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Request for Reconsideration after Final Action

Thetable below presentsthe data as entered.

SERIAL NUMBER 85935503
LAW OFFICE ASSIGNED LAW OFFICE 110
MARK SECTION

MARK http://tmng-al .uspto.gov/resting2/api/img/85935503/large
LITERAL ELEMENT SMARTLINK

STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

The mark consists of standard characters, without claim to any particular font style,

MARK STATEMENT .
size or color.

ARGUMENT(S)

NO LIKELIHOOD OF CONFUSION

The Office Action refused registration of Applicant’s Mark on the basis of alikelihood of confusion with the following mark (the
“Registered Mark”):

SMARTLINKS, Registration No. 4269159 for “business consulting services, namely, providing marketing information to businesses
about the hardware device accessing a hyperlink, such as device and other identification information.”

Applicant respectfully contends that areview of the factors for determining whether thereis alikelihood of confusion supports a
finding that Applicant’s Mark is registrable.

l. Lack of Fame of the Registered Mark and Number and Nature of Similar Marks

A likelihood of confusion analysis must first start with the Examining Attorney establishing whether “SMARTLINK” is a strong or
weak mark. The strength and distinctiveness of the mark is avital consideration in determining the scope of protection it should be accorded
as*“...strong marks are widely protected, as contrasted to weak marks.” Amstar Corp. v. Domino’s Pizza, Inc ., 615 F.2d 252 (5th Cir. 1980).

The Registered Mark is not afamous mark. Indeed, theterm SMARTLINK isavery common term that has received numerous
registrations on awide variety of goods and services, including computer software for spreadsheets, retail management, portable media,
Internet marketing and telecommunication services, as well as medical instruments and job placement services. The Examining Attorney
must properly weigh the impact of extensive third-party use of the “SMARTLINK” mark as “(t)he greater the number of identical or more or
less similar trade-marks already in use on different kinds of goods, the lessisthe likelihood of confusion....” Id. at 260. The Federal
Circuit has held that the Trademark Trial and Appeal Board erred in failing to consider evidence of third-party use of service marks. Lloyd's
Food Prods., Inc. v. Eli’s, Inc ., 987 F.2d 766 (Fed. Cir. 1993). Asshown by Exhibit A, over 100 trademark applications have been filed that
include the term “SMARTLINK” (with nearly half of those applications still pending or registered). In addition, a Google search of the term
SMARTLINK produced about 417,000 results. See Exhibit B. The large number of third-party marks containing the term SMARTLINK is
evidence that no likelihood of confusion will exist between Applicant’s Mark and the Registered Mark. See Sun Banks of Florida, Inc. v. Sun
Federal Savings and Loan Association, 651 F.2d 311, 316 (“We find the extensive third party use of the word ‘ Sun’ impressive evidence
that there would be no likelihood of confusion between Sun Banks and Sun Federal.”). The court in Sun Banks further states “[t]he purpose of
adefendant introducing third party usesisto show that customers have become so conditioned by a plethora of such similar marks that
customers ‘ have been educated to distinguish between different [such] marks on the bases of minute distinctions.” ”  Id. at 317 (citing
McCarthy on Trademarks and Unfair Competition § 11:88 (4th ed.2001)).

Applicant notes that the term “SMARTLINK?” is particularly diluted with respect to the types of services related to the Registered
Mark. Inthisregard, there are 43 trademark applications or registrations (16 of which are pending or registered) that (1) include the term
“SMARTLINK” and (2) recite “computer,” “onling” or “Internet” in their descriptions of goods or services.  See Exhibit U. One of those



registrationsis owned by Palm Coast Data, LL C (hereafter “Palm Coast Data’), which has registered the term “PCD SMARTLINK” with
respect to services that pertain to providing an “on-line computer database” containing “marketing information.” More specificaly, the
description of servicesrelated to “PCD SMARTLINK?” reads “providing an on-line computer database containing marketing information in
the field of subscription and membership fulfillment.” (Emphasis added). See Exhibit C. It seemslikely that a party engaged in services that
arerelated to providing “marketing information” in an online environment would be involved with tracking of hardware devices accessing a
hyperlink. Indeed, Palm Coast Data prominently advertises on its homepage that it provides “Business Intelligence” and explainsthat it
“offers avariety of actionable and analytical data sets and reports that ensure you remain current on critical business-development
initiatives.” See Exhibit D. “End-to-end solutions (provided by Palm Coast Data) include ecommerce; transaction processing; direct mail;
customer service; and more.” See Exhibit E. As part of its services, PAlm Coast Data offers “PCD InPrint,” which “is an online reporting
tool that will help manage your targeted messaging and campaigns.” See Exhibit F. It seems rather clear that customers of Palm Coast Data
might reasonably expect it to provide “marketing information” about hardware devices accessing hyperlinks.

In addition, Heartland Payment Systems, Inc. (hereafter referred to as “Heartland”) has registered the term “SMARTLINK” with
respect to services that pertain to database management and the storage of data for use by retail businesses regarding retail transactions. More
specifically, the description of servicesrelated to “SMARTLINK” reads “(p)latform as a service (PAAS) featuring computer software
platforms for use as a spreadsheet, word processing, database management, and electronic storage of data, the foregoing for use by retail
businesses for management of payment card processing for retail transactions, energy management, facilities management, inventory
management and back office systems management.” See Exhibit G. The software of Heartland appears to integrate with the webpages of
retailers to enable payment from customers making purchases through the retailers’ websites, and Heartland advertises that “Heartland has
everything you need to start selling onlinetoday.” See Exhibit H. It seemsthat consumers of Heartland might reasonably expect it to track
the purchase of retail goods on the Internet and, thus, provide “marketing information” about hardware devices accessing hyperlinks.

MasterCard International, Inc. (hereafter referred to as “MasterCard”) has registered the term “MASTERCARD SMARTLINK” with
respect to services that process “consumer information used by corporate purchasing card customers.” More specifically, the description of
servicesrelated to “MASTERCARD SMARTLINK” reads “computer software for use in integrating corporate purchasing card data and
enterprise resource planning systems, software for secure data storage and retrieval and transmission of confidential consumer information
used by corporate purchasing card customers, banking and financia institutions; software for use in connection with electronic procurement
systems.” See Exhibit |. It seems reasonable to expect that a party providing “consumer information” related to purchasing cards might
provide “marketing information” about hardware devices accessing hyperlinks as part of the “consumer information.”  In addition, it appears
that MasterCard has licensed Smartlink SA to provide awallet platform. See Exhibit J. Smartlink SA advertises that “We enable mobile
commerce transactions.” See Exhibit K. It seems reasonable to expect that such an “enabler” of mobile commerce transactions might
provide “marketing information” about hardware devices accessing hyperlinks.

Liquent, Inc. (hereafter referred to as “Liquent”) has registered the term “LIQUENT SMARTLINK” with respect to services that
involve electronic “links’ that appear to be hyperlinks. More specifically, the description of servicesrelated to “LIQUENT
SMARTLINK?” reads “(c)omputer software used to create and manage links between separate PDF and electronic word processing
documents stored on user’s computer and used by customersin the life sciencesindustry.” (Emphasis added). See Exhibit L. It seems
reasonable to expect that an entity creating and managing hyperlinks might provide “marketing data” about hardware devices accessing the
hyperlinks.

In addition, to the numerous registrations involving “SMARTLINK,” there are numerous common law usages that specifically pertain
tothe use of “SMARTLINK” with electronic links, such as hyperlinks, or with services that consumers would reasonably expect to be
involved with providing “marketing information” about hardware devices accessing hyperlinks, as will be described in more detail below.

Asan example, Accompa, Inc. appears to be a software company that apparently uses“SMARTLINK” to refer to a special type of
hyperlink that provides added functionality. In fact, Accompa specifically states that “ Smartlinks are just like hyperlinks, with one important
difference: They’'re dynamically generated based on the datayou're looking at.”  See Exhibit M.

Smartlink Internet Marketing (referred to hereafter as“ SLM™) provides Internet marketing services, including website devel opment,
using theterm “SM@RTLINK.” SLM advertisesits services asfollows: “SmartLink Internet Marketing is a full-service digital marketing
agency. As such, we are capable of providing a comprehensive Internet marketing strategy from conception through implementation,
monitoring and reporting.” (Emphasis added). See Exhibit N. It would be reasonable to expect that such a“full-service digital marketing
agency,” which is providing “monitoring and reporting” of Internet marketing strategy, might provide “marketing information” about
hardware devices accessing hyperlinks.

Kochava, Inc. (referred to hereafter as “Kochava') uses the term “SMARTLINK” with respect to services directed to Internet
advertisers. Specifically, Kochava appears to provide a service that creates or uses hyperlinks for directing consumersto various sites or
destinations. See Exhibit O. Asan example, Kochava advertises that its services “(u)se asingle link to redirect users across the globe to geo-
specific app stores and download locations’ and “(d)efine rules that run in the background when a user clickson their ad.” Id. It would be
reasonabl e to expect that such a party might provide “marketing information” about hardware devices accessing the links that are used to
redirect users.

SEO Smart Links apparently is a software program that uses the terms “ SEO SMART LINKS.” It appears that the program
specifically constructs or sets up hyperlinks. In thisregard, “SEO Smart Links allows you to set up your own key words and set of matching
URLsS.” See Exhibit P. It would be reasonable to expect such a program might set up hyperlinks such that information is provided about
hardware devices accessing such hyperlinks.

Smart Link Solutions (hereafter referred to as“SLS”) uses the term “SMARTLINK” with respect to “Digital Marketing” services.
See Exhibit Q. Inthisregard, Smart Link Solutions appears to offer website design services, including “pay per click management.” It seems
rather evident that the solutions of SLS related to “pay per click management” might provide “marketing information” about hardware



devices accessing hyperlinks.

SmartLink Internet Strategies is yet another company that uses the term “SMARTLINK” to provide Internet marketing services. See
Exhibit R. The company is described as providing “search engine marketing,” including “pay per click advertising.” It would be reasonable
to expect SmartLink Internet Strategies to provide “marketing information” about hardware devices accessing hyperlinks.

Exhibit S shows that the term “SMARTLINK” is used to refer to certain hyperlinks. The document indicates that a“ SmartLink URL
isahttp get request.”

Exhibit T is adocument describing operation of a drawing software application, SmartUse. As shown by this document, the software
uses objects, referred to as “ SmartLinks,” that appear to function as hyperlinks for directing users to certain documents.

The above examples are not exhaustive of the many uses of “SMARTLINK” but rather areillustrative of several usesthat are directly
related to services associated with the Registered Mark. The sheer number of marks relevant to online uses of “SMARTLINK” and uses of
“SMARTLINK” suggesting a connection with hyperlinks makes it impractical to find and provide evidence of each such use. Indeed, as
mentioned above, there are over 400,000 hitsin performing a Google search of theterm “SMARTLINK.” Because the name
“SMARTLINK” sharesthe phrase “LINK” with “hyperlink,” it stands to reason that many of the over 400,000 hits in the Google search
pertain to the use of the term “SMARTLINK” in connection with hyperlinks and Internet marketing, as evidenced by the examples
specifically discussed above.

In any event, the above examples make it clear that the term “SMARTLINK?” is used pervasively online, including applications that
pertain to Internet marketing and hyperlinks, in particular. However, the Examiner has not provided a single instance of the term
“SMARTLINK” being used with the type of advertising at issue for Applicant’s mark, namely “roadside billboards.”  Moreover,
Applicant’s services and roadside billboards, in particular, have nothing to do whatsoever with monitoring hyperlinks or tracking devices that
access hyperlinks. Further, the roadside billboards being monitored in Applicant’s services do not exist in an online environment, which is
the area of focus of the services related to the Registered Mark. The owner of the Registered Mark narrowed its description of servicesto
providing “marketing information” about hyperlinks, and expanding the scope of the Registered Mark to encompass monitoring real-world
objects, like roadside billboards, as the Examiner is apparently attempting to do, ignores the degree to which the term “SMARTLINK” is
diluted for online usage, including instances related to digital marketing generally and hyperlink usage specifically. Due to such pervasive
dilution, even small differencesin the services of Applicant’s Mark and the Registered Mark should be sufficient to establish that thereis no
likelihood of confusion. In theinstant case, the differences between Applicant’s services (which have nothing to do with monitoring
hyperlinks or tracking devices that access hyperlinks) and the services related to the Registered Mark are clearly sufficient to support afinding
of no likelihood of confusion in view of the dilutive nature of “SMARTLINK.”

