Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number: ESTTA589931

Filing date: 02/28/2014

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding 85694006

Applicant International Business Machines Corporat

Applied for Mark AFP FONT COLLECTION FOR S/390

Correspondence GINA M LYONS

Address INTERNATIONAL BUSINESS MACHINES CORP
INTELLECTUAL PROPERTY, N CASTLE DR
ARMONK, NY 10504

UNITED STATES

ibmtm@us.ibm.com

Submission Appeal Brief

Attachments AFPFontCollectionForS390_AppealBrief.pdf(37756 bytes )
AFPFontCollectionForS390_ExhibitA.pdf(141755 bytes )
AFPFontCollectionFors390_ExhibitB.pdf(4519850 bytes )
AFPFontCollectionFors390_ExhibitC_Part1.pdf(2454004 bytes )
AFPFontCollectionFors390_ExhibitC_Part2.pdf(4763728 bytes )
AFPFontCollectionFors390_ExhibitC_Part3.pdf(4731131 bytes )
AFPFontCollectionFors390_ExhibitD.pdf(245256 bytes )
AFPFontCollectionFors390_ExhibitE.pdf(220342 bytes )
AFPFontCollectionForS390_ExhibitF.pdf(844984 bytes )
AFPFontCollectionForS390_ ExhibitG_Partl.pdf(4463306 bytes )
AFPFontCollectionForS390_ExhibitG_Part2.pdf(5266672 bytes )

Filer's Name Gina M. Lyons
Filer's e-mail ibmtm@us.ibm.com
Signature /gina m. lyons/

Date 02/28/2014



http://estta.uspto.gov

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
IN THE TRADEMARK TRIAL AND APPEAL BOARD

In re Application of: INTERNATIONAL BUSINESS MACHIES CORPORATION
App. Ser. No.: 85694006

Mark: AFP FONT COLLECTION FOR S/390

Filed: August 2, 2012

Int. Class: 9

BRIEF ON APPEAL

This Appeal Brief is in response to the Examinirt¢pAney’s Final Action issued
on June 7, 2013.

STATEMENT OF FACTS

On August 2, 2012, Appellant filed a use-basediegion for the mark AFP
FONT COLLECTION FOR S/390 in Class 9. On Novemb&r2012, the Examining
Attorney issued an Office Action. In the Officethan, the Examining Attorney refused
the specimen submitted by Appellant with the agion stating that the web page
specimen submitted is not acceptable to show tradeose as a display associated with
the goods because it fails to include the necessalring information or a weblink for
ordering the goods and thus, appears to be megsteging material. The Examining
Attorney also requested a disclaimer and a claiowofership of registrations.

On May 16, 2013, Appellant filed a response todffiee action. In its response,
Appellant submitted a substitute specimen, theestpa disclaimer and claim of
ownership. The disclaimer and claim of ownerskiguirements were satisfied, however,

the Examining Attorney issued a final refusal oneld, 2013 rejecting the substitute



specimen stating that it is not acceptable as@alisassociated with the goods because it
fails to include the means for ordering the goaut$ @pears to be mere advertising
material.

Appellant filed a Request for Reconsiderationrafieal Office Action on
December 9, 2013. Appellant submitted as a substspecimen, the web page
previously submitted, now in its entirety, alongwihe subsequent web pages that
follow. Appellant also submitted information rederg Appellant’s type of business.

On December 26, 2013, the Examining Attorney ditAippellant’'s Request for
Reconsideration stating that the contact infornmagimvided in the specimen does not
specify that the contact information is to be ufsggurchasing and/or ordering the
goods. Appellant respectfully disagrees and theeedppeals to the Trademark Trial and
Appeal Board.

ARGUMENT

The Examining Attorney refused Appellant’s firpesimen, stating that the web
page specimen is not acceptable to show tradensarksia display associated with the
goods because it fails to include the necessamrimiglinformation or a weblink for
ordering the goods. Accordingly, Appellant subnattesubstitute specimen with its
Response to Office Action submitted on May 16, 2R Exhibit A attached) that
clearly indicates that the product AFP FONT COLLEGN FOR S/390 can be ordered
several ways: 1) by contacting IBM via e-mail fodering information; 2) by finding an
IBM Business Partner that you can order the profioat; or 3) by calling IBM at 1-866-
883-8901. The Examining Attorney refused the stiltstispecimen, stating that “the

menu provides options for contacting applicantlifig one of applicant’s business



partners, and calling applicant. It is not cleainirthis contact information that
applicant’s goods may be purchased by contactipticamt or applicant’s business
partners. It is possible that this contact infolioraprovides consumers with a way to
contact applicant with questions about applicagteds, without being able to actually
order the goods. Accordingly, the specimen is uepiable because it lacks a clear

means of ordering the goods.”

Appellant filed a Request for Reconsideration orddeber 9, 2013. With its
Request for Reconsideration, Appellant submittédrmation regarding Appellant’s
business to the Examining Attorney (see ExhibittBaoed). Appellant is in the business
of providing extremely high level technology onetremely large scale to businesses
and municipalities. Appellant cannot provide and@rhere” button for its extremely
technical offerings as that is simply not the natof Appellant’s goods and services.
Appellant’s goods and services are offered to lasgale clients and require extremely
technical consultation to determine the appropigaieds and services for that client.
Appellant wants the consumer client to contact Alppéor an approved business partner
to discuss their complex business needs. There ‘isme size fits all” regarding
Appellant’s goods and services and therefore, peeisiens demonstrating the ability to

purchase Appellant’s goods and services canndtdiesimplistic in nature.

