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In re the application of:
Lola Cosmetics, LLC

Serial Number:  76/684,095 Examining Attorney: Linda Mickleburgh

Filed: November 16, 2007 Law Office: 106

For: LOLA

Commissioner for Traderﬁarks
P.O. Box 1451
Alexandria, Virginia 22313-1451

REQUEST FOR RECONSIDERATION AFTER FINAL ACTION
": UNDER TMEP §715.03

It

L»« Introduction

In response to the final of;ice action mailed on October 1, 2008, Applicant
respectfully submits this Request for Reconsideration After Final Action on the
Exanﬁner’s refusal under Section 2(d) of the Trademark Act to register the subject

mark. Applicant, however, does not waive its prior arguments regarding the Section

2(d) refusal.
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II. Applicant’s Mark Does Not Present a Likelihood of Confusion with
the Cited Registration

On November 16, 2007, Applicant applied to register the mark LOLA
EYES in typed form for “brushes, namely, eye brushes, brow brushes, face brushes,
concealer brushes, and lip brushes; sponges; and puffs” in International Class 021.
The Examining Attorney has refused to register Applicant’s mark under Section 2(d) of
the Trademark Act, 15 U.S.C. §1052(d), citing a prior registration on the Principal
Register for the mark LOLA for “nail brushes, scouring brushes.”

The Examining Attorney has made her refusal of the instant application final ‘
and Applicant respectfully submits the instant Request for Reconsideration of the
Examiner’s final refusal.

a. Standard for Determining a Likelihood of Confusion

Determining whether there is a likelihood of confusion requires
application of the factors set forth in In re Majestic Distilling Co., 315 F.3d 1311, 65
USPQ2d 1201, 1203 (Fed.Cir.2003). In considering the evidence of record on these
factors, “[t]he fundamental inquiry mandated by §2(d) goes to the cumulative effect of
the differences in the essential characteristics of the goods and differences in the |
marks.” Federated Foods, Inc. v. Fort Howard Paper Co., 544 F.2d 1098, 192 USPQ
24, 29 (CCPA 1976).
"
"
"
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b. Dissimilarity Between Applicant’s Goods
And those of the Cited Registration

A key consideration in determining whether or not confusion is likely is whether
the goods are related and if they are related, how closely they are related. See, In re

Majestic Distilling Co., 315 F.3d 1311, 65 USPQ2d 1201.

In the instant case, it should be pointed out that both Applicant and Registrant
have, respectively, very specific items in their identification of goods. Apblicant’s :
gdods are “brushes, namely, eye brushes, brow brushes, face brushes, concealer
brushes, and lip brushes; sponges; and puffs,” while Registrant’s goods are “nail
brushes, scouring brushes.”  While Applicant is mindful that the goods of the parties
need not be identigal orAdirectly competitive to find a likelihood of confuéion, the goods
must be sufficiently related such that they will be encountered by the same persons,
who because of the similarities of the marks and the relatedness of the goods, would
mistakenly believe that the goods come from the same producer. In re International

Telephone & Telegraph Corp., 197 USPQ 910, 911 (TTAB 1978).

While the Exanﬁﬁer contends thaf make-up. brushes and nail brushes .are
“personal use brushes” and therefore félated, these products are nonetheless specifically
different. A nail brush is not a make-up brush; it does not serve the same function as
make-up brush and it is not an effective substitute for a make-up brush. See, In re Shell

Oil Co., 992 F.2d 1204, 26 USPQ2d 1687, 1689 (Fed.Cir.1993)(“The degree of
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‘relatedness’ must be viewed in the context of all the factors, in determining whether
the services are sufficiently related that a reasonable consumer would be confused as to

source or sponsorship.”).

Moreover, it is not relevant that Applicant’s make-up brushes and the
Registrailt’s nail brushes can both be broadly described as “personz’d use brushes” (see,
October 1, 2068 Office Action, p. 2). Registrant’s listed goods are not “personal use
brushes”, but specifically “nail brushes, scouring brqshes.” Applicant’s goods and the
good of the cited registration are sufficiently different such that @nsmcrs would not
expect the respective good to emanate from the same source, even if used with similar

marks.

¢. The Marks Are Dissimilar in Appearance and Sound

In the instant case, Applicant’s mark LOLA in relation to thé cited goods therein
differs in connotation and commercial impression from the mark of the cited
registration as applied to the goods set forth in the cited registration. For. example, as
applied to Applicant’s goods, the LOLA mark is likely to evokeA the image of “all that
is confident, sexy, mysterious and daring in women.” See e.g., Exhibit A to the
Declaration of Sarah A. ‘Brown (“Brown Decl.”). In contrast, as applied to the goods
of the cited registration, “LOLA” is unlikely to evoke similar images of glémour and,
if anything, is likely to evoke images of a grandmotherly woman or something

utilitarian. See e.g., Brown Decl., Exh. B (“lola” means grandmother in
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Tagalog/Filipino); Exh. C-F (excerpts of companiés selling nail brushes and cleaning
brushes and Department of Health poster re proper hand-washing technique using nail

brush).

In addition, the fecord supports that consumers are able to discern such
differences in connotation and commercial impression as applied to the respective
goods. This is supported by Applicant’s ownership of the following U.S. trademark
registrations and its use in commerce of the marks therein:

Word Mark LOLA

Goods and  IC 003. skin and body care preparations namely, skin cleansers, skin moisturizers, skin

Services lotions, skin soaps, sun screen preparations, cosmetics, non-medicated hair care
preparations, nail care preparations, colognes, perfumes, fragrant oils for personal
use, non-medicated bath salts, incense and tooth whitening preparations. FIRST USE:
20011101. FIRST USE IN COMMERCE: 20011101

IC 004. candles. FIRST USE: 20011101. FIRST USE IN COMMERCE: 20011101
Filing Date  April 3, 2001

Registration .

Number 2667128

Registration

Date December 24, 2002

Word Mark LOLA

Goods and IC 016. Sharpeners, namely, eye pencil sharpeners. FIRST USE: 20011101.
Services FIRST USE IN COMMERCE: 20011101

Filing Date January 31, 2003

Registration )

Number 3443308

Registration Date June 10, 2008

Word Mark LOLA POPS

Goods and 1C 003. cosmetics, namely eye pencils. FIRST USE: 20040210. FIRST USE IN
Services COMMERCE: 20040210

Filing Date February 18, 2004

Registration

Number 3032698

Registration Date December 20, 2005
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Word Mark

Goods and
Services

Filing Date

Registration .

Number

LOLA LOVES LASHES

IC 003. cosmetics, namely, mascaras. FIRST USE: 20021115. FIRST USE IN
COMMERCE: 20021115

January 21, 2003
2808162

Registration Date January 27, 2004

Word Mark

Goods and
Services

Registration
Number

Registration

Word Mark

Goods and
‘Services

Filing Date

Registration

Number

Registration
Date

Word Mark

Goods and
Services

Filing Date
Registration
Number
Registration
Date

LOLA'S LIP INDULGENCE

Cosmetics and lip gloss. FIRST USE: 20060900. FIRST USE IN COMMERCE:
20060900

' 3419267
April 29, 2008

LOLA

IC 003. [ WOMEN'S SOAPS, PERFUMES, ] COLOGNES, TOILET WATER [ AND
SOAPS, ] ALL FOR PERSONAL USE. FIRST USE: 19860214. FIRST USE IN
COMMERCE: 19860214

March 3, 1986
1431668

March 10, 1987

LOLA

skin and body care preparations, namely, skin cleansers, skin moisturizers, skin
lotions, skin soaps, sun screen preparations, cosmetics, non-medicated hair care
preparations, colognes, perfumes, fragrant oils for personal use, non-medicated bath
salts, incense and tooth whitening preparations. FIRST USE: 20011101. FIRST USE
IN COMMERCE: 20011101

October 23, 2006
3576609

February 17, 2009
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COSMETICS

Word Mark LOLA COSMETICS

Goods and  iskin and body care preparations, namely, skin cleansers, skin moisturizers, skin

Services lotions, skin soaps, sun screen preparations, cosmetics, non-medicated hair care
preparations, colognes, perfumes, fragrant oils for personal use, non-medicated bath
salts, incense and tooth whitening preparations. FIRST USE: 20030101. FIRST USE
IN COMMERCE: 20030101

Flling Date  October 23, 2006
Registration 3561478

Number

Registration

Date Japuary 13, 2009

Word Mark LOLA EYES

Goods and cosmetics, namely, mascara. FIRST USE: 20061001. FIRST USE IN
Services ’ COMMERCE: 20061001

Registration

Number 3496330

Registration Date September 2, 2008

See, Brown Decl., Exh.' G and discussion, infra, regarding Applicant’s and its
predecessor-in-interest’s long use of its LOLA-formative marks. See also, Declaration

of Kim Wileman' (“Wilman Decl.”), 1§3-6)(attached as Exhibit H to the BrownvDecl.).‘ '

d. Sophistication of the Purchasers
If goods and/or services are not related or marketed in such a way that they
" would be encountered by the same persons in situations that would create the incorrect

assumption that they originate from the same source, then, even if the marks are

! The Wileman Declaration was previously submitted to the Trademark Office in support of
Applicant’s response in regards to Serial No. 76/660,400 and is now submitted in support of
registration of the instant mark, but includes an exhibit cover sheet with the current
application’s serial number.
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ideﬁtical, confusion is not likely. Sken Mfg Co. v. The Ritz Hotel Ltd., 393 F.3d 1238,

73 USPQ2d 1350 (Fed. Cir. 2004).

Even where marks are identical and applied to similar goods or services, th¢
applicable precedents require a detailed examination into factors such as the
sophistication of the relevant purchasers. See, e.g., Dynamics Research Corp. v.
Langenau Mfg Co., 704 F.2d 1575, 1576 (Fed. Cir. 1983) (“[N]o likelihood of
confusion between two “DRC” marks even though both were used for goods in the

metal fabrication industry).

In the instant case, consumers purchasing make-up brushes are likely to put

. some care and discrimination into their purchasing decisions. For example, it is not
uncommon for companies selling make-up brushes and others to offer instructions and
tutorials to consumers to aid them in using and caring for their make-up brushes (see
e.g.; Brown Decl., Exh. I). In addition, there are numerous different types of make-up
brushes and women ére generally discriminating as to the cosmetic products that should
be used with a particular brush or the particular ‘look’ that a particular type of brush

will impart (see e.g., Id).

In addition, Applicant’s make-up brushes and make-up brushes in general are

not particularly inexpensive goods, which further supports that consumers purchasing
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them would exercise a certain degree of care and deliberation. See, Brown Decl., Exh.

J. See also, Brown Decl., Exh. A.

~ _e. Confusion is Unlikely in View of the Overall Circumstances and
Additional Pertinent du Pont Factors

In order to reach a determination on the issue of a likelihood of confusion, thé
overall circumstances of a particular case must always be considered and all the
relevant du Pont factors balanced. See, E.I. du Pont de Nemours & Co., 476 F.2d
1357, 177 USPQ 563 (CCPA 1973).

In the instant case, Applicaht and its predecessors—iﬁ-interest have used its
LOLA-formative marks in commerce since at least as early as February 14, 1986.
See, Brown Decl.,. Exh I, Wileman Decl. (attached as Exh. H to the Brown Decl.).
The registration cited by the Examiner was registered on September 28, 1954 and the
registrant’s U.S. Internet web site claims that registrant “introduced its first few kitchen
brushes back in 19697, that registrant’s marketing department “has developed
comprehensive POP display programs, including Power Panels, Clip Strips®, J-trees,
floor displays...” and that registrant “has been an industry leader for over 34 years.” -
See, Brown Decl., Exh. K. Notwithstanding the parties’ long use of their respective
marks, Applicant knows of no instances of confusion between the parties or the parties’
respective goods, nor has Applicant ever been contacted by the owner of the cited
registration regarding any potential confusion. See, Wileman Decl., §42-8 (Exh. H to
the Brown Decl.); Brown Decl., Exh. G.

Moreover, Applicant’s make-up brushes and other cosmetic goods offered under

its LOLA marks have been featured and promoted throughout the United States and
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internationally in widely circulated intemational and national magazines® and on QVC,
which purports to reach over eighty percent of all U.S. cable homes and 3 million
satellite dishes. See Brown Decl., Exh. L-P°. Applicaﬁt also has and continues to
market products under its LOLA mark through major U.S. retailers, such as Victoria’s
Secret® stores and online marketplaces such as Makeup.Com®. See, Brown Deél.,

Exh. O-P*.

Notwithstanding Applicant’s long and ektensi\}e use and promotion of its
cosmetic products under its prioi'-registered and other LOLA marks, Applicant knows
of no instances of actual confusion between Applicant’s products and the Registrant’s
products, nor between Applicant and the owner of the cited registration. See, Wileman

Decl., §97-8 (Exh. H to the Brown Decl.).

In addition, the owner of the cited registration bromotes and characterizes itself
as a supplier of fhigh quality and time saving cleaning solutions for everyday use” and
a manufacturer and importer of “cleaning aids, kitchen brushes and scourers.” See
Brown Decl., Exh. S, Exh. K. This further supports that purchasers and potential
purchasers would not typically expect nail brushes and make-up brushes to emanate
from the source. See also, Brown Decl., Exh. D.

1
1"

2 These include, without limitation: Allure, Self, Teen Vogue, Marie Claire, Women’s Health, Us
Weekly, Weight Watchers, Unveiled, People, Genlux Magazine, Family Circle and Lucky.

3 Us Weekly cites its current circulation at 3.8 million; People at over 3. 45 million; Marie Claire
at over 3.2 million; Lucky at over 2.5 million; Women's Health at over 3 million; Self at over 5
million and Allure at over 5 million. See, Brown Decl., Exh. N.

* Victoria’s Secret owns an extensive number of retail locations throughout the United States and
abroad. See e.g., Brown Decl., Exh. O.

10
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IV. Conclusion
Applicant incorporates its previous arguments on the Section 2(d) refusal. In
light of the overall circumstances of, inter alia, the parties’ long concurrent use of their

respective marks, the different commercial impressions of the marks, Applicant’s

Aownership of its prior-registered: LOLA marks and the dissimilarity of the parties’

goods, it has not been established that Applicant’s goods and Registrant’s goods are so
similar or related in a way which would result in source confusion, even assuming that
they are marketed under similar marks. Applicant respectfully requesfs that the
Examiner reconsider ‘the refusal to register and pass the instant application to

allowance.

Respectfully submitted,

CIS THOMAS LLP

Date: April ) , 2009 [~

87%&. Brown

11
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Enclosures

Declaration of Sarah A. Brown
Exhibits A-P

CISLO & THOMAS LLP

1333 2™ Street, Suite 500

Santa Monica, California 90401
dan@cislo.com
sarah@cislo.com

Tel: (310) 451-0647

Fax: (310) 394-4477
www.Cislo.com

12
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CERTIFICATE OF FIRST CLASS MAILING

I hereby certify that this correspondence is being deposited with the
United States Postal Service as first class mail in an envelope addressed to:
Commissioner for Trademarks

P.O. Box 1451
Alexandria, Virginia 22313-1451

on A“P\ﬁ \(“11 ZOOg

Sarah A. Bro ~ . D

aw%/z[Oﬁ

13




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

In re the application of:
Lola Cosmetics, LL.C
Serial Number: 76/684,095 Examining Attorney: Linda Mickleburgh
Filed: - November 16,2007  Law Office: 106
For: ' LOLA

Commissioner for Trademarks
P.O. Box 1451 ,
Alexandria, Virginia 22313-1451

DECLARATION OF SARAH A. BROWN IN SUPPORT OF REQUEST FOR
RECONSIDERATION

I, Sarah A. Brown, declare as follows:

1. T am an attorney admitted to practice in the State of California and before

the United States Patent and Trademark Office. I am an associate in the

law firm of Cislo & Thomas LLP representing Applicant Lola Cosmetics

LLC in the above-referenced matter. I make this Declaration of my own

personal knowledge, or on information and belief where so stated. If

called as a witness, I could and would testify competently to the truth of

the matters asserted herein.




. Attached herein as Exhibit A, is a true and correct copy of a page from the

www.makeup.com Internet website, printed by me on April 1, 2009.

. Attached herein as Exhibit B is a true and correct printout of a page from
the Internet site at URL www.tagalog_dicfionary.com, é.nd the URL
www.foreignword.com, printed on, respectively, January 2, 2008 and
September 5, 2007. The dictionaries from these websites show that the
‘word “lola” means ‘grandmother’ in Tagalog/Filipino (the main language
of the Republic of the Philippines). |

. Attached herein as Exhibit C, is a true and correct copy of a page from the
http://search.store.yahoo.net Internet web site, printed by me on April 1,
2009. | |

. Attached herein as Exhibit D, are true and correct copies of pages from the

www.justmanbrush.com Internet web site, printed by me on April 1, 2009.