1. Goods and Services and Channels of Trade

The basic principle in determining confusion between two marks is that marks must be compared in their entireties and must be
considered in connection with the particular goods or services for which they are used. Application of E. |. DuPont DeNemours & Co., 476
F.2d 1357, 1361 (C.C.P.A. 1973). A likelihood of confusion does not necessarily exist merely because two marks are similar or even identical.

Local Trademarks, Inc. v. The Handy Boys, Inc., 16 U.S.P.Q.2d 1156 (T.T.A.B. 1990). If the goods or servicesin question are not related or
marketed in such away that they would be encountered by the same persons in situations that would create the incorrect assumption that they
originate from the same source, then, even if the marks are identical, confusion is not likely. See, e.g., Shen Mfg. Co. v. RitzHotel Ltd., 393
F.3d 1238, 73 U.S.P.Q.2d 1350 (Fed. Cir. 2004) (cooking classes and kitchen textiles not related); Handy Boys Inc., 16 U.S.P.Q.2d 1156
(T.T.A.B. 1990) (LITTLE PLUMBER for liquid drain opener held not confusingly similar to LITTLE PLUMBER and design for advertising
services, namely the formulation and preparation of advertising copy and literature in the plumbing field); Quartz Radiation Corp. v.
ComnvScope Co., 1 U.S.P.Q.2d 1668 (T.T.A.B. 1986) (QR for coaxial cable held not confusingly similar to QR for various products (e.g.,
lamps, tubes) related to the photocopying field).

The Registered Mark’ s services include business consulting services, namely, providing information to businesses about the hardware
device accessing a hyperlink. Applicant respectfully asserts that the goods and services of the Applicant’s Mark are very different from the
goods and services of the Registered Mark. Applicant’s recited services are not concerned with advertising or marketing services but instead
are directed toward monitoring roadside billboards for business purposes. |ndeed, monitoring roadside billboards for business purposesis not
the same as providing marketing information. In addition, nothing in services related to the Registered Mark relates to or involves roadside
billboards.

In addition, in the instant caseg, it isimportant to understand the impression that the Registered Mark makes on consumers. Consumers
of services related to the Registered Mark likely associate the “LINK” in “SMARTLINK” with hyperlinks, as evidenced by the many uses of
“SMARTLINK?” related to hyperlinks, as described above, and the description of services for the Registered Mark. Roadside billboards,
which are typically not user interactive, do not have hyperlinks, and the term “SMARTLINK” therefore has a different meaning in relation to
Applicant’s services. Indeed, consumers would understand that monitoring roadside billboards (which exist in the real world) and monitoring
hyperlinks (which exist in user-interactive, online environments) are not related. Thus, consumers would not likely associate Applicant’s
services with those related to the Registered Mark, particularly in view of the dilution of “SMARTLINK,” as described above, and the
sophistication of purchasers, as described below.

I11.  Sophistication of Purchasers



The discrimination and degree of care by users of the respective services must be considered, along with other relevant factors, and
given appropriate weight when determining whether alikelihood of confusion exists. Inre Shell Oil Co., 992 F.2d 1204, 1208, 26 U.S.P.Q.2d
1687, 1690 (Fed. Cir. 1993). Circumstances suggesting care in purchasing may tend to minimize the likelihood of confusion. See, e.g., Inre
N.A.D., Inc., 754 F.2d 996, 999-1000, 224 U.S.P.Q. 969, 971 (Fed. Cir. 1985) (concluding that, because only sophisticated purchasers
exercising great care would purchase the relevant goods, there would be no likelihood of confusion merely because of the similarity between
the marks NARCO and NARKOMED); In re Homeland Vinyl Prods., Inc., 81 U.S.P.Q.2d 1378, 1380, 1383 (T.T.A.B. 2006).

The factor of sophistication of the purchasers also weighs in favor of registration of Applicant’s Mark. Customers who purchase or
use Applicant’s services are typically commercial merchants or businessmen interested in advertising goods or services on roadside
billboards. Theseindividuals are informed consumers who exercise care in selecting and purchasing roadside billboard monitoring services.
Individuals with interest in Applicant’s services are certainly not “impulse” purchases where consumers might be easily confused by slightly
similar marks. In addition, the services for the Registered Mark are clearly directed to “businesses,” as recited in the description of services.
Therefore, the factor of sophistication of the purchasers weighsin favor of the registrability of Applicant’s Mark.

V. Conclusion

Considering all of the factors for likelihood of confusion, Applicant respectfully contends that thereis no likelihood of confusion
between Applicant’s Mark and the Registered Mark. Although both marks contain the term “SMARTLINK,” the goods and services and
channels of trade are sufficiently different, and the consumers are sufficiently sophisticated that there is no likelihood of confusion,
particularly when the weakness and dilution of the term “SMARTLINK” is appropriately considered.
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TRACKED TEXT DESCRIPTION

Monitoring roadside billboards for business purposes
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Request for Reconsider ation after Final Action
Tothe Commissioner for Trademarks:

Application serial no. 85935503 SMARTLINK (Standard Characters, see http://tmng-al .uspto.gov/resting2/api/img/85935503/large) has been
amended as follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:

NO LIKELIHOOD OF CONFUSION

The Office Action refused registration of Applicant’s Mark on the basis of alikelihood of confusion with the following mark (the
“Registered Mark”):

SMARTLINKS, Registration No. 4269159 for “business consulting services, namely, providing marketing information to businesses
about the hardware device accessing a hyperlink, such as device and other identification information.”

Applicant respectfully contends that areview of the factors for determining whether thereis alikelihood of confusion supports afinding
that Applicant’s Mark isregistrable.



I Lack of Fame of the Registered Mark and Number and Nature of Similar Marks

A likelihood of confusion analysis must first start with the Examining Attorney establishing whether “SMARTLINK” is astrong or
weak mark. The strength and distinctiveness of the mark isavital consideration in determining the scope of protection it should be accorded as
“...strong marks are widely protected, as contrasted to weak marks.” Amstar Corp. v. Domino’s Pizza, Inc ., 615 F.2d 252 (5th Cir. 1980).

The Registered Mark is not afamous mark. Indeed, theterm SMARTLINK isavery common term that has received numerous
registrations on awide variety of goods and services, including computer software for spreadsheets, retail management, portable media, Internet
marketing and tel ecommunication services, aswell as medical instruments and job placement services. The Examining Attorney must properly
weigh the impact of extensive third-party use of the “SMARTLINK” mark as “ (t)he greater the number of identical or more or less similar
trade-marks already in use on different kinds of goods, the lessisthe likelihood of confusion....” Id. a 260. The Federal Circuit has held that
the Trademark Trial and Appeal Board erred in failing to consider evidence of third-party use of service marks. Lloyd’s Food Prods., Inc. v.
Eli’s, Inc ., 987 F.2d 766 (Fed. Cir. 1993). Asshown by Exhibit A, over 100 trademark applications have been filed that include the term
“SMARTLINK” (with nearly half of those applications still pending or registered). In addition, a Google search of the term SMARTLINK
produced about 417,000 results. See Exhibit B. The large number of third-party marks containing the term SMARTLINK is evidence that no
likelihood of confusion will exist between Applicant’s Mark and the Registered Mark. See Sun Banks of Florida, Inc. v. Sun Federal Savings
and Loan Association, 651 F.2d 311, 316 (“We find the extensive third party use of the word ‘ Sun’ impressive evidence that there would be no
likelihood of confusion between Sun Banks and Sun Federal.”). The court in Sun Banks further states “[t]he purpose of a defendant introducing
third party usesisto show that customers have become so conditioned by a plethora of such similar marks that customers ‘ have been educated to
distinguish between different [such] marks on the bases of minute distinctions.” ” Id. at 317 (citing McCarthy on Trademarks and Unfair
Competition § 11:88 (4th ed.2001)).

Applicant notes that the term “SMARTLINK” is particularly diluted with respect to the types of services related to the Registered Mark.
In thisregard, there are 43 trademark applications or registrations (16 of which are pending or registered) that (1) include the term
“SMARTLINK” and (2) recite “computer,” “online” or “Internet” in their descriptions of goods or services. See Exhibit U. One of those
registrations is owned by Palm Coast Data, LLC (hereafter “Palm Coast Data’), which has registered the term “PCD SMARTLINK” with
respect to services that pertain to providing an “on-line computer database” containing “ marketing information.” More specifically, the
description of servicesrelated to “PCD SMARTLINK” reads “providing an on-line computer database containing marketing information in
the field of subscription and membership fulfillment.” (Emphasis added). See Exhibit C. It seemslikely that a party engaged in services that
are related to providing “marketing information” in an online environment would be involved with tracking of hardware devices accessing a
hyperlink. Indeed, Palm Coast Data prominently advertises on its homepage that it provides “Business Intelligence” and explains that it “offers
avariety of actionable and analytical data sets and reports that ensure you remain current on critical business-development initiatives.” See
Exhibit D. “End-to-end solutions (provided by Palm Coast Data) include ecommerce; transaction processing; direct mail; customer service; and
more.” See Exhibit E. Aspart of its services, Palm Coast Data offers “PCD InPrint,” which “is an online reporting tool that will help manage
your targeted messaging and campaigns.” See Exhibit F. It seems rather clear that customers of Palm Coast Data might reasonably expect it to
provide “marketing information” about hardware devices accessing hyperlinks.

In addition, Heartland Payment Systems, Inc. (hereafter referred to as “Heartland”) has registered theterm “SMARTLINK” with
respect to services that pertain to database management and the storage of data for use by retail businesses regarding retail transactions. More
specifically, the description of servicesrelated to “SMARTLINK” reads “(p)latform as a service (PAAS) featuring computer software
platforms for use as a spreadsheet, word processing, database management, and electronic storage of data, the foregoing for use by retail
businesses for management of payment card processing for retail transactions, energy management, facilities management, inventory
management and back office systems management.” See Exhibit G. The software of Heartland appears to integrate with the webpages of
retailers to enable payment from customers making purchases through the retailers’ websites, and Heartland advertises that “Heartland has
everything you need to start selling online today.” See Exhibit H. It seems that consumers of Heartland might reasonably expect it to track the
purchase of retail goods on the Internet and, thus, provide “marketing information” about hardware devices accessing hyperlinks.

MasterCard International, Inc. (hereafter referred to as “MasterCard”) has registered the term “MASTERCARD SMARTLINK” with
respect to services that process “ consumer information used by corporate purchasing card customers.” More specifically, the description of
servicesrelated to “MASTERCARD SMARTLINK” reads “ computer software for use in integrating corporate purchasing card data and
enterprise resource planning systems, software for secure data storage and retrieval and transmission of confidential consumer information used
by corporate purchasing card customers, banking and financial institutions; software for use in connection with electronic procurement
systems.” See Exhibit |. It seems reasonable to expect that a party providing “consumer information” related to purchasing cards might
provide “marketing information” about hardware devices accessing hyperlinks as part of the “consumer information.”  In addition, it appears
that MasterCard has licensed Smartlink SA to provide awallet platform. See Exhibit J. Smartlink SA advertises that “We enable mobile
commerce transactions.” See Exhibit K. It seems reasonable to expect that such an “enabler” of mobile commerce transactions might provide
“marketing information” about hardware devices accessing hyperlinks.

