From: Meier, Sharon

Sent: 7/27/2014 7:14:01 AM

To: TTAB EFiling

CC:

Subject: U.S. TRADEMARK APPLICATION NO. 79114998 - BOOKING.COM - 096981-0113 - Request for
Reconsideration Denied - Return to TTAB - Message 12 of 41
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programs of the booking sites give hotel benefits regardless of brand and let you earn
points at independent boutique properties.

RECOMMENDED STORIES cLosE v
booking other tounst activiies through the site, such as tickets to Disney World, and
began offering 500-point bonuses for booking with mobile devices.

Consumers who book with mobile devices tend to book closer to when they travel and
are more certain to buy than just shop, so sites like Cxpedia are eager to drive
customers to mobile devices. Once consumers get a booking site's app, they are more
likely to stay loyal to that site. Expedia is so eager, it is temporarily offering triple points
on top of the 500-point bonus for mobile bookings. Expedia also reduced the minimum
number of points needed to redeem a discount certificate to 3,500 from 7,000. For
3,500 points, you get a $25 coupon.

Hotels.com says it has 10 million people registered for its Welcome Rewards program.
Many customers use the credit they earn after 10 stays to buy a more expensive room
and pay the price difference, the company said.

Milton Lai, senior director of global loyalty, says the program has paid out about 2
million free nights since it began in 2008. "Giving 10% back is not cheap at all," Mr. Lai
said. "Based on research, we were banking on getting enough repeat business back to
cover the cost, and we've been able to do that."

Write to Scoft McCartney at middleseat@wsj.com
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