. Attached herein as Exhibit E, is a true and correct copy of a page from the

www.health.stafe.mn.us Internet web site, printed by me on April 1, 2009.

. Attached herein as Exhibit F, are true and correct copies of pages from the
online catalog for E. Gornell & Sons, Inc. printed by me on April 1, 2009.

. Attached herein as Exhibit G, are true and correct copies of pages from the
USPTO’s TESS and TARR databases, all printed by me on April 1, 2009.

. Attached herein as Exhibit I, are true and correct copies of pages from the

www.articlebase.com, www.videojug.com, www.ezinearticles.com,




wwwehow.com and www.yestheyrefake.com Internet web sites, all

printed by me on April 1, 2009.

10. Attached herein as Exhibit J, is a true and correct copy of pages from the
www.shuuemura-usa.com Internet web site, printed by me on April 1,

2009.

11. Attached herein as Exhibit K, is a true and correct copy of Internet pages
obtained from the Internet website URL http://www.lolaproducts.com
printed by me on August 1, 2007. These Internet pages contain
registrant’s claims that registrant “introduced its first few kitchen brushes
back in-1969, ” that registrant’s marketing department “has developed
comprehensivé POP display programs, including Power Panels, Clip
Strips®, J-trees, floor displays...” that registrant “has been an industry
leader for over 34 yéars. ” Exhibit K also includes a true and correct copy
of a page from the Internet web site at URL http://brushexpert;com,

obtained from web the site and printed out by me on August 1, 2007.

12. Attached herein as Exhibit L, are true and correct copies of images of U.S.
magazine cévers and excerpts, copies of which were obtained from
Applicant’s Internet website at URL http://www.lolacosmetics.com
printed by me on August 5 and 6, 2007. These pages include excerpts
from Self, Teen Vogue, Marie Claire, WMD BeautyBiz, Women’ Health,
Us Weekly, Weight Watchers, Weddings Unveiled, Allure, People,

Genelux; Family Circle and Lucky magazines.




13. Attached herein as Exhibit M, are true and correct copies of pages from
the Internet web site at URL http://wwwqvc.com, obtained and printed out
by me on April 1, 2009 and August 5, 2007.

14. Aﬁached herein as Exhibit N, are true and correct copies of pages from,
respectively, the Internet web sites of Us Weekly, People magazine
(http://www.people.com); Marie Claire (http://www.maﬁeclairemk.com);
Women’s Health (http://www.womenshealthmag.com); allure
(http://condenastmediakit.com); and Self
(http://www.cohdenastmediakitcom), all obtained from the respective

web sites and printed out by me on August 6, 2007.

15. Attached herein as Exhibit O, are true and correct copies of pages from
the Internet web site for Hoovers at URL http://www.hoovers.com

obtained from web sites and printed out by me on August 6, 2007.

16. Attached herein as Exhibit P, are true and correct copies of pages from
the Internet web site at URL http://www.makeup.com, obtained from the
web sites and printed out by me on April 1, 2009 and August 5, 2007.

The undersigned is hereby warned that willful false statements and the like so
made are punishable by fine or imprisonment, or both, under 18 U.S.C. §1001, and that
such willful false statements may jeopardize the validity of the application or any

resulting registration, further declares that she is properly authorized to execute this

4declaration on behalf of the Applicant, and that all statements made of her own

knowledge are true and that all statements made on information and belief are believed to

be true.




Executed on April _ {2009 in Santa Monica, Calif;

S}A Brown




CERTIFICATE OF FIRST CLASS MAILING

I'hereby certify that this paper (along with any paper referred to as being attached
or enclosed) is being deposited with the United States Postal Service on the date shown

.below with sufficient postage as first class mail in an enveloped addressed as follows:

Commissioner for Trademarks -
P.O. Box 1451
Alexandria, Virginia 22313-1451

onApril_[_,2009 /X |
- N L{/ /[ 03

Sarah A. Brown, Reg. Xo. 47455 Date




EXHIBIT A

' _IN SUPPORT OF REQUEST FOR
~ RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
| SERIAL NO. 76/684,095
FOR: LOLA




Lola Cosmetics - Lola Makeup and Lola Cosmetics - Makeup.com
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IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA




Search Results ) ‘ Page 1 of 1

English<=>Tagalog Dictionary

O English'Tagalog . fola
& Tagalog-English
[ Starts with
Tagalog term English translations
lola n. grandmother

Propose new terms  Home  About this dictionary
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Search engine snd design: 2000 Forcignword Dictionary author

http://www.foreignword.com/cgi-bin/engtag.cgi?language=tageng&termbox=lola&B 1=Sear... 9/5/2007




Search result for: lola

| TAGALOG DICTIONARY I
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EXHIBIT C

IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA




Search Page1 of 1

shopping cart info privacy policy email

home index

SEARCH - Go ’
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Search for:

m = words found M = words found together ® = all words found

Fingernail Brush $4.49
Easy to grip painted wooden base with natural bristies, KM0027

Plated Barbecue Tools / 5pc Set $39.99

Cleaning Brush with brass bristles, 16 in. Spatula and 17.5 In. Tongs.
KM1800 ...
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EXHIBIT D

IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
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Justman Brush Company is the industry leading manufacturer of Laboratory, Scientific an... Page 1 of 3

Search Site: " Printer-Friendly Page
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Home |
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Gentle and durable enough to remove dirt and residue from soiled hands and equipment.

Brush |Brush |Brush |Brush |Block |Block
Rt |Owmer ion sty [Tim ltrim [part |Part [Size ISize [Price
: Inches jcm Inches [cm Inches fcm
630450{Wood Handle jwhite ]5/8" 11.6 |1 1/8"[2.8 x |1 1/4" 3.1 x }$3.70 | CEEKEGNS)
Tampico x4 11.4 x4 11.9
172" 3/4"
720446(Disposable -~ IBlack ]5/8" 1.6 [11/8"]2.8 x |1 3/8"|3.5 x {$4.27 | EEENNRYD
Teal Plastic Nyton x3 9.3 x4 10.6
Lastumer Service JHandle 347 yvar
pEYitelv I 35=_‘;‘5}’:4§,G 720448 jAutoclaveable |Black 5/8" |[1.6 11/8"12.8 x }1 3/8"}3.5 x ]$8.60 | Btk
- White Nylon x3 9.3 x3 9.3
Plastic Handle 3/4" 3/4"
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View Shopping Cant
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IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA




Handwashing With a Nail Brush - Minnesota Dept. of Health
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Soap and
Water

Soap and W
Home

Buier

With a Nailbrush

Fan of

Hand Hygiene

Hand Hygiene
Home

Why and When

Choosing and
Using Soap

Hyguene

For Schools and
Child Care

For Health Care

Professionals
Statis
Posters and Print

Materials
Contact Us

More From
MDH

Food Safety

Cover Your
Cough

Infection Control

Search

Handwashing With a Nail
Brush

This poster showing the eight steps to
washing hands using a nail brush could be
hung in restrooms to reinforce proper hand
washing technique.

Download a print version of this document:
Handwashing With a Nail Brush (PDF:
1,265KB/1 page)

| Harzdasht 1g With a Nail Bmsh_,,

-1 Wet ands

%@54

e o

. Wet hands & brush
Soap brush

Brush & Lather
Rinsé

Soap hands

Lather

Rinse

Towel dry

GNOUNAWNE

http://www health.state.mn.us/handhygiene/wash/nailbrush.html

“Hand Washing is the
single most important
means of preventing
the spread of
infection”

- CDC

Note:If soap and
water are not
available, use hand
sanitizer Wash your

water when your
hands are visibly
soiled.

Food handlers in
restaurants, schools,
delis and grocery
stores must wash
their hands with soap
and water before
applying hand
sanitizers. [Minn
Rules Chap.
4626.0070 -
4626.0085] See Hand
Hygiene for Food
Handlers for more
information.
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EXHIBIT F

IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA




GENERAL PURPOSE - HAND BRUSHES

BP-1

TYPEWRITE
ITEM

R - UTILITY

NO. OF BLOCK

Plastic Handlke

NO. FLL MATERIAL TRIM ROWS

SIZE
12§ 4x 15 [65/8x 1/2

BRUSH PART STD.
PK. PRICEEA.

LENGTH

LIST

SMALL UTILITY BRUSH Light 10 heavy duty scrubbing. Curved smooth hardwood block

FILL NO.OF BLOCK BRUSHPART STD.  LIST
ITEM NO. MATERIAL  TRIM ROWS  SIZE LENGTH PK PRICEEA.
' 8178-8  |Crimped Brass 58| 6x9 |63/4x15/8 2172 12 | $3.60
8178-5S  |Stainless Steel 58| 6x9 |63/4x 158 2472 12 | $4.72
. 8176-N___ |[White Nyion 5/8| 6x9 |63/4x15/8 2112 12 | $2.46
817R-88 B8178-A |Crimped Aluminun | 172 | 6x9 [63/4x 15/8 2172 12 $2.80
‘P8178-B_|Crimped Brass 9/16] 6x9 |7 1/4x 158 21 12 ] $3.20
*PB178-SS |Stainless Steel 9/16] 6x9 |71/4x 15/8 2472 12 | $4.38
m‘" “PB178-N_ |White Nylon 9/A6] 6x9 |7 1/4x 15/8 2172 12 | $2.26
*Mokied white plastic handle with hang-up hole
P
P8178-SS

Curved smeoth hardwood block.

'LARGE UTILITY BRUSH  whire sidewal tire and gritl brush

FILL NO.OF BLOCK BRUSHPART STD.  LIST
ITEM NO.  MATERIAL TRIM ROWS  SIZE LENGTH PK PRICEEA.
8179-B . |Crimped Brass | 5/8 ] 9x 10 |8 7/8 x 2 5/8 3 2] $6.50
Crimped Stainless

2179.B siress | 58 |ox10 |87/8x 258 3 12| s$7.80
“F6175-8 |Crmped Brass | 5/ |9x 10 [8 1/2x 2578 3 25476
*PB179-S8 g w"'ped Stainless | 58 1910 [8 12x 25/8 3 12| s626
“PB170.N_ |White Nylon 58 |9x 10 |8 12 %258 3 121 $350

*Molded white plastic haudie with hang-up hole

P8179-SS

SUEDE AND NAIL BRUSHES

Smooth handweod bk with hand groove

R128-B

RIS NO. BRUSH
Standurd pack; 13
FILL OF  BLOCK  PART STD.
ITEMNO.  MATERIAL TRIM ROWS  SIZE LENGTH PK
8128-B Crimped Brass 31/4x11/8 3
8118 White Tampico |3/ | 4x 15 [5x 1172 3| 72 | si88
. B116P Synthetic TIA6[4x 15 [5x 1172 3 | 72 | 5160
_ 8l8 NECHANO -BLACK[ Dk WIN T g 17y s6faaiex 114 | 3 | 112 | $3.26
Standard pack: 72 Stiff
Whits Nylon
MECHANO-WHITE [ P78 VEE | 7716 |7x16lasmx 11| 3 | 112 | s326

MECHANO-NAIL BRUSH
The vltimate Nail Brush for every Shop and Garage.
White plastic block.

ade in th
MaTsA




FINE WIRE HAND SCRATCH BRUSHES

Usad by aireraft and avissile industries in aluminum welding.

WELDER WOOD HANDLE Bentsolid hardwood block
FILL TRIM NO.OF BLOCK BRUSHPART STD.  LIST
ITEM NO. MATERIAL INCHES ROWS  SIZE LENGTH  PK PRICEEA. [t 8138-SS

8138-SS . 36 $1.12
3135°55 Buk Stainless Steel 12 3x7 {73/4x 7186 1172 306 $7.06
8138-B 36 $1.18
51388 Buk Fine Brass 12 3x7 {73/4x 7116 112 39_6 $1.12 R 1388
B136-BZ Bronze 112 3x7 {73/4x 7116 1172 36 $1.42 8-
8138-N 36 $1.10
STI5N Buk Black Nylon 12 3Ix7 }73/4x 716 112 506 TT04
8138-HH Horsehair 1/2 3x7 §73/14x7/16 11/2 36 $1.10
* 100 pack pricing available on request 8138-BZ
‘WELDER, PLASTIC HANDLE rlostic handic
FLL NO.OF BLOCK BRUSHPART STD. LIST

SIZE LENGTH PK.  PRICEEA.

ITEM NO. MATERIAL TRIM ROWS

Stainless Steel 7144 x 7116

FineBrass | 12| 3x7 [7Wax716| 112 —33&——%%—

|Bronze 12 [ 3x7 |7 1/4x 7116 1172 36 $1.30

Natural Nylon 12§ 3x7 |71/4x7/16 1112 63060 :}00 P8138-8S
Horsenair 2 3x7 |7 AX 6] 112 36 | _$1.08

7T1/4x7TH6 .
121 3x7 [71/4x716] 100 [$1.70
Stainless Steel/Brass 121 3x7 {71/4x716] 100 {$2.30
Stainless Steel/Bronze 12 ] 3x7 {71/4x716] 100 }52.36

BP8139-BR\BN

NO.OF BLOCK BRUSHPART STD. LIST

e NO_ FILL MATERIAL TRIM ROWS SIZE  LENGTH PK PRICEEA I e

3 s Steel b »2.04
8148—3 O'lrrped Brass 5/8} 2x9 |858x1/2 27/8 36 $2.00
8148-A  |Aluminum 72| 2x0 [85/8x 172 278 36 $1.66

Economy
EB8148- 581 2x9 |858x1 27/8 36 $1.76
SS | Stainless steel B | 2x x12

TYPEWRITER - UTILITY Stight hardwood handie Utility brush

Fitt IRV NUL UF BLUCK BRUSH FARY STL. LISt
ITEM NO. MATERIAL INCHES ROWS SIZE LENGTH PK. PRICEEA.
Stainless Steel 3x10 [6x 1/2 1172 K T
8158-B Crimped Brass 5/8 §3x10]6x1/2 1172 72 $1 .80 8158-B
8158-STEEL [Steel 9/16 | 3x 10 |6 x 172 1172 72 $1.74
8158-BZ Bronze — 58 [ 3x10 [6x 172 1172 72 $2.10
8158-N Nylon 9/16 13x 10 |6 x 1/2 112 72 $1.46
8158-HH Horsehair 9/16 | 3x 10 |6 x 1/2 11/2 72 1.54
To clean 1n those conflined inaccessible areas,

TYPEWR]TE R U P RtGHT Smmnh ]mrdw&)()(l bl mk

PAR »
EM NO ATERIA R ROW = P PRI A
aniess Steel| 1 X 43/4 x13/32 7l 7. 1.56 i
8168.8 _ |Brass 2| 2x6 |83/x13/32 778 72 | $1.66 8168-B
§765-STEEL [Steel 2| 2x6 [43/4x 1302 778 721 5160 .
8768-N___ |Nylon 72 | 2x6 |33/ x 1352 778 72 | $1.44 Made In the
B5168-4 _[Horsehar 2] 2x6 |33/ %1332 778 72 | 5150
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APPLICANT LOLA COSMETICS LLC
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Typed Drawing

Word Mark LOLA

Goods and IC 003. US 001004 006 050 051 052. G & S: skin and body care preparations namely, skin

Services . cleansers, skin moisturizers, skin lotions, skin soaps, sun screen preparations, cosmetics, non-
medicated hair care preparations, nail care preparations, colognes, perfumes, fragrant oils for
personal use, non-medicated bath salts, incense and tooth whitening preparations. FIRST USE:
20011101. FIRST USE IN COMMERCE: 20011101

IC 004. US 001 006 015. G & S: candles. FIRST USE: 20011101. FIRST USE IN COMMERCE:
20011101

(CANCELLED) IC 035. US 100 101 102. G & S: [ retail shops featuring cosmetics and beauty care
products ]. FIRST USE: 20011101. FIRST USE IN COMMERCE: 20011101

Mark Drawing
Code (1) TYPED DRAWING

Serial Number 76235183
Filing Date April 3, 2001
Current Filing 1A

Basis

Original Filing 1B

Basis ‘

Published for . ,

Opposition April 16, 2002

Change In

Registration CHANGE IN REGISTRATION HAS OCCURRED
Registration

Number . 2667128

Registration

Date December 24, 2002

Owner (REGISTRANT) LOLA COSMETICS, LLC LTD LIAB CO CALIFORNIA 15001 OXNARD STREET

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.6.9 4/1/2009
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VAN NUYS CALIFORNIA 91411

Assignment

Recorded ASSI_GNMENT RECORDED
Attorney of

Record DANIEL M CISLO

Prior

Registrations 1431668

Typeof Mark TRADEMARK. SERVICE MARK
Register PRINCIPAL

Affidavit Text PARTIAL SECT 8 (6-YR).
Live/Dead

Indicator LIVE

Page 2 of 2

oo | ] e |
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_ Mpsr Uoc f Faey Do Last Doc
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Int. Cls.: 3, 4, and 35

Prior U.S. Cls.: 1, 4, 6, 15, 50, 51, 52, 100, 101, and 102

" Reg. No. 2,667,128
Registered Dec. 24, 2002

United States Patent and Trademark Office

TRADEMARK
SERVICE MARK
PRINCIPAL REGISTER

LOLA

LOLA COSMETICS, LLC (CALIFORNIA LIM-
ITED LIABILITY COMPANY)

4600 ENCINO AVENUE

ENCINO, CA 91316

FOR: SKIN AND BODY CARE PREPARATIONS
NAMELY, SKIN CLEANSERS, SKIN MOISTURI-
ZERS, SKIN LOTIONS, SKIN SOAPS, SUN SCREEN

- PREPARATIONS, COSMETICS, NON-MEDICATED
HAIR CARE PREPARATIONS, NAIL CARE PRE-
PARATIONS, COLOGNES, PERFUMES, FRA-
GRANT OILS FOR PERSONAL USE, NON-
MEDICATED BATH SALTS, INCENSE AND TOOTH
WHITENING PREPARATIONS, IN CLASS 3 (US.
CLS. 1,4, 6, 50, 51 AND 52).