Section 904.03 (i) of the Trademark Manual of Exang Procedure states:

Whether a web-page display qualifies as an acckpsplecimen is a question of fact,
based on the evidence of recdrdre Azteca Sys., Incl02 USPQ2d at 1957 (citing
Lands’ End 797 F. Supp. at 514, 24 USPQ2d at 13lk6)e Hydron Techs. Inc51
USPQ2d 1531, 1533 (TTAB 1999). The presentatiotherweb page of the picture or
description of the goods, the manner of the markisin association with those goods,
and the nature of the ordering information afféet $pecimen’s acceptability. Thus, a
specimen that describes or displays a pictureefjiods, shows the mark, and provides
ordering information may nonetheless be unacceptadtause it fails to demonstrate an



association between the mark and the goods. Soestmsingle fact or piece of
evidence may be dispositiv@ften, however, a combination of facts and evidenas
record may be required to establish the acceptabtl of the specimenlf ordering
information is not readily discernible from the sulmitted web page, the applicant
may provide multiple, sequential web pages as padf the specimen to clarify the
ordering process on the websit§ Emphasis added in bold).

When Appellant filed its Request for Reconsideratibalso submitted as a substitute
specimen the webpage previously submitted, novibleish its entirety, as the page also
included additional methods for ordering the prddnamely, links to Infoprint
Solutions, an IBM Business Partner, that were mgble in the first submission.
Appellant also submitted the subsequent web pdgesdlilow this page if a customer

clicks on the various links provided. (See Exhdiattached).

The substitute specimen submitted includes anaréhe right side of the page
entitled “We're here to help.” Below that titletise statement, “Easy ways to get the
answers you need” accompanied by a photo of wonfaoés(obviously intended to
depict a representative who can assist the conguBelow that is a link entitled “E-mail
IBM.” A consumer can click on this link to e-mailpfellant regarding any questions
they may have regarding the product or how to ottaeiproduct. (See Exhibit D
attached). Below the e-mail link is a “Find a Besia Partner” link. This link will take
the consumer to a secondary page where the consaméwsok up a particular product,
line of products, or a specific business partreee(Exhibit E attached). Purchasing
goods and services through an IBM Business Paidreevery common method utilized
by customers of Appellant. By clicking on the “Fiadusiness Partner” link, the
consumer can use the IBM Business Partner Locatiind a service provider with a

particular set of skills, a technology reselleaaronsultant with industry expertise. A



customer can search by “IBM Product, service ocistity,” “Industry,” “Solution Area,”
“Business Partner type,” or Business Partner “Caompdame.” Below the “Contact a
Business Partner” link appears “Or call us at 1-888-8901 Priority Code 101AR13W.”
If a consumer calls the number indicated, they redich a customer service
representative that can assist them with gettifagnmation about Appellant’s goods and
services and how to order them. The web page stdeh@lso includes the text
“Available are AFP Font Collection for AIX®, OS/400@nd Windows® (5648-B45),
and AFP Font Collection for S/390® (5648-B33).” “@lable” used in this context is
clearly indicative of “available for ordering” aride “(5648-B33)” that appears following
AFP Font Collection for S/390 is the part numbenjch is additional ordering

information provided for use to the customer fatesing the product.

The customer will also see another menu box omigiin side of the page towards
the bottom, entitled “Infoprint Solutions.” BeloWwd title is the information: “InfoPrint
Solutions combines IBM's 50 years of enterprisatprg experience with Ricoh’s office
solutions leadership. Learn more about InfoPrilh&re are then three links to
Infoprint/Ricoh’s Homepage, Information Center, &upport and Maintenance page.
These are additional links that a customer caizetib find out more information and
purchase the product. Appellant has included sésalsequent pages from the
Information Center that show the AFP Font Colletoftware as well as the Software
License Agreement that a customer can enter irtfo wfoprint/Ricoh in order to obtain

the software.

Unlike consumer product companies, an IBM customenerally speaking,

cannot order a product or service directly throagtforder here” button, but instead by



calling or e-mailing an IBM customer service regmstive or an IBM Business Partner.
IBM’s products and services are highly complex anstomizable to a particular
business or client’s needs. In most instancessubtsmer is not purchasing a single
product, but rather is more likely to be purchasarfgll system of products and solutions
in combination with services such as installatimajntenance, and troubleshooting of
those systems. The systems are custom designedl drasiee business needs of the
specific customer. The AFP FONT COLLECTION FOR %¥3@ftware, as its name
suggests, is for the S/390 system, one of IBM'\freaine server lines, its largest type of
servers sold to its most sophisticated customdrs.plirchase of a license to AFP FONT
COLLECTION FOR S/390 software is an extension oégisting sophisticated
relationship with the customer and, again, compfetet possible to represent with an

“order here” button.

If customers are buying AFP FONT COLLECTION FORS® directly from
IBM, these customers already have in place an IBMt@mer Agreement (ICA) for their
prior mainframe purchase(s) of the S/390 mainfrdirtée Board reviews the first
specimen submitted by Appellant in connection whils application (See Exhibit F
attached), the Board will see that the applicagle@ment for licensing the AFP Font
Collection for S/390 software is the "ICA". In thidotes” section towards the bottom of
the specimen, the ICA is referenced and by clickingonline version of the ICA,” a
customer will be brought to the actual IBM CustorAgreement (ICA) (See attached
Exhibit G). The ICA covers both hardware and sofenand allows the S/390 customer

who wishes to purchase AFP FONT COLLECTION FOR 8/88ftware to be add the



software to the IBM Customer Agreement originally p place for the S/390

mainframe hardware.