Liquent, Inc. (hereafter referred to as“Liquent”) has registered the term “LIQUENT SMARTLINK” with respect to services that
involve electronic “links’ that appear to be hyperlinks. More specifically, the description of servicesrelated to “LIQUENT
SMARTLINK" reads “(c)omputer software used to create and manage links between separate PDF and electronic word processing documents
stored on user’s computer and used by customersin the life sciencesindustry.” (Emphasis added). See Exhibit L. It seems reasonable to
expect that an entity creating and managing hyperlinks might provide “marketing data’ about hardware devices accessing the hyperlinks.

In addition, to the numerous registrations involving “SMARTLINK,” there are numerous common law usages that specifically pertain to
the use of “SMARTLINK” with electronic links, such as hyperlinks, or with services that consumers would reasonably expect to be involved
with providing “marketing information” about hardware devices accessing hyperlinks, as will be described in more detail below.

Asan example, Accompa, Inc. appears to be a software company that apparently uses“SMARTLINK” to refer to a special type of



hyperlink that provides added functionality. In fact, Accompa specifically states that “ Smartlinks are just like hyperlinks, with one important
difference: They’'re dynamically generated based on the datayou're looking at.”  See Exhibit M.

Smartlink Internet Marketing (referred to hereafter as“SLM”) provides Internet marketing services, including website development,
using theterm “SM@RTLINK.” SLM advertisesits services asfollows. “SmartLink Internet Marketing is a full-service digital marketing
agency. As such, we are capable of providing a comprehensive Internet marketing strategy from conception through implementation,
monitoring and reporting.” (Emphasis added). See Exhibit N. It would be reasonable to expect that such a“full-service digital marketing
agency,” which is providing “monitoring and reporting” of Internet marketing strategy, might provide “ marketing information” about hardware
devices accessing hyperlinks.

Kochava, Inc. (referred to hereafter as“Kochava’) uses the term “SMARTLINK” with respect to services directed to Internet
advertisers. Specifically, Kochava appears to provide a service that creates or uses hyperlinks for directing consumers to various sites or
destinations. See Exhibit O. Asan example, Kochava advertises that its services “(u)se asingle link to redirect users across the globe to geo-
specific app stores and download locations’ and “ (d)efine rules that run in the background when a user clicks on their ad.” 1d. It would be
reasonabl e to expect that such a party might provide “marketing information” about hardware devices accessing the links that are used to
redirect users.

SEO Smart Links apparently is a software program that uses the terms “SEO SMART LINKS.” It appears that the program specifically
constructs or sets up hyperlinks. Inthisregard, “SEO Smart Links allows you to set up your own key words and set of matching URLS.” See
Exhibit P. 1t would be reasonable to expect such a program might set up hyperlinks such that information is provided about hardware devices
accessing such hyperlinks.

Smart Link Solutions (hereafter referred to as“SLS”) usesthe term “SMARTLINK” with respect to “Digital Marketing” services.  See
Exhibit Q. Inthisregard, Smart Link Solutions appears to offer website design services, including “pay per click management.” It seems rather
evident that the solutions of SLS related to “pay per click management” might provide “marketing information” about hardware devices
accessing hyperlinks.

SmartLink Internet Strategies is yet another company that uses the term “SMARTLINK?” to provide Internet marketing services. See
Exhibit R. The company is described as providing “search engine marketing,” including “pay per click advertising.” It would be reasonable to
expect SmartLink Internet Strategies to provide “marketing information” about hardware devices accessing hyperlinks.

Exhibit S shows that the term “SMARTLINK” is used to refer to certain hyperlinks.  The document indicates that a“ SmartLink URL is
ahttp get request.”

Exhibit T is a document describing operation of a drawing software application, SmartUse. As shown by this document, the software
uses objects, referred to as“ SmartLinks,” that appear to function as hyperlinks for directing users to certain documents.

The above examples are not exhaustive of the many uses of “SMARTLINK” but rather areillustrative of several usesthat are directly
related to services associated with the Registered Mark. The sheer number of marks relevant to online uses of “SMARTLINK” and uses of
“SMARTLINK” suggesting a connection with hyperlinks makes it impractical to find and provide evidence of each such use. Indeed, as
mentioned above, there are over 400,000 hits in performing a Google search of the term “SMARTLINK.” Because the name“SMARTLINK”
shares the phrase “LINK” with “hyperlink,” it stands to reason that many of the over 400,000 hitsin the Google search pertain to the use of the
term “SMARTLINK” in connection with hyperlinks and Internet marketing, as evidenced by the examples specifically discussed above.

In any event, the above examples make it clear that the term “SMARTLINK?” is used pervasively online, including applications that
pertain to Internet marketing and hyperlinks, in particular. However, the Examiner has not provided a single instance of the term
“SMARTLINK” being used with the type of advertising at issue for Applicant’s mark, namely “roadside billboards.”  Moreover, Applicant’s
services and roadside billboards, in particular, have nothing to do whatsoever with monitoring hyperlinks or tracking devices that access
hyperlinks. Further, the roadside billboards being monitored in Applicant’s services do not exist in an online environment, which is the area of
focus of the services related to the Registered Mark. The owner of the Registered Mark narrowed its description of servicesto providing
“marketing information” about hyperlinks, and expanding the scope of the Registered Mark to encompass monitoring real-world objects, like
roadside billboards, as the Examiner is apparently attempting to do, ignores the degree to which the term “SMARTLINK” is diluted for online
usage, including instances related to digital marketing generally and hyperlink usage specifically. Due to such pervasive dilution, even small
differencesin the services of Applicant’s Mark and the Registered Mark should be sufficient to establish that there is no likelihood of confusion.
In the instant case, the differences between Applicant’s services (which have nothing to do with monitoring hyperlinks or tracking devices that
access hyperlinks) and the services related to the Registered Mark are clearly sufficient to support a finding of no likelihood of confusionin view
of the dilutive nature of “SMARTLINK.”

1. Goods and Services and Channels of Trade

The basic principle in determining confusion between two marks is that marks must be compared in their entireties and must be
considered in connection with the particular goods or services for which they are used. Application of E. I. DuPont DeNemours & Co., 476 F.2d
1357, 1361 (C.C.P.A. 1973). A likelihood of confusion does not necessarily exist merely because two marks are similar or even identical. Local
Trademarks, Inc. v. The Handy Boys, Inc., 16 U.S.P.Q.2d 1156 (T.T.A.B. 1990). If the goods or servicesin question are not related or marketed
in such away that they would be encountered by the same persons in situations that would create the incorrect assumption that they originate
from the same source, then, even if the marks are identical, confusion is not likely. See, e.g., Shen Mfg. Co. v. Ritz Hotel Ltd., 393 F.3d 1238, 73
U.S.P.Q.2d 1350 (Fed. Cir. 2004) (cooking classes and kitchen textiles not related); Handy Boys Inc., 16 U.S.P.Q.2d 1156 (T.T.A.B. 1990)
(LITTLE PLUMBER for liquid drain opener held not confusingly similar to LITTLE PLUMBER and design for advertising services, namely the
formulation and preparation of advertising copy and literature in the plumbing field); Quartz Radiation Corp. v. Commy/Scope Co., 1
U.S.P.Q.2d 1668 (T.T.A.B. 1986) (QR for coaxial cable held not confusingly similar to QR for various products (e.g., lamps, tubes) related to the
photocopying field).



The Registered Mark’s services include business consulting services, namely, providing information to businesses about the hardware
device accessing a hyperlink. Applicant respectfully asserts that the goods and services of the Applicant’s Mark are very different from the
goods and services of the Registered Mark. Applicant’s recited services are not concerned with advertising or marketing services but instead
are directed toward monitoring roadside billboards for business purposes. Indeed, monitoring roadside billboards for business purposesis not the
same as providing marketing information. In addition, nothing in services related to the Registered Mark relates to or involves roadside
billboards.

In addition, in the instant caseg, it isimportant to understand the impression that the Registered Mark makes on consumers. Consumers of
services related to the Registered Mark likely associate the “LINK” in “SMARTLINK” with hyperlinks, as evidenced by the many uses of
“SMARTLINK” related to hyperlinks, as described above, and the description of services for the Registered Mark. Roadside billboards, which
aretypically not user interactive, do not have hyperlinks, and the term “SMARTLINK” therefore has a different meaning in relation to
Applicant’s services. Indeed, consumers would understand that monitoring roadside billboards (which exist in the real world) and monitoring
hyperlinks (which exist in user-interactive, online environments) are not related. Thus, consumers would not likely associate Applicant’s
services with those related to the Registered Mark, particularly in view of the dilution of “SMARTLINK,” as described above, and the
sophistication of purchasers, as described below.

1. Sophistication of Purchasers

The discrimination and degree of care by users of the respective services must be considered, along with other relevant factors, and given
appropriate weight when determining whether alikelihood of confusion exists. Inre Shell Oil Co., 992 F.2d 1204, 1208, 26 U.S.P.Q.2d 1687,
1690 (Fed. Cir. 1993). Circumstances suggesting care in purchasing may tend to minimize the likelihood of confusion. See, eg., InreN.AD.,
Inc., 754 F.2d 996, 999-1000, 224 U.S.P.Q. 969, 971 (Fed. Cir. 1985) (concluding that, because only sophisticated purchasers exercising great
care would purchase the relevant goods, there would be no likelihood of confusion merely because of the similarity between the marks NARCO
and NARKOMED); Inre Homeland Vinyl Prods., Inc., 81 U.S.P.Q.2d 1378, 1380, 1383 (T.T.A.B. 2006).

The factor of sophistication of the purchasers also weighsin favor of registration of Applicant’sMark. Customers who purchase or use
Applicant’s services are typically commercial merchants or businessmen interested in advertising goods or services on roadside billboards.
These individuals are informed consumers who exercise care in selecting and purchasing roadside billboard monitoring services. Individuas
with interest in Applicant’s services are certainly not “impulse” purchases where consumers might be easily confused by slightly similar marks.
In addition, the services for the Registered Mark are clearly directed to “businesses,” asrecited in the description of services. Therefore, the
factor of sophistication of the purchasers weighsin favor of the registrability of Applicant’s Mark.

V. Conclusion

Considering all of the factors for likelihood of confusion, Applicant respectfully contends that there is no likelihood of confusion
between Applicant’s Mark and the Registered Mark. Although both marks contain the term “SMARTLINK,” the goods and services and
channels of trade are sufficiently different, and the consumers are sufficiently sophisticated that thereis no likelihood of confusion, particularly
when the weakness and dilution of the term “SMARTLINK” is appropriately considered.
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CLASSIFICATION AND LISTING OF GOODS/SERVICES

Applicant proposesto amend the following class of goods/servicesin the application:

Current: Class 035 for Monitoring indoor and outdoor advertisement signs, namely, roadside billboards and physical advertisement signs affixed
to retail stores and other structures, for business purposes

Origina Filing Basis:

Filing Basis: Section 1(b), Intent to Use: For a trademark or service mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to use the mark in commerce on or in connection with the identified goods/services in the application. For a
collective trademark, collective service mark, or collective membership mark application: As of the application filing date, the applicant had a
bonafide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by members on or in connection with
the identified goods/services/collective membership organization. For a certification mark application: As of the application filing date, the
applicant had a bona fide intention, and was entitled, to exercise |legitimate control over the use of the mark in commerce by authorized usersin
connection with the identified goods/services, and the applicant will not engage in the production or marketing of the goods/services to which the
mark is applied, except to advertise or promote recognition of the certification program or of the goods/services that meet the certification
standards of the applicant.

