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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

In re the Application of:

Harman International Industries,
Incorporated

Mark: VENTURE

Serial No.: 85/967,225

R

REQUEST FOR RECONSIDERATION IN RESPONSE TO FINAL OFFICE ACTION
DATED JULY 29, 2614

Remarks

Refusal under Section 2(d) of the Trademark Act

In the final Office Action dated July 29, 2014, the Examining Attorney maintains his
refusal to register Applicant’s mark under Trademark Act § 2(d), 15 U.S.C. §1052(d) on the
basis that a likelihood of confusion exists between Applicant’s mark and the mark depicted in
U.S. Trademark Registration No. 3,366,408. For the reasons articulated herein, Applicant
respectfully requests that the Examining Attorney withdraw the Section 2(d) final refusal against
the goods and allow Applicant’s application to proceed to publication in the Official Gazette.

The Examining Attorney’s refusal to register Applicant’s mark VENTURE (hereinafter
“Mark™} is based upon the assertion that Applicant’s Mark, when used on or in connection with
the goods identified in International Class 9, namely “earbuds; earphones,” so resembles the
mark VENTURER and the goods identified in Registration No. 3,366,408, namely,
“headphones,” as to create a likelihood of consumer confusion between the source of goods
provided in connection with its Mark and identified in its application and the source of goods
identified in the cited registration. For the reasons enumerated herein, Applicant submits that
there is no likelihood of confusion and requests that the Section 2(d) refusal be withdrawn.

A likelihood of confusion may be said to exist only where: (1) the applicant’s mark is

similar to the cited marks{s) in terms of sight, sound, and/or commercial impression; and (2) the



applicant’s goods/services are so related to the goods/services associated with the cited mark(s),
or the activities surrounding their respective marketing efforts are so similar, that confusion as to

the source of the goods/services is likely. See Inre E.I. DuPont de Nemours & Co., 177

U.S.P.Q. 563 (C.C.P.A. 1973); In re August Storck KG, 218 U.S.P.Q. 283 (T.T.A.B. 1983); Inre

Int’] Telephone & Telegraph Co., 197 U.S.P.Q. 910 (T.T.A.B. 1978).

Among the factors to be considered in the determination of likelihood of confusion under
Section 2(d), the following are particularly pertinent:

(1) The market interface between Applicant and Registrant;

(2) The similarity or dissimilarity of established, likely-to-continue trade channels;

3) The conditions under which and buyers to whom sales are made, ie.., “impulse”

vs. careful, sophisticated purchasing; and
4 The extent of potential confusion, i.e., whether de minimis or substantial.

No one factor is controlling. Each factor may, from case-to-case, play a dominant role.

See In re DuPont DeNemours & Co., 476 F.2d 1357, 1360-62 (CCPA 1973). Moreover, there is

no mechanical test for determining likelihood of confusion. The question to be determined is not
whether the actual goods/services are likely to be confused but rather, whether there is a
likelihood of confusion as to the source of the goods/services because of the marks used in
connection therewith. See In re Rexel Inc., 223 U.S.P.Q. 830, 831 (TTAB 1984). Each case
must be decided on its own facts.

1. Lack of market interface between Applicant and Registrant.

Applicant believes that the lack of market interface between itself and Registrant negates
the potential for consumer confusion. Applicant requests that the Examining Attorney consider
the following arguments in support of its position.

Applicant, Verto Medical Solutions, LLC DBA Yurbuds, is a specialty sports earphone
and earbud company focused on providing earphone and earbud solutions to athletes,
professional athletes and fitness enthusiasts. See Exhibit A. Though Applicant was recently

acquired by Harman International Industries, Incorporated (“Harman®), a large audio



entertainment company, Applicant has retained its function as a worldwide specialty sports
earphone and earbud company and has been integrated as the professional sports earphone and
earbud arm of Harman. Applicant was founded in 2008 and has established itself as a lcading
sport earphones and earbuds provider and has been featured in various widely-circulated
publications, such as Men’s Fitness, Mashable, The Huffington Post, Men’s Journal, Runner’s
World and Women’s Running, to name a few. See Exhibit B. Applicant’s goods are primarily
targeted at athletes, specifically professional athletes, and fitness enthusiasts who presumably are
extremely diligent concerning their purchasing decisions for products that aid, enhance or
provide comfort in their respective athletic endeavors. It would be reasonable to assume that
Applicant’s consumers exert at least some level of research-—most likely a comprehensive level
of research—when making this type of purchasing decision and would be very aware of the
exact nature of the products they purchase and know exactly what company they are purchasing
products from.

