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Sent: 9/5/2011 2:40:36 PM
To: TTAB EFiling

CC:

Subject: U.S. TRADEMARK APPLICATION NO. 85013287 - SURFER - N/A -
Request for Reconsideration Denied - Returnto TTAB - Message 3 of 6
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Suggest other news sources for this fopic In a =luggish econaomy, retailers like Pacific Sumaear suffer hecause consumers cut back on gpending on

RELATED WIKI ARTICLES d\scret.lonanf items. Rather than .spendmg m.oney .un full-priced brgnd name |te.m§, consumers can find the
same iterms for lower prices at discount retailers like TJ{ Companies (TJX). This is particularly relevant Pac
Retall Sun because its target customers are teens who maost likely tely on their parents to purchase clothing. In 2009,

the company's comparakle-store sales fell by 20% due to the weak economy. 2]
Arnerican Eagle Outfittars (AEC)

Ahercrombie & Fitch Compary (ANF) Competition =ziu)

Billabong Intl (A5 BEG) Pacific Sunwear is one ofthe main competitors in the youth apparel retail market, generating over $1 billion in
sales. However unlike other teen apparel retailers, such as Abercrombie & Fitch and American Eagle Qutfiters
which sell only their own private label products, Pacific Sunwear's sales rely heavily upon third-party branded
merchandise. As private label goods have significantly higher profit marging than their branded counterparts,
Pacific Sunwear's profit marging are considerably lower than its competitors. Also, Pacific Sumwvear's extreme-
sports culture based stores do not appeal to as wide of a range of custormers as the more generic, "preppy” teen shled merchandise of some of the PacSun's competitors

Aeropostale (ARO)

Pacific Sunwear's competitors include:

=Ahercrombie & Fitch Company (AMF): Abercromhbie & Fitch is the leader of the youth apparel retail market by
nearly all measures. ANF is a larger company than PSUN in terms of gales and profits, although PSUN operates
maore stores than ANF. Abercrombie & Fitch also operates four brands: Abhercrombie & Fitch, Hollister, abercrombie, hDLISC
and RUEHL; all of which target different subsets of the 8-30 age range. While Pacific Sunwear's namesake stores
compete with AF and Hallister stores, PSUN has no match for A3F's kids apparel or post-college merchandise DELL MONITOR
concepts: abercrambie and RUEHL. Although AMF is one of PSUN's competitars, the two companies operate with when you opan i ount at OptionsHouse
different strategies: Abercramhbie maintains a premium brand with high price points and private label products while
Pacific Sunwear focuses on providing its customers with surt and snowhoard-inspired merchandise thatis mostly
sourced from hranded manufacturers. Importantly, Abercrombie & Fitch's core fashion designs focus on classic and
"nrepmy apparel while PacSun provides its coistnmers with extreme spors-inspired merchandise

.

American Eagle Outfitters (AEQ): American Eagle competes for the same custormers fyoung men and wormen
betweenthe ages of 15 and 25) with PacSun's namesake stores; however, PacSun does not have a direct match for
AE's new aerie and Martin + OSA sub hrands. AED is larger than PacSun in terms of total sales and profits, and AED
has exhibited much Stronger growth recently than PacSun. However, It 1S hard to directly compare the two retallers
because of AEC only sells its own private label merchandise while PacSun relies heavily on branded apparel and
accessories. Also, AEO's core fashion designs focus on classic and "preppy” apparel while PacSun provides its custormers with extrerme sports-inspired merchandise.

.

Aeropostale (ARO): Aeropostale is a slightly smaller company than PSUN, with slightly less sales and a considerably smaller number of stores. Also the overwhelming
mmajority of ARO's revenue comes from its namesake brand of stores that targets 14 to 17 year olds. Aeropostale's only sells private label merchandise, while PSUN relies
heavily on branded apparel from third-party manufacturers.

Urban Qutfitters (URBN): Urban Qutfitters is a relativaly young retailer that operates three diffierent branded store chains, Urban Qutfiters (18 to 20 vear olds), Anthropologie
{30 to 45 year old women), and Free People (16 to 33 year old women). Urhan Outfiters is not as directly comparable to Pacific Sunwear due to its slight differentiation in
targeted customer segments

Gap {GPS). Gap iz 3 much larger company than ARO in terms of sales, stores and customer segments targeted. Through variations on Gap (Gap Kids, hahyGap, Gap
Maternity) the retailer serves a wide range of customers; also, Banana Republic and Old Navy stores serve different socio-economic segments.Because of the wider range of
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customers, Gap doesnt match up with PSUN as closely as some other competitors, however there is some overlap.

Quiksilver {ZOK): Quiksilver is a conglomerate that has been formed through multiple acguisitions and mergers. The company not owns and manufactures apparel,
accessories and footwear for surfers, skatehoarders and snowhoarders under the Quikeilver, Roxy and DT brands. Also, Quiksilver (ZQK) manufactures ski and snowhoard
equipment under the Rossignol, Dynastar and Lange hrands. It is hard to make a direct comparison hetween Pacific Sunwear and Quiksilver on a competitive basis,
particularly because PSUN sells Quiksilver merchandise. However, it is important to note that Quiksilver owns nearly 280 retail stores through which the company sells its
apparel and equipment and these stores directly compete with PacSun. Unfortunately the company does not break out inancial figures forthese stores sa itis dificult to make
an accurate comparisan.

