From: Berns, Lee-Anne

Sent: 9/3/2015 9:36:23 AM

To: TTAB EFiling

CC:

Subject: U.S. TRADEMARK APPLICATION NO. 85702202 - BRAND MATTERS - 740250018 - Request for
Reconsideration Denied - Return to TTAB - Message 4 of 5
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Sehartivers will rreed 1o ba vebosd, For over b decade, MadiaPust
has been tracking how emenging technologies and media succesd
and fail with the marketers who inevitably need to suppert them.

Wie bring that expartise and crtical Cenipactive croe Bgain 1o SKEW
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provide the most comprehensive insight into the
state and future of teractive media, marketing
and advertising. The cortent is top-notch, and
Ehe indinaduals | v the oppsrtundy to mast,

28 tha croes leading the charge to make
interactive a premier medum for advertisers
Thase are top-quality avents foe aryons

e & rg  involved in the digkal meda space”

Kevin Kledn, Head of Marketing, Global
Display Advertising,
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“This OMMA event had the top talent taling
ry

the busingss.
Kristina Simpson, Senjor Marketing Associate,
eBay

“Th MU corfirences e SLandout avents.

The kaynotes see oreat, panels maightful and

Erwakout peisions spot on. Arybody wha it

amybody in the media business are at these

evenks.”

Wrias ). Quine, Chisl Rovense Officer, Triad

Hetail Media

"1 love the wiy dialog develoos thicughout the
a these arsd

s i
1an Schafer, Founder & CEQ, Deep Focus.

“The GMMA Conferences contrme L debver
insights cases from those on
Eha laacing adoe of thar craft. veu are
31 DT O B NovioH Tt Events e 3 DA
investment in ensurng vou up to date on the
Iatest dmensions of the busness.”

Teny Rarvis, Ressarch Architect, Ghympic
Media Consultancy
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OMMASXSW =2 cxo
SHERATON AUSTIN HOTEL

Special Events . 08}
Friday, March 13 —
CERL L LT

10:00 AM it fast for OMMA

FIKSU  Fiksu
insighlpool

Saturday, March 14

8:30 AM i for OMMA .
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mozu
F:00 PM - 11:00 PM OMMA After Party T
L mtints Commarce
Bat Bar Austin
g

Join hosts Mozu for good bmes and great refreshments to cose out the OMMA § SXSW event. Continus
COPTARrEMtons SEarted Sver the 2-days 3t this festive and fun gatharng. OPIN AR snd Hors d'osuvres provided.

RSVP by dicking herel

FOLLOWUS & B Get Updates In Your Inbox =eu
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Advertize
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\MASTERS OF
'MEDIA SELLING -

[ T I

Strategic Advertising Sales Training

* September 23-24 San Francisco [EEFENEN

+ October 67 Chicago I

* Kovember 17-18 Ny C RSN

+ December 83, Los Angeles (Santa Monica) [INFEENN

What is Masters of Media like? Wateh this 14 minuts video to find out.
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How the Masters of Media Sales Win More Business
by Daniel Ambrose

Vi

Masters of Med Seing iS & Smalgroup, IMensive, Seminar with INARMdual SNENBON 10 SONING YOUr SpECfic Sakes
protiems, st practices in 20 yearg of star and
3aies management and 20 years of consuling and fraining sales people from hundreds of media firms. These:

phes have 10 work for > Magazine (ower & milon
QORI A PAJE) ANG |V LUs0e. KOF CfY MAJANNES, LA 3NT |V ANa NEWSPADETS ANnd 001-00M companes and
DUSESS-I0-DUSINESS Meds companies. The Fstrucion wil help you Apply e DANCIDIES 10 your medium and saks.
chasenges

Tt aholl sets make Masters of Meda Seling

1. Planning g %o get the right a the nght bme, along with Ehe nght informatcn o

make A sak
2 Persussion (hat sells, nof bels. We IoCLs 00 LOdersianaing and using e & pancipies of influence
3 and chosing 10 achieve and of the: sake rather than ancther "gocd

cal tha goes nowhere.