Proposed:

Class 035 for Monitoring roadside billboards for business purposes
Filing Basis: Section 1(b), Intent to Use: For a trademark or service mark application: As of the application filing date, the applicant had a
bonafide intention, and was entitled, to use the mark in commerce on or in connection with the identified goods/services in the application. For a
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collective trademark, collective service mark, or collective membership mark application: As of the application filing date, the applicant had a
bonafide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by members on or in connection with
the identified goods/services/collective membership organization. For a certification mark application: As of the application filing date, the
applicant had a bona fide intention, and was entitled, to exercise |legitimate control over the use of the mark in commerce by authorized usersin
connection with the identified goods/services, and the applicant will not engage in the production or marketing of the goods/services to which the
mark is applied, except to advertise or promote recognition of the certification program or of the goods/services that meet the certification
standards of the applicant.
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representative to withdraw; (3) the owner/holder has filed a power of attorney appointing him/her in this matter; or (4) the owner's’holder's
appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing him/her as an associate attorney in this matter.
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— List =i 107 Records(s) found
At: JORl Jump Irecord: |:|(Thls page: 1 = 50)

Refine Search| (smartlink)[COMB] H Submit |
Current Search: S1: (smartlink)[COMB] docs: 107 occ: 211

[ ][serial Number|[Reg. Numbet]| Word Mark |[Check Status]|Live/Dead|
[t Jses731a6 | _|lsmARTLINK |Tspr LIVE
k ]ssos1060  |l4679661  |[SMARTLINK |[Tspr LIVE
b Jesesars | |SMARTLINK [Tsor |pEAD |
[+ |ps261286  ][4923372  |[SMARTLINK SERVICES |rsprR Lve |
|5 |[gs3t0852 || |[E smARTLINK _|[Tspr Lve |
6 [Bs257614 || [SMARTLINK ENGINEERING ~ |[rsprR [Lve ]
[7 Jsss61748  ]4852803  |lSMARTLINK ~ |lrspr |tve |
b [easasto | LD SMARTLINK _|Irsbr |Live
o Jgeses189  |4844913  |SMARTLINKS ' ~ |[Tspr |[ive
[to]se6o03as || |ENA SMARTLINK ~ |[tsbrR [lLive
[11]8s257674  ]4662598  |[SMARTLINK STAFFING [TSDR [[ve
[17[ss 135207 | |smMARTLINK TSDR |pEAD ]
[13][se091761  [4577631  |lsmMARTLINK TSDR  |LUve |
85707753 |[4615802  ||SMARTLINK TSDR [Lve |
1585305137 |4082874  ||SMARTLINKS BUILD. PLAY. REPEAT.[TSDR [ive
[16][85303849  |[4090156  ||SMARTLINKS [TsDR |tve ]
1785935503 || [sMARTLINK [TsDr |[ve
[16]ss725408  |4345951  [lsmARTLINK ~|Tsor |Live
[to][ss845874  |[4782364  [[SMARTLINK |ITsDR |Lve |
2085462003 || |lsmARTLINK |TsprR |pEAD |
[1][85355495  ][40961256  [[SMARTLINK [TsDrR tve ]
285410161 ][4269159  [lsSMARTLINKS |TsbrR [Lve |
(| Il Il 1l I
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[23||85935496 | [smARTLINK [TSDR LIVE |
2485935478 | _|lsMARTLINK [TsprR Lve |
2585707403 || __||sSMARTLINK TECHNOLOGIES [TSDR DEAD
l26|85619602  |4257698  |SMARTLINK |[TsDR [tve |
2785524032 | [smMARTLINK |rspr |pEAD ]
[2¢][85408951 || [smaRTLINK TSDR |pEAD
2d[[ss380495 || SMARTLINK TSDR DEAD
[3o]s5269402  ][4129722  [[smMARTLINK [rsbr  |live
[31]85183307 4339138 |GEAR4 SMARTLINK TSDR |lve
[J[ss179130 4366630  [smARTLINK TSDR Juve ]
[13]85131307 || [SMARTLINK AERO [TsprR |pEAD |
3479100395 || [sMARTLINK |[TSDR |pEAD |
[os|[78786702  |[3168677  |[SMARTLINK ~|[rspr bve ]
[e6]78776652  ][3645005  |lsMARTLINK |[Tspr ltve ]
[p7][78742638  |[3372908  ||SMARTLINK BRIDGE TSDR |lpEAD ]
[sg]78706246 3329134  [[SMARTLINK TSDR [pEAD |
[sq]78926814 | |SUPPLIER SMARTLINK |[rspr [pEAD
[40][78673299 3212387  |[SMARTLINK.LIBRARY |[TSDrR |[DEAD
[41]78673204 3198217  |[SMARTLINK [rspr lLve |
[s278s502553 || [smARTLINK [TsprR |pEAD |
78351849  |[2928863  |SMARTLINK [TsDR [uve |
78406861 2944030 [ SMARTLINK TSDR |pEAD |
[+5|78403116  |[3040264  |SMARTLINK [TSDR |pEAD |
lte]7aa01392 || [SMARTLINK TSDR DEAD
[¢7]78201151 | _|smarTLINK TSDR DEAD
[4g|[78082980 2885027 | FAIR, ISAAC SMARTLINK |[TsDR |pEAD
la]78067343  ]3189792  |MASTERCARD SMARTLINK |TSDR |Live
[50|[78059475 | [sMARTLINK |[Tsbr |[pEAD ]
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a5t [ or [ ump | 107 Records(s) found
At: OR| Jump record: :l(-rhls page: 51 - 100)

Refine Search [ (smartlink)[COMB] || submit |
Current Search: S1: (smartlink)[COMB] docs: 107 occ: 211

[ |lserial Number|[Reg. Number Word Mark |[check Status||Live/Dead||
[51 |[78017608 || |[SMARTLINK.COM |TSDR |[DEAD | i
b2 |fr7757779  |[4436711  |HEARTLAND SMARTLINK [TsDR |[pEAD | '
53 Jr77s7776 3868306 |[HEARTLAND SMARTLINK [TsDR |pEAD |
64 |r7600288  |[3720879  |smMARTLINK [TSDR luve |
55 |r7ese059 3770103 |sMARTLINK TSDR LIVE

|66 |[r7536332  |[3656895  |[SMARTLINK TSDR LIVE

[57 |r7925059 | [sMARTLINK [TsDr |pEAD ]
[68 |[r7o24980 3874915  |SMARTLINK [Tspr [tve ]
b9 Jrrssoa17 | |smARTLINK [Tspr [pEAD ]
o Jr7764954  |3906258  ||LIQUENT SMARTLINK [TsDR [ove ]
61 |77743066  [3918487  |[sMARTLINK [Tsbr Juve ]
b2 |r7109471  |[3554678  ||sMARTLINK [TsbrR [uve |
63 Jr7474723 3667563  |[SMARTLINK TSDR LIVE

64 77368668 3487998 | SMARTLINK TSDR LIVE

l65 |77216901 3388369  |sMARTLINK [rspr |pEAD |
[bs |r7345870  |3603708 | SMARTLINK |[TsDbrR Juve ]
67 Jr7439190 3793741 |lSMARTLINK |TSDR luve |
s 7223852 | |sMARTLINK [Tspr [bEAD |
o |re542631 2024752  |smARTLINK [rspr [bEAD |
[ro Jrese1a76 3118713 |[PCD SMARTLINK TSDR love ]
[11]rees3217 | |[sMARTLINK TSDR lpEAD |
72 |7e650885 || [[sMARTLINK [TspR [pEAD |
i I I I I I
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[73 |[r6459238  |2977087  |SMARTLINK [TSDR |PEAD |
74 |re342581 | |[smARTLINK [TsDr |pEAD |
75 |7632053¢  |[2765156  |[SMARTLINK |[rspr [love ]
76 |76274463  |3402195  ||SMARTLINK [TsbrR [tve ]
77 |76228807  |2540154  |[SMARTLINK |[TSDR |[pEAD |
181750 | [smARTLINKS [Tsor |pEAD |
79 |re154452 || [[smARTLINK |[rsor DEAD |
[80 |r6145064  ]2650319  |[cSG SMARTLINK |TsDRr Lve |
o1 Jre1a1180 | [sMARTLINKS |[rspr |pEAD ]
2 [rses5221 | |smARTLINK [Tspr |[pEAD ]
83 75845434 | ||SMARTLINKS [TsDr [pEAD |
b4 [ro721779 | [SMARTLINK |Tsbr |[pEAD |
le5 |75709152  |2458225  |[SMARTLINK GETTING YOU THERE SAFELY|TSDR [tive |
g6 |75709150  ][2458224 | SMARTLINK |rsprR [Lve |
67 [75516205 2200060  |SMARTLINK [Tspr |[pEAD |
[es |r5411190 || |[MASHOV TELECOM SMARTLINK ~|rsbrR |pEAD |
69 |75240503 2606249  ||sSMARTLINK [TsDR [pEAD ]
oo |r5217601  ]2125547  |SMARTLINK [Tspr [pEAD |
o1 Jrs118631 | [sMARTLINK [TSDR IPEAD _ |
o2 ]75116613 |DPS/SMARTLINKS [TSDR |DEAD |
75070071 |[SMARTLINK |TSDR DEAD

o4 |rs052401 || |lsmarTLINK [rsor DEAD

los Jrs0s1405 || [sMARTLINK [TsDr lbEAD |
o6 Jrs051199 || [smARTLINK |rspr lpEAD |
75051198 | [smARTLINK TSDR |[pEAD |
74245830  |[1834914  [[SMARTLINK TSDR [tve ]
74637580 SMARTLINK [TSDR |[pEAD ]
[100]74603438 || |[AMS/SMARTLINK |[TSDR |[DEAD ]

HELP

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tmsearch.uspto.gov/bin/showfield?f=toc& stéq[\éi4802%3 Ayhnnto.2.51
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Home | Site Index|Search |FAQ | Glossary | Guides | Contacts| eBusiness| eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed May 25 03:20:58 EDT 2016

HELP
Please logout when you are done to release system resources allocated for you.

107 Records(s) found

List to
Start | re. OR| Jump | ooord: .
| |At. | | | record: I:l(Thls page: 101 s 107)
Refine Search [ (smartlink)[COMB] | submit |

Current Search: S$1: (smartlink)[COMB] docs: 107 occ: 211

L’ e | s Word Mark gheck  lLive/Dead
[101]F4575821  |2042269  ||SMARTLINK 2000 TSDR |pEAD |
[[102]frase5417 ][ |sSMARTLINK |[rspr |pEAD |
[103|74325215 2146907  |SMARTLINK ~ |[rspr DEAD |
U | S— BLOBALSMARTLINK "QUALITY YOU CAN COUNT|[-o o ERE
105|74289813  |[1834520  |[SMARTLINK |[Tspr [pEAD |
3622486 || __|[smARTLINK |[Tspr DEAD
[107][73593659  [[1550605 | SMARTLINK ||TsDR DEAD

st [ 1MAGE LIST Top

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tmsearch.uspto.gov/bin/showfield?f=toc&sta 65=4802%3Ayhnnt0.2. 101 5/25/2016
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United States Patent and Trademark Office
Home | Site Index|Search | FAQ| Glossary | Guides | Contacts | eBusiness| eBiz alerts | News| Help
Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed May 256 03:20:58 EDT 2016

HELP
Please logout when you are done to release system resources allocated for you.