FIRST USE 11-1-2001; IN COMMERCE 11-1-2001.

FOR: CANDLES, IN CLASS 4 (U.S. CLS. 1, 6 AND
15).

FIRST USE 11-1-2001; IN COMMERCE 11-1-2001.

FOR: RETAIL SHOPS FEATURING COSMETICS
AND BEAUTY CARE PRODUCTS, IN CLASS 35 (U.S
CLS. 100, 101 AND 102).

FIRST USE 11-1-2001; IN COMMERCE 11-1-2001.

OWNER OF U.S. REG. NO. 1,431,668.

SN 76-235,183, FILED 4-3-2001.

RICHARD DONNELL, EXAMINING ATTORNEY
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[Start)uistat:.  oR wrecors: - Record 10 out of 15

ASSIGH Status § ( Use the "Back” button of the Internet

Browser to return to TESS)

Typed Drawing

Word Mark ‘LOLA :

Goods and IC 016. US 002 005 022 023 029 037 038 050. G & S: Sharpeners, namely, eye pencil
Services sharpeners. FIRST USE: 20011101. FIRST USE IN COMMERCE: 20011101

Mark Drawing Code (1) TYPED DRAWING
Serial Number 76486545

Filing Date January 31, 2003

Current Filing

Basis 1A

Original Filing A

Basis .

Published for

Opposition March 25, 2008

Registration :

Number 3443308

Registration Date  June 10, 2008

Owner (REGISTRANT) Lola Cosmetics, LLC LTD LIAB CO CALIFORNIA 4600 Encino Avenue Encino
CALIFORNIA 91316

Attorney of Record Daniel M. Cislo
Prior Registrations 1431668

Type of Mark TRADEMARK
Register PRINCIPAL
Other Data The name "LOLA" does not identify a living individual.

Live/Dead Indicator LIVE

fumib o FR

e Dy s S

http://tessZ.uspto.gov/bin/showﬁeld?f=doc&state=4007:fgotjn.7.10 . 4/1/2009




Int. CL: 16

Prior U.S. Cls.: 2, 5, 22, 23, 29, 37, 38 and 50 : '
or US. (k2 2,5, 22, 23, 29, 37, 38 an Reg. No. 3,443,308

United States Patent and Trademark Office  Registered June 10, 2008

TRADEMARK
" PRINCIPAL REGISTER

LOLA

LOLA C((:)OS)METICS, LLC (CALIFORNIA LTD OWNER OF U.S. REG. NO. 1,431,668.

4600 ENCINO AVENUE
ENCINO, CA 91316 : THE NAME "LOLA" DOES NOT IDENTIFY A

LIVING INDIVIDUAL.
FOR: SHARPENERS, NAMELY, EYE PENCIL

SHARPENERS, IN CLASS 16 (US. CLS. 2, 5, 22, 23, SER. NO. 76-486,545, FILED 1-31-2003.
29, 37, 38 AND 50). -

FIRST USE 11-1-2001; IN COMMERCE 11-1-2001. =~ MARTHA FROMM, EXAMINING ATTORNEY
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" ASSIGH Status

TARR Status

_ ( Use the "Back” button of the Internet
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LOLA POPS

Word Mark
Goods and Services

- Standard Characters
Claimed

Mark Drawing Code
Serial Number

Filing Date

Current Filing Basis
Original Filing Basis
Published for
Opposition
Registration Number
Registration Date
Owner

Attorney of Record
Type of Mark
Register

Live/Dead Indicator

LOLA POPS

IC 003. US 001 004 006 050 051 052. G & S: cosmetics, namely eye pencils. FIRST USE:
20040210. FIRST USE IN COMMERCE: 20040210

(4) STANDARD CHARACTER MARK
76576131 '

February 18, 2004

1A

1B

March 29, 2005

3032698
December 20, 2005

(REGISTRANT) Lola Cosmetics, LLC CORPORATION CALIFORNIA 9663 Santa Monica
Blvd., Suite 700 Beverly Hills CALIFORNIA 90210

Daniel M. Cislo
TRADEMARK
PRINCIPAL
LIVE

http://tess2.uspto.gov/bin/showfield f=doc&state=4007:fgotjn.8.12

4/1/2009




Int. CL: 3
Prior U.S. (Cls.: 1, 4, 6, 50, 51, and 52

or i an Reg. No. 3,032,698
United States Patent and Trademark Office  Registered Dec. 20, 2005

TRADEMARK
PRINCIPAL REGISTER

LOLA POPS

LOLA COSMETICS, LLC (CALIFORNIA COR- THE MARK CONSISTS OF STANDARD CHAR-
PORATION) : ACTERS WITHOUT CLAIM TO ANY PARTICULAR

9663 SANTA MONICA BLVD., SUITE 700 FONT, STYLE, SIZE, OR COLOR.
- BEVERLY HILLS, CA 90210

FOR: COSMETICS, NAMELY EYE PENCILS, IN SN 76-576,131, FILED 2-18-2004.
CLASS 3 (U.S. CLS. 1, 4, 6, 50, 51 AND 52). - .

FIRST USE 2-10-2004; IN COMMERCE 2-10-2004. ALICIA COLLINS, EXAMINING ATTORNEY
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iR Lnog MExT Uoc

ASSIGH Status

Typed Drawing

Word Mark LOLA LOVES LASHES

Goods and Services IC 003. US 001 004 006 050 051 052. G & S: cosmetics, namely, mascaras. FIRST USE:
20021115. FIRST USE IN COMMERCE: 20021115

Mark Drawing Code (1) TYPED DRAWING
Serial Number 76483522

Filing Date January 21, 2003
Current Filing Basis 1A

Original Filing Basis 1A

Published for '
Opposition November 4, 2003
- Registration
Number 2808162
Registration Date  January 27, 2004
Owner (REGISTRANT) Lola Cosmetics, LLC CORPORATION CALIFORNIA 4600 Encino Avenue
Encino CALIFORNIA 91316

Attorney of Record DANIEL M CISLO
Prior Registrations 1431668;2667128

Type of Mark TRADEMARK
Register PRINCIPAL
Other Data The name in the mark - LOLA - does not identify any particular living individual.

Live/Dead Indicator LIVE
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Imt. Cl.: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51 and 52

o % 5 5% ST an Reg. No. 2,808,162
United States Patent and Trademark Office Registered Jan. 27, 2004

TRADEMARK
PRINCIPAL REGISTER

LOLA LOVES LASHES

LOLA COSMETICS,. LLC (CALIFORNIA COR- OWNER OF U.S. REG. NOS. 1,431,668 AND

PORATION) 2,667,128,
NN O oy E " THE NAME IN THE MARK - LOLA - DOES NOT
E THE . : 0
ENCINO, CA 91316 IDENTIFY ANY PARTICULAR LIVING INDIVI-
FOR: COSMETICS, NAMELY, MASCARAS, IN DUAL '
CLASS 3 (US. CLS. 1, 4,6, 50, 51 AND 52), SER. NO. 76-483,522, FILED 1-21-2003.

- FIRST USE 11-15-2002; IN COMMERCE 11-152002. MARTHA FROMM, EXAMINING ATTORNEY
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LQLA’S LIP INDULGENCE

Word Mark LOLA'S LiP INDULGENCE
‘Goods and 1C 003. US 001 004 006 050 051 052. G & S: Cosmetlcs and lip gloss. FIRST USE 20060900.
Services FIRST USE IN COMMERCE: 20060900

Standard
Characters
Claimed

g:;’; Drawing 4) STANDARD CHARACTER MARK

Trademark
Search Facility NOTATION-SYMBOLS Notation Symbols such as Non-Latin characters ,punctuation and

Classification mathematical signs,zodiac signs,prescription marks
Code .

Serial Number 77068427
Filing Date . December 20, 2006

Current Filing
Basis 1A

Original Filing 1B
Basis

Published for
Opposition July 24, 2007

Registration
Number 3419267

Registration  Aprij 29, 2008

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.2.3 4/1/2009
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Date
Owner (REGISTRANT) Lola Cosmetics, LLC LTD LIAB CO CALIFORNIA 9663 Santa Monica Boulevard
Suite 700 Beverly Hills CALIFORNIA 90210

Attorney of Daniel M. Cislo,

Record

Disclaimer - NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "LIP" APART FROM THE MARK AS
SHOWN

Typeof Mark TRADEMARK

Register - PRINCIPAL

Live/Dead

Indicator LIVE

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP ] PRIVACY POLICY
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Int. CL: 3

i S. Cs.: 1, 4, 6, 50, 51, and 52
Prior US. Cls.: 1 »ohd Reg. No. 3,419,267
United States Patent and Trademark Office  Registered Apr. 29, 2008
TRADEMARK
PRINCIPAL REGISTER
- LOLA'S LIP INDULGENCE

LOLA COSMETICS, LLC (CALIFORNIA LTD THE MARK CONSISTS OF STANDARD CHAR-

LIAB CO) ACTERS WITHOUT CLAIM TO ANY PARTICULAR
9663 SANTA MONICA BOULEVARD FONT, STYLE, SIZE, OR COLOR.
SUITE 700 ' NO CLAIM IS MADE TO THE EXCLUSIVE
BEVERLY HILLS, CA 90210 RIGHT TO USE "LIP", APART FROM THE MARK
AS SHOWN.

FOR: COSMETICS AND LIP GLOSS, IN CLASS 3

(US. CLs. 1,4, 6, 50, 51 AND 52). SN 77-068,427, FILED 12-20-2006.

. FIRST USE 9-0-2006; IN COMMERCE 9-0-2006, ROBIN CHOSID, EXAMINING ATTORNEY
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. TARR Status ASSIGH Status

Browser to return to TESS)

. ( Use the "Back" button of the Internet

Typed Drawing

Word Mark LOLA

Goods and IC 003. US 051 052. G & S: [ WOMEN'S SOAPS, PERFUMES, ] COLOGNES, TOILET WATER
Services [ AND SOAPS, ] ALL FOR PERSONAL USE. FIRST USE: 19860214. FIRST USE IN :

COMMERCE: 19860214
Mark Drawing 1) 1vpED DRAWING

Code
Serial Number 73585958

Filing Date March 3, 1986
Current Filing

Basis 1A

Original Filing

Basis 1A

Published for

Opposition December 16, 1986
Registration

Number 1431668
Registration Date March 10, 1987
Owner (REGISTRANT) DYNAMITE ENTERPRISES, INC. CORPORATION FLORIDA 2440

NORTHWEST 93RD AVENUE MIAMI FLORIDA 33172

(LAST LISTED OWNER) LOLA COSMETICS, LLC LTD LIAB CO FLORIDA 2330 NORTHWEST
93RD AVENUE MIAMI FLORIDA 33172

Assignment q5|GNMENT RECORDED

Recorded

Attorney of

Record DANIEL M. CISLO
" Type of Mark TRADEMARK

Register PRINCIPAL

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.10.15 4/1/2009
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SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20070512.

Affidavit Text

Renewal 1ST RENEWAL 20070512
Live/Dead

indicator LIVE

{.HOME | SITE INDEX] SEARCH | ¢BUSINESS | HELP | PRIVACY POLICY.

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.10.15 4/1/2009




Ilit. Cl: 3 -

., Prior US.Cls: 51and 52~ ° ' .
o Reg. No. 1,431,668 .
T .Umted States Patent and Trademark Office  Registered Mar. 10, 1987 . i

TRADEMARK
" PRINCIPAL REGIST ER

LOLA -

. DYNAMITE. EN’I'ERPRISES INC. (FLORIDA  FIRST USE . 2—14—1986 IN COMMERCE ... :
< . 2-14-1986. | L

CORPORATION)

' 2440 NORTHWEST 93RD AVENUE

MIAMI FL 33172 - . : ) T
' SER. NO. 585,958, FILED 3-3-1986.
FOR: WOMEN'S SOAPS, PERFUMES CO- | :

LOGNES, TOILET WATER AND SOAPS, ALL o . ' A
ROBERT C. CLARK JR., EXAMINING ATTOR- @ *°

'FOR PERSONAL USE, IN CLASS 3 (U.s. CLS Sl )
: : . .NEY"

- AND 52)
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UstAt  OR[Jump|torecors:  "Record 4 out of 15

( Use the "Back" button of the Internet

Browser to return to TESS)

WordMark  LOLA

Goods and IC 003. US 001 004 006 050 051 052. G & S: skin and body care preparations, namely, skin

Services ~  cleansers, skin moisturizers, skin lotions, skin soaps, sun screen preparations, cosmetics, non-
medicated hair care preparations, colognes, perfumes, fragrant oils for personal use, non-
medicated bath salts, incense and tooth whitening preparations. FIRST USE: 20011101. FIRST
USE IN COMMERCE: 20011101 ’

Mark Drawing

Code (5) WORDS, LETTERS, AND/OR NUMBERS IN STYLIZED FORM

Serial Number 76667963
Filing Date October 23, 2006 .
Current Filing 1A

Basis

Original Filing

Basis

Published for -

Opposition March 18, 2008

Registration

Registration

Date _February 17, 2009 |

Owner (REGISTRANT) LOLA COSMETICS, LLC LIMITED LIABILITY COMPANY CALIFORNIA 9663

Santa Monica Blvd. Suite 700 Beverly Hilis CALIFORNIA 90210 .
Attorney of  paniel M Cislo

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.3.4 4/1/2009
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Record

Prior . ]

Registrations 1431668;2667128;3032698

azsﬂ(:np tion of - cotor is not claimed as a feature of the mark.
Typeof Mark TRADEMARK

Register PRINCIPAL

Live/Dead

Indicator LIVE

|.-HOME | SITE INDEX| SEARCH | eéBUSINESS | HELP | PRIVACY POLICY
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Int. CL: 3

Prior U.S. Cls.: 1, 4, 6, 50, 51, and 52 .
or ’ Reg. No. 3,576,609

United States Patent and Trademark Office Registered Feb. 17, 2009

TRADEMARK
PRINCIPAL REGISTER

LOLA COSMETICS, LLC (CALIFORNIA LIM- TOOTH WHITENING PREPARATIONS, IN CLASS 3

ITED LIABILITY COMPA (US.CLS. 1, 4,6, 50, 51 AND 52).
9663 SANTA MONICA BLVD. SUITE 700 <
BEVERLY HILLS, CA 90210 FIRST USE 11-1-2001; IN COMMERCE 11-1-2001.

FOR: SKIN AND BODY CARE PREPARATIONS, '
NAMELY, SKIN CLEANSERS, SKIN MOISTURL. , OWNER OF U.S. REG. NOS. 1,431,668, 2,667,128,
ZERS, SKIN LOTIONS, SKIN SOAPS, SUN SCREEN ~AND 3.032,6%.

PREPARATIONS, COSMETICS, NON-MEDICATED
HAIR CARE PREPARATIONS, COLOGNES, PER- SN 76467,963, FILED 10-23-2006.