So, if a customer is purchasing the AFP FONT COCIEON FOR S/390 from
IBM, then the referenced IBM Customer AgreemeniA)Is already in place, which is
the contracting vehicle with which to license theFAFONT COLLECTION FOR S/390.
The customer simply needs to contact IBM or an IBiiness Partner, in any of the
ways referenced in the specimens, and give theuptadentification number to get the
latest version of the AFP FONT COLLECTION FOR S/3@Mtware to augment their
S/390 system(s). The method of acquiring the AFR Ewmllection can be different for
different server lines (i.e., lines other than 8890 mainframe). For example, the
substitute specimen submitted with this resporetestat the bottom of the first page
“Note: In the IBM System i environment, AFP Fontli€otion is shipped automatically
with Print Services Facility for i5/0S.” In the @sef the S/390 mainframe, it is clear
from all of the specimens submitted by Appellanattthe S/390 customer needs to
contact their representative to purchase the ARR €Eollection for their mainframe and

they have several methods of contact availablbamt

Appellant’s business model clearly requires custemvith an existing contract
for an S/390 mainframe to contact a sales repraseatfrom IBM or an IBM Business
Partner to have their purchasing needs met. IBMailtes to a business to business
(B2B) model and such a business model, combindd Bit's complex goods and
services, does not allow for retrofitting the “eihus” and “call us” links, or links to
IBM Business Partners web pages, to “order her&bhs - as a consumer product

company could. Instead, the IBM “e-mail us,” “coettas,” “Find a Business Partner”



links, as well as direct links to business parsits, allow a customer to reach a

representative or business partner from whom teeoomer can order IBM products and
services. These links are no less a demonstratian adequate means of ordering and
the Appellant should not have dictated to it theangeby which it can choose to sell its

products and services.

The Examining Attorney should not view Appellanthe same manner as a
consumer products company selling a product ons®im a one time transaction, where
there is no existing and on-going relationshipamtcact with the customer. Appellant’s
S/390 clients have a long term customer relatignshih Appellant, as well as an
ongoing contract in place that provides the meanghe S/390 customer to augment its
system over time by contacting the appropriate lglresentative or IBM Business
Partner contact. Therefore, Appellant suggests thatExamining Attorney, when
reviewing all of the evidence, must consider thecgpen in correlation to the facts,
namely, the type of business of the appellant, hdrethat business is a consumer product
company or a commercial B2B company, the sophisticaevel of the customer,
whether the customer already has a pre-existigioaship with the appellant, and how

technical and complex the product and service ioffsrof the appellant are.

When considering all of the facts, it is appatbat the web page display
submitted, along with the multiple, sequential vpalges submitted as part of the
specimen, demonstrate that the web page displagn wiewed in its entirety, offers the

S/390 customer a means of ordering the AFP FONT IEQITION FOR S/390 and is an



acceptable specimen of use. Accordingly, Appelbslieves the specimens submitted

with the Application are acceptable.

Respectfully submitted,

INTERNATIONAL BUSINESS
MACHINES CORPORATION
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*tmner | @9 What is a Smarter Planet?

Planat

Instrumented. Intelligent.
Interconnected.

How we use data. How industries collaborate.
How we make a smarter planet.

Industries in focus

Our definition

We don’t make decisions on instinct.

For five years, IBMers have been working with companies,
Now we use data and analytics.

cities and communities around the world to build a Smarter
Planet.

We've seen enormous advances, as leaders are using an
explosion of data to transform their enterprises and
institutions through analytics, mobile technology, social
business and the cloud.

You live in a social world.

But do vou work in one?

We've also seen how this new era is starting to create
winners. They’re changing how their decisions are made.
They're redesigning how their teams work, reassessing how
to serve their customers, and changing the very nature of
business.

How to lead and win in the
era of “smart”

We used to do business at the office.
Now the office comes with us.

Read the essay
(4.25MB)
It's the ability to harness data that gives these leaders their

»¢ Watch a replay of the competitive advantage in the era of "smart."

speech by CEO Ginni
Rometty (00:58:17)

Your data center used to be on the ground.
Today, conventions once universally held are giving way to
new perspectives, new ways of working, and new solutions
across jndustries. Roles are changing. And more than ever,
leaders need a partner to help them adapt.

Read the essay that
started our journey to a
smarter planet five years
ago (622KB)

What can you do on a smarter planet?
To outperform on a smarter planet, enterprises face some fundamental needs:

L F
~ 7

Turn information into insights Connect and empower people

Organizations are overwhelmed with data. On a smarter Innovation comes from collaboration. And collaboration comes

planet, the most successful organizations can turn this data
into valuable insights about customers, operations, even
pricing. With advanced analytics, you can open new
opportunities for business optimization by enabling rapid,
informed and confident decisions and actions.

Read more about Big Data & Analytics.

http://www.ibm.com/smarterplanet/us/en/overview/ideas/[12/9/2013 10:25:39 AM]

from everywhere. Firms that embrace the power of social
technologies will unleash the productivity and innovation
throughout the entire value chain—from employees to
partners to suppliers to customers.

Read more about Social Business.
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The cloud removes restraints

Smarter comes at a cost: hardware, programs, people to run
them. Cloud computing offers multiple ways to reduce that
cost through efficient use of resources. Utilizing the cloud
means not having to power idle equipment and being able to
rethink and redistribute software quickly and easily. It also
means a nimbler, more efficient organization.

Read more about Cloud Computing.

Business moves to mobility

Even as storefronts had to adapt to the Internet, commerce is
adapting to mobility. Armed with smartphones and tablets,
consumers want to use those devices to browse, shop and
pay. Today's leaders recognize that desire and are building
mobile enterprises in response.

Read more about Mobile Enterprise.

\ /
~ ”
Integrated solutions

ave the w
P ay -

While many enterprises share similarities, those are mostly
superficial. To achieve the most from an information
technology system today, your organization needs a solution
that is tailored to your objectives and needs. Integrating the
hardware and software into a single system provides the
most power, the least pain and the best outcomes.

Read more about PureSystems and PureData.

Let's build a smarter planet > What is a Smarter Planet?

vy vy vy ] B

Buildings

What is a Smarter
Planet?