1Lt [ or [ Jump |® 48 Records(s) found
At: OR| ump record: l:,(ThiS page: 1 "‘48)

Refine Search |(live)[LD] AND (smartlink)[COMB] || submit
Current Search: S2: (live)[LD] AND (smartlink)[COMB] docs: 48 occ: 145

[ ][serial Number{[Reg. Number]| Word Mark |[Check Status||Live/Dead]
86873146 | [smARTLINK [Tspr Live
86081060 4679661  |SMARTLINK [Tspr [Live
b |s6261286 4923372  [sMARTLINK SERVICES [Tspr [Live |
[+ Jss3toss2 || |E SMARTLINK TSDR [Live |
[ |se257614 | |[SMARTLINK ENGINEERING TSDR [Live |
o |sese1748  ][4852803 | SMARTLINK [ [Live
86494510 || |LD sMARTLINK — |[rsor [Live
86568189  |[4844913  ||SMARTLINKS ~ |lrsbr (LLIvE
[o |[ses90346 |[ENA SMARTLINK ~ |[rsprR [[LivE
[t]se257674  |[4662598  ||SMARTLINK STAFFING ~|[rsprR [Lve |
[11][ssvo1761 4577631  |sMARTLINK TSDR |Live

85707753 |4615802  |[sMARTLINK TSDR |Live |
85305137  |14082874  ||SMARTLINKS BUILD. PLAY. REPEAT. TSDR [uive |
85303849  [4090156  |[SMARTLINKS [Tspr [Live |
85935503 || |sSMARTLINK |TSDR [Live

[5725408  |[4345951  [[SMARTLINK |[TsDR [uve |
85845874  |[4782364  ||SMARTLINK [rsbR ~ Juve |
85355495  |4096125  ||SMARTLINK ~|rsor fuve |
85410161  |[4269159  |SMARTLINKS |TSDR Live |
85935496 || [smARTLINK |TsprR [Live
85935478 || |SMARTLINK TSDR LIVE |

85619602  |4257698  |SMARTLINK TSDR Live |
Il I ] 1l I

IRIEEEGEIEEEEE]

http://tmsearch.uspto. gov/bin/showﬁeld?f=toc&st'§s[_66=4802%3 Ayhnnto.1.1&p_search=sear... 5/25/2016
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[23[85269402  ||4129722  ||SMARTLINK [rfsbR  [uive |
[4[s5183307 4339138 |[GEAR4 SMARTLINK [TspR [Lve |
boles179130  [[4366630  [[SMARTLINK |[TsDR uve |
l6[78786702  [3168677  ||SMARTLINK [TsbrR |Luve |
78776652  |[3645005  ||SMARTLINK [TsDR [Live |
78673294  [3198217  [SMARTLINK [TspR [Live |
78351849  |2928863  |[SMARTLINK |Tspr [Live |
78067343 [3189792  |MASTERCARD SMARTLINK [Tspr [Live |
77600288 3720879  [[SMARTLINK [rspr [uive |
77686059 3770103 |SMARTLINK [rspr [tve |
3377536332 3656895  |SMARTLINK [TsDR lLive |
3477924980  |[3874915  |[SMARTLINK [TsprR [Live |
3577764954  [3906258  [ILIQUENT SMARTLINK [Tspr [Lve |
[e|[77743966  [3918487  |[sMARTLINK [TsbrR [uve |
p7l77100471  |3554678  ||SMARTLINK [TsDR LIVE |
[e|lr7a7a723 3667563  [[SMARTLINK |[TsbrR LIVE |
[pol[r7368668  |3487998  ||SMARTLINK ~ |[rspr juive |
[4[77345870  |3603708  |SMARTLINK ~ |[rsprR uve |
[¢1][77439190  |3793741  |sSMARTLINK |TsDrR uve |
[17][res91476  |[3118713  |lPcD SMARTLINK [TsprR LIVE |
[43][76320534  |[2765156  |SMARTLINK |[TsDR LIVE |
[¢476274463  |[3402195  |SMARTLINK ~ |[rspr LIVE |
[¢5]76145064  ][2650319  |lcSG SMARTLINK |TSDR luve |
75709152 ||2458225  |[SMARTLINK GETTING YOU THERE SAFELY|TSDR LIVE |
75709150 |[2458224  [SMARTLINK [TspR LIVE |
[¢g][7a245830 1834914  |SMARTLINK [Tspr luve |

HELP

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tmsearch.uspto.gov/bin/showfield?f=toc&sta _e7=4802%3Ayhnnt0. 1.1&p search=sear... 5/25/2016



51112016 smartlink - Google Search
EXHIBIT B

Go =g|e - smartlink letso001

All Apps Shopping News Images More v Search tools

About 417,000 results (0.48 seconds)

PATH SmartLink

https://www.pathsmartlinkcard.com/ v

Welcome to the PATH SmartLink Card Web site! The PATH SmartLink Card is a
durable, plastic card with an embedded computer chip that stores and tracks the ...
Log In - Purchase SmartLink Card - Create a Web Account - Add Trips / Passes

Log In - PATH SmartLink
https://www.pathsmartlinkcard.com/front/account/login.jsp v

Log In. Log into your PATH SmartLink Card Web Account below. E-Mail: Password:
Forgot your password? The SmartLink website has improved functionality, ...
Create a Web Account - Contact Us - FAQ - PATH SmartLink

online request form - PATH SmartLink
https://www.pathsmartlinkcard.com/fullfare.html +

Simplify your PATH commute with the PATH SmartLink Card. Easy to use, easy to
reload and designed for long-term user, this durable chip-embedded card ...

Registration - PATH SmartLink

https:/imww.pathsmartlinkcard.com/.../Registration TermsConditions.html +
PATH SmartLinkSM Program TERMS AND CONDITIONS Effective: September 1, 2010
These terms and conditions, together with your SmartLink Program ...

Smartlink | Your Solution in Staffing and Site Development for ...
www.smartlinkllc.com/ =

Your Solution in Staffing and Site Development for Wireless Telecommunications.
Contact Us - The Team - Staffing - Could not find the included ...

Smartlink Mobile: Chronic Care Management | Value-Based S...
smartlinkmobile.com/ ~

Smartlink Mabile offers the only value-based CCM solution. Improve quality of care,
ensure CCM program compliance, improve quality scores, and more.

SmartLink

smartlink-edu.eu/ v
Scholarships. SmartLink project is funded under Erasmus Mundus Action 2 (EMA2).
The project focuses on fostering intemational cooperation between 9 ...

SmartLink Network

www.smartlinknetwork.com/ v

Need to activate your Aircard? LEARN MORE... SMARTLINK IRRIGATION
INSPECTOR. Make professional irrigation inspections easy and effective with,

Smart Link Corporation
www.smartlinkcorp.com/ v
Translation Software, TTS Text to Speech, Dictionaries, Spell Check Tools, Educational

Software, Localization Software, OCR, Enterprise Solutions for English, ...

SmartLink™ on the App Store - iTunes - Apple
https://itunes.apple.com/us/app/smartlink/id7772760437mi=8 v

Rating: 2.5 - 6 reviews - Free - i0S
Mar 14, 2016 - The award-winning Octane Fitness cardio equipment just got even
smarter with SmartLink, the intelligent app that links your fithess goals to real ...

Searches related to smartlink

smartlink phone smartling
smartlink network smartlink ptel

B-1

https:/Awvww.google.com/webhp?sourceid=chrome-instant&on=1&espv=28&ie=UTF-8f#g=smartlink



51172016 smartlink - Google Search

weathermatic smartlink  phonak smartlink

smartlink pg county smartlink login

123 45678910 Next

Huntsville, AL - From your Internet address - Use precise location - Learn more

Help Send feedback Privacy Terms

B-2
https:/iww.google.comAwebhp?sourceid=chrome-instant&ion=1&espv=28&ie=UTF-8#g=smartlink
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EXHIBIT C

United States Patent and Trademark Office

Home |Site Index |Search| FAQ| Glossary | Guides| Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Mon May 23 03:21:04 EDT 2016

s o] Now s [smucrne Jnce romoma o [SEARGH 06 | vorow | et e s Jcumn st
S Jreerooc [ Peevboc [ e poc J oo |

Please logout when you are done to release system resources allocated for you.

Start |List At:| 0R| Jump lto record:l:l Record 6 out of 7

( Use the "Back" button of the Internet Browser to

return to TESS)

PCD
SmartLink

Word Mark PCD SMARTLINK
Goods and IC 035. US 100 101 102. G & S: providing an on-line computer database containing marketing
Services information in the field of subscription and membership fulfillment. FIRST USE: 20050520.

FIRST USE IN COMMERCE: 20050520
Mark Drawing 5 b g iGN PLUS WORDS, LETTERS, AND/OR NUMBERS

Code

Design Search  26.01.12 - Circles with bars, bands and lines

Code 26.01.21 - Circles that are totally or partially shaded.
Serial Number 76591476

Filing Date May 10, 2004

Current Basis 1A

Original Filing 1B =

Basis

Published for

Opposition May'2, 2006

Registration

Somibier 3118713

Registration

Date July 25, 2006

Owner (REGISTRANT) Palm Coast Data LLC LIMITED LIABILITY COMPANY DELAWARE 11

Commerce Blvd. Palm Coast FLORIDA 32164
Assignment )\ qqi6NVENT RECORDED
Recorded

DAVID A BEALE

~http:/tmsearch.uspto. gov/bin/showﬁeld?f=doc&st'§é1:4802:3jpntz.8.6 5/23/2016



Trademark Electronic Search System (TESS) Page 2 of 2

Attorney of

Record

Description of  The colors black, orange and white are claimed as a feature of the mark. The mark consists of
Mark the words PCD SMARTLINK in black and an orange globe design with white horizontal lines.
Type of Mark SERVICE MARK

Register PRINCIPAL

Affidavit Text SECT 15. SECT 8 (6-YR).

Live/Dead

Indicator LIVE

Newiser e e Fomoromeoe JSEARCH OO Tor | MELP |y L JeummLir
o Lo [ boc e o [ o boc | Lot ooc |

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tmsearch.uspto.gov/bin/showfield?f=doc& stg;c62=4802: 3jpntz.8.6 512312016
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EXHIBIT G

United States Patent and Trademark Office

Home | Site Index |Search|FAQ| Glossary | Guides | Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Mon May 23 03:21:04 EDT 2016

Nerr or | s bocJPres b [ Nexs o f Laerooc |

Please logout when you are done to release system resources allocated for you.

| start |List At |or[ yump |torecora:[  |Record 1 out of 43

( Use the "Back" button of the Internet Browser to

return to TESS)

SMARTLINK

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis
Published for
Opposition
Registration
Number

Registration
Date

Owner

SMARTLINK

IC 042. US 100 101. G & S: Platform as a service (PAAS) featuring computer software platforms
for use as a spreadsheet, word processing, database management, and electronic storage of data,
the foregoing for use by retail businesses for management of payment card processing for retail
transactions, energy management, facilities management, inventory management and back office
systems management. FIRST USE: 20100209. FIRST USE IN COMMERCE: 20100209

(4) STANDARD CHARACTER MARK

86081060
October 2, 2013
1A

1B
April 8, 2014
4679661

January 27, 2015

(REGISTRANT) Heartland Payment Systems, Inc. CORPORATION DELAWARE 90 Nassau
Street Princeton NEWW JERSEY 08542

http://tmsearch.uspto. gov/bin/showﬁeld?f:doc&ste(i%él%08 'y2wmet.3. 1 5/23/2016
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Assignment  ASSIGNMENT RECORDED

Recorded

Attorney of

Becond Beth M. Goldman
Type of Mark SERVICE MARK
Register PRINCIPAL
Livngead LIVE

Indicator

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tmsearch.uspto. gov/bin/showﬁeld?f:doc&st(a?t;az:ﬂfs08 'y2wmet.3.1 5/23/2016




EXHIBIT H

HUgnsasndas

53|BS 1DBU0D

pauels 18D

Q sisupned

PUEJUESH YIM SUOIDBSUEI| SUIUQ JNOA 2IN23g

@ spnpoid

Sajes PeoD

*Aepo1 aujjuo 3ulj|as wels 01 pasu nok Bulyrluaas sey puepieay

Apaauds
"s31ndsIp 3/j053J 01 JusWwuedsp
pa1e2ipap pue j001 Suiodal 3|qezZIL0ISND B J3JJ0 aM 'snjd "dueidadde
DYEWWO)  >>ewwodig JuaWwAed Jo 1500 (8101 BL1 AZIWIUIW pue saseydind 1eadas aSeinodua
BB O 'SuOISJaALOD Jaddoys aseauou) 01 paugisap Uonn|os aJedsuel] ‘ajes
S PUBLEBH—ILIQNS3JNI3S LM Aepol auljuo spued 11paJd Sundanie uels

ojuadein SSTAJAIOM
f AR 9}ISaM\
m :
¢

Jno) ojul sjuawied ajeisalu|

[EUILLLI] [ENLIA 211502/ 2242WILWO0D-2 UR a]eal)d) 21ISgap INOA U0 sluawfed ssa10.d