Zurniee (ZUMZ). Zurniee is & gl based spevially relailer ol aulivn spurls relaled apparel, foolwedr, equiprmenl @nd sveessories operaling under e Zamiee brand name.
FUMZ stores cater to voung men and women betnween the ages of 12 and 24 who seek popular brands representing a lifestyle centered on activities that include
skatehoarding, suring, snowhoarding, BMX and motocrags.

References =

+ M9 PSUN 2009 10-K "Brands” py. 4

1202122 23 pgin 2009 10-K "Selected Financial Data” pg. 18
1 PSUN 2008 10-K "Properties” pg. 15

T PSUM 20091 0-K "Merchandise" po. 3
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KILLERDANA |COICTTEESSSEEN |~ FREE SHIPPING

Login

Clothing Accessories Equipment Sale i

boardshorts | guys | giris sandals | guys § girls surf f wetsuits guys | giris faccessories Help

home / Equipmert f Surf

CATEGORY
Backpacks
Boardbags
Fins

Leashes
Miscellaneous
Surtboards
Traction Pads

Wetsuits [Sortby... *]  view?24j48 38 sprev 1234 5nexds

BRAND

OMeill Wetsuits
CMeill

FCE

Da Kine

Future Systems
More...

PRICE RANGE
§10 to §20
§20 to §30

$30 to $40
F40 to $50 QUIKSILVER O'NEILL WETSUITS O'NEILL WETSUITS O'NEILL WETSUITS

$50 to $100 Quiksilver Syncro Backpack O'Neill Youth Skins LIS Crew O'Meill Youth Skins LIS Crew O'Meill Youth Skins LS Crew
$100 and Over $55.00 Rashguard Rashguard Rashguard
$20.95 $20.95 $28.95

COLOR
Beige
Black
Blue p’

Green b
Oran N
Oranue
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Urange
Pink
Purple
White
f ellow
Wore

SIZE
*S
3

il

2
HL
ZAL
5}

g

10
s
Mare...

OH SALE
On Sale

S

FCS
FC8 PC-2 Green Graphic Tri
Fin Set

7200

CHANNEL ISLANDS

Channel Islands 5'4 Motorhoat
Surfhoard

$680.00

v \
O'NEILL WETSUITS
OMeill Girls Skins LIS Crew

Rashguard
$29.95

=

GORILLA GRIP
Garilla Ace Blue Can Strine

1

CHANMNEL ISLANDS

Channel Islands '8 Semi Fro

Surfhoard
Fe70.00

.

O'NEILL WETSUITS
O'Meill O'zane LS Crew
$46.95

O'NEILL WETSUITS
el Wurnens Bahia LS
Short Spring Suit

$49.95

FCS
FCS PC-7 Smoke Granhic Tri

O'NEILL
O'Meill Epic Backpack
§30.00

O'NEILL WETSUITS
OMeill Ozane LS Crew
§40.95

o, 4

CHANNEL ISLANDS

Channgl Islands 62 Serni Pru
Surtoard

E670.00

GORILLA GRIP
Garilla Fard Acid Green

/)

O'NEILL WETSUITS
O'Meill 24-7 Tech LIS Zip
Hoodie

56095

O'NEILL WETSUITS

O'Meill Girls Skins LS Crew
Rashguard

$25.95

&

GORILLA GRIP
Gurilla Carnpdign Black Green
Traction Pad

$30.00

O'NEILL WETSUITS
O'Meill Harmmer 3/2 Fullsuit
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Gaorilla Ace Blue Con Stripe
Traction Pad
$39.00

FCS
FCS GE Matural Glass Flex Tri
Fin Set
$40.00
Other stuff you might like...

Channel Islands 6'0
Motorboat Surfboard
$520.00

140 paaple stokad on this!

JOIN US

&

SHOP BY BRAND »

FCS PC-7 Smoke Graphic Tri Gaotilla Ford Acid Green O'Meill Hammer 3/2 Fullsuit

Fin Set Traction Pad 511995
$74.00 §3a.00
&
=
|
|
O'NEILL WETSUITS O'NEILL WETSUITS CHANNEL ISLANDS
O'Meill¥omens Skins LS Q'Mleill Womens Skins LIS Channel Islands 510
Crew Crew Motorboat Surfhoard
§37.85 §37.85 69000
a
& & -
|
| 3
W v
Channel Islands 510 Channel Islands 56 CHANMNEL ISLANDS 6' 6 MBM
Motorboat Surfboard Motorboat Surfhoard Surfhoard
$580.00 $740.00 $620.00

93 paople stoked on this! 214 peopls stoked on this!

ISOHD 'I

H O ., @

ABOUT US

HKillerdana.com is the Leader in The Action Sports Lifestyle. e are an eclectic group of

114 paople stokad on this!

viewy 24| 48| 96

wiiters, creatives, producers, photos, sutfers, skaters, snowhoarders and dirt mongers
who love {0 mix and share every aspect of our spors, our industry and ives. Jomn the

sasslon!
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footwear for surfers who surf and work evervday Action Sport
Footwear
Comments product
Soft Goods
\incent Berkeley Chen says surfers

Looking good Tinniel Mice touch!
Posted 10

o

tomspencerdesign @live.co.uk says
Mice designs, im now following you, make sure u follow me back J |
FPosted {4 4 2040

Stephane Cimolino says

hi, I'm a french AD (art directory and i like your work and your atmogpher
design. Thank's

4 Aug 2070

To add a comment you need to have a public profile. Log In or Create an Account
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