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UNITED STATES PATENT AND TRADEMARK OFFICE

SERIAL NO: 76/685673

o RNV

CORRESPONDENT ADDRESS:
STEPHEN J. JEFFRIES
HOLLAND & KNIGHT LLP

2099 PENNSYLVANIA AVE NW STE 100 GENERAL TRADEMARK INFORMATION:
WASHINGTON, DC 20006-6801 http://www.uspto.gov/main/trademarks.htm

APPLICANT: Industries Lassonde Inc.

CORRESPONDENT’S REFERENCE/DOCKET
NO:
096180.00001
CORRESPONDENT E-MAIL ADDRESS:

REQUEST FOR RECONSIDERATION DENIED

ISSUE/MAILING DATE:

Applicant is requesting reconsideration of a final refusal issued/mailed February 3, 2009.

The trademark examining attorney has reviewed the request for reconsideration and is not persuaded by
applicant’s arguments. No new issue has been raised and no new compelling evidence has been
presented with regard to the outstanding issue(s) in the final Office action. Accordingly, applicant’s
request for reconsideration is denied and the refusal is continued. 37 C.F.R. §2.64(b); TMEP §§715.03,
715.04(a).

Section 2(d) - Likelihood of Confusion Refusal

Registration of the proposed mark is refused because of a likelihood of confusion with the mark in U.S.
Registration Nos. 1191458 and 2806813. Trademark Act Section 2(d), 15 U.S.C. §1052(d); TMEP
§§1207.01 ef seq.

A likelihood of confusion determination requires a two-part analysis. First the marks are compared for
similarities in appearance, sound, connotation and commercial impression. In re E. I. DuPont de
Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (C.C.P.A. 1973). Second, the goods or services are
compared to determine whether they are similar or related or whether the activities surrounding their
marketing are such that confusion as to origin is likely. In re August Storck KG, 218 USPQ 823 (TTAB
1983); In re Int’l Tel. and Tel. Corp., 197 USPQ 910 (TTAB 1978); Guardian Prods. Co., v. Scott Paper
Co., 200 USPQ 738 (TTAB 1978), TMEP §§1207.01 ef seq.

Trademark Act Section 2(d) bars registration where an applied-for mark so resembles a registered mark
that it is likely, when applied to the goods and/or services, to cause confusion, mistake or to deceive the
potential consumer as to the source of the goods and/or services. TMEP §1207.01. The Court in /n re E.
I DuPont de Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (C.C.P.A. 1973), listed the principal factors
to consider in determining whether there is a likelihood of confusion. Among these factors are the
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similarity of the marks as to appearance, sound, meaning and commercial impression, and the relatedness
of the goods and/or services. The overriding concern is to prevent buyer confusion as to the source of the
goods and/or services. Miss Universe, Inc. v. Miss Teen U.SA., Inc., 209 USPQ 698 (N.D. Ga. 1980).
Therefore, any doubt as to the existence of a likelihood of confusion must be resolved in favor of the
registrant. In re Hyper Shoppes (Ohio), Inc., 837 F.2d 463, 6 USPQ2d 1025 (Fed. Cir. 1988); Lone Star
Mfg. Co. v. Bill Beasley, Inc., 498 F.2d 906, 182 USPQ 368 (C.C.P.A. 1974).

U.S. Registration No. 1191458

The applicant’s mark OASIS is identical in sound and meaning to the registrant’s mark OASIS. The
marks are similar in appearance because they have the same spelling. Although applicant uses a stylized
font for its mark, the marks create an identical commercial impression. If the marks of the respective
parties are identical, the relationship between the goods or services of the respective parties need not be
as close to support a finding of likelihood of confusion as might apply where differences exist between
the marks. Century 21 Real Estate Corp. v. Century Life of America, 970 ¥.2d 874, 877, 23 USPQ2d
1698, 1701 (Fed. Cir. 1992), cert. denied 506 U.S. 1034 (1992); In re Opus One Inc., 60 USPQ2d 1812,
1815 (TTAB 2001); Amcor, Inc. v. Amcor Industries, Inc., 210 USPQ 70 (TTAB 1981), TMEP §1207.01
(a).

Registrant has registered the mark in standard characters. A mark in typed or standard characters may be
displayed in any lettering style; the rights reside in the wording or other literal element itself and not in
any particular display. TMEP §1207.01(c)(iii); see 37 C.F.R. §2.52(a). Thus, a mark presented in
stylized characters or otherwise in special form will not generally avoid likelihood of confusion with a
mark in typed or standard characters because the marks could be presented in the same manner of
display. See, e.g., In re Melville Corp., 18 USPQ2d 1386, 1387-88 (TTAB 1991); In re Pollio Dairy
Prods. Corp., 8 USPQ2d 2012, 2015 (TTAB 1988). Therefore, registrant may display the mark in the
same font used by applicant.

The applicant’s goods, namely, fruit juices are closely related to the registrant’s goods, namely, distilled
and bottled water. The fact that the goods of the parties differ is not controlling in determining likelihood
of confusion. The issue is not likelihood of confusion between particular goods, but likelihood of
confusion as to the source of those goods. In re Shell Oil Co., 992 F.2d 1204, 1208, 26 USPQ2d 1687,
1690 (Fed. Cir. 1993), and cases cited therein.

Applicant argues that the term “oasis” is a weak because it is suggestive of beverage products. While
there are marks in Class 032 that combine the term “oasis” with other words to create varying
commercial impressions, the only registration for OASIS (full mark) in this class is for the cited mark.
Applicant’s mark and registrant’s marks are identical in sound, meaning and appearance, thereby creating
the same commercial impression. And, while this impression may be highly suggestive of beverages, the
fact remains that there is nothing added to applicant’s mark that could be used to distinguish applicant’s
beverage products from those sold by the registrant. The Court of Appeals for the Federal Circuit and the
Trademark Trial and Appeal Board have recognized that marks deemed “weak” or merely descriptive are
still entitled to protection against the registration by a subsequent user of a similar mark for closely
related goods and/or services. TMEP §1207.01(b)(ix); see, e.g., In re Clorox Co., 578 F.2d 305, 18
USPQ 337 (C.C.P.A. 1978); In re Hunke & Jochheim, 185 USPQ 188 (TTAB 1975). Even if the mark is
suggestive, as applicant claims, use of this mark on related beverages is likely to result in confusion.

Applicant argues that its fruit juices are not related to registrant’s bottled water because the goods are not
sold under the same mark and the goods are sold in different sections of the grocery store. If the marks of
the respective parties are identical, the relationship between the goods or services need not be as close to
support a finding of likelihood of confusion as would be required in a case where there are differences
between the marks. Amcor, Inc. v. Amcor Industries, Inc., 210 USPQ 70, 78 (TTAB 1981). In this case,
the marks are identical, therefore, there is a greater likelihood of confusion simply based on use of the
mark alone. However, this confusion is increased because the marks are both used on non-alcoholic
beverages which travel in the same channels of trade.

The fact that the goods or services of the parties differ is not controlling in determining likelihood of
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confusion. The issue is not likelihood of confusion between particular goods or services, but likelihood
of confusion as to the source of those goods or services. In re Shell Oil Co., 992 F.2d 1204, 1208, 26
USPQ2d 1687, 1690 (Fed. Cir. 1993); Safety-Kleen Corp. v. Dresser Indus., Inc., 518 F.2d 1399, 1404,
186 USPQ 476, 480 (C.C.P.A. 1975); TMEP §1207.01. The record includes evidence to support a
finding that bottled water and fruit juices are sold by the same manufacturer. See third party registrations.
The attached evidence demonstrates that fruit juice and bottled water related goods because they originate
from a single source and are sold in the same channels of trade. Fruit juices and water are sold as
competitive goods in the non-carbonated beverage industry. They are purchased by the same consumers
and used interchangeably as non-alcoholic, non-carbonated beverages. They are often sold together in
vending machines and in stores, and they are manufactured by the same companies. Therefore, use of
identical marks on these goods is likely to result in confusion.

Any goods or services in the registrant’s normal fields of expansion should be considered when
determining whether the registrant’s goods and/or services are related to the applicant’s goods and/or
services. TMEP §1207.01(a)(v), see In re 1st USA Realty Prof’ls, Inc., 84 USPQ2d 1581 1584 (TTAB
2007). Evidence that third parties offer the goods and/or services of both the registrant and applicant
suggest that it is likely that the registrant would expand their business to include applicant’s goods and/or
services. In that event, customers are likely to believe the goods and/or services at 1ssue come from or,
are in some way connected with, the same source. In re st USA Realty Prof’ls, 84 USPQ2d at 1584 n.4;
see TMEP §1207.01(a)(v).

In light of the similarities in sound, meaning and appearance, and the closely related or identical nature of
the goods, the examining attorney has found that the marks are likely to result in confusion in the minds
of consumers. Any doubt regarding a likelihood of confusion is resolved in favor of the prior registrant.
In re Hyper Shoppes (Ohio), Inc., 837 F.2d 463, 6 USPQ2d 1025 (Fed. Cir. 1988), TMEP §§1207.01(d)
@).

This refusal is continued and maintained. The application file will be returned to the Trademark Trial and
Appeal Board for resumption of the appeal. TMEP §715.04(a).