FUMES, FRAGRANT OILS FOR PERSONAL USE,
NON-MEDICATED BATH SALTS, INCENSE AND PAULA MAHONEY, EXAMINING ATTORNEY
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[strt]ustas  or[Jumplworecors:  Record 6 out of 15

TARR Status ASSIGH Status

Browser to return to TESS)

BUCECCE ( Use the "Back” button of the Internet

COSMETICS

Word Mark LOLA COSMETICS

Goods and IC 003. US 001 004 006 050 051 052. G & S: skin and body care preparations, namely, skin

Services cleansers, skin moisturizers, skin lotions, skin soaps, sun screen preparations, cosmetics, non-
medicated hair care preparations, colognes, perfumes, fragrant oils for personal use, non-medicated
bath salts, incense and tooth whitening preparations. FIRST USE: 20030101, FIRST USE IN
COMMERCE: 20030101

gg;';”’a‘”"‘g (5) WORDS, LETTERS, AND/OR NUMBERS IN STYLIZED FORM

Serial Number 76667959
Filing Date October 23, 2006
Current Filing 1A

Basis

Original Filing 1B

Basis

Published for

Opposition’ March 4, 2008

Registration

Number 3561478

Registration january 13,2009

Owner (REGISTRANT) LOLA COSMETICS, LLC LIMITED LIABILITY COMPANY CALIFORNIA 9663

Santa Monica Bivd. Suite 700 Beverly Hills CALIFORNIA 90210
Attorney of  panjel M Cislo

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.4.6 "~ 4/1/2009
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Record

Prior
Registrations

Disclaimer

Description of
Mark

Type of Mark
Register

Live/Dead
Indicator

1431668;2667128;3032698,AND OTHERS

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "COSMETICS" APART FROM THE
MARK AS SHOWN : ) :

Color is not claimed as a feature of the mark.

TRADEMARK
PRINCIPAL

LIVE

|-HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.4.6 4/1/2009




Int. Cl: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51, and 52

Reg. No. 3,561,478

United States Patent and Trademark Office  Registered Jan. 13, 2009

TRADEMARK
PRINCIPAL REGISTER

COSMETICS

LOLA COSMETICS, LLC (CALIFORNIA LIM-
ITED LIABILITY COMP

9663 SANTA MONICA BLVD. SUITE 700

BEVERLY HILLS, CA 90210

FOR: SKIN AND BODY CARE PREPARATIONS,
NAMELY, SKIN CLEANSERS, SKIN MOISTURI-
ZERS, SKIN LOTIONS, SKIN SOAPS, SUN SCREEN
PREPARATIONS, COSMETICS, NON-MEDICATED
HAIR CARE PREPARATIONS, COLOGNES, PER-
FUMES, FRAGRANT OILS FOR PERSONAL USE,
NON-MEDICATED BATH SALTS, INCENSE AND
TOOTH WHITENING PREPARATIONS, IN CLASS 3
(U.S. CLS. 1,4, 6, 50, 51 AND 52).

FIRST USE 1-1-2003; IN COMMERCE 1-1-2003.

OWNER OF US. REG. NOS. 1,431,668, 3,032,698,
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "COSMETICS", APART FROM
THE MARK AS SHOWN. :

SN 76-667,959, FILED 10-23-2006.

PAULA MAHONEY, EXAMINING ATTORNEY
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ustAt  oR[wmp]worecor::  Record 8 out of 15

TTAB Status

- TARR Status || ASSIGH Status

Browser to return to TESS)

LOLA EYES

Word Mark LOLAEYES

Goods and. 1C 003. US 001 004 006 050 051 052. G & S: cosmetics, namely, mascara. FIRST USE: 20061001.
Services FIRST USE IN COMMERCE: 20061001

Standard
Characters
Claimed

m Drawing ;) STANDARD CHARACTER MARK

Trademark
Search Facllity o) oe 5 MISC Miscellaneous shaped designs

( Use the "Back" button of the Internet

Classification
Code

Serial Number 76660400
Filing Date May 22, 2006

Current Filing
Basis A
Original Filing 1B
Basis
Published for
. Opposition
Registration

Number 3496330
Registration
Date September 2, 2008

Owner (REGISTRANT) LOLA COSMETICS, LLC LIMITED LIABILITY COMPANY CALIFORNIA 9663
Santa Monica Bivd., Suite 700 Beverly Hills CALIFORNIA 80210

October 23, 2007

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.5.8 4/1/2009
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Attorney of Daniel M. Cislo, Kelly W. Cunningham, , Reg. No. 43,570; Andrew S. Jordan, , Reg. No. 33,917;

Record David B. Sandelands, , Reg. No. 46,023; Sarah A. Brown, , Reg. No. 47,455; Mark D. Nielsen, ,
Reg. No. 52,068; Sean O'Brien, , Reg. No. 52,080; Peter S. Veregge, , Reg. No. 55,698; C. Wook
Pak, , Reg. No. 50,504; Kristin B. Kosinski, , Reg. No. 45,599; Aaron C. Fong, , Reg. No. 61,923

Prior - . . .
Registrations 1431668,2667128;2808162;3032698

Disclaimer Nd CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "EYES” APART FROM THE MARK AS

SHOWN
~ TypeofMark TRADEMARK
Register PRINCIPAL
Live/Dead
Indicator LVE

Do THRET M nr pansf o s Do

Lasy Lioc

. 1.HOME | SITE INDEX] SEARCH | eBUSINESS | HELP { PRIVACY POLICY

http://tess2.uspto.gov/bin/showfield?f=doc&state=4007:fgotjn.5.8 4/1/2009




Int. Cl: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51, and 52

Reg. No. 3,496,330

United States Patent and Trademark Office  Registered Sep. 2, 2008

TRADEMARK
PRINCIPAL REGISTER

LOLA EYES

LOLA COSMETICS, LLC (CALIFORNIA LTD
LIAB CO)

9663 SANTA MONICA BLVD., SUITE 700
BEVERLY HILLS, CA 90210

FOR: COSMETICS, NAMELY, MASCARA, IN
CLASS 3 (U.S. CLS. 1, 4, 6, 50, 51 AND 52).

FIRST USE 10-1-2006; IN COMMERCE 10-1-2006.

THE MARK CONSISTS OF STANDARD CHAR-

ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NOS. 1,431,668, 3,032,698,
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "EYES", APART FROM THE MARK
AS SHOWN.

SN 76-660,400, FILED 5-22-2006.

* MARY BOAGNI, EXAMINING ATTORNEY




EXHIBIT H

IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA |




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

In re the application of:

LOLA COSMETICS, LLC

Serial Number:  76/660,400 * Examining Attorney: Boagni, Mary
Filed: May 22, 2006 Law Office: 114
For: LOLA EYES

Commissioner for Trademarks
P.O. Box 1451
Alexandria, Virginia 22313-1451

DECLARATION OF KIM WILEMAN IN SUPPORT OF
REQUEST FOR RECONSIDERATION

I, Kim Wileman, declare as follows:

1. I am Vice President of Marketing and Sales of Lola Cosmetics, LLC
(“Lola Cosmetics”). I make this declaration of my own personal
knowledge, or on information and belief where so stated. If called as a
witness, I could and would competently tcstify to the truth of the matters
asserted herein.

2. Lola Cosmetics is the owner of U.S. Trademark Application No.

76/660,400, which is the subject of Applicant’s concurrently-filed




Request for Reconsideration of the Examining Attorney’s final refusal to
register the LOLA EYES mark.

. Lola Cosmetics also owns Trademark Registration No. 1,431,688 for the
typed word mark LOLA for “woman’s soaps, perfumes, colognes, toilet
water and soaps, all for personal use,” which has a filing date of March
3, 1986. Registration No. 1,431,688 is currently valid, subsisting and
incontestable, with a Sections 8 & 15 Declaration being filed on or about
May 12, 2007. A true and correct copy of the Unitgd States Patent and
Trademark Office (“USPTO”) “TESS” database printout (dated Augusf
3, 2007) for Registration No. 1,431,688 is attached herein as Exhibit A..
. Lola Cosmetics additionally ans Trademark Registration No.
2,667,128 for the typed word mark LOLA for goods/services including
“skin and body care preparations, namely skin cleansers, skin
moisturizers, skin lotions, skin soaps, sun screen preparations, nail care
preparations, colognes, perfumes, fragrant oils or personal use, non-
medicated bath salts, incense and tooth whitening preparations” and
“retail shops featuring cosmetics and beauty care products,” which has a
filing date of April 3, 2001. Registration No. 2,667,128 is currently
valid and subsisting. To the best of my knowledge, the LOLA mark that
is the subject of chistraﬁon No. 2,667;128 has been in use in interstate
commerce by Lola Cosmetics and/or its predecessors-in-interest since at

least as early as November 1, 2001. A true and correct copy of the




United States Patent and Trademark Office (“USPTO”) “TESS”
database printout (dated August 3, 2007) for Registration No. 2,667,128 '

is attached herein as Exhibit B.

. Lola Cosmetics is also the owner of Trademark Registration No.

2,808,162 for the typed word mark LOLA LOVES LASHES, covering
goods including “cosmetics, namely mascaras” in International Class
003, having a filing datc of January 21, 2003. Registration No.
2,808,162 is currently valid and subsisting. The LOLA mark that is the
subject of Registration No. 2,808,162 has been in use in interstate
commerce by Lola Cosmetics LLC and/or its predecessors-in-interest
since at least as early as November 15, 2002. A true and correct copy of
the United ‘Slates Patent and Trademark ‘O.fﬁce (*USPTO") “TESS”
database printout (dated August 3, 2007) for Registration No. 2,808,162

is attached herein as Exhibit C.

. Lola Cosmetics owns Trademark‘ Registration No. 3,032,698 for the

typed word mark LOLA POPS for goods including “cosmetics, namely
eye pencils” in International Class 003,A which was filed on February 18,
2004 and is currently valid and subsisting. The LOLA mark that is the
subject of Regisfration No. 3,032,698 has been in use in interstate
commerce by Lola Cosmetics LLC and/or its predecessors-in-interest
since at least as early as February 10, 2004. A true and correct copy of

the United States Patent and Trademark Office (“USPTO”) “TESS_”




database printout (dated August 3, 2007) for Registration No. 3,032,698
is attached herein as Exhibit D.

7. Upon information and belief, and to best of my personal knowledge,
none of Lola Co;smetics’ cust;)mers, or any other parties, has ever asked
me or anyone at Lola Cosmetics whether there is a relationship between
Lola Cosmetics and A. Schmidt & Co or Mathias Andre Schmidt, the
listed registrant and last listed owner of Trademark Registration No.
0595922,

8. To the best of my knowledge, Lola Cosmetics has never been contacted
by anyone at A. Schmidt & Co, nor by Mathias Andre Schmidt,
regarding confusion betweep Lola Cosmetics and A. Schmidt & Co
and/or Mathias Andre Schmidt, or between Lola Cosmetics’
products/services offered under its LOLA marks and the products of A.
Schmidt & Co/Mathias Andre Schmidt. Nor am I otherwise aware of
any instances of cbnfusion whatsoever between Lola Cosmetics and its
products on thé one hand and A. Schmidt & Co/Mathias Andre Schmidt
and their products on the other hand.

The undersigned is hereby warned that willful false statements and the like so
made are punishable by fine or imprisonment, or both, under 18 U.S.C. §1001, and
that such willful false statements may jeopardize the validity of the application or any
| resulting registration, further declares that she is properly authorized to execute this

declaration on behalf of the Applicant, and that all statements made of her own




- knowledge are true and that all statemems made on information and belief are believed to

be true.
LOLA COSMETICS, LLC

Date: $/ L+ , 2907

esident of Marketing and
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" Record 1 out of 1

TARR Status

E ASSIGH Statas

TUAB Status

_ 101 ( Use the "Back"” button of the Internet

Browser to return to TESS)

Typed Drawing

Word Mark LOLA : .

Goods and IC 003. US 051 052. G & S: [ WOMEN'S SOAPS, PERFUMES, } COLOGNES, TOILET WATER

Services [ AND SOAPS, ] ALL FOR PERSONAL USE. FIRST USE: 19860214. FIRSTUSEIN
COMMERCE: 198680214 ‘ : '

Mark Drawing - '

Code (1) TYPED DBAWING v

Serial Number 73585958

Filing Date March 3, 1986

Current Filing 1A

Basis

Original Filing 1A

Basis

Published for

Opposition December 16, 1986

Registration

Number 1431668

Registration Date March 10, 1987 _

Owner (REGISTRANT) DYNAMITE ENTERPRISES, INC. CORPORATION FLORIDA 2440
NORTHWEST 93RD AVENUE MIAMI FLORIDA 33172
(LAST LISTED OWNER) LOU\ COSMETICS, LLC LTD LIAB CO FLORIDA 2330 NORTHWEST
93RD AVENUE MIAMI FLORIDA 33172

Assignment

Recorded ASSIGNMENT RECORDED

Attorney of

Record DANIEL M. CISLO

Type of Mark TRADEMARK

Register PRINCIPAL

Affidavit Text SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20070512.

Renewal 1ST RENEWAL 20070512

Live/Dead LIVE

http://tess2.uspto.gov/bin/showfield?f=doc&state=mlmi8.2.1

8/6/2007
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Record 1 out of 1

TARR Statuss § ASS:GH Status ( Use the "Back" button of the Internet

Browser to return to TESS)
Typed Drawing

WordMark  LOLA

Goods and IC 003, US 001 004 006 050 051 052. G & S: skin and body care preparations namely, skin

Services cleansers, skin moisturizers, skin lotions, skin soaps, sun screen preparations, cosmetics, non-
medicated halr care preparations, nail care preparations, colognes, perfumes, fragrant oils for
personal use, non-medicated bath salts, incense and tooth whitening preparations. FIRST USE:
20011101. FIRST USE IN COMMERCE: 20011101 .

IC 035. US 100 101 102, G & S: retall shops featuring cosmetics and beauty care products. FIRST
USE: 20011101. FIRST USE IN COMMERCE: 20011101

IC 004. US 001 006 015. G & S: candies. FIRST USE: 20011101, FIRST USE IN COMMERCE:
20011101 .

Mark Drawing
Code {1) TYPED DRAWING

Serial Number 78235183
Filing Date April 3, 2001
Current Filing 1A

Basis

Original Filing 1B
Basis

Published for April 16, 2002

Opposition

Registration

Number 2667128

Registration  pecember 24, 2002

Owner (REGISTRANT) LOLA COSMETICS, I.LC. LTD LIAB CO CALIFORNIA 4600 ENCINO AVENUE
ENCINO CALIFORNIA 91316

Assignment
Recorded . ASSIGNMENT RECORDED

Attorney of
Record DANIEL M CISLO

htp://tess2.uspto.gov/bin/showfield?f=doc&state=mimi8.3.1 8/6/2007
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::‘:rismuom 1431668

Typeof Mark TRADEMARK. SERVICE MARK

Register PRINCIPAL
Live/Dead
indicator LIVE

{.HOME | SITE INDEX| SEARCH | ¢BUSINESS ] HELP | PRIVACY POLICY
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Record 1outof1

— ( Use the “Back” button of the Internet

Browser to retum to TESS)
Typed Drawing
Word Mark LOLA LOVES LASHES

Goods and Services IC 003. US 001 004 008 050 051 052. G & S: cosmetics, namely mascaras. FIRST USE:
20021115, FIRST USE IN COMMERCE: 20021115

Mark Drawing Code (1) TYPED DRAWING
Serial Number 76483522

Filing Date January 21, 2003
Current Filing Basis 1A

Original Filing Basis 1A

Published for

Opposition November 4, 2003

Registration Number 2808162

Registration Date  January 27, 2004

Owner (REGISTRANT) Lola Cosmetics, LLC CORPORATION CALIFORNIA 4800 Encino Avenue Encino .

CALIFORNIA 91316
Attomey of Record DANIEL M CISLO
Prior Regjistrations  1431668;2667126

Type of Mark TRADEMARK
Register PRINCIPAL
OtherData The name in the mark - LOLA - does ot identify any particular living Individual.

Live/Dead Indicator LIVE

rEss tomn | Now s STHUCILRLO IFReEC Fenm

b iy JSEARCH OG

|.HOME | SITE INDEX] SEARCH | eBUSINESS | HELP | PRIVACY POLICY

http://tess2.uspto.gov/bin/showfield?f=doc&state=mimi8.4.1 8/6/2007
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Record 1 out of 1
( Use the "Back" button of the Internet

Browser to return to TESS) ‘

LOLA POPS

ASSIGH Status

Word Mark LOLA POPS

Goods and Services  IC 003. US 001 004 006 050 051 052. G & S: cosmetics, namély eye pencils. FIRST USE:
20040210. FIRST USE IN COMMERCE: 20040210
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Professional Cosmetic Advice - Use
A Make-Up Brush

By Steve Hill s¢

Article Word Count: 486 [View Summary] Comments (Q)

There are a lot of people who nowadays are applying cosmetics using their fingers, in my
: opinion it looks a lot better if applied using a make-up brush. This article describes the
: reasons for this and looks at the types of make-up brush which are available. ’

' Blending

‘- A smooth finish is what is required if you really want to look your best. Using your fingers :
. and the fingertips makes it very difficult to get this smooth finish, where as if you use a good |
: quality shaped make-up brush you can. ;
There are of course various oils in your fingers which can easily transfer to your face to make

: it look blotchy. This oil can aiso transfer itself to the make-up itself which can make it
. difficult to use in the future.