Registrant, Alco Electronics Limited, on the other hand, is a large manufacturer of
consumer electronics and a high-volume original equipment manufacturer (“OEM”) service
provider, with products in the audio, video, in car, IT and telecommunications spaces. See
Exhibit C. Within the audio space, it appears as if Registrant provides CD beom boxes, clock
radios and karaoke systems. See Exhibit D. Applicant submits that the audio goods that
Registrant provides, including headphones if even applicable, are targeted at a market much
different than the market of consumers that Applicant’s goods target. One of Registrant’s
primary services is as a high-volume manufacturer of goods for the audio, video, in car, IT and
telecom spaces for OEMs. That is, Registrant provides goods that are mass produced for sale
and target consumers such as large distribution centers and/or other consumers with large
volume needs. To the contrary, Applicant’s primary target consumers are individual or elite
teams of athletes and fitness enthusiasts that are focused on purchasing high quality, unique

earphones and earbuds that serve individualistic purposes in terms of function that will enhance



and not hinder their athletic performances. Even though some of Applicant’s goods can be found
at third party distributor stores, the goods still function primarily as specialty items for very
specific consumers.

Based on the foregoing, Applicant submits that the chance that the target consumers of
both Applicant and Registrant would come across one another in the marketplace is remote. It is
unlikely that the athlete and fitness enthusiast consumers of Applicant’s specialty earphones and
earbuds would be searching for products in the same space of that of Registrant’s OEM and
distribution center consumers. Even if the respective consumers have similar needs (i.e., the
respective consumers are looking for headphones or earbuds), the context and circumstances in
which they are seeking these products is completely different. Since the respective goods are
targeted at different audiences under very different circumstances, Applicant submits that the
market interface between itself and Registrant is very low and as a result, there is no likelihood
of confusion.

2. The likely-to-continue-trade channels between Applicant and Registrant are different.

Applicant believes that the established, likely-to-continue trade channels between itself
and Registrant are different and therefore, negates the potential for consumer confusion.
Specifically, Applicant submits that its products are sold primarily in sports retailer and specialty
sports shops, such as REI, New Balance, Aviation Cyclery, Finish Line, Starting Line, Fleet
Feet, The Sports Authority, FrontRunners Footwear, Pairs Central, Big River Running, Little

Shark Athletic Company and Arch and Sole to name a few, as well as on its website. See Exhibit

E. Registrant, on the other hand, does not appear to sell its goods via its website. As referenced
above and incorporated by reference, Registrant provides either its own products to large
consumer distribution centers or provides its products to OEMs. See Exhibit F.

As is evident from the above discussion, the likely-to-continue trade channels between
Applicant and Registrant are very different. Applicant’s goods trade in the sports and fitness

retail arena. Although some of these stores are larger well-known sports retailers, many such as



Aviation Cyclery (Exhibit G), The Starting Line (Exhibit H), FrontRunners Footwear (Exhibit [},
Pairs Central (Exhibit J), Big River Running (Exhibit K) and Arch and Sole (Exhibit L) are local
sports shop with an extremely focused target consumer group of athletes and fitness enthusiasts
within their respective particular regions. Overall, these trading channels are very
distinguishable from Registrant’s OEM and other large electronic distribution centers.

Based on the foregoing, Applicant submits that the chance that there would be any overlap in the
likely-to-continue channels of trade of both Applicant and Registrant is remote. Consequently,
this diminishes any potential likelihood of confusion.,

3. Careful consideration is exercised by sophisticated consumers of Applicant’s goods
and Registrant’s goods.

Applicant submits that consumers of its goods and the goods of Registrant are
sophisticated and can distinguish between even minor differences in third party goods and
services. As referenced above and incorporated by reference, Applicant’s consumers are fitness
enthusiasts and athletes, and often professional athletes. These consumers are purchasing
Applicant’s products for specific purposes, namely, to utilize a product that aids, enhances or
provides comfort in their respective athletic endeavors. Applicant’s price point for its earphone
and earbud products branded under the Mark range from $59.99- $99.99USD. See Exhibit M.
Applicant submits that due to the specific function of Applicant’s goods as well as high price
point within the earphone/earbuds sphere, consumers of its products exert extreme diligence
when it comes to their purchasing decisions. It would be reasonable to assume that Applicant’s
consumers conduct a comprehensive level of research when making this type of purchasing
decision and would be very aware of the exact nature of the products they purchase and know
exactly what company they are purchasing products from.