‘sa1ued pAIyE Yum UORSWLIoNI

1] 10 U2 |25 ‘21Bys 10U Op A0
. . 2 9JBLWd SUILI0OQ SIUI JO a.1eys JNoA 188 01

Swif} 9U3 S| MON "(YdJeasay 181saui04) 610z Ag uol|jiq 08+$ 1Y
pue JeaA siyy uoljjig +££4$ dol 0] palejs a.e S3jeS 32sWU0)-3

Jeriow pue dLig puokaq oo

@ saunsnpuj v:m_uhmw—l_



"panjwsue 8ulaq
J3A3 B1EP PJED INOYLM P3UINIZI pue panoc.dde sl uayol syl i
‘pa1dAu33p 3q 1ued 12Ul usy 01 uawAed
B USisse pue uoesueil ay1 sssacud Ajzunzas pue Appinb ap), g
"sJandas Jnok 3ujydno] INoYIM PUBIESY
01 A]3JN235 1USS S| YdIym ‘exep pJed paadiious Jisuyl Jsaua Asy)
‘35ey2.nd e syew pue 31s JNoA USIA SIBW0ISND *|

L

S)}JO\\ UOIIEZIUSY O] JIWIgNS3iNd3S MOH

"SUSQIM SIUBUDISW SUI UJOJL SID34|paJ S318UlW|3 1] ‘'uoiied)jdde
5,J3W0ISND 31 WOJL BIep SAISUSS S3ACWBJ 32IAJSS UOIBZIUSY0]
INo 3snedaq ‘AjjleUCRIPPY JOMIBU J|3U1 J31US 10U S30p B1ep
1usLWAed 3ouls 3dods [Dd SiuByRiaW B 3INpaJ sdjsy Wagnsainias

2d02s |Dd SjueydUI3|\ B adnpay

‘30U pUB SS3U4PJop ‘o1uage|
'323WWOI00M SE UINS SWoe|d 32U3WIW0)-3 PUB 31ISgam
10 SU3ZOop Ulim 31e1321U) 01 deus e 11 sayew uofe||eisul Aejd-pue-3n|d

uonye|jeisu] Aejd-pue-3n|d

S3|es 12e1U0D [BUILLLI3L [BMUIIA

'SJ3AJSS 421 UO SUSY07 Jo sadAy uiog aJols
01 A11|Ige 3U1 3Ry OS[e S35SaUISNY "SUSY01 3SN-[1|NLW pue (3JUenss
10 W11 343 WO SIINUIW QE Joj pijen) asn-a|8uls apincid ap,

uoneziua)o] asn-n|nA pue 3j8uls

"B1EP J3p|oypJed siawoisnd Jnof 13101d 01 paudissp splepuels
f1nss (|Dd) fasnpu| pJed awided 3yl S198W Jwgnsainiss

spJepueis A31un2as |Dd

"suopelnadyucd sjdnnw

y2noJul ss310.4d uoiss|iwgns uswdied syl sulias 01 uondo auyl nok
S3AI8 puB S135MOoJq Jolew ||B Ll SHJoM 1] "SPp0oD UOREZIBNIU| [BuiUiW
szuinbal 1eu1 uiEnid fusndl 318023101-01-3|CWIS 2 51 1IWANS3IN33s

JWIgNSa4Ndas

H-2

21I50aM 2243 WW0D-2 Ue 3121

Lavelonsne

21ISQaAA ANOA UO SluaWAed s5330.1d

bu| puejlies4




‘s34 SS/TNLH 2]geuipou Suisn awpnAue JUS1Uod 1IP3 o ppY

8unip3 4asmoJg-uj 1d-pue-juiod

'saseynind pauopuege 319|dwod 01 SJBWOISND pujwa. AjjeJnewoiny

J2AES 11e) pauopueqy

'sunof flanbiun s3eul 31s e UgIsag

uoneziwolsnj/sarejdwa] udisaq

Bsuln
B 18 3UO U] Wal) ppe Jo—aduo 1e sPnpoJd Jnok jo || uodwi Ajise3

pJezip peojdn 19npoud a11D-pue-juiod ajdwis

"s3UBUBI U2.1eas 3]8005) 5,311S JnoA SujuieluieL
‘S)JY BUIJUOC 3SBIIDU| 0S| ||1M SIY "sJswolsnd JnoA Joy Suiddous
1W3IUSAUOD BUIR24D ‘32ASD 3|I00W AUB WO I} 31QISSE0Ie 318 S31SQaM

paziwndo-3|iqo

‘UMO
Apeauje nof 3uo 3sn 1o ‘sn WoJ) SWeu ulewop snbiun ‘2inas e 139

awepN ulewoq

:9pNjaul SaanjeEb4

MON JHels

"3 |BLUIUIW U] SJ3Wwe1snd Jnok Jo) sousuadxe Suiddoys aujjuo Jnusuine ue dojassp
noA djay ued oym siaulied Sey puelesy ¢alifl U0 LOYUS '3J01S 3UJJUO Ue UM S|jem Jnoy JnoA puofaq siawoisnd Jnok yoesy

240]S aUljuQ ue aleal)

s2|eS 1PEIUCD [BUILLLIR] [ENUIA 21ISgM 22J2WILO0D-2 Ue 21831 21ISqaM JNOA U0 sjuawifed ssa20.4d

A pPUOD Q sisuned © swvnpoid © sansnpuj

puep.ies




'SPUOI3S UM S||B2 Inok Jamsue am ‘jnjdjay pue Aswil

yoddns aAI7 paseg-'S'n L/FT

"BIEP J3P|OypJeD Siawoisnd inof 12310.1d 01 pausisap spiepuels
Rndas (1Dd) Aasnpu) pied) uswied aul S198W JUOLRI01S JNO

Aemajen jueldwo)-|Dd

‘8uig pue 3j8009 Suipnpu|
souiSu yoJess Jolew uo s3upjues ysiy 193 01 pasu nok Suiyifisng

3cueulwo( auidu3 ydiess

'sJusLLdiys pue saulpap
‘sasey2ind INCge s||e1sp UM doo| 3Ul Ul SJ3W0Isnd Jnok dsay

SUOI}EDI}130N/SUOIIBWAIJUO) [lew]

S3|es 1280 [BUIWLIR] [ENLIA

'S30UBUL N0 38eURW
Aisea nof djay 01 00gx2INY 4O SUOIIPS ||B YyIm elep JnoA sueus

uonyea8aju| syoogdInd

138png
Jnof pue spaau Jnok 11 01 sucRdo pue sue|d 1USJBYLIP J3L0 3

a|ge|ieny sue|d Suidlid |e1anas

"2J0W JOJ ¥oeq
Sujwod wayl daay pue 31s Jnok 01 sJ3Woisnd |elualod aaup djaH

sjoo] Sunayiep auluQ

"UORBULIOJU
wawied pue ssssaippe Sulddiys ‘'seseunind 103(j02 Aj2Jnass

14e) Suiddoys aindas

31ISQaA 22J2WIWIOD-3 Uk 31eal)

H-4

21ISqap JNOA UD sjuaWAed s5330.4d

- eod Q sisuued Q@ spnpoud © ssuasnpuj

puepsesH




@ 2J0W uieaq
(z 14ed) seandsiqg pie) pioay—Aauoy 1noj daay

‘uoyd pue ‘Agny ‘enef 19N ‘dHd sa3sgaM A|pualid-3|iqojy 10§ "UQ SI Yd4eas 3yl

:se8endue| ualaLip Auew u; 3|gejiene st AJeigr] 4y 1WanssInass
3y "UolN|os ALGNS3JNIaS JNo Yum Suluun. pue dn 138 01 pssu

NoA UO|1eIUBWND0P 3L ||e sapinc.d |B1i0d Jadojsnas S,puepiesy S)peqadieyd pue AN IN0ge Mou) 0] PaSN NOA IBYM

auljuQ sde3deH sa3104 AT

|e3iod 1adojanaq s1sod So|g paie|ay

"B1ep SsJ2wolsnd Jnek psioid
01 pauBissp spJepueis AUNas [Dd 3yl S199W pue ‘suonsesuely Jussaid-1ou-pied pue juasaid-pied
ssa20.d 01 pasn aq ued 02104 'Sau|| sucyd paiedipap aJinbal 1eyl sjeujwis] Juswded suo|e-puels

saoejdal pue suawied 1dsdoe 01 nof Joy Aem anisuadxaul ue sapinoid 0dnuod “Ajpunaas pue Appinb
SpJed [einJawwoD piedaid pue iIgeap ‘ipaJd s59204d 01 32IASP JO Dd Pa1pauucd-1aulaiul Jnok asn

[EUILLI] [ENLIIA 021304

52|es 12ejuoD JeUullLIz] jenuiiA dlISgdaM 224s WO D-2 Uk 2leald)d) 21ISgap JNOA UD SJUaWAe 552304d

E O sisupueg Q spnpoid © sansnpuj puejjiesH




uoddns peiuo)

3]es 10eU0D)

s1onpo.d saLIsnpuj

puepJeaH

-) dn usis 19119|SMaN

210W UigaT]
(z 1ed) saindsiq pie) ploAay—Aauoly inoA daay

"oy pue ‘Agny ‘eref 19N" ‘dHd sa1isgaM Ajpualig-a[iqoy 10} ""uQ SI Ydieas ay|
:sa8en3ue| walalip Auew u sjgejiene s| Aeigr] |4y JWaNsasIndes

3y] ‘uoly gQnsain3as Jno yim Suluund pue dn 138 01 pasu
nok Lonegunlgn ault e saniaaid 1p1104 1adniasan s ol Al S¥2eqasiey) pue AN IN0ge mouyj 03 PaaN NOA IBYM

JUljuQ sd=3oeH s=22404 AN

Sa|es 1PeIuoD |EUILLIZ] |BNLIA 31SHIM 20J3WIWOD-3 Ue 218al) 31ISQaM JNOA U0 SJUaWARd S5320.d

A peRUOD O sisuped @ spnpoid @ saLusnpu| v:m_“_._m@_l_




Trademark Electronic Search System (TESS) Page 1 of 2
EXHIBIT |

United States Patent and Trademark Office

Home|Site Index|Search| FAQ| Glossary | Guides| Contacts| eBusiness | eBiz alerts| News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Mon May 23 03:21:04 EDT 2016

newusen Jomicrte [ene Formfasovsocr [SEARCH 06 | sorrow | epJercy i Jcusn st

Please logout when you are done to release system resources allocated for you.