U.S. Registration No. 2806813

The applicant’s mark OASIS is similar in sound, meaning and appearance to the registrant’s mark
TROPICAL OASIS because the marks both contain the term “oasis.” Applicant has added the term
TROPICAL to its mark. The mere addition of a term to a registered mark does not obviate the similarity
between the marks nor does it overcome a likelihood of confusion under Section 2(d). In re Chatam
International Inc., 380 F.3d 1340, 71 USPQ2d 1944 (Fed. Cir. 2004) (“GASPAR’S ALE and “JOSE
GASPAR GOLD”), Coca-Cola Bottling Co. v. Joseph E. Seagram & Sons, Inc., 526 F.2d 556, 188
USPQ 105 (C.C.P.A. 1975) (“BENGAL” and “BENGAL LANCER), Lilly Pulitzer, Inc. v. Lilli Ann
Corp., 376 F.2d 324, 153 USPQ 406 (C.C.P.A. 1967) (“THE LILLY” and “LILLI ANN"), In re El Torito
Rests. Inc., 9 USPQ2d 2002 (TTAB 1988) (“MACHO” and “MACHO COMBOS”), In re United States
Shoe Corp., 229 USPQ 707 (TTAB 1985) (“CAREER IMAGE” and “CREST CAREER IMAGES”), In
re Corning Glass Works, 229 USPQ 65 (TTAB 1985) (“CONFIRM” and “CONFIRMCELLS”), In re
Riddle, 225 USPQ 630 (TTAB 1985) (“ACCUTUNE” and “RICHARD PETTY’S ACCU TUNE”); In re
Cosvetic Laboratories, Inc., 202 USPQ 842 (TTAB 1979) (“HEAD START” and “HEAD START
COSVETIC”), TMEP §1207.01(b)(ii1).

Applicant’s addition of the term TROPICAL to the registrant’s mark OASIS does not change the
commercial impression of the mark. The term “oasis” is defined as a small, green area in the desert. The
term TROPICIAL is defined as “pertaining to” or “occurring in” the tropics. The addition of the term
TROPICAL in applicant’s mark reinforces the impression of a fertile, green oasis. The marks
TROPICAL OASIS and OASIS create the same commercial impression, namely, a green or tropical
region having a spring or well. See attached evidence demonstrating that “tropical oasis” is commonly
used to create the same commercial impression as “oasis.” '

Consumer confusion has been held likely for marks that do not physically sound or look alike but that
convey the same idea, stimulate the same mental reaction, or may have the same overall meaning.
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Proctor & Gamble Co. v. Conway, 419 F.2d 1332, 1336, 164 USPQ 301, 304 (C.C.P.A. 1970) (holding
MR. STAIN likely to be confused with MR. CLEAN on competing cleaning products); see Ralston
Purina Co. v. Old Ranchers Canning, 199 USPQ 125 (TTAB 1978) (holding TUNA O’ THE FARM for
canned chicken likely to be confused with CHICKEN O’ THE SEA for canned tuna), Downtowner Corp.
v. Uptowner Inns, Inc., 178 USPQ 105 (TTAB 1973) (holding UPTOWNER for hotel name likely to be
confused with DOWNTOWNER for a hotel name); TMEP §1207.01(b).
Applicant argues that the term “oasis™ is highly suggestive and a weak mark. The examining attorney
respectfully disagrees. Of the six (6) registrations that contain some form of “oasis” in Class 030, only
the cited mark TROPICAL OASIS uses the term in connection with beverages. Therefore, the term
“oasis” is not weak in Class 030.
The applicant’s goods, namely, fruit juices are closely related to the registrant’s goods, namely, “feas,
iced teas, teas containing fruit, herbal teas containing fruit for food purposes, non-alcoholic tea-based
beverages containing fruit; herbal infusion food beverages, herbal food beverages containing fruit, herb
iced teas containing fruits and herbs, all for food purposes.” The fact that the goods of the parties differ
is not controlling in determining likelihood of confusion. The issue is not likelihood of confusion
between particular goods, but likelihood of confusion as to the source of those goods. /n re Shell Oil Co,,
992 F.2d 1204, 1208, 26 USPQ2d 1687, 1690 (Fed. Cir. 1993), and cases cited therein. Both third party
registrations and marketplace evidence demonstrate that fruit juices and fruit teas are manufactured by the
same company and sold together in the same channels of trade. Therefore, use of similar marks on these
goods is likely to result in confusion.
The goods and/or services of the parties need not be identical or directly competitive to find a likelihood
of confusion. Instead, they need only be related in some manner, or the conditions surrounding their
marketing be such that they could be encountered by the same purchasers under circumstances that could
give rise to the mistaken belief that the goods and/or services come from a common source. fn re
Martin’s Famous Pastry Shoppe, Inc., 748 F.2d 1565, 223 USPQ 1289 (Fed. Cir. 1984); In re Melville
Corp., 18 USPQ2d 1386, 1388 (TTAB 1991); In re Corning Glass Works, 229 USPQ 65 (TTAB 1985),
In re Rexel Inc., 223 USPQ 830 (TTAB 1984), Guardian Prods. Co., Inc. v. Scott Paper Co., 200 USPQ
738 (TTAB 1978), In re Int’l Tel. & Tel. Corp., 197 USPQ 910 (TTAB 1978); TMEP §1207.01(a)(i).
In light of the similarities in sound, meaning and appearance, and the closely related or identical nature of
the goods, the examining attorney has found that the marks are likely to result in confusion in the minds
of consumers. Any doubt regarding a likelihood of confusion is resolved in favor of the prior registrant.
In re Hyper Shoppes (Ohio), Inc., 837 F.2d 463, 6 USPQ2d 1025 (Fed. Cir. 1988); TMEP §§1207.01(d)
().
This refusal is continued and maintained. The application file will be returned to the Trademark Trial and
Appeal Board for resumption of the appeal. TMEP §715.04(a).

/Saima Makhdoom/

Attorney

Law Office 101

U.S. Patent and Trademark Office
Telephone: (571) 272-8802
Facsimile: (571)273-8802

STATUS CHECK: Check the status of the application at least once every six months from the initial
filing date using the USPTO Trademark Applications and Registrations Retrieval (TARR) online system
at hitp://tarr.uspto.gov. When conducting an online status check, print and maintain a copy of the

complete TARR screen. If the status of your application has not changed for more than six months,
please contact the assigned examining attorney.
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Print: Mar 26, 2009 . 73666068

TYPED DRAWING

Serial Number
73666068

Status
SECTION 8 & 15-ACCEPTED AND ACKNOWLEDGED

Word Mark
SUNNYSIDE FARMS

Standard Character Mark
No

Registration Number
1486264

Date Registered
1988/04/26

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(1) TYPED DRAWING

Owner
WESTPAC PACIFIC FOODS PARTNERSHIP CALIFORNIA 16888 MCKINLEY AVENUE
LATHROP CALIFORNIA 95330

Goods/Services

Class Status -—- ACTIVE. IC 030. Us 046. G & S: ICE CREAM. First
Use: 1983/06/00. First Use In Commerce: 1883/06/00.

Goods/Services

Class Status -- ACTIVE. IC 029. Us 046. G & S: EGGS AND HARD
CHEESE. First Use:; 1984/10/00. First Use In Commerce: 1984/10/00.
Goods/Services

Class Status -- ACTIVE. IC Q32. UsS 045 QOde. G & S: BOTTLED WATER,

FRUIT JUICE DRINKS AND ORANGE JUICE. First Use: 1981/08/00. First
Use In Commerce: 1881/08/00.

Prior Registration(s)
1199741

Filing Date
1987/06/11




Print: Mar 26, 2009
Examining Attorney
UNKNOWN

Attomey of Record
PAUL W. VAPNEK

73666068

2-




Print: Mar 26, 2008 77009370

DESIGN MARK

Serial Number
77009370

Status
REGISTERED

Word Mark
4:1

Standard Character Mark
No

Registration Number
3460083

Date Registered
2008/01/08

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{3) DESIGN PLUS WORDS, LETTERS AND/OR NUMBERS

Owner
Mott's LLP LTIMITED PARTNERSHIP DELAWARE 900 King Street Rye Brook NEW
YORK 10573

Goods/Services

Class Status -- ACTIVE. IC 032. US (45 046 048. G & S:
non-alcoholic, non-carbonated and carbonated fruit flavored drinks,
sports drinks, energy drinks and syrups and concentrates for maklng
game; fruit juice; water; fruit flavored water; bottled water. First
Use: 2007/03/31. First Use In Commerce: 2007/03/31.

Disclaimer Statement

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "4:1" APART FROM THE
MARK AS SHOWN.

Colors Claimed
Color is not claimed as a feature of the mark.

