust with co-workers, manager
effectiveness and individual contribution.

Nearly 15,000 Omaha-area employees were represented in the most recent Best Places to Work in
Omabha survey, which measures engagement factors. The 45-question survey, which 1s primarily
administered online, forms the basis of the Best Places to Work in Omaha mitiative. Quantum
Waoarkplace collects the survey data. The Silverstone Group helps participants understand and
interpret the results, providing consulting services as necessary.

The Greater Omaha Chamber sponsors the initiative.

“The bottom line — 1s the top line. More engaged employees help drive more profitable
companies,” said David G. Brown, president and CEQO of the Chamber. “We’d like to thank all of

http://www.omaha.com/money/omaha-s-best-places-to-work-more-engaged-employees-dri... 6/26/2015
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the companies that participated in the Best Places to Work in Omaha process. We look forward to
celebrating — and leaming from — this year’s winners.”

Jina Picarella, senior human capital consultant with the Silverstone Group, said this year’s results
indicate an upward trend in engagement.

“Across the board, what we saw 1s that engagement has significantly increased from 2014 to
2015, she said. “Among the winners, their engagement doubled compared to all the companies in
Omabha that participated.”

Overall, employees’ highest engagement scores centered on their loyalty to their immediate team
or work group, having a close and trusting relationship with their co-workers, and their individual
contribution.

“For the top companies, 1t was more around organizational and team engagement,” Picarella said.

Another high-scoring factor was retention — wanting to stay with their current employer for the
next year.

Picarella said the economy plays a role in retention.

“In a bad economy, people are more willing to stay in their current positions and their current
jobs, because having a job 1s better than not having one. Typically, they’1l tolerate a bad manager
or a dysfunctional team, and do work that they don’t love, and they’ll probably take on longer
hours and additional responsibilities,” she said.

However, their willingness to do those things is based less on feeling engaged with the work and
more on wanting to preserve their paycheck.

“They might do 1t for a certain amount of time, or just do enough, but what you really want are
employees who choose to do that work and who really go above and beyond,” Picarella said.

In a good economy, where more jobs are available, employees — especially the best employees
— can be more selective. They begin taking corporate culture and their individual “fit” within a
company into account, along with factors such as a great working environment, better pay and
benefits, and opportunities for professional growth and career development, she said.

“If they aren’t getting those things, and 1f they aren’t engaged, then they’ll leave, and they’ll find
it elsewhere.”

This year’s winners in medium- and large-business categories will be honored during a Thursday
luncheon at the annual Labor and Employment Law Forum presented by Baird Holm.

Here are the top finishers in this year’s survey:

(201-plus employees)

http:/fwww.omaha.com/money/omaha-s-best-places-to-work-more-engaged-employees-dri... 6/26/2015
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Ist: QLI

2nd: LinkedIn

3rd: NEI Global Relocation

4th: Travel and Transport Inc.

Sth: Farm Credit Services of America
(25 to 200 employees)

1st: Fusion Medical Staffing

2nd: Vetter Health Services

3rd: Ervin & Smith

4th: Lutz

Sth: Lueder Construction Co.
Individual contributor recognition:
Tommy Whalen

Featured nonprofit organization:
Literacy Center of the Midlands

Contact the writer: 402-444-1397, howard. marcus@owh .com, Twitter.com/OWHhoward
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< Return to Chamber News

NEWS RELEASE — SURVEY DETERMINES 2015 BEST PLACES TO WORK IN
OMAHA®

Best Places to Work in Omaha competition founder, Baird Holm LLP, along with program sponsor, The Greater Omaha
Chamber, are announcing — and applauding — the two-tiered slate of 2015 winners.

Companies with 25 to 200 employees:

Fusion Medical Staffing
Vetter Health Services
Ervin & Smith

Lutz

gk wn -

Lueder Construction Company
Companies with 201+ employees:

QLl

Linkedin

NEI Global Relocation
Travel and Transport, Inc

SRS

Farm Credit Services of America

Created in 2003, the Best Places to Work in Omaha initiative “recognizes those employers in Greater Omaha that have
created truly great, engaged places to work. Along the way, the event also provides a platform for employers to measure and
set engagement goals tied to their business plans,” said Scott 3. Moore, survey founder and partner at Baird Holm.

The competition measures levels of employee satisfaction through an online survey. The survey is administered by Quantum

https://www.omahachamber.org/media-center/news.cfm?CSNF_ID=781 6/26/2015
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Workplace and feedback is provided by SilverStone Group.