Banking Big Data &

Analytics

http://www.ibm.com/smarterplanet/us/en/overview/ideas/[12/9/2013 10:25:39 AM]

Customers come of age

There's a new breed of customers today. Empowered by
technology, transparency and abundant information, they
want to engage with companies on their own terms—when
they want and how they want. To engage and keep these
customers, organizations need a whole new integrated
approach. There's no room for business and usual.

Read more about Smarter Commerce.

Manage risk, security
and compliance

Even on a smarter planet there are risks: security, credit,
market, operational, environmental and compliance risks...to
name a few. With the right process and system
improvements, leaders can identify, assess and monitor these
risks to mitigate and prevent them.

Read more about Smarter Security.

Drive enterprises’
effectiveness and efficiency

In a slow growth environment, organizations must do more
with less. To succeed, your organization must drive
continuous and sustainable operational improvements to
lower costs and reduce complexity.

Read more about Smarter Computing.

» Our definition

v Ay

Cities

Business agility Cloud computing Commerce

Communications
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A Smarter Planet >

Big Data & Analytics

Overview Marketing & sales m m New business models

Turn data and analytics into competitive advantage
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The amount of data in the world is growing every second, and taking on more
forms—structured and unstructured, in motion and at rest. Big data holds
valuable insights that can transform a business.

But without analytics, big data is just noise.

Running analytics on this wide range of data gives a more vivid picture of
your business and the forces that affect it.

Three things you must get right...

to transform your business, using big data and analytics:

1. Build a culture that infuses analytics everywhere.
Empower all employees to make data-based decisions,
instead of relying on instinct and past experience.

2. Be proactive about privacy, security and governance.
Ensure that the data being analyzed is safe, secure and
accurate.

3. Invest in a big data and analytics platform that is
tuned to the task of handling all types of data, regardless of
form or function.

Acquire, grow and retain customers

8%

Who are your best customers and how can you keep them satisfied?
Where can you find more customers like them?

Big data holds the insights into who your customers are and what motivates them. Analyzing
JUJ[ ( )nly big data can help you discover ways to improve customer interactions, add value and build

O of their relationships that last.

CUSTOTHEIS View solutions for marketing and sales

agree

Optimize operations and reduce fraud

http://www.ibm.com/big-data/us/en/big-data-and-analytics/[12/9/2013 10:30:25 AM]
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Machine-generated
data will increase to

2%

of all data by 2020
up from 11% in 2005

Transform financial

83 /o

g€ of CFOs say their :

S¥ companies are :
counting on Finance's 1

advice in selecting

key performance

indicators
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Manage risk
Strategic risks cause

S8

of severe market
capitalization declines

Are your operational processes and systems as efficient as they could be?
Could you reduce waste and fraud if you had real-time visibility into your business?

Adopting a big data and analytics strategy can help you plan, manage and maximize
operations, supply chains and the use of infrastructure assets. Gain the insights you need to
reduce costs, increase efficiencies and productivity, and limit threats.

View solutions for operations

Processes

Do you have real-time access to reliable information about all aspects of your business?
Do you have the visibility, insight and control over financial performance to better measure,
monitor and shape business outcomes?

Analyzing all of your data, including big data, can drive enterprise agility and provide
insights to help you make better decisions.

View solutions for finance

How can you mitigate the financial and operational risks that could devastate your
organization?
How can you manage regulatory change and reduce the risk of nhon-compliance?

Proactively identifying, understanding and managing financial and operational risk can
enable more risk-aware, confident decision making.

View solutions for managing risk

Create new business models

Are your competitors making bigger strides in changing your industry or creating new

http://www.ibm.com/big-data/us/en/big-data-and-analytics/[12/9/2013 10:30:25 AM]
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Outperformers are

bolder innovators R M
Does your organization’s culture support innovative thinking and exploration?
e el

and they are more likely
tham 1_m_dr rperformers

r View solutions for new business models

to innovate with pcriners

Explore strategic options for business growth, using new perspectives gained from exploiting
big data and analytics.

Improve IT economics

It is esnm@:ted thﬂt Is your exngtlng IT infrastructure able to provide the insights that deC|S|o.n me.lketrs neet.:i..
Are you doing enough to protect your data center and data from potential criminal activity or
by 2020, there could  ;..4»

be four times more
dlgltﬁ]. data J[hCIn all Lead the creation of new value and agility for your business by optimizing big data and
ﬂ.le gICIinS Of analytics for faster insight at a lower cost.

scnd on Ecutr AP\

http://www.ibm.com/big-data/us/en/big-data-and-analytics/[12/9/2013 10:30:25 AM]
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Smarter Computing

The IT infrastructure that enables a Smarter Planet ‘

Announcement m TeChnOIogy

< Learn more about Smarter Computing

IT infrastructure matters.
Unlock cloud. Unleash data.

Discover why IT infrastructure matters, and how leading organizations
are using cloud, big data and analytics to drive better outcomes.

c» Register for the webcast replay

Breakthrough technologies for IT infrastructure
innovation

The decisions you make about your IT infrastructure affect everything — from
database and business analytics to cloud and virtualization. That's why it's more
important than ever to choose wisely.

Adalio Sanchez
General Manager, System x

Alex Yost

Vice President/Business Line
Executive, IBM PureFlex, System x
and BladeCenter

On January 16, senior IBM systems and technology executives will share news about
breakthrough technologies, featuring Intel® Xeon® processors, that enhance Smarter
Computing systems and storage.

Michael Kuhn
Vice President/Business Line
‘ Executive, Flash Systems

Learn how to improve decision support and data processing for mission-critical applications,
drive higher performance on analytics and increase agility through scalable solutions.

Register now for the webcast to learn why IT infrastructure choices matter!