Filing Date
2006/09/28

Examining Attorney
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ORNDOREFF, LINDA

Attorney of Record
Pamela B. Huff
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DESIGN MARK

Serial Number
774855580

Status
REGISTERED

Word Mark
SHURFINE

Standard Character Mark

Yes

. Registration Number

3557360

Date Registered
2009/01/06

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{4) STANDARD CHARACTER MARK

Owner

Shurfine Foods, Inc. CORPORATION ILLINOIS 6700 SW Sandburg St. Tigard
OREGON 97223

Goods/Services

Class Status -- ACTIVE. IC 032. US 045 046 048. G & S: Bottled
water: distilled drinking water; seltzer water; sparkling water; soda
water: flavored waters: vegetable Julces; apple-julce beverages:
orange-juice beverages; fruit juice; fruit drinks; fruit juice
concentrates; sports drinks:; soda pops:; soft drinks; and concentrates,
syrups or powders used in the preparation of drinks. First Use:
2002/03/01. First Use In Commerce: 2002/03/01.

Prior Registration(s)
0558657;0807575;1134376;AND OTHERS

Filing Date
2008/05/28

Examining Attorney
SHARPER, SAMUEL E.




77485550

Print: Mar 26, 2009

Attormney of Record
Hillary A. Brooks







Print: Mar 26, 2009 77505338

DESIGN MARK

Serial Number
77505330

Status
REGISTERED

Word Mark
ZABAR'S

Standard Character Mark

Yes

Registration Number
3567521

Date Registered
2009/01/27

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{4) STANDARD CHARACTER MARK

Owner

Zabar's & Co., Inc. CORPORATION NEW YORK 2245 Broadway New York
MASSACHUSETTS 10024

Goods/Services

Class Status -~ ACTIVE. IC 028. US 046. G & S: Caviar; Cheese;
Cole slaw; Combination meal consisting primarily of a meat or )
vegetable-based entree and a soup or salad for consumptlon on or off
the premises; Dairy products excluding ice cream, ice milk and frozen
yogurt; Dips; Edible fats:; Edible o0il:; Falafal; Fish; Foie gras; Food
package combinations consisting primarily of cheese, meat and/or
processed frult: Frult salads and vegetable salads: Garden salads:?
@Guacamale; Hummus; Jams; Jellies; Lox; Marmalade; Matzo ball soup;
Meat-based spreads; Pastrami; Pate'; Pre-cut vegetable salad:
Pre-packaged dinners consisting of meat, fish, poultry or vegetables;
Prepared meat; Processed fruits; Processed meat:; Processed olives;
Processed vegetables and fruits; Refrigerated food package
combinations consisting primarily of meat, cheese or processed
vegetables for purposes of creating a sandwich; Sauerkraut:; Seafood;
Shelled nuts: Soups; Soups and preparations for making soups:
Tapenadesg; Vegetable salads; Prepared entrees congisting primarily of
meat, fish, poultry or vegetables; Cheese, vegetable, meat and fish

-
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souffles. First Use: 1940/00/00. First Use In Commerce: 1340/00/00. |

. |
Goods/Services

Class Status -- ACTIVE. IC 030. US 046. G & S: Bagels; Bakery !
products; Beverages made of coffee; Beverages made of tea; Blintzes:;

Caffeine-free coffee; Candy:; Cheese sauce; Chocolate; Coffee; Coffee
based beverages; Coffee beans; Cookies; Custards; Dessert mousse;
Dessert puddings; Dessert socuffles; Dough-based pockets with filling
consisting primarily of meats, poultry, fish, fruits and vegetables
and cheese; Dough-based pockets with filling consisting primarily of
pasta or rice; Espresso; Flan; Flavourings; Fruit cakes; Fruit pies;
Fudge; Gift baskets containing candy:; Gravy; Hoagles:; Honey;
Horseradish; Ice cream; Macaroni and cheese; Macaroni salad;
Marinades; Matzo balls; Mustard; Noodles; Pasta; Pesto; Pies; Pizza:
Quesadillas; Ravioli; Ready-made sauces; Rice pudding; Rice salad;
Salad dressing; Salsa; Sandwiches; Sauces; Scones; Seasonings;
Sorbets; Spices; Spring rolls; Sushi; Tabbouleh; Tea:; Vinegar:;
Prepared entrees consisting primarily of pasta or rice;
consisting primarily of pasta or rice.
Use In Commerce: 1840/00/00.

Prepared meals
First Use: 1840/00/00. First

Goods/Services
Class Status ~- ACTIVE. IC 032. US 045 046 048.

G & S: Bottled
water; Drinking water; Fruit juice; Vegetable juice. First Use:
1340/00/00. First Use In Commerce: 1940/00/00.
|
|
|
|
|

Prior Registration(s)
0947377:0977006;2726658; AND OTHERS

Filing Date
2008/06/23

Examining Attomey
RAUEN, JAMES A.

Attomey of Record
S8tephen L. Baker
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DESIGN MARK

Serial Number
78420508

Status
REGISTERED

Registration Number
2959905

Date Registered
2005/06/07

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(2) DESIGN ONLY

Owner

8t. James Winery, Inc., CORPORATION MISSOURI 540 Sidney Street 3t.
James MISSOURI 65558

Goods/Services

Class 8Status =-- ACTIVE. IC 032, U8 045 046 048, G & 8: Beverages,
namely fruit juice, fruit juice concentrates, bottled water; gift
boxes and gift baskets containing fruit juices. First Use:
1996/05/31., First Use In Commerce: 1996/05/31.

Filing Date
2004/05/18

Examining Attorney
VERHOSEK, WILLIAM

Attomey of Record
Jeffrey E. Flne

4-
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Vegetable-Fruit Juit;e»-‘andgwater Fasting Is Heart
Healthy and Helps Baby Boomers Detox Naturally

March 9, 2009

Vegelable-Fruit Juce and Waler Fasting s A Heart
Healthy and Helkps Baby Boomers Detox Naturally .. Plus
itis one of the quickest and easiest ways to detoxify your
body as people have been using fasting throughout
recorded history.

Often times vegetable and fruit fasting would take the
form of a water fast. A water fast if performed propetly
has.a powetrful healing effect on the body but can also be
quite uncomfartahle attimes due to the rapid release of
toxins into the blood stream.

An excellent alternative to doing the water fastistotry a
vegetable juice fast When fasting on vegetable juice you

still experience many of the hean healthy benefits of your
traditional water fast but without the discomfort of putting your body through such a rapid detox.

Baby Boomers, if you are new 1o fasting...whether it is a vegetable, fruit or water fast, it's a good idea to

start gut slow with maybe a one to three day fast to get your mind and body used to the experience of
going without actual food.

Here are afew tips that will help to make your first vegetabie or frukt juice fast, a positive, healing
experience.

1. Start your fast when you have a few days off from work so that you can allow your body ta rest duting

your first fast.




03/26/2003 12:16:01 PM

YUUI WISL st

2. Try to do all your shopping for your vegetable andfor fruit juices prior to starting the fast. This you will
save yourself the temptation of waiking through a supermarket while on your fast.

3. You may want to add a little pure water to your vegetable and fruit juices in the beginning to dilute them
a little. Ifyour new fo liquid fasting, the taste can be a bit strong until you get used o it

4. Drink as much jusice and water as you like during the fast. Vegetable juice is packed with impartant

nutrients and-has an alkalizing effect on the system which will help to flush out built up toxins in your
body.

5. When you're ready to break your fast do it slowly. For example...after a three day fast...start out with a
small salad adorned with lemon juice for your fist meal andfor maybe some steamed vegetables: Then
gradually reinfroduce more solid food over the following day or two, It will be easier on your system.

[#] GourmaiGiltBasket
{Chalfour Flowers. VN MOTe Thing to remember when Juice fasting 1s to make sure to only use

and Gowmet) Organic vegetables (less themicals and pesticides). it's also a good idea to
| juice your veggies using a masticating juicer rather than a centrifugal juicer.
§ Masticating juicers leave more of the nulrients in facked.
! But if you don‘t have one...iust aet started using what you have...make na
1 excuses...notto get starled.

Who Shouldn’t Try a Juice Fast?
* Pregnant or nursing women or children shouidn't try a juice fast.

* Those with diabetes, low blood sugar, eating disorders, kidney disease, liver disease, mainutrition,
addictions, underweight, anemia, impaired immune function, infection, nutritional deficiency, low blood
pressure, ulcerative colitis, cancer, terminal iliness, epilepsy, or ather chronic conditions shouldn'ttry a-

juice fast with out medical supervision.
*Pgople should never try a juice fast before or after surgical procedures.

* Ajuice fasting can be a radical change and can reduce blood proteins-and change the way prescription
drugs reactin the body, Therefore...those taking prescription medications should consult a heatth

professional skilled in detoxification before trying a juice fast, and shouid never discontinue or reduce
their medications ontheir own.

Important:Consult a qualified health professional before trying a juice fast.

Vepgetable-Fruit Riice and Water Fasting Is A Heart Healthy and Helps Baby Boomers Detox Naturally

~The Baby Boonier Queen~
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at what age can i start givingmy

¥ baby juice and water? e
Posted: 8/08/2007 |Gy shere
Report this question
Community Answers

Actualiy | was toid orange juice is:not suitable under 1 year, but my doclor
said other juices-are fine at about 5-6 months butrecommends baby food
and water more than juice . It's true babies dont need water under 4 months
since there is plenty in formuta and breastmilk, even after 4 months justa
few ounces (3-4) are recommended if youVve started baby food, but! -
definitely wolild not give your baby orange juice.

posted 1 1/2212007 by dee_102503
Report this answer.