1 often see people out and about in pubs and clubs and can tell straight away whether they
: have used a brush or if they have just simply used their fingers. I know which person I find
. more attractive.

¢ Control

: It is far easier to control the amount of powder or other make-up you are using when you :
. apply it with a make-up brush. If you use your finger tips it is very easy to use too much and
. your face can become piastered. This can look really horrible and is a huge turn off. I would

: be thinking, what are you trying to hide beneath all of that make up? It also shows a lack of
. self-esteem and confidence on the part of the wearer.

This of course was not meant to happen and could have been avoided by using by a brush.
: Which type of brush?

Most people believe that long handled brushes are by far the best for applying make-up, this
; is mainly due to balance.

. When looking to purchase these brushes you normally get what you pay for. 1 would
. certainly advise where possible to avoid the lower end of the market.

. When you look good, vou feel good. It is a bit like wearing a new suit which you have spent

http://www.ezinearticles.com/?Professional-Cosmetic-Advice---Use-A-Make-Up-Brush&id... 4/1/2009




_a lot of money on. When you wear it for the first time to work or to a wedding, it gives ¥
¢ bit of extra confidence as you know you are looking very smart.

Good quality brushes should if used correctly last quite a long time, they need to be corr
. maintained and cleaned however to keep to their maximum effect.

Types of make-up brushes
These are the common types of make-up brush:

Blusher brush

Eyeliner brush
Eyelash comb
Eyeshadow brush
Eyebrow brush
Powder brush
Lip liner brush

If you do not want to or can not afford to buy make-up brushes, and are still planning to
- apply your cosmetics using your fingers, you need to ensure:

That you always wash your hands first

That you do not use too much make-up

You do not rush when applying the make-up

I hope this article helps you too look even more beautiful!
Stephen Hill helps to promote a number of websites including:

- Stuttering therapy

. Stuttering treatment

This article has been viewed 2384 time(s).
Articie Submitted On: March 30, 2006
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All About Makeup Brushes: By: Treisha Hagensieker | YTF! Beauty Report Page 1 of 4
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All About Makeup Brushes

Submitted By: Treisha Hagensieker

Foundation Brush

Designed for just the right amount of Foundation every time. Great way to create
skin that is even and opaque.

HOW TO USE: Blend liquid and creme foundations evenly over face-brushing
down and out. Dampen brush for a sheer look!

Powder Brush

Works with your loose, pressed or bronzing power. Designed to achieve the
softest finished look without looking powdery cakey. Some pros prefer to patting
on powder with Velour puff or sponge, then using a Powder Brush to sweep away
excess. This technique is great for a natural looking makeup.

Blush Brush
For a smooth even application of blush with no hard edges and a natural look.

HOW TO USE: Tap brush to remove excess color. Lightly blend on apple of
cheeks, hairline and chin.

Contour Blush Brush

Designed to apply blush with a soft edge and mistake proof application.

HOW TO USE: Tap off excess color and sweep onto "apple" of cheeks blending

http://www.yestheyrefake.net/makeup brushes.htm 4/1/2009




All About Makeup Brushes: By: Treisha Hagensieker | YTF! Beauty Report Page 2 of 4

outward and downward.

Eyebrow Brush

_Designed to blend eyebrow pencil or place brow color. Stiff badger hairs soften
harsh lines. Using eyebrow brush will give you a beautiful shape easily.

HOW TO USE: Use a matte brow shadow with a shade that matches the coler of
your brows. Stipple color thru the the sparse areas of the brow, extent brow at
ends.

Eye Shadow Brush

Designed to apply just the right amount of color to the eyelid, Use to bend color
together with a medium toned eye shadows.

HOW TO USE: You can use this brush to highlight just under brow bone OR
sweep over lower lid from lash line to crease.

Eye Crease Blender Brush

A must have for all makeup applications! Fits perfectly in the crease of the eye.
Use with medium toned eye shadows OR use CLEAN to blend and soften all

colors together.

A HOW TO USE: Blend from inner to outer corner for a sheer wash of color. Use a
light sweeping motion increase of eye to soften all edges.

Contour Brush

This large flat contour brush softens all edges of contour so it looks natural. this
shape allows you to blend easily with no harsh lines, great to shade along
hairline. ALSO GOOD FOR BLUSH APPLICATION.

Eye Smudge Brush

http://www.yestheyrefake.net/makeup brushes.htm 4/1/2009




All About Makeup Brushes: By: Treisha Hagensicker | YTF! Beauty Report Page3 of4

A Black round tipped sponge brush that is perfectly shaped to create the soft,
sexy"smokey eye” look.

HOW TO USE: Pick up dark eye shadow and drag across lash line, concentrate
on outer corners of the eye.

Eye Shader Brush

This sable brush is used to apply your shadow base color, which evens out skin
tone and helps the next color blend more easily.

HOW TO USE: Pick up a light toned eye shadow with brush and tap off excess.
Brush color over entire lid area. Its easy and quick with this size brush,

Eyeliner-Detailer Brush

4 These sable brush hairs are tightly packed to allow for a precise and even line.

HOW TO USE: Use with dark toned eye shadow and line lids close to lash line,
from inner to outer eye comer. Perfect to detail dark colors on top lash line.

Flat Eyeliner Brush
A wide, flat brush for bold or soft eye lining. It can be used wet or dry.
HOW TO USE: Hoid brush vartically under baottom lash line a PULL eye shadow

color straight down for a smudgy look OR wet brush and dot along lash line. Get
as close as possible to lash line.

Concealer/Corrector Brush

This synthetic brush works with creme concealers to reach around the smal!
areas of your eye. Allows you to deposit just the right amount of concealer so it

never looks heavy or cakey.

HOW TO USE: Dab tip of Brush into concealer and use around hard to reach
small areas of the eye.. Inner comers & around the nose.

http://'www.yestheyrefake.net/makeup brushes.htm 4/1/2009




How to Clean Make Up Brushes with Witch Hazel | eHow.com

eHow

How To Da Just About Everything

Click to Print Article

How to Clean Make Up Brushes with Witch Hazel

vy Jennifer Glennon .

Introduction

To aflow your colors in your make-up 1o ring true, you need to wash your make-up brushes with witch hazel after every use. Make-up accumulates inside of the
bristies of make-up brushes and will carry over from one use 10 the next. So if today you are wearing green eyeshadow, that green will be mixing with tomorrow's
purple. Follow these simple steps to clean your make-up brushes after every use with witch hazel.

Instructions

Difficuity: Easy

Make Your Make-up Brushes Ring True
Things You'll Need

Your set of make-up brushes
1 bottle witch haze!

1 empty spritz bottle

1 roli of paper towels

Steps

1

5

Step One

Take the bottle of witch hazel and fill the empty spritz bottie with the witch hazel. The spritz bottle will make for easy daily cleaning of your make-up brushes
with witch hazel.

Step Two
Spray the bristles of the make-up brush with witch hazel. Saturate the make-up brusn bristles with the witch hazel

Step Three

Lay a paper towel flat on a hard surface. Brush the make-up brush with the witch hazei on it back and forth on the paper towel. You will notice color coming
off on the paper towe!. Re-spritz the make-up brush and keep brushing untit no more color comes out. Change 1o a clean paper towel when the first ons is
covered with the make-up color.

Step Four

Repeat steps 2 and 3 cleaning ait dirty make-up brushes.

Step Five

Use your make-up brushes as soon as you are done brushing them on paper tawels, or pack them in your make-up bag for next time.

Tips & Warnings

You will have to repeat spritzing the make-up brushes with witch hazel and brushing them on paper towels longer with cream make-up than with powder.

Daily cleaning of your make-up brushes with witch hazel should not replace weekly deep cleaning of your make-up brushes.

Member Comments

Find this article at: http/Avww.ehow. comvhow_2311082_clean-up-brushes-witch-hazel.html

http://www.ehow.com/PrintArticle.html?id=2311082
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shu uemura | Cheek Brushes

shu uemura

LOOKS & TIPS FAVORITES

TETAR T

GIHAT'S NEW

HOME > TOOLS & ACCESSORIES > MAKEUP BRUSHES > CHEEK BRUSHES

TOOLS & ACCESSORIES
MAKEUP BRUSHES
Brush Sets
Brushes Related
Cheek Brushes
Concealer Brushes
Eye Brushes
Foundation Brushes
Lip Brushes
Portable Brushes
Powder Brushes
MAKEUP APPLICATION
MAKEUP CASES
OTHER ACCESSORIES

excess loose powders with a firm touch.

View Details

Price: $45.00
Quantity:

1

ADD TO SHOPPING BAG @

cheeks,

View Details

Price: $35.00
Quantity:

1

ADD TO SHOPPING BAG M8

http://www.shuuemura-usa.com/Products/subcategory.aspx ?categoryid=371

EVENTS FRESS

NATURAL BRUSH 7.5EX Fan shaped for vivid cheek
color application, or soft blending and dusting of

NATURAL BRUSH 14H Angled desiyn and tightly-packed
hair for targeted nose shading or sharply defined

Page | of 2

SHOPPING BAG > 0 ITEME
REGISTER/SIGN IN
FREE SHIPFING OFFER

Search . 6O

A_BOUT SHU UE_(v’fJ;%"-‘w .

Sl . EOEE RN

"Behind its forms and colors, there are thoughts of
the creator.”

Accent and define cheeks with these all natural,
handmade brushes and synthetic brushes.

shu uemura brushes are classified into three

central categories based on hair quality and desired
finish: Synthetic, Natural and Kolinsky.

SYNTHETIC BRUSH 14 Ultra-smootb bristles for
targeted highlighting or application of cream color to
the cheek area.

View Details

Price: $40.00
Quantity:
1

ADD TO SHOPPING BAG 8

NATURAL BRUSH 16DF Medium-sized brush angled for
highiighting or cantouring of the cheek area. Limited
Edition.

View Details

Price: $60.00
temporarily unavailable

4/1/2009




shu uemura | Eye Brushes

shu uemura

WHAT'S NEW LOOKS & TIPS FOVORITES
ey 2y oy - i g

ol 5 . - RSN A 2

GIFTR

s g maen ey

HOME > TOOLS & ACCESSORIES > MAKEUP BRUSHES > EYE BRUSHES

TOOLS & ACCESSORIES
MAKEUP BRUSHES

Brush Sets

Brushes Related

Cheek Brushes

Concealer Brushes

Eya Brushes

Foundation Brushes

Lip Brushes

Portable Brushes

Powder Brushes
MAKEUP APPLICATION
MAKEUP CASES
OTHER ACCESSORIES

KOLINSKY BRUSH 4R Rounded tip and lang flexible
bristles for soft precision contouring of wet or dry color
with a soft touch.

View Details

Price: $45.00
Quantity:
1

ADD TO SHOPPING BAG B8

NATURAL BRUSH 8HR Sloped with a round edge for
crease contouring of the eye area or blending of eye
shadow to the outer corner of the eye.

View Details

Price: $60.00
Quantity:

1

ADD TO SHOPPING BAG 8

http://www shuuemura-usa.com/Products/subcategory.aspx?categoryid=321

by

b 4

[R—
————

Page 1 of 4

SHOPHING BAG > DITEMS
REGISTER/SIGN IN

FREE SHIFPING QFFER

Search

ABOUT 8HU UENURA

the creator.”

and artistic design, each shu uemura makeup
brush is hand-laid in place for shape and optimal
makeup results. Honored as “the best makeup
brush for every makeup purpose.

shu uemura brushes are classified into three

finish: Synthetic, Natural and Kolinsky.

KOUNSKY BRUSH 5R Rounded tip with short, firm

oo

"Behind its forms and colors, there are thoughts of

Coming from the fusion of professional functionality

brush line" by InStyle Magazine, shu uemura has a

central categories based on hair quality and desired

bristles for bolder eyeliner application and smudging of

wet or dry color.

View Details

Price: $58.00
Quantity:
1

ADD TO SHOPPING BAG #

NATURAL BRUSH 10 Rounded brush for precise eye
color application between the lash line and crease
area.

View Details

Price: $67.00
Quantity:

1

ADD TO SHOPPING BAG B

4/1/2009




shu uemura | Eye Brushes

SYNTHETIC BRUSH 10 Rounded brush for precise eye
color application between the lash line and ¢rease
area, ldeal for cream color application.

View Details

Price: $35.00
Quantity:
1

ADD TO SHOPFING BAG

KOLINSKY BRUSH 11 Rounded brush with longer
bristles for standard cream or powder color application
to the entire eyelid area, For color application to entire
eyelid area.

View Details

Price: $135.00
Quantity:
‘1

ADD TO SHOPPING BAG

NATURAL BRUSH 12 Rounded tip in a wider setting for
quick cream or powder color application to the eyelid
area.

View Details

Price: $130.00
Quantity:

1

ADD TO SHOPPING BAG 8

NATURAL BRUSH 13G Flat and triangular shaped for all
over application an the eye area. Soft hair creates a
light touch for light layering of color.

View Details

Price: $45.00
Quantity:
1

ADD TO SHOPPING BAG i

http://www . shuuemura-usa.com/Products/subcategory.aspx?categoryid=321

3

Page 2 of 4

NATURAL BRUSH 10DF Sharp angled brush with firm,
tightly packed bristles for contouring with intense
color.

View Details
Price: $45.00
Quantity:

1

ADD TO SHOPPING BAG 8

SYNTHETIC BRUSH 12 Wider set brush with rounded
and firm tip for ideal wide-area application and
blending of concealer or standard application of cream
color to the eyelid area,

View Details
Price: $40.00
Quantity:

1

ADO TO SHOPPING BAG

KOLINSKY BRUSH 12S Rounded tip in a wider setting
for quick cream or powder color application to the
eyelid area. Premium hair allows for truest application
of color.

View Details

Price: $200.00
Quantity:

1

ADD TD SHOPPING BAG

KOLINSKY BRUSH 15 Rounded tip in an extra wide
setting with long bristles for wide area application of
cream or shadow color to the entire eyelld area.
Designed for professional use,

View Details

Price: $270.00
Quantity:
1

ADD TO SHOPPING BAG 8§

4/1/2009
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Untitled Document Page I of 1

Welcome to the Lola Products Website!

We have been an industry leader for over 34 years, supplying high quality and time saving cleaning
solutions for everyday use.

As you browse through our website, you will see our fresh, new packaging and new products such as the
award winning "Lola Rola Sticky Mop" the new colors collection brushes, our brand new "Spritz n’ Scrub”
as well as our core brush, sponge and scourer programs.

Thank you for your support over the years. Enjoy our website.

Click Here for our Privacy and Return Policies

Copyright 2002 © Lola Products. - Designed and Programmed by Nectyr Productions

https://www.lolaproducts.com/main.html 8/1/2007




Untitled Document Page 1 of 1

About Us

The year 2003 marks the 34th anniversary of Lola Products. When Lola introduced it's first few kitchen brushes
back in 1969, fittle did we realize the impact we would have on the retail scene. Lola literally changed the face of
cleaning aids merchandising.

Although Lola continues its award winning strategies, the standards set by Lola in its early years has been

adapted by the entire industry. And Lola, well Lola continues to bring innovative products and ideas to the
market.

We import our product from over a dozen countries and
manufacture 30 percent of our product line in our New Jersey
Facility.

Lola is constantly upgrading its computer systems to keep in line
with the needs of today’s complex information technology
infrastructure. We have the capability of meeting or exceeding any
trading standard set by our customers. We also pledge to maintain
our policy of 100% on time shipping.

Our marketing department has developed comprehensive POP display programs, including Power Panels, Clip
Strips®, J-trees, floor displays, as well in line, dollar and pallet programs. We also carry a large line of seasonal
and competatively priced promotional items that will increase your bottom line and create customer traffic. In
addition, we can custom create a program that will suit your individual needs.

Lola has always taken pride in providing cleaning solutions that help make the everyday chore of cleaning a bit
easier and more enjoyable. We want to be your cleaning aids source for the next 34 years.

https://www lolaproducts.com/about_us.html 8/1/2007 ‘
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BRUSHEXPERT - BRUSH MANUFACTURING INDUSTRY DIRECTORY: LOLA P... Page 1 of 1
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@ home page @ subscribe @ menihers @ contact us
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LOLA PRODUCTS

343 South River Street,
Hackensack,

NJ)

07601

United States

Tel: +1 201 343 1243
Fax: +1 201 489 6477

Operations Manager - Charles Spitaletta
VP of Sales - Robert Spitaletta
VP of Marketing - Richard Spitaletta

WORLDWIDE AGENTS
Schmidt-LOLA-GmbH
Europe

A member of the IHA, NHMA, GMODC,

Operations Manager - Charfes Spitaletta

Lola Products

Lola Products is the oidest
manufacturer and importer of
cleaning alds, kitchen brushes and
scourers In the United States. We
have a full ine of products for the

Kitchen, Bath, Home.