“The Best Places to Work in Omaha initiative has become an invaluable tool for Omaha-area employers,” Moore said. “The
survey provides the detailed information they need to produce teams of people that are engaged, productive and satisfied in
their work. Earning this recognition is a great source of pride for the winners, and ¢an also be used in both marketing and
recruiting efforts."

The winners will be publicly recognized at an 11:45 a.m. luncheon event at CenturyLink Center Omaha on May 7, 2015.
Tickets are $40 per person or $400 for a table for 10 and are available online at http:/fwww.bairdholm.com/bptw2015. The
luncheon is held in conjunction with the 27th Annual Baird Holm LLP Labor Law Forum.

"The bottom line —is the top line. More engaged employees help drive more prefitable companies,” said David G. Brown,
president and CEQ of the Chamber. “We’d like to thank all of the companies that participated in the Best Places to Work in
Omaha process. We look forward to celebrating — and learning from - this year’s winners.”

6/25/2015 News Release: Nebraska Sandwiches Provide Troops in Afghanistan 'Taste of Home'

6/23/2015 News Release: Collaboration Launches REACH - Goal to Increase Opportunities for
Small and Emerging Businesses

6/18/2015 Qpportunity and Creativity Collide With Two, New, Bold Events

More Chamber News>

MEMBER NEWS

Our members do more than follow the news. They make the news. 'Read all about it' right here.

Increase visibility. Promote your company’s exciting accomplishments. Post on member news. It's fast — and FREE!

CHAMBER E-NEWSLETTER

Subscribe here.

https://www.omahachamber.org/media-center/news.cfm?CSNF_ID=781 6/26/2015
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BAIRDHOLM®Y

ATTORNEYS AT LAW
EST. 1878

2015 Best Places to Work in Omaha
Awards Luncheon

On 05/07/15 saveto calendar (/bptw2015/export/546-2015-best-places-to-work-in-

omaha-awards-luncheon.html)

At CenturyLink Center Omaha (/bptw2015/location/31-centurylink-center-
omaha.html)

Categories: Upcoming Events (http://www.bairdholm.com/bptw2015/category/15-
upcoming-events.html)

Tags: Best Places to Work in Omaha
(http://www.bairdholm.com/bptw2015/tag/3-best-places-to-work-in-omaha.html),
Labor Law Forum (http://www.bairdholm.com/bptw2015/tag/6-labor-law-
forum.html), Employment Law
(http://www.bairdholm.com/bptw2015/tag/7-employment-law.html), Labor
(http://www.bairdholm.com/bptw2015/tag/8-labor.html), Employee Benefits
(http://www.bairdholm.com/bptw2015/tag/9-employee-benefits.html)

Like Share {0 | Tweet 0]8+1 o Share |
BAIRD HOLM LLP

BEST

PLACES TO WORK IN OMAHA

SPONSORED BY THE GREATER OMAHA CHAMBER

Registration is now closed. For questions, please contact Erin Endress at
eendress@bairdholm.com (mailto:eendress@bairdholm.com) or 402-636-8356.

http://www bairdholm.com/bptw2015 html 6/26/2015
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Please join us at the Best Places to Work in Omaha® Awards Luncheon, which will be
held during Baird Holm's annual Labor Law Forum on Thursday, May 7, 2015, from
11:45 a.m. - 1:00 p.m. The luncheon will showcase the 2015 Best Places to Work in
Omaha finalists.

The winners were determined based on the results of the Best Places to Work in
Omaha survey conducted in January 2015. The following companies will be honored:

Companies with 25 - 200 employees

Fusion Medical Staffing (http://www.fusionmedstaff.com/)
Vetter Health Services (http://www.vetterhealthservices.com/)
Ervin & Smith (http://ervinandsmith.com/)

Lutz (http://www.lutz.us/)

Lueder Construction Company (http://www.lueder.com/)

Uik wh =

Companies with 201+ employees

QLI (http://www.qliomaha.com/)

LinkedIn (https://www.linkedin.com/)

NEI Global Relocation (http://neirelo.com/)

Travel and Transport, Inc. (https://www.travelandtransport.com/)
Farm Credit Services of America (https://www.fcsamerica.com/)

D L o —

Hear first-hand how these companies have become the best places to work and learn
how to emulate their award-winning strategies in your company.

Tickets to the lunch are $40 USD per person, or $400 USD for a table of 10. (Please
note: winning companies will receive a coupon code for one complimentary ticket.)