Was this answer halnful?  ¥es . Mo

o 1
B
e
i

o
ot
e e

A e

23 g

Register now tu get your FREE weekly
planner!

You'll also receme weekly emails that
detail yous child's development.
Get no-stressideas to help
new moms survive!

Enter your due date or child's birthday

fmm =fldd =dlyyyy =i




[
03/26/2009 12:17:27 PM

Found

The

reguesled

URL /components
site=gaszone=co
3Dbabi%

3Buss
3Durustemplate=
was not

found on
this server.

g g

Was this answer helpful? Yoz = %o

41 ol 0746 found this answer helpful

I'm also wondering about that. | heard that babies do not need water. | also
heard thatyou can give habies juice at 8 months.

posted 1071 2/2007 by uniggri760
Report this answer
Was this answer helpful? - ¥e3 - 2o

26 out 0f 47 found this answer helpful

Well quite honestly my son'my son was bhorn 2 manths premature and he
had problems with constipation and gas. our doctor recommended plain oid
prune juice. # doesn't have the high sugar content and is a all around good
grink. My suggestion Is ask your doctor.itis common sense thatyou dont
give yout child juice all the time just a smallireat here and there, and a treat
that is good for their digestive system as well. Thanks and | hope thi was
helpful. Anthony

posted 11/2752608 by Anonyimous

Report this answer

Was this answer helpful?. ¥es  &Ho

2 out of 2 found this answer helpful

Fwouls be careful about giving juice, it doesnt really have any nutritional
value and is loaded with sugar. Also ive -heard horror steries from friends
about what juice rot did to their babies teeth. My pediatrician says my 5
month old doesnt need juice at all, maybe in the Summer when it's really hot
{we live in Las vegas)but eventhen water is better.

posied 1/11/2008 by britchicsinger
Report this answer
Was this answer helpful?. Yoz M

10 out of 10 found this answer helpful

Have you had mitk thickened with oatmea! dayin day out and not have had to
drink water sometime? | am a veryworried grandmother whose 5 week old
grandson'is not given any water since he was barn--even thought now his
milk is almost as think as oatmeal. | am:not saving to waterloq vour child, but
babies are human and humans need water. A couple of swallows twice a
day cannot be harmful to a baby, on the cantrary | am sure that at a month of
ageitis necessary.

prsted 31812009 by Anonymous

Report this answver
Was this answer helpful?  ¥es .
0.out of B found this answer heipful
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Babies should not be given water ideally until a year old. Breast Milk would
suffice. However if required one or two aunces of water may be offered once

the baby is above 6 months old - and thattog ONLY ifthe baby seems {o be
constipated.

posled 225/2009 by Angnymous
Report this answer
Was this answer helpful?  Yes 3
0 otit of 0 found this answer helpful
| have started to'give ta my little boy, orange juice atthe age of three months

and a haif. Later on i have continued with apple and grape juice. Now is 20
weeks old and enjoys very much fruit juice.

posted 10/08/2007 by jonkii1
Keportthis:ansyver
Was this answer helpful? - Yes. He

19 out of54 found this answer helpful
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The sutvey of "competitive foods” in schools was conducted by researchers at Pennsylvania State University and the Pennsylvania
! Depaitment of Health; who alsofound that hamburgers, pizza and sandwiches are the top-selling a la carte food items in schoots.
|

Sei-Sanitizing Keyboard
Compelitive foads refers to items that can be bought invending machines, snack bars and fundraisers, as opposed 1 items " ; 1\ ’2009 s ‘
! bought itional'school b st and lunch programs. a1 13, 2008, 933 am
“ aht it traditional school breakfast and lunch prog Exercising May Help You Keep Your
| . . i " Memory
! The researchers noted that there is'minimal regulation on competitive e
! foods and not muchis known about their sale and availability. W30 13,2000, 846 am
| High Blood Presswe Can Cause
! The surveyfound that 715 percent of schools offerwater in thelr vending Learning Problems
! machines and 67.4 percent offer fruitjuice. The top-selling a 13 carte SO
! items in-schools were: Mar 12, 2008, 902 am
! ) Kaiser Permenente Sets & Good
1‘ hamburgers, pizza and sandwiches
| .

Example for Healthcare Reform
| cookies; crackers; cakes, pastries and other baked goods

bar 13, 2009, 848 am

Hospitats Do What They Can to
! french fries Recrok urses
1
| Mar 13, 2000, 7:87am
! salty snacks Mahy Vifamins Do Net Cortain
| Enough iodine
| carbonated beverages e .
‘\ Mar 13, 2009, 7 40.am
| water Packed Purses Can Cause Neck Pgin
|
| o P Ulee o
! ice cream or frozen yogurt.

i Mare ¥id

| The survey also found that a 1a carte sales pravided an average of about §700 a day lo'the schools’ foodservice programs, about 85
! percent of which receive-no financial support from their school districts.
{

*Compelitive food sales appear to be providing needed funding for the schools and school foodservice programs, as other funding

Natre Name Cortificstos
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sources are decreasing,” the study authars wrote. "Although it has not been determined ifthere is a relationship between public

funding for education or foodservice and the sale of competitive foods, decisions will need to be made that balance the schools'
ongoing need for funding with the nutritional needs of students "

More information
The Nemours Foundation has more about school lunches.

SOURCE: American Dietetic Association, news release, Aug. 1, 2005~KIDS~~F O0OD~~0BES~

Source: HealthSCOUT
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The sharp 35% rise In profits owed little to the company's four core brands: Coke, Diet
Coke, Sprite, and Fanta. Instead, Coke got a jolt from the noncarbonated brands that
were ance reated as orphans by its cola-centric management. Sales of its Dasani
water brand rose 23% globally despite being pulled from shelves in Europe in late
March:because initial shipments contained the carcinegen bromate. And Coke's
Powerade sports drink saw volume surge 28% worldwide on the back of a hewad

campaign featuring NBA prodigy LeBron James, as well as four extra selling days in
the quarter.

It's the first good news Coke has had for some time in its battle to make up precious
ground against PepsiCo inc. in the beverage industty's most competitive rivalry. While
Coke tetains an irongrip an the $64 billion U.S. carbonated sofi-drink market, it
remains a distant-second orworse in the up-and-coming "noncarb” category. Sales of
beverages such as water, juice, tea, and sports drinks ate growing as much as eight
times faster than U.8. soda sales. et Coke's commianting 44%-10-32% lead over
PepsiCoin U.S. soda sales compares with a 16%-10-24% deficit against its rival in the
$27 billion noncark market, says consuitant Beverage Marketing Corp.

Getting the noncarb husiness right will be a top priority for isdell, 80, a former Coke
exec who will return in the early summerto take over from current CEO Douglas N. Daft,
Given the ane-two punch of economic turmaeil in Key overseas markets and lack of
growthin the:U 8. soda-business, Coke's operating profits have risen an average of
only 1% since 1997, 1o §$5.2 billion in 2003. While the noncarbonated market is going
gangbusters —-growing 8% last year alone - U.S. sada consumption has grown by
lessthan 1% in-each-afthe past five years. Add mounting concems about childhood
ohesily and the possibilily that consumers are simply suffering from cola fatigue, and
the soda market is likely 1o remain under pressure,

STUCK IN THE PAST. You have to give PepsiCo credit for its sawwy in seeing the
opportunity before Coke, which was long reluetant to diversify into any beverages that it
feared couldn't match the tucrative margins of soft drinks. Datt's predecessor, M.
Douglas vester, had to he dragged kicking and screaming into the water business;
Coke made most of its money selling syrup concentrate to bottlers, and he didnt see
how the company could justify its cut of profits on water. (Today bottlers pay Coke for
"mineral packets” that give-Dasani its taste, in addition to marksting fees.) He also
passed on a chance in the 1390s to buy Quaker Oats Co. -- which atthe time owned
Snapple €86 ) As well as Gatnrade PER)

Daft's efforts to convert Coke into a "total beverage company' also met with periodic
resistance from-Coke's board. He lost a bidding war for the SoBe line of New Age
drinks to Pepsi in 2000 and the Gatorade line atter Coke director Warren E. Buffett
vetoed Daft's all-stock deal for Quaker by saying itwasntworth 10.5% of Coca-Cola.

Bottlers, meanwhile, refused to embrace Daft's acquisitions of Planet Java, a boitled
coffee intended 1o compete againstthe Frappuccino brand carried by PepsiCo hottlers,
and the Mad River line of New Age teas. The independent bottlers have long prefened
products with'the high volumes and simple plastic packaging that allow them to run
their production lines atfuil fiit -- and products such as Pianet Java and Mad River
offered neither. "We just didnt see the opportunity,” says Ron Wilson, president ofthe
Philadelphia Coca-Cola Beitling Co. Given the apathy, Coke execs shelved both Planet
Java and Mad River last year. They plan o distribute such niche products via food
brokers; bottlers will aet a cut of profits for caordinating sales-and merchandising
efionts with merchants. "We know what we need o do now,” says Chief Financial Officer
Gary P. Fayard.

CREATMTY NEEDED. Coke execs believe they're starting to pick up momentum on the
nancarb front. In the U.S ., the new Minute Maid Lemonade line has sold briskly, and
Coke boasts that in chilled juices, its:Minute Maid team outsmarted PepsiCo's
Tropicana by heing the first o inctude a-blend designed o lower choiesterol.