Brands: Lola, Wonder Scourer, Clinger,
Amazin Scourer, Clip Strip, )-Trees, Le
Brush, Le Sudser, Pot-Brite, Lola Rola
Sticky Mop

Enterprise Skyliner Sales/Mktg
USA

For more information contact Josle Wadd at Brush Expert Limited. Tel: ++44 (0)1293 884103 Fax: ++44 (0)1293 884103

Legal Information and Disclaimers
Designed and Produced by Mojo Creative Limited

http://www.brushexpert.com/directory/detail.asp?ClientiD=1723 8/1/2007
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Lola Angled Blush Brush - QVC.com Page 1 of 1

A133579

Photos

\ @, zoom
ENLARSGE
Lola Angled Blush Brush

QVC Price:

530,90

Shipping & Handling: $5.22

Save! Buy two or more and
saveon S &H.
See Details

Be the first to write a review
Share this Product: B3 52 uf®

- Descﬂbﬁaﬁ """ Delivery Date Estimate
Your face, the canvas. The Lola blush brush, the tool. The resutt, perfection. With a sianted,
angled shape, this brush is ideal for defining, contouring, and highlighting your cheeks.

Made in China.

«a Print this page % Email this page to a friend

http://www.qvc.com/qic/qvcapp.aspx/view.Z/app.detail/params.item.Al33579.desc.Lola-An... 4/1/2009
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Corporate > About QVC

About QVC

QVC, Inc. was founded in 1986 by Joseph Segel, founder of The Franklin Mint.
The company established a new record in American business history for first

v% full-fiscal-year sales by a new public company, with revenues of over $112
Overview million. By 1993, QVC had become the number one televised shopping service
» Comorate in sales, profits, and reputation in the United States, reaching over 80% of all
Eacts U.S. cable homes and 3 million satellite dishes. In 2004, more than 137 million
* Kay units were shipped to customers around the world as a result of more than 192
. ﬁmﬁﬂﬁm million phone calls, leading i more than $5.7 billion in sales. QVC is the
" » Milesignes world's preeminent electronic retailer.
% Take a more in-depth look into the Business Stucture, Corporate Facls, Kev
view alt corporate Repartments, and Milestones of QVC's first 20 years. Then, visit our Meet the

Hosts page to learn more about the men and women who bring thousands of
products to you each week and the Press Rejease page to read the most
recent QVC news.

Sign-up Wengniy information ﬁ%@&g

© 1995 - 2007 QVC, Inc. All rights reserved. | URL: hitp/www.qvc.com |
Trademark Notice

URL: hitp://www.qve.com

http:/ fwww.qve.com/qic/qveapp.aspx/mein.html.file [mainhqabout htmi__tmi.file.Inavinavhqabout htmivem_re=PAGE~_~FROMOTIONS-_-2:ABOUTQVC Page 1of1{:
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| e WShosping Cart - QuierStats ;- Stelan
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i Accessories & Shoes gwomen’s umn sgseamy ﬁd swelry ﬁ Cooking & Dining B B Courmet Food

‘ Eg"},r “ lmgrovemem E‘“’“’”“Sg s d & n'!’ays. Craﬁs & wearance -

Searchfor. [ |in fAiwrQuegem:

QVC Program Guide

Welcomel This is your area to find out more about
your favorite shows. Please highlight your time
zone, then dlick the "QVC Program Guide" button
below to browse through our Guide. Once we know
your time zone, your Program Guide will always be
tailored to your area.

More Resources
4. . Vi Please specify your time zone: iEastern : |
Hem On Al iCentral £
Chanpel Guide Mountaln ;.
The Hosts Pacific )

[ ove Pragram Gulde |

Watch QVC TV NOWI

Can't find QVC on your TV? Check out our Channel Guide for more
information.

&V LiveHELP  Questions? Call 1-888-345-5788 or click to the
128 Hours s Day | Jeft o chat with a QVC Customer Service
z Representative online.

AT

hitp :f fwww.qve.com/qic/ qveapp aspx/main.multi Sfile.Ipguideipgui..

0

~TOOLBOX—_~PROGRAM GUIDE&¢m_sp=TOOLBOX~_~TQOLBOX~_~PROGRAMGUIDE Page 10f2 |




Lota Refine Shine Anti-Shine Ge! at QVC 08/05 /2007 11:40 PM

Q«RLA?"Y "t;»';"f H + Si
( : S .Shnmmm « OrderStatys | - SiteMap
| COMVENIENEE My Account E » Gift Cards
Accesstmes & Shoes EWomm‘s gmm sgSew{’y ﬁé@m&ry E Cooking & Diping ﬂ Gourmet Food E
5‘9'“ d & X & v
’ 2cof E Impro rement E&c{ronnsg S ﬂ vt c:afts ﬂmeaﬂm bl S ,~?f‘

Searchfor: T in fAwordvcoin: jGo
Search Results > Product Detail am
Praedows Naxf
tem Number A146252 R " Vou Night
: Alsa
Lola Refine Shine Anti- i Consider...
Shine Gel
QVC Price $24.00 >\
Shipping and Handling P '
$4.72 :
Save! Buy two or more A132573
and saveon S & H. $17.00
ere ils Lola Eyebrow
Pencil - Taupe

:Overall w1 out
: Rating AR L L

0 of 1 (0%) customers 4 {amntiy:

:would recommend this o .

s product to a friend. | 2 Foitoptivns: ai32501

:Read all reviews ...ﬂt.-ﬁ [ Add 1o Shapping Cort | 14.00

creview $

ovrwnrern SO or you can Lola Fineline Eye
. [ %pued #uy This eny - - | Pencil - Brown

Target shine and visible Order Anytime by Phane: e

pores with this daily anti- 1-888-345-5768

shine gel from Lola. Full of ghipping Options & Estimated
potent antioxidants like Delivery Dates
guava and grape seed, this ship-To Postal Code: | | {66~ ' ‘
water-based gel helps A134172¢

tighten pores and soften Lot sgsm "
fine lines. It can be worn 0a Losmeucs
Oil-Free Sheer
alone for a natural, smooth Creme
finish, or under makeup to Foundation Duo -
help your look last longer. Medium

For a quick, easy touch up,
blot it on over makeup to
reduce the look of oiliness.
Net weight 1.25 fl oz.
Made in USA.

hitp:/ fwww.qe.com/qicfqueapp.aspx fap p.detail Page 1 0f2
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Q Fant. eShoppingCant  ~OmlerSlas | cSilebap
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Somorate > About QVC > Fast Facts
FAST FACTS

e QVC Studio Park is located in West Chester, Pennsyivania (30 miles west of Philadelphia).

e QVC is the leader in electronic retailing, reaching approximately 86% of all U.S. cable

homes, as well as nearly 25.3 million satellite homes equating to aver 160 million homes
woridwide.

QVC employs approximately 16,900 employees woridwide.

in 2005, QVC received more than 178 milion phone calis in the U.S. alone. The record for
caBs handled in a 24-hour period is 1,246,387, set on April 8, 2006. Over the past 18 years,
QVC has shipped over 880 million packages to more than 26 million customers. Annually,
QVC ships more than 100 million packages.

in 2001, QVC achieved its best sales day ever with over $80 milion in orders taken. A Dell
inte! Pentium IV personal computer was the most popular tem on QVC’s most successful

day in s 19-year history.

In terms of revenue, QVC is ranked the 2nd fargest television network in the U.S. after CBS
(according to 2005 revenue estimates in Broadcasting & Cable).

QVC broadcasts live 24 hours a day, 364 days a year, and introduces over 1,600 products
every week to viewers in over 87 million homes across the United States. Of those 1,600
products, 250 of them are brand new to the QVC customer.

With 2005 net sales totaling more than $6.5 billion, QVC is now significantly larger than
many well-established traditional retaders like Bloomingdale’s and cataloguer L.L. Bean.

in 2005, QVC shipped over 137 million units worldwide.

Of the nearly 10 milion U.S. customers who shopped with QVC in 2005, over 2 milion
were shopping with us for the first time.

Over the'past 12 years, QVC and the Fashion Footwear Charitable Foundation’s “Shoes on
Sale” event has sold over 1,000,000 pairs of shoes and raised more than $22 million for
breast cancer research and education programs.

arters, more commonly known as Studio Park, sits on 84
ghly the size of 15 football fields.

QVC's worldwide corporate headqu
acres of land and the building is rou

QVC’s worldwide warehause space is the size of approximately 85 U.S. football fields.

Tha emergency electric generators for Studio Park could supply enough electricity to power
almost 3,000 typical residential homes.

http :llm.qvc.comlqipi qveap

QVC's buying staff of more
Product categories include:

p.aspxlmaln.htrn[.ﬁle.lmainnqﬁict,htm ...navinavhqabout,htm{?cm_re=PAGE-_

than 100 people searches the world for quality merchandise.
Home, Electronics, Cooking and Dining, Caollectibles, Health

~PROMOTIONS~_~-{CON:CORPORATEFACTS Page 1 of
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hitp i/ fwww.gve.com/qic/ queapp Jaspxfmain.html flelmainhqfact,ntm.. _navinavhqabout,htmf?cm_re=PACE

08/05/2007 11:43 PM |

and Fitness, Beauty, Books, Movies and Music, Jewelry, Fashion and more.

e QVC’s high-tech data center stores as much as 19 terabytes of data. To putitin
perspective, it would take 50,000 trees to produce enough paper to print a terabyte of data,
and it would take a forest of 750,000 trees to hold what the data center stores.

o OVC'sU.S. distrbution centers can pack up to 300,000 packages dally and strive to
achieve the goal of shipping 85% of packages within 48 hours of taking the order.

o Over the company’s 20 years of busine#s, QVC has shipped aimost one bilion packages.

* QVC.com (U.S. site only) receives an average of 5 milion new viewers each month.

\ . Product Recall informalion
(oem, | EEEEE Geme

© 1995 - 2007 QVC, Inc. All rights reserved. | URL: http:/Avww.qvc.com |
Trademark Notice

URL: http://www.qvc.com
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TALKUS, TRUSTUS |

| HOME | DEMOGRAPHICS | CIRCULATION | RATES 5 SPECS | EOITORIAL CALENDAR | SIGNATURE INTIATIVES | CUSToM SECTIONS | PRESS | convacr | |

) PR |

[CIRCULATION]

2007 Rate Base: 1,850,000 2006 Rate Base: 1,750,000

1273112008 6/30/2006 123172005 6/30/2005  12/31/2004 /3072004  12/3172003 &30/2008  12/31/200% |-

Rate Base 1,750,000 1750000 1400000 1400000 1200000 1200000 1,050,000 850,00C

% +/- Ratebase 0.1% 26% 18.7% 19.6% 225% 12.6% 24.6% 86% . 15.9%

Subscriptions 773424 788,670 707,111 . 624189 605,270 610,139 844,310 596,05¢ |

View detailed ABC Publisher's Statement

ew detalled ABC Audit Repo

Source: ABC Publisher's Statements Decembsr 2002-Decombor 2008
*Fald & Verlfied




RATE CARD #42

EFFECTIVE JANUARY 1, 2007 RATE BASE 3,450,000

www.peoplemodiakit.com .
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General Information

The following am Cortain gheoral Wims and coadBons Preming advtishg
published in PEDELE Magacie (e Magaine”) publishod by Tend ic.
{ho “Publicher). -

1) Ratas ar based on aweng DAl aadiad cecubtion, stfoche with the issue duted
Janmazy 8, 2007. Asnouscemont of asy changd in aes and/ot Cicelation sale base
will be made in advanos of 8o Magrinek adwortisng siiss cose dats of the fest
S W0 which sych rvias and/or cicuistion e besa will b appliceble. The
Magzis Rak Caxd spacifies the publicsion schadulo of the Magazine, and its
mspective on-sale dotes.

2) The Maguine is a maember of e Audt Bureay of Ciculutions (ABC). Totd audiod
cculation is mponad on s issue-by-jssue basis in publisher’s siatemerts ouditnd
by the ABC. Tota) andilad circullion for the Magacine & comprised of paid plus
voiilied ples analyand now-peid.

) Advertisars may not cancol osioes For, or maks cheas in, adwrtising aler the
chosing datesof the Maging.

&) The Poblisher is net ieponsible for 810w or omissions ia any adverticing matarkls
provided by the sdveriser or is agoacy nclading oS i oy numbers os for
changes mada sfior cosing dates.

5)The Publisher tasy sioct or cancel ary adveriising v ary wasoh ot ay timo,
Advertisoments simulaling the Magine’s aditniial matesial in appoasance or siyk of
thatam not immedainly identiiabls as advestisomonts 2@ nat accopiable.

6) Al advertisemenis, lncluding wihout imition Ewysa for which Publishar has
providad creative sorvices, am socepind and gublsted in S0 Magdine wpor the
wprsontation by the agncy snd advertisor that they am athoried 1 publich the
ontin contoots and sebjact malier themo! jn of applicablo sditions of the Magin
and that such publication wilt not viclate any ow or NGRS UpoR Aty Uk of aty
party. i considornBon of the publication of achartisements, tha sherizer and agacy
will joletly ancd sesevally, indamaify datond andt hold the Publishar Sammiess fom and
agnst any and all oases and axponsas (including, withoat Ematbn, atimeys bec)
{ooliactively, “Losses™) arising ot of s publication of such advertisaments in of
applivable aditions of the Magreine, mchuding, wihout Fiositation, thase asising from
claims or suits for defsmsticn, copnightor badonsaik: infringmont, riseppropaistion,
violsion of the Larhasn Act o sights of prvecy or publicily, or Som ary and ol simiar
claims now knows or harafior devisad or croeted olloctively Chaims™). In the event
the Publisher has agieed © prida conlestorswospstales managhimont Sorvices,
emall desige or dishibution or cther promotonal sanices in cosmection with an
advettising comolunent by advortisag all sach sewices as parbrved won the
warasly of tho agpacy and advartiser that. they will, Joinlly awl sovesaly, indomnily
and hold the Publisher herlass hom cad against ary snd all Losses arsing oukof
the pullicstion, ese or dishibulion of sty metnaks, FRdwts Gaciding, wihout
Switation, peizes) or somvices provided by oron bohall of e agency or adbesises,
thair agawts and emplarses, inchuding, without Reitation, those arising from axy
Cloins.

7} 3n consileralion of the Pablisher's reviewing for acosptoncs, of acteponod of, asy
adventising for pubication & Bhe Meghins, ho agbncy and adwartisar 3gos mts
melo pemotional of meschandising mbeace 1) the Magazing in any way withod: the
mrmmndummamm

O)mMmMothmonmmomy
inshuctions which confict with, wrg or add & thess Terms and Condiioss or B4
provisions of the Magcina's Rats Cand will bo binding on e Publisherand & the
exisnt that the ous and Condiions containad hewin 21 Inotnsitont with ary swh
condRicns, thaos Ters and Conditions shall gwext absd suposado sy such
conditions. The Pablishor hias the right B incont the adworticing awrhom in the
Magzing ot Rs discrolion, and aty condiion on conlacts, orders or cofy insrustions
Fnking he phcement of advertising witiia an ssue of the Magsoine {such a5 page
Tocotion, competithe sopazation of placemant facing adinrial copy) will be teatad &
2 positioning sequest only and cannot ba guarsnted. The Peblishers inabilty or
faike © comply with any such condition shall notmisve the agidy or advartisar of
the obRgtion 1o pay for the advertising.

9) The Publcher sholl sot be subject & any Rabillty whatsoaes or ary fdue ©
pubifish or okl olf or any paatof any ieswls) of 8o Magino bocasso of shikes,
work SIoppame, accidens, &es, acts of God oF auy cthar citumstances Rot within
tha contiol of the Putlisher.

10) Aznoy commission {or equaalbit): wp B 15% (vhem spplicatls © roogind
assnis) of Boss adversing chatds alter samad adeisor discomts,

11) Imoioas am wndewsd on or about the on-saks date of the Magzine. Payments
am due within 20 days fom the billing dato, The Putiishor wesnas the sgitv
cheng the payment torms 1 cash with oxder ot any time, The achertiser and aghoy
are pintly and sovotally Rable fr payment of all kvoices for advertising published in
the Magine,

12) Any and all nagtialad advsrBser discousts o only sppicabl © and aalable
duing the pariod in which %oy s somed. Rebotes pauiting fiom any snd off eamed
adhortissr discount adjustments must be used within sk sonths altar the snd of the
pasiod i which they wese samad. Unused rebatas will axpire sk months aftar the end
of the paied I which they vom camed.