Follow Smarter Computing

B in] £137]

For the latest announce updates, be sure to
follow #breakthroughlT.

http://www.ibm.com/smarter-computing/us/en/readynow/webcast.html[12/9/2013 10:33:27 AM]
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Mobile enterprise Why IBM Case studies Solutions Downloads Developers

Put your business in motion. Become a mobile
enterprise.

*

As a mobile enterprise, you can attract new customers, and transform your business

and IT infrastructure. Develop mobile apps to boost enterprise efficiency, and improve
customer service and interactions.

The upwardly mobile enterprise: a new study from
the IBM Institute for Business Value (IBV)

Learn how leading enterprises rise to the top, including ROI,
analytics, integration, and security.

Introductory video | Get the IBV study

http://www.ibm.com/mobilefirst/us/en/[12/9/2013 10:34:57 AM]



Mobile Enterprise, IBM MobileFirst. Put your business in motion.

Support BYOD and a smarter workforce

IBM enables flexible access to enterprise data and applications

Read the case study

Manage and optimize mobile devices, data, and expenses

PHS Group streamlines operations while significantly decreasing unnecessary costs

Read the case study

Oversee security, risk, and compliance

Delivering 98 percent policy compliance across all enterprise devices means CenterBeam can manage a
broader array of IT endpoints

Read the case study

Transform strategy and operations

Air Canada mobile travel services cut per-check-in cost 80 percent compared to counter check-in

Watch the video | Read the case study

http://www.ibm.com/mobilefirst/us/en/[12/9/2013 10:34:57 AM]



Mobile Enterprise, IBM MobileFirst. Put your business in motion.

Build and deploy multi-platform mobile applications

TBC reduces time-to-market for mobile applications, from ideas to platform in 19 days

Watch the video | Read the case study

Optimize mobile experience to build loyalty

Grand Slam Tennis improves app quality and increases productivity by 10 percent coding with visual
models

Read the case study

Leverage analytics to turn information into insights

A traffic management solution in the City of Eindhoven collects and analyzes data from car and road
sensors to quickly resolve traffic issues

Watch the video | Read the case study

Extend enterprise to mobile with data, service, and application integration

VCC Construction reduces processing time for inbound customer service inquiries by 30 to 50 percent

http://www.ibm.com/mobilefirst/us/en/[12/9/2013 10:34:57 AM]
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SocialBusiness

Connect 2014

Get the latest IBM innovations that are energizing
work for individuals and organizations.
January 26-30 in Orlando, Florida

Why social business | Trials & demos A Become a social business | Understand the benefits = See it in action | Solutions

Wln |n yOUF marketplace What's your social solution?
Become a social business.

Businesses move from liking to leading when they look beyond social media
to see how social technologies drive real business value. From marketing
and sales to product and service innovation, social is changing the way
people connect and the way organizations succeed.

The latest social
trends

Read breaking news

. and analyses from e ==
There S CI bet‘ter WCIY business leaders and e -
/ : tech experts. o
of doing business = R
o
~ Dec 2 Productivity in the new workplace
° Nov 29 Social ways of working
' Nov 27 New IBM Connections plug-ins
é '
£ - Upcoming events
L - Connect 2014
r IBM innovations are energizing work.
|

;w January 26-30, Orlando

N Get social with us

Follow us and be the first to know about products,

. . news and events. Our community of thought

Why social business works leaders share the best ways to add social value to
your business.

When you inspire your workforce to innovate and collaborate more productively, you create -

tangible business value. When you anticipate needs and deliver exceptional experiences, . n foy m W ﬁ &
you delight your customers and create advocates. When you integrate your business U = L
processes with the right social tools, you secure a competitive advantage and pioneer new

ways of doing business.

Explore business Tools for midsize Try the Social Schedule a
partner solutions businesses Business Toolkit valuation

S 0 &b @

http://www.ibm.com/social-business/us/en/index.html[12/9/2013 10:36:32 AM]



IBM About IBM - United States

United States

Site map

About IBM

More than a century of making
the world a smarter place

Here's how we're looking ahead »

IBMers value...

Dedication to every client's success
Innovation that matters—for our company and for the world

Trust and persona

responsibility in all relationships

Who we are

LA, Let’s build a smarter planet
The technology is here. People are
ready.

The history of the world’s most
forward-looking company.

T “\‘ The past, present and future
\E

Making headlines
Don't miss the latest news on IBM
innovations.

it.q Collaboration that matters
Our corporate responsibility to solve
.M tough problems.

Financial

2012 year-end from continuing worldwide
operations

Revenue: $104.5 billion

Net income: $16.6 billion

Total assets: $119.2 billion

Number of employees (worldwide):
434,246

Stockholders of record: 491,541

* All dollar figures are US

- Investor information
-+ IBM Annual reports

http://www.ibm.com/ibm/us/en/?Ink=fai-maib-usen[12/9/2013 10:50:15 AM]

S Innovation explanations
s Insights into emerging topics and
technologies from scintillating

A : T IBMers

IBM Fellows
Who earns IBM's highest techical
distinction? Read their stories.

Join us

# Visit the Smarter Planet blog

[l Like People for a Smarter Planet on Facebook
& Follow us on Twitter

- Discover IBM Voices

-~ See upcoming events

N Subscribe to the RSS feeds

| Listen to the podcasts



IBM About IBM - United States
Senior management

= Virginia M (Ginni) Rometty, Chairman,
President and Chief Executive Officer

- Other executive biographies

A
Contact us
International Business Machines Corp. Ask IBM
New Orchard Road, For answers to general questions about IBM
Armonk, New York 10504 from within the continental United States,
914-499-1900 call 800-IBM-4YQU; from outside the
Emol direct continental United States, call 404-238-
mployee directory . 1234: e-mail us.
Enter the name of an IBM employee to find
his or her e-mail address and telephone

number

http://www.ibm.com/ibm/us/en/?Ink=fai-maib-usen[12/9/2013 10:50:15 AM]
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IBM printing and output software for IBM i: Overview

United States [ change ]

Home Solutions

Services Products Support & downloads My IBM

I AFP Font Collection

Advantages
Hardware resources
Virtualization
Software

Support and services
Resources

News

Related links

* Power Systems

+ Special offers

* Redbooks

+ PartnerWorld

» Small business resource
center

+ Express Advantage for
medium business

* IBM Solutions

About IBM Privacy

Product details Specifications

Overview | Features and benefits

Create visually appealing, readable, effective documents

Enhance the readability of your documents and help make
them clear, organized and accessible. The InfoPrint Solutions
Company AFP™ Font Collection allows you to use typography
to control the appearance of business communications. The
AFP fonts can be used by most Advanced Function
Presentation™ products, even older InfoPrint Solutions
Company AFP printers, so you can utilize existing assets more
effectively.