Analysts think Coke may have to scrap Dasani in Europe and return under a different
name, perhaps as a spring water rather than a purified one. But Coke says its water
business is galning traction elsewhere. Its three-year-old Turkuaz brand is the best-
selter in Turkey, and its NaturAgua line has become the second-best-selling water in
Hungary afterjust nine months: While Coka remains a distant second’'in U.S. sports
drinks, it says it is enjoying heady growth in the many international markets where
Gatorade isn't sold. Keith D. Pardy, vice-president for emerging global brands, says
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Powerade sales rase 23% worldwide lastyear,

The recent growth in some areas is coming off @ small base of sales. And some
analysts think Coke will have to be a 1ot more creative on the product and marketing
frants to make up lost ground. David M. Podeschi, senior vice-president of
merchandising for 7-Eleven Inc. (8E ), commends Coke for the "great strides” it has
made with soda extensions such as Yanilla Coke and Diet Coke with Lemon, "but they
could do more innovation on the noncarb side.” Coke's new CEO will have to flgure out
how to-generate as much fizz out of jice and water as he does from soda.
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Noncarbonated beverages gain in U.S.
market

By Abigail Klingbeil
Gannett News Service

Sales. of noncarbonated drinks such as Snapple,
Aquafina-and Powerade are small compared with sales of
carbonated.driiks, including beverage industry leaders Cake
and Pepsi. But buoyed by health-conscious consumers, the

noncarbonated beverage market is gaining ground on its fizzy
counterpart.

Last year, the $17.8 billion U.S. market for individually
sold noncarbonated beverages grew 13 percent while the $60
billion U.S. carbonated soft drink market increased 4. percent,

according to John:Sicher, editor and publisher of Beverage
Digest, an industry newsletter.

"The American consumer is looking for greater variety in
their choices of beverages,” he said.

Other reasans are the rising popularity of bottled water,

and the perception that noncarbonated drinks are healthier
than carbonated ones.

In addition, the: major beverage companies are sparking
growth. by adding new single-serve choices.
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Giants respond

Althuugts analysts sqy it is unlikely the
noncarhonated market will ever surpass the soft drink
market, Coca-Cola Co. and PepsiCo Inc. are taking the
category's growth serigusly.

Both continue to add noncarbonated beverages to their
offerings.

Even so, soda isn' going to be displaced by green tea
anytime soon. The soda market stiil dominates the single-serve
category by a wide margin.

"There's such a huge gap between consumption of
carhnnated anfi dranks:and annearhanated products,” said

Gary Hemphill, vice president of Beverage Marketing Corp., a
research and consulting firm.

According to Beverage Marketing, people drink about 55
gallons. ot single-serve carbonated beverages a year, compared
with. about 14 gallons of noncarbonated. But the
noncarhonated beverage business is a growth market.

Much of that growth is being led by bottled water, such
as Evian, Poland Spring, Dasani and Aguafina.

Last year, the $6 billion bottled water market grew 30
percent, Mr. Sicher said.

Last month, Coca-Cola introduced an advertising
campaign for its bottled water, Dasani. PepsiCo also plans to

introduce advertising for Aguafina, which had about $450 million
in U.S. sales last year.

PepsiCo and Coca-Cola each have about 16 percent of
the U.S. nancarbonated heverage market. The scales will tip
in PepsiCo’s favor once it completes a planned acquisition of
The Quaker Oats Co, Quaker Oats makes Gatorade; sales of
which alone account for about 8 percent of the U.S.
noncarbonated market.

Adding brands

Caroline Levy, UBS Warburg's senior beverage
analyst, said the two companies originally avoided the market
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because they thought it might hurt their core cola businesses.
“I think they realized-a little later than they should have that if
they didnt play there someone else would " she said.

PepsiCo entered the market in 1991 with a joint venture
with Lipton to praduce single-serve teas. PepsiCo also makes
Starbucks Corp.'s Frappuccino, FruitWorks fruit juices, SoBe
fruit juices and teas, and Dale juices. PepsiCo’s water, chilled

tea and chilied coffee lead their respective segments, but
curnpelitivi is gruwing.

PepsiCo and Coca-Cola are now building their
noncarbonated beverage offerings by buying other

companies, forming joint ventures and starting their own
brands.

Recently, Folgers maker Procter & Gamble Co..and a
unit of Suiza Foods Corp. ‘announced they will introduce
Folgers Jakada, a-chilled coffee drink.
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NEW YORK: The directors of Coca-Cola have approved the company's
purchase of Glaceau, the maker of Vitaminwater, for $4.2 billion in
cash.and Coke stack, a person involved in the negotiations said,

The deal was scheduled to be announced Friday, the person involved
said. Executives at Coke declined to comment Thursday night.
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The acquisition has been expected for weeks, as Coke pursued
Glaceau, which is also known as Energy Brands, to upgrade its
portfolio of noncarbonated beverages, sales of which have been
growing much faster than thnse of sada in the United States in rerent years

ST TextSize =i *

While the price is substantial fora company with sales in 2008 of about $350 million, analysts

| said the cost of not doing the deal, given Coke's refatively weak position in noncarbonated
I beverages, could also have been high.

The deal may also exorcise some ghosts in Coke's past. For a decade or so, Coke, which has

43 percent of the soda market in the United States, compared with 31 percent for PepsiCo, has
lagged behind in introducing noncarbonated beverages.

Today in Business it also was late in introducing bottled water. And in 2000,
Wlth Reute;s Coke's chicf exceutive signed a deal to buy Quaker Oats,

which included Gatorade, but the board turned him down.
U ow:ry :hlefof A I G. '
: forces o Quaker was then swept up by PepsiCo.

This year; PepsiCo's share of the noncarbonated beverage

Fed to puing another-$1 mmonimo " industrz in the United States - which includes bottled water,

U.5. economy sports drinks and juice - was 50 percent. Coke’s share was
23 percent, according to the trade publication Beverage

Digest, which first reported the company's negotiations with

Glaceau tast month.

Deverage Digest reports that in 2005 soft drinks in the United States accounted for 67 percent
i of the-nonalcohalic beverage business, bottled water made up 17 percent and other
| noncarbonated beverages stood at 16 percent.

But in 2006, soft drink volumes declined slightly while bottled water was up 17 percent and other
noncarbonated drinks increased 13 percent.

William Pecoriello of Morgan Stanley called the acquisition, a "potential game changer” in the

market for mnﬁtblma( Irinks. "It would filt 2 major gap in its noncarb portfolio,” Pecoriello
said last week in & note to investors.

Glaceau-also makes Fruitwater, an energy drink called Vitaminenergy and Smanwater, which
contains electrolytes: Pecoriello said the sale of those products could be expanded overseas.

The jewel of Glaceau-is Vitaminwater, which is vitamin-fortified and offered in flavars. It is among
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tne jewel 01 LIACEAY IS VITAMINWATEY, WNICN IS VITamMIN-TONmea ana oTIerea i navors. It1s among
a fast-growing category known as functionat foods, which market themselves as offering an
additional benefit beyand basic nutrition. Energy drinks fortified with ginseng, orange juice with

i added calcium and yogurt with live bacteria called probiotics are examples of fortified foods.

Each bottle promises a specific benefit. Kiwi-Strawberry flavored Vitaminwater, for example,
promises “focus” and "healthy support for eyes and skin” with Vitamin A and lutein, described
as a natural antioxidant that protects against eye disease. There is also a Vitaminwater with

green tea extract, which promises a "rescug” because of its purported cancer-fighting
propeities.

Glaceau's Web site says; "Welcome to the Center for Responsible Hydration.” The company

. was founded in 1996 by J. Darius Bikoff, who ramains chief executive. He could not be located
i for.comment.

Glaceau is‘based in New York City. The company sold 77 million 192-ounce, or 5.7-liter; cases
last year, a standard industry measure, according to Beverage Digest. That was a'103 percent
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erhannehﬁg juice, nonrcarbaiiaglzed drink growth into
mass Tetail

Drug Store News , (1 Oct 8, 1995

demare & prant

When it .comes. to sales of non-carbonated beverages, the mass market retail industry
has turned on the juice.

In a beverage survey conducted exclusively for FM, the percentages of households that

reported buying juices and flavored iced teas at discount department stares, warehouse
clubs and drugstores increased dramatically since last year,

For-example; at-discount department stores during:the year, the percentage of people
buying battled iced teas quadrupled, from 2% in 1994 to 8% in this year's survey, while the

percentage of people buying juices increased by 10 percentage points,.to 23% of the 450
randomly selected households.