For more information on the Best Places to Work in Omaha Awards Luncheon or the
Best Places to Work in Omaha initiative, please contact Erin Endress at (402) 636-8356
or eendress@bairdholm.com (mailto:eendress@bairdholm.com).

Founded by:

Ihttp://www bairdholm.com/bptw2015 html 6/26/2015
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Travel and Transport, Inc. Named 2015 ESOP Company of the Year by
The ESOP Association

by The ESOP Association | May 07, 2015
ESOP Company of the Year

For Immediate Release: May 7, 2015
Travel and Transport, Inc. Named 2015 ESOP Company of the Year by The ESOP Association

May 7, 2015 (Washington, DC) - Travel and Transport, Inc., an employee-ownad company headquarered in Omaha, Nebraska, was
named the 2015 ESOP Company of the Year by The ESOP Association. The award was presented at the Association's 38" Annual
Conference in Washington, DC. The ESOP Association is the national trade association for companies with employee stock ownership
plans (ESOPs) and the leading voice in America for employee ownership.

On October 16, 1948 Lawrence and Mae Youngman opened the doors of Travel and Transport. They had "two second-hand desks and
one typewriter and a world of ignorance,” Youngman recalled. The staff included Lawrence and another individual; neitner of whom had
any experience in the travel business. After 68 years, and many adventures later, not only is the present-day Travel and Transport a
thriving business but also a 100% employee-owned company. Located in 37 states, and with more than 1,200 employee owners. this
ESOP company eams its reputation through passion, innovation, and commitment to excelience. More information about Travel and
Transport: fifps: aw travelandiransport comy.

Travel and Transport is a strong supporter of employee ownership and its employee owners strive to represent the company at both
Chapter and national ESOP Association events, Working to strengtnen employee ownership in America, the employee owners of Travel
and Transport meet with members of Congress - to date, the employee owners of Travel and Transport have met with every
Congressional office in their home state of Nebraska --- and work to promote ESOP issues noi only in Nebraska but on the national level
as well.

“I'm delighted to present the employee owners of Travel and Transport with the 2015 ESOP Company of the Year Award,” said ESOP
Association President, J. Michael Keeling. "The employee owners integrate the ESOP into all they do at the company from management
support, to annual shareholder meetings, to trivia contests to keep employee owners interested and engaged. The employse owners also
endeavor to share that ESOP spirit with the community, both locally and nationally.”

e

The ESOP Assaciation is the national trade association for companies with employee stock ownership plans {ESOPs) and
the leading voice in America for employee ownership. The core cause of The ESOP Association is the belief that employee
ownership will improve American competitiveness, increase productivity through greater employee participation, and
strengthen our free enterprise economy. Mare information: website - www.esopassociation.org and blog —

vy esopassociationblog.oig.

More Information:

Amy Gwiazdowski
202/293-2871
amy@esopassosiation.org
(i ESOPAssociatiof)

The ESOP Association
1726 M Street. NW, Suite 501
Washington, D.C.. 20036

Phone: 202.293.2971
Toll Free: 1.866.366.3832
Fax: 202.293.7568

E-mall: esopiflesopasso

fi=]

http://www .esopassociation.org/news-landing/2015/05/07/travel -and-transport-inc.-named-...

Moot and Learn MNetwork Advocate About The Association
+ Meelings * Member Direclory + Congressional Visil Kit + Conlacl
- Publications - ESOP Experts + Advocacy Kit + Join
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Travel and Transport,
Inc. Named 2015 ESOP
Company of the Year by
The ESOP Association

MARKE] The ESOP Assccialion Y + %
MWIRED WMay 7,20159°33 AM t f w

WASHINGTON,

DC--{Marketwired -

May 07, 20158) -

Travel and

Transport, Inc., an

employee-owned

company

headquartered in

Omaha, Nebraska,

was named the

2015 ESOP

Company of the Year by The ESOF Assaciation. The award was
presented at the Association's 38™ Annual Conference in
Washington, DC. The ESCP Assaciation is the national trade
association for companies with employee stock ownership plans
(ESOPs) and the leading voice in America for employee
ownership.

On Cctober 16, 1846 Lawrence and Mae Youngman opened the

doors of Travel and Transport. They had "two second-hand desks b |

and one typewriter and a world of ignorance,” Youngman recalled
The staff included Lawrence and another individual; neither of
whom had any experience in the travel business. After 68 years,
and many adventures later, not only is the present-day Travel anc
Transport a thriving business but also a 100% employee-owned
company. Located in 37 states, and with more than 1,200
employee owners, this ESOP company earns its reputation
through passion, innovation, and commitment to excellence. More
information about Travel and Transport:

hitps:/Awww travelandtransport. com/.