Available are AFP Font Collection for AIX®, 0OS/400®, and
Windows® (5648-B45), and AFP Font Collection for S/390®
(5648-B33).

Highlights

Complementary products

* Provides outline fonts for printing at 240 or 300 dpi, or higher resolutions using outlines
+ Supports 50 languages, including double-byte (DBCS) languages

Note: In the IBM System i environment, AFP Font Collection is shipped automatically with Print Services

Contact Terms of use Accessibility

http://www-03.ibm.com/systems/i/software/print/afpfonthome m ww.html[12/7/2013 11:27:54 AM]

We're here to help

Easy ways to get the
+ ] answers you need.
C) E-mail 1BM
“ Find a Business Partner
or call us at
1-866-883-8901

Priority code:
101AR13W

Quick links

[ AFP Fonts

[® Working with AFP Fonts

=# zSeries and S/390 education

=* Tivoli Output Manager for
z/0S

=* Online support and manuals

InfoPrint Solutions

InfoPrint Solutions combines
IBM's 50 years of enterprise
printing experience with Ricoh’s
office solutions leadership
Learn more about InfoPrint

[® Home page

[ Information Center

[ Support and maintenance



IBM E-mail IBM 2013/12/07 13:03:14

United States

Site map

E-mail IBM

Power Systems

Please complete the fields below to allow us to assist you in determining the IBM Power
Systems solution that best satisfies your business and technical needs.

Asterisks (*) indicate fields required to complete this transaction.

Business Contact Information

. *
First name

*
Last name

Job Title*

E-mail address®

Phone*

Company*

Company Address 1%

Company Address 2

I I
city™

Country or Region*

I Select one I

. *
State or Province
if not selectable, click arrow next to country selection

I Choose country then click arrow I

Postal Code™

*
Please let us know how we can help

https://www14.software.ibm.com/webapp/iwm/web/signup.do?source=stg-mail&S PKG=us-en-po-cm-powersys[12/7/2013 3:03:40 PM]
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How would you like to be contacted?
O Phone
O Email

Would you like an IBM representative to contact you?

O Yes, have an IBM representative contact me

Privacy

Please keep me informed of products, services and offerings from IBM companies worldwide.

O by email.
O by telephone.
O by postal mail.

| accept I|BM's Privacy statement.

Submit

https://www14.software.ibm.com/webapp/iwm/web/signup.do?source=stg-mail&S PKG=us-en-po-cm-powersys[12/7/2013 3:03:40 PM]



IBM Business Partner Locator

United States

Site map

Find a Business Partner: )

United States O
@
New search Saved searches Favorites o &
,@‘& At
Finding the right Business Partner just got easier. Collaborate
Use the IBM Business Partner Locator to find a service provider with a particular set of skills, a technology reseller & Midsize Insider
or a consultant with industry expertise. Accredited Business
@ EAQ & Provide feedback Partner Locator
- Search for IBM

Software Accredited
Business Partners

- Search for Tivoli
Accredited Business
Partners

- Search for Security
Accredited Business

Partners
IBM product, service or specialty: Solution area: Country:
I Any I I United States I
I Any I
Business Partner type:
I Any I

I Any

Company name:

http://www-304.ibm.com/partnerworld/wps/bplocator/landing[ 12/7/2013 3:05:13 PM]



Ricoh Production Print Solutions: Print & Beyond

ﬂ‘ Home Sign Up

RICOH

imagine. change. SOLUTIONS | PRODUCTS | SUPPORT | ABOUTUS » CONTACT

Do your documents need to be perfect?
Critical Communications solutions suite delivers

Working with regulated, personalized or customized documents
can be cumbersome when they need to be accurately produced
and delivered.

Learn More

COMMUNICATIONS . SITSRILS

@ Change country

INFOPRINT

5000

* PRINT & BEYOND BLOG The 5 Publishing Blogs You Just Can’t Miss The publishing industry has always been a hot topic here at Print &

RECENT TWEETS Beyond—and for good reason! Publishers are constantly ... Nov 25, 2013
IN THE NEWS
PRESS RELEASES Read post More posts

Customer Services .g Solutions @ Events
Open a service request ADF Essentials Digital Postal Mail Webinar
Register your product Automated Document Factory Ricoh ProcessDirector

Express Webinar

Purchase supplies Digital Postal Mail Solution Print 13
Direct Mail INTERQUEST Digital Book
Printing Forum

Submit a meter reading Critical Communications

Order spare parts

Downloads & Drivers Publishing

Environment Management Precision Marketing
Program

Maintenance Services

Contact us

o Connect With Us

Print & Beyond Blog
Twitter

Facebook

YouTube

Linkedin

Privacy  Terms of Use Sustainability ~ Accessibility “ m G @

© 2013 Ricoh Production Print Solutions. All Rights Reserved.

http://www.infoprintsolutionscompany.com/internet/ipww.nsf/vwwebpublished/home en[12/7/2013 3:06:31 PM]