"Probably. not unlike most companies, we recognize the
‘importance of mass discounters, and we try to develop
plans: for new. products accordingly," said Mike Bach,
managing director for Coca-Cola Foods, maker of Minute
j \ Maid juices and Hi-C fruit drinks.

l

Make Deilcsous Cogftaﬂs! 10005 s:rf Recipes
: w[Rempe Toolbar

The SCOOTER Store
We've Helped Thousands.of Americans The
SCOOTER Store: Official Site.
thes:ontarstore com

Dnnk 7

Lookmg for dnnk recapes'? we're yburrempes
gutdei

thesatretmgredients com

Drink rg%mes
Looking for drink redipes? Fmd Thousands Of

Free Recipes Now!
o icingnoak .com -

dka Drmks '

& Hot




hitp://74.126.93.104/search?g=cache;RRSTyPioSscJ:findarticles.com/p/articles/mi_m3374/is_n16_v17/ai 17629317 +n
on-c ted-+drinks.

i=en&ct=cink&gl=us 03 009 12:30:13

R T LR LR T T

Coca-Cola's research indicates that total category juice
and juice drink sales at mass market retailers increased
19.3%, while juice sales at supermarkets grew only
slightly, increasing by 2%, according to Bach.

"When you see those numbers -, . ., you want to be a part
of that business,” Bach said. In what was partly a
response. to this trend, Coca-Cola introtluced a six-pack of
new 7.7-0z. cans of Hi-C earlier this'year. "They were

irnmedialely woeli-received by the mass trade,” Bach said,

He said that while many “grocery stores dragged thair
feet," most major mass retailers have been behind the new

Hi-C cans since they were launched. "They just jumped on
them," Rarh saird.

Most Popular
White Papers

David Covitz, vice president and gmm of hard lines at
| Ames, said the new Hi-C cans have increased sales of all juices merchandised on the shelf,
! But. Covitz added that juices and iced teas sell much better when served cold in
1 g refrigerated cases at the front of Ames' stores. Ames mandates that each store must have
\ at least one refrigerated case, but if space allows, many district managers add mare cases,
} ! Covitz said the refrigerators spur impulse sales and help maximize sales-per-square-foot
. totals.

There are many players in the convenience-type beverage industry, like Snapple and
Arizona, that have national prominence,* Covitz said. "They are seen as a snack-type food,
3
|

: which the mass merchants have been involved with for quite a while, and customers are
| very comfortable buying them from us.”

Bach said he feels the increased sales of juices and other non-carbonated beverages are
! a result of mass retailers focusing more on those drinks.

! "You can't goin and out of a Wal-Mart, Target, Venture, Kmart or Caldor store and not see
. Ei1 @ juice or juice drink in an-ad or‘in a display.
|

"Mass market consumers-are very familiar with brands, and when they see a good value,
‘ they're. going to stock up,” Bach said, noting that shoppers buy a higher volume of
! beverages when they buy them at a discounter.

=¥ GALE '

i % s CENGAGE Learning”

| Other interesting findings from the FM survey related to non-carbonated beverages were: e —————
|

* Nestea and Anzona iced teas gamed n populanty since the 1994 survey, at the expense
1 of Lipton and especially Snapple, which fell 10 percentage points in the survey.

v * Minute:Maid-continued to pack the most (fruit) punch in the juice category, but was only
' one percentage point: above Tropicana, which was mentioned by 149% of the surveyed
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households as the preferred brand, compared to 11% last year.

CORYRIGHT 1995 Reproduced with permission of the copyright holder. Further reproduction

or distribution-is prohibited without permission.
COPYRIGHT 2008 Gale, Cengags Learning
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NewAge beverages are not as hew as they once were but they are getling betier with age, reaching sales of 3.4 billion in 2004. This ait

new Packaged Facts Market Trend: New Age NonCafbonated Beverages looks at this growing market with exciting functional-and
intriguing emotional benefils:

Health and weliness continue to shape consumer choite in the New Age non-carbonated beverages. Fromthe boutique and organic

stores, the New Age-non-carhonoted beverages have made their way into mainstream retail channels. The Packaged Facts Market
Trends: New Age NomCarbonated Beverages covers the following:

« Energy Drinks/infused Water
o Fruit Juices and Drinks
« Dairv & Dairv Substitutes
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o Dairy & Dairy Substitutes
o Bottled/Canned Teas

Market Trends: New Age Non-Carbonated Beverages examines the state of the U.8. market, from everyday major supermarket players
ta specialty premium niche players, The repoit analyses manufacturer and retailer strategies used to maximize growth and profitability,
Coverage includes analysis of consumer usage, brand preference, retailing, new products and factors and trends that wilt fuel future
growth.

in'this new report, Packaged Facts examines the market for new age non-carbonated heverages in the L1.S,, assesses the markets
strengths and weaknesses, analyzes the various products available along with the manufacturer and retailer strategies that are being

used 1o maximize growth and profitability. Trend coverage includes consumer usage, brand preference, retailing, new product, and
growth markets such as yogurtdrinks.

Introducing Market Trends

Market Trends is the latest product line fram Packaged Facts. These timely, compact reports offer insight and analysis into new
product trends, demographic shifts, and consumer behaviars that affect the food, beverage and consumer goods industries

Report Methedology

The information in Market Trends: New Age Non-Carhonaled Beverages is obtained from both primary and secondary research.
Primary research data is provided by Simmons Market Research Bureau (consumer buying and usage data), Information Resources
Inc. {market share data), and ProductScan {(new product introduction data). Secondary research data has been obtained from trade
association publications, business and medical journals, company literature and websites, databases, and investment repgits

What Yow’l Get in this Report

Market Trends: New Age Non-Cosbonated Beverages offers unique perspective on the bourgeoning market. No other market research

report provides the analysis and trends coverage that Packaged Facts offers. Plus, you'll benefit from extensive data, presented in
easy-to-read and practical charts, tables and graphs.

How You Will Benefit from this Report

Ifyour company wants to get a head's up on the trends that will be driving the market, you will find this repont invaluable, as it provides a

comprehensive package of information and insight not offered in any other single source. You will gein a thorough understanding of
the factors that influence the devetopment of this market.

This report will help:

« Marketing Managers identify market opportunities and develop targeted promotion plans.
o Research:and development professionals stay on iop-of competitor initiatives and explore demand for new product
introductions:

« Advertising agencies working with clients in the beverage industry and related industries to understand consumer mindset
and to develop consumer messaging for these products.

« Business development exectutives understand the dynamics ofthe market and identify possible partnerships

« Information-and research center librarians provide market researchers, brand and product managers and other colleagues
with the vital information they need to do theit jobs mare effectively.

Similar Products
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When it comes to-hydration do flavored waters do the job?
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Just about every Watst

has some new fangled version of Watef
nn the market, hit arr they as healthy

as plain WalhE?

Glaceau makes some vitamin waters
that contain a ot less sugar than fruit
juices making them an alternative. Plus
parh flavnr nnntaing . a differant set nf
vitamins and nutrients. They also make

froit waters which add a fittle bit of flavor to plain Weater, but they also add sugar and 50
calories.

h“¢
L Tin

Some fruit flavered waters, like Fruit20, use artificial sweeteners like Splenda to sweeten up
the drink without adding ralnries

Fits Tips: | wouldn‘t exactly put these flavored waters in the category of good old natural

healthy hydrating Wikter. 1t's a great altemative to soda, but don't replace it for water, When

traveling, cheose plain. old Waltet instead.
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RELATED: SKINNY ON, ELAVDRED WRTER,
G LACEAU
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Related FitSugar Stories

@ Reality Check: Sinny WRBE Won't Make You Skinny
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@ Eight ways to Eat More WilE
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to win a pair of
EasyTone shoes.
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B %2R water with PUR Flavor Options.
www . gurwater.com

Bottled Water Delivery
MY SP’ Cases of Bottied Water Delivered.
Plans Start From About §1/day.
wyvw MySprindyVeter . com
Make Flavored Water
at hame with Water Sensations

water flavors. No calories. No
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ABOUT US

Clear and Simple

The idea behind Hint is simple: pure water, nature’s original refreshment, accented with a hint of natural flavor. No
sugar, no arlificial sweeteners: Hint is a refreshing altemative to-sodas, juice and other sweetened drinks and it
tastes great.

Sound good? it tastes even better.

We thank you for trving hint, hope that you and your family enjoy it, and wish you excellent health.

Kara Goldin
CEQ, Foundar.
Hint, tne.

Buy Online. >>

Hint, Inc. San Francisco, California

Toll Free. 866.895.HINT (4468)
© 2005 - 2008 Hint, inc.

Email. questions@drinkhint.com
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real fruit flavors

in every bottle.
Nesté® Pure Life® Natural Fruit Flavored Water Beverage
i¥ both refreshing. and replenishing. Enjoy your
favorite beverage in our four DELICIOUS flavors!

Kiwi-Strawberry Splash
& delicious blend of delightful frust Bavors

o . Tropical Fruit Splash
A splash of the tropics enhanced with.reat fruit Ravor

QOrange Splash
A splagh of langy orange Citrus essence

3 Lemon Splash

Promaotions
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Chicago: Quincy Court becomes a- Digg:
Aropical oasis submit
- Anew 'tropical’ oasis beckons passersby to Loop's Quincy Court

By James Janega | Tribune reporter
March 25, 2009
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Thanks to the U.S. General Services Administration, acrylic palm trees, benches

and picnic tables offer new uses for Quincy Court near the 200 block of South State
Street. (Tribune photo by Antonio Perez / March 18, 2009)

Gaone from the dark alley behind the Dirksen Federal Building are the parked cars, the dirty
puddie and the smell reminiscent of portable toilets. Instead, 20-foot palm trees and
translucent picnic tables that light up will fill the space, creating a cozy nook in the Loop.