Similarly, Registrant’s OEM consumers are companies who are versed in dealing with
varying electronic products from different manufacturers. Even if the price point for certain
products is not high, the fact that OEM consumers would be buying Registrant’s products in

large bulk would suggest that these consumers are knowledge about what type of product they



are purchasing and from what source, duc to the amount of money spent on these types of
purchases. These consumers would not mistakenly believe that Applicant’s goods, particularly
in light of Applicant’s high price point for its earphones and earbuds as well as visual and
phonetic distinctions between the respective marks, originate from Registrant and vice versa.

In light of the foregoing, Applicant submits that Applicant’s consumers and Registrant’s
consumers are sophisticated players with respect to the purchasing decisions of the goods in
question and therefore, can distinguish between similar marks for similar or related goods and
services.

4. The extent of potential consumer confusion is extremely low.

All of the foregoing factors show that the potential for confusion as to the source of
goods provided under Applicant’s Mark and the goods provided under the cited mark is non-
existent. In addition to the visual and phonetic distinctions, the respective marks and the likely-
to-continue trade channels are completely different and the potential market interface is de
minimus, if existent at all. Finally, consumers of Applicant’s goods and Registrant’s goods are
sophisticated when it comes to making purchasing decisions regarding their very specific needs.

Conclusion

In light of the foregoing, Applicant submits that there is no likelihood of confusion
between Applicant’s Mark and the mark contained in the cited registration. Therefore, Applicant
respectfully requests that the Examining Attorney withdraw the Section 2(d) refusal issued
against the application and allow the application to proceed to publication in the Official Gazette.
The Examining Attorney is invited to contact the undersigned with any questions concerning this

matter.
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yurbuds® was founded in 2008 by Seth Burgett, an active triathlete; and Richard Daniels, a
25-time marathoner.
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INTRODUCING THE YURBUDS ELITE TEAM

MIRINDA "RINNY" CARFRAE

Professional Triathlete

2013 Irenman World Champion
2010 Ironman World Champion

Rinny’s second marathon of her life was when she won the 2010 IM World

Championship, setting the run course record. She has since set the course record at
8:52:14 in 2013, establishing herself among the best of all time.

Favorite pair of yurbuds:
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TIMOTHY *T0" O'DONNELL 5

Professional Triathlete

World Champion Triathlete
Top American, 2013 Ironman World Championship £

TO was the captain of the US Navy Triathlon Team where he gave 4 years of his life to
serve the United States.

Favorite pair of yurbuds: Inspire Limited Edition

NICK COLLISON

Professional Basketball Player

First Round Draft Pick 2003 by the Seattle SuperSo

2 NCAA Final Four Appearances
Nick was the 3rd all-time leading scorer in the Big 12 conference.

Favorite pair of yurbuds:

PETEJACOBS

Professional Triathlete

2012 Ironman World Champion
2011 Third fastest run time on the Ironman World Championship course
2011 Australia Ironman Champion

By winning the 2012 IM World Championship, Pete pulled off the 6th consecutive win
by an Australian male at the Ironman World Championship.
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BILLY SLATER

Professional Rugby Player

Highest Scoring Fullback of all time, 2012
Rugby League International Federation Player of the Year, 2011

Away from the rugby field, Billy has a passion for horses.

Favorite pair of yurbuds:

ronman New Zealand Champion

t triathlon was an Iranman right after coll
y ;Wa bike and caught the triathlon bug.

buds: Venture Pro

ANGELA NAETH

Professional Triathlete

Ironman 70.3 Champion
Top 10 70.3 World Championships

Angela worked as a pediatric physical therapist for a few years before becoming a full
time triathlete. Her career highlight was creating a swim program for kids that would
otherwise not be part of any in our community.
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T Professional Triathlete

Ironman 70.3 Champion
Top 10 70.3 World Championships

Angela worked as a pediatric physical therapist for a few years before becoming a full
time triathlete. Her career highlight was creating a swim program for kids that would
otherwise not be part of any in our community.