Help - Ricoh Production Print Solutions Information Center

RICOH Production Print Solutions

InfoPrint Information Center

Search: |

I Scope: All topics

Contents =]

© InfoPrint continuous form |
% Ricoh ProcessDirector for A
= © Ricoh ProcessDirector for Li
= % Ricoh ProcessDirector for W
Ricoh ProcessDirector Expr
& %> Ricoh ProcessDirector Expri
& %> InfoPrint Manager for AIX\
= © InfoPrint Manager for Wind
= € InfoPrint Transform Manag
= € InfoPrint XT for Windows

= %> InfoPrint XT for AIX

E v Infoprint Job Ticketer

= © InfoPrint Productivity Track
=@ Color and grayscale printing
= € AFP Visual Environment

= € Fonts

& % InfoPrint Dictionary of Prin
= % Software Licenses

iV S B

InfoPrint Information Center

This information center is your source for technical information about most Ricoh Production
Print Solutions products.

« To see information about a product, click a topic in the Contents frame (@) on the left.
o For IBM® z/0OS® products, including Infoprint Server and Print Services Facility™ (PSF),
see the z/OS Internet Library.

Viewing PDF documents

You can find documentation in PDF format for many of our products here. When you click the
heading for a product, links to the PDF documents display in the right pane.

Using the information center
« Navigating and printing
e Searching
o« Bookmarking
+ Web browsers

Accessibility

« Navigating and printing using the keyboard
¢ Changing text size

Copyright Ricoh Production Print Solutions 2007, 2011. All rights reserved.
i¥ Last updated: February, 2012

http://www4.infoprintsolutionscompany.com/help/index.jsp[12/7/2013 3:08:09 PM]



AFP Font Finder | Code Pages | Code Pages

Font Finder Home > Code Pages

T1000395

General Information:

CPGIDE GCSGIDE Date Encodingé Default Character
395 | 1145 i 1994-12-16 : EBCDIC : SP010000
Supplied with:
AFP Font Collection 1.1.0 Yes
AFP Font Collection 2.1.0 Yes
AFP Font Collection 2.1.1 ! Yes
Infoprint Fonts 1.1.0 Yes

Code Point Assignments:

GCGID Hex Decimal
SP010000 40 § 64
LA150000 42 : 66
LA170000 43 § 67
LA130000 44 § 68
LA110000 45 § 69
LA190000 46 : 70
LA270000 47 § 71
LC410000 48 § 72
LN190000 49 : 73
SC040000 4A : 74
SP110000 4B : 75
SA030000 4C § 76
SP060000 4D : 77
SA010000 4E § 78
SM130000 4F : 79
SM030000 50 § 80
LE110000 51 § 81
LE150000 52 § 82
LE170000 53 : 83
LE130000 54 § 84
L1110000 55 § 85
LI150000 56 § 86
LI170000 57 : 87
L1130000 58 § 88
LS610000 59 : 89
SP020000 5A § 90
SC030000 5B : 91
SM040000 5C § 92
SP070000 5D : 93
SP140000 5E : 94
SM660000 5F : 95
SP100000 60 § 96

http://publib.boulder.ibm.com/printer/info/afpdb/codepages/T1000395 1145 1994-12-16.htm[12/7/2013 3:14:35 PM]



AFP Font Finder | Code Pages | Code Pages

SP120000 61 § 97
LA160000 62 § 98
LA180000 63 : 99
LA140000 64 : 100
LA120000 65 § 101
LA200000 66 § 102
LA280000 67 : 103
LC420000 68 : 104
LN200000 69 § 105
SM080000 6A § 106
SP080000 6B : 107
SM020000 6C : 108
SP090000 6D § 109
SA050000 6E § 110
SP150000 6F : 111
LO610000 70 § 112
LE120000 71 : 113
LE160000 72 § 114
LE180000 73 § 115
LE140000 74 § 116
L1120000 75 : 117
L1160000 76 § 118
LI180000 77 § 119
L1140000 78 § 120
SP130000 7A : 122
SM010000 7B § 123
SM050000 7C § 124
SP050000 7D § 125
SA040000 7E : 126
SP040000 7F § 127
LO620000 80 § 128
LA010000 81 : 129
LB010000 82 : 130
LC010000 83 § 131
LD010000 84 § 132
LE010000 85 § 133
LF010000 86 : 134
LG010000 87 § 135
LH010000 88 § 136
LI010000 89 § 137
SP170000 8A : 138
SP180000 8B § 139
SM560000 8C § 140
SA000000 8D § 141
LI510000 8E § 142
LF570000 8F § 143
SM190000 90 § 144
1J010000 91 : 145

http://publib.boulder.ibm.com/printer/info/afpdb/codepages/T1000395 1145 1994-12-16.htm[12/7/2013 3:14:35 PM]
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LK010000 92 § 146
LL010000 93 § 147
LM010000 94 : 148
LN010000 95 : 149
LO010000 96 § 150
LP010000 97 § 151
LQ010000 98 : 152
LRO10000 99 : 153
SM900000 9A § 154
L0520000 9B § 155
LA510000 9C : 156
LY180000 9D : 157
LA520000 9E § 158
SM580000 9F § 159
LF510000 A0 : 160
LS010000 A2 § 162
LT010000 A3 : 163
LU010000 A4 § 164
LV010000 i A5 § 165
LW010000 A6 § 166
LX010000 A7 : 167
LY010000 A8 § 168
LZ010000 A9 § 169
SP030000 AA § 170
SP160000 AB : 171
L0510000 AC § 172
LF590000 AD § 173
SM350000 AE § 174
SP230000 AF : 175
SM060000 BO § 176
SC020000 B1 § 177
SC050000 B2 : 178
LF530000 B3 : 179
LF550000 B4 § 180
SM240000 B5 § 181
SM250000 B6 § 182
NF040000 B7 : 183
NF010000 B8 § 184
NF050000 B9 § 185
NF180000 BA § 186
SP190000 BB : 187
SP200000 BC § 188
SP210000 BD § 189
SP220000 BE § 190
SM340000 BF § 191
SM110000 Co § 192
LA020000 C1 § 193
LB020000 C2 : 194

http://publib.boulder.ibm.com/printer/info/afpdb/codepages/T1000395 1145 1994-12-16.htm[12/7/2013 3:14:35 PM]