The federal government has spent three years and $2.5 million to spruce up what is
officially known as Quincy Courl. The U.S. General Services Administration hopes the work

will make the once-overlooked alley more inviting than the grimy space off State Street,
midway between Jackson Boulevard and Adams Street.

The.site is nfficially apen, said.lannifer Cnsgrave, the | ns Angeles architent whn designed
the space.

“I'm seeing it really for the first time,” Cosgrove as she surveyed the work last week. "Just
the scale of it—it's like being.in a playground.”

They may not be real paim trees,

Cosgrave notes, but they seem like
it—the B-foot leaves are patterned off the leaves of the haneylocust tree, commonly seen

on-Chicago strects and along its frecways. More life size honeylocust lcaf patterns are
stamped in the concrete.

Cosgrove's firm, Rios Clementi Hale Studios, has built several playgrounds, small parks

and child-care centers around California: It has alse done site planning around the country
for the GSA, the federal landldrds in charge of government grounds.

But Chicago was their first gig on old urban turf. Cosgrove said the plaza's builders had to

wark-around old ComEd vaults, buried cenduit lines, a subway tunnel and an abandoned
freight passageway.

Judging from the curious glances of State Street passersby, the quasi-tropical urban faux
aliée is already more inviting.

I BUdDL YYOL YTV LI ZUU?

5. John Kass: Mr. Mayor, I love you, man,
too—call me

maora most viewad




“It has that playful quality to it," Cosgrove said. And it smells better.
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Print: Mar 26, 2009 74500581

DESIGN MARK

Serial Number
74500581

Status
REGISTERED AND RENEWED

Word Mark
PC

Standard Character Mark
No

Registration Number
1878764

Date Registered
1995/02/14

Type of Mark
TRADEMARK

Register

PRINCIPAL

Mark Drawing Code

(5) WORDS, LETTERS, AND/OR NUMBERS IN STYLIZED FORM
Owner

Loblaws Inc. CORPORATION CANADA 22 St. Clair Avenue East Toronto,
Ontario M4T 287 CANADA

Goods/Services

Class Status -- ACTIVE. IC 032. US Q046. G & S: fruit juice. First
Use: 1993/03/00. First Use In Commerce: 1933/03/00.

Goods/Services

Class Status ~- ACTIVE. IC 02%. Us (046. G & S:

spray for cooking:

[ vegetable o0il
chlll mix,

] peanut butter; fruit spreads; [ soup mixes;
1 processed nuts.

and
First Use: 19982/01/00. First Use In

Commerce: 1992/01/00.
Goods/Services
Class Status -- ACTIVE. IC (030. US (046. G & S: rlce, cereal,
crackers, cookies [ , rice cakes, herbal teas, secasoned croutons,
baking soda and sauce; namely, black bean and garlic sauce,
microwaveable unpopped popcorn ], First Use: 1991/05/00. First Use
In Commerce: 1891/05//00.

Filing Date




74500581

Print: Mar 26, 2009

1894/03/15

Examining Attorney
DONNA

PAUL F KIIMER

Attorney of Record

MIRMAN,

2-






Print: Mar 26, 2009 78315579

DESIGN MARK

Serial Number
783155796

Status
REGISTERED

Word Mark
JAYA TEAS

Standard Character Mark
No

Registration Number
3024481

'Date Registered
2005/12/06

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code

{3) DESIGN PLUS WORDS, LETTERS AND/OR NUMBERS

Owner

Pareek~Joshi, Madhulika INDIVIDUAL INDIA 17 Carey Street Pennington
NEW JERSEY 08534

Goods/Services

Class Status ~- ACTIVE. IC (030. UsS (046. G. & S: Black tea, green

tea, oolong tea, herb tea for food purposes, herbal tea for food
purposes, tea flavored with fruit ‘julce,

lced teas. Filrst Use:
2004/07/15. First Use In Commerce: 2004/07/15.
Disclaimer Staternent
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "Teas™ APART FROM THE
MARK AS SHOWN.
Description of Mark
The mark consists of a tea leaf and words JAYA TEAS.
Translation Statement
JAYA is a word from 8anskrit meaning VICTORY.
Filing Date
2003/10/189

-




78315579
-2

Attormey
JENNIFER

Print: Mar 26, 2009
amining
KRISP,

Ex







Print: Mar 26, 2008 78780374

DESIGN MARK

Serial Number
78780374

Status
REGISTERED

Word Mark
KUDO LEAVES

Standard Character Mark

Yes

Registration Number
3352083

Date Registered
2007/12/11

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{4) STANDARD CHARACTER MARK

Owner

KUDO BEANS, INC. CORPORATION DELAWARE 96 LINWOD PLAZA SUITE 369 FORT
LEE NEW JERSEY 07024

Goods/Services
Class Status -—- ACTIVE.

IC 030. US 046. G & S: Tea, tea bags, and
tea leaves, namely blend teas, flavored teas, black tea, green tea,
white tea,

oolong tea, frult tea, herbal tea for focd purposes,

loose-leaf tea, and other tea-based beverages, namely tea flavored
with fruit juice, lime teas, sage tea, iced teas,

and chocolate food
beverages not being dairy-based or vegetable based, namely
chocolate-flavored teas. First Use: 2002/08/01, Filrst Use In
Commerce: 2002/08/01.

Disclaimer Statement

NG CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "LEAVES"™ APART FROM THE
MARK AS SHOWN.

Filing Date
2005/12/23

Examining Attomey




78780374

Print: Mar 26, 2009

JUSTINE D.

PARKER,

Attorney of Record
Mona Chawla

&
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Fruit Juice, Water Top School Vending Machine Choices

Pasted ore Monday, 1 August 2005, 03100 COT

:b: Buzz up! @Stumble it

MONDAY, Aug. 1 (HealthDay News) - Fruit juice and water are the most commonly stocked items in U.S. schoo! vending machines,
says a suivey of school foadservices directors.

The survey of “competitive foods” in schools was conducted by researchers at Pennsyivania State University and the Pennsylvania
Department of Health, who also found that hamburgers, pizza and sandwiches are the top-selling a la carte food items in schools.

Competitive foods refers ta tlems that can be bought in vending machines, snack bars and fundraisers, as opposed to items
bought in traditional school breakfast and lunch programs.

Self-Banitizing Keyboard

ar 20, 2008, 743 am
Chandra Observes Erratic Black Hole
GR31915
The researchers noted thatthere is minimal regulation on competitive
foods and not muchis known about their sale and availability.

bar 28, 2000, 7:40 am

Self-Santtizing Keyboard
The surveyfound that 71.5 percent of schools offer water in their vending

cookies, crackers, cakes, pastries and other baked goods A Bad Economy Leads to Busy
Doctors
french fries

Mar28, 2008, 5:40 am
sally shacks Teens Need More Vitamin D
tarbonated beverages

" Roli gver to learn mere.

Mar2g, 2009, 5:13 am

Link Found Between Lack of Sleep
and Diabetes
water VRN
. . More Yideos:
ice cream orfrozen yogurt. (droadheodnchoi ¥

The survey also found that a 1a carte sales provided an average of about $700 a day to the schools' foodservice programs, about 85
percent of which receive no financial support from their school districts.

™ . : X ' "My Wrinkles Vanished"
*Competitive food sales appear to be providing needed funding for the schools and school foodservice programs, as other funding

Rean thix aveitinn otnry shoit a
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Tropicana Fruit Squeeze

Aims To Help You Drink More H,0 Daily

CAPSULE REPORT: Fruiit Jiice TaRe /s a ‘pew entry into the bottleo NEEIGE category
“Tropicany “Fruit Squeszé is 23%. resl fruit j in bottied WHEER with adde
swestener (siicralose), providing a refreshing “JUe very lite” drink for just 2
calories per 8iounte serving, We especially enjoved. the lemon and grapefruit flavor.

‘a5 ‘natural-tasting alernatives o eimonade snd. orapefrult JUEe; . and added som
glarnour via fime end mint 1o thake “motkials.”

o Overview

. Iincéna Fruit Sgueeze Flavars
. Hydrating With Fruit Sgueeze

< Mockiail Recipes

! i + Shopping Information
f.Pink Grap:f*mnt Tropu: ra Frait
queeze, Furned into a “mockkail” with

ek wihhar vt Haoiiaht iE sae cafs ko an ints tho RERI8E siclo thora’c anntho
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some:lime and mint.

Just when you thought it was safe to go into the §
new category or waters Or i5 it juices? We've put this review of Tropicana Frui
Sgueeze in the ] B

juicy, they dont belong in the Botded Waters section with Fiji, Volvic, Voss an
the lesser-known (but very delicious) mineral waters we review.