Favorite pair of yurbuds:

professional Parkour Athlete
3rd place in 2010 Red Bull Art of Motion

0 teach Parkour & Freerunning
sation, known for shaping the Parkour community with his

HARRIET ANDERSON

“Age Group” Triathlete

21 time Ironman World Championship Finisher
4th place in her first Ironman World Championship, 1989

At age 78, Harriet has been the oldest female competitor and the age group champion
at the Ironman World Championship for years.

Favorite pair of yurbuds:
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RYAN BAK

Top 20 Fastest American debut times of all time at the

Competed in 3 USA Olympic Triaw

marathon) -
the western region of the US

AMANDA "DOC" STEVENS

Professional Triathlete

Ironman US Pro Champion
Ironman 70.3 Champion

After graduating from medical school, Amanda decided to start a career as a
professional triathlete.

Favorite pair of yurbuds:

reating products for major sports brands for
now a lead tester and designer for yurbuds products.
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Sound Choice

Yurbuds turned its already popular in-ear headphones
up a notch. The Venture Pro (5100) gets a redesigned
housing to improve sound quality, while magnets on
the back let you snap the two buds together behind
your neck for quick storage—when. for instance. you
want to chatwith your training partner. The rubberized
cable resists tangles and improves water resistance
and a three-button mic makes it a snap to take calls or
adjust volume.

yurbuds.com

FREE for 21 DAYS!
ORDER NOW
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When exercising, a dislodged headphone interrupts your fitness time and takes you out of "the A a
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Yurbuds Inspire Duro ($49.99)

These in-ear buds use a patented Twist-Lock Technology instead of pronounced bud tips to
stay secure throughout all physical activity. The in-ear style means that you can expect a The New
crisper, clearer sound that eliminates some ambient noise, but not enough to disconnect you

vater-resistant buds remain snug as they mold to your ears. and VO"(SWQgen Je“a

a olip for the cord prevents additional flailing. The cloth-covered cord ensures that it won't Isn't it time for German engineering'

completely. The sweatproof.

tangle and comes with a case for post-workout storage. Yurbuds also includes an extra pair of
changeable buds in case you wear out these comfortable earphones (and you'll want to).

Available at st

Our tester said: “As someone who can never seem to find & pair of in-ear buds that fit my

ears. | was thrilled when this pair did not fall out even once during my outdoor run.” SPECIAL OFFERS Starting ot

$17,325
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The Best Workout Headphones Of 2013
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As rkout, the wrong pair of
headphones can be equally detrimental. Maybe the sound is too tinny or the earbuds
won't stay put. Maybe after a few sweat sessions they start to fall apart or, worse,
smell bad. Every runner is different, but every runner who runs with music
appreciates the beauty of the right pair of headphones.

While I'm no tech writer, I am a runner who listens to music -- and I most certain
. Which is why I jumped at the chance to take some of the biggest names in the
active headphone game out for a spin.

Before we get into my favorites, a few notes about how I condueted this oh-so-
scientific test:

The Test Drive

Iwore each pair of headphones during a 20- to 30-minute jog along the same stretch
of the path along the Hudson River in New York City, at a moderate pace, while
listening to the same 10 or so songs.

Two Types Of Quality
I rated sound quality on a scale of one to five, one being "meh", three being average
and five beine sensational. Durabilitv also got a one to five score. with one being




The Best Workout Heady

wffingtonpost.com

Sound Quality: 2.5. Without a doubt, the lower price point means lower-quality
sound. There wasn't much bass and the sound overall wasn't as clear as some of the

higher-end models. That said. they still do the job, and the other perks below make

these a smart pick.

Noise Isolation: 3. The unique shape of these earbuds was designed specifically to

allow ambient noise in so vou stay aware during vour workout.

Fit & Comfort: Thanks to patent-pending technology, the Yurbuds
shouldn't budge. You insert the "sound tunnel” part of the bud, then twist the whole
earpiece into place. They felt snug without feeling too tight. The set also includes a

larger earbud. and the Inspire for Men is larger still, also with two different sizes.

Cord Length: Medium to long, but so lightweight I hardly noticed. The men's kit

comes with a cord clip, but not the women's.