AFP Font Finder | Code Pages | Code Pages

LC020000 c3 § 195
LD020000 ca § 196
LE020000 C5 : 197
LF020000 cé : 198
LG020000 C7 § 199
LH020000 c8 § 200
LI020000 C9 : 201
LO150000 ' CB : 203
LO0170000 cc § 204
L0130000 CD § 205
LO110000 CE : 206
L0190000 CF : 207
SM140000 DO § 208
1J020000 D1 § 209
LK020000 i D2 : 210
LL020000 D3 § 211
LM020000 D4 : 212
LN020000 D5 § 213
LO020000 D6 § 214
LP020000 D7 § 215
LQ020000 D8 : 216
LR020000 D9 § 217
NF190000 DA § 218
LU150000 DB § 219
LU170000 DC : 220
LU130000 DD § 221
LU110000 DE § 222
LY170000 DF § 223
SM070000 EO : 224
LS020000 E2 § 226
LT020000 E3 § 227
LU020000 E4 : 228
LV020000 E5 : 229
LW020000 E6 § 230
LX020000 E7 § 231
LY020000 ES § 232
LZ020000 E9 : 233
NF200000 EA § 234
LO160000 EB § 235
LO180000 EC § 236
L0140000 ED : 237
L0120000 EE § 238
L0200000 EF § 239
ND100000 FO § 240
ND010000 F1 § 241
ND020000 F2 § 242
ND030000 F3 § 243
ND040000 F4 : 244

http://publib.boulder.ibm.com/printer/info/afpdb/codepages/T1000395 1145 1994-12-16.htm[12/7/2013 3:14:35 PM]
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ND050000
ND060000
ND070000
ND080000
ND090000

NF210000
LU160000
LU180000
LU140000
LU120000

F5
F6
F7
F8
Fo
FA
FB
FC
FD
FE

245
246
247
248
249
250
251
252
253
254

&L+ = Print version

http://publib.boulder.ibm.com/printer/info/afpdb/codepages/T1000395 1145 1994-12-16.htm[12/7/2013 3:14:35 PM]

+Go to the top



_—; & http://wwwd infoprintsolutionscompany.com/help/indexjsp O~ B C || @ Help - Ricoh Production Pri...

RICOH Production Print Solutions InfoPrint Information Center

Search: | ] @ Scops: All topics
Contents =S| - E| B
@ InfoPrint continuous form printers Software Licenses >
# € Ricoh ProcessDirector for AIX 9
€ Ricoh ProcessDirector for Linux License Documents

@ Ricoh ProcessDirector for Windows Our software is licensed under the terms of either the International Agreement for Evaluation of Programs
€ Ricoh ProcessDirector Express for Linux (ILAEP) (for trial software) or the International Program License Agreement (IPLA). Additional terms are
i € Ricoh ProcessDirector Express for Windows provided in the License Information (LI} document for each product

@ InfoPrint Manager for AIX V4R3 PTFs Select a language to open a PDF version of the Ricoh Production Print Solutions IPLA:
€ InfoPrint Manager for Windows V2R3 PTFs - e

@ InfoPrint Transform Manager » Chiness | Simp fed)
& € InfoPrint XT for Windows Lhinese | Traditienal
€ InfoPrint XT for AIX Czech

e Infoprint Job Ticketer English

@ InfoPrint Productivity Tracker

® € Color and grayscale printing using AFP
 AFP Visual Environment

® € Fonts

@ InfoPrint Dictionary of Printing

Bl Software Licenses

Erench

Paolish

Portuguese
Spanish
Turkish

Select a language to open a PDF version of the Ricoh Production Print Solutions ILAEP:

« Chinese (Simplified)
+ Chinese (Traditional)

« Czech

rulicdy

» '  3:30PM
) S LI DR




License Documents Page 1 of 2

Software Licenses >

License Documents

Our software is licensed under the terms of either the International Agreement for Evaluation of Programs (ILAEP) (for trial software) or the
International Program License Agreement (IPLA). Additional terms are provided in the License Information (LI) document for each product

Select a language to open a PDF version of the Ricoh Production Print Solutions IPLA:

Chinese (Simplified)

Chinese (Traditional

Czech

English
French

German
* ltalian

Japanese
Korean

Polish
Portuguese

Spanish
Turkish

Select a language to open a PDF version of the Ricoh Production Print Solutions ILAEP:

Chinese (Simplified)

Chinese (Traditional

Czech

English
French

German
* ltalian

Japanese
Korean

http://www4.infoprintsolutionscompany.com/help/topic/com.infoprint.software.license/licenseshome.html 12/7/2013



License Documents

uages:

InfoPrint Productivity Tracker

InfoPrint Productivity Tracker (Trial)
InfoPrint Supplies Estimator

InfoPrint Transform Manager
InfoPrint Transform Manager (Trial)

InfoPrint XT
InfoPrint XT (Trial

Ricoh ProcessDirector

Ricoh ProcessDirector Express
Ricoh ProcessDirector (Trial)

Ricoh ProcessDirector Express (Trial)

Ricoh Web Enablement Solutions Suite

Ricoh Web Enablement Solutions Suite (Trial

TotalFlow DocEnhancer

TotalFlow DocEnhancer (Trial

Copyright © 2008,2013

http://www4.infoprintsolutionscompany.com/help/topic/com.infoprint.software.license/licenseshome.html 12/7/2013
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