1) Spacial adwertisng pdustion premiums do Rot cam any HORIE OF AERCY
onsmissions.

19) The Mageing is subjeck 1 ¥ha Time Jac, 2007 issue-by-issue tally GBIT)
pridng systom.

Audiense Psolile N ' & of comp,

Soare: Wil Fal 206
Moty Abcve audisno parie does hot reflect special oowes thst deivar incrsaced rate base.




Rata Cand $42

Effactive Januaty 1, 2007
Rata Base: 8,450,000
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Marie Claire Media Kit 0870642007 01:43 AM

oroduolion aadieren | DUz edivvates

B where price is no ohjsct

B reach a priceloss consumar

REACHA
PRICELESS
CONSUMER
WITH MARIE
CLAIRE

W reach areader ke no cthar

¥ capiure a davotad readerin
Mars Cloie

W gel on the A list with Mars
Claire :

Elfe inStyle Lucky Vogue
Total Audionce (000) 20 4534 Bo6S 2366 9.69%6
Raadors-Per-Copy 350 449 503 231 kb4
Median HHl § 84357 $53.546 0250 359994 $60.152
ModisnAge 318 s 329 P, A 350
Age 8-24 (X3 3t 30 < w8 p: ]
Age 1834 (%) s8 55 55 4t s
Age 1649 (%) ) 8 84 85 ™
Age 25-49 {X) 53 52 s? 44 5t
Age 15-S¢ (X) €0 59 64 57 5
Single (%) W 49 © 52 4
Altonded
Coleget (%) n 87 75 iy LY
Employod {%) 73 7 7 7 67
Protersiom/ )
Manager (%) 29 8 33 k3 %
Home Owned (8} 60 57 83 o® 24

Sounce! MR Fal 2008, Base: Womere

REACH A SINGULAR SENSATION WITH MARIE CLAIRE
Morie Claire readers are young, affluent, and single—cleariy, they are the
must-have audience for your advertising massage.

marie claire

AR TR SR TY NS

http :llM.rmriedalremk.bomlrS[showklosk.asp?llsﬁng_}d:luz889&cutegary_id=31627 Page 10f2




wWomen’s Heaitti Wedia Kit: Demographics

0870572007 01:45 AM .

g Nevew worrersherithmag: com/rvediakit/audience: demographics:htrri

Source: MRI, Fall 2006. Prototvpe besed on Publisher's sstimate.

AUDIENCE

DEMOGRAPHICS

Reader Demographic Profile

AUDIENCE: 3182000

' % COMP INDEX

Women 92.4% 178

AGE MEDIAN: 34.1 years

Age 18-24 21.8% 169

Age 18-34 50.6% © 163

Age 18-49 88.9% 145

Age 25-54 73.2% 128

HOUSEHOLD INCOME MEDIAN: $73,915

HHI $40,000+ 77.5% 124

HHI $50,000+ 69.7% 132

HHI $75,000+ 49 1%, 149

HHI $100,000+ 31.5% © 159

STATUS .

Married 48.4% 86

Single 37.7% 152
- Engaged- 9.3% 185

Waorking Parent 37.7% 125

CRILDREN IN HOUSEHOLD

Any Child 51.7% 127

Children Under 2 9. 7% 123

Children-2-5 19.4% 130

Children 6-11 24.4% 132

EDUCATION & EMPLOYMENT

Attended/Graduated College + 77.3% 148

Graduated College + 45.0% 178

Employed 77.1% 120

COUNTY SIZE

A/B County 78.2% 110

C/D County 21.8% 76

TFageToF2:




wWomen's Health Wedin Kit-Demographics

OBYO5/2007 OL:45 AM |

£

WomensHealth|

TP T e wormenstiegithmag:eonmrediakitfiu dierce. demographicsshtrmls

Source: MR, Pell 2006, Prototype bssed on Fublisher's estimate.

AUDIENCE
DEMOGRAPHICS
Reader Demographic Profile
AUDIENCE: 3 3182 000
' % COMP INDEX 3
Women 92.4% i78
ACE MEOIAN: 38.LYOAIS | e
Age 18-24 21.8% 189
Age 18-34 50.6% 163
Age 18-49 83.9% 145
Age 25-54 73.2% 128
HOUSEHOLD INCOME MEDIAN: $73,015
HHI $40,000+ 77.5% 124
HHT $50,000+ 69.7% 132
HHI $75,000+ 49.1% 148
HHI $100,000+ 31.5% T 159
STATUS
Married 48.4% B6
Single 37.7% 152
- Engaged- 9.3% 185
Warking Parent 37.7% 125
CHILDREN IN HOUSEHOLD
Any Child 51.7% 127
Chikdren Under 2 9. 7% 123
Children-2-5 15,4% 130
Children 6-11 24.4% 132
EDUCATION & EMPLOYMENT
Attended/Graduated College + 77.3% 148
Graduated Coflege + 45.0% 179
Employed 77.1%. 120
COUNTY SI12E
A/B County 78.2% 110
C/D County 21.8% 76

| PageToF2




Wormen's Heaith Media It Incredible Circutation: Vitality:

-

WomensHealth

Gl

CIRCULATION

RODALE |

INCREDIBLE CIRCULATION VITALITY

The Wewmen's Health mission of offering smart and Inspiring information is making a
serious connection with wemen. One important measurement of a raagazine's success
is its ciroulation vitality -- and Women's Health has an amagzing story o report.

Women's Health Rate Base Growth

TN 2008

" gnd Hall 900%

Aty Pwww.wormenstieaittimrag. comiediakit fdihelation _subsoiptionpertlitmi

Fege TofT

0B/06/2007 0145 AW |~ -
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oo Purhicalie ss Medit K CondiNet Meha kit

“condénast - L TR
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CIRCULATION/DEMOGRAPHICS UPOATED 9.2004
Subscription: 839234 74.2%
Newsstand: 292028 25.8%
Total Average Paid Circulation: ] 1,131,262 100% .
Ratebass: 1,050,000
effective
October 2007
TOTAL MIDIEHEE: - 53267000
) _ 9% Female 918%
CIRGIMLAIIENL:
HENGURARKLICT Median HHI $61.450
3 T—— Median Age 301
Age 21+ 84.5%
Age 18-34 59.6%
Age 26-48 50.5%
INFLUENCERS:
» She’s the main source of infornation aboul beauty and beauty products among her family and fiends:
index 185
e Spreading the word on beauty end fashion to more than 12 people each month~70% more than the
average woman

e Heor expertise eupénds bayond personal style, &s she can often be found giving entertainment {82%),
. nutrition (82%), and health/fifness edvice (61%)

« She trusts what she sees in Allure; 88% of Allure readers take actlon on advertisements they see in
the magazine

Sources: ABC Statement December 31, 2008; MRI Doublebase 2007; Ths Catalyst Report 2006; Allure
Experts Reader Panel 2008

Page 1ofl | -

http i/ /www.cond enastmediakit.com/all/circulation cfm
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. conds nast

AR AT I (4TSS {0 M L0 008 10 £ 05 092 L 002 00200 04 300504303 442 4000,

CIRCULATION/DEMOGRAPHICS UPDATED 09.2004

N

Subscription: 1,125,381 75%
Newsstand: 364 838 25%
Total Average Paid Clrculation: 1490019 100%

Ratebase: 1400,000

TOTAL AUDIENCE. 5.273,000
Median Age: 38
Median HHI: . $71875

78% employoed
37% professional/managerial
78% college educated

FCTE OO R FON S

SENGURAP UL LY

Sources: ABC Statement June 2008; MR1 Spring 2006

LEIIRGELSIIALCANILIRLIIILLI22454280 2005202422

134

$eIRERS LIRSS NN IAIEI ST 023L23003223 4252082052

b3y

b i et R34 L I

http ¥ /www.cond enastmedlakit.com/sel/circulation.cfm
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EXHIBIT O

IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA




Company Search Results - Hoover's

HOOVERS"

A D&B COMPANY

Search Results

{866} 464-3202

e T e S e AN R A e N B T e ey

‘~ :
; ivictoria's secret . . . H

Your search for “victoria's secret” relumed these

results:

Hoover's gubseribiers can also access:

S DRB Basie Noxth Awerican watehas

D&B Basic Matches

{dba "Victorias Secret”)

Victoria's Secret Stores, Inc
{dba "Victorias Secret’) ‘ !

s 9 R

Victoria's Hot Secret
{dba “Website Based Lingerie Bus")

(dba “Victorias Secret") ’
v * . 3 (¢

(dba “Limited; Limited The;
Victoria's Secret”)

I! ] - nl i B -i I "
(dba “Limited The; Victoria's

hitp:/ fwww.hoovers.com/free/search /simple/xrrillion!index.xhtml?wh..Jia%27s+stcret&whichzcompany&page=1&x=0&y=o&homountrv=usebcl=1 Page 1 of 2

Loeation Location D&B

Columbus, Headguarters

OCH

. ~Cohimbus o .I;I'aadquarters

Buy

Report

Buy

OH .‘.-.--.-‘,.m .....

Reynoldsburg, Headquarters Buy

OH Repaort
Buy
Report
Buy

M:ddle Gtove, Singie
NY

Victoria, BC  Single

Rosewﬂe, CA | Bxlanch

Raleigh NC  Branch  Buy

Bay Shore, NY Branch Bux

08/08/2007 01:05 AM! -

e -—————n




Company Search Results -Hoover's 0B8/06/2007 01:06 AM {

HOOVERS -

A DSB compaNy

Search Results

R v arpsta e N T N8 %0 e S 00 s T S Aem T e g
H

¥our search for “victoria's seeret” returned these e 1
results: ; ivictoria's secret by

Hoover's suhiscribers can 3lso sccess:
X,

Cd g 3

! b4

- SOy N TR

(e

3 s Diirectar 3
H

D&B Basic Matches Location Location D&B
Refine Results by &sutefProvince e Type Reports

.......................................................................................

{dba "Victorias Secret; Limited, The™) CA Report

R RE B o
(dba "Victorias Secret") o 3 Bepeort

Victoria's Secret Direet Llc Florissant, ~ Branch  Buy
(dba “Victorias Secret> MO ... Bepad

Yictaria's Secret Inc ' Alpharetta, Branch Buy

(d!n “V‘Ctoﬁas swre{.) e . GA ... P e e e e es m e
Yictoria's Secret Stores, Inc Citrus Branch Buy
(d‘ba "Vicmn.as swwr) ........ o v, e, e, x A Py Puva b s S, B, v, s, v, e . - Py Pyt vy
Vicinria's Secret Stores,Juc Brea, CA Branch Buy

{dba "Victorias Secref") o o ggmm;
Victoria's Secret Stares, Inc Bres, CA Branch Buy

{dba “Victorias Secret; Victoria's Secret 522") . o _Rg_pm:' o

Vigtoria's Secret Stores, Ing ' Riverside, CA Branch  Buy
(dba”‘ricm'iasswretVirmﬁa'sseCTBtsos“) - S e P Rgm v e
Victaria's Secret Stores, Inc Fairfield, CA  Branch Buy
(dba "Victorias Secret’y e ... Bepoxt

Victoria's Secret Stores Inc Beaumont,  Branch Buy
{dba "Victorias Secret”) X . . Report

Victoria's Secret Stores, Iue New Branch Buy
(dba “Victorias Secret; Victoria's Secret 181") Hartford, NY ~ Report

Victorig's Secxet Stores. [nc Montclair, CA Branch Buy
(dba "Victorias Secret; Victoria's Secret 503") ' ' o
 Victorig's Secyet Steves Ing Cranston, RE  Branch  Buy

(@ba"VictoriasSecret) e RO

http:Ilww.}voovers.comlfreelsearch/simplelxmillion/index.xhth . fia%27s+secretqwhich=company&page =28x =0&y=0&hoovcountry=usibel=1 Page 1of3 |




Company Search Resuits ~ Hoover's 08/06/2007 D1:07 AM '

HOOV/ERS' S

A D&B COMPANY

Search Results
Your search for “victorla's secret’” veturned thess
results:
Hoover's gubseribers can also access:
{ ) Basi iz n it

v, o Yem A e Py gyt om Fowun e B) e s et

{ivictoria's secret

D&B Basic Matches Location Location D&B

(dba "Victorias Secret”) Report

(dba “Victorias Secret”) VA Report
Victoria's Secret Stores, Inc Glendale, CA Branch  Buy
{dba “Victorias Secret”) o ' Report

Victaria's Secret Stores, Inc San Autonio, Branch  Buy
(dba "Victorias Secret”) = Report
Victoria's Secret Stores, Ing Salinas, CA  Branch Buy
(dba "Victorias Secret’) e .
Victoria's Secret Stores, Ing Mopaca, PA  Branch  Buy

{dba "Victorias Secret") Report

Yictoria's Seceret Storgs. Inc Lancaster, Branch Buy
(dba “Victorias Secret; Victoria 8 Secret”™) ) OH . Repont

Victoria's Secret Stores, Inc Greenville, Branch  Buy
{dba "Victorias Secret; Victoria's Secret 6773 sC Report

Yictoria's Secxet Stores, Inc Chicago, IL  Branch  Buy
(dh.w’icmﬁasswmf'). - . . ..-..-...---.-.<-oo....-..---.c---.-RM.«.

Victoria's Secret Stores. Inc Hyamnis, MA  Branch  Buy
(dba “Victorias Secret") Report

Yictoria’s Secret Stores, Inc Eugene, OR  Branch  Buy
(dba “Victorias Secret; Victoria's Secret 408; Victory Report
Secrets Beauty Company™)

Victoria's Secret Stores, Inc Florence, KY Branch  Buy
(dba "Victorias Secret’”) o o Report

e P WG e G

{dba "Victorias Secret; Victoria’s Secret 1587) Repoxt

hitp :/lwwhoovers.com/free/search/simpielxrrillion/index.xhtmrMh..ria%27s+secret&whid\:compmy&page=4&x=0&y=0&hoovcoum=us&bclel Page 1073 |.




Company Search Results ~ Hoover's

HOOVERS

A D&B COMPANY

Search Results

Tour search for "victoria's seeret” returned these

vesults:
Hoover's gubsuribers can also sceess:
o } Bog! J A aio

215

DB Basic Matches e
Refine Results by fsmesProvince 35,

08/06/2007 01:07 AM | -

{BEE} 4843202

AN e R S S A AT S A e e

.\ vu:torlas secret

Brows

.........

5 .L-byName.;?mer.. X

g

Location
Type

D&B -
Reports

.......................................................................................

(dba "Victorias Secret’”) pC _

(dba “Victorias Secret; Victoria's S8ecret 6727)

(dba f‘Viatorias Sac.ret")

(dba "V'wtonas Secret")
V i i’ > ; ]
{dba “Victorias Secret; Victoria's Secret 7127}

{dba "Victorias Secrst; Victoria's Secret 1397)

...........................................

{dba "Victorias Secret; Victoria's Secret £86; South Shore
Mall; Victoria's Secret 686™)

Vi ia's S Stores, 1
(dba ”Vic.totias Setret.")