Durability: 5. The earbuds themselves are soft and squishy, so I wouldn't worry
about tossing them around, and the cord has lots of give. If you're looking for a little
extra on the durability front, the havea cloth cord that purports to be

¥ The Morning Emai

¥ Healthy Living
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Sound Quality
sound. There wasn't much bass and the sound overall wasn't as clear as some of the
higher-end models. That said. they still do the job. and the other perks below make
‘Linked [} the

Without a doubt, the lower price point means lower-quality

a smart pic}

. The unique shape of these earbuds was designed specifically to

71 Noise Isolatior
m allow ambient noise in so you stay aware during your workout.

Fit & Comfort: Thank

shouldn't budge. You insert the "sound tunnel” part of the bud, then twist the whole

= earpiece into place. They felt snug without feeling too tight. The set also includes a
larger earbud, and the Inspire for Men is larger still, also with two different sizes.

s to patent-pending technology, the Yurbuds

Cord Length: Medium to long, but so lightweight I hardly noticed. The men's kit

comes with a cord clip, but not the women's.

Durabilit
about tossing them around, and the cord has lots of give. If you're looking for a little
extra on the durability front, the have a cloth cord that purports to be

5. The earbuds themselves are soft and squishy, so I wouldn't worry

tangle- and tear-resistant -- with a lifetime warranty.

The Sweating Situation: The buds are sweat-, water- and germ-resistant and don't
budge when the going gets sweaty.

Bells & Whistles: This set has a one-button remote control on the cord that allows
for making phone calls, stopping and starting the music and switching to the next
song -- and they're compatible with iPhone, Android and Blakekberry devices. The
Inspire Pro (available in both men's and women's sizes) has a three-button remote
that also allows you to adjust the volume (it costs more). There's also a cheaper model
sans remote. The men's package included a slim carryving case, but no such luck for
the ladies.

Cost: . according to the Yurbuds website. The Pro model for both men and
women is .and the original is

Sennheiser adidas PMX 683i Sports

[ —————
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Mission Statement

FRIN

Headquartered in Hong Kong, Alco is a world-recognized manufacturer of Consumer
Electronics and Electronics Manufacturing Services (EMS). Since its beginnings in 1968,
Alco has developed into a formidable and highly respacted publicly listed company that
provides complete solutions to leading world-class OEM's, as well as an Original Design
Manufacturer of its products. These are carried in large consumer distribution centers
world-wide.

Its highly automated, 2.5 million square feet, and vertically integrated facilities in China's

Dongguan City, have become synonymous with world class quality standards, low

manufacturing costs, on-time delivery, and after-sales services. Alco's capabilities can

only be described as all-encompassing, starting with circuit and board design, prototyping

environmental and functional testing, production, quality assurance, packaging, world-wide
ion, and customer ! and servicing.

Stemming from its founder, Kimen Leung, Alco’s mission is to provide its OEM and retail
custom: P 1 support throug the evolution of the product life-
cycle. This | belief is by ining a strong professional
relationship not only with each customer, but equally as important, with its life-long
suppliers. This partnering approach, which is ingrained at all levels of the company
engenders continuous innovations, process improvement, and cost reduction resulting in

ALCO Holdings Limited ©) 2005
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Mission Statement

Headquartered in Hong Kong, Alco is a world-recognized manufacturer of Consumer 3
Electronics and Electronics Manufacturing Services (EMS). Since its beginnings in 1368, =
Alco has developed into a formidable and highly respected publicly listed company that
provides complete solutions to leading world-class OEM's, as well as an Original Design
Manufacturer of its products. These are carried in lsrge consumer distribution centers
warld-wide. 1

Its highly sutomated, 2.5 million square feet, and vertically integrated facilities in China's
Dongguan City, have become synonymous with world class quality standards, low
manufacturing costs, on-time delivery. and after-sales services. Alco's capabilities can
anly be described as all-encompassing. starting with circuit and board design, prototyping.
environmental and functional testing, production, quality assurance, packaging, world-wide
distribution, and customer after-sales assistance and servicing.

Stemming from its founder, Kimen Leung, Alce's mission is to provide its OEM and retail
stomers unparalleled individuslizsd support throughout the evalution of the product life-
cycle. This fundamental belief is accomplished by maintaining 2 strong professional
relationship not anly with each customer, but equally as impartant, with its life-long
suppliers. This partnering approach, which is ingrained at all levels of the compa
engenders continucus innovations, process improvement, and cost reduction resulting in

ALCO Holdings Limited 005
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& C' [ www.aviationcyclery.com/abouthtml

HOME

RVICE ABOUT CONTACT

1075 N Aviation Blvd, Manhattan Beach, CA 90266 |
Se 2|

(310)-372-1910
Hours: Monday- Friday: 10-7 SAT: 10-5 Sun:11-5

Since opening our doors in 1963, Aviation Cylcery has always focused on giving our customers the highest level
customer service. Located at 1075 N Aviation Blvd. in Manhattan Beach, we are open 7 days a week. Our super
friendly and helpful staff are always there to help and answer any questions you may have.

