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JOIN AMA
Home Advertising Branding Engagement Digital Global Marcom Metrics
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Channels: Membership Events/Training Career Ci anity B
Resources Partners

Training @
og In
Learning online is great, but i there's no i fora , 8
room full of peers and an instructor who's ready to answer your questions. Only
the American Marketing Association tackles such a wide array of topics for every
S — I

AMA's training programs take a ‘learn-by-doing' approach with expert facilitators 5 Remember Me
who offer the strategies, tools and methodologies to deepen insights and Forgot Login? Login
maximize success for attendees. The AMA offers Training Series and Marketing =

ranging from ials to ad d level content. Topics include
metrics, strategic planning, social media, content marketing, branding,
integrated marketing communications and health care marketing. Past
training events are available in Past Events.

Become a Member
Renew Your Membership
Create Online Account
Find a Chapter

Featured Events
2015 Academy of Marketing Analytics

Want to reach

marketing’s a

Ta truly measure the effectiveness of your marketing decistorr-rmaie

!nilialives. you need not only the right data but the right

interpreta’ of that data. After attending this event, you'll Advertise wit
k. 1 ad ka ban o - he
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be well equipped for bath, Led by top academic experts,
we'll delve into the most current analytics tools and
strategies. You'll come away with a better understanding
of how to track customers as well as link their behavior to
sales — the melrics executives are looking for.

2015 Marketing Workshops-Fall
Minneaps o } Take advantage of the AMA's

Eeen, Experts, fresh thinking, hands-on i icn, the opportunity Professional Cartified Marketer
Marsting Wekshess | 1 discuss your own unique circumstances—get ready to program and showcase your
> dive in. We have 18 workshops, in three tracks, to help you superior marketing knowledge.
o@ be a better marketer in digital, brand strategy, and

markeating/communications

Didn't find what you were looking
for?
Let us know how we can help.

Marketing C ions - Chicago

9132012 - 911472012 | 205 MNorth Michigan Avenue, 10th Floor, Chicago , IL
In-Person Event

Call us by phone: (800) AMA -
1150 er click on the button below

to send an email.
Leam to create an i d mark strategy and deliver an
ing brand C (] ibute to revenue ion and real
value,
g gc - Chicago
81372012 - 8/14/2012 | 205 North Michigan Avenue, 10th Floor, Chicago , IL

In-Person Event

Learn to create an i icati strategy and deliver an
engaging brand experience to contribute to revenue generation and real customer
value.



Strategic Brand Development - Boston

912472012 - 9/25/2012 | 39 Dalton Street, Boston , MA
In-Person Event

Using case studies, exercises and best practices, you will leamn how to create a
meaningful, differentiated brand and fully deliver a brand experience capable of
driving revenue and profit growth,

Strategic Brand Development - Boston

B/24/2012 - 92572012 | 38 Dalton Street, Boston , MA
In-Persen Event

Using case studies, exercises and best practices, you will leam how to create a
meaningful, differentiated brand and fully deliver a brand experience capable of
driving revenue and profit growth.

Marketing Planning Boot Camp: Philadelphia

10/4/2012 - 1V5/2012 | 21 N. Juniper Street, Philadelphia , PA
In-Person Event

The ability to develop & marketing plan is a critical success factor for marketing
P g i and P . The ing Planning
Boot Camp™ will give you the feundation to creals a dynamic marketing plan of
your own.

Marketing Planning Boot Camp: Philadelphia

10/4/2012 - 10/6/2012 | 21 N. Juniper Street, Philadelphia , PA
In-Person Event

The ability to develop & marketing plan is a critical success factor for marketing

i busi gers, and The ing Planni
Boot Camp™ will give you the foundation to creale a dynamic marketing plan of
YOUF @wn.

Health Care Marketing: Washington, D.C.

1072212012 - 10/23/2012 | 1001 16th Street NW, Washington , D.C.
In-Person Event

This session is for anyone i in leaming ing, practical, i
and robust approaches to health care marketing, strategy, research, planning,
relations, ications, and branding.
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Health Care Marketing: Washington, D.C.

10/22/2012 - 10/23/2012 | 1001 16th Street NW, Washington , D.C.
In-Person Event

This session is for anyone i d in leaming ling, practical, i
and robust approaches to health care marketing, strategy, research, planning,
ralations, ions, and branding.