Travel and Transport is a strong supporter of employee ownershij
and its employee owners strive to represent the company at both
Chapter and national ESOP Association events. Working to
strengthen employee ownership in America, the employee owner:
of Travel and Transport meet with members of Congress -- to
date, the employee owners of Travel and Transport have met with
every Congressional office in their home state of Nebraska -- and
work to promote ESOP issues not only in Nebraska but on the
national level as well. w
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"I'm delighted to present the employee owners of Travel and
Transport with the 2015 ESOP Company of the Year Award,” said
ESOP Association President, J. Michael Keeling. "The employee
owners integrate the ESOP into all they do at the company from
management support, to annual shareholder meetings, to trivia

Credit Cards Are Now Offering 0% 2gt
contests to keep employee owners interested and engaged. The APR Through 2017
employee owners also endeavor to share that ESOP spirit with SpoRSTC DTSR A o)

the community, both locally and nationally."

The ESOP Association is the national trade association for
companies with employee stock ownership plans {(ESOPs) and
the leading voice in America for employee ownership. The core
cause of The ESOP Association is the belief that employee
ownership will improve American competitiveness, increase
productivity through greater employee participation, and
strengthen our free enterprise economy. More information:
website - www esopassociation.org and blog -
www_esopassociationblog.org
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Travel and Transport, Inc. Named 2015 ESOP Company of the
Year by The ESOP Association

news via Marketwired - Breaking News Releases (English Only) in Public Relations

Like » Comment « Share » Subscribe » May 7

WASHINGTON, DC--(Marketwired - May 07, 2015) - Travel and Transport, Inc., an employee-
owned company headquartered in Omaha, Nebraska, was named the 2015 ESOP Company of
the Year by The ESOP Association. The award was presented at the Association's 38th Annual
Conference in Washington, DC. The ESOP Association is the national trade association for
companies with employee stock ownership plans (ESOPs) and the leading voice in America for
employee ownership....

READ FULL ARTICLE »

Become a member to take advantage of more features, like commenting and
voting.

Register Sign In

You Might Also Be Interested In

Karen L. Ellis Named ESOP Chapter Officer of the Year by the ESOP A...

news via Marketwired -... in Public Relations

http://www bevond.com/news/travel-and-transport-inc-named-2015-esop-company-of-the-... 6/26/2015



Trademark Electronic Search System (TESS) Page 1 of 2

United States Patent and Trademark Office

Home | Site Index|Search | FAQ | Glossary | Guides | Contacts | eBusiness | eBiz alerts| News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Fri Aug 7 03.:20:55 EDT 2015

[Fisst Doc | Prev Doc | Nexr Doc

Please logout when you are done to release system resources allocated for you.

List At: |

|or| Jump [torecors:[ |Record 14 out of 18

( Use the "Back” button of the Internet Browser to

return to TESS)

Word Mark

Goods and
Services

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis

Date Amended to
Current Register

Registration
Number

Registration Date
Owner

TRAVEL.COM

TRAVEL.COM
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RELATED ITEMS, VIA A GLOBAL COMPUTER NETWORK. FIRST USE: 19981231. FIRST
USE IN COMMERCE: 19981231
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NETWORK. FIRST USE: 19920720. FIRST USE IN COMMERCE: 12920720

IC 042. US 100 101. G & S: TRAVEL AGENCY SERVICES, NAMELY, MAKING
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Serial Number 73188306
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Published for November 4, 1980
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Registration 1147353

Number

Registration Date  February 17, 1981

Owner (REGISTRANT) Travel and Transport, Inc. CORPORATION NEBRASKA 4741 S. 96th St. Omaha
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Attorney of Record Neil B. Cohen

Type of Mark SERVICE MARK
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Status: Regislralion cancelled because registrant did not fife an acceptable declaration under Section 8. To view all documents in this file, click
on Ihe Trademark Document Retrieval link at (he top of this page.

Status Date: Jun. 05, 1987
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Mark Literat Elements: TRAVEL AND TRANSPORT
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Filed 86A: No Currently 66A; No
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Current Owner(s) Information

Owner Name: Travet and Transpon, Inc

Owner Address: 4741 5. 96th St.
Omaha, NEBRASKA 68127
UNITED STATES

Legal Entity Type: CORPORATION State or Country Where NEBRASKA
Organized:
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