We carry a full line of beach cruisers, hybrids, bmx, mountain, and road bikes as well as all the accessories you'll
ever need. With our full service repair shop, you can rest assured that we can take care of all of you cycling needs,

whether you are a beginner or a seasoned rider. Come visit us and enjoy the ride!
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THE STARTING LINE

THE SHOES CONTACT US RUNNING EVENTS MAPTOSTORE

The Starting Line opened ifs doors an March 15, 1984 and has been serving runners and walkers at
HOME the same locafion in Marina Del Rey tor three decades. We've become one of the best specialty-running

ABOUT stores in the Los Angeles area

PRODUCTS Customers receive a unigue and enjoyable shoe-fiting experience, chosen in 2013 as one of the “Top

100 places to visitin L. A" and the store to visitfor running shoes by Los Angeles Magazine.

CONTACTUS

RUNMNING EVENT LINKS The Starting Line confinues to offer a free "Sporis Injury Clinic” one Saturday each month from
MARINA DEL REY RUN CLUB 10:00am fo 1:00pm. Since we opened our doors, we've been fortunate to have Dr. Dan Alichuler D.P.M
(Dr. Dan) conducting short sessions with those in need of insight as to the cause of their aches and pains.

Clinics are generally the first or second Saturday.

Group runs are offered on Wednesdays at 5:30pm & then as the host site for MDR Run Wednesdays

at6:30pm and Saturdays at 9:00am where you can run for free or become a member for exira benefits

pheopage
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AND FOOTWEAR FOR JUST ABOUT EVE

ABOUT

Activewear
and footwear for just
about everywhe

You know how a new pair of shoes or just the right top can
put a little spring in your stride? Well, providing that
spark, that extra incentive, is our specialty. We're
FrontRunners, and we outfit Brentwood, Santa Monica, and
West LA in the gear that fits right, feels good and looks
great.

Today we're at the leading edge of the natural and minimal
running trends that have everybody buzzing, and the
shape-enhancing, high performing bras and tops that

women find so liberating. But thal

rooucts cooL news

New in Footwean:
Saucony’s Kinvara 5
W
KINVARA

FrontRunners is proud to bring
Los Angeles runners the
Sauceny Kinvara & The
industry’s leading minimal
shoe, featuring a new,
innovative upper technology for
an exceptional fit re ahout
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Shees for All Soles

MENS
WOMENS

KIDS
ACCESSORIES

About Us
Events
Contact

FAQ
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About

Opening in February of 2014
we're the new face on the
block. We are looking to
provide the Palisades with just
the right shoe for locals' active
litestyles. We have specialty
running shoes, hikers, and
cross trainers in wide variety of
brands. With the entire
community in mind, we are
stocking men's. women's and
children's shoes. We truly want
to find 'Shoes for All Soles.'

Store Front

843 Via de la Paz
Pacific Palisades, Ca 90272
310 454 0114

IMonday-Saturday 9am - Gpm
Sundav 10:00am - Spm

Wilderness Park

& State Park MANDEVILLE
y CANYON
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Shop Big River

Big River Running Company is an independent. locally owned. running and walking specialty store with four convenient locations in the
St Louis region. Visit one of our retail locations to discover why we have been named one of the Top 50 Running Stores in the country
seven years running!

Hours:
Monday — Friday 10 am -8 pm

Saturday 10 am — 6 pm
Sunday Noon -3 pm

10 Miles ¥ Go Map <
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Arch and Sole

Stay Connected nuﬂ

About Us Products Community Contact Info

Welcome to Arch & Sole!

Who We Are

With over 15 years of experience in the running and fitting
business we are Hollywood's premier running store. We cater
to the needs and concerns of all runners.

Whether you're a walker, new to running or an experienced
marathoner we provide you with the service, the equipment
and knewledge that you look for in a running specialist.

il In -

Simply the BEST at fitting you with the right pair
of Runni hoes!

What's our track record? Check us out by clicking
the Yelp link below.
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