Social Madia 101: Pittsburgh

10/23/2012 - 10/24/2012 | 300 Wes! Statien Square Drive, Pittsburgh , PA
In-Person Event

The goal of this social media boot camp is to help attendees put social media to
work in their organizations, Attendees will leam practical tools, techniques and
ideas that attendees can use today to create and deploy a social media strategy.

Social Media 101: Pittsburgh

10/23/2012 - 1072472012 | 300 West Staticn Square Drive, Pittsburgh | PA
In-Person Event

The goal of this social media beot camp is to help attendees put social media to
work in their organizations. Attendees will leam practical toals, techniques and
ideas that attendees can use today to create and deploy a social media strategy.

Resaurce Membership
Centers + JOIN AMA

fEinZen
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All Content =
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Tools/Templatas
Past Practica 1-10 of about 173 resuits 1)2 (3|4 |
show more «
L Global Marketing SIG
Any Toplc Tags The Global Marketing SIG serves membars who have an
Academia interest in the teaching, research, and ... through
Aot AMA , special i i and pre-
Strategy conference and in-conference ... Bacome a Member
o Your Membership
show mors « Authors: Bill Stanton  Date: 4/11/2014 i =
Industry Tags Create Online Account
Any Industry Tegs Erkan Ozkaya Find & Chapter
Marketing Ressarch .
Monprofit H. Erkan Ozkaya Profy of | ']
Health Care Sernvice Business ... has presented several papers at infernational
conferences and recently served as a co-track ...
show more - EARN YOUR MASTER OF SCIENCE
Date Range Authers: Matt Weingarden  Date: 10/1/2014 INTEGRATED MARKETII
COMMUNICATIONS
e s ; ENTIRELY ONLINE
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Last 12 manths
Last 24 months

Source
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Markating News
Markating Insights
Markating Health
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show more -

Author Series: Harnessing the Power of Social Media
and Word of Mouth to Build Your Brand and Your
Business

What you can do to ensure that your brand remains
recommendable ... He is widely regarded as an ... Age and
many others, in addition to speaking at numerous
conferences and events each year ...

Authors: Rebecca Rush  Date: 2/117/2014

The Consummate Host

By: Diana Gage Lofgran Marketing Health Sarvices . or
icipating in events, and trade shows allows

an organization to showcase ...

MAuthors: Diane Gage Lofgren  Date: 2/21/2014

The Endangered Marketing Maven

By: Don E. Schultz Marketing Insights ... With the
development of the Internet ... which boasts a host of
and ials dedi d to the

subject ...
Authors: Don E. Schultz  Date: §/13/2018

©On Selfies and Preening Like a Peacock

Given the vast number of rescurces available to today's
consumer, he or she is the one selling ... On many

ions, during semi and and even in
the classroom, | am asked ...

Authors: Don Schultz  Date: 5/13/2015

Consumer Behavior SIG
with ether people who share your interests (both at

and via virual ities ... The CB SIG is
in the process of arganizing special conferences and avents

Authors: Barb King  Date: 11/12/2014

The New Frontier of Digital
Hrvw nannla intaract with nrmdurte and camnanise hae

MEDILL

NORTHWESTERN UNIVERSI

Dowricad the Latest sccisl medls reget
from tha INC Spisgel Russarch Cester,

Should Autoplay Video
Go Manual?

Video Autoplay: Yay or
MNay?

Gartner Magic
Quadrant for Web
Content Managemaent
2018

Why You Need to Start
Trusting Yeour Own Data

The Rise of User-
Genarated Data

Didn't find what you were
locking for?

Let us knew how we can help.
Call us by phone: (800) AMA
- 1150 or click on the bution
below to sand an amail.
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How people interact with products and companies has
changed ... Leamn the six new rules of ... and speaker, and

makes ions at and events
all over the world ...

Authers: Karen Gwynne Date: 772412018

Sharing Is Caring

By: Melody Udell Marketing Health Services ... Boston
Children’s Hospital partnered with IEM to launch
OPEMNPediatrics, a cloud-based social learning platform that

Authors: Melody Udell Date: 7/28/2015

Building Global ‘Trust Bridges'

b bl ices in the workplace and across
borders remains a powerful concept in the internaticnal
marketing community ... “If two parties are exposed to
common conditions ...

Authors: Michael Czinkota Date: 12/12/2014
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