D0 you believe your Media shoukd be getting a bigger Shane of e buys? Are you having Voues pettng
Appointments with the right bisyers? D your odential CUSIMErs Nave YOu 0N 3 pointiess RFP treadmir? These

are a1 daints. of media The Madia Master il give you skl 1o Soive
every one of these probiems and more.
Afer (NS CLASS. YOU OF JOUr 5ales peopie wil han BACESS leved

makers, BEFORE the RFP & S06d. You'l know how 1o create & presentation Thal gets your prospects 1 AGREE
FROM THE START, and you'l undersiand how great sales peogie get their chents 1o change lhew mind. That 5

Fight. How oflEn S0 you HEAr your PRospects Sy 1 AKINE Buy Fom you st year, bul | was wron. Now I ghing

you the order? Media Masters wil Shos you Now 10 0pen up Your Chent's mind 1o a diferent view

WG B Ihis £lass for? For enliy lewel S peopie il wil B & fewitalion, 50 much clarity 1 open up e biack an of
saies, clear plans and benchmarks fo sel their sights upon, and clear stralegies fo juggle many chents and focus
o0 e Big SPPOMuNDes, ANd A CIear persuasion stralegy Ihat is proven 1o work. For Sales managers & wil give
You 2 muitude of soutions 10 1each your sales people. For saes peopie it P howin
buikd on your strengths and shore up your weaknesses.
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Master Plan for Selling Advertising Media

Tr frst requiement of Sake s Gefting 1o INe: Fight pAace: 81 e Nght Ime win B NGt INformanon 19 maKe 8 $ak
Whiether your Tight pace” i on Ihe phone of I PErSon. Sakes Masiers organie Memseies 1o juggle hundreds of
accounts and sl cal the right people at ihe right ime. And they do | with the right kieas and information at thesr

fingertps 1o make sales.  Fading 10 et b0 e rght Bme and pace b ihe Srst way 1o 1, no matier now chaming
AN convincing you are.

Master Puan wil cover how I PrOSpect 107 leads, quallly which kads 15 work most inensivedy, and how 19 devesep
a sales cycle of seling. and Master Pan wil make of your lerrory. showing
your plan on key accounts and whene they Come in 10 Deip you Advance big accounts.

Master Persuasion to Win Advertising Sales

muamnmwwmmmmwawmumw
PESIEIION 50 TNA YOu CAN KA N Cuyer Irom
10 Ve Master persuacers kT hon b PN BUYers M 9 change, wmmp«nmmwm\a
firsd, think Py want.

Master the Jargon

Master Media will I6ach you the coNCEpts and lANguUage 10 MAser COMpEiRNe Media; f you are a print seler we'l
et you understand digtal and Dicadcast lerminclogy 10 PrEpare you 1o 0o ROSE 19 NoSe wilh & media direclor
ASCUSSING Now your meda s the nght place for he Investment. You are ikely 5e8ng a muliple meda package of
TG OF N MG YOU CAN N0 IGNGQET be: MOS! SUCCESAtl UNGETSIANGING only FOU property.

Master Closers are Master Probers and Objection
Handlers

Aimost a1 sales pecple know they Should a3k more qUESSONS in their sales process, but ey dont do & One

reason i that thesy e Afrakd 10 A5k CUTD GUESSONS. Bul we kN (Ral f we ASk the fGHI qUEsIons, the chend wil

el s what they want in 8 way we can work wih i Y {or i L

i) The master saes class wil gve you the sir A k¥ OORRCHORS, 30 10

hande chections in a smple, natural, and sysiematic way. Todary. mwmmw
tege praspecting ]
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Networking Events

‘connect,
#on everts.
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About PSAMA

* oducation, everts, necworking. rescurces, industry news, and job opportenties.
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Personalily inge Your prove your Life, Marketing Trends of 2011 and Une and
Applying Anlytcs. During the 2013/14 yeer. ws pisn o hoi fve Spesd vents. 57
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CONMECTWITHUS W § & B &

LAS VEGAS, NV q
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» REGISTER & PLAN » SHOWFLOOR » CONFERENCE » EVENTS & ENPERIENCES » NEWS » WHY CES?
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W TECHNOLOGY

The 2015 CE Hall of F

Class

PRESS RELEASE

g4 Seri povation
ents to New York November
15

What Type of CES Attendee Are You?

The CES show floof is packed with thossands of usiqos amendess.
Take o guiz to find cut which £ype you are.

Ownership

Capright © 3000 . 3015 CEA All rights reverved



REGISTER NOW.

E : LAS VEGAS, NV q

THE GLOBAL STAGE FOR INNOVATICN

WHAT TO EXPECT \k’h E]_I_ t{) I:XI)CCt

SPEAKER RESOURCES
T N