[ start |List At:| |or| Jump |torecor::[ | Record 20 out of 43

( Use the "Back" button of the Internet Browser to

return to TESS)

Typed Drawing

Word Mark  MASTERCARD SMARTLINK

Goods and  IC 009. US 021 023 026 036 038. G & S: computer software for use in integrating corporate

Services purchasing card data and enterprise resource planning systems, software for secure data storage
and retrieval and transmission of confidential consumer information used by corporate purchasing
card customers, banking and financial institutions; software for use in connection with electronic
procurement systems. FIRST USE: 20010514, FIRST USE IN COMMERCE: 20010514

Mark Drawing 1) 1vpEp pRAWING

Code

Serial
Nuribiar 78067343

Filing Date  June 5, 2001
Current Basis 1A

Original 1

Filing Basis
Published for
Opposition
Registration
Number

Eegistration December 26, 2006
ate

Owner (REGISTRANT) MasterCard International Incorporated CORPORATION DELAWARE 2000
Purchase Street Purchase NEW YORK 105772509

July 16, 2002

3189792

Attorney of
Récord Colm J. Dobbyn
Prior 1186117;1292519;1365901,1547662,;1604606;1691897;1696470;1738276;1814279;

Registrations 1855355;1858841;1865944;1877957;1890786;1902418;1936501;1978005;2007156;
2056942;2077221,2103833;2127818;2151140;2168736,;2188437,2212340;2212783;
2213329;2224601;2226629;2229616;2235742;2236542;2247230,2259941;2278030;
2287499;2294060;2297299;2300436;2301797,2302729;2317875;2321914,2336702;
2348129;2360694;2378042;2378700;2389431;2396999;2400578;2428192,2432066;
2456618;2456619;2471938;2474427,AND OTHERS -

http://tmsearch.uspto.gov/bin/showfiel d?f=doc&stal[_ 1:4808 'y2wmet.3.20 5/23/2016



Trademark Electronic Search System (TESS)

Type of Mark TRADEMARK
Register PRINCIPAL
Affidavit Text SECT 15. SECT 8 (6-YR).

L|v¢_aIDead LIVE
Indicator

Page 2 of 2

(e st JFinst Doc [ Prev Doc I Nexr Doc JLast Doc

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tmsearch.uspto.gov/bin/showfiel d?f:doc&stzllfezz:4808 'y2wmet.3.20
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MasterCard and Smartlink SA Sign a MasterPSg'_lﬁ%sle%lir License Agreement | Global Hub Page 1 of 2

SUBSCRIBE TO OUR EMAIL ALERTS ®

Engagement.

Press Releases
MasterCard and Smartlink SA Sign a MasterPass Reseller License
Agreement

Providing a simple, convenient and trusted digital platform for faster and safe shopping

To tweet this news, copy and paste hitp:/news.mstr.cd/12m4lgl to your Twitter handle with the hashtag

#MasterPass

Waterloo, Geneva — December 10, 2014 — MasterCard today announced that it has granted Smartlink
SA a license to host and offer a white label version of the MasterPass™ wallet to its customers.
Smartlink SA operates a wallet platform that allows European financial institutions and merchants to
build their individual personalized applications.

Besides offering its customers innovative and enhanced mobile wallet services for payment solutions in
line with market trends, Smartlink is now able to enrich its services with the MasterPass technology. The
services include new checkout capabilities, enabling the completion of a transaction in a matter of few
clicks. Smartlink will introduce MasterPass to MasterCard issuers, with a primary focus in Switzerland
and France, which supports accelerating the growth and acceptance of MasterPass in Europe.

“MasterPass helps merchants increase sales by giving consumers a fast, simple and secure checkout
experience” said Eric La Marca, Managing Director of Smartlink SA. “Our mobile wallet solution extends
our merchants’ business to their consumer’s mobile phones, brings added value services and creates
new revenue streams. We are pleased to offer the MasterPass technology, and look forward to
continuing to work with MasterCard and their partners to further enhance our solution.”

Today’s shoppers want simpler and secure shopping experiences. With MasterPass, consumers can
securely store MasterCard and other branded credit, debit and prepaid card information, along with
shipping addresses, all in one place, so that they can be easily accessed during checkout. MasterPass
is currently available in Australia, Canada, China, Czech Republic, France, Italy, New Zealand, Poland,
Romania, Russia, Singapore, South Africa, Taiwan, the United Kingdom and the United States. When
shopping at any one of the over 60,000 online merchants around the world that offer the option to pay
with MasterPass, shoppers simply click ‘Buy with MasterPass’ at the check-out.

About Smartlink

http://newsroom .mastercard.Com/press-releases/ma’sjfgl‘card-smart] ink-sa-sign-masterpass-r... 5/23/2016



MasterCard and Smartlink SA Sign a MasterPass Reseller License Agreement | Global Hub Page 2 of 2

Smartlink SA, www.smarlink.ch, is a Value Added Reseller (VAR) of its white-label mobile wallet
solution and wallet server. Smartlink has developed many services including SmartScan, SmartLoad
and SmartVerify to easily scan physical cards into the mobile wallet and convert them into tokens using
HCE. Smartlink operates a Mobile Transaction Platform (MTP) and its operations are PCI-DSS & AML
compliant. Smartlink is under FINMA Supervision and Licensed as a mobile money institution.

About MasterCard

MasterCard (NYSE: MA), www.mastercard.com, is a technology company in the global payments
industry. We operate the world’s fastest payments processing network, connecting consumers, financial
institutions, merchants, governments and businesses in more than 210 countries and territories.
MasterCard’s products and solutions make everyday commerce activities — such as shopping, traveling,
running a business and managing finances — easier, more secure and more efficient for everyone.
Follow us on Twitter @MasterCardNews, join the discussion on the Cashless Pioneers Blog and
subscribe for the latest news on the Engagemeht Bureau.

For further information please contact:

@Smartlink: Wagar Qureshi, waqgar.qureshi@smartlink.ch

@MasterCard: Corinne Raes, corinne raes@mastercard.com — +32 2 352 5237

Print Page | Tags: cashless society, masterpass, technology innovation

Enjoyed this Post? lf] 10

Click here to subscribe to real-time alerts.

http://newsroom.mastercard.com/ press—releases/meijs-t%rcard-smartl ink-sa-sign-masterpass-r... 5/23/2016
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Trademark Electronic Search System (TESS)

Page 1 of 2
EXHIBIT L

United States Patent and Trademark Office

Home | Site Index|Search|FAQ | Glossary| Guides | Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Mon May 23 03:21:04 EDT 2016

New s Jsrucrune [enc Fonuf e v [SEARCH 0G Prey Lt [ cume s

Please logout when you are done to release system resources allocated for you.

List At:

|orR| Jump [torecors:[ |Record 24 out of 43

( Use the "Back" button of the Internet Browser to

return to TESS)

LIQUENT SMARTLINK

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis
Published for
Opposition
Registration
Number

Registration
Date

Owner

http://tmsearch.uspto.gov/bin/showfi eld?f=doc&st|5t_<;]=4808:y2wmet,3 24

LIQUENT SMARTLINK

IC 009. US 021 023 026 036 038. G & S: Computer software used to create and manage links
between separate PDF and electronic word processing documents stored on user's computer
and used by customers in the life sciences industry. FIRST USE: 20070228. FIRST USE IN
COMMERCE: 20070228

(4) STANDARD CHARACTER MARK

77764954
June 22, 2009
1A

1A
November 2, 2010
3906258

January 18, 2011

(REGISTRANT) Liguent Inc. CORPORATION DELAWARE Suite 200 101 Gibraltar Road
Horsham PENNSYLVANIA 19808

ASSIGNMENT RECORDED

5/23/2016



Trademark Electronic Search System (TESS) Page 2 of 2

Assignment

Recorded

Attorney of

il D. Peter Harvey

Priof 2646889;2769112;2846058;AND OTHERS
Registrations

Type of Mark TRADEMARK

Register PRINCIPAL

Live/Dead

Indicator LIVE

Newstn Jsmicnies e Fonu] srovet o JSEARCHOG B Tor | HeLP ] e Jcur e

|. HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

Iﬁ

http://tmsearch.uspto.gov/bin/showfiel d?f=doc&stlﬁt-ez=4808:y2wm et.3.24 5/23/2016



What are SmartLinks, and how do they work? Page 1 of 1
EXHIBIT M

@/\'ccompa I Online Help Home - Accompa | Home - Online Help

Home > Setting up Integration & APl >What are SmartLinks, and how do they work?

What are SmartLinks, and how do they work? Search Online Help
{3y Print This
SmartLinks is a feature in Accompa that helps you to integrate Accompa to third-party

software tools as well as your in-house applications. - —

SmartLinks are just like hyperlinks, with one important difference: They're dynamically Top-5 Articles

generated based on the data you're looking at.
1. What is a "SmartView"?

For example, you can create a SmartLink for your Requirement Details page by

2. |forgotm ssword. Can you
entering the following value into the "Destination URL" field of "Add SmartLink" page: g e ¥

help?

3. What are "SmartForms"?

e http:/Aww.YourBugTracker.com/bugs?requirementiD=N
4. How can | customize Accompa?

After you create this SmartLink - whenever you visit the Requirement Details page of a
requirement, "N" in the SmartLink example shown above will be dynamically replaced
by the ID of the requirement you're viewing. You can use this SmartLink to view a list of
all the bugs in your bugtracker related to the requirement you're viewing.

5. How do | login to my Accompa
account?

Look Up Terminology
You can dynamically include any data related to your requirements, features, or use

cases within your SmartLinks. You can also include data related to the currently Glossary
logged-in user within your SmartLinks.

You can setup SmartLinks to appear in any of the following pages: Requirement Contact Support
Details Page, Feature Details Page, Use Case Details Page.

Contact Accompa Support

You may also be interested in...

® How do | create a SmartLink?

Home - Requirements Management Software - Terms of Service - Privacy Policy

© Accompa, Inc. 5201 Great America Pkwy, Ste 320, Santa Clara, CA 95054 (United States)

http ://www.accompa.com/kb/answer,html?answer[\_/ll-d1=249 5/23/2016
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S8EO Smart Links — WordPress Plugins
) ) . EXHIBIT P % &
SEO Smart Links provides automatic SEO benefits for your site in
addition to custom keyword lists, nofollow and much more.

Description = Installation FAQ Screenshats Other Notes

SEO Smart Links provides automatic SEO benefits for your site in addition to custom

keyword lists, nofollow and much more.

SEO Smart Links can automatically link keywords and phrases in your posts and
comments with corresponding posts, pages, categories and tags on your blog.

Further SEO Smart links allows you to set up your own keywords and set of matching
URLs. Finally SEQ Smart links allows you to set nofollow attribute and open links in new

window.

Itis a perfect solution to get your blog posts interlinked or add affiliate links to other

sites.

Everything happens completely transparent, and you can edit the options from the
administration settings panel.

SEO Smart Links Premium is now available with premium support and new features.

Tags: affiliate, automatic, comments, google, links, Post, posts, seo

https://werdpress.org/plugins/seo-automatic-links/

Changelog Stats

Support Reviews Developers

Requires: 2.3 or higher

Compatible up to: 4.1.11
Last Updated: 1 year ago
Active Installs: 100,000+

Ratings

2.8 out of 5 stars

5 stars 10
4 stars

3 stars

2 stars

1 star 13

Author

# Viadimir Prelovac
29 plugins

Donate to this plugin »

Support

0 of 1 support threads in the last
two manths have been marked

resolved.

Got something to say? Need help?

View suppaort forum
Translations
Translate SEO Smart Links
Compatibility
WordPress [ZEZVT—;J
+ Plugin (301 v]

= Not enough data

0 people say it works.
0 people say it's broken.

Log in to vote.

2/3




Digital Marketing | SEO Services, Wixom MI
EXHIBIT Q

Message On Hold Web Design Local Search Digital Marketing

Digital Marketing
Don't get left behind! We offer a variety of quality web related services, including Pay Per

Click Management, Search Engine Optimization, Local Directory Submission and a
complete range of services to give you the edge you need in your local market.

What's Your SEO Score?

Enter any webpage or website URL and see how optimized it is for your targeted key phrase.

Web Services

’ Search Engine Optimization (SEO)
Top organic search engine rankings don’t come from just any old fortune cookie, ya' know? Smart Link Solutions is

committed to achieving top search engine rankings for targeted keywords that drive potential customers to your websile
before they find the competition. Let us increase your company's natural search engine rankings on top search engines
such as Google and Yahoo.