Shmﬁs.&:m;ﬁmm.lm
(dba ’Victcnas Secret )

\Wm
(dba "V:c{crias Secret., Victcmas Secret )

{dba "Victorias Secret”)

Taylor, MI

Yictoria's Secyet Stores, Inc Trenton, NJ
(dba “Victorias Secrat")

> 3 Lafayette, IN
{dba "Victorias Secret; Victorias Secret 676")
Greenwich, CT

Downey, CA
Niles, OH

Capitola, CA

http://www.hoovers.com/free/search Jsimplefxmillionfindex.xhtmi?wh .. rla%27s+secretdwhich=companydépage =38x=08&y=0&hoovcountry=us&becl=1

Page 1 of ¢
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victoria's Secret — Glota Dry Shimmering Dry Body Ol 08/05 /2007 11:52 PM

VICT@R&;\S SECRET e

X CATA.L(J&UE Wx@l( Qﬂmﬁﬁ 8)(-!( SJ? FM m!m. CHESTOHER SEAVICE

- BE0INE M0

Gift Cards

Lota Cosmelics
GiloLa Dry Shirmmesing Dry Body Ol
Fragrance Go for ihe giow (and divinely soft skin with this 2-in-1
VYiomerts shimmer potion that combines all-over bady shine with
::en’nted 5 moisturlzing skin care benefits. Domestie.
ody Care 1.7 o2. $208-674 $45.
Bm:dy(:aro Rollover to see enlarged colors:
Lottons & & @
Body Shimmer PP
Soltite Sobons Exelecta‘color: G Fquantity: o5
ancers
Seduchive Treats B SILELY MORT AY A T
Makeup
Eyes
Lips
Fate
Tools
: Polsites & Sets
. Skin Care My Wa Also Suggest
: Cleansers IO SN S et
m*fa‘g?" UL UL T LotaCosmetics
Treatments i LipGioss
Siin Solutlons :  Pucker up to a minty kiss with divine shine. This
i nourishing gloss contains jojoba, green fea and Viiamin E
Halr Care ¢ to give yous sofi, ulra-shiny lips and mint extract fo
Shampoc & Conditioner freshen breath. Domestic,
Shyling Producls i #20B-726 $16.
Seif ‘;:'n;ss & i Rofioverio ses eniarged cojors:
Bron SR A W NN A A A A Y
Smile Cars A
Naiis Exeiocta color gy Lquantity ey
Shop by B P R IIEST WORE AT AT
Sacrol Garden Coliection
Dream Angels :
Very Saxy® Makeup :
Viclorig's Secrst PINK™ R
: Body Care RSN
:  Body by Victorfa® SO
: sm’ém & tARDER ViRV
Features .
; instently Sexy
: ikl Bady F ABD 70 Wikt 1T |

- R

http:I[wna.victodassecret.comlcomnercelapplkation/prodblsplay/?...ay.jsp&event=display&pmbr=38—208674&cgname=OSKEY&RFZZZ&rfnbr=74S Page 1 0f2 ‘




EXHIBIT P

IN SUPPORT OF REQUEST FOR
RECONSIDERATION

APPLICANT LOLA COSMETICS LLC
SERIAL NO. 76/684,095
FOR: LOLA




Lola Cosmetics Defining Eyebrow Brush - Makeup.com Page 1 of 2

TY PERKS": 3 free samples witi every suier Free standard shipping oo orders vver 380, No sote raguired.
OFFERS™ 85 off uriin s aver $50. Use Sode EXTRAS | 10% oH orders over $75.° Use cade: BONUS1O * Wi deteils
‘ Sign n or Sign up for Makeup com
R, : l Yuiier Gart s By My Ancount ek '

-~
Mmakeupcor

a naw dimension in beauty

FE&GRANCE% LIVE CHAT OFFLINE

HAIRCARE NATURAL & ORGARIC

MEN

TOOLS GIFTS a

BCOY BRUSHES BRUSH CLEANSER BRUSH SETS CHEEK BRUSHES EYE BRUSHES EYEBRIW ERUBHES FACE BRUSHES Li® BRUSHES FOWDER PUFFS & SPONGES

MAKEUP.COM BRANDS  Sefsct a Brand

SHOPPING CARY Lola Cosmetics Defining Eyebrow Brush
Product Qaty Price Maksup applhication is simply a dream with Loia's perfect assortment of brushes! Each brush n this

extensiva collection aiows for precise, polished makeup appiication. LOLA BRUSHES are made with
Your shopping cart is empty. the finest biend of hair, using both synthetic and natural fibers,

You are $60.00 away from :
FREE SHIPPING. Wnite your review
Read reviews (0)

SHOP THE BRAND
TOP SELLERS
MAKEUP

View larger image

See all Lola Cosmetics products

View ali Lota Cosmetics

producis Description Price Qty Purchase
Defiring Eyebrow Brush $20.00 USD 1 A0d 10 wish List N/ ATDTQC:
Suggested Products

Lola Cosmetics Loia Cosmetics Lola Cosmetics
SocialEyes Waterproof Gel Eye Caiour Sifky Eye Shadows Creme Lipsbek
$2000 USD : $ 18.00 USD $ 2000 USD

SRVCNp—————

Makeup.com Sukl CARGO

http://www.makeup.com/defining-eyebrow-brush/ 4/1/2009




Lola Cosmetics La Petite Brush Set - Makeup.com

Page 1 of 2

BEAUTY PERKS® 3 freo samples with avery order. | Froe standard shipping on ortlers over $80. No code required.

BONUS OFFERS™ $5 aff arders over $50. Use code EXTRAS | 10% off orders over 375, Use code: BONUS1Q

" View dotoils

.

~

-
makeUtaom

a new dimension in beauty

NCE

BATH & BODY HAIRCARE

8

Sign in or Sign up for Makeup.com

. Bod Yiur Cait s Emply My Acgoun? Haip '

LIVE CHAT OFFLINE

NATURAL & ORGANIC MEN GIFTS é#

$10-825 $25-350 $50¢ GIFT SETS MEN'S GIFTS SPRING SFECIALS TEENS GIFTS WOMENS GIFTS

SEARCH |

SHOPPING CART
Procuct Qy Price
Your shopping cant is emply.

You are $60.00 away from
FREE SHIPPING,

eper B E55 i oscomn

e

View larger image

Click here to view produc, See all Lola Cosmetics. products
View al Lota Cosmetics
products Description
Brush Set - 7 piece set

Suggested Products

5 kX

Lola Cosmeligs
Eye Shadow Duo's

§22.00 USD

Astara

http://www.makeup.com/la-petite-brush-set/

MAKEUP.COM BRANDS  Select a Brand

Lola Cosmetics La Petite Brush Set

Lota's clever fithe brush set is the only one you will ever need for travel. The elegant handie is
equipped to fit on ail seven brush heads, making each a full-sized Professional Make-Up Brush. The
besutifd and ient Red Lola t Case f a secure ic closure and Stay-
Clean cover to keep the brushes free from dust and in their ptace. Contains: Secure Twist-On Full-
Length Brush Handie, Red Leathereite Case, Large Powder Brush, Conceaier Brush, Full Coverage
Eye Shadow Brush, Small Eye Colour 8Brush, Defining Brow Brush, Pointed Lip Brush and Flat Lip
Brush.

Vvrite your revisw
Read reviews (0) /¥ 7

Price Qty Purchase
$55.00 USD 1 Add to wish List Nod ADD TO CART
Yok Leda
e
L ola Cosmetics Lola Cosmetics
SociaiEyes Waterprouof Gel Eye Colour Sheer Lip Gloss
$20.00USD 3 1600 USD

Astara 100% Pure

4/1/2009




Lola Cosmetics Angled Blush Brush - Makeup.com Page 1 of 2

BEAUTY PERKS" 3 free samples wih every order. ; Free standasd shipping op orders over $89. No code required.
EONUS CFFERS": $5 off orders over 350. Us» code EXTRAS | 10% off orders aver 3757 Use code: BONUS1O

‘ Sign in or Sign up for Makeup.com
m~" o | Yous Sart

-
Mmakeup o

a new dimension in beauty

My Aeqount Hefp '

LIVE CHAT DFFLINE

KEUR.COM LAST CHANCE FRAGRANCES

BATM & BODY HAIRCARE

NATURAL & ORGANIC

HEN TOOLS GIFTS gx

BODY BRUSHES BRUSH CLEANSER BRUSH SETS CHEEX BRUSHES  EYE BRUSHES EYEBROW BRUSHES FACE BRUSHES LIP BRUSHES POWDER PUEFS & SPONGES

SEARCH | MAKEUP.COM BRANDS ~ Selact 2 Brand b
SHOPPING GART Lola Cosmetics Angled Blush Brush
Product Qty Price Lola's ANGLED BLUSH BRUSH has a stanted edge to define, contour and highlight. [deat for use with
multipte shades of biush.
‘Your shopping cart is emply. o
You are $60.00 away from Write your review
FREE SHIPPING. Read reviews (0) 5 it

e W, G W cscove

SHOP THE BRAND

TOP SELLERS

MAKEUP

TOOLS

View larger image

GIFTS

Shop Lola Cosmetics products

Click hers o view produc See all Lola Cosmetics products

View ai Lola Cosmatics

products Description Price Qty Purchase

Angled Blush Brush $3000USD 1 Add to wish List "7/ ADD TOCART
Suggested Products

| A

S

S

Lota Cosmetics tola Cosmetics
e Lola Eyes Shadow Trios Defining Lip Pencil
$16.00 USD 524,00 USD $ 1600 USD
i o H

Paula Dorf Allson Raffaele Becca Cosmetics

http://www.makeup.com/angled-blush-brush/ 4/1/2009




Lola Cosmetics Powder Brush - Makeup.com Page 1 of 2

BEAUTY PERKS": 3 froe samples with cvory ardar. - Froe standard shipping on orders ovar $63. No code retinred.

BONUS OFFERS™ §5 off orders uver $50. Une code EXTRAS | 10% off orders over 375, Use code: BONUS10 * View details
‘ Sign in or Sign up for Makeup.com
~ ' \.m Cat n Ty My Aoyt ~gip '

-
makeupe

a new dimension In beauty

LIVE CHAT LFFL

FRAGRANCES

KEUPR.COR! 4
R

BATH 5 BLDY NATURAL & ORGANIC WEN TOOLS

BODY BRUSHES BRUSH CLEANSER BRUSH SETS CHEEK BRUSHES EYE BRUSHES EVEBROW BRUSHES FAC E BRUSHES L1P BRUSHES POWDER PUFFS & 3PONGES

SEARCH | o MAKEUP.COM BRANDS  Select 2 Brand 5
SHOPPING CART Lola Cosmetics Powder Brush
Product Qy Price Fulier and softer than tradktional powder brushes, Lola’s POWDER BRUSH is great for an all-over
application of color depositing color softly and without streaks. For application of bronzers, blushes,
‘Your shopping cart is ampty. ioose or pressed powders.
You are $60.00 away from
FREE SHIPPING. Wiite your review
. Read reviews (0) S .7 T
Cogey WK 255 B vecve
SHOP THE BRAND
TOP SELLERS
MAKEUP
TOOLS
View larger image
GIFTS
Shop Lola Cosmetics products
Click here to view prockic .7 Sea all Lola Cogmetics products
View ail Lola Cosmetics
Description Price Qty Purchase
products el

Powder Brush $40.00 USD 1 Add to wish List ' ./ ADD TO CART

Suggested Products

Lode il

Lola Cosmetics Lola Cosmetics Lola Cosmetics
Sheer Lip Gloss Silky Powder Blushes Lip Induigence Fult Coverage Lip Gloss
$16 00 USD $22.00USD $ 1600 USD

Global Goddess Beauty Organic Complexion Becca Cosmetics

http://www.makeup.com/powder-brush/ 4/1/2009




Lola Cosmetics Foundation & Concealer Brush - Makeup.com

Page 1 of 2

BEAUTY PERKS": 3 free samples with every raor. Freo standacd shipping on orders aver $50. No zode requirad,

BONUS OFFERS": $§ off orders over $50. Use code EXTRAS | 10% of orders over §75. Use code: BONUS10

*Wievs dotalts

-0
makeup? o

a new dimension in beauty

MAKEUP COM LAST CHANGE

Sa

B

SHKINCARE BATH & BODY HARCARE

NATURAL & ORGANIC

BODY BRUSHES BRUSH CLEANSER BRUSH SETS CHEEK BRUSHES EYE BRUSMES EYEEROW BRUSHES

MEN

Sign in or Sign up for Makeup.com

E Y Csitis tmply Ay Acoount Halp .

LIVE CHAY OFFLINE

TOOLS GIFTS #st

FAUE BRUSHES LIP BRUSHES POWDER PUFFS 8 SPONGES

SEARCH | MAKEUP.COM BRANDS  Select a Brand
SHOPPING CART Lola Cosmetics Foundation & Concealer Brush
Product aty Prics Lola's besksalling FOUNDATION & CONCEALER BRUSH picks up product excaptionally wall, Parfect
for ¥quid and creme foundations for all over icat fing and touch-upe, Great for spot
Your shopping cart is empty. ion, distributing eye base, of creme blush and will even blend highlighter pencils
and concealers (00
You ara $60.00 away from
FREE SHIPPING. T
White your review
Spred oL 25 [ vacove Read reviews (0) 777
SHOP THE BRAND
TOP SELLERS
MAKEUP
TOOLS
View larger image
GIFTS
Shop Lola Cosmetics products
Giick here lo view produc See all L.ola Cosmetics products
View a Lola Cosmetics
producis Description Price Qty Purchase
Concealer Brush $2500 USD 1 Add to wish List "7 ADDTQCART
Suqgested Products
Lola Cosmetics Lota Cosmetics
All Qver Brush Sheer Lipstick Qil-Free Sheer Liguid Foundations
$35.00 USD 52000 USD $30.00 ysL
3 L]
Suki Makeup.com Too Faced

http://www.makeup.com/foundation-concealer-brush/

4/1/2009




Lola Cosmetics Holiday Jeweled Brush Collection - Makeup.com Page 1 of 2

BEAUTY PERKS™: 3 froe samples with evary order, | Free standard shipping on orders over $39. No code required.

BONUS OFFERS™: 85 off orders o . Usa code EXTRAS | 10% off orders over $756. Use code: BONLISID " Vigv detalle
‘ Sign in or Sign up for Makeup.com
& ' ) ' Yo Cait s Emply My Account Hap '

-y
Makeup tom

a rew dimension in beauty

RANCES © 5

LIVE CHAT OFFUNE
a3 4 P0G

MAKEUR.COM LAST CHANGE -FRA
8 2% 3

KA4EUR SWNCARE

BATH & BODY

HAIRCARE

MATURAL & ORGANIC TOOLS GIFTS s

$0-828 425-550 $50¢ GIFT 3ETS MEN'S GIFTS SPRING SFECIALS TEENSGIFTY WOMEN'S UFTE

sEArcy [T MAKEUP,COM BRANDS  Select a Brand
SHOPPING CART Lola Cosmetics Jeweled Brush Collection -
Produc ay e Limited Edition
Your ing Cart is empty. Ultra tuxury and quality make Lola's JEWELED BRUSH COLLECTION the smart spiurge of the
shopp season. LOLA's professiona) quality powder brush, brush, brush and atl-
You aro $60.00 away from over shadow brush have taken a trip uptown with peart handies and lavish crystals. The ingenious
FREE SHIPPING. travel tube in giorious peart python doubles as an efegant display cup.
Bavar B B35 W% oscove Write your raview
C? Read raviews (1) Rded

SHOP THE BRAND \ Zoba

TOP SELLERS ;

MAKEUP

TOOLS

View larger image,

GIFTS

Shop Lola Cosmetics produds

C!(ck»here to view produc .« See all Lola Cosmetics products

View all Lola Cosmatics BEAUTY-FUL SAVINGS! SAVE 25% ON THIS PRODUCT FROM APRIL 1-8 BY USING COUPON CODE SPRING.
products VISIT OUR sprinG speciaLs SECTION FOR MORE SALE ITEMS.

Dascription Price Qty Purchase

Brush Set $78.00 USD 18 Add to wish List ¢ ADDTOCART

Lola Cosmetics Jeweled Brush Collection - Limited Edition Reviews

Srfesiok T products - Review by
i think that this is great i even bought some for my friends

Suggested Products

« ;@W’*‘%

¥

\

Lota Cosmetics Lola Cosmetics Lola Cosmetics
Lola Eyes Shadow Trios Eye Colour Brush Qil-Free Sheer Liquid Foundations
$24.00 USD $2200USD §3C.00USD

http://www.makeup.com/holiday-jeweled-brush-collection/ 4/1/2009




Lola Cosmetics Refine Shine Anti-Shine Gel - Makeup.com

WTED nME SUWER SM.E

SAVE 25%
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Product Qy  Price
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CLSRENT PROMOTINS

08/05/2007 11:33 PM
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&g Call ToliFren 1-866-347—5356 1 g in o e or
Makeupom
e our Cart ts Sewiy My Atequnh Hap
FREE GLOSSY LIP TINT FROM BECCA™ { @

mnnn AUC

EEAIT TS RS FoRUM B

N st saah Sonbysrand RS BSITGER BRI S

! Lola Cosmetics Refine Shine Anti-Shine Gel

Wz?a' bead anid Sl of potent antioxidante fike quava and grape esad, this daty bestmenthsbs
: Ughten porss and saften fine lnes. v%aremhranaxalanmshormybefommakawm
l'sgyoabd'l&hngr Take alorg for easy touch ups 1 blot oiliness -even over makeup!

TMESTIR INFORMATION 5 10 T M

H Writs your review :
road reviews (9) SRGAYS :

o \

i
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ER TS
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e -1
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P ket vl STOOURNN

$ 24.00 USD

"N TO ARE

BODY & BATH (320, )

R ——

MMROARE(6)

P e

For the month of July, onder $40 from Juara snd ive an excius! ple kit for FREE.
Save 25% on alf orders. tise promaotion code SPECLALZS during your checkout,

_SRooMING (5) o

- o " smnt eyt s

Joowseey Suggested Products

BDOICS (2)

aarnmain . e e ey

GIFTS (65)
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hittp : Pwww.makeup.com/brands lola—cosmetics/refine-shine~anti-shine-gel/

$ 2275Us0
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United States Postal Service as first class mail in an envelope addressed to:
Commissioner for Trademarks

P.O. Box 1451
Alexandria, Virginia 22313-1451
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