There are different categories of flavored W

with natural,flavor but'no sweetener, such as Hint®, Motromint®,
o Y and Saratoga Splash (calorie-free)

o SESE with natural flavor -and sweetener, divided into those that an
calorie ‘free ‘and swestened: with sucralose/Splenda; such as Aguafinad
_FlavorSplash,  Fruit, O, ‘Nestle . Pure- Life Natural -Fruit Flavored: NiHER
Beverage and Dasani Lemon; Raspberry and Strawberry flavors; and thos

that are swestened with sugar like O Infused SN (25 calories per 8
ounce serving)

. Flavored endurance and eneroy JEEBR, such as Propel

« _Vitamin-enhanced flavored BRIER,” - [quotes ours] such  Glaceau -am
Virgin Drinks’ Fusmn, which are-not calorie-free waters but fruit Jilig@-bases

drinks that. use * for- marketing purposes (50 calories per 8-ount
sarving)

Now, there’s:

‘« Fruit jui¢8 "§8REE.” such as Tropicana Fruit Squeezs, The key differentiato
i€ a high percentage of real fruit JUige. Tropicana is 13% JURE, and is soh
not with the flavored waters, but in the non-refrigerated Julke aisle: It als:
has no added sugar, but uses sucralose for extra sweetness,

To froil FOsG SRR T, ur s it RS Since BEIEER is o hut calbgury and Rl
<ales. are fiat, marketing the product as BRBER makes sense, But it’s definital
J0ig8. Leave an open bottle of favored WEREEE in your caror gym bag for a fey
days . or a few weeks, come back to drink it,-and it’s fine: Leave an open bottle ¢

Tropicana Fruit Squeeze unrefrtqerated for a few days and it is spoiled an
undrinkable.

There. already is a category called %xeﬁ Lite; withless sug er calories than
regular Jiif8: Since JUIEE Lite Lite sounds-a bit silly silly, Fru :

Flavors
Tropicana Fruit Squeezeis available in four flavars:

.Msle

“She Had Yellow

Teeth” |
Learn how a mom |
combined 2

-products to get rid

of her yellow

teeth...
AudrysWhitestT eethi.cor

Acal at GNC
B

Experience the
Benefits of Acai.
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» Lime Raspberry
s Pink Grapefruit

= Summer Lemon

» Tropical Tangerine

The beverages taste fike ‘artfully diluted juies, and
are very wellcrafted. You won't mistake them for
$RBE: Theyre JUiEE lite lite, The Fruit Squeezes are
sweet, Jight and extremely refreshing. The Pink
Grapefriit and Summer Lemon tasted as natural to-
(s as the real thing—in fact, we actually prefer the
Fruit ‘Sgueeze to a regular glass of grapefruit JilEe
ot alemonade, because of the'lightness.

“The attractive -calorie- count—20_ calories’ per 8
ounce serving—is .achieved by artfully * combining &
§le8 concentrates* with fittered BB, adding SHSANEm———_
0 ; y . o

some natural flavorings  and sweetening. with 0" O OISR Heversy
sucralose (the ingredient in Splenda®). Tropicana Fruit Squeeze

Pink

Grapefruit. Phato by BIA,

Van Sise,
“HWhat's dn B2 Filkererd m, apple filEs cArirsnteats,. grape PlER concantrate, citric acid (a
preserustive); ‘natural flavor,  sucralase; . a. coloring:-agent hke bet rotene (yellow),
cachineal (orange); red: 40, and the concentrata of the “name” % femon,
tangerine, raspbarry and ruby red grapefruit ke concentrates. There are 25°mg sodiurmn, 59
total carbs, #g sugars, Og fat, cholesterol and protein.

we preferred the Pink Grapefruit and Summer Lemon flavors; we're:-not-sure why
tangerine was chosen instead of the famous Tropicana orange Juice,

longed for. the flavor of orange over the tangerine, Lime.Raspberry, although
marle nf ‘natural flavers, sramed lrss nafural tn ns-than the singlr-nnte-ritrus
choices, But everyone will Have his or her own favorite(s)

Hydrating

Most of us don’t get close to the racommendad 9 to 13 anght-ounce glasses of
per day. We'd have.to program ourselves to drink ‘one glass every hour of

the traditional work day. Even for. the most enticing beverage in the world, that

woild be 'a chore, Add to that the bad news that the coffee, tea and cola many of

us drink is. anti-hydration: Caffeine is a-mild diuretic;T leaching s

body (hence all of those runs to the bathroom).

ffeine increases the excetion of and sodium from the kidneys, resiilting in a net
loss, Since it'is a very. mild diuretic, the stimulating properties of caffeine more than
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PR 1OSS, DINCE TS A :Vaery mia qiUretic; TNR - SUMUIAUNG propertas or cameine more tnan
make up For slight et eventual SRR loss.

Other beverages hasides

R0 are hydrating. Juice contains a high percentags
of SR aithough fruit JIEE generally comes with a high tally of calories .and

sugar carbs: An 8-ounce- glass of fruit can have ‘130 calories, 30 from sugar.
Tropicana Fruit Squeeze, on the other-hand, has 20 calories; 4 from sugar, Just
think: you ‘can’ drink seven of them for the caloric value of a glass of reqular {oicé
And, like diet soda and nonfat milk; you can learn to find them just-as satisfying.

“In addition to drinking them straight fram the bottle, you can romance the Fruit
‘squeezes into 20-calorie “mocktails,” as youll see in the next section.

Morktaiks

Pour your favante Fruit Squeeze from: the bcittle into a collins glass or 3. wine

gobiet, add your ‘favorite.fresh citrus and an:optional herb garnish. Top with a
splash of dist tonic WaEE or diet ginger ale if you like.

» “Tropicana Fruit Sgueeze

» Citrus Wedge: Lemon or lime {(add grapefruit or orange for an extra few
calories)

s Marh Garpish: Rasil, mint, rasemary
e lve

« Digt tonic N

f or ginger ale
straight or mocktail, we're happy to have this new Julés drink to squeeze:

TROPICANA FRUIT SQUEEZE
Juicy WS in Lime Raspberry,

PRk Grapefrait, sarmmer Lemon
and Tropial Tangenne

» 15.2-Oupoe Bottle
$1.49
Suggested Retaui Price
s 6-Bottl Muttipacks
$3.99
Suggested Retail Price

At supermarkets, club stores,
canvenience stores, and other
retailers nationwide:
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Noncarbonated Beverages in Convenience Stores

Posted: July 1, 2008

Behind the cooler doors in convenience slores are some of the hottest products in the industry, YWhether they are
sports drinks, bottled JEBE, Sothing herbal teas, Chaiteas, iced cappuccinos or nutrient-enhanced New Age
beverages, single-serve drinks are more popular than ever - .and conveniarnce stores are known for their single-serve
soles. (Uniess otherwise indicated, all statistics are from the NACS 2006 State of the Industry report).

Convenience store industry trends:

» icedteas; sports drinks, bottied end elternative beverages all saw increased sales in convenience
stores in 2005.

® On average, per-store sales for noncarbonated beverages were $71,858 in 2005, roughly equal to the per-
#tore sales of soft drinks ($72,131).

o Anestimeted one out of every five batties of JRNGEE soid in the country is purchased in a convenience store.
« Bottied SRR soies are projected to increase 110 percent between 2002 and 2007 (Sowrce: Beverage
Marketng Corp.).

is the second-most-poular backaced ron-carbonated beveraae sold in convenience stores.




[RYVER X ey 1)

Eoodservice ot Convenience
Stores

Honcarbonated Beverages in
Coneenience Stores

Cangy Sales st Convenience
Slores

Te in Convenience
Stores

Motor Fuels Sales et

Convenience Stores

Cotfes Sales ¢t Convenience
Stores

Debit Holds for Fuels Purchases
Casoline Wviths . and Facts

Credt Card Fees a Growing
Yo Coraoni

Cigarelte Theft

Hypermerkets Entering Petroleum
Marketing

Gasi 11§ ¢

Stores

Tobacco Sales and Reauletions

» . Bottied. NI is the second-most-popular packaged non-carbonated beverage sold in conwenience stores,
with 2005 sales of $2.5 bilion.

» Flavored weters have emerged a3 g big trend in the category.

o The portabilty of PET packaging has been a major factor in the growth of the category that did not exist 20 years
ago.

Sports drinks:

» “GConwenience storesidown-the-street stores lead all retall channels in sales of sports drinks (acounting for
44 percent of total sports drink sales in 2004), outpacing supermarkets (26 percent), mass merchandisers 1
percert) end drug stores (6 percent), mass merchandisers (11 percent). The remaining 13 percent was sold at
club stores, vending and foodservice outlets {Source: Beverage Marketing Corporation).

& Total sales of Sports crinks in convenlence stores topped $1 biMON Tor the fysttme in 993, and.reached 31.3
bilion in 2005,

o Per.gtore ssles in convenlence stores of sports drinksAsotonics were $9,121 in 2005.
Juicesilgice drinks:
{MMGE drink Sales in convenienice stores in 2005 were $2.7 bilion, averaging $19,178 per store.
» Orange JEE is the most popular Kilé# (54 percent of totel KilE# sales); followed by crankerry RIEE

(15 percent), apple jaibE and cider (12 percent), JOE blends (10 percert) and grapefruit Jileié/c
percent) (Sawrce: Information Resources, Inc.).

Alternative beverages:

» Alernstive beverage sales in convenience stores continue to grow. In 2005 sonvenience stores soid $2.3
biion in alternative beverages -- $16 657 per stofe.

Iced teas:

o Sales of ready-to-crink iced teas in convenience stores were $715 milion in 2005.
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