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and demici in all stages of their careers. By engaging _

an international cohort of leading faculty, speakers & instructors, the AMA is able to
provide forward thinking content to keep members at the forefront of marketing
practice. The AMA uses this wealth of expertise to offer unique corporate training for
diverse companies and recognize premier marketers in the field through the & Remember Me
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© When to Rebrand

Measuring Marketing ROI - 2015 - San Antonio, TX
9/9/2015 - 9/10/2015 | 889 East Market Street, San Antonio , TX

In-Person Event o Rebranding Msthodology

Threugh i ion and ion, you will learn how to use ©  Middle Market Success:
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o Winning with Analytics -
New Online Shopping Research Revealed To Help Brands Prepare For the 2015 - Washington, D.C.
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What the key buying days and trends will be during the 2015 holiday shopping

season How browsing and buying behaviors differ by product category What mobile
shopping will look like ..
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egister

16872015 - 91772015 | 1421 Arch Street, Philadelphia , PA
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Attend this webcast to get the answers to these questions .. How can marketers
build strong relationships that are built on data ... Why should all marketers be
focused on personalization ...

Are your online surveys legally compliant? The impact of today's legal
environment on online market research m
NM72015

Learn more abm.lt the critical topics of . Prwscy Contractual rights and
g your online survey research,
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In-Person Event

Effective Marketing Wriling delivers clear, sophisticated training that will ensure you
can “up your writing game.” Immediately back on the job, you will apply the course’s
tipe and technigues 1o engage your readers/avdience — and get better results.
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From differentiation and positioning, to identity
and perception research, the AMA offers an
abundance of infarmation, expert insights and
educational opportunities on all things relatad
to developing, managing and promoting a
successful brand.

Below you'll find links to the latest branding-
focused AMA events; magazine and journal
articles; podcasts, webcasts and more.

Also, check out the tools and templates the
AMA has available to help you develop a
market research project that will deliver accurate and relevant results,
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Authors: Clara NelsonDate: 11/2i2015

2015 Marketing Workshops-Fall
Home Agenda Registration HotelTravel ... That webinar you

wanied to check outjustgot pushed off your calendar ... That new book you bought

has taken a backseat to
Authors: Quinn MeyerDate: 10/18/2015

Top 10 Things to Know to Better Engage Generations X, Y, and Z

What defines each generation (X, ¥, and Z) in respect to their outiook on the world,

what they value, how they spend their time, and how they spend their rescurces ...
Authors: Anthony SalasDate: 9/29/2015

2015 Annual Conference: Inspired Marketing
Home Agenda Speaker Registration HotelTravel Sp .. Join us and get
inspired at the AMA’s 2015 Annual C: and

attending should be prepared to go ...

Authors: Kelly MoranDate: $/27/2015

Display 2.0: Reinventing Displny for Brand Advertising

Drive p intent by creative content across channels
and down the funnel . Gurworge dlsplujI with other formats in brand awareness
campaigns ...

Authors: Anthony SalasDate: 8/11/2015

Best Practices for Brand Health ysls, I g and
Campaign Monitoring

Sharpen your social analytics knowledge about brand health, competitive

it Hear how leading companies rely on social

and
insights to yield a larger
Authors: Anthony SalasDate: 8/3/2015

Setting the Table for Increased Brand Affinity
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Greycork wanted to help its e-commerce-only brand connect offline with customers,
50 it created an experiential marketing effort that brought Greycork execs
and customers togetherto ...

Authors: Molly Soat  Date: 9272015

From the Four Ps to the Four ‘Why's’

By: Chekitan 5. Dev and Don E. Schultz Marketing News ... The four “why's™ are
the real tocls to make i ions i

Authors: Chekitan 5. Dev and Don E. Schultz  Date: /(2/2015

Foreign Accents in Ads: Tips and Tricks

oiceover accents create subconscious links between the brand and consumers’
memeries ... A voiceaver is a critical part of how consumers engage with audio
content ... Accents in TV ads are an ...

Authors: Christine Birknar Date: 9/1/2015

Coca-Cola Weighs in on Anti-Obesity Efforts
By: Christine Birkner Marketing News Weekly ... Coca-Cola executives are

responding after coming under fire for funding research that claims that obesity is ...

Authors: Christine Birkner Date: 8/1/2015
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Better Engage Generations
XY, andZ

The Power of Influencer
Marketing

Undarstand Native Social
Advertising in 80 Minutes or
Less

Do you know the anatomy
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Big Trends Raise Big Questions - 8
Was the hution & 7 Ls the by and —

cool kids gather once more at SXSW, MedaPost retums a5 well to Errmemdanacy

look bahind the brght shiry cbjects. The big trends in gadgetry and :Ill::.\f‘d‘i
interactivity raie bigger questions for the meda and marketing
insighlpool

industries. From hand-held comgaiters emgawering shoppers in

store sles to brands warking to have real bma “comversations”
Limizioss Commanes

OMMA returns to SXSW with two

with Ut drng Super lowls and Oscars nights, whare do tonrmumen
really want and need advertisers? Aross two days we bring
together some of the most active and innovative brand marketers
and thasr ags thit echnalogy.

{veew and old], corsumer needs and

wanks.

fully funded by advertisens?

the '

onkne video kol the TV star?
A whit about the rstive ad trand? Will i sk for batter adi o
rode trust in medu?

Bright shiny objects and new new things are fun to chase, but
uitimatedy they need to become businesses, and that means
abvartianrs wl snad o ha brabiad Bow sae & dacida Madalinad