Local Optimization (Maps)
Get and stay listed on the Nation’s top search engines and local directories including Google, Yahoo, Bing, Superpages

and more. MORE >>

Website Design
Only 50% of small business owners have a website ... Good for us, bad for you. Smart Link Solutions creates

professional web sites that are both visually appealing to potential clients as well as search engine optimization friendly. A
web site serves as a face for your company in the online world and will be used by hundreds and thousands of potential
customers to interact with your business. With superior design and Internet Marketing in mind, we ensure that each client
is able to put its best face forward. View Web Portfolio

Paid Per Click Advertising
Pay-per-Click (PPC) search marketing using top search engines to drive local, targeted, results-driven traffic to your

website. We will work hand in hand with you to determine the best keywords and most effective ad copy to create the
best bang for your buck. We will closely monitor your keyword bid costs and gradually increase the quality score of your
overall campaign — this means more results at less cost. Finally!

We're continually adding services to help our clients keep up with the latest eCommerce technology and features. Call us
and ask your Smart Link consultant for more details.

Q-1
https://www.smartlinksolutions.com/digitalmarketing/

Page 1 of 2

866.757.5100

Telecom Solutions

C .Uﬂ:{h'

® Partner

Microsoft’ adCenter

After engaging with multiple web
development/SEO firms in the NW
Ohio-SE Michigan area we decided
on Smart Link Solutions as our
pariner. Our considerations were of
course qualily of work, and costs
but it was the high level of
personalization and service that
won our business. Within a budget
we had specific development goals
to include separation of products
and services (while marketing them
well) but also to highlight the
importance of our local commitment
and location in the Downtown
Toledo area. Additionally, they were
sensitive to IT capabilities and
available resources providing server
support and back up depth. We are
thrilled to have consistent "front
page" results and highly
recommend talking with Smart Link
when considering professional web
based services.

Thomas Huss

| ] — -

WEADE IN USA

T — ] — 5 ———

ALL Work Proudly Dene IN HOUSE

Google Analytics

Google webmaster
tools

5/23/2016



SmartLink Internet Strategies, Inc.: Private Company Information - Businessweek
EXHIBIT R

IT Services May 23, 2016 8:40 PM ET
Company Overview of SmartLink Internet Strategies, Inc.

Snapshot People

Company Overview Key Executives For SmartLink Internet Strategies, Inc.

SmariLink Internet Strategies, Inc., an Internet
marketing company, provides search engine
markeling (SEM), search engine optimization (SEO),
Website design, and social media services. Ilts SEM
services include local directory submissions, local
search marketing, and display and pay per click
adverlising; SEO services comprise copywriting, local
search engine oplimization, and press releases and
distribution; social media services include social
media consultation and social monitoring; and
Website design services comprise landing page
design and Wordpress blog setup. SmariLink Internet
Strategies was founded in 2006 and is based in Palm
Beach Gardens, Florida.

SmariLink Internet Strategies, Inc. does not have
any Key Execulives recorded.

Phone: 561-688-8155

8895 North Miltary Trail ™ oo

Suite B202

thinksmartlink.com

Palm Beach Gardens,
FL 33410
United States
Founded in 2006
Similar Private Companles By Industry Recent Private Companies Transactions

Company Name Reglon ;;::: Target

@aquila, Incorporated United States

= - No transaciions available in the past 12 months.

1 Source Consulting, Inc. United States

110 Consulting Inc. United States

1102 Grand LLC United States

1SEO.com Inc. United States

Request Profile Update

From Around the Web Sponsored Links by Taboola

Motley Fool Founders Reveal Must-See Stock Picks
‘The Motley Fool

This Startup Could Disrupt The Future Of Finance
‘Yahoo! Finance | Motif Investing

This Service in Huntsville is Changing the Way People Cook at Home
HelloFresh

The Orange Razor That's Changing An Industry
Harry's

Highest-Paying Travel Reward Card Available to Good Credit

LendingTree

R-1
http://www.bloomberg.com/research/stocks/private/snapshot.asp?privcapld=133192612

Page 1 of 2
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TachMet

B8 Microsoft

TechNet

Home Library Wiki Learn

Ask a question

Quick access v

Asked by

Paints

Anup Kr

Jeined lul 2013

Top relatad threads

Facing izsuss with embeded links in
Ms Word documents

Embedded links go to read only word
document

Embedded links inside of Word
documents in SP decument library

Facing an issue in MS-Office 2013 not
opening Word Excel Outlook.

facing problem in ms word 2010
document two different words
automatically merge after closing
document

EXHIBIT S

SUpport =

m United States (English} * Sign in

Gallery Downloads  Support [ls Blogs

Search relatad threads Search forum questions jol

* Facing issues with embedded links in Ms
Word documents &

Migosoft Office > Word IT Pro Discussions

Question

E —i-
‘We have a document management software that we use 1o maintain office documents and to version

them. It's 3 web based application and allows creating deep-links (direct URL 1o a physical document) so
that we can directly refer/download a physical document managed by this application.

2azically there is 2 Servelt that neads the document-id 1o be paszad and then based on that documant-
id it fetches the physical decument and zllows the user to cpen/save it.

This application alsc manages Ms Word documents.

As 1 have mentioned before we can directly access a physical document using a URL which we call
Smartlink.

‘When we create a hyperlink in an Ms Word document with a Smartlink that points to another Ms Word
document {.dec/ doc) and then if we click on that link to open the physical document, it takes too long
} to download and open the document. Morsover while opening the docuemnt Ms Office
shows few warning messages as well Whersas if we directly past the smartlink in a browser and

press Enter then it opens almaost without any delay.

This issue happens only if the pointed physical document is 3 Word document. All other documents
open fast

We face this issue only when the Ms Word documant containing the hyparlink is openad using Ms
QOffice 2010 in Windows 7 syst2ms. If we open the same document in Ms Office 2003 in Windows XP

machines then we do not see any delays. We do not have any machines with Ms Office 2007, so I can't
say anything about that.

Few Facts:
The SmartLink URL is a http get request.

The application sends the physical document as an attachment to the http response. (["Contant-
Disposition”, “attachment:filename="..)

‘We arz noticing multiple http calls when the call iz mada from an Mz Office 2010 document. (user-agent
- Microsoft Office Existence Discovery). I am not sure if that is the reason. We get four server hits for one request
only. Two "Gat” Hitp request and Two "Head” Hitp requests.

‘Whereas when the call i made from an Ms Office 2003/any browse window then we see only one "Get” http
raquest.

Please let me know how to get rid of this excessive delay. The only concamn over here is the delay in opening the
documents.

Thanks

Anup

Moved by MaxMeng Microsoft contingent staff, Moderator Thursday, July 11, 2013 3:22 AM



Newforma SmartUse Help - Open Linked Drawings (SmartLinks and Manual Links) Page 1 of 2
EXHIBITT

Open Linked Drawings (SmartLinks and Manual
Links)

SmartUse uses two types of hyperlinks in drawings: SmartLinks, which are created by SmartUse and

link drawings automatically, and manually added links.

e To open a drawing that is linked via a SmartLink drawing, tap the green SmartLink &12) icon as

shown below, which opens a pop-up of the drawing. Tap @ to open the full-sized document.

e To open a manually linked drawing, tap the ‘; icon to open the documents panel, as shown

below. Tap the document from the list to select it and then tap [@ to open it.

LAYERS ANNOTATIONS TAKEOFF PROPE

About SmartLinks

When you upload PDF files to SmartUse, they are automatically scanned by several processes to identify
callout symbols or text that references other sheets. These SmartLinks created by the scans are

represented by green shading.

T-1
http://help.newforma.com/smartuse/desktop/How_Tos/Open_Linked_Drawings.htm 5/23/2016



Record List Display s T Page 1 of 2

United States Patent and Trademark Office

Home | Site Index|Search | FAQ| Glossary | Guides| Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Mon May 23 03:21:04 EDT 2016

HELP

Please logout when you are done to release system resources allocated for you.

— List i 43 Records(s) found
At: I |0R| Jump Irecord: I:I(This page: 1 —~ 43)

Refine Search[(smartlink)[MN] and ((computer)[GS] or (oﬂl Submit

Current S6: (smartlin_k)[MN] and ((computer)[GS] or (online) docs: 43 occ:
Search: [GS] or (internet)[GS]) 121

[ ][serial Number|[Reg. Number]| Word Mark |[Check Status|[Live/Dead||
[1 86081060  |[4679661 SMARTLINK [rsbR JuvE |
[ |8e091761 (4577631 SMARTLINK |TSDR ove ]
[3 |[85725408 [4345951  ||SMARTLINK [TSDR [lve

4 |[85462003 || |[SMARTLINK (TSDR [[DEAD

[5 |[85935478 SMARTLINK |[TSDR [uve ]
66 ][85707403 SMARTLINK TECHNOLOGIES|TSDR |[pEAD ]
[7 ][85619602  |4257698 SMARTLINK [TSDR [LVE |
[ ][85269402 4129722  |[SMARTLINK |[TSDR [Lve |
[0 ][85183307 |[4339138 |[GEAR4 SMARTLINK |[TsDR |[LIVE |
[10][85179130  |4366630  |[SMARTLINK |Tsbr [lLive |
[11][85131307 || [SMARTLINK AERO |TsDrR |[DEAD ]
[12][78776652  |[3645005  |[SMARTLINK |TsDrR luve ]
[13]78706246  |[3329134  |[SMARTLINK |[TSDR |[DEAD |
[14][78673299  |[3212387 _ |[SMARTLINK.LIBRARY |TSDR |[DEAD |
[15][78673294  |[3198217  |[SMARTLINK [fsbR ~ Juve ]
78502553 || [SMARTLINK |TSbrR |[DEAD ]
78406861  |[2944030  |[SMARTLINK |TSDR [DEAD ]
[18][78403116  |[3040264  |[SMARTLINK |rsbr |[pEAD ]
[19[78082980 2885027  |[FAIR, ISAAC SMARTLINK __ |[TSDR |[pEAD |
[20][78067343 3189792 |[MASTERCARD SMARTLINK |[TSDR lLve |
[21][78017608 || [SMARTLINK.COM |[TSDR DEAD |
[22|[77757776  |[3868306  |[HEARTLAND SMARTLINK  |TSDR DEAD |
[23|[77536332 3656895 SMARTLINK [TsDR luve ]
[24][77764954 [3906258 LIQUENT SMARTLINK |TSDR [LVE ]
[25][77109471 |[3554678  ||[SMARTLINK |[TSDR [LIvE

[ Il Il ] [

U-1

http://tmsearch.uspto.gov/bin/showfield 5/23/2016



Record List Display

Page 2 of 2

[26][77216901 [3388369 [SMARTLINK |[TSDR |[DEAD |
[27|l76591476 [3118713 [PCD SMARTLINK ~ |[rsbrR [Lve |
[28][76459238 2977087 | SMARTLINK |[TsDrR [DEAD ]
[29|[76228807  |[2540154 [SMARTLINK TSDR DEAD |
[30][76145064  [[2650319  |[CSG SMARTLINK TSDR LIVE |
B1[ze141180 || |[SMARTLINKS [TSDR |[DEAD

[32[75955221 || ~_ |[SMARTLINK [TSDR |[DEAD

[33|[75845434 || |[SMARTLINKS |TSDR |[pEAD |
[47s721779 | [SMARTLINK ~_|Irspbr |[DEAD

[35][75516205  ][2290060 [SMARTLINK |[TsbrR |[DEAD

75116613 || DPS/SMARTLINKS |TSDR |[pEAD ]
[37][75070071 | SMARTLINK |TsDR |[pEAD |
[38|[74637580 | [[SMARTLINK |TsbR |pEAD ]
[39|[74603438 || [AMS/SMARTLINK _|[TsDR |[pEAD |
[40][74575821  ][2042259  |[SMARTLINK 2000 |TsDR |[PEAD |
[41][74325215  ][2146907  |[SMARTLINK |[TSDR |pEAD |
[4273622486 || [[SMARTLINK TSDR |pEAD ]
[43][73593659  ][1550605 | SMARTLINK TSDR |pEAD |

HELP

http://tmsearch.uspto.gov/bin/showfield

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

5/23/2016



